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New look for dowNtowN Pittsfield

By John Townes
The supply of downtown market-rate rental apartments in Pittsfield 

is slated to be increased by 39 new units over the next two years, as the 
result of a $12 million redevelopment of the Howard Block and the Onota 
Building, two prominent properties in the city center.

The project, which is slated to begin the first phase of construction in 
January, is being financed as a package deal that has been arranged as a 
public-private partnership between Allegrone Real Estate and the city, state 
and federal governments.

Ian Rasch, director of development at Allegrone Real Estate, said the 
company saw a need for this category of housing in the city.

“There is a demand for additional market-rate rental apartments down-
town,” he said. “That’s what this project is oriented to.”

continued on page 19

$12 million mixed-use

redevelopment project 

to provide new source

of market-rate rental 

housing for city center

Renderings provided by Allegrone Real Estate show various aspects of the company’s 
combined $12 million redevelopment of two prominent buildings in downtown Pittsfield. 

At the top of the page, the six-story Onota Building on North Street will feature a reconfigured 
first floor for retail and commercial tenants. This includes the side of the building along 
School Street, which will be opened up to create new commercial spaces and a lobby. The 
upper floors will be converted from commercial office space into residential apartments.

The first phase of the downtown project will involve the three-story Howard Block (shown 
above from its southern side facing Federal Street), which will feature improved street-level 
commercial space, as well as new residential apartments on upper floors (right).
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New cafe picks up where 
its predecessor left off

By John Townes
During its relatively short lifespan at 303 

Ashland St. in North Adams, the Elf Parlor 
coffeehouse attracted a loyal following of 
customers who were drawn by its homey 
atmosphere, funky decor and role as a com-
munity gathering spot.

Many of its customers were disappointed 
when the business closed about a year ago.

Now, two former regulars, Jason Morin 
and Elizabeth Osimo, have opened a new 
cafe and coffeehouse, The Parlor Cafe, in 
the same space with the goal of continuing 
in the spirit of its predecessor.

“We were in love with this place before 
and were heartbroken when it closed,” said 
Morin. “After it closed, Elizabeth and I de-
cided to start a new business there that would 
carry on the role it had in the community.”

The Parlor Cafe is on the southern edge 
of central North Adams, adjacent to student 
townhouses on the Massachusetts College 
of Liberal Arts (MCLA) campus. Given 
this location, it draws a clientele of students 
and staff from the college as well as local 
residents.

Investing personal savings into the venture, 
Morin and Osimo spent about two months on 
renovations before opening in December.

Morin said their goal has been to maintain 
the basic character and features of the Elf 
Parlor, while making some modifications 
and putting their own stamp on it. “We’ve 
made some changes that we saw as neces-
sary,” he said.

These include some cosmetic sprucing 
up, with new lighting, fresh paint and minor 
alterations to its floor plan. They also installed 
new kitchen equipment, including an oven 
that enables them to make baked goods on 
the premises.

The Parlor Cafe also features some op-
erational changes from its predecessor, such 

as a greater emphasis on its food offerings. 
“I’d describe it as a combination of a cafe 
and coffeehouse,” said Morin.

Another goal was to reduce its price levels 
slightly. “We wanted make it more affordable, 
without sacrificing quality,” said Morin.

For example, he said, they changed the 
coffee served from a higher-priced brand to 
Dean’s Beans. “We were careful about that,” 
he said. “We chose Dean’s Beans because it 
is a quality organic coffee, and also because 
of that company’s environmental and fair-
trade policies.”

In their food service, they are also striving 
to balance affordability with the goal of us-
ing healthy, natural ingredients. Morin noted 
that they use local, natural products as much 
as possible, but do not limit themselves to 
organic ingredients.

“When we are considering sources, the 
underlying factor is always quality,” he said. 
“Beyond that, our first priority is for food 
from local sources, and our second priority 
is whether it is organic.”

Currently, the two partners are the only 
staff at the 30-seat cafe and coffeehouse, but 
Morin said they plan to hire additional help 
as the business becomes established.

The Parlor Cafe (413-346-4279, www.
theparlorcafe.com or Facebook page ThePa-
rlorCafe) is open from 7:30 a.m. to 11:30 
p.m. Tuesday through Saturday and from 
10 a.m. to 4 p.m. on Sunday. It is closed on 
Monday.

It serves the same menu all day, which 
includes coffee, espresso and other specialty 
drinks and teas; home-baked pastries; sand-
wiches and salads.

They feature Annie’s Sunshine Bagels, a 
local product that is sold as a separate item 
or for use in sandwiches. Other bread and 
English muffins are also available.

“Our menu is loosely based around the 
idea of build-your-own sandwiches,” said 
Morin.

Customers have the option of starting with 
a basic sandwich and adding ingredients, 
which are priced individually. For example, a 
peanut butter and jelly sandwich would start 
at $1.30, plus the cost of bread, bagel or muf-
fin, which ranges from $1.75 to $3. A tuna 
salad starts at $2.75, plus the price of bread 
and any additional ingredients selected.

The Parlor Cafe also carries a selection 
of “signature sandwich suggestions,” with 
pre-priced combinations that can be added 

to. These include a Breakfast Sandwich, 
which starts at $3.50 without meat or $5 
with meat. Other sandwich suggestions 
range from a Basic Grilled Cheese starting at 
$3.25, to Chicken Salad or Tuna Melt start-
ing at $4.85, to specialty sandwiches such 
as Mr. Spicy, featuring a Cajun bagel, roast 
beef, melted provolone cheese, red onions 
and horseradish for $7.02, and a king-sized 
Double Major with two meats and cheeses 
from $8.80, among others.

Also available is a basic salad starting at 
$5.10, to which other items can be added.

The Parlor Cafe’s beverage menu in-
cludes basic brewed coffee priced at $1.67 
and $2.04. Specialty coffee drinks include 
cafe au lait for $1.75 and $2.12, single-shot 
espresso drinks for $1.45 and $1.80 (with an 
additional shot for 80 cents), and cappuccino 
for $2.65 and $3.53, among others. There is 
also a selection of teas and other non-coffee 
drinks available.

Morin and Osimo, who live in North 
Adams, bring a combination of related ex-
perience to the new venture.

Osimo is an experienced baker and barista 
and previously managed a coffeehouse.

Morin has a business background. For 
13 years he has operated his own business, 
BerkSites, which builds websites and pro-
vides related services for clients in Berkshire 
County and other nearby regions.

He noted that he will continue to operate 
that business. “I’m integrating this busi-
ness with the operations of BerkSites, and 
will use the cafe as a place to meet with 
individual clients,” he noted. “I also plan to 
hold forums and workshops for clients here 
to discuss ways to improve websites and 
other subjects.”

Looking forward, Morin said their plans 
include gaining a permit to sell beer and 
wine. They also plan to feature live music 
and other activities in the space.

“We have our own ideas, but much of 
what we do will depend on what our custom-
ers want this to become,” said Morin, who 
noted that the partners are actively seeking 
feedback and ideas.

The initial response to their venture has 
been encouraging, he said.

“We’re seeing former customers of the Elf 
Parlor returning to check us out,” he said. 
“A majority of them have given us the seal 
of approval by coming back and becoming 
regulars again.”◆

Elizabeth Osimo and Jason Morin, who had been regular customers at the former Elf Parlor coffeehouse in 
North Adams, have launched a similar business, the Parlor Cafe, in the same space at 303 Ashland St.
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brokerage to the Berkshire business community and in adjacent Vermont and New York. From 
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info@harschrealestate.com
www.harschrealestate.com
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mildred Elley shifting to 
new downtown address

By John Townes
The downtown Pittsfield office building 

that formerly housed the corporate head-
quarters of KB Toys will soon be the new 
home for the local branch of Mildred Elley, 
a private for-profit college and professional 
training institute.

The Albany-based school, whose Pitts-
field offices and classrooms are currently 
located at St. Luke’s Square on East Street, 
has negotiated a lease with Laurin Pub-
lishing Corp., which 
purchased the former 
corporate headquarters 
of KB Toys at 100 West 
St. last April.

“It’s an ideal build-
ing for us,” said Faith 
Takes, president of Empire Education, the 
holding company that owns Mildred Elley. 
“We’ve been expanding in Pittsfield, and this 
will provide the additional room we need. 
It will also provide an upscale downtown 
setting for our students.”

Laurin Publishing is a Pittsfield-based 
company that publishes magazines and 
multimedia material for the photonics in-
dustry. It is currently based in the Berkshire 
Common complex across the street.

Laurin is preparing its own offices in 
the KB building, with plans to move there 
early in 2013. The company will occupy 
the third floor and a portion of the second 
floor of the 74,000-square-foot building, 
which is prominently located a block west 
of Park Square.

Mildred Elley will occupy about 20,000 
square feet on the two lower levels of the 
building. This space will be used for class-
rooms, lab facilities and a cosmetology train-
ing center, in addition to staff offices and a 
student lounge. The lease includes access to 
parking spaces for its students and staff.

Mildred Elley has drawn up a design for 
its portion of the interior. It plans to begin 
the renovation work at the beginning of 2013 
with a goal of moving there in the spring.

The school was founded in Albany in 
1917 by Augusta Mildred Elley to train 
women for positions as office workers. Over 

the years the school grew and expanded 
its offerings in a variety of careers, and it 
became co-educational in 1985. The school 
is accredited by the Accrediting Council for 
Independent Colleges and Schools to award 
diplomas, certificates, and the Associate in 
Occupational Studies degree.

Its main campus is in Albany, along with 
an affiliated school, Austin‘s School of Spa 
Technology. It has branch locations in Pitts-
field and New York City.

Mildred Elley established its presence in 
Pittsfield in 1991, when it was selected by the 
forerunner of BerkshireWorks Career Center 
as a vendor for medical assistant training for 

displaced workers.
“Once we were in 

Pittsfield, more people 
outside of that program 
expressed interest in 
this career, and so we 
also began accepting 

other students from the public,” said Takes, 
who has been president of Mildred Elley since 
1985. “Eventually, we also added programs 
for other careers in Pittsfield.”

She noted that the school is oriented to 
adults who are either entering the workforce 
for the first time, or who need re-training 
for new careers. It also provides place-
ment services for its students with local 
employers.

Currently Mildred Elley has about 45 
full- and part-time staff, including instructors 
and administrative employees, in Pittsfield. 
Approximately 200 students are enrolled in 
its local programs, which include training 
in medical assisting, business management, 
cosmetology, massage therapy, criminal 
justice and security, paralegal studies, and 
early childhood education.

“This new location is a 
signal to the community that 
we’re committed to Pittsfield 

for the long haul.”

Takes noted that the move will also en-
able Mildred Elley to complete its applica-
tion and review process for a planned new 
Licensed Practical Nurse training program 
here. “We’ll be setting up a new lab for 
that, which will then be reviewed for final 
approval,” she said.

She added that Mildred Elley’s other pro-
gram facilities will also be modernized and up-
graded with the move, including an enhanced 
cosmetology training center and a special 
classroom for early education training.

In addition to its practical benefits, Takes 
believes the move has symbolic importance 
for the school and for the community.

“We expect that being located downtown 
will raise our profile in Berkshire County,” said 
Takes. “In Pittsfield, we’ve been a small school 
that’s tucked away. And, although we’ve been 
contributing to the fabric of the community 
for over 20 years, we’re sometimes still seen 
as outsiders by some people. This new loca-
tion is a signal to the community that we’re 
committed to Pittsfield for the long haul. We 
hope that with this move we’ll gain more vis-
ibility as an important source of training and 
employees in Berkshire County.”◆
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By John Townes
In many quarters, the phrase “green drinks” 

conjures up images of concoctions like mint 
juleps or Gatorade.

Increasingly, however, the term has be-
come synonymous with an international 
movement of local networking events with 
an environmental slant.

Green Drinks are monthly local gatherings 
where people who are involved in the envi-
ronment, energy and other aspects of social, 
economic and environmental sustainability 

get together in restaurants or lounges on an 
informal basis to socialize and network.

They are open to everyone; there are no 
membership requirements, preregistration 
or other obligations involved; and in most 
cases, including those held in the Berkshires, 
there are no fees to attend.

“Green Drinks gatherings are simply 
an opportunity for everyone interested in 
anything ‘green’ to get together and share 
ideas, information and a drink,” explained 
Erik Hoffner, who brought the concept to 
Berkshire County six years ago. “It’s very 
free-form and a lot of fun.”

For the past few years, Berkshire County 
has had three ongoing Green Drinks groups 
in Great Barrington, Pittsfi eld and North 
Adams. Now, a fourth regular Green Drinks 
gathering is being added in Lenox. It will 
hold its fi rst event on Jan. 22 at the Firefl y 
Restaurant, 71 Church St., at 5 p.m.

There is no political or philosophical 
agenda for Green Drinks, other than a com-
mon interest in sustainability. Conversations 
and presentations cover anything from nature, 
conservation and environmental issues to 
education, local agriculture, the arts, busi-
ness, and the ways all of those topics inter-
sect, according to Hoffner. “Its purpose,” he 
said, “is similar to what Berkshire Creative 
has done for the creative sector with their 
networking events, by bringing together 
people with common interests.”

Hoffner said Green Drinks attract a wide 
variety of people, including staff and members 
of nonprofi t organizations, contractors and 
others from businesses and professions that 
offer related services, and other members of the 
public who are interested in these subjects.

While a primary purpose is socializing, 
Hoffner noted that the meetings have also 
become useful networking and information-
sharing opportunities.

“The business and networking aspect is 
especially exciting,” said Hoffner, who is out-
reach coordinator at orion, a national maga-
zine based in Great Barrington that covers the 

environment and society from the perspective 
of sustainability. “A lot of connections are 
made, and business cards are slung around 
at a fast pace at a typical gathering.”

Green Drinks gatherings are organized on 
a deliberately fl exible basis. They generally 
feature one guest speaker who gives a short 
talk or presentation of about 10 minutes. 
Presenters include authors, activists, munici-
pal planners and offi cials, conservationists, 
business owners and others.

However, the majority of the time is 
dedicated to unstructured socializing and 
networking. This may include in-depth dis-
cussions or light conversation.

“Its a comfortable setting where people 
can talk individually or in small groups,” 
said Hoffner. “People also tend to introduce 
each other or join into conversations and 
introduce themselves.”

Grass-roots global movement
Green Drinks is a grass-roots international 

movement that originated in London in 1989, 
when Edwin Datschefski and several co-
workers at a green-design fi rm went out to 
a pub to relax after work. By coincidence, 
a group of other environmentally oriented 
acquaintances were also there, so they pulled 
their tables together to form a larger group. 
Datschefski and the others decided to hold 
such get-togethers on a regular basis.

Acquaintances elsewhere like the idea, 
and began holding similar gatherings in their 
own localities. Gradually, the idea spread to 
other countries, and eventually Datschefski 
set up a website, www.greendrinks.org, to 
promote the idea and coordinate the forma-
tion of new groups.

Currently there are an estimated 630 
regular Green Drinks gatherings throughout 
the world.

Hoffner organized the fi rst Green Drinks in 
Berkshire County about six years ago. “I no-
ticed that Green Drinks chapters were sprout-
ing up around the world from Amsterdam in 
the Netherlands to Brisbane, Australia,” he 
recalled. “I thought this was something orion 
could start in Great Barrington because it 
refl ects our magazine’s mission.”

Shortly after that, members of the Berkshire 
Environmental Action Team (BEAT) and the 
Center for EcoTechnology formed another 
Green Drinks group in Pittsfi eld.

“I started going to their meetings in Great 
Barrington, and we decided to do something 
similar in central Berkshire County,” said 
Jane Winn, director of BEAT.

She added that she had also been struck by 
the way Berkshire County stood out among 
the large metropolitan areas where most Green 
Drinks were held. “It was funny that, when 
you look at [locations on] the Green Drinks 
website, most of them were in big prominent 
cities like London and New York – and then 

there was Great Barrington,” she said. “That 
says something about Berkshire County.”

About two years ago, BEAT and the North-
ern Berkshire Transition coalition initiated a 
third Green Drinks group in North Adams.

The newest local group in Lenox was or-
ganized by Scott Laugenour and the Lenox 
Green-Rainbow Party Committee.

In Berkshire County, each local Green 
Drinks is scheduled on a separate day of the 
month to avoid overlap, and some people 
attend meetings in different locations.

Great Barrington gatherings take place 
on the fi rst Thursday of the month at the 
Route 7 Grill at 999 South Main St. begin-
ning at 5:15 p.m. (For information, contact 
Hoffner at ehoffner@orionmagazine.org or 
413-528-4422.)

Pittsfi eld meetings are on the third Thurs-
day of the month at 5:15 p.m. and have been 
held at various locations.

North Adams gatherings are on the second 
Wednesday of the month at the Freight Yard 
Pub and Restaurant in the Western Gateway 
Heritage Park starting at 5:30 p.m. (For 
information on Pittsfi eld and North Adams 
events, contact Winn at  jane@thebeatnews.
org or 413- 230-7321.)

Beginning on Jan. 22, the Lenox gather-
ings will take place on the fourth Tuesday 
at the Firefl y Restaurant, 71 Church St. at 
5 p.m. (Contact Scott Laugenour at scot-
tlaugenour@yahoo.com).

Hoffner noted that each local Green Drinks 
group has its own characteristics.

Great Barrington is the largest, regularly 
attracting about 40 to 50 participants. Hoff-
ner noted that Lester Blumenthal, the owner 
of the Route 7 Grill, is very supportive of 
Green Drinks. “He provides free food and 
does a lot of other things to help us out,” 
said Hoffner.

In addition to their regular monthly meet-
ings, Hoffner noted that the Great Barrington 
group also sponsors occasional fund-raising 
events for selected nonprofi t organizations, 
including an annual whiffl e ball tournament 
and an upcoming book sale.

The Pittsfi eld gatherings are generally 
somewhat smaller, and have so far been 
held at different locations. “We generally 
have anywhere from seven to 30 people in 
Pittsfi eld,” said Winn.

The North Adams gatherings have always 
been held at the Freight Yard Pub and restau-
rant, and attract a fairly consistent average 
of 15 people, said Winn.

Upcoming meetings and presentations 
are publicized through various sources, in-
cluding the calendar page of BEAT (www.
thebeatnews.org) and Northern Berkshire 
Transition (northernberkshiretransition.ning.
com). Meetings are also regularly listed in 
the calendar section of BERKSHIRE TRADE & 
COMMERCE.◆

ThIRsT FOR susTAINABIlITy

local events evince 
growing popularity 
of ‘green drinks’

Participants at the Jan. 9 North Adams Green Drinks event at the Freight Yard Pub enjoy appetizers and 
lively discussion at the start of the meeting. That group, coordinated by Jane Winn of BEAT (left), is one 
of four Green Drinks chapters that meet regularly in different communities in Berkshire County.
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February festival expands 
into ‘Upstreet’ district

By John Townes
After a successful inaugural season, a 

late-winter cultural festival intended to 
brighten up downtown Pittsfield during 
the dark and frosty month of February will 
return with a new name and larger scope 
for its second year.

The 10x10 Upstreet Arts Festival, which 
takes place from Feb. 14 to 24, will fea-
ture theater, music, 
dance, visual art 
and other activities 
in the city center.

While the pro-
graming is varied, 
all events are based 
on the theme of “10.”

For example, Barrington 
Stage Company’s “10x10 
New Play Festival” includes 
10 new 10-minute plays. The 
Beacon Cinema will host a smartphone 
film festival with videos of 10 minutes or 
less. Ten singer/songwriters will perform at 
Mission Bar + Tapas, and 10 poets will read 
their work at y bar, among other events.

The concept for the 10x10 festival was 
initiated by Julianne Boyd, founder and 
artistic director of Barrington Stage.

The City of Pittsfield and other organiza-
tions and businesses signed on as co-sponsors 
and organizers. It is overseen by a steering 
committee that also includes the Beacon 
Cinema, the Berkshire International Film 
Festival (BIFF), Berkshire Museum, Mission 
Bar + Tapas, and y bar.

The idea was to sponsor a series of activi-
ties in downtown Pittsfield at a time of year 
when the region’s calendar is slow, and to 
provide area residents with a respite from 
cabin fever.

In terms of economic and community 
development, organizers also saw it as a 
way to stimulate activity and business by 
providing a reason for people to come to 
downtown Pittsfield.

“Not much happens in February, and this 
is an opportunity to bring people here in the 
winter,” said Megan Whilden, Pittsfield’s 
director of cultural development. “It is also 
a chance to showcase the year-round attrac-
tions in Pittsfield.”

While the prospects for such an event 
in the winter were unknown, the February 
2012 event was successful, which prompted 
organizers to do it again.

Last year’s debut festival attracted more 
than 3,000 people to downtown Pittsfield to 
attend 44 performances and events featuring 
more than 120 new works of performing 
and visual art.

“We were thrilled with the response last 
year from attendees, artists, organizations 
and businesses,” said Whilden.

She noted that the festival’s events also 
attracted a surprising number of people from 
the Northampton area, and organizers plan to 
promote it more heavily there this year.

“This year, orga-
nizations outside 
of North Street 

wanted to 
participate, so 
the new name 
reflects that.”

She said that the 
festival has been expanded 

with more programming this year, and several 
family-oriented activities have been added. 
“Many of the events from last year will 
continue, plus we’ve added new partners 
and programs,” she said.

The name has also been changed from last 
year’s 10x10 on North to the current 10x10 
Upstreet Arts Festival. The new moniker has 
two purposes.

The name reflects the creation last year of 
a state-designated cultural district in the city 
center called “Upstreet,” based on a tradi-
tional term local residents have used to refer 
to the city center in Pittsfield. The Upstreet 
district extends northward from the corner 
of East/West Housationic and South streets 
to Barrington Stage’s Sydelle and Lee Blatt 
Performing Arts Center on Linden Street. 
From east to west, it is framed by First and 
Center streets.

The new name also reflects a geographic 
expansion of the festival. “Last year, ac-
tivities were focused on North Street,” ex-
plained Whilden. “This year, organizations 
outside of North Street, like the Berkshire 
Museum and The Colonial on South Street 
wanted to participate, so the new name 
reflects that.”

New festival programming this year in-
cludes performances by 10 decades of jazz 
composers from Berkshires Jazz; 10 impro-
vised mini-musicals by the Royal Berkshire 
Improv Troupe at the Colonial Theatre Ga-
rage space; PechaKucha (10+10)x(10+10) at 
Berkshire Museum; a “One Billion Rising 

WAM SLAM” dance party at Spice Dragon; 
the Berkshire Art Association and Storefront 
Artist Project’s “10x10 RAP/REAL ART 
PARTY” at Berkshire Museum; a visual 
art exhibit by Hancock Shaker Village; and 
“10x10on10,” an interdisciplinary spoken 
word and art exhibit by WAM Theatre and 
Alchemy Initiative.

Family programming includes “10 Days 
of Play” at Berkshire Museum; 10 creative 
projects in 10 days at Bisque, Beads & Be-
yond; a Shaker music and dance program 
presented by Hancock Shaker Village, and 
“THE TEEN TEN: A High School Art Show” 
at Pittsfield City Hall, organized by Miss 
Hall’s School students.

More programming may be added in 
the coming weeks. A full updated schedule 
and other information is available at dis-
coverpittsfield.com/10x10 or on the 10x10 
Upstreet page on Facebook.

Berkshire Gas is the lead business sponsor 
of the 2013 10x10 Upstreet Arts Festival. 
Additional supporting sponsors include the 
Massachusetts Cultural Council, Berkshire 
Magazine, The Berkshire eagle and Lamar 
Advertising.◆
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 STOP & SHOP PLAZA, MERRILL ROAD, PITTSFIELD
 442-6911

 Mark E. Kasuba, Gemologistwww.medwardjewelers.com

May Chapter 2013
begin with

“I love you”
…to each of the ones you hold dear.

Who support you, who believe in you.
Who love you through the dark, and 
through the light. Spread “I love you” 
wherever you go. And let’s make this 

chapter the best of our lives.
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Berkshire Grown reports that its 2012 Holiday 
Farmers’ Markets were the most successful to date 
for the four-year program, which was established as 
a way to extend the sales season for local food pro-
ducers. The four markets during the recent holiday 
season had an estimated economic impact of more 
than $133,000 for participating vendors, an increase 
of $33,000 over 2011. Over 2,800 people visited 
two pre-Thanksgiving markets in Williamstown 
and Great Barrington, generating over $65,000 in 
vendor income. Two pre-Christmas markets in De-
cember were attended by more than 2,500 people, 
and generated over $68,000 in vendor income. 
Plans are already underway for holiday markets 
in late 2013. Co-sponsors of the markets included 
the Massachusetts Department of Agricultural 
Resources and Williams College.

Berkshire Bank is marking the opening of its 
newly renovated, state-of-the-art branch at 99 North 
Street in Pittsfield with a ribbon cutting ceremony 
on Jan. 16 and family day event on Jan. 19. The 
branch, managed by Heidi Higgins, is the third in 
Berkshire County to feature Berkshire Bank’s new 
customer-centric design and enhanced teller tech-
nology (the others are in Lenox and Dalton). Rather 
than traditional teller lines, the new design allows 
for more personalized service, faster transactions 
and improved accuracy. The branch, complete with 
an open floor plan and cafe, also includes a multi-
functional community room, offering a free space 
for local small business and community members 
to hold meetings or activities. The community 
room includes teleconferencing capabilities, free 
Wi-Fi, high-definition television, blue-ray DVD 
player, Playstation and seating for up to 30. The 
99 North Street branch lobby is open Monday to 
Friday from 9 a.m. to 4 p.m., with the drive-up open 
8 a.m. to 5 p.m. Both the lobby and drive-up are 
open 9 a.m. to noon on Saturday. For more details, 
contact Higgins at 413-236-3142.

Greylock Insurance Agency, a subsidiary of 
Greylock Federal Credit Union, has moved from 
its former office at 128 South St. in downtown 
Pittsfield to an newly renovated space in the Al-
lendale Shopping Center, also in Pittsfield. The 
Allendale site serves as a new central sales and 
processing site for the agency, which continues to 
have a downtown office at Greylock’s 150 West St. 
headquarters. Greylock Federal has also used the 
18,000-square-foot Allendale space to consolidate 
several other back-office functions and depart-
ments, including its deposit and loan operations, 
call center, electronic services, and training. The 
space also now houses the Greylock Marketing 
Group, another subsidiary company. In all, some 
75 employees are now based at the site, which 
formerly was a KB Toy Works store.

The historic Stockbridge railway station will be 
managed by the Berkshire Scenic Railway, under 
a new long-term lease agreement with the High 
Meadow Foundation, a charitable organization 
affiliated with the Fitzpatrick Companies that 
owns the property. The Berkshire Scenic Railway, 
which is based in another historic train station in 
Lenox, will use the Stockbroking station to house 
additional exhibits and events. The nonprofit or-
ganization previously operated passenger tourist 
rides from Lenox to Stockbridge. However, its 
agreement with the Housatonic Railroad to use 
the tracks expired last year, and the organization 
has been forced to discontinue its train rides and 
refocus on tours of its cars, museum exhibits and 
other activities. The organization, which will 
continue to operate the Lenox station, plans to use 
the Stockbridge station to expand those activities 
and enhance its presence in Stockbridge.

H. Greenberg & Son Inc., a prominent local 
home and building supply business, closed its 
North Adams store on Jan. 8. The abrupt closure 
caught customers and employees by surprise. In a 
subsequent statement, the company attributed the 
move to the economy, and said it will continue to 
serve customers in the region from its other store 
in Bennington, Vt. where the business originally 
began. The North Adams store, on the corner of 
Curran Highway (Route 8) and Hodges Cross Road, 
had been in operation since 1976.  It is directly 
across from the site of a new Walmart supercenter, 
which is slated to open later this year. 

Berkshire United Way is seeking volunteers 
for administrative functions to support its work, 
including data entry and verification, reception 
area and phone coverage, filing and other clerical 
needs. Interested persons are encouraged to contact 
Maryanne Boenitz, coordinator of volunteers and 
resource development, at 413-442-6948 ext. 16.

The Berkshire Visitors Bureau, Chocolate 
Springs, Studio Two and other participating busi-
nesses and organizations are sponsoring a return 
of Chocolate Berkshires, a month-long event in 
February designed to celebrate chocolate, and to 
help perk up tourism. Its purpose is to create and 
promote chocolate-themed activities to extend 
the Valentine’s Day/President’s Weekend tourism 
“bump” throughout the month of February with 
giveaways and other promotions and events to 
attract visitors with a sweet tooth. Studio Two 
has provided a website, chocolateberkshires.com, 
and a Facebook page, ChocolateBerkshires, to 
promote the event and to list related activities. 
Among the events are a 5 p.m. kick-off mixer 
at the Chocolate Springs shop at 555 Pittsfield 
Rd. in Lenox on Feb. 5 and a Valentine’s Day 
Brunch at Shakespeare & Company in Lenox 
on Feb. 10. Other area businesses and organiza-
tions are invited to use their imagination to create 
chocolate-themed activities and submit them for 
free listing on the website.

North Adams Regional Hospital has received 
a top rating of “A” in the Hospital Safety Score 
by The Leapfrog Group, an independent national 
nonprofit run by employers and other large pur-
chasers of health benefits. The score of U.S. 
hospitals is based on preventable medical errors, 
injuries accidents, and infections. To see NARH’s 
scores as they compare nationally and locally, go 
to www.hospitalsafetyscore.org.

Volunteer speakers and interactive workshop 
facilitators are being sought for the 6th Annual 
“411 in the 413” Youth Conference to be held at 
Becket-Chimney Corners YMCA in Becket on 
April 11. Each year, UNITY, the Railroad Street 
Youth Project and the Pittsfield Prevention Part-
nership team up to sponsor the conference as an 
opportunity for teenagers from across Berkshire 
County to explore, debate and address topics of 
special interest to young people. The theme for 
this year’s conference is “Journey of Discovery: A 
day of exploring philosophy, your identity and the 
outdoors.” For information, contact Annie Rodgers 
at the Northern Berkshire Community Coalition, 
413-663-7588, or arodgers@nbccoalition.org.

Williamstown Medical Associates, an inde-
pendent medical practice, has reached an agree-
ment to sell its medical facility at 197 Adams 
Rd. to Berkshire Health Systems (BHS) for 
$2.5 million and become an affiliated partner of 
the large regional healthcare organization. The 
practice will lease the facility back from BHS. It 
will also continue in its other facility at Northern 
Berkshire Healthcare’s Ambulatory Care Center in 
North Adams. Members of the practice said that 
they decided to affiliate with BHS to maintain 
the practice’s long-term viability in a changing 
healthcare environment that is less supportive of 
independent medical providers… Two eldercare 
facilities in Dalton, Sugar Hill at Home and Cran-
eville Place, have been sold to Griffin-American 
Healthcare REIT II, a California-based invest-
ment group. The properties were sold by Sheehan 
Health Group and Merrimack Health Group. 
A Seattle firm, Videll Healthcare, will manage 
the facilities. The new operators say their goal 
is to maintain the present staff and operations as 
much as possible.

The Massachusetts Historical Commission 
(MHC) has announced its next round of the 
Preservation Projects Fund grant program are 
available, offering approximately $780,000 for 
pre-development work or “bricks and mortar” pres-
ervation construction projects. A local match of 50 
percent is required. Applications are due March 8. 
For information, call MHC at 617-727-8470.◆

Let this be a warning to 
eyesores everywhere.
A boldly designed car deserves a boldly designed world. The Audi A7 
is setting a whole new standard and inviting the world to catch up.
Take one look at the sweeping low profile that defines this iconic five-door
coupe. Witness the distinctive LED headlights and experience the closest 
re-creation to daylight yet*. It’s obvious that no ordinary road will do. 
Learn more at audiusa.com/A7. The Audi A7 is here. 

Luxury has progressed.

*Based on brightness comparison to the sun and 5,500 K burning temperature. Full LED headlights are an optional upgrade. “Audi,” “A7,” “Truth in Engineering,” the Audi Singleframe grille design, and the four rings and Audi emblems are registered trademarks of
AUDI AG. ©2012 Audi of America, Inc.

Flynn Audi 600 Merrill Rd. Pittsfield,Ma 01201 413-443-4702
flynnaudi.com 
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76 North St., Pittsfield, MA 01201
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In any business, your success depends largely 

on the people you hire. Be more confident with 

United Personnel. We have specialized testing 

and screening options for every position. 

And we provide an expert staffing consultant 

dedicated to your account.

Contact our staffing consultants today and  

see why business is better when you are 
United.

    Anybody can 
      read a resume.
 You need more.
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Burglar Alarm & Fire Alarm Systems
UL Central Station Monitoring
CCTV Systems • Access Control

Heat Loss Monitoring

New eNglaNd dyNamark
Security ceNter

413-442-5647 • 800-821-SAFE
www.nedynamark.com
Protecting area businesses since 1978
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news & notes from the region

the month in business
Ongoing: Berkshire Business 
Builders networking meeting 
every Thursday morning from 
8:30 to 9:30 a.m. at 55 Church 
Street in Pittsfield. All business 
people looking for an opportunity to network are invited. For 
information, call Kathy Hazelett at 413-442-8581.

Ongoing: The Job Club meets Mondays from 1 to 2 p.m. at 
BerkshireWorks Career Center at 160 North St. in Pittsfield. 
Facilitated by Millie Calesky, the free and informal program helps 
participants who are seeking employment to expand their network 
of contacts and provides valuable job-search tips. It also serves as a 
support group throughout the job-search process. For information, 
visit www.berkshireworks.org or call 413-499-2220.

Jan. 16: Chamber Nite at Greylock Federal Credit Union at 150 
West St. in Pittsfield for members of the Berkshire Chamber of 
Commerce. RSVP. 413-499-4000.

Jan. 16: Arctic talk by Bob Reiss, author of The eskimo and 
the oil Man: The Battle at the Top of the world for America’s 
Future about critical issues in the warming of the Arctic (see 
story on page 12). Co-sponsored by the Berkshire Museum and 
Berkshire Environmental Action Team. 7 p.m. at the museum 
(snow date Jan. 17). $5 general, free to students.

Jan. 16-20: Grand Opening Celebration for the newly 
renovated state-of-the-art Berkshire Bank office at 99 North 
St. in downtown Pittsfield. Includes ribbon cutting ceremony 
on Jan. 16 at 11 a.m., Family Day Celebration on Jan. 19 from 
9 a.m. to noon, and a free showing of “The Wizard of Oz” at 
the Beacon Theater on Jan. 20 at 11 a.m. (seats are limited).  
All grand-opening events are free and open to all. For more 
information, call Heidi Higgins at 413-236-3142.

Jan. 17, 18: Lunch & Learn, two noontime programs sponsored 
by Berkshire Bank at its branch at 99 North St. in Pittsfield. Jan. 
17 features Kevin O’Donnell discussing Financial Planning, 
including investing for the long term, retirement planning and 
college savings. Jan. 18 for first-time homebuyers features attor-
ney Michael Shepard, Berkshire Bank mortgage loan originator 
Kathy Kelly, and Realtor Andy Perenick covering the steps in 
purchasing a home and obtaining a mortgage. Free but registra-
tion is required. Contact Heidi Higgins at 413-236-3142.

Jan. 17: Berkshire Young Professionals Networking Social at 
Charland Jewelers, 875 Dalton Ave., Pittsfield at 5 p.m. All young 
professionals living and/or working in Berkshire County are 
invited. Free for BYP cardholders and $5 for others. To register, 
visit www.berkshirechamber.com or call 413-499-4000.

Jan. 18: Go Girl Sock Hop to benefit the Go Girl Fund of Girls 
Inc. of the Berkshires, with dancing to classic tunes by the Jeff 
King Band and hors d’oeuvres from Mazzeo’s Ristorante, live 
auction featuring preseason Patriots tickets and on-field passes 
and a raffle. For tickets and information, contact Bethany 
Kirchmann at 413 442-5174 ext. 12. 

Jan. 19: Slaughter and Meat Processing in Massachusetts: 
Opportunities, Challenges and Needs, a discussion with Brad 
Mitchell of the Massachusetts Farm Bureau Federation. Spon-
sored by the Berkshire County Farm Bureau, Berkshire Grown 
and Keep Berkshires Farming. Noon at First Baptist Church 
of Pittsfield, 88 South St. Contact Amy Kacala at akacala@
berkshireplanning.org for information.

Jan. 20: Open House to celebrate the first-year anniversary at 
eduKaytion Golf, a golf instruction and practice facility at Cranwell 
Resort in Lenox. Event includes free introductory golf lessons for 
adults and juniors at all skill levels from 1 to 5 p.m. For information 
call 518-669-1551 or email kay@edukaytiongolf.com. 

Jan. 20: Artful Dining: The Orchestration of the Meal, an 
illustrated lecture by Williams College professor Darra Goldstein 
that looks at opulent feasts throughout history. The first in a 
four-part lecture series at the Sterling and Francine Clark Art 
Institute in Williamstown. 3 p.m. 413- 458-2303.

Jan. 22: Lenox Green Drinks, informal gathering of people 
interested in conservation and environmental issues. 5 p.m. at 
the Firefly Restaurant, 71 Church St. For more information, 
contact Scott Laugenour at scottlaugenour@yahoo.com.

Jan 24: Networking Before Nine, presented by the Southern 
Berkshire Chamber of Commerce, with emcee state Rep. Smitty 
Pignatelli and guest speaker TBA. 7:45 to 9 a.m. at Route 7 
Grill, 999 Main St. $25 (includes breakfast). RSVP to sbcc@
rnetworx.com or call 413-528-4284.

Jan. 29: Opportunities for Western Massachusetts Exporters, 
a forum with Congressman Richard Neal, state and federal devel-
opment officials, and a panel of businesspeople who will discuss 
ways area businesses can achieve export success and programs 
available to assist them. Participants include Tom Gradel of the 
Massachusetts Office of International Trade and Investment, 
Paula Murphy and Ann Pieroway of the Massachusetts Export 
Center, John Joyce of the Small Business Administration, Melissa 
Branzburg of the U.S. Department of Commerce, and Keith 
Girouard of the Massachusetts Small Business Development 
Center. Sponsored by the Berkshire Chamber of Commerce. Free 
to business owners, but space is limited and advance registration 
is required. 9 a.m. to 11:30 a.m. at the Crowne Plaza in Pittsfield. 
A $35 luncheon with Neal will be available after the program. 
To register for the forum and/or the luncheon, email choyt@
berkshirechamber.com or call 413-499-4000 ext. 126.

Jan. 30: Brown Bag Speaker Series, featuring a discussion of 
free marketing opportunities available through the Massachusetts 
Office of Travel & Tourism (MOTT), led by MOTT Executive 
Director Betsy Wall. This event is geared toward retailers, 
lodgings, restaurants, attractions and special event organizers. 
Presented by the Berkshire Chamber of Commerce from noon 
to 1 p.m. at 1Berkshire Central Station, 66 Allen St., Pittsfield. 
To register, call 413-743-4500.

Jan. 30: Conversations in Business Sustainability, a leadership 
development workshop that will provide the motivation, skills, 
and practical opportunities to create a more environmentally and 
economically sustainable workplace. Presented by Tony Sarkis and 
Analesa Rose from 8:30 a.m. to 5 p.m. at the Kemble Inn in Lenox. 
For more information, call 413-652-2734 or 413-637-5219.

Feb. 1- Mar. 1: Chocolate Berkshires, a month-long series 
of events and promotions to celebrate chocolate and provide 
an attraction for visitors, sponsored by the Berkshire Visitors 
Bureau and participating businesses. Includes a kick-off mixer in 
Lenox on Feb. 5, a Valentine’s Day Brunch on  Feb. 10, and other 
activities. For information, visit chocolateberkshires.com.

Feb. 1: Workforce Training Fund Information Session with 
Michael Corcoran, presenting an overview of the three grant 
programs that local employers who pay into the Unemployment 
Insurance Trust Fund may qualify for, including the Hiring 
Incentive Training Grant, the Express Program, and the General 
Program. 9 a.m. at the 1 Berkshire Building, 66 Allen St. in 
Pittsfield. Hosted by the Berkshire County Regional Employment 
Board and BerkshireWorks Career Center. 413-499-2220. To 
register, email bemanuel@berkshireworks.org.

Feb. 6: “Gender Pay Gap: The 
Long and Winding Road To-
ward Parity” panel discussion 
presented by the MCLA Women’s 
Center. 7 p.m. in Murdock Hall 

Room 218 at MCLA campus in North Adams. Free and open 
to the public. For information call 413-662-5497 or email ojae.
michal.beale@mcla.edu.

Feb. 7: Great Barrington Green Drinks, informal gathering 
of people interested in conservation and environmental issues 
on first Thursday of each month. 5:15 p.m. at the Route 7 Grill, 
999 South Main St. For more information, contact Erik Hoffner 
at ehoffner@orionmagazine.org or 413-528-4422.

Feb. 13: North Adams Green Drinks, informal gathering of 
people interested in conservation and environmental issues on 
second Wednesday of each month. 5:30 p.m. at the Freight Yard 
Pub in the Western Gateway Heritage Park. Sponsored by the 
Berkshire Environmental Action Team (BEAT) and Northern 
Berkshire Transition. For more information, contact Jane Winn 
at jane@thebeatnews.org or 413-230-7321.

Feb. 14-24: 10x10 Upstreet Arts Festival returns to downtown 
Pittsfield for the second year, featuring a range of activities. 
Spearheaded by Barrington Stage Company and the City of 
Pittsfield, the 2013 festival (formerly 10x10 on North) will 
expand in size and geography to include more programming in 
venues throughout the city’s newly designated Upstreet Cultural 
District. Sponsored by Berkshire Gas, with additional support 
from Massachusetts Cultural Council, Berkshire Magazine, 
The Berkshire Eagle, Lamar Advertising, Barrington Stage 
Company, and the City of Pittsfield. For more information, 
visit discoverpittsfield.com/10x10, call  413-499-9348 or email 
mwhilden@pittsfieldch.com.

Feb. 19: Pittsfield Green Drinks, informal gathering of people 
interested in conservation and environmental issues on third 
Tuesday of each month. 5:15 p.m. at location TBA. Sponsored 
by the Berkshire Environmental Action Team (BEAT). For 
more information, contact Jane Winn at jane@thebeatnews.
org or 413-230-7321.◆
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Join us to celebrate the grand opening of our new state-of-the-art 
branch at 99 North Street in Pittsfi eld
Saturday, January 19th - Family Day!
From 9am - 12pm, bring your family and friends and enjoy music, entertainment, chances to 
win cool prizes and help support Sonsini Animal Shelter and Goodwill’s Suit YourSelf Program.

Where: 99 North Street, Pittsfi eld
When:  Saturday, January 19th from 9am - 12pm

Insurance products are provided by Berkshire Insurance Group, 
a Berkshire Bank affi  liate: Insurance and investment products are not FDIC or DIF 
insured,may lose value and are not a bank deposit or guaranteed.

Banking products are provided by Berkshire Bank: Member FDIC. Member DIF. Equal Housing Lender. Berkshire Bank is a 
Massachusetts chartered bank. No purchase or account opening necessary. An account will not improve your chances of winning. Three prizes will be awarded: 
Apple® iPad mini value of $350; one $150 gas card; one $300 cash. Odds of winning are 1:2,063. For complete contest rules, visit www.berkshirebank.com/grandopening. 

Exciting Features Include:
Giveaways
Mr. Twisty’s balloon characters
Refreshments

Children’s author Ty Allen Jackson
reading and signing his books
Plus, more activities for children

Berkshire Bank

---
berkshirebank.com 

Banking · Insurance
Wealth Management

Insurance products are provided by Berkshire Insurance Group, Banking products are provided by Berkshire Bank: Member FDIC. Member DIF. Equal Housing Lender. Berkshire Bank is a 

You could win an
Apple® iPad mini, cash or a gas card

Just stop by our branch today through Saturday, January 19th to pick up your key 
and learn about our exciting promotions. Then, bring your family on January 19th 

to the new Berkshire Bank branch and try your key in our treasure chest lock.  
Unlock it and you could win a prize!

Sunday, January 20th - Berkshire Movie Day!
Join us at the Beacon Cinema January 20th for a free showing of The Wizard of Oz at 11am, sponsored by Berkshire Bank. Stop by Berkshire Bank’s 99 North Street branch starting 
Wednesday, January 16th to reserve your tickets. Pick up your tickets for the movie on Family Day! First come, fi rst serve. Space is limited. Four tickets per family.

making the Berkshires more beautiful
90 Pittsfield Rd.  •  Lenox  •  413-637-9893

A gift that’s ‘fit’ for 
  your Valentine…

Lenox Fitness Center Gift Certificates 
for our special Spa Services…or in any 
amount good towards memberships, 

merchandise and more!
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people on the move

Clare Tullock, FNP-BC, and Lindsay Samale, 
FNP-C, both family nurse practitioners, have joined 
Northern Berkshire Family Medicine in North 
Adams. As nurse practitioners, Tullock and Samale 
can diagnose and treat a wide range of health issues. 
They can prescribe medication, order diagnostic 
tests, and treat chronic health conditions such as 
high blood pressure and diabetes. At Northern 
Berkshire Family Medicine, Tullock and Samale 
join Anping Han, MD, and Jean Culver, MD.

The Berkshire Chamber of Commerce has 
elected the following slate of officers for 2013: 
Peter Stasiowski, Interprint Inc., chair; Linda 
Gaspardi Febles, Coakley Pierpan Dolan & 
Collins Insurance, chair-elect; William Wheelock 
Jr., Adams Community Bank, treasurer; Chip 
Moore, The Pittsfield Cooperative Bank, assistant 
treasurer; Vicki Donahue, Cain Hibbard & Myers, 
clerk; and F. Sydney Smithers, Cain Hibbard 
& Myers, assistant clerk.Vice chairs are: Larry 
Hazzard, Berkshire Life Insurance Co.; John 
Martin, Martin Oliveira & Hamel PC; Sue Seely, 
Signature Associates Real Estate; and Christa 
Proper, CornerStone Telephone Co.

Allyn Basel, senior vice president at Adams 
Community Bank, has retired after 37 years with 
the institution. Basel began her banking career 
in 1974 at Adams Co-Operative Bank as a teller 
for the bank’s Park Street branch in Adams and 
was promoted to customer service representative 
shortly afterward. From there she moved into a 
variety of roles and was one of the bank’s senior 
officers responsible for retail operations, informa-
tion technology, compliance and bank security 
administration. In 1996, she was promoted to vice 
president of the institution, a position she held until 
being promoted to senior vice president in 2011. 

Elder  Services of 
Berkshire County has an-
nounced the selection of 
a new executive director, 
John Lutz, who will join 
Elder Services at the end 
of January. Since 2005, 
Lutz has been employed 
at  Highland Valley Elder 
Services in Florence, first 
as associate director of 
community development 
and later as executive director. Previously, Lutz 
worked in various capacities for Tapestry Health 
Inc. in Florence, was chief operating officer for 
the homeless agency Union Mission in Savannah, 
Ga., and president and CEO for Parent and Child 
Development Services Inc., also in Savannah. Lutz 
succeeds Nicholas Kirchner, who has served as 
interim director of Elder Services of Berkshire 
County since April 2012.

Tom Meyer has been named president of Para-
mount Project Management LLC, the new project 
management division of EDM Services Inc., an 
architectural, engineering and management firm 
based in Pittsfield. Meyer has over 30 years of 
experience in project and construction manage-
ment, including the past seven years with the Rise 
Group out of Chicago and Boston, where he most 
recently completed an assignment at the Sterling 
and Francine Clark Art Institute in Williamstown. At 
Paramount, Meyer will be responsible for the day-
to-day operations of the firm as well as growth into 
new markets in western Massachusetts, northern 
Connecticut and upstate New York. 

McKensie Saldo has 
joined Zogics as a com-
munications and pub-
lic relations intern. A 
graduate of St. Joseph 
High School in Pittsfield, 
Saldo is currently study-
ing Communications with 
a concentration in Public 
Relations at Marist Col-
lege in Poughkeepsie, 
N.Y. She will be working 
with Zogics, a Lee-based supplier of cleaning, 
personal care and safety products, during her 
winter break and at other times of the year.

Berkshire Hills Bancorp Inc., the parent com-
pany of Berkshire Bank, announced that president 
and CEO Michael Daly has been elected chairman 
of the board of directors. The board’s prior chair-
man, Lawrence Bossidy, has been named to the 
new position of lead independent director. Both 
appointments were effective on Jan. 1. Daly has 
served as president and CEO of the company since 
October 2002, during which he has led Berkshire 
Bank through significant growth, market share 
expansion, and profitability gains. Bossidy, who 
joined the board as chairman in 2002, had previ-
ously compiled a long career of industry leader-
ship, including serving as chairman and CEO 
of Honeywell International, chairman and CEO 
of AlliedSignal, and several posts with General 
Electric. Berkshire Hills Bancorp also announced 
the retirement of Catherine Miller as a director 
of the company and the bank. Miller served as a 
Berkshire Bank director for nearly 30 years and as 
a director of the parent company since 2000.

The Berkshire Chamber of Commerce has 
announced that Eugene Dellea is winner of the 
2012 Esther Quinn Memorial Award, established 
in 1999 to honor the memory the former Chamber 
volunteer and advocate for volunteer efforts; 
and that Stephen Crowe is winner of the 2012 
Francis H. Hayden Memorial Award, established 
in 1968 to honor the memory of the two-term 
president of the Northern Berkshire Chamber 
who made significant contributions to the com-
munity. Dellea, president of Fairview Hospital 
in Great Barrington and the Hillcrest Campus 
of Berkshire Medical Center in Pittsfield, was 
recognized for his commitment to the many com-
munity and civic organizations with which he is 
involved. Crowe, who recently retired as CEO of 
MountainOne Financial Partners, has served in a 
volunteer capacity in a variety of community and 
professional organizations, including the boards 
of Massachusetts College of Liberal Arts and 
Northern Berkshire Healthcare.

The Berkshire Creative Economy Council has 
added six new governing council members. They 
are: Brian Astorino, CRPC and LPL financial 
advisor with Greylock Investment Group; Connie 
Chin, general manager of Jacob’s Pillow; Jeff 
Grandchamp, partner at Grinnell Partners; Mi-
chael McManmon, founder of College Internship 
Program; Van Shields, executive director of the 
Berkshire Museum; and Honey Villarreal, mar-
keting manager for Iredale Mineral Cosmetics.

D. Justin Mooney has joined the family 
businesses of Lee Audio ‘N Security Inc. and 
Berkshire Communicators Inc. as a customer 
service representative. He is the son of Julie Gore 
Mooney and D. Jeffrey Mooney of Lee and is 
another third-generation family member to join the 
firms. Mooney is graduate of Lee High School and 
a 2012 graduate of DeVry University in Orlando, 
Fla., with a BS in Business Management. In his 
new position, he will be involved in marketing, 
business management, and developing programs 
in inventory control and inspections.

Berkshire United Way has announced two new 
staff positions and the appointment of five new 
board members. Karen Vogel has been hired as 
coordinator of early childhood development and 
education, and Julie Singley as coordinator of 
research and evaluation. Both will be supporting 
Director of Community Impact Nancy Stoll in the 
organization’s effort to improve education and 
employment outcomes in central and southern 
Berkshire County. The new board members are 
Darrin Harris, manager of civil survey services, 
Hill Engineers, Architects, Planners, Inc.; Colleen 
Lussier, vice president, TD Wealth Management; 
Stacy McCann, director, disability marketing, 
Berkshire Life/Guardian Company; Arthur 
Milano, vice president, human resources, Berkshire 
Health Systems; and Gerald Murray, vice presi-
dent, human resources, Greylock Federal Credit 
Union. The appointments fill vacancies that became 
available as board members John Bissell, Ruth 
Blodgett, Churchill Cotton, Jake Eberwein and 
Denise Marshall completed their terms.

Salisbury Bank mort-
gage advisor Spring 
Bagnall was recently 
designated a FIVE STAR 
Mortgage Professional 
by Connecticut Maga-
zine. Bagnall, who has 
over 20 years of banking 
experience, is based at 
the bank’s Canaan of-
fice and serves clients in 
northwest Connecticut 
and Berkshire County.

David Curtis has joined the 1Berkshire Strategic 
Alliance as an economic development specialist. In 
this grant-funded role, Curtis will advise and assist 
persons seeking to expand, relocate or establish 
new business in the region, assist municipalities 
with economic development efforts related to busi-
ness retention and expansion, and coordinate the 
implementation of a lead management system that 
will be shared among county economic develop-
ment agencies. Curtis has an extensive background 
in high-level leadership, both in business and the 
community. He comes to 1Berkshire from the 
Entrepreneurial Resource System Partnership on 
Cape Cod, a collaborative economic development 
entity comprised of eleven agencies/entities in that 
region, where he served as managing partner.

SamaleTullock
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Bagnall

(413) 528-5509

www.GoodWorksInsurance.com

GREAT BARRINGTON   WORCESTER   CANAAN   COLUMBIA   GLASTONBURY   NEW MILFORD 
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Give us a call! 
tel: 413-448-6222 • fax: 413-443-5619

137 North St., crawford Square, Pittsfield
Email: info@tax-comp.com • www.tax-comp.com

Fully Customized to Meet 
YOUR Specific Needs

Our completely flexible state-of-the-art system 
offers remarkable capabilities that enable our 

firm to work collaboratively with you.
~

Based on our intimate knowledge of your business 
and consultation with you, we will design a payroll 
service that is optimal for your needs.

~
You can’t find this level of personal customized service 
from any other service bureau, at any price.

…because home is where the heart is!

We Offer:
◆ Personal Care
◆ Live In Service – Up to and
 Including 24 Hour Care
◆ Medication reminding
◆ Homemaking
◆ Companionship
◆ Shopping and errands
◆ Door to Door Services for
 Appointments & Procedures

Call us to set up an appointment 
for a complimentary assessment!

413-464-7524
371 South Street • PO Box 1924

Pittsfield, MA 01201
www.mtviewhomecare.com
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Heather Lashway, 
formerly the New York 
regional manager for 
Berkshire Bank, has been 
selected to fill the new 
position of vice president 
sales and product man-
ager for the bank. In her 
new capacity, Lashway 
will work with retail bank-
ing regional managers 
to ensure products and 

services are effectively and efficiently commu-
nicated to customers. Lashway joined Berkshire 
Bank as vice president, regional manager – New 
York Region in April 2011, bringing with her 17 
years of experience in retail banking.

The Mahaiwe Performing Arts Center’s board of 
directors has elected a new slate of officers for 2013. 
Maggie Buchwald was elected chair, succeeding 
Lola Jaffe, who  will continue to serve on the board 
as founding chair. Buchwald is a retired fund-raising 
consultant who counseled nonprofit institutions in 
board development, major gift solicitation, capital 
campaigns and strategic planning. Also elected to 
the board’s executive committee were Alan Jaffe 
(no relation to Lola Jaffe) and Jane Iredale as 
vice chairs, Herb Abelow as treasurer, and Stacey 
Allegrone-Lewis as clerk. Jaffe retired in 2005 as 
the chairman and managing partner of Proskauer 
Rose LLP, a 750-attorney firm with 12 domestic 
and international offices. Iredale is the president 
and founder of Iredale Mineral Cosmetics, based 
in Great Barrington. Abelow’s career on Wall 
Street spanned 44 years, during which time he was 
also active in the nonprofit and community sector. 
Allegrone-Lewis, a principal and CFO of Allegrone 
Companies, joined the board in 2012.

Community Access to the Arts, a nonprofit or-
ganization based in Great Barrington that provides 
arts workshops to people with disabilities, has 
added three employees to its staff. Bobbie Fachini, 
formerly an educator at the Norman Rockwell Mu-
seum, and Jeff Gagnon, a graduate of MCLA’s Arts 
Management program, have joined the Program 
Department as program coordinator and program 
and marketing associate, respectively. Susannah 
Millonzi has joined CATA as development as-
sociate. An actor and dancer, she has appeared in 
Shakespeare festivals nationwide.

Tucker Welch Properties has welcomed Tracy 
Crawford as its newest agent in Berkshire County. 
Before joining the agency, Crawford held her real 
estate license in Los Angeles, and has experience 
with buying and selling single and multi-unit 
residential properties, property management, 
renovation, design and staging. She also brings 
her 20 years of experience in marketing and social 
media to the world of real estate, having worked 
at Warner Bros. and 20th Century Fox.

Cranwell Resort, Spa and Golf Club has an-
nounced the appointment of Tim Paulus to the 
position of director of sales, where he will be 
responsible for managing the resort’s strategic 
planning and sales operation for the corporate, 
wedding and social group markets. Paulus brings 
15 years of hospitality sales and marketing experi-
ence, having served in various senior sales man-
agement positions in major markets throughout 
the country, including as director of sales and 
marketing at Westin hotels in Greenville, S.C., 
Fort Worth, Texas, and Charleston, S.C.◆

Lashway

CAVALIER
PROPERTY MANAGEMENT

THE BEST 
ADDRESS IN 
PITTSFIELD

75 North Street
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BLOCK
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• Professionally managed
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BANKING & finance
New mOdel FOR mOuNTAINONe

Full integration of bank ‘partners’ positions company for future strength
By BrAd Johnson

Thomas Leavitt is bringing change to 
MountainOne Financial Partners.

In December, just three months into his 
new position as CEO of MountainOne, the 
mutual holding company for Hoosac Bank 
(and its insurance and financial services 
subsidiaries) here in Berkshire County and 
for South Coastal Bank in eastern Massachu-
setts, Leavitt unveiled a plan to unite all of its 
banking operations under one charter.

On its surface, this plan can be seen as 
the next step in a process that began last 
summer with the consolidation of Hoosac 
Bank and Williamstown Savings Bank under 
one charter – a move driven primarily by 

the operational and organizational efficien-
cies of bringing the two local banks under 
Hoosac’s charter.

The planned integration of South Coastal’s 
operations into a unified banking entity, 
however, represents a more significant and 
far-reaching change to the business model 
that MountainOne has operated under since 
2002, when it was formed through the in-
novative “partnership” of Hoosac and Wil-
liamstown Savings.

At the same time, according to Leavitt, the 
integration also signifies a renewed commit-
ment to the community banking roots that 
the original MountainOne model sought to 
nurture and preserve.

“We’ve taken one step away from that 
model, but also one step toward it,” said 
Leavitt in a Dec. 20 interview.

“We believe we’re putting together a much 
more efficient organizational structure by go-
ing to a unified bank,” he continued. “And, by 
staying true to our really strong community 
roots, we’re allowing the banks to be the front 
door in these communities to what will be a 
much stronger MountainOne.”

The basics of the new plan are similar to 
those that brought Williamstown Savings 
under Hoosac’s charter last summer, which 
was undertaken to eliminate organizational 
redundancies and other related inefficiencies 
that came from maintaining separate charters 
for the two banks. Following that process, 
Williamstown Savings retained its name and 
identity, and now formally operates as “A 
Division of Hoosac Bank.”

At the time of that integration, Moun-
tainOne officials indicated that there were 
no plans to bring South Coastal under a 
unified charter. That bank, which operates 
three branches in the South Shore region 
of eastern Massachusetts, joined as a 

MountainOne “partner” in 2007 through 
a strategic geographic extension of the 
business model established in 2002 with 
Hoosac and Williamstown Savings.

With the arrival of Leavitt to MountainOne 
in September 2012 as the successor to longtime 
CEO Stephen Crowe, the door was opened 
to a reevaluation of that strategy.

“I didn’t bring a template and didn’t bring 
a playbook when I came here,” said Leavitt, 
who had previously served as executive vice 
president for operations at Burlington, Vt.-
based Merchants Bank, where he had been a 
member of the senior management team since 
1996. “I listened carefully to existing strate-
gies and quickly saw 
there were significant 
advantages to be gained 
by taking this next step 
toward integration.”

Among those ad-
vantages, he said, is 
a greater level of op-
erational efficiency (as 
was achieved with the Hoosac-Williamstown 
Savings integration), as well as a fully inte-
grated capital structure that better reflects 
the bank’s financial strength and, more im-
portantly, allows for greater flexibility and 
responsiveness in the broader marketplace.

“With a unified bank and capital struc-
ture, we will be able to allocate [resources] 
to growth opportunities in a more efficient 
way,” Leavitt explained.

Changing environment
These and other considerations reflect what 

Leavitt described as “a complete seismic 
shift” in the banking industry over the past 
several years in terms of more burdensome 
regulatory requirements, new delivery sys-
tems for banking products and services, and 
greater competition on all levels.

“It’s a whole new world in 2012 than it 
was in 2007,” said Leavitt, referring to the 
year when South Coastal Bank became a 
wholly owned subsidiary of MountainOne 
Financial Partners.

According to Leavitt’s predecessor, that 
holds true as well when looking back to 
2002 when MountainOne was first formed. 
“The banking industry and whole regulatory 
environment have completely changed,” said 
Stephen Crowe, who joined Williamstown 
Savings Bank as CEO in 1994 and later spear-
headed the formation of the MountainOne 
business model.

When that model was set up, Crowe said, 
it was aimed at helping independent banks 
such as Hoosac and Williamstown Savings 
to remain strong and continue to serve their 
communities by working together as partners. 

The expansion of that model with the inclu-
sion of South Coastal in 2007 served that 
same goal while also adding an element of 
geographic diversity.

However innovative the arrangement was 
at the time, Crowe noted, it was not one in-
tended or envisioned to last indefinitely.

“It was a model for that time period,” he 
said. “Today, the regulatory environment 
has changed, in large part as a result of the 
banking and financial crisis of 2008. There 
is a demand for greater capital, and banks 
need to earn more to satisfy the demands 
of regulators.”

While MountainOne, which has combined 
assets of over $800 mil-
lion, has maintained 
more than adequate 
capital to satisfy these 
stringent regulatory 
thresholds, the inef-
ficiencies inherent in 
the multi-bank part-
nership arrangement 

amounted to a self-imposed burden on the 
institution as a whole.

“We knew this model wasn’t the most 
efficient,” said Crowe. “We had too many 
different products, and the regulatory burden 
of maintaining [separate] charters continued 
to grow.”

In this context, Crowe said, it became clear 
that the company would eventually need to 
consolidate the banks. “That process began 
with combining our two banks here,” he said. 
“Now, under Tom’s leadership and initiative, 
that process is continuing with South Coastal. 
I think this change is the right change.”

Identity and diversity
That view was shared by the boards of 

Hoosac Bank, South Coastal Bank and 
MountainOne, all of whom in December ap-
proved the plan to consolidate South Coastal 
under the Hoosac charter. Pending regulatory 
approval, the integration is expected to be 
completed by the third quarter of this year.

Leavitt explained that the banks will be 
consolidated under the existing Hoosac Bank 
charter, and the resulting entity will be known 
as MountainOne Bank. However, each bank 
will retain its current identity and will operate 
as “A Division of MountainOne Bank.”

“We will preserve the heritage of three 
fine institutions,” said Leavitt, noting that he 
and South Coastal Bank CEO Robert Fraser 
“have worked with our teams to assure that 
we will honor the history of deep community 
connections in the Berkshires and on the 
South Shore of Massachusetts.”

Unifying all banks under one charter is 
just the first step in what Leavitt described 

“We want to make sure 
we’re building a platform 

carefully that includes 
new products, new 

delivery channels and new 
organizational structure.”

“I was ready 
to get back to 

work!”
Larry Pandell, Adams, MA

“I’m self employed, so when my knee hurts I still have to work.  I 
injured it playing basketball years ago, and it was getting bad.  After 
treatments to minimize the pain, it was time to think about surgery. 
Dr. Jonathan Cluett did a partial knee replacement and after rehab at 
North Adams Regional Hospital, I was ready to get back to work.  The 
hospital’s Joint Venture class helped prepare me for the surgery and 
control pain afterwards.  Now I’m back on my ladder and feeling good.

“I even did the Greylock Ramble!”

The Joint Replacement Center of Northern Berkshire

 The Joint Replacement Center of Northern Berkshire can help you, too.   
Faster recovery.  Less pain.  You’re back in action. 
Call 413.664.5646 (413.664.JOINT) to get going.

North Adams’ best. 2,500 square feet on the newly renovated third (top) floor 
of this historic building. Five executive office suites, conference/board room, 

large reception area, three bathrooms, heat/cool and electric included in rent. 
Management served. Additional office available. Ample parking, including reserved 
VIP parking. Kitchen/break room shared with two other tenants. A must see.

For further information call Al Marden.

CLASS A OFFICE LEASE OPPORTUNITY IN
PRIME NORTH ADAMS LOCATION

North Adams
Business

Opportunity

Marshall Street (Route 8) 
storefront opposite

City Hall & MASS MoCA.

Selling established 
restaurant space with 

assumable lease and 
option on equipment.

Call Barry at 
413•664•2020
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as a process of developing new products 
and implementing new delivery systems for 
banking, insurance and investment services 
through the bank and its subsidiaries.

“We want to make sure we’re build-
ing a platform carefully that includes new 
products, new delivery channels and new 
organizational structure,” he said.

The new organizational structure will be 
taking shape in the months ahead in tandem 
with the regulatory review process for consoli-
dation of banking operations. One of the key 
aspects of this will be a more complete integra-
tion of operations and management between 
eastern and western parts of the state.

An indication of this can be seen in the 
naming of South Coastal’s current CEO as 
chief operating officer for the combined 
MountainOne Bank. 
“Once the integration is 
completed, Bob Fraser 
will oversee operations 
for the unified bank,” 
said Leavitt. “We see 
this as a balancing out 
of our leadership struc-
ture in a way that will 
allow us to more fully 
take advantage of our 
diversified markets from west to east.”

In a prepared statement announcing the 
consolidation plan, Fraser said that the staff, 
management team and board at South Coastal 
“are all excited to be part of a larger banking 
presence in the Commonwealth.”

“As I have visited North Adams, Wil-
liamstown, and Pittsfield over the past year, 
I have been pleased with the strength of the 
MountainOne name and the strong ties that 
Hoosac Bank and Williamstown Savings 
Bank have forged for well more than a cen-
tury,” Fraser continued. “I look forward to 
working with Tom and our banking teams 
in eastern and western Massachusetts to 
advance all of MountainOne.”

In addition to changes in the bank’s manage-
ment team, the consolidation will also yield a 
new board structure. Leavitt explained that the 
existing boards of Hoosac Bank, South Coastal 
Bank and MountainOne will be melded into 
one board of trustees for the combined bank. 
(A separate board, comprised of the same 
members, will oversee the parent company, 
MountainOne Financial Partners).

This new board, which will be voted on 
and installed in April, will have nine members 
from western Massachusetts and six from 
South Coastal’s territory, a net gain of three 
seats over the existing board. “This also will 
give us a little more geographic balance,” 
Leavitt noted.

The final stage of the consolidation process 
will involve several months of behind-the-
scenes logistics to fully integrate systems and 
technologies currently used by the separate 
banks. That work is expected to be completed 
this summer.

In tandem with that process, Leavitt 
said the new unified bank will roll out new 
products and delivery systems that are con-
sistent and coordinated in all geographic 
regions. This, he said, includes a platform 

in which the insurance 
and investment ser-
vices of Hoosac Bank’s 
subsidiaries will be 
fully integrated into 
South Coastal offices. 
These subsidiaries in-
clude Coakley, Pier-
pan, Dolan & Collins 
(CPDC) and Stevenson 
& Co., which offer 

property and liability insurance to busi-
nesses and individuals; True North Insurance 
Agency, which provides group health, life 
and disability insurance; and True North 
Financial Services, which offers securities 
and advisory services.

Leavitt said the new MountainOne Fi-
nancial Center in Pittsfield, which opened 
in 2012, represents the basic format through 
which these various products and services 
will be delivered in other locations.

“This new facility in an important market 
brings the best of our banking, insurance and 
investment advisory services together in a 
compelling way,” he said. “Our communities 
can expect to see this model advanced as we 
bring our three banking brands into align-
ment and innovate with both our physical 
and digital delivery channels.”

Transition process
These changes and initiatives took shape 

during a period of transition from Crowe’s 
leadership to Leavitt’s over the last months 
of 2012.

As part of a management succession 
process begun a year earlier, Crowe in July 
formally announced his plans to retire from 
MountainOne at the end of 2012. With the 
arrival of Leavitt in September, Crowe left 
his position as CEO and was named chairman 
of MountainOne by the board of trustees on a 
temporary basis until his Dec. 31 retirement. 
Subsequent to that, prior chairman Daniel 
Bosley has now been reinstalled in that posi-
tion, and the newly-retired Crowe continues 
to serve as a trustee of MountainOne.

“In that capacity,” Crowe said, “I look 
forward to doing what I can to help this 
organization succeed.”

Crowe noted that the leadership transi-
tion process over the past four months gave 
MountainOne’s new CEO an opportunity to 
assess existing operations and then put forth 
his own strategies for taking the company to 
its next stage.

“I’ve allowed Tom lots of elbow room,” 
said Crowe in a Dec. 27 interview. That in-
cluded vacating his office at the company’s 
headquarters in downtown North Adams and 
shifting to an office down the road at Wil-
liamstown Savings Bank – “so,” as Crowe 
put it, “there would be no confusion about 
who’s leading things.”

Crowe said the payoff from this smooth 
transition process can be seen not only in 
the newly announced plan to integrate all 
banking operations under on charter, but also 
in the other strategic initiatives that will be 
facilitated by this first step.

“This is an initiative of Tom and the 
board of trustees,” said Crowe. “It’s a way 
to continue to be a community bank, and to 
be better at how we deliver service to our 
customers.”

For his part, Leavitt agreed that the 
well-planned transition process provided a 
highly supportive environment for him, as 
new CEO, to step forward with a new vision 
for MountainOne – a vision that has been 
embraced by management and board alike. 
“That’s what’s really exceptional about this 
institution,” said Leavitt. “I’m very proud of 
Steve and proud of the board for how this 
was executed.”

Moving forward, implementation of that 
vision will be measured and guided by what 
Leavitt called “our MountainOne core com-
mitments.”

An even half dozen, these include a com-
mitment to: asset quality, customer care, 
operational distinction, professional devel-
opment, regulatory accountability, and the 
concept of “one company, one mission.”

“That’s now our playbook,” Leavitt said. 
“The tenor I see is ‘MountainOne on the 
move.’”◆

Former MountainOne Financial Partners CEO Stephen Crowe (left) and his successor in that position, Thomas Leavitt, join for a photo at the company’s downtown 
North Adams headquarters just prior to a Dec. 14 board meeting at which a proposal to unify all banking operations under one charter topped the agenda. That 
proposal was approved, setting the stage for changes in MountainOne’s organizational structure, products and delivery systems in the months ahead.

“This is an initiative of 
Tom and the board of 

trustees,” said Crowe. “It’s 
a way to continue to be a 
community bank, and to 

be better at how we deliver 
service to our customers.”

Malcolm J. Chisholm Jr.
Registered Patent Attorney
Patent, Trademark and Copyright Law

Serving Western Mass. Since 1992

P.O. Box 278, 220 Main St., Lee, MA • 413-243-0551
See our web site at www.mjcpatents.com

43 Downing Parkway…$1,300,000
Up-to-date manufacturing 
facility with 11,440 sq. 
ft. manufacturing space, 
6,000 sq. ft. warehouse 
and 2,880 sq. ft. office 
space on two f loors. 
Incredible condition and 
suited to wide range of 
industrial operations.

40 Downing Parkway…$1,800,000
Well-maintained and 
updated 59,900 sq. ft. 
building with 24,500 sq. 
ft. manufacturing space, 
30,000 sq. ft. warehouse 
and 5,000 sq. ft. office 
space on two floors. 2.27 
acres (additional acreage 
available).

Prime industrial Facilities
at great Pittsfield Location

Downing inDustrial Park

• Multiple loading docks and drive-in 
doors (from 8 to 14 ft. high)

• 6 silo pads
• Expandable broadband access

• Ceiling height from 19 ft. (front) to 
22 ft. (rear)

• 42 parking spots
• Employee cafeteria

• Loading dock (10 ft. height)
• Drive-in door (14 ft. height)
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ON The record

Corporate social responsibility (CSR) 
has been the subject of increasing 

scrutiny and debate as the size and power 
of the largest corporations have increased. 
This focus has intensifi ed in recent years 
with fallout from the economic crisis of 
2008, concern about the increasing dispar-
ity of incomes, and controversy surround-
ing of the Citizens United ruling of the 
U.S. Supreme Court (which removed the 
limits on corporate involvement in poli-
tics), among other issues.

In some respects, the basic idea that 
businesses have responsibility to the larger 
society is straightforward. It has been 
diffi cult, however, to defi ne the extent 
and nature of those responsibilities or to 
develop a consensus on them. The issue of 
CSR can be controversial, and was one of 
the themes of the recent national election.

An associate professor at Massachusetts 
College of Liberal Arts (MCLA) in North 
Adams has waded into this tricky subject 
from an academic perspective.

Dr. Paul Nnodim is coauthor of a new 
book, Corporate social responsibility, en-
trepreneurship, and innovation, published 
by the Routledge, Taylor & Francis Group.

Nnodim is an associate professor and 
the chair of the Department of Philosophy, 
Interdisciplinary Studies and Modern Lan-
guages at MCLA. He has been teaching at 
MCLA since 2004.

Nnodim grew up in Nigeria and holds a 
PhD in Philosophy, English, and American 
Studies from Johannes Gutenberg Univer-
sity Mainz, Germany, which he received 
in 2003.

His coauthors are Kenneth Amaeshi of 
the University of Edinburgh and Onyeka 
Osuji of Exeter University, both in the 
United Kingdom. In their book, the authors 
examine the governance of corporate exter-
nalities, which they defi ne as the positive 
and negative impacts of fi rms on society 
and the environment as the main thrust of 

the CSR discourse. They note that this has 
largely been a fi eld that the state has regu-
lated, with sometimes coercive actions.

Their goal for the book is to add a new 
direction to the ongoing CSR debate – one 
anchored on a fi rm economic philosophy. 
It reinforces the view of fi rms as social 
institutions as well as economic actors, es-
tablishing CSR as a form of justice rather 
than philanthropy.

Nnodim and his coauthors say their book 
is intended to provide researchers with a 
new paradigm to translate knowledge into 
action, and to offer refl ective managers an 
alternative framework in which to explore 
their corporate strategies and decisions.

Information about the book and order-
ing details are available at www.routledge.
com/books/details/9780415880794.

In the following interview, Nnodim 
discuses some of the central elements 
and aspects of corporate responsibility as 
outlined in the new book.

~
Berkshire Trade & CommerCe: 

why did you write Corporate Social 
Responsibility, Entrepreneurship, and 
Innovation? what do you hope the book 
will accomplish?

PauL NNodim: There is no doubt that 
corporate social responsibility is becom-
ing a popular topic in both contemporary 

business theory and practice. Recent de-
velopments continue to challenge the role 
of business in society and to question the 
effi ciency and effectiveness of markets to 
deliver fair and just societies in the United 
States and around the world.

Prominent among these are the Great 
Recession of 2008, the Supreme Court’s 
campaign fi nance ruling in 2010, the 
British Petroleum oil spill in the Gulf of 
Mexico in 2010 and the Occupy Wall 
Street movement.

These events and others motivated me 
and two of my colleagues in the United 
Kingdom, Ken Amaeshi and Onyeka Osuji, 
to write this book. It involved about three 
years of research and collaborative writing.

We hope that it will encourage students, 
business managers and interested readers 
to take issues of corporate social responsi-
bility seriously.

BT&C: How do you defi ne CSR in 
layman’s terms? how does it differ from 
the legal responsibilities of businesses?

NNodim: Corporate social responsibil-
ity, as a fi eld of business studies, investi-
gates the role of business in society.

This exploration includes issues such as 
response to present or anticipated climate 
change challenges, fair trade, corporate 
governance and responsible investment.

continued on page 14

Waxing philosophical on corporate social responsibility
mClA professor paul 
Nnodim adds perspective 
to debate with new book

Paul Nnodim, professor of philosophy at MCLA, says he and 
his coauthors hope their new book “will encourage students, 
business managers and interested readers to take issues of 
corporate social responsibility seriously.”
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continued from page 12
Some aspects of corporate responsibility 

are legal responsibilities too, while others 
may fall under the category of corporate 
philanthropy.

We are more interested in presenting 
CSR as a form of justice, though. In this 
sense, adherence 
to CSR principles 
becomes the legiti-
mate expectation of 
citizens, rather than a 
mere act of charity.

This also reinforc-
es the perspective which sees corporations 
as both social institutions and economic 
actors.

Thus, corporations and economic 
markets are socially shared institutions 
operating within the conceptual frame-
work of a society increasingly viewed 
by citizens as a fair system of coopera-
tion over generations. In such a human 
society, members engage in a process that 
the late Harvard professor, John Rawls, 
called “reciprocity of perspectives” by 
granting one another a fair share in the 
distribution of the benefi ts and burdens of 
socioeconomic cooperation.

BT&C: what are some examples of how 
Csr is applied in a positive sense? what 
are some negative examples of social ir-
responsibility?

NNodim: Your question revolves 
around CSR as the governance of corpo-
rate-induced externalities. Externalities, in 
general, are the costs borne by an unin-
volved third party as a result of a corporate 
transaction. This could be at the produc-
tion, sale or consumption point.

Corporate externalities can be negative 
or positive.

A good example of a negative external-
ity is the pollution arising from a pro-
duction plant, which causes some health 
hazards to residents not involved in the 
business transaction. In such instances, the 
social costs are borne by the society. In 
order to curtail such negative externalities, 
the state often uses governance mecha-
nisms such as taxation and regulation.

ON The record

However, corporate externalities can 
also be positive, such as the salaries of em-
ployees, which directly or indirectly have 
a positive impact on the local economy 
(i.e., multiplier effects).

It could also be the extra cost vol-
untarily incurred by a producer to go 
beyond the minimum expected by 
regulation, or the provision of education 
and other social infrastructure by fi rms 
through philanthropic or other citizenship 
activities.

These forms of externalities have 
traditionally also been governed by the 
state through the provision of subsidies 
as incentives for private businesses to be 
involved in the production of such goods 
and services.

These incentives today could be of-
fered by other relevant publics: custom-
ers, through loyalty; employees, through 
commitment and retention; the local 
community, through provision of a favor-
able business environment and license to 
operate; and fi nancial markets, through 

reward for brand equity and enhanced 
reputation.

BT&C: do you believe the sense of 
social responsibility among corporations 
has increased, declined or stayed the same 
in recent years? how do larger social 
values, ethics and morals affect the sense 
of responsibility of corporations?

NNodim: I think that people today 
are more conscious of the responsibili-
ties fi rms have toward society than in the 
past.

Though some may argue that corpora-
tions are not persons, they nevertheless 
are managed by persons. Since persons 
are not unencumbered selves, it is obvious 
that communal or societal values, political 
orientation, and so forth infl uence the way 
corporations operate.

BT&C: how does the increased size of 
corporations over the last 30 years relate 
to corporate social responsibility?

NNodim: The enormity of corporate 
power makes corporate social responsibil-
ity an urgent and important issue.

Some multinational corporations are as 
powerful as – or even more powerful than 
– some nation states. These fi rms have the 
power to shape world affairs for good or 
bad; to bring about justice or injustice in 
their host communities.

BT&C: does globalization affect the 
ability or willingness of corporate interests 
to act in socially responsible ways?

NNodim: Globalization, on the one 
hand, could be a great thing; enabling 
entrepreneurs to enact businesses in any 
environment they fi nd viable around the 
globe and, perhaps, contributing to the 
reduction of poverty in the world.

On the other hand, it has also created 
“a governance void” in weak economies 
around the world. Multinational corpo-
rations operating in weak economies, 
especially in developing countries, tend to 
operate in a “do-as-you-like” free space; 
neglecting international standards of busi-
ness practice that they otherwise follow in 
developed economies.

This is where corporate social respon-
sibility can be very helpful, since socially 
responsible fi rms would privately govern 
their externalities even in places where 
formal government regulations may not 
exist. This way, CSR complements the 
existing public and informal governance 
modes.

BT&C: do you believe that deregula-
tion has impacted Csr? do you believe 
that stronger laws and regulations are 
necessary, or do you believe corporations 
should act according to their own values?

NNodim: I am neither for more regula-
tions nor for fewer regulations. I am, 
rather, for some regulations.

On the one hand, the market should not 
be regulated to the point of stifl ing com-
petition, removing incentives for business 
ventures or the motivation for entrepre-
neurs to enact new businesses. On the 
other hand, it is also true that the capitalist 
paradigm of profi t maximization, exces-
sive deregulation and moral disinterest 
in the free market – which, according to 
many economists, brings about a favorable 
outcome to the larger society – has led to 
major market failures, namely the col-
lapse of the fi nancial and housing markets, 
widespread inequality, poverty, trade 
imbalances, etc.

Corporate social responsibility, as an 
economic philosophy, encourages respon-
sible business practices among fi rms from 
a self-regulatory or private perspective.

The long-term goal of CSR, as we artic-
ulate it in this book, is to reform capitalism 
from within by encouraging and providing 
examples of new approaches to business, 
where the maximization of profi t by cor-
porations does not automatically override 
other ethical and social obligations.◆

“The enormity of corporate power 
makes corporate social responsibility 

an urgent and important issue.”
– Paul Nnodim
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By John Townes
As it moves into the fi nal phase of an 

ambitious 10-year expansion and moderniza-
tion project, the Sterling and Francine Clark 
Art Institute in Williamstown has released 
a report looking at the museum’s economic 
impact in the region.

The report focuses both on the current 
impact of the $134 million fi nal phase of 
the construction project itself (April 2012 
BT&C) and on the expected growth in the 
Clark’s contribution to the region’s tourism 
sector and overall economy after its comple-
tion in 2014.

The physical expansion, plus the interest 
generated by the unique design of the new 
buildings are expected to signifi cantly bolster 
attendance at the museum on an ongoing ba-
sis. This will translate into increased tourism 
and other related economic effects for the 
Berkshires, according to Michael Conforti, 
director of the Clark.

“What’s important about the report is the 
fact that it looks at the Clark as an economic 
engine for the region, both in terms of what 
it has been so far and what it will be in the 
future,” said Conforti. “The real story is the 
potential that the expansion will open up for 
growth in cultural tourism and the economy 
locally and throughout Berkshire County.”

The Clark is Berkshire County’s sec-
ond largest cultural 
attraction (after Tangle-
wood), drawing some 
200,000 visitors per 
year. Its research and 
academic programs 
also bring in scholars, 
students, museum pro-
fessionals and others.

Looking ahead, Conforti said, while the 
Clark will retain its traditional scale and rural 
ambiance, the museum is expected to have a 
higher profi le nationally and internationally 
after the redeveloped facility opens in 2014. 
He added that this will affect tourism business 
in Williamstown as well as other sections of 
Berkshire County.

“Because the Clark is one of the region’s 
largest drivers of cultural tourism, these 
changes should increase the number of 
overall visitors to the Berkshires,” he said. 
“It is also likely that it will encourage more 
of the visitors who are staying in southern 
Berkshire County to extend their trip to 
include a visit to the Clark.”

The new report estimated that there will be 
a one-time spike in attendance at the Clark 
during the fi rst year after the 2014 opening 
because of heightened interest and publicity 
about the new facilities. This is projected 
to bring about $17 million of added visitor 
spending to Williamstown and Berkshire 
County in that peak year.

Following that, it estimated that there will 
be a sustained annual increase of $9.6 million 
per year in new cultural tourist spending in 
the region. For example, based on visitor 
spending patterns, one effect could be 18,000 
additional night-stays for inns and other hos-
pitality businesses in Berkshire County.

This increase is projected to eventually 
support at least 81 additional jobs in Berkshire 
County.

Update impact information
The Clark was founded in 1950 to house 

the international art collection of Sterling 
and Francine Clark. It opened to the public 
in 1955 following completion of its original 
museum building.

Over the past decade, the institute has un-
dertaken an extensive plan to modernize and 
expand its facilities and 140-acre campus.

The fi rst phase was the construction of 
Stone Hill Center, which houses an art con-
servation lab and other activities. That was 
completed in 2008. Construction of a new 
underground physical plant facility for the 
main museum complex was completed and 
opened in spring 2012.

The fi nal phase, which is currently under 
construction, will include a new Visitor, Ex-

hibition and Conference Center designed by 
Pritzker Prize-winning architect Tadao Ando. 
The adjacent original museum building and 
the Manton Research Center, built in 1973, 
are also undergoing extensive renovations. 
The project also includes an extensive land-
scape plan that more effectively manages 
water consumption on the site and adds a 
new refl ecting pool and walking trails to 
the property.

The Clark had commissioned an earlier 
economic impact study in 2004 during the 
early stages of this expansion.

This report estimated that, at the time, 
the Clark’s presence added $17.2 million to 
the region’s personal income, and increased 

the gross product of 
the regional economy 
by more than $18.3 
million each year.

More recently, as 
the overall project was 
moving towards com-
pletion, the institute 
wanted to update the 

information about the regional economic 
effect of its activities. It commissioned 
the Boston-based Economic Development 
Research Group Inc. (EDR) to undertake 
the new study.

One aspect of the report looks at the 
estimated effect of the current three-year 
construction phase, which is using a com-
bination of contractors and suppliers from 
Berkshire County and others from outside 
the region.

According to the report, this phase is cre-
ating some 86 short-term jobs for Berkshire 
County workers in construction and the 
skilled trades, providing additional labor 
income of $4.8 million each year.

The report also notes that, overall, the 
construction is drawing in a majority of its 
workers from other parts of Massachusetts 
and the Albany area because of the use of 
outside contractors.

In total, the project is expected to create 
241 jobs for workers from Massachusetts, 
which is creating new labor income of $15.9 

million in the state; and 196 jobs for workers 
in the metro Albany area, with labor income 
of $12.9 million.

Construction is also expected to generate 
nearly $1 million in new state tax revenue 
in Massachusetts.

Conforti said the Clark is using local 
contractors, workers and material suppliers 
as much as possible, but the specialized 
nature of many aspects of the project has 
also required the use of outside fi rms with 
specifi c expertise.

“This is a unique, high-level facility, 
and the architectural plans have very par-
ticular demands,” he explained. “Choices 
had to be made to use fi rms that have the 
expertise and background in these types of 
construction.”

At the same time, he added, the outside 
workers will also be bolstering local eco-
nomic activity with related spending. “They 
are staying in local hotels and motels and 
eating meals and buying other items during 
the week while they’re on the job here,” 
he said.

Long-range growth
The report also projects the anticipated 

long-term economic effects of the expansion 
following the project’s completion. It focuses 
primarily on additional impact beyond the 
Clark’s past and current economic role.

“The buildings are important,” said Con-
forti, “but their real signifi cance for Berkshire 
County will be as a vehicle for growth in 
terms of what we can offer, and how that 
relates to the number of people who will be 
coming here.”

Conforti explained that the Clark’s im-
proved facilities and added space will allow 
for a more comprehensive display of the 
museum’s permanent collection, as well as 
for special exhibits and traveling shows.

“We will be expanding our galleries enor-
mously, which will enable us to present larger 
exhibits and more programming,” he said. 
This, he added, will translate into increased 
attendance at the Clark.

As part of this process, he noted, the mu-

ARTs & culture

museum to serve as more 
powerful tourism magnet

Report: Clark’s economic impact to surge following expansion

seum will help to expand the region’s tourism 
calendar by scheduling more special exhibits 
that attract increased audiences throughout 
the year.

Conforti said the expansion also provides 
an opportunity to diversify the museum’s 
offerings.

The Clark’s core collection is best known 
for its emphasis on European and American 
painting, sculpture, works on paper, and deco-
rative art from the Renaissance to the early 
20th century, including signifi cant works of 
19th-century French Impressionism, among 
other genres.

“Our primary focus will continue to be 
on the historical art and old masters we 
are known for, and we will not become a 
museum of contemporary art,” Conforti 
explained. “However, with the added space 
and resources, we will also be able to do new 
things like presenting work from more recent 
periods of art history in the 20th century.”

He added that, during the construction 
phase, the institute has been touring and 
loaning works from its collection to other 
museums in the U.S. and abroad.

“This has two advantages,” he said. “It 
increases awareness of the Clark. Also, when 
museums loan works to each other, there 
is often a quid pro quo, which should give 
us increased access to works and traveling 
exhibitions from other museums.”

The expansion will also create new jobs 
and bolster institutional spending by the 
Clark. The EDR report estimated that the 
expansion will require an additional $2.4 
million annually of added operations and 
maintenance expenses, including $845,000 
in direct spending at Berkshire County 
fi rms.

Currently, the Clark employs or contracts 
for about 100 jobs during the slower seasons 
and at least 140 during the summer. An ad-
ditional seven full- and part-time positions 
are expected to be created at the Clark.

The Clark has added a special section to 
its website (www.clarkart.edu) to present the 
report to the public. It includes a full copy of 
the report and supplemental material.◆

Artist’s rendering of the entrance to the new Visitor, Exhibition and Conference Center, one component of the multi-phase expansion of the Clark Art Institute 
in Williamstown. When completed in 2014, the project is expected to generate a signifi cant increase in visitation to the museum and the region as a whole.

“Because the Clark is one 
of the region’s largest driv-

ers of cultural tourism, these 
changes should increase the 
number of overall visitors to 

the Berkshires.”
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GeTTINGstarted spotlight on new business ventures

host of computer-related 
services at Nerdz for hire

By John Townes
There’s a new nerd in town.
More specifically, Nerdz For Hire, a busi-

ness specializing in computer repair and 
other services, recently opened at 146 South 
St. in Pittsfield.

Nerdz For Hire, which is owned by Zane 
Poulton, offers a variety of computer-related 
services, from repairs to web design.

“I’ve been working with computers pro-
fessionally for about 20 years, and decided 
to use my experience 
to start a new busi-
ness of my own,” said 
Poulton, a native of 
Pittsfield.

He opened in a store-
front by the corner of 
South and West Housa-
tonic streets in May. He is currently the only 
employee, although he has one intern who 
assists him.

Nerdz For Hire (413-499-9297 or nerdz-
forhire.com) focuses primarily on PCs and 
laptops running Windows.

The services offered include computer 
equipment repairs, maintenance, tune-ups 
and upgrades, as well as virus prevention 
and removal.

A related service involves running soft-
ware packages to clean Windows operating 
systems and improve their performance. If 
requested, Poulton will also do a complete 
physical cleaning on the inside including 
dust removal and other tasks.

Poulton also will do performance test-
ing and upgrades of computers, including 
installation of updated operating systems 
and other software, more powerful video 
cards, larger hard drives and other internal 

elements, as well as peripherals such as 
printers and scanners.

He also builds custom computers. “If 
someone wants a new computer, I will put 
one together based on their needs and speci-
fications,” said Poulton.

Another service is the installation of home 
and business computers and networks.

Poulton said customers can either drop off 
computers at his shop, or he will do on-site 
home or office installations and maintenance. 
He added that his service area includes all of 
Berkshire County and adjacent regions. “Basi-
cally, I’ll go wherever needed,” he said.

Poulton also offers a variety of website 
and graphic services 
for new or existing 
sites. These include 
website development 
and enhancements, de-
sign of logos, banners, 
e-commerce systems 
and menus, technical 

support and search engine optimization.
His background includes work with Word-

Press and CSS design and other web tools 
such as PHP, Javascript and Flash.

In addition to his computer services, 
Poulton engages in a more analog sideline in 
his shop. He hosts weekly evening sessions 
of Magic: The Gathering, a popular game 
based on special cards. “It’s a fun way to get 
together with other people to play Magic,” 
he said.

Poulton said his initial six months of 
operation have been encouraging.

In addition to some advertising, he said the 
business has been attracting many customers 
through of mouth. “Business so far has been 
awesome,” he said. “It’s been much busier 
than I expected.”

Nerdz for Hire is open Monday through 
Friday from 9 a.m. to 6 p.m. and from 9 a.m. 
to 1 p.m. on Saturday.◆ 

Little began planning for the store about 
two years ago. As part of her preparation, 
she moved back to Pittsfield.

“I wanted live in Pittsfield, because I knew 
that’s where I wanted to have the store,” she 
said. “Downtown Pittsfield is a good place 
to be. It went through a difficult period, but 
it’s coming back now, and it’s much more 
alive again. One sign of that is the high level 
of foot traffic in the store.”

“When I was looking for a location for 
the store, I was lucky to be able to find a 
place I can afford on North Street,” added 
Little, who is financing the venture from her 
personal savings.

She said operating a consignment business 
was part of her original plan.

“Consignment seemed like a logical busi-
ness,” she said. “It provides an affordable 
alternative for shoppers. And people have 
clothes they’ve outgrown or don’t wear 
anymore, and they don’t know what to do 
with them. Consignment helps those sellers 
recover some of their money.”

She added that many of the clothes that 
people bring to her are basically new, includ-
ing some that are unworn.

“I was surprised at how much of the cloth-
ing that has come in has never been worn, and 
still had the tags on them,” she said. “People 
bought them and then put them in the drawer 
and never took them out again. They never 
got around to taking them back.”

In basic consignment shop fashion, Little 
divides the proceeds from sales with the 
people who provide the items. “With cloth-
ing, it’s a 50-50 split between the store and 
the seller,” she explained. “For household 
items, our share is 60 percent because they 
generally require more space in the store.” 
She noted that sellers can track the status of 
their merchandise online at the store’s website 
(www.itmystyleconsign.com).

If an item has not sold after 90 days, the 
seller has the option to reclaim their items. 
If they choose not to, Little discounts it 
steeply.

“If I am able to sell it after that, I donate 
the money from the sale to a local food 
pantry,” she said. “If I am unable to sell the 
item, I give it to the Salvation Army or the 
Christian Center. In either case, the store 
doesn’t make any money off an item after 
it’s been here for 90 days.”

Little noted that some people also give 
items to the store without asking for a share 
of the proceeds. “I have a separate little fund 
and I donate any money from the sale of those 
items to the food pantry,” she said.

Little said her first months of operation 
have been encouraging. “Business so far has 
been fabulous, and frankly I’m overwhelmed 
by how well it is doing,” she said. “I’m seeing 
a lot of customers coming in regularly, and 
they often bring friends with them. People 
seem to have fun here.”

Hours for It’s My Style Consignment 
(413-448-6001) are 10 a.m. to 6 p.m. on 
Tuesday, Wednesday and Friday, 10 a.m. to 
7 p.m. on Thursday, and 10 a.m. to 4 p.m. 
on Saturday. The store is closed Sunday and 
Monday. Items are reviewed and taken in for 
consignment by appointment only.◆

Jeanne Little is the latest local entrepreneur to bring her dream of operating a consignment store to life 
with her new venture, It’s My Style Consignment, at 419 North St. in downtown Pittsfield.

By John Townes
The upper North Street section of down-

town Pittsfield is becoming home to a cluster 
of consignment stores and other businesses 
selling quality used items.

The latest addition to this trend is It’s 
My Style Consignment, which opened in 
November at 419 North St.

The 1,400-square-foot store specializes in 
women’s clothing and accessories such as 
shoes, purses and costume jewelry. It also car-
ries other merchandise, including household 
and decorative items and small furniture.

Owner Jeanne Little said opening a con-
signment store had been her goal for many 
years. “It’s something I always wanted to do, 
but I held back for a long time,” she said. 
“Finally, I decided that if I was ever going to 
follow my dream, I just had to go for it.”

Little, who grew up in Pittsfield and lived 
in Adams for many years, said her previous 
job prepared her for the new venture.

For 23 years she worked for Cintas Corp., 
a national uniform and facilities supply 
company, in their regional headquarters in 
Pittsfield and then in Lee.

“Working there was great training for this,” 
she said. “I had various jobs in different depart-
ments there. I was in the stockroom for many 
years, where I learned how to be organized and 
efficient. Then I went into customer service, 
and they had a great training program and 
gave me experience in that aspect.”

“I’ve been working with 
computers professionally for 
about 20 years, and decided 
to use my experience to start 
a new business of my own.”

it’s my style joins consignment cluster on North street

I HAVE HELPED OVER 75 LOCAL BUSINESS OWNERS SAVE
AN AVERAgE OF 26% ON THEIR CREDIT CARD FEES

There is a 95% chance that you are over-paying for
your credit card processing…and that I can save you money

like I have done for other area merchants

Don Raiche • 413-637-2100
www.cardpaymentsolutions-newengland.com

MeMber of The berkShIre ChAMber of CoMMerCe
MeMber of The Lee ChAMber of CoMMerCe • MeMber of berkShIre buSIneSS buILderS

Mehernosh P. Khan, MD, NMD
Family Practice Physician 
Hillcrest Family Health Center
631-B North St. 
Pittsfield, MA 
413-499-2051 

Dr. Mehernosh Khan, a board certified Family 
Practice physician, is accepting new patients in need 
of primary care services at Hillcrest Family Health. 
He joins Drs. Alesia Chruryla, Robert Davenport and 
Christopher Trancynger in providing care to patients 
throughout the Berkshires.    

Board certified in Family Practice Medicine 
Medical degree from Grant Medical College, University 
of Bombay, India 
Residency in Family Practice Medicine, Monsour Medical 
Center, Hershey University 
Doctorate in Naturopathic Medicine 
Most recently served as Medical Director, Jade Wellness 
Center, Monroeville, PA 
For an appointment with Dr. Khan or one of his 
colleagues at Hillcrest Family Health, call 413-499-2051 
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TOOls OF The TRAde

marketing checklist 
for profitable 2013

Deb Hastings Watson, 
owner of Business 
Marketplace (413-281-
3476 or deb@business
marketplace.com), 
provides website, 
marketing and graphic 
design services.

By deB hAsTings wATson
Happy New Year! There was a great deal 

of fear flowing during 2012, but you made 
it through another year – pat yourself on the 
back! Now it’s time to review last year’s suc-
cesses and challenges and make sure you’re 
ready to do all you need to do to ensure that 
2013 is even better than 2012. Here are our 
Top 10 things to review:

1. Where did your revenue come from? 
This means understanding which segment of 
your business generated the most, or which 
product(s) or lines did the best. By under-
standing this important area, you can continue 
the trend and hopefully expand upon it. 

2. What did you do 
to market your busi-
ness last year? And 
do you know which 
activities pulled in the most business? How 
much did you spend on marketing? This 
includes all Internet expenses, in addition to 
advertising, direct mail, networking, etc. The 
rule of thumb is to reinvest 7 to 10 percent of 
your gross revenue back into marketing. It’s 
not enough to have a website, no matter how 
good, and sit back and wait for customers to 
find you. You must be actively marketing your 
business to drive business to your website 
and your company. 

3. Are you using social media options 
in your marketing efforts? Social media 
helps you to stay in touch with prospects and 
customers regularly in a cost-effective way. 
It does, however, require you to stay on top 
of it –  and do it regularly and with quality. 
Facebook, Twitter, LinkedIn are three of the 
top options. 

4. What type of networking are you 
involved with? Attending Chamber of Com-
merce events are great, but do more than just 
chat with your friends – they already know 
you! You need to make sure that you’re 
meeting new people at each opportunity. In 
addition, if you’re on LinkedIn, be sure to 
check out the various groups you can join. 

More and more, groups online are turning 
into in-person groups, having events where 
you can meet people in person. That’s always 
the strongest connection.

5. Is the content in your website cur-
rent? Having the content in your website 
regularly updated with new information is a 
major component in keeping your search re-
sults higher. Too many develop their website 
and then leave it dormant. Now’s the time to 
look it over and see how it can be updated, 
and to make a plan to keep it updated with 

new information.
6. Do you have a 

marketing tag line? 
Or, if you’ve had one 

forever, is it stale? Is your corporate identity 
due for an upgrade? Both are important ele-
ments in your branding and marketing, so be 
sure to make changes carefully.

7. Have you been in touch with your 
regular customers/clients in the past three 
months? If not, now is the time to think of 
a reason to do so. New Year special of some 
kind, a reminder about a time issue coming 
up, whatever is right for your business. Then, 
come up with a plan for keeping in touch 
with them regularly, preferably at least once 
a month. Constant Contact is one way to do 
so in a cost-effective way, but make sure you 
do so with quality information!

8. How many new customers did you get 
in 2012? Do you know how they found you, or 
how you found them? Conversely, how many 
customers did you lose in 2012? And do you 
know why they left, and where they went? 
Answers to these questions are important and 
will tell you much about your business. 

9. Do you have a referral program? 
In other words, do you consistently ask for 
referrals from your existing customers? Most 
people won’t offer them unless they are 
specifically asked for by you. In addition, 

placemARKeT
depending upon the type of business, you 
may find that an incentive program can help 
nudge your happy customers into offering 
referrals more easily. Providing discounted 
or free products/services may help.

10. Do you have enough of the right kind 
of staff? Whether it is outside salespeople 
or retail sales clerks, you need to know if 
they are producing to capacity or if they 
need more training. If you have wonder-
ful, effective salespeople, do they have the 
necessary compensation and incentives to 
keep them on your staff? If your marketing 
brings prospective customers to you, it’s 
imperative that your staff is proficient in 
turning prospects into customers.

Marketing is not one activity that you do in 
January and you’re set for the rest of the year. 
Marketing is a process – a series of activities 
that need to be done consistently all year long. 
Putting a marketing plan into play will help 
remind you of what needs to be done.

But, whatever you do, be sure that you 
track how new customers find you. You need 
to know what’s working well and what isn’t. 
It’s the only way to learn from the past to 
make the future more profitable!◆

You need to know what’s 
working well and what isn’t.

modern services and support in an 
historic setting for groups of 2 to 60

distinctive lodging · artful cuisine · timeless elegance

WORKING LUNCHES  |  CORPORATE EVENTS  |  PRIVATE DINNERS

INSPIRING MEETINGS

One of many historical 
properties we protect

every day.

1-800-369-3905
www.LeeAudioNSecurity.net
MA Lic #1468C • NY Lic #12000022800
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By John Townes
As public and private funding becomes 

tighter, nonprofit organizations have had 
to become increasingly entrepreneurial in 
finding ways to pay the bills.

One example of a local program that com-
bines a revenue source with client services 
is CATAdirect, sponsored by Community 
Access to the Arts (CATA).

“CATAdirect is important to our or-
ganization for a couple of reasons,” said 
Liana Toscanini, CATA’s development and 
marketing director. “It perfectly fits in with 
our mission of integrating people with dis-
abilities into the community. Also, because 
CATAdirect is able to generate sales revenue 
to partially cover its costs, it is the one pro-
gram we are able to offer for free.”

CATAdirect is a weekly workshop in 
which 17 adult artists with disabilities gather 
together with volunteers who work side-
by-side with them, under the guidance of a 
studio manager, to create jewelry, cards and 
accessories out of mostly recycled materials. 
CATA provides the studio space, manger, 
administrative staff, instruction, supplies, 
and sales/marketing of products.

The items they create are then sold in lo-
cal retail outlets and online. Proceeds from 
the sales fund a portion of the workshop’s 
operating expenses. In addition, the disabled 
artists receive a share of these sales revenues 
as personal income.

Beyond that, said Toscanini, the program 
offers many intangible benefits. For artists with 
disabilities, CATAdirect provides a setting that 
promotes camaraderie, teamwork, friendship, 
self-esteem, and mutual support.

“The workshops are one big room where 
people with disabilities are totally integrated 
with volunteers,” she said. “They all work 
together and form friendships, and these con-
nections extend beyond the workshop. That 
is a basic goal of our organization.”

She added that the 
marketing of the prod-
ucts also helps to inform 
the public about CATA 
and its mission.

CATA (413-528-
5458) is a countywide 
nonprofit organization 
based in Great Bar-
rington that fosters participation in creative 
activities for people with developmental, 
physical, emotional, and/or mental dis-
abilities. It conducts workshops, classes and 
other participatory activities in the visual and 
performing arts and related pursuits to pro-
mote creativity, self-esteem and to encourage 
development of other life skills.

CATA currently serves some 600 people 
with disabilities, including clients of 30 
human service and educational organiza-
tions throughout the Berkshires, as well as 
individuals living independently.

About 40 percent of these programs take 
place at CATA’s studio 
on Railroad Street in 
downtown Great Bar-
rington. Others are held 
on site in healthcare, 
therapeutic, eldercare 
and educational facili-
ties, or in other com-
munity settings.

To cover their costs, the majority of CATA’s 
programs are supported by fees for participa-
tion, which are either paid by the agencies who 
contract with CATA or by individuals.

Source of earnings
CATAdirect is unique among its programs 

because there is no charge for participants. In 

fact, the artists with disabilities earn group 
commission on products sold throughout 
the year.

“It’s not an employment program, because 
they are not paid by the hour, and the amount 
they make is more on the level of additional 
spending money, rather than a primary in-
come,” said Toscanini. “But it is important, 
because they are earning commissions from 
their creative work like other artists.”

CATAdirect, which has been operating 
for nine years, is divided into two smaller 
workshop groups. They meet on Tuesdays 
at CATA’s Studio Gallery.

Toscanini said the participants are invited 
to join the program based on a combination 
of creative aptitude and interest.

In addition, a crew of between 10 and 15 
volunteers also participate in the workshops. 
In some instances they assist the artists on their 
projects, or they simply work side-by-side and 
socialize while the work is done. The volun-
teers come from all walks of life, including 
retirees, students, caregivers and others.

Toscanini said the membership of the 
workshop has remained basically stable over 
the years. “Once they join, most of the artists 
have stayed with the program,” she said. “The 
volunteers also enjoy the experience and they 
tend to stay with the program too.”

She noted that the public is invited to visit 
the workshops to see them in action and to 
participate if they choose to. “They’re a lot 
of fun, and it’s a chance to see what our 
organization does,” she said.

The members make a variety of handmade 
products which are sold in stores such as the 
Red Lion Inn Boutique, Worldwide Market 
Square, Cyril & Dane, Potato, Berkshire 
Co-Op, LOCAL, and The Bookloft. They are 
also sold online on CATA’s website (www.
communityaccesstothearts.org).

The items are made from recycled materi-
als donated by area businesses and support-
ers. The products include greeting cards and 
jewelry, and objects that combine creativity 
with practical uses. One of their more popular 
items, noted Toscanini, is a colorful Dryer 
Ball – made from a retired tennis ball, wool 
fleece and scrap yarn – which is placed with 
clothing in the dryer to reduce drying time 
and help eliminate static.

While this income has enabled the program 
to remain free, Toscanini said it is not totally 
self-sufficient. The cost to run CATAdirect 
is approximately $20,000 annually.

“Product sales fund about 60 percent of 
the workshop’s operating costs,” she said. 
“We still have to pull together corporate and 
foundation support and private contributions 
to cover the rest of its expenses.”

Also, all income goes into that specific 
workshop and is not redirected to any of 
CATA’s other programs or expenses.

Toscanini said the organization would 
ideally like to expand the concept of CATA-
direct in other ways. It currently has another 
program that sells artwork created by people 
with disabilities and displayed at CATA’s own 
gallery, online and at exhibit sites around 
the county.

Toscanini noted that innovative sources of 
revenue are becoming more important in the 
nonprofit world as overall public and private 
funding continues to be trimmed.

“Funding has become more challenging 
for our agency,” she said. “Also, the human 
service agencies that we work with have 
more limited funds now.”

She noted that some agencies have initi-
ated ventures in which they operate stores or 
other revenue-generating activities.

“I think it’s a trend we’ll see more of,” 
she said. “One benefit of this is that it offers 
the public an opportunity to make purchases 
while also supporting worthy causes.”◆

FINANcIAl cReATIvITy

CATAdirect serves 
as working model 
of self-support for 
agency, participants

Artist Ruthie Seliktar (left) gets advice from volunteer Elaine Radiss at CATAdirect, a crafts cooperative 
program operated by Community Access to the Arts. (Photo courtesy of CATA)

Toscanini noted that innova-
tive sources of revenue are 

becoming more important in 
the nonprofit world as overall 

public and private funding 
continues to be trimmed.

cReATIve economy 
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cOveRstory
howard, onota projects
continued from page 1

The two buildings, located a few blocks 
apart from one another, are being treated as 
one development project, Rasch explained.

The six-story, 50,000-square-foot Onota 
Building, at 64-74 North St., is on the northern 
side of the corner with School Street.

Originally constructed in 1927, it was 
previously owned by a partnership of inves-
tors under Onota Building LLC. Although 
occupied by professional offices and artists 
studios, the building was financially strug-
gling. The street-level commercial space 
had been largely vacant since the departure 
of its last retail anchor almost two decades 
ago. Allegrone purchased the building for 
$350,000 in September 2011.

The three-story, 30,000-square-foot 
Howard Block, built in 1916, is at 124 
Fenn St. on the southwest corner of First 
Street (extending one block to the corner of 
Federal Street).

It was previously owned by Meryl Joseph, 
an entrepreneur who had planned to develop 
it into artist live-work spaces. The project did 
not succeed in attracting occupants, however, 
and the upper floors have been empty for 
several years. Lower-level commercial space 
has had a mixed track record of occupancy. 
The building was bought by Allegrone for 
$400,000 in December 2010.

In Allegrone’s new project, the upper 
floors of the two buildings will be converted 
into residential rental apartments, ranging 
from about 900 to 1,400 square feet. The 
first floor of each will be renovated to create 
new entrances, lobbies and storefront retail 
spaces. Both buildings will include amenities 
such as energy-efficient appliances, common 
rooms and small gyms. The Onota Building 
will also offer tenants access to a rooftop 
terrace offering views of the city and its 
surroundings.

Financing package
The combined project is being developed 

by Allegrone Real Estate, a development 
and management company with a portfolio 
of apartments, commercial office and retail 
space.

It is a division of Allegrone Companies, 
a fourth-generation family business started 
in 1921 Louis Allegrone & Sons Building 
Contractors that has grown and diversified 
into multiple businesses offering a variety 
of vertically integrated services (see related 
story on page 21).

In addition to Allegrone’s own investment, 
the project is being partially financed by public 
development incentives that include a 10-year 
city tax increment financing (TIF) exemption 
on the increased value of the properties.

It will also receive a combination of tax 
credits which can be sold to help finance the 
developments. These credits will be offered 
through the Massachusetts Housing Devel-
opment Incentive Program (HDIP), along 
with state and federal historic preservation 
credits.

Rasch said the Howard Block is expected 
to cost about $5 million and the Onota 
Building about $7 million to redevelop. 
The HDIP and the historic tax credits will 
cover about $5 million of the estimated $12 
million total cost.

HDIP, which is administered under the 
state’s Executive Office of Housing and 
Economic Development, is geared towards 
adding new market-rate housing, rather than 
the more common focus of such programs on 
lower-cost units that are officially designated 
as “affordable.”

The purpose of HDIP is to increase the 
diversity of housing to encourage overall 
economic development and neighborhood 
stability in designated “gateway cities” such 
as Pittsfield, which are midsize regional urban 
centers that are dealing with economic and 
social challenges.

continued on next page

SpecialiStS in reSidential & induStrial moving 
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BY JOHN TOWNES
As winter sets in, residents of the chilly Northeast can be forgiven 

the occasional daydream of some Pacific island 
paradise – a warm sea breeze carrying the scent 
of lush tropical flora and the sound of ukulele 
strumming from somewhere nearby.

The folks at The Magic Fluke Co. can’t 
deliver on the warmth and sea breeze. But 
they can provide the musical accompaniment 
for that daydream with any of the high-quality “ukes” that are 
custom-made at the company’s new Sheffield headquarters.

Although The Magic Fluke is a new addition to the Berkshire 
economy, it has already established a unique niche in the world 

of ukuleles. Since its founding in 1999 in New Hartford, Conn., 
the company has become a major maker of ukuleles, and it has 

sold some 50,000 instruments, which are all 
made in the USA.

There are other custom makers of high-
end of ukuleles in the United States, but a 
vast majority of the instruments at the lower 
end of the scale are manufactured in China 
and Taiwan.

The Magic Fluke, on the other hand, has developed a production 
system that allows them to manufacture high-caliber instruments 
domestically while keeping their prices at a reasonable level.

continued on page 16

Magic Fluke crafts custom ukes in Sheffield

GIVING BACK PAYS OFF

GoodWorks gears 
up for next stage 
in agency’s growth

Organization’s co-founder discusses 
diversity and changing demographics

Beth Bacon strings and tunes a Surf Flea, one of the high-quality ukulele models manufactured by the Magic Fluke Company at its workshop in Sheffield.

BY JOHN TOWNES
After a period of rapid expansion and 

a restructuring of its ownership and upper 
management, GoodWorks Insurance is now 
pursuing a new stage of growth based on its 
unusual business model of donating 50 per-
cent of its profits to community charities.

GoodWorks Insurance was founded in 
2006 by Joseph Grachmal of Housatonic. 
It was initially a small regional insurance 
agency serving the southern Berkshires and 
northwestern Connecticut. The company, 
which is based in Canaan, Conn., established 
an office in Great Barrington early on.

Despite a relatively low public profile, 
GoodWorks (www.goodworksinsurance.
com) has experienced marked growth 
since then. It currently also has offices in 
New Milford and Glastonbury, Conn. (near 
Hartford), and another Massachusetts of-
fice in Worcester. With a staff of 22, the 
agency has approximately 10,000 custom-
ers, including 2,500 commercial insurance 
clients in addition to personal and household 
policyholders.

“Our company has changed and grown 
significantly since it was started, but the 
public perception of us hasn’t caught up 
with that,” said Chad Yonker, the company’s 
current owner, chairman and CEO. “I think 
many people in Berkshire County still think 
of GoodWorks as that little insurance agency 
in a small office on Maple Street in Great 
Barrington. We still have the same busi-
ness model, and our philosophy and values 
haven’t changed. However, in recent years, 
we’ve grown from a very small start-up to 
become one of the larger insurance agencies 
in New England.”

He added that with its acquisitions and 
other factors, the company has experienced 
higher than average growth rates. “Insurance 
agencies are generally very stable businesses. 
A typical agency does not grow significantly

 continued on page 18

BRIDGE work:

Multicultural BRIDGE Director Gwendolyn Hampton VanSant (left) joins her co-host Rachel Branch on the 
set of their monthly television program, “Connections: Embracing Diversity, Empowering Community.”

“Our basic goal has always 
been to produce high-quality 
ukuleles in the United States 

that are affordable.”

The population of Berkshire County 
is becoming more diverse, with an 
influx of immigrants from abroad

joining American-born 
residents from a range of 
ethnic backgrounds. As 
this demographic trend 
has taken shape, an orga-
nization known as Mul-
ticultural BRIDGE has 
been working since 2007 
to integrate cultural varia-
tions into the fabric of the 
region.

According to its mission 
statement, the purpose of 
Multicultural BRIDGE is to “promote mu-
tual understanding and acceptance among 
diverse groups, serving as a resource to 
both local institutions and the community 

at large. We serve as catalysts for change 
through collaboration, education, training, 
dialog, fellowship and advocacy.”

Multicultural BRIDGE 
(Berkshire Resources for 
the Integration of Diverse 
Groups and Education), 
which is based in Housa-
tonic, conducts trainings, 
workshops and other 
programs, intended to 
advance these goals.

In conjunction with 
Martin Luther King Jr. 
Day (Jan. 16), Black His-
tory Month in February 

and the Feb. 23 birthday of W.E.B. Du 
Bois, BRIDGE is sponsoring free show-
ings of the three-part documentary film

continued on page 20

“Berkshire County is 
not losing anything, but 
instead is gaining some-
thing as the population 
becomes more diverse 

and multicultural.”
– Gwendolyn Hampton VanSant
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While its business offices, packaging 
and shipping operations have been based in 
Pittsfield, Whole Life had been outsourc-
ing the actual production of its pet treats, 

primarily to a freeze-drying facility 
in Oregon.

After six months of planning 
and installation, Whole Life pulled 
the switch on its own freeze-drying 
system in October.

“Originally, it made sense as a 
start-up business to contract out our 
production operations,” said John 
Gigliotti, president and founder of 
Whole Life Pet Products. “However, 
that was also frustrating, because we 
did not have direct control. It inhibited 
our ability to formulate and develop 
new products. So we developed a plan

continued on page 16

BY JOHN TOWNES
Textiles, weapons systems, transformers, 

plastics, paper, and now…pet treats.
Another product has been added to the list 

of items that have been manufac-
tured in Pittsfield over the years.

Whole Life Pet Products LLC 
in Pittsfield has just expanded to 
become the newest manufacturing 
operation in the city by installing an 
extensive freeze-drying system and 
bringing a majority of its produc-
tion operations in-house.

Whole Life Pet Products is a five-
year-old business that specializes 
in freeze-dried treats for pets. The 
treats are made with free-range or 
organic high-grade meat and other 
natural ingredients, and no filler 
material.

Pittsfield becomes production 
site for freeze-dried pet treatsFROZEN ASSETS:

Whole Life owner John Gigliotti has made a substantial investment in the freeze-drying sytem that now 
allows him to produce his company’s high-end pet treats (left) in-house at its new Pittsfield location. 

BY BRAD JOHNSON
Gina Coleman’s impromptu effort to 

carve out more family time amidst the 
demands of work and school has instead 
become the seed of a new venture.

Coleman, who serves as associate dean of 
students at Williams College, has launched 
Quest Educational Services, which provides 

after-school tutoring 
and mentoring in both 
small-group and in-
dividual settings for 
students in grades 2 
through 12, as well 
as college counseling 
for students approach-
ing that step in their 
academic careers. The 
company will also con-

duct a 10-week Spanish language instruction 
program for all ages that will be offered in 
the spring and fall.

“This really originated from my own 
family’s experiences,” said Coleman. She 
explained that her own demanding profes-
sional career at Williams and that of her 
husband, who works as a lab technician 
at Berkshire Medical Center, have – not 
surprisingly – contributed to pressures on 
family time with their two young sons.

Those pressures intensified this past fall 
with the entry of Coleman’s 8-year-old son, 
Diego, into third grade at Williamstown 
Elementary, and the corresponding uptick 
in homework volume at that grade level. 
With Diego enrolled in a community after-
school program (necessitated by his parents’ 
work schedules), Coleman said the only 
time to tackle the homework was later in 
the evenings.

“It became a huge struggle trying to 
balance all the demands on our time and 
schedules, and left little time for us as a 
family,” she said.

To ease some of those pressures, Coleman 
came upon the idea of arranging for a pri-
vate tutor to oversee and guide Diego in his 
homework. “I hired a Williams student that 
I knew, Emelda Lagos, for a few hours after 
school three days a week,” she explained.

This arrangement quickly yielded benefits 
in terms of both Diego’s schoolwork and the 
family’s hectic schedule. “His confidence and 
enthusiasm [about school] just skyrocketed,” 
Coleman noted. “And, as a result of getting 
through his homework after school, evenings 
then became total family time.”

Coleman made the well-reasoned as-
sumption that her family’s situation was far 
from unique. “We figured that we can’t be 
the only people dealing with these issues,” 
she said. And, from there, she discerned that 
an opportunity existed to offer a formal but 
flexible after-school tutoring service for stu-
dents in the immediate area. “This provided 
the business model for Quest Educational 
Services,” she said.

A 1990 Williams graduate, Coleman 
holds a master’s degree in Education from

continued on page 12

TEACHABLE MOMENT

Quest for quality 
time leads to new 
tutoring venture

Last fall Gina Coleman (left), associate dean of students at Williams College, hired Williams student Emelda 
Lagos (right) to provide after-school homework guidance for her 8-year-old son Diego as a way to free up 
more family time in the evenings. That casual arrangement served as the inspiration for a new venture, Quest 
Educational Services, that offers small-group and individual tutoring and related services for students in 
grades 2 through 12. Sessions will be held on a regular after-school schedule in classrooms at the First 
Congregational Church in Williamstown, or at other times and locations by prior arrangement.

BY JOHN TOWNES
Downtown Great Barrington is about to 

undergo a series of changes – both visible 
and behind the scenes – that will significantly 
modernize its infrastructure and alter its 
streetscape with two public construction 
projects along Main Street.

One of these projects involves the installa-
tion of a new water main along Main Street to 
replace the existing one which was installed 
in 1905. Work on that project, which began 
in the summer of 2011, will resume in April, 
and is slated to be completed by July.

Then, in the summer of 2013, a $3.8 mil-
lion reconstruction project will bring major 
changes to the surface of the downtown 
section of Main Street.

That project is intended to rectify long-
standing problems with failing pavement, 
drainage and utility issues, as well address-
ing concerns about traffic congestion and 
safety in the town center. It also includes 
various other changes to the downtown 
streetscape, including the planting of new 
trees to replace the aging pear trees there, 
among other features.

Also on the drawing board is a plan to 
upgrade several downtown side streets in 
2014 and 2015.

As with any major construction project, 
this process presents a classic good news/
bad news scenario for local businesses and 
residents.

The good news is that, when completed, 
these projects will result in an upgraded 
downtown with an improved infrastructure 
and a spruced-up appearance.

The bad news is that, during the process, 
construction work will create temporary dis-
ruptions in traffic and various other obstacles 
for vehicles and pedestrians in the busy center 
of town – an area already prone to traffic-flow

continued on page 18

Downtown Great 
Barrington braces 
for big projects
Theme of renewal competes with 
concern over business disruption
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New look for
familiar art

BY JOHN TOWNES
With the earlier stages completed, the Sterling and Francine Clark 

Art Institute in Williamstown has entered the fi nal – and most exten-
sive – phase of a major expansion and renovation project that was fi rst 
conceived in 1999.

Late last year, the Clark’s original museum building, constructed in 
1955, was closed to the public until 2014. This will allow for an exten-
sive restoration of that building and the construction of a new 44,400-
square-foot Visitor, Exhibition and Conference Center (VECC).

In addition, the core complex and the rest of the 140-acre campus 
will be extensively re-landscaped.

While the completed project will bring major changes to the museum 
and grounds, it is also designed to retain the familiar characteristics 
of the institution, according to director Michael Conforti.

He said a priority for the project has been to expand the scope of 
the museum’s offerings and enhance the physical attributes of the 
Clark while preserving the personal scale and rural Berkshire setting 
of its campus.

“We started planning this with a basic understanding that we 
were not a large urban museum, and people feel comfortable here 
because of that,” Conforti said. “Visitors appreciate the intimacy of 
the Clark and the beauty of its campus, which creates an atmosphere

continued on page 12

BY JOHN TOWNES

Whenever a business or institution renovates its facilities, a great deal of logistical and creative 
planning is required.

That has been especially true for the Sterling and Francine Clark Art Institute in Williamstown, due 
to the scale and duration of their current renovation project, and the nature of the museum.

With the recent closing of its original 1955 museum building for restoration until 2014 (see accom-
panying story), the Clark’s staff has had to handle the challenge of moving and protecting its valuable 
collection of historic paintings, sculpture, silver and other items – while also fi guring out how to continue 
to make as much of the collection as possible available for public display during construction.

“Frankly, the easiest thing to do would have been to close the Clark during the construction phase, 
put everything in storage and reopen when everything has been completed,” said Michael Conforti, 
director of the Clark. “However, we felt a responsibility to our visitors and the Berkshire community

continued on page 16

Clark Remix blends historical context with
high-tech tools to solve presentation puzzle 

Multi-phase museum 
makeover moving 

toward fi nal stages

A denser, salon-style display of selected items from its permanent collection is one way the Clark Art Institute is 
maintaining public access to these works during renovation and expansion activity. (Photo courtesy of the museum)
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BVPAC project 
puts town on 
track for status 
as destination

Michael McManmon’s conversion of the 
largely vacant Baird and Benton Block 
into a multi-purpose commercial complex 
and headquarters for his company has 
had a transformative effect on downtown 
Lee. That impact is being compounded by 
his related Spectrum Playhouse project, 
which is nearing completion at the former 
St. George’s Episcopal Church.

Garth Story, a member of the First Congregational Church 
in downtown Lee, is among the proponents of an initiative to 
put the iconic structure to new use as a performance venue 
for music, theater, dance and other cultural programming. 
The plan would support the dual goals of boosting activity in 
downtown while, more pressingly, providing much-needed 
funds for the historic building’s preservation and upkeep.

BY JOHN TOWNES
The east side of Main Street in downtown 

Lee has been undergoing a physical and 
creative makeover that local revitaliza-
tion proponents hope will also boost the 
town’s economy by enhancing its role as 
a destination and center of cultural and 
entertainment activity.

A major component of this has been the 
development over the past year of a complex 
known as the Berkshire Visual and Perform-
ing Arts Center (BVPAC), which is based 
in the Baird and Benton Block on Main 
Street and around the corner in the former 
St. George’s Episcopal Church building at 
20 Franklin St.

The initiative includes the Good Purpose 
Art Gallery and an adjacent eatery, the Starv-
ing Artist Creperie and Cafe, which opened 
in 2011 following a major $3.7 million reno-
vation of the Baird and Benton Block (also 
known as the Bookless Building).

continued on page 12

Iconic church’s 
salvation may 
lie in role as 
cultural venue 

BY JOHN TOWNES
For travelers who enter the county from 

Exit 2 of the Massachusetts Turnpike, the 
sight of the First Congregational Church at 
the southern end of downtown Lee is a clear 
sign that one has arrived in the Berkshires.

With its classic Romanesque architec-
ture, 195-foot-tall steeple (believed to be 
the tallest of its kind in New England) and 
grassy town square out front, the imposing 
white, wood-frame structure epitomizes 
the traditional small-town image of the 
Berkshires.

The church building (and its predecessors 
at the town square site) played an important 
role through Lee’s early history, doubling as 
the town’s Meeting House, a center for official 
functions and other community activities. 
The present church was constructed in 1858 
to replace the former Meeting House that had 
burned down a year earlier.

Now, an effort is underway both to preserve 
the iconic building and to give it an additional 
new role as a local and regional venue for 
performing arts.

continued on page 14
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BY JOHN TOWNES
Berkshire County has been on the leading edge of the burgeoning local-

food and sustainable-agriculture movements for some time now.
The county has many of the ingredients necessary to cook up a sustainable 

regional food economy, including an abundance of existing and aspiring 
farmers, culinary entrepreneurs and producers of value-added products – as 
well as a growing market of interested consumers.

The ability of this sector to come to full fruition, however, has been sty-
mied by a shortage of commercial kitchens and other facilities necessary 
to enable producers to prepare and deliver their products to the market on 
a practical and cost-effective basis.

“A lot of people are talking about the need for more commercial kitchens 
and other support systems for agriculture and food production,” said Barbara 
Zheutlin, executive director of Berkshire Grown, a nonprofi t organization 
that promotes and supports the region’s farming and food-based economy. 

continued on page 23
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KITCHEN AID:

Michael and Robin Tesoro of Windsor 
load their pick-up truck for delivery 

of their signature product, Ooma 
Tesoro’s Marinara, to wholesale 

customers throughout the region.
They and other local growers and 
specialty food producers see the 
need for more commercial-grade 

kitchen facilities in the county.
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MISSING INGREDIENT

FOR MANY LOCAL
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Craft brewers prepare to roll out first products from Sheffield facility
Made in the shade (of the Big Elm)

BY BRAD JOHNSON
Bill and Christine Heaton have taken their brewing expertise from 

the bustling center of downtown Pittsfield 
to the relative seclusion of the south county 
town of Sheffield.

The former proprietors of Pittsfield Brew 
Works are poised this summer to roll out 
their first products at the new Big Elm Brewing Company, a craft 
brewing enterprise at 65 Silver St., a short distance south of the 
Sheffield town center.

When they do, they will begin reconnecting with local fans of their 
ales, stouts and lagers who have been awaiting the Heatons’ promised 

return to the brewing scene since closing 
Pittsfield Brew Works in May 2010. They 
will also look to tap new customers in the 
region who may never have visited the former 
brew pub but who would welcome a chance 

to satisfy their thirst for craft beer with a locally made product.
“Our industry has been showing double-digit growth, even during

continued on page 24

At their Pittsfield home, Bill and Christine Heaton hold mock-up cans of the first two products coming out later this summer from Big Elm Brewing in Sheffield.

GROWING INTEREST

Ideas take shape  
for boosting local 
food production

Theater group completes ‘campus’

BY JOHN TOWNES
With its purchase of the Lt. John L. Truden 

VFW Post 448 Building at 36 Linden St. this 
spring, Barrington Stage Company (BSC) 
has cemented its position in Pittsfield, and 
has added the final piece to a theatrical hub 
the organization has been creating since it 
relocated to the city’s downtown in 2005.

“This purchase completes the Barrington 
Stage campus in downtown Pittsfield, and 
gives us all of the physical space we need,” 
said founder and artistic director Julianne 

Boyd. “Now that our facilities are in place, 
we can focus completely on deepening what 
we have.”

BSC is based at 30 Union St., just off 
North Street. Its campus includes the 520-seat 
Mainstage theater and an adjacent building 
that houses its offices and other support 
operations.

Since 2008 the company has also been 
renting the VFW building, which is two 
blocks north, for use as its 113-seat Stage 
2 theater, featuring new works and other 
smaller productions.

“We’ve had a great relationship with 
the VFW, and they’ve been wonderful 

continued on page 20

EDITOR’S NOTE: This is the second of 
two articles on efforts to expand the sup-
port system for growers and producers of 
regional food products. Last month focused 
on developing shared commercial kitchen 
facilities. This month looks at ideas to 
strengthen the overall regional infrastruc-
ture for farming and food production.

BY JOHN TOWNES
Over the course of several decades, the 

orientation of the U.S. food system steadily 
shifted away from small-scale local and 
regional farming and food products towards 
production and sales on a much larger national 
and global scale.

Small and mid-sized independent farms 
serving regional markets all but disappeared 
with the rise of large industrialized factory 
farms. Regional food processing, distribution 
and related services also faded away or were 
swallowed up by multi-national agribusiness 
conglomerates and brands.

In recent years, however, there have been 
signs that the pendulum may be swinging in 
the other direction – at least to some extent – 
with an increased public appetite for healthy, 
locally grown food and policies to support 
regional food system.

The merits and drawbacks of the current 
mass-market food system have been under 
increased scrutiny. There has also been 
an increasing level of interest and activity 
aimed at revitalizing and expanding the role 
of sustainable regional agriculture and food 
production.

This has been occurring on many different 
levels – from individual community projects 
and commercial ventures to local, state and 
federal public policies and programs.

In Berkshire County, independent farms 
and locally made food products already have 
a high-profile niche. Now, efforts are focused 
on finding new ways to bolster the regional 
food system and take it to another level.

“A basic goal is to find more ways to use 
more locally grown food and products of local 
farms and businesses throughout the year,” 
said Barbara Zheutlin, director of Berkshire

continued on page 12

Pittsfield gambit pays off for 
Barrington Stage Company

“We’re planning for the future, 
so that we can grow as the 

market for our products grows.”

The former VFW Post 448  building on Linden Street is now 
a permanent part of Barrington Stage Company’s downtown 
campus following its purchase by the theater group this spring. 
The site houses the 113-seat St. Germain Stage and 50-seat Mr. 
Finn’s Cabaret, as well as various behind-the-scenes operations.

BBQ business 
is smokin’ at 
new North 

Street location  
— page 2

Program takes 
proactive steps 

to prevent 
child abuse    
— page 16

◆ SBCC PUTS OUT WELCOME MAT WITH THURSDAY NIGHT EVENTS .................. 4
◆ OPINION: FALLING IN LOVE WITH A NEW ECONOMY ....................................10
◆ ‘R CREDITS’ ENVISIONED AS ALTERNATIVE CURRENCY SYSTEM .....................18
◆ ANIMAL DREAMS PUTS FELINES FIRST AT NORTH STREET SITE ................... 22

Inside this issue

Tanglewood, which is marking its 75th 
anniversary this summer, is one of the 

primary institutions that have shaped the 
region’s economy, culture and lifestyle.

The multi-purpose musical venue has 
been one of the major drivers of the tour-
ism industry in the Berkshires, annually 
drawing over 300,000 visitors. Tangle-
wood’s own operations – and the related 

outgrowth of regional activities – have had 
a major impact on business, employment, 
real estate values and the region’s lifestyle 
and character over the years

Located in Lenox and operated by 
the Boston Symphony Orchestra (BSO), 
the annual summer concert series by the 
orchestra and other performers at Tangle-
wood, and the educational program for 
young musicians there, have been instru-
mental in putting Berkshire County on the 
cultural map.

Tanglewood also helped to cement 
Berkshire County’s identity as a center for 
cultural activity in the summer months, 
and the region’s niche of upscale tourism 
and second-home owners.

In the following interview, Mark Volpe, 
who has been managing director of the 
BSO since 1997, discusses Tanglewood’s 
history and operations.

Prior to joining the BSO, Volpe had 
served as executive director of the Detroit 
Symphony Orchestra, vice president and

continued on page 16
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Gallery showcases local artists, supports African relief efforts

New mission for former chapelTanglewood 
resonates 
with county

Philip Pryjma, a retired psychiatrist and former director of the Jones 2 Inpatient Unit at Berkshire Medical Center, has found a new purpose for the former 
St. Francis Chapel in South Lee that combines his longtime love of the arts and more recent involvement in Kenyan relief efforts.

BY BRAD JOHNSON
For many people, retirement opens the door to new experiences 

through travel and the pursuit of life-enriching interests.
Philip Pryjma is one such person. After retiring from a long 

career as a psychiatrist and as director at the Jones 2 Inpatient Unit 
at Berkshire Medical Center, he became involved in private efforts 
to improve access to medical care in impoverished areas around 
Nairobi, capital of the east African nation of Kenya.

“I started going to Africa a few years ago,” the Great Barrington 
resident said, describing his work with others to coordinate medical 
clinics and related initiatives.

His work there expanded in an unexpected direction when he 
became involved in doing artwork with schoolchildren in Nairobi 
slums. “I first thought that art would be inconsequential to their real 
needs,” he said. “But the response from children was so positive 
that this aspect grew.”

This in turn led to an awareness of the region’s wealth of artistic 
talent. “I also discovered that there were many very good artists in 
Kenya,” said Pryjma (referring to work done by artists who happen 
to be African rather than artwork done in a particular “African” 
motif). “But there were very few venues to show their work.”

Pryjma’s work in Kenya also introduced him to other efforts by 
NGOs (non-governmental organizations) to address more pressing 
public welfare issues. “I started looking for ways to support indi-
viduals and organizations who were already doing good work,” he 
explained. One such example, he said, is HOREC, a rescue mission 
for abandoned children.

In the serendipitous way such things happen, upon his return 
to the Berkshires from one trip to Kenya about a year-and-a-half 
ago, Pryjma stumbled upon an idea for putting his relief efforts 
there into a local context.

continued on page 14

BY JOHN TOWNES
Some three years after being vacated by 

its namesake, the former KB Toys building 
at 100 West St. in downtown Pittsfield has 
a new owner, and it will soon have a new 
identity as the home of a locally based, high-
tech publishing company.

The high-profile building, one block west 
of Park Square, previously housed the cor-
porate offices of the KB Toys retail chain, 
which went out of business in 2009 after a 
long struggle with changing markets and 
financial difficulties.

On April 3, Laurin Publishing Co. of Pitts-
field closed on the $1.1 million purchase of 

the 1.9-acre parcel and 74,000-square-foot 
building from a New York-based real estate 
trust. The building, which was constructed 
in 1986, has an assessed valuation of $5.3 
million.

Laurin Publishing is a family-owned 
business that publishes magazines, websites, 
directories, videos and newscasts for the 
photonics industry.

After completing interior modifications, 
Laurin Publishing plans to move into the 
building this summer from its present nearby 
offices in the Berkshire Common business 
complex.

continued on page 23

BSO Managing Director Mark 
Volpe discusses festival’s 
growth over first 75 years

PROMINENT DOWNTOWN PRESENCE

Local firm taps KB site for new home 

The former KB Toys headquarters at 100 West St. in downtown Pittsfield will soon be home to Laurin Pub-
lishing Co., a locally based firm that purchased the prominent building earlier this year for $1.1 million.
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BY JOHN TOWNES
After a long career as a dancer, multi-

disciplinary artist and educator, Sharon 
Wyrrick is now pursuing a lifelong dream 
to become a full-time farmer.

Wyrrick, 60, has launched a new agricul-
tural venture, Many Forks Farm, located on 
two acres she leases off Route 8 in Clarksburg. 
This is the first growing season for the farm, 
which she began planning last year.

“This is something that’s been on my 
mind for many years,” said Wyrrick, a na-
tive of Oklahoma who moved to northern 
Berkshire County in 2000. “When I was a 
child I wanted to become a farmer. But back 
then young people were not encouraged to 
go into farming as a career. My life took a 
different turn, and I went into the arts. Then, 
last year, I decided that if I was ever going 
to do this, now is the time.”

“My goal is to help get more 
people of all income levels to 
become interested in using 

seasonal fresh food.”
Wyrrick, who lives in Williamstown, is 

currently cultivating about a half-acre of 
the site, which is located just south of the 
Vermont border. She is growing a variety 
of crops there, including tomatoes, onions, 
cucumbers, squash, carrots and other veg-
etables and greens.

“A half-acre doesn’t sound like much, but 
you can pump a lot of veggies out of that 
half-acre,” said Wyrrick.

It is a more-than-full-time job, and she 
spends many hours in the field, as well as 
handling the sales and other aspects of run-
ning a business.

While Wyrrick emphasized that Many 
Forks Farm is an entrepreneurial venture, it 
is also an outgrowth of her longtime interest 
and advocacy in local food and sustainable 
food systems. She sees her farm both as a 
way to put those beliefs into practice and to 
increase the public’s awareness and access 
to fresh local foods.

In addition to the more familiar forms of 
produce, Wyrrick is also focusing on unusual 
and heirloom variations of culinary staples. 
“I want to introduce people to different 
varieties of vegetables than they are used 
to,” she said.

For example, she is growing carrots that 
include variations in colors such as purple, 
yellow and white. She is also growing a 
variety of black tomato from Europe that is 
unfamiliar to most American palates.

“I realize that part of my job will be to help 
customers understand that, even though these 
varieties look different, they are delicious 
and nutritious,” she said.

Wyrrick is focusing primarily on direct 
local sales. Her main outlet is the North 
Adams Farmers Market, which opened in 
early July. In addition, she is selling salad

continued on page 20

After a professional career ranging from 
corporate lawyer to Disney executive, 
Great Barrington resident Jan Johnson 
is embarked on a new line 
of work as a beekeeper 
and seller of honey 
and beeswax products. 
She plans to use her 
business, Berkshire 
Wildflower Honey, as a 
base on which to build 
a full-scale farming 
operation that will 
focus on sustainable 
agriculture and will 
serve an educational 
role in promoting 
healthy food and 
nutrition.

Advocate of local 
food system puts 
beliefs to work at 
Many Forks Farm

BY BRAD JOHNSON
Like the flight of a honeybee, Jan Johnson’s 

professional career has followed a purposeful 
but unpredictable path – from school teacher 
to corporate lawyer to Disney executive to 
budding beekeeper.

Now, she’s looking to ride the wings of 
her honey-producing hives to the establish-
ment of a full-scale farming venture that will 
showcase sustainable agricultural practices 
and ideologies.

“It’s the first stage to transitioning into a 
full-scale farm,” said Johnson, who operates 
Berkshire Wildflower Honey from her home 
and property in southern Great Barrington. 
“I’m very interested in operating a sustain-
able farming venture in the Berkshires. For 
me the key is sustainability, and financial 
sustainability is a part of that.”

The process of moving toward that goal 
is one characterized by patient persistence, 
with Johnson accumulating information, in-
sights and inspiration from various sources. 
“In part it’s about learning new skills that are 
directly related to the farming enterprise,” 
said Johnson. “It’s also about taking the 
ideas of others and seeing how they can 
be used as the basis for a different kind of 
[agricultural] operation.”

The key difference Johnson envisions 
for her future farming venture would be its

continued on page 21

Honey producer 
sees educational 
role for full-scale 
farming venture

Farming’s new 
philosophers…

Multidisciplinary artist and longtime
local food advocate Sharon Wyrrick 

is now walking the walk with the
start of Many Forks Farm

in Clarksburg.

“There’s so much that can 
be learned through this.”

Welcome return 
of rural town’s 
gathering spot

— page 8

Festival of 
ideas & action 
in North Adams

— page 3
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Behind the scenes
Limelight Productions 
plays supporting role in 
regional theatrical and 
entertainment industry

BY JOHN TOWNES
When people go to a play or 

concert, view a film or televi-
sion show, visit a nightclub 
or attend a wedding, they 
generally soak in the 
emotional and aesthetic 
effects without thinking 
about the behind-the-
scenes nuts and bolts 
that are required to create 
those experiences.

For 40 years, providing 
that hardware and exper-
tise has been the focus of 
Limelight Productions Inc. 
in Lee.

Limelight Productions 
was started in 1972 by owner 
William Beautyman as a part-
time venture. It has grown into 
a major source for rental and 
sales of equipment and supplies 
for the entertainment industry in 
the Berkshires and beyond.

Limelight also offers full-
service consultation, design, instal-
lation and operation of equipment 
for productions and events.

Beautyman originally operated 
the business out of a small garage in 
Stockbridge. Limelight is now based 
in an 8,000-square-foot facility at 471 
Pleasant St. (Route 102) in Lee, which 
is filled to the brim and beyond with a 
wide assortment of lights, rigging and 
other equipment.

“We’ve become quite a broadly based com-
pany,” said Beautyman, who 

lives in Pittsfield. 
“We’re called on 

to do many differ-
ent things.”
Limelight Productions 

(413-243-4950 or www.
limelightproductions.

com) rents and sells 
lighting, dimmers and 
power equipment. 

It also carries theatri-
cal curtains, stages and 

ramps, rigging systems and other 
equipment for live performances and 
theatrical productions, weddings, 
trade shows and other events, and 

film and video productions.

The company also has special equipment to create 
various illusions and spectacles, such as snow and 
fog machines and confetti shooters. It also stocks 
supplies for makeup, scenery painting and other 
creative support.

Beautyman said that the company’s longevity in an 
industry where businesses come and go is one of its 
main selling points.

“Service is one of the benefits we can offer,” he said. 
“We’ve been doing this a long time, and our staff has 
expertise, which is especially important with today’s 

advanced technology.”
Beautyman said the company has a 

staff of six full-time and three 
part-time employees, and 
is currently looking to hire 
two additional specialists. 

He noted that the company’s technical staff periodically go back to 
school to update their knowledge and skills.

While Limelight serves the Berkshire County market, Beautyman 
said a majority of its business today is outside of the county. Its 
market encompasses the eastern seaboard and other regions.

Limelight’s customers range from small local entertainment 
shows to major national productions. In addition to live events, 

continued on page 23

“We’re called on to do many 
different things.”

Limelight owner 
William Beautyman 
has been serving 

the regional enter-
tainment industry 

for the past 40 
years.

BY JOHN TOWNES
The contrast between the bustling en-

vironment of large college campuses like 
the University of North 
Carolina at Chapel Hill 
and the quieter setting 
of a small, private all-
girls secondary school in the Berkshires is 
significant.

That’s the leap Dr. Margaret Jablonski 
has made, and she said she is very happy 
with the change.

In July, Jablonski started her tenure as the 
new head of school at Miss Hall’s School, 
an independent secondary school for young 
women in Pittsfield.

Until now, Jablonski’s career has been 
oriented to administrative positions in student 
affairs at colleges and universities.

Most recently she was vice president for 

student affairs at the University of New 
Haven in Connecticut. Prior to that, from 
2004 until 2010, she was the vice chancellor 
for student affairs at the University of North 
Carolina at Chapel Hill, overseeing student 
life for approximately 17,500 undergraduate 
and 10,000 graduate students.

“After 30 years of working with young 
people in higher education, 
I wanted to focus my time 
and energy on working 
with girls and younger 

women in secondary school,” Jablonski said, 
when asked about her reason for seeking the 
position in Pittsfield. “Miss Hall’s School 
was a perfect fit for that.”

She also welcomed the opportunity to 
work at a smaller school.

“When you are an administrator at a large 
university, you only tend to see students for 
specific reasons, often when they are in some 
kind of difficulty,” she said. “In contrast, at 
a school like Miss Hall’s, you get to know 
everyone on an individual basis. You can

continued on page 11

Miss Hall’s head brings big-university background to all-girls setting
Dr. Margaret Jablonski takes 
leadership position at private 
secondary school in Pittsfield

Dr. Margaret Jablonski says leaving a large university setting for her new post at Miss Hall’s brings a 
welcome change in her role as an educator. “At a school like Miss Hall’s, you get to know everyone on an 
individual basis. You can see the full spectrum of the students’ lives and be more of an actual mentor.”

“Miss Hall’s School 
was a perfect fit.”

BY JOHN TOWNES
Pittsfield is slated to soon gain a new arts 

center downtown, following the purchase of 
the historic Thomas Colt House by a New 
York attorney who grew up here.

Lisa Whitney, a 1964 graduate of Pitts-
field High School, closed on the $225,000 
purchase of the venerable but faded mansion 
at 42 Wendell Ave. from the Wally O. Fritz 
Nominee Trust and the Raymond T. Kushi 
Jr. Trust on June 29.

While she is still working out the specifics, 
Whitney said her basic plan is to establish a 
cultural center that will be available to the 
community for performances, classes and 
other activities there.

Whitney also plans to offer space to cul-
tural organizations and artists for offices, 
studio and rehearsal space, and other uses.

“This is a great opportunity 
for me to give something 

back to the community that 
gave so much to me.”

Another goal is to house a volunteer legal 
service for artists there.

Although she now lives and works as an 
attorney in New York City, Whitney said her 
heart has never left her hometown.

“Pittsfield has always been very important 
to me, and I feel lucky to have grown up 
here,” said Whitney. “This is a great oppor-
tunity for me to give something back to the 
community that gave so much to me.”

Whitney said she hopes to open the new 
cultural center later this year or in early 2013. 
She plans eventually to undertake a more 
comprehensive restoration of the mansion in 

continued on page 14

THOMAS COLT HOUSE

City native envisions 
new cultural center 
for historic mansion 
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BY BRAD JOHNSON
Preschool and childcare facilities are an important resource in 

any community, providing working parents with a safe and socially 
engaging environment for their toddlers as well as a supervised 
after-school stop for those children a 
few years older.

A recent real estate transaction in 
Williamstown has ensured that one such 
resource will continue to operate in its longtime location, and that 
the scope of care and services there will be enhanced through up-
grades and improvements to the facility.

In late June the Williamstown Community Preschool closed on 
its purchase of the former First United Methodist Church at the 
corner of Main and Water streets.

“It was really our only viable option,” said Julia Munemo, 
co-president of the preschool’s board of directors, regarding the 

decision to buy the property. “There was nowhere else we could 
afford to go.”

The board’s review of its options took shape over the past few 
years once it became known that the congregation that owned the 

historic church building was looking to 
sell the property and merge with another 
congregation in North Adams.

This reflects an ongoing trend locally 
and elsewhere in which the cost of maintenance and upkeep of 
church properties grows to a point where it exceeds the resources 
of the often-shrinking congregations holding those properties. 
There are a number of recent cases locally where former churches 
have been sold and put to new purposes – from affordable housing 
developments to art galleries and performance spaces.

Aside from the logistics of the congregation finding a new home
continued on page 14

Now that the Williamstown Community Preschool has assumed ownership of the former First United Methodist Church, board co-president Julia Munemo 
(left) and longtime director Sue Hamblin are gearing up for new opportunities for improvement and expansion of services and activities there.

BY JOHN TOWNES
In November, a group of professional 

wedding planners and members of the na-
tional bridal media will be guests of honor in 
Berkshire County, in the second edition of an 
event that is intended to steer more business 
from the $3-to-$5 billion destination wedding 
market into the region.

The 2012 Lenox Wedding Tour will take 
place Nov. 12-15, during which the invited 
guests will be feted and given tours of local 
wedding facilities. They will also be intro-
duced to other venues and wedding-related 
products and services in the Berkshires at a 
Local Vendor Showcase at the Seven Hills 
Inn and other networking events.

The itinerary will also include a Welcome 
Dinner at Wheatleigh, a cocktail reception 
at Blantyre, and a table design challenge at 
Cranwell Resort, followed by a public Dinner 
with the Designers. It will end with a Think 
Tank luncheon at the Apple Tree Inn.

“Berkshire County is a great location for 
destination weddings,” said Katherine Lock-
ridge, who originated the tour. “Destination 
weddings can become a significant source 
of income for many types of businesses and 
stimulate the overall economy here. This tour 
is a marketing effort to encourage that.”

The goal is to familiarize wedding pro-
fessionals with the Berkshires as a site for 
nuptials, and to inspire them to spread the 
word about the region and its attractions to 
their clients and readers. Organizers believe 
this will bring in new business directly while 
also raising the profile of the Berkshires as a 
destination wedding site over time.

This is the second year for the wedding 
planner tour, which recently won the 2012 
Public Relations Trendsetter Award from the 
Berkshire Visitors Bureau and 1Berkshire.

Destination weddings are a category of 
nuptial celebrations in which the event’s

continued on page 17

MARRIAGE OF CONVENIENCE

Organizers hope for 
perfect match with 
Lenox Wedding Tour  

Preserving
a community 
resource

Preschool graduates from tenant to owner of former church

Architect-owner looks to 
‘lead by example’ with 
building re-use concept

New vision for urban renewal

This side-view 
rendering of the 
former Eagles Club 
building at 146 First St. 
shows some of the redesign 
concepts that architect Anthony 
Barnaba envisions for the property. 
Among them are curved Trombe walls 
for passive solar energy, and conversion of 
a former bowling alley into a greenhouse as part 
of a sustainable urban agriculture venture.

BY JOHN TOWNES
Architect Anthony Barnaba said that 

when he recently went back to the drawing 
board to revise his original development 
plan for the commercial block he owns at 
146 First St. in central Pittsfield, he also 
saw the opportunity to practice what he has 
long preached.

Barnaba is the principal architect and 
owner of Blue Line Design, an architec-
tural, engineering and interior and land-
scape design firm based in the First Street 
building.

He said his goal for the property is to 
develop it with a business model that will be 

financially successful while also addressing 
other environmental, social and economic 
needs in the community.

As a result, he has devised a plan that 
will include features such as the conversion 
of a former bowling alley in the rear of the 
building into a greenhouse where food would 
be grown as an example of the potential for 
urban agriculture.

“Hunger and food security are important 
problems,” said Barnaba. “One potential 
solution is to have urban agriculture within 
neighborhoods that will produce fresh, 
healthy food that can be available to the 
people who live there.”

Barnaba explained that for many years he 
has been an advocate of concepts such as 
sustainable construction and design, adap-
tive re-use of structures, and smart-growth 
planning for land use.

continued on page 23

“There was an interest in town to 
see the church building preserved.”

Small Business 
Fund supports 
new growth at 

Mad Macs
— page 4

‘Artsbucks’ 
promotion 
pays off for 

artists, buyers   
— page 2
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County’s only charter school looks to expand on several fronts
Executive Director Julia Bowen believes the nine-year-old Berkshire Arts and Technology Charter Public School is ready to take the next step in its development.

BY BRAD JOHNSON

Some 9-year-olds can come across as advanced for their 
age – a little smarter and savvier than expected, ready to 
take on challenges beyond their tender years, and solidly 

self-confident in their abilities.
Such precociousness on an institutional level is on display at 

the Berkshire Arts and Technology Charter 
Public School, which has begun its ninth 
academic year with a maxed-out enrollment 
of 300-plus students, a sizeable waiting list 
and a growing track record of success in 
achieving its mission.

The 2012-2013 academic year also brings 
the school – known widely by its imprecise but 
easy-to-use acronym “BART” – to a turning 
point that could significantly reshape its role 
in the region.

In recent months the state Board of El-
ementary and Secondary Education (BESE) 
has been reviewing a series of applications submitted by BART’s 
administrators that address some operational changes and challenges 
that have taken shape over the past few years.

These include, at the base level, an application for renewal of 
the school’s charter 
for another five-year 
term that is being 
submitted one year 
ahead of schedule.

That accelerated 
renewal request is 
being driven in large 
part by two separate 
but related applica-
tions: one, to increase 
the school’s enroll-
ment cap by roughly 
20 percent; and, two, 

to expand BART’s defined region beyond its northern Berkshire 
perimeter to include the city of Pittsfield.

The specific circumstances behind these requested adjustments 
show an innovative school poised for its next stage of develop-
ment. And the eventual approval or rejection of these applications 
will have a substantial impact on BART’s process of transition 

– as well as its ability to meet the growing 
demand for the alternative school experience 
it offers.

“We feel the students who come here are 
doing so because it’s the right choice for them,” 
said Julia Bowen, BART’s executive director. 
“It’s not based on bells and whistles, because 
that’s not what we offer.”

What BART does offer is a small-school 
environment for grades 6 through 12, with 
a strong emphasis on college preparation, 
and a curriculum that encourages pursuit 
of individual academic interests while also 

achieving success in the standardized metric by which public 
school performance is measured.

One indication of success in that latter area came in September with 
release of the most recent MCAS (Massachusetts Comprehensive 

Assessment System) 
results, which posi-
tioned BART among 
the top tier of school 
systems both locally 
and statewide (see 
story on page 18).

“I think our good 
performance is attrib-
utable to the school 
itself and the type of 
educational experi-
ence we provide,”
continued on page 18

BY BRAD JOHNSON
A North Carolina-based company is cul-

tivating new roots in the Berkshire County 
town of Adams with the establishment of 
a small satellite operation involved in the 
recycling and resale of high-end plastic 
scrap material.

A more precise term, perhaps, would be 
“reviving old roots” – those of the company’s 
CEO, Adams native Richard Filiault.

“I’m trying to build something in my 
hometown and, maybe in the process, create 
a few jobs,” said Filiault in a phone interview 
from the Statesville, N.C., headquarters of 
Optiglass PC, a company that he has owned 
and operated since 2008.

Optiglass (www.optiglasspc.com) is a 
company that specializes in the sale and 
distribution of high-end polycarbonate sheet 
and film products to customers in a wide 
range of industries. Filiault said the com-
pany primarily distributes products such as 
Lexan-brand polycarbonate sheet from Sabic 
(formerly GE Plastics), but also does some 
limited production of its own product line 
(through contracted use of extrusion facilities 
at outside plastics companies).

Filiault worked with GE Plastics as an 
account manager for 10 years, including 
a period with the company at its former 
world headquarters in Pittsfield. He con-
tinued with the company for a short period 
after it was acquired by Saudi Arabia-based 
Sabic in 2007.

continued on page 11

HOMETOWN VENTURE 

N.C.-based firm sets 
up plastics recycling 
operation in Adams

Organization adopts mission 
of active advocacy for arts

Crusading for 
culture with 
MASSCreative

“We don’t believe kids here 
are any better [than those 

at other schools] in terms of 
their ability to achieve aca-

demic success. We believe it’s 
our responsibility to do what 
we can to make them better. 
Kids rise to expectations – 

and we expect a lot of them.”

Over the past nine years the Berkshire Arts and Technology Charter Public School has made its home in 
a former office complex in downtown Adams. Officials hope to move forward on a $3 million package of 
renovation and expansion projects needed to accommodate growth of the school and its programs.

BY JOHN TOWNES
Members of the state’s cultural community 

and creative economy have joined together 
to form a new organization with a unified 
voice to actively participate in the political 
arena in Massachusetts.

“The basic goal of MASSCreative is to 
advocate for policies and resources that will 
support the arts and culture and the creative 
economy throughout the state,” said Matt 
Wilson, executive director of the fledgling 
organization, which was formally launched 
in October with a series of regional presenta-
tions, including a well-attended event Oct. 
16 at the Berkshire Museum in downtown 
Pittsfield. “We also will work to increase 
public awareness of the very real benefits of 
the arts and culture for everyone. They are 
vital to the economy and the basic quality 
of life in Massachusetts.”

continued on page 20
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Perseverance pays off in group’s
pursuit of gateway property  

BY BRAD JOHNSON

For well over a decade, the former Great Barrington 
Fairgrounds property has sat forlorn and forsaken, 

in want of a redevelopment plan that reflects community 
goals and interests, site limitations and potential, and 
evolving economic realities.

For just as long, an informal group of local residents 
has pursued a possible purchase of the site to secure it as 
a community resource and prevent the type of large-scale 
commercial development that has occasionally been pro-
posed by those with an ownership stake in the property.

While rebuffed by unrealistic asking prices and other 
roadblocks over the years, this group has finally seen its 
efforts bear fruit. On Dec. 10, the group – known as the 
Fairgrounds Community Development Project – closed on 
its purchase of the 57-acre property.

continued on page 17

Bart Elsbach is joined by 
his son Asher at the Great 

Barrington Fairgrounds site.
A local group led by Elsbach

has succeeded in its multi-
year effort to purchase the

the prominent property for 
potential redevelopment

as a community resource.
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“In Pittsfield, the development of market-

rate rental housing has lagged behind afford-
able-housing projects,” noted Rasch.

The baseline rents for the apartments are 
set by HDIP formulas based on local income 
levels and market conditions. Monthly rental 
costs in the Howard Block will be $950 for 
one-bedroom apartments and $1,100 for 
two-bedroom units. In the Onota Building, 
rent will be $1,050 and $1,200 for one- and 
two-bedroom units.

Rasch said the units will be targeted to-
ward several types of tenants who may want 
to live in an apartment in the city center, 
including young working people who are 
either single or childless couples, as well as 
retirees and “empty nesters” who have sold 
their homes.

He added that the apartments will also 
attract tenants from throughout the regional 
market due to a shortage of similar downtown 
rental units in other nearby communities. 
Pittsfield is also attractive as a less-expen-
sive alternative to the costlier sections of 
Berkshire County.

Rasch noted that the overall rental market 
has also been stimulated by the increased 
difficulty of purchasing homes in the cur-
rent economy.

However, even with this demand, he said, 
Allegrone Real Estate determined that a proj-
ect of this scale would also require some level 
of public financing to make it feasible.

He added that combining the two build-
ings into one development package was 
the most realistic approach. “To qualify for 
these public financing vehicles, you need 
to develop at least 25 to 50 units at a time,” 
he said. “So it made sense to include both 
buildings as one package.”

Renovation in phases
The interiors of the two buildings will be 

gutted and completely renovated and modern-
ized. In addition to structural and cosmetic 
work, new electrical and mechanical systems 
will be installed with an emphasis on energy 
efficiency and other environmentally oriented 
“green” features.

At the same time, the original exterior 
appearance and architectural details of the 
brick buildings will be restored and pre-
served. Among other work, the masonry 
will be repointed, and existing tile work will 
be repaired.

In the first phase of the project, Allegrone 
is renovating the Howard Block to create 14 

apartments in that building’s upper floors. 
The first floor of the Howard Block will be 
remodeled for five street-level commercial 
spaces, along with creation of a new entrance 
and lobby.

The company plans 
to complete that work 
and open the building 
for occupancy by June 
2013.

After that is com-
pleted, Allegrone plans 
to begin an equally 
extensive renovation of 
the Onota Building in 
October 2013 to create 
25 rental apartments in that building’s upper 
floors. These are expected to become avail-
able for occupancy in 2014.

The first floor of the Onota Building will 
be remodeled and leased as street-level 
commercial spaces. In addition to an exist-

ing storefront on North Street, a solid brick 
wall along School Street (a narrow, one-way 
side street between Allen and North streets) 
will be opened up to create new commercial 

spaces and a lobby. 
Rasch said there will be 
the equivalent of five 
storefronts, although 
the exact configuration 
and number will be 
flexible.

“This aspect will 
add to retail diversity 
and help to increase 
the overall level of 
activity in that part of 

downtown,” he noted.
Allegrone also owns the former Berkshire 

Loan & Trust Building at 54 North St., just 
south of the Onota Building on the opposite 
side of School Street, where its real estate 
division is based. In preparation for the 
Onota Building conversion, many of the 
office tenants on its upper floors have been 
relocated into the Berkshire Loan & Trust 
Building. Others have found new offices 
elsewhere.

Sufficient designated parking for ten-
ants is one of the city’s requirements 
for downtown housing permits. For the 
Howard Block, Allegrone has purchased 
a vacant lot on the opposite side of First 
Street that will be used for residential 
tenant parking. For the Onota Building, 
Rasch said Allegrone is currently working 
to secure nearby designated parking for 

The three-story Howard Block (above) will be the first of the two downtown buildings to undergo renovation, with residential and commercial units slated to be 
ready for occupancy by this summer. Redevelopment of the six-story Onota Building (below) will follow, with completion anticipated in 2014.

“These buildings have out-
lived their usefulness as office 
space. Also, there currently is 
more commercial space avail-
able downtown than demand 
for it. On the other hand, the 
situation for housing down-
town is just the opposite.”

24 Hour Monitoring & Emergency Service
• Security & Fire AlArmS • cuStom DeSignS • intruSion Detection

• tAlking meDicAl PenDAntS • HeAt loSS monitoring • Free eStimAteS

mA lic. #1204c • ny lic. #12000014682
www.alarmsofberkshirecounty.com

326 Springside Ave., Pittsfield, mA
413-445-4030 • 800-370-2525

law offices
on wendell avenue

Renovated 3,000 sq.ft. at $1800/month (heat 
included). Office space with conference room, 
l ibrary, employee kitchen, several private 
offices, dedicated parking, short walk to courts. 
AvAilAble NOW! (4061b) 

Over $97 Million
in Career Sales

Commercial/Residential

BaRB DaviS-HaSSan,CCiM
BROkeR/OwneR

pittsfield-lanesboro line
landmark laKefront restaurant
Turn key business on the shores of Pontoosuc 
lake, with dock, ample parking, great deck facing 
the water. (4062b) 

6+ acre commercial site
rt. 7 lanesboro – $2,090,000

Six buildings along Route 7 with 1000+/- ft. 
frontage. 15,000 +/- sq. ft. of buildings, incl. 
newer 6000 sq. ft. conference center. Fantastic 
opportunity. Can be subdivided. (4068b)

downtown pittsfield
$349,900

Former Notre Dame Church, lmost 14,000 sq. 
ft., fellowship hall in lower level, new sprinkler 
system, ample parking + municipal lot across the 
street. (4067b)

pittsfield landmarK
$399,900

Past home of Tyler Home Supply, well-maintained 
building, 5000 sq. ft. of usable wide open space 
plus full unfinished basement (with elevator). High 
visibility, great parking. For sale or lease. (4059b)

sold

413-447-7300 • 413-822-4742
www.BarbHassanRealty.com

real estate
the place for



21February 2013  berkshire Trade & CommerCe

By John Townes
What began as a straightforward plan 

by the Allegrone Companies to convert a 
building that was originally a motel into 
a corporate headquarters has evolved into 
a 30,000-square-foot multifaceted “green” 
business park that is currently under con-
struction at 150 Pittsfi eld Rd. (Route 7/20) 
in Lenox.

“We were originally just looking to create 
offi ces for ourselves there,” said Ian Rasch, 
director of development at Allegrone. “But, 
over time, the project went through a series 
of iterations and was expanded. Now, we’re 
going to occupy about half of it, and lease 
the rest as high-performance Class A offi ce 
space.”

Allegrone purchased the property, includ-
ing the original 15,000-square-foot build-
ing and 6 acres, for 
$900,000 in 2010.

The core structure 
was built in 1959 as 
the Edgewood Mo-
tel. It was later converted into offi ces by 
Berkshire Computer Processing Center Inc. 
Its most recent occupant was the Leaning 
Center of America, but the property was 
subsequently acquired by Legacy Banks 
(now part of Berkshire Bank) through 
foreclosure proceedings.

Rasch said the original building was in 
very poor condition, so they have almost 
totally rebuilt it on the original footprint 
and foundation. An extension has also been 
added to the rear.

He said the basic shell is slated to be 
fi nished within the next month. After that, 
it is expected to take about six months to 
complete the fi nal stages of the $4 million 
project, which is being called the 1.5.0 Busi-
ness Center.

In 2011, the project received $3 million 
in low-interest fi nancing through a Recov-
ery Zone Bond from the MassDevelopment 
public fi nance agency. These bonds were 
earmarked for development projects aimed at 
stimulating the region’s economy and creat-
ing jobs as part of the American Recovery 
and Reinvestment Act (also known nationally 
as the “stimulus package”).

Allegrone is currently based at 273 Newell 
St. in Pittsfi eld, with an additional downtown 
offi ce at 54 North St. As the Lenox facility is 
completed, the company will relocate most 
of its business operations there.

Allegrone Companies is a fourth-gen-
eration family business that was started in 

future occupants of that building, although 
he could not be specifi c about the details 
until a deal is fi nalized.

Combination of factors
Redevelopment of the two buildings rep-

resents a signifi cant expansion of Allegrone’s 
presence and stake in downtown Pittsfi eld.

Rasch said a combination of factors led 
to the current project.

He noted that Allegrone decided to add 
the buildings to its portfolio of properties 
because they were available at favorable 
prices and terms, and because they fi t into the 
company’s overall business strategy.

“One focus of our company is on redevel-
opment of existing properties in downtown 
urban centers, and both of these buildings fi t 
that criteria,” said Rasch. “We also work with 
nonprofi ts and projects that involve a public 
component to encourage revitalization.”

Rasch said the company concluded that 
market-rate rental housing and street-level 
commercial space was the most appropri-
ate use for the buildings, based on analysis 
conducted by the city and Allegrone’s own 
studies.

“We put a lot of thought into that,” he 
said. “These buildings have outlived their 
usefulness as offi ce space. Also, there cur-
rently is more commercial space available 
downtown than demand for it. On the other 
hand, the situation for housing downtown is 
just the opposite.”

Rasch noted that several other ventures 
that have created new downtown apartments 
in recent years have either been fi lled up 
and have waiting lists or have come close 
to capacity.

He emphasized that the company has 
based its plans on conservative estimates that 
refl ect current conditions in the Pittsfi eld real 
estate market, rather than on assumptions 
of signifi cant growth as a result of overall 
efforts to stimulate the local economy and 
revitalize downtown.

“We are adding a relatively modest number 
of units,” he said. “One of the questions we 
looked at is how much time it would take for 
the market to absorb these units. We went 
ahead because we were confi dent we could 
achieve that in the existing market.”

Rasch also pointed out that the company 
is looking at the project’s profi tability as a 
long-term investment, rather than requiring 
a fast turnaround or profi t. “Our anticipated 
return from rents and appreciation is a 10-
year time horizon,” he said. “We’re prepared 
for it to take a while.”

In the process of seeking public fi nanc-
ing, Allegrone initially focused its efforts 
on qualifying for the historic tax credits. 
They also worked with the city to apply for 
the local support necessary to qualify for the 
HDIP tax credits.

Eligibility for HDIP projects requires 
demonstrated municipal support. In early 
summer, the city approved the TIF, which 
grants a full exemption on the increased 
property value for the fi rst year,  followed 
by progressively smaller annual exemptions 
until the TIF expires in 10 years.

In July, Allegrone submitted its application 
and plans to the state for the HDIP. In October 
the project received conditional approval, 
and the company made preparations to move 
forward on the actual construction. The tax 
credits will receive fi nal approval and be is-
sued upon completion, based on the project’s 
adherence to the original plans.

Although the opening is still months in the 
future, Rasch said initial indications of public 
interest in the project have been encouraging. 
“We’ve already started receiving calls from 
people who are interested in renting units 
there,” he said.◆

1921 by Louis Allegrone (1892-1961) as 
Louis Allegrone & Sons Building Contrac-
tors. It continues to be owned by members 
of subsequent generations of the family, 
including its current president, who is also 
named Louis Allegrone.

Over the years, it has grown and diversifi ed 
into multiple businesses offering a variety of 
vertically integrated services. In addition to 
Berkshire County, its market encompasses 
other regions within about 150 miles.

Its companies include Allegrone Real Es-
tate, a development and management business 

with a portfolio of apart-
ments, commercial of-
fice and retail space. 
It also provides real 
estate and development 

services to other businesses and to nonprofi t 
clients, housing authorities, redevelopment 
agencies and other organizations.

Allegrone Construction Co. Inc. provides 
services for new construction and for resto-
ration and renovation projects. Allegrone 
Masonry provides masonry services for 
new construction, historic restoration and 
preservation.

The company’s high-end residential divi-
sion, Allegrone Home Builders, constructs 
housing that includes custom single-family 
developments and independent architect-
designed estate residences.

The 1.5.0 Business Center (website 1-5-0.
com) is intended to refl ect the company’s 
focus on sustainable development, including 
energy effi ciency and other green building 
practices, said Rasch. It is being designed 
and constructed to meet the requirements 
for LEED Platinum Certifi cation under the 
U.S. Green Building Council.

“Tenants today require high performance 
and sustainable features like energy effi -
ciency,” he said. “Our goal for this project 
is to create the ‘greenest’ offi ce facility in 
the region.”

The commercial complex will include me-
chanical systems incorporating geothermal 
and solar technologies, a two-story atrium, 
curtain wall glazing for natural lighting, 
occupancy sensors and timers, and fi xtures 
designed to conserve water use, among 
other features.

The site, at one of the higher elevations 
in that section of town, will incorporate 
extensive landscaping for visual appeal and 
to minimize environmental impacts such as 
storm-water runoff.

Rasch said the center is intended to appeal to 
a range of tenants, including local businesses 
and organizations seeking to relocate, as well 
as outside companies moving to the area.

He added that the interior will have an 
open-offi ce design with a fl exible confi gura-
tion that can accommodate varied combina-
tions of large and small offi ce spaces.◆

The rendering above shows the 1.5.0 Business Center from the rear entrance, which includes a two-story glass atrium common area. The photo below shows 
work in progress on that part of the complex in early December. Allegrone Companies’ $4 million redevelopment of an existing commercial building on the site 
at 150 Pittsfi eld Rd. in Lenox will create about 30,000 square feet of “green” Class A offi ce space, half of which will be used for Allegrone’s own operations.

1.5.0 Business Center 
refl ects fi rm’s focus on 
sustainable practices

“Our goal for this project is 
to create the ‘greenest’ offi ce 

facility in the region.”

helping BuSineSSeS Find QualiFied employeeS
413-499-2220 www.berkshireworks.org160 North St., Pittsfi eld

Connecting Workers and employers

Smarter Technology.
Better Business.

Want more sleep?

Let’s talk about disaster 
recovery for your IT 
infrastructure.

Call 800.584.4279  or visit 

www.for-ibs.com  today.

Easthampton, MA | Marlborough, MA
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ReAl estate
The following real estate 
transactions are provided by 
Banker & Tradesman real 
estate data Publishing. only 
properties valued at $75,000 
or higher are included.

adaMS
6 John St.
Buyer: Anthony Ruffo
Seller: Robert Pizani
Price: $129,000
Mortgage: $126,663
Lender: Academy Mtg
Date: 11/26/12

21 Powers St.
Buyer: Timothy Rougeau
Seller: Lippert Faith Est
Price: $150,000
Mortgage: $132,000
Lender: Adams Community
Date: 12/7/12

bECkEt
504 Brooker Hill Rd.
Buyer: James Levy
Seller: George Crochiere
Price: $105,000
Mortgage: $124,821
Lender: Merrimack Mtg
Date: 12/7/12

329 Gentian Hollow
Buyer: James Brooking
Seller: CSB Svc Corp
Price: $178,000
Mortgage: $140,000
Lender: Greylock FCU
Date: 12/11/12

312 King Richard Dr.
Buyer: Shannona Bleau
Seller: Carolyn Palmer
Price: $80,000
Date: 11/28/12

177 Mystic Isle Way
Buyer: Ronald Corti
Seller: Patricia Wollenberg 
LT
Price: $345,000
Date: 12/5/12

163 Wells Rd.
Buyer: Greylock FCU
Seller: Steven Stockmal
Price: $100,000
Date: 12/10/12

ChEShirE
Horns Beach Rd.
Buyer: Dean Creighton
Seller: Horns Beach NT
Price: $150,000
Date: 12/7/12

86 School St.
Buyer: Michael Gallagher
Seller: FNMA
Price: $76,500
Mortgage: $75,500
Lender: Adams Community
Date: 11/28/12

ClarkSbUrg
85 Fieldwood Dr.
Buyer: Zachary Wood
Seller: David Berger
Price: $313,000
Mortgage: $319,729
Lender: Academy Mtg
Date: 11/27/12

260 Middle Rd.
Buyer: Lawrence Jones Jr
Seller: Elka Uchman
Price: $210,000
Mortgage: $199,500
Lender: Greylock FCU
Date: 12/12/12

1201 River Rd.

Buyer: Joseph Gaudette
Seller: Brian Licht
Price: $169.500
Mortgage: $174,489
Lender: Hoosac Bank
Date: 12/12/12

daltON
895 Main St.
Buyer: John Flippin
Seller: Greylock FCU
Price: $118,000
Mortgage: $94,400
Lender: Academy Mtg
Date: 11/21/12

379 North St.
Buyer: PNC Bank
Seller: Sarah Wilkins
Price: $102,000
Date: 11/28/12

71 Otis Ave.
Buyer: Nathan Wagner
Seller: Dawn Gilbert
Price: $103,000
Mortgage: $97,500
Lender: Greylock FCU
Date: 11/26/12

143 Park Ave.
Buyer: Wilfred Rose
Seller: Greylock FCU
Price: $130,000
Mortgage: $104,000
Lender: Hoosac Bank
Date: 11/21/12

EgrEMONt
52 Boice Rd.
Buyer: David Blacklow
Seller: John Peters T
Price: $119,000
Date: 11/26/12

8 Sheffi eld Rd.
Buyer: John Clarke
Seller: Jonathan Ramsden
Price: $430,750
Date: 12/12/12

grEat
barriNgtON

64 Brush Hill Rd.
Buyer: David Blumberg
Seller: Susan Hein
Price: $400,000
Date: 12/10/12

85 Hurlburt Rd.
Buyer: Elizabeth Crain
Seller: Alan Lafer
Price: $1,275,000
Mortgage: $700,000
Lender: Wells Fargo
Date: 11/19/12

659 Main St.
Buyer: Fairgrounds Realty 
LLC
Seller: BMR Funding LLC
Price: $800,000
Date: 12/10/12

1063 Main St.
Buyer: Housatonic Ent LLC
Seller: Hopscotch 
Hospitality LLC
Price: $325,000
Date: 11/26/12

12 Manville St.

Buyer: Joseph Imberman
Seller: Laura Fetherolf
Price: $299,000
Date: 12/7/12

20 Manville St.
Buyer: Kathleen Dolan
Seller: Laura Fetherolf
Price: $210,000
Mortgage: $157,000
Lender: Hoosac Bank
Date: 11/26/12

193 Maple Ave.
Buyer: Marc Hochler
Seller: John Novogratz
Price: $612,500
Mortgage: $490,000
Lender: Berkshire Bank
Date: 12/12/12

59 Monument Valley Rd.
Buyer: Thomas Roderick
Seller: Looper FT
Price: $200,000
Mortgage: $160,000
Lender: Berkshire Bank
Date: 11/30/12

413 N. Plain Rd.
Buyer: Jonathan Soules
Seller: Paul Soules Sr
Price: $87,500
Mortgage: $65,000
Lender: Greylock FCU
Date: 12/7/12

30 Quarry St.
Buyer: Kyle Talbott
Seller: Timothy Cavanaugh
Price: $450,000
Date: 11/30/12

4 Forest Row U:4
Buyer: Bruce Nayowith
Seller: Ruth Blair
Price: $224,000
Date: 11/27/12

119 West Ave. U:119
Buyer: Gail Grollman
Seller: Peter Zaret
Price: $390,000
Mortgage: $312,000
Lender: Greylock FCU
Date: 12/3/12

haNCOCk
9 Upland Dr.
Buyer: David Sheets
Seller: Stephen Veilleux
Price: $220,000
Date: 12/121/2

37 Corey Rd. U:643
Buyer: Zintack Hahn
Seller: Patricia Burtt
Price: $90,000
Date: 11/30/12

Jericho Rd. U:1034

Buyer: James Kendrick
Seller: Shelly Drexler
Price: $200,000
Mortgage: $150,000
Lender: HSBC Bank
Date: 12/4/12

laNESbOrO
5 Ocean St.
Buyer: Debra Olson
Seller: Brady Gloria Est
Price: $125,000
Mortgage: $100,000
Lender: Greylock FCU
Date: 11/27/12

79 Old State Rd.
Buyer: Chritsine Newton
Seller: Greylock FCU
Price: $189,000
Mortgage: $141,750
Lender: Clinton SB
Date: 11/30/12

27 Westview Rd.
Buyer: Jeffrey Perri
Seller: William Sweet
Price: $155,500
Mortgage: $158,673
Lender: Academy Mtg
Date: 11/19/12

lEE
80 E. Center St.
Buyer: James Buffi s
Seller: David Carlino LT
Price: $258,500
Mortgage: $140,000
Lender: Lee Bank
Date: 12/10/12

1610 Pleasant St.
Buyer: Joseph Mahaken
Seller: James Comalli
Price: $245,000
Mortgage: $240,562
Lender: Vanguard Fndg
Date: 12/3/12

lENOX
26 Edgewood Dr.
Buyer: Ferry Road Props 
LLC
Seller: Denise Korepta
Price: $336,500
Date: 12/3/12

4 Shaylor Hill Rd.
Buyer: Austin Frye
Seller: Yokun Ridge Prop 
Mgmt
Price: $200,000
Date: 11/21/12

67 Taconic Ave.
Buyer: Donald Adam
Seller: Martin Espinola
Price: $234,500
Date: 12/7/12

181 Walker St.
Buyer: Vincent Lanning
Seller: Dean Eileen Est
Price: $500,000
Mortgage: $400,000
Lender: Hoosac Bank
Date: 12/3/12

MONtErEy
476 Main Rd.
Buyer: George Veale
Seller: Stein Harold Est
Price: $275,000
Mortgage: $220,000
Lender: Salisbury B&T
Date: 12/4/12

NEW
MarlbOrO

143 Brewer Hill Rd.
Buyer: Alan Krantzler
Seller: Mark Buxbaum
Price: $375,000
Mortgage: $288,000
Lender: Greylock FCU
Date: 12/10/12

1553 Hartsville New
Buyer: Liana Toscanini
Seller: Roger Labrecque
Price: $160,000

Mortgage: $128,000
Lender: Lee Bank
Date: 11/21/12

450 Mill River Southfi eld Rd.
Buyer: CSB Svc Corp
Seller: Kayla Farry
Price: $140,000
Date: 12/10/12

NOrth adaMS
39 Burnham St.
Buyer: Peter Greenbush
Seller: Ruth Riordan
Price: $110,000
Mortgage: $112,244
Lender: Academy Mtg
Date: 12/10/12

35 North St.
Buyer: Erik Thomas
Seller: Charles Neathawk
Price: $134,000
Mortgage: $127,300
Lender: Greylock FCU
Date: 11/20/12

162 Pleasant St.
Buyer: James Peters
Seller: Christopher Goh
Price: $205,000
Mortgage: $175,000
Lender: Adams Community
Date: 11/30/12

41 Roberts Dr.
Buyer: KG&E Realty 
Group LLC
Seller: Gary Supearneau
Price: $423,800
Date: 12/7/12

282 State Rd.
Buyer: Linda Chouinard
Seller: Geraldine 
Chouinard
Price: $85,000
Date: 12/3/12

404 State Rd.
Buyer: Daniel Trombley
Seller: Dennis Cote
Price: $120,000
Date: 12/4/12

OtiS
767 Algerie Rd.
Buyer: Arthur Weise
Seller: Joyce Pantalone
Price: $1,150,000
Mortgage: $862,500
Lender: Wells Fargo
Date: 11/30/12

5 E. Shore Rd.
Buyer: Christina Bach
Seller: Henry Bach Jr
Price: $100,000
Mortgage: $80,000
Lender: Grtr Springfi eld CU
Date: 11/21/12

Lee Westfi eld Rd.
Buyer: Edwin Williams
Seller: Onehope Fund LLC
Price: $150,000
Date: 12/7/12

183 Towhee Trail
Buyer: James Harper
Seller: Andrew Kemeny
Price: $317,50
Mortgage: $254,000
Lender: Sovereign Bank
Date: 12/11/12

PittSfiEld
148 Alfred Dr.
Buyer: Dana Doyle
Seller: Leslie Curley
Price: $360,000
Mortgage: $330,000
Lender: Greylock FCU
Date: 12/5/12

46 Ashley St.
Buyer: Lahoussine Oubtrou
Seller: Norma Richardson
Price: $150,000
Date: 11/30/12

32 Birch Grove Dr.
Buyer: David Kickery
Seller: Monica Fowler
Price: $160,000

Mortgage: $152,000
Lender: Greylock FCU
Date: 11/26/12

35 Catherine St.
Buyer: DJ Mooney
Seller: Carolyn Ohearn
Price: $108,500
Date: 11/27/12

19 Clifford St.
Buyer: Lost Keys LLC
Seller: Gukowski Realty LLC
Price: $298,268
Mortgage: $232,500
Lender: Hoosac Bank
Date: 11/30/12

348 Cloverdale St.
Buyer: Kellie Hamling
Seller: NBT Bank
Price: $75,000
Date: 11/27/12

229 Dalton Ave.
Buyer: Kenyatta Young
Seller: Rong Zhou
Price: $120,000
Mortgage: $117,826
Lender: Academy Mtg
Date: 11/30/12

193 Dewey Ave.
Buyer: FNMA
Seller: April Stater
Price: $115,990
Date: 12/10/12

20 Dexter St.
Buyer: Mary Provencher
Seller: Irene Dellea
Price: $121,000
Date: 12/7/12

57 Elberon Ave.
Buyer: John Lombardi
Seller: Thomas Reynolds Jr
Price: $167,000
Mortgage: $133,000
Lender: Greylock FCU
Date: 12/7/12

9 Fasce Pl.
Buyer: Anthony Amaral
Seller: Rudolph J & MA 
Mazelli RET
Price: $130,000
Mortgage: $123,500
Lender: Greylock FCU
Date: 11/20/12

123 Greenwich St.
Buyer: Albert Zander Jr
Seller: FNMA
Price: $158,000
Mortgage: $150,000
Lender: Hoosac Bank
Date: 12/7/12

83 Greylock Ter.
Buyer: JP Morgan Chase
Seller: Robert Jones Jr
Price: $138,484
Date: 11/26/12

41 High St.
Buyer: FNMA
Seller: Steven Schantz
Price: $139,606
Date: 11/26/12

177 Lenox Ave.
Buyer: Amy Aitken
Seller: Nelson Orsini
Price: $165,500
Mortgage: $148,188
Lender: Academy Mtg
Date: 12/11/12

130 Leona Dr.
Buyer: Leonard Light
Seller: Leonard Light
Price: $375,000
Date: 12/7/12

131 Linden St.
Buyer: James Stockley 3rd
Seller: James Stockley 
Jr NT

Price: $90,000
Date: 12/3/12

20 Loumar Dr.
Buyer: Catherine Salatino
Seller: Nancy Francisco
Price: $237,000
Mortgage: $189,600
Lender: Greylock FCU
Date: 12/10/12

27 Lucia Dr.
Buyer: Mark Ferry
Seller: R Hand Jr
Price: $173,250
Mortgage: $168,052
Lender: Berkshire Bank
Date: 12/5/12

105 Lucia Dr.
Buyer: Patricia Haraden
Seller: Randolph Stein
Price: $226500
Mortgage: $181,200
Lender: Hoosac Bank
Date: 11/26/12

34 North St.
Buyer: Covered Bridge 
Lane LLC
Seller: Chamberlain 
Brothers LLC
Price: $180,000
Date: 12/4/12

93 Orlando Ave.
Buyer: Lona Martin
Seller: Tamara Meunier
Price: $85,000
Date: 11/30/12

37 Overfi eld Rd.
Buyer: Michael Mcneil
Seller: Garivaltis Joan Est
Price: $82,000
Date: 11/30/12

482 Pecks Rd.
Buyer: Joseph Andrews
Seller: Vincent Guarrera
Price: $290,000
Mortgage: $232,000
Lender: Berkshire Bank
Date: 11/28/12

636 Pecks Rd.
Buyer: James Vincent
Seller: Paul Kelly
Price: $156,000
Date: 11/30/12

47 Prospect St.
Buyer: Jennifer 
Albuquerque
Seller: Central Berkshire 
Habitat
Price: $112,000
Mortgage: $90,000
Lender: Seller
Date: 12/7/12

40 Reed St.
Buyer: GCR Capital 2 LLC
Seller: William Shirley
Price: $565,000
Date: 12/4/12

76 S. Onota St.
Buyer: Lever Props LLC
Seller: Paul Tobin
Price: $150,000
Mortgage: $150,000
Lender: Lenox Natl
Date: 11/29/12

199 South St.
Buyer: Jedko Props LLC
Seller: Sinai Academy 
of Berk
Price: $550,000
Date: 12/10/12

75 Strong Ave.
Buyer: MHFA
Seller: Michael Osoro
Price: $83,250
Date: 12/3/12

111 Velma Ave.
Buyer: William Eagan
Seller: Clifford Allen Jr
Price: $143,000
Mortgage: $40,000
Lender: Greylock FCU
Date: 12/12/12

11 Vin Herbert Blvd.
Buyer: Marianne Lavigne
Seller: Ella Gennette
Price: $160,000
Date: 11/30/12

Hard water residue causes scaling in your 

water heater and dishwasher, increasing 

energy consumption by up to 30%. Living 

with hard water can cause you to spend up 

to 75% more on detergent and shampoo 

while cleaning hard water residue from 

glasses, clothing, skin and hair. Water 

softeners donʼt cost, they pay.

Get the soft water you need,
plus the savings you want.

Culligan Water Conditioning, Inc.

392 Pittsfi eld Road
Lenox, MA
499-1144

Try a Culligan®

Water System for only
$9.95 per month
for the fi rst 3 months

Offer expires February 28, 2013. See participating dealer for details.
© 2010 Culligan International Co. May be subject to credit approval. 
Not valid with other offers. Dealer participation may vary. Coupon must 
be presented at time of sale. Contaminants may not be in your water.

• Windows
• Siding
• Additions
• remodeling
• kitchen/baths

• Custom build
• roofs
• decks
• Gutters
• handyman Services

“any job large or small…
we do it right or not at all.”

www.morrisonshomeimprovement.com

we do it right or not at all.”

www.morrisonshomeimprovement.com

SHoWroom
674 north Street, Pittsfi eld, mA 01201

Phone: 413-442-3001
Fax: 413-443-8066

Award Winning – Customer Driven
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Berkshire County real estate transfers

18 Walden Ln.
Buyer: Christie Mallet
Seller: Anne Rolland
Price: $218,000
Mortgage: $174,400
Lender: Greylock FCU
Date: 11/20/12

19 Walden Ln.
Buyer: John Braun
Seller: Robert Braun
Price: $180,000
Date: 12/4/12

754 William St.
Buyer: Jesus Chairez
Seller: John Mazur
Price: $195,000
Mortgage: $185,250
Lender: Greylock FCU
Date: 12/7/12

Churchill Crst. U:29
Buyer: Kurt Hospot
Seller: Shaffer Judith Est
Price: $85,000
Date: 12/11/12

SaNdiSfiEld
183 Towhee Trail
Buyer: James Harper
Seller: Andrew Kemeny
Price: $317,500
Mortgage: $254.000
Lender: Sovereign Bk
Date: 12/12/12

158 Town Hill Rd.
Buyer: Benedict Silverman
Seller: Jill Hunter
Price: $160,000
Date: 11/30/12

ShEffiEld
1204 Ashley Falls Rd.
Buyer: Josephine Potter
Seller: Ashley Mill LLC
Price: $1,295,000
Date: 12/6/12

1375 Boardman St.
Buyer: Living Earth Farm 
LLC
Seller: Sheffield Arts Space 
LLC
Price: $865,000
Mortgage: $1,404,000
Lender: Wells Fargo
Date: 12/7/12

Homes Rd. Lot 3
Buyer: Theodore Durbin
Seller: Arlon Mendel
Price: $395,000
Date: 12/4/12

StOCkbridgE
16 Glendale Rd.
Buyer: Cedar RT
Seller: Paul Shneyer
Price: $477,500
Date: 11/30/12

Interlaken Rd. Lot 2A
Buyer: John Mccarthy
Seller: Samuel Kasten
Price: $295,000
Date: 12/10/12

tyriNghaM
43 Cooper Creek Rd.
Buyer: David Garlock

Former Card lake inn to 
become upscale housing

By John Townes
The former site of the Card Lake Inn in 

the center of West Stockbridge is in the pro-
cess of being converted into upscale rental 
apartments.

The project is being undertaken by Alex 
Sarbib and a silent partner.

They purchased the former inn, at 29 Main 
St. in the town’s central business district, in 
September 2010 for $320,000. In addition 
to the main building, the property includes 
a small adjacent parking lot and a separate 
building.

The original main structure is a three-story 
historic Greek revival building that Sarbib 
said is believed to have been built around 
1810. The site traditionally had a prominent 
role in the town as an inn, restaurant and 
lounge.

“No one knows exactly when it became an 
inn, but that’s what it had been for as long as 
anyone can remember,” said Sarbib.

However, in recent decades, it became 
increasingly difficult for a succession of 
different owners to operate it successfully 
as a business, and it had been closed by the 
time Sarbib purchased it.

Sarbib, co-owner of Le Trianon Fine Arts 
and Antiques in Great Barrington, said he and 
his partner saw the property as an attractive 
investment, but not as an inn.

“It’s a great building and property that is 
right in the center of West Stockbridge, which 
is a wonderful town,” he said. “However, the 
building was in serious need of major repair 
work. In this economy, it did not seem to be 
worthwhile or practical to try and turn it back 
into an inn. So we decided that the best use 
for it would be to convert it into housing.”

The site will include six apartments with 
two bedrooms each. They will range in size 
from 1,000 to 1,200 square feet.

While the specific rental rates have not 
yet been determined, Sarbib said they will 
be high-end apartments. “We expect it will 
appeal to professionals who live in this area 
full-time, and possibly people from the city 
looking for an apartment in the Berkshires,” 
he said.

Construction on the project started about a 
year ago. Sarbib said their goal is to complete 
the work in the first half of this year.

“We don’t have a specific timetable yet, 
but hopefully it will be done by the summer,” 
he said. “We plan to begin marketing it this 
spring, once we know exactly when it will be 
completed and ready for occupancy.”

In addition to renovating the original front 
section of the building, an addition is being 
constructed in the rear. The renovation has 
been designed by architect Janos Keseru of 
Great Barrington, and Sarbib is acting as 
general contractor.

“The front section will look much like it did 
before,” he said. “I think with the restoration 
and additional section, it will be quite impres-
sive and attractive when we’re done.”

Sarbib the project involved a somewhat 
complex permitting process. The property 
was eligible for residential use under the 
town’s zoning, but it had previously been 
grandfathered as an inn and required a special 
permit to convert it to apartments.

Sarbib said that the town has been sup-

portive of his plans, even though some people 
have missed the inn and would have liked 
to see the property continue to be used for 
that purpose.

“It seems that everyone has a story or 
two about coming here over the years,” he 
said. “But no one else was coming forward 
to revive it as an inn, and it was pretty clear 
that was not likely to happen. I think the 
community is glad that we’re restoring the 
building, and people seem to like our plans 
for it.”

He added that he eventually expects to 
redevelop the other building on the property, 
but he and his partner are focused on complet-
ing the current project and they do not have 
any plans for that structure yet.◆

The former Card Lake Inn, a longtime gathering spot in the center of West Stockbridge, is being converted 
into new upscale rental apartments. The project is expected to be completed by this summer. 

Seller: Jerome Zinn
Price: $1,295,000
Mortgage: $900,000
Lender: Citibank
Date: 11/19/12

WaShiNgtON
521 Washington Mountain
Buyer: Warren Hasting
Seller: Diane Camacho FT
Price: $175,000
Mortgage: $140,000
Lender: Greylock FCU
Date: 11/30/12

WESt
StOCkbridgE

7 Bobolink Rd.
Buyer: Kevin Reid
Seller: Howard Karbel
Price: $335,000
Mortgage: $301,500
Lender: New England FCU
Date: 11/29/12

WilliaMStOWN
113 Ballou Ln.
Buyer: JA Munzer
Seller: Matthew Storey
Price: $515,000
Mortgage: $330,000
Lender: Hoosac Bank
Date: 11/30/12

Bee Hill Rd. Lot 4
Buyer: Lynn Karlan
Seller: Christina Cary-
Cummings
Price: $395,000
Mortgage: $300,000
Lender: Adams Community
Date: 11/26/12

83 Candlewood Dr.
Buyer: Christopher Hays
Seller: Beatrice Dupras
Price: $190,000
Mortgage: $152,000
Lender: Greylock FCU
Date: 11/27/12

18 Harwood St.
Buyer: Marshall Lapidus
Seller: Brazeau Edmond 
Est
Price: $137,500
Date: 11/21/12

42 Hoxsey St.
Buyer: Wanda Bubriski
Seller: Whole Wholesome 
Group NT
Price: $165,000
Date: 12/3/12

616-620 Main St.
Buyer: K&J Holdings LLC
Seller: Claudine Auge
Price: $350,000
Mortgage: $262,500
Lender: Adams Community
Date: 12/3/12

147 Old Mill Rd.
Buyer: Deborah Rothschild
Seller: William Brookman 
Jr
Price: $450,000
Date: 11/21/12

130 Woodstock Rd.
Buyer: Bruce Armentrout
Seller: Walvoord T
Price: $390,000
Date: 11/26/12

S. Hemlock Ln. U:134
Buyer: Jacqueline Galusha
Seller: Scott Anderson
Price: $138,000
Date: 11/26/12

◆

email your firm’s news 
and announcements to:

btac@bcn.net
8 Maplewood Ave.
Pittsfield, MA 01201
(413) 442-5569
whalingproperties.comwhaling properties

Who’s going to answer 
the phone at 2 AM?

Property Management Services
Dedicated to handling all of the details 
associated with maintenance and 
management, Whaling Properties, LLC 
provides the following services:

• Residential & Commercial Leasing

• Accounting & Record Keeping

• Administration & Management

• Maintenance (Emergencies & 
Proactive)

• 24/7 On-Call Service

PropertyManagement_bwAd_Layout 1  10/22/12  12:08 PM  Page 1
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The S&P 500 Index (S&P) has been used as a comparative benchmark because the goal of the above
 strategy was to provide equity-like returns. The S&P is one of the world’s most recognized indexes by
investors and the investment industry for the equity market. The S&P, however, is not a managed portfolio
and is not subject to advisory fees or trading costs. Investors cannot invest directly in the S&P 500
Index. The S&P returns also reflect the reinvestment of dividends. Berkshire Money Management is
aware of the benchmark comparison guidelines set forward in the SEC Clover No-Action Letter (1986)
and compares clients’ performance results to a benchmark or a combination of benchmarks most
closely resembling clients’ actual portfolio holdings. However, investors should be aware that the referenced
benchmark funds may have a different composition, volatility, risk, investment philosophy, holding times,
and/or other investment-related factors that may affect the benchmark funds’ ultimate performance results.
Therefore, an investor’s individual results may vary significantly from the benchmark’s performance.
All indicated stock market calls and associated commentary are that of Allen Harris & Berkshire Money
Management and have no relationship to NDR/MDR.

MANAGEMENT
MONEY
B ERK SH I R E

The Knowledge and Experience to Build Your Wealth

V I S I T  U S  A T  W W W . B E R K S H I R E M M . C O M  O R  C A L L  8 8 8 . 2 3 2 . 6 0 7 2

We’ll make it easy to move your portfolio.

© Copyright 2012 Ned Davis Research, Inc. Further distribution prohibited without prior permission. All Rights Reserved. See NDR Disclaimer at www.ndr.com/copyright.html. For data vendor disclaimers refer to www.ndr.com/vendorinfo/.

S&P 500 INDEX – DAILY DATA 
January 2, 2001- December 31, 2011
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2001
M J S D

2002
M J S D

2003
M J S D

2004
M J S D

2005
M J S D

2006
M J S D

2007
M J S D

2008
M J S D

2009
M J S D

2010
M J S D

2011
M J S D

May 11, 2001
(sell)

January 1, 2002
(sell)

September 28
2001 (buy)

October 11
2002 (buy)

November 1 5, 2007
(sell)

April 4
2010
(sell)

January 1
2011
(sell)

August 14
2011 
(buy)

March 6, 2009
(buy)

July 14
2010
(buy)

Sample Market Calls
of Berkshire Money Management 

May 11, 2001 (sell)

“Don’t get too scientific…just ask yourself; does
it feel like a recession? We don’t think it feels
as bad as 1990-1991, but it is bad enough.” 

The stock market fell 16.5% until our next 
buy signal.

September 28, 2001 (buy)

“Equity valuations are better than they have
been in years.” 

The stock market rose 10.4% until our next
sell signal.

January 1, 2002 (sell)

“I’ve had my three months of bullishness, but
now I must adhere, once again, to a more
bearish sentiment.” 

The stock market fell 30% until our next 
buy signal.

October 11, 2002 (buy)

“The VIX broke 50 [on October 10th], and that
is my buy signal this time.” 

The stock market rose 80% until our next 
sell signal.

November 15, 2007 (sell)

“The obvious answer is a temporary position
in cash.” 

The stock market fell 48.9% after that sell
signal.

March 6, 2009 (buy) 

“Expect a bottom for the S&P 500 at 660 points.”

The stock market rose 63.2% from that buy
signal to the end of 2009. 

April 4, 2010 (sell)

“…The bottom line is a correction is coming,
but it’s not a crash… Signs of a longer-than-
typical correction.”

July 14, 2010 (buy) 

“…the correction is over…being in cash is a
risky proposition.” 

January 1, 2011 (sell)

“By mid-year (up to possibly August), however,
stocks may no longer tolerate the global uptrend
of bond (i.e. Treasury) yields. Currently, with
optimism already high (a contrarian bearish
indicator) and valuations stretched, a peak
could be expected. Going longer-term, any
sell-off later in 2011 would be followed by
rallying into 2012.”

August 14, 2011 (buy)

“It appears likely that we have seen the selling
climax and the start of a bottoming process.”
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