
They have set an estimated start-up cost of $10,000, which includes 
production of an initial run of 1,000 readers, plus shipping and initial 
marketing expenses.

Clayton, who lives in Great Barrington, said their plan is to have 
the glasses completed and available to the public by early May.

Colorful and durable
Initially there are four variations of EYZ that are based on one 

shape. They are designed for both men and women.
The frames have a distinctive look, with oval lenses, and 

differing colors for the front and side (temple) sections. 
They come in colors such as cobalt blue, magenta, 
turquoise, and subtle yellow.

“We describe it as ‘Where readers 
meet the world of fashion’,” 
said Clayton.

The lenses are available in 
four levels of magnification, 
from 1.5 to 3.0. Clayton noted 

that she consulted with a 
leading Midwest optical 
business to determine the 

appropriate range of lens 
optics for EYZ readers. 
“They recommended that 
we do more pairs in 2.0 

and 2.5 and fewer at 1.5 and 3.0,” she said. 
“That was helpful in making sure we had the 
right [magnification] levels that customers 
would want.”
Clayton said that EYZ frames are made from a 

special siliconized polymer that is lightweight 
and slightly pliable yet very durable. “They 
are solid but not big or heavy,” she said. She 

noted that the translucent frames have a good “feel” to them – similar 
to the tactile qualities of better-made toothbrushes.

While the glow-in-the-dark aspect of the frames is somewhat of a 
novelty, Clayton said it also has a practical benefit. “It makes them

continued on page 21

By John Townes
A southern Berkshire County artist has launched a new start-up 

venture called EYZ, which focuses on bringing a certain panache 
to an often-necessary but fashion-starved accessory of the aging 
process.

EYZ are a line of reading glasses whose frames have unique styl-
ish shapes and bright colors that are eye-catching by day but also 
glow in the dark.

Colloquially known as “readers,” these are the type of non-pre-
scription magnifier-glasses that are 
sold over the counter in drug stores 
and other retail outlets. Readers 
have become increasingly popu-
lar, particularly with the growing 
market of people with aging eyes 
who need help reading and seeing small objects.

“I never wore glasses before, but as I got older I started 
to need them for reading and detail work,” explained 
Linda Clayton, a painter who is the driving force in the 
new venture.

“I didn’t like any of the readers I found,” she contin-
ued. “They are either boring or they make you look 
like a South American dictator. And many were flimsy 
and fell apart quickly. Since I’m an artist, I decided 
to try and design something different that would be 
stylish, fun to wear and would also 
be durable.”

After coming up with a 
design, she had several pairs 
custom made for herself.

“People who saw the glass-
es liked them a lot, and 
they asked how they could 
get a pair for themselves,” 
she said. “That led to the idea of starting a business to make them 
available.”

Clayton is being assisted in the venture by her husband, Charles 
Steinhacker, and has received support from other friends and profes-
sional acquaintances in planning the launch of her new product.
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High-caliber pitches 
in finals of business 
plan competition
Educational software venture 
takes prize, but all come out 
winners in demanding contest 

all aboard

Berkshire Scenic 
Railway regroups 
along new track

By John Townes
Although its popular passenger service 

from Lenox to Stockbridge had to be cur-
tailed last year, the Berkshire Scenic Railway 
Museum has been moving full steam ahead 
in other directions.

In January, an agreement was announced 
that paves the way for the organization to 
start a new scenic passenger run between 

downtown Adams 
and North Adams 
on weekends and 
holidays from May 
through October.

The Berkshire Scenic Railway hopes to 
launch the passenger service, which will be 
called the Hoosac Valley Service, in 2014.

In addition to providing a new service and 
revenue source for the nonprofit, volunteer-
based Berkshire Scenic Railway, the agree-
ment is also expected to significantly boost 
tourism and economic activity in northern 
Berkshire County.

“We believe it will have a huge impact,” 
said Pam Green, a local attorney who volun-
teers as general counsel and special events 
manager for the Berkshire Scenic Railway. 
“It’s going to bring a lot of visitors and an 
influx of activity into Adams and North 
Adams. People who take the train ride will 
also be looking for places to eat and other 
activities while they are there, which will 
stimulate businesses.”

continued on page 10

High-fashion ‘readers’ ready for marketplace debut

‘EYZ’
on the
prize

“We believe 
it will have a 

huge impact.”

Great Barrington artist Linda Clayton, left, and her friend Stefanie Samek of Alford each sport a pair of EYZ, a new line of reading glasses designed by Clayton.

eDIToR’s noTe: This is a follow-up to 
a story in the April 2013 issue of BT&C. To 
see that article, visit www.btaconline.com.

By BRAD Johnson
The Williams Rugby Football Club was 

missing one player for its April 6 scrimmage 
against Union. That’s because forward David 
Michael was engaged in another form of 
competition that day – a high-stakes contest 
in which four teams vied for top honors in 
the final round of a semester-long exercise 
in entrepreneurship.

Michael, a senior majoring in political 
science and Asian studies, is the driving 
force behind Pipe & Quill, a business he 
established in 2011 in collaboration with oth-
ers in the campus community. Among them 
is Dr. Michael Rolleigh, a visiting professor 
of economics at Williams College, whose 
academic expertise and credentials have

continued on page 18
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Community involvement 
key for lee chamber head

By BRAD Johnson
When Barrie Elizabeth Ayars followed 

her husband, Bryan, to the Berkshires 
after he was hired as executive director of 
Community Health Programs (CHP), she 
turned her status as trailing spouse to her 
advantage – engaging in extensive volunteer 
work with organizations in her new commu-
nity and also pursuing her master’s degree 
through the PMBA program at MCLA in 
North Adams.

“I took it as an opportunity to do some of 
the things I was really interested in,” Ayars 
explained in a recent interview.

While still involved in those activities, 
Ayars has now assumed a new role in the town 
of Lee, where she and her husband reside, 
as executive director of the Lee Chamber 
of Commerce.

“I consider myself very lucky to be able 
to get involved in the town and community 
on this level,” said Ayars, who moved here 
from Pennsylvania in 2010 shortly after her 
husband took his position at CHP in Great 
Barrington. Prior to moving here, Ayars had 
worked for several years in the hospitality 
and food brokerage industries.

The Lee Chamber of Commerce is a 
140-member business and civic organiza-
tion dedicated to improving the business 
and residential climate of the town of Lee, 
and the Berkshires as a whole. Among other 
activities, the organization coordinates the 
Founder’s Day Weekend & Parade, Holiday 
Street Lighting and summer beautification 
programs that highlight the town’s unoffi-
cial status as the Gateway to the Berkshires 
(by virtue of its Massachusetts Turnpike 
interchange).

When the chamber’s previous director, 
Danielle Mullen, left to take a position at 
nearby Cranwell Resort in Lenox, Ayars 
decided to apply for the opening.

“I saw that the job was posted and thought 
it would be a good fit for my skills and 
schedule,” she said. “I had done volunteer 
work for the 2012 Founder’s Weekend, and 
really enjoyed being involved in that. So, 
applying for [the chamber position] was 
an opportunity to get more involved in the 
community.”

The chamber’s search committee also 
found that Ayars was a good match for the 
job and selected her from a field of several 
candidates. “Barrie brings to the chamber 
15 years of sales and management experi-
ence,” said Bruce Singer, owner of De-
vonfield Bed and Breakfast and president 
of the Lee Chamber of 
Commerce. “I have no 
doubt that Barrie is the 
right person at the right 
time to take the reins 
of the Lee Chamber of 
Commerce.”

Ayars started in her 
new part-time position 
on Feb. 25, with regular 
office hours on Mon-
day, Wednesday and Friday. “The fact that 
the position is 24 hours a week is a plus,” 
she said, noting that it allows her to continue 
some of her other volunteer work as well as 
her MBA program at MCLA.

The chamber has an office on the second 
floor of the NBT Bank building at 76 Park 
St. That office is just a few steps away from 
the visitors kiosk that the chamber maintains 
in the town square at the junction of Main 
and Park streets.

Since coming on board, Ayars has been 
getting to know existing chamber members 
and overseeing efforts to bring new members 
into the organization. “We’re right in the 
middle of our membership drive,” she said 
in a late March interview.

“My primary role is to grow membership, 
and to support our members and our com-

munity,” she continued. “I’ve been meeting 
as many chamber members as possible in 
these first few weeks to get a sense of what 
they think the chamber can do to promote 
business in town and the region.”

While her efforts are focused primarily on 
Lee, Ayars said she is also looking at oppor-
tunities for collaboration on a regional level. 
“One of my goals is to work more closely 
with the Stockbridge and Lenox chambers,” 
she noted. “We want to support the whole 
Berkshire region.”

Those efforts got off to a good start with a 
Tri-Town Mixer held in February for mem-
bers of the three chamber organizations. “I 

think it’s a really good 
idea to bring people 
and businesses from 
these communities 
together,” Ayars said. 
(Another Tri-Town 
Mixer is tentatively 
slated for May 23 from 
6 to 8 p.m. at the Kem-
ble Inn in Lenox. For 
information, contact 

Ralph Petillo at the Lenox Chamber of 
Commerce, 413-637-3646.)

Closer to home, Ayars said she will be 
working to enhance and expand the slate of 
activities that the Lee Chamber currently 
oversees.

“We’ll be looking for ways to expand and 
improve the Founder’s Day Weekend,” she 
said. “We’ll also be looking to create new 
events that boost local businesses and build 
more tourism activity.”

Although still a relative newcomer to 
the region, Ayars said having a stake in the 
community through her new role with the 
chamber is important to her. “One of the 
things that appeals most to me about this 
[new position] is that it’s in Lee,” she said. 
“It’s about promoting where you live. What 
could be better than that?”◆

A Lee resident since 2010, Barrie Ayars says the opportunity to promote the community she now calls 
home was a key factor in applying for the job as executive director of the town’s Chamber of Commerce.

“One of the things that 
appeals most to me about 
this [new position] is that 

it’s in Lee,” Ayars said. “It’s 
about promoting where you 
live. What could be better 

than that?”
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New 1Berkshire address 
for Berkshire enterprises

By John Townes
Berkshire Enterprises, an entrepreneurial 

training and small business support program, 
is moving into the 1Berkshire Central Station 
Business Resource Center at 66 Allen St. in 
downtown Pittsfi eld.

The move is part of a new partnership 
between the 1Berkshire economic develop-
ment organization and Berkshire Community 
College (BCC), which is leasing a section of 
the Central Station building.

Berkshire Enterprises (413-441-3688, 
www.BerkshireEnterprises.com) is a pro-
gram of the college’s Offi ce for Workforce 
Development. It was founded in 1989 to pro-
vide entrepreneurial training to help displaced 
workers start their own businesses. It holds 
an intensive group course that provides in-
struction and assistance in business planning, 
marketing and other topics. Over the years 
it has added consulting services, seminars 
and other programs for entrepreneurs and 
existing small businesses.

Prior to the move to the 1Berkshire com-
plex, Berkshire Enterprises was based in an 
offi ce in the Intermodal Education Center on 
Columbus Avenue in downtown Pittsfi eld.

“This is a great move for Berkshire Enter-
prises,” said Steve Fogel, program director. 
“It will give us additional resources for our 
clients, and allow us to do more.”

He noted that moving into Central Sta-
tion also brings Berkshire Enterprises into 
a facility that is becoming a focal point for 
regional business and economic develop-
ment activity.

“Being there will give our program higher 
visibility and access to the other organizations 
there,” he said. “Also, if someone goes to 
the other organizations there and needs our 
assistance, we’re right there to help.”

1Berkshire is a collaboration between 
the Berkshire Chamber of Commerce, the 
Berkshire Visitors Bureau and Berkshire 
Creative. Last year, these organizations moved 
into the former fi re station across the street 
from Pittsfi eld City Hall. Other tenants in the 
building include the Berkshire County Re-
gional Employment Board, Berkshire Film & 
Media Commission and MassDevelopment.

“The BCC Berkshire Enterprise Program 
is a perfect addition to our goal to provide 
all stages of assistance to individuals and 
businesses looking to grow their businesses 
in the Berkshires,” said Reggie Cooper, chair 
of the board of directors of 1Berkshire. “The 
1Berkshire Central Station location continues 
to prove that all of the 
Berkshire based orga-
nizations committed to 
economic development 
are more effective working together than 
individually.”

The section of the building occupied by 
Berkshire Enterprises includes a conference 
room. There is also an incubator space with 
several desks equipped with computers and 
other support services. These will be available 
for shared use by participants in the program 
and by rental to other start-up ventures.

Berkshire Enterprises will also have 
access to a classroom and other resources 
in the Central Station. During their ten-
ure in the program, participants will also 
receive individual memberships to both 
the Berkshire Chamber of Commerce and 
Berkshire Visitors Bureau.

“The incubator space at 1Berkshire along 
with our program at Berkshire Enterprises 
will provide great opportunities to start new 
businesses while helping existing businesses 
grow,” said William Mulholland, BCC’s 
vice president for Community Education & 
Workforce Development. “This is truly where 
we will grow our own workforce.”

Berkshire Enterprises has been able to 
restart its training programs, which had not 
been conducted for two years, through a grant 
from the Massachusetts Community College 
and Workforce Development Transformation 
Agenda, which is funded by the U.S. Depart-
ment of Labor, Employment and Training 
Administration. The funding is designated 
for Berkshire Enterprises to update and test 
its curriculum as a demonstration model.

The next 20-week entrepreneurial training 
program starts on April 16, and another will 
be held in the fall.

Overall, more than 65 percent of partici-
pants in the training programs at Berkshire 
Enterprises have turned unemployment into 
self-employment. Fogel noted that since 
1989, Berkshire Enterprises has worked 
with over 1,000 dislocated workers and was 

instrumental in the founding of about 700 
small business in Berkshire County.

Berkshire Enterprises has also worked 
with many others involved in existing busi-
nesses in its consulting and other activities, 
including a monthly business practices forum 
and the Small Business Management Insti-

tute (SBMI) which it 
runs in conjunction 
with BCC. Overall the 
program has provided 

technical assistance to about 1,600 people.
In addition to moving the operations and 

staff of Berkshire Enterprises to the Central 
Station, BCC is also placing a part-time 
grant writer there to offer free assistance to 
help businesses and nonprofi t organizations 
apply for Massachusetts Workforce Training 
Fund Grants.

“Not only will we see new business devel-
op from the Berkshire Enterprises program, 
but we will have the ability at Central Station 
to serve the workforce needs of Berkshire 
County with personal access to all the state’s 
Workforce Training Fund Grant programs,” 
said Mike Supranowicz, chief operating of-
fi cer of 1Berkshire.◆

“This is truly where we will 
grow our own workforce.”
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City’s new farmers market 
takes root at First & Fenn 

By John Townes
While Pittsfield has been the site of farmers 

markets in previous years, they have tended to 
be low profile, small and not very successful 
compared to the busy, well-established mar-
kets in some other Berkshire communities.

This year, however, organizers of the new 
Downtown Pittsfield Farmers Market are 
attempting to change that and “kick it up 
a notch,” as celebrity chef Emeril Lagasse 
might say.

The City of Pittsfield has partnered with 
Downtown Pittsfield Inc. and Alchemy Ini-
tiative to sponsor the Downtown Pittsfield 
Farmers Market, which will be open Satur-
days from 9 a.m. to 1 p.m. from May 11 to 
Oct. 26 in the municipal parking lot on First 
and Fenn streets.

With the aid of a $10,000 grant from the 
city, organizers hope to create a weekly focal 
point for sustainable commerce, community 
and creativity, as well as a source of fresh 
local food.

“We’re thinking big,” said Megan Whilden, 
director of the city’s Office of Cultural Devel-
opment. “Pittsfield is the largest community 
in the Berkshires, and it should have a farmers 
market that reflects that.”

The market will feature vendors from the 
region selling local produce, meat and 
other fresh foods, as well as baked goods 
and other prepared items. There will 
also be spaces for local restaurants 
and other purveyors of meals to-go 
or to eat on-site. In addition, the 
market will feature artists 
and artisans selling their 
artwork, ceramics and 
other crafts and products. 
There will also be live enter-
tainment and other activities.

It is a producers-only 
market. All vendors will 
be selling food they have 
grown or prepared them-
selves or art and other prod-
ucts that they have created.

Whilden added that one 
goal for the market is to foster 
a sense of community.

“We hope it will become a social hub, 
where people can come and meet up with 
their neighbors,” she said.

Previous efforts to establish farmers 
markets in central Pittsfield have had mixed 
results. Last year, for example, a privately 
organized downtown farmers market closed 
in mid-season.

The new project grew out of conversations 
among members of the city government, 
Downtown Pittsfield Inc. and Alchemy Ini-
tiative about how to establish a market that 
would be able to sustain itself and grow.

“We looked in detail at what has been 
done elsewhere and what is needed to create 
a new farmers market that can be big, robust 
and successful,” said Whilden. “We applied 
those ideas in the planning for this.”

One of those factors is location. They 
chose to use a portion of the First Street lot 
because it satisfied many of the requirements 
for a successful market.

“That site is visible, accessible and is 
large enough for booths, customers and other 
activities – and, of course, there’s plenty of 
parking,” said Whilden. “It’s also right across 

the street from The Common, so people can 
enjoy that park too.”

She added that it is also close to downtown 
residential neighborhoods.

“People who live in central Pittsfield neigh-
borhoods can walk there,” she said. “That’s 
important. It’s next to the Morningside area, 
which does not have places to buy fresh food 

in the neighborhood.”
Representatives of both the Westside 

and Morningside Neighborhood Initia-
tives sit on the farmers market steer-
ing committee, to ensure that local 
residents access the market.

 “It’s very important that Pitts-
field residents have access to fresh, 

locally grown vegetables, fruits, and 
prepared foods, especially 
our youth,” said Pittsfield 
Mayor Dan Bianchi.

One factor that is shared 
by successful markets is 
having a paid market man-
ager to oversee the myriad 
details involved.

That role in Pittsfield will be filled by 
Alchemy Initiative, which will receive 
a fee for recruiting and coordinating 
vendors, marketing the event and over-
seeing other details during the season. 

Members of Alchemy Initiative are handling 
the work as a group, in conjunction with the 
city and Downtown Pittsfield Inc., which is 
acting as legal umbrella for the market.

“Putting a farmers market together and 
managing it is an immense job,” said Jess 
Conzo, director of Alchemy Initiative. “It 
requires management that can devote the 
time and effort that is necessary. We’re in a 
position to provide that.”

Alchemy Initiative is a local nonprofit 
group with a dual focus on sustainable liv-
ing and cultural activity. It was originally 
formed to foster a mixed-use redevelop-
ment of the former Notre Dame Church 
property in downtown Pittsfield based on 
those principles.

Last year, Alchemy Initiative decided to 
change its focus and ended its affiliation with 
that property to focus on individual events 
and projects. It has sponsored art shows and 
a Handmade Holiday Sale featuring area 
artists and artisans.

“We became more of a pop-up organization, 
rather than being tied to one site,” said Conzo. 
“The idea of a farmers market was something 
we were interested in because it combines art 
and sustainability, which is what we do. We 
decided that working to help make a farmers 
market flourish in Pittsfield is the type of 
project that we want to undertake.”

She noted that Rose Levine, who is the 
market manager for the Lenox and Great 
Barrington farmers markets, has been provid-
ing them with advice and other assistance. 
The Berkshire Grown organization has also 
been a resource in locating farmers and other 
potential vendors.

Vendors will pay a fee for their spaces, 
which are available on a full-season, partial-
season or weekly basis.

Conzo said the goal is to have 20 food 
vendors and up to 12 artists and artisans at 
the market each week.

As of early April, several farmers and food-
producer vendors have already been accepted 
into the market, including: Berkshire Moun-
tain Bakery, Bug Hill Farm, Climbing Tree 
Farm, Dutch Desserts, Elmartin Farm, For 
the Love of Pie, Green Meads Farm, Hilltop 
Orchards, Holiday Brook Farm, How We Roll, 
Row by Row Farm, Wildstone Farm, Windy 
Ridge Farm, and Wyomanock Farm. Partici-
pating artisans include Ali Herrmann, Elena 
Loves, JK Custom Furniture & Design, The 
Petal Collection, and Wheel and Loom.

Several other local farmers markets oper-
ate on Saturdays, but Conzo does not believe 
that competition for vendors or customers 
will be an issue. She noted that customers 
tend to live in relative proximity to the farm-
ers markets where they shop.

She added that some existing farmers 
markets, such as the one in Great Barrington, 
are at their capacity for vendors and have a 
waiting list. Some vendors are also planning 
to have spaces at more than one market.

“We had discussed having it at another 
time, but a number of growers told us that it 
really should be on Saturday, because that is 
the day when people are most interested in 
going to farmers markets,” she said.

The organizers will be promoting the mar-
ket heavily through social media, personal 
networking and other forms of publicity. They 
have set up a Facebook page (Downtown-
Pittsfield-Farmers Market) and a website 
(www.farmersmarketpittsfield.org) with 
updated information and vendor applications. 
For additional information, email organizers 
at info@farmersmarketpittsfield.org.◆

Ventfort Hall in need of 
lift for elevator project

By John Townes
The Ventfort Hall Mansion and Gilded Age 

Museum in Lenox is racing the clock to meet 
a June 1 deadline to make necessary changes 
to satisfy local building codes.

The most pressing need is to raise enough 
money and perform work required to bring 
the building’s basement up to code and fix 
potential fire hazards. This includes the 
removal of potentially flammable materials 
from the basement ceiling, an upgrade of 
its heating system and the installation of 
sprinklers.

The other aspect is the installation of an 
elevator to meet legal requirements for ac-
cess for the disabled to the building’s upper 
floors.

The second floor of the building has been 
partially restored. In addition to a recreated 
bedroom, other unfurnished rooms on that 
floor have been used for exhibits and also 
for the museum’s Designer Showcase fund-
raiser. (The mansion also has a third floor 
that has not yet been restored.)

The town had previously granted a tem-
porary variance that allowed public access 
to the second floor until an elevator could 
be installed. However, last year, a renewal 
of that variance was denied due to lack of 
progress on the elevator project.

As a result, the second floor was closed 
– prompting the museum organization to 
make the elevator a priority so the floor could 
be re-opened. The building already has an 
elevator shaft from a service elevator that 
had been installed when the mansion was 
originally built.
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“We were in the process of raising money 
for the elevator and looking for a company 
who could install one without altering the 
structural integrity of the building,” said 
house manager Giovanni Boivin.

However, the scope of the necessary 
work expanded when 
town inspectors raised 
other issues related to 
fireproofing, and they 
required that these be 
brought up to code by 
June. “That changed 
our priorities and also added significantly 
to the original cost,” said Boivin.

The combined cost of the necessary work 
is approximately $500,000. The board of the 
nonprofit, volunteer-based Ventfort Hall As-
sociation Inc. (VHA) is currently pursuing 
the possibilities for bank financing, and the 
organization is also seeking to raise funds 
from contributions.

Boivin noted that the closing of the second 
floor has reduced the museum’s revenue, 
because there had been a separate admis-
sion fee for that section. However, it did 
not affect the museum’s ability to operate 
on the first floor.

In the worst-case scenario, the museum 
could theoretically be closed by the town 
if it does not meet the requirements by the 
June deadline.

“We’re working with local officials to find 
a solution,” said Boivin. “I’d say the town is 
being tough but fair about it.”

Gregory Federspiel, town manager, said 
local officials had previously given VHA 
ample time to correct the problems but fi-
nally decided that more direct intervention 
was required.

“This has been going on for a number 
of years,” said Federspiel. “The town has 
told them before that these things had to be 
done, but they have remained undone. So 
the inspectors decided that it was necessary 
to give them a deadline.”

While emphasizing that he can’t speak for 
the departments involved, Federspiel said the 
town is not seeking to close Ventfort Hall, 
but is primarily concerned with safety and 
bringing the building into compliance.

“If the organization is able to demonstrate 
that they are making progress, the town might 
be receptive to working things out,” he said. 
“But they need to be able to show a plan and 
prove that they are actually moving forward, 
raising the necessary money and correcting 
the problems.”

Federspiel added that the town has a legal 
responsibility to ensure that the museum is 
not a hazard to visitors or the town.

“The town is sympathetic to their plight 
as a nonprofit organization and the difficulty 
of raising funds,” he said. “But the bottom 
line is safety. The purpose of the building 
codes is to protect the public. You don’t 
want preventable safety and fire hazards 
endangering the town.”

Located at 104 Walker St., Ventfort Hall is 
one of the Berkshire Cottage mansions that 
were built by the wealthy during the Gilded 
Age. The 28,000-square-foot Jacobean Re-
vival mansion was constructed between 1891-
93 as the summer estate of George Hale and 
Sarah Morgan (the sister of J.P. Morgan).

In the 1980s after a succession of owners 
and different uses, the property was acquired 
by a nursing home developer who wanted 
to demolish the building, which had fallen 
into serious disrepair and was structurally 
unsound.

However, many town residents and others 
with an interest in the site’s preservation op-
posed this plan and argued that the prominent 
mansion should be saved. This led to the 
formation of the VHA as a community-based 
preservation project. In 1997 the VHA pur-
chased the property with private donations 
and loans, including a five-year loan from the 
National Trust for Historic Preservation, which 
had designated it as a historic landmark.

VHA then undertook the extensive res-
toration in phases, with funding from a 
combination of grants and private contribu-
tions. The organization also relies heavily 
on volunteers.

The brick building had major structural 
problems as well as needing repairs to the 
brickwork and other basic exterior and 
interior elements necessary to stabilize 

the building. As these were completed, the 
organization gradually restored its interior 
cosmetically to recreate the original appear-
ance of its Great Hall and other rooms.

A section of the mansion was opened to 
the public in 2001. Since then, the first floor 

has become a museum 
of the Gilded Age that 
is a popular tourist at-
traction. Ventfort Hall 
has also been the site 
of events sponsored 
by the association and 

others in the community.
Boivin said the organization is work-

ing hard to raise the money needed for the 
elevator and basement work. Information 
on donating is available at the Ventfort Hall 
website, www.gildedage.org.◆

IS183 plans town takeover 
with Stockbridge Art lab

By John Townes
IS183 Art School has partnered with the 

Red Lion Inn and other businesses in Stock-
bridge to take over the town to showcase the 
work of the artists who are on the faculty of 
the community-based school.

The takeover will be in the form of the 
Stockbridge Art Lab, which will feature 
temporary “pop-up” galleries in stores, 
restaurants, the Red Lion, Berkshire Bank 
and other sites in central Stockbridge. They 
will be open for public viewing from May 
3 through June 3.

“The displays will be varied because the 
characteristics of each site is different,” said 
Hope Sullivan, executive director of IS183.

The event begins with a public opening at 
Hall’s Garage on May 3 from 5 to 6 p.m.

The individual galleries will be open 
for self-guided tours at the same time, and 
participating artists will be on hand to meet 
the public and discuss their work. The Red 
Lion Inn will be offering wine and dancing 
after that event.

The artwork will subsequently be on view 
during the business hours of the participat-
ing sites throughout the month. A full listing 
of Stockbridge Art Lab locations are being 
printed on a map which will be distributed 
at various locations around town.

The idea was developed by Sullivan and 
Sarah Eustis of the Red Lion Inn.

“There hasn’t been a faculty show since 
I came to IS183 seven years ago,” said Sul-
livan. “One challenge has been that with 75 
artist-educators who work for IS183, it is 
difficult to find a single space large enough. 
One day Sarah and I were brainstorming 
about this, and we came up with the idea 
of pop-up galleries around Stockbridge. It 
immediately seemed right.”

Sullivan said spreading the works among 

different sites provided the scale necessary 
to include a wide range of artists.

They also saw it as a way to provide an 
activity for residents and an attraction for 
visitors during the “shoulder season” before 
summer activities get underway.

The inaugural Art Lab, which organizer 
hope to make an annual event, will feature 
works by about 50 artists. The show is being 
curated by IS183 staff member Lucie Cast-
aldo. The sites were arranged by Eustis.

Sullivan added that an art show that is 
integrated into local businesses and public 
sites also reflects the mission of IS183, a 
nonprofit regional art school that is based in 
a former meetinghouse in Interlaken.

“The concept of having an art show within 
the community seemed very appropriate for 
IS183 and what we do, which is to make art 
accessible to the public,” said Sullivan.

She noted that IS183 is one of the area’s 
largest employers of artists, who work on 
a full- or part-time basis teaching classes 
and workshops at the school and at other 
locations in Berkshire County. IS183 also 
conducts art education programs for young 
people at area schools.◆

“We’re working with local of-
ficials to find a solution,” said 

Boivin. “I’d say the town is 
being tough but fair about it.”
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College’s credit union now 
part of greylock Federal

Greylock Federal Credit Union and Wil-
liams College Employees Federal Credit 
Union (WCEFCU) have announced a merger 
of the two institutions, following approval by 
the National Credit Union Administration.

“We are pleased to welcome Williams 
College members to Greylock Federal,” said 
Greylock President Marilyn Sperling. “We 
are honored that they requested our involve-
ment with their credit union and that they 
trust Greylock to help them move forward 
with their fi nancial goals.”

With the merger, which was effective April 
1, WCEFCU’s assets have been assumed by 

Update
BUSINESS

FroNT pages
Greylock Federal. The college’s credit union 
had a membership base of 541 people with 
$1.6 million in loans and $488,000 in deposits 
at the time of the merger. About one-third of 
those members were already members of 
Greylock Federal, which has a full-service 
branch in Williamstown.

WCEFCU board chairman Peter LeP-
age described the merger as a result of the 
33-year-old credit union’s desire to give 
its members more benefi ts. “In the current 
fi nancial environment, it’s been challenging 
to achieve the fi nancial position and growth 
needed to provide the products and services 
our members want and need,” he said. “The 
decision to merge is in the best interest of 
our members.”

As a result of the merger, WCEFCU mem-
bers now receive all of the benefi ts available 
to Greylock’s more than 70,000 members. 
Among these are access to all full-service 
branches and 18 local ATM locations; ac-
cess to 30,000 nationwide Co-Op network 
ATMs; expanded branch and telephone center 
service hours; and a host of online banking 
services. The members also have access 
to additional services, including mortgage 
loans, small business services, investments 
and insurance products.

“We identifi ed Greylock Federal as the ideal 
merger partner because they share our focus 
on quality member service, they have a long 
and proven history of fi nancial stability and 
growth, they are committed to giving back to 
our communities, and they offer multiple loca-
tions in Berkshire County,” said LePage.

The merger reflects an ongoing trend 
in which many small credit unions have 
been joining with larger institutions due to 
increased regulatory burdens and operat-
ing costs. Several such mergers involving 
Greylock Federal have taken place in recent 
years, including one with the Williamstown 
Municipal Employees Credit Union.◆

Berkshire Innovations LLC, the William-
stown-based manufacturer of the Brod & Taylor 
Folding Proofer & Yogurt Maker, has released a 
240v version of the product for international dis-
tribution to enable the product to be used in more 
countries. The countertop proofer simplifi es the task 
of creating homemade bread, pastries and yogurt 
by providing an accurate temperature and humidity 
controlled environment for optimal fermentation, 
rise and culturing. “From day one, we have been 
receiving emails and phone calls from people 
around the world asking when the product would 
be available overseas, and now we can deliver on 
those requests,” said founder Michael Taylor.

The Berkshire Community College Founda-
tion has received a $490,000 gift from the estate 
of Grace Hampel, who passed away in 2011. This 
is the second largest estate gift in BCC’s history. 
Funds from the gift will support the Grace S. 
Hampel Scholarship, which is awarded to quali-
fi ed high school students from northern Berkshire 
County who have demonstrated a fi nancial need 
and academic promise. Up to $12,000 is available 
for the 2013-2014 academic year. The Foundation 
has also announced the creation of the Max and 
Shirley Bookless Scholarship Fund to benefi t culi-
nary arts students enrolled at BCC. The scholarship 
is open to students pursuing a degree or certifi cate 
at BCC with at least 12 credits earned and a 3.0 
or higher GPA, with a special focus on those with 
fi nancial need. To make a contribution to the fund 
or to inquire about the scholarship program, contact 
Jennifer Kerwood at 413-236-2188.

The Youth Leadership Program, sponsored 
by the Berkshire Chamber of Commerce, is 
accepting applications from current high school 
sophomores for its Youth Leadership Class of 2014. 
Now entering its fourth year, the program seeks to 
develop the next generation of community leaders 
and also to encourage young people to explore 
career pathways in Berkshire County. Applications 
must be received at the Berkshire Chamber’s offi ce 
at 66 Allen St. in Pittsfi eld by 4 p.m. May 3. For 
information visit www.berkshirechamber.com/ylp 
or call 413-499-4000 ext. 126.

Salisbury Bank has announced details of 
its 2013 Annual Scholarship Program, in which 
it will award six scholarships of $3,500 each 
to college-bound students who have a proven 
fi nancial need and who are already making a 
difference in their communities. In Berkshire 
County, students from the Southern Berkshire 
Regional School District are eligible to apply for 
one of the awards. Application deadline is May 1. 
For application packets and detailed information 
about the scholarship program, visit the bank’s 
website at www.salisburybank.com/scholarship 
or visit one of the bank’s branch offi ces.

PINE (Printing Industries of New England) has 
announced that Qualprint of Pittsfi eld is an award 
winner in the association’s Awards of Excellence 
Competition. Qualprint has won one Pinnacle 
Award (Best of Category) and two Awards of 
Recognition, which were presented at the 2013 
Industry Awards Gala on April 4 in Newton. The 
annual competition attracted over 200 entries from 
41 printing and imaging companies across New 
England competing in a variety of printing and 
graphic communications categories such as best 
annual report, direct mail campaign, corporate 
identity package, and more.

The Adult Learning Center in Pittsfi eld has 
published a free comprehensive guide to job and 
training programs in the Berkshires that lead 
to a living wage. The 24-page “Guide to Job & 
Training Programs in the Berkshires” includes 
career pathways with training of a year or less, 
employment agencies, and employment related 
support services in Berkshire County. Primarily 
geared for individuals entering the workforce or 
who have been out of work for a while, the guide 
is available at adult literacy providers throughout 
Berkshire County, BerkshireWorks Career 
Center, Berkshire County Regional Employ-
ment Board, the Department of Transitional 
Assistance, and libraries. It can also be accessed 
online at berkshireworks.org/resources. Updates 
to the online guide will be done on a quarterly 
basis. The Adult Learning Center is part of the 
Pittsfi eld Public Schools and provides free day 
and evening classes and support to individuals 
age 16 or older seeking a variety of adult basic 
education services. For more information about 
the guide or the Adult Learning Center and its 
programs, call 413-499-9530.

Three students from Massachusetts College of 
Liberal Arts (MCLA) led an April 12 workshop 
at Girls Inc. in the Gladys Allen Brigham Com-
munity Center in Pittsfi eld to raise awareness 
among girls around the issue of the gender pay 
gap, negotiation skills and empowerment. The 
project is part of a series to address pay equity for 
women, through a $5,000 grant MCLA received 
from the American Association of University 
Women’s Campus Action Project (march 2013 
BT&C). “Because girls don’t learn at an early age 
that they have agency in the negotiation process, 
they tend to carry that socialization into their adult 
lives,” explained Ojae Michal Beale of MCLA’s 
Women’s Center, who is overseeing the project. 
“This workshop is focusing on creating a founda-
tion, and introducing this idea of ‘win-win’ and 
negotiating to young girls.”

IS183 Art School of the Berkshires in Stock-
bridge has formed an educational partnership with 
the Sterling and Francine Clark Art Institute in 
Williamstown to hold workshops and classes at the 
museum. The fi rst collaboration in this partnership 
is a class in May for young artists, “Hands ON! 
Spring into Art at the Clark.” This will be followed 
by “Sketching and Painting the Clark Art Institute 
Landscape” for adults, beginning July 10. IS183 
is a nonprofi t community-based art school that 
offers classes, workshops at locations around the 
Berkshires, and programs in schools. For informa-
tion and registration, call IS183 at 413-298-5252 
ext. 100 or visit www.is183.org.

Berkshire Medical Center has announced that 
applications are being accepted for two scholar-
ships, both aimed at students pursuing careers in 
the healthcare fi eld. The Kermit Gordon Scholar-
ships will be awarded to Berkshire County college 
students enrolled in medicine, dentistry, nursing, 
pharmacy or health science programs.  BMC is 
also accepting applications for nursing scholar-
ships, awarded annually to county residents from 
funds through the former Henry W. Bishop and 
St. Luke’s nursing schools. These scholarships 
will help pay initial tuition and expenses for 
those pursuing an associate’s degree, Bachelor 
of Science in Nursing, or a Master of Science in 
Nursing.  Application forms may be obtained from 
the Berkshire Health Systems Education Depart-
ment, 165 Tor Court in Pittsfi eld, or from county 
high school guidance counselors. Applications are 
due by May 1. For more information, call the BHS 
Education Department at 447-2132.

The Berkshire Bank Foundation has awarded 
Common Capital a $5,000 grant to support their 
Business Lending Program in western Massa-
chusetts. Common Capital is a private, nonprofi t 
community development financial institution 
working to create economic opportunities for 
low- and moderate-income people in western and 
central Massachusetts. “Common Capital provides 
critical services to new low-moderate income 
small business owners to afford them the funds 
and counseling they need to start their business 
successfully,” said Peter Lafayette, executive 
director of Berkshire Bank Foundation.

The Community Art Program at North 
Adams Regional Hospital begins its 14th season 
with an exhibition of more than 200 works by 20 
area artists. Curated by North Adams artist Sharon 
Carson, the exhibition includes works in a vari-
ety of media displayed in hallways and waiting 
rooms in the hospital. An opening reception will 
be held April 30, from 5 to 7 p.m. The exhibition 
continues through Oct. 18.

Twenty-one scholarship funds in Berkshire 
County managed by Berkshire Taconic Com-
munity Foundation are accepting applications, 
with deadlines of either May 1 or May 15. For a 
list of scholarships and application information, 
visit www.berkshiretaconic.org/grantseekers.◆
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the month in business

email your firm’s news 
and announcements to:

info@btaconline.com

Ongoing: Berkshire Busi-
ness Builders networking 
meeting every Thursday 
morning from 8:30 to 9:30 
a.m. at 55 Church Street in Pittsfield. All business people 
looking for an opportunity to network are invited. For 
information, call Kathy Hazelett at 413-442-8581.

April 17: Chamber Nite @ UCP of Berkshire County 
in North Adams for members of the Berkshire Chamber 
of Commerce. 5 p.m. RSVP. 413-499-4000.

April 17: Understanding Labor Market Information 
presentation by Bob Vinson, labor market expert, on 
recent statistics and projected trends in Massachusetts 
and the Berkshires. Part of new Workforce Wednesday 
series offering information for employers sponsored by 
BerkshireWorks Career Center and Berkshire County 
Regional Employment Board. 413-499-2220 ext. 111.

April 20: Earth Day Workday at DuBois River Garden 
Park in Great Barrington, sponsored by River Walk. 
9 a.m. to 2 p.m. Meet at Church and River streets. 
413-528-3391 or www.gbriverwalk.org.

April 20: Williamstown Architecture Lecture spon-
sored by the Williamstown Historical Museum with 
architect Andrus Burr discussing buildings in the town’s 
residential center. 11 a.m. at Milne Public Library. 
413-458-2160.

April 20, May 18: Pittsfield Repair Cafe offers free 
repairs and advice on clothing, cushions, computers, 
lamps, bicycles, small furniture and other household items. 
Sponsored by the Resilience Circle. 1 to 5 p.m. at St. 
Stephen’s Church basement, 67 East St. in Pittsfield. For 
information or to volunteer, call Tom at 413-212-8589.

April 20: Earth Day Celebration at Wild Oats Mar-
ket with local food supplier tastings, face painting, 
workshops and more. Noon to 3 p.m. at 320 Main St. 
in Williamstown. Free to public.

April 20: Ashuwillticook Rail Trail Community 
Preservation Day, 9 a.m. to 1 p.m. (meet at Farnam’s 
Road Crossing in Cheshire at 8:30). Bring work gloves 
and your spirit of community. Lunch will be provided 
to all volunteers courtesy of Olde Forge Restaurant. 
Sponsored by M. Edward Jewelers and Massachusetts 
Department of Conservation and Recreation. For more 
information or to sign up, call 413-442-6911 or email 
medwardjewelers@verizon.net.

April 21: North Adams Historical Society Annual 
Meeting and 25th anniversary celebration and dinner. 
1 p.m. at the Freight Yard Pub in North Adams. Guest 
speaker is Lynda Meyer, proprietor of Lynda’s Antique 
Clothing Loft. RSVP. 413-664-4700. 

April 22: Informational session for those interested in 
transferring to Massachusetts College of Liberal Arts 
from another college to earn a bachelor’s degree, and 
for those interested in pursuing a Master’s of Education, 
a Certificate of Advanced Graduate Study, or a Profes-
sional Master’s of Business Administration. 6:30 p.m. in 
the Intermodal Center on Columbus Avenue in Pittsfield. 
For information or to RSVP, call 413-662-5410, or visit 
www.mcla.edu/graduate/education.

April 23: Chamber Breakfast presented by the Wil-
liamstown Chamber of Commerce, featuring panel dis-
cussion with Adam Falk, president of Williams College; 
Tim Jones, president of Northern Berkshire Healthcare; 
and Tom Leavitt, president of MountainOne Financial 
Partners. 8 a.m. at The Orchards Hotel in Williamstown. 
$20 for members, $30 for nonmembers. RSVP to 413-
458-9077 or jennifer@williamstownchamber.com.

April 23: Lenox Green Drinks, informal gathering of 
people interested in conservation and environmental 
issues. 5 p.m. at the Firefly Restaurant, 71 Church 
St. For more information, contact Scott Laugenour at 
scottlaugenour@yahoo.com.

April 24: The Creative Process: Within You and 
Without You, a panel discussion sponsored by IS183 
Art School for therapists, artists and arts activists to ex-
amine the internal and external dynamics of the creative 
process. Moderated by Joanne Yurman, PhD, a clinical 
psychologist and facilitator of IS183’s upcoming Support 
Group for Artists, a weekly discussion group. 6 p.m. at 
IS183 in Interlaken. Preregistration and information at 
413-298-5252 ext. 100 or www.is183.org.

April 24: Railroad Street Youth Project Culinary Din-
ner and reception at John Andrews restaurant to recognize 
young chefs in its RSYP Culinary Arts program. Includes 
five-course dinner prepared by students. 5:30 p.m. $100. 
RSVP at 413-528-2475.

April 25: Jump On Board reception sponsored by 
Berkshire Young Professionals to showcase opportuni-
ties and benefits of nonprofit board experience and to 
provide opportunities to interact with local organizations 
seeking community leaders. 5 p.m. at Crowne Plaza in 
Pittsfield. 413-499-4000.

April 25: Networking Before Nine breakfast sponsored 
by the Southern Berkshire Chamber of Commerce, with 
guest speaker Terry Webb of RBC Management. 7:45 
a.m. at Castle Street Cafe in Great Barrington. $20. 
RSVP at 413-528-4284.

April 25: IS183 Annual Art Educators Reception to 
honor region’s K-12 arts educators. Includes presenta-
tion of first Berkshire Arts Educator Award. 5 p.m. at 
Colonial Theatre in Pittsfield. Free to public. Information 
at 413-298-5252 ext. 100 or www.is183.org.

April 26: BFAIR (Berkshire Family And Individual 
Resources) Annual Meeting, featuring keynote speaker 
Suzanne Doswell, western regional manager of the Brain 
Injury Association of Massachusetts on the topic of Col-
laboration in the World of Brain Injury. 7:30 to 9 a.m. at 
the Williams Inn in Williamstown. Sponsored by Greylock 
Federal Credit Union. To register, email Carol Fox at 
cfox@bfair.org or call 413-664-9382 ext. 40.

April 26: Catholic Schools of Pittsfield third annual 
fundraising gala, “An Evening with the Stars,” recog-
nizing alumni who have made significant contributions in 
the classroom, on athletic fields and in their communities, 
both past and present. Crowne Plaza in Pittsfield, with 
cocktails at 6 p.m., dinner and induction ceremony at 7 
p.m. Open to the public. Tickets are $100 and include 
dinner and drinks. For information and reservations, call 
413-443-9686 or visit www.stjosephpittsfield.org. 

April 26: Pittsfield Economic Revitalization Corpora-
tion Annual Meeting with guest speaker Judy Dumont, 
director of the Massachusetts Broadband Institute. 7:30 
a.m. at Berkshire Community College, Susan B. Anthony 
Center, Room G10 in Pittsfield. 413-499-9371.

April 27: Berkshire Community College open house 
for prospective students and their families from 10 a.m. 
to noon at the college’s West Street campus in Pittsfield. 
For information, call 413-499-4660 ext. 1630 or visit 
www.berkshirecc.edu/openhouse.

April 27: Get BART SMART fundraiser for the 
Berkshire Arts & Technology Charter Public School. 
6 p.m. at the school at One Commercial St. in Adams. 
Teams of four to six people compete against one another 
in battles of trivia based on math, literature, and SAT 
questions. Participants are asked to donate a minimum of 
$65 per person. Includes light dinner by Mezze Catering. 
For information visit www.bartcharter.org

April 28: Railroad Street Youth Project Jazz Brunch at 
The Red Lion Inn in Stockbridge to recognize the work of 
the young chefs in the inn’s RSYP Culinary Arts Appren-
ticeship Program. 11:30 a.m. in the Hitchcock Room at the 
inn. $50 per ticket, includes four-course student-prepared 
brunch and live jazz music. RSVP at 413-528-2475.

April 29: ServSafe course sponsored by the William-
stown Chamber of Commerce, to provide both initial 
certification and re-certification for those in the food 
service and hospitality industries. 8 a.m. on 2nd floor 
of the Williamstown American Legion. For registration 
information, contact Jennifer Civello at 413-458-9077 
or info@williamstownchamber.com.

May 1: CreativeNext Resource Meeting at 1Berkshire 
Central Station in Pittsfield for businesses and organiza-
tions in the creative sector. Opportunity to meet with state 
and local organizations and agencies that can provide 
assistance. Participants can make a presentation about 
their business and goals. Helena Fruscio, director of Mas-
sachusetts Creative Industries, will be available to meet 
and provide information to those not yet ready to make a 
presentation. 413-499-1600 or BerkshireCreative.org.

May 2: Second Annual MONOPOLY Game Tourna-
ment to benefit the Pittsfield Family YMCA, hosted by the 
Pittsfield office of Raymond James. 5:30 p.m. at Berkshire 
Hills Country Club, 500 Benedict Rd., Pittsfield. For reg-
istration information, contact Tami Lee at 413-236-5612 
or Michelle Green at 413-499-7650 ext.13.

May 2: Great Barrington Green Drinks, informal 
gathering of people interested in conservation and 
environmental issues on first Thursday of each month. 
5:15 p.m. at the Route 7 Grill, 999 South Main St. For 
more information, contact Erik Hoffner at ehoffner@
orionmagazine.org or 413-528-4422.

May 4: A Date With Dottie Pepper with the award-
winning LPGA Tour player, featuring a golf clinic and 
instruction presented by eduKaytion Golf and luncheon. 
Sponsored by LD Builders. 8:30 a.m. to 1 p.m. $69 
adults, $49 juniors. 518-669-1551.

May 4, 5: 10th Annual Sheep to Shawl and Rural 
Heritage Weekend sponsored by Williamstown Rural 
Lands Foundation. For workshop prices and other infor-
mation, call 413-458-2494 or visit www.wrlf.org.

May 5: Railroad Street Youth Project Cinco de 
Mayo Celebration at Rubi’s in Great Barrington to 
celebrate the participants in its RSYP Culinary Arts 
Apprenticeship Program. 6 p.m. $35 per ticket includes 
hors d’oeuvres prepared by students, a gallery showing 
of student photography, and live performance by Julia 
Gottlieb. RSVP at 413-528-2475. 

May 8: North Adams Green Drinks, informal 
gathering of people interested in conservation and 
environmental issues on second Wednesday of each 
month. 5:30 p.m. at the Freight Yard Pub in the West-
ern Gateway Heritage Park. With 6:15 presentation 
by Blair Benjamin on renewable energy projects at 
MASS MoCA. Sponsored by the Berkshire Environ-
mental Action Team (BEAT) and Northern Berkshire 
Transition. For more information, contact Jane Winn 
at jane@thebeatnews.org or 413-230-7321.

May 8: “Neighborlies” Award Celebration sponsored by 
the Northern Berkshire Community Coalition to recognize 
northern Berkshire residents who have performed acts of 
kindness or made other positive differences in their com-
munity. 5 p.m. at Congregation Beth Israel Synagogue, 53 
Lois St. in North Adams. Nominations accepted through 
April 29. For information, call 413-663-7588. 

May 10: Downtown Pittsfield Corporate Cleanup, a 
friendly competition among businesses and organiza-
tions to sweep up and do other cleanup projects in the 
city center. Followed by awards ceremony. 1:45 p.m. 
(Rain date May 17.) 413-443-6501. 

May 10, 11: Springside Greenhouse Group Plant 
Sale, 9 a.m. to 4 p.m. at Springside Park on upper North 
Street in Pittsfield.

May 11, 12: Community Access to the Arts ( CATA) 
Annual Performance and Gala featuring participants 
in CATA’s arts program for the disabled.  May 11 at 6 
p.m. and  May 12 at 1 p.m. at The Tina Packer Playhouse 
at Shakespeare & Company in Lenox. Information at 
www.communityaccesstothearts.org. 

May 16: Downtown Pittsfield Inc. Annual Meeting 
including President Award and Community Recognition 
Awards. 7:45 a.m. at the Beacon Cinema, 57 North St. 
RSVP at 413-443-6501.

May 17, 18: BerkChique pop-up shop at Stockbridge 
Town Hall, 50 Main St., featuring upscale used and afford-
able clothing and accessories. Fundraiser for Berkshire 
Creative. Preview Sale and Party May 17 (with $25 or 
$100 admission). Open with free admission May 18 from 
9 a.m. to 4 p.m. and May19 from 10 a.m. to 2 p.m.

May 18: “Life is a Cabaret” 
annual gala to benefit Hos-
piceCare in the Berkshires 
Inc. at Pittsfield Country Club. 

Sponsorship opportunities available. For information, 
call 413-443-2994.

May 18: Family Cow Workshop on the basics of rais-
ing a backyard cow for personal milk supply. 10 a.m. 
at Joshua’s Farm in Sandisfield. $35 or $50 per couple. 
For information call Brigitte at 860-671-0327.

May 18: 114th Commencement exercises at Massa-
chusetts College of Liberal Arts (MCLA), with keynote 
speaker Diane Patrick, First Lady of Massachusetts, who 
will receive an honorary Doctor of Laws degree. 11 a.m. 
in the Amsler Campus Center Gymnasium. For more 
information, go to www.mcla.edu/commencement.

May 18: 44th Commencement Ceremony of Bard College 
at Simon’s Rock, with keynote speaker Federal Reserve 
Chairman Ben Bernanke. 11 a.m. at the Great Barrington 
campus. Information at www.simons-rock.edu.

May 21: Pittsfield Green Drinks, informal gathering 
of people interested in conservation and environmen-
tal issues on third Tuesday of each month. 5:15 p.m. 
at MadJacks BBQ, 295 North St. Sponsored by the 
Berkshire Environmental Action Team (BEAT). For 
more information, contact Jane Winn at jane@thebeat-
news.org or 413-230-7321.

May 29: Buy in the Berkshires Expo sponsored by 
the Berkshire Chamber of Commerce, featuring tables 
with local businesses displaying products and services. 
4 p.m. at Meadow View at Cranwell in Lenox. Table 
rentals available starting at $125. 413-499-4000 or www.
berkshirechamber.com.◆

Williamstown,
Mass. 01267
413.458.9371

Fax: 413.458.2767

• 125 Rooms • Indoor Pool, Hot Tub and Saunas • Dining Room &
Tavern • Convenient Location, Free Parking • Free Wireless Internet

Just up the road...
You’ll find a great place to eat. A great place to stay the night. A great
place to hold a meeting or function of any kind. A great place to sit in
front of a roaring fire.  The ‘best Sunday Brunch in the Berkshires.’
A great place to do absolutely nothing but relax if that’s what you wish.

williamsinn.com

Just up the road in Williamstown

1090 Main Street - On the Village Green
Junction Routes 2 & US 7

BUSINESS EXPANDING?

You only get
one chance to
notice a new

haircut.

CALL

703
WEST HOUSATONIC

STREET

413 448 8287
ALNASCO.NET

1450
EAST ST

10
WENDELL AVE 

EXTENSION

HAWTHORNE
MILLS

ALNASCO
Four excellent

Pittsfield properties!

BUSINESS
TIP:

Berkshire Business Brokerage
Williamstown real estate agency Harsch Associates has brokered many business sales in Berkshire 
County. Since 1975 Paul Harsch of Harsch Associates has provided a specialty skill in business 
brokerage to the Berkshire business community and in adjacent Vermont and New York. From 
motels, to small manufacturing firms, retail stores, inns, and service businesses, Paul has provided 
a level of skill and experience which surpasses the typical real estate licensee.

Paul’s business brokerage expertise stems from 37 years of experience, specialized training in 
business brokerage and intimate knowledge of the region. Paul specializes in profitable businesses 
with strong track records, thorough financial records and promising futures.

Past clients and sales successes in business brokerage have included businesses from South 
Berkshire to Southern Vermont – many of which included real estate components. Among these 
are the Village Inn in Lenox, five different motels in Williamstown, restaurants, and the Spice ‘N 
Nice health food store in Bennington.

Business brokerage is both a skill and an art. Contact Paul today to begin your search for a 
business opportunity in the Berkshires or to sell your current business.

413-458-5000
info@harschrealestate.com
www.harschrealestate.com

Townhouse & Professional Building 
165 East Main St. • North Adams • $449,900

A short distance from both 
Massachusetts College of 
Liberal Arts and MASS MoCA  
in downtown North Adams, 
this handsome three-story brick 
residence is ideally positioned 
for a professional office or 
upscale in-town residence. 

Features such as 1l-foot 
ceilings lend an air of elegance 
and stateliness to the first floor 
formal living spaces, which 
were converted for professional 
office purposes. Presently the second floor is configured as the owner’s townhouse with a large, 
light-filled kitchen and adjacent dining room, grand master suite & bath, living room, library 
and laundry. The third floor has two bedrooms, an office, living space, and full bath. Basement 
level includes exercise rooms, sauna room, and office and game space. A separate two-car garage 
with automatic door openers has a 24x24 entertainment space above with dry bar.

Call Kevin White today for details 
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SoUNdING board

Susan Witt is the 
executive director 
of the Schumacher 
Center for a New 
Economics in Great 
Barrington.

A case for ‘Community Supported Industry’
eDIToR’s noTe: The author is execu-

tive director of the schumacher Center for 
a new economics. The Great Barrington-
based organization was launched in Febru-
ary 2013 to hold and advance the legacy 
programs of the former e. F. schumacher 
society (now the new economics Institute). 
Information about the organization is avail-
able at www.centerforneweconomics.org.

By susAn wITT

Identifying a Strategy
Building a responsible movement for a 

new economy will require planning how to 
create new jobs without increased growth. 
One approach is a strategy of import 
replacement, with more labor intensive, 
smaller batch production, transported over 
shorter distances. The goal would be to cre-
ate more jobs, but not more “stuff” – with 
a smaller carbon footprint. This may be an 
ambitious objective, but it is necessary if 
we are to transition to an economic system 
that is both equitable and sustainable.

Such a strategy will take a cultural shift 
as well as an economic one.

The home of the Schumacher Center for 
a New Economics is the Berkshire region 
of Massachusetts. As we are committed to 
the implementation as well as the devel-
opment of a new economics, the task for 
us has been how to create a diverse and 
vital Berkshire economy independent of 
– and resilient toward – fluctuations in the 
outside economy. The process has engaged 
us with local, regional and national partner 
organizations working to identify solutions 
to similar problems.

CSA roots
Community Supported Agriculture 

(CSA) started in the USA in 1986 at In-
dian Line Farm in South Egremont, just a 

couple of miles down Jug End Road from 
the library and offices of the Schumacher 
Center. The farm was run by Robyn Van 
En, a pioneer of the CSA movement. It 
continues as a thriving CSA under the 
stewardship of farmers Elizabeth Keen and 
Alexander Thorp.

In a CSA, the farmer creates a yearly 
operating budget and citizen-members pay 
in advance for a percentage – a share – of 
that budget. In exchange the members of 
the CSA receive a weekly distribution of 
the produce from the farm. In a year when 
the weather is perfect for basil production, 
bunches of basil fill every distribution box. 
But if it is a bad year for tomatoes, the box-
es are empty of tomatoes. Members share 
the risk with the farmer and, in the process, 
learn about regional growing conditions.

Since the 1980s, the CSA concept has 
grown into a worldwide movement involv-
ing thousands of farms. It has also taken 
root in the Berkshires and is now a strong 
part of the Berkshire ethos. Berkshire 
residents understand that, to have locally 
grown, high quality, fresh food, citizens 
must partner with farmers to guarantee 
a fair price for the farmer’s labor and to 
share in the risks of changing weather 
conditions, plant disease and equipment 
failure. Berkshire residents also recognize 
that they need to adapt their cooking habits 
to account for crop availability and ar-
range their shopping patterns to match the 
schedules of farms and farmers markets. 
As engaged risk-takers, the shareholders 
make up an informal marketing team for 
the farm and farmers, reducing marketing 
costs and serving as community advocates 
for farm-friendly policies.

Expanding the CSA model
What would it mean to develop a similar 

understanding for other local production? 
Can the Berkshires also model an ethos 
that would support a Berkshire furniture 
factory, a wool products industry, an apple-
sauce cannery, a humane slaughterhouse, 
a water-powered electric generation plant, 
or that small-scale business that a resident 
of the Berkshires has already imagined? 
Can the Berkshires also embrace “Com-

munity Supported Industry?” Can it build 
the “import-replacement” businesses that 
provide well-paid jobs for its youth and 
keep the Berkshires vibrant with a diversity 
of production, skills and people while main-
taining a commitment to a healthy ecology?

Many willing hands are needed to build 
a culture of citizen support for Berkshire 
businesses. This cultural and economic 
shift will necessitate the convening of 
meetings of business owners, retired per-
sons, youth, investors, organizational lead-
ers, public officials and concerned citizens 
to ask the following questions:

1. What products might be produced in 
the Berkshires that are not here yet?

2. How can citizens help create conditions 
to ensure the success of new enterprises?

3. What skills can be offered to help 
in the process? Development or review 
of business plans? Market research? Site 
selection? Equipment identification? 
Mentoring? Financing? Permitting? Skill 
development?

How can the Berkshires leverage the 
wealth of community resources to support 
the budding entrepreneurs who will in turn 
run the new, appropriately scaled and envi-
ronmentally sound businesses that are the 
foundation stones of a socially and environ-
mentally responsible economy? These are 
steps not just for the Berkshires, but also 
for the many communities realizing that it 
will take multiple villages and villagers to 
build thriving regional economies.

Building on a legacy
The problems and triumphs of shaping 

citizen-supported economies describe the 
work ahead for the Schumacher Center for 
a New Economics. We will be building 
on 33 years of our legacy programming 
in the Berkshires – SHARE micro-credit 
program, community land trusts, Deli-
Dollars and BerkShares local currency. We 
will rely on the universal ideas captured in 
the E. F. Schumacher Annual Lectures and 
housed in our library collection. We will 
continue to be inspired by collaborations 
with other Berkshire organizations.

It will not be enough to only imagine the 
new green, fair, sustainable, slow, resilient 
businesses; not enough to build a library of 
good business plans; not enough to whet 
the appetite for regionally made goods and 
locally grown food. To implement the new 
industries identified and fostered under the 
umbrella of Community Supported Indus-
try it will take securing affordable access 
to land, identifying (or training) skilled 
workers and accessing appropriate capi-
tal. It will mean maintaining an ongoing 
national dialogue about imaginative land 
tenure options, distributed ownership and 
the democratized issuing of currency.

Please join us by continuing to work in 
your neighborhoods and with your favorite 
Berkshire organizations, and by engaging 
in discussion about the necessity and pos-
sibility of economic transformation.◆

“A good community insures itself 
by trust, by good faith and good will, 
by mutual help. A good community, in 
other words, is a good local economy.”

– Wendell Berry
“Work of Local Culture”

“I was ready 
to get back to 

work!”
Larry Pandell, Adams, MA

“I’m self employed, so when my knee hurts I still have to work.  I 
injured it playing basketball years ago, and it was getting bad.  After 
treatments to minimize the pain, it was time to think about surgery. 
Dr. Jonathan Cluett did a partial knee replacement and after rehab at 
North Adams Regional Hospital, I was ready to get back to work.  The 
hospital’s Joint Venture class helped prepare me for the surgery and 
control pain afterwards.  Now I’m back on my ladder and feeling good.

“I even did the Greylock Ramble!”

The Joint Replacement Center of Northern Berkshire

 The Joint Replacement Center of Northern Berkshire can help you, too.   
Faster recovery.  Less pain.  You’re back in action. 
Call 413.664.5646 (413.664.JOINT) to get going.

SpecialiStS in reSidential & induStrial Moving 
& warehouSing. locally & worldwide.

Providing personal, professional service, our expert moving teams stay 
with you every step of the way…from packing to delivery to unpacking. 

We cover moves throughout the U.S.

413•499•4982
501 Dalton avenUe, PittSfielD

Visit our website at www.castinemovers.com

iCC MC73444
US Dot 058227

Quality service 
competitive rates
a Family owned & operated 

Business since 1923

or toll Free
1•800•225•8068
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local commentary

By PAmelA ToBIn
“Time flies when you’re having fun” is 

an understatement. This first year as exec-
utive director of Downtown Pittsfield Inc. 
(DPI) and Downtown Pittsfield Cultural 
Association (DPCA) has truly flown by.

Just 14 months ago, I started my posi-
tion in an office that DPI called its home 
base for the previous 12 years at 75 North 
St. – the Central Block, a building DPI 
developed. Little did I know that I would 
relocate the office two times before set-
tling into our permanent location of 33 
Dunham Mall, adjacent to City Hall.

In addition to setting up the office (three 
times), acclimating myself to the com-
munity, and setting goals for the upcoming 
year, several initiatives needed to be tack-
led immediately. Well, all that seems ages 
ago now, and much has been accomplished 
during the last year.

Downtown Pittsfield Inc. is a member-
ship-based organization whose mission is 
to foster the ongoing growth and vitality of 
downtown through vision, leadership and 
advocacy, and to position downtown as the 
creative and business hub of the Berk-
shires for the benefit of all. Downtown 
Pittsfield Cultural Association is our not-
for-profit arm whose mission is to promote 
and operate cultural, artistic, educational 
and community enhancement programs in 
downtown Pittsfield.

Additionally, since DPI’s inception as 
a grassroots organization in 1983, we are 
provided funding through services we 
provide to the City of Pittsfield in support 
of the Department of Community Devel-
opment’s initiatives.

DPI operates with a staff of two, Kris-
tine Hurley and myself. We work closely 
with a board of directors, committees, vol-
unteers and interns, in addition to building 
strong strategic business partnerships to 
move initiatives ahead. Our focus is multi-
pronged – quality of life, business devel-
opment, marketing, events, fund-raising, 
membership and governance.

Business Development
The Business Development committee 

provides leadership to strengthen down-
town’s economic base through recruitment 
and retention efforts, working with stake-
holders to ensure a healthy and vibrant 
downtown.

During the past year we have reached 
out to all property owners to get a pulse 
on tenancy in downtown. This ongoing 
initiative has yielded great results that 
will be compiled for business recruitment 
marketing.

We are currently undertaking an ex-
tensive market research project in col-
laboration with the City of Pittsfield and 
1Berkshire. The research component for 
DPI is to understand the customer’s usage 
of downtown – how often they come, why 
they come and approximately how much 
they spend. This data will assist us in the 
ongoing efforts to recruit new businesses – 
both retail and office – to the downtown.

Working with the Berkshire Chamber of 
Commerce, investors and developers can 
now search for downtown spaces and prop-
erties that are available on the chamber’s 
site locator at www.berkshirechamber.com.

The committee is working on a com-
prehensive parking plan that includes an 
analysis of parking inventory and demand, 
parking equipment and parking manage-
ment options. Additionally, we are working 
alongside the city to revise the sidewalk 

cafe ordinance so more restaurants can 
offer outdoor seating, thereby adding to the 
vibrancy of the streetscape and encouraging 
visitors to stop, eat and shop.

Quality of Life
The Quality of Life committee ensures 

downtown is clean, safe and friendly by 
monitoring the environment and collabo-
rating with city departments, property 
owners and businesses.

In partnership with the city, DPI served 
as liaison for the streetscape improvement 
project along North Street, notifying mem-
bers through weekly email blast communi-
cations. The project was completed on time 
and has greatly improved the ambiance of 
downtown. We are now seeking funds to 
complete the remainder of North Street to 
Berkshire Medical Center. As part of the 
improvement plan both Persip and Sot-
tile Parks will be upgraded this year. The 
plans call for landscaping and pedestrian 
improvements to create a safer environment 
for pedestrians and enhance this area as a 
resource for the community. New lighting 
and improved site amenities such as walls, 
steps, stage area, kiosk and benches are but 
a few of the enhancements.

Our Clean Team Ambassador, through 
Elder Services, is working throughout 
downtown 20 hours per week, sweeping 
and cleaning debris from sidewalks, mak-
ing sure trash receptacles are empty, and 
partnering with the Senior Center during 
the winter months to assist with lunch 
setup and interior office cleaning.

DPI initiated the holiday lighting pro-
gram for downtown, encouraging property 
owners, businesses and merchants to add 
to the festive season. This year, working in 
conjunction with the city, we will light up 
Park Square as a focal point to downtown.

The annual Corporate Clean-up is 
Friday, May 10 from 1:45 to 4 p.m., with 
a rain date set for May 17. This friendly 
competition among area businesses and 
organizations will sweep away dirt and de-
bris on downtown sidewalks while teams 
vie for awards. Last year more than 10 
teams with 100 volunteers took part.

Marketing
As spokespersons and advocates for 

downtown interests, we at DPI implement 
strategic communications, collateral and 
public relations campaigns for all initia-
tives and support member businesses.

Our single largest initiative this year 
is to create a comprehensive downtown 
guide. This guide will feature downtown 
businesses, parking, events and attractions. 
It will be professionally distributed within 
a 50-mile radius.

Our e-newsletters focus on monthly 
events, promotions and initiatives of the 
various committees. We encourage you to 
sign up at downtownpittsfield.com to keep 
abreast of the latest news. And don’t forget 
to “like us” on Facebook (facebook.com/
downtownpittsfield).

Events & Fundraising
DPI is are responsible for several large 

community fund-raising events annually.
The Ethnic Fair brings the diverse com-

munity together for a one day celebration. 
This year, we are joining the Berkshire 
Car Show to double the enjoyment and 
activities on Sunday, Aug. 4, from 11 a.m. 
to 5 p.m.

The 22nd Annual Wing Fling, formerly 
hosted by the Pittsfield YMCA, will now 

be organized by and will benefit Down-
town Pittsfield Inc. This year’s Wing Fling 
promises to be bigger and better than ever 
before, and will be hosted in downtown on 
Saturday, Aug.17 from 6 to 11 p.m.

It’s All About You is a girl’s night out of 
pampering and shopping. The event, going 
into its sixth year, will now be held in early 
October. Stay tuned for time and location.

Two new exciting initiatives that have 
been added to DPI’s events are the First Fri-
days Artswalk (FFA) and a newly launched 
Downtown Pittsfield Farmers Market.

First Fridays Artswalk is the brainchild 
of Mary McGinnis, owner of Mary’s Carrot 
Cake and Gallery 25. Mary is the FFA com-
mittee chairperson and driving force behind 
the event as it has grown into a year-long 
economic boost for downtown. Through a 
unique marriage between the artist commu-
nity and downtown businesses, thousands 
of individuals from a diverse demographic 
can visit stores, offices or restaurants for a 
preview of participating artists’ work during 
the opening receptions on the first Fridays 
of the month from 5 to 8 p.m.

Announced on April 9, the new Down-
town Pittsfield Farmers Market will kick off 
on Saturday, May 11 across from the Com-
mon on First Street. This robust, producer-
only farmers market is designed to be a 
vibrant community hub and gathering place 
that offers fresh, locally produced food, 
artisan vendors, entertainment, food trucks, 
and special events and appearances.

One of the most important things I’ve 
learned in my first year on the job is that 
volunteers and interns are the lifeblood of 
this organization. If you are interested in 
joining a committee to advance our goals 
for the revitalization of downtown, please 
contact me at 413-443-6501 ext. 25 or 
email ptobin@downtownpittsfield.com.

If your business or organization is not 

Pamela Tobin is 
executive director of 
Downtown Pittsfield 
Inc. She can be 
reached at 413-
443-6501 ext. 25 or 
ptobin@downtown
pittsfield.com.

What’s happening in downtown Pittsfield? Lots!

yet a member of Downtown Pittsfield Inc., 
I encourage you to jump on board! With 
all that we’re doing, and all that’s still to 
be done, now is a great time to become a 
part of DPI.

In the meantime, please join us on May 
23 at 7:45 a.m. at the Beacon Cinema for 
Downtown Pittsfield Inc.’s Annual Meet-
ing to hear more detail about the ongoing 
initiatives and developments happening in 
downtown.◆

helping BuSineSSeS Find qualiFied eMployeeS
413-499-2220 www.berkshireworks.org160 North St., Pittsfield

Connecting Workers and Employers

For details, call (413) 499-4000, x 126,
or visit www.berkshirechamber.com. 

2013 

Presented by the Berkshire Chamber of Commerce.

Wednesday, May 29, 2013
4:00 - 7:00PM
Meadow View at 

Buy in the
Berkshires Expo

Exhibit space starts 
as low as $125!

Exhibit your products and 
services as residents explore all 
there is to enjoy right in their own 
backyard! Share and explore the 
many reasons we all choose to 
work, play, create and do 
business in the Berkshires.

NEW LOCATION!
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Berkshire Scenic Railway
continued from page 1

CoVErstory

Meanwhile, to the south, the Berkshire 
Scenic Railway has also gained control of 
the historic Stockbridge Station, which the 
organization will use for exhibits and events 
that will complement activities at its main 
museum location in Lenox.

The Stockbridge train station is owned 
by the High Meadow Foundation, a phil-
anthropic foundation established by the 
Fitzpatrick family, the owners of the nearby 
Red Lion Inn, Country Curtains and other 
businesses.

The Berkshire Scenic Railway had already 
been using the station as a terminal for its 
former Lenox to Stockbridge ride and for 
other activities and exhibits.

weekends and holidays in the summer and 
fall. The rides were very popular with tourists 
and local residents.

The service used a portion of the lon-
ger line of track that extends south from 
Pittsfi eld to Danbury, 
Conn. The primary 
user of that track is the 
Housatonic Railroad, 
a business that oper-
ates freight service 
between Pittsfi eld and 
Danbury and Beacon, 
N.Y., with connec-
tions to other major 
rail lines.

However, last year, 
the Housatonic Rail-
road refused to renew or renegotiate the 
easement that allowed the Berkshire Scenic 
Railway to operate on the track.

The easement is granted through the state 
Department of Transportation (DOT), which 

has been supportive of the Berkshire Scenic 
Railway. However, it also required the ap-
proval of the Housatonic Railroad, which 
in published news reports cited safety and 
maintenance concerns as reasons for deny-

ing continued use of 
the track.

“The decision by the 
Housatonic Railroad 
was somewhat of a 
surprise,” said Green. 
“Losing the passenger 
run also signifi cantly 
reduced our revenue 
last year, and we had to 
adjust our budget.”

However, she em-
phasized that the run 

was just one aspect of the organization’s 
activities, and its members were determined 
to rebound from the setback.

Green pointed out that the organization had 
previously lost an earlier period of passenger 

Under the new agreement, the High 
Meadow Foundation is retaining ownership 
of the station, but is giving the Berkshire 
Scenic Railway full use and control of it 
under a lease that is essentially free. The 
organization will assume responsibility for 
maintenance of the facility.

Green said the Berkshire Scenic Railway 
will use the Stockbridge Station for its own 
exhibits and special events. It will also make 
the facility available for lease for weddings, 
parties and other functions. “One thing it will 
allow us to do is provide additional focus on 
the relationship of passenger railroads and 
the Berkshire Cottages of the Gilded Age,” 
said Green.

She explained that the availability of train 
service to Lenox and Stockbridge from New 
York was one reason that the county attracted 
the wealthy people who built the mansions 
of that era.

Preserve legacy
The Berkshire Scenic Railway Museum 

was founded in 1984 to preserve the history 
of railroading, with a particular focus on its 
role in Berkshire County. It is overseen and 
run by a core of about 60 active volunteers, 
plus at least 100 others who help out as 
needed, according to Green.

(Green, who lives in Pittsfi eld, is an at-
torney at the fi rm of Parese Sabin Smith & 
Gold LLP. Her husband, Jay Green, works 
for Amtrak and is also active as a volunteer 
with the Berkshire Scenic Railway.)

The museum is based in a historic train 
station in Lenox, located off Crystal Street 
in the village of Lenoxdale. The organiza-
tion (www.berkshirescenicrailroad.org) 
has restored the station as a museum with 
interactive exhibits and as a storage yard 
for its vintage locomotives, railroad cars 
and other equipment.

Since 2002, the organization had also 
operated a regular schedule of scenic pas-
senger service from Lenox to Stockbridge, 
and special-theme rides, on its trains on 

Owners of the Stockbridge Station have worked out a lease arrangement with Berkshire Scenic Railway 
Museum that will allow the organization to use the former train depot for exhibits and special events.

“The museum had 
experienced a 12-year 

interruption of passenger 
service once before, so we 
knew it could survive this 
loss, and the organization 
had learned how to move 

forward without passenger 
service,” said Green.

Approx. 30,000 Sq. Ft.
140 Crystal St. • Lenox Dale

List Price: $675,000
Zoned Industrial, this property has a lot of 
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docks. Plenty of parking in the rear.

Call Jaimy at 413-822-6495

152 South St., Pittsfi eld • 238 Main St., Lee
 413.447.7908  •  413.243.4400

www.tbre1.com

www.EnergeticLandscaping.com

Collaborate
engineering
architecture
civil/survey

planning

50 depot st  dalton ma 01226  413 684 0925
41 park st  adams ma 01220  413 743 0013

www.hillengineers.com



11May 2013  Berkshire Trade & CoMMerCe

ASSOCIATED BUILDERS, INC.
4 Industrial Drive, South Hadley, MA 01075
(413) 536-0021             www.abuilders.com

Thinking Of Building?

Before You Start, CALL US, We Can Do It All!
Research & Development
• Familiarize Ourselves with Your Business Operations
• Review Your Goals - Needs, Schedule & Budget
• Evaluate Options - Renovation, Expansion or New Facility
• Assist in Land Selection, Acquisition & Procurement of Funding
• Research Regulatory Restrictions & Requirements
• Develop Conceptual Plans

Design & Engineering
• Develop a Facility Tailored to Meet Your Goals
• Prepare Plans & Specifications
• Engineering – Surveying, Geotechnical, Stormwater Design,

Environmental, Traffic, Architectural, Structural, Mechanical,
Electrical, Fire Protection Systems, Landscape Design

• Obtain Competitive Bids
• Permitting for Land Development & Construction
• Project Presentations & Renderings

Construction
• Commercial, Industrial & Institutional Facilities
• Conventional Steel, Pre-engineered Metal, Wood & Masonry

Construction
• Construction Management - Project Scheduling & Coordination
• Licensed Supervisors & OSHA Trained Staff
• Perform Structural Inspections & Material Testing

We are a full service Design-
Build Construction Company,
providing state of the art facilities,
on time and within budget for
over 40 years!

service in the 1990s due to the condition of 
the track. The service was restored in 2002 
after improvements had been made to the 
rail line.

“The museum had experienced a 12-year 
interruption of passenger service once before, 
so we knew it could survive this loss, and the 
organization had learned how to move forward 
without passenger service,” said Green.

She said there is always a possibility that 
the service from Lenox to Stockbridge may 

be restored, but organization is not relying 
on that to happen and is focused on its other 
existing and new activities.

Last section of track
Among those is the rail service planned 

for north county. Green noted that estab-
lishing a passenger service in Adams and 
North Adams had been a longtime goal of 
the organization.

The negotiations that led to the new agree-

ment for that service have been taking place 
for about a year. In addition to the Berkshire 
Scenic Railway it involved the DOT and 
the state Department of Conservation and 
Recreation, officials from Adams and North 
Adams, and the Pan Am Railway.

The new passenger service will run on one 
of the last remaining sections of track on a 
north-south rail corridor that was originally 
built in the 1840s between North Adams 
and Pittsfield.

That rail line, which parallels Route 8, had 
historically also connected North Adams to 
other main routes for freight and passenger 
service, including the southern portion of the 
line from Pittsfield down to Connecticut and 
New York City.

Most of the North Adams-to-Pittsfield cor-
ridor had been abandoned by the railroads by 
1990. The 11 miles of track from downtown 
Adams to the entrance to the Berkshire Mall

continued on next page
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continued from previous page
in Lanesboro was subsequently removed 
and the rail bed was paved over to create 
the Ashuwillticook Rail Trail, a well-used 
recreational bike and walking path.

However, a section of track from North 
Adams into Adams has remained in place. It 
connects to the main east-west line that runs 
through North Adams and extends south to 
the Adams Corporate Park.

Pan Am Railway, which operates freight 
service on the main east-west line, also uses 
the north-south track to provide connecting 
freight service to Specialty Minerals and 
other businesses there. Under the new agree-
ment, the state will acquire that track. Pan Am 
will continue to use it for freight service dur-
ing the week. The Berkshire Scenic Railway 
will have the right to operate its passenger 
service on the track on weekends and holidays 
during the summer and fall.

The state will make necessary upgrades to 
enable the track to handle passenger service. 
It will also build a new mile-long section of 
track to extend the current line south to the 
Adams Visitors Center.

The Berkshire Scenic Railway will make 
preparations for staffi ng, training and other 
logistics, including arranging to transport 
trains and equipment there from Lenox.

Tied in with other initiatives
The project is also being coordinated 

with other local initiatives to develop 
the tourism economy in northern 
Berkshire County.

“We’ll be discussing our rela-
tionship with Adams 
and North Adams, 
and how the service 
will be connected 
to those communi-
ties,” said Green.

The town 
of Adams 
is currently 
working on 

a combination of projects to foster recre-
ational and cultural tourism. The goal is to 
capitalize on the physical convergence of the 
Ashuwillticook Rail Trail, the Adams Visi-

tors Center, the new pas-
senger rail service, 

the Topia Arts 
Center, and 

nearby down-
town businesses.

The Adams Visitors 
Center was originally built 

in 2003 as the offices and 
regional information center of 

the Berkshire Visitors Bureau. 
Operation of the facility was recently 

turned over to the town when the Visi-
tors Bureau moved to Pittsfi eld. In addi-

tion to housing the Council on Aging, the 
facility continues to be used as a resource 
for visitors.

The Berkshire Scenic Railway will use 
the center for ticket sales and boarding. 
Green said there is a possibility that there 
will also be exhibits, but the extent of its 
presence at the Adams Visitors Center has 
not been determined.

continued on page 14
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This graphic 
prepared by the 
Berkshire Scenic 
Railway Museum 
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of the proposed 
Hoosac Valley 
Service, which 
is expected to 
begin running
in 2014.
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The passenger rail service is also being 
developed in conjunction with plans to 
extend the Ashuwillticook Rail Trail. The 
long-term goal is for the trail to eventually 
continue through North Adams and over to 
Williamstown.

Under the new agreement, an additional 
section of the bike trail is slated to be devel-
oped next to the railroad track for just over 
a half-mile to the north. Then the bike path 
will split off to follow a different route.

Green noted that the Berkshire Scenic 
Railway is considering adding the ability 
for passengers to carry their bikes onto the 
train to combine a ride on the railway with 
bicycling excursions.

The situation in North Adams is somewhat 
more complex.

Green said the passenger service has to end 
a certain distance from the track’s intersec-
tion with the main east-west rail line. The 

planned terminus will be near the back of 
the Brien Center facility (the former North 
Adams Transcript building) off American 
Legion Drive.

This site is about a quarter-mile from 
the Western Gateway Heritage State Park. 
North Adams Mayor Richard Alcombright is 
currently working on a plan to revitalize the 
park through a new public-private partner-
ship (see related story above). Green said 
the relationship of the passenger service to 
the park will be negotiated.

Several options are being considered for 
ticket sales and the boarding of passengers 
in North Adams, such as constructing a new 
free-standing loading platform. There is also 
the possibility of having a ticket booth at 
Western Gateway Heritage State Park with 
a shuttle service to the loading platform.

In these and other details, Green empha-
sized that the process of bringing the north 
county rail service into being is complex. 
“There are still many specifics that have to 
be figured out and a lot of work to be done 
over the next year,” she said.◆

By John Townes
The physical connection from the northern end of the Berkshire 

Scenic Railway Museum’s planned passenger line to the rest of North 
Adams, including its relationship to the Western Gateway Heritage 
State Park, will depend on several factors.

Among them is the outcome of a current plan by the administration 
of North Adams Mayor Richard Alcombright to privatize the park.

Western Gateway Heritage State Park is a complex of old build-
ings on the site of a former railroad yard. It was restored in the 1980s 
as a state project to create a historic park and 
commercial complex to aid in local economic 
development.

The land is owned by the state Department 
of Conservation and Recreation, and the build-
ings are owned by the city’s Redevelopment 
Authority.

The park currently has several tenants, includ-
ing the Freight Yard Pub restaurant, a museum of 
the North Adams Historical Society, a state-run 
Visitors Center and a few commercial tenants. 
However, large portions of the complex remain 
vacant. That trend has persisted throughout its history and has con-
tributed to the park’s failure to become the center of commercial and 
tourism activity that was originally envisioned.

In light of this track record, Alcombright is pursuing a plan to turn 
the property over to private developers to revitalize it.

“The park has had a struggle attracting and keeping tenants over 
the years,” said Alcombright. “Its physical condition has also been 
deteriorating and it is expensive to maintain. I believe the city should 
not be managing what is essentially a commercial development. The 
only way to resurrect it is to turn it over to the private sector.”

Last year, after issuing requests for proposals, the city accepted a bid 
by a nonprofit group, the North Adams Development Trust, whose prin-
cipals include Malcolm Smith, Bruce Grinnell and Duncan Brown.

According to the proposal, the trust will assemble private investment 
capital and a for-profit entity to redevelop and manage the property 
and then negotiate an arrangement with the city.

The city will provide a long-term lease to the developer and receive 
$750,000 in a single payment, plus a commitment by the developer 
to invest at least $1.8 million in the site.

“That would also benefit the city by turning a non-earning asset 
into cash that can be used for other purposes,” said Alcombright.

Alcombright noted that the state has awarded a $900,000 Mass 
Works grant for repairs to the site’s infrastructure, which will make 
its redevelopment more feasible. He said that the deal is still being 
negotiated, and he hopes that a final plan will be announced by the 

end of April.
Regarding the Berkshire Scenic Railway 

passenger line, Alcombright said there are a 
number of possible options.

He said there will be negotiations with Pan 
Am Railway to see if rights of way for a pe-
destrian path to the park are possible. There is 
also a possibility, he added, that the passenger 
line’s exact end point – currently planned for a 
site along American Legion Drive – might be 
relocated slightly.

“The first priority is to get the passenger rail 
line completed into North Adams,” he said. “The details of what is done 
here will be developed in the meantime. The basic goal will be to make 
the location for loading passengers visible, safe and accessible.”

Alcombright said timing and logistics might necessitate that some-
thing as basic as a passenger platform be set up for the first year of 
operation, currently slated for 2014. This could then be enhanced 
– possibly becoming a small train station – based on the level of 
ridership that the passenger line generates.

Alcombright said that ultimately he would like to see a desig-
nated walking route that would connect the passenger line with the 
Western Gateway Heritage State Park, downtown North Adams, the 
Massachusetts Museum of Contemporary Art (MASS MoCA) and 
Massachusetts College of Liberal Arts.

“All of these attractions are within a few minutes of each other 
by foot,” he said. “It will be great if we can create a safe and visible 
pedestrian trail to link all of these destinations together.”◆

plans for western gateway rehab may tie in with rail service

Alcombright said that ulti-
mately he would like to see 
a designated walking route 
that would connect the pas-
senger line with the Western 

Gateway Heritage State Park, 
downtown North Adams, 

MASS MoCA and MCLA.

Hoosac Valley Service
continued from page 12

The Western Gateway Heritage State Park (a back section of which is shown at right) sits adjacent to the rail line that is being eyed for a tourism-based passenger 
service between North Adams and Adams. While city officials hope to connect the rail service with the park and other attractions, the logistics of how to do so remain 
a challenge. A current proposal to privatize the park’s operations may have an impact on that process. The track runs below the Hadley Overpass, which is nearing 
the end of a major reconstruction project. A short distance further down the track is where officials are looking to establish a passenger loading platform.
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By John Townes
A local insurance agency that has built 

its business model around the practice of 
donating half of its operating profi ts to vital 
community service organizations has stepped 
up with a signifi cant contribution to one such 
program that has felt the sting of federal 
budget sequestration.

GoodWorks Insurance announced in late 
March that it was making a donation of 
$10,000 to help Great Barrington-based Com-
munity Health Programs (CHP) cope with a cut 
in its federal funding in the wake of the recent 
sequester standoff in Washington, D.C.

CHP is an independent nonprofi t regional 
organization that provides healthcare and 
social services. As a designated commu-
nity health agency, its 
purpose is to make af-
fordable medical care 
and preventative health 
services available to ev-
eryone, especially peo-
ple with low or moder-
ate incomes, regardless 
of their ability to pay or 
insurance status.

About 70 percent 
of CHP’s $10 million 
annual budget is gener-
ated through reimburse-
ments for patient services. It also receives an 
annual federal grant for its operations, which 
has been $1.85 million.

Like many other programs that receive 
federal support, CHP’s funding was reduced 
last month as a result of the sequester, which 
automatically imposed across-the-board 
budget cuts throughout the government after 
President Obama and Congress failed to reach 
an alternative agreement.

CHP expects to lose about $10,000 a month 
from its federal grant, based on an estimated 
reduction of $120,000 for the fi scal year.

“GoodWorks Insurance is a longtime 
supporter of CHP, and when we heard about 
what sequestration would mean right here in 
Berkshire County, we felt compelled to do 
more in support of this important community 
resource,” said Chad Yonker, chairman of 
GoodWorks.

GoodWorks Insurance is a full-service, 
independent insurance agency with offi ces 
in Connecticut and Massachusetts, including 
an offi ce on Main Street in Great Barrington. 
Its business model includes a commitment 
to donate at least 50 percent of its operating 
profi ts each year to nonprofi t organizations 
supporting education, health and safety in 
the communities where it operates.

“We recognize that more support will be 
needed to continue (CHP’s) level of service,” 
added Yonker. “I hope our donation will 
inspire other area businesses and individuals 
to contribute to CHP if they can.”

Bryan Ayars, chief executive offi cer of 
CHP, expressed appreciation for the donation 
from GoodWorks. “We’re very grateful to 
GoodWorks, and this will be very helpful,” 
he said.

Ayars noted that CHP is hoping to receive 
additional support from businesses and others 
in the community. “If more businesses rise 
up to GoodWorks’ challenge, it would help 
us to level out this loss,” he said.

Cumulative effect
Ayars said that the sequestration cut is 

manageable on its own terms, and that CHP 
expects to absorb it without major disruptions 
in its services.

HEalTH & fitness

“CHP is a very resilient organization and 
we’ll make the necessary adjustments,” he 
said. “I don’t think the public will see a sig-
nifi cant difference in what we do as a direct 
result of the sequester.”

However, he emphasized that the sequester 
is only one among a series of pressures on 
CHP that are stretching its resources increas-
ingly thin. “The sequester cuts are challeng-
ing for us, but they are just the most recent 
episode in a larger problem,” Ayars said.

He explained that the combination of a 
volatile political environment and reductions 
in state and federal funding are coinciding 
with the demands of healthcare reform, which 
brings increasing costs associated with regu-
lations, mandates and other changes.

“The bigger issue is 
that many added de-
mands are being placed 
on the heal thcare 
system,” said Ayars. 
“However, there has si-
multaneously been less 
willingness to prioritize 
healthcare funding in 
policies and budgeting. 
The cumulative effect 
of that is what is really 
crunching us.”

For example, he 
said, reimbursements from the MassHealth 
public insurance program have stayed fl at for 
four years, even though mandates for what 
providers must do have increased.

Meanwhile, the demand for CHP’s services 
has also been escalating because of economic 
condition and other social changes. “As the 
economy tanked, more people have needed 
community health services,” said Ayars.

These pressures are collectively pulling 
community health providers in contradictory 
directions, according to Ayars. “In effect, we’re 
continually being told by government: ‘You 
are going to receive less money, but we expect 
you to do more than you did before,’” he said. 
“Transformational changes in health care are 
worthwhile. But change is expensive to imple-
ment, and it has to be paid for somehow.”

While community health organizations 
have always had to contend with tight budgets 
and vulnerability to swings in the economy 

and political climate, Ayars said this is a 
particularly diffi cult period.

“I won’t say it’s worse than it’s ever been, 
but these are the most unsettling times I 
can think of in the last 25 years,” he said. 
“It’s extremely diffi cult to run a business or 
organization based on how Washington will 
work. There are so many variables and ‘what 
ifs’ these days that it’s almost impossible to 
set a course and stay with it.”

Amidst these challenges, Ayars empha-
sized that CHP’s priority is to maintain the 
level of service it provides to the public.

“We’ll make up the difference from the 
sequester cuts in the same way we always 
have – by using our imaginations and working 

harder,” he said. “But that alone is not enough. 
It also requires adequate funding.”

Ayars noted that CHP operates on a very 
tight basis already. “We spend about 5 percent 
of our budget on administrative costs,” he 
said. “The other 95 percent goes into opera-
tions and services. It’s one thing to cut the 
fat. But when you cut into the bone, you also 
start cutting into the marrow.”

Making adjustments
CHP has facilities in Great Barrington, 

Lee and Pittsfi eld with 130 employees, 
including physicians and other service 
providers and support staff.

continued on page 17
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By John Townes
After 11 years of working as a hospital 

nurse, and five years as executive director of 
a regional home care agency, Bonnie Eichorn 
saw several trends converging in health care 
and Medicare that she believed created both 
a need and an opportunity.

In response, last year she and her husband, 
Jeffrey Lee, launched a new business, Moun-
tain View Home Care Inc., which is based at 
371 South St. in Pittsfield.

Mountain View Home Care (413-464-7524 
or www.mtviewhomecare.com) is a provider 
of private-duty home care for the elderly and 
others who require personal assistance due to a 
chronic medical condition or during recupera-
tion from an acute illness or accident.

In private-duty care, clients contract with 
a provider directly for in-home services. The 
fees are paid either through private insurance 
or by the clients or their families.

Mountain View Home Care is not a Medi-
care provider but it does accept other forms 
of insurance and worker’s compensation, in 
addition to self-pay.

While noting there is a growing need and 
demand for home-care services, Eichorn 
explained that the private-duty model is also 
becoming more important due to reductions 
in Medicare and other insurance coverage for 
personal care services at home.

“People at home may require more than 
an hour a day of assistance even though that 
may be all that is provided by Medicare,” 
she said. “That’s where we can come in. 
We fill the gap between what Medicare or 

other insurance will cover and a person’s 
actual needs.”

Mountain View’s services include personal 
care, household chores, shopping and errands, 
medication reminders, companionship and pet 
sitting. It also provides a respite for family 
members who serve as primary caregivers. In 
addition, Mountain View Home Care offers 
complimentary assessments from a registered 
nurse and 24-hour medical oversight.

The company’s rates average from $22 
to $25 per hour.

Eichorn said that with changes in health-
care system, there is an increasing emphasis 
on home care for the elderly and others who 
have chronic or short-term medical issues.

“I realized when I was a bedside nurse 
that home care is the future of health care,” 
said Eichorn. “It’s more cost-effective. But it 
also means that people are being discharged 
from the hospital more quickly, and they are 
often sicker when they go home. So they 
need more care at home.”

At the same time, however, it has become 
much more complicat-
ed and daunting for pa-
tients and their families 
to find ways to handle 
these needs.

Reductions in reim-
bursement from Medi-
care and other insurance for personal care 
services are also placing more of the financial 
burden directly on them.

“Medicare used to provide more coverage 
for personal care services, and people didn’t 
have to worry as much about the financial 
side,” Eichorn said. “But less of those costs 
are being covered now, and that trend is 
likely to continue.”

Eichorn said that, regardless of what one’s 
personal opinions are on that situation, it is a 
reality that will require adjustments.

“This is where we’re at now, and it’s likely to 
continue in that direction,” she said. “Everyone 

will need to grasp the idea that they will have 
to pay for more of the cost of personal care 
themselves. It’s also unfortunate that people 
have to shop around for help. But, while you 
can’t change what the system is doing, you 
can change how you respond to it.”

Eichorn said she sees her role as easing 
these burdens and helping people understand 
the system to make it more manageable for 
them. “My mission for this business is to 
help people handle this more easily,” she 
said. “As an independent agency, we have 
the flexibility to work things out to make 
it as affordable as possible for them. I tell 
people, ‘Just work with us, and I think you’ll 
be pleasantly surprised.’”

As a private-duty provider, Mountain View 
Home Care offers personal care for periods 
ranging from one hour up to 24 hours per day. 
It has a network of people who are available 
to work as caregivers.

Clients either come to her business directly 
or are referred to it by other providers such 
as visiting-nurse agencies and hospices, 
among others.

Eichorn said there are various options for 
how services are arranged. The company 
provides caregivers as an agency on either 
an hourly or a live-in basis. Eichorn said 
there is no minimum hourly requirement, 
and they are usually able to provide service 
on short notice.

“We also have an employee referral 
program, where we find the worker and the 
patient hires them directly,” she said. “As an 
agency, we provide protection by making sure 
that people find qualified caregivers.”

Eichorn, who is a registered nurse, has a 
background that includes both clinical and 

administrative experi-
ence. She received a 
bachelor’s degree in 
marketing in 1989 and 
worked as a market-
ing director for the 
Pyramid Companies’ 

malls for several years. In 1994 she changed 
careers and went into nursing. She worked 
at Berkshire Medical Center for 12 years. 
In 2006 she became executive director of 
Berkshire Home Care (which has since been 
renamed Porchlight VNA).

After leaving that position in 2010, she 
began preparing to launch her own home 
care business with her husband. She earned 
her MBA from Massachusetts College of 
Liberal Arts and launched Mountain View 
Home Care in January 2012.

“I started this business for two reasons,” 
she said. “I believe entrepreneurship is the 
way to go today. But I’m a nurse first. I was 
motivated by a desire to be an owner so I 
would have the freedom to provide an im-
portant service in the way I believe it should 
be done. I want to work with clients in the 
same way I’d want things done for my own 
family members.”◆

Converging trends 
point to need for 
private-duty care

Bonnie Eichorn says changes in Medicare and other insurance coverage are creating a need for private-
duty care providers such as Mountain View Home Care Inc., which she established last year.

Independent agency fills gap 
where Medicare leaves off 

“I want to work with clients 
in the same way I’d want 
things done for my own 

family members.”
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CHp stung by sequester
continued from page 15

In addition to medical and dental treatment 
and preventative care, CHP operates a WIC 
(Women, Infants and Children) nutrition 
assistance program. It also provides family 
counseling and other support programs, as 
well as early intervention for children with 
disabilities. Its sponsors the South Berkshire 
Community Coalition, a program to prevent 
substance abuse among young people.

CHP currently provides health services to 
about 13,500 people annually and another 
1,700 in its other programs. The number of 
patients has been increasing by an average 
of about 160 people a month.

(Ayars said that the WIC nutrition program, 
which is funded by the U.S. Department of 
Agriculture through the state, will not im-
mediately be affected by the sequester. He 
explained that the state had anticipated the 
current situation and previously prepared for 
it with a more gradual 5.1 percent reduction 
to allow for a more orderly adjustment.)

Ayars said that the pragmatic steps CHP 
will make to compensate for the sequestra-
tion cuts will focus primarily on its internal 
operations and expenses. That includes such 
measures as freezing salaries, and not replac-
ing staff people who leave.

“We’ll go through everything to fi nd ways 
to increase services while reducing expens-
es,” he said. “We also plan to push for the 
state to increase the level of reimbursement 
from MassHealth to keep up with costs.”

He added that CHP employees have been 
helping the organization to compensate for 
the situation, and some physicians and other 
staff have been putting in additional hours 
for no extra pay. “We have very dedicated 
employees who are willing to work even 
harder to do what is necessary,” he said.

Nevertheless, he said, the sequester and 
these other pressures will also have some 
impact on CHP’s services. He noted that 
reducing hours of services and tightening 
eligibility requirements for patients are 
possibilities.

He added that CHP is also having to 
hold back on implementing new services 
or expansions.

“The situation has limited our ability to 
respond to increasing community needs,” 
Ayars said. “Instead we have to focus on 
maintaining what we already have.”

For example, he said, a number of people 
from northern Berkshire County travel to 
CHP sites for care. Until recently, CHP had 
plans to add a facility in north county to serve 
patients there.

“There is a strong need for our services up 
there, which we were prepared to meet,” he 
said. “However, we had to de-prioritize those 
plans because we can’t do that right now.”

Looking to build on the example set by 
GoodWorks Insurance, Ayars said CHP is also 
going to place more emphasis on generating 
contributions from the community to help it 
cover its costs.

“Traditionally about 1 or 2 percent of our 
budget comes from community donations,” 
he said. “We would like to increase that. 
We’re not planning a major public drive, but 
we are talking to individuals and businesses 
We will also push harder in our upcoming 
annual fund-raising campaign.”

Goodworks is also providing an assist in 
that effort by pledging an additional $5,000 
donation to CHP if other businesses and indi-
viduals in the community contribute $50,000. 
For information or to make a contribution, 
go to www.communityhealthprograms.org/
donate or call 413-528-9311 ext. 1178.

In the longer term, Ayars said the solution 
will ultimately have to rely on increased 
national awareness of the realities of health 
care, and on more public and political support 
to provide adequate funding of community 
health services and other providers.

“Organizations like CHP are very mission-
driven,” he said. “We’re committed to deliv-
ering services, and we work hard to achieve 
that. We also try to be good shepherds of our 
resources. But all of that only goes so far. It 
also requires money. CHP will continue to 
be here. We’ll just need to have more support 
from the community.”◆
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Goodideas
Business plan competition
continued from page 1

been instrumental in the development of the 
company’s signature product, EconGrapher, 
an app that allows students (and instructors) 
to interact with economic models on their 
iPhones as part of their coursework in micro 
or macro economics.

Ongoing efforts to take EconGrapher to 
the next stage of development were the basis 
for Pipe & Quill’s winning entry in the 2013 
Williams Business Plan Competition.

First held in 2012 under the auspices of the 
Williams Career Center, the competition was 
initiated by Jeffrey Thomas, a consultant and 
adjunct professor at Williams, as an outgrowth 
of courses he teaches in entrepreneurship.

Following up on its debut (in which top 
honors and the $15,000 prize were taken 
by the team for Designed Good, an online 
marketplace for products steeped in social 
entrepreneurship), this year’s competition 
drew what Thomas described as a more 
sophisticated array of business plans.

“I was really pleased with how strong the 
plans were last year,” he said. “This year, 
things were up at an even higher level. I was 
impressed with their thoroughness, with how 
well each team had developed their plan ‘in 
the round.’”

Michael and team member Joshua Geller, a 
senior at Williams who brings programming 
skills to the Pipe & Quill venture, joined 15 
other teams at the start of the competition 
in mid-January. Over the next few months, 
the field was winnowed 
to four finalists, who 
were announced in ear-
ly March (a fifth team 
selected as a finalist subsequently withdrew 
from the competition). 

Along with Pipe & Quill, the finalists 
included: LocalCycle (Samir Ghosh and 
Kaison Tanabe), an online web application 
that connects farmers and nearby institutions 
interested in purchasing locally grown food; 
Peck (Ayodele Ekhator, Michael Madding 
and Timothy Marchese), an application to 
enhance the college experience by not only 
providing a customizable portal to plan the 
day, but also offering a forum for students 

to discuss and interact with events on their 
college campus; and Snapsity (Matthew 
McNaughton and Erica Moszkowski), a 21st 
century version of a yearbook for sharing past 
events combined with a dynamic, smarter 
social calendar to plan future events.

These teams then spent the ensuing weeks 
further refining their business plans through 

mentoring sessions 
with Williams alumni 
from the world of busi-
ness, and preparing to 

give their “pitch” to a panel of judges at the 
April 6 competition finals.

At 10 a.m. that Saturday, team members 
gathered in a room at Hopkins Hall to pres-
ent their business plans to a panel of judges, 
comprised of Williams alumni with strong 
backgrounds in venture investment: Tom 
Balderston ’78, managing principal with 
SustainVC; Tim Peterson ’86, managing 
director with Arboretum Ventures; and Brad 
Svrluga ’95, a partner with High Peaks 
Venture Partners.

Also in attendance were Thomas and other 
organizers of the competition, as well as 
several alumni who had mentored the teams, 
and an assortment of supporters comprised 
of friends and family members of the par-
ticipating students.

Pitch perfect
With emcee duties handled by Eric Kerns, 

director of marketing for the Williamstown 
Theatre Festival, the competition got under-
way with a presentation by Michael Madding 
of team Peck, who introduced their app 
for coordinating college-related activities 
and information from various sources on 
one platform. His pitch was followed by 
a Q&A session in which judges pried and 
prodded at various aspects of the business 
plan, seeking clarification on competition, 
revenue projections and related items. For 
this portion of the presentation, Madding 
was joined by other team members in field-
ing judges’ questions.

The same process was repeated for pre-
sentations by LocalCycle, Pipe & Quill and 
Snapsity. (In Pipe & Quill’s case, Michael 

handled the pitch and Q&A solo since Geller, 
also a rugby club member, was needed on that 
playing field. “We didn’t want to leave the 
team short two forwards,” said Michael.)

During a one-hour break for lunch, the 
judges digested the pitches more thoroughly, 
discussing and debating the relative strengths 
and weaknesses, to come to a consensus on 
this year’s winning 
plan.

When the event 
reconvened, the 
judges took turns 
offering detailed in-
sights, observations 
and suggestions on 
each team’s pitch 
– and the business 
plan on which it was 
based.

P r i o r  t o  a n -
nouncement of the 
results, the judges 
also offered across-
the-board praise for 
the teams and the 
effort they put into 
their plans on an 
entirely extracur-
ricular basis.

“The quality of 
the presentations 
and business plans 
is quite remark-
able,” commented 
Tom Balderston, 
while fellow judge 
Tim Peterson laud-
ed the teams’ poise 
in handling what 
were often tough 
questions during the Q&A sessions. Brad Svr-
luga observed that the caliber of pitches was 
well beyond anything that might be expected 
from undergraduate students. “With what you 
showed us today, you could have competed 
at a much higher level,” he said.

This feedback from the panel rang true 
to Thomas, who, in an interview a few days 
after the competition, noted how impressed 
he was with each team’s performance – 
especially their ability to handle the high-
pressure give-and-take with judges during 
the Q&A.

“Their performance in that situation really 
exceeded my expectations,” said Thomas. 
“Dealing with undergraduates, you often 
uncover some degree of naivety – something 
that hints at having not as much experience. 
But that didn’t happen.”

The students’ ability to confidently discuss 
and defend various aspects of their business 
plan, according to Thomas, was attributable 

in part to their close interaction with the many 
alumni who served as mentors. “Each team 
had spent a lot of time with mentors who 
asked them a lot of the same type of questions 
that the judges asked,” he said.

It also reflects the overall solidness of 
the business plans and the ventures they 
conceptualized.

Enriching experience
This, said Thomas, goes to the heart of the 

rationale for holding the competition. While 
only one team takes the $15,000 prize that 
goes toward further development of their 
proposed venture, all participants come 
away with a wealth of first-hand experience 
that has real-world relevance for their future 
entrepreneurial endeavors.

That includes not only the exercise of 
developing a detailed business plan, but 
also interacting with mentors and gaining an 
appreciation of the role they play in helping 
refine a business concept. Then, of course, 
is arguably the hardest part: pitching the 
business plan to venture capitalists and other 
potential investors in a position to help take 
the plan from concept to reality.

“Venture investors are always looking for 
opportunities for fast growth and sustain-
able growth,” said Thomas. “What these 
teams come away with is a really good 
understanding of what it takes to attract the 
additional capital they’ll need to move their 
plan forward.”

These and other benefits of participat-
ing in the competition were evident to the 
team that was named this year’s runner-up, 
LocalCycle. Samir Ghosh said the guidance 

and advice that he 
and partner Kaison 
Tanabe received 
over the course of 
the program will 
help them as they 
move forward with 
their concept.

“We got to work 
with a several men-
tors who provided a 
lot of valuable ad-
vice,” said Ghosh, 
a senior majoring in 
English and politi-
cal science. “A lot 
of alums took an 
exceptional amount 
of time with us, and 
we plan on keeping 
in touch.”

Ghosh said that 
he and Tanabe, who 
is majoring in math 
with a concentra-
tion in cognitive sci-
ence, plan to pursue 
their concept for 
LocalCycle follow-
ing graduation this 
spring. “We’ll be 
staying in William-
stown this summer 

to give LocalCycle a trial during the growing 
season,” he said. “There’s a real need to es-
tablish better relationships between growers 
and big buyers, and that’s what we hope to 
do with LocalCycle.”

While noting that the prize money from 
the competition would have facilitated that 
process, Ghosh said LocalCycle is a much 
stronger business concept as the result of  
their participation in the competition.

Enhancements for EconGrapher
For this year’s winning team, the $15,000 

prize will give an immediate boost to ongoing 
product development at Pipe & Quill. But, 
for his part, David Michael also believes the 
merits of participating in the competition 
transcend the cash award.

“The prize is not just the money, but also the 
mentorship and hearing from alumni about 
their ideas and suggestions for how we can 
do things better,” said Michael.

David Michael receives a congratulatory handshake and check from John Noble, director of the Williams Ca-
reer Center, following Pipe & Quill’s selection as winner of the 2013 Williams Business Plan Competition.

Sample screen shot of the EconGrapher app for iPhone. 
Pipe & Quill’s efforts to take the educational software pro-
gram to the next stages of development will be bolstered by 
the $15,000 prize the team won for best business plan.
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“The process itself was very valuable for 
us,” he continued. “It gave us a good op-
portunity to step back and look at our whole 
vision, to clarify and crystallize what we want 
to do with this.”

Michael attributed Pipe & Quill’s success 
in this year’s competition to the solid poten-
tial of the product the company had already 
developed and the strength of their plan to 
take EconGrapher to the next level.

“The product spoke for itself,” he said. “We 
had some really strong 
competition [from the 
other finalist teams] 
but they weren’t at the 
same stage of develop-
ment that we were.”

Drawing from his 
experience in work-
ing with his family’s 
business in southern 
California and from 
his own prior entrepreneurial activities, 
Michael began developing the concept for 
EconGrapher in 2011. “I worked on it as a 
project with Dr. Rolleigh,” he said, noting 
that classmate Kevin O’Connell also played 
a central role in the venture.

They raised some money amongst them-
selves toward development of the application, 
which is targeted toward economics students 
and instructors (visit www.pipeandquill.com 
for details). Early on, Michael noted, they 

had some costly missteps in their selection 
of freelance programmers who were unable 
to deliver as promised. They pushed forward 
on their own to get EconGrapher ready to 
launch this January. “We built the product 
ourselves – not the right way, but it was 
done,” said Michael. “Then we brought Josh 
[Geller] on to polish it off.”

Having earlier taken some of Thomas’ 
classes in entrepreneurship, Michael said 
he had considered but decided against enter-

ing the first business 
plan competition in 
2012. This year, with 
EconGrapher ready to 
launch, investing time 
and energy in the com-
petition looked more 
promising.

“We had been work-
ing on this for a long 
time, and saw this as 

an opportunity to take it to the next level,” 
said Michael.

According to Thomas, the decision to pass 
on the first year of the competition played 
in Pipe & Quill’s favor for 2013. “What dis-
tinguished Pipe & Quill is that they’ve been 
at this for more than a year,” he said. When 
the panel reflected on the four finalists and 
their pitches, he noted, Pipe & Quill stood 
out as the venture most ready and able to 
attract investment capital.

Samir Ghosh (right) delivers his pitch for LocalCycle to the panel of judges (seated in the front row), while teammate Kaison Tanabe controls the visuals for the 
presentation from his laptop. Their business plan for LocalCycle, which seeks to connect local growers with institutional buyers through a web-based interface 
to create a more reliable and sustainable marketplace for locally grown food, was the runner-up in this year’s competition.

The $15,000 “investment” by Williams 
College in Pipe & Quill comes on top on an 
estimated $25,000 that Michael and others 
have put into EconGrahper’s development.

“The $15,000 is going to be really impor-
tant to us in the months ahead,” said Michael. 
“We made the mistakes on our own dime.”

As a result of Pipe & Quill’s success 
in the competition, Michael said he will 
be spending what will be his first sum-
mer in Williamstown. A stipulation of the 
competition calls for the winning team to 
remain in town during the summer funding 
period, during which they will work with 
an advisory board and continue to engage 
with mentors.

During this period, Michael said, the 
company anticipates reaching the next two 
milestones for EconGrapher: rebuilding 
the application to run natively on all Apple 
products by June; and having a web-based 
version ready to go by September. Work 
on more advanced products will also move 
forward during this time.

“I’ve been wearing both hats as a student 
and entrepreneur for a while now,” he said. 
“It will be good to be able to put the hours 
into [Pipe & Quill] on a more dedicated basis 
this summer.”

That period of greater focus may be lim-
ited, however. Having several months ago 
accepted a position with Kaiser Associates, 
a Washington, D.C.-based management 
consulting firm, Michael said he anticipates 
continuing his work with Pipe & Quill once 
his new position begins this autumn.

“I see myself being able to continue to 
work on this with Dr. Rolleigh and others,” he 
said, noting that all of them will be dividing 
their time among other endeavors. “We’re a 
bunch of busy folks here.”◆

“I’ve been wearing both hats 
as a student and entrepre-

neur for a while now,” said 
Michael. “It will be good to 
be able to put the hours into 

[Pipe & Quill] on a more 
dedicated basis this summer.”
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BerkShares Business of the Month

LOCKE LARKIN, THE MAN BEHIND Berkshire County’s oldest-established gourmet food shop, 
Locke Stock & Barrel, laughs when asked about “the local movement,” because for him, it 
just means that he has been around long enough to see things come full circle.  A native of 

the Berkshires, he grew up in a household that was both producer and merchant. His family kept 
pigs, chickens, cows, horses, and a garden, and his father and grandfather ran Larkin’s Market on 
Railroad Street in Great Barrington. On Sundays, the family would slaughter, pluck, and gut the 
chickens that they would sell in the store that week.

As a young man, Locke tried his hand in the globalizing world market, working in the paper mill 
business, but he “always had a dream about getting back” to the Berkshires. He started Locke 
Stock & Barrel in 1968, in the building on Rosseter Street that had housed a feed store. Larkin 

still uses the old wooden bins from the 
feed store, but his inventory has evolved 
considerably.

Larkin’s goals are to please his custom-
ers by selling the “best foods available.”  
Though he sells artisan foods from 
around the world, he has a special place 
in his heart for local products. He fea-
tures local cheeses, preserves, and season-
al produce. And he sells them at the best 
price possible, because he wants to both 
support the producers and encourage his 
customers to taste local products.

His success over the years is based on the 
relationships he has established with his 
customers, who he calls “the best people 
in the world,” and his suppliers, many of 

whom he has known for decades. “If you find a product somewhere else at a better price,” he says, 
“tell me and we’ll make it right by you.” Larkin is proud to carry products few people in the area 
have, products that come recommended by old friends in the business such as Charlie Sahadi of 
the legendary import store in Brooklyn. Larkin relishes doing business directly with producers, 
some of whom are very particular. One Hawaiian honey maker interviewed Larkin for an hour 
before deciding that he was indeed fit to sell his exceptional honey.

Locke Stock & Barrel encourages customers to spend BerkShares. Larkin points out that if you 
add the 5% that you gain by buying BerkShares at the bank to the discount that Locke Stock & 
Barrel offers on a case of wine, then you have yourself a nice little deal.  And Locke will happily 
point you to his favorite bottles. Right now his favorites are Spanish monastrells and garnachas, 
priced at $10.95. Larkin likes the way BerkShares build relationships between local businesses. 
He often gives them to his grandchildren for new shoes or clothes. He’s never taken one back 
to the bank.

According to Larkin, the success of a community stems from cooperation. In the busy season, 
there’s enough business to go around, he says. When the town’s businesses cooperate, rather than 
compete tooth and nail, customers are more likely to have a good experience and come back. He 
lauds the Great Barrington retailers’ willingness to recommend their competitors if they don’t 
have what their customer wants. “The new paradigm is, ‘we’re all in the same boat, let’s get our 
oars aligned.’”

Locke Stock & Barrel
265 Stockbridge Road, Great Barrington
(413) 528 0800
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Deb Hastings Watson, 
owner of Business 
Marketplace (413-281-
3476 or deb@business
marketplace.com), 
provides website, 
marketing and graphic 
design services.

By DeB hAsTInGs wATson
Looking to improve your marketing effec-

tiveness? Be aware that the process requires 
a lot of detailed information from thorough 
market research.

There is, however, a good amount of 
information you can compile on your own 
without hiring a market research fi rm to do 
it for you. Yes, there’s effort involved. But 
if you have the time and the patience, it can 
be done!

Target market
Before you can begin the research process, 

you need to know what you’re looking for. 
This requires knowing, in great detail, your 
target market. 

Your target market is not who you can 
do business with, but 
rather who is your best 
customer. These com-
panies are the ones 
worth investing in to 
fi nd. This requires your 
knowing the following 
about your target market: type of company, 
geographic area(s), number of employees, 
and revenue.

Once you have your target market specifi -
cally identifi ed, you can begin your market 
research.

Market potential
Now that you know who you are trying to 

fi nd, and where they are, you can determine 
the market potential. This is imperative – I 
have had clients who had such a narrow 
description of their target market that, even 
if they got every company identifi ed in their 
geographic areas, they still wouldn’t have 
enough business to be sustained.

A wonderful site to visit fi rst is www.
manta.com/mb. Manta has 32,580,026 
companies categorized under approximately 
25,000 categories and 33,000 U.S. cities and 
towns. If you look in the left column, you’ll 

see where you can narrow your search down 
by the categories listed above; you can focus 
even more fi nely if you choose to. Once you 
fi nish providing your search criteria, they 
don’t just give you the number of companies 
that fi t, they list the companies and their 
contact information.

Competitive analysis
Everyone has competition. It is so impor-

tant to stay on top of yours – they are the ones 
you’re likely losing business to. Determine 
the top three to fi ve competitive companies 
and prepare a Competitive Analysis. Using 
a spreadsheet, list your company fi rst, fol-

lowed by the ones you 
want to analyze.

The categories listed 
down in the fi rst col-
umn will be the areas of 
information you must 
gather about your com-

petition, and list about your own company. 
Each row will list a category, including:

• Corporate identity/logo – this includes 
the visual way they present their company, 
and consistency with which they do it.

• Slogan or marketing tag phrase.
• Style or image – “very professional,” 

“home-made with clip art,” etc.
• Years in business.
• Specifi c target market(s).
• “Level of success” – a vague term, but 

you may want to track how many customers 
(or prospective customers) they have gotten 
away from you. You do ask people why they 
have chosen not to use you, right?

• Number of customers – this can be dif-
fi cult to ascertain, but valuable information 
if available.

• Marketing materials – which materials 
they have/use, (business cards, brochures, 
web site, etc.) and the quality of them.

• Products/services offered – compare 
“apples to apples” as much as possible.

• Pricing.
• Buying ease – how many ways can you 

buy from them? On-line, by phone, only in 
the store?

• Payment terms – credit cards, checks, 
debit cards, COD, purchase orders?

• Sales incentives – volume discounts, 
referral bonuses, etc.

• Customer service – how well do they 
take care of their customer/client base?

Getting this information may require the 
assistance of a friend to make calls; other 
businesses likely wouldn’t just hand over 
detailed information to their competition. 
Once you have this information, go through 
and compare your company to your competi-
tion. This will tell you where you’re doing 
well, where there is an area that requires some 
improvement, and often will reveal an unseen 
opportunity that you can explore.

SWOT analysis
After your competitive analysis is com-

plete, you are ready to perform a SWOT 
analysis: your Strengths, Weaknesses, 
Opportunities and Threats. You will have 
much of the required information from the 
competitive analysis, but more will be needed 
to do this properly. This project will not only 
identify the SWOTs, but will also show how 
to capitalize on your strengths and opportuni-
ties, to correct/adjust your weaknesses and 
to protect yourself from the threats.

All of this information will then fl ow into 
the promotion portion of your marketing 
plan, from which it can guide you on where 
and how best to spend your marketing dol-
lars. One ad, one time, one place is a waste 
of money, and sitting in your offi ce waiting 
for your website to make you rich won’t do 
it. You have to actively market your business 
all year long. Marketing is a process, not 
an activity. All things being equal, the best 
way to beat your competition is to market 
more effectively.◆

ToolS oF THE TradE

dIY approach to
market research

placeMarKET

All things being equal, 
the best way to beat your 
competition is to market 

more effectively.

CAVALIER
PROPERTY MANAGEMENT

THE BEST 
ADDRESS IN 
PITTSFIELD

75 North Street

THE 
CENTRAL 

BLOCK
1700+/- S/F PRIME 

OFFICE/RETAIL 
SPACE

• Professionally managed
• Secure, fully updated building
• Café, convenience store and bank  

on premises.
• Great retail space exposure
• Access from North Street and McKay Street

For more information,  
please call (413) 499-9230  
or visit www.cav-mgt.com

MCLA
My College. Right from the Start.

MASSACHUSETTS COLLEGE OF LIBERAL ARTS 

The Commonwealth’s Public Liberal Arts College 

375 Church Street, North Adams, MA 01247  (413) 662-5410

www.mcla.edu

“A Top Ten Public 
Liberal Arts College” 

ranked by 
U.S. News and World Report

Monday, April 22, 6:30 pm
Intermodal Center
Columbus Ave., Pittsfield

RSVP: mcla.edu or 413-662-5410

 Professional MBA

 Masters of Education

 Students interested in transferring

Graduate and 
Transfer Student 
Admissions 
Information Night

 STOP & SHOP PLAZA, MERRILL ROAD, PITTSFIELD
 442-6911

 Mark E. Kasuba, Gemologistwww.medwardjewelers.com
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New look for ‘readers’
continued from page 1

easier to find if you misplace them at night, 
because you can turn out the lights and see 
them glowing,” she said.

She said EYZ will be priced just under 
$80 – placing them in the mid to upper 
range for conventional readers. In stores, 
the price of readers range from about $10 
in discount stores up to around $100 for 
high-end brands.

Clayton has contracted with an overseas 
manufacturer to custom-produce the glasses 
for them. She said they had hoped to find 
a domestic company to handle the actual 
production of the frames, but those plans ran 
up against the reality of the modern global-
ized economy.

“We tried very hard to find a company in 
the United States to make them for us, but 
we could not find any who do that here, so 
we had to look elsewhere,” she said.

Clayton said they did finally locate a broker 
who was able to match them with a Chinese 
company that could manufacture the glasses 
to their specifications at a manageable cost.

They plan to market and sell the glasses 
primarily online, combined with some retail 
sales. For online sales they have established 
a website – www.themeyz.com – where 
people can now place orders in advance of 
the release of their initial inventory.

“We have also received invitations from 
several local optical shops and retailers 
who are interested in carrying them,” said 
Clayton.

The connection with optical shops opens 
another possibility for the EYZ products. 
Rather than using them as readers, Clayton 
said, customers can have the frames fit with 
prescription lenses through their own opti-
cians. “I think that some people who like the 
style and colors may want to use them as their 
regular [prescription] glasses,” she said.

Crowdfunding effort
While the basic functionality of EYZ 

readers is geared to an older demographic, 
to help finance the venture Clayton has 
turned to an innovative new strategy known 
as “crowdfunding” in which the proponents 
of ventures or projects solicit support from 
the public via the Internet.

EYZ recently conducted a campaign that 
sought to raise up to raise $10,000 by the 
end of March on the crowdfunding website 
Indiegogo.com.

The campaign solicited contributions 
of between $30 and $1,000. Contributors 
receive EYZ readers and other perks based 
on the amount. For example, contributors 
of $30 receive one pair of EYZ, while $55 
qualifies for two pairs. Additional incentives, 
such as signed limited-
edition prints by Clay-
ton, were offered for 
larger contributions of 
$100 or more.

Clayton said she and 
others supporting her 
venture have been en-
couraged by the response to EYZ, and they 
are confident there is a solid niche in the 
market for the readers.

However, she acknowledged that the on-
line crowdfunding campaign has not been an 
overwhelming success. By late March, they 
had raised just $570 in contributions.

“There’s been a lot of publicity and en-
thusiasm about crowdfunding, but I think it 
probably works best for very specific types 
of products and projects,” she said. “We may 
not be the best example of that.”

Clayton emphasized that their plan and 
timetable for EYZ would remain on track 
regardless of the crowdfunding results.

“We’re committed to this as a business,” 
said Clayton. “We knew that if we didn’t 
raise the entire amount on Indiegogo, we 
would personally fund the remaining costs 
ourselves.”

She noted that because it is a new method of 
raising money, and is oriented to the Internet, 
the nature of a project makes a difference 
when it comes to crowdfunding.

“I think the most successful projects are 
those that are technically oriented or have a 
strong appeal to younger people,” Clayton 
said. “The people who would be most in-
terested in reading glasses, for example, are 
likely to be over 40. They are less likely than 
younger people to be exploring a crowdfund-
ing website.”

Clayton added that it is difficult for a 
project to stand out on crowdfunding sites 
like Indiegogo or Kickstarter, because there 
are so many other proposals on them that 
are competing for attention. “It is hard to 
find individual projects, and large numbers 
of people are not likely to stumble upon a 
specific one,” she said.

Because of that, she believes the pri-
mary value of crowdfunding is providing 
a framework to encourage and enable 
people who are already aware of a project 
to contribute to it.

“You have to contact people on your own to 

ask them to visit your web page,” she said. “In 
some ways, it’s like asking people for money, 
which can be difficult to do. So it’s best suited 
for those who already know a lot of people 
who are ready to support their project.”

She added that it is also important 
to research different 
crowdfunding sites and 
choose the one that is 
the best fit for a par-
ticular idea and set of 
goals.

Individual crowd-
funding sites have dif-

fering policies. Some require that proponents 
receive pledges for their entire target goal 
by the deadline or they don’t receive any 
contributions.

However, Clayton noted, one advantage 
of Indiegogo is that project proponents re-
ceive all of the contributions that are raised, 

regardless of whether the target amount has 
been reached.

“So, even if we didn’t raise the full amount, 
we will still receive the contributions that 
people have made,” she said. “We can use 
that towards the total overall start-up costs 
and make up the difference ourselves.”

While the costs of producing a video and 
other related expenses for the crowdfunding 
effort took a bite out of the funds raised through 
Indiegogo, Clayton said the experience was 
a positive one overall. “Was it worth doing? 
I’d give it a qualified “yes’,” she said. “It’s a 
very interesting process and fun to do.”

She recommended that others who may 
be exploring crowdfunding to finance their 
idea should consider it from all angles. “I’d 
suggest that they look into it carefully and 
decide whether their particular idea is a 
good candidate for crowdfunding or not,” 
she said.◆

“The people who would be 
most interested in reading 

glasses are…less likely than 
younger people to be explor-
ing a crowdfunding website.”

413.229.5000

Business loans for
Berkshire County

Equal Housing Lender © Salisbury Bank and Trust Company   Member FDIC    BTC 01/13

SALISBURY BANK enriching.

SALISBURY MORTGAGE enriching.

SALISBURY TRUST
WEALTH ADVISORY SERVICES enriching.

www.salisburybank.com     Sheffield  640 North Main Street • 413.229.5000    South Egremont   51 Main Street • 413.528.5100
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Give us a call! 
tel: 413-448-6222 • fax: 413-443-5619

137 North St., Crawford Square, Pittsfield
Email: info@tax-comp.com • www.tax-comp.com

Fully Comprehensive Service
our complete payroll service supports a wide 

range of pay types and schedules, and includes 
check printing, direct deposit, tax filings, complete 
compliance and more.

~
automatic reminders keep you informed of due 
dates for tax payments and compliance reports, and 
you will receive all the payroll reports you need to 
run your business most efficiently.

~
in addition, you also get personalized professional 
advice on all payroll matters.
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rEal estate
The following real estate 
transactions are provided by 
Banker & Tradesman Real 
estate Data Publishing. only 
properties valued at $75,000 
or higher are included.

AdAms
26 West Rd.
Buyer: Pierre Kareh
Seller: Cota Michael Est
Price: $110,000
Mortgage: $130,000
Lender: Kareh RT
Date: 3/1/13

ALford
18 Boulder Rock Rd.
Buyer: Pyenson FT
Seller: Fredric Kasner
Price: $635,000
Mortgage: $417,000
Lender: Lee Bank
Date: 2/25/13

BeCket
3009 Main St.
Buyer: Beneficial MA Inc
Seller: Peter Dudley
Price: $256,073
Date: 2/19/13

Cheshire
108 Furnace Hill Rd.
Buyer: Donna Mayer
Seller: Patricia Kelly
Price: $165,000
Mortgage: $145,000
Lender: Adams Community
Date: 3/15/13

dALton
22-24 Deming St.
Buyer: Alfred Gelinas
Seller: Greylock FCU
Price: $125,000
Mortgage: $93,750
Lender: Pittsfield Coop
Date: 3/1/13

41 Elmore Dr.
Buyer: Michael Hinkley
Seller: Rosanna Smith
Price: $330,000
Mortgage: $313,500
Lender: Lee Bank
Date: 2/25/13

73 Falls Brook Ter.
Buyer: VS LLC
Seller: David Borowsky
Price: $114,000
Mortgage: $82,500
Lender: Pittsfield Coop
Date: 3/12/13

379 Main St.
Buyer: Sara Stoklosa
Seller: PNC Bank

Price: $89,000
Mortgage: $87,387
Lender: Academy Mtg
Date: 2/28/13

egremont
Shun Toll Rd.
Buyer: 51 Realty LLC
Seller: Serge Bervy Jr
Price: $645,000
Date: 3/1/13

greAt
BArrington

5 Berkshire Cir.
Buyer: James Olivieri
Seller: Neil Schneider RET
Price: $265,000
Date: 3/1/13

34 Division St.
Buyer: Gregory Comcowich
Seller: Gail Sharry
Price: $160,000
Mortgage: $176,000
Lender: Berkshire Bank
Date: 3/11/13

30 Kirk St.
Buyer: Anthony Conway Jr
Seller: Sherratt Lynn Est
Price: $194,000
Mortgage: $174,600
Lender: Pittsfield Coop
Date: 3/7/13

279 Main St.
Buyer: Karen Waddell
Seller: Seth Rogovy
Price: $140,000
Date: 2/28/13

15 Manville St.
Buyer: John Polizzi 3rd
Seller: Collette Villetto
Price: $327,500
Mortgage: $293,500
Lender: Greylock FCU
Date: 3/1/13

9 Muddy Brook Cir.
Buyer: Howard Fluhr
Seller: Nan Perell
Price: $1,120,000
Mortgage: $784,000
Lender: JP Morgan Chase
Date: 3/7/13

277 N. Plain Rd.
Buyer: Bruce Pretty
Seller: Justic Carey
Price: $494,000
Mortgage: $350,000
Lender: Pittsfield Coop
Date: 3/14/13

29 Van Deusenville Rd.
Buyer: Christopher Beacco
Seller: Lawrence Bongard
Price: $360,000
Mortgage: $300,000
Lender: Lee Bank
Date: 3/11/13

Forest Row U:7

Buyer: Mary Campbell
Seller: Kim Gershon
Price: $2722,500
Date: 3/4/13

hAnCoCk
37 Corey Rd. U:623
Buyer: Christopher Ioannides
Seller: Charles Oerter
Price: $85,000
Date: 3/8/13

hinsdALe
Pine Cone Ln. U:155
Buyer: Ronald Cerel
Seller: Hoar FT
Price: $309,000
Mortgage: $247,200
Lender: Greylock FCU
Date: 2/22/13

LAnesBoro
11 Bena St.
Buyer: Shannon Tarjick
Seller: Vanderbogart EM Est
Price: $116,700
Mortgage: $114,585
Lender: Academy Mtg
Date: 3/15/13

551 Main St.
Buyer: Michael Mcmanmon
Seller: Kenneth Wirtes Sr
Price: $337,500
Mortgage: $337,500
Lender: NBT Bank
Date: 3/11/13

780 N. Main St.
Buyer: Steven Grainger
Seller: David Kreiswirth
Price: $340,000
Mortgage: $272,000
Lender: Enterprise B&T
Date: 2/27/13

Lee
55 Hartwood Rd.
Buyer: Nicholas Pitel
Seller: Gregory Mosca
Price: $177,000
Mortgage: $171,690
Lender: Lee Bank
Date: 2/27/13

1440 Pleasant St.
Buyer: Mary Lincoln RET
Seller: David Lanoue
Price: $630,000
Date: 2/22/13

35 Richmond Ave.
Buyer: James Guenther Sr
Seller: Francis Downing
Price: $250,000
Mortgage: $190,000
Lender: Entrust FCU
Date: 3/4/13

170 Silver St.
Buyer: Megan Murray

Seller: Randolph Hover
Price: $185,000
Mortgage: $148,000
Lender: Greylock FCU
Date: 2/22/13

87 Stockbridge Ter.
Buyer: Frankel FT
Seller: Stockbridge Terrace 
LLC
Price: $750,000
Date: 3/6/13

Lenox
Morgan Manor U:5
Buyer: Nancy Costerisan
Seller: Gail Macdonald RET
Price: $170,000
Date: 3/1/13

monterey
Beartown Mountain Rd.
Buyer: Beartown LLC
Seller: Sarah Bingham
Price: $100,000
Mortgage: $80,000
Lender: Sarah Bingham
Date: 2/21/13

4 Carls Ln.
Buyer: Jeffrey Zitsman
Seller: Euguene Epstein
Price: $720,000
Mortgage: $417,000
Lender: Berkshire Bank
Date: 3/1/13

6 Limerock Ln.
Buyer: Richard Edelstein
Seller: Seymour Richman 
RET
Price: $435,500
Mortgage: $275,000
Lender: Hoosac Bank
Date: 3/15/13

80 Mount Hunger Rd.
Buyer: Richard Spalding
Seller: Christopher Beacco
Price: $432,000
Mortgage: $410,000
Lender: Hoosac Bank
Date: 3/11/13

2 Mountain Laurel Way
Buyer: Carol Rexach-Greaves
Seller: Judith Bach
Price: $190,000
Mortgage: $152,000
Lender: Lee Bank
Date: 2/25/13

16 Stevens Lk.
Buyer: David Leason
Seller: Kastriner LT
Price: $900,000
Date: 3/15/13

new
mArLBoro

1359 Hartsville Mill River Rd.
Buyer: Erik Mandell
Seller: Dempsey Myra Est

Price: $325,000
Date: 3/6/13

164 Peter Menaker Rd.
Buyer: Alan Lafer
Seller: Levinson Lakeside T
Price: $1,620,000
Mortgage: $620,000
Lender: JP Morgan Chase
Date: 2/28/13

north AdAms
693 Ashland St.
Buyer: Douglas Mason
Seller: Harry George T
Price: $155,000
Mortgage: $122,000
Lender: Adams Community
Date: 2/19/13

329 Eagle St.
Buyer: Casey Hempen
Seller: Melodie Goodwin
Price: $150,000
Mortgage: $153,061
Lender: Academy Mtg
Date: 2/22/13

71 High St.
Buyer: Mary Richardson
Seller: Jennifer Krouse
Price: $146,000
Mortgage: $138,700
Lender: Hoosac Bank
Date: 2/26/13

25 Marshall St.
Buyer: Marshall St 
Holdings LLC
Seller: John Leu
Price: $210,000
Date: 2/28/13

57-59 Quincy St.
Buyer: Michael Dotal
Seller: Carriage House RT
Price: $122,000
Mortgage: $91,500
Lender: Hoosac Bank
Date: 2/25/13

194 Walker St.
Buyer: Terry Burdick
Seller: Ronald Cote
Price: $117,000
Mortgage: $119,387
Lender: Academy Mtg
Date: 2/22/13

otis
1277 Reservoir Rd.
Buyer: Doody FT
Seller: Robert Grace
Price: $141,000
Date: 2/22/13

88 S. Lake Ave.
Buyer: Jeffrey Burke
Seller: Leslie Cohn
Price: $365,000
Date: 2/19/13

98 Telephone Rd.
Buyer: Barbara Devalut
Seller: Marsha Rifkin
Price: $495,000
Mortgage: $396,000
Lender: Lee Bank
Date: 3/4/13

583 W. Center Rd.
Buyer: Lee Bank
Seller: Kevin Nolan
Price: $234,000
Date: 3/15/13

Peru
17 Andes Rd.
Buyer: Richard Gagnon Jr
Seller: Michael Downey
Price: $239,000
Mortgage: $215,100
Lender: Greylock FCU
Date: 3/7/13

PittsfieLd
6 Amy Ct.
Buyer: Allen Kopfstein
Seller: ALK NT
Price: $352,000
Date: 3/1/13

115 Asci Dr.
Buyer: Dustin Rotenberg
Seller: Harold Kobrin
Price: $159,000
Mortgage: $106,000
Lender: Greylock FCU
Date: 3/11/13

444 Barker Rd.
Buyer: Susan Coyne
Seller: Guy Cariddi
Price: $241,000
Mortgage: $216,900
Lender: Greylock FCU
Date: 3/12/13

200 Benedict Rd.

Buyer: Emily Biron
Seller: Anthony Marchetti
Price: $115,000
Mortgage: $109,000
Lender: Lee Bank
Date: 2/19/13

27 Bernard Ave.
Buyer: Adell Thomas
Seller: Kathy Hart
Price: $130,000
Mortgage: $90,000
Lender: Berkshire Bank
Date: 2/28/13

95 Bossidy Dr.
Buyer: Mark Mathes
Seller: Berkshire Building 
& Dev
Price: $90,000
Mortgage: $88,369
Lender: Academy Mtg
Date: 3/15/13

164 Brighton Ave.
Buyer: Todd Piacenti
Seller: JL Szczepaniak-
Locke

Price: $137,900
Mortgage: $113,900
Lender: Greylock FCU
Date: 2/22/13

4 Brooks Ave.
Buyer: Bianca Chessa
Seller: Brennan Kozlowski
Price: $132,000
Mortgage: $128,040
Lender: Greylock FCU
Date: 2/28/13

36 Brookside Dr.
Buyer: Jonathan Denmark
Seller: Shirley Rubenstein
Price: $275,000
Mortgage: $316,000
Lender: Greylock FCU
Date: 2/25/13

11 Crane Ave.
Buyer: Michael Mcneil
Seller: FNMA
Price: $76,500
Date: 3/12/13

180 Crane Ave.

Buyer: Rachele Dario
Seller: Matreone Shirley 
Est
Price: $82,000
Mortgage: $72,900
Lender: Adams 
Community
Date: 3/15/13

206 Dalton Ave.
Buyer: Cheryl Sandy
Seller: Nabeel Safa
Price: $124,500
Mortgage: $110,907
Lender: Academy Mtg
Date: 3/14/13

704 Dalton Division Rd.
Buyer: Lewis Lipford
Seller: Anna Jackson
Price: $117,000
Date: 3/8/13

12 Denise Ave.
Buyer: Karen Gomiula
Seller: Tierney FT
Price: $165,000
Mortgage: $156,750

Sotheby’s sets sights on Berkshires
By John Townes

The world’s largest affiliate of Sotheby’s International Realty has 
branched out into Berkshire County.

In March, William Pitt Sotheby’s International Realty, which is 
based in Stamford, Conn., opened a Great Barrington office at 308 
Main St.

The Great Barrington office (413-528-4192) has six sales associ-
ates, including Dan Alden, Karen Climo, Dawn Farley, Pat Melluzzo, 
Gladys Montgomery and Anita Schilling.

The office will represent residential and commercial properties in 
all categories and price ranges throughout Berkshire County, accord-
ing to Carolyn Fugere, who manages the office here.

“William Pitt Sotheby’s International Realty decided to open an 
office in Great Barrington because there was an increasing amount 
of crossover activity between Litchfield County (Connecticut) and 
Berkshire County,” said Fugere, who is also office manager in 
Litchfield County. “The demand for our services was crossing the 
border more frequently.”

Dan Alden was hired to represent Berkshire County, and he initially 
worked out of the Lakefield, Conn., office.

“We quickly saw that we would need more associates and an of-
fice in Berkshire County, so we began making plans for that,” said 
Fugere. “We recruited other real estate professionals in Berkshire 
County to build a bigger team based in Great Barrington.”

Fugere noted that 
the company’s vari-
ous offices have strong 
connections with each 
other. “Also, as a So-
theby’s franchise, we 
work closely with So-
theby’s other affiliates in the Northeast, and we have access to its 
national and international activities,” she said.

She noted that international sales are likely to become an increas-
ingly influential factor in the Berkshire real estate market.

“The market segment of international buyers is really picking up in 
New York City and the area around it,” she said. “That hasn’t started 
up here yet, but what happens down there usually predicts what will 
happen in this area. I believe we’ll start to see more of that type of 
international investment activity here within a year or two.”

She added that Berkshire County is in a strong position to attract 
international buyers because of its reputation.

“I was speaking with some clients in France recently, and as soon 
as I mentioned Berkshire County they immediately recognized the 
name and said they are familiar with this area,” she said.

The agency has its roots in Stamford, a city in the southwestern 
corner of Connecticut. The William Pitt Company was founded as 
a real estate firm there in 1949 by the agency’s namesake, who ran 
the company for 50 years.

In 1998, Paul Breunich became head of the company and is its 
current CEO and co-owner. Its ownership also includes Building 
and Land Technology, a development firm based in Stamford, as 
equity partner.

In 2005, the company became an affiliate of Sotheby’s International 
Realty and its name was changed to William Pitt Sotheby’s Inter-
national Realty. In October 2009, it acquired the Litchfield County 
brokerages of Sotheby’s.

Currently William Pitt is the world’s largest Sotheby’s affiliate, 
according to Fugere.

With sales of $2.5 billion, it is also the third-fastest-growing real 
estate company nationally, and the 23rd-largest real estate company 
by sales volume in the United States. It has 26 offices with some 
1,000 sales associates in Litchfield and Fairfield counties, on the 
Connecticut shoreline and in Westchester County, N.Y.◆

“I believe we’ll start to see 
more of that type of inter-

national investment activity 
here within a year or two.”
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Lender: Berkshire Bank
Date: 2/28/13

73 Draper Ave.
Buyer: Kristen Polito
Seller: Elizabeth Haskins
Price: $152,000
Mortgage: $147,440
Lender: Berkshire Bank
Date: 2/22/13

77 East St.
Buyer: 77 East Street LLC
Seller: Bowlby Family 
Realty LLC
Price: $450,000
Date: 2/28/13

26 Edward Ave.
Buyer: Lee Bank
Seller: Manuel Reyes
Price: $117,000
Date: 3/15/13

238 Eleanor Rd.
Buyer: Maria Sirois
Seller: Mary Sullivan
Price: $238,000
Mortgage: $190,400
Lender: Greylock FCU
Date: 2/26/13

687 Elm St.
Buyer: Erica Aldam
Seller: Kristiine Mcnulty
Price: $150,000
Mortgage: $120,000
Lender: Greylock FCU
Date: 2/28/13

74 Elmer Ave.
Buyer: Caroline Kuhlwein
Seller: Kuhlwein Lorraine Est
Price: $75,000
Mortgage: $75,000
Lender: Lenox Natl Bank
Date: 3/13/13

39 Elmhurst Ave.
Buyer: Alicia Castagna
Seller: CSB Service Corp
Price: $113,000
Mortgage: $107,350
Lender: Greylock FCU
Date: 2/22/13

20 Hamlin St.
Buyer: Alexander Blumin
Seller: Jeffrey Diamond
Price: $90,000
Mortgage: $89,590
Lender: Jeffrey Diamond
Date: 2/19/13

82 Holmes Rd.
Buyer: Karah Stafford
Seller: Hitchcock 
Raymond Est
Price: $122,500
Mortgage: $120,280
Lender: Merrill Merchants
Date: 3/1/13

22 Jayne Ave.
Buyer: Michael St John
Seller: Dennis Koch
Price: $150,500
Mortgage: $115,000
Lender: Berkshire Bank
Date: 3/8/13

Lafayette St.
Buyer: Rachele Dario
Seller: Matreone Shirley Est
Price: $82,000
Date: 3/15/13

53 Madison Ave.
Buyer: TJIR Onota LLC
Seller: 1020 Depot Street LLC
Price: $140,000
Date: 2/22/13

200 Mountain Dr.
Buyer: Kristin Light
Seller: Leonard Light
Price: $100,000
Mortgage: $100,000
Lender: Greylock FCU
Date: 3/15/13

28 New Hampshire Ave.
Buyer: Matthew Kudlate
Seller: Richard Gagnon
Price: $141,400
Mortgage: $144,542
Lender: Academy Mtg
Date: 3/7/13

128 Parkside Ave.
Buyer: Greylock FCU
Seller: Mark Novo
Price: $148,949
Date: 3/7/13

228 Partridge Rd.
Buyer: Michael Trong
Seller: RW Boynton
Price: $135,000
Mortgage: $128,250
Lender: Greylock FCU
Date: 3/5/13

157 Ridge Ave.
Buyer: Nicole Kasuba
Seller: FNMA
Price: $167,500
Mortgage: $134,000
Lender: Berkshire Bank
Date: 2/22/13

41 Sampson Pkwy.
Buyer: Goundo Behanzin
Seller: Lois Alden
Price: $194,500
Mortgage: $190,976
Lender: Academy Mtg
Date: 3/1/13

50 Sheffield St.
Buyer: FNMA
Seller: Randy Beaulieu
Price: $103,307
Date: 3/5/13

56 Tor Ct.
Buyer: Donald Massery

Seller: Denise North
Price: $250,000
Mortgage: $125,000
Lender: Lee Bank
Date: 3/1/13

74 Wendell Ave.
Buyer: Berkshire Theatre 
Fest
Seller: Greylock FCU
Price: $120,000
Date: 2/21/13

54 Williamsburg Ter.
Buyer: Adam Hass
Seller: Bank of America
Price: $80,000
Date: 2/25/13

381 Williams St.
Buyer: CSB Service Corp
Seller: John Johnson
Price: $150,000
Date: 3/4/13

Aspen Way U:36
Buyer: Dennis Hogan
Seller: Kowalczyk Dev Corp
Price: $437,500
Mortgage: $235,000
Lender: Pittsfield Coop
Date: 3/13/13

riChmond
1926 Dublin Rd.
Buyer: Arnold Balsam
Seller: Wojtkowski Bros Inc
Price: $1,197,500
Date: 3/4/13

sAndisfieLd
1 Lower West St.
Buyer: Jennifer Cousino
Seller: USA VA
Price: $80,000
Date: 3/11/13

sheffieLd
180 E. Main St.
Buyer: Frank Bateman
Seller: Chihui Badurski
Price: $175,000
Date: 2/26/13

1532 Salisbury Rd.
Buyer: Greylock FCU
Seller: Christopher Brady
Price: $270,000
Date: 3/13/13

24 Spring Hollow Ln.
Buyer: Shelley Veronesi
Seller: Margaret Schoenfeld
Price: $165,000
Mortgage: $120,000
Lender: Lee Bank
Date: 2/22/13

stoCkBridge
14 Goodrich St.
Buyer: John Depiero
Seller: Peynson FT
Price: $437,500
Mortgage: $237,500
Lender: Berkshire Bank
Date: 3/1/13

20 Pine St.
Buyer: Alison Keenam
Seller: Carr Richard Est
Price: $195,000
Mortgage: $175,500
Lender: Greylock FCU
Date: 3/15/13

12 Yale Hill Rd.
Buyer: Mary Berle
Seller: Anne Kelin
Price: $295,000
Date: 3/13/13

wAshington
1338 Washington Mountain
Buyer: Christopher Johnson
Seller: William Poland
Price: $250,000
Mortgage: $50,000
Lender: William Poland
Date: 2/22/13

west
stoCkBridge

34 Alford Rd.
Buyer: John Mancia
Seller: Luchi Props LLC
Price: $152,000
Date: 3/15/13

wiLLiAmstown
115 Ballou Ln.
Buyer: Ngonidzashe 
Munemo
Seller: Todd Ruthven
Price: $345,000
Mortgage: $245,000
Lender: Greylock FCU
Date: 2/26/13

430 Hopper Rd.
Buyer: Jonathan Schneer
Seller: Evelyn Jacobson RET
Price: $509,582
Mortgage: $407,000
Lender: Hoosac Bank
Date: 3/15/13

677 Simonds Rd.
Buyer: NXM LLC
Seller: Purple Moon LLC
Price: $728,000
Mortgage: $728,000
Lender: Hoosac Bank
Date: 3/13/13                   ◆

New Homes • Renovations • Additions • Special Permitting
Repairs/Maintenance • Bathrooms • Decks • Screen Rooms • Porches

Full General Contracting Services or
Individually Priced Job Components/Phases

Call Today for an Estimate
or Consultation

413.441.4367
khayadesign@hotmail.com

Pittsfield, MA

Every month, BERKSHIRE TRADE & COMMERCE takes a fresh look at
news and issues affecting the local economy…and businesses like yours.

With an assortment of articles covering key sectors of the business community,
each issue of BERKSHIRE TRADE & COMMERCE is well-read by the region’s business owners,

managers and professionals…the people you want to reach and want to do business with.

Call or email today for information about making B ERKSHIRE TRADE & COMMERCE

an effective and affordable part of your marketing plan for the year ahead.

413-447-7700 btac@bcn.net

Good reasons to make

BERKSHIRE TRADE & COMMERCE

part of your marketing plan for 2008

Every month, Berkshire Trade & CommerCe takes a fresh look at news and issues 
affecting the local economy…and businesses like yours.

With an assortment of articles covering key sectors of the business community, each issue 
of Berkshire Trade & CommerCe is well-read by the region’s business owners, managers 

and professionals…the people you want to reach and want to do business with.

Call or email today for information about making Berkshire Trade 
& CommerCe an effective and affordable part of your marketing plan.

413-447-7700 • info@btaconline.com
Next Issue: June 2013  ◆  Ad Deadline: May 9  ◆  Print Date: May 13

W
E  n

o

W  accEpt  bErksh
a

r
Es

!

anothEr  good  rEason
:

Twelve good reasons

of your company’s marketing plan

to make BT&C a regular part

DOWNTOWN LEE: REVITALIZATION THROUGH REPURPOSING
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BVPAC project 
puts town on 
track for status 
as destination

Michael McManmon’s conversion of the 
largely vacant Baird and Benton Block 
into a multi-purpose commercial complex 
and headquarters for his company has 
had a transformative effect on downtown 
Lee. That impact is being compounded by 
his related Spectrum Playhouse project, 
which is nearing completion at the former 
St. George’s Episcopal Church.

Garth Story, a member of the First Congregational Church 
in downtown Lee, is among the proponents of an initiative to 
put the iconic structure to new use as a performance venue 
for music, theater, dance and other cultural programming. 
The plan would support the dual goals of boosting activity in 
downtown while, more pressingly, providing much-needed 
funds for the historic building’s preservation and upkeep.

BY JOHN TOWNES
The east side of Main Street in downtown 

Lee has been undergoing a physical and 
creative makeover that local revitaliza-
tion proponents hope will also boost the 
town’s economy by enhancing its role as 
a destination and center of cultural and 
entertainment activity.

A major component of this has been the 
development over the past year of a complex 
known as the Berkshire Visual and Perform-
ing Arts Center (BVPAC), which is based 
in the Baird and Benton Block on Main 
Street and around the corner in the former 
St. George’s Episcopal Church building at 
20 Franklin St.

The initiative includes the Good Purpose 
Art Gallery and an adjacent eatery, the Starv-
ing Artist Creperie and Cafe, which opened 
in 2011 following a major $3.7 million reno-
vation of the Baird and Benton Block (also 
known as the Bookless Building).

continued on page 12

Iconic church’s 
salvation may 
lie in role as 
cultural venue 

BY JOHN TOWNES
For travelers who enter the county from 

Exit 2 of the Massachusetts Turnpike, the 
sight of the First Congregational Church at 
the southern end of downtown Lee is a clear 
sign that one has arrived in the Berkshires.

With its classic Romanesque architec-
ture, 195-foot-tall steeple (believed to be 
the tallest of its kind in New England) and 
grassy town square out front, the imposing 
white, wood-frame structure epitomizes 
the traditional small-town image of the 
Berkshires.

The church building (and its predecessors 
at the town square site) played an important 
role through Lee’s early history, doubling as 
the town’s Meeting House, a center for official 
functions and other community activities. 
The present church was constructed in 1858 
to replace the former Meeting House that had 
burned down a year earlier.

Now, an effort is underway both to preserve 
the iconic building and to give it an additional 
new role as a local and regional venue for 
performing arts.

continued on page 14

Inn purchase 
gives new 

owners stake 
in community
— page 22

New arrivals 
expand options 
for noshing in 
North Adams    
— page 20
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BY JOHN TOWNES
Berkshire County has been on the leading edge of the burgeoning local-

food and sustainable-agriculture movements for some time now.
The county has many of the ingredients necessary to cook up a sustainable 

regional food economy, including an abundance of existing and aspiring 
farmers, culinary entrepreneurs and producers of value-added products – as 
well as a growing market of interested consumers.

The ability of this sector to come to full fruition, however, has been sty-
mied by a shortage of commercial kitchens and other facilities necessary 
to enable producers to prepare and deliver their products to the market on 
a practical and cost-effective basis.

“A lot of people are talking about the need for more commercial kitchens 
and other support systems for agriculture and food production,” said Barbara 
Zheutlin, executive director of Berkshire Grown, a nonprofi t organization 
that promotes and supports the region’s farming and food-based economy. 

continued on page 23
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KITCHEN AID:

Michael and Robin Tesoro of Windsor 
load their pick-up truck for delivery 

of their signature product, Ooma 
Tesoro’s Marinara, to wholesale 

customers throughout the region.
They and other local growers and 
specialty food producers see the 
need for more commercial-grade 

kitchen facilities in the county.

 COMMERCIAL-GRADE 
PROCESSING SITE IS 
MISSING INGREDIENT

FOR MANY LOCAL
FOOD PRODUCERS

First tenant 
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William Stanley 
Business Park    

— page 19

Film tracks 
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— page 13
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Craft brewers prepare to roll out first products from Sheffield facility
Made in the shade (of the Big Elm)

BY BRAD JOHNSON
Bill and Christine Heaton have taken their brewing expertise from 

the bustling center of downtown Pittsfield 
to the relative seclusion of the south county 
town of Sheffield.

The former proprietors of Pittsfield Brew 
Works are poised this summer to roll out 
their first products at the new Big Elm Brewing Company, a craft 
brewing enterprise at 65 Silver St., a short distance south of the 
Sheffield town center.

When they do, they will begin reconnecting with local fans of their 
ales, stouts and lagers who have been awaiting the Heatons’ promised 

return to the brewing scene since closing 
Pittsfield Brew Works in May 2010. They 
will also look to tap new customers in the 
region who may never have visited the former 
brew pub but who would welcome a chance 

to satisfy their thirst for craft beer with a locally made product.
“Our industry has been showing double-digit growth, even during

continued on page 24

At their Pittsfield home, Bill and Christine Heaton hold mock-up cans of the first two products coming out later this summer from Big Elm Brewing in Sheffield.

GROWING INTEREST

Ideas take shape  
for boosting local 
food production

Theater group completes ‘campus’

BY JOHN TOWNES
With its purchase of the Lt. John L. Truden 

VFW Post 448 Building at 36 Linden St. this 
spring, Barrington Stage Company (BSC) 
has cemented its position in Pittsfield, and 
has added the final piece to a theatrical hub 
the organization has been creating since it 
relocated to the city’s downtown in 2005.

“This purchase completes the Barrington 
Stage campus in downtown Pittsfield, and 
gives us all of the physical space we need,” 
said founder and artistic director Julianne 

Boyd. “Now that our facilities are in place, 
we can focus completely on deepening what 
we have.”

BSC is based at 30 Union St., just off 
North Street. Its campus includes the 520-seat 
Mainstage theater and an adjacent building 
that houses its offices and other support 
operations.

Since 2008 the company has also been 
renting the VFW building, which is two 
blocks north, for use as its 113-seat Stage 
2 theater, featuring new works and other 
smaller productions.

“We’ve had a great relationship with 
the VFW, and they’ve been wonderful 

continued on page 20

EDITOR’S NOTE: This is the second of 
two articles on efforts to expand the sup-
port system for growers and producers of 
regional food products. Last month focused 
on developing shared commercial kitchen 
facilities. This month looks at ideas to 
strengthen the overall regional infrastruc-
ture for farming and food production.

BY JOHN TOWNES
Over the course of several decades, the 

orientation of the U.S. food system steadily 
shifted away from small-scale local and 
regional farming and food products towards 
production and sales on a much larger national 
and global scale.

Small and mid-sized independent farms 
serving regional markets all but disappeared 
with the rise of large industrialized factory 
farms. Regional food processing, distribution 
and related services also faded away or were 
swallowed up by multi-national agribusiness 
conglomerates and brands.

In recent years, however, there have been 
signs that the pendulum may be swinging in 
the other direction – at least to some extent – 
with an increased public appetite for healthy, 
locally grown food and policies to support 
regional food system.

The merits and drawbacks of the current 
mass-market food system have been under 
increased scrutiny. There has also been 
an increasing level of interest and activity 
aimed at revitalizing and expanding the role 
of sustainable regional agriculture and food 
production.

This has been occurring on many different 
levels – from individual community projects 
and commercial ventures to local, state and 
federal public policies and programs.

In Berkshire County, independent farms 
and locally made food products already have 
a high-profile niche. Now, efforts are focused 
on finding new ways to bolster the regional 
food system and take it to another level.

“A basic goal is to find more ways to use 
more locally grown food and products of local 
farms and businesses throughout the year,” 
said Barbara Zheutlin, director of Berkshire

continued on page 12

Pittsfield gambit pays off for 
Barrington Stage Company

“We’re planning for the future, 
so that we can grow as the 

market for our products grows.”

The former VFW Post 448  building on Linden Street is now 
a permanent part of Barrington Stage Company’s downtown 
campus following its purchase by the theater group this spring. 
The site houses the 113-seat St. Germain Stage and 50-seat Mr. 
Finn’s Cabaret, as well as various behind-the-scenes operations.
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is smokin’ at 
new North 

Street location  
— page 2

Program takes 
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to prevent 
child abuse    
— page 16
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Tanglewood, which is marking its 75th 
anniversary this summer, is one of the 

primary institutions that have shaped the 
region’s economy, culture and lifestyle.

The multi-purpose musical venue has 
been one of the major drivers of the tour-
ism industry in the Berkshires, annually 
drawing over 300,000 visitors. Tangle-
wood’s own operations – and the related 

outgrowth of regional activities – have had 
a major impact on business, employment, 
real estate values and the region’s lifestyle 
and character over the years

Located in Lenox and operated by 
the Boston Symphony Orchestra (BSO), 
the annual summer concert series by the 
orchestra and other performers at Tangle-
wood, and the educational program for 
young musicians there, have been instru-
mental in putting Berkshire County on the 
cultural map.

Tanglewood also helped to cement 
Berkshire County’s identity as a center for 
cultural activity in the summer months, 
and the region’s niche of upscale tourism 
and second-home owners.

In the following interview, Mark Volpe, 
who has been managing director of the 
BSO since 1997, discusses Tanglewood’s 
history and operations.

Prior to joining the BSO, Volpe had 
served as executive director of the Detroit 
Symphony Orchestra, vice president and

continued on page 16
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Gallery showcases local artists, supports African relief efforts

New mission for former chapelTanglewood 
resonates 
with county

Philip Pryjma, a retired psychiatrist and former director of the Jones 2 Inpatient Unit at Berkshire Medical Center, has found a new purpose for the former 
St. Francis Chapel in South Lee that combines his longtime love of the arts and more recent involvement in Kenyan relief efforts.

BY BRAD JOHNSON
For many people, retirement opens the door to new experiences 

through travel and the pursuit of life-enriching interests.
Philip Pryjma is one such person. After retiring from a long 

career as a psychiatrist and as director at the Jones 2 Inpatient Unit 
at Berkshire Medical Center, he became involved in private efforts 
to improve access to medical care in impoverished areas around 
Nairobi, capital of the east African nation of Kenya.

“I started going to Africa a few years ago,” the Great Barrington 
resident said, describing his work with others to coordinate medical 
clinics and related initiatives.

His work there expanded in an unexpected direction when he 
became involved in doing artwork with schoolchildren in Nairobi 
slums. “I first thought that art would be inconsequential to their real 
needs,” he said. “But the response from children was so positive 
that this aspect grew.”

This in turn led to an awareness of the region’s wealth of artistic 
talent. “I also discovered that there were many very good artists in 
Kenya,” said Pryjma (referring to work done by artists who happen 
to be African rather than artwork done in a particular “African” 
motif). “But there were very few venues to show their work.”

Pryjma’s work in Kenya also introduced him to other efforts by 
NGOs (non-governmental organizations) to address more pressing 
public welfare issues. “I started looking for ways to support indi-
viduals and organizations who were already doing good work,” he 
explained. One such example, he said, is HOREC, a rescue mission 
for abandoned children.

In the serendipitous way such things happen, upon his return 
to the Berkshires from one trip to Kenya about a year-and-a-half 
ago, Pryjma stumbled upon an idea for putting his relief efforts 
there into a local context.

continued on page 14

BY JOHN TOWNES
Some three years after being vacated by 

its namesake, the former KB Toys building 
at 100 West St. in downtown Pittsfield has 
a new owner, and it will soon have a new 
identity as the home of a locally based, high-
tech publishing company.

The high-profile building, one block west 
of Park Square, previously housed the cor-
porate offices of the KB Toys retail chain, 
which went out of business in 2009 after a 
long struggle with changing markets and 
financial difficulties.

On April 3, Laurin Publishing Co. of Pitts-
field closed on the $1.1 million purchase of 

the 1.9-acre parcel and 74,000-square-foot 
building from a New York-based real estate 
trust. The building, which was constructed 
in 1986, has an assessed valuation of $5.3 
million.

Laurin Publishing is a family-owned 
business that publishes magazines, websites, 
directories, videos and newscasts for the 
photonics industry.

After completing interior modifications, 
Laurin Publishing plans to move into the 
building this summer from its present nearby 
offices in the Berkshire Common business 
complex.

continued on page 23

BSO Managing Director Mark 
Volpe discusses festival’s 
growth over first 75 years

PROMINENT DOWNTOWN PRESENCE

Local firm taps KB site for new home 

The former KB Toys headquarters at 100 West St. in downtown Pittsfield will soon be home to Laurin Pub-
lishing Co., a locally based firm that purchased the prominent building earlier this year for $1.1 million.

Half century in 
hardware trade 

at Caligari’s
— page 21

Store at Five 
Corners back 
in business    
— page 18

◆ NEW PARTNERSHIP FOR BERKSHIRE IMMIGRANT CENTER ............................. 2
◆ GALLERY OPENING COINCIDES WITH DOWNSTREET ART FESTIVAL ................. 4
◆ PITTSFIELD BUCKS NATIONAL TREND IN CULTURAL SURVEY ......................... 8
◆ INTERPRINT INVESTS $2 MILLION TO ROLL OUT NEW PRODUCT .................... 11

Inside this issue

SEPTEMBER 2012“The Business Journal For Berkshire County”Vol. 16 No. 5

BERKSHIRE TRADE &
COMMERCE  monthly

BY JOHN TOWNES
After a long career as a dancer, multi-

disciplinary artist and educator, Sharon 
Wyrrick is now pursuing a lifelong dream 
to become a full-time farmer.

Wyrrick, 60, has launched a new agricul-
tural venture, Many Forks Farm, located on 
two acres she leases off Route 8 in Clarksburg. 
This is the first growing season for the farm, 
which she began planning last year.

“This is something that’s been on my 
mind for many years,” said Wyrrick, a na-
tive of Oklahoma who moved to northern 
Berkshire County in 2000. “When I was a 
child I wanted to become a farmer. But back 
then young people were not encouraged to 
go into farming as a career. My life took a 
different turn, and I went into the arts. Then, 
last year, I decided that if I was ever going 
to do this, now is the time.”

“My goal is to help get more 
people of all income levels to 
become interested in using 

seasonal fresh food.”
Wyrrick, who lives in Williamstown, is 

currently cultivating about a half-acre of 
the site, which is located just south of the 
Vermont border. She is growing a variety 
of crops there, including tomatoes, onions, 
cucumbers, squash, carrots and other veg-
etables and greens.

“A half-acre doesn’t sound like much, but 
you can pump a lot of veggies out of that 
half-acre,” said Wyrrick.

It is a more-than-full-time job, and she 
spends many hours in the field, as well as 
handling the sales and other aspects of run-
ning a business.

While Wyrrick emphasized that Many 
Forks Farm is an entrepreneurial venture, it 
is also an outgrowth of her longtime interest 
and advocacy in local food and sustainable 
food systems. She sees her farm both as a 
way to put those beliefs into practice and to 
increase the public’s awareness and access 
to fresh local foods.

In addition to the more familiar forms of 
produce, Wyrrick is also focusing on unusual 
and heirloom variations of culinary staples. 
“I want to introduce people to different 
varieties of vegetables than they are used 
to,” she said.

For example, she is growing carrots that 
include variations in colors such as purple, 
yellow and white. She is also growing a 
variety of black tomato from Europe that is 
unfamiliar to most American palates.

“I realize that part of my job will be to help 
customers understand that, even though these 
varieties look different, they are delicious 
and nutritious,” she said.

Wyrrick is focusing primarily on direct 
local sales. Her main outlet is the North 
Adams Farmers Market, which opened in 
early July. In addition, she is selling salad

continued on page 20

After a professional career ranging from 
corporate lawyer to Disney executive, 
Great Barrington resident Jan Johnson 
is embarked on a new line 
of work as a beekeeper 
and seller of honey 
and beeswax products. 
She plans to use her 
business, Berkshire 
Wildflower Honey, as a 
base on which to build 
a full-scale farming 
operation that will 
focus on sustainable 
agriculture and will 
serve an educational 
role in promoting 
healthy food and 
nutrition.

Advocate of local 
food system puts 
beliefs to work at 
Many Forks Farm

BY BRAD JOHNSON
Like the flight of a honeybee, Jan Johnson’s 

professional career has followed a purposeful 
but unpredictable path – from school teacher 
to corporate lawyer to Disney executive to 
budding beekeeper.

Now, she’s looking to ride the wings of 
her honey-producing hives to the establish-
ment of a full-scale farming venture that will 
showcase sustainable agricultural practices 
and ideologies.

“It’s the first stage to transitioning into a 
full-scale farm,” said Johnson, who operates 
Berkshire Wildflower Honey from her home 
and property in southern Great Barrington. 
“I’m very interested in operating a sustain-
able farming venture in the Berkshires. For 
me the key is sustainability, and financial 
sustainability is a part of that.”

The process of moving toward that goal 
is one characterized by patient persistence, 
with Johnson accumulating information, in-
sights and inspiration from various sources. 
“In part it’s about learning new skills that are 
directly related to the farming enterprise,” 
said Johnson. “It’s also about taking the 
ideas of others and seeing how they can 
be used as the basis for a different kind of 
[agricultural] operation.”

The key difference Johnson envisions 
for her future farming venture would be its

continued on page 21

Honey producer 
sees educational 
role for full-scale 
farming venture

Farming’s new 
philosophers…

Multidisciplinary artist and longtime
local food advocate Sharon Wyrrick 

is now walking the walk with the
start of Many Forks Farm

in Clarksburg.

“There’s so much that can 
be learned through this.”

Welcome return 
of rural town’s 
gathering spot

— page 8

Festival of 
ideas & action 
in North Adams

— page 3
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Behind the scenes
Limelight Productions 
plays supporting role in 
regional theatrical and 
entertainment industry

BY JOHN TOWNES
When people go to a play or 

concert, view a film or televi-
sion show, visit a nightclub 
or attend a wedding, they 
generally soak in the 
emotional and aesthetic 
effects without thinking 
about the behind-the-
scenes nuts and bolts 
that are required to create 
those experiences.

For 40 years, providing 
that hardware and exper-
tise has been the focus of 
Limelight Productions Inc. 
in Lee.

Limelight Productions 
was started in 1972 by owner 
William Beautyman as a part-
time venture. It has grown into 
a major source for rental and 
sales of equipment and supplies 
for the entertainment industry in 
the Berkshires and beyond.

Limelight also offers full-
service consultation, design, instal-
lation and operation of equipment 
for productions and events.

Beautyman originally operated 
the business out of a small garage in 
Stockbridge. Limelight is now based 
in an 8,000-square-foot facility at 471 
Pleasant St. (Route 102) in Lee, which 
is filled to the brim and beyond with a 
wide assortment of lights, rigging and 
other equipment.

“We’ve become quite a broadly based com-
pany,” said Beautyman, who 

lives in Pittsfield. 
“We’re called on 

to do many differ-
ent things.”
Limelight Productions 

(413-243-4950 or www.
limelightproductions.

com) rents and sells 
lighting, dimmers and 
power equipment. 

It also carries theatri-
cal curtains, stages and 

ramps, rigging systems and other 
equipment for live performances and 
theatrical productions, weddings, 
trade shows and other events, and 

film and video productions.

The company also has special equipment to create 
various illusions and spectacles, such as snow and 
fog machines and confetti shooters. It also stocks 
supplies for makeup, scenery painting and other 
creative support.

Beautyman said that the company’s longevity in an 
industry where businesses come and go is one of its 
main selling points.

“Service is one of the benefits we can offer,” he said. 
“We’ve been doing this a long time, and our staff has 
expertise, which is especially important with today’s 

advanced technology.”
Beautyman said the company has a 

staff of six full-time and three 
part-time employees, and 
is currently looking to hire 
two additional specialists. 

He noted that the company’s technical staff periodically go back to 
school to update their knowledge and skills.

While Limelight serves the Berkshire County market, Beautyman 
said a majority of its business today is outside of the county. Its 
market encompasses the eastern seaboard and other regions.

Limelight’s customers range from small local entertainment 
shows to major national productions. In addition to live events, 

continued on page 23

“We’re called on to do many 
different things.”

Limelight owner 
William Beautyman 
has been serving 

the regional enter-
tainment industry 

for the past 40 
years.

BY JOHN TOWNES
The contrast between the bustling en-

vironment of large college campuses like 
the University of North 
Carolina at Chapel Hill 
and the quieter setting 
of a small, private all-
girls secondary school in the Berkshires is 
significant.

That’s the leap Dr. Margaret Jablonski 
has made, and she said she is very happy 
with the change.

In July, Jablonski started her tenure as the 
new head of school at Miss Hall’s School, 
an independent secondary school for young 
women in Pittsfield.

Until now, Jablonski’s career has been 
oriented to administrative positions in student 
affairs at colleges and universities.

Most recently she was vice president for 

student affairs at the University of New 
Haven in Connecticut. Prior to that, from 
2004 until 2010, she was the vice chancellor 
for student affairs at the University of North 
Carolina at Chapel Hill, overseeing student 
life for approximately 17,500 undergraduate 
and 10,000 graduate students.

“After 30 years of working with young 
people in higher education, 
I wanted to focus my time 
and energy on working 
with girls and younger 

women in secondary school,” Jablonski said, 
when asked about her reason for seeking the 
position in Pittsfield. “Miss Hall’s School 
was a perfect fit for that.”

She also welcomed the opportunity to 
work at a smaller school.

“When you are an administrator at a large 
university, you only tend to see students for 
specific reasons, often when they are in some 
kind of difficulty,” she said. “In contrast, at 
a school like Miss Hall’s, you get to know 
everyone on an individual basis. You can

continued on page 11

Miss Hall’s head brings big-university background to all-girls setting
Dr. Margaret Jablonski takes 
leadership position at private 
secondary school in Pittsfield

Dr. Margaret Jablonski says leaving a large university setting for her new post at Miss Hall’s brings a 
welcome change in her role as an educator. “At a school like Miss Hall’s, you get to know everyone on an 
individual basis. You can see the full spectrum of the students’ lives and be more of an actual mentor.”

“Miss Hall’s School 
was a perfect fit.”

BY JOHN TOWNES
Pittsfield is slated to soon gain a new arts 

center downtown, following the purchase of 
the historic Thomas Colt House by a New 
York attorney who grew up here.

Lisa Whitney, a 1964 graduate of Pitts-
field High School, closed on the $225,000 
purchase of the venerable but faded mansion 
at 42 Wendell Ave. from the Wally O. Fritz 
Nominee Trust and the Raymond T. Kushi 
Jr. Trust on June 29.

While she is still working out the specifics, 
Whitney said her basic plan is to establish a 
cultural center that will be available to the 
community for performances, classes and 
other activities there.

Whitney also plans to offer space to cul-
tural organizations and artists for offices, 
studio and rehearsal space, and other uses.

“This is a great opportunity 
for me to give something 

back to the community that 
gave so much to me.”

Another goal is to house a volunteer legal 
service for artists there.

Although she now lives and works as an 
attorney in New York City, Whitney said her 
heart has never left her hometown.

“Pittsfield has always been very important 
to me, and I feel lucky to have grown up 
here,” said Whitney. “This is a great oppor-
tunity for me to give something back to the 
community that gave so much to me.”

Whitney said she hopes to open the new 
cultural center later this year or in early 2013. 
She plans eventually to undertake a more 
comprehensive restoration of the mansion in 

continued on page 14

THOMAS COLT HOUSE

City native envisions 
new cultural center 
for historic mansion 
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ahead for book 
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BY BRAD JOHNSON
Preschool and childcare facilities are an important resource in 

any community, providing working parents with a safe and socially 
engaging environment for their toddlers as well as a supervised 
after-school stop for those children a 
few years older.

A recent real estate transaction in 
Williamstown has ensured that one such 
resource will continue to operate in its longtime location, and that 
the scope of care and services there will be enhanced through up-
grades and improvements to the facility.

In late June the Williamstown Community Preschool closed on 
its purchase of the former First United Methodist Church at the 
corner of Main and Water streets.

“It was really our only viable option,” said Julia Munemo, 
co-president of the preschool’s board of directors, regarding the 

decision to buy the property. “There was nowhere else we could 
afford to go.”

The board’s review of its options took shape over the past few 
years once it became known that the congregation that owned the 

historic church building was looking to 
sell the property and merge with another 
congregation in North Adams.

This reflects an ongoing trend locally 
and elsewhere in which the cost of maintenance and upkeep of 
church properties grows to a point where it exceeds the resources 
of the often-shrinking congregations holding those properties. 
There are a number of recent cases locally where former churches 
have been sold and put to new purposes – from affordable housing 
developments to art galleries and performance spaces.

Aside from the logistics of the congregation finding a new home
continued on page 14

Now that the Williamstown Community Preschool has assumed ownership of the former First United Methodist Church, board co-president Julia Munemo 
(left) and longtime director Sue Hamblin are gearing up for new opportunities for improvement and expansion of services and activities there.

BY JOHN TOWNES
In November, a group of professional 

wedding planners and members of the na-
tional bridal media will be guests of honor in 
Berkshire County, in the second edition of an 
event that is intended to steer more business 
from the $3-to-$5 billion destination wedding 
market into the region.

The 2012 Lenox Wedding Tour will take 
place Nov. 12-15, during which the invited 
guests will be feted and given tours of local 
wedding facilities. They will also be intro-
duced to other venues and wedding-related 
products and services in the Berkshires at a 
Local Vendor Showcase at the Seven Hills 
Inn and other networking events.

The itinerary will also include a Welcome 
Dinner at Wheatleigh, a cocktail reception 
at Blantyre, and a table design challenge at 
Cranwell Resort, followed by a public Dinner 
with the Designers. It will end with a Think 
Tank luncheon at the Apple Tree Inn.

“Berkshire County is a great location for 
destination weddings,” said Katherine Lock-
ridge, who originated the tour. “Destination 
weddings can become a significant source 
of income for many types of businesses and 
stimulate the overall economy here. This tour 
is a marketing effort to encourage that.”

The goal is to familiarize wedding pro-
fessionals with the Berkshires as a site for 
nuptials, and to inspire them to spread the 
word about the region and its attractions to 
their clients and readers. Organizers believe 
this will bring in new business directly while 
also raising the profile of the Berkshires as a 
destination wedding site over time.

This is the second year for the wedding 
planner tour, which recently won the 2012 
Public Relations Trendsetter Award from the 
Berkshire Visitors Bureau and 1Berkshire.

Destination weddings are a category of 
nuptial celebrations in which the event’s

continued on page 17

MARRIAGE OF CONVENIENCE

Organizers hope for 
perfect match with 
Lenox Wedding Tour  

Preserving
a community 
resource

Preschool graduates from tenant to owner of former church

Architect-owner looks to 
‘lead by example’ with 
building re-use concept

New vision for urban renewal

This side-view 
rendering of the 
former Eagles Club 
building at 146 First St. 
shows some of the redesign 
concepts that architect Anthony 
Barnaba envisions for the property. 
Among them are curved Trombe walls 
for passive solar energy, and conversion of 
a former bowling alley into a greenhouse as part 
of a sustainable urban agriculture venture.

BY JOHN TOWNES
Architect Anthony Barnaba said that 

when he recently went back to the drawing 
board to revise his original development 
plan for the commercial block he owns at 
146 First St. in central Pittsfield, he also 
saw the opportunity to practice what he has 
long preached.

Barnaba is the principal architect and 
owner of Blue Line Design, an architec-
tural, engineering and interior and land-
scape design firm based in the First Street 
building.

He said his goal for the property is to 
develop it with a business model that will be 

financially successful while also addressing 
other environmental, social and economic 
needs in the community.

As a result, he has devised a plan that 
will include features such as the conversion 
of a former bowling alley in the rear of the 
building into a greenhouse where food would 
be grown as an example of the potential for 
urban agriculture.

“Hunger and food security are important 
problems,” said Barnaba. “One potential 
solution is to have urban agriculture within 
neighborhoods that will produce fresh, 
healthy food that can be available to the 
people who live there.”

Barnaba explained that for many years he 
has been an advocate of concepts such as 
sustainable construction and design, adap-
tive re-use of structures, and smart-growth 
planning for land use.

continued on page 23

“There was an interest in town to 
see the church building preserved.”

Small Business 
Fund supports 
new growth at 

Mad Macs
— page 4

‘Artsbucks’ 
promotion 
pays off for 

artists, buyers   
— page 2
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County’s only charter school looks to expand on several fronts
Executive Director Julia Bowen believes the nine-year-old Berkshire Arts and Technology Charter Public School is ready to take the next step in its development.

BY BRAD JOHNSON

Some 9-year-olds can come across as advanced for their 
age – a little smarter and savvier than expected, ready to 
take on challenges beyond their tender years, and solidly 

self-confident in their abilities.
Such precociousness on an institutional level is on display at 

the Berkshire Arts and Technology Charter 
Public School, which has begun its ninth 
academic year with a maxed-out enrollment 
of 300-plus students, a sizeable waiting list 
and a growing track record of success in 
achieving its mission.

The 2012-2013 academic year also brings 
the school – known widely by its imprecise but 
easy-to-use acronym “BART” – to a turning 
point that could significantly reshape its role 
in the region.

In recent months the state Board of El-
ementary and Secondary Education (BESE) 
has been reviewing a series of applications submitted by BART’s 
administrators that address some operational changes and challenges 
that have taken shape over the past few years.

These include, at the base level, an application for renewal of 
the school’s charter 
for another five-year 
term that is being 
submitted one year 
ahead of schedule.

That accelerated 
renewal request is 
being driven in large 
part by two separate 
but related applica-
tions: one, to increase 
the school’s enroll-
ment cap by roughly 
20 percent; and, two, 

to expand BART’s defined region beyond its northern Berkshire 
perimeter to include the city of Pittsfield.

The specific circumstances behind these requested adjustments 
show an innovative school poised for its next stage of develop-
ment. And the eventual approval or rejection of these applications 
will have a substantial impact on BART’s process of transition 

– as well as its ability to meet the growing 
demand for the alternative school experience 
it offers.

“We feel the students who come here are 
doing so because it’s the right choice for them,” 
said Julia Bowen, BART’s executive director. 
“It’s not based on bells and whistles, because 
that’s not what we offer.”

What BART does offer is a small-school 
environment for grades 6 through 12, with 
a strong emphasis on college preparation, 
and a curriculum that encourages pursuit 
of individual academic interests while also 

achieving success in the standardized metric by which public 
school performance is measured.

One indication of success in that latter area came in September with 
release of the most recent MCAS (Massachusetts Comprehensive 

Assessment System) 
results, which posi-
tioned BART among 
the top tier of school 
systems both locally 
and statewide (see 
story on page 18).

“I think our good 
performance is attrib-
utable to the school 
itself and the type of 
educational experi-
ence we provide,”
continued on page 18

BY BRAD JOHNSON
A North Carolina-based company is cul-

tivating new roots in the Berkshire County 
town of Adams with the establishment of 
a small satellite operation involved in the 
recycling and resale of high-end plastic 
scrap material.

A more precise term, perhaps, would be 
“reviving old roots” – those of the company’s 
CEO, Adams native Richard Filiault.

“I’m trying to build something in my 
hometown and, maybe in the process, create 
a few jobs,” said Filiault in a phone interview 
from the Statesville, N.C., headquarters of 
Optiglass PC, a company that he has owned 
and operated since 2008.

Optiglass (www.optiglasspc.com) is a 
company that specializes in the sale and 
distribution of high-end polycarbonate sheet 
and film products to customers in a wide 
range of industries. Filiault said the com-
pany primarily distributes products such as 
Lexan-brand polycarbonate sheet from Sabic 
(formerly GE Plastics), but also does some 
limited production of its own product line 
(through contracted use of extrusion facilities 
at outside plastics companies).

Filiault worked with GE Plastics as an 
account manager for 10 years, including 
a period with the company at its former 
world headquarters in Pittsfield. He con-
tinued with the company for a short period 
after it was acquired by Saudi Arabia-based 
Sabic in 2007.

continued on page 11

HOMETOWN VENTURE 

N.C.-based firm sets 
up plastics recycling 
operation in Adams

Organization adopts mission 
of active advocacy for arts

Crusading for 
culture with 
MASSCreative

“We don’t believe kids here 
are any better [than those 

at other schools] in terms of 
their ability to achieve aca-

demic success. We believe it’s 
our responsibility to do what 
we can to make them better. 
Kids rise to expectations – 

and we expect a lot of them.”

Over the past nine years the Berkshire Arts and Technology Charter Public School has made its home in 
a former office complex in downtown Adams. Officials hope to move forward on a $3 million package of 
renovation and expansion projects needed to accommodate growth of the school and its programs.

BY JOHN TOWNES
Members of the state’s cultural community 

and creative economy have joined together 
to form a new organization with a unified 
voice to actively participate in the political 
arena in Massachusetts.

“The basic goal of MASSCreative is to 
advocate for policies and resources that will 
support the arts and culture and the creative 
economy throughout the state,” said Matt 
Wilson, executive director of the fledgling 
organization, which was formally launched 
in October with a series of regional presenta-
tions, including a well-attended event Oct. 
16 at the Berkshire Museum in downtown 
Pittsfield. “We also will work to increase 
public awareness of the very real benefits of 
the arts and culture for everyone. They are 
vital to the economy and the basic quality 
of life in Massachusetts.”

continued on page 20
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Perseverance pays off in group’s
pursuit of gateway property  

BY BRAD JOHNSON

For well over a decade, the former Great Barrington 
Fairgrounds property has sat forlorn and forsaken, 

in want of a redevelopment plan that reflects community 
goals and interests, site limitations and potential, and 
evolving economic realities.

For just as long, an informal group of local residents 
has pursued a possible purchase of the site to secure it as 
a community resource and prevent the type of large-scale 
commercial development that has occasionally been pro-
posed by those with an ownership stake in the property.

While rebuffed by unrealistic asking prices and other 
roadblocks over the years, this group has finally seen its 
efforts bear fruit. On Dec. 10, the group – known as the 
Fairgrounds Community Development Project – closed on 
its purchase of the 57-acre property.

continued on page 17

Bart Elsbach is joined by 
his son Asher at the Great 

Barrington Fairgrounds site.
A local group led by Elsbach

has succeeded in its multi-
year effort to purchase the

the prominent property for 
potential redevelopment

as a community resource.
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NEW LOOK FOR DOWNTOWN PITTSFIELD

BY JOHN TOWNES
The supply of downtown market-rate rental apartments in Pittsfield 

is slated to be increased by 39 new units over the next two years, as the 
result of a $12 million redevelopment of the Howard Block and the Onota 
Building, two prominent properties in the city center.

The project, which is slated to begin the first phase of construction in 
January, is being financed as a package deal that has been arranged as a 
public-private partnership between Allegrone Real Estate and the city, state 
and federal governments.

Ian Rasch, director of development at Allegrone Real Estate, said the 
company saw a need for this category of housing in the city.

“There is a demand for additional market-rate rental apartments down-
town,” he said. “That’s what this project is oriented to.”

continued on page 19

$12 million mixed-use

redevelopment project 

to provide new source

of market-rate rental 

housing for city center

Renderings provided by Allegrone Real Estate show various aspects of the company’s 
combined $12 million redevelopment of two prominent buildings in downtown Pittsfield. 

At the top of the page, the six-story Onota Building on North Street will feature a reconfigured 
first floor for retail and commercial tenants. This includes the side of the building along 
School Street, which will be opened up to create new commercial spaces and a lobby. The 
upper floors will be converted from commercial office space into residential apartments.

The first phase of the downtown project will involve the three-story Howard Block (shown 
above from its southern side facing Federal Street), which will feature improved street-level 
commercial space, as well as new residential apartments on upper floors (right).
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Katherine’s
Kosmic
Kitchen

‘WOMENUPFRONT’
New peer-to-peer roundtable 
provides supportive setting 
for women business owners

Whole-foods master chef/consultant connects with clients near and far
BY BRAD JOHNSON

Something’s cooking in Katherine Miller’s kitchen – and, by all 
accounts, it’s both out of this world and down to earth.

What the Lee resident and California transplant is serving up is 
a heaping plate of helpful tips on how to make 
healthier eating a part of her clients’ everyday 
lives. She does this through her live and web-
based consulting business, Kosmic Kitchen, 
which offers several individual and group programs that attract people 
both locally and around the world.

“I see this as a way to broaden my reach to others,” said Miller, 
who has extensive experience as a whole-foods master chef, yoga 
instructor and holistic health counselor.

“More and more people are becoming aware of the relationship 
between food and health,” she continued. “One of my goals with 
Kosmic Kitchen is helping people with various health issues to realize 
that they have a lot more control over these things.”

Exerting that control, Miller said, begins with a better understand-

ing of the nutritional value of different types of food, and using 
that knowledge to make dietary choices that maximize the health 
benefits of what we eat.

Miller refers to this dietary approach as “nutritarian” – a term 
coined by Dr. Joel Fuhrman in his book, Eat 
to Live. “It means you’re very conscious of 
the nutrient content of the foods that you eat,” 
she explained.

In a nutshell, the nutritarian diet is heavily plant-based, with about 
90 percent consisting of whole, unprocessed vegetables, fruits, grains 
and related food groups. The remaining 10 percent – providing a 
measure of flexibility for people’s individual preferences – can include 
meat, dairy and eggs, as well as the occasional discretionary sweet 
treat or alcoholic beverage. In this category as well, the emphasis is 
on high-quality nutritional value.

Miller said this simple yet flexible approach has resonated with her 
as a pragmatic alternative to other more rigid dietary regimens.

continued on page 22

Drawing on her diverse experience as a chef, yoga instructor and holistic health counselor, Katherine Miller has built Kosmic Kitchen into a successful and growing 
Lee-based consulting business that offers a range of individual and group programs aimed at making healthier eating a part of her clients’ everyday lives.

ON THE job

BY JOHN TOWNES
The choices and opportunities available 

to women have increased greatly in the five 
decades since the passage of the federal Equal 
Pay Act of 1963.

However, the goal of equal pay has not been 
achieved. Collectively, women currently earn 
about 77 percent of the wages earned by their 
male counterparts, according to analyses of 
the census and other data.

The issue of pay equity is complex, and 
there are many factors, variations and excep-
tions involved. Nevertheless, that underlying 

discrepancy in wages and benefits continues 
to persist.

For example, a recent research report by the 
American Association of University Women 
(AAUW) showed that, in a representative 
sampling of young people working full time 
a year after college graduation, women were 
paid, on average, 82 cents for every dollar 
earned by their male peers.

Massachusetts College of Liberal Arts 
(MCLA) in North Adams is currently en-
gaged in an initiative to bring this issue to 
public attention, and to encourage com-
munity and individual efforts to rectify this 
disparity.

continued on page 15

MCLA targets complex issue 
with grant-funded initiative

Gender pay equity remains elusive

BY JOHN TOWNES
A new group has been formed for women 

entrepreneurs in the Berkshires.
“WomenUpFront” is a monthly peer-to-

peer roundtable for women who own estab-
lished businesses that earn at least $200,000 
in annual revenues.

It was formed to provide a setting where 
women business owners can gather with 
their peers for mutual support and to gain 
knowledge and feedback from each other 
and from outside experts.

“It can be lonely at the top,” explained 
Cathy Crosky, a 
senior consultant 
at Charter Oak 
Consulting Group, 
who organized 
and faci l i tates 
the roundtable. 
“Women who own 
businesses are 
hungry for learn-
ing, but it’s often 
difficult for them 
to find others to 
talk to who are in the same position.”

WomenUpFront meets monthly at the 
MountainOne Financial Center in Pitts-
field. Its meetings combine presentations 
by guest speakers, structured learning 
activities, and more informal discussions 
and networking.

“Running a business is very demanding,” 
said Crosky, who lives in Williamstown. 
“The roundtable provides an opportunity 
for women business owners to step ‘out of 
the weeds’ of the day-to-day demands and 
look at their businesses more purposefully 
and strategically.”

The group currently has seven members 
and held its first meeting in January. Crosky 
said the initial group still has openings for 
new members, with a goal of reaching a level 
of 10 or 11 women. After that, she noted, an 
additional group may be started if there is 
sufficient interest.

WomenUpFront was inspired by the 
Women Presidents’ Organization, an in-
ternational group. Crosky was hired as the

continued on page 12

“Women who 
own businesses 
are hungry for 

learning, but it’s 
often difficult 

for them to find 
others to talk to 
who are in the 
same position.”

Julie Mackaman (left), president of the Bennington, Vt., branch of AAUW, moderates a panel discussion 
on “Gender Pay Gap: The Long and Winding Road Toward Parity,” at Massachusetts College of Liberal 
Arts on Feb. 6. The event was the first of several grant-funded programs and initiatives being presented 
by MCLA this semester to focus attention on the issue of wage disparity between men and women.
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New CEO brings different kind of management strategy to NBH
Timothy Jones is an enthusiastic advocate of lean management, a strategy he believes can reshape the way hospitals and other healthcare providers operate.

BY JOHN TOWNES
The problems and potential solutions surrounding the nation’s 

healthcare system are often cast in terms of big issues and policies.
However, Timothy Jones believes that vital 

changes are also rooted in the small things – 
right down to the type of mops that are used 
to clean hospital floors and the number of 
surgical gloves stored in closets.

Jones, the president and CEO of Northern Berkshire Healthcare 
(NBH) in North Adams, is an ardent proponent of what is known 
as “lean” management strategy, which is a hybrid of approaches to 
manufacturing processes that evolved in the U.S. and Japan over 
the past several decades.

Lean management (or just “lean”) combines extreme attention to 
the nuts-and-bolts details of a workplace with a broader philosophy of 
leadership that encourages staff participation in decision-making, rather 

than top-down edicts from management.
Jones is almost evangelistic when he discusses 

lean as a strategy to reshape the way that hospitals 
and other healthcare providers operate. He sees it 
as a vital tool that can improve their efficiency and 

bottom line while enhancing the safety and quality of health care they 
provide, and improving the workplace experience for their staff.

“Lean is an entire way of thinking,” said Jones. “You don’t ‘do’ 
lean. You become it.”

continued on page 16

“Lean is an entire way of 
thinking. You don’t ‘do’ lean. 

You become it.”

BY JOHN TOWNES
If you asked a random sampling of people to make a list of products 

associated with Berkshire County, it is unlikely that sanitary wipes 
would be on that list.

That may eventually change, however, if Zogics, a company 
based in Lee, continues on the growth track it has experienced since 
founder and owner Paul LeBlanc started developing it as a one-man 
business in 2006.

In a few short years, Zogics has grown to become a leading pro-
ducer and supplier of cleaning and sanitation supplies for the fitness, 
healthcare, education and military sectors.

LeBlanc said the company, which currently has a sales growth rate 
of 30 percent a year, has become a preferred business-to-business 
vendor for several thousand commercial and institutional facilities 
in 50 states and 30 other countries.

He attributed this growth to a combination of factors, including
continued on page 22

Not yet a household name
Formula for growth at little-known Zogics 
blends customer focus with workplace fun 

Zogics founder and owner Paul LeBlanc (second from right) encourages a free-spirited office environment as a counterbalance to the 
demanding and fast-paced nature of the business. Among those buying into this philosophy are, from left: operations manager Craig 
Simmons, business development manager Brian Cruey, and McKensie Saldo, who interns at Zogics when not attending Marist College. 
Non-staff beneficiaries include Cruey’s mixed breed Buddy, and LeBlanc’s Rhodesian Ridgeback S’Bu, who are regular fixtures there.

BY BRAD JOHNSON
A recent initiative at Williams College that 

emphasizes entrepreneurship is being enthu-
siastically embraced by students at the private 
liberal arts institution in Williamstown.

In mid-January, several dozen students – 
grouped in 16 teams of two to four – brought 
their entrepreneurial ideas to the table with 
the start of the 2013 Williams Business Plan 
Competition. First offered by the college 
in 2012, this exercise in entrepreneurship 
offers a $15,000 cash award and, perhaps 
more importantly, an opportunity to tap 
the rich resource of Williams alumni who 
serve as mentors during the multi-month 
extracurricular project.

Over the next few weeks these students 
participated in regularly scheduled work-
shops and mentoring sessions during the 
competition’s initial screening round. On 
Jan. 31 the field was winnowed down to 11 
semi-finalists, who continued to develop and 
refine their concepts and business plans in 
hopes of making it to the round of finalists, 
which were announced on March 4.

The five teams making the cut have now 
entered the formal competition phase, which 
will culminate with their “pitches” in front of 
a panel of judges on April 6. The panel will 
select the overall winner, as well as teams 
with the best pitch, best business plan and 
most innovative concept.

From there the winning team will have a 
unique opportunity to put the $15,000 award 
to work as “seed money” on nuts-and-bolts 
aspects of their business concept, augmented 
by additional support such as free office 
space provided by the college and intensive 
mentoring by Williams alumni who bring 
world-class business experience and creden-
tials to the table.

“In my view, the mentoring is the most 
continued on page 18
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