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Reflecting on an institution…

By Brad Johnson
Against a backdrop of summer hustle and 

bustle, plans have been quietly and deliber-
ately moving forward for construction of a 
new, larger Berkshire Place.

The private residential and skilled-nursing 
facility in downtown Pittsfield will eventu-
ally be moving into a new 41,000-square-foot 
complex to be built at the site of the former 
St. Theresa’s Church and an adjacent office 
building about a half-mile down the road 
from its current location at 89 South St.

Until  recently, 
passersby along the 
busy stretch of South 
Street would have 
been hard-pressed 
to detect any on-site 
activity. Behind the 

scenes, however, work was taking place to 
prepare the existing structures to be razed to 
clear the way for start of construction.

That phase of the project began in early 
September with demolition of the former 
church building. Once the site is fully cleared, 
construction of the new facility will begin. 
According to Berkshire Place Executive 
Director Edward Forfa, the timeline targets 
a tentative completion date of fall 2014.

In discussing the nuts and bolts of the 
$10 million construction project, however, 
Forfa expressed an overall absence of con-
cern about just how tightly this schedule 
is adhered to. “We don’t have to rush,” he 
observed. “We’re fine right here until [the new 
building] is ready for us to move into.”

Given that the current expansion project 
has been in various stages of planning and 
discussion for several years, Forfa’s prag-
matic patience can be seen as a reflection of 
standard operating procedure for an organiza-
tion that, coincidentally, is marking the 125th 
anniversary of its founding this year.

“This has been a 10-year-plus process,” 
said Forfa regarding the identification and

continued on page 12

Better place for 
Berkshire Place
After 125 years at 89 South 
St., organization prepares for 
construction of new facility

‘on the Record’ with 
Berkshire Museum’s

Van shields

Van Shields, executive director of the Berkshire Museum in 
Pittsfield, was recently named as the new chair of the board 

of the Berkshire Creative Economy Council, also known as 
Berkshire Creative.

Part of the 1Berkshire regional economic development 
initiative, Berkshire Creative is an organization that works to 
promote and support the region’s creative economy. It sponsors 
networking events, advocates for the creative economy and 
organizes other initiatives to raise public awareness of the role 
of the creative sector.

Berkshire Creative has also sponsored projects to foster 
connections between artists and other creative professionals 
with businesses and industries in the region.

Shields moved to Berkshire County and became the director 
of the Berkshire Museum in September 2011.

Prior to that, he was head of the Culture and Heritage 
Museums in Rock Hill, S.C., for 15 years. From 1990 to 1997, 
Shields was on the staff of the Museum of the Moving Image in 
New York City, eventually becoming its vice director.

Shields also served in the U.S. Air Force for five years. He 
holds a bachelor of science degree in humanities from the U.S. 
Air Force Academy with advanced studies in fine arts and 
communication at Humboldt State University, the University 
of Northern Colorado, and the University of Oklahoma. He is 
married to Peggy Rivers, an artist.

In the following interview with Berkshire Trade & 
CommerCe, Shields discusses his observations of the region, 
his experiences with – and goals for – the Berkshire Museum, 
and his views regarding Berkshire Creative and its future.

continued on page 14

By John Townes
From the outside, Stanmeyer Gallery and Shaker Dam Coffeehouse at 2 Main St. in the central business district 

of West Stockbridge resembles many other restored historic houses in the Berkshires.
But inside, the newly opened business is an eclectic and appealing combination of traditional down-home 

New England coziness, global multiculturalism and photogra-
phy, along with the flavor of a contemporary coffeehouse.

The dual venture reflects the eclectic interests of its owner, 
John Stanmeyer, a professional photographer for 30 years who 
has lived and worked in many different parts of the world.

“This business has multiple layers,” explained Stanmeyer, who opened the coffeehouse and gallery on 
July 4. “What I wanted to do here is to combine photography, education and brilliant coffee.”

His wife, Anastasia Stanmeyer, who is the editor of Berkshire Magazine, also helps operate the venture, 
which is open daily.

The 1,400-square-foot building has two main rooms on the first floor, with an elaborate coffee bar along one 
wall, and a casual assortment of tables and chairs. Interspersed are decorative objects from Indonesia and other 

continued on page 26

coffee and multiculturalism

Eclectic interests imbue West Stockbridge venture

Behind the picket fence and traditional New England facade, this combination gallery 
and coffeehouse in the West Stockbridge village center offers a more global aesthetic 
informed by the tastes and travels of its owner, photographer John Stanmeyer.

“For our 
purposes, this 
is where our 
roots are.”

“What I wanted to do here is to 
combine photography, education 

and brilliant coffee.”
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Site’s catering capacity 
leads to second haven

By John Townes
Haven Cafe and Bakery in Lenox has 

expanded into Great Barrington.
The new version of the popular cafe opened 

in mid-July at 325 Stockbridge Rd. (Route 
7) in the northern commercial district of 
Great Barrington.

(The space was formerly occupied by Cafe 
Adam, which moved across the road into the 
Jenifer House Commons complex.)

Haven in Great Barrington will have the 
same approach and philosophy as its Lenox 
counterpart, but its offerings will be adapted 
to the preferences of its customers there, ac-
cording to owner Shelly Williams and general 
manager Marcel Holland.

“The Great Barrington menu has initially 
been the same as in Lenox,” said Williams. 
“But, over time, we’ll adjust it for the local 
market. We’ll feel it out to find out what 
people prefer in the Great Barrington cafe, 
and we’ll make changes as we go along.”

Williams, a native of southern California, 
moved to Berkshire County 17 years ago and 
opened the original Haven in 2008.

She said she had been considering adding 
a second location for the past few years, and 
had been looking at a variety of possible sites 
before making an agreement to lease the 
Stockbridge Road space earlier this year.

“When this site became available, it was 
perfect for us, so we decided to go ahead,” 
said Williams.

She explained that there are two basic 
reasons for the expansion.

In addition to its cafe and bakery, Haven 
operates a catering business. Williams said 
their ability to grow that part of the business 
had been constrained by limited kitchen 
space in the Lenox cafe, which occupies a 
4,400-square-foot building with 72 seats at 
8 Franklin St.

“Marcel and I both started in catering, and 

it’s where our hearts are,” said Williams. 
“We’ve had to turn down opportunities for 
additional catering work because our kitchen 
in Lenox was not large enough to handle it. 
So we were looking for a space where we 
would be able to build the catering side of 
the operation.”

Although the Great Barrington site is 
smaller, Williams noted that it has two floors of 
1,800 square feet each and is set up to handle 
a larger kitchen. They are using the lower floor 
for kitchen and catering operations, while the 
upper floor houses the 46-seat cafe.

The other reason for the new branch was 
based on customer demand, Williams said.

“Many of our customers live in places like 
Great Barrington and Sheffield and drive to 
Lenox to go to Haven,” she said. “We were 
getting a lot of requests to have a place in 
Great Barrington, so we knew we had an 
existing base of customers there.”

Haven (413-637-8948 in Lenox, 413-528-
5433 in Great Barrington and www.haven-
cafebakery.com) serves breakfast, lunch and 
Sunday brunch, as well as pastries, desserts 
and specialty coffees.

Williams described the fare as “upscale 
comfort food.”

“By upscale I mean we are very ingredient-
driven,” said Williams. “We make it a point to 
use the highest quality fresh ingredients, in-
cluding products from local farms. We’re not 
organic, but our food is healthy and natural. 
We also do try to do everything in a sustain-

Owner Shelly Williams is joined by general manager Marcel Holland at the new Haven Cafe and Bakery 
location in Great Barrington. The new site, which operates along with the original Haven in Lenox, allows 
Williams and Holland to take on more catering business due to its larger kitchen facility.

able way. For example, we use biodegradable 
utensils and don’t use aluminum.”

The morning menu includes breakfast 
burritos, omelets and a variety of other egg 
dishes as well as staples such as French toast 
and pancakes, at prices ranging from around 
$6.50 to $13.75, with the additional option of 
ordering a la carte. Weekend brunches include 
additional selections at prices ranging from 
about $6.50 up to $15.50, also with the a la 
carte option. Lunch features quesadillas, bur-
ritos, sandwiches, burgers, salads and soups, 
with meal prices averaging from around $9 
to $15, with a la carte options.

During the summer Haven in Lenox has 
a staff of about 35 and about 20 in Great 
Barrington, with a somewhat lower level 
during the slower seasons.

Haven in Lenox is open seven days a week 
from 7:30 a.m. to 3 p.m. In Great Barrington 
it is currently open from 8 a.m. to 3 p.m. 
everyday but Wednesday.

Williams said she and Holland have been 
focusing most of their own time this summer 
on getting the Great Barrington Haven up and 
running, but they eventually plan to divide 
their time equally between the two locations 
and the catering business.

“I have to thank our staff in Lenox because 
everyone has really stepped up this summer 
to make this transition work,” she said. “I’m 
also grateful to our customers, because the 
base of people who come here regularly has 
made it possible to do this.”◆

Balanced Approach…
Rock Solid Advice

Securities offered through
LPL Financial, member FINRA/SIPC

Retirement Income Planning
& Asset Management

92 Elm St. • Pittsfield
413.442.8190

www.balance-rock.com

Williamstown real estate agency Harsch 
Associates welcomes Realtor Jim Briggs to 
our team. 
A native of Williamstown, Jim brings extensive 
experience and education in real estate 
transactions. He is a graduate of Boston College 
Law School (cum laude), and his previous 
successful Berkshire County law practice 
included both residential and commercial real 
estate clients and contracts.
As a longtime member of the Massachusetts 
Real Estate Bar Association, Jim has represented Berkshire County real estate buyers 
and sellers, as well as many Massachusetts mortgage institutions. Jim also has extensive 
experience in probate and estate settlement, and therefore understands the complex 
issues surrounding the sale of property by an estate or trust. In these and other ways, 
Jim’s experience will benefit Berkshire County real estate buyers and sellers.
Jim is a member of the Berkshire County Board of Realtors and the National Association 
of Realtors.
In addition to his current career path in real estate, Jim continues to be active in the 
theater. A longtime professional actor, Jim currently performs a one-man show, Vincent, 
about the life of Vincent van Gogh. (Visit www.harschrealestate.com for a schedule 
of his upcoming engagements.)
Jim is also a fully certified (Level III) ski instructor with Professional Ski Instructors of 
America and is the trainer for Williams College students who work as ski instructors at 
Jiminy Peak during Williams College’s Winter Study.
Jim lives in Williamstown with his wife, Susan, and their two children.

413-458-5000
info@harschrealestate.com
www.harschrealestate.com

Harsch Associates Welcomes Jim Briggs

Now availaBle oNliNe…

Is your office copy of Berkshire Trade & Commerce always disappearing 
before you get to finish it?

Did you forget to save a news story or an ad of interest from a past issue?

Do you have associates in other regions who would be interested in 
business and economic news about the Berkshires?

Do you really, really, prefer reading newspapers on your tablet or laptop?

GooD news! Berkshire Trade & Commerce is now available in its full print 
version as a downloadable PDF by visiting:

www.btaconline.com
If you have questions or comments, please contact us at:

413-447-7700 • info@btaconline.com
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guidebook adds visibility 
for downtown Pittsfi eld

By John Townes
Downtown Pittsfield Inc. has 

published a new 
and compre-
hensive Down-
town Destina-
t i o n  G u i d e , 
whose scope is 
announced by a 
cover that states: 
“Eat, Play, Live in 
Downtown Pitts-
fi eld.”

This  summer, 
50,000 copies of the 
28-page brochure-
style booklet, were 
printed. They are being 
distributed for free at a 
variety of locations in 
a 50-mile radius around 
Pittsfi eld. An online ver-
sion is also available on 
the Downtown Pittsfi eld 
Inc.  website (downtown-
pittsfi eld.com).

“It’s a multipurpose 
publication to help people 
become more familiar with 
all that downtown Pittsfi eld 
has to offer,” said Pamela 
Tobin, executive director of 
Downtown Pittsfi eld Inc.

Downtown Pittsfi eld Inc. 
is a membership organiza-
tion of businesses, agencies 
and others with an interest 
in the city center. It sponsors 
initiatives to foster downtown growth and 
revitalization.

The organization initiated the project, 
which is believed to be the fi rst guidebook of 
its type for the city’s downtown. The guide is 
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Eat  Shop  Live

Applaud  Inspire

Explore  Play

Eat, Play, Live 

envisioned as becoming an ongoing resource 
that will be periodically updated.

The colorful booklet is divided into sec-
tions with titles such as “Eat,” “Shop,” “Live,” 

“Applaud,” “Inspire” and other 
topics. It includes listings of 
businesses, organizations, at-
tractions, annual events, pro-
fessional and public services, 
and other information.

The publication also con-
tains some descriptive text, 
ads and other content, in-
cluding a map and parking 
guide.

Tobin said the guide is 
aimed at several catego-
ries of users, including 
local residents, visitors to 
Pittsfi eld and the region, 
newcomers, downtown 
workers, and businesses 
who are considering 
locating in Pittsfi eld.

It is intended to 
serve as a practical 
reference source 
about Pittsfi eld and 
its city center and 
as a promotional ve-
hicle to encourage 
people to visit or 
relocate there.

“It’s designed 
to inform the lo-
cal and visitor 
market about 
the  spec i f i c 
services, attrac-
tions and other 

resources and features that are 
available downtown,” explained Tobin.

Downtown Pittsfi eld Inc. has contracted 
with Berkshire Brochure to distribute the 
guides in restaurants, shops, visitor centers 
and other locations.

In addition, copies are being sent or made 

available to local residents, chambers of 
commerce, real estate agents, businesses 
and others.

Tobin noted that the booklet can be in-
cluded in regional and local information 
packages for newcomers, employees, busi-
ness-recruitment and tourism campaigns.

She added that anyone who wishes to ob-
tain copies can contact Downtown Pittsfi eld 
Inc. at 413-443-6501.

The project was funded from the organiza-
tion’s budget and by revenue from advertising 
and sponsorships. The content was prepared 
by the staff of Downtown Pittsfi eld Inc., 
working with graphic designer Mary Garnish 
Bauman of Pittsfi eld.

Members and non-members of Downtown 
Pittsfi eld Inc. were invited to submit informa-
tion for the free listings. In addition, paid ads 
and featured listings were also available.

The scope of the publication expanded 
beyond its original conception, due to the 
amount of information and the level of 
sponsorships, according to Tobin.

“When we started working on this, we 
thought it would be 16 pages, but it ended 
up being 28 pages,” she said.◆

Come meet our Fitness Directors
Sue Merritt & Tom Libardi

90 Pittsfield Rd.  •  Lenox  •  413-637-9893

 eft membership…$49/month
plus a bonus 1 Free Personal Training session

with each eFT sign up!

personal traininG pacKaGes
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15 sessions for $750 ($50 each)
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By John Townes
Nuclea Biotechnologies Inc. of Pittsfi eld 

has fi nalized a deal that its president and CEO 
Patrick Muraca described as “a game-changer 
for our company.”

Under the $5 million investment, which was 
announced on Sept. 9, Nuclea has purchased 
all shares of WILEX Inc. (aka Oncogene 
Science), a wholly owned U.S. subsidiary of 
German biotechnology fi rm WILEX AG.

Nuclea will take over all the assets of 
WILEX Inc., which is based in Cambridge. It 

will also assume responsibility for repayment 
of $2.5 million under an intercompany loan 
between WILEX Inc. and WILEX AG.

The deal also includes an agreement under 
which Nuclea will further develop a particular 
diagnostic product of WILEX Inc., for which 
the former parent company will be eligible to 
receive single-digit royalties on net sales.

Muraca said the acquisition will benefi t and 
expand Nuclea in several ways, including ac-
celerating its transition 
from product develop-
ment to actual sales.

“This acquisition 
presented us with an op-
portunity to strengthen 
Nuclea’s portfolio and 
continue to move into 
the commercial realm,” he said. “With our 
[combined] expertise and existing relation-
ships, I’m confi dent that these additions will 
expand our footprint in the fi eld of personal-
ized medicine.”

Nuclea (www.nucleabio.com) is headquar-
tered in Pittsfi eld, with additional operations 
in Worcester. The company develops specifi c 
diagnostic tests for colon, breast, lung and 
prostate cancer and leukemia that can help 
predict which courses of treatments will be 
effective for specifi c patients, based on their 
genetic makeup. It identifi es bio-markers and 
develops proprietary diagnostic assays under 
the brand Decision Dx. Nuclea also performs 
research leading to molecular oncology com-
panion diagnostics for the pharmaceutical 
and biotechnology industries.

WILEX Inc., which has 11 employees 
in Cambridge, specializes in serum based 
oncoprotein diagnostics which are marketed 
under the trademark Oncogene Science. Its 
portfolio includes a product for the mea-
surement, management and monitoring of 
patients with metastatic breast cancer and 
diagnostic products for kidney cancer.

The company will now be known as Nuclea 
Biotechnologies-Oncogene Science.

Muraca said the acquisition grew out of a 
working relationship earlier this year in which 
Nuclea provided services to WILEX.

“There were similarities and synergies 
between us and WILEX Inc., and I asked 
WILEX AG if they would be willing to sell 
its U.S. division to us,” said Muraca. “Our 
being based in the United States seemed to 

be a better fi t for that business. The board of 
WILEX AG agreed.”

He said the deal took about two months 
of intensive negotiations to fi nalize. The 
agreement includes the transfer to Nuclea 
of existing distribution and marketing agree-
ments for Oncogene Science products.

“Nuclea has been focused on develop-
ment,” said Muraca. “WILEX Inc., on the 
other hand, is not only a developer but is also 

a fully commercialized 
business that gener-
ates revenues. So this 
moves Nuclea more 
quickly to becoming a 
fully commercialized 
company.”

It also adds the so-
phisticated 20,000-square-foot offi ces and 
manufacturing center of WILEX in Cam-
bridge to Nuclea’s resources. That facility 
includes about $2 million worth of equipment 
and $1 million worth of inventory.

That is important, Muraca said, because it 
gives Nuclea the capability to manufacture 
products itself.

Until now, the company has had to rely on 
third-party sources for the manufacture of its 
products, he explained. “Now, Nuclea will 
also be able to use the manufacturing capa-
bilities of WILEX to produce bio-markers 
ourselves in house, rather than having to go 
to third parties,” he said.

In terms of its local impact, the acquisition 
will not bring major changes to Nuclea’s 
Pittsfi eld operations in the immediate future. 
Muraca said, however, that the acquisition 
adds to the potential for growth and expan-
sion of its workforce here.

He emphasized that Nuclea will maintain 
its business headquarters and other opera-
tions in Pittsfi eld, including its facility on 
Elm Street.

For the time being, Muraca said, the 
WILEX division will continue to operate 
from its facilities in Cambridge. He noted 
that some of its Worcester operations might 
be moved to Cambridge.

Over a longer time line, he said, there is a 
possibility that all or some of the operations 
of WILEX operations could eventually move 
to Pittsfi eld. The ability to do that, he added, 
will depend in part on the progress of a life 
sciences center that the Pittsfi eld Economic 
Development Authority (PEDA) is currently 
working to establish at the William Stanley 
Business Park.

Muraca has wanted to move Nuclea into 
the William Stanley Park for many years. He 
recently moved one facet of the company’s 
operations into a rented space in an existing 
building occupied by PEDA at the site.

He said that the technical and business 
requirements for a major expansion of Nu-
clea here would require a particular setting 
and conditions. He does not believe there are 
currently other sites in this region that would 
fi t those criteria, but a designated life sciences 
center in the William Stanley Park could.

“We would seriously consider moving 
more of the business here at some point, but 
that will largely depend on what happens at 
the PEDA site,” he said.◆

readY for reVenues

Nuclea moves to next 
stage of development 
with WIlEx purchase

“We would seriously consider 
moving more of the business 
here at some point, but that 
will largely depend on what 
happens at the PEDA site.”

EARN YOUR PMBA

HERE

Aaron enrolled in MCLA’s Professional Masters of Business Administration program 
to develop the skills he needed to advance his career. As an accounts receivable clerk 
for Oral and Dental Implant Surgery in North Adams, MA, Aaron’s PMBA experience 
provided him with the tools he needs to one day manage the practice. Begin your 

journey here, and you can end up anywhere.   MCLA.EDU/PMBA  413 662 5410 MASSACHUSETTS COLLEGE OF LIBERAL ARTS

You have our

Undivided
Attention

DOLLARS & SENSE
Tax & Financial Planning Services®

James R. Rose, CFP®

Enrolled Agent

(413) 448-9015
Fax: (413) 448-9054

222 South St. Professional Building
Pittsfield, MA 01201

I have helped over 88 local 

business owners save a total 

of $150,482 on credit card 

fees for the fi rst year of 

processing with me.

– Don Raiche

Don Raiche • 413-637-2100
www.berkshiremerchantservices.com

MeMBeR oF THe BeRKsHIRe CHAMBeR oF CoMMeRCe
MeMBeR oF THe Lee CHAMBeR oF CoMMeRCe 
MeMBeR oF BeRKsHIRe BUsIness BUILDeRs

There is a 95% chance that your credit 
card machine is stealing profits from 
you…and that I can save you money like 
I have done for other area merchants.

BerKShire MerChANt 
SerViCeS
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the month in business
Ongoing: Berkshire Business 
Builders networking meeting 
every Thursday morning from 
8:30 to 9:30 a.m. at 55 Church 
Street in Pittsfi eld. All business 
people looking for an opportunity to network are invited. For 
information, call Kathy Hazelett at 413-442-8581.

Ongoing: The Job Club meets Mondays from 1 to 2 p.m. at 
BerkshireWorks Career Center at 160 North St. in Pittsfi eld. 
Free and informal program helps participants who are seeking 
employment to expand their network of contacts and provides 
valuable job-search tips. It also serves as a support group 
throughout the job-search process. For information, visit www.
berkshireworks.org or call 413-499-2220. 

Various dates: Free Computer Classes at the Berkshire 
Athenaeum including Computer Basics (Oct. 3), Word Basics 
(Oct. 8), Library Catalog Basics (Oct. 17), How to Borrow 
Library Ebooks and Audiobooks (Oct. 22), and a 3-part series 
on QuickBooks (Nov. 7, 14, 21). Free and open to the public, 
but preregistration is required. Contact Library Reference 
Department at 413-499-9480 ext. 202.

Sept. 17: Brown Bag Lunch Seminar with Susan Coyne of 
Digital First Media discussing the daily deal concept for small 
businesses. Noon at 1Berkshire Central Station, 66 Allen St. 
in Pittsfi eld. 413-499-4000.

Sept. 17: How to Understand the Economy, a workshop for 
individuals and small businesses, 5:30 p.m. at the American 
Institute for Economic Research in Great Barrington, as part of 
the institute’s Women’s Financial Empowerment series. Free. 
RSVP 413-528-1216.

Sept. 17, Oct. 19: Pittsfi eld Green Drinks, informal gathering 
of people interested in conservation and environmental issues 
on third Tuesday of each month. 5:15 p.m. at MadJacks BBQ, 
295 North St. Sponsored by the Berkshire Environmental Ac-
tion Team (BEAT). For more information, contact Jane Winn 
at jane@thebeatnews.org or 413-230-7321.

Sept 18: Chamber Nite for members of the Berkshire Cham-
ber of Commerce to celebrate the 30th anniversary of Molari 
Employment & Healthcare Services. 5 p.m. at 80 Center St. in 
Pittsfi eld. RSVP 413-499-4000.

Sept. 18, 25, Oct. 2, 9, 16: The ABCs of Navigation for 
Caregivers of Seniors, workshop for those caring for a parent, 
spouse, grandparent or older relative to help them balance their 
caregiving, family and work responsibilities. Presented by Bob 
Dean of Navigation For Caregivers from 9 to 10:30 a.m. at 
United Cerebral Palsy of Berkshire County’s Pittsfi eld offi ce 
at 208 West St. Cost is $35 which includes course materials. 
To register or for more information, contact Bob Dean at 413-
464-1519 or rpdean123@gmail.com.

Sept. 18-Oct. 2: Life Sciences for Body Artists covers body 
art and relevant aspects of anatomy, physiology, and microbi-
ology. Wednesdays at 5 p.m. $90. A Workforce Development 
Workshop offered by the Berkshire Community College Offi ce 
of Community Education. 413-236-2127.

Sept. 19, Oct. 17: Third Thursdays monthly community 
street festival in downtown Pittsfi eld. 5 to 8 p.m. Information 
at discoverpittsfi eld.com.

Sept. 19: Walk a Mile in Her Shoes Men’s March to Stop 
Rape, Sexual Assault and Gender Violence with participants 
walking in downtown Pittsfi eld to stop violence and show soli-
darity with survivors. Proceeds benefi t the Elizabeth Freeman 
Center, a domestic violence/rape crisis center. Registration at 
5:30 p.m. at Park Square. Pledge sheets available at Bagels Too, 
Flavours Restaurant, at Facebook page ElizabethFreemanCenter 
or by calling 413-499-2425.

Sept. 21: International Day of Peace Celebration sponsored 
by Railroad Street Youth Project, with food, art, music and other 
activities. Free. 10 a.m. to 4 p.m. at RSYP Drop-In Center, 60 
Bridge St. in Great Barrington.

Sept. 21: Think You Want to be a Professional Organizer? 
workshop taught by Helen Volk, president of Beyond Clutter. 
10 a.m. $75. A Workforce Development Workshop offered 
by the Berkshire Community College Offi ce of Community 
Education. 413-236-2127.

Sept. 21: Back to School Ballroom Social Dance for adults 
and students including free dance lesson and dancing to the 
Champagne Jam Trio. Sponsored by Berkshire Ballroom Chapter 
3045 of USA Dance Inc. 7 p.m. at the Masonic Hall ballroom, 
116 South St. in Pittsfi eld. $9 members, $13 non-members and 
$5 for high school and college students. Information at www.
berkshireballroom.org.

Sept. 21: Pittsfi eld Repair Cafe with experts available to fi x 
or offer advice on repairs on household items for free. 1 to 
5 p.m. in the basement at St. Stephen’s Church in Pittsfi eld. 
Sponsored by the Resilience Circle. For information about 
whether your particular possession is suitable to bring, call 
Tom Harter at 413-212-8589.

Sept. 22: BerkShares 7th Anniversary Celebration, 7:30 p.m. at 
the Mahaiwe Performing Arts Center in Great Barrington. Tickets 
are $10 or 10 BerkShares (free for BerkShares business owners 
and BerkShares Inc. members). For tickets, call 413-528-0100 or 
go to www.mahaiwe.org. For more information about BerkShares, 
call 413-528-1737 or email info@berkshares.org.

Sept. 23: Journeyman Electrician Program, a course offered this 
fall by McCann Technical School in North Adams. Class schedules 
and application information at www.mccanntech.org.

Sept. 23: The ABCs of Navigation for Caregivers of Seniors, 
3:30 to 5 p.m. and again from 6 to 7:30 p.m. at the Sheffi eld 
Senior Center. See item above for details. 

Sept. 23-Nov. 14: Design Drawing for Professionals, course 
for architects, interior designers and artists. Mondays, 6 p.m. 
$180. A Workforce Development Workshop offered by the 
Berkshire Community College Offi ce of Community Educa-
tion. 413-236-2127.

Sept. 24: Berkshire Young Professionals Networking Event, 
5:30 p.m. at the Berkshire Hills Country Club in Pittsfi eld. Free 
for BYP cardholders or $10. RSVP. 413-499-4000.

Sept. 24: Investment Planning seminar presented by Sean 
LeBlanc, a Registered Representative with LPL Financial at 
Adams Community Investment Services. Free and open to the 
public. 6:30 to 8:30 p.m. at Bass Water Grill in Cheshire. To 
RSVP, call 413-749-1188 or email sean.leblanc@lpl.com.

Sept. 25: Networking Before Nine Breakfast sponsored by 
Southern Berkshire Chamber of Commerce, with guest speaker 
Bryan Ayars of Community Health Programs. 7:45 a.m. at the 
Egremont Country Club. $20. RSVP 413-528-4284.

Sept. 25: Workforce Wednesday presentation for employers 
on unemployment insurance and the hearings process, 9 a.m. at 
the 1Berkshire Building, 66 Allen St. in Pittsfi eld. Hosted by the 
Berkshire County Regional Employment Board, and Berkshire-
Works Career Center. Preregister at www.berkshireworks.org.

Sept. 25: Conversations on Creativity, a discussion between 
artists Tom O’Neil and Pedro de Movellan, moderated by Joanne 
Yurman, Ph.D. Part of the Support Group for artists at IS183 Art 
School at 13 Willard Hill Rd. in Stockbridge. Free. Registration 
and information 413-298-5252, ext. 100 or www.is183.org.

Sept. 27: Hillcrest Educational Centers’ Fall Golf Classic, 
four-person scramble format at Waubeeka Golf Links in Wil-
liamstown and Donnybrook Country Club in Lanesboro. For 
registration and sponsorship information, call Sheila Mason at 
413-499-7924 ext. 133 or email smason@hillcrestec.org. 

Sept. 28: GB Harvest Bash hosted by Guido’s Fresh Marketplace 
with samples from local producers and brewers. Noon to 6 p.m. 
at 760 S. Main St. in Great Barrington.

Sept. 28: Lifelong Planning for Persons with Long-Term 
Disabilities workshop sponsored by Berkshire County ARC for 
families, guardians and caregivers, with Theresa Varnet, MSW, 
JD, a nationally recognized expert in the fi eld of trust law and 
rights. 8:30 a.m. at the Crowne Plaza in Pittsfi eld. RSVP to 
Maryann Hyatt at 413-499-4241 ext. 227.

Oct. 1: Sending Your Child to College for Pennies on the Dol-
lar, free informational webinar for parents of college-bound high 
school seniors, juniors or sophomores. Presented by Greylock 
Federal Credit Union and Collegiate Funding Solutions from 
7 to 7:30 p.m. To register or for more information, visit www.
greylock.org. Participants will be given instructions on how to 
view the webinar from their own homes. 

Oct. 3, 10, 24: Healthy Cooking Classes offered by the Nutri-
tion Center through a grant from the City of Pittsfi eld. Culinary 
coach Morgan Kulchinsky covers cooking on a budget, creating 
a balanced meal and other topics. Free to the public. Information 
at www.thenutritioncenter.org.

Oct. 3-5: Certifi ed Fiber Optics Training introductory three-
day course to prepares students to become a certifi ed technician. 
8 a.m. to 5 p.m. $695. A Workforce Development Workshop 
offered by the Berkshire Community College Offi ce of Com-
munity Education. 413-236-2127.

Oct. 3: Film and Media Networking Event sponsored by the 
Berkshire Film and Media Collaborative. 6 p.m. at Shakespeare 
& Company in Lenox. Information at berkshirefi lm.com.

Oct. 3: Great Barrington Green Drinks, informal gathering 
of people interested in conservation and environmental issues 
on fi rst Thursday of each month. 5:15 p.m. at the Route 7 Grill, 
999 South Main St. For more information, contact Erik Hoffner 
at ehoffner@orionmagazine.org or 413-528-4422.

Oct. 5: Buddy Walk from Craneville Elementary School in 
Dalton to benefi t services for people with Down Syndrome. 
Registration 10 a.m. Contact Christine Ferrari 413-464-7262 
ext. 11 or visit www.bcarc.org/dsfg/Buddy Walk 2013.

Oct. 6: Northern Berkshire Fall Foliage Parade through 
central North Adams beginning at 1 p.m. co-sponsored by the 
Berkshire Chamber of Commerce.The steering committee is 
seeking sponsorships, participants and others to help raise this 
year’s fund-raising goal of $40,000 for the event. For information 
call 413-499-4000 or visit www.fallfoliageparade.com.

Oct. 8: Entrepreneurial Training Program for Displaced 
Workers, a free 20-week program conducted by Berkshire 
Enterprises. 9 a.m. to 2 p.m. Mondays through Thursdays. Space 
limited. Contact Steve Fogel at sfogel@berkshireenterprises.
com or 413-441-3688. 

Oct. 8: Green and Sustainable Food Business Practices 
workshop covers seasonal menu planning regional ingredients 
and reducing environmental impact. 3:30 p.m. $75. A Workforce 
Development Workshop offered by the Berkshire Community 
College Offi ce of Community Education. 413-236-2127.

Oct. 9: Women in Business Luncheon, presented by Berkshire 
Chamber of Commerce, 11:45 a.m. to 1 p.m. at Berkshire Hills 
Country Club, with keynote speaker Sheila Keator of The Keator 
Group. $35 chamber members; $45 nonmembers. To register, visit 
www.berkshirechamber.com or call 413-499-4000 ext. 126.

Oct. 9: North Adams Green Drinks, informal gathering of 
people interested in conservation and environmental issues on 
second Wednesday of each month. 5:30 p.m. at the Freight Yard 
Pub in the Western Gateway Heritage Park. Sponsored by the 
Berkshire Environmental Action Team (BEAT) and Northern 
Berkshire Transition. For more information, contact Jane Winn 
at jane@thebeatnews.org or 413-230-7321.

Oct. 10: Youth Worker Summit 
hosted by the Berkshire Youth De-
velopment Project, 9 a.m to 2 p.m. 
at the Berkshire Outdoor Center at 
YMCA Camp Becket-Chimney 

Corners in Becket.  Registration is $25, which includes lunch. 
For more information or to register, contact Kate Merrigan at 
413-663-7588 or kmerrigan@nbccoalition.org.

Oct. 11: The Next America: The Emerging New Direction as 
the Old Order Decays, a talk by political economist Gar Alpero-
vitz, author of what Then Must we do: straight Talk about the 
next american revolution. 7:30 p.m. at Searles Castle in Great 
Barrington. Co-sponsored by BerkShares, Community Land 
Trust in the Southern Berkshires, and the Southern Berkshires 
CDC. $5. Preregistration required. 413-528- 737.

Oct. 11-13: 2013 Made in the Berkshires Festival, presented by 
the Berkshire Theatre Group at The Colonial Theatre, The Garage, 
and The Unicorn Theatre. Contact the Colonial ticket offi ce at 
413-997-4444 or go to www.berkshiretheatregroup.org.

Oct. 17: Berkshire Regional Planning Commission Annual 
Dinner at the Country Club of Pittsfi eld. Includes presentation 
of the Charles Kusik Award. For RSVP instructions, tickets and 
other information, visit www.berkshireplanning.org.

Oct. 19: Berkshire South Regional Community Center 10th 
Annual Community Gala, featuring tributes to the Southern 
Berkshire Chamber of Commerce, along with the Stockbridge, 
Lenox and Lee Chambers. Tickets are $30 per person. For more in-
formation, visit www.berkshiresouth.org or call 413-528-2810.

Oct. 19-20: North Adams Open Studios, citywide event showcas-
ing studios and work of area artists. Artists can register at www.
northadamsopenstudios.com. For more information, contact Gail 
Sellers at 413-664-0197 or gail@riverhillpotter.com.

Oct. 20: 25th Annual Walk for Construct Inc. to fund organiza-
tion’s emergency services for community members. From Ski 
Butternut to the Great Barrington Fairgrounds. On-site registra-
tion at Butternut starts at 12:30 p.m. 413-528-1985.◆
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Meet the Audi Q5 and A4-two very nerve wracking thorns in the sides of our competition. To see why our
competitors have been losing sleep, test drive the Q5 and A4 today.   flynnaudi.com

Flynn Audi

 *1.9%% APR financing available on select new 2013 Audi Q5 models through Audi Financial Services to qualified buyers through August 31, 2013. Model shown: Q5. Prices exclude taxes, title, other options and dealer charges. ©2012 Audi of America, Inc.
See your dealer, visit audiusa.com or call 1-800-FOR-AUDI for more details.

 *1.9%% APR financing available on select new 2013 Audi A4 Premium Plus models through Audi Financial Services to qualified buyers through August 31, 2013. Model shown: A4 Premium Plus. Prices exclude taxes, title, other options and dealer charges.
©2012 Audi of America, Inc. See your dealer, visit audiusa.com or call 1-800-FOR-AUDI for more details.
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Big Y Foods Inc. and F.L. Roberts & Co. 
Inc., have partnered in a new venture to develop 
a brand of convenience stores and gas stations 
under the name Big Y Express. The fi rst facility 
will open in the fall in Lee at Exit 2 of the Mas-
sachusetts Turnpike. F.L. Roberts owns and oper-
ates a network of stores and automotive service 
companies. The new store will be managed by 
Roberts in conjunction with Big Y and will feature 
Robert’s traditional product mix along with Big 
Y proprietary private-brand products.

John Andrews Farmhouse Restaurant in 
South Egremont was recently selected as one of 
the World’s 25 Best Farmstead Experiences in The 
Daily Meal, a popular food website. Chef-owner 
Dan Smith’s restaurant has been creating regional 
cuisine for close to 25 years, long before farm-
to-table was a trend… Several area restaurants 
were voted as winners in the 22nd annual Wing 
Fling which was held Aug. 17 at its new location 
in downtown’s Wahconah Park and under its new 
sponsorship of Downtown Pittsfi eld Inc. In the 
competition for best wings or ribs, Zucchini’s took 
fi rst place in the Traditional Wings category, The 
Garden Grill & Tavern won the Hot Wings cat-
egory, Krispy Cones won the Original category, 
Flavours of Malaysia won both the BBQ and 
Original Ribs prizes and Friends Grille took the 
People’s Choice. The event raised approximately 
$15,000, with $1,500 going to the YMCA, which 
was the event’s original longtime sponsor.

The Berkshire County Regional Employ-
ment Board (BCREB) is receiving $350,000 
over the next 3 years to develop career training 
in the healthcare fi eld for unemployed or un-
deremployed residents. The program is funded 
through the state’s Workforce Competitiveness 
Trust Fund. The BCREB project is Healthcare 
PACE (Partners Achieving Career Enrichment), 
which is designed to attract, retain and promote 
quality healthcare workers in Berkshire County. 
The strategic partnership will be driven by BCREB 
in collaboration with Berkshire Health Systems, 
Berkshire Health Care Systems, Northern 
Berkshire Healthcare, area schools and other 
organizations. PACE will particularly focus on 
training opportunities for pathways in nursing. For 
information, visit www.BCREB.com or contact 
Colleen Rossi at 413-442-7177 ext. 153.

Guido’s Fresh Marketplace in Pittsfi eld and 
Great Barrington has implemented an Automatic 
External Defi brillator (AED) program to deal with 
possible incidents of sudden cardiac arrest in their 
stores. Both Guido’s stores are now equipped with 
AED units for emergency use by staff or members 
of the public who are trained and certifi ed in AED/
CPR. Staff members volunteered to learn CPR/AED 
in a training program provided by Jake Pyra, local 
proprietor of Rapid Response CPR. For informa-
tion on how Guido’s developed the AED program, 
contact Louis Senecal at 413-442-9912.

Carr Hardware and Benjamin Moore paint 
are raising funds for local revitalization projects 
in downtown North Adams. Through Sept. 30, 
they will donate $1 for every gallon of premium 
Benjamin Moore brand paint sold from Carr’s 
Pittsfi eld and North Adams store locations. This 
year’s northern Berkshire recipient is Art About 
Town, a program in North Adams to connect and 
engage the community in public art works.

Berkshire Community College (BCC) has 
teamed up with SALT, a fi nancial education re-
source created by the nonprofi t American Student 
Assistance (ASA), to empower students and recent 
graduates to take control of their fi nances. The web-
based fi nancial literacy programming combines 
online and offl ine interactions to deliver decision 
support, content, and one-on-one loan repayment 
guidance. It is available to all BCC students 
including those who choose not to borrow. For 
information, visit www.saltmoney.org or contact 
Anne Moore at 413-236-1644.

The Gladys Allen Brigham Community 
Center in Pittsfi eld has entered into an agreement 
to be the home of the Catholic Youth Center 
(CYC) for recreational programs for elementary 
and middle-school youth. The CYC recently 
announced that it could not continue to use its 
facility on Melville Street in Pittsfi eld due to 
the building’s condition. The two organizations 
have had a long-standing relationship, and the 
CYC will retain its autonomy… Meanwhile, the 
Pittsfi eld-based Annie Selke Companies, which 
is comprised of Pine Cone Hill, Dash & Albert 
Rug Company, and Annie Selke Home Fabrics, 
has pledged $10,000 to the Brigham Center’s 
Girls Incorporated of the Berkshires in sup-
port of its Go Girl Program Campaign, which 
is creating a fund for research-based prevention 
programs to help girls to master physical, intel-
lectual and emotional challenges. Girls Inc. has 
raised nearly half of its $1 million goal for the 
campaign… The Brigham Center also recently 
was awarded Community Impact Grants totaling 
$96,487 by Berkshire United Way to partially 
fund its Early Childhood Education, Girls Inc. 
and Youth Empowerment services.

Mt. Greylock Extended Care Facility has 
been selected as a 2013 recipient of the Silver 
Achievement in Quality award by the American 
Health Care Association and National Center 
for Assisted Living (AHCA/NCAL). The com-
petitive award highlights select facilities across 
the nation that serve as models of excellence 
in providing high-quality long-term care. Mt. 
Greylock was one of 59 facilities nationwide 
to receive the Silver-level award this year, and 
one of only four recognized in Massachusetts. 
The award will be presented to Mt. Greylock 
during AHCA/NCAL’s 64th annual convention 
and exposition, Oct. 6-9 in Phoenix.

For the third consecutive year, Massachu-
setts College of Liberal Arts (MCLA) in North 
Adams was named as a Top Ten Public Liberal 
Arts Colleges by U.s. news and world report. 
The publication rates colleges based on indicators 
that refl ect its student body, faculty, and fi nancial 
resources, along with outcome measures… MCLA 
was also recently awarded a $27,000 grant from 
the Massachusetts Dept. of Education to fund 
its participation in the Commonwealth Dual En-
rollment Program, through which academically 
qualifi ed high school juniors and seniors can 
register for one or more classes at MCLA free 
of charge… Miss Hall’s School in Pittsfi eld has 
retained Flansburgh Architects of Boston, to 
guide the school through the design, development, 
and construction of new teaching and learning 
spaces planned for the Holmes Road campus. The 
private girls’ school has also retained Joe Crouse 
of Program Management Group in Middletown, 
Conn., to manage the project. Following explor-
atory and design phases over the next two years, 
construction is scheduled to begin in mid-2015 
with completion by August 2016.

The Berkshire Visitors Bureau reported sales 
of 4,400 tickets for 13 regional performing arts 
venues this summer through its Berkshire ½ TIX 
program. Since its inception in 2001, the program 
has brought in over $3 million in additional rev-
enue to the venues who participate in the program, 
which allows the public to buy discounted tickets 
to performances on short notice. The Berkshire 
Visitors Bureau handles daily management of 
the program, which is funded by the fees each 
organization pays to participate as well as service 
fees paid by the customer.

In a new collaboration with the Hall Art 
Foundation, the Massachusetts Museum of 
Contemporary Art in North Adams is install-
ing a major quasi-permanent seasonal installa-
tion of the sculpture and paintings of Anselm 
Kiefer, who specializes in large-scale works. A 
10,000-square-foot, one-million gallon concrete 
former water tank was specially repurposed for 
the Kiefer installation. The exhibition will open 
to the public on Sept. 27, when admission to all 
of the museum’s galleries will be free for the 
day… The Institute of Museum and Library 
Services (IMLS) recently awarded $148,050 to 
the  MASS MoCA, through the agency’s com-
petitive Museums for America grant program. 
It will support a series of programs to expand 
the museum’s educational offerings for students 
in pre-kindergarten through 8th grade… IMLS 
has also awarded $144,170 to the Sterling and 
Francine Clark Art Institute in Williamstown to 
enhance the gallery experience of the permanent 
collection when the museum building reopens 
after its major expansion project is completed 
in summer 2014. The grant will fund a mobile, 
touch-screen multimedia guide, which will be 
available as an application on museum-provided 
tablets and on visitors’ own devices.

The Fund for Williamstown, a fund of 
Berkshire Taconic Community Foundation, 
has awarded a total of $10,350 to seven nonprofi t 
organizations and one individual. The Fund for 
Williamstown seeks innovative ideas, approaches 
and collaborations for community improvement. 
Recipients include Bernice Lewis, $500 to support 
the third annual Sheep Hill Ukulele Music Festival; 
Images Cinema, $1,200 for Fresh Fest 2014, a 
local agriculture fi lm series; Elder Services of 
Berkshire County, $1,000 for its Nutrition/Meals 
on Wheels program; Williamstown Farmers 
Market, $1,500, for marketing; Williamstown 
Community School, $2,500 for a security system; 
Williamstown’s Little Red Schoolhouse, $1,250 
for an arts program; Nutshell Playhouse, $400 
for a live theater performance for children and 
families; and Willinet, $2,000 to replace outdated 
computers… The Central Berkshire Fund man-
aged by the Berkshire Taconic Community 
Foundation is accepting grant applications 
through Oct. 10. Grants are available to non-
profi t organizations, community groups or public 
agencies that serve Becket, Cummington, Dalton, 
Hinsdale, Peru, Washington or Windsor. The fund 
will award up to $37,000 this year, with a priority 
for programs and projects that enhance early child-
hood development. Applications and guidelines 
are available at www.berkshiretaconic.org.

prime route 7 location
Historic schoolhouse now offi  ce + single family 

rental home – or tear down home and build 
onto schoolhouse. C3A Commercial zoning.

$375,000

retail & offices in Heart 
of downtown lenoX

Prime Church street location with over
9,000 sq. ft. of Mixed Commercial space

in two historic buildings.
$1,195,000

lenoX commercial 
properties

lee commercial/office space
Approx. 1,400 sq. ft.

5 o�  ces (plus storage room & rest room)
Handicap accessible (ramp) • on-site parking

rent: $1,500/mo. including heat • lease & security 

For details, contact Don Raiche at Carriage House Real Estate

413-637-2100

60

Save the Date



7OctOber 2013  berkshire trade & cOmmerce

© Salisbury Bank and Trust Company   Member FDIC    BTC 09/13

SALISBURY BANK enriching.

SALISBURY MORTGAGE enriching.

SALISBURY TRUST
WEALTH ADVISORY SERVICES enriching.

Sheffield  640 North Main Street • 413.229.5000  |  South Egremont 51 Main Street • 413.528.5100 

www.salisburybank.com

For more information call 413.229.5000 or visit your local branch

Interest Plus  
Checking

the account that offers big rewards!

Ask us how you can receive ATM Fee Refunds Nationwide!

news & notes from the region

Lee Bank has been named Lender of the Quar-
ter by the Small Business Administration (SBA), 
according to an announcement by Robert Nelson, 
SBA Massachusetts district director. The award 
was presented to Lee Bank Senior Vice President 
Kathy Naventi-Brown at a special event held at 
the bank’s main office in Lee in recognition of 
their excellent SBA activity for the third quarter 
of 2013. During this period (April 1 to June 30), 
the bank had seven SBA loan approvals, for a total 
of 13 loan approvals worth $702,000 for fiscal 
year-to-date 2013. Lee Bank’s lending activity this 
year makes it the 20th most active SBA lender in 
Massachusetts, out of 115 lenders statewide. “This 
award acknowledges Lee Bank’s support of small 
businesses and the communities they serve,” said 
the SBA’s Nelson. “SBA’s loan guaranty helps the 
bank say yes to loans that they might not be able 
to approve otherwise. Lee Bank understands the 
benefits of utilizing SBA programs, which enable 
them to expand their reach and assist more small 
businesses in the area.”

Berkshire South Regional Community Cen-
ter in Great Barrington will honor the Southern 
Berkshire Chamber of Commerce and the 
Stockbridge, Lenox and Lee chambers at its 10th 
annual Community Gala to be held on Oct.19. 
Berkshire South annually honors a person or group 
who emulate the spirit and mission of the nonprofit 
community center (see calendar item on page 5 for 
ticket information)… The Northern Berkshire 
Community Coalition is accepting nominations 
for the Fall Neighborlies celebration, a community 
recognition award night to be held in late October 
on a date to be announced. Nominees can be any 
individual or group that has performed acts of 
kindness or made a positive difference in their 
neighborhoods and community. Nominations can 
be submitted online at http://bit.ly/fallneighbor-
lies or may be picked up at the coalitions’ North 
Adams office at 61 Main St. Nominations may 
also be called in to 413-663-7588.

As of Sept. 1 the North Adams Housing 
Authority adopted smoke-free policies in their 
305 units. The authority surveyed residents in 
the spring of 2012 about their interest in living 
in smoke-free housing and found 73 percent of 
respondents were supportive.

North Adams Regional Hospital has opened 
a walking trail for use by visitors and employees. 
The trail’s construction was funded by a donation 
from Ellen Bernstein of Williamstown, a member 
of the board of trustees of Northern Berkshire 
Healthcare. The trail entrance is located next to the 
helicopter pad at NARH (adjacent to the Ambula-
tory Care Center) and winds through wooded land 
north of the hospital. It offers two loops of differing 
length and difficulty. Creation of the trail is among 
changes at the hospital campus designed to improve 
wellness among employees and visitors. They 
include mini farmers markets held at the cafeteria 
and a weekly opportunity for employees to order 
organic produce from Berkshire Organics.

Berkshire Medical Center has achieved the 
2013 Bariatric Surgery Excellence Award and 
2013 Women’s Health Excellence Award from 
Healthgrades, a leading online resource that 
helps consumers search, compare and connect 
with physicians and hospitals. The recognitions 
distinguish BMC as a top performing hospital 
in bariatric weight loss surgery and in women’s 
health, which includes care provided to women 
for common conditions and procedures treated in 
the hospital… The laboratory at North Adams 
Regional Hospital has earned accreditation from 
the College of American Pathologists for two 
more years, continuing its string of more than 40 
consecutive years of accreditation.

Greylock Federal also has donated $5,000 to the 
Community Health Programs (CHP) in Great 
Barrington for its Family Support Network. The 
Network is designed to bring young children, 
parents and caregivers together to establish a 
connection to each other and to available support 
services. “Greylock’s kind donation will help us to 
continue to offer families a safe, fun, welcoming 
environment with activities, events and classes to 
meet the needs and interests of the community,” 
said Brian Ayers, CEO of CHP.

Qualprint has announced winners of the 30th 
Annual “A Closer Look at the Berkshires” calendar 
photo contest. The top 12 winners, along with hon-
orable mentions, and a special “Around the Berk-
shires” section of entries, will be published in the 
Pittsfield company’s 2014 calendar. The first-place 
prize of $250 was awarded to Jane McWhorter of 
Great Barrington, for her image of a railroad train 
in Hancock. McWhorter also received a runner-up 
award for another of her submissions. Mary Ellen 
Foster of Alford received the second-place prize of 
$200 for her image of frost and a sunrise in Alford. 
Mark Bowie of Pittsfield received the third-place 
prize of $150 for his image of Hancock Shaker 
Village’s round stone barn and a winter night sky. 
Bowie also received a runner-up award for another 
of his submissions. Nancy Choquette of Savoy and 
Richard Hoebel of Lenox Dale received runner-up 
awards for two of the images they submitted. Steve 
Blanchard and Bud Deyo of West Stockbridge, and 
Jan Paxton of Washington also received runner-up 
awards. Seventeen contestants received honorable 
mention, and will also be featured in the 2014 
calendar. They included Patrick Barry of Pittsfield, 
Christy Butler of Cheshire, Jerry Christopher of 
Lanesboro, Courtney Hatch of Alford, Sheena 
Hatch of West Stockbridge, Linda Lambert of 
Pittsfield, Tim Little of East Falmouth, Bill Madden 
of Williamstown, Paul Perachi of Pittsfield, Scott 
Robinson of Lenox, Karen Sargent of Pittsfield, and 
Anne White of Pittsfield. Bowie, Choquette, Deyo, 
Foster and McWhorter also had images featured 
as honorable mentions. Applications for the 2015 
Calendar Contest will be available in January 
2014. For more information about the contest, 
contact Audrey Procopio, director of marketing 
and human resources, at 413-442-4166 ext. 119, 
or aprocopio@qualprint.com.

Greylock Federal Credit Union awarded a 
$10,000 grant to Berkshire South Regional Com-
munity Center (BSRCC) to support the center’s 
free Community Supper program. Funds donated 
by Greylock Federal will be used to support the 
purchase of food for each supper. The  program 
started in January 2009 as a monthly spaghetti sup-
per prepared by staff and volunteers to provide a 
platform for healthy social connections. It has since 
been  expanded to serving meals on a weekly basis 
(Wednesdays from 5 to 6 p.m.) and has now served 
over 3,600 meals to individuals from diverse eco-
nomic backgrounds. “The program is much more 
than meeting basic needs of feeding the hungry,” 
said Jenise Lucey, executive director of BSRCC. 
“Our community-based program nourishes the 
spirit, mind and body.” For more information about 
the Community Supper program, call 413-528-
2810 ext. 31 or visit www.berkshiresouth.org… 
Greylock Federal also has donated $5,000 to the 
Community Health Programs (CHP) in Great 
Barrington for its Family Support Network. The 
Network is designed to bring young children, 
parents and caregivers together to establish a 
connection to each other and to available support 
services. “Greylock’s kind donation will help us to 
continue to offer families a safe, fun, welcoming 
environment with activities, events and classes to 
meet the needs and interests of the community,” 
said Brian Ayers, CEO of CHP.◆
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WAUBEEKA GOLF LINKS OFFERED AT 
SUBSTANTIALLY REDUCED PRICE

South Williamstown’s Waubeeka Golf Links, an 18-hole golf facility recently improved 
with a $1 million redesign and upgrade, is located on 123 scenic acres with a challenging 

layout and spectacular views. Public facility with several buildings including the main 
clubhouse with restaurant and bar, a pro shop/cart storage building, largest driving range 
in the area. Development potential with pre-approved lots. Now offered at $3.5 million.

For further information contact Al Marden
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people on the move
Greylock Federal Cred-

it Union announced that 
Jane Curtin has been ap-
pointed as manager of their 
Great Barrington branch. 
Curtin brings extensive 
experience in south county 
banking, having spent 
more than 24 years with 
Lee Bank, including 11 
years as a branch manager. 
In joining the credit union, 
she replaces Vice President Don Johnston, who is 
retiring after 10 years of service to Greylock.

Blair Mahar of Adams is the 2013 recipient of 
The Margery and William Barrett Public Service 
Award for Adams, Cheshire and Savoy. The award 
is a program of the William J. & Margery S. Bar-
rett Fund for Adams, Cheshire & Savoy, a fund of 
Berkshire Taconic Community Foundation. Mahar 
is the founder of Thunderbolt Ski Runners (TSR), 
a nonprofi t ski and snowboard club at Mount 
Greylock in Adams, and was the original producer 
of Purple Mountain Majesty, a documentary about 
the Thunderbolt Ski Run. In 2010, he revitalized the 
trail by holding a one-time downhill ski race, the 
success of which led to Thunderfest, a downtown 
festival. Mahar will receive $500 to designate to 
the nonprofi t of his choice.

Executive directors of two local nonprofi ts – 
Cara Davis of Construct Inc. in Great Barrington, 
and Van Shields of Berkshire Museum in Pittsfi eld 
– attended Harvard Business School for a week-long 
intensive training program designed to strengthen 
the capacity of nonprofi t directors to lead their 
organizations effectively. Through a partnership 
with Berkshire Taconic Community Foundation, 
Harvard Business School has, for the fi fth year, 
provided two scholarships valued at $5,000 each 
for the week-long program. Davis and Shields were 
selected to attend based on the quality of their ap-
plications and the diversity of experience that these 
CEOs would bring to the program.

Arlene Schiff  has 
been selected to lead 
the Harold Grinspoon 
Foundation’s new Life 
& Legacy Program, a 
partnership effort that 
incentivizes Jewish agen-
cies, synagogues and day 
schools to secure legacy 
gifts and steward donors. 
Schiff previously served 
as executive director of 
the Jewish Federation of the Berkshires since 
2001. Nationally, she has been active in Jewish 
community service with the Jewish Federations 
of North America. Locally, she has served on the 
Berkshire Housing Development Corporation, 
Berkshire Immigrant Center Advisory Board, and 
Lenox School Committee, among others.

Steven Essex, vice president and trust offi cer 
at Salisbury Bank, was recently awarded the 
Certifi ed Trust and Financial Advisor (CTFA) 
designation from the Institute of Certifi ed Bankers, 
a subsidiary of the American Bankers Association. 
The CTFA designation is awarded to trust offi cers 
and other professionals who demonstrate excel-
lence in the fi eld of wealth management and trust. 
Essex, who is also a Certifi ed Financial Planner 
(CFP) licensee, has been with Salisbury Trust 
Wealth Advisory Services since June 2009 and is 
based in the bank’s Canaan, Conn., offi ce.

The Berkshire Chamber of Commerce and the 
City of North Adams have announce that Paul 
Marino has been named Grand Marshal of the 58th 
Annual Fall Foliage Festival Parade to be held Oct. 
6. Marino, a historian, writer and photographer, is 
a lifelong resident of North Adams and has spent 
over a decade researching and documenting local 
history. He is well known for his Cemetery Walks 
and local historical tours of North Adams, which 
tie in aptly with the theme of this year’s parade, 
“Haunts, Legends & Ghost Stories.”

Porchlight VNA/Home 
Care President and CEO 
Holly Chaffee, RN, BSN, 
MSN, recently spoke 
before healthcare leaders 
from across the country at 
the Remington Report’s 
ninth annual Post-Acute 
Summit on Aug. 7 in Chi-
cago. Chaffee’s presenta-
tion, “Innovations – How 
Post-Acute Providers Are 

Effectively Responding To New Market Dynam-
ics,” focused on many of the principles that she 
has implemented at Porchlight to enable the Lee-
based organization to remain competitive in the 
evolving landscape of health care. Chaffee has 
been leading Porchlight VNA/Home Care since 
2009, during which she has led a major rebrand-
ing of the organization, formerly known as Lee 
Regional VNA and Berkshire Home Care.

Bobbie Orsi has joined Home Instead Senior 
Care as director of community relations. In this 
newly created position, she will be a key member 
of the Home Instead management team and will be 
responsible for senior health and wellness services, 
community outreach, and the development of com-
munity partnerships to enhance the lives of seniors 
and their families. Orsi has more than 30 years of 
nursing, community health, and wellness experi-
ence. Prior to joining Home Instead Senior Care, 
she served as director of At Home with Berkshire 
Place, and as the director of community health and 
wellness with Berkshire Health Systems.

Lisa Donovan, Ph.D., an associate professor 
in the Fine and Performing Arts Department at 
Massachusetts College of Liberal Arts (MCLA), 
recently published a series of fi ve books that she 
co-edited – three of which she also co-authored 
– that instruct teachers on how to bring the arts 
back into their classrooms. Published by Shell 
Education, the series includes “Integrating the 
Arts across the Content Areas” (2012), “Strate-
gies to Integrate the Arts in Mathematics” (2013), 
“Strategies to Integrate the Arts in English Lan-
guage Arts” (2013), “Strategies to Integrate the 
Arts in Social Studies” (2013) and “Strategies to 
Integrate the Arts in Science” (2013). Full of arts-
based activities and strategies to use in English 
language arts, mathematics, science, and social 
studies instruction, the books help teachers gain 
a better understanding of why and how to use the 
arts to reach and engage students. 

Berkshire Arts & Technology Charter Public 
School has added four new members to its board 
of trustees: Joan Jones, William Mulholland, 
Frederick Puddester and Geraldine Shen. 
Jones is an experienced educator who has taught 
in New York, Georgia and Vermont, and who 
also worked as the volunteer coordinator for the 
America Reads program at Williams College. She 
has served on BART’s Charter and Accountability 
Committee since 2012. Mulholland is the vice 
president of Community Education & Workforce 
Development at Berkshire Community College. 
He serves on various boards and committees for 
local institutions, including the Berkshire Compact 
for Education and the Berkshire Applied Tech-
nology Council. Puddester is vice president for 
fi nance and administration and treasurer for Wil-
liams College and a member of BART’s Finance 
Committee. Additionally he serves on numerous 
university and community committees, including 
his service as co-chair of the Williams Faculty and 
Staff Benefi ts Review Committee. Shen is a senior 
development offi cer for Williams College, where 
she is responsible for oversight and cultivation 
of prospects on the West Coast and in Asia. She 
serves on the board of the Northern Berkshire 
Community Coalition and has been a member 
of BART’s Development Committee.

Salisbury Bank has announced the promotion 
of Erin Kinsella to assistant vice president, trust 
operations manager, and Tara Decker to assistant 
vice president, and branch manager of the Sharon, 
Conn., offi ce. Kinsella joined the bank in 2004 and 
is responsible for oversight of the trust operations 
function within Salisbury Trust Wealth Advisory 
Services. Decker joined the bank in 2010 and will 
continue to manage and serve customers at the 
Sharon branch.

Jason Free has been 
hired as a fi nancial consul-
tant at NBT Financial Ser-
vices in Berkshire County, 
based at NBT Bank’s Lee 
office. In this position, 
Free will assist clients in 
the pursuit of their fi nan-
cial goals utilizing his 
experience in investments 
and insurance, and will 
provide customers with 
access to fi nancial and insurance products through 
LPL Financial. Free has 10 years of experience 
in the fi nancial services industry. Most recently, 
he was fi nancial advisor at Northeast Planning 
Associates in Lee.

Berkshire Health Sys-
tems has announced the 
appointment of Jean-
nette Liu, MD, a board 
certified neurosurgeon 
with experience in a wide 
variety of treatments and 
procedures, to the medi-
cal staff of Berkshire 
Medical Center and the 
Neurosurgery Profes-
sional Services of BMC 

physician practice. Liu comes to the Berkshires 
from Good Shepherd Medical Center in Longview, 
Texas, where she served as a neurosurgeon for the 
past three years. Previously, she served as major 
in the U.S. Air Force as chief of neurosurgery 
at air base facilities in California, Alaska and 
Afghanistan.

Berkshire Country Day School, an independent 
school for students in preschool through ninth 
grade, has announced the election of fi ve new 
members to its board of trustees: Dan Lipson, 
CEO of Camp Jam LLC, a music education 
company with summer camp programs in 20 
cities in the U.S. and Canada; Colin Mathews, 
president and CEO of readMedia Inc., a software 
company that allows organizations, especially in 
higher education, to recognize and publicize the 
achievements of their members; Alli Sheehan, 
community outreach liaison for Sheehan Health 
Group, a network of skilled nursing and rehabilita-
tion centers, home-care services, and consulting 
and management groups in Massachusetts; Koethi 
Zan, with a strong legal background represent-
ing writers, actors, directors, and producers in 
television, film, theater, and publishing; and 
Andrea Patel, an educator at Berkshire Country 
Day School since 1995. Offi cers of the board are 
Paige Orloff, president; Theodore Glockner, 
vice president; Christopher Ferrone, treasurer; 
and Marianna Poutasse, secretary.◆
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local nurturing of ‘america’s cultural gift to the world’ 

commentarysoundinG board

Edward Bride is presi-
dent of Berkshires 
Jazz Inc., a nonprofi t 
organization whose 
two-fold mission is to 
encourage jazz educa-
tion and present jazz 
events in Berkshire 
County.

By edward Bride
When the doors close on this year’s 

Pittsfi eld CityJazz Festival, they will 
swing open on the planning for what 
will be our 10th annual celebration of 
“America’s classical music” another year 
hence. The occasion is cause for refl ection 
on how Berkshire County’s music scene 
has evolved since the 2005 birth of what 
is now the county’s oldest remaining jazz 
festival.

First: admittedly, not everybody likes 
that term “America’s classical music,” 
because it may imply that the music is 

stagnant, something 
to be dusted off 
every now and then 
as a piece of history. 

To the contrary, jazz is alive and well, and 
I prefer to think of it as “America’s cul-
tural gift to the world.” It’s our only true 
indigenous art form, our best – and most 
welcome – export.

In the face of this unbridled enthusiasm, 
it is important to note that when we started 
this festival, you could go for weeks 
without hearing ‘live’ jazz in Pittsfi eld or 
most other areas of the Berkshires, save 
for the music’s welcoming beacon in south 
county, Castle Street Cafe.

In the past human generation, three 
regional jazz festivals of note have come 
and gone. Highlights of either the spring 
or late summer cultural seasons, they were 
located across the county: from Butternut 
(the Berkshire Jazz Festival) to Lenox/
Stockbridge (Tanglewood) to William-
stown (Williams College). Given this 
trend, it may seem contradictory to say 
that jazz is thriving, but the evidence will 
bear me out.

When I initially conceptualized the 
Pittsfi eld CityJazz Festival in 2005, it was 
going to comprise two headline concerts 
and a Sunday jazz-themed dinner. Then, 
musician, teacher and jazz advocate 
Andy Kelly suggested that we present 
jazz in local restaurants before the big 
events. The idea went over so well that 
people were standing in line out into the 
streets, to hear the best jazz talent that the 
Berkshires has to offer. And, it turns out, 
there’s plenty.

The festival’s “Jazz About Town” com-
ponent became a phenomenon in its own 
right, and lent a genuine air of festivity 
(sorry) to the weekend. In fact, it became 
so successful that restaurateurs began 
complaining that the festival mainstays 
– the headline concerts – were compet-
ing with their own events. Naturally, they 
wanted people to be able to stay in place 
longer, or to stroll around and visit more 
than one venue.

Thus was born the idea of a “jazz 
crawl,” and we split the festival into two 
weekends. Now, the local musicians are 
featured throughout the city on Columbus 
Day weekend (this year, Oct. 11-13), and 
the headliners follow the next weekend 
(this year, the Geoff Vidal Quartet at 
Baba Louie’s on Oct. 18, and the Brubeck 
Brothers Quartet at the Colonial Theatre 
on Oct. 19).

One of the most important aspects 
of the festival is a relatively new idea: 
the Jazz Prodigy series, featuring young 
performers who have the prospect of be-
coming a fi gure in jazz. This year, it’s alto 
saxophonist Zoe Obadia, winner of the 
Outstanding Soloist Award at this year’s 
Essentially Ellington Festival at Lincoln 
Center.

The Jazz Prodigy series is important 
because the next generation must have a 
venue for development, discovery and ad-
venture. It is a proven fact that the study of 
music improves students’ learning abilities 
in all subjects, most notably Science, Tech-
nology, Engineering and Math (STEM). 
So, establishing a high profi le for young 
performers is one way to protect scholastic 
music programs from the budget axe. Cut-
backs in music education are ill-advised.

Without a healthy local jazz 
scene in cities and towns 

across the country (a scene 
that Berkshires Jazz strives 

to nurture), jazz would, 
indeed, be just a handful of 

marquee names.
Back to the question at hand: is this 

successful festival an anomaly, fl ying in 
the face of the demise of three popular, 
well-run events? I say no, and offer as 
evidence the fact that the gateway town 
of Lee started its own jazz festival last 
year. In its second iteration in July of this 
year, audiences packed the First Congre-
gational Church in Lee, to hear headlin-
ers like NEA Jazz Master Phil Woods, 
the Greg Caputo Big Band, and guitarist 
Freddie Bryant.

The Lee event contained all the ingre-
dients that make a festival: al fresco jazz 
on two afternoons, an outdoor art and 
craft show, gallery openings with jazz 
musicians, and a standing-room-only jazz 
brunch. From day into night, you could 
see the same familiar T-shirts and ball 
caps bobbing around town, suggesting that 
people were committed. The Berkshire 
Gateway Jazz Weekend was “sticky” in 
Internet parlance – meaning that, once 
people arrived, they stuck around for 
awhile.

So, there is room for more than one big 
show in these Berkshire hills. Does that 
prove the point about jazz’s health? In and 
of itself, probably not, but other evidence 
abounds.

Castle Street Cafe continues to thrive 
with its weekend jazz offerings, pre-
senting local performers and regional 
standouts. More recently, the movement 
has spread to Lenox, where two venues 
started presenting jazz regularly: the 
Gateways Inn offers cabaret and straight-
ahead jazz every Thursday through Satur-
day; and, The Mount presents jazz on its 
patio on Fridays and Saturdays. Even the 
Red Lion Inn in Stockbridge is presenting 
jazz more frequently than just a few years 
ago. And, right in downtown Pittsfi eld, 
jazz is featured every Monday, when the 
best of regional performers appear as 
guest soloists with a house trio at Mission 
Bar + Tapas. No cover, no minimum – 
just great music.

Why don’t we hear more about these 
offerings? Why isn’t this a routine part 
of cultural coverage in the conventional 
media?

There may be an ironic reason: the 
decrease in the big-name tour, where a 
bus would roll into town, 18 musicians in 
wrinkled trousers would pile out, have a 
concert, and get back on the bus or bed-
down near a tavern.

Yes, the era of the travelling big-name 
band is behind us. With the exception 
of the Count Basie band, most jazz is 
now being presented by local or regional 
musicians. For example, earlier this year 
I attended a big-band festival in south-
ern California, featuring concerts by 24 
different bands – count ‘em, 24. And, 
only one leader had to fl y to the festi-
val; everybody else lived within driving 
distance. Yes, Los Angeles is one extreme 
example, but local jazz abounds in every 
corner of the country.

Brent Banulis, founder of the New Eng-
land Jazz Hall of Fame, once paraphrased 
the late House Speaker Thomas P. (“Tip”) 
O’Neil, saying “all jazz is local.” Brent 
believes that there is a treasure trove of 
jazz talent in most communities across the 
nation. We may not hear about the great 
talent in Albany or Northampton any more 
than they hear about our performance pool 
in the Berkshires. But, nearly every night 
of the week, you can fi nd some exciting 
goings-on in the jazz realm.

If this sounds like a genre that’s on the 
wane, better check the dictionary. I tend to 
fall back on Tip O’Neil’s observation. The 
big-name concerts are terrifi c for energy, 
excitement, drama and musicality. And we 
enjoy presenting them as much as we en-
joy attending them. But, without a healthy 
local jazz scene in cities and towns across 
the country (a scene that Berkshires Jazz 
strives to nurture), jazz would, indeed, be 
just a handful of marquee names. For the 
rest…our cultural gift to the world would 
be a museum piece.◆
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By John Townes
The Crane paper-making company has 

flipped the switch on a new 250-kilowatt 
hydroelectric turbine that is now generating 
power for use by the Defiance Mill at its 
Byron Weston complex in Dalton.

The new turbine – driven by water from 
the Housatonic River – and two other steam 
and thermal turbines are part of an overall 
initiative to reduce Crane’s reliance on fossil 
fuels through the use of sustainable energy 
sources and conservation.

Also, by replacing some of Crane’s use 
of electricity purchased from the grid, the 
turbines are expected to reduce the company’s 
overall energy costs.

“The Housatonic River is why we are here 
today, and why Zenas Crane landed here in 
1801,” said Stephen DeFalco, CEO of Crane, 
in his remarks at a commissioning event for 
the new facility on Aug. 27. “Today, with 
the commissioning of this new hydroelectric 
installation, the river will once again play an 
important role in our energy future.”

The new $2.7 million hydroelectric facility 
is located at the base of a deep chamber that 
extends below the Defiance Mill’s basement, 
adjacent to the Housatonic River.

A wide descending tube carries water chan-
neled from the river through the bright-blue 
turbine. This water generates electricity that 
will be used by that mill, which cleans and 
prepares pulp for use in the production of 
Crane’s currency paper.

While Crane will use the electricity inter-
nally, the hydroelectric turbine is capable of 
producing the equivalent of the electricity 
used by 80 homes. It is expected to reduce 
the emission of sulfur dioxide and nitrous 
oxide related to Crane’s electricity usage 
by 12,000 pounds annually and reduce the 
emission of greenhouse gases by 1.4 million 
pounds annually.

“It has a couple of roles,” said Jim Noel, 
manager of environmental affairs at Crane, 
who was closely involved in the project. “An 
important part of Crane’s mission is to be as 
environmentally sustainable as possible in our 
operations. The turbine uses kinetic energy 
from water power to create electricity without 
emissions, so it fits into that goal perfectly.”

The use of the turbines will also reduce the 
amount of electricity Crane has to purchase 
from the grid.

Noel noted that Crane’s operations are very 
energy intensive, and the turbines will provide 
a relatively small percentage of Crane’s overall 
electricity usage. “However, over time the 
savings will be substantial,” he said.

Hydroelectric history
The new Housatonic River turbine actu-

ally marks a return to hydroelectric power at 
Crane. The company was founded in Dalton 
in 1801, a location selected largely due to 
the presence of the Housatonic River, whose 
northeast branch flows through the town.

Originally, a waterwheel was used to pro-
vide mechanical power for the company’s 
machinery. In 1887, the company’s first hy-
droelectric turbines were installed in the mill 
complex along the river. For many years, these 
supplemented the power from the outside that 
Crane purchased from the electric utility.

However, the original hydroelectric tur-
bines were taken out of operation in 1942, 
and the company became completely reliant 
on electric power from the utility grid.

About 10 years ago, the company revived 
the idea of generating hydroelectric power 

and cogeneration, among other potential 
alternative sources of energy.

“It became more feasible and attractive 
as the cost of electricity became more ex-
pensive,” said Noel, who has been with the 
company for four decades.

He said the company was also responding 
to federal government policies, which made it 
clear that they want their suppliers (in Crane’s 
case, being the provider of paper for U.S. 
currency) to be as green as possible.

“That was fine with us, because of our 
company’s own commitment to the environ-
ment,” said Noel. “So, the conditions were 
right to reintroduce turbines to generate our 
own electricity.”

In 2003, the company began a study of the 
feasibility of a hydroelectric project on one 
of the company’s several existing dams. The 
Byron Weston Dam No. 2 by the Defiance 
Mill was chosen for the site.

This led to a decade-long process of plan-
ning and design, regulatory reviews and 
arranging financing for the project, which 
gained final approval about two years ago.

Crane has invested about $1.5 million in 
the hydroelectric project. The company also 
received funding from the Massachusetts 

Clean Energy Center and a grant from the De-
partment of the Treasury under the American 
Recovery and Reinvestment Act of 2009.

A new Kaplan Turbine with a Potencia 
Induction Generator was selected to replace 
the two unused McCormick Hercules tur-
bines. (The two old turbines were removed 
and are expected to be placed on display at 
the nearby Crane Museum and elsewhere on 
the company’s property.)

Crane requested construction bids in the 
fall of 2012, and the contract was awarded to 
Abington Group Contractors. Construction 
was started in January of this year, and the 
system became operational this summer.

Other turbines turning
Meanwhile, over the last five years, Crane 

has also begun using back-pressure turbines 
to generate electricity from high-pressure 
steam and thermal energy. An existing 
back-pressure turbine at the Byron Weston 

plant was extensively retrofitted with new 
equipment. Another new turbine was also 
installed at the Pioneer Mill in 2012.

Crane now uses thermal energy captured 
from its own manufacturing processes as 
well as steam purchased from Coventa, the 
company that currently operates Pittsfield’s 
waste-disposal facility on Hubbard Avenue,  
to generate electricity with these turbines.

(Crane has been purchasing steam from 
this facility since 1981 to provide thermal 
energy for its manufacturing operations.)

“We’re taking thermal energy from refuse, 
and also utilizing energy we create in our 
own operations, and using them to create 
electricity,” explained Noel.

He said the amount of electricity generated 
by the three turbines will vary over time. 
“There will be fluctuations based on the level 
of production activity at the mills and other 
factors,” he said.

The hydroelectric turbine can only oper-

ate when the water of the Housatonic River 
is high enough and flowing with sufficient 
pressure. “During the times when the water 
is lower, the hydroelectric turbine can’t be 
operated,” said Noel.

Also, the energy that is created as a by-
product of Crane’s operations will reflect 
the production activity at any given time, so 
that too will fluctuate depending on its level 
of production. “So, at this point, we don’t 
know exactly the exact amount the turbines 
will generate,” said Noel.

However, the company has calculated 
projections of power the turbines are ex-
pected to supply, based on typical patterns 
of production and other factors, including 
the historical flow of the river.

The hydroelectric turbine is expected 
to supply between 900,000 and 1 million 
kilowatt-hours per year. This will be the 
equivalent of about 8 percent of the Byron 
Weston mill’s total power usage.

It is expected to reach the payback period 
in six years, when its original installation 
costs will be covered and electricity starts 
paying for itself.

Cumulatively, the three turbines are ex-
pected to generate 2.161 million kilowatt-
hours annually, or about 3.7 percent of the 
company’s overall electricity consumption.

Noel said the company is continuing to 
pursue other methods of generating energy 
from renewable sources, including the pos-
sible installation of an additional hydroelec-
tric turbine at another dam.◆

industrY issues

Water WorKs
hydroelectric turbine takes bite out of Crane power bill

Above: Jim Noel (second from right), manager of 
environmental affairs at Crane, addresses attend-
ees at the Aug. 27 commissioning ceremony for 
Crane’s new $2.7 million hydroelectric turbine, the 
control panels for which can be seen in the space 
directly below. The turbine itself (in the photo at left) 
is installed just a few feet away, where it is driven by 
water taken in from the nearby Housatonic River.

Helping businesses find qualified employees
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By deB hasTings waTson
Advertising has changed dramatically 

in the past decade – is it still worth doing? 
Depends upon your type of business and who 
are you trying to reach. For many businesses, 
the answer is, “Yes!” – if you know what you 
want to accomplish from an ad.

But, to make it worthwhile, you must do 
your homework and have all the pieces of 
the puzzle ready to put together. Before you 
actually buy the space, you need to:

1. Know who you are trying to reach 
(your target market) and what they need 
to see to grab their attention to get them to 
take action.

2. Decide where you will place your ad. If 
you’re trying to reach consumers, the local 
newspapers, magazines, shopper guides or 
theatre playbills are good options. If you’re 
trying to reach businesses, the business 
publication you’re reading this in is a good 
place to start.

3. Know your budget. Just because some-
thing is cheap doesn’t mean it’s worth trying, 
and just because it’s expensive doesn’t mean 
it will work.

Once you have determined where you will 
run your ad, and have your market research 
information ready, here are the components 
of an effective display ad:

Size. In advertising, it does matter. You can 
find cheap deals for business card-sized ads, 
but I never recommend my clients run ads 
that small. You have to have enough room 
to be seen and say what needs to be said. If 
you’re going to run an ad, spend the money 
to have a good one. Conversely, however, 
be careful about being sold a full page ad to 
be run once; you’d be better off running a 
somewhat smaller ad multiple times.

Headline. With rare exceptions, the head-
line is the single most important element of a 
print ad. Strive to be clear and concise with 
your headline. Don’t be so “creative” that 
your meaning is lost. Make sure it dominates 
the ad so it can grab the reader’s attention 
and be quickly understood.

placemarKet
tools of the trade

Take your display  
ads off life support

Deb Hastings Watson, 
owner of Business 
Marketplace (413-281-
3476 or deb@business
marketplace.com), 
provides website, 
marketing and graphic 
design services.

Effective copy. This is where you explain 
your offer in more detail. The text content must 
reinforce the focal point of the ad, whether 
it is the headline or a prominent graphic. 
But it’s important to keep it short and to the 
point. Pick the most important information, 
and don’t muddy the water with too many 
competing messages.

The Look. Your ad must be consistent with 
the look of your website and all of your other 
marketing activities. This is imperative, as 
it is part of the branding of your company. 
This includes color scheme (if used), your 
logo, your company marketing tag line and 
contact information. Teach the public how 
to recognize your business – think golden 
arches, a swoosh or an apple.

White space. Just because you bought the 
space doesn’t mean it must be filled with 
content! White space can be the most ef-
fective use of your ad space. Take a look at 
full-page ads in Usa Today sometime. They 
are some of the most expensive display ads 
available, yet are some of the most simple, 
uncluttered space you’ll ever see. Trust me, 
they’re effective.

Fonts and graphics. The graphic element 
of your ad is there to attract readers’ eyes 
and interest them enough to read the copy. It 
should call attention to, or complement, the 
headline – the two should work together. Be 
sure it is relevant to the ad. Have you seen 
the camel on the TV ad, walking through 
the office? He’s hysterical, and that segment 
of the ad is amusing, but it has little to do 
with insurance.

Here are a few pointers:
• Try not to use more than two different 

fonts in any one ad. Avoid fancy fonts that can 
be difficult to read. Be careful about using all 
capital letters in a headline. It is much more 
difficult for the human brain to recognize the 
word with all caps, and sometimes the brain 
will move on.  

• Regarding use of clip art – just say no! 
You need to have graphics, but they must 
be good, quality graphics, either ones you 
have created yourself or found elsewhere. 
Make sure you have the legal right to use 
them – just because you can download 
something doesn’t mean you can legally 
use it!  

• Color – whether used as a spot or high-
light color, or a full-color display ad – can 
be very effective in display ads if applied 
properly. Be sure it’s 
tastefully used with 
colors that are not pain-
ful to the eye.

• Reverse headlines – where white let-
ters are displayed in a colored (or black) 
background – can be effective if you know 
how and when to do it. Use a clean font that 
is easily read; avoid small or narrow fonts 
– they may get lost in the background; and 
use reverse headlines or text sparingly.

Call to action. What do you want readers 
to do once they’ve seen your ad? Give an 
incentive (“Call by September 1st to receive a 
free widget!”), offer a discount on a product, 
or extend an invitation to a seminar with a 
specific RSVP deadline date. To just run an 

ad that says “We exist!” is not the best use 
of your marketing dollars.

Contact information. Make sure that 
your web and physical addresses and phone 
numbers are easily and prominently found. 
You need to make it easy for readers to do 
business with you.

Frequency. Running one ad one time in 
one place is, with some exceptions, gener-
ally wasted marketing dollars. You must 
have consistent and repetitive placement to 

make the impact you 
want. If the publication 
is daily, choose one or 
two days a week to run 

the ad – do this for at least three weeks. If it 
is biweekly or monthly, place the ad in three 
or more successive issues.

Finally, it is imperative to understand that 
whenever you run an ad you are directing 
interested people directly to your website. 
Make sure that your site is current, profes-
sional, and ready for business.

Advertising, of any kind, is but one mar-
keting activity you can use to promote your 
business. Simple, right? No, but take it a step 
at a time, do your homework, and the results 
should improve your bottom line!◆

Teach the public how to 
recognize your business.
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PITTSFIELD
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Berkshire Place
continued from page 1

BricKs &mortar

acquisition of an appropriate site for an 
expanded Berkshire Place. He explained 
that several structural and logistical factors 
prevented Berkshire Place from further 
expanding its current facility, which sits 
adjacent to the Berkshire Museum in the 
heart of downtown Pittsfi eld.

“We looked at various locations, but we 
wanted to stay downtown,” Forfa added. “For 
our purposes, this is where our roots are.”

Those roots date back to 1888, when an 
organization was established to build and 
operate a facility that would serve as a home 
for aged women. The home (the main building 
of what is now Berkshire Place) was built 
in the Richardsonian Romanesque style, and 

in 1890 was incorporated as the Berkshire 
Home for Aged Women.

The building itself has gone through nu-
merous alterations and expansions over the 
years, many of them in parallel with changes 
in the scope, mission and identity of the or-
ganization. Among these was the adoption 
of the name Berkshire Place in 1960.

Along the way, there has also been a gradual 
evolution of residential 
services offered at the 
home, which operated 
for many years primar-
ily as what was known 
as a “rest home” or “re-
tirement home.” Over 
the past half-century, Berkshire Place has 
introduced and enhanced aspects of medical 
or nursing care available to residents there, 
beginning with the addition of a modern 
infi rmary in 1963. At various stages in more 
recent decades, certain sections of the facility 
have been re-licensed from Residential Care 
to Nursing Care – a signifi cant and ongoing 
shift that, according to Forfa, has positioned 
Berkshire Place to better serve community 
demand for skilled-nursing services.

Operational complications
In conjunction with this shift toward 

skilled-nursing services, Berkshire Place 
became Medicare certifi ed in 2001.

According to Forfa, this certifi cation cre-
ated new possibilities for

Berkshire Place to meet a wider range of 
needs among Medicare-eligible residents 
(i.e., those age 65 or older). It also, however, 
led to some operational and logistical com-
plications for the facility, stemming from the 
maintenance of both private residential beds 
(not eligible for Medicare reimbursement) and 
Medicare-certifi ed skilled-nursing beds.

Forfa explained that Berkshire Place is 
currently certifi ed for 44 beds by the state 
Department of Public Health. Of these, 22 
beds are Medicare-certifi ed for short-term 
skilled nursing and rehabilitation, 12 are 
designated for private long-term nursing care, 
and 10 are for senior residential care.

This structure, he said, currently results 
in situations in which some community 
members seeking admission to Berkshire 
Place for short-term care are unable to be 
accommodated due to limitations on the 
number of Medicare-certifi ed beds.

Complications can also arise, he continued, 
when an existing long-term care resident (i.e., 
occupying one of the non-Medicare-certifi ed 
beds) requires short-term skilled-nursing 
care. In the current operational scenario, this 
can result in a temporary shift to one of the 
Medicare-certifi ed beds while also tying up 
the resident’s original non-Medicare bed for 
their eventual return.

“This ends up being not only ineffi cient 
in terms of delivery of care but also disrup-
tive to [the residents] who have to leave 
the comfort and familiarity of their current 
room,” said Forfa.

A better situation, he said, would be one 
in which all beds are Medicare certifi ed, thus 
eliminating the need to shuffl e residents from 
room to room (and, in the current facility, 
from fl oor to fl oor) based on changing care 
requirements. Achieving that goal, he said, 
is the driving force behind plans for the new 
Berkshire Place.

Utilizing what Forfa described as a one-
time exemption from current skilled-nursing 
licensing limitations, Berkshire Place gained 

approval for an increase to 54 beds, all of 
which will be Medicare certifi ed.

“The signifi cance for us is that it solves 
this operational issue,” he said. “Flexibility 
is what we get.”

Those 54 beds will be housed in a facil-
ity dramatically different than the existing 
Berkshire Place in terms of its fl oor plan, layout 
and modernity. Forfa stressed, however, that 

the new Berkshire Place 
will retain the signature 
features of the original 
– namely, its small scale 
and intimate, homelike 
atmosphere.

“In most respects, 
it’s basically a replacement,” said Forfa 
regarding the new facility.

Noting that the expansion will result in a 
relatively modest increase in beds, from 44 
to 54, he said that retaining the small scale of 
the existing Berkshire Place was preferable to 
a more ambitious expansion (an option that, 
he acknowledged, was not readily available 
due to state licensing limitations).

“We’re fine with the smaller model,” 
Forfa said. “We wanted to keep to what 
we’re doing.”

As such, he noted that Berkshire Place ex-
emplifi es what has become a growing trend in 
skilled-nursing circles. “There’s been a culture 
change in the industry toward more homelike 
settings,” he said. “That’s something we’ve 
always offered at Berkshire Place, and we will 
continue to offer in our new facility.”

Design features
The new Berkshire Place will be built by 

Allegrone Construction Co. of Pittsfi eld from 
a design provided by EGA, PC, an architec-
tural fi rm based in Newburyport.

While construction of the facility is ex-
pected to cost approximately $10 million, 
Forfa noted that the overall budget for the 
project comes to $14 million when land ac-
quisition, furnishings, equipment and other 
related expenses are included. The project 
is being fi nanced through a $12 million tax-
exempt bond issue by MassDevelopment, the 
state’s quasi-public development and fi nance 
agency, with participation by NBT Bank, 
Adams Community Bank and others.

The new facility will consist of two main 
fl oors for nursing-care operations, with 
a partial lower fl oor for other operations. 
The 54 Medicare-certifi ed beds will all be 
situated in private rooms with private full 
baths, with 27 rooms per fl oor.

Forfa explained that the rooms will be 
organized into sections for differentiated 
services, including memory-impaired care, 
short-term rehabilitation, long-term care 
and palliative care. “Right now, our services 
are mixed together,” he said. “Being able to 
separate them [in the new facility] will allow 
for more effi cient delivery of care.”

He noted that the overall layout of the new 
building will be focused on greater effi ciency 
in ways that “reduce the number of steps for 
staff and residents.”

This, he said, will be achieved through 
strategic layout and location of various 
amenities such as an expanded rehab gym, 
beauty salon, spa, and non-denominational 
chapel, as well as other design features such 
as having a kitchen on each fl oor.

“We want to replicate all the good that we 
do here, but also improve on the design and 
layout,” Forfa said.

The grounds of the new facility will be well 

“We want to replicate all 
the good that we do here, 
but also improve on the 

design and layout.”

Williamstown,
Mass. 01267
413.458.9371

Fax: 413.458.2767

• 125 Rooms • Indoor Pool, Hot Tub and Saunas • Dining Room &
Tavern • Convenient Location, Free Parking • Free Wireless Internet

Just up the road...
You’ll find a great place to eat. A great place to stay the night. A great
place to hold a meeting or function of any kind. A great place to sit in
front of a roaring fire.  The ‘best Sunday Brunch in the Berkshires.’
A great place to do absolutely nothing but relax if that’s what you wish.

williamsinn.com

Just up the road in Williamstown

1090 Main Street - On the Village Green
Junction Routes 2 & US 7

…because home is where the heart is!

WE OFFER:
◆ Personal Care
◆ Live In Service – Up to and
 Including 24 Hour Care
◆ Medication Reminding
◆ Homemaking
◆ Companionship
◆ Shopping and Errands
◆ Door to Door Services for
 Appointments & Procedures

Call us to set up an appointment 
for a complimentary assessment!

413-464-7524
371 South Street • PO Box 1924

Pi� s� eld, MA 01201
www.mtviewhomecare.com

SAVE THE DATE!B B2
2013 Business-to-Business Showcase

Wednesday, November 13th

Questions? Call (413) 499-4000 x 126

&
Chamber Nite @ 

Crowne Plaza, Pittsfield

4:00-7:00PM

Booth Space Available
Starting at $125

Feature Your Business at the 



13OctOber 2013  berkshire trade & cOmmerce

landscaped and will feature secured gardens 
for enjoyment by residents and visitors. The 
site will also provide ample parking for both 
visitors and staff.

With the increase in beds, staffing will 
also rise at the new Berkshire Place. Cur-
rently there is a staff of 69, of which 39 are 
full-time positions. Forfa said another 12 
full-time-equivalent positions will be created 
with the move to the new facility.

Site requirements
The expansion project might still be on the 

drawing board had the right combination of 
properties not come along at the same time.

Forfa noted that Berkshire Place had 
looked at the former Saint Theresa’s site 

when it was placed on the market a few years 
ago. However, at 2.76 acres, it was smaller 
than the 3-acre minimum required by zoning 
regulations for a skilled-nursing facility.

When an adjacent property to the north 
at the corner of South and George streets 
also became available, the picture changed. 
With the additional 0.81 acre provided by 
that property (which, along with the com-
mercial office building there, was listed by 
Barb Hassan Realty Inc.), Berkshire Place 
was able to achieve the 3-acre threshold by 
putting the two parcels together.

However, the 3-acre requirement was for a 
skilled-nursing facility of up to 50 beds. “So, 
we still needed to get a variance for the four 
beds that were over the limit,” Forfa noted.

Once that variance was approved and other 
regulatory hurdles were cleared (including 
gaining approval from the city’s Historical 
Commission to raze a structure on the 276 
South St. site that arguably had some histori-
cal significance), Berkshire Place completed 
its acquisition of the properties. The organiza-
tion purchased 276 South St. on Jan. 31 for 
$400,000 and then the adjacent church site 
on May 14 for $550,000.

“We needed a lot of things to come to-
gether to make this work,” said Forfa. “And, 
now, we can focus on getting construction 
underway and getting ready for our move 
when everything’s completed.”

The eventual shift to the new facil-
ity raises questions about the future of the 

original Berkshire Place, which is situated 
prominently among some of the city’s leading 
cultural attractions.

Forfa said the board of Berkshire Retire-
ment Home Inc., the nonprofit entity that 
owns and operates Berkshire Place, will be 
considering its options in the months ahead. 
These range from a possible sale of the 
property to retaining it for the organization’s 
own use in some new capacity.

“To be honest, we’re not sure right now 
what direction we’ll be looking at,” said Forfa. 
One possibility is that the building might be 
retained and repurposed for more conventional 
senior-retirement living purposes. “In a way,” 
he said, “that would bring us back to our roots 
where all this started 125 years ago.”◆

Berkshire Place Executive Director Edward Forfa displays a rendering of the new facility that will be built 
a short distance away on South Street over the coming year. He says the new Berkshire Place, while 
bringing several improvements, will still feature the intimate, homelike setting of the original.

Demolition of the former Saint Theresa’s Church progresses in this Sept. 6 photograph. The South Street 
site and an adjacent parcel with a commercial office building are being cleared for construction of a 41,000-
square-foot residential and skilled-nursing facility that will become the new home for Berkshire Place.
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on the record
q&A with Van Shields
continued from page 1

Berkshire Trade & CommerCe: 
you have been director of the Berkshire 
Museum and lived in Berkshire County 
for almost two years now. how have your 
experiences here so far compared to your 
expectations, both personally and in your 
professional role?

Van shields: It has been what I 
expected in some ways, and surprising in 
others. My wife and I knew something 
about the Berkshires before we moved 
here. In addition to the appeal of the job 
at the Berkshire Museum, my wife and I 
hope to plant our roots here and stay for 
the rest of our lives.

In many ways it has turned out to be 
what we had expected. But it has also been 
a wonderful surprise to find that it has 
been even better than we had anticipated.

For example, I’ve always been interest-
ed in the concept of intentionality. That’s 
the idea of how communities handle 
change and challenges by intentionally 
planning and carrying out sustainable 
goals that are important for people and the 
quality of life.

From what my wife and I knew about 
the Berkshires, we had expected to find a 
lot of intentionality here. However, I have 
been pleasantly surprised at how strong 
that is here and how much of a premium is 
placed on quality in so many ways.

Berkshire County is very much alive 
from the shoulders up. It is a vibrant mix of 
smart people with diverse experiences, ex-
pertise and backgrounds. People want good 
things to happen here, and they are willing 
to roll up their sleeves to achieve them.

You can see that in the ways that Pitts-
field survived the loss of General Electric 
and other serious challenges. Now Pittsfield 

is coming back as a vibrant city due to the 
hard work and vision of many people.

Also, one of the reasons I applied for this 
job was that my own professional experi-
ences and goals were a good fit with the 
Berkshire Museum. Since coming here, 
I’ve been very impressed by the quality of 
people I work with on the staff and board at 
the museum and in the larger community.

So, I’m very happy to be here because 
my personal and professional interests 
converge completely in this job.

BT&C: you have become the new 
chairman of the board of the Berkshire 
Creative economy Council (Berkshire 
Creative), which is part of the 1Berkshire 
economic development initiative. how did 
that come about?

shields: Part of it is personal. It’s natu-
ral for me to become involved in local orga-
nizations. As an adult, I’ve always been an 
active volunteer in the communities where 
I’ve lived. That has included activities that 
extend beyond the duties of my job.

That’s been personally important to me 
because of my own background. I grew up 
in a military family, and we moved from 
base to base when I was young. I also 
moved a lot during my own career in the 
Air Force. As a result, I always felt some-
what disconnected from the surrounding 
community when I was younger.

So, after I left the Air Force, I made it a 
point to look for opportunities to become 
a part of the places where I lived and to 
get involved with volunteer activities that 
were near to my heart and interests.

I did change jobs and locations a few 
times, but I tended to stay longer than is 
typical in this profession. The average 
tenure for a museum director is about five 
years. I was with my previous jobs for 
about 15 years each, and I was always 
active in local life.

continued on next page
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on the record
continued from previous page

Since we moved here, I’ve been active 
in groups like Pittsfield Promise (a youth 
literacy program) and Downtown Pittsfield 
Inc., in addition to Berkshire Creative.

BT&C: what was it about Berkshire 
Creative specifi-
cally that made 
you want to take 
on the responsi-
bility of becom-
ing its chair?

shields: My 
first experience 
with Berkshire 
Creative was when I attended one of their 
networking events. While I was there I met 
several of my colleagues, as well as artists 
and business people and many others. That 
experience really impressed me. After that, 
I continued to participate, and one thing 
led to another.

One of the things I find most interest-
ing about Berkshire Creative is that it has 
been wildly successful in making it more 
widely known that the creative economy 
exists and should be taken seriously as part 
of overall economic development.

We have a vibrant and important cre-
ative class in Berkshire County, with many 
talented people. But it has traditionally 
been a challenge to get the creative sector 
recognized as an economic force that can 
provide good jobs and make many other 
contributions.

Also, I believe one of the basic chal-
lenges for Berkshire County is the need 
to think and act more regionally. Regional 
thinking can benefit everyone.

Although in some ways there is a strong 
regional identity as the Berkshires, this 
area does not have an official structure for 
regional collaboration on issues that affect 
everyone here.

Berkshire County has 32 different 

communities with their own local govern-
ments. This is one of the few places I’ve 
lived that does not also have an over-
arching county or regional government. 
There were probably good reasons for 
eliminating a strong Berkshire County 
government in the past. However, that 
does makes it more difficult for these 
individual communities to work together 
as a region.

That’s why I believe initiatives like 

1Berkshire are important. The organization 
has a great deal of potential to encourage 
regional thinking and action on issues like 
economic development.

The fact that Berkshire Creative is part 
of 1Berkshire is also important, because 
that makes it clear that the creative 
economy is an important part of overall 
economic development here.

BT&C: what are the current goals and 
priorities for Berkshire Creative?

shields: Berkshire Creative will 
continue with its successful activities and 
services, including its networking events 
and providing resources for people in the 
creative economy.

I’d say the next challenge is finding 
ways to create the opportunities that will 
allow more people to make a living as 
artists and other creative professionals and 
businesses here.

To do that, it’s important to integrate 
the creative economy into other economic 
processes and sectors throughout the 
county such as housing developments, 
manufacturing and planning on facilities 
like streetscapes.

This would support people in the cre-
ative economy and also benefit businesses 
and the overall community by providing 
new and innovative ways of doing things.

BT&C: Berkshire Creative is also 
launching a new membership program. 
what form will that take?

shields: We’re looking at a structure 
that starts at $25 for a basic annual mem-
bership and higher-level memberships that 
provide additional benefits.

Paid members will have benefits such as 
new opportunities to promote themselves 
and their businesses. This will include a 
new resource directory of people and busi-
nesses who can provide services to each 
other. Members at the $100 level and up 
will be eligible to be listed in that.

BT&C: one of the strengths of 
Berkshire Creative has been that its 
services and events have been open to 
everyone at no change, which has en-
couraged widespread participation. also, 
artists and others in creative fields often 
have limited incomes. are you concerned 
that a paid-membership model would 
undermine these advantages? Could 
membership fees limit participation and 
make Berkshire Creative a more limited 
and exclusive organization?

shields: That’s a very good point. 
We’ve considered this very carefully.

We want Berkshire Creative to con-
tinue to offer the services and maintain 
the open-ended role that it has been so 
successful with. We’re also very cognizant 
that some of the people we serve have lim-
ited financial resources and cannot afford 
high memberships or other fees.

However, Berkshire Creative has 
existed up to this point based on the 
kindness of strangers. The organization 

“Like all museums today, a 
challenge for the Berkshire 
Museum is maintaining its 
relevance and handling the 

dynamics of change.”
– Van Shields
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has relied almost exclusively on volun-
tary contributions to cover its expenses. 
That is not sustainable in the long run. 
We have to generate revenue somehow to 
maintain the organization and to increase 
our offerings.

That requires a balance. We think we 
have come up with a structure that is 
reasonable.

Most of our social networking events 
will continue to be free and open to the 
public. We’ll also continue to provide other 
services without requiring a membership.

At the same time, we’ll also give people 
a buy-in as members to support Berkshire 
Creative as an organization and to receive 
added benefits as an incentive. And we 
believe that $25 a year is a relatively small 
amount of money for a basic membership.

Berkshire museum
BT&C: The Berkshire Museum has 

gone through many changes in recent 
years, including upgrades to its physical 
infrastructure and changes in its program-
ming. what are the current goals for the 
museum?

shields: The Berkshire Museum is au-
thentically the museum of the Berkshires, 
with a unique combination of materials in 
its collection.

The goal now is to build on what the 
Berkshire Museum has always been, in 
ways that are innovative and relevant for 
the 21st century.

Five years from now, I hope people 
will think of the Berkshire Museum as the 
primary place to go to learn about the big-
picture view of the Berkshires and to under-
stand the connections that exist here. That 
also means viewing larger subjects through 
the lens of the Berkshire experience.

It can serve that role for the local com-
munity, and also be a tourism destination 
for visitors who want to learn more about 
the Berkshires and orient themselves when 
they come here.

We still have some physical work to do 
on the building, including implementing a 
$1 million grant from the Department of 
Energy to improve our energy systems and 
construct a new elevator.

Once that is completed, my goal is to 
have a period of stability where we can 
focus on developing our programming 
and continue to enhance our galleries and 
permanent displays.

BT&C: what are the primary chal-
lenges for the museum?

shields: Like all museums today, a 
basic challenge for the Berkshire Museum 
is maintaining its relevance and handling 
the dynamics of change.

Although change is not easy, it is 
constantly occurring at light speed. So we 
have to adapt.

There is much more competition for 
people’s leisure time today, and many dif-
ferent sources of knowledge and entertain-
ment online and in other venues. So, mu-
seums have to work harder to give people 
reasons to visit and support them.

It all gets back to one of the fundamen-
tal ideas that I have advocated throughout 
my career. Everyone who pays for an 
admission or contributes to a museum ex-
pects a return on their investment. So we 
always have to evaluate how our resources 
can best meet the needs of the community.

That requires building our social capital 
and providing unique experiences that are 
both educational and engaging.

BT&C: how does that translate into the 
museum’s programming and exhibits and 
its basic role?

shields: The Berkshire Museum has 
always been a museum of history, art 
and natural science. That will continue to 
be our mission, but in new and different 
ways that emphasize interdisciplinary 
interpretation.

Typically, in traditional general-interest 
museums, you find different subjects in 
separate parts of the building. This section 
is for art, that corner is for science and 
another area is for history.

In my museum career, I have always 
tried to move the approach of museums 
away from that separation, and to focus 
instead on mixing different disciplines 
together and making connections between 
them.

That means creating exhibits and 
programming that look at subjects from 
different angles and exploring those 
relationships. How do science and the 
natural world relate to the history of hu-
man activity and contemporary society? 
How are those ideas expressed in the 
creative arts?

Making those connections is what 
can make a museum more engaging and 
relevant and intellectually stimulating.

It recognizes that everything in the 
world is connected, and the whole is 
greater than the sum of its parts. Humans 
are a part of nature. What happens in 
nature affects us, and what we do affects 
the natural world. And all of that can be 
expressed in the creative arts.

An exhibit can initially appeal to people 
based on their own interests, but it also 
presents a larger picture by integrating and 
revealing these relationships.

This summer’s current exhibit, Paper-
works, is an example of this approach. 
Paper-making has been important to the 
history and identity of Berkshire County. 
Rather than just considering paper as a 
material in one dimension, the current ex-
hibit looks at it from many different angles 
– from its history and how it is made, to its 
use in contemporary technology and art.

The Berkshire Museum had already 
been moving in that direction before I 
came here. The Feigenbaum Hall of Inno-
vation, for example, explores the concept 
of innovation and relates it to science, the 
arts and the region’s economy and history.

This interdisciplinary approach also ap-
plies to the museum’s educational activi-
ties for young people. We follow a 21st 
century education model that emphasizes 
collaboration and critical thinking.

BT&C: how will this affect the core 
features of the museum that people have 
been familiar with for many years? For 
example, many local residents have a soft 
spot for the dioramas of nature scenes that 
they visited as children and which are still 
there. will those remain?

shields: There will be changes in the 
permanent displays of the museum. We 
will be rethinking everything and present-
ing information in new ways.

Basically, the ground floor will be dedi-
cated to exhibits about the intersections 
of people and place in the Berkshires. The 
upper floor will house changing exhibits.

We’ll be incorporating more exciting 
improvements along the lines of what was 
done in Feigenbaum Hall. We have also 
been using the temporary exhibits to pro-
totype possible changes in the permanent 
displays.

But we also realize that there are 
traditional, long-standing features in the 
museum that people have an affection for. 
So we also have to be careful about how 
we do this.

What is done with individual displays 
will depend on how they fit into these 
concepts. The museum has already taken 
some things out, and others will probably 
go too. We may keep other displays, but 
change them to reflect the principles we’ve 
been discussing.

The dioramas might stay. But we would 
make them more interpretive. Rather than 
just showing general scenes with a lot 
of different species, they can be used to 
demonstrate principles like adaptation, and 
show the ways that species evolved and 
changed to adjust to the natural world over 
time.

The aquarium in the basement is another 
popular feature. We’ll look for ways to 
improve that and enhance the experience 
for visitors.

BT&C: The Berkshire Museum has 
recently become an affiliate of the Smith-
sonian institution. what is the nature of 
that relationship?

shields: There are currently 177 muse-
ums that are Smithsonian affiliates. It’s 
a mutually beneficial relationship for the 
Smithsonian and for the museums that are 
accepted as affiliates.

The Smithsonian is the nation’s 
museum, and is operated by the U.S. 
government. The affiliate program is a 
form of outreach that allows the Smith-
sonian to extend its brand and presence 
beyond its own museums in Washington, 
D.C., to become more of a truly national 
institution.

For the Berkshire Museum, there are 
many advantages to this partnership. We 
get to carry their brand, and gain access 
to their resources. The Smithsonian has 
136 million objects in its collection, and 
this opens up the possibility of borrow-
ing specific items for display here in our 
shows. It also gives us the ability to bring 
Smithsonian traveling exhibits to the 
Berkshires.

Most importantly, it also establishes 
relationships with their people. We can 
utilize the expertise of the Smithsonian’s 
staff when planning our own programs 
and shows, and  it may lead to visits by 
their experts for public presentations here 
as well.◆
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no quit in
Blue q
quirky company marks 
quarter-century in gift 
and novelty-item trade

By John Townes
In the fickle and volatile gift and novelty-

item industry, where businesses and products 
rapidly come and go, Blue Q is a survivor 
that has reached the milestone of its 25th 
anniversary this year.

Blue Q sells about 400 products, including 
bath and body lotions, soaps, gums, candies, 
tote bags, air fresheners, hanging lanterns, 
tampon cases, refrigerator magnets, and tin 
coin boxes, among others.

The Pittsfield-based company currently 
does about $9 million in sales annually. It has 
42 employees and also contracts with outside 
designers, artists and manufacturers who 
supply the materials for their products.

Co-owner Seth Nash had a succinct reply 
when asked how his company has managed 
to achieve this longevity.

“Because we haven’t screwed up anything 
too badly,” said Seth, who operates the busi-
ness with his brother, Mitch.

When asked to elaborate, he expressed 
the view that a majority of businesses fail 
because they make mistakes like overextend-
ing themselves or not focusing on the nuts 
and bolts of their operations.

That is especially true in the gift industry, 
he added.

“There are two sides to a business like 
this,” Seth explained. “You need to develop 
appealing products that will generate a de-
mand because people have a hunger for it. 
But you also have to pay close attention to the 
details like production, shipping, customer 
service and finances.”

That requires a balanced approach, he 
continued.

“Many companies do one of those things 
well, but not both,” said Seth. “They might 
come up with a great creative product, but they 
fail because they can’t deliver it. There are also 
a lot of companies who try to sell cheap junk 
from China that you know will just end up in 
a landfill because no one will buy it.”

He said that he and his brother avoid those 
pitfalls by focusing equally on both aspects 
of their business.

Blue Q is based in a building that once 

housed a piano-factory at 103 Hawthorne 
Ave. in western Pittsfield and a nearby ware-
house on West Housatonic Street.

In many respects, Blue Q is a hybrid of a 
traditional business that produces functional, 
everyday products and a creative enterprise 
that develops and sells ideas.

While their products are diverse, Blue 

Q’s approach involves an emphasis on 
package design and branding that gives 
these items an identity that transcends their 
functional uses.

“We’re a concept company,” said Mitch 
Nash. “We take somewhat pedestrian prod-
ucts and add humor and high-quality design 
to make them beautiful and fun.”

The brand names, packaging design and 
descriptive text of many of their products 
are characterized by an attitude and sense of 
humor that can be quirky, irreverent, and often 
off-color. The visual style of their products is 
eclectic, but frequently combines a nostalgic 
“retro” look with an ironic contemporary 
sensibility.

Among the brands and product names they 
have created are Dirty Girl soap, Cat Butt re-
frigerator magnets, Abe Lincoln’s Logs bath-
room air freshener, Understand Your Mother 
gum, and many others (including some with 
names that can’t be printed here).

Mitch concurred with his brother regard-
ing the balance between the freewheeling 
creativity of their merchandise and their 
conservative approach to the production and 
business side.

“In some ways Blue Q is a paradox,” said 
Mitch. “On one hand, we make cutting-edge 
products that often break the rules. But we’re 
old fashioned in how we run the company, 
and we have the values of a traditional family 
business. We’re careful, and we do things 
honestly and on time.”

He also cited the influence of their parents, 
Kenneth and Suzanne Nash. Their father was 
a prominent local businessman who passed 
away at age 80 last year.

“We both learned our business sense from 
our parents,” Mitch said. “Dad was very 
conservative in the way he invested, and 
we inherited that caution. We don’t follow 
a high-leverage, high-risk business model 
and take major risks that could bring down 
the company. Instead, we take smaller risks 
that we know we can absorb if they don’t 
work.”

Mitch also cited the working partnership 
he and his brother have developed. While 
they both are involved in the entire opera-
tion, each is responsible for specific facets 
of the business.

“We have a division of labor,” said Mitch. 
“Seth is a brilliant engineer, and he is very 
adept at the technical and logistical opera-
tions. I focus more on the creative side of 
product development.”

He added that they share a common vision 
for the business.

“We’re two people who are on the same 
page, and we trust each other completely,” 
said Mitch.

The Flat Cat
The Nash brothers, who grew up in Pitts-

field, came up with the concept of Blue Q 
almost by chance while they were living in 
Boston and preparing to launch a lighting 
business in the late 1980s.

They had an idea for a humorous novelty 
item they called the Flat Cat. As the name 
implies, it was a faux feline pet, printed on 
cardboard, with a side support allowing it to 
stand upright on the floor, a window sill or 
other spot one might find a real cat.

“We decided to see what would happen if 
we tried to sell it,” recalled Mitch. “We set 
up a booth at a stationery trade show, and it 
instantly took off. It was sort of the pet rock 
of its day. That spawned other flat items, such 
as the Instant Infant.”

Operating as a two-man studio, the Nash 
brothers then moved into greeting cards. 
“Those kept us afloat for a while,” said 
Mitch.

Their next break came when they found a 
source for refrigerator magnets, and they be-
gan licensing images such as Curious George 
and Fender Guitars to place on them.

“Those became our next big thing,” said 
Mitch. “We also started selling bath and body 
products which enabled us to move into dif-
ferent types of stores. We had an exponential 
increase in sales, which took the company 
to the next level.”

About 20 years ago they moved back to 
Pittsfield and relocated the business into its 
present quarters.

“It was a chance to operate the business 
in a cool old building that was owned by the 
family,” said Mitch. “It was also a personal 
decision. We both were married and decided 
this is where we wanted to live and raise 
our kids.”

(In addition to Blue Q, they and another 
brother, Leo, also operate Alnasco, a separate 
long-standing family business that owns and 
manages commercial properties, including 

Brothers Seth (left) and Mitch Nash have made freewheeling creativity and irreverent humor the most 
distinctive features of their gift and novelty business, Blue Q. Those traits are tempered with conservative 
business practices that have helped the Pittsfield-based company to survive and thrive for a quarter-
century. The Nashes are shown here beside the 200-foot-long “picking line” in the company’s order 
fulfillment facility at 703 West Housatonic St. (Photo by Bill Wright, courtesy of Blue Q) 

milestones
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the Hawthorne Street building and other 
sites in Pittsfi eld.)

Blue Q has its business and creative op-
erations in Pittsfi eld, The Nashes and their 
creative department develop the concept for 
specifi c products and write the copy for their 
packaging and marketing here.

Then the company contracts with outside 
freelance artists and designers to create the 
packaging, and they outsource to manufactur-
ers for the actual products. Blue Q assembles 
and ships them from here.

“Our business is similar to a movie studio,” 
said Mitch. “We come up with the concept 
for an item and write it, and then we fi nd 
talented people and compatible factories to 
make them into a fi nal product.”

He added that there is an underlying 
consistency to their products, despite their 
wide variety.

“Having a unique and consistent point 
of view is what makes it possible to do this 
from year to year,” he said. “The basic point 
of view refl ected in the Flat Cat is the same 
as it is in our newest products.”

Blue Q merchandise is distributed through 
a network of wholesale representatives and 
at trade shows.

Its products are sold in stores in the United 
States and abroad, including gift shops, cafes, 
toy stores and other retailers. Their products 
are currently carried in about 4,000 retail 
sites in North America.

The company also sells items through a 
catalog and on their website (blueq.com).

Made for gifts
Due to the nature of the gift and novelty 

market, Blue Q is constantly updating its 
product line by phasing out some items and 
adding new ones. They introduce about 150 
new items annually.

While many of the company’s products 
have practical and mundane applications, 
their selling point tends to differ from their 
conventional counterparts. Rather than be-
ing items people buy for everyday use on a 
regular basis, Blue Q products are the type of 
purchase people make 
for an offbeat gift. Or, 
people buy them on a 
whim because of their 
humorous and visual 
appeal.

However, the Nash-
es emphasize that Blue 
Q makes sure that the 
items they sell are of a 
high quality for actual use. They contract 
with the private-label manufactures who 
make products that are sold as store-brand 
merchandise or under other specialty 
identities.

“Once we decide to make a product, we 
research how it’s made, and then fi nd the best 
manufacturers for it,” Mitch said.

He noted that, early on, they made a 
conscious decision to keep their products 
affordable, but also to focus on quality rather 
than trying to match the lowest prices on 
the market.

“We don’t sell anything for more than 
$20,” he said. “But we don’t try to compete 
on price.”

Until about 10 years ago, all of their prod-
ucts were manufactured in the United States 
and Canada. Since then, however, they have 
had to follow the larger trend of outsourcing 
to manufacturing facilitates in China. Their 
suppliers are now equally divided between 
North America and China.

“We took our fi rst step in that direction 
when we wanted to make bags with a recycled 
plastic material that was only available in 
China,” said Seth. “We’ve done more of that 
since then, either because a particular product 
is not made here, or the price is so lopsided 
that we can’t afford to do otherwise.”

He emphasized, 
however, that Blue Q is 
committed to policies 
of social responsibil-
ity and environmental 
sustainability, as well 
as quality.

“It’s the Wild West 
in China, so you have 
to be careful who your 

sources are,” said Seth. “We visit and check 
out every factory that we are considering 
as sources. We will only work with those 
who meet our standards for wages, working 
conditions and other factors.”

The Nashes said they are also committed to 
a positive working environment in Pittsfi eld, 
both for pragmatic reasons and because of 
their personal values.

They credit much of their success to the 
quality of their staff, many who have been 
with the company on a long-term basis.

“What makes this company sustainable are 

the people here,” said Mitch. “We have a great 
staff and we encourage the best from people. 
I realize that every company says that, but I 
think the way we do it is unique because we 
foster a radical level of inclusion.”

He explained that he and his brother 
have made it a point to create a satisfying 
workplace. “Employees tend to stay because 
it’s a fun and fulfi lling place and they enjoy 
coming to work,” he said.

He continued that staff members are 
given a wide latitude to take initiatives in 
their jobs.

“We believe a business is most successful 
when people have room to make independent 
decisions,” Mitch said. “Seth and I are both 
entrepreneurial, and we encourage everyone 
else here to be the same way. We set goals 
and then allow them to do their jobs, rather 
than smothering them with guidance. People 
really respond to that.”

The Nashes also point out that Blue Q is 
among Berkshire County’s largest employ-
ers of people with disabilities. The company 
employs 12 people with disabilities, along 
with two program managers, in a partner-
ship with Berkshire County Arc, a nonprofi t 
human services organization that offers a 
range of community-based services to indi-
viduals with developmental disabilities or 
brain injuries.

“The goal is to give them the most normal 
possible day on the job,” said Mitch. “It’s 
something we strongly believe in.”

Overall, he concluded, Blue Q’s success 
boils down to two basic factors.

“It’s all about the products and the people 
here,” said Mitch. “Creating a great culture 
within the company has always been our top 
design project.”◆

In this archival photo, the Nash brothers pose amidst a clowder of Flat Cats. The concept for the faux feline 
pet gave rise to Blue Q in 1988 while the Nashes were living in Boston. A few years (and several additional 
products) later, they relocated to their hometown of Pittsfi eld, where the company has continued to grow.  
Blue Q now has 42 employees and about 400 different products that generate annual sales of $9 million.

“We’re a concept company,” 
said Mitch Nash. “We take 
somewhat pedestrian prod-

ucts and add humor and 
high-quality design to make 

them beautiful and fun.”
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Gearing up for new Gateway…

By John Townes
Although progress is not yet visible, the 

owners of the vacant Pittsfield Plaza shop-
ping center on West Housatonic Street in 
Pittsfield are continuing to press forward 
with their plans to upgrade and revitalize 
the complex.

“We’re committed to this project,” said 
Joseph Genzano, general counsel for Alfred 
Weissman Real Estate LLC, which owns the 
property. “We believe the successful rede-
velopment of the plaza will be a win-win 
for everyone, and it will be very beneficial 
for Pittsfield.”

That statement comes despite the recent 
denial of a zoning variance for a com-
mercial storage facility that was proposed 
by the property’s owner as a way to build 
momentum for current redevelopment ef-
forts there.

“We’re disappointed,” said Genzano, “but 
we recognize that the city had reasons for 
not allowing the specific zoning variance. 
We’re talking with officials to find a way 
to make this work. We also hope to gener-
ate visible support for the project from the 
community.”

Alfred Weissman Real Estate, based in 

Rye, N.Y., has owned the property since 
2007. The company has developed numer-
ous other properties and projects, primarily 
in New York state.

Built over 50 years ago, the Pittsfield Plaza 
was once a bustling 
center for local com-
merce and activity. In 
addition to its former 
original anchor, the 
Big N discount store, 
it has housed numerous 
businesses, including 
a multiplex movie theater, a restaurant and 
pub, a furniture showroom and various other 
tenants over the years.

However, as the condition and appear-
ance of the center steadily declined in recent 
decades, its tenants eventually closed or 
left, and the property has been vacant for 
two years.

A few years ago there was a plan to move 
the nearby Big Y supermarket there as an 
anchor, but that deal fell through as the 
supermarket chain decided to remain at its 
West Street location.

Weissman Real Estate has already invested 
heavily in infrastructure improvements at 
the site to control the flooding which had 
plagued the parking lot during heavy storms 
and winter thaws.

Now the developer has reoriented its strat-
egy in a renewed effort to move the center’s 
revitalization forward.

Weissman Real Estate had previously 
retained a major international leasing corpo-
ration to represent the plaza and recruit pro-
spective tenants among retail chains. Those 
efforts, however, had brought no results.

Earlier this year, the company took a more 

localized approach when it contracted with 
Beverly Milenski (known by the nickname 
“B-Mile”) of ReMax Integrity Realtors of 
Pittsfield as its leasing agent.

Milenski is well known locally through her 
professional activities 
and volunteer work in 
the community. She is 
also very familiar with 
the property. About 25 
years ago, while work-
ing for a business that 
was a tenant there, she 

served as a de facto representative and man-
ager of the center for a previous owner.

Seen as gateway to city
The name of the complex is also being 

changed to Gateway Plaza, reflecting its 
location at the entrance to central Pitts-
field on Route 20, a major corridor into 
the city.

The developer has also done preliminary 
renovation work on the plaza, including 
replacing its roof and gutting its interior.

“The interior has been cleaned out and 
made ready for occupancy,” said Milenski.

She  said the goal is to seek a mix of national 
retail chains and local businesses as tenants. 
“We want to create a really nice retail center, 
which will serve almost as an extension of 
downtown,” she explained. “Ideally, we’d 
like to see a combination of national retailers 
and local businesses that will benefit from 
the presence of the chains there.”

Weissman has already drawn up detailed 
architectural plans for a complete renovation 
of the facility and further improvements to 
the site, including a new facade and sign and 
enhanced landscaping.

owners remain 
committed to 

Pittsfield Plaza 
redevelopment

Beverly Milenski (aka “B-Mile”) of Re/Max Integrity Realtors is heading up marketing efforts for 
the long-vacant Pittsfield Plaza. Despite recent setbacks, the property’s owners, Alfred Weissman 
Real Estate LLC, are continuing to pursue their multifaceted redevelopment plans.

real estate

“We believe the successful 
redevelopment of the 

plaza will be a win-win for 
everyone, and it will be very 

beneficial for Pittsfield.”
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“The basic design will have a contempo-
rary look, with a Berkshire feel to it,” said 
Milenski.

The key to further – and more visible – 
progress, she added, is attracting and final-
izing tenants.

Like many modern developments, the 
schedule for the final phases of work will 
be based on having a 
sufficient rate of oc-
cupancy to support the 
investment. This has 
been particularly chal-
lenging for the plaza, 
in part because of eco-
nomic conditions and 
also due to its physical appearance.

In addition, the specifics of the final de-
sign and configuration of the facility will 
also depend on the needs and preferences 
of individual tenants. That includes tailor-
ing the size and shape of available space to 
accommodate tenants. In addition, specific 
businesses may have specific requirements 
to fit into their own standard format for 
appearance.

“The developer is ready to move forward, 
but the timetable depends on having the right 
mix of tenants sign the dotted line,” said 
Milenski. “Putting together a retail center 
like this is like a giant jigsaw puzzle. Dif-
ferent tenants have different requirements, 
and all of these have to be figured into the 
overall picture.”

She added that the rate of progress also 
depends on generating momentum.

“The biggest initial challenge is getting 
the first tenants in,” she said. “Once they are 
in place, other businesses will start seeing 
the visual improvements and activity, and 
they will also become more interested in 
going there.”

In early September, Milenski said that, 
among other possibilities, there are cur-
rently at least two potential major tenants 
who have an interest in locating there. She 
emphasized, however, that the negotiations 

are still in the early stages and no commit-
ments have been made.

Storage center proposal
The proposed self-storage center is an ef-

fort by Weissman Real Estate to jump-start 
the plaza’s momentum by bringing activity 
into the complex. Milenski said the company 

took the initiative to 
do that on its own as a 
proactive step.

She added that the 
storage facility would 
be located at the west-
ern end of the plaza, 
which is the least vis-

ible section from the road, leaving the prime 
retail spaces available for tenants.

The storage units would be available for 
use by the public, as well as providing ad-
ditional storage for commercial tenants of the 

complex. Originally the facility was to also 
include a small housing unit, which would 
allow for 24-hour security there. This type of 
storage center is not on the list of approved 
uses for the site under its business/commer-
cial zoning. The proposal for a caretaker’s 
residence added a further complication.

After city officials denied the initial permit 
request, the developer went to the Zoning 
Board of Appeals to seek a variance. The 
board denied a variance and suggested that 
the developer seek a change in the site’s 
zoning instead.

Officials and zoning board members did 
not express opposition to the idea of the 
proposed units, but they said a variance was 
not appropriate under city regulations. They 
indicated that a change in zoning for the site 
might be more suitable and feasible.

The developer is currently discussing the 
alternatives with local officials.◆

“The developer is ready 
to move forward, but the 

timetable depends on having 
the right mix of tenants sign 

the dotted line.”
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real estate
The following real estate 
transactions are provided by 
Banker & Tradesman real 
estate data Publishing. only 
properties valued at $75,000 
or higher are included.

ADAMS
21 Columbia St.
Buyer: ARC RAADMMA 
1 LLC
Seller: James Carroll
Price: $1,781,000
Date: 8/12/13

39 E. Orchard Ter.
Buyer: Lauren Whitney
Seller: Robert Catan
Price: $230,500
Mortgage: $208,000
Lender: Adams Community
Date: 8/16/13

5-7 Richmond St.
Buyer: Michael Corkins
Seller: Sandra Moderski RET
Price: $86,350
Mortgage: $84,785
Lender: Academy Mtg
Date: 7/25/13

11 Simon Ave.
Buyer: Dino Sookey
Seller: Kathleen Ziarnik
Price: $125,000
Mortgage: $100,000
Lender: Adams Community
Date: 8/1/13

32 Spring St.
Buyer: Gary Fletcher
Seller: Laurette Lyons
Price: $99,000
Mortgage: $101,020
Lender: Academy Mtg
Date: 8/1/13

13-15 Weber St.

Buyer: Mark Field
Seller: Cynthia Haven
Price: $164,900
Mortgage: $119,700
Lender: TD Bank
Date: 7/16/13

ALFORD
35 Crooked Hill Rd.
Buyer: Ruth Robbins
Seller: Alfonso Kimche
Price: $851,000
Date: 7/15/13

Green River Rd.
Buyer: Michael Kiriakedes
Seller: Thomas Andrews
Price: $150,000
Date: 7/26/13

BECKET
434 Main St.
Buyer: Guy Mckay
Seller: Rita Furlong
Price: $155,000
Date: 8/16/13

3009 Main St.
Buyer: Benefi cial Mass Inc
Seller: Kimberly Dudley
Price: $256,073
Date: 8/15/13

3009 Main St.
Buyer: Kenneth Engstrom
Seller: Benefi cial Mass Inc
Price: $92,500
Mortgage: $94,387
Lender: Academy Mtg
Date: 8/15/13

338 Prince John Dr.
Buyer: Amanda Debellis
Seller: Barbara Ellis
Price: $138,340
Mortgage: $141,163

Lender: Academy Mtg
Date: 8/8/13

301 Sherwood Dr.
Buyer: Rowland Abiodun
Seller: Domenica Cappella T
Price: $211,000
Date: 8/15/13

CHESHIRE
9 Crest Dr.
Buyer: Norman Jette
Seller: Brian Eseppi
Price: $132,000
Mortgage: $65,000
Lender: Greylock FCU
Date: 7/22/13

42 Dean St.
Buyer: Jennifer Roberts
Seller: Steven Mott
Price: $177,000
Mortgage: $140,000
Lender: Adams Community
Date: 8/9/13

117 Willow Cove Rd.
Buyer: William Kalmakis
Seller: Jane Wol
Price: $291,000
Date: 8/8/13

CLARKSBURG
404 Middle Rd.
Buyer: Lyndia Reissman
Seller: Oakes Gordon Est
Price: $207,750
Mortgage: $167,000
Lender: Adams Community
Date: 8/8/13

DALTON
20 Clark Rd.
Buyer: Peter Schroer
Seller: Bonnie Jean 
Lapierre RET
Price: $195,000
Mortgage: $146,250
Lender: Washington Trust
Date: 8/1/13

134 Depot St.
Buyer: Molly Mcewen
Seller: USA HUD
Price: $85,000
Mortgage: $76,000
Lender: Adams Community
Date: 7/22/13

48 Edgemere Rd.
Buyer: William Ryan
Seller: Douglas Smith Jr
Price: $160,000
Mortgage: $120,000
Lender: Guaranteed Rate
Date: 7/19/13

135-137 High St.
Buyer: Aline Chyla
Seller: Karen Blefari
Price: $80,000
Mortgage: $100,000
Lender: Pittsfi eld Coop
Date: 8/6/13

654-R Main St.
Buyer: Ryan Pellerin
Seller: David Martindale
Price: $219,000
Mortgage: $208,000
Lender: Greylock FCU
Date: 7/26/13

901 Main St.
Buyer: John Flippin
Seller: Holcomb Phyllis Est
Price: $164,000
Date: 8/8/13

67 Norwich Dr.
Buyer: Lauren Gaherty
Seller: Robert Meichner
Price: $135,000
Mortgage: $65,000
Lender: Greylock FCU
Date: 7/30/13

169 Park Ave.
Buyer: Sandra Ayotte
Seller: Greylock FCU
Price: $115,000
Mortgage: $117,346
Lender: Academy Mtg
Date: 8/12/13

60 S. Carson Ave.
Buyer: David Martindale
Seller: Winsor Martin
Price: $118,000
Mortgage: $115,862
Lender: Academy Mtg
Date: 7/29/13

55 Tower Rd.
Buyer: John Brosnan
Seller: Fenn Lois Est
Price: $175,000
Mortgage: $169,159
Lender: West Town SB
Date: 7/16/13

465 Washington Mountain
Buyer: Mary Lee
Seller: Scitta RT
Price: $235,000
Mortgage: $188,000
Lender: Quicken Loan
Date: 7/26/13

22-24 Willis St.
Buyer: Stationery Factory 
LLC
Seller: Crane & Co Inc
Price: $540,000
Mortgage: $135,000
Lender: Pittsfi eld Coop
Date: 7/25/13

Depot St. U:94
Buyer: Robert Meichner
Seller: Christine White
Price: $119,500
Date: 7/30/13

150 North St. U:G
Buyer: Douglas Pierce
Seller: Anthony Riello
Price: $149,000
Date: 7/17/13

EGREMONT
58-A Boice Rd.
Buyer: Charles Whyte
Seller: J&E Wells NT
Price: $400,000
Mortgage: $400,000
Lender: John Wells
Date: 8/9/13

18 Lakeside Dr.
Buyer: Kenneth Conti
Seller: Joyce Frater
Price: $120,000
Date: 7/24/13

GREAT
BARRINGTON

21 Benton Ave.
Buyer: Michael Fernbacher
Seller: Faith Divecchio
Price: $585,000
Mortgage: $417,000
Lender: Salisbury B&T
Date: 7/31/13

110 Christian Hill Rd.
Buyer: Justice Resource Inst
Seller: Raymond Crowley
Price: $135,000
Date: 8/1/13

32 Commonwealth Ave.
Buyer: Kathleen Floyd
Seller: Kim Twing
Price: $425,000
Mortgage: $340,000
Lender: Lee Bank
Date: 8/2/13

30 Lake Mansfi eld Rd.
Buyer: Geoffrey Gottlieb
Seller: Timothy Moore
Price: $800,000
Mortgage: $640,000
Lender: Lee Bank
Date: 8/2/13

205 Meadow Ln.
Buyer: Samara Klein
Seller: Parsons FT
Price: $95,000
Mortgage: $164,000
Lender: Lee Bank
Date: 7/26/13

5 Squaw Peak Rd.
Buyer: 5 Squaw Peak LLC
Seller: Sharon Thurston
Price: $85,000
Date: 8/13/13

62 W. Sheffi eld Rd.
Buyer: Seamus Orourke
Seller: Kenneth Story
Price: $460,000
Mortgage: $391,000
Lender: General Electric CU
Date: 8/9/13

HINSDALE
265 Bilodeau Brook Rd.
Buyer: Paul Brown
Seller: Ruby Spaulding NT
Price: $257,500
Mortgage: $231,750
Lender: RBS Citizens
Date: 7/31/13

966 Middlefi eld Rd.
Buyer: Colleen Larochelle
Seller: Ralph Bell Jr
Price: $200,000
Mortgage: $180,000
Lender: NBT Bank
Date: 8/16/13

LANESBORO
139 Narragansett Ave.
Buyer: John Garcia
Seller: George Mcloughlin Jr
Price: $345,000
Date: 7/19/13

71 Sunrise St.
Buyer: Daniel Kusick
Seller: Kathryn Wade
Price: $100,000
Date: 8/1/13

15 Umbagog St.
Buyer: Peter Morandi
Seller: Julie Gardner
Price: $136,000
Mortgage: $81,399
Lender: Greylock FCU
Date: 8/16/13

22 Umbagog St.
Buyer: FNMA
Seller: Ronald Sabin
Price: $445,351
Date: 8/12/13

4 Wabasso St.
Buyer: Kim Murray
Seller: Carol Phelps
Price: $279,000
Mortgage: $250,000
Lender: Lee Bank
Date: 7/30/13

LEE
135 Church St.
Buyer: Brian Pouliot
Seller: Clara Andognini
Price: $191,000
Mortgage: $191,000
Lender: Academy Mtg
Date: 7/29/13

10 Davis St.
Buyer: Virginia Stewart
Seller: Brennan King
Price: $187,500
Mortgage: $181,850
Lender: Greylock FCU
Date: 8/15/13

550 East St.
Buyer: Christopher Byrne
Seller: Margaret Stolowitz
Price: $179,250
Mortgage: $168,495
Lender: Greylock FCU
Date: 7/31/13

30 Fuller St.
Buyer: Jeremy Brown
Seller: Michael Lenfest
Price: $195,000
Mortgage: $175,500
Lender: Members Advantage
Date: 7/31/13

35 High St.
Buyer: Margarita Olaverria
Seller: Evan Campbell
Price: $154,000
Mortgage: $123,200
Lender: Lee Bank
Date: 7/25/13

160 Theresa Ter.
Buyer: Mihail Jojatu
Seller: Taylor Lilian Est
Price: $265,000
Mortgage: $238,500
Lender: RBS Citizens
Date: 7/31/13

775 Tyringham Rd.
Buyer: Greylock FCU
Seller: Eric Knudsen
Price: $175,000
Date: 8/13/13

LENOX
14 Hawthorne St.
Buyer: Barbara Fabiani
Seller: Jay Wickliff
Price: $755,000
Date: 8/15/13

35 Holiday Hills
Buyer: Wallace Roy
Seller: Nancy Delaiti
Price: $238,000
Mortgage: $190,800
Lender: Academy Mtg
Date: 8/15/13

23 Kemble St.
Buyer: John Davidson
Seller: Che Wijesinghe
Price: $385,000
Mortgage: $185,000
Lender: Lee Bank
Date: 8/13/13

25 Maple St.
Buyer: Church St Holdings 
LLC
Seller: 25 Maple Street LLC
Price: $325,000
Mortgage: $260,000
Lender: Joshua Rosenthal
Date: 7/15/13

31 Old Barn Rd.
Buyer: David Rimmler
Seller: James Kincaid

Price: $534,000
Mortgage: $417,000
Lender: Lee Bank
Date: 7/31/13

330 Pittsfi eld Rd.
Buyer: Aged & Infi rm Inc
Seller: Elsie Pope IRT
Price: $270,000
Date: 7/15/13

Evergreen Trail U:19
Buyer: Oppermann NT
Seller: Lenox Woods
Price: $379,500
Date: 8/6/13

Evergreen Trail U:22
Buyer: Kelly Sadlowski
Seller: Lenox Woods
Price: $389,500
Mortgage: $311,600
Lender: Pittsfi eld Coop
Date: 8/9/13

Evergreen Trail U:25
Buyer: Ellen Lanciano
Seller: Lenox Woods
Price: $379,500
Date: 7/30/13

1 Morgan Manor U:17
Buyer: Ralph Decellers
Seller: Cheryl Weaver
Price: $90,000
Date: 8/16/13

4 Morgan Manor U:2
Buyer: CE Steele
Seller: Carole Wilson
Price: $125,000
Date: 8/6/13

1 Rolling Hills U:3
Buyer: James Sherriffs
Seller: Abraham Levitt
Price: $120,00
Mortgage: $96,000
Lender: Lee Bank
Date: 8/9/13

5 Rolling Hills U:6
Buyer: Douglas Slier
Seller: David Hoffman
Price: $115,000
Date: 7/15/13

6 Rolling Hills U:4
Buyer: MD Burghardt
Seller: Daniel Grabois
Price: $180,000
Date: 7/19/13

8 Rolling Hills U:2
Buyer: Valentino Masiero
Seller: Marenberg FT
Price: $155,000
Date: 8/8/13

8 Rolling Hills U:5
Buyer: Gary Crakes
Seller: Suzanne Thorp
Price: $163,000
Mortgage: $130,400
Lender: Lee Bank
Date: 8/8/13

MONTEREY
29 Corashire Rd.
Buyer: Scott Weingarten
Seller: Mark Hurwitz
Price: $860,000
Date: 8/6/13

171 Main Rd.
Buyer: Mark Sena
Seller: Elise Abrams
Price: $1,200,000
Mortgage: $890,000
Lender: Berkshire Bank
Date: 8/9/13

126 Tyringham Rd.
Buyer: John Delmolino
Seller: Marvin Sachs
Price: $425,000
Date: 7/24/13

NEW
MARLBORO

223 Stone Manor Dr.
Buyer: Mepal Manor LLC
Seller: Willow Creek 
Partners LLP
Price: $4,150,000
Mortgage: $2,500,000
Lender: Lee Bank
Date: 7/3/13

NORTH ADAMS
38-40 Brooklyn St.
Buyer: Deutsche Bank
Seller: James Rancourt
Price: $88,834
Date: 7/25/13

149 Chantilly Ave.
Buyer: Michael Cahoon Sr
Seller: Wells Fargo Bank
Price: $81,900
Mortgage: $83,571
Lender: Academy Mtg
Date: 7/18/13

20 Chenaille Ter.
Buyer: Wallace Chenail
Seller: FHLM
Price: $92,000
Date: 7/24/13

61 Cherry St.
Buyer: Leslie Montejano
Seller: Cherry Street T
Price: $96,000
Mortgage: $86,300
Lender: Adams Community
Date: 7/17/13

57 D St.
Buyer: Michael Demarsico
Seller: Dennis Bernardi

Price: $212,000
Date: 7/18/13

151 Franklin St.
Buyer: VP Vadnais
Seller: Greylock FCU
Price: $75,000
Mortgage: $75,000
Lender: Fred Thompson
Date: 8/6/13

71 Hawthorne Ave.
Buyer: John Bond RET
Seller: Michelle Lawlor
Price: $161,000
Date: 8/15/13

14 Marietta St.
Buyer: Allyson Nuvallie
Seller: Michael Nuvallie
Price: $91,750
Mortgage: $88,950
Lender: Adams Community
Date: 7/25/13

23 Marion Ave.
Buyer: Benjamin Lamb
Seller: Cheesbro FT
Price: $213,000
Mortgage: $217,346
Lender: MountainOne
Date: 8/15/13

71 Marion Ave.
Buyer: William C & LA 
Grove LT
Seller: Karlis Ozolins
Price: $257,500
Mortgage: $107,500
Lender: MountainOne
Date: 8/15/13

10 Veazie St.
Buyer: Berkshire Hills 
Dev Co
Seller: Lorraine Zell
Price: $75,000
Date: 7/26/13

OTIS
Kibble Rd.
Buyer: Thomas 
Demonatigny
Seller: Kroha RET
Price: $125,000
Date: 7/24/13

399 Pine Rd.
Buyer: William Carr
Seller: David Carr
Price: $90,000
Date: 7/15/13

70 Point Rd.
Buyer: Jeanne Steiner
Seller: David Bloomfi eld
Price: $449,000
Mortgage: $314,000
Lender: Lee Bank
Date: 7/31/13

111 S. Lake Ave.
Buyer: Linda Day T
Seller: Bret Calder
Price: $336,425
Mortgage: $325,000
Lender: Morgan Stanley
Date: 7/18/13

55 South St.
Buyer: Mark Reiner
Seller: Leslie Cohn
Price: $167,500
Date: 8/12/13

PERU
27 Lakeview Rd.
Buyer: Susan Masino
Seller: Grace Gwara
Price: $85,000
Date: 8/16/13

PITTSFIELD
160 1st St.
Buyer: Christopher 
Connell
Seller: Delto Inc
Price: $320,000
Mortgage: $225,000
Lender: Delto Inc
Date: 7/31/13

12 Adelaide Ave.
Buyer: Andrew Matos
Seller: Diane Folan
Price: $146,000
Mortgage: $116,800
Lender: Berkshire Bank
Date: 7/31/13

64 Alba Ave.
Buyer: Issac Palatt
Seller: Cliford Lee Jr
Price: $180,000
Mortgage: $171,000
Lender: Mortgage Master
Date: 7/19/13

65 Alba Ave.
Buyer: FNMA
Seller: Richard Klemansky
Price: $125,000
Date: 7/17/13

3 Andrea Dr.
Buyer: Seetha Muthavarapu
Seller: Gary Grunin FT
Price: $395,000
Mortgage: $316,000
Lender: Lee Bank
Date: 7/19/13

358 Barker Rd.
Buyer: Gilles Laframboise
Seller: Joseph Saldo Jr
Price: $235,000
Mortgage: $211,500
Lender: Academy Mtg
Date: 8/15/13

continued on page 24
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NOW CARRYING
WOOD JUNGLE GYMS 

IN SHEFFIELD!

• Windows
• Siding
• Additions
• Remodeling
• Kitchen/Baths

• Custom Build
• Roofs
• Decks
• Gutters
• Handyman Services

“Any job large or small…
we do it right or not at all.”

www.morrisonshomeimprovement.com

we do it right or not at all.”

www.morrisonshomeimprovement.com

SHoWroom
674 north Street, Pittsfi eld, mA 01201

Phone: 413-442-3001
Fax: 413-443-8066

Award Winning – Customer Driven

WE TAKE HARD WATER PERSONALLY.

Culligan Water Conditioning, Inc.
392 Pittsfield Road

Lenox, MA
413-499-1144

Offer expires 11/30/13. See participating dealer for details. ©2013 Culligan International Co. 
May be subject to credit approval. Not valid with other offers. Dealer participation may vary. 
Coupon must be presented at time of sale. Contaminants may not be in your water.

Is your water softener giving you 100%?
We’ll make laundry brighter, skin smoother and hair shinier. 
We’ll knock out the rust and throw out the scale. We target 
odors, stains, and spots too. If you want to get “hooked-up”, just 
say “Hey Culligan Man”® or contact us at culligan.com.
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Joan Rubel is direc-
tor of public health 
initiatives at Berkshire 
AHEC (Area Health 
Education Center) 
and coordinator of the 
Berkshire Tobacco-
Free Community 
Partnership.

By Joan rUBel
At a statewide Smoke-Free Housing 

Resident Summit earlier this summer, 
Meena Carr inspired the audience with her 
story of how her grandson’s asthma led her 
to become a catalyst for smoke-free hous-
ing at the Boston Housing Authority.

“Nobody in the family had asthma, 
and we couldn’t understand the cause of 
it,” she said. “We had a clean house…
we didn’t smoke but you could come into 
my apartment and think I was smoking 
because my house was filled with smoke.” 
Unfortunately, smoke was regularly drift-
ing into her apartment from neighboring 
apartments and other floors.

Carr and her grandson were not alone 
in experiencing the effects of secondhand 

smoke. 
In fact, a 
Boston 
Public 

Health Commission survey determined that 
the housing developments with the highest 
smoking rates had the highest asthma rates.

Today, all 12,000 Boston Housing 
Authority units –  housing some 27,000 
residents – are smoke-free. The health of 
the residents is improving.

The market demand for smoke-free 
multi-unit housing is on the rise in Massa-
chusetts. A growing number of Massachu-
setts property owners and managers across 
the market spectrum support the trend, 
including municipal housing authorities in 
Pittsfield, North Adams, Lee and Lenox. 
They recognize that going smoke-free 
makes tenants healthier, properties safer 
and can save them money.

The trend toward smoke-free rules is 
not surprising. A 2009 marketing survey 
conducted in Massachusetts found that 81 
percent of prospective residents are im-
mediately less interested in an apartment 
or condominium unit if they smell tobacco 
smoke. And 67 percent of residents would 
prefer to have the smoking status of a 
property noted in its listing.

For landlords, a smoke-free rule 
makes sense. Because smoke-free build-
ings cost less to maintain, landlords can 
save hundreds or thousands of dollars by 
implementing a smoke-free rule. Repaint-
ing smoke-stained walls, patching floors 
burned by cigarettes and abating the smells 
and toxins of cigarette smoke are costly.

In addition, cigarette-related fires are 
the leading cause of residential fire deaths. 

No-smoking rules can reduce the risk of 
fires, injury and death, and reducing the 
risk of fire from smoking can result in 
reduced insurance costs.

Smoke-free buildings are documented to 
reduce turnover and vacancy rates, as well. 
In that same marketing survey, 93 percent 
of landlords with no-smoking rules reported 
no change or a decrease in vacancy rates, 
and 97 percent reported no change or de-
creased turnover rates. In fact, 99 percent of 
landlords who implemented a smoke-free 
rule felt it was a good decision.

Free support is available for 
multi-unit housing owners 
and managers who want to 

implement a smoke-free rule.
Establishing a no-smoking rule is simple 

and entirely legal, according to Christopher 
Banthin, an attorney working with the Mas-
sachusetts Smoke-Free Housing Project. 
The landlord simply writes the rule into his 
new leases or existing leases when they are 
being renewed. A condominium association 
can prohibit smoking by having the associa-
tion vote it in. Smokers in properties with 
smoke-free rules can continue to smoke – 
they just need to do it outdoors.

Smoking is not a protected consti-
tutional right, nor is it protected under 
anti-discrimination laws. Because second-
hand smoke travels from unit to unit in 
multi-unit housing, the smoker’s interest 
in smoking inside is in conflict with the 
neighbor’s interest in breathing clean air.

Successfully establishing a smoke-free 
rule is simple; for most landlords, it takes 
about a year to implement. For a smooth 
transition, landlords should survey and edu-
cate residents and staff to help them adjust 
to the new rules. Offering information to 
residents about smoking cessation is also a 
good idea. Many residents actually take this 
opportunity to try to quit smoking.

Landlords enforce smoke-free rules just 

Demand for smoke-free multi-unit housing on the rise

commentary

6+ acre commercial site
route 7 – lanesboro

Offered for sale at $1,895,000 for all 6 
buildings on 6+ acres. Or can be purchased at 
$1,390,100 for 5 buildings on 5+ acres, and 1 
building on 1+ acres for $499,900. (4068B)

reduced

law offices
on wendell avenue

Renovated 3,000 sq.ft. at $1800/month (heat 
included). Office space with conference room, 
library, employee kitchen, several private 
offices, dedicated parking, short walk to 
courts. AvAilABlE NOW! (4061B) 

pittsfield-lanesboro line
landmark laKefront restaurant
Turn key business on the shores of Pontoosuc 
Lake, with dock, ample parking, great deck 
facing the water. (4062B) 

BarB Davis-Hassan,ccim
Broker/owner

over $99 million
in career sales

commercial/residential

downtown pittsfield
$349,900

Former Notre Dame Church, almost 14,000 
sq. ft., fellowship hall in lower level, new 
sprinkler system, ample parking + municipal 
lot across the street. (4067B)

viSit our neW & 
imProveD WebSite:

www.BarbHassanRealty.com
…now with an

expanded search capacity
and other new features to better 

meet your real estate needs

413-447-7300 • 413-822-4742

real estate
the place for

as they enforce other rules such as those 
regarding noise and loud music. Smoke-
free rules actually end up being largely self-
enforcing in many properties because the 
vast majority of smokers and nonsmokers 
alike prefer a smoke-free environment and 
they are willing tell their neighbors.

People know secondhand smoke is 
bad for them. They just don’t realize how 
bad it is. According to the U.S. Surgeon 
General, there is no safe level of exposure 
to secondhand smoke. It is classified by 
the Environmental Protection Agency as a 
“Class A” carcinogen, like asbestos, ben-
zene and arsenic. In addition, secondhand 
smoke can have an immediate adverse ef-
fect on blood and blood vessels, increasing 
the risk of heart attack.

By going smoke-free, residents, main-
tenance staff and managers will be less 
likely to suffer acute respiratory infections, 
ear problems, asthma, heart attacks and 
certain cancers.

Meena Carr’s grandson is much health-
ier now, since his housing development 
went smoke-free. Asked about her work to 
bring clean air to the Boston Housing Au-
thority properties, Carr said, “I did it for 
my grandson and I did it for everybody. 
A lot of people don’t understand what 
secondhand smoke does to people.”

For more information, landlords and 
condominium associations can visit 
www.makesmokinghistory.org or call 
the Massachusetts Smoke-Free Housing 
project at 877-830-8795. Free sample 
leases, condo by-laws and technical 
assistance are available.

Free support is also available locally 
for Berkshire County multi-unit housing 
owners and managers who want to imple-
ment a smoke-free rule. One resource is 
the Berkshire Tobacco-Free Community 
Partnership, part of a statewide network 
of programs working to enhance state and 
local tobacco control efforts, providing 
communities with strategies for address-
ing tobacco issues, and highlighting work 
being done locally to support tobacco-free 
living. The Partnership works with local 
coalitions, health and human service agen-
cies, municipalities and workplaces on 
state and local tobacco intervention efforts.

Those interested in learning more can 
contact me at 413-447-2417 or jrubel@
berkshireahec.org, or Jim Wilusz, director 
of the Tri-Town Health Department, at 413-
243-5540 or jim@TriTownHealth.org.◆

Dr. Jeannette Liu, a board certified and highly experienced 
Neurosurgeon, has joined the BMC medical staff and the 
Neurosurgery Professional Services of BMC physician practice. 
She is accepting new patients in need of brain, spinal and 
peripheral nerve care. Dr. Liu joins Dr. Laszlo Tamas, who she 
previously worked with in California, in providing comprehensive 
Neurosurgical services to the Berkshires.   

Jeannette Liu, MD 
Neurological & Spinal Surgery 
Neurosurgery Professional Services of BMC
777 North St., 5th Floor, Pittsfield 
413-447-2870 

Board certified in Neurological Surgery 
Medical degree from The Johns Hopkins University School 
of Medicine 
Residency in Neurosurgery at the University of Texas 
Medical Branch, Galveston 
Served as a Neurosurgeon in the United States Air Force, 
with the rank of Major 
Came to the Berkshires from Good Shepherd Medical 
Center, Longview, TX 
For an appointment with Dr. Liu, ask your physician for a 
referral or call 413-447-2870 
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154 Brighton Ave.
Buyer: Michael Mcneil
Seller: Francis Eulian
Price: $94,000
Date: 8/8/13

115 Broadview Ter.
Buyer: Greylock FCU
Seller: David Tynan
Price: $88,000
Date: 8/5/13

130 Broadview Ter.
Buyer: Geoffrey Gladu
Seller: Robin Love
Price: $117,000
Mortgage: $113,490
Lender: MountainOne
Date: 7/31/13

201 Brown St.
Buyer: Eugene Hayford
Seller: Joan Hayford
Price: $90,000
Mortgage: $40,000
Lender: Lee Bank
Date: 7/17/13

76 Burbank St.
Buyer: Colleen Nixon
Seller: Lawrence Daoust
Price: $122,000
Mortgage: $119,790
Lender: Academy Mtg
Date: 7/26/13

67 Chickering St.
Buyer: Aaron Keser
Seller: David Colbert
Price: $143,700
Mortgage: $135,000

Lender: Greylock FCU
Date: 7/30/13

92 Clydesdale Dr.
Buyer: Steven Little
Seller: John Jackman
Price: $350,000
Mortgage: $250,000
Lender: Greylock FCU
Date: 8/9/13

58 Commonwealth Ave.
Buyer: Brian Rathbun
Seller: William Ward
Price: $246,000
Mortgage: $196,800
Lender: Lee Bank
Date: 7/24/13

203 Connecticut Ave.
Buyer: Francis Derby

Seller: Nancy Coronel
Price: $128,000
Mortgage: $130,752
Lender: Academy Mtg
Date: 8/1/13

282 Connecticut Ave.
Buyer: Leon Henry 3rd
Seller: Margaret Raftery
Price: $127,000
Mortgage: $117,012
Lender: Academy Mtg
Date: 8/5/13

10 County Ct.
Buyer: Paul Marchetti
Seller: Anthony Crea Jr
Price: $429,000
Mortgage: $280,000
Lender: Sovereign Bank
Date: 8/1/13

33 Crane Ave.
Buyer: Courtney Dicicco
Seller: Michelle Mason
Price: $157,000
Mortgage: $154,156
Lender: Academy Mtg
Date: 7/19/13

184 Dalton Ave.
Buyer: HSBC Bank
Seller: Bernadette Mailloux
Price: $107,000
Date: 7/25/13

420 Dalton Ave.
Buyer: Jenna Revord
Seller: Gregory Race
Price: $102,900
Mortgage: $97,755
Lender: Hoosac Bank
Date: 7/19/13

14 Dodge Ave.
Buyer: Anne Porter
Seller: Jean Mcmahon
Price: $129,165
Mortgage: $125,000
Lender: Greylock FCU
Date: 7/18/13

36 Donna Ave.
Buyer: Charles Romano
Seller: John Turner
Price: $179,900
Date: 8/813

111 Dorchester Ave.
Buyer: James Rose
Seller: Ciullo Loretta Est
Price: $130,800
Mortgage: $104,640
Lender: Greylock FCU
Date: 7/29/13

1769 East St.
Buyer: Anthony Parise
Seller: William Tillman Jr
Price: $115,000
Date: 8/7/13

246 Eleanor Rd.
Buyer: Norman Haines
Seller: Brian Chisholm
Price: $185,500
Date: 7/29/13

43 Elmview Ter.
Buyer: Thomas Damrosch
Seller: Principe Joseph Est
Price: $181,000
Mortgage: $60,000
Lender: Lee Bank
Date: 8/7/13

32 Farnsworth Ter.

Buyer: Shenna Bradford
Seller: Rosemary Hagen
Price: $153,500
Mortgage: $148,895
Lender: Greylock FCU
Date: 7/17/13

51 Harding St.
Buyer: Matthew Foley
Seller: Jane Dube
Price: $155,000
Mortgage: $150,350
Lender: Berkshire Bank
Date: 7/15/13

40 Henry Ave.
Buyer: Walter Cooper Jr
Seller: Alexander 
Vinogradov
Price: $132,500
Mortgage: $99,375

By Brad Johnson
The heating season is just around the 

corner, and David Dunn is turning a corner 
as well by broadening his Clarksburg-based 
home-heating business to include alternative 
energy systems.

A 25-year veteran of the residential heat-
ing trade, Dunn worked for local companies 
in the sale, installation and maintenance 
of oil heating systems before establishing 
his own business, Dunn’s Heating & Solar 
LLC, in 2008.

Since then, Dunn said, he has fielded a 
growing number of inquiries from customers 
about ways to keep their home heating costs 
under control. “People are always asking 
about how to cut the cost of heating their 
home because the price of fuel oil is getting 
so high,” he said.

Dunn explained that in this region the use 
of oil furnaces remains the most common 
approach to residential heating. However, the 
price of oil is highly volatile, which makes 
it difficult for households to budget for their 
heating costs. And, in general, the costs of 
using oil have risen significantly over the 
past several years while other fuels, such as 
natural gas, have been coming down.

“Right now the history of oil is pushing 
people away,” Dunn said. “People are looking 
for alternatives.”

In more densely populated parts of the 
county where natural gas lines are already 
part of the utility infrastructure, many hom-
eowners have been converting to gas heating 
systems. For rural households far removed 
from the gas lines, propane systems have 
been one option, although these come with 
some disadvantages compared to natural gas 
hook-ups for in-town homes.

Dunn noted that many rural households 
with oil heating systems have installed wood 

or pellet stoves as a supplemental source of 
heat. “People find that having a stove can 
be an effective way to reduce the amount 
of oil they use and bring their heating costs 
down,” he said.

A variation on that concept came to Dunn’s 
attention about a year ago, when he learned 
of a Vermont-based company that designs 
and manufactures wood pellet boilers and 
furnaces that work with the existing central 
heating system in a home.

“I came across this company, Pellergy, 
through a customer of mine,” Dunn recalled. 
This customer had decided to replace his oil 
furnace with a Pellergy system that burns 
conventional wood pellets in a thermostati-
cally controlled boiler. Because there were 
no Massachusetts licensed installers of 
Pellergy systems, Dunn was brought in to 
remove the existing boiler and install the 
wood pellet system.

Dunn subsequently contacted Pellergy 
(www.pellergy.com) and met with its owner, 
Andy Boutin, to learn more about the systems 
and how they can be used to replace or supple-
ment existing oil heating systems. Dunn said 
the simplicity of the design, the relative ease 
with which the pellet-burning system can be 
installed, and the significant potential for 
savings on heating costs convinced him to 
become affiliated with the company.

As a result, Dunn’s Heating & Solar 
(413-652-1086) has become the first factory-
trained and certified installer-dealer for Pel-
lergy systems in western Massachusetts.

“We now offer a high-efficiency alternative 
that can cut [oil] heating bills by 40 percent, 
if not more,” he said.

Conversion process
At the heart of the system is a techno-

logically advanced wood pellet burner that 
is designed for fully automated operation 
and thermostat control just like conventional 
oil-burning systems.

Pellets are fed to the burner by an auto-
mated hopper system. Dunn explained that 
the basic pellet storage system involves a 
550-pound-capacity metal hopper that the 
homeowner can fill using 40-pound bags of 
pellets sold for conventional pellet stoves. 
There are also several designs and options 
for much higher storage capacity of two 
to four tons. For these larger systems, the 
homeowner contracts with companies that 
deliver wood pellets in bulk from large 
tanker trucks (similar to how home heating 
oil is delivered).

Depending on the type of existing system 
in a house, Dunn said the pellet burner can 
often be fitted to the same boiler used for 
the oil heating system. This option generally 
keeps the cost of the conversion to pellet 
heating lower.

In other cases, the conversion to a Pel-
lergy system may include both the pellet 
burner and new boiler. Depending on the 
homeowner’s needs and preferences, this 
allows the existing oil-heating system to 
remain in place, an option that Dunn said 

makes sense if the oil system is relatively 
new and in good condition. In these situations 
where both new and old are in place, there 
is the flexibility to switch between systems 
with relative ease.

Dunn noted that his company offers free 
on-site consultation with homeowners to 
determine what type of conversion would 
be required based on existing equipment and 
the customer’s heating needs.

“I can give the customer a really good idea 
of what the options are,” he said. “There are 
a lot of different ways to do a system like 
this, but they all are geared toward cost sav-
ings and use of a high-efficiency renewable 
energy source.”

According to Dunn, the cost for conversion 
to a Pellergy system ranges from about $8,000 
to $9,000 for situations where the existing 
boiler is used. For full system conversions 
and the installation of a high-capacity pellet 
storage bin, the cost may be in the $13,000 
to $14,000 range.

While noting that the payback period for 
installation of a pellet-burning furnace will 
vary depending on specific circumstances, 
Dunn said customers can generally expect 
to recoup their investment in the new system 
within a handful of years.

That payback period can also be dramati-
cally shortened for households that qualify 
for incentive grant programs offered by state 
or federal agencies. For example, a current 
incentive known as the Commonwealth 
Small Scale Pellet Boiler Program, offered 
through the Massachusetts Clean Energy 
Center, provides grants of from $7,000 to 
$15,000 for qualifying installations (visit 
www.masscec.com for details).

“For people who qualify for those grants, a 
large part of the cost of installation is covered,” 
said Dunn. (He noted that the Pellergy system 
he recently installed in his own home was ap-
proved for a grant through the program.)

While acknowledging that in-town cus-
tomers looking to move away from oil heating 
systems may be more inclined to convert to 
natural gas systems, Dunn said the Pellergy 
systems he now installs are an attractive 
alternative to his more rural customers.

Since affiliating with Pellergy, Dunn said 
the systems are generating interest among 
some of his existing customers, which has 
led to a small handful of installations to 
date. He believes that volume of business 
will continue to grow as more people move 
away from oil heat.

“I saw this as something I needed to do to 
keep ahead of the curve,” he said. “The oil-
heating systems will still be the biggest part 
of my business, but it made sense to expand 
the scope of what I do and try to give my 
customers an alternative that can help them 
save on their heating costs.”◆

pushinG pellets

home-heating firm 
adds new option for 
conversion from oil

David Dunn displays the new Pellergy wood pellet central heating system that he recently installed in his 
own Clarksburg home. The home-heating industry veteran believes the system can provide a cost-effective 
alternative for rural homeowners who have grown weary of dealing with unpredictable heating oil prices.

413-329-8083 
Lee-WestfieLd R0ad 

east Otis, Ma

Crushed stone 
We OffeR a Wide VaRiety Of stOne PROducts 

3/4, 1-1/2, 3 & 5-inch Dense GraDe
3/4, 1-1/2 & 5-inch clean stone

rip-rap • top soil • clean fill

tRi-axLe – tRaiLeR duMP – LOWbed seRVices aVaiLabLe

open 7am - 4pm monDay - friDay (april to november)
saturDay & extenDeD hours by appointment only

eMaiL: tOnLinOandsOns@GMaiL.cOM
facebOOk: WWW.facebOOk.cOM/tOnLinOcRushedstOne

One of many historical 
properties we protect

every day.

1-800-369-3905
www.LeeAudioNSecurity.net
MA Lic #1468C • NY Lic #12000022800
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Lender: MountainOne
Date: 7/23/13

58 Hollister St.
Buyer: FNMA
Seller: Michelle Hunt
Price: $105,000
Date: 7/17/13

43 Holmes Rd.
Buyer: Blake Voyles
Seller: Joan Mcmenemy
Price: $153,900
Mortgage: $151,111
Lender: Academy Mtg
Date: 8/16/13

25 Kathy Way
Buyer: RA Sr & BA 
Ferrarin LT
Seller: Philomena Superchi T
Price: $248,000
Mortgage: $150,000
Lender: Greylock FCU
Date: 7/25/13

13 Kent Ave.
Buyer: Taylor Building 
Assoc LP
Seller: Donald Herklots
Price: $150,000
Date: 8/1/13

597 Lakeway Dr.
Buyer: Bauman FT
Seller: Doris Kenyon
Price: $222,500
Mortgage: $150,000
Lender: Pittsfi eld Coop
Date: 8/2/13

70 Lebanon Ave.
Buyer: Bryan Krynicki
Seller: Cheryl Blaisdell
Price: $147,000
Mortgage: $144,337
Lender: Academy Mtg
Date: 8/14/13

290 Lenox Ave.
Buyer: Nicholas Persson
Seller: Gille Laframboise
Price: $180,000
Mortgage: $170,000
Lender: Greylock FCU
Date: 8/15/13

105 Leroi Dr.
Buyer: Joan Mcmenemy
Seller: Aronson Richard Est
Price: $204,900
Mortgage: $182,000
Lender: Adams Community
Date: 8/16/13

14 Lori Ct.
Buyer: Denis Fraher
Seller: William Fenton
Price: $417,500
Mortgage: $197,500
Lender: Wells Fargo
Date: 8/9/13

20 Marcella Ave.
Buyer: Andrew Groff
Seller: Shawn Kirchaner
Price: $145,000
Mortgage: $116,000
Lender: Lee Bank
Date: 7/22/13

30 Meadow Ridge Dr.
Buyer: John Jackman
Seller: Edward Kerwood
Price: $407,500
Mortgage: $300,000
Lender: Greylock FCU
Date: 8/1/13

184 Melbourne Rd.
Buyer: Christine Southard
Seller: USA HUD
Price: $107,777
Mortgage: $100,000
Lender: Adams Community
Date: 7/22/13

33 Michael Dr.
Buyer: Lynn Wesley
Seller: Heather Lear
Price: $161,000
Mortgage: $128,000
Lender: Greylock FCU
Date: 8/14/13

68 Mohegan St.
Buyer: Joanna Brady
Seller: Catherine Salatino

Price: $164,900
Mortgage: $156,655
Lender: Greylock FCU
Date: 7/30/13

15 Montgomery Ave.
Buyer: Shuichi Horita
Seller: Marylou Mcdowell
Price: $134,000
Date: 7/31/13

15 Morin St.
Buyer: US Bank
Seller: Sherilyn Rheaume
Price: $80,325
Date: 7/29/13

58 Morningview Dr.
Buyer: Ralph Negrette Jr
Seller: Anna Killackey
Price: $155,500
Mortgage: $102,000
Lender: Academy Mtg
Date: 7/31/13

47 Onota St.
Buyer: Melissa Renzi
Seller: Kelie Wright
Price: $159,000
Mortgage: $124,500
Lender: Adams Community
Date: 7/26/13

37 Overfi eld Rd.
Buyer: Anita Theoret
Seller: Michael Mcneil
Price: $164,000
Mortgage: $128,000
Lender: Adams Community
Date: 8/13/13

52 Pembroke Ave.
Buyer: Sarah Polo
Seller: Lorraine Kushi
Price: $100,000
Date: 8/8/13

Pheasant Way Lot A81102
Buyer: David Comalli
Seller: Woodmont Dev 
Corp
Price: $120,000
Date: 7/15/13

17 Pine Grove Dr.
Buyer: Heidi Weber
Seller: Stenger Barbara Est
Price: $84,000
Mortgage: $63,555
Lender: Lee Bank
Date: 7/26/13

92 Pine Grove Dr.
Buyer: Andrew Mcmahon
Seller: Kim Murray
Price: $174,500
Mortgage: $178,251
Lender: Academy Mtg
Date: 7/3/13

17 Pinehurst Ave.
Buyer: Ethan Oberwager
Seller: Ryan Williams
Price: $169,000
Mortgage: $135,200
Lender: Greylock FCU
Date: 7/30/13

285 Pomeroy Ave.
Buyer: William 
Athanasulis
Seller: Wilson Jean Est
Price: $169,000
Date: 8/2/13

40 Revilla Ter.
Buyer: Michael Alexander
Seller: Lynda Pratt
Price: $187,500
Mortgage: $150,000
Lender: USAA Federal SB
Date: 7/15/13

51 Sadler Ave.
Buyer: David Henderson Jr
Seller: Anthony Kennedy

Price: $134,500
Mortgage: $132,063
Lender: Academy Mtg
Date: 7/26/13

15 Scammell Ave.
Buyer: Walter Rose
Seller: Christopher Porter
Price: $120,000
Mortgage: $96,000
Lender: Pittsfi eld Coop
Date: 8/7/13

51 Seymour St.
Buyer: Edwin Rocha
Seller: Roger Azar
Price: $100,000
Date: 7/19/13

153 Sherwood Dr.
Buyer: Michael Lane
Seller: Vincent Lanning
Price: $259,000
Mortgage: $202,000
Lender: USAA Federal SB
Date: 7/16/13

115 Shore Dr.
Buyer: Richard Blore
Seller: Basil Petricca
Price: $182,000
Date: 7/24/13

1035 South St.
Buyer: ZC Group LLC
Seller: DWH 2 LLC
Price: $775,000
Date: 8/2/13

19 Strong Ave.
Buyer: Mary Iannini
Seller: Lewarn John Est
Price: $104,000
Mortgage: $75,000
Lender: NBT Bank
Date: 7/15/13

91 W. Union St.
Buyer: Raymond Dorazio
Seller: Lloyd Johnston
Price: $115,000
Date: 7/23/13

99 Westchester Ave.
Buyer: Krystal Conrado
Seller: Lynn Wesley
Price: $128,000
Mortgage: $125,000
Lender: Adams Community
Date: 7/31/13

22 Wood Ave.
Buyer: Nora Martindale
Seller: Mosher FT
Price: $124,400
Mortgage: $122,146
Lender: Academy Mtg
Date: 7/29/13

60 Wood Ave.
Buyer: Kaithlin Delasco
Seller: Anthony Hill
Price: $105,000
Mortgage: $84,000
Lender: Greylock FCU
Date: 8/12/13

Applewood Ln. U:11
Buyer: Edward Kerwood
Seller: Peter Usher
Price: $220,000
Date: 7/18/13

81 Dartmouth St. U:209
Buyer: David Nye Jr
Seller: Blythewood Realty 
LLC
Price: $152,955
Mortgage: $122.350
Lender: Greylock FCU
Date: 7/30/13

4 Pondview Dr. U:H
Buyer: David Colbert
Seller: Maureen Phillips
Price: $205,000
Mortgage: $45,000
Lender: Berkshire Bank
Date: 7/31/13

RICHMOND
571 Dublin Rd.
Buyer: Jason Chamberland
Seller: Justin Chamberland
Price: $350,000
Mortgage: $355,000

Lender: Greylock FCU
Date: 8/6/13

56 Grist Mill Rd.
Buyer: Richard Zoeller
Seller: Sally Kaufman IRT
Price: $340,000
Date: 7/19/13

1031 State Rd.
Buyer: Bonnie Lapierre
Seller: Cynthia Golin
Price: $235,000
Mortgage: $48,000
Lender: Adams Community
Date: 8/1/13

392 Summit Rd.
Buyer: Jessica Godfroy
Seller: Mary Godfroy
Price: $250,000
Mortgage: $200,000
Lender: Greylock FCU
Date: 7/19/13

SAVOY
100 River Rd.
Buyer: David Oneil
Seller: David Smith
Price: $195,000
Mortgage: $175,500
Lender: Trustco
Date: 7/24/13

SHEFFIELD
Barnum St.
Buyer: Nature 
Conservancy
Seller: Woodloft NT
Price: $150,000
Date: 7/26/13

109 Clayton Rd.
Buyer: Phyllis Prioletti
Seller: Lavinia Bonak
Price: $193,000
Date: 7/29/13

998 Clayton Rd.
Buyer: David Lewis
Seller: FNMA
Price: $105,000
Mortgage: $101,850
Lender: Greylock FCU
Date: 7/19/13

126 Main St.
Buyer: Dorothy Maffei
Seller: Robert Ledlie
Price: $330,000
Mortgage: $200,000
Lender: Pittsfi eld Coop
Date: 7/15/13

1786 S. Undermountain Rd.
Buyer: Carolyn Bluham
Seller: Roger Hedman
Price: $385,000
Date: 7/30/13

285 Sheffi eld Egremont Rd.
Buyer: James Larkin
Seller: Dorothy Koneazny
Price: $155,000
Mortgage: $145,000
Lender: Seller
Date: 7/16/13

486 Sheffi eld Egremont Rd.
Buyer: Greylock FCU
Seller: Robert Gordon
Price: $144,000
Date: 7/26/13

STOCKBRIDGE
74 E. Main St.
Buyer: Joseph Cotter
Seller: Michael Lambert
Price: $560,000
Mortgage: $417,000
Lender: Greylock FCU
Date: 8/7/13

21 Prospect Hill Rd.
Buyer: Alvaro Carraro
Seller: John Roettger
Price: $1,900,000
Date: 8/16/13

11 Prospect Hill Rd. U:B
Buyer: JS Blanchard
Seller: Mary Seppala

Price: $460,000
Date: 8/15/13

TYRINGHAM
144-A Main Rd.
Buyer: Joshua Curtin
Seller: Peter Curtin
Price: $150,000
Mortgage: $120,000
Lender: Lee Bank
Date: 8/13/13

WASHINGTON
256 Middlefi eld Rd.
Buyer: Lewis Warsh
Seller: Barbara Keiper
Price: $240,000
Mortgage: $170,000
Lender: Greylock FCU
Date: 7/19/13

WEST
STOCKBRIDGE

76 Great Barrington Rd.
Buyer: Mary Seppala
Seller: Albert Sabatino
Price: $132,000
Date: 8/13/13

58 Swamp Rd.
Buyer: Kenneth Carbone
Seller: David Minor
Price: $1,237,500
Mortgage: $600,000
Lender: Salisbury B&T
Date: 7/29/13

49 W. Alford Rd.
Buyer: Res Realty LLC
Seller: Jack Zwick
Price: $125,000
Date: 8/1/13

139 W. Center Rd.
Buyer: Michael Thiemann
Seller: Thomas Powers
Price: $379,000
Mortgage: $246,000
Lender: Lee Bank
Date: 8/1/13

141 W. Center Rd.
Buyer: Neuwied Acres LLC
Seller: Sharmon Dubos
Price: $253,600
Date: 7/17/13

WILLIAMSTOWN
107 Chestnut St.
Buyer: Jeremy Lemaire
Seller: William Madden

Price: $220,000
Mortgage: $176,000
Lender: MountainOne
Date: 8/15/13

30 Cold Spring Rd.
Buyer: Matthew Sheehy
Seller: Lucinda Edmonds
Price: $550,000
Mortgage: $417,000
Lender: MountainOne
Date: 7/22/13

27-29 Hall St.
Buyer: Zafrir Levy
Seller: Royden Douglas
Price: $162,000
Date: 8/1/13

20 Harrison Ave.
Buyer: William Dudley
Seller: Peter Daniels
Price: $416,500
Mortgage: $333,200
Lender: MountainOne
Date: 7/29/13

345-371 Hopper Rd.
Buyer: Valerie Ross
Seller: Paul Jennings
Price: $476,425
Date: 7/18/13

197 Longview Ter.
Buyer: James Briggs
Seller: Harriet Brown RET
Price: $505,000
Mortgage: $345,000
Lender: Sovereign Bank
Date: 7/17/13

211 Luce Rd.
Buyer: Jeffrey Weimer
Seller: William Darrow
Price: $257,500
Mortgage: $159,000
Lender: Wells Fargo
Date: 7/17/13

545 Main St.
Buyer: Zafrir Levy
Seller: Thomas Elder
Price: $235,000
Date: 8/16/13

60 Maple St.
Buyer: David Kennedy
Seller: Peter Koppenaal
Price: $235,000
Mortgage: $188,000
Lender: Pittsfi eld Coop
Date: 8/16/13

158 Sand Springs Rd.
Buyer: Sand Springs 
Recreational
Seller: Wampanaug Springs
Price: $450,000
Mortgage: $200,000

Lender: Seller
Date: 7/15/13

67 Sweetbrook Rd.
Buyer: Carol Paul
Seller: David Ranzer
Price: $565,000
Date: 8/15/13

300 Syndicate Rd.
Buyer: Philippe Besnard
Seller: Gerard Smith
Price: $103,000
Date: 7/23/13

73-79 Water St.
Buyer: James Montepare
Seller: John Montepare
Price: $100,000
Date: 7/17/13

478 Water St.
Buyer: Brandie Lau
Seller: John Strachan Jr
Price: $397,759
Mortgage: $318,207
Lender: MountainOne
Date: 8/7/13

213 White Oaks Rd.
Buyer: Greylock FCU

Seller: Rio Investments LLC
Price: $101,500
Date: 7/26/13

Green River Rd. U:1541
Buyer: Paul Jennings
Seller: Valerie Ross
Price: $330,125
Mortgage: $180,000
Lender: RBS Citizens
Date: 7/18/13

S. Hemlock Ln. U:116
Buyer: Katherine Kalker
Seller: John Kurty
Price: $173,500
Date: 8/2/13

189 Stratton Rd. U:H1
Buyer: Kathleen Crandall
Seller: Robert Scerbo
Price: $164,000
Mortgage: $95,000
Lender: Adams Community
Date: 8/6/13

Windfl ower Way U:6
Buyer: Mary Berry
Seller: Mary Wong
Price: $165,000
Date: 7/15/13                   ◆

Collaborate
engineering
architecture
civil/survey

planning

50 depot st  dalton ma 01226  413 684 0925
44 spring st  adams ma 01220  413 743 0013

www.hillengineers.com

Let us help you 
manage your snow
and ice this winter

WE’RE THE PROFESSIONALS…the only company in the Berkshires 
with a nationally certified  snow professional on staff.

 Safety conscious, informed & professional…that’s what you get 
when you hire ENERGETIC.

Offering per event or seasonal contracts to take the guess work out of your budgeting process.

ENERGETIC
 4 4 2 - 4 8 7 3

A certified member of

BEFORE THE SNOW FALLS,
CALL ENERGETIC…

EXCELLENT BUSINESS EXPOSURE
on well-traveled State Road/Route 7 corridor. 
Commercially zoned 1,730 sq. ft. building 
has been used for a mix of retail & residential. 
First fl oor space currently has shelving and 
display space. Private rear yard, off-street 
parking on just under .5 acre. $300,000.

Lenox
413-637-4200

www.berkshirehouses.com

GREAT BARRINGTON
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Asian countries, complemented by large 
photographs from that part of the world taken 
by Stanmeyer. Upstairs is a loft-like space 
that serve as a gallery and office.

In the back is a porch and small yard with 
additional tables and chairs overlooking the 
Williams River.

The Shaker Dam Coffeehouse (413-232-
7707 or Facebook ShakerDamCoffeehouse) 
serves coffee in a variety of forms. Customers 
can purchase a cup as a basic brew or prepared 
and served with other methods such as in a 
French press container.

At one end of the counter near the front 
entrance is an elaborate 
and intricate device 
made of thin metal and 
glass that brews cof-
fee in the Kyoto style, 
which takes as long as 
12 hours for the coffee 
to trickle down and fill 
a pot.

“We use the same 
coffee, but each method 
has somewhat different characteristics,” said 
Stanmeyer. “That’s why we wanted to give 
people a choice.”

Stanmeyer gets his coffee from Counter 
Culture Coffee, a roaster and supplier based 
in Durham, N.C., that emphasizes careful 
preparation and unique blends. Counter Cul-
ture Coffee also deals directly with growers 
and communities as partners and it sponsors 
a variety of initiatives to promote environ-
mental, social, and fiscal sustainability.

Shaker Dam Coffeehouse also has break-
fast and lunch fare such as quiche, sandwiches 
and flatbread prepared by SoMa Catering 

of Richmond. In addition to coffee, other 
beverages are available, including a selec-
tion of teas.

Beyond serving as a coffeehouse and gal-
lery for his photographs, Stanmeyer envisions 
the site as an educational center.

He plans to present lectures, workshops 
and other presentations related to the subjects 
of his photography and other topics, including 
contemporary issues and cultural awareness. 
Among other programs, he plans to offer 
presentations in the side yard with images 
projected on an outdoor screen.

Photojournalism’s impact
For Stanmeyer, photography is more than 

the goal of capturing attractive images. He is 
both a photojournalist and activist who has 
focused on social injustices, human rights 

and efforts to eradi-
cate global poverty 
and raise awareness 
of the importance of 
sustaining vanishing 
cultures.

A native of Illinois, 
he was a contract pho-
tographer for Time 
magazine for 10 years, 
and works regularly on 

assignment for national geographic, among 
other publications.

He is also a founding member of VII, a 
photography agency dedicated to global pho-
tojournalism that was launched in 2001.

Stanmeyer has focused on a variety of 
subjects, ranging from daily life in differ-
ent cultures to conflicts, wars and social 
issues.

He has covered the plight of refugees from 
the Ugandan civil war, the conflict in South 
Sudan, and the effects of the 2004 tsunami. 
He has documented the spread of HIV/
AIDS, the mental healthcare crises in Asia, 

Stanmeyer gallery
continued from page 1

John Stanmeyer (center) visits with John Toole, president of the L.V. Toole Insurance Agency, while barista 
Dan Lewis prepares Toole’s decaf cappuccino. Toole, a resident of nearby Richmond, has become a 
regular customer at Stanmeyer’s new coffeehouse since its opening in early July.

The Stanmeyers, who have 
three children, lived in 

China and Indonesia for 
12 years. They moved back 
to the United States about 

five years ago and bought a 
farmhouse in East Otis.

GettinGstarted

All Your IT Needs          Hardware          Software          Networks          Support          Service          Web Sites

SINCE 1987 1 Fenn Street, Pittsfield 413.499.0607 compuworks.biz

you watch your business.
we’ll watch your IT.

we’ve got your back: 
Backup & Disaster Recovery, E-mail Filtering, Network Monitoring, Managed Print Services

new services

“I was ready 
to get back to 

work!”
Larry Pandell, Adams, MA

“I’m self employed, so when my knee hurts I still have to work.  I 
injured it playing basketball years ago, and it was getting bad.  After 
treatments to minimize the pain, it was time to think about surgery. 
Dr. Jonathan Cluett did a partial knee replacement and after rehab at 
North Adams Regional Hospital, I was ready to get back to work.  The 
hospital’s Joint Venture class helped prepare me for the surgery and 
control pain afterwards.  Now I’m back on my ladder and feeling good.

“I even did the Greylock Ramble!”

The Joint Replacement Center of Northern Berkshire

 The Joint Replacement Center of Northern Berkshire can help you, too.   
Faster recovery.  Less pain.  You’re back in action. 
Call 413.664.5646 (413.664.JOINT) to get going.

BerkShares Business of the Month
T REVOR COBB HAS BEEN “racing and riding since he can remember,” says Olivia Norton, co-owner, 

with Trevor, of Treyson Racin,’ a parts and accessories service and maintenance shop on Route 
7 in Great Barrington. Treyson Racin’ specializes in the vehicles that Trevor grew up with—ATVs, 
dirt bikes, jet skis, motorcycles, snowmobiles—basically anything with a small engine. Lifelong en-
thusiasts they may be, but amateurs they are not—Trevor studied motorcycle mechanics and Olivia 
studied automotive technology and engine performance. “You name it and we can handle it,” says 
Olivia, with the con�dence of someone who was the only woman in her entire college.

Olivia, who moved to the Berkshires in January to collaborate with Trevor, just recently registered 
Treyson Racin’ to accept BerkShares. She’s excited about the sheer number of local businesses that ac-
cept BerkShares. She would “like to see a lot more family-oriented and mom and pop shops succeed 
and expand” and she sees BerkShares as one way to help that happen. “Once we receive BerkShares 
we’re able to go to another small local business and show our appreciation. It’s nice to keep it all in 
the same area.” She is looking forward to meeting other BerkShares business owners at the Mahaiwe 

on September 22nd.

Treyson Racin’s success can be credited to 
Olivia and Trevor’s attention to their cus-
tomers, their expertise in their �eld, and 
plain old hard work, but also to a particu-
lar synergy between the two of them. Says 
Olivia, “when my path crossed with Trev-
or’s I found someone who was equally as 
passionate about learning and the auto-
motive industry as I was. I said, ‘we could 
take this to a whole new level.’”  

In that vein, Trevor and Olivia are reno-
vating the storefront next door so that 
they can triple the size of their shop by 
early 2014. �ey intend to expand and 
diversify their clothing, gear and helmet 
inventory so that they can cater to a broad 
range of customers interested in every-

thing from cross-country motorcycle trips to jetskiing on Lake Buel. �e plans also include a waiting 
lounge with refreshments and a constant feed of professional biking and racing videos. 
    But, even as they are busy expanding their business, Trevor and Olivia are looking for ways to engage 
with area young people and encourage them to stay healthy and do well in school. Olivia explains, 
“I’m a �rm believer that if you get your kids out there they will stay drug free, away from partying 
and alcohol.” With their “study hard, play harder” program, they o�er special discounts to students 
for good grades. And, Olivia has just made a �lm called “Stay Clean, Ride Dirty” to promote riding 
as an alternative to getting involved in drugs or alcohol. Next year, in their new space, the pair is 
looking forward to teaching ‘DIY’ classes for young and old alike. 

About Berkshire County, Olivia can’t say enough good things. “I’ve never seen a town where every-
body knows everybody and everybody is willing to help each other.  I don’t think anybody wants 
anybody to fail, especially small businesses.”  When Treyson Racin’ opened three years ago, she says, 
“Competitors were down here helping Trevor and giving him advice to succeed. I don’t think that’s 
something you �nd in a lot of areas.”  �e way she sees it, “that alone is going to help Berkshire 
County grow and succeed.” 

Treyson Racin’ 
955 Main Street, Great Barrington (413) 528-9111
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changes in Eastern Europe after the fall of 
Communism, and the plight of Haiti.

He has been the recipient of numerous 
honors including the Robert Capa award. 
In 2008 he received the National Magazine 
Award for an in-depth essay on the global 
Malaria epidemic.

Stanmeyer has also published books, in-
cluding island of the spirits, which is about 
Balinese culture.

The Stanmeyers, who have three children, 
lived in China and Indonesia for 12 years. 
They moved back to the United States about 
five years ago and bought a farmhouse in 
East Otis.

“I had never heard of the Berkshires, but a 
friend mentioned it, and we paid a visit and 
decided this is where we wanted to live,” he 
said. “It’s a great place, and I can be at an airport 
in about an hour when I need to travel.”

Stanmeyer continues with his globe-
trotting professional activities. For example, 
in early September, he departed for a month-
long assignment in Saudi Arabia for national 
geographic.

In general, however, he said he has reduced 
his traveling to focus more on his domestic 
life. “Right now my most important assign-
ment is my family,” he said.

Their East Otis home includes a large 
barn, which Stanmeyer uses as a studio and 
a gallery.

“This year, I decided to ramp it up and 
buy a commercial gallery,” he said. “I also 
decided to combine that with my other love, 
which is coffee.”

He and his wife looked at several loca-
tions in different towns before deciding 
on the West Stockbridge site, which they 
purchased for $205,000 in April.

“It was affordable, and we love the build-
ing,” Stanmeyer said.

Using local crews, they have done exten-
sive restoration work on the building, which 
has housed numerous businesses over the 
years and was vacant when they purchased 
it. “We were able to get a lot done quickly be-

cause we had very talented and impassioned 
people working on this,” said Stanmeyer.

Currently, in addition to the Stanmeyers, 
the coffeehouse employs a small crew of 
professional baristas. The shop is open seven 
days from 8 a.m. to 6 p.m.

Stanmeyer said the West Stockbridge set-
ting is ideal for cultivating his multifaceted 
enterprise.

In its first few months the business has 
attracted summer vacationers and second-
home owners while also building a solid core 

of regulars from the town and neighboring 
communities.

“There are endless possibilities for this,” 
said Stanmeyer. “Initially, we’ve been fo-
cused on getting the basics in place. After that, 
we’ll let things happen as we go along.”◆

John Stanmeyer’s gallery and coffeehouse feature many of his photographs and various items he collected during his extended stays in Indonesia and other 
Asian countries. Stanmeyer says he has been cutting back on his travels to focus on domestic life and work, including operation of his new business. However, 
in early September, a few days after this photograph was taken, he departed on a month-long assignment to Saudi Arabia for National Geographic magazine.

spotlight on new business ventures

His Legacy. Your Opportunity. 
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