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Wintertime is prime time for baseball instruction businesses
The Infield scores 
with multi-purpose 
indoor sports site

Former big league 
pitcher hones skills 
of next generation

By Brad Johnson
In that long stretch between the last out of 

the World Series and the first swings of the 
bat in spring training, baseball tends to take 
a back bench to other sports-related interests 
and diversions.

But for Mike Massery, the winter months 
are prime time for The Infield, a business he 
launched a year ago to fill a local niche for 
indoor baseball and softball instruction.

“I meshed my love of coaching and teach-
ing together and created this business that 
fills a void here,” the 28-year-old Pittsfield 
native explained.

In that respect, The Infield also allows 
Massery to combine his own lifelong activ-
ity in baseball with his newer interest in the 
world of business.

A 2004 graduate of Taconic High School, 
where he was a three-year varsity player, 
Massery went on to play varsity baseball 
for four years at American International 
College while earning his degree in business 
management.

After college, he returned to the Berkshires 
where he got involved in coaching baseball 
at various levels while also continuing to 
play locally on an amateur level. He also 
worked as a teaching assistant with Hillcrest 
Educational Centers.

continued on page 20

By Brad Johnson
To paraphrase the old Saturday Night Live 

sketch, baseball has been very, very good to 
pitcher Jonah Bayliss.

But, in the hard realities of professional 
sports, each wave of younger talent has a 
way of edging out those with a few more 
seasons under their belt.

Thus, while still in his early 30s, the Wil-
liamstown native found himself on the wrong 
side of the curve in terms of continuing his 
playing career.

“You hit a certain age,” the 33-year-old 
right-hander said wistfully about his recent 
decision to put his playing days behind him. 
“It’s been frustrating because mentally I feel 
I can still do it.” But, he added, there are 
only so many slots to be filled – and each 
of them is being eyed by scores of younger 
players looking for a chance to show what 
they’ve got.

“It’s a hard concept for a professional 
athlete to grasp,” he commented.

Having left the pitcher’s mound, however, 
Bayliss has decided to remain in the game in 
a different way: by providing personalized 
training to youngsters hoping to achieve their 
pitching-related goals – whether fine-tuning 
their fast ball, trying to make the varsity team, 
or perhaps aiming for higher levels of play.

continued on page 21

Mike Massery works with 13-year-old Lucas McLain of Clarksburg on the 8th-grader’s hitting technique during an instruction session at The Infield, an indoor recreational facility that Massery operates in Pittsfield.

Twelve-year-old Max Rhie of Williamstown winds up for a pitch during a training session with former major 
league pitcher Jonah Bayliss, who opened A1 Pitching and Baseball Academy in Adams last autumn.

Out of the ballpark…

Inside this issue
CTSB expects 
mission boost 
with move to 
new facility
— page 14

◆ NoRTh CoUNTY EATERIEs sIgN oN FoR wEEk-loNg dININg pRomoTIoN ...... 5
◆ pEdA ENVIsIoNs BRoAdER RolE FoR pRoposEd lIFE sCIENCEs CENTER ....10
◆ phoTogRAphER BEComEs pUBlIshER FoR Book REpRINT pRoJECT .........12
◆ sAlIsBURY BANk pREpARINg To opEN ThIRd CoUNTY oFFICE ...................16

B&B hits 
right note for 
former rock 

music producer  
— page 18



2 February 2014 berkshire Trade & CommerCe

FRONT pages
madeleine’s owner finds 
North st. site to her taste

By John Townes
After honing her skills in New York, 

China and other locales, Ashley Summers 
is now baking up a business in downtown 
Pittsfield.

Summers opened Madeleine’s Patisserie & 
Cafe at 48 North St. in October. The business 
is named after her daughter, who in turn is 
named after the French pastry item.

Summers creates and sells a wide variety of 
freshly baked goods, ranging from the basic 
to the specialized and ornate. The selection 
includes cakes, pies, cupcakes, muffins, 
croissants, cookies and other pastries.

She also sells daily baked luncheon meals, 
including such items as macaroni and cheese, 
pot pie and quiche. Also available are coffee 
and espresso drinks and other non-alcoholic 
beverages.

Summers will also make custom orders. 
She plans to expand into catering and work for 
commercial customers. She currently supplies 
pastries to Shiro’s, an adjacent restaurant.

Madeline’s (413-464-7781, www.thisis-
pastry.com or Facebook MyMadeleines) is 
open Monday through Thursday from 7:30 
a.m. to 4 p.m. and on Friday from 7:30 a.m. 
to 7 p.m. It is open Saturday from 9 a.m. to 7 
p.m. and on Sunday from 9 a.m. to 1 p.m.

While the 600-square-foot space has some 
seating for those who want to enjoy a snack 
or meal on site, Summers said most of her 
business is take-out. “It has a comfortable 
atmosphere, and people say they enjoy com-
ing in to relax,” she said. “However, I’d say 
about 80 percent of my business is people 
coming in for items to go.”

She also noted that with its downtown 
location just north of Park Square, a ma-
jority of her initial customers have been 
downtown workers.

“This is surrounded by businesses, and my 
primary market so far has been people who 

work nearby and come in for a treat or to take 
items back to their office,” she said. “I also 
consider this to be a family bakery and, hope-
fully, as time goes on, other people will also 
make the trip downtown to come here.”

Summers, 26, said she has been planning 
and saving money to start a bakery for many 
years. She also gained $10,000 in seed money 
as a winning contestant on the Food Network 
reality show Sweet Genius last year.

The North Street storefront occupied by 
Madeleine’s was created a few years ago 
with the remodeling of a long-vacant build-
ing for a mix of apartments and businesses. 
The small space has 
been the site of at least 
three other food-related 
ventures that were not 
able to survive.

Summers said she 
gave the site’s track 
record some thought 
before committing to it. “That was my big-
gest concern about locating here,” she said. 
“When we first opened, people said to me, 
‘Well, good luck.’ But I decided the advan-
tages outweighed that.”

She said she wanted to be part of the revi-
talization of downtown Pittsfield. “I like what 
is happening on North Street these days,” she 
said. “It has a real community feel to it now. 
I also like this particular space. It’s small and 
manageable and comfortable.”

Summers also had a pragmatic reason for 
selecting that particular location.

“It came with all of the equipment for this 
type of business, which made it affordable for 
me,” she said. “If I had to buy and install all 
of this equipment myself, it would be years 
before I could have done this.”

She added that she also has set aside capital 
for the long haul in her business plan. “I knew 
it would be difficult and would take time to 
get established,” she said. “I’ve budgeted 
to cover that.”

She currently has one other staff member, 
Nicole Wheeler, a lifelong friend.

Summers brings a flair to her food that is the 
result of a lifetime dedicated to the culinary 
arts, and training in a variety of settings.

A native of Lanesboro, she said she has been 
interested in the creative aspects of food ever 
since she was a child. She received a bachelor’s 
degree in culinary arts from the New England 
Culinary Institute in Montpelier, Vt.

Summers lived in various locations, in-
cluding Virginia, Nantucket, and New York 
City, and worked her way up in restaurants 
and kitchens, eventually charting her course 
as a pastry chef and holding management 
positions. “I’ve done a lot of jobs, and I was 

learning and testing out 
what I really wanted to 
do,” she said.

Among the high-
lights of her early ca-
reer was working for a 
year in China in 2007 
under Tina Tian of 

Couture Cakes. “I thought it would be a great 
experience, so I contacted her and asked for a 
job, and she accepted me,” said Summers.

While living in New York, she worked 
at Tavern on the Green as executive pastry 
and sous chef. She also was an executive 
sous chef at B.R. Guest Hospitality and was 
an corporate pastry chef for six restaurants 
owned by Richard Sandoval Restaurants.

About a year ago, with the birth of her 
daughter, she decided to move back to 
Berkshire County and open her own bakery 
here. “I decided that this was a better en-
vironment to raise my daughter,” she said. 
“Also, I have the experience to do this now. 
Operating a bakery is a better lifestyle for a 
single mother than working in restaurants. 
My schedule is more predictable, and I have 
more time to spend with her.”

Summers added that she also hopes to 
be a positive role model for her business’ 
namesake. “I want to be able to demonstrate 
to my daughter that when you have a dream 
and work hard, it can all come together,” 
she said.◆

Ashley Summers brings an extensive portfolio of culinary training and experience gained in a variety of 
settings to a new venture of her own, Madeleine’s Patisserie & Cafe in downtown Pittsfield.

“I want to be able to 
demonstrate to my daughter 
that when you have a dream 

and work hard, it can all 
come together.”

Balanced Approach…
Rock Solid Advice

Securities offered through
LPL Financial, member FINRA/SIPC

Retirement Income Planning
& Asset Management

92 Elm St. • Pittsfield
413.442.8190

www.balance-rock.com

Now availaBle oNliNe…

Is your office copy of Berkshire Trade & Commerce always disappearing 
before you get to finish it?

Did you forget to save a news story or an ad of interest from a past issue?

Do you have associates in other regions who would be interested in 
business and economic news about the Berkshires?

Do you really, really, prefer reading newspapers on your tablet or laptop?

GooD news! Berkshire Trade & Commerce is now available in its full print 
version as a downloadable PDF by visiting:

www.btaconline.com
If you have questions or comments, please contact us at:

413-447-7700 • info@btaconline.com
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south County Transport 
offers more than rides

By John Townes
Southern Berkshire County has a new 

transportation alternative.
In November, James Kimpel-Phibbs 

launched South County Transport, which pro-
vides rides and delivery services to residents 
and businesses south of Pittsfi eld.

Kimpel-Phibbs and his partner Samantha 
Paige carry passengers for errands, appoint-
ments, social engagements and other trips 
originating in south county. Their coverage 
area for rides includes the towns that are 
population centers and the more rural com-
munities and hilltowns.

In addition to rides within Berkshire 
County, the company also provides trans-
portation for longer trips, such as transport 
to the Albany, Hartford or Boston airports or 
the Wassaic, N.Y., train station.

South County Transport is based in a 
maintenance garage in Mount Washington. 
The two partners currently handle all of 
driving.

The service operates from 7 a.m. to 11 p.m. 
Sunday through Wednesday, and from 7 a.m. 
to 2 a.m. on Thursday, Friday and Saturday. 
It is also available at other times for pick up 
in emergencies.

South County Transport has two Dodge 
Caravan vans. One is designated for both 
passenger service and deliveries. The other 
is currently used only for deliveries, although 
Kimpel-Phibbs also plans to convert that 
to handle both types of trips. He said they 
will add additional vehicles and staff if the 
demand grows.

The business is a licensed livery carrier. 
It only responds to phone calls requesting 
service, in contrast to taxi fi rms which also 
pick up passengers who hail the vehicle 
from the street. The dispatch number is 
413-347-1646.

Although he had explored the option of 

getting a taxi license, Kimpel-Phibbs said he 
preferred to operate as a livery service.

“I think this fi ts in better with south county 
than the image of a city taxicab,” he said. “I 
also wanted to use vans that are good look-
ing and roomy.”

He said rides are often arranged in advance, 
but the company will also pick up riders on 
short notice. Arrangements can also be made 
for those who need rides both to and from 
an appointment or errand.

Kimpel-Phibbs noted that one of the ser-
vices he provides is offering rides for people 
who have had too much to drink at bars or 
social occasions. He said he has contacted 
the owners of businesses who serve alcohol, 
and said they have been very interested and 
receptive to this.

“I have a personal interest in that because 
I know people who have had DWI’s or ac-
cidents related to drinking and driving,” he 
said. “It’s diffi cult to get a ride at night in 
southern Berkshire County. So I see prevent-
ing accidents as an important part of the 
service I can offer.”

The business will also transport objects 
as well as people.

“This is something that is often needed by 

contractors,” he said. “They may get to a job 
site and realize they need additional supplies, 
or they run out of supplies during the day. 
Instead of having to go themselves or send 
one of their crew to get them, they can call 
me and I’ll deliver it to them.”

Operating a small livery service involves 
many logistics, such as coordinating routes 
and drop-offs and pick-ups.

“There’s a lot involved, but we can almost 
always work people in,” he said.

Kimpel-Phibbs is fi nancing the business 
primarily from his own savings.

He previously operated SK Mechanical, a 
heating and cooling systems contractor.

“With that company I primarily serviced 
federal government buildings,” he said. 
“However, with budget cutbacks, those con-
tracts stopped coming. Rather than reorient 
the company to other types of business, I 
decided it was time to do something else.”

Several factors prompted him to start a 
transportation company.

“I also saw a need for a transit service in 
southern Berkshire County,” he said. “Also, 
I enjoy driving and working on cars, and I 
like helping people. So, this was a natural 
business for me.”◆
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the month in businessOngoing: Berkshire Busi-

ness Builders networking 
meeting every Thursday 
morning from 8:30 to 9:30 
a.m. at 55 Church Street in Pittsfield. All business people 
looking for an opportunity to network are invited. For 
information, call Kathy Hazelett at 413-442-8581.

Ongoing: The Job Club meets Mondays from 1 to 2 
p.m. at BerkshireWorks Career Center at 160 North St. 
in Pittsfield. Facilitated by Millie Calesky, business and 
life coach and certified career development facilitator, 
the free and informal program helps participants who 
are seeking employment to expand their network of 
contacts and provides valuable job-search tips. It also 
serves as a support group throughout the job-search 
process. For information, visit www.berkshireworks.
org or call 413-499-2220. 

Jan. 21, Feb. 18: Pittsfield Green Drinks, informal 
gathering of people interested in conservation and 
environmental issues on third Tuesday of each month. 
5:15 p.m. at MadJacks BBQ, 295 North St. Sponsored 
by the Berkshire Environmental Action Team (BEAT). 
For more information, contact Jane Winn at jane@
thebeatnews.org or 413-230-7321. 

Jan. 22: Brown Bag Lunch Forum sponsored by 
the Berkshire Chamber of Commerce, with Jaclyn 
Stevenson of Winstanley Partners with tips and tricks 
about using #hashtags in social media strategies. Noon 
at 1Berkshire Central Station, 66 Allen St. in Pittsfield. 
RSVP. 413-499-4000.

Jan. 22: Tricks of the Trade, professional development 
seminar series for artists and other creative workers that 
gives them the tools and skills they need to grow and 
sustain their businesses. This month featuring The Global 
Art Market at MCLA Gallery 51 in North Adams at 6 
p.m. Presented by MCLA’s Berkshire Cultural Resource 
Center (BCRC), in partnership with the IS 183 Art School 
and the Pittsfield Office of Cultural Development. The 
series is free and open to the public. For more informa-
tion, go to www.mcla.edu/About_MCLA/Community/
bcrc/tricksofthetrade0809/tricksofthetradeabout/, or call 
the BCRC at 413-664 8718.

Jan. 22: Scam Awareness and Prevention Seminar for 
seniors and their families, hosted by the North Adams 
Council on Aging and TRIAD, and featuring Bob Dean, 
director of Navigation for Caregivers, who will discuss 
the dos and don’ts to prevent from becoming a victim. 
Noon to 1 p.m. at the American Legion, 91 American 
Legion Dr. in North Adams. Lunch will be provided 
by Adams Community Bank, which is sponsoring the 
event. Call 413-662-3125 to RSVP.

Jan. 22: Speak-Out on Monument Mountain Regional 
High School Renovation Plan meeting includes infor-
mation and opportunity to share ideas and opinions. 5 
p.m. at Hevreh, 270 State Rd. in Great Barrington. 

Jan. 23: Networking Before Nine breakfast sponsored 
by the Southern Berkshire Chamber of Commerce, with 
featured speaker Great Barrington Town Manager Jen-
nifer Tabakin. 7:45 a.m. at the Egremont Village Inn in 
South Egremont. $20. RSVP. 413-528-4284.

Jan. 23: Eggs and Issues Breakfast Forum sponsored 
by the Berkshire Chamber of Commerce at the Country 
Club of Pittsfield, with David Curtis, economic develop-
ment specialist for 1Berkshire. $10 chamber members, 
$15 nonmembers. RSVP. 413-499-4000.

Jan. 23: Berkshire Leadership Program Alumni 
Gathering and networking social. 5 p.m. at 1Berkshire 
Central Station, 66 Allen St. in Pittsfield. Free for alumni, 
but $10 contribution to raise scholarship funds for the 
class of 2014 requested. RSVP. 413-499-4000.

Jan. 25: Montessori School of the Berkshires Win-
terFest Open House to present information about the 
school’s discovery-based educational program. Also 
includes a scavenger hunt, guided winter hikes, winter 
crafts, and school tours. 9 a.m. to noon at the school at 
21 Patterson Rd. in Lenoxdale. RSVP at www.Berk-
shireMontessori.org or 413-637-3662.

Jan. 25: Living the Fast Life and the English Country 
House Tea and Talk by architectural historian Curt DiCa-
millo at Ventfort Hall Mansion and Gilded Age Museum 
at 3:30 p.m. An English High Tea will follow the program. 
(Snow date Jan. 26 at 3:30 p.m.) $30 advance, $35 at door. 
Information and reservations at 413-637-3206.

Jan. 26 - Feb. 1: North County EATS Restaurant 
Week, with participating restaurants offering prix fixe 
menu options ranging from $5 to $30. Sponsored by 
the Williamstown Chamber of Commerce, North Adams 
Chamber of Commerce and North Adams Office of 
Tourism (see story on page 5). For information, go to 
www.NorthCountyEats.com.

Jan. 27: Coffee and Conversation with State Sen. 
Benjamin Downing (D-Pittsfield) from 4 to 6 p.m. at 
Lanesboro Town Hall, 83 N. Main St. Open to public. 
Information at www.SenatorDowning.com.

Feb. 4, 6, 25: Tricks of the Trade, professional develop-
ment seminar series for artists and other creative workers 
that gives them the tools and skills they need to grow 
and sustain their businesses. This month featuring New 
Paradigms in Performing Arts Presenting on Feb. 4 at 
MCLA Gallery 51 in North Adams; How Do Art Galleries 
in the Present Present for the Future on Feb. 6 at IS 183 
Art School in Stockbridge; and How Museums Adjust 
in the Present of the Future on Feb. 25 at Lichtensein 
Center for the Arts in Pittsfield. All sessions starting at 6 
p.m. Presented by MCLA’s Berkshire Cultural Resource 
Center (BCRC), in partnership with the IS 183 Art School 
and the Pittsfield Office of Cultural Development. The 
series is free and open to the public. For more informa-
tion, go to www.mcla.edu/About_MCLA/Community/
bcrc/tricksofthetrade0809/tricksofthetradeabout/, or call 
the BCRC at 413-664 8718.

Feb. 6: Sustainable Berk-
shires Regional Plan Meet-
ing to prepare plan to guide 
policies and planning in the 

region. Held in the offices of the Berkshire Regional 
Planning Commission in Pittsfield. Open to the public. (A 
final public hearing is slated on March 6.) For details on 
the meetings and Sustainable Berkshire plan, call Amy 
Kacala at 413-332-1523 ext. 12 or visit www.berkshire-
planning.org or www.sustainableberkshires.org.

Feb. 6: Great Barrington Green Drinks, informal 
gathering of people interested in conservation and 
environmental issues on first Thursday of each month. 
5:15 p.m. at the Route 7 Grill, 999 South Main St. For 
more information, contact Erik Hoffner at ehoffner@
orionmagazine.org or 413-528-4422.

Feb. 6: Discover Tuscany Tour Information Session 
for October trip co-sponsored by the Southern Berkshire 
Chamber of Commerce. 5:30 p.m. at the Great Barrington 
Fire Dept., 37 State Rd. 413-528-4284

Feb. 12: North Adams Green Drinks, informal gather-
ing of people interested in conservation and environ-
mental issues on second Wednesday of each month. 5:30 
p.m. at the Freight Yard Pub in the Western Gateway 
Heritage Park. Sponsored by the Berkshire Environ-
mental Action Team (BEAT) and Northern Berkshire 
Transition. For more information, contact Jane Winn at 
jane@thebeatnews.org or 413-230-7321.

Feb. 15: Pittsfield Repair Cafe, with volunteers offer-
ing free repairs and advice on household items from 1 
to 5 p.m. in basement at St. Stephens Church, 67 East 
St. in Pittsfield (use Allen Street entrance). Facebook 
page, Pittsfield Repair Cafe.

Feb. 16: Transits of Venus, talk presented by Jay 
Pasachoff, professor of astronomy an director of the 
Hopkins Observatory at Williams College. Part of the 
Lenox Library’s Distinguished Lecture Series. 4 p.m. in 
the library’s Sedgwick Reading Room. For information 
visit lenoxlib.org or email info@lenoxlib.org.

Feb. 17: Look Good, Feel Better for Cancer Patients 
workshop to help manage appearance-related side effects 
of cancer treatment. A free program that is nonmedical 
and brand neutral. 4 p.m. at North Adams Regional 
Hospital. Registration is requested at 413-664-5170.

March 4, 5, 6: Tricks of the Trade, professional develop-
ment seminar series for artists and other creative workers 
that gives them the tools and skills they need to grow and 
sustain their businesses. This month featuring The Cre-
ative Economy and You on March 4 at IS 183 Art School in 
Stockbridge; The Creative Economy – Economic Impact 
on March 5 at Lichtensein Center for the Arts in Pittsfield; 
and The Creative Economy – Education & Training on 
March 6 at MCLA Gallery 51 in North Adams. All ses-
sions starting at 6 p.m. Presented by MCLA’s Berkshire 
Cultural Resource Center (BCRC), in partnership with 
the IS 183 Art School and the Pittsfield Office of Cultural 
Development. The series is free and open to the public. 
See Feb. 4 listing for contact information.

March 5: Business Info Fair and networking session 
sponsored by the Southern Berkshire Chamber of Com-
merce. 4:30 p.m. at Berkshire South Community Center 
in Great Barrington. Businesses wanting to participate 
in the fair can call 413-528-4284.

March 8-9: 2014 Berkshire Home Expo presented by the 
Berkshire Chamber of Commerce at the Berkshire Mall in 
Lanesboro. Exhibitor applications are available and due 
by Feb. 21. For details, call 413-499-4000 ext. 126

May 3: Annual Gala to benefit HospiceCare in The 
Berkshires Inc., 5:30 p.m. at Country Club of Pittsfield. 
Underwriting and sponsorship opportunities are avail-
able. For information, contact Erin Sullivan at 413-443-
2994 or esullivan@bhs1.org by Feb. 7.◆

24 Hour Monitoring & Emergency Service
• Security & Fire AlArmS • cuStom DeSignS • intruSion Detection

• tAlking meDicAl PenDAntS • HeAt loSS monitoring • Free eStimAteS

mA lic. #1204c • ny lic. #12000014682
www.alarmsofberkshirecounty.com

326 Springside Ave., Pittsfield, mA
413-445-4030 • 800-370-2525

Pittsfield’s

Clothing • Accessories • Gifts

A fun and funky shop
for women of all ages,

for work and play!

Come in for a little
retail therapy…

Walk out happy, happy!

Open dAily 10 AM
Monday-Saturday

413-499-0008
137 North Street, Suite C

The Shops IN Crawford Square
Free Parking on Depot & McKay St.

www.pateezboutique.com

Pittsfield!s

PATEEZ BOUTIQUE
 

 

Every Now And Then We
Need To Pause And Say

“THANK YOU…”
For all the weddings our rings attended…

For all the anniversaries our diamonds surprised…
For sharing your fabulous stories of proposals…

For the daughter who still wears today the pearl necklace 
her parents gave her for graduation…

For the many husbands we helped get out of trouble…
For the couple who came in last week because being 

married for 50 years requires something really special…

Here’s to another year of sharing life’s memories

 STOP & SHOP PLAZA, MERRILL ROAD, PITTSFIELD
 442-6911

 Mark E. Kasuba, Gemologistwww.medwardjewelers.com

1986-2014“I was ready 
to get back to 

work!”
Larry Pandell, Adams, MA

“I’m self employed, so when my knee hurts I still have to work.  I 
injured it playing basketball years ago, and it was getting bad.  After 
treatments to minimize the pain, it was time to think about surgery. 
Dr. Jonathan Cluett did a partial knee replacement and after rehab at 
North Adams Regional Hospital, I was ready to get back to work.  The 
hospital’s Joint Venture class helped prepare me for the surgery and 
control pain afterwards.  Now I’m back on my ladder and feeling good.

“I even did the Greylock Ramble!”

The Joint Replacement Center of Northern Berkshire

 The Joint Replacement Center of Northern Berkshire can help you, too.   
Faster recovery.  Less pain.  You’re back in action. 
Call 413.664.5646 (413.664.JOINT) to get going.
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Restaurants heat things up 
with North County EATs!

By John Townes
Good food is considered to be a cure for 

many ailments. A new event in northern 
Berkshire County is intended to offer dining at 
a discount as an antidote for cabin fever, while 
also nourishing the cash registers of restaurants 
during the slow season of midwinter.

The event, called North County EATS! 
Restaurant Week, is a collaboration be-
tween the North Adams Offi ce of Tourism 
and Community Events, the North Adams 
Chamber of Commerce, 
the Williamstown Cham-
ber of Commerce, and local 
restaurants and others in the 
business community.

From Jan. 26 through 
Feb. 1, participating res-
taurants will offer a variety 
of special discounted prix 
fi xe menu choices which 
they have selected. These 
specials will include a 
range of price levels, from 
approximately $5 to $30.

“The basic goal is to give people a chance 
to come out of hibernation and an incentive 
to enjoy the offerings at local restaurants,” 
said Veronica Bosley, director of tourism 
and community events for the city of North 
Adams. “It will also bring additional business 
to participating restaurants during a season 
that is traditionally slow.”

The offerings are being posted on a special 
website, www.NorthCountyEats.com, where 
visitors can search for specials based on price, 
location and meal.

Bosley said the deals are being fi nalized this 
month prior to the event. Based on existing 
sign-ups and verbal commitments, approxi-
mately 15 restaurants in Williamstown, North 
Adams, Adams and other north Berkshire 
towns are expected to participate.

Initial entrants in North County EATS! 
include the Hafl inger Haus in Adams, the 
Williams Inn in Williamstown and the Freight 
Yard Pub and Restaurant in North Adams, 
among others.

In addition to the direct boost to business 
during the midwinter season, organizers also 
hope the week will encourage local people 
to discover nearby restaurants.

“There are many wonderful places to eat 
in North Adams and the surrounding com-
munities, and we’re excited to showcase our 
terrifi c restaurants,” said Colleen Taylor, 
owner of Freight Yard Pub and Restaurant, 
who was one of the early supporters of the 

project.
Participating restaurants 

pay a small fee to help de-
fray the costs of marketing 
and organizing the event.

Bosley said North Coun-
ty EATS! was inspired by 
a meeting at the Berkshire 
Visitors Bureau last year. 
“A guest from Albany 
talked about a restaurant 
week that was held there,” 
she said. “Several of us 
liked the idea and decided 

to do that here in north Berkshire.”
Bosley added that initially they had 

planned to do it further in the future, but they 
decided to fast-track the idea.

“Our original plan was to hold it in 2015,” 
she said. “However, we decided to move 
it up to this year. We’ve been working on 
organizing it since November.”

Bosley noted that the concept also offers 
restaurants a form of outreach and promotion 
that is very manageable.

“It’s designed to have maximum benefi ts 
for restaurants with a minimum of effort,” 
she said. “It doesn’t require them to set up 
at an off-site location like some events do. 
Instead, they can integrate it into their normal 
operations.”

She also believes the process of organiz-

ing the event has also been signifi cant as an 
example of “cross community collaboration” 
that involves the public sector, local chambers 
and businesses.

She added that non-restaurant businesses 
have also been supportive as corporate spon-
sors, For example, she said, Berkshire Direct, 
a website development and marketing agency 
based in Williamstown, donated the website 
for North County EATS! Other regional 
organizations, like the Berkshire Visitors 
Bureau, have also provided assistance.

“From a professional standpoint, the result 
of bringing communities in north Berkshire 
together to work on this project has also been 
very encouraging,” she said. “Hopefully, we’ll 
see more of these regional collaborations.”

Bosley added that, in a larger sense, she 
hopes the event will also help to enliven 
the perception people have about winter in 
Berkshire County.

“Sometimes people think of winter in the 
Berkshires as a time when no one is on the 
street and there is not much to do,” she said. 
“Ideally, events like this can help reinforce 
the idea that there are fun things to do and 
places to go throughout the year.”◆

Williamstown,
Mass. 01267
413.458.9371

Fax: 413.458.2767

• 125 Rooms • Indoor Pool, Hot Tub and Saunas • Dining Room &
Tavern • Convenient Location, Free Parking • Free Wireless Internet

Just up the road...
You’ll find a great place to eat. A great place to stay the night. A great
place to hold a meeting or function of any kind. A great place to sit in
front of a roaring fire.  The ‘best Sunday Brunch in the Berkshires.’
A great place to do absolutely nothing but relax if that’s what you wish.

williamsinn.com

Just up the road in Williamstown

1090 Main Street - On the Village Green
Junction Routes 2 & US 7

DIF

adamscommunity.com
413.743.0001

Rediscover Community Banking
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Downtown Pittsfield may become the site of 
an upscale independent boutique hotel. MM&D 
LLC, a legal entity that owns the commercial block 
at 273-297 North St., has submitted a proposal to 
local officials for a 50-room hotel in the three-story 
building, which is also currently the site of two 
restaurants, Spice Dragon and MadJacks BBQ. 
According to the proposed plan, the restaurants 
would remain. The overall project would incor-
porate the site’s historic features and falls within 
the city’s overall zoning and usage regulations, 
although the proponents will seek to modify 
parking requirements. More details are expected 
when the project is discussed at a Feb. 4 meeting 
of the Community Development Board.

The Big Y supermarket chain’s 4th annual Sack 
Hunger/Care To Share Program brought 15,741 
bags of food to local charities from Oct. 31 to 
Dec. 31. In the holiday-season program, customers 
purchase a Sack Hunger bag of groceries for $10 
and Big Y distributes the food to that region’s local 
food bank. Since its inception four years ago, over 
55,000 bags have been donated to area needy.

Two Pittsfield locations have emerged as poten-
tial sites for the first legal dispensaries of medical 
marijuana. Manna Wellness has proposed a facility 
on Callahan Drive near West Housatonic Street 
on the western side of the city. Another business, 
Total Health and Wellness, hopes to establish a 
facility on the site of County Wide Rental on Dalton 
Avenue in the eastern section of Pittsfield. In south 
county, meanwhile, Great Barrington officials 
have approved plans for a dispensary put forward 
by Prospect Lake Inc., which would operate in 
leased commercial space on Gas House Lane, 
off Main Street. These companies are among the 
prospective slate of operators that are applying for 
up to 35 licenses in Massachusetts to legally sell 
marijuana for medical purposes, following voter 
approval of a referendum on the matter in 2012. 
The Department of Public Health is currently 
reviewing all applications with the selection of op-
erators expected by Jan. 31… Nassif’s Pharmacy 
in North Adams, one of north county’s last locally 
owned pharmacies, has closed after more than a 
century of operation. The Ashland Street business 
was purchased by CVS and its operations were 
consolidated into the drugstore chain’s store across 
town at the Big Y Plaza. Former Nassif’s owner 
Mark Wheeler said in media reports that the busi-
ness was no longer viable due to the combination 
of competition from chain pharmacies and other 
changes in the healthcare system.

The Stockbridge Library Association has 
received a 4-star rating in the 2013 Library Journal 
(LJ) Index of Public Library Service. The library 
is just one of 11 in Massachusetts to receive a star 
rating and the only one in Berkshire County to 
do so. The LJ Index is a national rating system 
designed to recognize and promote America’s 
public libraries. Index scores and star ratings are 
based on data reported annually by public libraries 
to their state library agencies. The 2013 ratings 
were based on data from 2011. The Stockbridge 
Library Association placed 19th out of 1,174 public 
libraries ranked across the U.S. in its category, and 
ranked second in Massachusetts.

The TD Charitable Foundation, the chari-
table-giving arm of TD Bank, recently donated 
$5,000 to Berkshire South Regional Community 
Center (BSRCC) in Great Barrington to assist 
with tuition assistance funding for its Access 
to Early Education Program, provided through 
Sunshine Preschool. BSRCC has also been 
awarded $1,000 from Bayer Material Science of 
Sheffield in support of their Teen Outreach Nutri-
tion Exercise (TONE) program, which promotes 
fitness, nutrition, and community service and a 
structured opportunity to access the center’s re-
sources throughout their high school years.

Community Health Programs (CHP) has 
launched BerkshireAffordableCare.org, a six-week 
outreach effort to enroll the estimated 10,873 in-
dividuals in the Berkshires who are now eligible 
for affordable health insurance under the federal 
Affordable Care Act. CHP has received funding 
from the Executive Office of Health and Human 
Services to assist with transition from the state’s 
healthcare reform to the Affordable Care Act by 
enrolling individuals and families in central and 
southern Berkshire County into qualified health 
insurance plans. The parameters of eligibility for 
government assistance range from individuals who 
earn up to $45,900 annually to household incomes 
of $110,000 for a family of five. The BerkshireAf-
fordableCare.org campaign also seeks to target 
younger people. Those who may be eligible for 
enrollment can contact CHP by visiting www.
BerkshireAffordableCare.org or calling 413-429-
2953 to speak with an enrollment specialist.

Mitchell Chester, state commissioner of el-
ementary and secondary education, has formally 
approved Massachusetts College of Liberal Arts’ 
(MCLA) administrative leadership programs, de-
veloped in response to new state requirements and 
regulations for the licensing of school and district 
administrators. The approved program will retain 
the name MCLA Leadership Academy, under which 
it has provided preparation for prospective school 
and district leaders across the region for the past 
15 years. According to Jake Eberwein, MCLA’s 
dean of graduate and continuing education, these 
programs reflect a new set of national standards 
around educational leadership, and place an added 
emphasis on the practical and leadership skills that 
school and district leaders will need to support 
improved outcomes for their students as well as 
the communities within which these schools oper-
ate. “Our goal is to prepare candidates to serve as 
highly effective leaders of educational institutions, 
and active citizens in their communities,” Eberwein 
said. For more information, go to www.mcla.edu/
graduate/leadershipacademy… Berkshire Taconic 
Community Foundation is accepting nomina-
tions through Feb. 1 from superintendents and 
heads of school to nominate teachers for the 2014 
James C. Kapteyn Prize, which awards $10,000 
to a secondary school educator who exemplifies 
excellence in “whole child teaching” and serving 
in multiple capacities within a school community. 
Eligible applicants are teachers in public or private 
schools in Berkshire County and Franklin County 
and adjacent sections of New York and Connecticut 
who have made a career commitment of at least 
seven years to teaching in secondary schools. 
Heads of school or superintendents should submit 
nominees by 5 p.m. on Feb. 1 via email to maeve@
berkshiretaconic.org, stating the nominee’s name, 
length of time teaching at their high school and a 
brief job description. Eligible nominees will then 
be invited to submit an application packet which 
will be due by April 1. 

Haddad Toyota is slated to expand its sales 
and service facility on Route 7/20 in Lenox. The 
dealership received approval from the town for 
the project, which includes adding 10 service 
bays and other upgrades to the dealership, which 
is located near the Lenox-Pittsfield line.

The convoluted competition to build chain ho-
tels along the stretch of Route 7/20 from Lenox to 
Pittsfield continues. Late last year, Joe Toole who 
had originally planned to build a Courtyard by 
Marriott on Dan Fox Drive just off Route 7/20 
in Pittsfield, moved the location of the planned 
hotel south to a site in Lenox adjacent to the 
Brushwood Farm retail complex. He is currently 
negotiating with the Lenox Planning Board over 
the final design for the hotel. Meanwhile, Vijay 
Mahida, who is continuing forward with a plan 
to build a Hilton Garden Inn behind Guido’s 
Fresh Market in Pittsfield, has also announced 
his intent to build a Comfort Inn and Suites on 
a site in Lenox adjacent to the existing Econo 
Lodge (which is reportedly up for sale) and just a 
short distance north of the site for Toole’s Marriott 
project. (The franchise for an existing Comfort 
Inn on Route 7/20 in Pittsfield owned by the Desai 
family is reportedly slated to expire.) Meanwhile, 
separate plans for a handful of upscale inns in 
other parts of Lenox have been moving forward 
in recent months, setting the stage for what could 
be a substantial increase in overall guest rooms in 
the community if all plans come to fruition.

Berkshire Bank has announced the creation 
of a new equipment leasing business unit within 
its commercial banking line of business, and has 
recruited two experienced market leaders to lead the 
team. The new line of business, Berkshire Bank – 
Equipment Leasing Group, is based in Hartford, 
Conn., and will provide a new commercial product 
to Berkshire Bank’s entire market footprint. The 
bank has appointed Glenn Mason as senior vice 
president of the new line of business and Linda 
Parady as vice president – operations. Both have 
more than 25 years of experience in middle market 
equipment leasing and commercial lending.

CAVALIER
PROPERTY MANAGEMENT

THE BEST 
ADDRESS IN 
PITTSFIELD

75 North Street

THE 
CENTRAL 

BLOCK
1700+/- S/F PRIME 

OFFICE/RETAIL 
SPACE

• Professionally managed
• Secure, fully updated building
• Café, convenience store and bank  

on premises.
• Great retail space exposure
• Access from North Street and McKay Street

For more information,  
please call (413) 499-9230  
or visit www.cav-mgt.com

save $5,000

2013 Buick LaCrosse 
“Luxury as it should be” 

McAndrews-King 
Buick GMC Truck Inc. 

224 Columbia St., Rt.8 Adams 
(413) 743-0584 

mcandrewsking.com
Bigger is not Better… Better is Better 
______________________________________________________________________________ 

See the Easy Guys for a great deal  
on a new or pre-owned vehicle. 

Peter Conklin, Mike Harrington 
Bob Hillard or Dan Maloney 

* savings includes dealer discount and all 
rebates assigned to dealer stock # B7317, 

B7403. exp 2-28-14 

save $5,000

2013 Buick LaCrosse 
“Luxury as it should be” 

McAndrews-King 
Buick GMC Truck Inc. 

224 Columbia St., Rt.8 Adams 
(413) 743-0584 

mcandrewsking.com
Bigger is not Better… Better is Better 
______________________________________________________________________________ 

See the Easy Guys for a great deal  
on a new or pre-owned vehicle. 

Peter Conklin, Mike Harrington 
Bob Hillard or Dan Maloney 

* savings includes dealer discount and all 
rebates assigned to dealer stock # B7317, 

B7403. exp 2-28-14 

save $5,000

2013 Buick LaCrosse 
“Luxury as it should be” 

McAndrews-King 
Buick GMC Truck Inc. 

224 Columbia St., Rt.8 Adams 
(413) 743-0584 

mcandrewsking.com
Bigger is not Better… Better is Better 
______________________________________________________________________________ 

See the Easy Guys for a great deal  
on a new or pre-owned vehicle. 

Peter Conklin, Mike Harrington 
Bob Hillard or Dan Maloney 

* savings includes dealer discount and all 
rebates assigned to dealer stock # B7317, 

B7403. exp 2-28-14 

EARN YOUR 
GRADUATE DEGREE

HERE

GRADUATE INFORMATION NIGHT 
Tuesday, February 25, 6:00pm | Murdock Hall, Room 218

Join us to learn more about MCLA’s Master of Education and Professional MBA 
programs. Begin your journey here, and you can go anywhere. 

MCLA.EDU/GRADUATE  413 662 5410

Baffour, Professional MBA student Class of 2015



7February 2014  berkshire Trade & CommerCe

news & notes from the region

Berkshire Community College (BCC) is 
launching a new Kid Academy to provide young 
people aged 7 to 17 with the opportunity to take 
classes and sample what it’s like to take a course at 
BCC. The majority of the classes, which primarily 
take place on Saturdays, include such topics as 
crafting, video production, hiking, sewing and 
cooking, among others. For detailed informa-
tion about Kid Academy classes, visit www.
berkshirecc.edu/spring to view BCC’s Spring 
2014 Semester Schedule.

Central Berkshire Habitat for Humanity, 
with support from Berkshire United Way, has 
expanded its free tax preparation service, known 
as the Volunteer Income Tax Assistance (VITA) 
program. It is now offering service at the Lee 
Ambulance Center in Lee and Community 
Health Programs (CHP) in Great Barrington, 
as well as at Habitat’s offices at 314 Columbus 
Ave. in Pittsfield. Berkshire Community Action 
Council (BCAC) also continues to offer free tax 
preparation at its sites. Households making less 
than $52,000 a year are eligible to take advantage 
of the program. Last year, the IRS worked with 
Berkshire United Way and community leaders to 
ensure that more families take advantage of the 
Earned Income Tax Credit (EITC) by offering an 
expansion of the VITA program. Through these 
collaborations, federal refunds to Berkshire County 
lower-income working residents totaled $832,480 
in 2012 – almost double the returns from the year 
before – with an average EITC of $1,200 per 
household. For those who prefer to do their state 
and federal taxes on their own, United Way, Habitat 
and other partners have also launched a free web-
site for families to at file www.myfreetaxes.com/
upstreetfreetax. The countywide VITA program is 
also looking for volunteers. Contact Habitat for 
more information at 413-881-5500.

Berkshire Community Action Council 
(BCAC), Ecu-Health Care, Family Life Support 
Center/Louison House, Northern Berkshire 
Community Coalition and Northern Berkshire 
YMCA have received North Adams Community 
Development Block Grant (CDBG) funds through 
a $900,000 grant from the Massachusetts Depart-
ment of Housing and Community Development 
Mini-Entitlement Program. The funding, $10,000 
per agency, will support programs and projects that 
benefit low-income residents of North Adams. 

Berkshire Bank Foundation will be donating 
to New England Habitat for Humanity affiliates 
during NESN’s coverage of the Boston Bruins 
2013-14 season through a new initiative called 
“Hockey 4 Housing.” The foundation will donate 
$200 for each successful Boston Bruins penalty 
kill during NESN televised games. The Bruins 
have averaged 224 penalty kills per year over 
the past four years. Berkshire Bank Foundation 
and NESN have set a goal of raising $50,000 for 
the season, and the tally can be followed on nesn.
com/BerkshireBank. At the conclusion of the 
season, the total funds collected through Hockey 4 
Housing will be distributed evenly among the 11 
participating New England Habitat for Humanity 
chapters in communities where Berkshire Bank 
has an office. The payment of the donations will be 
made in April following the NHL regular season. 
In addition to the financial support, Berkshire Bank 
employees will help build Habitat for Human-
ity homes in communities across New England 
where Berkshire Bank has a presence through the 
company’s Employee Volunteer Program.

Fairview Hospital, Berkshire Health Sys-
tems’ 25-bed Critical Access Hospital in Great 
Barrington, has been named a “Top Rural Hospi-
tal” in the United States for the second year by the 
Leapfrog Group, a consortium of industry and 
healthcare leaders which uses the collective lever-
age of large purchasers to initiate improvements 
in the safety, quality and affordability of health 
care. Of 1,324 rural hospitals reviewed, Fairview 
was one of 22 that achieved this distinction, based 
on performance standards on patient safety and 
quality… The Comprehensive Breast Center at 
Berkshire Health Systems has been recognized as 
a Certified Quality Breast Center in the National 
Quality Measures for Breast Centers Program. 
This designation represents a commitment by 
the facility to provide the highest level of quality 
breast health care to patients in he community. 
Berkshire Health System’s Comprehensive Breast 
Center combines imaging and diagnostic services 
with a full range of breast health services provided 
by a team of specialists. With a focus on educa-
tion and support, services include a full range of 
state-of-the-art technology for mammography, 
ultrasound and bone density tests. Education, sup-
port and extensive resources are provided so that 
individuals are armed with the latest information 
to help make informed healthcare choices.

The local newspaper market became more 
consolidated in January, with the closing of the 
North Adams Transcript daily newspaper and 
The Advocate weekly. Both papers were owned 
by New England Newspapers Inc., which also 
publishes the Berkshire Eagle, and is part of Digi-
tal First Media, a national chain. The Transcript, 
founded in the 1840s, was acquired by New England 
Newspapers in 1996. In a Jan. 2 announcement, the 
company said the Transcript’s business and editorial 
operations have been merged into the eagle, and its 
reporters will continue to cover northern Berkshire 
County as members of the eagle staff. The last edi-
tion of the Transcript was published on Jan. 18; on 
Jan. 20, Transcript subscribers began receiving the 
eagle. The advocate was founded as an independent 
weekly paper in Williamstown and later became 
more regional in its coverage. It was acquired by 
New England Newspapers in 2005. The last issue 
of The advocate was published Jan. 16. 

March 1 is the application deadline for the 
James and Robert Hardman Fund for North 
Adams, which is managed by the Berkshire 
Taconic Community Foundation and supports 
nonprofit groups and public agencies that enrich 
the lives of residents of North Adams and the 
neighboring communities of Florida and Clarks-
burg, and Stamford, Vt. Information is available at 
www.berkshiretaconic.org or 413-229-0370.◆
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people on the move
Greylock Federa l 

Credit Union has an-
nounced the appoint-
ment of Mary Rinaldi 
as assistant vice president 
and branch manager at 
the credit union’s Merrill 
Road branch in Pittsfield. 
Before coming to Grey-
lock, Rinaldi worked for 
33 years at local banks, 
most recently as assistant 

vice president and branch manager at Adams Com-
munity Bank, and earlier in various positions with 
the former South Adams Savings Bank.

Julia Nakano Heaton has been selected to 
serve as the 11th head of Miss Hall’s School, the 
private, all-girls secondary school in Pittsfield, 
effective July 1. Heaton brings considerable 
administrative experience and a passion for girls’ 
education to her role at Miss Hall’s. She currently 
serves as director of admissions at Little Red 
School House & Elisabeth Irwin High School in 
New York City, where she has been a member of 
the faculty and administration since 2004.

The Berkshire Visitors Bureau (BVB) has hired 
Michelle Murphy to fill a new position created to 
increase BVB members’ presence on social media 
channels. As marketing/social media specialist, 
Murphy will visit all BVB members, chronicling 
her experiences, and taking photos. This content 
will be shared with potential visitors via the BVB’s 
Facebook pages as well as Twitter and Pinterest. 
Murphy comes to the BVB having spent the last 
two years at Country Curtains.

Gary Urkevich has 
been named senior vice 
president for information 
technology at Berkshire 
Bank, where he will man-
age and direct all activities 
of the IT department. 
Urkevich joined the bank 
in 2011 with over 30 years 
of banking and financial 
systems experience. Pre-
viously, he worked at 

Sabic-Innovative Plastics and was responsible for 
delivering global treasury and tax systems. Urkev-
ich will continue to lead the bank’s Corporate 
Initiatives team providing design, direction and 
oversight for strategic initiatives including merg-
ers and acquisition, primary systems conversions 
and Lean Six Sigma program implementation.

Massachusetts College of Liberal Arts (MCLA) 
recently honored 19 employees for their years 
of service to the College and named this year’s 
recipients of the Faculty Research Award, Creative 
Project Award and Curriculum Project Award. Dr. 
Nick Stroud, an assistant professor of education, 
received the Faculty Research Award for “Field 
Experiences for Teacher Candidates in Informal 
STEM Education.” Laura Standley, an assistant 
professor of fine and performing arts, received 
the Creative Project Award for “Agamemnon,” 
and Dr. Elena Traister, professor of environ-
mental studies, received the Curriculum Project 
Award for her development of a CCAP course, 
“Representations of Nature.” Others recognized 
included those who marked 10 to 35 years of 
service at MCLA. Ronald Duprea, facilities, 
and Denise Richardello, president’s office, were 
honored for their 35 years of service. Peter All-
maker, computer support services, and Lorenzo 
Burzimati, facilities, were recognized for their 
30 years of service. Those marking 25 years of 
service included Fredricka Bennett, mathemat-
ics; Neil Kupiec, facilities; and Jacque Marling, 
counseling services. Those recognized for their 
20 years of service included Joseph Ebiware, 
English/communications; Kailai Huang, history/
political science/geography; Douglas Jenkins, 
fine and performing arts; David Johnson, phi-
losophy; Monica Joslin, academic affairs; and 
Linda Kaufmann, library. Denise Blaisdell, 
financial aid; Thomas Byrne, psychology; Joseph 
Charon, public safety/campus police; and Susan 
Rusek, admissions office, were honored for their 
15 years of service. Lastly, James Baumbach, 
facilities, and Thomas Mongeon, residential 
programs and services were recognized for their 
10 years of service to MCLA.

At the recent annual meting of Berkshire 
Place, the following officers were elected: Shaun 
Heimann, Francis Investment Group, president; 
Elizabeth Kirby, Berkshire Health Systems, 
vice president; Tanya Wasielewski, Guardian/
Berkshire Life, treasurer; and Vincent Marinaro, 
Ralph J. Froio Senior Center, secretary/clerk.

A change of leadership 
has taken place at Wheeler 
& Taylor Real Estate with 
the Dec. 31 retirement of 
Joe Carini from his long-
time position as president 
of the agency. Succeeding 
him as president is Doug 
Goudey, who will also 
continue in his current po-
sition as CFO of Wheeler 
& Taylor Inc., the parent 
company of Wheeler & Taylor Real Estate and 
Wheeler & Taylor Insurance. Carini had been with 
Wheeler & Taylor Real Estate for 32 years and had 
served as its president for the last 24 years. His long 

tenure included terms of 
service as president of the 
Berkshire County Board of 
Realtors and the Berkshire 
County Multiple Listing 
System. Goudey has been 
with Wheeler & Taylor 
Inc. almost 20 years and 
currently serves as CFO. 
A past trustee for the 
Stockbridge Library and 
the Stockbridge Chamber 

of Commerce, Goudey currently serves as presi-
dent of the Stockbridge Land Trust and treasurer 
for the Laurel Hill Association. 

Berkshire South Regional Community Center 
Executive Director Jenise Lucey has been selected 
to participate in the Nonprofit Leadership Institute 
in 2014. She is one of six individuals who will 
have the opportunity to build upon their leadership 
and management skills through this collaborative, 
peer-learning program run by Berkshire Taconic 
Community Foundation’s Center For Nonprofit 
Excellence. Lucey’s participation will be funded 
by South Berkshire County Fund. Lucey has been 
at the helm of Berkshire South Regional Com-
munity Center since 2010 and earlier served as 
managing director for four years.

Two staff members 
at Berkshire Healthcare 
have been awarded schol-
arships through the Mas-
sachusetts Senior Care 
Foundation, which for 
more than 25 years has 
supported long-term care 
employees with their ca-
reer goals. Valerie Boua 
from Mt. Greylock Ex-
tended Care Facility in 
Pittsfield, and Shaun 
Kennedy from Hillcrest 
Commons Nursing & 
Rehabilitation Center in 
Pittsfield, have both been 
awarded scholarships to 
be used to further their 
professional development 
within the long-term care 
profession. They were 
among 51 awardees se-
lected from nearly 400 
applicants for this year’s scholarship program.

Adams Community Bank has announced the 
promotion of four of its employees: Elena Tucker 
to human resource and payroll officer, Emma 
Tower to retail loan officer, Bonnie Callanan 
to deposit operations supervisor, and Rebecca 
Crouse to BSA analyst. Tucker, who joined the 
bank in 2012 as human resource manager, will 
now be responsible for all human resource and 
payroll functions in her new position. As retail 
loan officer, Tower will be responsible for assisting 
loan customers to meet their individual needs. She 
began her career with the bank as a teller in 2006. 
Callanan joined the bank in 2004 and most recently 
served as electronic banking specialist prior to 
her new position, where she will oversee all daily 
operations involving quality review, electronic 
banking, fraud and related functions. Crouse, who 
began her career with the bank in 2002 and most 
recently served as BSA assistant, will have full 
responsibility of operations of the Bank Secrecy 
area, including the monitoring of moderate and 
high risk accounts, suspicious activity, employee 
training and regulatory changes.

Cindy Welch of Tucker Welch Properties has 
been recognized for her service to physicians by 
MD Preferred, which helps physicians and other 
healthcare professionals find community based, 
“doctor friendly” real estate professionals. Welch 
and other real estate professionals who display the 
MD Preferred Service Medallion are qualified to 
act as recruiting partners to area practice manag-
ers and hospital administrators, helping to tell 
the community story while the medical recruiter 
focuses on the clinical opportunity.

David Bissaillon of 
Smith Bros. McAndrews 
Insurance Agency in 
Adams recently earned 
the designation of Certi-
fied Insurance Counselor 
(CIC). To achieve CIC 
designation, Bissaillon 
demonstrated his pro-
fessional competence 
through the successful 
completion of the five CIC 

institutes and comprehensive written examina-
tions focusing on all major fields of insurance, 
insurance management, and agency operations. 
Bissaillon has more than 20 years of experience 
in the insurance industry.

David Rice of The 
Sherman Investment 
Group, affiliated with 
RBC Wealth Manage-
ment, recently earned 
his Certified Financial 
Planner (CFP) designa-
tion from the Certified 
Financial Planner Board 
of Standards. To earn 
this designation, a pro-
fessional is required to 
complete studies in a broad range of approved 
financial planning curricula, pass a rigorous and 
comprehensive certification exam, obtain several 
years of experience conducting financial planning 
services, and commit to uphold the high ethical 
standards set by the CFP Board. Rice has been a 
member of The Sherman Investment Group for 
more than 10 years.

George Roberts II and Richard Vinette Jr. 
have joined the Lee-based law firm of Hannon 
Lerner, PC as Of Counsel. Licensed in both New 
York and Massachusetts, Roberts is versed in 
tort litigation and contract negotiation, and has 
represented clients in a wide range of civil litiga-
tion issues, including employment law, contract 
negotiation disputes and personal injury claims. 
Vinette previously served as executive director 
of the Lee Community Development Corpora-
tion for 16 years, during which he helped broker 
multiple deals for public and private investment 
in Lee’s economy. He also brings experience 
in the practice of real estate law, including all 
aspects of residential and commercial real estate 
development and financing, subdivisions, zoning, 
environmental and other forms of land use.

Richard Cantele Jr., president and CEO of 
Salisbury Bank and Trust Company, has been 
elected second vice chairman of the Connecticut 
Bankers Association (CBA). Cantele has been 
with Salisbury Bank since 1981 and has been 
president and CEO since 2009. Headquarterd 
in Lakeville, Conn., the bank has two offices in 
Berkshire County, with a third coming soon to 
Great Barrington.

Wild Oats Market Chef Greg Roach will join 
leading national culinary experts at the Worlds 
of Healthy Flavors Conference, being held Jan. 
22-25 at the Culinary Institute of America at 
Greystone in Napa Valley, Calif. The focus of 
the 10th annual conference is on the use of pro-
duce in prepared foods, and especially on how 
produce is used to flavor the cuisines of Asia, the 
Mediterranean and Latin America. Attendees at 
the invitational leadership retreat include lead-
ing nutrition scientists, corporate chefs, world 
culinary experts, cookbook authors, and writers 
from top consumer and trade publications. Roach 
is the only attendee to be invited from a small, 
single-location business, and the only attendee 
from a food cooperative.◆
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news & notes from the region

pioneer spine and sports 
physicians opens in lenox

By John Townes
A new physicians’ practice has located in 

the Lenox Commons mixed-use complex at 
55 Pittsfi eld Rd. (Route 7/20) in Lenox.

Pioneer Spine and Sports Physicians 
opened an offi ce in the central section of 
Lenox Commons in early November.

The practice specializes in the diagnosis 
and treatment of neurologic and muscu-
loskeletal disorders, 
including injuries and 
chronic issues.

Pioneer Spine and 
Sports Physicians is a 
multi-office practice 
that is based in West 
Springfi eld. It also has offi ces in Springfi eld, 
East Longmeadow, Northampton, Greenfi eld 
and in Brattleboro, Vt.

The 25-year-old practice is owned by a 
group of seven physician-partners, and it has 
a staff of 145, including associate physicians 
and other personnel.

“We were eager to open an office in 
Berkshire County because we saw a need for 
our services here,” said Dr. Gregory Park, 
one of the partners and the lead physician 
of the new Lenox offi ce.

“We were already seeing patients from 
Berkshire County in our other offi ces,” he 
said. “We wanted to better serve them with an 
offi ce here, so they would not have to travel 
over the mountains. We also determined that 
there is a large enough population in Berkshire 
County to support an offi ce here.”

The Lenox offi ce has a rotating medical 
staff of three physicians. In addition to Park 
they include Dr. Douglas Molin and Dr. 
Phong Kieu.

Park said that, initially, the offi ce has a 
medical staff on-site for three days a week, 
while it has an offi ce support staff fi ve days a 
week. The Lenox offi ce has two non-clinical 
staff members.

He said that the medical hours will be 
expanded as the demand and number of 
patients increases. “Our goal is to have it 
open with a medical staff full time as soon 
as possible,” he said.

Pioneer Spine and Sports Physicians has 
two primary emphases, said Park, who also 
is medical director of the Weldon Rehabilita-
tion Hospital in Springfi eld.

“One focus is physical medicine, including 
diagnosis and nonsurgical treatment of back 
and neck injuries and other musculoskeletal 
and nerve problems,” he said.

The practice conducts various diagnostic 
procedures. The Lenox offi ce is currently 
equipped for methods that include ultrasonic 
imaging, fl uoroscopic C-ARM guided injec-
tions and electromyography (EMG). There 
are also plans to add equipment for other 
procedures.

They also provide medical treatments, in-
cluding prescribing medications, administer-
ing injections of medication in the spine and 
joints and other procedures. For conditions 
that require surgical treatment, they will refer 
the patient to appropriate practitioners.

Park noted the Lenox staff physicians are 
certifi ed in sports medicine, and Kieu is also 
a team physician.

The other primary focus involves a variety 
of rehabilitation services.

The practice provides analysis and follow-
up treatment and management. “Injuries or 
other physical problems often have unique 
complications that persist, and we work with 
those,” Park noted.

This includes treatment and management 
of conditions resulting from catastrophic 

injury, such as accidents involving the 
brain and spinal chord, strokes and major 
fractures. They also provide rehabilitative 
services for those with chronic conditions, 
such as repetitive stress injuries and other 
issues. They also help patients manage 
spasticity issues.

In addition to physical rehabilitation, they 
provide analysis and selection of wheelchairs 
and other adaptive equipment for patients 
who have impaired mobility.

A complete listing of services and other 
information about Pioneer Spine and Sports 

Physicians is avail-
able online at www.
spinesports.com. The 
telephone number for 
the Lenox office is 
413-242-9115.

Lenox Commons is a 
mixed-use development that includes restau-
rants, retail and other commercial activities, as 
well as an adjacent residential complex.

In recent years, it has attracted a cluster 
of tenants with a health and medical orienta-
tion. This role is expected to expand shortly 
with a substantial primary medical facility 
that Berkshire Health Systems is planning 
to establish there.

Park said the medical aspect of the complex 
was one reason Pioneer Spine and Sports 
Physicians chose to locate its new Berkshire 
offi ce there.

“Lenox Commons is a good fi t for us, and it 
is also a good central location,” he said.◆
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INdUSTRY issues

By John Townes
As the planning for a proposed life sci-

ences center at the William Stanley Business 
Park in Pittsfi eld moves to the next phase, 
the anticipated role of the facility has been 
expanded to serve a broader range of existing 
businesses in the region.

The Pittsfi eld Economic Development 
Authority (PEDA), a quasi-public agency that 
is working to develop the mixed-use business 
park on the former site of General Electric 
operations in the city, is currently preparing 

a fi nal plan for a life sciences center there 
to submit for state funding.

PEDA Executive Director Cory Thur-
ston explained that the 
center is envisioned as 
a central resource that 
would attract business-
es in the life sciences to 
the Berkshires, and help 
to bolster that sector as 
part of regional economic development.

In 2008, about $6.5 million was ear-
marked by the state for the facility through 
the Massachusetts Life Sciences Center 
(MLSC) program.

Since then, PEDA has been preparing to 
submit a plan for it, which – if approved – 
would trigger the release of earmarked funds 
for the project.

In early January, PEDA received a fi nal 
report in its feasibility study, which was 
prepared by consultant Rod Jane.

The life sciences center has been envisioned 
as a facility that would house emerging fi rms 
that have developed the basis for new drugs, 
diagnostic tests and other medical and biotech 
products. Rather than focusing on start-ups, 
the center would be oriented to established 
companies that are ready for the next step of 
development and marketing of their products 
or services on a commercial basis.

The life sciences center would include offi ce 
space as well as labs, clean rooms and other 
specialized equipment and R&D resources that 
are required for this level of activity.

The feasibility study maintains this focus, 
but it also recommends that PEDA expand the 
role of the center to serve as a shared resource 
for existing companies in other sectors that are 
involved with related products and services.

“The conclusions of the study are similar 
to the original vision, but it also proposed a 
stronger emphasis on the collaborative and 
technical assistance aspect,” said Thurston. 

“It’s an important change that will also open 
the door to many additional possibilities.”

Thurston explained that, while biotechnolo-
gy and medical research 
are the activities most 
commonly associated 
with the life sciences, 
there are also businesses 
in other industry sectors 
that provide them with 

related products and services.
For example, Berkshire County has plas-

tics companies with expertise in the produc-
tion of packaging and delivery devices for 
medical products and related materials. The 

center would make its specialized resources 
available to companies in these related fi elds, 
as well as the life sciences fi rms.

“The center will offer local companies 
access to specialized research and develop-
ment resources like labs and a clean room 
that they could not afford to have on their 
own,” said Thurston. “It would also encour-
age collaborations. It will allow companies 
that are on the cutting edge of research and 
commercialization in the life sciences to 
work with companies that have expertise 
and experience in making things that are 
also needed in those products.”

As an example, continued Thurston, a bio-

Broader role envisioned for proposed life sciences center
Facility targeted for william 
stanley park could also serve 
existing businesses in region

“Everyone recognizes the 
entire region would benefi t 

from the jobs and other 
economic opportunities an 

assembly plant would bring, 
whatever specifi c site might 

be chosen for it.”

By John Townes
A current economic development cam-

paign is working overtime to convince the 
yet-to-be-determined winner of an upcoming 
estimated $1 billion railway-car manufactur-
ing contract to locate their assembly operation 
in Berkshire County.

The group has scheduled a meeting on Jan. 
28 for local businesses who are interested 
in learning more about this effort, and the 
potential to become suppliers for the opera-
tion should it end up locating here.

Last fall, Gov. Deval Patrick announced his 
administration’s plans to build replacements 
for at least 226 railway cars in the Red Line 
and Orange Line of the Massachusetts Bay 
Transportation Authority (MBTA) public 
transit system in eastern Massachusetts. 
This is part of a larger 
overhaul of the state’s 
transportation system.

The MBTA has is-
sued a request for pro-
posals for a contract to 
build the railway cars 
over the next decade. 
The state will be ac-
cepting proposals this 
year from companies 
interested in manufacturing the railway 
cars, with a decision expected to be made 
by next winter.

One condition in the RFP is that any 
company selected would have to locate the 
assembly operation within Massachusetts.

“None of the companies that are expected 
to seek this contract currently have a manu-
facturing facility in the state, so they will 
have to establish one in order to qualify for 
the contract,” said Cory Thurston, executive 
director of the Pittsfi eld Economic Develop-
ment Authority (PEDA), which is among the 
local interests spearheading this campaign.

“We’re making an all-out effort to make 
sure these companies are made aware of 
Berkshire County as a potential location 
for this facility, and to use the resources we 
have available to convince them to establish 
it here,” he said.

Thurston added that time is of the essence 
because of the need for the companies to 
submit their RFPs to the state.

The companies will likely be looking for 
existing structures that could be adapted or 
sites which already have a foundation to build 
on. They would also have to be located by 
railroad tracks so the fi nished cars can be 
transported to the MBTA lines.

Thurston noted that, despite its distance 
from Boston, Berkshire County has a number 
of sites that would be well suited for such 
an operation.

These include a site with an foundation in 
place at the William Stanley Business Park 
in Pittsfi eld, which PEDA is developing. 
There are several other sites that are pos-
sible candidates, including a former Crane 
manufacturing plant in Dalton and locations 
in Lee.

“There are not a lot of suitable sites avail-
able in the state that are along rail sidings, 
so any one of the locations here could be 
attractive to them,” said Thurston.

In addition to the jobs that would be cre-
ated by the manufacturing operation itself, 
Thurston said other existing companies 

“It’s an important change 
that will also open the 

door to many additional 
possibilities.”

getting on right track to pursue railcar deal
Jan. 28 informational meeting slated on topic 

here could also gain business as suppliers 
and subcontractors for the assembly plant. 
This includes metal fabricators, plastics 
companies and other businesses involved in 
products and services that would be needed 
by the operation.

“Even if the assembly plant is not ulti-
mately located in Berkshire County, it’s still 
an opportunity for existing companies to gain 
a signifi cant new source of business as part 
of the supply chain for the manufacturer that 
wins the contract,” said Thurston.

Open meeting scheduled
He said a working group has been formed to 

organized this campaign, including himself; 
Dave Curtis of the 1Berkshire economic de-
velopment collaborative; Doug Clark, the city 

of Pittsfi eld’s director 
of community develop-
ment; and Doug Crane, 
former vice president 
of Crane.

They have scheduled 
an open meeting for 
local businesses inter-
ested in being part of 
this effort, and being 
included in a planned 

directory of available services that will be 
presented to the companies bidding on the 
MBTA contract.

That meeting is slated to be held Jan. 28 at 
8 a.m. in the offi ce of the Berkshire Cham-
ber of Commerce in the 1Berkshire Central 
Station in Pittsfi eld. Thurston noted that it 
might be moved to a bigger site if there is a 
larger anticipated attendance.

“It’s open to anyone who is interested 
in this,” said Thurston. “The only thing we 
ask is that those who are planning to come 
contact us in advance so we have an idea of 
the space we’ll need.”

He added that people can RSVP or fi nd out 
more by calling his offi ce at PEDA (413-494-
7332 ) or 1Berkshire (413-499-1600).

Thurston said state Rep. Tricia Farley 
Bouvier of Pittsfield initially suggested 
the idea of an effort to attract the assembly 
operation.

He said he became involved after PEDA 
received an inquiry about the William 
Stanley Business Park as a potential site 
from one company planning to bid on the 
contract.

PEDA has offered a $1 million incentive 
to encourage a manufacturer for the project 
to locate in Pittsfi eld.

Thurston emphasized that he and PEDA 
have taken a leadership role as part of their 
larger mission of promoting economic devel-
opment and creating jobs in the region.

He said that all of the participants are 
primarily motivated by the goal of trying to 
attract an assembly plant to Berkshire County, 
regardless of the specifi c location.

“There may be some friendly competi-
tion among potential sites, but this is really 
a Berkshire County effort,” he said. “The 
main objective for all of us is to get people 
from these companies into the county to see 
what is available here. Everyone recognizes 
the entire region would benefi t from the jobs 
and other economic opportunities an assem-
bly plant would bring, whatever specifi c site 
might be chosen for it.”◆
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technology fi rm that is preparing a new drug 
or test could work in partnership with a local 
plastics fi rm that makes medical devices.

“They could work together to develop the 
entire product, including its packaging and 
delivery system,” said Thurston.

Broader goals
He noted that this broadening of focus was 

a result of the market research and interviews 
conducted as part of the feasibility study.

“This will enable the facility to take 
advantages of the existing strengths of the 
regional marketplace, and increase its appeal 
to life sciences fi rms,” he said.

Thurston noted that it also refl ects broader 
economic development goals.

“In addition to attracting new businesses 
into the region, economic development strate-
gies also require an emphasis on retention 
and growth of existing businesses here,” 
he said. “The new plan for the life sciences 
center would do both.”

With the initial study completed, PEDA 
is now preparing a fi nal business plan to 
submit to the state. Thurston said they hope 
to submit that by June.

While the details are still being worked 
out, the basic concept is for PEDA or some 
other nonprofi t organization to develop and 
manage the facility. Space in it would be 
leased out to eligible companies.

Eventually, as individual tenants establish 
their products and grow, they would move to 
larger quarters. Ideally, they would remain 
in Berkshire County.

A related goal for the life sciences center 
is to serve as an anchor that would also be 
a magnet for the development of adjacent 
facilities for life sciences companies within 
the business park.

Thurston explained that the vision is for 
privately developed buildings to be construct-
ed on adjacent sites to house life sciences 
companies, including some of the fi rms that 
grow out of the life sciences center.

“What we hope to do is create a campus, 
where the life sciences center would serve 
as a collaboration center combined with 
other buildings that 
would house other life 
sciences businesses,” 
said Thurston.

One potential com-
ponent of such a campus 
is Nuclea Biotechnolo-
gies Inc., a Pittsfield 
based company that 
develops biomarkers and diagnostic assays 
for treating cancer and other diseases. Its 
founder and CEO, Patrick Muraca, has been 
among the most active proponents of the life 
sciences sector in Berkshire County.

Muraca has been interested in locating 
his company in the William Stanley Park for 
the past decade, throughout the park’s long 
planning and development process. That 
interest has become more pointed recently, 
as the company looks to address its need for 
larger facilities to accommodate its continued 
growth (see related story).

Thurston said that PEDA is working 
with Muraca to bring Nuclea into the park. 

By John Townes
Patrick Muraca, founder and CEO of Nuclea Biotechnologies 

Inc., said his company’s ability to move into the William Stanley 
Business Park is not based on the prospects or timetable for the life 
sciences center that the Pittsfi eld Economic Development Authority 
(PEDA) is working to develop (see related story).

Muraca said he has been working to assemble an investment 
group to fi nance and build a new headquarters for Nuclea.

“We would obviously prefer that it be 
in conjunction with PEDA’s life sciences 
center,” he said. “But our building would 
be a standalone project that is not depen-
dent on that. We can build our own facility 
in the park regardless of what happens 
with the life sciences center.”

But Muraca also said his company’s most pressing priority is to 
build a facility for Nuclea as quickly as possible, even if it has to 
be outside of Pittsfi eld and Berkshire County.

Muraca said a key to that is whether the city and/or state provide 
Nuclea with some form of fi nancial support and incentive, such as 
tax abatements, tax-credit fi nancing arrangement, or some other 
form of tangible assistance.

“We want to be in Pittsfi eld, and our preference is to move into 
the Stanley Business Park,” he said. “However, our fi rst priority has 
to be what is in the best interests of our company. If we are not able 
to get support for that here, we may have to go somewhere else.”

He noted that a technology center in Albany has offered the 
company a 10-year tax abatement if Nuclea were to locate there.

Muraca, a Berkshire County native, has been a leading proponent 
of the overall goal of cultivating the life sciences industry in the 
county as an aspect of economic development.

To that end, Muraca has developed partnerships with Berkshire 
Community College and other educational institutions to train area 
students for careers in jobs in the life sciences. He also leases space 

for some Nuclea operations in the existing building that houses 
PEDA’s offi ces in the business park.

He is also working with PEDA and the city to assist with the 
development of the life sciences center.

Muraca has also said that, if conditions are right, he would move 
to Pittsfi eld the facilities of WILEX Inc., a life sciences company 
based in Cambridge that Nuclea acquired last year.

However, he said, Nuclea does need some kind of tangible sup-
port for its own facility from the city and 
state in the very near future.

He noted that his company has already 
outgrown the offi ces it currently occupies 
in a commercial complex on Elm Street 
after just a few years of residency there.

“Nuclea has reached the point where 
we have to move into a new state-of-the-art building that meets our 
needs very soon,” he said.

Muraca said support from the city and state are necessary for 
that project to be feasible.

“I honestly believe Nuclea has proven that we’re a sustainable 
company that is worthy of support,” he said. “We’ve built a solid 
business in Pittsfi eld, and we’ve created good jobs in the process. We 
want to stay and continue to grow here. But the city and the state have 
to step up to the plate and do something to help us with that.”

Muraca said he has been discussing this with local offi cials, and 
he plans to present a proposal to the Massachusetts Life Sciences 
Center, an investment agency that supports the life sciences sec-
tor and which is charged with implementing a 10-year, $1 billion, 
state-funded investment initiative.

He reiterated that Nuclea will have to make a decision on its 
ultimate location in the very near future.

When asked what kind of specifi c timetable he is talking about, 
Muraca replied, “Very soon. I’d say we’ll need to know what we’re 
going to do within three months.”◆

“We want to stay and continue to 
grow here. But the city and the state 
have to step up to the plate and do 
something to help us with that.”

Nuclea CEo seeks incentives as part of site selection process

However, he said, that is a separate issue 
from the life sciences center, because Nu-
clea is an established company that is larger 
than the emerging fi rms that the center is 
targeted to.

“We’re enthused about Nuclea’s continued 
interest in locating in the park,” Thurston 
said. “We’re working with them to make 
that happen, and we expect the company will 
be actively involved with the life sciences 
center. However, they have grown to the point 

where they would need 
to construct their own 
facility there. We’re 
looking at ways that 
can be accomplished, 
but it is technically 
separate from the life 
sciences center.”

Thurston said pre-
liminary estimates for the total development 
costs of the life sciences center itself are 
between $15 million and $20 million, of 
which the state funds would cover about 
$6.5 million.

PEDA is exploring various other sources 
of fi nancing for the balance. Potential sources 
include funding from PEDA, the city of 
Pittsfi eld and/or other public sources.

In addition, Thurston said, they are hoping 
to attract matching funds from the private sec-
tor, including businesses that might develop 
adjacent facilities.

Regarding the timetable for the life sci-
ences center, Thurston said that will depend 

on several factors, including the state’s deci-
sion and PEDA’s ability to raise the necessary 
fi nancing, among other variables.

Even if the state does commit to releasing 
the earmarked funds soon, it could still take 
a while – perhaps several years – before they 
are actually received. Thurston said PEDA 
is attempting to set up a package of other 
private and public investment and bridge 

fi nancing to enable the project to proceed 
in the meantime.

If all goes well, he said, construction could 
begin soon. “We hope to have everything 
ready so that – once the state releases the 
funds – we will be ready to fi nalize the other 
fi nancing. If that happens, it is possible that 
we could start construction within six months 
after the state’s commitment.”◆

“This will enable the facility 
to take advantages of the 
existing strengths of the 

regional marketplace, and 
increase its appeal to life 

sciences fi rms.”

This multi-story industrial warehouse is on a 6.2-acre plot with additional land 
available. Its wonderful Route 2 location provides easy access with enormous 
drive-by traffic flow. 
The well-maintained 
building is presently 
home to 15 individual 
businesses that occupy 
a portion of the overall 
square footage. Once 
a spinning mill,  the 
original gatehouse is still intact. Plenty of opportunity for developers or 
investors. The possibilities are endless!

$1,200,000

original gatehouse is still intact. Plenty of opportunity for developers or 

This multi-story industrial warehouse is on a 6.2-acre plot with additional land 
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By John Townes
While the dream of many people who 

produce self-published books is to have their 
work eventually picked up and backed by a 
publishing company, photographer Stephen 
Donaldson went in the opposite direction.

When the initial press run of his popu-
lar photographic coffee-table book The 
Berkshires was about to run out, Donald-
son shifted it from a traditional model of 
being produced by an outside publisher 
to a more do-it-yourself approach of self-
publishing.

It is now being published by himself, under 
the aegis of his Great Barrington business, 
Stephen G. Donaldson Photography Inc.

In the process, he also shifted its production 
from China, where the original edition was 
printed, to a homegrown business, Quality 
Printing of Pittsfield.

“Now I can say the book is truly a product 
of the Berkshires,” said Donaldson.

The Berkshires was originally published in 
2007, with 3,000 copies printed. It has been 
sold since then in many bookstores here and 
in other places, as well as in the gift shops 
of regional attractions and other locations. 
Donaldson also has sold copies himself at 
art fairs and other venues.

Donaldson released the new edition of 
The Berkshires in October 2013, and it is 
already on the shelves of bookstores and 
other sales venues.

The Berkshires (list price $39.95) is a 
coffee-table book that provides a pictorial 
tour of the region, with a minimal amount of 
text. It has 144 pages and features 187 images, 
ranging from fine-art landscapes and nature 
photographs to pictorial representations of 
sites in local communities.

With the new edition, Donaldson has 
expanded the book, adding 40 new photo-
graphs and increasing it from its previous 
128 pages.

“I wanted to add photographs I had taken 
since the original book came out,” he said. 
“Also, some people had pointed out to me 
that the original edition was mostly focused 
on the section of Berkshire County south 
of Pittsfield. That was a fair criticism, so I 
have added more photographs from Pittsfield 
to the north and east into the hills. So now 

it’s a more rounded representation of all of 
the Berkshires.”

Donaldson said his move into self-
publishing came about 
through a combination 
of circumstance and 
choice.

In addition to man-
aging his career as a professional photogra-
pher, Donaldson worked in various aspects of 
business and finance in his younger years.

The Berkshires originated in 2006, when a 
friend, Eric Wilska, owner of The Bookloft 
in Great Barrington, was speaking at a book 

fair with Webster Bull, 
who then owned Com-
monwealth Editions, 
a company that pub-
lished photographic 

books about regions of New England.
“Eric told him that there weren’t any con-

temporary books like this about Berkshire 

County anymore, and he suggested me as 
a possible photographer if Commonwealth 
was interested in doing that,” said Donald-
son. “Then I got in touch with [Bull], and 
gave a slide show of my photographs, and 
that led to the book.”

Reflecting the globalization of publishing, 
Donaldson said the book was printed in Hong 
Kong. Commonwealth Editions handled its 
distribution and marketing, and the book 
was carried in Barnes & Noble and many 
other retailers.

In addition, Donaldson took a share of 
books and sold them himself at art fairs and 
other events, where he also sells prints of 
his photography.

“It got a lot of press and reviews when 
it came out,” he said. “It certainly wasn’t 
in the category of a major best seller, but it 
sold steadily and was popular for this type 
of regional photographic book.”

He said his relationship with Common-
wealth Editions had been a positive one. “It 
worked well, and Webster and I also became 
personal friends,” he said.

However, Bull subsequently retired from 
publishing and sold the company’s book 
titles in 2010 to another company, Apple-
wood Books.

While the business situation for the book 
initially remained the same, Donaldson said 
he realized it was time to make a change early 
in 2012, as the original supply of books was 
close to running out.

Donaldson managed to stretch out his sales 
with copies of the book that he had previously 
acquired. However, he had to look at the op-
tions for producing a second edition.

“It was a steady seller for me when I went 
to art fairs,” he said. “Also, when I talked 
to booksellers, they would tell me it was 
selling and they wanted to continue to keep 
it in stock.”

He also had another high-profile incentive 
for keeping the book in print.

“The office of Governor Deval Patrick 
contacted me in 2012, because he was look-

‘Selfie’ for 
2nd edition
photographer becomes 
publisher for reprint of 
popular coffee-table book 

CREATIVE economy 

First published by Commonwealth Editions in 2007, photographer Stephen Donaldson’s popular coffee-table book has now been revised and updated as a self-
published second edition. The new version was printed much closer to home at Quality Printing of Pittsfield, compared to original book’s production in China.

This scene of a country road in Cheshire with Mount Greylock in the background is among the 40 new photos added to the second edition of The Berkshires.

“It’s a more rounded 
representation of all of the 

Berkshires.”
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ing for copies of the book for one of the gifts 
he gives to visitors,” Donaldson said. “That 
started a good relationship with them, and 
was another reason to make sure the book 
would continue to be available.”

Applewood Books had the option to pro-
duce another edition, and Donaldson said he 
fi rst approached the publishing company on 
the matter. While they offered to do a reprint-
ing, it would be under different terms than 
the original edition.

Donaldson decided that their offer was not 
fi nancially feasible for him. “I went over the 
numbers and basically any royalties I might 
make would just cover my costs under the 
arrangement they proposed,” he said. “So I 
decided to do it myself.”

He added that a separate unhappy ex-
perience with two other Berkshire-related 
books he had produced for another publisher 
further cemented his decision to go into 
self-publishing.

In October 2012, Applewood agreed to 
return the rights to The Berkshires – and the 
digital fi les that had been used to originally 
produce the book – to Donaldson.

Locally produced
From there, Donaldson began shopping 

for a printer.
“I fi rst talked to some Asian printers, but 

I realized that I don’t know anything about 
things like customs and all of the rest that is 
involved in that,” he said. “So I decided to ex-
plore the options for printing it locally instead. 
That seemed more manageable, and would 
also bring the work to the Berkshires.”

To determine a price range for printing 
that would be practical, he said he fi rst had 
to fi gure out what his break-even point for 
another 3,000 copies would be, as a baseline 
for what he could afford.

Quality Printing gave him an estimate. 
Based on that, he looked for ways to cover 
the cost through his own resources and 
fi nancing.

Fortunately, he noted, a couple of separate 
business opportunities came along in the in-
terim which provided him with additional in-
vestment capital. “That provided seed money, 
and I was able to come 
up with some creative 
fi nancing to cover the 
rest,” he said.

He noted that Qual-
ity also offered ad-
ditional services that 
would help him to re-
duce his own expenses as a publisher. “For 
example, as part of the deal, they’ve provided 
space in their warehouse for the books, so 
that I don’t have to rent a storage facility or 
something like that,” he said.

Donaldson explained that in high-end 
printing of art books, there are many techni-
cal variables that have to be accounted for 
to ensure that the appearance of the fi nal 
product is of suffi cient quality.

He and the staff of Quality began working 
on the preparation last spring. They went 
through the original book’s fi les to set them 
up. “We cleaned up the fi les to improve the 
image quality, and also added the new mate-
rial and did a test run,” he said.

The actual printing of 3,000 copies was 

done in September. He said the overall pro-
duction cost has been about $43,000.

As publisher, Donaldson also has had 
to handle the marketing, distribution and 
promotion of the book himself.

He said his general goal is to sell approxi-
mately 1,000 copies on a wholesale basis and 
2,000 through direct sales.

Fortunately, he noted, he already knew 
interested vendors and other contacts from 
the book’s original edition.

“In late summer, I started calling and visit-
ing bookstores, museums and everyone else 
I knew to begin selling it,” he said.

Most of these con-
tacts were successful, 
and independent retail-
ers have been eager to 
carry the new edition. 
However, Donaldson 
said that he does not 
expect to be placed in 

larger chain vendors.
“I was rated by one chain as a high-demand 

book, and they were interested in selling 
it,” he said. “But they require independent 
publishers to go through an established 
distributor. I want to handle this myself and 
I don’t want to go for that type of formal 
distribution.”

So far, he has lined up about 30 wholesale 
customers, primarily in Berkshire County, 
Connecticut and New York. He handles the 
deliveries himself. He is also selling the 
book on his website (www.sgdphoto.com) 
and through the online store of The Bookloft 
(www.thebookloft.com).

Donaldson will also sell the book when 
he sets up his tent as a photographer at art 

fairs and other events later this year. “I sell 
prints, cards and books at those,” he said. 
“They’re all symbiotic.”

In addition he is always on the lookout 
for other opportunities, such as sales to busi-
nesses and organizations as corporate gifts.

So far, he has sold about 350 copies of 
the new edition.

Career path
Donaldson was born in Grosse Pointe, 

Mich., but moved with his family to England 
at an early age before returning to Michigan 
at 14. He then went to college in Ohio.

“I wanted to be a photographer back then, 
but I was kicked out of the photography pro-
gram,” he said. “I fi gured I should look for 
another career and majored in international 
studies instead. After graduation, I worked 
in sales and management.”

He worked in the bxusiness world for about 
continued on page 15

Stephen Donaldson’s work as a professional photographer opens the door for travel to destinations far removed from his southern Berkshire base, such as a 
visit to Argentina and Cerro Aconcagua, part of the Andes mountain range and the highest peak in the Americas at 6,962 meters (22,841 feet).

A popular photo in the original book was this image of Railroad Street in downtown Great Barrington, which 
Donaldson says has been “edited and cleaned up to improve reproduction in the new book.”

“I decided to explore the op-
tions for printing it locally. 
That seemed more manage-
able, and would also bring 

the work to the Berkshires.”

MATTERS
QUALITY

1-800-54-PRINT
SALES@QUALPRINT.COM
WWW.QUALPRINT.COM

At Qualprint, customer service is our top priority, and we take 
pride in the quality of our printing. Our aptitude for understanding 
our customers’ needs allows us to provide solutions that deliver 

the results they expect. Let us help you raise the quality 
of your marketing materials to a higher standard. 
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By John Townes
After almost 25 years of leasing a former 

garage for its studio and offices, Community 
Television of Southern Berkshire (CTSB) 
will soon be moving to larger and more 
modern quarters in a facility being built at 
the Quarry Hill Business Park off Pleasant 
Street (Route 102) in Lee.

“CTSB belongs to the community, and 
this move will bring many benefits for our 
programming and operations,” said Will 
Ryan, president of the board of CTSB.

CTSB (www.ctsbtv.org) is a nonprofit 
community-based organization that is desig-
nated to operate local-access public-service 
TV channels on the Time Warner Cable 
system in Lee, Lenox, Stockbridge, Great 
Barrington and Sheffield.

Although it is an independent organization, 
CTSB is primarily funded through a 5-percent 
allocation of the cable television revenues 
Time Warner makes within its southern 
Berkshire service area, as called for under the 
franchise agreements between the company 
and the communities it covers.

(Such arrangements frequently exist as 
terms of service between cable providers 
and municipalities, including Pittsfield, 
where Time Warner allocates three channels 
and provides funds to a similar organization 
called Pittsfield Community Television, or 
PCTV.)

CTSB operates three channels on the Time 
Warner system. Channel 16 is for general pub-
lic-service and public-access programming 
produced by volunteers and organizations, 
including local events, interviews, cultural 
programming and other shows. Channel 17 
is the education channel, carrying school 
board meetings and other education oriented 
programs provided by schools. Channel 18 
is the government channel, which covers 
meetings of the town’s boards of selectmen 
and other public bodies.

CTSB was formed in 1988 and has pro-
vided regularly scheduled programming 
since 1991.

The organization is currently based in a 
3,000-square-foot former commercial garage 
that it leases at 925 Pleasant St. in Lee.

With the lease on that facility slated to 
expire this year, Ryan said the organization 
decided to relocate rather than to negotiate 
a new lease for its present site.

According to Ryan, this decision was 
driven primarily by the space limitations 

of the present building, which had become 
insufficient for the station’s operations.

“With the move, CTSB is getting appropri-
ate space to do its job better and serve the 
community more effectively,” he said.

The new building will have 4,000 square 
feet on a two-acre site. It will include a studio, 
control room and offices. It will also have 
two large editing rooms as well as classrooms 
with work stations where people can learn and 
practice the video production skills necessary 
to work on programs.

The facility will be equipped with over 
$200,000 worth of new high-definition 
studio and production equipment. The up-
graded equipment is being funded through 
the most recent franchise agreement ne-
gotiated between Time Warner Cable and 
the towns.

There are also plans to add equipment that 
will enable CTSB to stream its channels on 

the Internet, so people will be able watch 
its programming on their computers and 
mobile devices.

Site selection
The move will be an upgrade in other 

ways, said Ryan.
“Our current production studio is a garage 

bay, and one wall is a large door,” he said. 
“When the weather gets cold, it can become 
very chilly inside. And when you turn on the 
electric heat it’s noisy, which is not good to 
have as background in a television show.”

He said the new building will have gas 
heat, which will also help to reduce the 
organization’s utility bills.

Ryan said the organization, which has an 
annual budget of about $350,000, has been 
able to support the move through careful 
management of its finances over the years.

CTSB purchased the land on Aug. 30 
for $150,000 from Townline Development 
LLC. (That entity had earlier purchased the 
site from the Lee Community Development 
Corporation, operators of the Quarry Hill 
Business Park, for a courthouse development 
project that did not come to fruition.)

CTSB secured $600,000 in financing from 

Lee Bank for construction of a new single-
level steel building on the site. Contractor 
for the project is BETNR Construction of 
Pittsfield. Including the land purchase and 
relocation expenses, the overall cost of the 
project is $800,000.

For technical and financial reasons, the 
new building had to remain fairly close 
to Time Warner’s “headend” master facil-
ity along Route 102 in Lee. (The farther 
away from this main cable system junction, 
the more costly it is to connect to it, Ryan 
explained.)

Ryan said the organization looked at a 
number of existing buildings in the imme-
diate vicinity before selecting the Quarry 
Hill location. “Other sites would have been 
too expensive to convert to what we need,” 
he said.

CTSB held an official ground-breaking 
ceremony for the building on Oct. 11. The 
move is slated to be completed by May, when 
the lease on its current studio expires.

More room for training 
One particularly significant result of the 

move will be an expansion of CTSB’s abil-
ity to provide training in video and program 

placeWORK

STATION bREAK: with new home nearing completion, CTsB looks  
forward to enhancement of service to community

The control room at CTSB’s existing facility in Lee is among the core components of the community access station that will receive an upgrade with the upcoming 
move to new quarters being built a short distance away at Quarry Hill Business Park. That’s good news for those involved with running the nonprofit organization, 
including, from left: Leo Mahoney, station manager;  David Wyatt, a senior at Monument Mountain High School and intern at CTSB; Will Ryan, board president; and 
Steven Borns, production coordinator. (Missing from the photo is operations manager Erica Spizz.) The new facility is expected to be completed this spring.
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production. This is expected to enable the 
station to recruit more people from the com-
munity as volunteers.

The two video editing rooms in the orga-
nization’s current building are very small, 
with room for only one or two people at a 
time. “They’re basically closets, and are very 
cramped spaces to work in,” said Ryan.

That makes it difficult to provide training 
to new volunteers, and it limits the amount 
of work that can be done there by more than 
one person.

“A central part of our mission is to serve 
as a training center where people can learn 
about video and program production,” said 
Leo Mahoney, station manager of CTSB. “But, 
in our present facility, we’ve never been able 
to train more than one person at a time. In the 
new building, we’ll be able to have workshops 
and train about six students at a time, so we’ll 
be better able to fulfill that mission.”

The organization has three full-time paid 
staff members, including Mahoney, produc-
tion coordinator Steven Borns and operations 
manager Erica Spizz.

CTSB also has about 50 members, people 
from the community who pay a small annual 
fee that allows them to participate in train-
ing programs at the station, and to make 
use of video cameras and other equipment 
for personal projects and purposes. Among 
these members, about 20 are currently active 
as volunteers, who attend and provide video 
coverage of local gov-
ernment meetings.

In addition, the sta-
tion pays about 15 other 
people on a part-time 
basis to cover those meetings for which 
volunteers are unavailable.

“We’re obligated to carry meetings of the 
governments of five towns,” said Mahoney. 
“I have to hire additional part-time people 
to cover those meetings, because we can’t 
do them all with our core staff or volunteers. 
Ideally, we hope to bring in more volunteers 
and save money.”

With the move, Mahoney and Ryan said 
the station plans to initiate new outreach and 
public awareness activities to raise the profile 
of CTSB in the community.

“The goal is to recruit new volunteers and 
expand our local programming,” said Ryan. 
That, for example, could include regular cov-

erage of school sporting events – something 
CTSB is currently unable to provide. “In 
order to do that, we have to prime the pump 
by training more people,” said Ryan. “We’ll 
be able to do that in the new facility.”

Ryan also is working to modestly expand 
CTSB’s current 12-
member board, which 
is mostly comprised of 
residents from the five 
towns served by the 

station. He noted that, in addition to helping 
CTSB, volunteering provides an opportunity 
for people to get more involved in local life, 
to communicate about their interests and 
creatively express themselves.

“That’s how I got involved in the station,” 
said Ryan, who lives in Alford and is retired. 
Prior to that, he worked for IBM, American 
Express and Columbia Records and as an 
independent consultant in information tech-
nology, management and marketing.

“I was looking for something interesting 
to do, and I trained and started producing 
programs at CTSB as a volunteer,” he said. 
“I cover events that I’m passionate about, 
and I love it.”

He added that, in today’s video-oriented 
era, it is also is an opportunity for people 
to learn skills that can be useful in other 
ways.

“We live in an age where video is every-
where,” said Ryan. “Businesses also use 
videos in many ways. So video production is 
a valuable skill to have. We want to provide 
the best video production training resources 
for our programming and for community 
members who want to develop professional-
level video production skills for personal and 
nonprofit purposes.”

Because Ryan lives in Alford, a town that 
does not have cable TV service, he is unable 
to view any of CTSB’s programming at his 
home. That situation will change when the 
station adds online video streaming capabili-
ties following the move to the new studio.

“That will be beneficial not only to people 
like me, who live in towns not served by 
Time Warner, but also to others who do live 
in the five towns that are covered but do not 
subscribe [to cable services],” he said. “Get-
ting our programming online will allow us 
to reach more people and build more interest 
in what we do at CTSB.”◆

photographer as publisher
continued from page 13

Will Ryan and Leo Mahoney point out that one of the biggest benefits of the station’s new home will be 
the added space and equipment for volunteer training in video editing and program production. “In the 
new building, we’ll be able to have workshops and train about six students at a time,” says Mahoney.

“The goal is to recruit new 
volunteers and expand our 

local programming.”

13 years, and he lived in New York City and 
then in California. He worked for Merrill 
Lynch for a while, and then had a job in the 
electronics industry.

By the early 1990s Donaldson decided it 
was time for a change.

“I got very tired of business and I did a lot 
of soul searching,” he said. “I decided that 
I really wanted to go back to my first love 
of photography, so I started making plans 
to do that.”

He said his initial goal was to take a trip 
around the world and to document his travels 
in photographs and words. After saving his 
money and making plans for that, he traveled 
abroad from 1995 to 1997.

In the early stage of that trip, he met his 
future wife, Sarah, who lived in Berkshire 
County at the time.

“We stayed in contact while I was travel-
ing, and after I returned I moved to Berkshire 
County to be with her in 1998,” he said.

Since then, Donaldson has established 
his photography career.

In addition to the book, he does a variety 
of photographic work, including selling 
art photography, taking portraits and other 
commissioned work, providing images to 
publications, corporate communications 
material and selling stock photography, 
among others.

“When you live in the Berkshires, you 
can’t do just one thing,” he noted. “I do a 
lot of little chunks of different things, and it 
adds up to making a living.”◆
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bANKING & finance

By Brad Johnson
Salisbury Bank has begun the new year 

by beginning work on a new branch office 
in Berkshire County.

In early January the Connecticut-based 
financial institution broke ground on a 
renovation project that will transform an 
existing commercial building at 210 Main 
St. in downtown Great Barrington into a 
full-service branch location.

When completed later this spring, it will 
become the bank’s third office in Berkshire 
County, joining existing locations in South 
Egremont and Sheffield.

According to Richard Cantele Jr., president 
and CEO of Salisbury Bank, the decision to 
establish an office in downtown Great Bar-
rington was driven by a variety of factors. 
Among these were basic opportunities the 
bank saw to expand its brand within the Great 
Barrington market, including those created 
by what he referred to as recent consolida-
tion of other banking operations within the 
southern Berkshire market.

It was also influenced by the success of 
the bank’s two exist-
ing branches in the 
Berkshire market, espe-
cially that of the Shef-
field location, which in 
2010 was moved from its original village 
center location to a much larger facility a 
short distance to the north along Route 7.

That new branch – built within a former 
church building that the bank purchased for 
$675,000 – was configured for what at that time 
was a new approach to banking operations, 
with an open floor plan and free-standing cus-
tomer service “pods” instead of the traditional 
teller line, among other features.

“The decision to open an office in Great 
Barrington was predicated on the acceptance 
of customers of this new model of banking 
that we introduced in our Sheffield branch,” 
said Cantele. “We saw a good opportunity 
to extend this into the Great Barrington 
community.”

Underlying that desire to expand the bank’s 
brand into the Great Barrington market was 
what Cantele described as a firm commitment 
to the basic concept of the branch office and 
the value of personal interaction between 
customers and staff.

“We continue to believe very strongly in 
the physical branch model,” Cantele said.

While technology and efficiency continue 
to drive the financial services industry towards 

electronic banking and other indirect service 
delivery options, Cantele said this trend does 
not necessarily have to come at the expense 
of more traditional banking models.

“We pride ourselves on the personal ser-
vice we deliver,” he said. “I believe it’s the 
people that make the bank, and we work hard 
to put a great team on the field.”

“Universal bankers”
To that end, the team that will soon be 

taking the field in the new Great Barrington 
office, as well as at other Salisbury locations, 
will be comprised of what Cantele referred to 
as “universal bankers” who are able to handle 

a range of functions 
and responsibilities, 
rather than work within 
a tightly defined job 
description.

“We’re moving to this model now,” he 
explained. “When we hire new employees, 
we train them to be well-rounded so that they 
become a customer service representative 
and teller molded into one.”

This approach has many advantages, he 
said, including overall staffing efficiency 
and enhanced job satisfaction for the staffers 
themselves that comes with more diversity 
and responsibility in the role they play.

“It’s also a win for our customers,” said 
Cantele. “They know they can get their ques-
tions answered by anyone on our staff.”

While the term “universal banker” con-
veys a more generalist approach to staffing, 
Cantele said the new Great Barrington branch 
will also be served by specialists in certain 
areas, such as commercial banking, mortgage 
origination and trust services.

As for the new branch itself, it is being cre-
ated from a 1,500-square-foot space on the first 
floor of the two-story building on the corner 
of Main and Rosseter streets that had formerly 
housed Arnoff Moving & Storage.

“We had been talking with the Arnoffs for 
some time about our interest in the space,” 
said Cantele. “We wanted to be close to the 
center of town, and wanted to have parking and 
convenient ingress and egress. This was one of 
the few [properties] that fit those criteria.”

This led to a lease agreement for the facil-
ity last year, and the beginning of design and 
local permitting processes, as well as filing 
for regulatory approval.

As part of that process, Cantele noted that 
the bank included plans for a remote teller 
kiosk on the south side of the Arnoff site. This 
facility, said Cantele, will allow customers 
to access banking services from their car but 
will not involve a dedicated teller, as more 

conventional drive-up banking windows 
often require. “This allows us to operate 
more efficiently,” he said.

Traffic for the remote teller facility, as 
well as for customer parking, will be chan-
neled through the branch’s entrance off of 
Rosseter Street. Departing traffic will exit 
onto Main Street.

Construction of the new office is being 
handled by Solidus, a Connecticut firm that 
specializes in bank office locations. “They’ve 
been working with us for a long time,” said 
Cantele, noting that they also handled the 
conversion for the Sheffield branch.

He added that, while Solidus is serving as 
general contractor, he expects that several 
local contractors will be engaged for various 
aspects of the project.

Benefit to stakeholders
While declining to provide an estimated 

cost for the new branch office, Cantele said 
that the project is being approached with a 
careful eye on the bottom line. “We continue 
to work to drive down the cost of entry,” he 
said. “We are trying to blend the requirements 
of our brand as cost effectively as we can.”

At the same time, however, he said the bank 
views the cost of establishing the new branch 
as one that will yield future returns. “We look 
at every expense as an investment and analyze 
it that way,” he said. “We believe this invest-
ment will benefit our stakeholders.”

Included among those stakeholders, he 
said, are the bank’s customers, its employees, 
the community at large and its shareholders 
(the company is publicly held with its stock 
traded on the NASDAQ market).

“Every decision we make impacts one or 
more of these stakeholders,” he added.

The impact of this latest investment will 
start being felt when the new office opens 
it doors in or around the month of April. 
It will be the bank’s ninth location in the 
tri-state area of Connecticut, New York and 
Massachusetts.

With nine offices and just under $600 mil-
lion in assets, Salisbury Bank is relatively 
small in overall banking industry terms, espe-
cially among publicly traded institutions.

However, Cantele believes the bank ef-
fectively fills its niche within the markets 
it serves. He also believes there is room 
for additional growth within those markets, 
including Berkshire County.

“Are there other locations we’re consider-
ing? In a general sense, yes,” said Cantele. 
“We always look for opportunities to profit-
ably expand our footprint. And, when we do 
so, we focus on getting things right.”◆

Salisbury Bank 
targets Great 
Barrington for 
latest branch

“We continue to believe 
very strongly in the physical 

branch model.”

I have helped over 88 local 

business owners save a total 

of $150,482 on credit card 

fees for the first year of 

processing with me.

– Don Raiche

Don Raiche • 413-637-2100
www.BerkshireMerchantServices.com

MeMber of tHe berkSHire CHAMber of CoMMerCe
MeMber of tHe Lee CHAMber of CoMMerCe 
MeMber of berkSHire buSineSS buiLderS

There is a 95% chance that your credit 
card machine is stealing profits from 
you…and that I can save you money like 
I have done for other area merchants.

Berkshire Merchant 
services

BerkShares Business of the Month

ENTREPRENEUR COMES FROM THE FRENCH entreprendre. “It’s the adventure of launching your-
self into something new” says Jean-François Bizalion of Bizalion’s Fine Food in Great Bar-
rington.  When Jean-François and his wife Helen opened their café and specialty food shop 

a little over ten years ago, in 2003, they were certainly embarking on a new adventure.  Neither 
of them had ever been in the food business before, and in fact, both had made their careers in the 
New York City fashion world.

But for a long time, Bizalion had been drawn to Western Massachusetts and the idea of opening 
a general store.  When Bizalion’s Fine Food eventually came together, it was as a café and specialty 
foods shop—a blend of his childhood in Arles and his love for New York City food emporiums 
such as Sahadi’s and Zabar’s.  Bizalion explains, “It’s in the tradition of épiceries in France.  You can 
�nd local potatoes, onions, fruit, cheese, meat, but also dates from Jordan, soap from Lebanon, 
Opinel knives from the Savoie.  �at’s the mix that we like.” 

Customers seem to like it, too, and the 
shop has developed a loyal following.  
“I suppose we’ve gained the con�dence 
of our customers,” says Bizalion.  “One 
doesn’t want to stay close-minded when 
it comes to products. I think you need 
wide-range and diversity to make the ex-
perience more interesting for the buyer.” 
One of the shop’s most unique o�er-
ings is the array of olive oil that Jean-
François and Helen import themselves 
from Catalunya, Extremadura, Tuscany, 
Provence, and Sicily.  You can even �nd 
their olive oils in 20 other stores in the 
region.  Bizalion’s also has exclusives 
on “melata” from Tuscany and a honey 
from the Kennebec valley of Maine.  

As a child in Arles, Bizalion was always 
tagging along when his mother did the shopping.  “I liked the �avor of vegetables and fruit and 
meat grown and produced in the vicinity of the town and the opportunity to have a relationship 
with the person you bought from.”  He says that the same sensibility is alive and well in the Berk-
shires, and is augmented by BerkShares “I always think that behind the product we buy there are 
the people that make the product, and that’s a very important thing for us. BerkShares create this 
link even further because the people that accept it and use it have that same philosophy.” 

Bizalion sees BerkShares as a “great initiative” for creating and improving the local economy.  “We 
have been taking BerkShares since day one.  Anybody who comes with BerkShares is extremely 
welcome in our place.  We spend those BerkShares back into what we need for the store.  We pay 
local farmers from whom we buy, for example, and we work with the stores that accept Berk-
Shares.  I also pay myself in BerkShares.  �en I can go to retail shops when the kids need a new 
pair of shoes, or a new jacket for the ski season or we can go to a restaurant.”

Part of what Bizalion likes about the Berkshires is that they are fertile ground for entrepreneur-
ship.  “A lot of our friends are also independent artisans or contractors and we all share ideas and 
help each other when it comes to developing our businesses. It’s like a big think tank with people 
we like.”  With one friend he has even hatched a plan for cooking classes taught in French and 
Italian, starting January 24th and payable in BerkShares, only!  B$15 / class or B$120 / 10 classes.

Bizalion’s Fine Foods
684 S. Main St., Great Barrington, MA (413) 644-9988

Give us a call! 
tel: 413-448-6222 • fax: 413-443-5619

137 North St., Crawford Square, Pittsfield
Email: info@tax-comp.com • www.tax-comp.com

Benefits of Personalized Payroll
there are many benefits to having your own 

personalized payroll service. most importantly, 
it’s about your time. Finally, you and your staff will be 
able to concentrate on revenue and profits instead of 
paychecks and taxes! By letting us handle your payroll 
processing, you’ll no longer have to worry about:

• continuously changing tax laws
• complex reporting requirements
• using your valuable resources for payroll
 compliance and reporting, and
• the many other burdens that payroll imposes.

our fully computerized payroll solution lets you 
focus on your business.
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TOOlS OF ThE TRAdE

Analyze results for 
2013 so you can 
do better in 2014

Deb Hastings Watson, 
owner of Business 
Marketplace (413-281-
3476 or deb@business
marketplace.com), 
provides website, 
marketing and graphic 
design services.

By deB hasTings waTson
I hope you all had a wonderful holiday 

season, but now it’s time to get back to 
work!

The most important thing you can do at 
this time of year is to analyze the success – 
or lack thereof – of your business in 2013, 
understanding the reasons behind your 
performance. This isn’t rocket science – it’s 
Business Owner/Manager 101.

Is your revenue up or down? You’ll need 
to look at numerous variables on this – num-
ber of units sold (items, new projects, etc., 
depending upon the type of business). Were 
you able to maintain your profit margin? Did 
you have any major changes to your costs, 
staff, etc.? You must understand the statistical 
side of your business.

How effective was your marketing? This 
does assume that you did market your busi-
ness in a proactive manner. How much did 
you spend? It is recommended that small 
businesses reinvest 7 to 10 percent of your 
gross revenue back into marketing. How 
close did you come? And, if you did market 
your business, which marketing activity was 
most successful for you? You must know the 
answer to this one.

When you post on Facebook weekly, run 
an ad or develop a direct marketing cam-
paign, you must know whether it worked. 
When new people come to your business, 
it’s imperative you chat with them enough to 
know how they found you: your website, a 
referral, something they got in the mail, etc. 
Everyone who answers the phone or speaks 
to customers in person must be trained to 
do this.

How often did you update your website? 
Does this sound like a foreign concept to 
you? If so, it’s likely a major reason why 
your ranking isn’t what it could be.

You must keep the content of your website 
fresh, at least monthly if not more often, in 
order to keep the search engines checking 
out your site regularly. This is one reason 
why many people have a blog on their site, 
or have “What’s New” pages that they can 
update regularly.

And, speaking of search engines, where 
do you rank these days? If you’re not show-
ing up on the first page, it’s likely time to 
have someone knowledgeable check it out. 
But be careful not to be taken in by those 
“SEO Specialists” who claim that if you 
pay them a boatload every month they’ll 
“guarantee” high rankings. There are no 
shortcuts – you have to have your site properly 
programmed.

How effective is your website? There was 
a time when people would track “hits” on 
their website, as if it really meant something. 
A “hit” is like someone walking down the 
street and turning their head to look at your 
window as they walk by. So what?

Now, you need to have true analytics. We 
recommend Google Analytics. It’s a free ap-
plication from a reputable source, and it will 
tell you what you really need to know:

• how many people visited your site,
• where they are located,
• what pages they visited,
• how long they stayed on those pages,
• what, if any, online action they took.
There’s even more to it, but just this in-

formation will let you know whether you are 
catching people’s attention (you only have 
three-to-five seconds to do so), and whether 
your content is drawing them within the site. 
And if they go within your site, are they 
moved to take further action?

How actively involved are you with social 
media? You can no longer afford to not be 
involved with social media. But you need to 
know which to get involved with and how to 
use those that are right for you to your advan-
tage. Facebook, LinkedIn, Twitter, Pinterest, 

Instagram – there are lots of options, but be 
sure you understand which are right for you. 
Don’t waste your time, invest it!

Make 2014 a year of being proactive, and 
not just waiting for customers to come to 
you or your website. Just because a certain 
marketing activity worked five years ago 
doesn’t mean it’ll work now. Work smarter, 
not harder. And set real, achievable goals for 
2014, ones that you’re committed to meeting 
or exceeding.◆

placeMARKET

This isn’t rocket science, it’s 
Business Owner/Manager 101.

modern services and support in an 
historic setting for groups of 2 to 60

distinctive lodging · artful cuisine · timeless elegance

WORKING LUNCHES  |  CORPORATE EVENTS  |  PRIVATE DINNERS

INSPIRING MEETINGS

Every month, BERKSHIRE TRADE & COMMERCE takes a fresh look at
news and issues affecting the local economy…and businesses like yours.

With an assortment of articles covering key sectors of the business community,
each issue of BERKSHIRE TRADE & COMMERCE is well-read by the region’s business owners,

managers and professionals…the people you want to reach and want to do business with.

Call or email today for information about making B ERKSHIRE TRADE & COMMERCE

an effective and affordable part of your marketing plan for the year ahead.

413-447-7700 btac@bcn.net

Good reasons to make

BERKSHIRE TRADE & COMMERCE

part of your marketing plan for 2008

Every month, Berkshire Trade & CommerCe takes a fresh look at news and issues 
affecting the local economy…and businesses like yours.

With an assortment of articles covering key sectors of the business community, each issue 
of Berkshire Trade & CommerCe is well-read by the region’s business owners, managers 

and professionals…the people you want to reach and want to do business with.

Call or email today for information about making Berkshire Trade 
& CommerCe an effective and affordable part of your marketing plan.

413-447-7700 • info@btaconline.com
Next Issue: March 2014  ◆  Ad Deadline: Feb. 11  ◆  Print Date: Feb. 17
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By John Townes
People in established careers change their 

lives in midstream for many reasons. Some-
times it is an involuntary, enforced change due 
to a layoff, a business failure or some other 
personal or professional disruption.

At other times, people choose to uproot 
themselves for more positive reasons, to 
seek greater fulfillment, a new challenge or 
a simple desire to live differently.

Tom and Suky Werman made such a 
change 12 years ago for a combination of 
those reasons.

The couple, who met in their teens and 
married in their early 20s, had raised three 
children and lived a high-profile California 
lifestyle for over 20 years.

Tom Werman was a successful music 
producer in the fast lane of Los Angeles in 
the 1970s and ’80s. Suky had a busy career 
as a school and museum educator.

However, since 2002, the couple have 
owned and operated the Stonover Farm bed-
and-breakfast in the very different environs 
of Lenox.

The word “music legend” is frequently 
attached to Tom Werman’s name in media 
stories about him. He discovered – and/or 
produced albums by – such rock stars as 
Cheap Trick, REO Speedwagon, Motley 
Crue, Jeff Beck, Twisted Sister and other 
well-known names, earning over 20 gold 
and platinum records in the process.

He was most closely associated with a mix 
of heavy metal rock and highly produced pop 
(sometimes referred to as “hair bands”) that 
was prominent in the music business and 
popular culture of that era.

However, things changed for Werman in 
the 1990s. The style of music he was known 
for was falling out of favor, as rap, grunge, 
hardcore metal and other rougher edged 

musical genres became more popular. He 
found it increasingly difficult to get work 
because he had been pigeonholed.

He said his career followed a familiar path 
in the fickle entertainment business. “First it 
was ‘Who is Tom Werman?’ Then it was ‘Get 
me Tom Werman.’ That’s followed by ‘Get 
me a young Tom Werman type.’ And finally 
it was back to ‘Who is Tom Werman?’” he 
commented.

He went through a difficult period of 
adjustment as a result.

“I used to think I could always make re-
cords, and I didn’t realize the music could 
change so much and so quickly,” said Wer-
man, who was also a musician in his younger 
days. “I tried everything I could to stay in 
the music business, but it wasn’t working.”

However, his involuntary career slowdown 
came at a time when he was also person-
ally ready for a change, albeit with mixed 
feelings.

“I was tired and getting burned out on the 
whole music business,” he said. “I was too 
old to be making records for teenagers. I also 
felt like the musical 
properties that I value 
were being thrown out. 
So I knew it was time to 
reinvent myself.”

The final push, he 
recalled, was read-
ing who Moved My 
Cheese? by Spencer Johnson, a motivational 
book about change that a friend had lent to 
him. After reading that, he decided to take 
a leap of faith and do something totally 
different.

Nod to Northeast
He came up with an idea he had consid-

ered in the past of opening an inn in the 
Northeast.

He discussed it with his wife. The deci-
sion to move back East was initially more 
difficult for her.

“I was at a good point in my own career,” 
Suky Werman recalled. “I was teaching at a 
school I really liked, and my colleagues and 
students were great. I was happy in my work 
and with the life we had there. But I knew that 
Tom was having a difficult time and really 
needed to make a move. So I agreed.”

They were not going into totally unknown 
territory. Although they had spent most 
of their adult lives in California, both had 
grown up in the Northeast and their families 

are nearby. Tom is from Newton, and Suky 
grew up in Rye, N.Y.

“This part of the country is where we came 
from,” said Tom Werman. “I had always felt 
somewhat like a tourist in Los Angeles. And, 
after 23 years of boring LA weather, I missed 
seasonal changes. So this was like coming 
home for both of us.”

Once they made the decision, Werman 
took a scouting trip to the Northeast to find 
a suitable property.

They did not originally have their sights set 
on the Berkshires. While they were somewhat 

familiar with Berkshire 
County, they had not 
regularly stayed in 
or visited the county 
previously (as is com-
monly the case with 
transplants here).

“We wanted to be in 
a small town in this general region in a place 
oriented to the outdoors,” he said. “Those 
were the basic criteria.”

He had friends in Williamstown and stayed 
with them while he was on that trip, and he 
began looking at Berkshire properties.

“I found Stonover Farm by chance,” he 
recalled. “I was just driving around one day 
and came across it. Then I saw a ‘For Sale’ 
sign, took a tour, and that was it. I knew this 
was the place, and my wife agreed.”

Suky Werman noted that her misgivings 
were dispelled immediately after flying here 
and seeing the property and the region. “I 
knew right away we could have a great new 
life here,” she said.

The couple purchased the property, which 
had been a private residence, in 2001. After 
extensive renovations and other prepara-
tions, they opened it as a bed-and-breakfast 
in 2002.

In what was almost a symbol of their transi-
tion, their first official guest was coincidently 
the singer Linda Ronstadt, who had heard 

lOdGING & dining
b&b hITS ThE RIGhT NOTE

Former rock music 
producer reflects 
on career change to 
hospitality industry

Some 12 years after leaving the fast-paced Los Angeles scene they had long been a part of, Tom and Suky Werman are enjoying a much different lifestyle as owners 
and operators of Stonover Farm, an upscale B&B in Lenox that recently received recognition in Travel & Leisure’s 2013 guide to “The World’s Greatest Hotels.”

Tom Werman’s office at Stonover Farm features an assortment of memorabilia from his music industry career, 
such as this 1977 photo of him, his wife Suky and daughter Julia with Cheap Trick frontman Rick Nielsen.  

“I used to think I could 
always make records, and 
I didn’t realize the music 

could change so much and 
so quickly.”

HELPINg BUSINESSES FIND qUALIFIED EMPLOyEES
413-499-2220 www.berkshireworks.org160 North St., Pittsfield

Connecting Workers and Employers
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about the inn from her manager and stayed 
there on a visit to Tanglewood.

While getting the inn going was a chal-
lenge in its early years, they received a boost 
when it received a positive review in andrew 
harper’s hideaway and its Hideaway of the 
Year award.

More recently, Stonover Farm received 
another prominent accolade when it was 
featured in the 2013 edition of Travel and 
Leisure’s guide to “The World’s Greatest 
Hotels.” It was the only Berkshire establish-
ment, and one of only three in New England, 
to receive that recognition.

Werman said such honors are welcomed, 
and that they help attract business, but he 
emphasized that they are icing on the cake 
and also prompt a mixed reaction.

“We deliberately chose not to try to meet 
someone else’s standards,” he said. “It’s a 
thrill to be included, but that kind of thing 
is not a priority. It also puts added pressure 
on us.”

Upscale inn
Stonover Farm consists of a large house 

and several outbuildings on a 10-acre prop-
erty at 169 Undermountain Rd., near the main 
entrance to Tanglewood. The main house was 
built by John Parsons in 1890.

The scenic property is a low-key landmark 
in Lenox that is recognizable by a duck pond 
and a large barn on the site.

Although the core facilities are physically 
large, as an inn Ston-
over Farm is compara-
tively small, with three 
suites in the main house 
and two other suites 
in separate buildings 
(including a former 
schoolhouse).

Tom Werman described Stonover Farm as 
a luxury bed-and-breakfast inn. It is in the 
higher end of the region’s hospitality market, 
with rates (depending on the suite) ranging 
from $335 per night in the off-season to $575 
in peak season.

He said their goal for the inn is to provide 
a high-quality intimate experience for guests 
that combines a rural setting with modern 
amenities and conveniences, such as wireless 
connectivity and high-end media equipment 
in the suites.

The decor refl ects this, with a mix of coun-
try traditionalism and contemporary style.

He noted that, while B&Bs remain popular, 
many have had to adapt to changing tastes.

“Originally, part of the charm of B&Bs 
was their lack of modern conveniences,” 
he said. “However, people are now saying 
‘Why sacrifi ce convenience for charm?’ As a 
result, many B&Bs are paying more attention 
to modern amenities and upgrades.”

The Wermans also place an emphasis 
on personal service. They are very hands-
on in the operations. Tom Werman often 
prepares the full breakfasts that are served, 
for example.

“We have high standards for the place, 
and we work hard, but we are informal and 
the place is casual and relaxed,” he said. 
“Guests enter the inn through the kitchen, 

which sometimes confuses them. But that’s 
the atmosphere we have here.”

Werman said the type of guests vary de-
pending on the season. “During the summer 
most of our guests are coming for Tanglewood 
and are in their 60s or over,” he said. “Then, 
after Labor Day, the demographic drops 30 
years. We get a lot of younger couples from 
the city who want a break from the pressures 
of their lives. So they leave their kids at home 
to come up here for a getaway.”

Another important 
source of business are 
weddings in June and 
September, although 
Werman noted that 
legally they are limited 
to eight weddings a 
year at the inn. “Wed-

dings are an important because we need that 
revenue to be able to maintain the barn,” 
he said.

The barn is also locally prominent as the 
site of community functions. It has hosted 
art shows and benefi ts for organizations such 
as the IS183 Art School, and it was the site 
of a birthday party for Gov. Deval Patrick, 
among other events.

“We like to make it available for use by 
nonprofits,” Werman said. However, he 
noted, due to zoning, the use of the barn has 

also been limited by the town to four events 
a year, in addition to the eight weddings.

Overall, Werman said business has re-
mained steady, despite the economy.

“We operate at about 95 percent capacity 
during the summer, and about 60 percent in 
September and October,” he said. “Business 
remains decent in November and December. 
It’s slow from January to May, and we expect 
that. Now that we have learned the seasonal 
patterns, we welcome them. The slower 
season gives us a chance to take some trips 
and do other things.”

Other interests
In addition, the couple have cultivated 

other pursuits since their move. Suky Wer-
man also is an artists’ representative and is 
active in the Berkshire arts community. She 
operated an art gallery in the barn at Stonover 
Farm for a number of years. She currently 
works closely with IS183 Art School.

Tom Werman is writing a book on his 
music career, and his thoughts on what makes 
a hit record. He also speaks to groups on the 
subject of life changes.

Regarding their own life change, Werman 
said he and his wife have no regrets. He said 
that the life of rural innkeepers has generally 
met the expectations they initially had.

“Making the business succeed has required 

a lot more hard work than I had anticipated,” 
he said. “ But it’s all been a labor of love.”

Suky Werman concurred. “I miss the 
people we knew in California, but I love 
our lives here and we’ve made many new 
friends,” she said. “I’ve also reinvented 
myself, and I’m happily involved in the art 
world here.”

Her husband acknowledged that they were 
in a fortunate position of having suffi cient 
fi nancial resources to make the transition.

“All of the books we read about running 
an inn like this said that if you have to rely 
on it as your sole income, don’t do it,” he 
said. “We did have other resources, including 
continuing music royalties. However, we do 
have to rely on the income from the inn, and 
we take it very seriously as a business. It 
pays for the expenses that makes it possible 
to be in a great home like this. Without this 
business, we would have to be living much 
differently.”

Werman added that the major lesson he has 
learned from his overall experiences is the 
importance of adaptability. That applies to ev-
eryone, regardless of their circumstances.

“Change is inevitable, and when it happens 
you have to be prepared to be quick on your 
feet,” he said. “When we fi nally made the 
decision to make a change, we acted quickly, 
and four months later we were here.”◆

Nestled in a quiet neighborhood near the main entrance to Tanglewood, Stonover Farm has become a popular lodging choice for people visiting the area for the 
summer music festival and other attractions. Outside of the peak season, the B&B also draws guests looking for a quiet getaway from their busy city lives.

“Making the business 
succeed has required a lot 
more hard work than I had 

anticipated. But it’s all been 
a labor of love.”

APR

APR

APR

Flynn Audi
This is the morning commute in all its rip-roaring glory.  
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 *1.9% APR financing available on select new 2014 Audi A4 quattro models through Audi Financial Services to qualified buyers through Feb. 28, 2014. Model shown: A4 quattro. Prices exclude taxes, title, other options and dealer charges. ©2013 Audi of
America, Inc. See your dealer, visit audiusa.com or call 1-800-FOR-AUDI for more details.
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Flynn Audi
600 Merrill Rd.  Pittsfield, Ma. 01201

413-443-4702 flynnaudi.com

MovieQuiet Generators
Temporary power without the noise 
or nuisance - for special events, working in 
noise-sensitive environments,  
�lm/video locations.

Limelight Productions, Inc

1-413-243-4950
www.LimelightProductions.com
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COVERstory
The Infield
continued from page 1

The opportunity to establish The Infield 
arose from a vacancy within the White Star 
Plaza, a sprawling 60,000-square-foot com-
mercial complex off Lyman Street, of which 
he is a co-owner along with other members 
of his family.

The complex long ago housed the White 
Star Confectionery Co., which over the years 
was operated by Massery’s grandfather, Ed 
Massery, and his father, Phil Massery. That 
business was sold in 1990 to J. Polep Distribu-
tion Services, which consolidated operations 
at its Chicopee headquarters. Since then the 
family-owned White Star complex been 
put to use for a variety of other commercial 
purposes.

Among those was The Arena, a business 
owned and operated by Phil Massery from 
1992 to 2000 in the same 10,000-square-
foot space now occupied by The Infield. 
That business focused on providing a venue 
for a range of indoor sport and recreational 
activities, as well as hosting birthday parties 
and other gatherings.

Since The Arena closed, the space has 
been used intermittently for similar business 
ventures over the years, but most recently 
has been vacant.

Mike Massery said the availability of the 
space and his growing involvement in local 
coaching and instruction led him to envision 
a new business that would combine high-
level baseball and softball instruction with 
other more casual recreational and social 
activities.

He noted that existing facilities with 
indoor batting cages for hitting instruction 
were over an hour away from the city. “The 
closest multi-cage places are in Agawam 
and the Albany area,” Massery said. He said 
he scouted out those facilities “to see how 
they work” and then went to work creating 
The Infield.

About six months of planning, renovation 
and other preparations led to the opening 
of The Infield in November 2012. Massery 
said he used his own savings as well as some 
financial support from his family to launch 
the business. “What 
got me going was my 
family,” he said, not-
ing that they provided 
moral support and encouragement as well as 
financial assistance.

At the heart of the facility are three bat-
ting cages – long and narrow alleys side-
by-side and separated by netting. Each is 
equipped with a pitching machine, which 
is used when the cages are rented out by 
groups or individuals for recreational bat-
ting practice.

“Batting cage rental is one of our biggest 
draws,” Massery noted. He explained that 
the cages are charged by the time, not by the 
person, so a group of friends can come in and 
share the cost of a half-hour ($20) or hour 
($40) rental for some affordable fun.

This use of the batting cages attracts 
players of all levels. “We have the serious 
players and those that just come in to enjoy 
it,” he said.

The batting cages are also used for indi-
vidual instruction and training sessions led by 
Massery (or other members of The Infield’s 
“team” of coaches who provide lessons on 
a contract basis).

Massery noted that, for these hitting in-
struction sessions, “live” pitching is substi-
tuted for the batting machines. Rates are $25 
for a half-hour and $45 for an hour.

Those coming in for lessons range from 

small tykes just beginning to play to adults 
looking to improve their swing during the off-
season from local league play. “The youngest 
I’ve worked with has been 3, and my oldest 
are in their 40s,” Massery said.

The sweet spot, however, is the 8-to-15 
range, where Massery works with players 
on “the basic fundamentals” to improve their 
hitting performance. “Over the years I’ve 
done a lot of teaching and have learned to 

relate and adjust to dif-
ferent ages and playing 
abilities,” he said.

Massery said it is 
players in this age range who have benefit-
ted most from the opening of The Infield, 
inasmuch as they no longer have to travel 
long distances to work on their hitting. “I’ve 
had a lot of parents express gratitude at not 
having to drive as far as they used to,” he 
commented.

Multi-purpose facility
While the focus on baseball is reflected 

by the venture’s full name of The Infield – 
Berkshire Baseball Academy, a much wider 
array of activities are housed there.

“The Infield is a multi-sport facility,” said 
Massery, explaining that he “wanted to give 
people an option for a place to go, especially 
in the cold weather.”

Outside of the batting cages, the most 
prominent feature is the 50-by-100-foot 
“rink” – an indoor playing field that can be 
used for a wide range of sports and recre-
ational activities for all ages. Among these 
are youth lacrosse programs, adult soccer 
leagues, and recreational adult dodgeball (for 
which Massery eventually hopes to establish 
league play).

The Infield (www.bba-infield.com or 413-
281-2410) is also becoming a popular venue 
for birthday parties and other group events. 

Massery noted that families or organizations 
can book for use of the recreational facili-
ties along with a designated event area that 
has tables and chairs. “We’re doing a lot of 
birthday parties – youth mostly, but some 
adult,” said Massery. “Everybody always 
leaves happy.”

The Infield has also become home to an 
entirely different type of team sport: competi-
tive cheerleading.

When the Catholic Youth Center (CYC) 
was forced to close its doors last summer 
due to building safety issues, a number of 
sports programs had to find new homes. 
Several of these programs relocated to the 
Gladys Brigham Community Center (home 
of Girls Inc.) through an arrangement with 
that organization.

For the Berkshire Elite All-Star Cheerlee-
ading squad (formerly known as CYC Cheer-
leading), a better fit was 
found at The Infield, 
where youth and senior 
squads now take over 
the indoor playing field 
for multi-hour practice 
sessions most weekday 
afternoons.

“We had 200 cheer-
leaders with nowhere to go,” commented 
Teresa Goines, Berkshire Elite’s director and 
coordinator. She said the arrangement with 
Massery for use of The Infield has worked 
out well for her organization – providing a 
large, open space for practicing their routines, 
and a convenient location for parents to drop 
off and pick up their kids.

Massery agreed that the arrangement has 
worked well for both sides, and fits well 
within the overall mission of The Infield. “It 
all adds to the family-friendly environment 
here,” he said.

Whether baseball practice, birthday par-

ties, indoor sport leagues, or cheerleading, 
the activities at The Infield also complement 
those of several other business tenants at the 
White Star Plaza.

“The building itself is turning into more 
of an athletic complex and family-themed 
environment,” Massery noted.

In recent years, sections of the complex 
have become home to Gymfest of the Berk-
shires, Chin Bo Jok Martial Arts Academy, 
Kid Zone Child Care and Instant Replay 
Sporting Goods. Other current tenants in-
clude a video rental store and an engineering 
office.

Massery said he and his family are looking 
to continue this family-oriented focus with 
other space in the complex. For example, he 
noted that the space long occupied by the 
former Hermann Alexander’s Restaurant 
(a trouble-plagued nightspot which closed 

last year following po-
lice raids and license 
suspensions related 
to a host of alleged 
unlawful activity) is 
being eyed for a pos-
sible family-themed 
eatery.

“That would be a 
much better fit for the type of family traffic 
that many of our tenants here generate,” 
he said.

In the meantime, with the region now 
hunkered down for the long winter, Massery 
is busy with the comings and goings at The 
Infield as people look for a recreational respite 
from the cold.

“It gets a little hectic at times, and sched-
uling is sometimes tricky,” he said. “But I 
started this because I thought it was some-
thing this area needed and wanted. And it’s 
good to see people responding to what we 
have here.”◆

Members of Berkshire Elite All-Star Cheerleading (formerly known as CYC Cheerleading) practice one of their routines on the 50-by100-foot “rink” at The Infield, 
which became the new practice site for the competitive squad last summer when the Catholic Youth Center had to close its doors due to building safety issues. 
Owner Mike Massery says the arrangement with the group fits well within the overall mission at The Infield and adds to the family-friendly environment there. 

“I started this because I 
thought it was something 

this area needed and 
wanted. And it’s good to 
see people responding to 

what we have here.”

“We had 200 cheerleaders 
with nowhere to go.”

BCC presents Kid Academy.
A program o� ering courses geared towards providing  youth with the opportunity to experience what it’s
like to take a course at BCC! For more information or to register for any of the BCC’s Kid Academy courses,
contact the O�  ce of Community Education. Ages range from 5 - 17.

413-236-2127 or lmorelli@berkshirecc.edu
Go to www.berkshirecc.edu/kidacademy
413-236-2127 or lmorelli@berkshirecc.edu
Go to www.berkshirecc.edu/kidacademy

banner ad - BTC 4 col x 2 Kids Academy.indd   1 1/13/14   2:42 PM
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“I sat down and reflected on the ‘shuda-
cuda-wuda’ moments and whether it was 
worth the energy trying to prolong my 
career,” he said. “I came to the conclusion 
that I would instead take that energy and put 
it into teaching the younger kids playing the 
game today.”

For Bayliss, this transition is rooted in a 
firm belief in the importance of good instruc-
tion in the fundamentals and mechanics of 
pitching – not only to develop good technique 
but to prevent injury to youngsters’ arms as 
they develop.

“I feel strongly that, at any level, if you 
want to truly develop your potential as a 
player and an athlete, you want to get input 
from a private trainer,” he commented.

That said, Bayliss acknowledges that 
promises and guarantees are not part of the 
equation when it comes to guiding young 
players toward their next goal. Rather, he said, 
it is a matter of leveraging their motivation 
and drive, along with a requisite measure of 
raw talent, to work collaboratively toward 
that goal.

“If, for example, college baseball is what 
you truly want to do, and you are committed 
to that goal, then my goal is for you to realize 
your dream, and my job is to do what I can 
to help make it happen,” he said.

These concepts are put into practice in 
the new A1 Pitching and Baseball Academy, 
which Bayliss has established inside the 
former Waverly Fabrics mill building at 5 
Hoosac St. in Adams.

A well-marked side entrance leads up a 
flight of stairs to the second floor, where 
Bayliss has transformed a 2,000-square-foot 
space into a bright and colorful clinic for 
personalized instruction in pitching, hitting 
and other fundamentals of the game.

“I chose to keep it at a smaller setting 
because my goal is to create a private and 
exclusive atmosphere,” he explained, noting 
that the academy’s motto is: “Committed to 
Excellence, one pitch at a time.”

The bulk of the space is utilized for a 
“cage” for both pitching and batting in-
struction. Framed by protective netting, the 
70-foot-long cage includes a home plate and 
net backstop at one end, and at the other end 
a custom-made wooden platform designed 
to simulate the elevation and slope of a 
pitcher’s mound.

There, Bayliss works with players on vari-
ous aspects of their game. “My expertise is 
in pitching, and I wanted that to be the focus, 
but not the exclusive focus,” he said.

The training is offered in various packages 
to meet the specific needs of his students. 
While private lessons are more common, Bay-
liss said he also provides group instruction.

Typically, a private lesson is booked for a 
half-hour, with additional time worked into 
the schedule for warm-up and other related 
activities. “I’m not just instructing them skill-
wise, but also looking to educate them about 
what they are doing,” said Bayliss.

Depending on the situation, a player may 
come in for training sessions once or twice 
a week.

While working with players from age 6 
to adult and a range of skill levels, Bayliss 
said his target demographic is the 15-to-18-
year-olds who are committed to improving 
their game.

“I’m searching for the kids that are re-
ally committed to it,” he said. “If you show 
the commitment, we can make something 
happen.”

He noted, however, that it is vital for the 
young player to be the one driving the process, 
as opposed to their parents, coaches or others 
who may have influence. “You want this to 
be the kid’s decision,” he said. “What I do 
like to avoid is reluctance on the kid’s part. 
From an instructor’s standpoint, it’s my job 
to read the situation.”

Career path
Bayliss opened the academy (www.

a1pitchingacademy.com) last fall, just a 
short time after returning to the Berkshires. 
Over the past several years, he and his wife 
Austin (also a Berkshire native) and their 

young daughter had been based in Tennessee, 
although Bayliss was often living elsewhere 
during the playing season.

“We decided we wanted to be back here 
with our families,” he said.

Bayliss noted that travel was constant 
during his 11 years of playing professional 
baseball. That career began with farm teams 
for the Kansas City Royals, who drafted him 
out of college in 2002. He made his major 
league debut in June 
2005 against the Chi-
cago White Sox. Later 
he was trade to the Pitts-
burgh Pirates where he 
played in Triple-A and 
the majors.

In addition, Bayliss 
squeezed in playing time with other teams 
in South America and Japan. “I look back 
at how fortunate I was to use [baseball] as a 
way to see so many places,” he said.

Ironically, Bayliss pointed out that baseball 
was not his major focus as a youth growing 
up in Williamstown. “My first love was 
hockey,” he said.

While he played both sports through high 
school, the transition to baseball took shape 
when he went off to college. He noted that 
his older brother Jarrett had gone to Trinity 
College to play baseball. Jarrett’s perfor-
mance there sparked coaches’ interest in his 
younger brother at home when Jonah was 
ready for college.

“My brother lived and breathed baseball,” 
said Bayliss, noting that his sibling’s com-
mitment to the game rubbed off on him as 
well. “I learned my work ethic, dedication 
and commitment through Jarrett.”

While his older brother was a major influ-
ence along his path to professional baseball, 
Bayliss noted that Jarrett also played a role 
in his new training venture. “He really got 

behind the idea of me doing the academy,” 
he said.

That support was more than moral. Jarrett 
currently operates Connors Bros. Moving & 
Storage Inc., a business owned and operated 
by the Bayliss family since the 1970s. He also 
owns the former Waverly Fabrics building in 
Adams, in which he provided the space for 
his brother’s pitching academy.

Bayliss said he intends to operate the 
academy on a year-
round basis, but noted 
that winter will likely 
be his busiest season. 
“From a business 
standpoint, the indoor 
baseball rush is right 
after New Year’s,” he 

said. “Kids get a little hungry for baseball 
by that point.”

In addition to the academy, Bayliss is also 
putting together a travel team of 15- and 16-
year-olds for next spring that will play as the 
Berkshire Blue Jays. “I’ve got 14 kids already 
and I’m still looking for more,” he said.

Bayliss said the youngsters he works with 
are very interested in his experiences in 
professional baseball, and they always ask 
why he decided to retire. “When they ask, I 
always joke with my kids that it’s not when 
you retire, it’s when the game gives up on 
you,” he said.

Behind the joking is a more serious and 
meaningful point about learning to deal with 
setbacks and overcoming fears – whether 
it’s about home runs given up or trying out 
for a team.

“There are different levels of fear that 
come with the game,” Bayliss said. “A key 
concept that I try to relate to my kids is that 
baseball has taught me so much about life, 
that so much of the game is relevant to life 
itself.”◆

pitching instruction
continued from page 1

Jonah Bayliss says that working with dedicated young players on their pitching skills and other aspects of 
their game has provided a satisfying segue from the conclusion of his own professional baseball career.

“From a business standpoint, 
the indoor baseball rush 
is right after New Year’s. 

Kids get a little hungry for 
baseball by that point.” for sale – pittsfield

$529,900 
Wendell Avenue mixed-use property with 
GREAT CASH FLOW. Seven residential 
units and two commercial rentals. New siding, 
windows, roof. Off-street parking. Short walk 
to courts, downtown. (4070B)

pittsfield-lanesboro line
landmark laKefront restaurant
Turn key business on the shores of Pontoosuc 
Lake, with dock, ample parking, great deck 
facing the water. (4062B) 

BarB Davis-Hassan,ccim
Broker/owner

downtown pittsfield
$349,900

Former Notre Dame Church, almost 14,000 
sq. ft., fellowship hall in lower level, new 
sprinkler system, ample parking + municipal 
lot across the street. (4067B)

viSit our new & 
imProveD weBSite:

www.BarbHassanRealty.com

hit the lanes!
$599,900

14 lanes of bowling fun in Pittsfield. Almost 
14,000 sq. ft. of open space on 2.5 acres. Dalton 
Avenue (Route 9). FFE + beer and wine license. 
Call Barb for more details. (4069R)

413-447-7300 • 413-822-4742

over $100 million
in career sales

commercial/residential

6+ acre commercial site
route 7 – lanesboro

Offered for sale at $1,895,000 for all 6 
buildings on 6+ acres. Or can be purchased at 
$1,390,100 for 5 buildings on 5+ acres, and 1 
building on 1+ acres for $499,900. (4068B)

reduced

real estate
the place for
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REAl estate
The following real estate 
transactions are provided by 
Banker & Tradesman real 
estate data Publishing. only 
properties valued at $75,000 
or higher are included.

adamS
10 East Rd.
Buyer: Lois Luczynski
Seller: Mark Lavigne +
Price: $314,000
Mortgage: $256,000
Lender: Adams Community
Date: 11/20/13

5 Harding Ave.
Buyer: Kyle Malloy
Seller: Monica Nowak
Price: $90,000
Mortgage: $81,000
Lender: Berkshire Bank
Date: 11/15/13

104 Howland Ave.
Buyer: Glenn Robert
Seller: Robert Groves
Price: $89,400
Mortgage: $91,224
Lender: Academy Mortgage
Date: 11/21/13

173 Howland Ave.
Buyer: Kennard Sherman +
Seller: S&S RT +
Price: $160,000
Mortgage: $144,000
Lender: Adams Community
Date: 11/27/13

26 Morningside Ave.
Buyer: Aaron Delmolino +
Seller: Jeremy Field
Price: $195,000
Mortgage: $165,000
Lender: Adams 
Community
Date: 11/19/13

9 Orchard St.
Buyer: Beck Thomason +
Seller: Debra Trzcinski
Price: $153,000
Mortgage: $40,000
Lender: Adams Community
Date: 11/19/13

11 Ruel St.
Buyer: Robin Sigsbury +
Seller: George Kirk IRT +
Price: $184,000
Mortgage: $184,000
Lender: Adams Community
Date: 11/22/13

2 Woods Dr.
Buyer: David Norcross

Seller: Stanley Spiewak
Price: $118,000
Mortgage: $85,000
Lender: Greylock FCU
Date: 12/9/13

alfoRd
39 West Rd.
Buyer: Gary Schlesinger +
Seller: Myra Braverman
Price: $575,000
Mortgage: $325,000
Lender: Village Mtg
Date: 12/6/13

199 West Rd.
Buyer: Ileene Mittleman
Seller: Daniel Silverman
Price: $450,500
Date: 11/15/13

BeCkeT
85 Carter Rd.
Buyer: Dwight Mcclure
Seller: William Cavanaugh
Price: $150,000
Date: 12/6/13

CheShiRe
41 South St.
Buyer: Audet Realty LLC
Seller: Holly Drosehn
Price: $208,000
Mortgage: $134,200
Lender: Adams Community
Date: 11/19/13

ClaRkSBURg
80 Lincoln Dr.
Buyer: Jamie Jangrow +
Seller: Robert Lapierre +
Price: $350,000
Date: 12/2/13

385 West Rd.
Buyer: Robert Maynard
Seller: Matthew Gary
Price: $180,000
Date: 12/13/13

dalTon
61 Daly Ave.
Buyer: FNMA
Seller: Mildred Maynes +
Price: $89,398
Date: 11/26/13

66 Elaine Ave.
Buyer: Jason Squires

Seller: Berkshire Building 
& Dev LLC
Price: $231,000
Mortgage: $226,816
Lender: Academy Mtg
Date: 12/11/13

47 Field St. Ext.
Buyer: Sharon Nealon +
Seller: FNMA
Price: $117,000
Date: 12/11/3

egRemonT
10 Baldwin Hill Rd.
Buyer: Marie Erwin
Seller: Paul Katz +
Price: $359,000
Date: 11/25/13

91 Mount Washington Rd.
Buyer: Paul Sierau +
Seller: Jenny Herring +
Price: $190,000
Date: 11/25/13

gReaT
BaRRingTon

5 Crimson Ln.
Buyer: Crimson Lane T +
Seller: Kathleen Decastro +
Price: $520,000
Date: 11/14/13

28 Hillside Ave.
Buyer: Richard Finkelstein +
Seller: David Condon +
Price: $412,500
Mortgage: $330,000
Lender: Greylock FCU
Date: 11/15/13

12 Lake Buel Rd.
Buyer: Troy Murtagh
Seller: Mark Hatch
Price: $180,000
Mortgage: $174,600
Lender: Lee Bank
Date: 11/14/13

6 Lake View Rd.
Buyer: Samar Habl
Seller: Lakeview Road NT +
Price: $587,500
Mortgage: $370,000
Lender: Salisbury B&T
Date: 11/22/13

930 Main St.
Buyer: Salisbury B&T
Seller: Patrick Broderick +
Price: $150,100
Date: 12/6/13

1031 Main St.
Buyer: John Evans +
Seller: Matthew Donovan +
Price: $175,000
Date: 12/13/13

372 Maple Ave.
Buyer: Yvette Smith
Seller: John Slater
Price: $400,000
Mortgage: $320,000
Lender: Lee Bank
Date: 12/13/13

274 North Plain Rd.
Buyer: Jonathan Cade +
Seller: James Mcelroy +
Price: $375,000
Mortgage: $337,500
Lender: Lee Bank
Date: 12/5/13

29 Prospect St.
Buyer: Michael Debruicker +
Seller: Paul Kosik +
Price: $290,000
Mortgage: $232,000
Lender: NBT Bank
Date: 11/13/13

242 State Rd.
Buyer: Catherine Mcteighe
Seller: Joan Nikitas
Price: $160,000
Mortgage: $70,000
Lender: Sol Schwartz RET
Date: 12/6/13

3 Warren Ave.

Buyer: Stephen Mcalister +
Seller: Jean Raifstanger
Price: $198,000
Mortgage: $188,100
Lender: Lee Bank
Date: 11/26/13

281 Main St. U:2
Buyer: Gregory Jaynes
Seller: Tamaro Inc
Price: $157,500
Date: 11/12/13

281 Main St. U:8
Buyer: Robert Tutnaur +
Seller: Gaetan Lachance
Price: $215,000
Date: 12/10/13

hanCoCk
2371 Hancock Rd.
Buyer: Derby NT +
Seller: Francis Bush Jr +
Price: $185,000
Date: 11/13/13

2840 Hancock Rd.
Buyer: Amber Burton +
Seller: Mary Snow +
Price: $115,000
Mortgage: $117,346
Lender: Berkshire Bank
Date: 11/26/13

hinSdale
149 Frank Schnopp Rd.
Buyer: Kennedy Clark +
Seller: Neal Sondrini +
Price: $379,000
Mortgage: $300,000
Lender: Bank of America
Date: 11/26/13

57 Jordan Ave.
Buyer: Timothy Herene
Seller: David Gafney
Price: $79,000
Mortgage: $75,050
Lender: Greylock FCU
Date: 12/10/13

laneSBoRo
30 Glassworks Rd.
Buyer: Joshua Lipinski
Seller: Arnold Raney
Price: $105,000
Mortgage: $78,750
Lender: Adams Community
Date: 11/21/13

473 N. Main St.
Buyer: Jennifer Needham +
Seller: Beatrice Dasilva
Price: $96,200
Date: 12/2/13

1155 N. Main St.
Buyer: Old Williamstown 
Realty LLC
Seller: John Friend
Price: $75,000
Mortgage: $65,000
Lender: John Friend
Date: 11/19/13

551 S. Main St.
Buyer: Lanesboro Plaza LLC
Seller: William Shirley
Price: $1,300,000
Mortgage: $1,040,000
Lender: Pittsfi eld Coop
Date: 12/9/13

555 S. Main St.
Buyer: Lanesboro Plaza LLC
Seller: William Shirley
Price: $1,300,000
Mortgage: $1,040,000
Lender: Pittsfi eld Coop
Date: 12/9/13

lee
32 3rd St.
Buyer: Robin Roosa
Seller: Arthur Loring +
Price: $89,900
Mortgage: $35,000
Lender: Lee Bank
Date: 11/21/13

960 Cape St.
Buyer: Keala Mills +
Seller: Arnold Scaramuzzi
Price: $350,000
Mortgage: $250,000
Lender: Lee Bank
Date: 12/2/13

35 David Ave.
Buyer: Allen Meyer
Seller: Brock John Est +
Price: $100,000
Date: 12/3/13

395 Devon Rd.
Buyer: William Winn +
Seller: John Marawiec +
Price: $390,000
Mortgage: $190,000
Lender: Lee Bank
Date: 11/22/13

9 Paul Dr.
Buyer: Ralph Olds Jr
Seller: John Martin Jr +
Price: $205,000
Mortgage: $209,183
Lender: Academy Mtg
Date: 11/25/13

45 Water St.
Buyer: S&M Sheds LLC
Seller: Richard Drucker
Price: $150,000
Date: 11/21/13

131 West Rd.
Buyer: Brittany Gangell +
Seller: Ralph Olds Jr
Price: $305,000
Mortgage: $275,000
Lender: Greylock FCU
Date: 11/25/13

lenoX
57 Bramble Ln.
Buyer: Richard Moche +
Seller: Hale Carey +
Price: $580,000
Mortgage: $250,000
Lender: Mortgage Master
Date: 12/13/13

100 Delafi eld Dr.
Buyer: Peter Ross +
Seller: Jonathan Cade +
Price: $365,000
Date: 12/6/13

12 Golden Hill Rd.
Buyer: Karen Cabanaro
Seller: Lani Summerville
Price: $322,0000
Mortgage: $180,000
Lender: Lee Bank
Date: 12/13/13

10 Henry Ave.
Buyer: Brian Puntin
Seller: Richard Cataldo +
Price: $147,000
Mortgage: $142,093
Lender: Merrimack Mtg
Date: 12/11/13

117 New Lenox Rd.
Buyer: Eileen Reilly
Seller: Timothy Hart +
Price: $233,000
Date: 11/22/13

38 Taconic Ave.
Buyer: Christopher Fenton +
Seller: Anne Malone +
Price: $389,000
Mortgage: $311,200
Lender: Greylock FCU
Date: 11/19/13

61 Tucker St.
Buyer: Richard Piretti +
Seller: John Hurley Jr +
Price: $79,000

Mortgage: $296,000
Lender: Pittsfi eld Coop
Date: 11/13/13

520 Walker St.
Buyer: Overlee Property 
Holdings
Seller: Sean Nealy
Price: $290,000
Date: 12/3/13

46 Housatonic St. U:3B
Buyer: John Jay 
Wanderman T +
Seller: RRT Realty LLC
Price: $390,000
Date: 12/6/13

4 Rolling Hills U:76
Buyer: Gloria Cohen
Seller: James Cieslar +
Price: $132,000
Date: 12/5/13

monTeReY
72 Chestnut Hill Rd.
Buyer: Hume Lake 
Christian Camps
Seller: Stephen Mcalister +
Price: $360,000
Date: 11/26/13

100 Mount Hunger Rd.
Buyer: Lars Skagerlind +
Seller: Alice Hanlon T +
Price: $410,000
Date: 12/10/13

neW
maRlBoRo

352 Adsit Crosby Rd.
Buyer: Robert Collins +
Seller: HM Krawitz
Price: $325,000
Mortgage: $260,000
Lender: United Nations FCU
Date: 12/2/13

noRTh adamS
254 Bradley St.
Buyer: John Cooper +
Seller: Aaron Dickey +
Price: $210,000
Mortgage: $168,000
Lender: MountainOne
Date: 11/23/13

41 Central Ave.
Buyer: Joshua Costa
Seller: Michael 
Mcdonough +
Price: $108,700
Mortgage: $106,730
Lender: Citibank
Date: 11/26/13

193 Chantilly Ave.
Buyer: David Holmgren +
Seller: Jillson Phyllis Est +
Price: $136,000
Mortgage: $108,800
Lender: MountainOne
Date: 12/9/13

164-166 Eagle St.
Buyer: Ice Glen Realty LLC
Seller: Christine Girard
Price: $170,000
Mortgage: $127,500
Lender: MountainOne
Date: 11/26/13

32 Green Ave.
Buyer: Richard Ciampa +
Seller: Chad Oneill
Price: $139,900
Mortgage: $94,900
Lender: Greylock FCU
Date: 11/20/13

127 Hall St.
Buyer: Charles Swabey
Seller: Clayton Dalmaso
Price: $82,175
Mortgage: $57,500
Lender: Clayton Dalmaso
Date: 11/19/13

66-68 North St.
Buyer: Matthew Cote
Seller: BFAIR

Price: $113,805
Mortgage: $111,742
Lender: Academy Mtg
Date: 12/13/13

155-159 River St.
Buyer: Ginko Power LLC
Seller: Rita Ciempa
Price: $130,000
Date: 11/22/13

oTiS
333 Dimmock Rd.
Buyer: Steven Adams
Seller: VV Lee +
Price: $276,000
Mortgage: $220,800
Lender: Village Mtg
Date: 12/12/13

129 Gibbs Rd.
Buyer: Wells Fargo Bank
Seller: Jason Burnett
Price: $224,842
Date: 11/21/13

201 Judd Rd.
Buyer: Joseph Costa +
Seller: Jean Miller NT +
Price: $180,000
Mortgage: $144,000
Lender: Greylock FCU
Date: 11/15/13

140 Pease Rd.
Buyer: Matthew Jablonski
Seller: Milton Katz +
Price: $293,000
Mortgage: $263,700
Lender: Mortgage Master
Date: 11/14/13

356 Pine Rd.
Buyer: Los Frago-Caro
Seller: Lesli Klainberg +
Price: $114,800
Mortgage: $103,300
Lender: Greylock FCU
Date: 11/20/13

286 Westerly Rd.
Buyer: Richard Malone +
Seller: Schultz William Est +
Price: $143,000
Mortgage: $128,700
Lender: Radius Financial
Date: 12/13/13

PeRU
12 August Smith Rd.
Buyer: Katie Mccool
Seller: Laura Morrison
Price: $150,000
Mortgage: $153,061
Lender: Academy Mtg
Date: 11/26/13

3 Hill Rd.
Buyer: Ashley Richardson
Seller: Gordon Richardson
Price: $130,000
Mortgage: $100,000
Lender: MountainOne
Date: 12/13/13

PiTTSfield
295 2nd St.
Buyer: Michael Mongeon
Seller: Robert Snell +
Price: $145,000
Mortgage: $108,750
Lender: RBS Citizens
Date: 12/12/13

16 Adelaide Ave.
Buyer: Richardo Morales +
Seller: Susan Sala
Price: $173,600
Mortgage: $168,392
Lender: Greylock FCU
Date: 12/6/13

25 Alcove St.
Buyer: Martha Mejia
Seller: Diane Cournoyer +
Price: $105,000
Mortgage: $84,000
Lender: Greylock FCU
Date: 12/9/13

12 Andover St.
Buyer: Meredith Patton
Seller: Herbert Fishman 
RET +
Price: $151,000
Mortgage: $111,000
Lender: Adams Community
Date: 11/25/13

16 Ballard Ave.
Buyer: Jason Kittler
Seller: Riello Louise Est +
Price: $115,000
Date: 12/6/13

52 Brown St.
Buyer: Alex Perillo +
Seller: Kim Nguyen +
Price: $110,000
Mortgage: $82,500

Lender: Bank of America
Date: 11/26/13

8 Conte Dr.
Buyer: Berkshire Medical 
Center
Seller: DRTZ LLC
Price: $2,100,000
Date: 11/15/13

15 Crown St.
Buyer: Matthew Prater +
Seller: Daralyn Hospot
Price: $469,000
Mortgage: $417,000
Lender: Greylock FCU
Date: 11/21/13

166 Dalton Division Rd.
Buyer: Sean Duma +
Seller: Regina Snyder
Price: $110,000
Mortgage: $106,700
Lender: Greylock FCU
Date: 12/11/13

42 Delancy Ave.
Buyer: Nancy Baran
Seller: James Kelly 2nd
Price: $100,000
Date: 12/12/13

825 E. New Lenox Rd.
Buyer: Scott Salzarulo
Seller: James Creran LLC
Price: $392,500
Mortgage: $280,000
Lender: Greylock FCU
Date: 12/2/13

267 Elm St.
Buyer: Saint Petersburg NT +
Seller: Holly Brouker +
Price: $212,000
Date: 11/15/13

26 Euclid Ave.
Buyer: Joshua Healy
Seller: Ruth Campbell
Price: $167,500
Mortgage: $134,000
Lender: MountainOne
Date: 12/13/13

24 Faucett Ln.
Buyer: Nicholas 
Pshenishny +
Seller: Benjamin Knauth
Price: $215,000
Mortgage: $125,000
Lender: Pittsfi eld Coop
Date: 11/19/13

191 Fort Hill Ave.
Buyer: Edward Andrews 
RET +
Seller: Andrews Robert 
Sr Est +
Price: $160,000
Mortgage: $100,000
Lender: Adams Community
Date: 11/27/13

12 Harold St.
Buyer: Amber Parrott
Seller: Raymond Parrott Jr
Price: $105,000
Mortgage: $84,000
Lender: Academy Mtg
Date: 12/6/13

81 Harryel St.
Buyer: John Rozak +
Seller: Nancy Blubaugh 
NT +
Price: $150,500
Mortgage: $140,500
Lender: Greylock FCU
Date: 12/6/13

80 Hawthorne Ave.
Buyer: John Rogers
Seller: Starlene Lang
Price: $130,000
Mortgage: $123,500
Lender: Greylock FCU
Date: 11/19/13

265 High St.
Buyer: Rocco Sisto +
Seller: Dorothy Odonnell
Price: $160,000
Mortgage: $128,000
Lender: Greylock FCU
Date: 12/9/13

39 Hull Ave.
Buyer: Paul Mcneil
Seller: Steven Delmolino
Price: $75,000
Mortgage: $73,641
Lender: Academy Mtg
Date: 11/22/13

222 Lenox Ave.
Buyer: Patricia Beet
Seller: Beth Carroll
Price: $145,800
Mortgage: $138,510
Lender: Greylock FCU
Date: 12/5/13

85 Leona Dr.
Buyer: Christopher 
Cochran +
Seller: Stephen Young

The Business Journal
For Berkshire County
413-447-7700

info@btaconline.com

BT&C

WE TAKE HARD WATER PERSONALLY.

Culligan Water Conditioning, Inc.
392 Pittsfield Road

Lenox, MA
413-499-1144

Offer expires 2/28/14. See participating dealer for details. ©2013 Culligan International Co. 
May be subject to credit approval. Not valid with other offers. Dealer participation may vary. 
Coupon must be presented at time of sale. Contaminants may not be in your water.

Is your water softener giving you 100%?
We’ll make laundry brighter, skin smoother and hair shinier. 
We’ll knock out the rust and throw out the scale. We target 
odors, stains, and spots too. If you want to get “hooked-up”, just 
say “Hey Culligan Man”® or contact us at culligan.com.

We appraise
everything real estate

residential • Commercial  • industrial 

business in Place • Subdivisions 

easements (Permanent & Temporary) 

 Hotels • Motels • inns

StAte Certified GenerAL APPrAiSer #75094

Fast, Reliable Service

413-662-2227
or online at:

www.wilkinsonappraisal.com
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Berkshire County real estate transfers

Price: $273,000
Mortgage: $218,400
Lender: Lee Bank
Date: 11/13/13

42 Lowden St.
Buyer: Emily Osthoff
Seller: 42 Lowden Street LLC
Price: $123,200
Mortgage: $90,000
Lender: Academy Mtg
Date: 11/12/13

85 Mcarthur St.
Buyer: Julie Gaylord
Seller: Rosemary Couture
Price: $112,500
Mortgage: $106,875
Lender: Greylock FCU
Date: 11/22/13

194 Montgomery Ave.
Buyer: US Bank NA
Seller: Jeffrey Murach +
Price: $117,805
Date: 11/13/13

16 Morin St.
Buyer: Mary Lambert
Seller: April Graves +
Price: $100,000
Mortgage: $75,000
Lender: Academy Mtg
Date: 11/22/13

21 Newell St.
Buyer: Vincent Mcdermott
Seller: FNMA
Price: $80,000
Mortgage: $60,000
Lender: Greylock FCU
Date: 11/22/13
1396 North St.
Buyer: Nickleback LLC
Seller: Berkshire Bank
Price: $115,000
Date: 11/27/13

41 Oakhurst Ave.
Buyer: Matthew Davella
Seller: John Rogers
Price: $144,500
Mortgage: $123,000
Lender: Lee Bank
Date: 11/18/13

51 Pembroke Ave.
Buyer: 51 Pembroke LLC
Seller: Roman Cath Bishop 
of Springfield
Price: $350,000
Mortgage: $796,000
Lender: Berkshire Bank
Date: 12/10/13

62 Pine Grove Dr.
Buyer: Ruth Campbell
Seller: Pamela Lange
Price: $156,000
Date: 12/13/13

67 Pine Grove Dr.
Buyer: Jeanna Brown
Seller: Justin Wells
Price: $173,000
Mortgage: $155,700
Lender: Academy Mtg
Date: 11/26/13

40 Plastics Ave.
Buyer: Tammy Houghtlin
Seller: Eugene Kickery +
Price: $121,000
Mortgage: $96,800
Lender: Greylock FCU
Date: 11/19/13

34 Rhode Island Ave.
Buyer: Diane Lavigne
Seller: Donald Torrey +
Price: $154,000
Mortgage: $151,210
Lender: Academy Mtg
Date: 11/27/13

6 Richard Dr.
Buyer: Thomas Sammons +
Seller: Deutsche Bank

Price: $205,299
Date: 11/25/13

23 South Carolina Ave.
Buyer: Richard Cardillo +
Seller: Sandra Furlano
Price: $153,000
Mortgage: $142,500
Lender: Lee Bank
Date: 12/6/13

299 South Mountain Rd.
Buyer: Lawrence 
Oberwager +
Seller: Mullen NT +
Price: $400,000
Mortgage: $400,000
Lender: Mullen NT
Date: 11/27/13

85 Stoddard Ave.
Buyer: Christopher Roy
Seller: Shirley Keyes +
Price: $105,500
Mortgage: $107,768
Lender: Navy FCU
Date: 12/11/13

71 Strong Ave.
Buyer: Adam Ackerley
Seller: Antonio Rincon
Price: $139,00
Mortgage: $136,482
Lender: Academy Mtg
Date: 11/20/13

551 Tamarack Rd.
Buyer: Joseph Pieropan +
Seller: Arthur Larsen +
Price: $285,000
Mortgage: $200,000
Lender: Berkshire Bank
Date: 12/11/13

2 Tamie Way
Buyer: Jason Labelle
Seller: Karen Labanaro
Price: $293,500
Mortgage: $234,800
Lender: Pittsfield Coop
Date: 12/13/13

3 Tor Ct.
Buyer: Marshall Raser +
Seller: Parker Harry Est +
Price: $110,000
Date: 12/12/13

112 Tor Ct.
Buyer: Michelle Quirk
Seller: Mary Morrison +
Price: $210,000
Date: 12/13/13

162 W. Housatonic St.
Buyer: Patricia Galofre
Seller: Dubiski Ann Est +
Price: $130,000
Mortgage: $104,000
Lender: Lee Bank
Date: 11/12/13

586 W. Housatonic St.
Buyer: Arnold Raney +
Seller: Robert Jansen +
Price: $95,000
Mortgage: $93,279
Lender: Plaza Home
Date: 11/22/13

188 Wahconah St.
Buyer: Lucian Stone
Seller: Ann Shea
Price: $109,500
Mortgage: $96,500
Lender: Ann Shea
Date: 11/20/13

46 Walnut St.
Buyer: Scott Pudlo
Seller: Eric Lamet +
Price: $132,500
Mortgage: $128,525
Lender: Mortgage Networks
Date: 11/25/13

27 Watson St.
Buyer: Anne Killbary

Seller: Greylock FCU
Price: $96,500
Mortgage: $94,751
Lender: Academy Mtg
Date: 12/13/13

232 Williams St.
Buyer: Jacqueline Dolan
Seller: Faucett Patricia Est +
Price: $138,000
Mortgage: $122,820
Lender: Pittsfield Coop
Date: 11/27/13

26 Williamsburg Ter.
Buyer: Erik Forestell
Seller: John Kwasniowski
Price: $114,000
Mortgage: $114,000
Lender: Patriot Comm Bk
Date: 11/20/13

65 Wilson St.
Buyer: Ryan Mcdaniel +
Seller: FNMA
Price: $94,000
Mortgage: $104,000
Lender: Greylock FCU
Date: 11/15/13

39 Winship Ave.
Buyer: Steven Pickard +
Seller: Florence Gray FT +
Price: $158,000
Mortgage: $126,400
Lender: Academy Mtg
Date: 12/13/13

57 Wood Ave.
Buyer: Melinda Schneider
Seller: Eugene Bourassa Jr +
Price: $103,000
Mortgage: $92,000
Lender: Adams Community
Date: 11/25/13

Alpine Trail U:33
Buyer: Joy Farrelly
Seller: Bruce Braffman +
Price: $449,000
Date: 11/26/13

Alpine Trail U:164
Buyer: Madeline Johnston
Seller: Nancy Steinfeld
Price: $454,000
Mortgage: $408,600
Lender: Citibank
Date: 11/22/13

Cherry Hill Dr. U:19
Buyer: Bruce Jacobs +
Seller: Kowalcz Dev Corp
Price: $429,900
Date: 12/11/13

Cherry Hill Dr. U:21
Buyer: Arthur Larsen +
Seller: Proskin FT +
Price: $364,500
Date: 12/11/13

1 Colt Rd. U:5
Buyer: Proskin FT +
Seller: Amanda Bettis
Price: $155,000
Mortgage: $95,000
Lender: Greylock FCU
Date: 12/11/13

RiChmond
2181 Dublin Rd.
Buyer: John Ahern +
Seller: Ruth Abele
Price: $287,500
Mortgage: $230,000
Lender: Lee Bank
Date: 12/6/13

102 Osceola Rd.
Buyer: Howard 
Greenhalgh +
Seller: Thomas Lahey +
Price: $425,000
Mortgage: $417,000
Lender: Merrimack Mtg

Date: 11/15/13

2669 State Rd.
Buyer: Morgan Christie
Seller: Alexander Christie +
Price: $165,000
Mortgage: $132,000
Lender: Greylock FCU
Date: 12/5/13

456 Summit Rd.
Buyer: Gregory Cutter +
Seller: Callahan Richmond 
FT +
Price: $275,500
Mortgage: $166,500
Lender: Lee Bank
Date: 11/22/13

SandiSfield
228 Sandisfield Rd.
Buyer: Chad Pease +
Seller: Renate Leimeister
Price: $185,000
Mortgage: $165,000
Lender: Adams Community
Date: 11/22/13

33 Silverbrook Rd.
Buyer: Dominic Konstam 
Jr +
Seller: Jerry Darvin
Price: $145,000
Date: 12/9/13

Sheffield
340 Bow Wow Rd.
Buyer: James Waldman +
Seller: Gordon Carter
Price: $335,000
Date: 11/15/13

860 Bow Wow Rd.
Buyer: Daniel Burke +
Seller: James Waldman +
Price: $685,000
Mortgage: $548,000
Lender: Salisbury B&T
Date: 11/15/13

51 Cobble Ln.
Buyer: Joseph Kelley +
Seller: Robert James
Price: $260,000
Mortgage: $208,000
Lender: Salisbury B&T
Date: 12/2/13

404 Legeyt Rd.
Buyer: Sonya Kahn +
Seller: Nature Conservancy
Price: $415,000
Date: 11/14/13

SToCkBRidge
2 Bean Hill Rd.
Buyer: Alan Simon +
Seller: Marcia Simon 
Kaplan NT +
Price: $425,000
Mortgage: $445,000
Lender: Marcia Kaplan
Date: 11/18/13

5 Devon Rd.
Buyer: Alicia Jost +
Seller: Jon Irsfeld +
Price: $150,000
Mortgage: $134,500
Lender: Adams Community
Date: 11/15/13

104 E. Main St.
Buyer: Mike Zabian
Seller: JSW Enterprise Ltd
Price: $250,000
Mortgage: $230,000
Lender: Seller
Date: 12/6/13

16 Hill Rd.
Buyer: James Mcelroy +

Seller: Beverly Stichman 
RET +
Price: $325,000
Mortgage: $260,000
Lender: Lee Bank
Date: 12/6/13

4 Lee Rd.
Buyer: Drew Neidorf
Seller: Deutsche Bank
Price: $134,799
Date: 12/10/13

40 Prospect Hill Rd.
Buyer: Lakeview Road NT +
Seller: Nancy Baker +
Price: $300,000
Date: 12/10/13

8 Yale Hill Rd.
Buyer: Mark Sprague +
Seller: Britton Limes
Price: $650,000
Mortgage: $500,000
Lender: Village Mtg
Date: 12/10/13

200 Old Stockbridge Rd. 
U:V1
Buyer: Vana 1 Realty 
Assoc LLC
Seller: Karen Berry
Price: $480,000
Date: 12/6/13

2 Wallace Rd. U:1C
Buyer: Laura Flint RET +
Seller: Alberni
Holdings Inc
Price: $137,000
Date: 12/6/13

WaShingTon
828 Upper Valley Rd.
Buyer: Craig Willis
Seller: Kenneth Flecher 4th
Price: $100,000
Mortgage: $75,000

Lender: Greylock FCU
Date: 12/12/13

WeST
SToCkBRidge

1 Miller Ln.
Buyer: Evan Campbell +
Seller: Liebowitz Judith 
Est +
Price: $210,000
Mortgage: $168,000
Lender: Lee Bank
Date: 11/15/13

23 W. Alford Rd.
Buyer: Neil Bernstein RET +
Seller: Andrea Vallon
Price: $286,150
Date: 12/2/13

42 W. Alford Rd.
Buyer: Daniel Kasper
Seller: Res Realty LLC
Price: $275,000
Date: 11/14/13

128 W. Center Rd.
Buyer: Mary Seppala
Seller: Stephen Moore +
Price: $468,500
Mortgage: $250,000
Lender: Greylock FCU
Date: 11/22/13

WilliamSToWn
44 Church St.
Buyer: Nicole Mellow +
Seller: Douglas Hacker +
Price: $620,000
Mortgage: $72580
Lender: Williams College
Date: 12/6/13

37-41 Cole Ave.
Buyer: ENL LLC
Seller: Gramamere LLC

Price: $210,000
Date: 11/15/13

124 Cole Ave.
Buyer: Timothy Faselt +
Seller: Hadden FT +
Price: $412,000
Mortgage: $275,000
Lender: Everbank
Date: 12/9/13

1201 Green River Rd.
Buyer: Mika Hirai
Seller: Peter Corbin
Price: $255,000
Mortgage: $255,000
Lender: MountainOne
Date: 11/26/13

54 Lindley Ter.
Buyer: DS Hyde +
Seller: Nicole Mellow +
Price: $316,000
Mortgage: $100,000
Lender: Greylock FCU
Date: 12/6/13

50 May St.
Buyer: Karl Belouin
Seller: James R Jr & SR 
Murray RET +
Price: $142,000
Mortgage: $226,00
Lender: MountainOne
Date: 11/19/13

101 South St.
Buyer: Dieta Matthiessen
Seller: Carol Harrington 
RET +
Price: $620,000
Date: 11/25/13

168-170 Southworth St.
Buyer: David Waynick +
Seller: John Holden +
Price: $340,000
Mortgage: $140,000
Lender: RBS Citizens
Date: 11/13/13

88 Woodlawn Dr.
Buyer: Gerard Smith +
Seller: Investors & 
Investors Inc
Price: $100,000
Date: 11/19/13

WindSoR
6 Access Road 1
Buyer: Martin Mcevoy Jr +
Seller: Oesterheld T +
Price: $100,000
Mortgage: $70,000
Lender: Adams Community
Date: 11/13/13

692 Flintstone Rd.
Buyer: David Lavalley +
Seller: Sliney FT +
Price: $272,000
Date: 12/5/13

151 Monahan Rd.
Buyer: Eddie Allison +
Seller: George 
Nagelschmidt +
Price: $240,000
Mortgage: $240,000
Lender: Mortgage Research
Date: 11/26/13

◆

Commercial Mixed Use Property FoR Sale
Route 57 • Sandisfield, MA

.43 Acre
4200+/- Sq. Ft.

2 Car Detached Garage & Extra Lot

1853 Open Attic with 2 rooms on 3rd Floor
2 Apartments/Living quarters on 2nd Floor

Business Rental – 1st Floor
Grocery, Bakery & Antique/Gift Shop Licenses Included

Complete & Ready for New Owner!!
New Septic System, Central Air, Furnace & Duct Work
New Floor, Windows, Plumbing • Handicap Accessible

Fully Equipped Restaurant, Bar & Kitchen

to view, contact connie at 413-258-4597
oPen daily 9-5

Asking Price $365,000 by Owner
Realtors & Brokers Welcome – Excellent Opportunity
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The Pittsfield Cooperative Bank opened in
1889 intent on helping our neighbors to build a
better community. History has proven both our
word to be honorable and our commitment to
be unbreakable.

If you're looking to do business with a bank that
features character, integrity and deep local roots
.... we're easy to find. 

The Co-op's been here 125 years.

Our New Year's Resolution:
To Help These Folks

My business pays
income taxes...

...but credit 
unions 

don't??!!
Our bank 

up and 
left town!

They sold us 
to an 

out-of-state
bank!

Trust is
an issue.

Pittsfield
70 South St.

(413) 447-7304

110 Dalton Ave.
(413) 395-9626

Dalton
488 Main St.

(413) 684-1551

Great Barrington
325 Main St.

(413) 528-2840 

www.pittsfieldcoop.com
Member FDIC                 Member SIF                      Equal Housing Lender


