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Full house at Berkshire Organics
Expansion plan opens door to cadre of complementary vendors with shared philosophy

MCLA’s new science center underscores 
economic importance of STEM disciplines

By John Townes
Berkshire Organics, a market and delivery service in Dalton that 

specializes in fresh, sustainable food and other healthy products, is 
about to enter a new growth spurt.

The six-year-old business, owned and 
operated by Aleisha and Brian Gibbons, is 
expanding the space for its market and other 
operations at 813 Dalton Division Rd.

In the process, Berkshire Organics is also providing a new home 
and sales outlet for a handful of other businesses that produce 
related products.

“This will increase the offerings available to our customers here, 
and it will also provide the expertise of the owners of those other 
businesses,” said Brian Gibbons.

Berkshire Organics has a retail store and also delivers baskets of 
fresh food to homes and other sites throughout Berkshire County.

It specializes in organic and other sustainable produce, meat, 
dairy, groceries, bread and baked goods. The 
business also sells other sustainable personal 
and household products.

While Berkshire Organics also carries some 
products from outside the area, its primary 

emphasis is on food from farms and other producers in Berkshire 
County and adjacent regions. It currently has arrangements with 
over 50 farms.

The business operates in a 4,000-square-foot section of a build-
ing at the corner of Williams Street and Dalton Division Road on

contunied on page 14

Brian and Aleisha Gibbons (left), owners of Berkshire Organics, are welcoming a number of other new and existing food-related ventures as part of an 
expansion of their Dalton facilities and operations. Among them are Cricket Creek Farm, represented here by creamery manager Suzy Konecky; Kate Miller, 
owner of Bake Me Pretty; chef Aura Whitman, who will operate her new venture, nAtURAlly Catering & Takeout; and Jazu Stine (with daughter Indigo) and 
James Burden, who will bring their new business, Red Apple Butchers, to the Berkshire Organics complex.

“In a sense, we’re providing 
incubator space for three new 
businesses within our store.”

Like the fresh snow around it on a sunny day in early February, MCLA’s new Feigenbaum Center for Science 
and Innovation is shining brightly as an important educational and economic development resource.

By John Townes
The region’s economic development ef-

forts are expected to be bolstered with the 
recent opening of the Feigenbaum Center for 
Science and Innovation 
on the campus of Mas-
sachusetts College of 
Liberal Arts (MCLA) 
in North Adams.

The Feigenbaum Center, which was for-
mally dedicated last October, was designed 
to create a modern, central facility at MCLA 
for the college’s programs in the sciences, 
technology, engineering and math.

These disciplines – also known as STEM 

subjects – have become an educational prior-
ity in Massachusetts to prepare students for 
careers in the life sciences and other scientific 
and technical fields, which are considered to 
be vital career opportunities in this technol-
ogy oriented society.

The 65,000-square-foot facility houses 
the college’s biology, chemistry, environ-
mental science, physics and psychology 

programs, and the col-
lege’s Berkshire Envi-
ronmental Resource 
Center. In conjunction 
with completion of 

the center, MCLA has also reinstated its 
chemistry major program.

“It’s all about innovation,” said Dr. Mary 
Grant, president of MCLA. “This new 
building is a chance for MCLA to step it

continued on page 16

Enhances educational experience 
for students preparing for careers 
in scientific and technical fields

“This new building is a 
chance for MCLA to step it 

up in the STEM disciplines.”

By Brad Johnson
The revitalization of downtown Pittsfield 

is a gradual process – one characterized by 
fits and starts, as each new component comes 
to the fore after long periods of behind-the-
scenes planning and preparation.

The latest project to pop onto the scene 
holds the promise of adding an entirely new 
element that will complement other commer-
cial and cultural initiatives that have taken 
shape in recent years.

At a Feb. 4 press conference and commu-
nity information session, plans were formally 
unveiled for an upscale, 45-room boutique 
hotel to be developed within two historic 
buildings at 273-297 North St.

Also announced at the well-attended 
event – which drew a veritable who’s who 
of local elected officials, community leaders, 
downtown business operators and property 
owners – was the collaboration between two 
prominent Berkshire families that will drive 
the project forward through its development, 
start-up and ongoing operation.

The project, to be known as Hotel on 
North, is being developed by MM&D LLC, 
whose principals are David Tierney III and 
his wife Laurie. David is president of the 
family business David J. Tierney Jr. Inc., a 
well-established construction and develop-
ment enterprise in Pittsfield. Laurie, who is 
serving as managing partner for MM&D, is 
a real estate professional with the Kinder-
hook Group.

Joining the Tierneys to announce plans 
for Hotel on North were members of the 
Fitzpatrick family, owners of the iconic Red 
Lion Inn in Stockbridge, and operators of 
The Porches Inn in North Adams.

continued on page 10

hotel on north

Developers plan 
boutique lodging 
venue as part of 
downtown revival
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By Brad Johnson
NBT Bank has taken a stake in downtown 

Pittsfield with the opening of a new financial 
center at 54 North St.

According to company officials, the 
new office can be seen in general as part 
of NBT’s ongoing expansion within the 
Berkshire market, while its specific location 
and functionality reflect the bank’s desire to 
be an active part of downtown’s revitalized 
commercial and cultural hub.

“This represents the next step in our devel-
opment in Berkshire County,” said Florence 
Doller, senior vice president and director of 
marketing for NBT at the company’s Nor-
wich, N.Y., headquarters.

NBT entered the Berkshire market in 2011 
through its acquisition of four branch offices 
of the former Legacy Banks as the result of 
Legacy’s merger with Berkshire Bank. Those 
offices – in Great Barrington, Lee, Pittsfield 
and North Adams – were joined by a fifth 
branch in Lenox in 2012. (Overall, the pub-
licly held company has some 158 locations 
in New York, Pennsylvania, Massachusetts, 
Vermont and New Hampshire.)

While developing plans for what has now 
become its sixth Berkshire branch, NBT 
targeted downtown Pittsfield as a prominent 
location that would be suitable for a different 
office model and banking experience.

“We’ve named our new location the Pitts-
field Financial Center because – in addition to 
branch banking – we have expanded our staff 
to provide additional services to residents 
and businesses in the region,” said Daniel 
Kinney, NBT’s retail market manager for 
Berkshire County.

Noting that the Pittsfield Financial Center 
is a full-service banking location, offering 
teller and lobby services, a walk-up ATM 

and night depository services, Kinney said 
the office also serves as a hub for other bank-
ing services such as commercial lending and 
wealth management.

“Quite frankly, we needed a place to put 
our people that would provide convenient 
access for our customers,” said Kinney.

For example, the new office will serve as a 
base for NBT’s team of commercial banking 
relationship managers, Steven Munger and 
Kevin Bisaccio. Kinney said they will be 
available to work with customers in the new 
downtown location as well as at other NBT 
branch locations.

“What we were look-
ing for with this [office 
location] was proximity 
to centers of influence,” 
said Kinney.

On lower North 
Street, those centers of influence include 
not only the long-established role as the 
city’s commercial hub but also the more 
recent emergence of a vibrant cultural and 
entertainment scene.

In that respect, Kinney noted that the new 
NBT office is positioned directly across from 
the Beacon Cinema, which has been an im-
portant factor in boosting downtown activity 
since its opening four years ago. The office is 
also just a few blocks in either direction from 
the Colonial Theatre and Barrington Stage 
Company’s main stage, two other linchpins 
of downtown’s cultural scene.

According to Kinney, being positioned 
among these important commercial and cul-
tural assets makes a statement about the role 
NBT wants to play in the community.

Doller agreed, noting that the bank has 
compiled a good track record with down-
town offices that have been established in 
proximity to major cultural redevelopment 
projects.

“It’s something we’ve had success with in 
other markets,” Doller said, noting NBT’s 
opening of commercial offices near restored 
historical theaters in downtown Utica and 
Schenectady, N.Y. “We have found that it 
works well to bring together our commercial 
services in these areas that act as a hub for 
people coming to downtown for variety of 
purposes.”

While these downtown locations – includ-
ing the new Pittsfield office – tend to have 
their own limitations in terms of ready access 
to parking and an absence of drive-through 
banking services, Doller and Kinney noted 
that these conveniences are generally avail-
able at other nearby branch offices. Moreover, 
they said, NBT’s financial center model is 

intended to play a different role in terms 
of the types of services provided and the 
transactions conducted there.

At the new office on North Street, for 
example, the layout and configuration do not 
follow those of a conventional branch office. 
“It’s more a series of suites,” said Kinney.

Instead of a traditional teller line, custom-
ers are able to sit down at desks with NBT 
staff to handle their banking business. There 
is also a large conference room available for 
situations involving multiple parties.

Kinney stressed, however, that all types 
of banking transactions 
can be conducted at 
the Pittsfield Finan-
cial Center. “It’s by all 
measures a full-service 
office,” he said. “But 
it’s also a different 

approach to delivering some of these ser-
vices.”

Kinney and Doller noted that technology 
has changed the way many customers handle 
their basic banking needs, generally resulting 
in more transactions being done electroni-
cally and fewer requiring in-person visits to 
a given branch office.

For those transactions best suited to per-
sonal visits, Kinney said, the new downtown 
Pittsfield office provides a comfortable set-
ting to conduct business with NBT’s staff.

“It’s more of an opportunity to sit down 
and interact with us,” Doller added. “It’s a 
similar approach to what we have used in 
some other locations.”

The 2,500-square-foot space is being 
leased from the building’s owner, Allegrone 
Real Estate, which is also in the process of 
redeveloping the neighboring Onota Building 
for mixed commercial and residential uses, 
along with other downtown projects.

“We worked very closely with Allegrone to 
adapt this space to our needs,” said Kinney, 
noting that Allegrone handled renovations 
required for the project.

The Pittsfield Financial Center has a staff 
of seven, led by Branch Manager Joseph 
Lotano (who also manages the bank’s Mer-
rill Road branch).

The office, which opened quietly on Jan. 
22, will host a Chamber Nite networking 
event with the Berkshire Chamber of Com-
merce on Feb. 19.

Kinney noted that a formal grand open-
ing celebration is being planned for April 
3. That event will be held across the street 
at the Beacon Cinema. For information on 
attending, call the Pittsfield Financial Center 
at 413-448-6162.◆

‘centers oF inFluence’

NBT opens office in 
downtown pittsfield

Branch Manager Joseph Lotano (left), Commercial Banking Relationship Manager Steven Munger (center) 
and Berkshire Retail Market Manager Daniel Kinney (right) are among the staff members that customers 
may encounter and interact with at NBT Bank’s newly opened Pittsfield Financial Center at 54 North St. 

“It’s by all measures a full-
service office. But it’s also a 

different approach to deliver-
ing some of these services.”
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news & notes from the region

Spring St. seen as fertile 
ground for Apple reseller

By John Townes
 After establishing a Pittsfield store in 2011 

and becoming an Apple authorized reseller 
the following year, Mad Macs has taken the 
next step in its long-range growth plan.

The locally owned computer sales and 
service company recently announced that 
it is opening a new shop in Williamstown. 
The new branch, slated for a storefront at 36 
Spring St., will also sell Apple products and 
accessories. It will also be a service center.

“Our plan has been to have three branches 
in the county, including one in northern and 
one in southern Berkshire County,” said 
Scott Kirchner, president and co-owner of 
the company along with Daryl Corbett.

“Apple also encourages its authorized 
sellers to go into additional sites,” he con-
tinued. “When we became an authorized 
Apple reseller, we decided the time was 
right to open another store. We chose to go 
to Williamstown next. We’re also looking 
at possibly opening a branch in Great Bar-
rington over the next year.”

Mad Macs (413-445-5858 or www.mad-
macintosh.com) sells and services Apple 
branded products, including Macintosh 
computers, iPads, iPods and accessories. It 
does not at this time sell iPhones.

It is also an authorized dealer of other 
brands of related accessories and peripheral 
equipment including Sonos, Canon, Griffin 
and LifeProof.

Kirchner said they have done some renova-
tion to the Spring Street space, which they 
are leasing from Williams College, to adapt 
it to their format and uses. They plan to open 
in late March or early April.

Kirchner said that the Williamstown store 
will be a full-service operation that is similar 
to its Pittsfield one.

“It’s slightly smaller, but we’ll offer the 
same services and products,” he said. “People 
will be able to leave off their computers for 
servicing and pick them up there.”

He noted that the business has a staff of 
eight in Pittsfield. He estimated that the 
Williamstown branch will have four or five 
employees. “In addition, some people will 
be working at both locations,” he said.

Kirchner said the new store will serve the 
local community in Williamstown as well as 
students and staff of Williams College.

He also expects the store to draw customers 
from other nearby communities. “We want 
to serve all of northern Berkshire County, 
including customers in North Adams, Adams 
and other communities where it is closer and 
more convenient to go to Williamstown than 
to Pittsfield,” he said.

Mad Macs was founded as a repair and 
support business for Apple computers 15 
years ago. It previously operated out of an 
office on East Housatonic Street in Pittsfield 
as an authorized service outlet for Apple 
computers.

In 2011, the business moved its offices and 
service operation into a 1,200-square-foot 
space at 317 North St. (on the corner of Union 
Street). The move allowed for the addition 
of a storefront retail shop that initially sold 
accessories for Apple products.

In 2012, after going through Apple’s exten-

sive review and approval process, Mad Macs 
became an Apple authorized reseller, which 
allowed it to sell the company’s computers, 
iPads, iPods and other related products.

Kirchner said the company’s expansion in 
Pittsfield  has been successful. “It’s met and 
exceeded our expectations,” he said. “We 
have a very good base of customers. I think 
they appreciate the personalized service we 
offer, and are loyal to the idea of supporting 
a local small business as an alternative to the 
big-box stores.”

Beyond current and future Berkshire loca-
tions, he said that at some point they hope to 
expand even further. “We’d like to eventually 
add other locations in the region outside of 
the county,” he said. “But that’s in the future. 
For now, we’re totally focused on what we’re 
doing in Berkshire County.”◆

organizational milestones 
at North Adams Chamber

By John Townes
As it enters its second year, the North 

Adams Chamber of Commerce taken the 
operationally significant steps of opening a 
new office and hiring a staff person.

The organization was formed in 2012 to 
fill the need for a chamber organization with 
a local focus following the merger several 
years ago of the Northern Berkshire Chamber 
of Commerce into the regional Berkshire 
Chamber of Commerce.

In January, the North Adams Chamber 
opened an office at 105 Main St. in the city 
center.

It shares the space with the city’s Office of 
Tourism & Community Events and with an 
outreach office of the Franklin County Com-
munity Development Center. (The latter or-
ganization is based in Greenfield but received 
an 18-month grant to provide resources for 
businesses in Berkshire County.)

The office, located in a former retail store, 
serves as the administrative office of the three 
organizations. It also is a tourism information 
center for the city.

Last November, the chamber also hired 
Catie McDonough as program coordinator.

McDonough grew up in North Adams. She 
moved to Boston to attend Emerson College. 
After graduating from that school in 2009, she 
earned a master’s degree in sports marketing 
at the University of Las Vegas in Nevada.

She worked in marketing for a fitness 
business in Boston, and then at the New 
Hampshire Motor Speedway. She decided 
to return to North Adams, and learned of the 
chamber position from a friend.

McDonough said that her primary re-
sponsibilities include recruitment, member 
services and working with the chamber’s 
board and membership to organize events 
and programs.

“My background is in business develop-
ment,” said McDonough. “I’m focusing on 
building the chamber’s membership base. 
That also includes providing services and 
benefits to provide added value to being a 
member. We want to be a major resource for 
local businesses and the community.”

McDonough noted that the chamber cur-
rently has about 50 members, and her goal 
is to reach at least 100 members by the end 
of the year. She added that while its primary 

focus is on North Adams, the chamber also 
is reaching out to other nearby towns such 
as Adams and Clarksburg.

McDonough said that one emphasis of the 
chamber is on training and educational activi-
ties to assist businesses. “For example, we’re 
planning to hold an upcoming tech summit, to 
help businesses learn how to take advantage 
of new technologies,” she said.

The chamber is also planning to sponsor 
a home expo this spring. It also develops 
marketing campaigns to jointly promote 
local businesses.

Another focus is on providing networking 
and social opportunities. In recent months, 
the chamber sponsored a business-exchange 
event at the offices of MountainOne Bank, 
and another at the chamber’s new office.

“Right now we’re hosting these gatherings 
on a quarterly basis, but our goal is to hold 
them monthly,” said McDonough.

McDonough encouraged anyone who is 
interested in information about the chamber 
and membership to contact her at 413-281-
2461. The North Adams Chamber also has a 
website in conjunction with the city’s tourism 
office at www.explorenorthadams.com.◆
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Mass. 01267
413.458.9371
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• 125 Rooms • Indoor Pool, Hot Tub and Saunas • Dining Room &
Tavern • Convenient Location, Free Parking • Free Wireless Internet

Just up the road...
You’ll find a great place to eat. A great place to stay the night. A great
place to hold a meeting or function of any kind. A great place to sit in
front of a roaring fire.  The ‘best Sunday Brunch in the Berkshires.’
A great place to do absolutely nothing but relax if that’s what you wish.

williamsinn.com

Just up the road in Williamstown

1090 Main Street - On the Village Green
Junction Routes 2 & US 7

Direct: 413-698-4444 • Fax: 413-698-3891 • NY Office: 518-794-8300
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Tucker Welch Properties
F I N E  H O M E S  •  E S TAT E  PA R C E L S  •  I N V E S T M E N T  P R O P E RT I E S

COMMERCIAL PROPERTIES & INVESTMENT OPPORTUNITIES

The Morgan house • Lee
Landmark restaurant and inn with 140 seatings in pub and 
dining room and 11 upstairs inn rooms, half with private 
baths. Ideal for owner/chef with owners’ quarters available. 
Listed at $625,000

W. housaTonic sTreeT • PiTTsfieLd
Many possibilities for this large building with overhead doors, 
massive open space and a restaurant. High traffic count and lots 
of parking. Listed at $1,250,000

Main sTreeT • WesT sTockbridge 
New to market. In the heart of West Stockbridge Village, this central 
building borders the river and is ideal for a restaurant, retail, or 
gallery. Extra open lot adjacent. Listed at $575,000

easT sTreeT • PiTTsfieLd
1120 sq ft concrete building with potential drive-up and plenty of 
parking. Listed at $265,000

brook farM inn • Lenox
Solid investment opportunity. Completely turn-key with 
management in place. Consistently profitable. In continuous 
operation since 1949. 16 rooms all with private baths. Less than 1 
mile to Tanglewood. Listed at $2,150,000 (financials available)

Park sTreeT• PiTTsfieLd
5000 sq ft with garages, storage, offices and parking. Listed 
at $330,000

WaLker sTreeT • Lenox
Ideal location across from Cranwell Resort for residential/
townhouse development. On town water and sewer. Existing 
building. Listed at $600,000

church sTreeT • Lenox
Development potential on this triple lot parcel. Existing 2600 
sq ft house. Listed at $550,000

for further information call our commercial brokerage division
at 413-698-4444 or see our website www.tuckerwelchproperties.com
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Ongoing: Berkshire Business 
Builders networking meeting 
every Thursday morning from 
8:30 to 9:30 a.m. at 55 Church 
Street in Pittsfield. All business 
people looking for an opportunity to network are invited. For 
information, call Kathy Hazelett at 413-442-8581.

Ongoing: The Job Club meets Mondays from 1 to 2 p.m. at 
BerkshireWorks Career Center at 160 North St. in Pittsfield. 
Facilitated by Millie Calesky, business and life coach and certified 
career development facilitator, the free and informal program helps 
participants who are seeking employment to expand their network 
of contacts and provides valuable job-search tips. It also serves as a 
support group throughout the job-search process. For information, 
visit www.berkshireworks.org or call 413-499-2220.

Through Feb. 23: 10x10 Upstreet Arts Festival, a celebra-
tion of the arts in downtown Pittsfield, with art exhibits, live 
theater music and other activities .Complete schedule at Dis-
coverPittsfield.com.

Feb. 18, March 18: Pittsfield Green Drinks, informal gathering 
of people interested in conservation and environmental issues 
on third Tuesday of each month. 5:15 p.m. at MadJacks BBQ, 
295 North St. Sponsored by the Berkshire Environmental Ac-
tion Team (BEAT). For more information, contact Jane Winn 
at jane@thebeatnews.org or 413-230-7321.

Feb. 19: Chamber Nite at NBT Bank at 54 North St. in Pittsfield 
for members of the Berkshire Chamber of Commerce. 5 p.m. 
RSVP. 413-499-4000.

Feb. 20: “The Environmental History of Milk,” presented 
by Kendra Smith-Howard, assistant professor at the University 
of Albany and author of Pure and Modern Milk: an environ-
mental history since 1900. Part of the Green Living Seminar 
Series presented by Massachusetts College of Liberal Arts on 
the theme of “Cultivating a Sustainable Food System.” 5:30 
p.m. in Murdock Hall room 218 on the MCLA campus. For 
more information, go to www.mcla.edu/greenliving or call 
413-662-5303.

Feb. 20: Business After Hours at Barnbrook Realty in Great 
Barrington, sponsored by the Southern Berkshire Chamber of 
Commerce. 5:30 p.m. RSVP at 413-528-4284.

Feb. 22: Farming Our Future Conference in Craryville, N.Y., 
for farmers, producers and other businesses, organizations and 
individuals. Featuring panels and workshops on ways to ensure 
farms and local food supplies will thrive in the Berkshire County 
and Hudson Valley region. Sponsored by coalition of organiza-
tions. Information at www.farmingourfuture.org.

Feb. 22: Ski Butternut 50th Anniversary Celebration begin-
ning at dusk with tubing, a Torchlight Parade and fireworks 
display at the ski area, located at 380 State Rd. in Great Bar-
rington. Details at www.SkiButternut.com.

Feb. 23: Bowl-a-Thon for Kids to benefit Youth Mentor-
ing Program of Child Care of the Berkshires. 1 to 6 p.m. at 
Greylock Bowl and Golf in North Adams. For information call 
413-663-6593 ext. 39.

Feb.23: Chili Cook Off in the Tavern at Catamount ski area 
to benefit the Roe Jan Food Pantry. To enter contact Heather at 
518-325-3200. Information at www.catamountski.com.

Feb. 24: Coffee and Conversation with state Sen. Benjamin 
Downing (D-Pittsfield) from 4 to 6 p.m. at Lenox Town Hall. 
Public invited. For details visit www.SenatorDowning.com. 

Feb. 26: Good News Business Salute Breakfast sponsored 
by Berkshire Chamber of Commerce featuring Massachusetts 
Auditor Suzanne Bump discussing efforts to make government 
more efficient and accountable. $25 for chamber members, $35 
for nonmembers. 7:45 a.m at the Crowne Plaza in Pittsfield. 
RSVP at 413-499-4000.

Feb. 26: Brown Bag Lunch Series featuring a talk on Greening 
Your Business with Jamie Cahillane of the Center for EcoTechnol-
ogy discussing the effects of the upcoming commercial food-waste 
disposal ban and how businesses can prepare. Noon at 1Berkshire 
Central Station, 66 Allen St. in Pittsfield. 413-499-4000.

Feb. 26: Workforce Wednesday sponsored by Berkshire County 
Regional Employment Board and BerkshireWorks Career 
Center. Features free informational workshop for businesses 
and organizations about applications for the Massachusetts 
Workforce Training Fund, which provides employers with 
grants from $2,000 to $250,000 for training of current and 
new employees. 9 to 11 a.m at 1Berkshire Central Station, 66 
Allen St. in Pittsfield. To register, contact Amy Demarest at 
BerkshireWorks at 413-499-2220 ext. 111. Information about 
grants is available at www.mass.gov/wtfp.

Feb. 27: “Sustainable Food Systems on College Campuses,” 
panel discussion including MCLA Aramark Food Services 
Director John Kozik, Williams College Sustainable Food and 
Agriculture Program Manager Brent Wasser, Hampshire Col-
lege Sustainability Initiative Director Beth Hooker, and UMass 
Auxiliary Enterprises Sustainability Manager Rachel Dutton. 
Part of the Green Living Seminar Series presented by Massa-
chusetts College of Liberal Arts on the theme of “Cultivating 
a Sustainable Food System.” 5:30 p.m. in Murdock Hall room 
218 on the MCLA campus. For more information, go to www.
mcla.edu/greenliving or call 413-662-5303.

Feb. 27: Monopoly Game Tournament to benefit Berkshire 
County ARC, 5:30 p.m. at Berkshire Hills Country Club in 
Pittsfield. For information contact Garnet Williams at 413-
499-4241 ext. 275.

Feb.29-March 2: Fresh Fest Film Festival at Images Cinema 
in Williamstown, with films about food, farming and culture, 
plus live discussion and samplings of local food products. 
Free. Co-sponsored by Images, the Fund for Williamstown of 
the Berkshire Taconic Community Foundation, the Williams 
College Sustainable Food and Agriculture Program, and others. 
Full schedule and details at www.imagescinema.org.

March 4: Gloria Steinem, long-
time leader in the feminist move-
ment, will be the featured speaker 
in the Massachusetts College of 
Liberal Arts Public Policy Lecture 

Series at 7 p.m. in the Church Street Center on the campus in 
North Adams. Talk is free to the public. 

March 4, 5, 6: Tricks of the Trade, professional development 
seminar series for artists and other creative workers that gives 
them the tools and skills they need to grow and sustain their 
businesses. This month featuring The Creative Economy and You 
on March 4 at IS 183 Art School in Stockbridge; The Creative 
Economy – Economic Impact on March 5 at Lichtensein Center 
for the Arts in Pittsfield; and The Creative Economy – Educa-
tion & Training on March 6 at MCLA Gallery 51 in North 
Adams. All sessions starting at 6 p.m. Presented by MCLA’s 
Berkshire Cultural Resource Center (BCRC), in partnership 
with the IS 183 Art School and the Pittsfield Office of Cultural 
Development. The series is free and open to the public. For more 
information, go to www.mcla.edu/About_MCLA/Community/
bcrc/tricksofthetrade0809/tricksofthetradeabout/, or call the 
BCRC at 413-664 8718.

March 5: Business Info Fair and networking session sponsored 
by the Southern Berkshire Chamber of Commerce. 4:30 to 7:30 
p.m. at Berkshire South Community Center in Great Barrington. 
Businesses wanting to participate can call 413-528-4284.

March 6: “Sustainable Business as a Vehicle for Social Change,” 
presented by Dean Cycon, founder and CEO of Dean’s Beans 
Organic Coffee Company. Part of the Green Living Seminar Series 
presented by Massachusetts College of Liberal Arts on the theme 
of “Cultivating a Sustainable Food System.” 5:30 p.m. in Murdock 
Hall room 218 on the MCLA campus. For more information, go 
to www.mcla.edu/greenliving or call 413-662-5303.

March 6: Great Barrington Green Drinks, informal gathering 
of people interested in conservation and environmental issues 
on first Thursday of each month. 5:15 p.m. at the Route 7 Grill, 
999 South Main St. For more information, contact Erik Hoffner 
at ehoffner@orionmagazine.org or 413-528-4422.

March 8-9: 2014 Berkshire Home Expo presented by the 
Berkshire Chamber of Commerce at the Berkshire Mall in 
Lanesboro. Exhibitor applications are now available and are 
due by Feb. 21. For details, call 413-499-4000 ext. 126

March 12: North Adams Green Drinks, informal gathering of 
people interested in conservation and environmental issues on 
second Wednesday of each month. 5:30 p.m. at the Freight Yard 
Pub in the Western Gateway Heritage Park. Sponsored by the 
Berkshire Environmental Action Team (BEAT) and Northern 
Berkshire Transition. For more information, contact Jane Winn 
at jane@thebeatnews.org or 413-230-7321.

March 14: Community Land Trust in the Southern Berkshires 
Annual Member Meeting & Board Elections, followed by a 
free public screening of Symphony of the Soil. 7 p.m. at First 
Congregational Church in Great Barrington. For information, 
call 413-528-1737 or email office@communitylandtrust.org.

March 18: Eye on Travel Conference with keynote speaker 
Betsy Wall, executive director of Massachusetts Office of 
Travel and Tourism, with discussions on how to attract and 
serve an international audience. 1 p.m. at the Crowne Plaza in 
Pittsfield. $69 for members of the Berkshire Visitors Bureau 
and Berkshire Chamber of Commerce, $99 for nonmembers. 
Details at Berkshires.org.

March 20: 13th Annual Robert “Bees” Prendergast St. Pat-
rick’s Reception, presented by Hillcrest Educational Centers Inc, 
with special guest state Sen. Benjamin Downing (D-Pittsfield). 
6 to 9 p.m. at Country Club of Pittsfield. Tickets are $50. RSVP 
by March 3 at www.hillcrestec.org. For more information, call 
413-499-7924 ext 133 or email smason@hillcrestec.org.

March 20: “Current Status of Farming in Berkshire County,” 
presented by Melissa Adams, program coordinator of Keep 
Berkshires Farming, and Sarah Gardner, associate director of 
the Williams College Center for Environmental Studies. Part of 
the Green Living Seminar Series presented by Massachusetts 
College of Liberal Arts on the theme of “Cultivating a Sustain-
able Food System.” 5:30 p.m. in Murdock Hall room 218 on 
the MCLA campus. For more information, go to www.mcla.
edu/greenliving or call 413-662-5303.

March 23: “Local Government: Making the System Work for 
You,” presented by David Roche, chairman of the Lenox Board of 
Selectmen, state Rep. Smitty Pignatelli, and state Sen. Benjamin 
Downing. Part of the Lenox Library’s Distinguished Lecture 
Series. 4 p.m. in the library’s Sedgwick Reading Room. For 
information visit lenoxlib.org or email info@lenoxlib.org.

March 27: “Meat Production and Processing,” presented by Ali 
Berlow, author of The Mobile Poultry slaughterhouse: Building a 
humane Chicken Processing Unit to strengthen your Local Food 
system. Part of the Green Living Seminar Series presented by 
Massachusetts College of Liberal Arts on the theme of “Cultivating 
a Sustainable Food System.” 5:30 p.m. in Murdock Hall room 
218 on the MCLA campus. For more information, go to www.
mcla.edu/greenliving or call 413-662-5303.

March 29, 30: Environmental Film Festival sponsored by 
Project Native, with a full day of films and discussions at the 
Triplex Cinema in Great Barrington on Sunday, beginning at 10 
a.m. Also a special showing on Saturday night at The Mahaiwe 
of Revolution, an award-winning film by Rob Stewart (director 
of Sharkwater) about hope and inspiration in the effort to save the 
environment. Free to public. For details and schedule visit www.
projectnative.org. To become a sponsor or nonprofit underwriter, 
contact Karen Lyness LeBlanc at 413-274-3433.◆
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ideal space for professional & medical offices

Allendale Shopping Center

AllendAle Shopping Center • 5 CheShire roAd • Suite 60 • pittSfield, MA 01201

LeveL One (lower level) – 500 to 2,800 s/f available
plenty of free parking • elevator • Central heat & A/C incl.

for leASing inforMAtion ContACt:
glenn langenback • property Manager

Tel: 413-236-5957 • Cell: 413-464-4211
GLangenback@verizon.net

Up to one year
free rent

with a 5-year lease.
(for a limited time only)

…because home is where the heart is!

We Offer:
◆ Personal Care
◆ Live In Service – Up to and
 Including 24 Hour Care
◆ Medication reminding
◆ Homemaking
◆ Companionship
◆ Shopping and errands
◆ Door to Door Services for
 Appointments & Procedures

Call us to set up an appointment 
for a complimentary assessment!

413-464-7524
371 South Street • PO Box 1924

Pittsfield, MA 01201
www.mtviewhomecare.com

★ TAX CTAX CTAX CTAX CTAX COOOOOMMMMMPPPPP,,,,,     IIIIINNNNNCCCCC.....
TAX & FINANCIAL PLANNING
BOOKKEEPING & PAYROLL

Ralph Stroffolino, EA CFP
Debra Watroba & Donna Sciola, Payroll Admin.

Dan Boulais, Business Consultant

100 NORTH ST. • SUITE 310 • PITTSFIELD
Tel: 448-6222 • E-mail: info@tax-comp.com • Fax: 443-5619

137 North St.  • Suite D • PittSfielD

PERSONALIZED PAYROLL SERVICE!
Our complete payroll service supports a wide range of pay types and schedules,
and includes check printing, direct deposit, tax filings, full compliance and more.

One of many historical 
properties we protect

every day.

1-800-369-3905
www.LeeAudioNSecurity.net

EARN YOUR 
GRADUATE DEGREE

HERE

GRADUATE INFORMATION NIGHT 
Tuesday, February 25, 6:00pm | Murdock Hall, Room 218

Join us to learn more about MCLA’s Master of Education and Professional MBA 
programs. Begin your journey here, and you can go anywhere. 

MCLA.EDU/GRADUATE  413 662 5410

Baffour, Professional MBA student Class of 2015

EARN YOUR 
GRADUATE DEGREE

HERE

GRADUATE INFORMATION NIGHT 
Tuesday, March 25, 6:00pm | Intermodal Center, Pittsfield

Join us to learn more about MCLA’s Master of Education and Professional MBA 
programs. Begin your journey here, and you can go anywhere. 

MCLA.EDU/GRADUATE  413 662 5410

Baffour, Professional MBA student Class of 2015
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news & notes from the region

Business Info Fair looks 
to build on 2013 debut 

By Brad Johnson
Bigger and better are the key words for the 

second annual Business Info Fair being pre-
sented on March 5 by the Southern Berkshire 
Chamber of Commerce (SBCC).

The event – which is billed as “a one-stop 
information-gathering experience for locally 
available products and services” – was fi rst 
held in 2013 as an outgrowth of the occa-
sional informational seminars and workshops 
organized by the chamber on specifi c topics 
such as health insurance or marketing.

“We like doing these seminars, and people 
who attend fi nd them to be useful,” said Betsy 
Andrus, the chamber’s executive director. 
“But sometimes they are very narrow in focus, 
and that can make it a challenge to get people 
to put them on their calendars.”

So, she and others at the SBCC decided to 
establish a new event that would broaden the 
appeal by broadening the scope of informa-
tion that’s available to attendees.

“We wanted to put out as much informa-
tion as we could,” Andrus said. “For business 
people, we wanted to say: ‘Here’s a good shot 
for you to get access to all these businesses 
and services on a one-stop basis.’”

According to Andrus, that goal was 
achieved with the inaugural event in 2013, 
at which attendees visited with the 26 par-
ticipating businesses at information tables 
set up in the ballroom of the Comfort Inn in 
Great Barrington.

“Last year, we had no idea what to expect,” 
said Andrus, noting that the ballroom turned 
out to be a tight fi t, with some overfl ow 
spilling out into the hallway. “Based on that 
turnout, we knew we needed to select a larger 
space this year.”

The venue ultimately chosen and booked 
for the 2014 event is the gymnasium at the 
Berkshire South Regional Community Cen-
ter. “This is an ideal location for us,” said 
Andrus. “It gives us room to grow.”

In that respect, Andrus said she anticipates 
having around 30 to 35 businesses participat-
ing this year – providing information about 
services such as accounting, advertising, 
banking, consulting, graphics, insurance, 
photography, printing, signage, wealth 
management and web development, among 
others.

(She noted that businesses interested in 
participating can still make arrangements 
to do so up to a week before the event. A 
10-by-10-foot booth costs $50 for SBCC 

members and $150 for non-members. Call 
413-528-4284 for details.)

Along with more business exhibitors, the 
2014 Business Info Fair will have an added 
draw in the form of a hospitality tent that is 
being sponsored collectively by some of the 
small businesses par-
ticipating in the event. 
Andrus said the idea 
for the tent came from 
Maxine Carter Lome, a 
chamber member and 
consultant, who saw 
it as a way for some 
of the smaller businesses to make a bigger 
splash at the fair.

“Not all vendors are going to be able to 
have the big displays that some of the larger 
businesses can do,” said Andrus. “The hos-
pitality tent is away for some of the smaller 
businesses to get a little more exposure and 
recognition.”

The hospitality tent will feature a selec-
tion of beverages including beer and wine, 
accompanied by light snacks and other 
refreshments. “We think this will add a nice 
touch to the fair,” said Andrus.

The Business Info Fair will run from 4:30 
to 7:30 p.m. Attendance is free and open to 
the public.

Cultural kick-off
While the stage is set for the March 5 

Business Info Fair, Andrus said plans are 
just beginning to take shape for another new 
event on the chamber’s calendar later this 
spring that will focus on the cultural side of 
the regional economy.

Still lacking an offi cial name for the event, 
Andrus said plans are in the works for what 
she described as a “cultural kick-off” to be 
held collectively by and for the many orga-
nizations and institutions among the SBCC’s 
membership that are involved in performing 
and visual arts and other aspects of the sum-
mer cultural scene.

She noted that many local cultural orga-
nizations hold their own small events – a 
cocktail party or other such gathering – to 
mark the start of their respective seasons.

“It occurred to me that if somebody or-
chestrated this altogether and did one big 
kick-off for the busy season, it would have 
a lot more impact,” said Andrus.

Going through the chamber’s membership, 
she identifi ed some 40 cultural organizations 
that might fi t within such a collective kick-off 
event, and has been canvassing these mem-
bers about their interest in participating.

“We’re getting a lot of initial support 
and enthusiasm for 
the idea,” she said. 
“Just like me, people 
are wondering why we 
haven’t done something 
like this before.”

Based on early feed-
back, Andrus said that 

the preferred format is trending toward a 
casual affair, with catered refreshments, 
entertainment and even a “dessert-off” 
competition in which attendees can sample 
desserts prepared by participating restaurants 
and vote for their favorites.

While plans are still tentative, she said a 
date in early May is being targeted for the 
event, at a venue yet to be determined.

Andrus said chamber members interested 
in participating in or helping to organize 
the cultural kick-off should contact her at 
413-528-4284 or at betsy@southernberk-
shirechamber.com.◆

Plans are taking shape for 
another new event on the 

chamber’s calendar that will 
focus on the cultural side of 

the regional economy.

All Your IT Needs          Hardware          Software          Networks          Support          Service          Web Sites

SINCE 1987 1 Fenn Street, Pittsfield 413.499.0607 compuworks.biz

you watch your business.
we’ll watch your IT.

we’ve got your back: 
Backup & Disaster Recovery, E-mail Filtering, Network Monitoring, Managed Print Services

new services

priME routE 7 location
Historic schoolhouse now offi  ce + single family 

rental home – or tear down home and build 
onto schoolhouse. C3A Commercial zoning.

$375,000

rEtail & oFFicES in HEart 
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Prime Church street location with over
9,000 sq. ft. of Mixed Commercial space

in two historic buildings.
$1,195,000
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Flynn Audi
This is the morning commute in all its rip-roaring glory.  

$369*
/Mo.

36-Month Lease

2014 Audi A4 quattro 2.0T
Premium with Automatic Transmission
$3,863 due at lease inception. Excludes taxes, 
title, other options and dealer charges.

$459*
/Mo.

36-Month Lease

2014 Audi Q5 quattro 2.0T
Premium with Automatic Transmission
Sunroof and Heated Seats
$3,953 due at lease inception. Excludes taxes, 
title, other options and dealer charges.

$499*
/Mo.

36-Month Lease

2014 Audi A6 quattro 2.0T
Premium with Automatic Transmission
and Cold Weather Pkg.
$3,993 due at lease inception. Excludes taxes, 
title, other options and dealer charges.

 *Rate based on MSRP $16,778 of 2014 A4 quattro 2.0T and destination charge. Monthly payments total $12,932. Purchase option at lease end for $21,650. 36-month closed-end lease offered to qualified customers in MA by Audi Financial Services through
participating dealers. Must take delivery by JAN. 31,2014. Lessee responsible for $.25/mile over 30,000 miles per year, insurance, a disposition fee of $350 and other financial liabilities at lease end. Advertised offer requires dealer contribution. Model
shown: A4 quattro 2.0T. Higher MSRP will affect lease price. Prices exclude taxes, title, other options and dealer charges. ©2013 Audi of America, Inc. See your dealer, visit audiusa.com or call 1-800-FOR-AUDI for more details.
 *Rate based on MSRP $40,145 of 2014 Q5 quattro 2.0T and destination charge. Monthly payments total $16,452. Purchase option at lease end for $22,883. 36-month closed-end lease offered to qualified customers in Ma by Audi Financial Services through
participating dealers. Must take delivery by Jan. 31,2014. Lessee responsible for $.25/mile over 30,000 miles per year, insurance, a disposition fee of $000 and other financial liabilities at lease end. Advertised offer requires dealer contribution. Model shown:
Q5 quattro 2.0T. Higher MSRP will affect lease price. Prices exclude taxes, title, other options and dealer charges. ©2013 Audi of America, Inc. See your dealer, visit audiusa.com or call 1-800-FOR-AUDI for more details.
 *Rate based on MSRP $50,895 of 2014 A6 quattro 2.0T and destination charge. Monthly payments total $17,482. Purchase option at lease end for $29,010. 36-month closed-end lease offered to qualified customers in Ma by Audi Financial Services through
participating dealers. Must take delivery by Jan.31,2014. Lessee responsible for $.25/mile over 10,000 miles per year, insurance, a disposition fee of $350 and other financial liabilities at lease end. Advertised offer requires dealer contribution. Model shown:
A6 quattro 2.0T. Higher MSRP will affect lease price. Prices exclude taxes, title, other options and dealer charges. ©2013 Audi of America, Inc. See your dealer, visit audiusa.com or call 1-800-FOR-AUDI for more details.

Flynn Audi
600 Merrill Rd.  Pittsfield, Ma. 01201

413-443-4702 flynnaudi.com
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The Pittsfi eld City Council has unanimously 
approved a $1 million allocation to match $1 mil-
lion already offered by the Pittsfi eld Economic 
Development Authority (PEDA) to attract manu-
facturers who are bidding to build rail cars for the 
Massachusetts Bay Transportation Authority 
(MBTA). The state will select a transit car maker 
to provide 152 new vehicles for the MBTA, and 
nine companies are vying for the estimated 
$850 million contract, which requires that fi nal 
assembly work be completed in Massachusetts. 
The companies’ proposals, which will include 
a designated site, must be submitted by May 1. 
If chosen as the site by the winning company, 
Berkshire County could see the creation of up to 
250 jobs during a project that will continue for at 
least a decade. PEDA’s William Stanley Business 
Park is one of four proposed Berkshire county 
sites being considered (February 2014 BT&C). 
The $2 million being offered will be drawn from 
the city’s Economic Development Fund and from 
PEDA’s fi nancial reserves. The state is expected 
to award the work at the end of the year.

Daley & Sons Trucking Inc. has partnered 
with Goodwill Industries to establish a new do-
nation drop-off center at Daley’s facility at 1195 
Pleasant St. (Route 102) in Lee. Goodwill accepts 
new or gently used items, such as clothing, small 
appliances, electronics, computers and furniture. 
Drop-off hours are 7 a.m. to 4 p.m. Monday through 
Thursday and 7 a.m. to 3 p.m. on Friday.

None of the applicants for a license to dispense 
medical marijuana in Berkshire County received 
approval by the state Department of Public Health 
in the decision on applications the department 
released in late January. Following passage by 
voters of a 2012 referendum legalizing the use 
and sale of marijuana for medical purposes in 
Massachusetts, the state set up an approval sys-
tem to allocate licenses to serve counties across 
the state. Four applicants applied for Berkshire 
County sites including Pittsfi eld, Great Bar-
rington and Lee, and at least two went through 
the process for other local permits for specifi c 
sites in Pittsfi eld. However, the DPH said none 
of them received point scores that were high 
enough to qualify for a license in this round. 
The situation remains uncertain. At least one of 
the applicants, Manna Wellness, plans to appeal 
the selection process. Meanwhile, at least one 
applicant approved for facilities in other parts of 
the state has expressed interest in applying for a 
dispensary license in Berkshire County.

The Berkshire Life Charitable Foundation is 
currently accepting applications from programs, 
services and special initiatives that address the 
needs of individuals residing in Berkshire County 
who have a physical or developmental disability. 
The foundation was chartered in 2001 and has 
awarded more than 275 grants with a cumulative 
fi nancial contribution in excess of $1.3 million. 
The deadline for current grant requests is March 
28, 2014. Applicants must be nonprofi t agencies 
with tax-exempt status. Applications can be 
obtained by contacting Chrissy Gage at 413-395-
4881. A board of trustees comprised of Berkshire 
County residents will review all applications and 
award grants by the summer of 2014. 

A new wrinkle in the increasingly complicated 
situation regarding hotels along the Pittsfi eld-Lenox 
Road  section of Route 7/20 has emerged with 
news that the Desai family, owner of the Comfort 
Inn in Pittsfi eld, plans to tear down the existing 
building and become an affi liate of another hotel 
chain after losing the Comfort Inn franchise rights 
to competitor Vijay Mahida, who is also planning 
to construct a new Hilton Garden Inn across the 
road. Mahida is considering also building a new 
Comfort Inn at another site a few miles further down 
the road in Lenox. Over the past two years, several 
chain hotel projects have been proposed, includ-
ing a Courtyard by Marriott that Joseph Toole 
plans to build at the Brushwood Farm complex 
in Lenox. The situation has led to legal challenges 
and disputes among the developers as they vie for 
position with their respective projects.

Berkshire Pulse, an interdisciplinary dance 
school founded by Bettina Montano, has reached 
its goal of $150,000 in contributions to refurbish 
and open a new studio this spring. In 2012, the 
dance school, which offers instruction in classical, 
contemporary and multicultural disciplines, lost 
its home after the old mill in Housatonic village 
that housed it was sold. Pulse found a new studio 
next door in the unfi nished third fl oor of 420 
Park St., but in January 2013 burst pipes caused 
another setback and delay. Now that the neces-
sary funds have been raised, the newly renovated 
studios – designed pro bono by Great Barrington 
architectural fi rm Clark and Green – are sched-
uled to open in the spring. Donations included a 
single $100,000 gift by Ann and Weston Hicks of 
Stockbridge and New York, and another large gift 
by an anonymous source.

General Dynamics Advanced information 
Systems in Pittsfi eld has received some good news 
and some potentially not-so-good news regarding 
the workload of its operations. It has been awarded 
two contracts for $227 million for updating systems 
on submarines for the U.S. And British navies. 
However, the possibility has also emerged that as 
part of reductions in the defense budget, the work 
it is doing on Littoral Combat Ships in an existing 
long-term contract may be signifi cantly reduced. 
The cuts have not yet been fi nalized, and the effect 
of these developments on General Dynamics’ local 
workforce is not known.

The Robbins – de Beaumont Foundation 
has awarded a $30,000 grant to Berkshire South 
Regional Community Center to support the 
position of the coordinator for their Youth Inter-
vention/Prevention Curriculum (YIPC). The coor-
dinator holds responsibility for the development, 
implementation, management and evaluation of 
intervention and prevention-based programming 
within the center and as an outreach resource for 
the community at large. For information about the 
Youth Intervention/Prevention Curriculum, contact 
Stephanie Dolson at 413-528-2810 ext. 30.

The Downtown Pittsfi eld Farmers Market, 
which is preparing for its second season, is now 
seeking applications from vendors to sell locally 
grown and produced food and related products 
there. The market will return to the First Street 
parking lot in downtown Pittsfi eld on May 10 from 
9 a.m. to 1 p.m. and will continue every Saturday 
through Oct. 25. The market is offering an early-
bird rate to returning vendors before March 15. All 
other applications are due by April 15. Full-season, 
half-season and day rates are available. For more 
information, visit farmersmarketpittsfi eld.org.

In an awards ceremony on March 21, the 
Berkshire Museum will present the second an-
nual Berkshire Awards to honorees who have made 
signifi cant contributions to creating, keeping and 
promoting artistic, historical and natural heritage 
in the Berkshires. The honorees are the Nash 
Family, Berkshire County philanthropists and sup-
porters of arts and culture; Frances Jones-Sneed, 
Ph.D., historian and professor at Massachusetts 
College of Liberal Arts; and George Wislocki, 
founding executive director of the Berkshire 
Natural Resources Council. Sponsorships and 
tickets for the Berkshire Award event are now 
available. For more information, visit www.
berkshiremuseum.org/berkshire-award-2014/ or 
call Bill Blaauw at 413-443-7171 ext. 37 or email 
wblaauw@berkshiremuseum.org.

Berkshire Bank has announced that its 
charitable foundation awarded over $1.5 million 
in grants to non-profi t organizations in Massachu-
setts, New York, Connecticut and Vermont during 
2013. These grants supported important education 
and community development initiatives as well 
as health and human service and arts and culture 
programs. “We are so pleased to once again give 
back in a signifi cant way to the organizations 
doing important work in the communities that 
we serve,” said Lori Gazzillo, vice president and 
director of the Berkshire Bank Foundation. 
“The growth of the bank has allowed us to pro-
vide an increase in critical fi nancial assistance to 
hundreds of nonprofi t organizations.” Berkshire 
Bank Foundation accepts requests for fi nancial 
support at www.berkshirebank.com/giving. The 
bank recently launched a new online application 
for charitable grants and community sponsorship 
requests to help streamline the request process. In 
order to be considered, requests must be submitted 
through the online system.

The Pittsfi eld Health Department is participat-
ing in a grant-funded project to provide information 
on green cleaning alternatives for commercial 
kitchens. Conventional cleaning, sanitizing and 
degreasing products may contain chemicals that can 
affect the health of workers and customers. Health 
Department staff will meet with interested business 
owners to survey the current cleaning products and 
practices used, and will provide a Green Cleaning 
for Food Service booklet with information on the 
benefi ts of switching to third-party certifi ed clean-
ing products as well as lists of regional suppliers. 
For more information, contact the Pittsfi eld Health 
Department at 413-499-9411.

The Berkshire Taconic Community Founda-
tion (BTCF) is accepting applications for several 
grant programs. The foundation will accept ap-
plications to the Simple Gifts Fund until March 
15. That fund awards grants to young people ages 
13-21 for participation in cultural or creative sum-
mer programs, such as theater internships, music 
and art camps or language immersion programs. 
The BTCF is also accepting applications from 
nonprofi t organizations or public entities through 
March 1 to the Green Pastures Fund for projects 
to preserve and encourage small, community-
based agricultural ventures, such as community 
supported agriculture (CSA) ventures, farmers 
markets, urban garden programs and other proj-
ects. Applications and guidelines for those two 
funds are available online at www.berkshiretaconi-
corg.foundation. The Fund for Williamstown
is accepting letters of intent through March 
20 for applications for innovative projects and 
services that benefi t residents of Williamstown. 
Individuals, nonprofi t organizations, community 
organizations and public agencies may send a 
one-page letter briefl y outlining their project to 
grants@berkshiretaconic.org, and will be notifi ed 
by March 20 if they have been selected to submit 
a full application. For more information on that 
fund, contact Maeve O’Dea, BTCF program direc-
tor, at 413-229-0370 or Jason Dohaney, advisory 
committee chair, at 413-664-4025.

The Massachusetts Museum of Contempo-
rary Art (MASS MoCA) in North Adams is one of 
895 nonprofi t organizations nationwide to receive 
an NEA Art Works grant. The museum is slated to 
receive a $35,000 grant to support the creation and 
publication of a new installation by Brooklyn-based 
artist Lee Boroson, scheduled to open in MASS 
MoCA’s football fi eld-sized Building 5 gallery in 
October. The work, called Plastic Fantastic, will 
include infl atables, fabric, and light to create physi-
cal and optical experiences that evoke elemental 
forces in a four-part installation. 

Greylock Federal Credit Union has awarded 
a $50,000 gift to Hillcrest Dental Care Inc., a 
nonprofi t subsidiary of the Hillcrest Educational 
Foundation Inc. The gift will be applied to Hillcrest 
Dental’s ongoing Expanding Berkshire Smiles 
campaign to support its recently opened satellite 
offi ce on the campus of North Adams Regional 
Hospital. Hillcrest Dental provides access to dental 
care and education, and currently treats over 9,500 
patients at their primary offi ce at 788 South St. in 
Pittsfi eld. In recent years they have seen a 116-
percent increase in patients from north Berkshire 
County, which led to the new clinic.

Collaborate
engineering
architecture
civil/survey

planning

50 depot st  dalton ma 01226  413 684 0925
44 spring st  adams ma 01220  413 743 0013

www.hillengineers.com

A program o� ering courses geared towards providing  youth with the opportunity to experience
what it’s like to take a course at BCC! For more information or to register for any of the BCC’s Kid
Academy courses, contact the O�  ce of Community Education. Ages range from 5 - 17.

Kid Academy

www.berkshirecc.edu/kidacademy

Courses Still Available! Register Today!
Beyond Your Back Door Hiking Cooking Movie Making College Application Process
WKS-4600 - $50 WKS-4601 - $55 WKS-4604 - $55 WKS-4605 - $15 WKS-2106 - $45
May 3 - May 31 April 12 - May 10 February 22 - March 22 April 12 and May 3 Starts March 10*
*3 Sessions available, see schedule for detailed information, times and dates.

banner ad - BTC 4 col x 2 Kids Academy 2.indd   1 2/7/14   11:39 AM
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news & notes from the region

Artists are invited to submit original artwork 
for a group exhibit entitled Forty Shades of Green: 
Celebrating Ireland and Irish Culture beginning 
March 7 at the Lichtenstein Center for the Arts in 
downtown Pittsfield. It is co-sponsored by the City 
of Pittsfield’s Office of Cultural Development and 
the Pittsfield Irish Sister City Committee. The show 
is open to everyone who wishes to submit artwork 
that is ready to hang or display and appropriate 
for the gallery. Both contemporary and traditional 
artwork on the theme of Ireland and Irish-American 
culture in all media are encouraged. Items should 
be brought to the Lichtenstein Center between noon 
and 3 p.m. on March 2 and 3. Artists planning to 
submit work are encouraged to contact Shiobbean 
Lemme beforehand at 413-499-9348.

Lakeville, Conn.-based Salisbury Bank and 
Trust Company, the wholly owned bank subsid-
iary of Salisbury Bancorp Inc. (NASDAQ:SAL), 
and Union Savings Bank, a state chartered mutual 
bank with headquarters in Danbury, Conn., have 
executed a definitive agreement for the sale of the 
Sharon, Conn., branch of Union Savings Bank. 
Under the agreement, Salisbury Bank and Trust 
Company will acquire the Sharon branch of Union 
Savings Bank and assume approximately $19 
million in deposits at a premium of 2.32 percent. 
The bank plans to consolidate the office with its 
existing Sharon branch. The transaction, which 
has been approved by the boards of directors of 
both banks, is subject to approval by regulatory 
authorities. It is expected to be completed during 
the second quarter of 2014.

The Rotary Club of Pittfield’s A Night at 
the Oscars Rotary Auction held on Jan. 25 at the 
Crowne Plaza in Pittsfield raised $55,000 for the 
club’s Benevolence Fund, which provides scholar-
ships and support to other community activities.

Berkshire United Way is seeking proposals 
from nonprofit organizations in central and south-
ern Berkshire County from prospective partners 
to help low-income working families improve 
their financial stability. The Financial Stability 
Community Impact Request-for-Proposal (RFP) 
is available online. Organizations that receive 
eligibility confirmation through the online process 
must register for informational training either on 
Feb. 25 or 26. This one-year grant will invest in 
collaborative partnerships that provide bundled 
services for comprehensive support to individuals 
as they seek to increase their income, build sav-
ings, and gain and sustain assets. On-site services 
should provide financial literacy training, connec-
tion to transportation and/or child care and other 
services. For forms and instructions, visit www.
berkshireunitedway.org.

Berkshire Medical Center (BMC) is accepting 
applications until May 1 for two scholarships for 
students who will pursue careers in the healthcare 
field. The Kermit Gordon Scholarship will be 
awarded to Berkshire County college students 
enrolled in medicine, dentistry, nursing, pharmacy 
or health science programs. BMC is also accept-
ing applications for nursing scholarships awarded  
through the former Henry W. Bishop and St. Luke’s 
nursing schools. These scholarships will help pay 
initial tuition and expenses for those pursuing an as-
sociate’s degree, Bachelor of Science in Nursing, or 
a Master of Science in Nursing. Application forms 
may be obtained from the Berkshire Health Systems 
Education Department, 165 Tor Court in Pittsfield, 
or from county high school guidance counselors. 
For more information, call the BHS Education 
Department at 413-447-2132… Berkshire County 
Arc is accepting applications until March 21 for its 
2014 scholarship award program for high school 
seniors pursuing undergraduate education in fields 
related to human services. An independent panel 
of community members will select the winners 
and determine the amount of each award up to the 
scholarship maximum of $1,500. The awards are 
made possible through fund-raising efforts includ-
ing Berkshire County Arc’s Annual Golf Classic. 
Applications are available through area high school 
guidance offices or by contacting the Berkshire 
County Arc office at 499-4241 ext. 244.

Some two dozen scholarship funds in Berkshire 
County managed by Berkshire Taconic Com-
munity Foundation (BTCF) are accepting ap-
plications by April 1.  A full list of scholarships as 
well as applications and guidelines are available at 
www.berkshiretaconic.org/SearchScholarships.

A group of students at Massachusetts College 
of Liberal Arts (MCLA) who major in athletic 
training are gaining additional hands-on experience 
in the field through a service learning project at 
A1 Pitching Academy in Adams (February 2014 
BT&C), where they will focus on injury prevention 
techniques. By working with A1’s clientele – most 
of whom are high school students aged 14 to 18 
– MCLA students will be exposed to athletes of 
a different age group than they are used to work-
ing with, according to Dr. Peter Hoyt, director of 
MCLA’s athletic training education program. A1’s 
owner Jonah Bayliss described the arrangement 
with MCLA’s athletic training students as a plus 
for his clientele. “I knew from the get-go that the 
opportunity would be phenomenal for my clients 
here at A1,” Bayliss said. In addition to the six 
upperclassmen who will gain hands-on experience 
at A1 Pitching Academy, MCLA freshmen who 
major in athletic training will gain observational 
experience as a result of this collaboration. For more 
information, go to www.mcla.edu/athletictraining 
and www.a1pitchingacademy.com.◆

Mark McKenna Heather Bartini Erin Carlotto
Business Banking Personal Banking Mortgage Banking

EQUAL HOUSING LENDERMEMBER FDIC/MEMBER DIF 

BERKSHIRE PROPERTY AGENTS.COM

12 RAILROAD ST  GREAT BARRINGTON MA  413 528 6800  INFO@BERKSHIREPROPERTYAGENTS.COM

COME TO SOUTH COUNTY! 4,000 SQ FT OFFICE BUILDING
WITH HIGH VISIBILITY AND TRAFFIC ON ROUTE 7 IN GREAT BARRINGTON           $600,000
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By John Townes
 William Monterosso’s life has come full 

circle geographically, and the Pittsfield native 
wouldn’t have it any other way.

Monterosso recently returned to the Berk-
shires after being hired as director of the 
BerkshireWorks Career Center, a position 
formerly held on an interim basis by John 
Barrett III.

In January Monterosso started in the job 
at BerkshireWorks, which is the county’s 
officially designated one-stop employment 
services center and a primary workforce 
development resource.

Monterosso grew up in modest circum-
stances on Onota Street in Pittsfield. The 
1982 Taconic High School graduate left the 
Berkshires after graduation and did not return 
here to live until now.

As an adult, he lived and worked in several 
places, primarily in West Virginia.

Despite the time and distance that sepa-
rated him from the Berkshires, Monterosso 
noted in a late January interview that he has 
always maintained a connection to his home-
town, and that he constantly had a desire to 
return here to live. He added that Berkshire 
County has a combination of positive quali-
ties that he has not found elsewhere.

“I never fell out of love with Berkshire 
County, and I came back to visit whenever 
I could,” he said.

He noted that the area’s assets are not 
always appreciated by people who live here. 
“I still have many friends here, and the most 
common question they’ve had is, ‘Why the 
hell did you want to come back?’” he said. 
“My response is, ‘Why would anybody want 
to leave?’ I was afforded the opportunity to 
leave and I did. But I’ve been to many places, 
and no place has given me the same sense of 
peace as the Berkshires.”

On a professional level, Monterosso said 
the job at BerkshireWorks represented a 
good fit for his background and experience 
in employment services and workforce 
development.

“I’ve worked in different aspects of em-
ployment services and workforce develop-
ment on many levels and settings, from direct 
services to administration and management,” 

he said. “I’ve also worked with people in 
all walks of life. My goal is to bring that 
experience and new ideas to make a positive 
impact here.”

In conversation, Monterosso conveys the 
enthusiasm of someone for whom workforce 
development, employment services and eco-
nomic revitalization are not merely abstract 
concepts or bureaucratic goals.

Instead, he speaks about them directly as 
human issues and expresses himself with 
passion.

For example, Monterosso, who was the 
first member of his family to attend college, 
expressed strong feelings about the impor-
tance of education and its role in the mission 
of BerkshireWorks.

“We have to reach out to secondary edu-

cation and work with schools to develop a 
talent pipeline,” he said. “I was one of those 
poor kids who had no passion for academics 
when I was young. I was only interested in 
sports and having a good time. I didn’t real-
ize the value of education until I was out of 
high school. So I recognize how vital it is 
that we show kids while they are in school 
how education directly links to jobs and their 
lives in real ways.”

He sees that as both an ongoing challenge 
and one that is especially important today.

“Kids have been badly influenced by TV 
and the media,” he said. “Either they think 
they can leave high school and very quickly 
make $50,000 a year or they believe they have 
no chance in life. That is especially difficult 
for kids whose families have been infused 
with despair over generations, and who don’t 
have positive role models.”

Monterosso also conveys a strong sense 
of empathy with the unemployed.

“A lot of adults give their heart and soul 
to a company,” he said. “But one day they 
go into work and are told they don’t have 
a job anymore. That pulls the rug out from 
under them.”

While such situations are often traumatic 
and difficult, Monterosso noted that in some 
cases they can also be a blessing in disguise. 
“It can be a chance to do something they re-
ally have wanted to do,” he said. “Our job is 
to help them find that.”

Background fits mission
BerkshireWorks is chartered by the 

Berkshire County Regional Employment 
Board Inc. and is a partnership between 
the Berkshire Training and Employment 
Program and the Massachusetts Division of 
Career Services.

As the county’s designated career and 
workforce development center, Berkshire-
Works provides employment-focused 
programs and services for job seekers and 
current workers, including employment 
listings, counseling, job placement, career 
workshops and support groups and other 
services, in addition to handling unemploy-
ment claims.

It also provides services for employers 
including access to workers and placements 
to fill vacancies, as well as information and 
access to training programs and other services 
to assist them in meeting their workforce 
needs.

Monterosso has a background in many 
related aspects of this, including on-the-line 
and executive work with public employment 
and workforce programs, juvenile justice and 
vocational services for the disabled.

After leaving high school, Monterosso 
enlisted in the Marines and served from 1983 
to 1987. He then attended Glenville State 
College in West Virginia, where he earned 
degrees in business and marketing.

He had a brief career in the corporate sector, 
working for Lever Brothers (now Unilever) 
until he made a shift in 1990, when he and 
his former wife had a child.

“I decided it was more important to be a 
good father than to spend all my time chasing 
money,” he said.

He became a juvenile probation officer 
in West Virginia, a job he held until 1997. 
Then he became the director of a criminal 
adolescent facility there.

“That was really the start of my current 
career,” he said. “Being a probation officer 
is largely about the workforce, and getting 
young people to relate to the idea of working 
at an honest job.”

Monterosso went on to a position work-
ing with adults at the Workforce Investment 
Board in West Virginia.

He subsequently became director of Ross 
IES, an employment services company that 
works on contract with public and community 
organizations and programs.

He has also provided technical assistance 
to the one-stop career center program of 
Virginia’s Dept. of Labor.

From 2010 to 2012 served as executive 
director of the Workforce and Education 
Cabinet for the state of Kentucky.

return oF the native

Hometown beckons 
for new director
at Berkshireworks

placeWorK

William Monterosso brings a solid background in employment services and workforce development 
to his new position as director at BerkshireWorks Career Center. The job also has given the Pittsfield 
native a welcome opportunity to return to his hometown after being away for many years.

email your firm’s news 
and announcements to:

info@btaconline.com

Thea N. Calkins, MD
Cardiologist
Cardiology Professional Services at BMC 
Pittsfield Office: 413-395-7580 
Great Barrington Office: 413-854-9777 

Dr. Thea Calkins, a specialist in Echocardiography, joins 
Cardiology Services at BMC and is accepting new patients in 
need of cardiology care. Dr. Calkins provides general Cardiology 
services and Echocardiography testing. She is partnered with 
Drs. Jeffrey Leppo, Kyle Cooper, Kristen Currie, David Finck, 
Douglas Herr, William Levy, Henry Lyle, Lisa Massie, Andrew 
Potash, Mara Slawsky and Georgianne Valli-Harwood. 

Board certified in Cardiovascular Disease 
Fellowship trained in Cardiology at the University of 
Michigan Hospital and Johns Hopkins Hospital 
Medical degree from Stanford University School of 
Medicine
Residency training at Johns Hopkins Hospital and the 
University of Michigan Hospital 
For an appointment with Dr. Calkins or one of her 
colleagues, ask your physician for a referral or call 
Cardiology Professional Services at BMC, in Pittsfield, 
413-395-7580 or in Great Barrington, 413-854-9777.  
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His most recent job was as executive 
director of the West Virginia Association of 
Rehabilitation Facilities.

Monterosso said his return to the Berk-
shires was sparked by 
a listing for the job at 
BerkshireWorks on the 
Internet.

“I was just idly look-
ing at online job boards 
for positions one day, 
and I saw the listing 
for BerkshireWorks,” 
he said. “It was an executive position in 
my fi eld that was in based Pittsfi eld. It was 
a perfect opportunity to get back here. So 
I immediately dusted off my resume and 
sent it in.”

He was appointed to the quasi-public 
agency by Pittsfi eld Mayor Dan Bianchi in 
a review process that also included Mayor 
Richard Alcombright of North Adams and 
other local offi cials.

“Dynamic resource”
Monterosso emphasized that his first 

priority has been to orient himself, get to 
know the staff of BerkshireWorks and meet 
with offi cials, businesspeople and others in 
the community. He said he is learning about 
the situation here and the priorities of the 
region in terms of workforce development 
and the economy.

Regarding his general goals, Monterosso 
said he wants to build on the existing services 
of BerkshireWorks for workers and employ-
ers, as well as its role in overall economic 
development.

“A basic purpose of economic develop-
ment is to create economic strength in the 
region that will help people to have a good 
quality of life,” he said. “BerkshireWorks is 
an important part of that.”

He said he has been impressed by the 
quality of the staff at BerkshireWorks.

“I’ve been blessed in this position, because 
the staff here has years of experience, and 
there is a passion among them about what 
they do,” he said. “My job is to empower 
them, and make it possible for them to do 
their jobs as effectively as possible.”

Monterosso said one organizational goal is 
to reduce red tape and to encourage produc-
tive interactions within the staff and depart-
ments of BerkshireWorks, with an emphasis 
on service to its clients.

“You don’t want to have a staff segregated 
into individual silos,” he said. “We have to 
be a cohesive unit that meets the needs of 
workers, and also has strong relationships 

with employers, educators, local leaders and 
everyone in the community.”

He said that includes providing assistance 
to individuals who are currently unem-

ployed and also those 
who have jobs but are 
seeking to advance 
themselves.

“We’re not the un-
employment office,” 
he said. “We’re a career 
center. That means be-
ing a dynamic resource 

for everyone who is seeking employment, 
whether they currently have a job or not. In 
addition to helping them fi nd positions, we’re 
also here to help them fi nd training and other 
resources to help them advance.”

Prior to the arrival of Monterosso, Berk-
shireWorks was involved in some contro-
versy about delays and other problems related 

to recent changes in the state system for 
processing of unemployment benefi ts.

“From what I have learned about it, it 
seems the system errors on the state level 
have been fi xed, and it’s a matter of clearing 
up the backlog,” he said. “One of the things 
we can do at BerkshireWorks is to make sure 
our staff is able to help people to resolve 
claims as effi ciently as possible.”

Monterosso said one of his primary focuses 
is serving the need of businesses as part of 
workforce development.

One of his priorities is to ensure that 
BerkshireWorks has an active and cohesive 
role in assisting employers with placement 
as well as helping them to access training 
programs and other resources.

“Our mission is to develop a workforce 
that meets the needs of business,” he said. 
“They are our number one customers, because 
without business there are no jobs.”◆

“Our mission is to develop 
a workforce that meets the 
needs of business,” he said. 
“They are our number one 
customers, because without 
business there are no jobs.”

eXceptionaL professionaL office/
apartment bUiLdinG on almost 1/3 acre, 
12+ car paved parking lot with 2-car garage, 
1,600 sq. ft. on each of two floors plus lower 
level finished space with large windows. Excellent 
visibility at street light intersection on Route 7 in 
Pittsfield ..........................Offered at $209,900

hiGh traffic,  h iGh VisibiL itY 
Location on West Housatonic Street (Route 
20) in Pittsfield. 70 x 132 lot, zoned BC, with 
1,432 sq. ft. building ...........Offered at $59,900

Call for further details
413.442.8581

55 Church Street • Pittsfi eld, MA

Great Barrington 
700 Main Street 

413.528.4111

Lee 
76 Park Street 
413.243.4061

Lenox 
2 Holmes Road 
413.443.4433

North Adams 
331 State Road 
413.664.6521

Pittsfield 
609 Merrill Road 

413.496.9780

>>> Pittsfield Financial Center <<<

Member FDIC

2.00%* 1.30%*

Our Pittsfield Financial 
Center is now open.

Our commitment to  
Berkshire County continues to grow.

   

2014 Buick Verano 

McAndrews-King 
Buick GMC Truck Inc. 

224 Columbia St., Rt.8 Adams 
(413) 743-0584 

mcandrewsking.com 

Bigger is not Better… Better is Better 
See the Easy Guys for a great deal  

on a new or pre-owned vehicle. 
Peter Conklin, Mike Harrington 

Bob Hillard or Dan Maloney
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Led by Nancy Fitzpatrick, who in her 
comments noted that the relationship between 
the two families dates back to the Tierneys’ 
work on a major historic restoration proj-
ect at the landmark hotel in 2003, the Red 
Lion’s contingent also included Fitzpatrick’s 
step-daughter, Sarah Eustis, and Bruce Finn, 
longtime general manager at the Red Lion.

Eustis and Finn were on hand in their 
capacities as chief executive officer and 
chief operating officer, respectively, of a new 
venture known as Main Street Hospitality 
Group (MSHG). This company was created 
to provide comprehensive management and 
operational services for select hotel proper-
ties in the Berkshires and beyond (a function 
similar to that performed at The Porches by 
Hopscotch Hospitality LLC, another Fitz-
patrick family venture).

For Hotel on North, MSHG will provide 

top-to-bottom management services once the 
hotel is opened – tentatively slated for spring 
2015. The company also has been extensively 
involved in the concept development and 
planning aspects of the project, consulting 
with MM&D on these and other key elements 
leading up to the Feb. 4 announcement, and 
it will continue in that capacity through the 
upcoming development stage.

In her opening remarks outlining the nature 
of the project and their vision for its potential 
impact on downtown’s ongoing revitaliza-
tion, Laurie Tierney garnered enthusiastic 
applause from attendees.

She elicited an even more robust response 
from the crowd with her revelation of the Fitz-
patricks’ role in the hotel concept (a well-kept 
secret to that point), followed playfully with 
the question, “Are you excited now?”

Many years in the making
For their part, principals of MM&D 

and The Red Lion/MSHG are themselves 
highly energized about the project they are 
spearheading – and about the potential they 

believe it has to become a major contributor 
to downtown’s resurgence.

While each side brings their respective 
strengths in development and hospitality 
management to the project, it is perhaps the 
comfortable relationship between the two 
families and the mutual respect they have for 
their business prowess and accomplishments 
that speaks most clearly of the promise of 
this collaboration.

In an interview subsequent to the Feb. 4 an-
nouncement, David Tierney touched on that 
subject, describing how his firm’s work on a 
34-room renovation project at The Red Lion 
in 2003-2004 provided the base on which the 
current relationship has been built.

“We went on to do several other projects 
over the years,” he said, noting that this in-
cluded work on the 2012 Maple Glen expan-
sion on a site adjacent to the main inn.

“When we do projects, it’s more than just 
bricks and mortar and the work getting done,” 
he continued. “It should be a relationship. 
And, in this case [with the Fitzpatricks], it 
evolved into a really good friendship.”

By Brad Johnson
At the conclusion of a story in the November 2013 issue of 

Berkshire Trade & CommerCe on recent changes and initiatives 
at The Red Lion Inn in Stockbridge, director of business develop-
ment Sarah Eustis noted that “we’re in the process of growing our 
overall hospitality operations,” which, she said, “includes looking 
at opportunities to develop new properties within the region.”

She capped this intentionally vague comment by adding that 
“we’re currently considering potential projects for that.”

In early February, substantial light was shed on this teaser with 
the announcement of Hotel on North, an upscale boutique hotel 
project planned for downtown Pittsfield, and the central role that 
Eustis and others associated with the Red Lion would be playing 
in the hotel’s development and operations.

That role will take shape under the auspices of Main Street Hos-
pitality Group (MSHG), a new venture created to provide manage-
ment and operational services to select hotels 
in the Berkshires and beyond.

“It is an extension of our hospitality business 
that currently flourishes in the Berkshires,” said 
Eustis, who serves as CEO of the new entity.

MSHG joins and encompasses other com-
panies centered around the Red Lion, which 
achieved landmark status under the ownership of the late Jack 
and Jane Fitzpatrick, and which is currently led by their daughter 
Nancy Fitzpatrick. These include Roaring LLC, the corporate entity 
under which The Red Lion is operated; and Hopscotch Hospitality, 
a company that has provided management services to The Porches 
Inn in North Adams since its opening in 2001.

“It is a related family of companies, with family ownership and 
a family board of directors,” said Eustis, who is the step-daughter 
of Nancy Fitzpatrick.

Having joined the Red Lion a few years ago and originally serving 
as director of business development, Eustis is now taking on the 
expanded role as managing director at The Red Lion in addition to 
her position with the new Main Street Hospitality Group. Nancy 
Fitzpatrick serves as chair of MSHG.

Eustis noted that her own roles with the Red Lion and MSHG 
reflect a “generational transition” which she described as being 
“part of the story.”

“But, more important,” she added, “is that this new venture rep-
resents an effort to leverage our expertise to realize opportunities 
that exist in the Berkshires and beyond.”

Included in that effort is a realignment of some existing manage-
rial resources. “We’ve made some strategic shifts for this to give 
this new business its wings,” Eustis said.

Key among those shifts is the transition of Bruce Finn from his 
longtime role as general manager of the Red Lion to the new posi-
tion as chief operating officer with MSHG.

“We saw this opportunity to grow, and had to put the muscle and 
talent behind it to make it happen,” said Eustis.

Discussing his new role, Finn noted that the development of a 
hospitality management company has been in the planning stage 
for a number of years. “We haven’t had the infrastructure in place 
until recently,” he commented.

Finn said this status has changed in part with the arrival of Eustis 
and her increasing involvement in the Fitzpatrick family’s hold-
ings, as well as with the continued success of the Red Lion and 
Porches operations.

“That, combined with new opportunities that arose, has given us 
confidence to go forward at this time,” he said.

Surge in hotel development
Among those new opportunities is the unveiling of plans for 

Hotel on North by MM&D LLC, an entity led by David and Laurie 
Tierney of Pittsfield (see related story). That project came about 
through a lengthy behind-the-scenes collaboration between the 
Tierney and Fitzpatrick families, the impetus for which was Nancy 
Fitzpatrick’s belief in the need for an upscale boutique hotel in a 
revitalized downtown Pittsfield.

Another opportunity taking shape, albeit it at a much more 

speculative stage at this time, is the potential for inclusion of a 
boutique hotel operation within the former Eagle Mill complex in 
downtown Lee.

The current effort to redevelop the mill is being led by Great Bar-
rington resident Jeffrey Cohen, who is drawing up plans for a mixed 
commercial-residential complex that will be presented to the town 
this spring. Eustis said the opportunity to participate in the hotel 
aspect of that project as it takes shape is of interest to MSHG. “It is 
a good example of where we might put our [hospitality] expertise 
to work,” she said, while adding that there are no definitive plans 
or agreements in place at this stage.

Eustis and Finn noted that the abundance of proposed lodging 
ventures in the region – especially in the town of Lenox – is also 
creating opportunities for MSHG in other ways.

“The surge of enthusiasm for hotel development here has given 
a boost to our efforts,” said Finn.

On one hand, there are some independent 
upscale projects being planned, such as for 
the Springlawn property in Lenox, that may 
become a good fit for MSHG and its services 
as they move forward.

On the other hand, there is the current wave 
of chain hotel projects being put forward by 

local developers in what has become an increasingly intertwined 
jousting for brand positioning in the Berkshire market.

Finn explained that these projects – which include brands asso-
ciated with Hilton and Marriott, among others – do not represent 
potential clients for MSHG. Rather, he said, they may give owners 
of other independent hotels in this market more reason to consider 
enlisting the services of MSHG.

“We’re looking to be a management, sales and marketing force 
for hotels in Berkshire County as well as regionally,” he said, 
noting that this includes new as well as existing properties. “We 
think there’s a need for this in order to be competitive as our local 
hospitality market continues to evolve.”

Unique properties
Eustis agreed, noting that the expertise MSHG brings to the table 

has more to do with positioning independent properties as an alter-
native to chain hotel operations. “We are interested in developing 
and marketing unique properties,” she said.

Finn noted that the Red Lion’s experience in providing man-
agement services at The Porches (through Hopscotch Hospitality) 
illustrates the type of role MSHG hopes to play for other properties. 
“The Porches has been a good model for this,” he said.

The success of that model has also led to some possible business 
opportunities for MSHG. He explained that out-of-area guests at The 
Porches have occasionally inquired about the management services 
there with an eye toward exploring relationships for hospitality 
projects in other regions.

While Eustis and Finn see MSHG as growing beyond the confines 
of Berkshire County, they said the immediate focus for the new 
venture is on its home turf.

“We have a fundamental belief in the Berkshires,” said Eustis. 
“Before we go elsewhere, we want to invest our time and talent 
and resources here first.”

Finn agreed, noting that fast-track growth is not envisioned 
or desired. “We don’t have a defined expansion plan for a given 
timeline and number of properties,” he said. “We’re taking each 
opportunity on a case-by-case basis.”

As growth does occur, and properties do come under the wing 
of MSHG, it will create new jobs as well as opportunities for ad-
vancement among existing staff at the Red Lion. “What’s exciting 
about this is that we’ll be creating new management opportunities 
both for the people we now have and those who come on in the 
future,” Finn said.

That process will begin with Hotel on North as the project moves 
forward towards an anticipated spring 2015 opening.

“Pittsfield is a great opportunity for us to show what we can do 
with Main Street Hospitality Group,” said Eustis. “We want to be in 
a place where we are able to make a difference and an impact.”◆
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Hotel on North
continued from page 1

Main Street Hospitality Group debuts with downtown project

“Pittsfield is a great oppor-
tunity for us to show what 

we can do with Main Street 
Hospitality Group.”
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Bruce Finn, who is relinquishing his mana-
gerial duties with The Red Lion to take on 
his new role with MSHG (see related story), 
echoed those remarks in a separate interview, 
noting that the Tierneys’ work for The Red 
Lion through the years fostered a level of trust 
and respect that led to their collaboration on 
Hotel on North.

While this collaboration has now been 
manifested in early 2014 with announce-
ment of the downtown hotel concept, their 
efforts on this front go back several years and 
have involved consideration of a number of 
downtown locations.

“Together, we have looked at many places 
over the past seven years,” said Finn. “It goes 
back that far.”

David Tierney credited Nancy Fitzpatrick 
as being the impetus for their collective ef-
forts dating back to 2007. “Nancy felt it was 
important to have a quality hotel downtown,” 
he said.

Despite the economic interruption known 
as the Great Recession that took hold in 2008, 
the Tierneys and Fitzpatricks continued to 
pursue their goal of a downtown hotel, giving 
close consideration to a handful of potential 
properties.

Among these, Tierney noted, was the for-
mer main office of Berkshire Bank at 24 North 
St. Prominently located on Park Square, the 
building had several of the attributes desired 
for the type of boutique hotel envisioned by 
Fitzpatrick. But, ultimately, other factors such 
as its size, internal configuration and absence 
of on-site parking caused them to turn away 
from that option. “We came very close to 
doing this,” Tierney commented.

More recently, another opportunity arose 
when the two-building complex at the corner 
of North and Summer streets was put on the 
market by Lawrence Rosenthal, who, along 
with partner Joyce Bernstein, had purchased 
and renovated the property as the headquar-
ters for Link to Life (a nationwide business 
providing emergency electronic monitoring 
services for the elderly and disabled).

As part of their redevelopment of the build-
ings, they created a series of restaurant spaces 
on the ground level. The most prominent of 
those became home to Spice, an ambitious 
dining venue that debuted to much acclaim 
in 2006 as a symbolically significant step in 
what then was a fledgling revival of down-
town’s cultural and entertainment scene.

Despite good reviews and solid business 
at some times of the year, the restaurant was 
unable to sustain itself during slower periods 
and was abruptly closed in 2008. After a 
period of inactivity, the space was reopened 
as Jae’s Spice, a venture led by enigmatic 
restaurateur Jae Chung. Like several other 
of Chung’s local dining ventures, Jae’s Spice 
failed to take hold and was supplanted in 2011 
by Spice Dragon, a joint venture of Joyce 
Bernstein and restaurateur Thang Huynh.

Spice Dragon continues to operate (al-
though Bernstein is no longer associated 
with it), while the adjacent restaurant space 
– which had housed a succession of unmemo-
rable and unsuccessful dining concepts – has 
become home to MadJacks BBQ, which 
moved there from its original location near 
City Hall in 2012.

While the restaurant line-up revolved on 
the lower floor, the upper levels that had 
been used for Link to Life became vacant 
when that business was sold to an out-of-area 
concern. Following the sale of Link to Life, 
Rosenthal put the downtown buildings on 
the market, where they attracted the atten-
tion of MM&D.

“We saw this as a really good location for 
the kind of hotel we were looking to create,” 
said Laurie Tierney. In December 2012, 

MM&D purchased the complex for $1.35 
million and quietly began behind-the-scenes 
work with The Red Lion contingent on the 
concept and plans for Hotel On North.

Eclectic elegance
In some respects, the vision and concept 

for the downtown hotel project is similar to 
that which drove development of The Porches 
over a dozen years ago.

Created from a row of restored Victorian-
era houses across the street from the then 
newly opened Massachusetts Museum of 
Contemporary Art (MASS MoCA), The 
Porches was envisioned as providing an 
upscale boutique lodging experience unlike 
anything else in the city, with eclectic and 
individually designed rooms, and an overall 
theme that drew from the city’s history while 
also tying in directly to its future through its 
proximity to MASS MoCA.

The same basic goal is envisioned for 
Hotel on North, although its location in the 
heart of downtown suggests a more direct 
and tangible connection to the city center, in 
addition to its symbolic bridging of down-
town’s past and future.

As described in a press release issued in 
conjunction with the Feb. 4 event, Hotel on 
North will be an “elegant property featuring 
an eclectic mix of furnishings and decor to 
reflect its heritage as an iconic early 20th 
century department store in the center of 
downtown Pittsfield.”

The two buildings were built in 1883 and 
1890 respectively by James Burns, a local 
merchant who established a home furnishing 
store in Pittsfield in the late 1870s. The build-
ings were named to the National Register of 
Historic Places in 2002.

While both buildings have been used for 
a variety of purposes throughout their his-
tory, the southernmost developed its own 
iconic status as home to the Besse-Clarke 
department store that operated there from 
1910 to 1994.

continued on next page

At the project’s Feb. 4 announcement, Sarah Eustis of Main Street Hospitality Group discusses some of the 
design concepts for Hotel on North. “What we’re doing is something unique and inventive,” she said.
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continued from previous page
The closing of Besse-Clarke, along with 

the shuttering of the nearby England Broth-
ers department store a few years earlier, 
spoke of the troubled times that downtown 
Pittsfield experienced in the last decades of 
the 20th century. The loss of these and other 
longtime merchants reinforced the emerging 
trend toward diminished commerce in the city 
center – with each new closing giving people 
one less reason to visit downtown.

Path toward revitalization
Early in the new century, however, this 

atmosphere of attrition and retrenchment 
began yielding to a more hopeful yearning 
for revitalization.

Despite some false starts, wrong turns 
and additional setbacks along the way, the 
various efforts and initiatives to spark new 
activity in the city center – from attractive 
urban housing options to high-profile cultural 
venues to more eclectic dining and retail 
ventures – began creating a tangible path 
toward revitalization. While it remains a work 
in progress, there is evidence that people are 
finding and following this path to a growing 
number of downtown destinations.

In this context, developers of Hotel on 
North see their project as becoming the next 
section of this path.

“Having a hotel here will be great,” said 
Nancy Fitzpatrick in her remarks at the Feb. 4 
event, which was held on the second floor at 
273 North St. “We look forward to continuing 
to work with the Tierneys and making this a 
part of the community.”

Laurie Tierney echoed those sentiments. 
“We are very excited about working with 
Main Street Hospitality on this project, which 
we hope will help revitalize the city that we 
love,” she commented.

Bruce Finn, a Pittsfield native, noted that 
his first job was as a busboy at the restaurant 
within the former Hilton in nearby Berkshire 
Commons complex. That property, which 
now operates as the Crowne Plaza, has long 

been the only significant lodging facility in 
the downtown district.

“For many years, there has been no alterna-
tive” for travelers looking to stay in the city 
center, Finn said. “I think it’s high time.”

As stated in press material, the alternative 
envisioned with Hotel on North is for “a locally 
operated, non-chain boutique hotel…[that] 
will enhance the ongoing redevelopment of 
North Street (recently named one of Massa-
chusetts’ first Cultural Districts in 2012) and 
serve as a destination spot for business and 
leisure travelers as well as local residents.”

The reference to being a “non-chain” 
property is significant in the current context 
of local developers scrambling to establish 
a variety of new mid-market chain hotel 
franchises along the Route 7/20 corridor in 
Pittsfield and Lenox.

While acknowledging that chain hotels 
can be an important component of the local 
lodging scene, proponents of the Hotel on 
North project see the need for a distinctly 
different type of hospitality experience.

“What we’re doing is something unique 
and inventive,” said Sarah Eustis. She noted, 
for example, that design themes utilized in 
the project will draw from local art and local 
resources while also connecting with the heri-
tage of Pittsfield and Berkshire County.

As described in the press release, “Hotel on 
North is also an adaptive reuse of a historic 
building, which adds to its overall sense of 
uniqueness and distinctiveness in comparison 
to other hotels. Hotel on North will allow 
visitors to be exposed to a completely dif-
ferent travel experience: one that is not only 
positive and pleasant, but also special and 
one-of-a-kind.”

Among those directly involved in the 
adaptive reuse aspect of Hotel on North 
is another member of the Tierney family, 
David’s sister, Karen Tierney Hunt, who is 
serving as architect on the redevelopment 
project. In her comments at the Feb. 4 event, 
she described some of the challenges and 
opportunities involved in adapting the two 
buildings to their new purpose.

For example, she noted how existing 
columns in some sections of the buildings, 
which at first seemed to be an obstacle to 
some room design plans, have instead been 
integrated into the room features in creative 
ways that underscore the unique character-
istics of each room. “We love our columns 
now,” she exclaimed.

Hunt noted that the overall design will 
reflect the historic nature of the buildings. 
The exterior of the building will remain 
intact, while the interior will be adorned 
with a vintage motif. Further, the decora-
tions and furnishings used throughout the 
property will showcase an appreciation for 
historical accuracy.

Project financing
This adherence to historical detail rep-

resents a pragmatic marriage of thematic 
concept and financial consideration – the 
latter owing to the fact that developers 
hope to secure state and federal historic tax 
credits as part of the financing package for 
the project.

David Tierney noted that the estimated 
cost for the “sticks and bricks” aspect of the 
redevelopment project is $8 million, with 
another $3 million going toward the soft 
costs and other related expenses to get the 
hotel up and running.

In their post-announcement interview with 
BT&C, the Tierneys noted that the precise 
financing picture for the project will be taking 
shape over the next few months.

That includes ongoing discussions with 
local lenders, as well as pursuit of not only 
the historic tax credits but also another form 
of financing know as New Markets Tax 
Credits that are available in areas designated 
as economically challenged.

“The plans have been submitted for the 
historic portion,” David Tierney said. He 
explained that a determination on the federal 
historic tax credit comes first, with word on 
that expected as soon as March. If approved 
on the federal level, the state would then 
make its own determination on MM&D’s 
application for historic tax credits.

Should both state and federal tax credits be 
approved, Tierney said, the amount allocated 
for each would be for up to 20 percent of 
the qualified investment (i.e., the $8 million 
redevelopment cost).

Tierney said MM&D has also begun the 
process of seeking the federal New Markets 
Tax Credits, although he noted that this 
process is more complex and unpredictable 
than with historic tax credits.

“It’s much more convoluted,” he said, 
noting that it involves submitting applica-
tions to one or more of the several qualified 
agencies in the state (known as Community 
Development Entities, or CDEs) – any of 
which may or may not receive tax credits 
to allocate when the federal government 
comes out with its next round of funding 
guidelines in April.

“We have already applied to some of these 
CDEs, and we have to hope that they are 
among those to get funding,” he said.

While the prospects for these tax credits 
are uncertain, Tierney said that MM&D is 
currently working to ensure that one key 
criterion for receiving them is met. “You 
have to have your project ready to go,” he 
said. “It has to be shovel ready.”

To that end, MM&D has been moving the 
project through some of the initial review 
stages with city officials, a process that will 
continue over the next few months. Among 
items being reviewed are plans for the hotel 
to install a marquee above the main entrance, 
and to designate a curbside area in front of 
the hotel for valet parking service.

While approval of the tax credits is impor-
tant to the project’s viability, the Tierneys said 
they are working on other financing scenarios 
should some or all of the tax credits fail to 
materialize.

“We’re running multiple pro formas – what 
ifs – on how we can fund the difference,” 
said David Tierney.

While optimistic that financing will take 
shape in one form or another, he noted that 
several uncertainties remain. “There’s a lot 
to be determined still on this project,” he 
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This rendering by architect Karen Tierney Hunt shows the marquee and revolving door that would be installed at the hotel’s main entrance on North Street.
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said. “We have an awful lot of balls in the 
air on this.”

“A lot of work has gone into these num-
bers,” added Laurie Tierney. “There are a lot 
of changes that can take place.”

While these uncertainties were acknowl-
edged at the public announcement on Feb. 4, 
they were largely obscured by the energized 
and enthusiastic atmosphere of the high-
profile event.

That’s okay with the Tierneys, who see 
community enthusiasm and excitement about 
their project as a necessary ingredient for its 
success. “We have to 
put a positive spin on 
it out of the box to get 
people excited,” said 
David Tierney.

They hope to main-
tain that excitement 
about the project as 
it moves toward the 
construction phase.

Tierney noted that 
many of improvements made by the build-
ings’ previous owners will be of benefit to 
MM&D once work begins. “Some of those 
renovations were very much of value to 
us,” he said.

In other cases, however, the improvements 
work the other way. For example, he noted 
that the aluminum replacement windows 
installed during earlier renovations were not 
selected with historical accuracy in mind. 
Thus, he said, the windows will all need to 
be replaced with ones that meet criteria for 
the historic tax credits.

Much of the redevelopment process will 
involve converting the upper floors into guest 
rooms and spaces for other amenities, such 
as a fitness room and business center.

There will also be substantial work done 
on the lower level, especially in creation of 
a new lobby area, a lounge and bar, and an 
area for breakfast service.

Tierney noted that some of these street-
level renovations will have an impact on the 

two existing restaurants operating there. He 
noted, for example, that some of the 10,000 
square feet currently occupied by Spice 
Dragon may need to be used for other ameni-
ties related to the hotel’s operation.

The Tierneys noted that it is their hope 
that the two restaurants will remain in their 
current locations, and that they have been 
in discussions with their respective owners 
about the project’s potential impact on their 
operations.

As these and other issues are resolved, the 
Tierneys will continue to work closely with 

Main Street Hospitality 
Group and architect 
Karen Tierney Hunt on 
final design and other 
aspects of the project.

When asked about 
the name of their de-
velopment entity, the 
couple explained that 
MM&D is comprised 
of the initials of their 

three children’s names (Meaghan, Michael 
and David).

In that respect – and in the collaboration 
with the Fitzpatricks and Karen Tierney 
Hunt – Hotel on North is, as Laurie Tierney 
described it, “really a family project.”

But it is also very much a community 
project, she added. “Our success with this 
will affect all the businesses in the area,” she 
said. “We want to work with the community 
and want everyone to benefit.”

The strong turnout and response at the 
Feb. 4 event reinforced that point. “We had 
hoped for that many people,” she said. “As 
we pointed out, it’s about the whole com-
munity.”

Circling back to the revitalization theme, 
David Tierney described the project (and 
its high-profile roll-out) as a reminder that 
forward progress can still be made even in 
challenging times. “It’s meant to give people 
downtown hope that spring is coming,” he 
said.◆

David Tierney described the 
project as a reminder that 
forward progress can still 
be made even in challeng-

ing times. “It’s meant to give 
people downtown hope that 
spring is coming,” he said.
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Berkshire organics
continued from page 1

the Dalton-Pittsfield line. The structure 
originally was a farm store operated for many 
years by Burgner’s Farm.

Berkshire Organics is currently prepar-
ing to expand into an adjacent space in the 
building which had most recently housed a 
separate convenience store.

An opening is being created between 
the two sections to connect them. The new 
section will enlarge the space for Berkshire 
Organics to 6,600 square feet.

Berkshire Organics will also be leasing 
portions of this space to three new ventures, 
including Bake Me Pretty, a bakery owned 
by Kate Miller; Red Apple Butchers, oper-
ated by James Burden and Jazu Stine; and 
nAtURAlly Catering and Takeout, which is 
being launched by chef Aura Whitman, who 
previously operated Cafe Reva in Pittsfield 
(see related story on opposite page).

“In a sense, we’re providing incubator 
space for three new businesses within our 
store,” said Brian Gibbons.

In addition, Cricket Creek Farm, a sus-
tainable farm in Williamstown, is opening 
an outlet for the several varieties of cheese 
produced there.

The opportunity for the expansion arose 
when the property was recently purchased 
from Tom Burgner by a local real estate group, 
Dalton Division Development LLC.

“Originally, the new owners had planned 
to open a convenience store in the other sec-
tion,” Gibbons said. “However, we suggested 
to them that we also lease that space instead, 
and they agreed. Then we started talking to 
people about sharing space with us, and we 
found these businesses.”

The work to open up the space, adapt it and 
add equipment for the new ventures is being 
undertaken this winter. Gibbons said the new 
section is slated to be completed in April

He noted that the other businesses will 
have their own sections of the store, but sales 
from all of them will be rung up at its main 
cash registers.

Started as delivery service
This is the latest chapter in the evolution 

of Berkshire Organics, which was created by 
Aleisha Gibbons as a home-based delivery 
business with a $1,000 investment.

“When I started this, I was focused only 
on deliveries,” she said. “I never dreamed 
the delivery business would take off as it did. 

Then as more retail was added, the business 
grew beyond my wildest dreams.”

Both Brian and Aleisha grew up in 
Berkshire County and live in Dalton.

Gibbons said she launched the business 
when she moved back to Berkshire County 
and was unable to find work in her original 
career as a teacher.

As a proponent of sustainable food and 
agriculture, she said she also saw a need for 
a delivery service to provide fresh organic 
produce to people who might not have time 
or access to the sources for these foods 
themselves.

She made arrangements to acquire produce 
from regional farmers. She also devised a 
system to prepare food baskets and deliver 
them to people’s homes. To drum up business 
she also distributed fliers and set up a website 
(www.berkshireorganics.com).

She initially established a route with 35 
customers and began making deliveries in 
2008. By the end of her first summer she 
had 100 customers.

Brian Gibbons, who had previously 
worked as a landscaper and horticulturist, 
subsequently joined the business.

Within its first year, Berkshire Organics 
moved out of their home into a small former 
flower shop in Dalton.

It relocated in the next year to a small 
space in the Burgner’s Farm building, while 
that business was still operating but in the 
process of being phased out.

“We started with less than 200 square 
feet there, but within a short period of time 
it was up to 800 square feet,” said Brian 
Gibbons.

In 2010, Berkshire Organics took over the 
entire northern section of the building, which 
had been divided into two sections. The new 
project will unify those spaces again.

“In a way what we’re doing now brings 
the building back full circle,” he noted. “It 
was originally one large store, and it now 
will be again.”

The growth of Berkshire Organics from its 
original focus on deliveries into a full-fledged 
retail market evolved over time.

“That started when the business was in its 
early days,” said Brian Gibbons. “When it 
was in the flower shop, some people asked 

if they could come in and pick up baskets 
themselves. Then the people who stopped in 
kept asking for additional items. The retail 
side grew out of that. As we gained more 
space, we continued to add more groceries 
and other items, and it became a market.”

The business now has about 15 full- and 
part-time staff.

The owners noted that one key to their 
success has been the participation of John 
Schulte, a retired former vice president of 
finance at Dalton papermaker Crane. He 
started helping out at the store as an inter-
ested volunteer, and has become a business 
advisor for them.

“He has been very important, and his ex-
pertise has made our growth possible,” said 
Aleisha Gibbons. “He just started helping 
out because he liked what we were doing. 
It’s not every day you meet someone who 
is willing to do so much to help without 
expecting something back.”

While the retail market is growing, deliv-
eries still represent a significant portion of 
the business. Brian Gibbons estimated that 
about 60 percent of their sales are in-store 
purchases and 40 percent are deliveries.

They sell an average of 200 to 300 food 
baskets on a weekly basis, with three drivers 
covering eight routes throughout Berkshire 
County. In addition to deliveries, baskets are 
picked up in the store.

He noted that they have started a program 
with some local businesses and institutions 
for group delivery of baskets for individual 
customers of Berkshire Organics who work 
at those sites.

“By doing that, we can consolidate those 
deliveries instead of going to the each of the 
customers’ homes, so we offer those baskets 
at a discount,” he explained.

Gibbons said that the store draws on a 
primary customer base that includes Dalton, 
Pittsfield and surrounding communities. 
“We also attract people from further away, 
including the hilltowns and places like New 
Lebanon, N.Y., who come to shop here,” 
he said.

A majority of their produce, meat and 
dairy products comes from regional farms 
and producers, although they do augment 
that with sources from further away to be 
able to carry produce that is not in season. 
They also sell packaged items from outside 
the area.

Most of the produce they carry is certi-
fied organic. They also sell some food that 
is grown by organic principles even if it has 
not been officially certified as organic.

“Our primary mission is to sell food that 
is safe and healthy,” said Gibbons. “I’d say 
95 percent of what we sell is either organic 
or the equivalent of that.”

They also offer gluten-free alternatives 
for people who want that choice.

In addition, Berkshire Organics avoids 
food that is grown or produced with in-
gredients that include genetically modified 
organisms, also known as GMOs.

“Almost everything we sell is GMO free,” 
he said. “The only exceptions are [food 
items] from some local farms. We tell them 
that we prefer not to sell GMO foods. But 
some believe they have to use them. We 
want to support local vendors, so we make 
allowances in some cases. But we make 
sure any GMO food we carry is labeled so 
customers know.”

The couple say that handling the growth 
of a business that involves so many facets is 
demanding, but they say it is worth it.

“We work very hand, and this requires a 
major commitment,” said Aleisha Gibbons. 
“That’s fine, though, because we both believe 
very strongly in what we’re doing here, and 
we’re passionate about it.”◆

Since starting Berkshire Organics as a delivery service 
for fresh produce in 2008, Aleisha Gibbons says the 

business “grew beyond my wildest dreams” – so 
much so that her husband Brian Gibbons soon 

stepped away from his previous work in land-
scaping and horticulture to take a central role 

in the venture’s operations.
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Williamstown real estate agency Harsch Associates has brokered many 
business sales in Berkshire County. Since 1975 Paul Harsch of Harsch Associates has 
provided a specialty skill in business brokerage to the Berkshire business community 
and in adjacent Vermont and New York. From motels, to small manufacturing firms, 
retail stores, inns, and service businesses, Paul has provided a level of skill and 
experience which surpasses the typical real estate licensee.

Paul’s business brokerage expertise stems from 39 years of experience, specialized 
training in business brokerage and intimate knowledge of the region. Paul specializes 
in profitable businesses with strong track records, thorough financial records and 
promising futures.

Past clients and sales successes in business brokerage have included businesses from 
South Berkshire to Southern Vermont – many of which included real estate components. 
Among these are the Village Inn in Lenox, five different motels in Williamstown, 
restaurants, and the Spice ‘N Nice health food store in Bennington.

Business brokerage is both a skill and an art. Contact Paul today to begin your 
search for a business opportunity in the Berkshires or to sell your current business.

413-458-5000
info@harschrealestate.com
www.harschrealestate.com

Selling Your Berkshire Business?

coverstory
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By John Townes
The physical expansion of Berkshire 

Organics at its retail market in Dalton in-
volves more than just the core operations 
of the business owned by Aleisha and Brian 
Gibbons.

It is also creating a marketplace that will 
serve as a venue for several other culinary 
entrepreneurs who plan to open their respec-
tive sections this spring, when renovation of 
the space adjacent to Berkshire Organics’ 
existing store has been completed.

Among them is Aura Whitman of 
Cheshire, who previously operated the 
popular Cafe Reva on Tyler Street in Pitts-
fi eld. Cafe Reva attracted a large and loyal 
clientele who were drawn by its combination 
of familiar staples and gourmet fare, along 
with its ambiance as a neighborhood diner 
patronized by a mix of local regulars and 
visitors from further afi eld.

Last year, Whitman had to close the 
business as the result of a dispute with her 
landlord over responsibility for facility up-
grades required by city offi cials for safety 
reasons.

Now, Whitman is preparing to bring her 
culinary skills to Berkshire Organics with a 
new business, named nAtURAlly Catering 
& Takeout.

The business will have kitchen facilities 
and a counter where customers will be able 
to purchase full meals or specifi c a la carte 
items to go.

“I loved operating Cafe Reva, and when 
it closed, I considered doing another res-
taurant,” said Whitman. “But I decided that 
I’d done that, and it was time for a new 
chapter. Also, I enjoyed spending time with 
my kids, and this gives me more fl exibility 
in my schedule.”

She said nAtURAlly Catering & Takeout 
will feature some of the popular items that 
were served at the cafe, as well as new 
fare.

Whitman said she will often be on site 
preparing food, and customers will also be 
able to buy items at other times.

It will offer breakfast items, soups, sand-
wiches and other lunches, and dinner entrees. 
Snacks and sides will also be available. She 
has not determined fi nal prices yet, but she 
expects that sandwiches will be in the range 
of $7.50 while entrees will average from 
$8 to $10.

Whitman will be using fresh local ingre-
dients, including products of businesses in 
the market and other vendors. “I’ve always 
cooked with fresh ingredients, and that fi ts 
in well with the market here,” she said.

Whitman will also use the Berkshire 
Organics space as a base for her catering 
operations. “Catering customers will have 
the option of picking up the prepared food 
here, or we can go to their event and serve 
it from there,” she noted.

Another new business soon to open at 
the market is Red Apple Butchers, which is 
owned and operated by Jazu Stine and James 
Burden, who both live in Pittsfi eld.

Red Apple Butchers will prepare and sell 
meat from pasture-raised animals from local 
farms. Its products will include staple such 
as beef, chicken and pork. In addition, they 
will carry specialized items such as duck and 
lamb, based on availability.

Stine said he and Burden started the 
business in response to what they saw as a 
local need in the central Berkshire market, 
combined with the opportunity for a space 
at Berkshire Organics.

He noted that they previously worked at 
The Meat Market in Great Barrington, where 
they gained experience working with local 

meats. They have other related experience 
in food preparation and sales in positions at 
restaurants and retail vendors.

“I was thinking about opening a business 
when Brian and Aleisha [Gibbons] contacted 
me about this space,” said Stine, who is also 
a founding member of the Berkshire Food 
Guild, a group of food professionals promot-
ing knowledge and awareness of the local 
food system (august 2013 BT&C).

He said that he and Burden saw an opening 
for a locally oriented 
butcher business.

“Something like this 
is needed locally,” he 
said. “There’s a bit of 
a breakdown around 
here between farms 
that have products and 
the access customers 
have to those products. That’s a role we 
want to fi ll.”

Their section of Berkshire Organics will 
include a refrigerated walk-in space where 
they will store and work with the meat. 
“We’ll receive the meat of the animals from 
slaughterhouses, and then we’ll prepare the 
cuts of meat here,” said Stine.

He said that they also will create and sell 
value-added products, such as smoked meat, 
sausage and bacon.

Stine said they plan to add wholesale 
distribution and catering services, as well 
as sponsoring classes and other related 
activities.

Meanwhile, in another space in the market, 
Kate Miller will be baking and selling cakes, 
cookies, cupcakes, scones, muffi ns and other 
sweet goods.

Miller is the proprietor of Bake Me Pretty. 
Her business has existed for several years, 
but her move into Berkshire Organics is an 
expansion into a full retail operation.

Miller has been involved in baking since 
she was a child, and she attended the Culinary 
Institute of America, where she received a 
degree in Baking and Pastry Arts. She has 
worked in restaurants in the area.

“I also started selling my own baked goods 
as a sideline, and this is an outgrowth of 
that,” she said. “I do custom cakes and other 
baked goods for weddings and other events, 
as well as some wholesale and restaurant 
business.”

Miller also has had an online shop on 

the website ETSY (search on the site for 
BakeMePretty) and has a Facebook page, 
but this is her fi rst real foray into on-site 
retail sales.

“A lot of my custom work is visually 
appealing and ornate, which is where the 
name of the shop came from,” said Miller, 
who lives in Dalton. “I also use high quality 
ingredients and local eggs, butter and other 
products in them.”

Until now, she has been sharing a com-
mercial baking space 
with another food busi-
ness.

At Berkshire Organ-
ics, she will have her 
own baking facilities, 
as well as a display and 
sales counter. Custom-
ers will be able to buy 

prepared items there or place special orders 
for custom products.

Another new section will be operated by 
an established business, Cricket Creek Farm 
in Williamstown, which was founded by the 
Sabot family in 2002.

Cricket Creek is setting up a store within 
the existing market space that will sell variet-
ies of artisan cheese produced at the farm. 
It will also carry a selection of cheese from 
other producers in the region.

Cricket Creek produces and sells raw 
milk, cheese, butter, baked goods, beef, 
pork and eggs. It emphasizes pasture-raised 
animals and other natural, healthy methods 
and products.

“We heard about what they are doing at 
Berkshire Organics and we thought it would 
be a great outlet for us,” said Suzy Konecky, 
creamery manager at Cricket Creek. “Having 
a space there is a natural fi t.”

She said that the arrangement also refl ects 
the farm’s current plans, and its priority of 
making its operations as effi cient as pos-
sible. “We’re growing, while at the same 
time we’re trying to become more focused,” 
she said.

Konecky explained that the farm’s artisan 
cheese is sold through a network of retail 
stores and farmers markets as well as to 
restaurants and other outlets.

“We sell through many outlets,” she said. 
“One goal is to become more effi cient by 
selling more cheese at fewer locations. So 
this will be a primary outlet for us.”

Berkshire organics’ retail shop becoming marketplace with addition of new vendors
In addition, she said, their operation within 

Berkshire Organics will provide the public 
with access to cheese from other farms and 
producers in Berkshire County and Massa-
chusetts, and nearby areas such as the Hudson 
Valley in New York.

Konecky said the cheese products will be 
available for purchase during the days and 
hours that Berkshire Organics is open.

Cricket Creek Farm will also have a staff 
cheese monger there on Thursdays and 
Fridays to offer advice, recipes and other 
assistance to buyers. “We’re starting with 
having a staff person there two days a week, 
but we hope to increase that to other days 
too,” she said.

Konecky noted that she sees the concept 
of Berkshire Organics as a food enterprise 
model that she hopes will become more 
prevalent.

“At Cricket Creek we’re committed to the 
principle that good healthy food should be 
widely accessible and as affordable as pos-
sible,” she said. “This kind of collaboration 
between retail outlets and local farmers and 
butchers and other producers is a great way 
to strengthen the entire food system. I hope 
we’ll see more of these arrangements in other 
locations.”◆
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Feigenbaum Center
continued from page 1

sKills & training

up in the STEM disciplines. It enables us 
to prepare students for these careers in a 
facility that’s the equivalent of – or better 
than – the workplaces they will be in during 
their careers.”

On a regional basis, proponents of eco-
nomic development cite the need for training 
in these STEM fields to provide a workforce 
that will attract and support the presence of 
employers in manufacturing, life sciences 
and other sectors in Berkshire County.

One goal in economic development ini-
tiatives in the county has been to catch up 
with other regions that have a more devel-
oped infrastructure and other resources that 
companies in these scientific and technical 
industries require.

Grant said that the Feigenbaum Center 
adds an important resource for this.

“It’s a boost for the whole region,” she 
said. “It helps to connect the dots throughout 
the Berkshires. It opens up new opportunities 
for partnerships with employers on research 
and training, and ways to hire and utilize 
the students that will be coming out of the 
academic programs in the center.”

Grant noted that she saw evidence of the 
potential for the Feigenbaum Center to serve 
as a larger economic catalyst at MCLA’s 
formal ribbon-cutting ceremony for the 
facility on Oct. 4, which was attended by 
about 450 people.

“What was exciting was that the people here 
that day included local and state politicians 
and officials, business and educational leaders, 
and a wide cross section of people from all 
segments of the community,” she said. “The 
excitement was tangible. It was a testament to 
the enthusiasm things like this can create. It 
demonstrates what we can do when we work 
together as a region. It would be great to find 
a way to bottle that enthusiasm.”

Grant noted that the interdisciplinary 
nature of the Feigenbaum Center is also an 
important aspect of its role.

“It crosses many disciplines and incor-
porates other creative activities,” she said. 
“For example, a new panoramic artwork by 
Williamstown artist Stephen Hannock that is 
on display there represents the intersection 
between science and the arts and the creative 
economy.”

At the Oct. 4 ceremony, Gov. Deval Pat-
rick cited the contrast between the opening 
of the Feigenbaum Center and the federal 
government shutdown that was occurring 
at the time in Washington, D.C.

Patrick cited the role government has in 
helping people to improve their lives, and 
he pointed to the Feigenbaum Center as an 
example of what can be accomplished when 
the executive and legislative branches of the 
state government, local officials, institutions 
and the private sector work together towards 
that end. “Growth will come from the blend 
of education, innovation and infrastructure” 
that the project represents, he said.

The new facility is also a boost for the 
city of North Adams, noted Mayor Richard 

Alcombright in remarks for the opening. 
“This center over time, will become a catalyst 
for economic activity, development and job 
creation in the city and greater region for 
many years to come,” said Alcombright.

MCLA is part of the state public univer-
sity system and is the designated liberal 
arts college in that system. Grant noted that 
about one-third of the students at MCLA are 
enrolled in STEM majors. “Science is a big 
part of what we do,” she said.

She added that, among other benefits, the 
new center is expected to enhance the col-
lege’s ability to attract students.

“As the state liberal arts college we already 
have a statewide pull, and this will add to 
that,” she said. “You can already see it when 
students tour the campus during open houses. 
They look at the building and say ‘Wow!’”

The Feigenbaum Center is the first new 
publicly funded building on the campus in 
40 years. Funding was provided through 
$54.5 million in capital funds, dedicated to 
the project from Gov. Patrick’s 2008 Higher 
Education Bond Bill, and $1.7 million in 
additional funds from MCLA.

In fiscal year 2008, the governor increased 

funding for higher education capital projects 
through a five-year capital plan. Shortly 
afterwards the administration obtained 
passage of a $2.2 billion, 10-year higher 
education bond bill that included the funds 
for the MCLA center and other projects 
around the state. (Today, higher education 
investments represent more than 10 percent 
of Massachusetts’ entire bond cap, up from 
3 percent in fiscal year 2007.)

The facility’s name reflects a related $5 
million private pledge from the Feigenbaum 
Foundation to establish a new endowed fund 
that focuses on innovation and leadership at 
MCLA in honor of Armand Feigenbaum and 
his brother, the late Donald Feigenbaum. The 
Feigenbaums founded and led the General Sys-
tems Company, a worldwide quality manage-
ment systems business based in Pittsfield.

Enhanced educational experience
On a practical level, the facility was 

designed to accommodate the needs of fac-
ulty and students on a comprehensive basis. 
One emphasis is on fostering integrated, 
research-intensive curricula and hands-on 
discovery.

Along with auditorium space and lecture halls, the Feigenbaum Center features nine teaching laboratories such as the one shown here. The labs were designed for 
multiple purposes, with equipment and facilities for class experiments, student research projects and other learning experiences. (Photo courtesy of MCLA)

“I was ready 
to get back to 

work!”
Larry Pandell, Adams, MA

“I’m self employed, so when my knee hurts I still have to work.  I 
injured it playing basketball years ago, and it was getting bad.  After 
treatments to minimize the pain, it was time to think about surgery. 
Dr. Jonathan Cluett did a partial knee replacement and after rehab at 
North Adams Regional Hospital, I was ready to get back to work.  The 
hospital’s Joint Venture class helped prepare me for the surgery and 
control pain afterwards.  Now I’m back on my ladder and feeling good.

“I even did the Greylock Ramble!”

The Joint Replacement Center of Northern Berkshire

 The Joint Replacement Center of Northern Berkshire can help you, too.   
Faster recovery.  Less pain.  You’re back in action. 
Call 413.664.5646 (413.664.JOINT) to get going.

BerkShares Business of the Month

I DON’T THINK THERE’S A BETTER PLACE in the world to grow apples than New England and 
in particular the Berkshires,” says John Vittori, co-owner of Hilltop Orchards and Furnace 
Brook Winery.  �ough they grew up in Brookline, Massachusetts, Vittori and his sister 

Wendy always loved the Berkshires, and in 1987 they bought a 200-acre orchard with trees dating 
back to 1920. “At the time it was a real stretch because we had no agricultural background.  But 
I always enjoyed a challenge, and I had a love of food. �is site in Richmond, with the southern 
exposure, is perfect for growing apples, so we decided to build our business around all they can 
do for us.”

At one time, cider was the most popular drink in America.  “�ere was a barrel of cider in every 
basement in Boston,” says Vittori.  �at is, until settlers started to push west, out of prime apple 
country, and into grain country.  �ough beer has for a long time now been the dominant Ameri-
can thirst-quencher, Vittori says that hard cider is currently the “fastest growing niche market in 
the beverage industry.”  He is proud to have gotten in early, with Hilltop’s Johnny Mash cider, 

which they �rst marketed in 1995, and 
to have recently succeeded in forming a 
National Cider Association.  

Right now, Vittori is most excited about 
Hilltop’s new “ice wine,” modeled on an 
apple wine made in Quebec.  “We’ve 
�nely tuned our process, where you 
remove the water from the fresh apple 
cider without any heat involved.  You 
reduce the apple cider to a sweet apple 
nectar, and then ferment and age it. It 
produces this marvelous, delicious des-
sert wine that has been selling o� the 
shelves like crazy.”  Hilltop distributes 
their products locally to outlets such 
as the Red Lion Inn, Guido’s, Kripalu, 
Canyon Ranch, and Berkshire Organics.

But much of their business comes right to their door.  �e goal is to o�er what Vittori calls “a tasty 
Berkshire experience” and to make Hilltop Orchards into a year-round destination.  To that end, 
Hilltop Orchards and Furnace Brook Winery are nothing if not diversi�ed.  For one thing, they 
grow 27 varieties of apples, including Macintosh and Northern Spy for Johnny Mash, and Gold-
en Russet for their French-style Cidre.  But they also make apple-based and grape-based wines, 
cider donuts, apple scones, pies, and o�er Full Moon Hikes, wine tasting, a cross-country skiing 
center, snow shoe rentals, autumn hayrides, apple picking and warming up by a roaring �re.     

“We are always at the table trying to think of new ideas, of what more we can do to contribute to 
the local economy, preserve open space, and create great experiences for people.” Accepting Berk-
Shares �ts right in to that philosophy.  “�e whole idea of having a local currency that circulates 
through the businesses and customers that live in our region has a lot of interest for me, and I 
immediately wanted to be a part of it.  We have customers that come in with BerkShares, we get 
paid by other businesses with BerkShares, and I pay other vendors with BerkShares.  So it all goes 
around!  It’s a great concept and I support it whole-heartedly.”

“We’re so proud to be a part of the Berkshire economy.  I didn’t think 27 years ago that it would 
turn out this good.  But we did indeed start our family farm here and I’ve brought up three kids 
here and it’s just been wonderful.  It just keeps getting better.”

Hilltop Orchards & Furnace Brook Winery
Rte. 295/508 Canaan Rd. Richmond, MA (413) 698 3301
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“The expanded space enhances the ex-
periences of faculty and students in many 
ways,” said Christopher Himes, assistant 
professor and STEM program manager at 
MCLA. “It provides students and faculty 
with access to new state-of-the-art equipment 
and facilities.”

The center includes auditorium space, 
two classroom lecture halls and nine flexible 
modern teaching laboratories.

The labs were designed to be suited 
for multiple purposes, 
with equipment and 
facilities for class 
experiments, student 
research projects and 
other learning experi-
ences, noted Himes. 
“They can be used for 
classroom work and 
activities, and they can 
also be lecture spaces,” 
he said.

In addition, there are other areas in the 
buildings for students to pursue their aca-
demic work. “There are a number of study 
spaces,” he said. “These are areas where 
students can meet and work in groups on 
projects.”

The Feigenbaum Center also addresses 
the ability of faculty to conduct research 
projects.

“Another improvement is that the center 
contains dedicated research space,” said 
Himes. “In the past, when faculty members 
were conducting research projects, they 
had to share the teaching labs with classes. 
So they’d have to take their work down for 
classes. But now, with areas allocated specifi-
cally for research, they can leave their work 
out without it being disrupted.”

Himes added that the consolidation of 
STEM academic programs in one location 
has other benefits.

“Having all of the major sciences now 
housed in one building allows for increased 
interaction across departments,” he said.

In addition to its role for the students and 
staff at MCLA, the Feigenbaum Center is 
also intended to provide a regional science 
resource center for the community, including 
K-12 educators and students and the programs 
at Berkshire Community College (BCC).

“Students from other schools were already 
visiting our facilities,” said Himes. “The new 
space allows us to increase that outreach and 
to bring in more outside school groups to give 
them the opportunity to experience and use 

the teaching labs.”
I t  a l so  enab le s 

greater collaborative 
research and other 
partnerships between 
MCLA and businesses 
in the life sciences and 
other sectors whose 
work involves these 
subjects.

For example, Pitts-
field-based life sci-

ences company Nuclea Biotechnologies has 
formed a collaboration with MCLA, BCC 
and Clark University in Worcester to create 
cluster of high-speed computers at the schools 
to conduct research. Nuclea is reimbursing 
the schools in return for the ability to use 
the computers for a portion of the time to 
conduct its own research.

With the new structure completed and 
opened, Grant said the next stage in the 
overall project will be to re-purpose the 
spaces in the other buildings on campus that 
are being vacated by the programs that are 
moving into the facility, including Bowman 
and Venable halls.

“Having completed the move, part two 
of the project will be to convert Bowman 
Hall for other uses,” she said, noting that 
these may include expanded art programs 
as well as supplemental space for sciences. 
“In addition, we’re also exploring new uses 
for Venable Hall.”

The Bowman Hall project is expected to 
be undertaken this spring, she added.◆

Asia Andrews (center), a senior at MCLA, is flanked by Gov. Deval Patrick and MCLA President Mary Grant 
as she wields the scissors at the Oct. 4 ribbon-cutting ceremony for the newly completed science center 
(shown below). In his comments at the event, Patrick pointed to the Feigenbaum Center as an example 
of what can be accomplished when the executive and legislative branches of the state government, local 
officials, institutions and the private sector work together. “Growth will come from the blend of education, 
innovation and infrastructure” that the project represents, he said. (Photos courtesy of MCLA)

“The expanded space en-
hances the experiences of 

faculty and students in many 
ways,” said Himes. “Having 
all of the major sciences now 

housed in one building al-
lows for increased interaction 

across departments.”
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By John Townes
Disposable plastic shopping bags at the 

check-out counter are about to become relics 
of the past in Great Barrington, as the town 
prepares to implement a ban on their distri-
bution in supermarkets and other retailers 
beginning in March.

At last year’s town meeting, voters ap-
proved a “plastic bag reduction” bylaw that 
prohibits retailers from providing most forms 
of disposable plastic shopping bags at the 
cash register for customers to carry out their 
purchased items.

As a result, merchants will have to offer 
customers paper bags or containers made 

with other acceptable materials to carry their 
purchased items in.

Ultimately, however, the law is intended 
to encourage a shift to reusable bags.

“The intent of the bylaw is not really to 
replace disposable plastic bags with dispos-
able paper bags,” said Mark Pruhenski, direc-
tor of the town’s board of health, which is 
responsible for implementing the law. “The 
real goal is to eliminate single-use bags, and 
for customers to instead bring reusable bags 
with them when they shop.”

Enactment of the bylaw, which initially had 
been slated for last July and then moved to 
the start of the year, was ultimately pushed 
to March 1 to give consumers and businesses 
more time to make the necessary adjustments 
and for the town to conduct a public informa-
tion campaign.

The bylaw describes its purpose as being 
“to eliminate usage of thin-film, single-use 
plastic bags by all retail establishments in 
the Town of Great Barrington.”

The law has targeted plastic bags because 
of the environmental impact of the material, 

which does not readily decompose when it 
has been disposed of.

The bylaw’s introduction lists the effects 
of plastic bags, including the “pollution of 
the land environment” and “the increased 
burden they place on solid-waste collection 
and recycling facilities.” It also cites clogging 
of storm drainage systems, and the poten-
tial death to marine animals who ingest or 
become entangled in them. It also cites the 
millions of gallons of 
crude oil that are used 
in their manufacturing 
process.

The bylaw received 
a strong majority vote 
for approval by resi-
dent at the annual town meeting in 2013.

“It is a social policy that is widely sup-
ported in the town,” said Pruhenski. “We 
expected there might be some push-back, 
but the actual reaction has been quite the 
opposite. Although a few people have had 
specific concerns, overall this is something 
most people in the community want.”

He added that merchants have also support-
ed or accepted the law without protests.

Pruhenski noted that proponents also see 
the town’s bylaw as having wider implica-
tions. “In addition to its local application, 
it’s expected that thin disposable plastic bags 
will eventually be banned in other communi-
ties, and Great Barrington wants to lead by 
example,” he said.

The law specifically prohibits distribu-
tion of plastic bags that are 2.5 mil or less 
in thickness.

“It does allow for thicker reusable plastic 
bags to be used, but we’re not encouraging 
that,” said Pruhenski. “The idea is to use bags 
made with other materials that are better for 
the environment and can be used many times, 
such as cloth or canvas.”

The bylaw also allows for certain exemp-
tions from the restrictions, such as the use of 
plastic wrappers for items like meat, produce, 
dry cleaning and newspapers.

Stores that are found to be in violation of 
the law will be subject to fines ranging from 
$50 to $200.

Pruhenski said the town will enforce the 
bylaw, but its goal is simply to encourage 
changes in behavior by stores and their custom-
ers. “Violations will incur non-criminal fines 
like a parking ticket,” he said. “I expect is that 
there will be some enforcement early on, and 
then it will become self-policing as businesses 
and shoppers adapt to the changes.”

He compared it to a ban on styrofoam 
containers that was initiated several years ago. 
“Stores simply stopped selling their drinks in 
styrofoam cups, so it is an issue that almost 
never arises anymore,” he said. “I expect this 
will be the same.”

He noted that the town has been conducting 
a public education campaign in advance of 
the bylaw’s implementation to raise aware-
ness among consumers and businesses of the 
alternatives available.

Among other activities, this has included 
public informational sessions, posters created 
by students at Monument Mountain High 
School and an exhibit in the Mason Library. 
Pruhenski has also been meeting with local 

merchants.
He noted that mer-

chants are preparing 
for the change and have 
not raised objections, 
although the cost of 
paper bags is more 

expensive.
Merchants are following their own ap-

proaches within the parameters of the law. 
Some may charge a small fee for paper bags 
to help offset the costs, while others may 
absorb the expense. Merchants are also being 
encouraged to offer reusable cloth or canvas 
bags for sale to customers.

Early adopters
Two local food stores that have already 

made the switch are Guido’s Fresh Market 
and the Berkshire Co-Op Market.

The Berkshire Co-Op Market, which is 
a community-based, member-owned en-
terprise, has not used the disposable bags 
for 12 years. Instead it uses paper bags or 
allows customers to pack their items in 
shipment boxes the co-op receives from 
its vendors.

It encourages customers to bring in their 
own reusable bags. It also sells low-cost 
canvas tote bags.

Art Ames, general manager, said the 
avoidance of plastic bags reflects the co-op’s 
social mission. “We originally did it because 
it’s the right thing to do,” he said.

He noted that the co-op does charge 10 cents 
for paper bags to encourage customers to bring 
their own, but the money raised is donated 
to local environmental organizations.

“We figure the extra expense of paper bags 
is part of the cost of doing business, so we 
don’t use the fee to defray that,” he said. “The 
donation for paper bags started as an experi-
ment, and we’ve kept doing it. Customers 
didn’t mind because it is a donation.”

He said that the store’s strategy has reduced 
its costs over time, as customers shifted to 
bringing in their own bags.

“Today we buy 75-percent fewer paper 
bags than we did in 2008,” he said.

Ames noted that the use of paper bags 
has become so negligible that the co-op was 
seriously considering eliminating the 10-cent 
fee before the bylaw was passed. “However, 
we decided to keep the fee in place for now, 
to support the town law,” he said.

The Great Barrington store of Guido’s 
Fresh Marketplace made changes to adapt 
to the new bylaw last summer, shortly after 
it was approved.

“Originally the bylaw was supposed to go 
into effect earlier, and we made the necessary 
changes last July based on that,” said Rick 
O’Neill, front-end manager of the store. “So 
we’ve already phased out plastic bags and 
made the changes.”

Customers at Guido’s now have the option 
of paying either 5 cents for a small paper bag 
or 10 cents for a larger one, or using a box 
from the store for free or bringing in their 
own bags. Guido’s also sells reusable tote 
bags for groceries at various prices.

(Guido’s also has a store in Pittsfield. There 
are plans to voluntarily implement a similar 
policy there, although the details and date 
have not yet been determined.)

“For the most part, it’s worked out well,” 
said O’Neill. “The only problem that comes 
up occasionally is the charge for paper bags. 
Sometimes, for example, second-home own-
ers who aren’t aware of the law are initially 
bothered by it until they understand the 
reasons. I’d say 90 percent of our customers 
have been okay with it.”

He sees the major challenge related to the 
new law as educating people about its purpose 
and what their alternatives are.

“The reasoning is to get people to bring 
their own reusable bags,” he said. “Once 
people understand that, they make the adjust-
ments and it’s fine.”◆

Great barrinGton

Town giving sack 
to (most) plastic 
bags on March 1

environment

“Plastic bags will eventually 
be banned in other communi-

ties, and Great Barrington 
wants to lead by example.”
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tools oF the traDe

words of advice for 
you business owners 
who try to do it all

Deb Hastings Watson, 
owner of Business 
Marketplace (413-281-
3476 or deb@business
marketplace.com), 
provides website, 
marketing and graphic 
design services.

placeMarKet

By deB hasTInGs waTson
“Use your strengths - hire your weak-

nesses.” I have said this phrase literally 
hundreds of times in the past 23 years.

Most often it’s when consulting with small 
business owners – especially start-ups – who 
think that, because they are the owner, they 
are somehow supposed to be able to do 
everything themselves. Wrong!

You are expected to be an expert at 
whatever your busi-
ness is about: making 
your widget, being 
an accountant, selling 
ladies’ apparel. You 
cannot expect to know 
and do everything that 
is required to success-
fully market and run your business!

One common contributor to this wrong-
headed mindset are software packages that 
purportedly make it easy to sidestep profes-
sional assistance in any number of areas. 
Today’s advanced software and applications 
may convince you that you can do it all 
yourself, but be very careful.

For example, software for  incorporating 
your business does not take the place of talking 
with an attorney. An attorney will take the time 
to understand your situation, advise on what is 
necessary in order to best protect you and your 
assets, and ensure that the documents required 
comply with the laws of your state.

As well, you must be careful about ac-
counting software packages, as using them 
without also working with an accountant may 
diminish benefi ts you are entitled to – for you 
and your employees.

Another problem area is the D-I-Y website. 
I can’t tell you how many websites we have 
revised for people who believed the ads on 
TV about how they could sit down after sup-
per and create a website, or that they could 
have a website for free.

As is often the case, you’ll get what you 
paid for – and, in these cases, sometimes less. 
You’ll get a template, a cookie-cutter site 
that looks it. And it will lack the marketing 
orientation that is required in order for it to 
be effective.

And don’t get me started about the search 
engine optimization. The other thing we have 
seen frequently is people who get locked into 
expensive deals that seemed cheap at the 
time, or fi nd out they don’t even own their 
own domain name!

So, how do you wisely use your strengths 
and hire your weaknesses? By being the well-
informed, committed, passionate business 
owner you are, you can be an advocate for 
your business with the professionals whose 
expertise you need.

You don’t want to sit in a meeting with 
a marketing professional and say, “I don’t 
know – you do what you think best!” You 

need to already have done your homework 
and research so that you can tell them what 
your business is about, who you are targeting 
as potential customers, what your marketing 
budget is, and your ability level in putting 
a marketing plan into play. You must work 
together with people who are helping you.

That being said, you need to be willing 
to relinquish a level of 
control to let them do 
what you have hired 
them to do. If you 
don’t trust them, don’t 
hire them.

For example, there’s 
the business owner 

who consults with me to develop a website, 
but wants me to use their grandson who likes 
to play with graphic software. Similarly, I 
have clients who tell me that they have an 
English degree and want to write their own 
content. Great! But the grandson is not a 
“graphic designer,” and the English major 
does not have a marketing background. If 
the grandson comes up with a corporate 
identity you like, we will absolutely include 
it. If you’re an English major, you will be an 
asset in providing the information needed to 
create the content for your site, and you’ll be 
a great person to be able to edit your site.

Use the strengths you do have to run your 
business, and create an effective team of those 
individuals who fi ll in your blanks. Create an 
advisory board to help you achieve the goals 
you have set. Then be the best CEO you can 
be – even if you are a sole proprietor!◆

By John Townes
The Berkshire Chamber of Commerce 

is adding a new incentive for nonmembers 
to participate in its annual Berkshire Home 
Expo this year.

Along with booth space, exhibitors 
who are not cur-
rently members of 
the chamber will 
receive a one-year 
basic membership. “It’s an opportunity 
for exhibitors to showcase their business 
to the public, and also become members 
for one fee,” said Danielle Thomas, events 
coordinator for the chamber.

The 2014 Berkshire Home Expo will take 
place March 8 and 9 at the Berkshire Mall 
in Lanesboro, with exhibits and booths set 
up along the mall’s main walkway.

The expo usually features over 50 area busi-
nesses offering products and services related to 
the home, such as landscaping services, home 
renovations and expansions, appliances and 
green and solar options. Local banks will also 
be participating with information about fi nanc-
ing for homeowners and home buyers.

While the expo has become an annual tra-
dition, it is the fi rst time Thomas and several 
other new staff members have taken the reins 
of organizing and promoting it.

Another change this year is a reduction of 
the expo from three days to two. It previously 
was held Friday, Saturday and Sunday, but 
this year will be only on Saturday and Sunday. 
Thomas said this was the result of feedback 
from exhibitors from previous years.

“Exhibitors told us that Friday night was 
not as benefi cial to them as the weekend, 
because there are not as many adults in the 
mall then,” she said. “So we decided to 
focus it on Saturday and Sunday, although 
exhibitors will be able to spend Friday 
evening setting up their booths.”

She added that the chamber has also bol-

stered its promotion of the event. “We’re 
planning to shake things up at this year’s 
Home Expo, and we’re confi dent that it’s 
going to be a very successful weekend-long 
event,” said Thomas. “We’ve increased the 
marketing effort to draw more people than 

ever before.”
Thomas said that 

the initial indica-
tions are for a strong 

participation, with many returning and new 
exhibitors signing up.

The cost to exhibit is $399 for Berkshire 
Chamber members and $699 for nonmem-
bers, which also includes the one-year base 
membership. For information and to sign up, 
contact Thomas at 413-499-4000 ext. 126 or 
dthomas@berkshirechamber.com.◆

New schedule, incentives for annual home expo

“We’re planning to shake things 
up at this year’s Home Expo.”

Use the strengths you do 
have to run your business, 

and create an effective 
team of those individuals 
who fi ll in your blanks.

MovieQuiet Generators
Temporary power without the noise 
or nuisance - for special events, working in 
noise-sensitive environments,  
�lm/video locations.

Limelight Productions, Inc

1-413-243-4950
www.LimelightProductions.com

• Windows
• Siding
• additions
• Remodeling
• Kitchen/Baths

• Custom Build
• Roofs
• decks
• Gutters
• Handyman Services

“Any job large or small…
we do it right or not at all.”
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we do it right or not at all.”
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Phone: 413-442-3001
Fax: 413-443-8066

Award Winning – Customer Driven

Rick Cantele, Salisbury Bank President  
and Chief Executive Officer

Bob Seward, Seward’s Tires, Inc. President

Pat Seward, Seward’s Tires, Inc. Treasurer

a partnership that goes the extra mile:
Seward’s Tires & Salisbury Bank

About Bob and Pat: Both grew up in the Great  
Barrington area and are proud to carry on the second  
generation of Seward’s Tires. Bob is exceptional  
at helping customers select the best tires for their  
vehicle’s safety and performance, while Pat keeps  
the company involved in community activities,  
volunteer services and support of local organizations.

Favorite Part of Job: The opportunity to  
stay connected with a lot of family and friends in the  
community and being able to be of service to them.

“We started banking with Salisbury Bank  
at their Sheffield branch, and as we met 
more and more people, from the president  
on down, it just seemed natural to partner  
with them. We have a lot in common:  
being local, community-oriented and  
committed to top-notch service.”

S A L I S B U R Y  B A N K  B U S I N E S S  P A R T N E R S H I P S  |  U P  C L O S E  &  P E R S O N A L

Member FDIC © Salisbury Bank and Trust CompanyEqual Housing Lender 02/14  BTC
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www.salisburybank.com

Coming Soon: Great Barrington
210 Main Street • 413.528.5100

Sheffield 
640 North Main Street • 413.229.5000

South Egremont 
51 Main Street • 413.528.5100
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people on the move
Dawn Dewkett, RN, 

has been named director 
of the home care division 
of Porchlight VNA/Home 
Care. She began in her 
new position on Dec. 30, 
2013. A native of the Berk-
shires, Dewkett comes to 
Porchlight with more than 
three decades of clinical 
experience in home care 
and visiting nurse services, 
acute care and clinical research. She most recently 
served as the hospice care coordinator for VNA 
Care Network and Hospice, where she had worked 
for 15 years. Dewkett also worked for a decade 
in the area of clinical research for Hebrew Senior 
Life (HSL), Institute for Aging Research (IFAR), 
including three years as project director.

Kathryn Dubendorf Genova has promoted to 
commercial loan officer at MountainOne Bank. 
Based at the MountainOne Financial Center 
office in North Adams, she will work to grow 
MountainOne’s commercial loan portfolio, as well 
as cultivate new and existing loan relationships. 
Dubendorf Genova served previously as a credit 
analyst at MountainOne.

Ilana Steinhauer has joined Volunteers In 
Medicine (VIM) Berkshires as a clinical care co-
ordinator. She earlier served as the organization’s 
first intern in 2006 and 2007 after graduating from 
Wesleyan University. Steinhauer later continued her 
studies, earning a master’s degree in nursing and 
family nurse practitioner. Prior to rejoining VIM, 
she served as an internal medicine nurse practitioner 
with a medical clinic in eastern Massachusetts.

Scott Pasquale has assumed the new role of 
vice president, commercial relationship manager 
at Berkshire Bank. In this position, he will manage 
commercial relationships in the Pioneer Valley area 
and will be based out of the bank’s East Columbus 
Avenue office in Springfield. Prior to coming to 
Berkshire Bank, Pasquale worked for TD Bank in 
commercial lending and has more than 25 years of 
experience in the financial services industry.

Bryan Waryjasz and 
Adam Rich, both proj-
ect managers at BPVS 
(Berkshire Photovoltaic 
Services), have achieved 
the Photovoltaic (PV) 
Professional Certification 
from the North American 
Board of Certified Energy 
Practitioners. This cer-
tification is recognized 
internationally as the stan-
dard for expertise in solar 
electric system design and 
installation. Among other 
criteria, certificate ap-
plicants must prove three 
years experience in the 
field and submit case stud-
ies as well as references 
to at four PV projects 
they have designed and 
managed the installation 
process. Applicants must 
also pass a rigorous, proctored test that histori-
cally has a 30-percent pass rate. Waryjasz and 
Rich were the only Massachusetts applicants who 
passed the recent exam. 

The Williamstown Chamber of Commerce 
board of directors has elected the following slate 
of executive officers for 2014: Jason Dohaney, 
investment advisor at True North Financial Ser-
vices, a division of MountainOne Bank, president; 
Rebecca Gold, associate broker and co-owner 
of Burnham Gold Real Estate, vice president; 
Tracy McConnell, vice president of commercial 
lending at MountainOne Bank, treasurer; and 
Bernadette Lupo, marketing and communica-
tions director at Massachusetts College of Liberal 
Arts, secretary.

Kelli Kozak has been 
promoted to the new po-
sition of assistant vice 
president and commu-
nity development officer 
at MountainOne Bank, 
where she will be the pri-
mary contact for commu-
nity development lending, 
investments and services 
as defined by the Com-
munity Reinvestment Act. 

She joins MountainOne Senior Vice President, 
Senior Risk Management & CRA Officer Lynne 
Carlotto as co-chair of the bank’s CRA Committee. 
In addition to leading the CRA Committee, Kozak 
will continue to administer the community alloca-
tions and contributions process. Kozak brings more 
than seven years of MountainOne contributions to 
this appointment, including six years as executive 
administrator and corporate clerk.

SK Design Group 
Inc.has announced that 
Jeromy Richardson 
has received his Profes-
sional Engineer license 
in the Civil Engineer-
ing discipline from the 
state of Massachusetts. 
This licensure enhances 
his existing Certified 
Building Official license. 
Richardson’s expertise 
includes building code proficiency and consulting 
for both existing buildings and new construction 
projects in accordance with all applicable codes 
and standards. Richardson has been with Pitts-
field-based SK Design Group for 13 years.

Berkshire Bank has announced that Peter 
Lafayette has retired as executive director of the 
Berkshire Bank Foundation after eight years of 
service. Lori Gazzillo, who has served for the 
past year as the foundation’s assistant director, 
has been appointed the new director. Lafayette 
will remain on in a part-time advisory capacity. 
Lafayette started with the foundation, the chari-
table arm of Berkshire Bank, in 2006 after serving 
as president of Berkshire Housing Development 
Corp. for 25 years. Since then, the bank has 
grown throughout Massachusetts and Vermont 
into Hartford, Connecticut as well as throughout 
Albany and into Syracuse, New York, with the 
foundation’s grants expanding to cover the same 
footprint. Gazzillo joined Berkshire Bank in July 
2011 from Legacy Banks after Berkshire Bank 
and Legacy joined together. At Legacy, Gazzillo 
served as vice president, community relations, 
where she was responsible for overseeing the 
company’s charitable giving, marketing and 
public relations activities. At Berkshire Bank she 
has been assistant vice president of community 
relations/CRA officer and most recently assistant 
director of Berkshire Bank Foundation. Prior to 
her banking career, she worked for nine years at 
Massachusetts College of Liberal Arts overseeing 
public relations.

Berkshire Health Systems has presented Carole 
Siegel with the Gladys Allen Brigham Award, 
which honors an individual who “contributed 
to the growth and development of community 
healthcare and services with particular devotion to 
Berkshire Medical Center.” Siegel has served for 
many years on the BHS Board of Trustees and is 
well known for her volunteer service with numer-
ous local organizations. The award was presented 
at the Berkshire Health Systems Annual Meeting 
on Jan. 29 at the Colonial Theater.

Berkshire Hills Bancorp Inc., the parent 
company of Berkshire Bank, has appointed 
Josephine Iannelli as executive vice president 
and chief financial officer. Iannelli has served as 
the company’s senior vice president and principal 
accounting officer, and has participated in finan-
cial oversight since July 2013. Prior to joining 
Berkshire Bank, Iannelli had compiled 20 years 
of financial and banking experience with positions 
at KPMG Peat Marwick, KeyCorp and National 
City Corporation. Most recently, she provided 
independent accounting consulting services, 
specializing in finance re-engineering and mergers 
and acquisitions for top ten national banks. 
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Kelly Krok has been 
named to the volunteer 
board of directors at 
Greylock Federal Credit 
Union. Krok began her 
career at General Elec-
tric in Pittsfield in 1981, 
working for GE Plastics 
and GE Aerospace in 
several human resources 
positions. She has been 
with SABIC Innovative 

Plastics since 2007, and played an instrumental 
role in supporting the HR department during the 
divestiture of the GE Plastics business to SABIC. 
Currently, she is the manager of HR operations 
and global mobility, as well as the Pittsfield site 
HR manager with SABIC.

Paul Brindle has been 
promoted to vice president, 
commercial banking team 
leader for MountainOne 
Bank’s western Massa-
chusetts team. Based at the 
MountainOne Financial 
Center office in Pittsfield, 
he will continue to be re-
sponsible for commercial 
loan portfolio growth, as 
well as for commercial 
deposit sales and affiliate referrals. Prior to joining 
MountainOne, Brindle served as vice president of 
commercial lending at Berkshire Bank, and also 
held a similar position at Key Bank.

Brooks Sherman, a 
financial advisor with 
The Sherman Investment 
Group of RBC Wealth 
Management, recently 
earned his Chartered Re-
tirement Planning Coun-
selor (CRPC) designa-
tion through the College 
for Financial Planning. 
In order to earn this des-
ignation, Sherman com-

pleted a required course of studies and passed 
a comprehensive examination incorporating 
application of complex, theoretical concepts to 
actual client situations.

Berksh i re  Money 
Management has named 
Zachary Marcotte as 
associate investment 
advisor representative, 
following his successful 
completion of the Series 
65 examination. Admin-
istered by the Financial 
Industry Regulatory Au-
thority, the exam focuses 
on key areas of investment 
expertise, including retirement planning, portfolio 
management strategy and fiduciary responsibili-
ties. Marcotte, 24, has worked at the firm since 
2007, and since 2012 has served as compliance 
officer. The Windsor native is currently completing 
his bachelor’s degree in business administration 
at MCLA; he earned his associate degree in busi-
ness administration from Berkshire Community 
College in 2010. In his new role, Marcotte will 
work closely with Berkshire Money Manage-
ment’s senior investment team during a year-long 
mentorship as his next step toward independent 
investment advisor representation.  In addition to 
his associate role, he will maintain his position 
as compliance officer.

Cranwell Resort, Spa and Golf Club announced 
the appointment of Megan Hajduk to the position 
of wedding and social events manager, where she 
will be responsible for the sales and coordination 
of year-round weddings and social events at the 
Lenox resort. A certified wedding and event plan-
ning professional, Hajduk brings a background in 
wedding and catering sales through her previous 
sales manager positions with Le Meriden Hotel in 
Cambridge and Embassy Suites in Waltham.◆
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real estate
The following real estate 
transactions are provided by 
Banker & Tradesman real 
estate data Publishing. only 
properties valued at $75,000 
or higher are included.

AdAmS
10 Bieniek Ave.
Buyer: Darryl Lipinski +
Seller: Welch Charles Est +
Price: $110,000
Mortgage: $97,900
Lender: Adams Community
Date: 1/15/14

1 Cedar Ln.
Buyer: Barry Richer +
Seller: Beauchemin JP Est +
Price: $85,000
Mortgage: $68,000
Lender: Adams Community
Date: 1/10/14

18 Enterprise St.
Buyer: Gary Griswold
Seller: Nancy Wilk
Price: $119,500
Mortgage: $121,938
Lender: Academy Mtg
Date: 1/17/14

87 Grove St.
Buyer: Kenneth Lefave
Seller: Jeffrey Wagner
Price: $90,000
Mortgage: $91,836
Lender: Academy Mtg
Date: 1/8/14

58-60 Lime St.
Buyer: Adams Community 
Bank
Seller: Frank Michaud +
Price: $149,243
Date: 12/23/13

2 Sommer Hill Rd.
Buyer: Ryan Dellaghelfa +
Seller: Donald Sommer 
Jr +
Price: $280,000
Mortgage: $210,000
Lender: Berkshire Bank
Date: 1/17/14

11 Summit Ave.
Buyer: Kevin Davis
Seller: Paula Kordana +
Price: $107,000
Mortgage: $109,183
Lender: Academy Mtg
Date: 12/20/13

15 Victory St.
Buyer: FNMA
Seller: Archie Utter +

Price: $111,515
Date: 12/20/13

Alford
260 East Rd.
Buyer: Springbrook Homes 
LLC
Seller: Joshua Mizrahi +
Price: $250,000
Date: 1/2/14

16 Rowe Rd.
Buyer: Kathleen Hirsch
Seller: Roberta Rinka
Price: $158,750
Mortgage: $145,000
Lender: Berkshire Bank
Date: 12/20/13

233 West Rd.
Buyer: Ann Dailey +
Seller: Gail Ranzoni
Price: $267,000
Date: 1/6/14

BeckeT
3400 Jacobs Ladder Rd.
Buyer: Becket Hills 
Properties
Seller: A&C NT +
Price: $135,000
Date: 1/9/14

Leonhardt Rd.
Buyer: Darby Gen 
Skipping FT +
Seller: David Darby
Price: $300,000
Mortgage: $240,000
Lender: David Darby
Date: 12/27/13

1870 Main St.
Buyer: Watitoh Real 
Estate Co
Seller: Sandra Hoch
Price: $1,015,000
Date: 1/15/14

23 Tecumseh Dr.
Buyer: Eric Broudy +
Seller: Mark Christensen +
Price: $274,000
Date: 1/2/14

cHeSHire
866 Savoy Rd.
Buyer: Michael Laplante +
Seller: Doris Clairmont
Price: $160,000
Mortgage: $155,000
Lender: Adams Community
Date: 12/20/13

226 Shadowland Cove Rd.
Buyer: Christopher 
Mclaughlin +
Seller: Amy Bryant
Price: $168,000
Mortgage: $80,000
Lender: Greylock FCU
Date: 1/10/14

55-57 Wilshire Dr.
Buyer: Bruce Weinfurt
Seller: Christopher Cochran
Price: $145,000
Mortgage: $128,250
Lender: Bank of Bennington
Date: 12/23/13

clArkSBurg
50 Fairview Hts.
Buyer: Rhonda Granger
Seller: Allan Goodrich Jr. +
Price: $114,500
Mortgage: $112,425
Lender: Academy Mtg
Date: 12/20/13

792 Middle Rd.
Buyer: Landmark CU
Seller: Donna Brule-Denning
Price: $173,688
Date: 12/18/13

792 Middle Rd.
Buyer: Dennis Bernardi
Seller: Landmark CU
Price: $108,800
Date: 12/30/13

dAlToN
61 Daly Ave.
Buyer: Anthony Pupo +
Seller: FNMA
Price: $75,000
Date: 12/20/13

52 Glennon Ave.
Buyer: William Breymann +
Seller: Ross Dindio +
Price: $172,600
Mortgage: $137,600
Lender: Greylock FCU
Date: 12/16/13

32 Marcella Way
Buyer: Shawn Fitzgerald
Seller: Mark Mcilquham
Price: $330,000
Mortgage: $264,000
Lender: PNC Bank
Date: 1/15/14

34 Weston Ave.
Buyer: Charlotte Cooper
Seller: Mangano Michael 
Est +
Price: $149,000
Mortgage: $99,000
Lender: Greylock FCU
Date: 1/10/14

egremoNT
29 Creamery Rd.
Buyer: Stephen Schoenfeld +
Seller: Gary Kennedy +
Price: $691,500
Date: 1/2/14

9 Greenwood Cir.
Buyer: Raymond Palmucco +
Seller: Shirley Clapp
Price: $219,000
Mortgage: $125,000
Lender: Salisbury B&T
Date: 12/30/13

Millard Rd.
Buyer: Jeffrey Winter +
Seller: Millard LLC
Price: $150,000
Date: 1/6/14

26 Millard Rd.
Buyer: Jeffrey Winter +
Seller: Stephen Schoenfeld +
Price: $2,300,000
Date: 1/6/14

10 Pine Crest Cross Rd.
Buyer: David Hoyt +
Seller: Arlene Hochman
Price: $615,000
Date: 1/10/14

greAT
BArriNgToN

222 Division St.
Buyer: CSB Service Corp
Seller: Selina Lamb +
Price: $438,000
Date: 1/16/14

185 East St.
Buyer: 185 East Street 
LLC
Seller: George Mager
Price: $117,000
Date: 1/13/14

5 George St.
Buyer: Dagan Diaz-Krier
Seller: Bernice Amoroso
Price: $173,500
Date: 12/18/13

14 Kirk St.
Buyer: Czen Zone LLC
Seller: Robert Baier +
Price: $285,000
Date: 12/20/13

75 Lake Buel Rd.
Buyer: Robert Kend +
Seller: Craig Janis Est +
Price: $570,000
Mortgage: $200,000
Lender: Lee Bank
Date: 12/16/13

207 Long Pond Rd.
Buyer: Luke Delorme +
Seller: Laura Mard
Price: $427,500
Mortgage: $342,000
Lender: Sage Bank
Date: 12/20/13

135 Maple Ave.
Buyer: Royce Jones +
Seller: Raul Gonzalez +
Price: $222,000
Date: 12/23/13

16 Meadow St.
Buyer: Mark Rosengren +
Seller: Mcgraw Francis Est +
Price: $114,000
Date: 12/27/13

27 Park St.
Buyer: Gregory 
Comcowich +
Seller: Linda Petricca +
Price: $329,000
Mortgage: $246,750
Lender: Ocwen Fin Svc
Date: 12/16/13

13 Pothul Dr.
Buyer: Samuel Nickerson +
Seller: Judith Blak
Price: $666,250
Mortgage: $416,250
Lender: USAA Fed SB
Date: 12/19/13

Stanley Dr. U:12
Buyer: Malvina 
Wasserman
Seller: Donald Belfer
Price: $273,000
Date: 1/10/14

Stanley Dr. U:22
Buyer: Marcia Sweet
Seller: Guy Beining +
Price: $224,000
Mortgage: $30,000
Lender: Lee Bank
Date: 1/6/14

HANcock
8 Corey Rd. U:15

Buyer: Brian Lutzky
Seller: James Blendell +
Price: $240,000
Date: 12/24/13

37 Corey Rd. U:233
Buyer: Nancy Foote RET +
Seller: Reg Med Supply 
LLC
Price: $112,000
Date: 12/30/13

Thatcher House U:823
Buyer: Bruce Yarosh +
Seller: Peter Martins +
Price: $165,000
Date: 12/26/13

HiNSdAle
76-78 Church St.
Buyer: Jeffrey Zaderecki
Seller: Glenn Zaderecki
Price: $122,000
Mortgage: $119,790
Lender: Academy Mtg
Date: 1/9/14

66 Forest Hill Dr.
Buyer: Michael Kuzeba +
Seller: Patrick Smelko +
Price: $331,000
Mortgage: $264,800
Lender: United Wholesale
Date: 1/6/14

lANeSBoro
3 Baker St.
Buyer: Paul Carmon +
Seller: Scott Kirchner +
Price: $162,500
Mortgage: $154,375
Lender: Academy Mtg
Date: 12/30/13

25 Narragansett Ave.
Buyer: Christine Gracelle
Seller: Beverly Brown
Price: $275,000
Mortgage: $220,000
Lender: Greylock FCU
Date: 1/17/14

88 Old State Rd.
Buyer: 88 Old State Road 
LLC
Seller: Mary Connor
Price: $150,000
Date: 12/16/13

lee
355 Fairview St.
Buyer: John Morawiec +
Seller: Kathleen Piel
Price: $255,000
Mortgage: $300,000
Lender: Lenox Natl Bk
Date: 1/17/14

130 George St.
Buyer: Matthew Osak
Seller: Jodi Carlino
Price: $212,000
Mortgage: $212,000
Lender: USAA Fed SB
Date: 12/16/13

33 Park St.
Buyer: 33 Park St RE 
Mgmt LLC
Seller: West NT +
Price: $570,000
Date: 12/31/13

1620 Pleasant St.
Buyer: Eric Krawczyk +
Seller: Melissa Bressette
Price: $226,000
Mortgage: $203,400
Lender: Greylock FCU
Date: 1/14/14

80 Reservoir Rd.
Buyer: Daniel Collins +
Seller: Susan Cook +
Price: $172,000
Mortgage: $168,884
Lender: Merrimack Mtg
Date: 1/15/14

770 Summer St. U:4D
Buyer: Marvin Berenblum +
Seller: Irwin Levy +

Price: $425,000
Mortgage: $340,000
Lender: Lee Bank
Date: 1/14/14

leNox
70 Birchwood Ln.
Buyer: Daniel Stern +
Seller: Scott Pignatelli
Price: $820,000
Date: 12/23/13

25 Cliffwood St.
Buyer: Ernest Faraci +
Seller: Cliffwood Inn NT +
Price: $1,213,500
Date: 1/14/14

123 Holmes Rd.
Buyer: Gennaro Gallo
Seller: Richard Marchetto +
Price: $212,000
Mortgage: $189,000
Lender: Adams Community
Date: 1/6/14

36 Sargent Brook Rd.
Buyer: Daniel Flynn +
Seller: Norma Flynn
Price: $175,000
Mortgage: $175,000
Lender: Norma Flynn
Date: 12/27/13

6 School St.
Buyer: Golden Hill 
Properties
Seller: Craig Macdowell
Price: $80,000
Date: 1/10/14

4 Stoneledge Rd.
Buyer: Abbie Baker
Seller: Debra Sullivan
Price: $865,000
Date: 1/6/14

11 Tucker St.
Buyer: Margaret 
Steuerwald +
Seller: Michael Steuerwald +
Price: $232,500
Mortgage: $116,250
Lender: Lenox Natl Bk
Date: 12/23/13

46 Undermountain Rd.
Buyer: Thomas Werman 
RET +
Seller: Smith Stanislaus 
Est +
Price: $360,000
Mortgage: $323,400
Lender: Greylock FCU
Date: 12/23/13

383 Walker St.
Buyer: Victoria 
Siderpoulos +
Seller: Jamie Levine
Price: $490,000
Mortgage: $320,000
Lender: DE Cap Mtg
Date: 12/20/13

5 Morgan Manor U:10
Buyer: Joseph Nolan +
Seller: Luann Degenaro
Price: $150,000
Date: 1/6/14

moNTerey
3 Carls Ln.
Buyer: Robert Gottlieb +
Seller: Standard Realty Co 
Price: $770,000
Date: 12/31/13

471 Main Rd.
Buyer: David Armstrong
Seller: Makuc Anne Est +
Price: $415,000
Date: 12/24/13

60 Stevens Lk.
Buyer: Gemn Stevens 
Lake LLC
Seller: DBM RT +
Price: $980,000
Date: 1/10/14

20 Sylvan Rd.
Buyer: Ronald 
Oppenheimer +

Seller: Hupi Road NT +
Price: $1,150,000
Mortgage: $450,000
Lender: Bank of America
Date: 1/17/14

101 Tyringham Rd.
Buyer: Peter Grealish +
Seller: Ronald 
Oppenheimer +
Price: $490,000
Date: 1/15/14

NeW ASHford
78 Mallery Rd.
Buyer: Neal Sondrini
Seller: Peter Kisselbrock
Price: $335,000
Mortgage: $268,000
Lender: Adams Community
Date: 12/30/13

NeW
mArlBoro

1350 Mill River Great
Buyer: Lloyd Pace Jr +
Seller: Christopher Hamick 
LT +
Price: $500,000
Mortgage: $400,000
Lender: Lee Bank
Date: 12/20/13

NorTH AdAmS
630 Barbour St.
Buyer: Alexander Mcnicol
Seller: Mclagen Jane Est +
Price: $134,000
Mortgage: $120,600
Lender: Bank of Bennington
Date: 12/23/13

705 Barbour St.
Buyer: John Webster
Seller: Idella Flanders
Price: $84,000
Mortgage: $67,200
Lender: Farmers B&T
Date: 12/24/13

139-141 Bracewell Ave.
Buyer: DSM Properties 
LLC
Seller: Scarafoni 
Associates NT +
Price: $200,000
Mortgage: $135,000
Lender: Adams Community
Date: 1/6/14

98 Brickyard Ct.
Buyer: Stuart Steele
Seller: Henry Benedetti +
Price: $184,500
Date: 1/17/14

93-95 Church St.
Buyer: VDT NT
Seller: WSSM NT
Price: $190,000
Date: 12/23/13

922 Curran Hwy.
Buyer: Exchange Authority 
LLC
Seller: Dabrowski Rlty 
Holdings MA
Price: $325,000
Mortgage: $325,000
Lender: George Bond
Date: 1/10/14

154 East Ave.
Buyer: John Franzoni +
Seller: Ronald Franzoni +
Price: $169,334
Mortgage: $178,000
Lender: Landmark CU
Date: 1/10/14

201 Phelps Ave.
Buyer: John Marlowe Jr +
Seller: Eugene Wein
Price: $124,000
Mortgage: $120,000
Lender: Adams Community
Date: 1/10/14

65-67 River St.
Buyer: VDT NT +
Seller: JC RT +
Price: $150,000
Mortgage: $255,000
Lender: Adams Community
Date: 12/16/13

387 State St.
Buyer: Elaine Powell
Seller: Judith Franzoni
Price: $105,000
Mortgage: $78,750
Lender: TD Bank
Date: 1/17/14

26 Versailles Ave.
Buyer: Donna Marsh
Seller: Richard Shaker
Price: $110,000
Mortgage: $104,802
Lender: Quicken Loan
Date: 1/17/14

502 W. Main St.
Buyer: Pedro Maysoner 
Sr +
Seller: Robert Purpura +
Price: $94,000
Mortgage: $95,918
Lender: Academy Mtg
Date: 12/31/13

120 Wells Ave.
Buyer: David Brown +
Seller: Moresi John Sr Est +

Price: $175,000
Date: 1/6/14

Peru
12 Andes Rd.
Buyer: Colin Gallup +
Seller: Keith Blake +
Price: $193,500
Mortgage: $154,800
Lender: Greylock FCU
Date: 12/20/13

17 Garnet Mountain Ln.
Buyer: Richard Lalonde +
Seller: Peter Harrison +
Price: $85,000
Date: 12/19/13

PiTTSfield
25 Argyle Rd.
Buyer: Mercy Aragon
Seller: Ronald Benham
Price: $118,000
Mortgage: $114,460
Lender: Lee Bank
Date: 12/30/13

55 Bartlett Ave.
Buyer: Grape Corp
Seller: Ellen Richardson
Price: $257,500
Date: 12/17/13

154 Brighton Ave.
Buyer: Dina Cappadonna
Seller: Michael Mcneil
Price: $166,000
Mortgage: $118,750
Lender: Greylock FCU
Date: 1/10/14

122 Churchill St.
Buyer: Susan Schwartz
Seller: Timothy Hart +
Price: $225,000
Mortgage: $180,000
Lender: Lee Bank
Date: 1/10/14

16 Congress St.
Buyer: James Scace
Seller: Jody Phillips
Price: $118,500
Mortgage: $114,500
Lender: Academy Mtg
Date: 1/7/14

730-1/2 Crane Ave.
Buyer: Woodmark Realty 
LLC
Seller: Jouann Realty Co
Price: $616,000
Mortgage: $1,000,000
Lender: Philjoe Inc
Date: 1/6/14

9 Dalton Ave.
Buyer: Christopher 
Connell
Seller: Southbridge St 
Realty LLC
Price: $310,000
Mortgage: $192,370
Lender: Pittsfield Coop
Date: 12/31/13

189 Dalton Ave.
Buyer: Jerome Zink +
Seller: Thomas Carpenter  
RET +
Price: $96,000
Mortgage: $91,000
Lender: Greylock FCU
Date: 12/30/13

310 Dalton Division Rd.
Buyer: Wayne Farnsworth +
Seller: Virgilio NT +
Price: $399,000
Mortgage: $295,500
Lender: Greylock FCU
Date: 1/6/14

718 Dalton Division Rd.
Buyer: Amy George
Seller: Fabrizio Chiarello +
Price: $137,500
Mortgage: $110,000
Lender: Mtg Fin Svcs
Date: 1/10/14

19 Dorchester Ave.
Buyer: Alicia Olson
Seller: Heidel Nancy Est +
Price: $110,000
Mortgage: $103,276
Lender: Academy Mtg
Date: 1/10/14

68 Doreen St.
Buyer: Gary Levante
Seller: Colin Gallup +
Price: $120,000
Mortgage: $113,500
Lender: Lee Bank
Date: 12/20/13

18 Emerson Ave.
Buyer: Kenneth Vanbramer +
Seller: Barbara Hill
Price: $145,000
Mortgage: $142,373
Lender: Academy Mtg
Date: 12/20/13

151 Fenn St.
Buyer: Cafua RT 57 LLC
Seller: Forer Development 
Co LP
Price: $775,000
Mortgage: $1,840,000
Lender: Berkshire Bank
Date: 12/18/13

42 Foote Ave.
Buyer: Jay Allen
Seller: John Lyford
Price: $117,500
Mortgage: $105,000
Lender: Adams Community
Date: 1/10/14

133 High St.

We appraise
everything real estate

Residential • Commercial  • Industrial 

Business In Place • Subdivisions 

easements (Permanent & Temporary) 

 Hotels • Motels • Inns

State CeRtIfIed GeneRal aPPRaISeR #75094

Fast, Reliable Service

413-662-2227
or online at:

www.wilkinsonappraisal.com

$3 off any single pet food item of 
$20.00 or more.

Excludes sale items. Valid in North Adams, Pittsfield & Gt. Barrington only.  One coupon per visit. 
Can not be combined with other offers. Cashier use SKU 1114. Expires 3/18/14.

Pittsfield
547 North St.
413-443-5611

North Adams
179 State Rd.
413-663-6600

Gt. Barrington
256 Main St.

413-528-4520

Cuddle up to great deals on pet food.
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Berkshire County real estate transfers

Buyer: Trustco Bank
Seller: Randall Williams +
Price: $125,000
Date: 12/27/13

123 Highland Ave.
Buyer: Pittsfield Coop Bank
Seller: John Brazil Sr +
Price: $90,000
Date: 1/13/14

337 Holmes Rd.
Buyer: Tammy Radlowski
Seller: Paul Gloger +
Price: $165,500
Mortgage: $132,400
Lender: Greylock FCU
Date: 12/24/13

11 Howard St.
Buyer: Anthony Murphy +
Seller: Joseph Berti +
Price: $87,000
Mortgage: $69,600
Lender: Greylock FCU
Date: 1/15/14

44 Kenwood St.
Buyer: Beth Carroll
Seller: Joseph Dinacola +
Price: $112,500
Mortgage: $109,600
Lender: Lee Bank
Date: 12/20/13

153 Kittredge Rd.
Buyer: Richard Ladd +
Seller: Cohen FT +
Price: $255,000
Mortgage: $204,000
Lender: Pittsfield Coop
Date: 1/8/14

150 Lenox Ave.
Buyer: Anthony Shelton
Seller: Peter Roukas 
RET +
Price: $148,000
Mortgage: $140,600
Lender: Berkshire Bank
Date: 12/20/13

15 Manchester Ave.
Buyer: Neil Kirchner
Seller: Cheshire Green 
LLC
Price: $116,500
Mortgage: $112,611
Lender: Academy Mtg
Date: 12/27/13

152 Maple Grove Dr.
Buyer: Anna Korniyets
Seller: Wayne Farnsworth +
Price: $183,500
Mortgage: $177,995
Lender: Berkshire Bank
Date: 1/6/14

1 Maple Ln.
Buyer: Michael Mcneil
Seller: Lawrence Boss Jr +
Price: $91,000
Date: 1/17/14

36 Palomino Dr.
Buyer: Scott Kirchner +
Seller: E Ann Gillmeister 
RET +
Price: $300,000
Mortgage: $240,000
Lender: Greylock FCU
Date: 12/30/13

50 Sheffield St.
Buyer: Jason Mitchell
Seller: FNMA
Price: $83,500
Mortgage: $72,000
Lender: Greylock FCU
Date: 12/20/13

71 Stonehenge Rd.
Buyer: CIL Realty of MA
Seller: Geoffrey Lambert +
Price: $350,000
Mortgage: $664,902
Lender: TD Bank
Date: 1/15/14

10 Union St.
Buyer: Central Annex 
Preserv LP
Seller: Poah Central Annex 
LLC
Price: $5,000,000
Date: 12/24/13

749 West St.
Buyer: John Lyford +
Seller: Mary Quirico
Price: $189,000
Mortgage: $121,000
Lender: Greylock FCU
Date: 1/10/14

814 Williams St.
Buyer: Scott Hubbard +
Seller: Orzolek Theodore 
Est +
Price: $150,000
Mortgage: $141,500
Lender: Greylock FCU
Date: 1/6/14

Aspen Way U:4
Buyer: Peter Granoff +
Seller: Frank Tiller
Price: $97,000
Date: 1/15/14

17 Downing 3 Park U:2A
Buyer: Downing LLC
Seller: James Newslow 3rd
Price: $200,000
Mortgage: $160,000
Lender: Berkshire Bank
Date: 1/15/14

SANdiSfield
34 Sandisfield Rd.
Buyer: George Whillere +
Seller: Jean Zeitel
Price: $651,000
Mortgage: $520,800

Lender: Village Mtg
Date: 12/20/13

SAvoy
227 Chapel Rd.
Buyer: Janice Powers
Seller: Scott Underwood +
Price: $140,000
Mortgage: $112,000
Lender: Greylock FCU
Date: 12/30/13

537 Main Rd.
Buyer: William Fairs +
Seller: David Brown +
Price: $162,000
Date: 1/6/14

215 Windsor Rd.
Buyer: Daniel Gaylord +
Seller: Dale Crittelli +
Price: $200,000
Mortgage: $255,000
Lender: Adams Community
Date: 1/8/14

SHeffield
745 Ashley Falls Rd.
Buyer: Michael Jordan
Seller: Blue Mountain 
Homes LLC
Price: $181,000
Mortgage: $167,477
Lender: MountainOne
Date: 12/18/13

1170 Boardman St.
Buyer: Kelly Bressette
Seller: Nancy Teller
Price: $200,000
Date: 12/23/13

1820 Boardman St.
Buyer: Noah Greenhill +
Seller: Stam NT +
Price: $320,000
Date: 12/24/13

94 Root Ln.
Buyer: Daniel Odell +
Seller: Michael Martin
Price: $307,500
Mortgage: $250,000
Lender: Salisbury B&T
Date: 12/30/13

599 S. Main St.
Buyer: Catherine Emberlin
Seller: Gettysburg Group 
LLC
Price: $150,000
Mortgage: $120,000
Lender: Salisbury B&T
Date: 1/17/14

9 Squire Ln.
Buyer: William Wool
Seller: Greylock FCU
Price: $154,900
Mortgage: $147,000
Lender: Salisbury B&T
Date: 12/31/13

STockBridge
5 Butler Rd.
Buyer: Joanne Beck FT +
Seller: Carl Edwards +
Price: $620,000
Date: 12/16/13

1 Interlaken Rd.
Buyer: Keith Knudsen +
Seller: John Veague
Price: $945,000
Mortgage: $645,000
Lender: RBS Citizens
Date: 12/16/13

3 Mahkeenac Heights Rd.
Buyer: Lee Bolman +
Seller: Rosalin Levitt 
RET +
Price: $185,000
Date: 1/7/14

42 Main St.
Buyer: Nancy Fitzpatrick 
RET +
Seller: Roaring LLC
Price: $190,000
Date: 12/30/13

10 Old Tree Farm Rd.
Buyer: Frederick Seibert +
Seller: Mark Sprague +
Price: $955,000
Date: 12/18/13

TyriNgHAm
14 Church St.
Buyer: Edward Studzinski +
Seller: James Caseley +
Price: $930,000
Date: 12/20/13

163 Jerusalem Rd.
Buyer: Alan Glickman
Seller: David Lamb +
Price: $75,000
Date: 1/17/14

67 Main Rd.
Buyer: James Shepardson +
Seller: Geoffrey Ashworth
Price: $325,000
Mortgage: $175,000
Lender: Lee Bank
Date: 12/27/13

WilliAmSToWN
Chestnut St.
Buyer: George Forsen
Seller: Alan Degooyer +
Price: $210,000
Date: 12/20/13

38 Front St.

Buyer: Kevin Thomas +
Seller: Helen Aitken
Price: $205,000
Mortgage: $55,000
Lender: Greylock FCU
Date: 12/31/13

386 N. Hoosac Rd.
Buyer: Charles Swabey
Seller: Pamela Besnard 
RET +
Price: $118,000
Mortgage: $94,400
Lender: MountainOne
Date: 12/17/13

75 Purple Mountain Pass
Buyer: Howard Shapiro +
Seller: Russell Howard +
Price: $1,221,000

Mortgage: $475,000
Lender: Citibank
Date: 1/10/14

62 Stratton Rd.
Buyer: Jeremy Brodwell +
Seller: JM Cating
Price: $370,000
Mortgage: $333,000
Lender: Greylock FCU
Date: 12/20/13

WiNdSor
1785 E. Windsor Rd.
Buyer: Shane Wickland
Seller: Arias Berkshire 
RT +
Price: $144,500
Mortgage: $147,448
Lender: Academy Mtg
Date: 1/9/14

1071 Savoy Rd.
Buyer: Tammy Ciesla
Seller: Jacqueline Hafner
Price: $178,000
Mortgage: $160,200
Lender: Academy Mtg
Date: 12/18/13

◆

CAVALIER
PROPERTY MANAGEMENT

THE BEST 
ADDRESS IN 
PITTSFIELD

75 North Street

THE 
CENTRAL 

BLOCK
1700+/- S/F PRIME 

OFFICE/RETAIL 
SPACE

• Professionally managed
• Secure, fully updated building
• Café, convenience store and bank  

on premises.
• Great retail space exposure
• Access from North Street and McKay Street

For more information,  
please call (413) 499-9230  
or visit www.cav-mgt.com

Every month, BERKSHIRE TRADE & COMMERCE takes a fresh look at
news and issues affecting the local economy…and businesses like yours.

With an assortment of articles covering key sectors of the business community,
each issue of BERKSHIRE TRADE & COMMERCE is well-read by the region’s business owners,

managers and professionals…the people you want to reach and want to do business with.

Call or email today for information about making B ERKSHIRE TRADE & COMMERCE

an effective and affordable part of your marketing plan for the year ahead.

413-447-7700 btac@bcn.net

Good reasons to make

BERKSHIRE TRADE & COMMERCE

part of your marketing plan for 2008

Every month, Berkshire Trade & CommerCe takes a fresh look at news and issues 
affecting the local economy…and businesses like yours.

With an assortment of articles covering key sectors of the business community, each issue 
of Berkshire Trade & CommerCe is well-read by the region’s business owners, managers 

and professionals…the people you want to reach and want to do business with.

Call or email today for information about making Berkshire Trade 
& CommerCe an effective and affordable part of your marketing plan.

413-447-7700 • info@btaconline.com
Next Issue: April 2014  ◆  Ad Deadline: March 11  ◆  Print Date: March 17
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Pittsfield
70 South St.

(413) 447-7304

110 Dalton Ave.
(413) 395-9626

Dalton
488 Main St.

(413) 684-1551

Gt. Barrington
325 Main St.

(413) 528-2840

www.pittsfieldcoop.com
Member FDIC        Member SIF                Equal Housing Lender

The Pittsfield Cooperative Bank opened in 1889 intent on helping our neighbors build a better

community. At the end of year one, assets totaled $7500.01. Ten years later, assets had grown to

$338,967 and 250 families owned their homes while new businesses began to fill the horsecar line

from Park Square to Pontoosuc Lake – all thanks to loans from The Co-op.

Loyalty? During the Great Depression, mortgage and business loan payments were suspended by

the Bank and customers were allowed to run in arrears until they could catch-up – and they did.

Today – in an era where Big Banks are known for bad behavior – The Co-op still practices the

responsible banking envisioned by its Founders. And, we know the value of experience therefore

we feature the most seasoned lending team in the County. Plus, with assets exceeding $255 million,

the Bank is now one of the best capitalized lenders in the entire Commonwealth.

Looking for a bank with character, commitment and capital? 
Well… it’s fair to say that history is on our side.
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