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By John Townes
The North Adams Partnership (NAP), a community-

based revitalization organization, has released a detailed 
road map for initiatives that are intended to move the city’s 
overall economic development efforts forward.

In this case, the term “road map” is apt, because one 
key element of the plan is a series of walkways and bike 
paths, parks and signage to more coherently link major 
attractions in North Adams, and to make the city more 
visually appealing and accessible to pedestrians and 
cyclists, as well as drivers.

“North Adams has a lot of things to see and do, but 
there is also a sense a sense that you can’t get from one 

place to another,” said John DeRosa, an attorney and 
president of the board of NAP. “One goal of the plan is 
to create clear connections and green spaces that will link 
these together.”

NAP is a nonprofit coalition of local leaders and other 
community members that was formed two years ago.

Its mission is to serve as a resource and to help develop 
an overall vision and specific ideas to stimulate economic 
and community revitalization in North Adams. The or-
ganization’s core strategy is to link private investment, 
public projects and initiatives from the nonprofit sector. 
Its role also encompasses identifying potential sources of 
investment capital for these initiatives.

In addition to DeRosa, the founding members of 
NAP include Joe Thompson, director of the Massachu-
setts Museum of Contemporary Art (MASS MoCA);

continued on page 12

Early education center expanding to former church facility

North Adams Partnership puts forward vision for city’s revitalization
Combination of broad goals, specific 
initiatives to enhance existing assets

Bigger building 
for Building 

Blocks
By John Townes

The demand for locally grown food is 
increasing, and a growing number of young 
people are interested in pursuing farming 
as a career.

However, many would-be farmers have 
to leave Berkshire County, because land 
for farming here is too expensive or not 

available.
That is a dilem-

ma the organizers 
of an upcoming 
Farmland Access 
Symposium plan 
to address with 

members of the community who are in-
terested in preserving and expanding the 
regional agricultural economy and food 
system in Berkshire County.

The event will include presentations and 
sharing of ideas about how to make land 
available for farming, such as leasing land 
to farmers.

“Stated simply, the goal is to get more farm-
ers on more land,” said Billie Best, president 
of the board of the Community Land Trust in 
the Southern Berkshires, a co-organizer of the 
event. “We want to bring together farmers, 
landowners, community organizations, local 
officials, financial specialists and anyone else 
who wants to support the local agricultural 
economy and food system.”

The growing popularity of local food has 
stimulated the market for the products of 
farms in the area. However, Best emphasized 
that the need to make land available for 
farming goes well beyond simply providing 
local cuisine for farm-to-table restaurants 
and satisfying the preferences of shoppers 
in specialty stores.

“The basic issue of food security is going 
to become increasingly important, to ensure 
an adequate supply of affordable food for 
the entire community,” said Best, who is a 
longtime advocate for regional agriculture. 
“Conditions are going to require regions to

continued on page 21

April 12 symposium to explore 
ideas for making more acreage 
available for food production

By Brad Johnson
After two decades atop a busy commercial complex in Pittsfield, 

Diana Hadsell says she is ready for a location more in keeping with 
her company’s mission.

Hadsell has spent the past 20 years operating the daycare center 
at the Dalton Avenue Plaza Shopping Center 
in Pittsfield – first serving as manager of the 
Tutor Time franchise that opened there in 1994, 
and later as co-owner of Building Blocks Early 
Education Center, the business she established 
in 2007 when her former employer planned to close the facility.

Now Hadsell is preparing to leave her longtime setting for a new 
location across town.

On Dec. 10 she and her husband Keith (through the legal entity 
51 Pembroke LLC) closed on their purchase of the former All 
Souls Mission Catholic Church at 51 Pembroke Ave. for $350,000. 

With an additional $450,000 earmarked for renovations and related 
improvements, they are beginning the process of transforming 
the 11,000-square-foot facility into a daycare center that includes 
features and functions that have been lacking at Building Blocks’ 
current 7,000-square-foot site.

Key among these, said Hadsell, is a setting 
more conducive to child-related activities than 
the Dalton Avenue Plaza, where her business 
is situated on the upper level of the two-tiered 
commercial complex.

“When I started looking [for a new location] two years ago, 
I had something set in my mind of what I wanted it to be,” said 
Hadsell. “I wanted a neighborhood setting. And, when I found All 
Souls, it was perfect.”

Tucked away on a quiet side street off of Newell Avenue, the
continued on page 23

Foraging For 
Farmland

Director Diana Hadsell (right) and associate 
director (and daughter-in-law) Nicole Hadsell 
will soon be leading the relocation of 
Building Blocks Early Education Center 
across town to the former All Souls 
Mission Catholic Church. 

Creating a more cohesive, accessible and 
appealing city center is among 

the core objectives of 
the NAP plan.

“I wanted a neighborhood 
setting. And, when I found 
All Souls, it was perfect.”

“Stated simply, 
the goal is to get 

more farmers 
on more land.”
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FronT pages
Print shop grows out of 
established media firm

By John Townes
Changes at an established Williamstown-

based media and marketing firm have resulted 
in the creation of a new printing business in 
the town.

The Print Shop Williamstown opened at the 
beginning of February as a full-service print-
ing and print marketing business at 187 Main 
St., in a shared space with Westall Architects 
and Ann Marie Michaels Bookkeeping.

Among other services, The Print Shop of-
fers on-site copying of paper documents and 
printing from digital files on a walk-in basis. 
“Customers upload, email or stop in with a 
digital file, and copies are made while the 
customer waits,” said owner Elinor Goodwin. 
“Having a high-speed copy machine in-house 
has filled the void left with the closing of the 
Staples in North Adams.”

Other services include scanning, faxing, 
large format ink-jet printing, promotional 
items and clothing. The business also pro-
vides design, advertising and marketing 
services.

The Print Shop is a spin-off of Berkshire 
Direct, a Williamstown-based firm that de-
signs and builds websites and works with 
other forms of online and digital media 
marketing and advertising.

Last October, Goodwin purchased the 
print division of Berkshire Direct to estab-
lish The Print Shop Williamstown. She had 
worked at Berkshire Direct for about eight 
years, joining the staff when it was a catalog 
and direct-mail operation owned by Storey 
Publishing of North Adams.

Berkshire Direct was purchased Allen 
Jezouit in 2010. He and his partners, Ei-
nar Emilsson and Robert King, reoriented 
Berkshire Direct to place greater emphasis 
on digital activities. That ongoing process 
led to the recent agreement with Goodwin 
to take over the printing operations.

“Allen offered me the opportunity to pur-
chase the print division, and I decided to do it,” 
said Goodwin, who lives in Williamstown.

After the sale, she initially operated out 
of the Berkshire Direct office for a few 
months before moving to her new location 
and officially establishing The Print Shop 
Williamstown.

The Print Shop (413-458-6039 or print-
shopwilliamstown.com) is a full-service 
business offering creative design and produc-
tion of printed materials, as well as other print 
advertising and marketing services.

With the move, Goodwin is placing an 
emphasis on the ability to offer on-site copy-
ing and printing with a Konica Minolta Biz 
Hub C550 color machine.

In addition, Goodwin said that she will also 
handle the arrangements for jobs that require 
outsourcing to offset printers or other print 
production services for larger publications 
or other specialty work.

“We can handle all the details of that for 
the customer,” she noted.

Goodwin noted that she also has a busi-
ness relationship with Berkshire Direct for 
campaigns and jobs that involve combina-
tions of print and digital media.

“We have an arrangement in which we refer 
business to each other,” she said. “We can 
also work together on projects that include 
both print and digital media.”

The Print Shop Williamstown also offers 
advertising and marketing services, includ-
ing content creation and design of material, 
and ad buying and placement. Goodwin 
recently hired Kimberly Ciola, who had also 
worked at Berkshire Direct, as marketing 
coordinator.

The business also works with special proj-
ects, such as directories and guidebooks, and 
solicits advertising support for them.

One existing aspect of the company that 
Goodwin acquired and plans to grow is a 
program called Gameday Sports. “We work 
with high schools and colleges on marketing 
of their sports,” she explained.

This includes producing publications like 
game programs, and soliciting advertising for 
them on a shared-revenue basis. She noted 
Berkshire Direct had been doing this for 
Williams College for about 15 years.

Digital media at Berkshire Direct
Meanwhile, Berkshire Direct will focus 

on its activities such as website design and 
development, search engine optimization 
(SEO), email marketing and social media 
services as well as video production and 
advertising, according to Jezouit.

“We’ll do almost anything involving 
digital media,” he said.

Jezouit noted that the company’s primary 
source of business is website design and 
development, including custom sites or ones 
built with WordPress and other templates. 
While a majority of its clients are in Berkshire 
County and adjacent regions, he said it has 
a growing roster of clients in other places 
around the nation.

Berkshire Direct (www.berkshiredirect.
com) has a staff of four in Williamstown. It 
also works with a team of people who build 
the websites in the Ukraine.

Jezouit noted that about half of the compa-
ny’s web business currently involves working 
directly with their own clients to design and 
implement sites from the ground up.

In addition, they have also established a 
second business, the White Label Agency, 
which specializes in creating the final form 
of websites for other web developers. This 
accounts for an increasing share of their 
activity.

“You could call the White Label Agency 
a wholesale business that sells a specialized 
service to web designers,” he said.

That business converts the designs that 
other developers have created into a final 
form that is “responsive.” That term refers 
to the ability of a website to be adaptable to 
screens of different sizes, including desktop 
computers, tablets and smartphones.

“The whole landscape of the Internet has 
changed in the last two or three years,” Jezouit 
said. “People are visiting websites from many 
types of devices, and a site has to be able to look 
good on screens of many different sizes. That’s 
changed the role of many website designers. 
Before, when websites were most often viewed 
on a standard computer screen, web designers 
did all of their own coding. However, now 
it’s become a lot more complicated. We’ve 
developed expertise in that. So other web 
designers come to us to take their sites and 
put them into a final responsive form.”

Jezouit said these two sides of the business 
will continue to have separate identities.

He added that, as part of the reorienting 
of the company, they also expect to change 
the name of Berkshire Direct within the next 
several months.

While his company has chosen to concen-
trate on digital communications, Jezouit said 
that he believes print media will continue to 
have an important role, especially on the lo-
cal level. “I believe Elinor will do quite well 
with her business, and we look forward to 
working together and helping each other in 
the future,” he said.◆

When Elinor Goodwin accepted an opportunity to purchase the print division of her former employer, it set 
the stage for establishment of her new business, which she has named The Print Shop Williamstown.
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“CHP enjoys a healthy partnership with 
Salisbury Bank because we share a  
dedication to providing expert knowledge, 
highly responsive personal service, and 
continuity of care... all on a local level. ”

S A L I S B U R Y  B A N K  B U S I N E S S  P A R T N E R S H I P S  |  U P  C L O S E  &  P E R S O N A L

SB GB_CHP Ad_BTC_022814.indd   1 2/28/14   1:39 PM

news & notes from the region

N.Y. shop owner crosses 
line to west stockbridge

By John Townes
Seeking to be in a less off-the-beaten-path 

location than rural Canaan, N.Y., Sandy 
Klempner closed her 10-year-old antiques 
and interiors business there, and is opening 
a new venture, Sandy Kempner @ Home in 
downtown West Stockbridge.

“I wanted to be someplace less isolated,” 
said Klempner, who lives in East Chatham, 
N.Y., and previously operated Sandy Klemp-
ner Antiques & Interiors. “I chose West 
Stockbridge because it has a very good, 
young energy to it. It’s a walk-around com-
munity, and I like having coffee shops and 
other people and businesses nearby.”

She described Sandy Klempner @ Home 
as a two-fold business. One aspect is a retail 
antiques store. In addition she also has a service 
of styling the interior of homes and offices.

Klempner is moving into a space at 38 
Main St. that had previously housed a suc-
cession of general stores on the southern end 
of the town’s central business district. The 
building also houses the offices of Stone 
House Properties and is owned by principals 
of that agency.

To convert the 920-square-foot former 
grocery into an antiques shop, Klempner has 
removed the old store installations and walls 
and brightened up the interior in other ways. 
“It’s amazing what a fresh coat of paint can 
do,” she noted.

With renovations and other preparations 
nearing completion, Klempner is targeting an 
April 4 opening date for her new shop. (The 
phone number is 413-232-0022. As of mid-
March a website was still being developed.)

Klempner said that the antiques shop and 
styling service are related, but they are two 
separate businesses.

“When I do a styling job for someone, I 
don’t look at the inventory of what I have in the 
store to furnish it,” she said. “If the store has 
something that works in a particular setting, 
I might suggest it. But I often do styling jobs 
where nothing from the store is involved.”

She described the store as an eclectic 
selection of antiques, with an underlying 
theme. In addition to furniture, rugs and 
other home-furnishing staples, the shop also 
carries items such as old game boards and 
assorted knickknacks.

“I carry items ranging from the 1890s 
through the 1970s,” Klempner said. “That 
covers different eras, but the basic criteria 
is that everything has to be colorful, unusual 
and one-of-a-kind. Somehow, that integra-
tion of old and newer items works really 
well together.”

She cited, for example, hooked rugs from 
the early 20th century. “They’re of a period, 
but they have abstract designs that also fit in 
well with contemporary styles,” she said.

She added that this also reflects what 
many customers are seeking today. “I often 
hear from people that they want an interior 
that is modern but warm,” she said. “So 
that’s an opportunity for them to include 
older items with a history along with more 
contemporary items.”

Klempner said the merchandise in her shop 
varies from high-end antiques to items with 
more modest price tags.

“You might see a bed for $5,000 and some-
thing else for $30,” she said. “People at my 
former store liked that I kept it affordable, and 
this will be the same. I think that’s important 
because it makes it fun for everyone. I don’t 
enjoy going to stores where everything is re-
ally expensive. So I mix serious antique pieces 
with things that are lower priced. My main 
emphasis is offering value for everyone.”

Klempner said she takes a similar approach 
to her interior styling work. She noted that the 
service is an outgrowth of her retail business. 
“Customers who liked my store would ask me 
for ideas for their own homes,” she said. “I 
started going to their houses to offer advice, 
and that led to the styling business.”

She added that she deliberately refers to 
herself as a stylist, rather than an interior 
decorator or designer, because it is more 
informal.

“For many people, I think the idea of an 
interior decorator is not as approachable,” 
she said. “I take a more casual approach. 

Basically I tell my customers that we’ll work 
together to get the job done and have a good 
time doing it.”

Klempner noted that she already has an 
existing customer base from her business in 
Canaan. She added that many of her custom-
ers and clients live in Berkshire County.

Klempner originally hails from the New 
York City area, and previously worked in the 
fashion industry as a director of design for 
companies such as Coach and also in depart-
ment stores. She and her husband, Joseph, an 
attorney and author of legal novels, moved 
to upstate New York 14 years ago.

“I’ve always believed in reinventing 
myself periodically, and doing something 
different,” she noted. “I guess you could say 
this new business in West Stockbridge is my 
latest reinvention.”◆

Sandy Klempner is looking forward to becoming a part of the West Stockbridge business community when 
she opens her antiques and interior styling shop in early April. She had operated a similar business across 
the border in Canaan, N.Y., for 10 years before making the move to relatively less isolated Berkshire town.  
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the month in businessOngoing: Berkshire Business Builders networking 
meeting every Thursday morning from 8:30 to 9:30 a.m. 
at 55 Church Street in Pittsfi eld. All business people 
looking for an opportunity to network are invited. For 
information, call Kathy Hazelett at 413-442-8581.

Ongoing: The Job Club meets Mondays from 1 to 2 
p.m. at BerkshireWorks Career Center at 160 North St. 
in Pittsfi eld. Facilitated by Millie Calesky, business and 
life coach and certifi ed career development facilitator, 
the free and informal program helps participants who 
are seeking employment to expand their network of 
contacts and provides valuable job-search tips. It also 
serves as a support group throughout the job-search 
process. For information, visit www.berkshireworks.
org or call 413-499-2220.

March 18: Eye on Travel Conference with keynote 
speaker Betsy Wall, executive director of Massachu-
setts Offi ce of Travel and Tourism, with discussions 
on how to attract and serve an international audience. 
1 p.m. at the Crowne Plaza in Pittsfi eld. $69 for mem-
bers of the Berkshire Visitors Bureau and Berkshire 
Chamber of Commerce, $99 for nonmembers. Details 
at Berkshires.org.

March 18, April 15: Pittsfi eld Green Drinks, informal 
gathering of people interested in conservation and 
environmental issues on third Tuesday of each month. 
5:15 p.m. at MadJacks BBQ, 295 North St. Sponsored 
by the Berkshire Environmental Action Team (BEAT). 
For more information, contact Jane Winn at jane@
thebeatnews.org or 413-230-7321.

March 19: Chamber Night at The Orchards Inn 
sponsored by the Williamstown Chamber of Commerce. 
Highlighting the Williamstown Community Chest. 
RSVP. 413-458-9077.

March 22: Passport Wine & Food Tasting benefi ting 
Ventfort Hall Mansion and Gilded Age Museum and 
Berkshire Carousel Inc. Held at the mansion in Lenox 
from 4 to 7 p.m. Sponsored by Kelly’s Package Store 
of Dalton. Advance tickets $30 ($35 on the day of the 
event) available at Kelly’s Package Store, or call Ventfort 
Hall at 413-637-3206 for reservation.

March 22: “Woman Talk: Voices We Write” presented 
by Tupelo Press, in cooperation with Massachusetts 
College of Liberal Arts (MCLA) Gallery 51, as part 
of the Berkshire Festival of Women Writers. 2 p.m. in 
MCLA Gallery 51. For more information about this 
event, or the Berkshire Festival of Women Writers, go 
to berkshirewomenwriters.org/woman-talk-voices-we-
write-march-22-2014/.

March 23: “Local Government: Making the System 
Work for You,” presented by David Roche, chairman 
of the Lenox Board of Selectmen, state Rep. Smitty 
Pignatelli, and state Sen. Benjamin Downing. Part of the 
Lenox Library’s Distinguished Lecture Series. 4 p.m. in 
the library’s Sedgwick Reading Room. For information 
visit lenoxlib.org or email info@lenoxlib.org.

March 24: Berkshire Grown Maple Dinner Benefi t
with fi ve-course meal featuring local products prepared 
by host chef Jeffery Thompson of Wheatleigh and other 
area chefs. Includes live auction. 6 p.m. at The Man-
sion at Cranwell Resort and Conference Center. $100 
Berkshire Grown members, $125 non-members, $65 
farmers. Reservations required. 413-528-0041.

March 25: Massachusetts College of Liberal Arts 
Graduate Night with information on Masters in Educa-
tion and MBA programs. 6 p.m. at the Intermodal Center 
on North Street in downtown Pittsfi eld. 413-662-5410.

March 25: Dopamine, Email and Christie-gate: How 
to Avoid Email Disasters, a talk by attorney Lucy 
Prashker, managing partner at Cain Hibbard & Myers, as 
part of a series to celebrate the fi rm’s 50th Anniversary. 
Includes social time with refreshments. 5 p.m. at The 
Garage at The Colonial Theatre in Pittsfi eld. RSVP at 
413-629-1374.

March 27: Networking Before Nine Breakfast spon-
sored by the Southern Berkshire Chamber of Commerce. 
7:45 a.m. at John Andrews Restaurant in South Egre-
mont. Guest speaker Jamie Cahillane of CET. RSVP 
at 413-528-4284.

March 27: “Meat Production and Processing,” pre-
sented by Ali Berlow, author of The Mobile Poultry 
slaughterhouse: Building a humane Chicken Processing 
Unit to strengthen your Local Food system. Part of the 
Green Living Seminar Series presented by Massachusetts 
College of Liberal Arts on the theme of “Cultivating a 
Sustainable Food System.” 5:30 p.m. in Murdock Hall 
room 218 on the MCLA campus. For more information, 
go to www.mcla.edu/greenliving or call 413-662-5303.

March 28: Facebook Small Business Boost with 
representatives of the social media network who will 
share best practices and strategies to grow, manage and 
understand your small business identity on Facebook. 
8:30 a.m. at the Crowne Plaza in Pittsfi eld. Register at 
www.eventbrite.com/e/facebook-small-business-boost-
the-berkshires-ma-tickets-10785946055.

March 28: Coffee and Conversation with state Sen. 
Benjamin Downing (D-Pittsfi eld) from 3 to 5 p.m. at 
Hinsdale Public Library. Public invited. For details visit 
www.SenatorDowning.com. 

March 29: Berkshire Community College Spring 
Open House including campus tours and an opportunity 
to meet with BCC representatives. Also includes Q & 
A panel with students on paying for college and other 
topics. 10 a.m. to noon. Open to public. 413-236-1630 
or www.berkshirecc.edu/spring.

March 29: Kiwanis Club of Sheffi eld celebration of 
the 60th anniversary of its charter, at Crissey Farm in 
Great Barrington. Cash bar at 5:30, buffet at 7 p.m. 
$40 per person. RSVP by March 24 to Rose Seward at 
413-329-6318 or sewardrose@hotmail.com.

March 29, 30: Environmental Film Festival spon-
sored by Project Native, with a full day of fi lms and 
discussions at the Triplex Cinema in Great Barrington 
on Sunday, beginning at 10 a.m. Also a special show-
ing on Saturday night at The Mahaiwe of Revolution, 
an award-winning fi lm by Rob Stewart (director of 
Sharkwater) about hope and inspiration in the effort to 
save the environment. Free to public. For details and 
schedule visit www.projectnative.org. To become a 
sponsor or nonprofi t underwriter, contact Karen Lyness 
LeBlanc at 413-274-3433.

Mar.31: The Climate Crisis: Only a Movement Can 
Save us, a presentation by Craig Altemose from the 
Better Future Project. After the presentation, a kick-off 
meeting for the Berkshire Node of 350MA will take 
place. 7 p.m. at Berkshire Community College, Room 
K111, with sign-in beginning at 6:30. For information, 
contact Jane Winn at 413-230-7321.

April 1, 2, 3: Tricks of the Trade, professional develop-
ment seminar series for artists and other creative workers 
that gives them the tools and skills they need to grow and 
sustain their businesses. This month featuring Collective 
Impact: Working Together to Get Further Than We Would 
Alone on April 1 at MCLA Gallery 51 in North Adams; 
You and Your Art: Studio Practice on April 2 at Lichten-
sein Center for the Arts in Pittsfi eld; and You and Your 
Art: Strategic Planning – Assets for Artists on April 3 at 
IS 183 Art School in Stockbridge. All sessions starting at 
6 p.m. Presented by MCLA’s Berkshire Cultural Resource 
Center (BCRC), in partnership with the IS 183 Art School 
and the Pittsfi eld Offi ce of Cultural Development. The 
series is free and open to the public. For more informa-
tion, go to www.mcla.edu/About_MCLA/Community/
bcrc/tricksofthetrade0809/tricksofthetradeabout/, or call 
the BCRC at 413-664 8718.

April 3: “Permaculture and Resilient Food Systems,”
presented by Jono Neiger, professor of Regenerative 
Design at The Conway School, and principal at Regen-
erative Design Group. Part of the Green Living Seminar 
Series presented by Massachusetts College of Liberal 
Arts on the theme of “Cultivating a Sustainable Food 
System.” 5:30 p.m. in Murdock Hall room 218 on the 
MCLA campus. For more information, go to www.mcla.
edu/greenliving or call 413-662-5303.

April 3: Great Barrington Green Drinks, informal 
gathering of people interested in conservation and 
environmental issues on fi rst Thursday of each month. 
5:15 p.m. at the Route 7 Grill, 999 South Main St. For 
more information, contact Erik Hoffner at ehoffner@
orionmagazine.org or 413-528-4422.

April 4: Wine Tasting and Dance to benefi t UNICO 
at Berkshire Hills Country Club in Pittsfi eld, with tast-
ing at 6 p.m. followed by dancing until midnight. $25. 
Tickets available at the door, or in advance at Elm St. 
Hardware and Ditore Motors.

April 5: Berkshire AHEC Medical Interpreter Train-
ing Workshop presented by Jessica Goldhirsch MPH. 
8:45 a.m. at Berkshire Medial Center in Pittsfi eld. $30. 
Offers CEU and CCHI credits. Preregistration required. 
413-447-2417.

April 5-26: What’s Your Story? Steps to Self-Pub-
lication For Young Authors, a four-session weekly 
Saturday workshop with author Nik Davies offering 
industry tips and individualized instruction and feed-
back for students in grades 7 through 12. 10:30 a.m. 
at the Mount in Lenox. $120 (fi nancial aid available). 
Information and registration at 413-551-5110.

April 9: Railroad Street Youth Project Spring 
Celebration Dinner at John Andrews: A Farmhouse 
Restaurant. Includes fi ve-course tasting menu prepared 
by students in RSYP Culinary Arts Apprenticeship 
program and mentoring chefs from local restaurants. 
$100 per person. Tickets available at www.rsyp.org or 
413-528-2475.

March 19: Chamber Nite at Moments House in 
Pittsfi eld for members of the Berkshire Chamber of 
Commerce. RSVP. 413-499-4900. 

March 19: “The Future of News: What’s in it for 
you?” discussion featuring Kevin Moran, regional 
vice president of news for New England Newspapers 
Inc., 11 a.m. in Murdock Hall, Sammer Dennis Room 
(218) at Massachusetts College of Liberal Arts in North 
Adams. For more information, go to www.mcla.edu/
About_MCLA/notablespeakers/hardmanlectureseries. 

March 20: Berkshire Young Professionals Networking 
Social at J Allen’s Clubhouse Grille in downtown Pitts-
fi eld. 5 p.m. Open to all young professionals who live or 
work in Berkshire County. RSVP. 413-499-4000.

March 20: 13th Annual Robert “Bees” Prendergast St. 
Patrick’s Reception, presented by Hillcrest Educational 
Centers Inc, with special guest state Sen. Benjamin Down-
ing (D-Pittsfi eld). 6 to 9 p.m. at Country Club of Pittsfi eld. 
Tickets are $50. For more information, call 413-499-7924 
ext 133 or email smason@hillcrestec.org.

March 20: “Current Status of Farming in Berkshire 
County,” presented by Melissa Adams, program coordi-
nator of Keep Berkshires Farming, and Sarah Gardner, 
associate director of the Williams College Center for 
Environmental Studies. Part of the Green Living Seminar 
Series presented by Massachusetts College of Liberal 
Arts on the theme of “Cultivating a Sustainable Food 
System.” 5:30 p.m. in Murdock Hall room 218 on the 
MCLA campus. For more information, go to www.mcla.
edu/greenliving or call 413-662-5303.
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• Windows
• Siding
• Additions
• Remodeling
• Kitchen/Baths

• Custom Build
• Roofs
• decks
• Gutters
• Handyman Services

“Any job large or small…
we do it right or not at all.”

www.morrisonshomeimprovement.com

we do it right or not at all.”

www.morrisonshomeimprovement.com

SHOWROOM
674 North Street, Pitts� eld, MA 01201

Phone: 413-442-3001
Fax: 413-443-8066

Award Winning – Customer Driven

Allendale Shopping Center
Retail & Commercial Space Available

SIZeS & OPTIONS TO SuIT YOur BuSINeSS
FOR LEASING INFORMATION CONTACT:

Glenn Langenback • Property Manager
Tel: 413-236-5957
Fax: 413-236-5731
Cell: 413-464-4211

Allendale Shopping Center
5 Cheshire Road • Suite 60

Pittsfi eld, MA 01201
GLangenback@verizon.net

24 Hour Monitoring & Emergency Service
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Ma lic. #1204C • nY lic. #12000014682
www.alarmsofberkshirecounty.com

326 Springside Ave., Pitts� eld, MA
413-445-4030 • 800-370-2525
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Flynn Audi
This is the morning commute in all its rip-roaring glory.  

$369*
/Mo.

36-Month Lease

2014 Audi A4 quattro 2.0T
Premium with Automatic Transmission
$3,863 due at lease inception. Excludes taxes, 
title, other options and dealer charges.

$459*
/Mo.

36-Month Lease

2014 Audi Q5 quattro 2.0T
Premium with Automatic Transmission
Sunroof and Heated Seats
$3,953 due at lease inception. Excludes taxes, 
title, other options and dealer charges.

$499*
/Mo.

36-Month Lease

2014 Audi A6 quattro 2.0T
Premium with Automatic Transmission
and Cold Weather Pkg.
$3,993 due at lease inception. Excludes taxes, 
title, other options and dealer charges.

 *Rate based on MSRP $16,778 of 2014 A4 quattro 2.0T and destination charge. Monthly payments total $12,932. Purchase option at lease end for $21,650. 36-month closed-end lease offered to qualified customers in MA by Audi Financial Services through
participating dealers. Must take delivery by Mar. 31,2014. Lessee responsible for $.25/mile over 30,000 miles per year, insurance, a disposition fee of $350 and other financial liabilities at lease end. Advertised offer requires dealer contribution. Model
shown: A4 quattro 2.0T. Higher MSRP will affect lease price. Prices exclude taxes, title, other options and dealer charges. ©2014 Audi of America, Inc. See your dealer, visit audiusa.com or call 1-800-FOR-AUDI for more details.
 *Rate based on MSRP $40,145 of 2014 Q5 quattro 2.0T and destination charge. Monthly payments total $16,452. Purchase option at lease end for $22,883. 36-month closed-end lease offered to qualified customers in Ma by Audi Financial Services through
participating dealers. Must take delivery by Mar. 31,2014. Lessee responsible for $.25/mile over 30,000 miles per year, insurance, a disposition fee of $000 and other financial liabilities at lease end. Advertised offer requires dealer contribution. Model
shown: Q5 quattro 2.0T. Higher MSRP will affect lease price. Prices exclude taxes, title, other options and dealer charges. ©2014 Audi of America, Inc. See your dealer, visit audiusa.com or call 1-800-FOR-AUDI for more details.
 *Rate based on MSRP $50,895 of 2014 A6 quattro 2.0T and destination charge. Monthly payments total $17,482. Purchase option at lease end for $29,010. 36-month closed-end lease offered to qualified customers in Ma by Audi Financial Services through
participating dealers. Must take delivery by Mar.31,2014. Lessee responsible for $.25/mile over 10,000 miles per year, insurance, a disposition fee of $350 and other financial liabilities at lease end. Advertised offer requires dealer contribution. Model
shown: A6 quattro 2.0T. Higher MSRP will affect lease price. Prices exclude taxes, title, other options and dealer charges. ©2014 Audi of America, Inc. See your dealer, visit audiusa.com or call 1-800-FOR-AUDI for more details.

Flynn Audi
600 Merrill Rd.  Pittsfield, Ma. 01201

413-443-4702 flynnaudi.com
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April 9: North Adams Green Drinks, informal gather-
ing of people interested in conservation and environ-
mental issues on second Wednesday of each month. 5:30 
p.m. at the Freight Yard Pub in the Western Gateway 
Heritage Park. Sponsored by the Berkshire Environ-
mental Action Team (BEAT) and Northern Berkshire 
Transition. For more information, contact Jane Winn at 
jane@thebeatnews.org or 413-230-7321.

April 10: 2014 Berkshire Career Fair, 10 a.m. to 
4 p.m. at Berkshire Hills Country Club in Pittsfi eld. 
Presented by the Berkshire Chamber of Commerce. 
Employers being sought to exhibit at the event. For 
information or to reserve a space, contact Danielle 
Thomas at 413-499-4000 ext. 126. The deadline to 
reserve space is April 1.

April 10: “Community Gardens: Sharing the Harvest,” 
presented by Jennifer Munoz, director of the Growing 
Healthy Garden Program, and Russell Moody, pastor 
at Pittsfi eld Church of Christ. Part of the Green Living 
Seminar Series presented by Massachusetts College of 
Liberal Arts on the theme of “Cultivating a Sustainable 
Food System.” 5:30 p.m. in Murdock Hall room 218 on 
the MCLA campus. For more information, go to www.
mcla.edu/greenliving or call 413-662-5303.

April 11: BART Charter Public School Building Ex-
pansion Groundbreaking Ceremony, One Commercial 
Place in Adams. Information at www.bartcharter.org. 

Apr. 12: Farmland Access Symposium an open meeting 
to discuss leasing land as a strategy to make it possible for 
new farmers to get started. Co-sponsored by Berkshire 
Grown, the Community Land Trust in the Southern Berk-
shires and other organizations, it will feature speakers and 
discussions. Free and open to the public. 10 a.m. to 2 p.m. 
at the Berkshire Athenaeum in Pittsfi eld. Lunch provided. 
413-528-1737 or www.communitylandtrust.org.

April 12: The Vermilion Cotillion gala fund-raiser for 
IS183 Art School of the Berkshires, with several dif-
ferent ticket package options and prices. Dinners start 
at 6 p.m. at various host sites in the region. Dancing 
and other activities from 8 p.m. to 1 a.m. at the Tally 
Ho room at Eastover Resort in Lenox. Tickets and 
information available online at is183.org or by phone 
at 413-298-5252 ext. 100. 

April 16, May 21, June 25: “Leading Your Life: Es-
sential Tools for Professional Success and Personal 
Growth” workshop series presented by Spencertown 
Academy Arts Center. Led by former Disney Broadway 
producer Michele Steckler, the three-part series will 
be held on Wednesday evenings from 7 to 9 p.m. at 
Spencertown Academy Arts Center, 790 Route 203. 
$20 per workshop or $50 for the full series. Advance 
reservations are advised and can be made at www.
spencertownacademy.org. For more information, call 
the Academy at 518-392-3693.

April 24: Farmers’ Roundtable Discussion on “Suc-
cesses, Opportunities, and Challenges Farming in the 
Berkshires.” Conclusion of the Green Living Seminar 
Series presented by Massachusetts College of Liberal 
Arts on the theme of “Cultivating a Sustainable Food 
System.” 5:30 p.m. in Murdock Hall room 218 on the 
MCLA campus. For more information, go to www.mcla.
edu/greenliving or call 413-662-5303.

April 25: Empty Bowl Dinner, fund-raiser for the 
Berkshire Food Project. First Congregational Church in 
Williamstown, with seatings at 5 and 6 p.m. Tickets are 
$30 and are available at Wild Oats in Williamstown or by 
calling the Berkshire Food Project at 413-664-7378.

April 27: “Shakespeare’s Physical Text – The Lan-
guage of Comedy and Violence on Stage,” presented 
by Tony Simotes, artistic director at Shakespeare and 
Company. Part of the Lenox Library’s Distinguished 
Lecture Series. 4 p.m. in the library’s Sedgwick Read-
ing Room. For information, visit lenoxlib.org or email 
info@lenoxlib.org.

April 27: Pittsfi eld Economic Revitalization Corpora-
tion Annual Meeting including a panel of small business 
owners that have been assisted by PERC. 7:30 a.m. in 
the Susan B. Anthony Center at Berkshire Community 
College in Pittsfi eld. Breakfast buffet served. For infor-
mation, call Ann Dobrowolski at 413-499-9371.

April 29: Massachusetts Advanced Manufacturing 
Summit 2014, hosted by the Commonwealth of Massa-
chusetts, brings together leading executives and managers 
from the manufacturing industry to share best practices, 
network, and discuss opportunities and challenges. Held at 
the DCU Center, 50 Foster St., Worcester from 7 a.m. to 3 
p.m. To register or for more information, go to ampitupma.
com/summit, or contact Kari Johnston at 617-912-3817 
or email kjohnston@therendongroup.com.

April 30: SPARK! Networking Event sponsored by 
Berkshire Creative. Free to members and supporters 
of the creative economy. 5:30 p.m. at MCLA Church 
Street Center in North Adams. RSVP at 413-499-1600 
ext. 103 or BerkshireCreative.org. 

May 2-4: BerkChique sale of pre-owned designer wear, 
with proceeds benefi ting Berkshire Creative. Friday 
Night Preview Party, 5:30 to 8 p.m. Tickets $25 (reduced 
price available for Berkshire Creative members). Public 
shopping on Saturday and Sunday. Stockbridge Town 
Offi ces. Information at 413-499-1600 ext. 103.

May 3: Annual Gala to benefi t HospiceCare in The 
Berkshires Inc., 5:30 p.m. at Country Club of Pittsfi eld. 
Underwriting and sponsorship opportunities are avail-
able. For information, contact Erin Sullivan at 413-443-
2994 or esullivan@bhs1.org by Feb. 7.

May 5: Construct’s 2014 MayFest from 5 to 8 p.m. 
For details, go to www.constructinc.org. 

May 5: Get BART Smart, fund-raising event for BART 
Charter School in which teams of 4-6 players compete 
in a trivia game format. 6 to 9:30 p.m. at the school at 
One Commercial Place in Adams. Drinks, light dinner 
and dessert served by Mezze Catering. $65 donation per 
player. For details, go to www.bartcharter.org.

May 6: Tricks of the Trade, professional development 
seminar series for artists and other creative workers that 
gives them the tools and skills they need to grow and 
sustain their businesses. Final event in the series featuring 
Putting the Contemporary Back In & Cocktail Party at 
MASS MoCA in North Adams at 6 p.m. Presented by 
MCLA’s Berkshire Cultural Resource Center (BCRC), in 
partnership with the IS 183 Art School and the Pittsfi eld 
Offi ce of Cultural Development. For more information, 
go to www.mcla.edu/About_MCLA/Community/bcrc/
tricksofthetrade0809/tricksofthetradeabout/, or call the 
BCRC at 413-664 8718. 

May 8: Girls Inc. Annual Ruth P. Boraski Celebration 
Evening, featuring presentation of the 2014 “She Knows 
Where She Is Going” award to Kate Maguire, artistic 
director and CEO of Berkshire Theatre Group. The event 
will also include presentation of scholarships. 5 p.m. at 
the Colonial Theatre in Pittsfi eld. For tickets or additional 
information, contact Bethany Kirchmann, at 413 442-5174 
ext. 12. or bethanyk@brighamcenter.org.◆

we love having you here. 

Get comfortable even when you’re getting down to business. At 
Hampton, you’ll be surrounded by thoughtful amenities that make work 
a pleasure. Plus, you can earn Hilton HHonors® points and airline miles 
with every stay. You’ll be 100% satisfied. Guaranteed.

100% satisfaction
guarantee

clean and fresh 
Hampton bed®

FREE
fresh waffles

®

business with a bonus.

Hilton HHonors membership, earnings of Points & Miles® and redemption of points are subject to HHonors Terms and Conditions. ©2011 
Hilton Worldwide

Hampton Inn & Suites Berkshires/Lenox, MA • 445 Pittsfield Road • Lenox, Massachusetts
www.berkshireslenoxsuites.hamptoninn.com • 413-499-1111

Keep More Money In  
YOUR Pocket!Refinance Your 

Business Loan with 
Greylock 

Visit your nearest Greylock 
branch to talk with us about  
refinancing to save on your 

monthly payment. Call 236-4149 
for an appointment.

Subject to credit approval.

Federally Insured by NCUA

1-866-GREYLOCK  |  www.greylock.org
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As part of the effort to attract to Pittsfield a plant 
to manufacture 226 vehicles for the Massachusetts 
Bay Transportation Authority (MBTA) Orange and 
Red commuter rail lines, the Pittsfield Economic 
Development Authority (PEDA) has teamed up 
with the Chocolate Springs Cafe in Lenox to ap-
peal to the sweet tooth of the companies bidding for 
the $850 million MBTA contract. PEDA has sent a 
customized box of chocolates and a reminder letter 
from Corydon Thurston, PEDA executive director, 
to companies vying for the MBTA contract, which 
requires that final assembly of the cars be done in 
Massachusetts. The candy was crafted by Joshua 
Needleman, creator and chocolatier of Chocolate 
Springs Cafe in the Lenox Commons shopping 
complex, and features candies with the Berkshires 
logo with red and orange accents to highlight the 
MBTA rail lines’ colors. The package also contains 
a “We’ve got the Sweetest Deal in Massachusetts” 
brochure and postcard. The sweet deal is actually 
more substantial, as PEDA and the city of Pitts-
field have allocated $1 million each – a total of $2 
million – as an incentive for the winning bidder to 
locate the assembly plant here. PEDA is attempting 
to attract the plant to a ready-to-build foundation 
of more than 120,000 sq. ft. with rail access and 
siding, plus 19 acres of adjacent available land. 
The MBTA rail car makers’ proposals, which will 
include a designated site, must be submitted by 
May 1. The state is expected to award the work at 
the end of the year.

Premium Marketing Enterprises Corpora-
tion (PME) of Pittsfield has received $25,000 from 
the city’s Small Business Fund, a capital source 
for small businesses that have the potential to 
grow and can document a valid need for financial 
assistance. The funds come from the Pittsfield Eco-
nomic Development Fund. PME has also received 
a separate $21,150 small business loan from the 
Pittsfield Economic Revitalization Corporation 
(PERC). The company, which is owned by Michael 
Eitelberg, will use the funding for working capital 
needs, primarily for personnel costs related to two 
new positions that will be created immediately. 
Bianchi suggested that other small employers apply 
for financial assistance from the Small Business 
Fund by calling the Department of Community 
Development at 413-499-9368.

The Berkshire Chamber of Commerce is 
seeking employers to exhibit at the 2014 Berkshire 
Career Fair on April 10 at Berkshire Hills Country 
Club in Pittsfield 10 a.m to 4 p.m. Career Fair 
exhibitors may choose either six-foot tables 
($99 chamber members or $150 non-members) 
or eight-foot tables ($125 or $180). The chamber 
is offering a series of workshops in association 
with BerkshireWorks Career Center to help 
exhibitors and job-seekers prepare for this event. 
Visit www.berkshirechamber.com or contact 
BerkshireWorks at 413-499-2220 for a schedule. 
For more information or to reserve a space, contact 
Danielle Thomas at 413-499-4000 ext. 126. The 
deadline to reserve space is April 1.

Facility renovations and improvements are 
now underway at the Berkshire Museum. This 
construction repurposes existing spaces to better 
serve museum operations and to improve the visi-
tor experience. The renovations include improving 
energy conservation measures throughout the 
museum’s systems and infrastructure, installation 
of a new passenger-operated elevator, and lighting 
improvements to the Ellen Crane Memorial Room. 
The project is being funded with support from the 
U.S. Department of Energy, the Massachusetts 
Cultural Facilities Fund, the City of Pittsfield 
and private donors. The museum will be open to 
the public during the construction period, which 
is expected to continue through May. However, 
during renovations, some galleries may be tem-
porarily closed, and access to the second floor 
and lower level will be limited to stairs during 
specific periods.

Springside Park in Pittsfield is one of 550 
parks nationwide that have been selected for 
“Heart Your Park,” a program introduced as part 
of Macy’s “Secret Garden” campaign that aims 
to raise awareness and dollars for local parks 
across the country. Through March 31, customers 
at Macy’s Berkshire Mall store can donate $1 or 
more at the register to Springside Park. Macy’s 
will match the total customer donation across all 
stores, dollar for dollar, up to $250,000. Donations 
will go toward improvements, such as maintaining 
trails, playgrounds, and ball fields.

On March 11 the Berkshire Visitors Bureau 
hosted the inaugural TasteBerkshires press event 
at Haven’s Kitchen in New York City. Over 40 
national media representatives were in attendance 
at the event, which brought Berkshire chefs and 
other food makers together in conversation with 
journalists to promote the region’s food culture 
to a new audience. The event was part of the 
TasteBerkshires initiative, a culinary focused 
marketing campaign sponsored by the Berkshire 
Visitors Bureau in collaboration with Berkshire 
Farm & Table and funded by a grant from Mas-
sachusetts Office of Travel and Tourism. For more 
information on the initiative, visit www.taste-
berkshires.com… The February-March issue of 
national Geographic Traveler Magazine included 
a seven-page editorial spread that showcases the 
Berkshires. The article, written by Jamie James, a 
Williams alumni, chronicles his return to the Berk-
shires after 40 years. A copy if the article can be 
viewed online at travel.nationalgeographic.com/
travel/berkshire-mountains-photos-traveler/.

Berkshire County Arc has launched a new 
Youth Mentoring Program. Volunteer mentors 
provide guidance and support either one-on-one 
or in small groups to young people between 14 
to 25 participating in recreational, social and 
creative activities, including dances, arts-and-
crafts and field trips. The organization is seeking 
volunteer mentors over age 18 to participate in 
the program. Berkshire County Arc is a nonprofit 
human services organization offering community-
based services to individuals with developmental 
disabilities, autism and brain injuries throughout 
Berkshire and Hampden counties. For more 
information, call 413-499-4241 ext. 227 or visit 
bcarc.org/program-volunteer-programs.asp… 
The third annual Monopoly Tournament on Feb. 
27 at Berkshire Hills Country Club in Pittsfield 
and sponsored by the Pittsfield office of Raymond 
James raised $13,000 for Berkshire County 
Arc. More than 120 players participated in the 
event. Leann Pettus of Dalton was the grand 
prize winner.

AARP tax counselors will be available at sev-
eral senior centers in northern Berkshire County 
through April 9 to help middle- and-low-income 
taxpayers fill out federal and state tax forms, and 
file them electronically. The assistance is free but 
appointments are required. Services are available 
at the Spitzer Center (413-662-3125), the Adams 
Council on Aging (413-743-8333) and the Wil-
liamstown Council on Aging (413-458-8250).

Berkshire Medical Center has been named 
one of the nation’s “100 Top Hospitals” by Tru-
ven Health Analytics, a provider of information 
and solutions to improve the cost and quality of 
health care. BMC is one of only five hospitals so 
honored in the Northeast, and one of two Mas-
sachusetts hospitals recognized in the Teaching 
Hospitals category. The Truven Health 100 Top 
Hospitals study (formerly known as Thompson 
Reuters Top 100 Hospitals) identifies hospitals 
and leadership teams that provide the highest 
level of value to their communities, based on a 
national balanced scorecard that measures hospital 
performance across several areas. The study has 
been conducted annually since 1993. This is the 
first time BMC has been recognized with this 
honor. The winning hospitals were announced 
in the March 3 edition of Modern healthcare 
magazine… Berkshire Medical Center has also 
received the 2014 Distinguished Hospital Award 
for Clinical Excellence, according to Health-
grades, an online resource for comprehensive 
information about physicians and hospitals. The 
distinction places BMC among the top 5 percent 
of more than 4,500 hospitals nationwide for its 
clinical performance. This is the second year in 
a row that BMC has received a Distinguished 
Hospital Award for Clinical Excellence, and the 
third time since 2009.

The 411 in the 413 youth-led conference to 
empower young people to take initiative in their 
lives will take place on April 16 at the Becket-
Chimney Corners YMCA in Becket. Organizers 
are seeking speakers and interactive workshop 
facilitators. The focus of this year’s conference 
is to make connections with other teens and with 
nature. For more information, contact Stephanie 
Bosley at 413-663-7588.

The eagle Fund is accepting grant applications 
for the 2014-2015 awards cycle until April 1. The 
eagle Fund was founded in 1998 and raises money 
to provide grants for programs in the Southern 
Berkshire Regional School District for educational 
opportunities in the arts, sciences and technol-
ogy. The fund is a grassroots organization that is 
primarily funded through an annual student-led 
phone-a-thon each November. In 2013, $34,214 
in grants for 20 enrichment programs were 
awarded by the fund in partnership with another 
endowment, Janet’s Fund. Both are under aegis of 
Berkshire Taconic Community Foundation. Full 
details about the eagle Fund, application criteria, 
and previous grant recipients are available at www.
eagle-fund.net… The Pittsfield Cultural Council 
(PCC) has awarded $19,905 in grants to 45 artists 
and local arts organizations. The funds will sup-
port concerts, educational programs, art exhibits, 
theater events, festivals and other programs. 
The grants are part of the PCC’s annual grants 
program, which is funded by the Massachusetts 
Cultural Council.

The Berkshire Public Health Alliance was 
recently awarded a third year of Community 
Innovation Challenge (CIC) funding from the 
State Office of Administration and Finance to 
expand its public-health nursing program. The 
CIC grant will allow the alliance to continue to 
expand the program to additional communities, 
while building up revenue to sustainable levels. 
It will also allow the alliance to implement two 
related programs: an Integrated Tick Management 
Program for recreational summer camps, and 
an indoor air quality education program to help 
residents reduce indoor contaminants.

   

2014 Buick Verano 

McAndrews-King 
Buick GMC Truck Inc. 

224 Columbia St., Rt.8 Adams 
(413) 743-0584 

mcandrewsking.com 

Bigger is not Better… Better is Better 
See the Easy Guys for a great deal  

on a new or pre-owned vehicle. 
Peter Conklin, Mike Harrington 

Bob Hillard or Dan Maloney

BUSINESS-THEMED WORKSHOPS OFFERED AT BCC THIS SPRING

www.berkshirecc.edu
413-236-2127
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$120
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TEAM SYNERGISM WORKSHOP

WKS 821-E1
REAL ESTATE LICENCING FOR
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Pittsfield Mayor Daniel Bianchi will participate 
in the second annual Mayors Day of Recognition 
for National Service at 2 p.m. on April 1, by join-
ing VISTA and Senior Corps volunteers to paint 
at Central Berkshire Habitat for Humanity’s 
office at 314 Columbus Ave. The Day of Recogni-
tion is a national program to highlight the value 
and impact of national service. Mayors across the 
country will participate in similar public events on 
April 1 to demonstrate the impact of AmeriCorps 
and Senior Corps programs.

In conjunction with the Great Barrington plastic 
bag ban that took effect in stores on March 1, 
Community Access to the Arts (CATA) is pro-
moting a straw tote designed to carry heavyweight 
items. The totes are adorned with fabric garland 
handmade by artists with disabilities, who earn 
commission on every bag sold. CATA is a nonprofit 
organization that provides creative and vocational 
opportunities to the disabled. The straw totes are 
$40 and are available in the CATA boutique on 
the second floor of 40 Railroad St. or online at 
www.communityaccesstothearts.org.

The Youth Leadership Program (YLP) spon-
sored by the Berkshire Chamber of Commerce 
is accepting applications for the Youth Leadership 
Class of 2015 until April 1. Now entering its 
sixth year, the program seeks to develop young 
individuals as the next generation of community 
leaders by preparing them for constructive and 
responsible involvement in community affairs, 
while also encouraging them to explore career 
pathways in Berkshire County. For additional 
information or to obtain an application, contact 
coordinator Danielle Thomas at dthomas@berk-
shirechamber.com or 413-499-4000 ext. 126, or 
visitwww.berkshirechamber.com/ylp… Republic 
Services (Allied Waste) will be funding three 
$500 scholarships for students involved in school 
recycling programs. Eligible applicants must 
be graduating high school seniors and current 
residents of Pittsfield. Proof of participation in a 
recycling program within the applicant’s school 
must also be provided. Deadline for the application 
is April 4. For more information, contact Bruce 
Collingwood, commissioner of public works and 
utilities, at 413-499-9330.

The Old Inn on the Green in New Marlbor-
ough has recently received several significant 
accolades. The inn was given the highest rating 
for food in this region in the 2013 Zagat Survey. 
It has also received its 10th consecutive AAA 
Four Diamond Award. The inn was also voted 
number three in the Top 10 Romantic Restaurants 
in New England by users of online reservation 
service Open Table.

Berkshire Place in Pittsfield has received the 
highest possible five stars in the Best Nursing 
Homes 2014 ratings compiled by U.s. news & 
world report. Best Nursing Homes draws on 
data from the Centers for Medicare & Medicaid 
Services, a federal agency that assesses homes in 
three categories – health inspections, level of nurse 
staffing, and quality of care – and gives each an 
overall rating. U.s. news & world report awarded 
the “Best Nursing Home” designation to homes 
that earned an overall rating of five stars from 
CMS in January 2014. “We are very pleased to be 
recognized again by U.s. news & world report 
as a national leader in senior care,” said Edward 
Forfa, executive director of Berkshire Place, an 
independent, nonprofit organization that provides 
Medicare short-term skilled nursing and reha-
bilitation, long-term care, senior residential care, 
respite care and home care services. Berkshire 
Place is currently constructing a new larger facility 
a short distance from its existing longtime location 
at 89 South St. The new complex is expected to 
be finished later this year.

The Berkshire Fringe summer arts festival 
is moving north from Great Barrington into the 
Shire City Sanctuary building at 40 Melville 
St. in downtown Pittsfield. The annual festival of 
original new works of theater, dance and music 
by emerging artists and performers has been 
held at Bard College at Simon’s Rock in Great 
Barrington since it was founded in 2005. With 
assistance from the Pittsfield Office of Cultural 
Development, the organizers of Berkshire Fringe 
(berkshirefringe.org) have secured a lease to use 
the Shire City Sanctuary for the Aug. 2-18 festival. 
The building, which is the former Notre Dame 
church, is owned by textile artist Crispina ffrench 
and her husband, Chris Swindlehurst, who recently 
competed renovations that make it possible to 
lease out the building for such uses. In addition to 
over 30 performances at Shire City Sanctuary, the 
Fringe plans to schedule smaller events at other 
venues in the city during the festival.

To combat the fear of falling as well as to im-
prove residents’ strength and balance, the Kimball 
Farms Life Care Continuing Care Retirement 
Community in Lenox recently became the first 
community in Massachusetts to offer Stepping 
On, a seven-week fall-prevention program. Led 
by Kimball Farms’ community wellness nurses Pat 
Kirby, RN, and Karen Williams, RN, the program 
helps seniors reduce fall risk and increase confi-
dence. The program introduces simple exercises 
that participants perform daily at home to improve 
strength and balance. Guest speakers at the weekly 
two-hour sessions address topics including home 
hazards, safe footwear and other topics.

The ever-changing situation regarding the 
hospitality industry along Route 7/20 in Pittsfield 
and Lenox has taken another turn, with the an-
nouncement that members of the Toole and Desai 
families, who separately own different current 
or planned hotels, are working together on a 
new project. They plan to tear down the Desais’ 
existing Comfort Inn on Route 7/20 in Pittsfield 
and build a new Holiday Inn Express hotel on 
the site. The Desais had to convert that property 
after rival hotel operator Vijay Mahida acquired 
the Comfort Inn license with plans to construct 
a new hotel under that brand in the area. Mahida 
is also in the process of building a new Hilton 
Garden hotel across the road from the existing 
Comfort Inn, a project that the Desais had legally 
challenged. The Toole Group, which owns the 
nearby Yankee Inn and the Hampton Inn & 
Suites on this same stretch of Route 7/20, has 
also locked horns with Mahida over their plans 
to build a Courtyard by Marriott hotel in the 
region. Originally planned for a nearby site on 
Dan Fox Drive, the project has been shifted to a 
site at the Brushwood Farm complex in Lenox. 
Members of the Desai and Toole families said 
they decided to partner on the redevelopment of 
the Desais’ hotel site. Demolition of the exisit-
ing Comfort Inn is slated to take place after the 
summer tourism season, with construction for the 
new Holiday Inn Express to follow.◆

Mark McKenna Heather Bartini Erin Carlotto
Business Banking Personal Banking Mortgage Banking

EQUAL HOUSING LENDERMEMBER FDIC/MEMBER DIF 

Creating connections and strengthening opportunities  
for Job Seekers and Employers. 

    
Job Postings 
Job Matching/Pre-Screenings 
Recruitments & Job Fairs 
Access to Interview & Conference Rooms 
Informational Workshops & Seminars 
Layoff Aversion Strategies 
Labor Market/Wage Statistics  
Grants & Tax Credit Opportunities 
Training funds 
Unemployment Information 
Human Resources & Management Skill Trainings 

160 North Street, 3rd Floor       Pittsfield, MA    ·   413.499.2220 ext.138 or 111 
www.berkshireworks.org 

EMPLOYER SERVICES



8 April 2014 Berkshire TrAde & CommerCe

people on the move
Berksh i re  Hea l th 

Systems announces the 
appointment of Thea 
Calkins, MD, a board-
certified and fellowship-
trained cardiologist and 
specialist in echocardiog-
raphy, to the BMC medical 
staff and the physician 
staff of Cardiology Profes-
sional Services at BMC. 
Calkins comes to the Berk-
shires from Maryland, where for many years she 
had served as director of the Echocardiography Lab 
at Mercy Medical Center in Baltimore. She also 
previously served with Chesapeake and Washington 
Heart Care in Waldorf and Leonardtown, Md., the 
Veterans Administration Hospital in Manchester, 
N.H., Baltimore and Perry Point VA Hospitals, the 
University of Maryland Medical Center and Sinai 
Hospital of Baltimore.

State Sen. Benjamin Downing will receive the 
2014 “Irish” Person of the Year award from Hillcrest 
Educational Centers Inc. during their 13th Annual 
Robert (Bees) Prendergast St. Patrick’s Reception 
on March 20 at the Country Club of Pittsfield. 
Since 2006 Downing has represented Berkshire, 
Hampshire, Franklin and Hampden districts – the 
largest senate district in Massachusetts. Addition-
ally, Hillcrest will present the Judge John A. Barry 
Community Service Award to volunteer and local 
business owner Mick Callahan. Callahan serves 
as president of M. Callahan Inc., a real estate de-
velopment and property management company, and 
is the current chairman of the board of Pittsfield 
Economic Development Authority.

Christopher Himes, Ph.D., STEM (Science, 
Technology, Education and Math) program man-
ager at Massachusetts College of Liberal Arts, 
has been appointed as the Evelyn H. and Arlindo 
Jorge Endowed Chair in the Education Depart-
ment. Himes specializes in evolutionary biology 
and science education, as well as examining how 
science is taught and public understanding of sci-
ence. In this tenure track position within MCLA’s 
Department of Education, Himes will focus on 
science education.

Meredith Tiedemann, 
vice president and trust 
officer at Salisbury Bank, 
was recently awarded the 
2013 United States Event-
ing Association (USEA) 
Area 1 Chairman’s Award. 
The USEA, founded in 
1959, is the national or-
ganization dedicated to 
the education and develop-
ment of horses and riders 

in the sport of Eventing. The Chairman’s award is 
given to the volunteer from Area 1 who has made 
a significant contribution throughout the year. 
Tiedemann was chosen to receive this award as 
she was instrumental in creating the Salisbury Trust 
Sportsmanship Award to honor the horse and rider 
pair who exhibits the spirit of Eventing through 
perseverance, integrity, horsemanship, sportsman-
ship and humor. This award (started in 2011) pays 
the entry fees for four riders in four Area 1 events 
in the Northwest Corner. Salisbury Bank is a spon-
sor at these events, and several bank employees 
volunteer their time to support them.

Following a three-year 
transition and planning 
process, Sandra New-
man has retired from her 
longtime role as executive 
director of Community 
Access to the Arts, a non-
profit organization that 
nurtures and celebrates 
the creativity of people 
with disabilities through 
shared experiences in the 
visual and performing 
arts. Newman established 
CATA in 1993, and the 
organization has grown to 
serve 600 adults through-
out Berkshire County with 
programs in visual arts, 
dance and public perfor-
mance. Succeeding New-
man as executive director 
is Margaret Keller, a 
Lenox resident who brings 

15 years of experience in nonprofits, most recently 
as foundation relations manager at Bard College 
at Simon’s Rock. Prior to that, Keller directed 
programs at the Chicago Humanities Festival, 
working closely with the city’s most prominent 
cultural organizations. Newman has assumed the 
title of founding director and will continue to serve 
as an ambassador to the organization she founded, 
bringing the visual and performing arts to people 
with disabilities throughout the community.

Dr. David Zachary Finch, an assistant professor 
of English at the Massachusetts College of Liberal 
Arts, recently received the John N. Serio Award for 
the best published article on poet Wallace Stevens 
at the annual convention of the Modern Language 
Association in Chicago, Ill. Finch’s essay, “He 
That of Repetition is Most Master: Stevens and 
the Poetics of Mannerism,” was published in The 
Wallace Stevens Journal in fall 2012. Judges for the 
award praised Finch’s analysis for being “grounded 
in both a knowledge of the history of mannerism 
since the Renaissance and also critical theory. It is 
an original and exciting approach that promises to 
open the field for future criticism.”

Marji Keefner-West 
has joined Wheeler & 
Taylor Real Estate as a 
broker associate at the 
Great Barrington-based 
agency. Keefner-West, a 
Great Barrington native, 
has been a licensed real 
estate broker for 23 years. 
This followed earlier ca-
reers in banking with the 
former Great Barrington 
Savings Bank and as supervisor of the town’s 
Price Chopper supermarket.

BerkshireBanc Investment Services, an af-
filiate of Berkshire Bank, has announced that 
Kevin O’Donnell, CFP has been promoted to 
vice president. O’Donnell, a financial advisor 
with Commonwealth Financial Network, started 
with Berkshire Bank’s trust department in 2006 
as an investment representative. In 2011, he was 
promoted to financial consultant/associate vice 
president at BerkshireBanc Investment Services. 
He has more than 15 years of experience advis-
ing clients as a financial advisor, including earlier 
positions at Bank of America Investments, UBS 
Financial Services, and Merrill Lynch. Addition-
ally, O’Donnell was recently named a “Top Next 
Gen Independent Broker/Dealer Advisor” by reP. 
Magazine in its January 2014 issue.

Robert Fraser has 
been named president and 
chief operating officer of 
MountainOne Bank, a 
wholly owned subsidiary 
of MountainOne Finan-
cial. Fraser previously 
served as executive vice 
president – chief operat-
ing officer and senior 
lender for MountainOne. 
This was preceded by his 

tenure as president and CEO of South Coastal 
Bank (now a division of MountainOne Bank) in 
eastern Massachusetts. Fraser had prior senior 
commercial lending roles with Citizens Bank and 
U.S. Trust in the Boston region.

Jay Wise, D.D.S., has announced the addition 
of Cassandra (Casey) Jones, D.M.D., as an as-
sociate to his dental practice in Lee. Previously, 
Jones practiced at CHP Dental Center in Great 
Barrington, where she was instrumental in obtain-
ing a grant to build a new child-friendly space for 
a child’s first dental visit by age one.

Fairview Hospital has 
announced the appoint-
ment of Dr. Adrian Elliot 
to the position of medical 
director of the Emergency 
Department at Fairview. 
Elliot joined Fairview 
Hospital in 2012 follow-
ing training in a Level 1 
trauma center in Jack-
sonville, Fla. He is board 
certified by the American 
College of Emergency Physicians, a member of the 
American Academy of Emergency Medicine, the 
American Medical Association and the Emergency 
Medicine Residents Association.

Massachusetts College of Liberal Arts Presi-
dent Mary Grant was presented with the New 
England Board of Higher Education’s 2014 Mas-
sachusetts State Merit Award at the NEBHE’s 
12th Annual New England Higher Education 
Excellence Awards dinner on March 7 in Boston. 
In total, six state merit awards were presented – one 
for each of the New England states – to recognize 
exemplary work and excellence in promoting col-
lege readiness and success for the students of New 
England. “Mary Grant is an extraordinary advocate 
for public higher education, civic engagement and 
community service,” said NEBHE President and 
CEO Michael Thomas. “Her tireless efforts have 
helped MCLA stand out as one of the top public 
liberal arts institutions in America.”

Adam Hinds has contracted with the city 
of Pittsfield to serve as 
the program coordinator 
for the Charles E. Shan-
non Grant, a state-funded 
program which focuses 
on comprehensive gang 
prevention and manage-
ment. Hinds will expand 
upon the efforts that were 
begun in 2013 and provide 
the basis for improving 
the quality of life and op-
portunities available for city youth. Hinds brings 
to this position a strong background in diplomacy, 
conflict resolution and community mobilization. 
He has worked for the United Nations for the 
past 10 years, most recently in the Department of 
Political Affairs at UN headquarters as a political 
affairs officer working on Syria to eliminate that 
country’s chemical weapons program.◆
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Law fi rm marks milestone 
with insightful gatherings

By Brad Johnson
Cain Hibbard & Myers PC, a law fi rm with 

offi ces in Pittsfi eld and Great Barrington, is 
marking a half-decade of service this year by 
highlighting technology’s impact on industry, 
government and the practice of law itself.

On March 25, managing partner Lucy 
Prashker will deliver a presentation – “Do-
pamine, Email and Christie-gate: How to 
Avoid Email Disaster in Business, Govern-
ment and Love” – as part of an after-hours 
event at the Colonial Theatre in downtown 
Pittsfi eld.

“The Christie administration’s email fi asco 
reminds us how dangerous email can be,” 
said Prashker, referring to the recent con-
troversy surrounding former staff members 
of the New Jersey governor, whose alleged 
involvement in coordinating a major traffi c 
jam as political retribution came to light in 
various email communications.

“We hope to entertain, but we also want to 
offer some useful tips for staying off the email 
casualty list,” she continued. “Research on 
how emails affect brain chemistry provides 
interesting insight into why really smart 
people seem unable to stop sending really 
stupid emails, even when they are well aware 
of the risks.”

Prashker, an expert in intellectual property 
and health law, is a frequent lecturer on 
technology and Internet law. She noted that 
adhering to safe email practices is a subject 
that has been has widely discussed in the 
general media for several years now, as well 
as in her own presentations and writings. Yet, 
as evidenced by the New Jersey scandal and 
other high-profi le instances of embarrassing 
electronic communications coming to public 
light, the message is not getting through to 
everyone.

“It’s astonishing really to these situations 
regularly coming up,” she said, noting that 
careless email and electronic communica-
tions can impact everything from political 
careers to business and professional relation-
ships to personal lives.

The March 25 event, being held from 5 to 7 
p.m. at The Garage @ The Colonial Theatre, 
is free and open to the public. It is the fi rst of 
several events that Cain Hibbard will hold 
over the coming months as part of the fi rm’s 
50th anniversary celebration.

The next, on a date still to be determined 
in May, will be a tech-related presentation 
for the legal community on “e-Discovery,” 
the process of identifying and preserving, and 
then producing electronic data in litigation.

“This is an important aspect of technol-
ogy that you have to understand to practice 
law today,” said Prashker, who will lead 
this presentation along with representatives 
of a leading e-Discovery vendor from New 
York City. She noted that an awareness of 
what data is retrievable and what the costs 
are of retrieving that data are just part of 
the picture.

Another event, tentatively slated for July, 
will focus on issues related to elder law, in-
cluding guardianships, conservatorships and 
healthcare proxies. This presentation will be 
given by attorney Lisa McCormack, a senior 
associate with the fi rm. Other events will be 
announced as they are scheduled.

In addition to changing the legal services 
needs of clients in virtually every sector, tech-
nology has also dramatically changed how 
fi rms – and lawyers – practice law. Prashker 
noted that technology has leveled the playing 
fi eld between relatively small fi rms and the 
highest-rated fi rms in the big cities.

“We no longer need expensive on-site 
libraries and large support staffs to effec-
tively compete with big fi rms in metropolitan 
areas,” she said. “By embracing technology, 
we have become quicker, more effi cient and 
better lawyers. And we are able to practice 
cutting-edge law while living and raising 
our families in this unique and spectacularly 
beautiful community.”

Prashker, a resident of Alford, has been 
with the fi rm since 2000. She noted, however, 
that her arrival at Cain Hibbard came two 
decades after she had fi rst worked there as 
a summer clerk while still in law school. “It 
was almost 20 years to the day when I came 

back to Cain Hibbard,” she said. “It was a 
wonderful loop back.”

In addition to Prashker’s specialty in intel-
lectual property law, Cain Hibbard & Myers 
has practices in real estate, health law, com-
mercial and general civil litigation, fi nancial 
and other business transactions, domestic 
relations, and employment law.

The fi rm’s nine  partners and associates are 
actively engaged in the community, serving 
on the boards of many local and statewide 
charitable organizations, as well as volunteer-
ing as pro bono lawyers for individuals. The 
fi rm focuses its charitable giving primarily 
on initiatives in literacy and arts education, 
missions the fi rm views as closely aligned 
with its culture.

For information about the March 25 pre-
sentation or other upcoming events, call Cain 
Hibbard at 413-443-4771 or email info@
cainhibbard.com.◆
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indUSTrY issues

By Brad Johnson
The three former Schweitzer-Mauduit 

paper mills in the Berkshires that are still 
owned by that company are being targeted 
for acquisition by a Wisconsin-based firm 
that specializes in the repurposing, rede-
velopment and liquidation of idle industrial 
properties.

Eric Spirtas, president of Niagara World-
wide, confirmed that his company is negotiat-
ing a purchase agreement for the Columbia 
and Greylock mills in Lee and the Niagara 
Mill in neighboring Lenox Dale.

“We’re looking at them as a package,” said 
Spirtas in an early March phone interview. 
“Our interest is in acquiring all three of these 
[properties] in this deal.”

While declining to provide the price or 
other specific details about the purchase 
agreement, Spirtas indicated that the ac-
quisition is on a relatively fast track. “Our 
timeline is to complete this within the next 
month,” he said.

Spirtas also said he was unable to provide 
details about the company’s plans for the mills 
following the sale. “That is still to be devel-

oped,” he said, noting that more information 
on these and other aspects of the transaction 
would be forthcoming. “What I can tell you 
right now won’t fill your stomach, but it will 
make for a good appetizer.”

The mills involved in the potential sale 
have sat vacant and unused since Georgia-
based Schweitzer-
Mauduit International 
Inc. ceased operations 
there in 2008.

A fourth facility op-
erated by the company, 
known as the Eagle 
Mill, was purchased 
in 2010 by a New York 
company for $450,000. That mill, located 
at the northern end of downtown Lee, is 
currently being eyed for a mixed-use rede-
velopment project proposed by Great Bar-
rington resident Jeffrey Cohen, who is in the 
due-diligence stage of a purchase-and-sale 
agreement for the complex.

All four former Schweitzer-Mauduit mills 
are the focus of a $175,000 federal grant that 
will be used to identify and explore commu-
nity-based redevelopment strategies. That 
process will be overseen in the months ahead 
by the Berkshire Regional Planning Commis-
sion. While noting that the grant-funded study 
has no direct impact on Niagara Worldwide’s 
acquisition plans, Spirtas said the company 
would welcome any information and insights 
that result from the process.

Industrial redevelopers
Spirtas explained that the three local mills 

fit the general profile of properties that Ni-
agara Worldwide seeks to acquire. In recent 
years the company has compiled a portfolio 
of former industrial sites ranging from paper 
mills to manufacturing plants to energy pro-
duction facilities in several states as well as 
overseas. In most cases, these are facilities 
that have ceased operations and have sat 
vacant and unused – perpetual reminders of 
lost jobs and economic activity for the com-
munities in which they are situated.

“We’re industrial redevelopers,” he said. 
“We try to create value where value hasn’t 
existed in many years.”

As stated on the company’s website, “Ni-
agara Worldwide strives to be the preferred 
full-service property development company 
that educates, trains, and invests in local, state 
and regional resources, inspiring community 
growth through the re-purposing of idle as-
sets, revitalizing area economics.”

At the core of this 
process is the recogni-
tion that the facilities 
will never again be used 
for the same purpose 
under which they had 
originally operated.

“When we look at a 
property such as a for-

mer paper mill, it is clear that it will never 
be called upon again for paper manufactur-
ing,” Spirtas said. Niagara Worldwide’s 
job, and its goal, he said, is to assess and 
identify how these dormant facilities can 
be brought back to new purpose and given 
a new identity.

As seen with some of the company’s ex-
isting projects, part of that process involves 
what Spirtas described as “dropping the wall 
and barrier” that often exists between large 
industrial facilities and the communities in 
which they are located. While operational, 
he said, these plants often sit as isolated 
enclaves – part of the community yet open 
only to those actively involved in the business 
conducted there. Once they are closed, they 
remain a walled-off and forsaken emblem 
of faded economic vitality.

By liquidating a site’s equipment and 
other assets related to its former operations, 
Niagara Worldwide clears the slate for poten-
tial reuse and redevelopment of the buildings 
and property for other commercial activity 
– either through lease agreements or through 
outright sale of specific facilities.

Spirtas said this shift from single-use to 
multi-use status for an industrial site is a key 
step toward its becoming integrated with the 
community at large.

“We look for properties that require a tran-
sition from ‘corporate America’ to ‘business 
America,’” he explained.

For each of its acquisitions, Niagara World-
wide establishes a separate legal entity for 
the property’s development and management. 
For the three Berkshire plants, that entity is 
Lenox Development LLC.

Spirtas said a partner in the company’s 
redevelopment operations is Yong Liu, 
president of Faith Group Company, a New 
Jersey-based enterprise engaged primarily in 
domestic and international trading of plastics 
and other industrial commodities. He said 
Niagara’s acquisitions are generally made 
with the company’s own capital.

In addition to its redevelopment activities, 
Niagara Worldwide also engages in trading, 
mining, consulting, and construction ser-
vices, among other operations, according to 
its website. The company’s headquarters are 
in Niagara, Wis., a small town near the state’s 
northern border with the Upper Peninsula of 
Michigan.◆

Firm seeks package deal for schweitzer-mauduit mills
while details not disclosed, 
Niagara worldwide president 
says acquisition on fast track

“We’re industrial 
redevelopers,” said Spirtas. 

“We look for properties 
that require a transition 

from ‘corporate America’ 
to ‘business America.’”
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By John Townes
Nuclea Biotechnologies has received a lift 

from the Massachusetts Life Sciences Center 
in the form of a $510,000 tax credit, which 
will enable the Pittsfield-based company to 
develop manufacturing facilities for two new 
products here and create at least 25 local jobs 
in the process.

As a result of this state assistance, Nuclea 
also expects to remain in Pittsfield as its head-
quarters, according to Patrick Muraca, the 
company’s founder, president and CEO.

In an earlier inter-
view that appeared in 
the February 2014 issue 
of Berkshire Trade & 
CommerCe, Muraca 
had indicated that the 
company might have 
to relocate out of the area if it was unable to 
receive some form of financial support from 
the local and/or state governments.

At the time, Muraca said he and others in 
the company wanted to remain in Pittsfield, 
but Nuclea was under time pressure to find a 
location for a new headquarters. He said Nu-
clea was weighing the practical benefits and 
drawbacks of staying in Pittsfield or moving 
to the Capital District of New York or other 
area that offered financial incentives.

While the new tax credits are not allo-
cated to its efforts to find a new facility for 
its corporate headquarters, Muraca said the 
financing assistance makes it practical to 
keep its overall operations here.

“We’re staying in Pittsfield,” said Muraca 
in a subsequent interview in early March. 
“We’ve always wanted to be here. Pittsfield 

is our hometown. This is where Nuclea was 
started and has grown. This tax credit makes 
it possible to stay.”

He added that the tax-credit incentive from 
the Massachusetts Life Sciences Center is 
also an important demonstration of support 
for the company.

“The state definitely came through for 
us,” Muraca said. “I especially appreci-
ate the efforts of state Sen. Ben Downing, 
who was instrumental in this, and the other 
members of the Berkshire delegation. They 
really push hard to help businesses here. 
City officials have also been very supportive 
and helpful.”

Nuclea is a life sciences company that 
develops and markets proprietary biomarkers 
and diagnostic tests to determine the likely 
outcome of particular treatments for cancer 
on specific individuals. In addition to its 
corporate offices and labs in Pittsfield, it has 

facilities in Worcester 
and Cambridge.

The $510,000 in tax 
credits for Nuclea are 
part of a larger package 
of $25 million in tax 
incentives that have 

been awarded to 33 life sciences companies 
around the state.

The credits to Nuclea have been earmarked 
for the development of manufacturing facili-
ties and operations for two new gene and 
protein-based products that the company is 
preparing to manufacture and market.

As a condition of the deal, Nuclea is re-
quired to create at least 25 new jobs in Mas-
sachusetts that last for five years or longer.

Muraca said his company will be establish-
ing these facilities in the Pittsfield area. “The 
next step is to determine the specifications 
that are required,” he said. “We’re looking at 
whether to construct something new or retrofit 
an existing building for that, and also deter-
mine what the exact location would be.”

In the meantime, Nuclea is pursuing its 
plans to move from its existing corporate 

offices and laboratory facilities at 46 Elm 
St. Muraca said the company’s recent and 
anticipated growth requires more space and 
modern facilities.

The final plan for that has not been de-
termined. However, Muraca hopes to move 
Nuclea into a facility to be constructed in the 
William Stanley Business Park on the former 
GE property in northeast Pittsfield. The busi-
ness park is being developed by the Pittsfield 
Economic Development Authority (PEDA).

PEDA is currently pursuing plans to build 
a life sciences building and campus there 
(February 2014 BT&C). While Nuclea’s 
plans are taking shape in conjunction with 
that project, Muraca said his company would 
be constructing a separate building for its 
own purposes. If Nuclea does locate in the 
business park, that project would not depend 
on the timeline for PEDA’s life sciences 
center, he said.◆

‘we’re STaYing in piTTSField’

Nuclea’s CEo says 
tax incentive settles 
issue of hQ locale

“This tax credit makes 
it possible to stay,” said 

Muraca. “The state definitely 
came through for us.”
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North Adams Partnership
continued from page 1

goodideas

and Mary Grant, president of Massachusetts 
College of Liberal Arts (MCLA). It also has 
an active core of about 30 members repre-
senting various segments of the community, 
and other people with an interest in North 
Adams, according to DeRosa.

The introduction to its new North Adams 
Strategic Economic Development Plan, 
which was released in January, outlines a 
series of broad goals and individual projects 
that are intended to capitalize on the city’s 
existing assets and qualities, and to enhance 
them with new elements.

Its introduction describes the goal as being 
to “establish and maintain the city’s position 
as a small city center of commerce, culture, 
education and innovation.”

Objectives include attracting young 
families to North Adams, stimulating entre-
preneurial activity, and drawing visitors to 
the city and encouraging them to spend time 
downtown and visiting local attractions.

The plan includes a mix of short-term 
projects that could be undertaken in the near 
future, and long-range goals that will require 
more extensive planning and resources.

Among the more imminent of the specific 
goals in the plan is the creation of a gateway 
at the southern entrance to the city center 
along Route 8, which the plan refers to as 
The Junction.

This includes the proposed redevelopment 
of the Western Gateway Heritage State Park 
into a mixed-use com-
mercial and residential 
complex called Grey-
lock Market.

This initiative also 
ties in with a related 
proposal to relocate 
museums of the North 
Adams Historical Soci-
ety and a local railroading museum from the 
park to a nearby site where the former Sons 
of Italy building now sits.

A third related element is the nearby 
terminus of a new short-line railroad pas-
senger service that is being developed by 
the Berkshire Scenic Railway (May 2013 
BT&C). This will includes rides on historic 
trains that will run on the existing track 
between Adams and North Adams.

Other aspects of the citywide plan include 
a longer-range proposal for a downtown park, 
referred to as The Common, which would 

serve as a public gathering spot and center 
of activity for the community.

The plan estimated that the Common 
project would require between $100,000 and 
$300,000 in planning funds and be a $3.5 
million construction project.

DeRosa emphasized that the plan focuses 
on diversifying and expanding the economy 
and employment in a variety of sectors.

Greylock Market, for example, is being 
developed with the goal of creating oppor-

tunities for local peo-
ple to start businesses 
making products there, 
which can also lead to 
additional jobs in these 
ventures.

In addition, the NAP 
plan proposes the cre-
ation of an Entrepre-

neurial Center in the city, which would 
provide a shared workspace facility to house 
a variety of ventures, including those that 
emerge from the academic communities at 
MCLA, Williams College and other local 
institutions.

“There are a lot of great ideas that are 
generated at the colleges here which can lead 
to new businesses,” said DeRosa, who is a 
partner in the law firm of DeRosa Dohoney 
LLP. “However, these ideas often leave be-
cause the people [behind them] go someplace 
else. One goal is to provide the support these 

new ventures need, to encourage people to 
stay and build their companies here.”

As detailed in the plan, the Entrepreneurial 
Center would have the potential to serve 
between 35 and 75 regular users, drawn from 
an estimated base of some 1,000 freelancers 
and entrepreneurs in the North Adams area. 
The facility would require between $450,000 
and $650,000 in investment to develop.

Overall development
The new NAP plan is the latest chapter in 

ongoing efforts stemming from the 1980s to 
revitalize the North Adams economy follow-
ing the closing of the city’s main employer, 
Sprague Electric, and the erosion of its 
traditional industrial base.

Since then, local economic development 
efforts have focused on rebuilding and di-
versifying the city’s economy.

The general strategy includes developing, 
growing and capitalizing on local assets in a 
variety of sectors including tourism, culture, 
education and related activities.

Revitalization efforts have also sought 
to increase the connections between North 
Adams and the region’s other attractions and 
resources, such as Mount Greylock, Williams 
College and the Clark Art Institute in Wil-
liamstown, among others.

After more than a decade of planning and 
preparation, the 1999 opening of MASS 
MoCA in the former Sprague Electric in-
dustrial complex was a major early step in 
these efforts. As one of the world’s largest 
museums of contemporary art, MASS MoCA 
attracts thousands of visitors to North Adams 
and has provided a seedbed for the growth 
of a community of artists and other creative 
individuals and enterprises in the city. The 
museum’s role and impact are expected to 
grow with plans taking shape for a major 
expansion in the immediate future (see boxed 
story on this page).

Another boost has been the influence of 
MCLA. With its campus located in central 
North Adams, the school has long been an 
important component of the city’s economic 
and cultural base. As the officially desig-
nated state college of liberal arts, MCLA has 
steadily become more prominent by signifi-
cantly increasing the scope of its activities 
related to local and regional revitalization 
and economic development.

However, despite these and other posi-
tive developments, the city has continued 
to experience difficult economic conditions 
and a declining population.

For example, the NAP report noted, the 
city’s median household income of $36,400 
is below the $48,700 of Berkshire County 
and $66,000 for the state, with unemploy-
ment persistently higher than county and 
state levels.

“We have great resources here, but North 
Adams continues to fall behind in the impor-
tant economic indicators like jobs, income 

•	New	dowNtowN	
greeN	zoNe	to	
provide	a	public	
gatheriNg	place	
for	resideNts	aNd	a	
ceNtral	attractioN	
for	visitors

•	set	up	stroNg	visual	
aNd	physical	axis	
betweeN	dowNtowN	
aNd	heritage	park	
that	is	liNed	by	
outdoor	program

•	recreate	historic	
view	axis	to	maiN	
street	from	towN	
commoNs	based	oN	
historic	view	from	
baNk	street	to	maiN	
street

•	view	to	mouNt	
greylock	from	
memorial	park

market	buildiNg
aNd	gardeNs

102,000	sf

memorial	park
126,500	sf

skate	park

towN	commoN
75,000	sf

This illustration from the North Adams Strategic Economic Development Plan shows some of the components 
and objectives involved in the proposed creation of a Town Common in the city’s downtown.

MASS MoCA has predicted a net 
gain in annual attendance of 65,000 
patrons and over $11 million in new 
spending and other economic activity 
as a result of the Phase III project.

mAss moCA sets stage for Phase III renovation
In parallel with other revitalization plans in North Adams, the Massachusetts Museum 

of Contemporary Art (MASS MoCA), one of the city’s major attractions, is also embark-
ing on the final phase of the renovation of its campus and facilities.

MASS MoCA opened in 1999 in a former mill complex in central North Adams, the 
core of which was built in the 19th century. The 16-acre site, which most recently had 
been a factory for Sprague Electric in the 20th century, includes 26 buildings and 600,000 
square feet of facilities. 

The museum and commercial complex is a public-private partnership, with the land 
and buildings owned by the MASS MoCA Commission, a special municipal authority 
chartered by the state legislature. The responsibility for programming and maintenance 
rests with a private not-for-profit charitable foundation.

When it opened, MASS MoCA initially used 200,000 square feet of space for galleries, 
stages, rehearsal studios, and art-fabrication facilities. In a subsequent expansion phase 
from 2001 and 2010, it renovated an additional 200,000 square feet for museum facilities 
and another 125,000 square feet for commercial lease.

The museum is now poised for the third and final phase of its development, which will 
largely complete the makeover of MASS MoCA’s campus.

In early March, the Massachu-
setts House of Representatives 
passed HR 3920, an omnibus 
capital improvement act, which 
includes a $25.4 million grant to 
MASS MoCA for its Phase III 
renovation.

In anticipation of action on the 
bill by the Senate and final approval by Gov. Deval Patrick, MASS MoCA has announced 
its plans for the addition of some 130,000 square feet of gallery space (doubling the current 
total) and work spaces, plus 30,000 square feet of exterior courtyards and walkways.

The research and concept design work has already been done for this phase, which is 
slated for completion in 2016. In addition to the state infrastructure grants, the project 
will require $30 million in privately raised funds, including some from MASS MoCA’s 
endowment

Joseph Thompson, the director of MASS MoCA, noted that initial components of 
the third phase have already been started, with the recent creation of a seasonal 10,000-
square-foot gallery dedicated to the art of Anselm Kiefer, in a partnership with the Hall 
Art Foundation.

“Most of the remaining Phase III development of 120,000 square feet of interior space 
will be slated for very long-term installations, to complement our roster of temporary 
changing exhibitions and our year-round schedule of performing arts events and music 
festivals,” said Thompson.

Thompson said other work will be undertaken to allow for complete use of the full site. 
“We will also improve accessibility to our network of exterior courtyards and perform-
ing arts venues, upgrade public safety, and bring sufficient civil utilities to the campus to 
allow us to re-inhabit the entire site,” he said.

MASS MoCA has predicted a net gain in annual attendance of 65,000 patrons as a 
result of the Phase III project. Based on studies of regional economic impacts of tourism, 
the museum projects that the completion of the Phase III development could add over 
$11 million in new spending and other economic activity and over $1 million per year in 
new tax revenues for the region.◆

“The partnership was formed 
to come up with specific ideas 

and plans to enhance the 
economy here by leveraging 
our assets in education, cul-

ture and outdoor recreation.”
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and housing,” said DeRosa, who has long 
been active in the community. “The partner-
ship was formed to brainstorm and come up 
with specific ideas and plans to enhance the 
economy here by leveraging our assets in 
education, culture and outdoor recreation.”

To develop the strategic plan, NAP raised 
private funds and contracted with HR&A 
Advisors Inc., a nationwide consulting firm 
with offices in New York, Washington and 
Los Angeles; and with SHoP Architects of 
New York.

The process included community meet-
ings and conversations with individuals, as 
well as coordination 
with the city and the 
Berkshire Regional 
Planning Commission. 
The NAP plan also 
takes into account other 
initiatives, such as the 
Hoosic River Revival, a community-based 
effort to redevelop the river and its flood-
control system as a greenbelt.

Although not a member of the NAP board, 
North Adams Mayor Richard Alcombright 
was involved in the conversations that led 
to its formation.

Alcombright, currently in his third two-
year term as mayor, said he believes NAP 
has an important role in community develop-
ment and revitalization, as a link and conduit 
between the private and public sectors.

He added that NAP and the new strategic 
plan have also brought important expertise 
to the process. “It’s extremely important to 
have a strong group of people such as NAP, 
who have the ability to plan a vision and who 
also have access to capital,” he said.

Alcombright, who was previously in 
banking, said one of his priorities as mayor 
has been to foster private investment and 
participation in economic development 
initiatives.

“I’ve always emphasized that private 
investment is necessary for anything to hap-
pen in North Adams,” he said. “In addition 
to public projects and resources, commu-

nity development involves privately owned 
properties, and it will require cooperation 
and investment.”

He added that NAP also has the benefit of 
being able to be flexible and make progress 
quickly.

“As mayor I have a selfish motivation for 
wanting them to succeed,” he said. “City 
government can move slowly and require 
a longer time period to move forward on 
initiatives. A group like NAP, on the other 
hand, can move more quickly. For example 
it was able to raise funds and hire a team of 
expertise to put together a vision and plan in 

a faster time frame.”
The NAP plan is also 

being coordinated with 
Vision 2030, a com-
prehensive long-range 
master plan that the city 
has been developing 

over the past several years.
“The city’s comprehensive plan addresses 

all aspects of life in the city, such as eco-
nomic development, housing, planning and 
public services,” said Alcombright. “What 
the NAP plan has done is to validate many 
of the findings and goals of Vision 2030, in 
the aspects that cover similar issues. So the 
two plans fit together well.”

Preserve and improve
One overall thrust of the NAP plan is to 

preserve and enhance the city’s more ap-
pealing existing qualities while correcting 
its flaws.

Although the city center is compact, 
various physical and visual barriers tend to 
keep attractions and focal points somewhat 
isolated and disjointed from one another.

The city was also reshaped by the results 
of urban renewal projects of the 1960s and 
’70s. As with many cities that pursued similar 
urban renewal strategies in that era, North 
Adams has come to regret these initiatives. 
Many people now see the results of earlier ur-
ban renewal as misguided, because it replaced 
much of the traditional small-city character 

with large parking lots and blacktop, com-
plex roadways and other characteristics of 
impersonal and confusing sprawl.

“In the past, the city was taken apart,” 
said DeRosa. “We took down blocks of 
charming older buildings and replaced them 
with something that is more like the type of 
highways and surrounding development you 
find in large urban areas. As a result, we have 
lots of blacktop and very little green. It also 
made much of the city center disconnected. 
This plan is intended to re-connect these 
pieces and create new green spaces and an 
environment that is inviting.”

One focus of the NAP plan is to rectify 
that with parks and other green spaces and 
paths.

The NAP plan contains several sugges-
tions that include extending the existing 
Ashuwillticook Rail Trail (a bike and pe-
destrian path which starts at the Berkshire 
Mall in Lanesboro and run through Adams) 

to North Adams and establishing an east-west 
bike path to Williamstown.

There are also proposals to redesign the 
Veterans Memorial Bridge to add green space 
and pedestrian and bike paths. This initiative 
would also serve to make the cluttered inter-
section more appealing and coherent, and to 
connect Route 2 and eastern North Adams 
more clearly to the city center.

The plan also proposes more clearly de-
fined connections between MASS MoCA 
and the rest of downtown and the gateway 
area on Route 8.

The strategic plan has three basic phases, 
with projects that are feasible in the short term, 
as well as medium- and long-term ideas that 
will require more planning and resources.

Alcombright noted, for example, that some 
of the proposed green spaces can be done 
fairly easily and quickly, while other aspects, 
such as the park, will take more time.

continued on page 15

The chronically under-utilized Western Gateway Heritage State Park (left) is a focal point of the North Adams 
Partnership’s vision for revitalization. Planning is now underway for private redevelopment of the site into 
Greylock Market (above), a bustling mixed-use commercial and residential complex that would serve as an 
attraction in its own right while also complementing other existing and proposed downtown attractions.

“I’ve always emphasized 
that private investment is 
necessary for anything to 
happen in North Adams.”
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fully people from places like Pittsfield and 
Great Barrington will want to come to Adams 
and give it a try when they hear about it,” 
said Morris.

In addition, they see the cafe as an at-
traction that will help to encourage visitors 

to add Adams to their 
itinerary. They plan to 
heavily promote it in 
area inns and tourism 
media.

Morris added that 
the cafe has broad de-

mographic appeal. “We’ve had a very diverse 
mix of customers, ranging in age from their 
early 20s to their 70s,” he said.

Although the winter weather has not been 
not conducive to going out, Morris said 
business has been encouraging in the cafe’s 
initial months of operation. “We’re doing 
much better than we thought we would,” 
said Morris. “I can’t wait to see how we’ll 
do in the summer.”

Hometown allure
Morris and Kolis both said that after living 

in other regions, their appreciation for their 
hometown of Adams and the Berkshires 
brought them back.

“Seattle is great, but I was ready for a 
change from city life, and I wanted to return 
to Adams,” said Morris.

Kolis said that although he has spent his 
adult life in Ohio, he has stayed in touch with 
the town. “You don’t see the value of what 
you have in front of you,” he said. “I really 
appreciate Adams and the Berkshires and 
I’ve always wanted to come back.”

The two men were introduced by Morris’ 
aunt, who had known Kolis since their school 
days in town. “I had the restaurant experience, 
and he had the building, so we decided to 
work together on this,” said Morris.

Kolis said that Morris has been a key to 
the operation. “I thought it would take four 
or five years to do this,” said Kolis. “But 
when I met Shane and we exchanged ideas, 
things moved forward and it came together 
in a couple of years.”

lodging & dining

By John Townes
In addition to serving up good food, 

the operators of the new Firehouse Cafe 
at 47 Park St. in Adams also are hoping 
the venture will add a spark to the town’s 
revitalization efforts.

“Adams is on the rebound, and I want 
this cafe to contribute to that,” said owner 
William Kolis, an attorney in Cleveland, 
Ohio, who grew up in Adams. “I hope this 
will be catalyst for Park Street and the town, 
as part of its larger revitalization.”

Located in a former firehouse built in the 
1890s, the Firehouse Cafe opened in January. 
It has seating for 60, and will have additional 
outdoor tables in the warmer seasons.

Its manager, Shane Morris, described it as 
a “cafe bistro” that is upscale and casual.

“Our goal has been to serve good food 
that’s a little bit different, healthy and af-
fordable, in a fun setting that’s comfortable 
for everyone,” said Morris, another Adams 
native who previously had operated a promi-
nent restaurant in Seattle.

The Firehouse Cafe has a staff of 15, 
including executive chef Joe Henderek, 
who formerly worked at Allium in Great 
Barrington and Mezze in Williamstown. 
It is open from 11 a.m. to 8 p.m. Sunday 
through Thursday and until 10 p.m. Friday 
and Saturday.

The cafe’s menu includes entrees, sand-
wiches, a selection of salads, daily soup 
specials, appetizers and dessert.

Entrees, which range in price from $11 to 
$17, include items such as Thai Peanut Stir 
Fry, Three Cheese Sausage Lasagna, Stuffed 
Chicken Burrito, Marinated Garlic Sirloin 
Tips, and Grilled Lemon Pepper Swordfish, 
among others. “The swordfish is one of our 
most popular items,” said Morris.

Sandwiches are priced at $10 and include 
Firehouse Stuffed Burger, Portabella and 
Bleu Cheese Ciabatta, BBQ Pulled Pork 
and Avocado Chicken Bacon Wrap, among 
others.

The cafe also serves a selection of omelets 
at $9. An assortment of specialty salads are 
offered, all of which are available with tofu 
($10), chicken ($11) or shrimp ($12).

The cafe serves beer and wine. “We de-
liberately chose not to apply for a full liquor 
license because Adams already has many 
places that sell alcohol, and it doesn’t need 
another bar,” noted Morris.

Kolis purchased the vacant building in 
January 2012 for $145,000. It had previ-
ously housed a succession of eateries, most 

recently a Mexican restaurant that operated 
there in 2011. The building has three stories, 
with the cafe occupying the first two floors 
and the third floor used for storage.

To prepare for the new restaurant, the 
interior was gutted and renovated, and new 
plumbing and electrical 
systems were installed, 
and remodeled its inte-
rior. They also installed 
a large aquarium and 
mounted several flat-
screen video monitors 
on the cafe’s brick walls that show a rotat-
ing selection of digital artwork curated by 
Morris.

The first floor is the primary dining area, 
with additional seating on the second floor, 
where the kitchen is also located. A sizeable 
railed opening in the center of the second-
level’s floor looks down upon the lower 
dining area, giving the two spaces an added 
degree of connectedness.

Morris said the Firehouse Cafe (413-749-
7104 or firehouse-cafe.com) is intended to 
appeal to residents of Adams and other nearby 
communities, as well as people from through-
out the Berkshires and visitors to the area.

“We have some unique dishes, and hope-

Kolis said he had considered doing some-
thing like this for a while. When the firehouse 
went on the market, he decided that the time 
was right.

“Adams is on the rebound, and I saw 
changes that were opportunities for invest-
ment,” he said. “With the firehouse I was 
able to secure a building that I’ve always 
loved.”

In addition to its potential as a business, 
Kolis said he also believes Adams is poised 
to move forward in its revitalization efforts, 
and he wants to contribute to that.

“The town has a great deal of potential and 
people with very progressive ideas who are 
willing to try new things,” he said.

Kolis has lived in Cleveland for 40 years, 
and is a partner in a 30-member law firm 
there. Earlier in his career, he worked in 
community development in that city.

He said he is currently beginning to phase 
out of his law firm, and he plans to move to 
Adams in the near future.

“I did the practical thing and went into law 
for over 30 years,” he said. “Now, I figure 
I’ve still got at least 10 or 15 good years of 
working life left, and I want to devote that 
to Adams.”

In the meantime, Kolis has also become 
active in the local community, including 
serving as president of the board of the Topia 
Arts Center, an effort to redevelop a former 
movie theater in Adams as a performing arts 
center. He is also active in a campaign to 
establish an exhibit of historic photographs 
of local mill life, which would be located in 
the former Berkshire Hathaway mill.

“I figured out recently that I’ve made 17 
trips to Adams over the last year,” he said.

He added that Adams has a combina-
tion of qualities that are rare, especially 
when combined with the resources of the 
Berkshires.

“The town still has the traditional quali-
ties that many people yearn for, and it’s 
located in an area that has everything,” he 
said. “Adams has a lot to offer, and we just 
have to give people reasons to come here 
and discover them.”◆

FirehoUSe caFe

Adams native opens 
new bistro to boost 
town’s revitalization

Manager Shane Morris (left) and executive chef Joe Henderek lead the team at the Firehouse Cafe in Adams. Town native William Kolis, an attorney in Cleveland, 
bought the Park Street building two years ago. He recruited Morris, another Adams native then living in Seattle, to help launch and operate the business.

“Adams has a lot to offer, 
and we just have to give 

people reasons to come here 
and discover them.”
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“Certain projects, like adding greenery to 
soften the look of specifi c sites in the city, 
can be assigned to the Department of Public 
Works to do on slow weeks,” he said. “Others 
would require more extensive planning and 
resources. We also have to work with property 
owners and gain their support.”

Greylock Market
One project currently taking shape is the 

redevelopment of the Western Gateway 
Heritage State Park into a mixed-use complex 
called the Greylock Market.

“The goal is to redevelop the park to make 
it into a lively attraction that will complement 
other local offerings,” said Blair Benjamin, 
president of Greylock Market LLC and one 
of the investors in the project.

The emphasis of the Greylock Market will 
be on artisan enterprises and local craftspeople 
such as woodworkers, producers of value-
added foods and others who create products 
on that basis. It will include working space as 
well as retail venues for these ventures.

The re-imagined southern gateway com-
plex is also slated to include housing.

The development plans are currently being 
fi nalized, and the proponents hope to start 
construction this spring or summer, with 
completion slated for next year.

The overall project includes repairing and 
upgrading the physical infrastructure of the 
facilities in the park, freshening up its ap-
pearance and bringing in a mix of occupants 
that will attract visitors and local residents 
and serve as a stimulus for business activity 
and jobs.

Located in a restored complex of historic 
buildings in a former railroad yard, the park 
was established in 1985 as one of several 
heritage parks around the state to encourage 
economic development. The land is owned 
by the state Department of Conservation and 
Recreation and the buildings are owned by 
the city’s redevelopment authority.

Despite repeated efforts over the years to 
establish it as a mixed-use commercial center, 
Western Gateway Heritage State Park never 
really caught on. While there have been some 
brief periods of activity and vitality, these 
were not able to be sustained, and the site has 
generally been plagued by high vacancy rates 
and negligible traffi c and visitation.

In recent years, Mayor Alcombright spear-

headed an effort to privatize the property to 
revitalize it and shift its expenses from the 
city budget.

“The NAP also identifi ed this as a key 
launch pad for the southern entrance into the 
city, and a group of investors was formed to 
develop it,” said Benjamin.

Last autumn, an entity backed by 18 inves-
tors, called Greylock Market LLC, negotiated 
a 10-year lease with the city for the buildings. 
They directly raised $1.5 million in private 
investment, which, along with a planned 
$881,000 grant from MassWorks, they are 
using to leverage an additional $4 million in 
fi nancing for the project.

The investors are a mix of local residents 
and outside people with fi nancial resources 
and connections to North Adams, including 
board members of MASS MoCA.

While Greylock Market LLC is a private 
for-profi t enterprise, the primary interest of 
its backers is in the economic development 
goals of the project, according to Benjamin. 
“They’re social-impact investors who care 
about North Adams, and who see this as a way 
to stimulate to local revitalization,” he said.

Colleen Taylor, co-owner of the The 
Freightyard Pub and Restaurant, which has 
been one of the only successful long-term busi-
ness tenants in the park, expressed enthusiasm 
about the plans for Greylock Market.

“I’m really looking forward to what they 
are going to do,” she said. “And I love the 
idea of having neighbors here.”

Taylor added that, despite the park’s past 
issues, she is confi dent that the new develop-
ment partnership can be successful.

“They’re very detail oriented, and they are 
dotting all of the ‘i’s and crossing the ‘t’s,” 
she said. “They’ve been looking at everything 
very closely. For example, they’ve been ask-
ing me very specifi c questions about traffi c 
fl ow and other logistics of the park. Also, they 
seem to be very familiar with the marketing, 
which has not been the case before.”

Taylor said she expects to establish a re-
lationship with the artisan producers in the 
park. “One of the key words the developers 
are using is synergy,” she said. “The idea is 
that all of the business in the park are expected 
to work together cooperatively and form 
connections with each other. For example, if 
there are food producers and a brewery here, 
I would provide ways to sell and promote 
their products in the restaurant.”

Western Gateway Heritage State Park also 
currently contains a visitors center and a 
museum of local railroading and the Hoosac 
Tunnel, which is operated by the state. It also 

Plan for greylock market
continued from page 13

is the site of the Museum of History and Sci-
ence , which is operated by the North Adams 
Historic Society. In a related project, the city 
has acquired the former Sons of Italy property 
nearby. The plans are to relocate the museums 
into a newly constructed building there.

The other major draw in that section of the 
city will be the northern tip and passenger 
platform for a recreational passenger run on 
historic train cars that is being established 
between Adams and North Adams by the 
Berkshire Scenic Railway Museum. That 
organization is planning to start the service 
this year, pending completion of the necessary 
work on the track and other logistics.

Once the scenic railroad is in operation, 
it is expected to bring in passengers on a 
regular basis during the seasons it is in op-
eration. If the current plans are successful, 
these people would be enticed to disembark 
and explore North Adams and patronize lo-
cal businesses.

DeRosa noted that Greylock Market and 
other planned attractions at the central city’s 
gateway on Route 8 can augment the offerings 
of MASS MoCA for visitors. “The Greylock 
Market is logically located to be a repository 
for art and culture,” he said. “That, when 
combined with the other attractions nearby, 
can complement the MoCA experience.”

DeRosa said the overall NAP plan refl ects 
how the city can capitalize on its existing as-
sets and add new features to expand tourism, 
grow new economic activity and jobs, and 
enhance the quality of life for residents.

“We have a unique opportunity in North 
Adams to be successful by leveraging our 
resources,” he said. “The plan is intended to 
illustrate how we can adapt what’s here and 
provide guidance for future improvements.”

An executive summary of the NAP plan 
can be viewed online at www.scribd.com/
doc/198044988/North-Adams-Strategic-
Economic-Development-Plan.◆
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edUcation

By John Townes
Education is generally – and appropriately 

– focused on they way students intellectually 
and emotionally respond to the method of 
instruction they receive and the effectiveness 
of their teachers.

However, educator and therapist Elizabeth 
(“Betsy”) Burris points out that the emotional 
responses of teachers to the educational pro-
cess should not be overlooked either.

“Teachers have feelings, and they have 
emotional reactions to what goes on in the 
classroom too,” said Burris, who lives in 
Williamstown. “Emotions and relationships 
are the foundation out of which all learning 
emerges. But teachers do not usually receive 
preparation or support for the emotional side 
of their jobs.”

Burris has dedicated herself professionally 
to rectifying that. She has just self-published 
a new book, The Feeling of Teaching: Using 
emotions and relationships to Transform 
the Classroom.

She also is building a consulting business 
based on this method, which she calls Teach-
ing Through Emotions.

The book and her other professional 
activities are based on an approach she has 
developed that draws on her background as an 
educator and psychotherapist, as well as her 
personal experiences as a mother of two.

Burris has a Ph.D. in education from Stan-
ford University, a master’s degree in social 
work from Smith College and is a Licensed 
Clinical Social Worker (LCSW).

Teaching Through Emotions (TTE) is a 
system designed to help teachers recognize 
what is happening in confrontations and other 
difficult situations with students, and to en-
hance their ability to deal with the emotional 
realities of their profession.

She said it is based on the principles of 
psychological counseling in which people 
are encouraged to examine and work through 
their emotions and reactions to situations and 
to develop greater understanding of them.

TTE is based on several premises, she 
added. Among these are that teaching and 
learning depend on relationships; that teach-
ing is fraught with emotions, which are often 

negative; and that working through emo-
tions can help illuminate the nature of these 
relationships, and point to ways teachers can 
improve in their teaching.

It also recognizes that teachers need 
support in surviving and understanding the 
emotions and relationships that necessarily 
accompany teaching and learning.

“Although my specific approach is new, it 
addresses something that’s always been true 
in education,” Burris explained. “Because 
of the nature of the relationship between 

students and teachers, negative emotions 
can often arise. Kids will act out, and so do 
teachers at times. That’s normal.”

Burris added that the stresses of the job can 
be very wearing on teachers. “They are af-
fected by what happens in school and problems 
that arise with students, and they often worry 
about it when they go home,” she said.

To create a constructive method to deal 
with this, Burris uses the principles of psy-
chodynamic therapy and applies them to 
situations that arise in the classroom.

TTE take a similar approach as other 
forms of psychological counseling, which 
are intended to help people improve their 
ability to deal with their relationships and 
interactions with their families, friends and 
co-workers. However, TTE is focused on the 
participants’ experiences as teachers.

Support groups
Her specific method is to create small 

teachers’ support groups led by herself or 
other qualified facilitators. These groups meet 
once a week for an hour. In these sessions, 
teachers share and discuss experiences they 
have had with individual students or their 
classrooms.

Burris said the situations that are fodder for 
TTE take many forms. It may be the friction 
that arises when a student misbehaves, or 
when a class is unmotivated to learn. It may 
be more intense, with troublesome classes 
and students, or it may be an outgrowth of 
less traumatic difficulties that arise in the 
normal interactions within the classroom. The 
focus in TTE is on exploring how teachers 
emotionally respond to these situations.

Burris emphasized that this is not simply a 
“feel good” approach or an empty opportunity 
for teachers to vent. Instead, she said, it is a 
practical method that is designed to increase 
the effectiveness of teachers and their ability 
to help their students to achieve the overall 
goals of education.

“The groups are therapeutic for teachers, 
and the support they get is important,” she 
said. “But it’s not just touchy-feely. The 
point is to focus on the teachers’ growth and 
understanding. It’s primarily about the work, 
and how to become better teachers.”

She explained that the goal is to help teach-
ers better understand both the dynamics that 
occur with students and their own reactions 
when issues arise.

“There are always good reasons for prob-
lems in a class,” she said. “All humans have 
blind spots and patterns that determine how 
we behave. A student may be having personal 
difficulties that affect their behavior in school. 
Or, if a teacher gets anxious, he or she may 
respond negatively for their own reasons. 
But those situations can also be informative. 
The key is to look for patterns and ways to 
handle such situations more effectively in 
the future.”

In some respects, this emphasis on the 
emotions would seem to be contrary to the 
current trend to focus on the practical nuts 
and bolts of education, with the emphasis 
on preparing for careers and on measurable 
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standardized outcomes (colloquially referred 
to as “teaching to the test”).

Burris, however, said that addressing the 
emotional aspects of the process is relevant 
to every method of teaching, educational 
philosophy and subject matter.

“TTE is not concerned with the specifi cs 
of the curricula,” she said. “There are always 
going to be stresses in the classroom, whether 
the system emphasizes things like standard-
ized tests or not. Addressing the emotional 
side of education is useful whatever course 
or method of instruction is involved.”

She added that TTE is based on a process 
that is empirical. “It’s based on solid, proven 
psychological and living-systems theory,” 
she said. “It’s also very outcome based, with 
the goal of helping to foster more effective 
teachers and learners.”

Real world applications
As an example of how TTE applies to 

real life situations, Burris cited a hypotheti-
cal scenario where a class doesn’t respond 
when a teacher asks them for the answer to 
an easy question based on what they have 
already learned.

“The teacher gets frustrated because it feels 
like pulling teeth to get them to participate in 
the lesson,” said Burris. “She might become 
annoyed and feel like saying to the students: 
‘What is wrong with you? You already know 
this, why won’t any of you answer it?’”

Burris said that the teacher could bring this 
story to a TTE meeting, where she and the other 
participants discuss it and look at the possible 
explanations for the class’ behavior and the 
reasons the teacher felt the way she did.

“It’s not automatically true that the stu-
dents were simply being apathetic or sul-
len,” said Burris. “There are many possible 
explanations for their silence. It’s possible 
that they did not answer because they were 
angry and thought that the teacher was be-
ing condescending by repeating an obvious 
question. They may have thought the teacher 
was being needlessly repetitive, or that she 

was not giving them enough credit for being 
good students.”

By examining these alternative explana-
tions, she said, the teacher can gain a better 
understanding that can help her be more 
effective in the future.

“The teacher could realize, for example, 
that she needs to engage the students by ask-
ing more authentic questions that recognize 
their knowledge,” she said.

Burris noted that many of the situations 
that teachers bring to TTE meetings are 
common. “Often, when one member tells 
a story, the others will say that’s happened 
to them too,” she said. “So the participants 
learn from each other.”

Multi-faceted background
Burris is originally from Connecticut. She 

fi rst became involved in education in 1983 
working in educational software. She has 
been a classroom teacher, and also has taught 
and developed teacher education programs 
at Stanford University, Dominican College, 
Connecticut College and other institutions.

She moved to Williamstown in 1999 when 
her husband, Brad Wells, joined the faculty 
of Williams College. He currently is director 
of choral activity at the college.

Burris worked on the faculty of Bennington 
College after moving here.

“I had been thinking about the emotional 
aspect of teaching for many years, and in 
2005 I realized that I wanted to become a 
therapist for teachers,” she said.

She earned her MSW at Smith College, 
with the goal of becoming a therapist. She also 
became a licensed clinical social worker.

“I started doing support groups in 2006, 
and I’ve been working on this concept since 
then,” she said.

She has also worked with family and 
individual therapy. She has been a psy-
chotherapist for children and adults at the 
Kids’ Place in Pittsfi eld, Williams College 
and the Brien Center for Mental Health and 
Substance Abuse in North Adams.

Burris said she spent about four years 
writing her book The Feeling of Teaching, 
which is available on Amazon.com and 
through her website www.teachingthroughe-
motions.com.

In addition, she has been working to 
develop her business as a consultant and 
organizer of TTE groups.

She said her goal is to set up TTE programs, 
which would be sponsored by schools for 
their teachers.

So far she has offered the program through 
arrangements with Bennington College and 
several other local schools. She added that 
she is working to encourage other schools 
to sponsor TTE programs.

“I’m still working out how to scale this 
up,” she said. “Teachers are very supportive 
of the concept. I’ve talked to administrators 
at a number of schools in the area, and many 
are very interested in the program.”◆
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creaTiVe economy 

By John Townes
After a period in which it maintained a 

somewhat lower public profile, the Berkshire 
Creative organization is stepping up its pace 
of activity by launching a new membership 
program and several other initiatives.

“Berkshire Creative is in a very strong 
position right now, and we have a lot of 
great initiatives underway,” said Julia Dixon, 

working gatherings – known as SPARK! 
– and the Creative Challenge, a program to 
connect creative professionals with busi-
nesses that have a need for specific services. It 
has also sponsored other events and projects 
to advocate for the creative economy and 
provide support services.

However, in the last couple of years, while 
it has continued to offer networking events 
and other services, it became somewhat less 
active and visible as an organization.

Last year, the organization began to step 
up its pace again. Van Shields, the executive 
director of the Berkshire Museum, was ap-
pointed board president, and several ideas 
that had been on the planning board were 
moved to the forefront.

“The board held a retreat at the beginning 
of this year to reassess the goals and direc-
tions of Berkshire Creative, and everyone 
came out of that with a strong sense of 
enthusiasm and energy moving forward,” 
said Dixon, who has served as managing 
director since 2012.

Its new role as the designated regional lead 
organization of the Massachusetts Creative 
Economy Network was announced at a press 
conference at Interprint Inc. in Pittsfield on 
March 6.

In that role Berkshire Creative will work 
with the state program and with other organi-
zations and initiatives in Berkshire County. It 
will coordinate and sustain regional programs 
and services that address five key areas, 
including business development, access to 
capital, talent, visibility, and space.

The statewide network was initiated by 
Helena Fruscio, the state’s creative economy 
industry director, who previously served as 
managing director of Berkshire Creative. Its 
model of statewide coordination of regional 
networks is based on many of the original 
principles of Berkshire Creative.

“Helena Fruscio...has established a clear vi-
sion for the state that is aligned with Berkshire 
Creative’s current activities, partnerships 
and goals that foster the Berkshire creative 
economy,” said Shields in a prepared state-
ment at the March 6 event. “It is Berkshire 
Creative’s hope that the network leads to the 
development of new financial, physical and 
intellectual resources dedicated to helping the 
Berkshire creative economy thrive.”

Dixon noted that this role is could bolster 
the resources available to Berkshire Creative 
over time. “We hope this will mean that, as 
part of the statewide program, we will have 
the access to grants and other resources,” she 
said. “It should also provide opportunities for 
all of the organizations working to develop 
and support the creative economy.”

Other current partners of the network 

within the Berkshire region include the 
Berkshire Film & Media Collaborative, 
Berkshire Community College’s Berkshire 
Enterprises, the Berkshire Cultural Resource 
Center of Massachusetts College of Liberal 
Arts (MCLA), and Assets for Artists.

Membership support
Dixon said that, in addition to continuing 

with its existing activities and taking on this 
new role, Berkshire Creative is also involved 
in other projects.

Berkshire Creative has unveiled a new 
membership program to provide additional 
financial support to the organization and 
benefits for members.

Berkshire Creative has historically been 
very open-ended, and many of its programs 
and activities, such as the SPARK! network-
ing events, are free to the public. Dixon 
emphasized that this will continue to be 
the case.

Memberships, she continued, will offer 
additional new benefits as an incentive for 
supporting the organization.

The program is comprised of five levels 
starting at $25 per year for a basic member-
ship, with additional levels and benefits up 
to $1,000 or higher.

“We started it at $25 for a basic member-
ship, because this is a grassroots organiza-
tion, and we want everyone to have access 
to membership and be able to support what 
we do,” said Dixon.

Beyond that, a $100 membership gives art-
ists and businesses eligibility to be listed in two 
new digital platforms for increased visibility 
and planning ability. These include listings 
in the Creative Business Network, an online 
directory of museums, galleries, performing 
arts venues, artists, entrepreneurs, manufactur-
ers and other business supporters.

The other is a Member Planning Calendar, 
a new tool with a schedule of events and 
activities in the region. The basic calendar of 
events is available for viewing by the public. 
It also includes features that are designed to 
assist members as they plan events and de-
velop programming, fund-raising campaigns 
and other activities.

Higher-level members are eligible for oth-
er special promotions and outreach through 
sponsorships, promotions at SPARK! events 
and discounts at select 1Berkshire partner 
events, such as the preview show of the annual 
BerkChique fund-raising boutique.

In addition, Berkshire Creative is assum-
ing the management of a program called the 
Berkshires Audience Initiative (BAI), a pro-
gram that had been overseen by the Berkshire 
Taconic Community Foundation.

This is a cooperative effort among 20 
regional nonprofit arts and cultural orga-
nizations that includes data and other tools 
to help participants measure and analyze 
existing audiences, to broaden and increase 
those audiences, and to improve their market-
ing effectiveness. The database also allows 
Berkshire Creative to analyze, understand 
and strengthen the economic impacts this 
activity has on the arts-and-culture sector 
in the region.

Berkshire Creative is also organizing and 
sponsoring other existing activities and pro-
grams. Dixon said a new Creative Challenge 
will shortly be announced to provide graphic 
design services for the new Hotel on North 
that is planned for downtown Pittsfield.

Additional CreativeNext Business Re-
source Meetings are also being scheduled for 
May 16 and Oct. 17. This program, which was 
first held last year, gives creative businesses 
an opportunity to meet with members of the 
Massachusetts Executive Office of Housing 
and Economic Development and others to 
locate and connect with helpful resources.

The annual BerkChique used designer 
clothing sale is slated to take place at the Stock-
bridge Town Offices, with a preview party May 
2 and the public sale on May 3-4.

A schedule of four SPARK! events has 
been established for the year, including an 
April 30 gathering at the MCLA Church 
Street Center at 375 Church St. in North 
Adams from 5:30 to 7:30 p.m.

Information on these and other activities 
is available at BerkshireCreative.org.◆

state designation dovetails with several initiatives at Berkshire Creative
Launch of new membership 
program broadens support

managing director of Berkshire Creative. 
“There’s a renewed sense of excitement 
within the organization.”

Berkshire Creative also gained a new 
role in early March when it was officially 
designated as the lead organization for the 
Berkshire region in the recently formed Mas-
sachusetts Creative Economy Network.

The statewide network is an initiative 
launched by the administration of Gov. Deval 
Patrick in 2012 under the Executive Office 
of Housing and Economic Development. 
Its purpose is to support and advocate for 
the development of the creative sector on a 
statewide basis.

Berkshire Creative is a community-based 
collaboration of nonprofit arts organizations, 
individual artists and other professionals and 
businesses who are involved in or supportive 
of the county’s creative economy.

It was formed in 2007 as part of an ex-
tensive re-evaluation and reorganization of 
the county’s overall economic development 
strategies. Berkshire Creative is part of the 
framework, now known as 1Berkshire, that 
grew out of that process.

According to its mission statement, the 
purpose of Berkshire Creative is to stimulate 
“new job growth and economic opportunity 
in the region by sparking innovative col-
laborations between artists, designers, cul-
tural institutions and businesses. Berkshire 
Creative provides the creative economy 
with the news, information, resources, and 
representation they need to do better business 
in the Berkshires and beyond.”

The organization had a high profile in 
its early years. Among other initiatives, 
Berkshire Creative sponsored regular net-

MovieQuiet Generators
Temporary power without the noise 
or nuisance - for special events, working in 
noise-sensitive environments,  
�lm/video locations.

Limelight Productions, Inc

1-413-243-4950
www.LimelightProductions.com
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By John Townes
The pace of Berkshire Pulse is about to pick 

up, with the impending completion of a new 
studio space after two years of challenging 
effort involving fund-raising, construction, 
and an unexpected setback due to flooding.

“It’s been an unbelievable journey, and 
now we’re coming out on the other side of 
it,” said founder and artistic director Bettina 
Montano.

Founded in 2003, Berkshire Pulse is a 
nonprofit community-based school that 
offers instruction and workshops in classi-
cal, contemporary and multi-cultural dance 
forms, and other creative programs for young 
people and adults. It places a particular 
emphasis on community involvement and 
on programs for young people, and it offers 
financial assistance for those who need help 
with the cost of tuition.

In addition to the classes it offers on its 
own, the organization also conducts resi-
dency programs in local schools.

Berkshire Pulse (413-274-6624 or berk-
shirepulse.com) was originally based in the 
Barbieri Mill building on Park Street in the 
center of Housatonic. In 2011, however, 
that building was put on the market and was 
subsequently sold.

“We initially considered purchasing the 
building ourselves but we decided that was 
not practical,” said Montano. “So we started 
looking at other locations. Fortunately the 
opportunity to move into a mill next door 
became available.”

In 2012, they negotiated a long-term lease 
for space on the third floor of a mill building 
at 420 Park St. which is owned by Gloria 
and Alan Rubin.

The move also provided an opportunity 
to expand their floor space from the 4,000 
square feet they had in the Barbieri Mill to 
6,700 square feet in the Rubins’ building.

However, the third floor was a raw space 
and required extensive remodeling to make 
it suitable for a dance studio and offices.

Berkshire Pulse launched a $250,000 
“Pulse on the Move” capital campaign in 
January 2012, and made other preparations 
for the move and remodeling. They relocated 
their offices into the Rubins’ building in June 
2012, and began preparations for the full 
conversion of the space.

During the project, the school’s classes 
for young people were dispersed to off-
site locations, including Berkshire South 
Regional Community Center, Bard College 
at Simon’s Rock and the Housatonic Com-
munity Center. While their youth programs 
continued, the adult community classes were 
temporary suspended.

Montano noted that preparations and lo-
gistics for the move were extensive.

“I didn’t realize how complicated the 
permitting process for a project like this 
is, and how long it takes,” she said. “There 
are endless details you have to take into ac-
count. Fortunately, the town has been very 
helpful.”

Soggy setback
Then, in January 2013, within 

days of receiving a final permit 
that included an agreement to 
install a new sprinkler system 
in the space, an ironic twist 
of fate occurred when the 
building’s old sprinkler 
system burst, causing 
a flood and extensive 
water damage to 
the site.

This delayed 
their time-
table and 
a d d e d 
another 
layer of 
work that 
substantial-
ly increased 
the cost of the 
project. Their focus in 
the following months was 
on cleanup work and raising ad-
ditional money.

“Everything came to a sudden halt,” said 
Montano. “It set back our plans for when 
we could open here. I also moved the busi-
ness office into my house. That was quite an 
experience, too.”

Toward the end of 2013, two substantial 
gifts were received which enabled Berkshire 
Pulse to reach their revised campaign goal of 
$300,000. These included $50,000 from an 
anonymous donor, and $100,000 donated by 
Ann and Weston Hicks of Stockbridge and 
New York City. (Ann Hicks is a member of the 

board of trustees of the American 
Ballet Theatre.)

Those gifts made it 
possible for the 

construction 
work to pro-

ceed into the 
final stage.

M o n t a n o 
said they are 

hoping to receive 
a certificate of oc-

cupancy in April, 
and open in the space 

after that. However, 
they will proceed slowly 

with bringing programs 
into the new studios.
“We’re going to gradually 

ramp up and grow our programs 
in the mill, with the goal of be-

ing fully operational here with an 
official opening by the fall,” said 

Montano.
The space will include three studios, 

two changing rooms, an office and a 
reception area.

“We’re also going to have a homework 
room,” added Montano. “Young people spend 
a lot of time here after school, and we want 
to give them all the support they need. That 
includes having a place where they can do 

homework while they’re waiting for their 
classes.”

Montano noted that, despite the difficul-
ties, the move has been a beneficial experi-
ence for Berkshire Pulse.

“We were already due for a change and 
we’d outgrown our space when that build-
ing went on the market,” she said. “This 
certainly hasn’t been easy, but it has been 
a catalyst that has moved us in a positive 
direction. We’ll have a larger facility that 
we can stay in.”

Montano added that it also has been a dem-
onstration of the strength of the organization, 
as members of the community and the board 
of Berkshire Pulse rallied to support it.

She noted that, in addition to financial 
donations, many businesses and individuals 
have assisted in other ways. Clark & Green 
Architectural Design, for example, developed 
a design on a pro-bono basis.

“Ultimately, we’re about supporting the 
community, ” said Montano. “This project has 
been a community effort from the beginning, 
with so many individuals contributing their 
time, energy and money to make it a success. 
We’re very grateful for that.”◆

pUlSe qUickenS

dance school in 
home stretch of 
relocation effort

Above, two Berkshire Pulse students dance in the under-construction studio space during a photo shoot 
to support the school’s fund-raising campaign. Below, a rendering by Clark & Green Architects shows the 
floor plan of the new studio, which is located on the upper floor of a mill building in Housatonic.

One of many historical 
properties we protect

every day.
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www.LeeAudioNSecurity.net
MA Lic #1468C • NY Lic #12000022800
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STOP & SHOP PLAZA, MERRILL ROAD, PITTSFIELD

442-6911
www.medwardjewelers.com

It only happens once a year!!
1/2 OFF, 1/2 THE STORE

DiamonD Jewelry • watches
coloreD Gemstones

Pearls • 14K & 18K GolD
sterlinG silver Jewelry

clocKs • tennis Bracelets
australian oPals

weDDinG BanDs & much more

Saturday,
March 22

(preview begins March 17)

SPECIALISTS IN RESIDENTIAL & INDUSTRIAL MOvINg 
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Providing personal, professional service, our expert moving teams stay 
with you every step of the way…from packing to delivery to unpacking. 

We cover moves throughout the U.S.
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agri culture

By John Townes
Cricket Creek Farm in Williamstown 

is turning to its customers and other sup-
porters in the community to help ensure its 
survival.

Cricket Creek is currently conducting a 
“crowd-funding” campaign on the website 
Kickstarter.com for two projects that are 
intended to increase the farm’s revenues and 
reduce its expenses, to make up for persistent 
operating losses.

Located at 1255 Oblong Rd., Cricket 
Creek is a dairy farm that uses sustainable 
agricultural practices and raises grass-fed 
cows and other animals. The dairy produces 
and sells raw milk and artisan cheese as its 
main products. It also sells beef, pork, eggs 
and baked goods. In addition to a farm store 
and CSA program, its products are sold at 
various retail outlets in the region.

“In many ways the farm is very suc-
cessful, and there is a huge demand for our 
products,” said Suzy Konecky, creamery 
manager. “However, it operates at a loss and 
is not yet financially sustainable. We have to 
change that. We’re relying on the Kickstarter 
campaign to enable us to make changes that 
will make the farm more sustainable as a 
business and allow it to survive.”

Konecky oversees the farm with owner 
Jude Sabot and Jude’s son, Topher Sabot, 
who is its general manger.

On the Kickstarter website, people post 
projects or ventures for which they are seeking 
funding, and they request financial pledges. 
The proponent sets a specific monetary goal, 
and if they reach it by the end of the campaign, 

they receive the money that has been pledged. 
If not, they don’t receive anything.

Cricket Creek Farm launched their Kick-
starter campaign on Feb. 28, and it continues 
until March 30. They have set a minimum 
goal of raising $85,000 in order to qualify 
to receive the pledges, and an ideal “stretch 
goal” of $175,000.

Specifically, the campaign is designated 
for funding two projects. One is the renova-
tion of the upstairs of the Stone Barn on the 
property for use as an event space for com-
munity activities and private gatherings such 
as weddings and other parties.

The other project is the installation of a 
solar hot water and photovoltaic system to 
provide energy for the farm’s operations.

The underlying goal for both projects is 
to make Cricket Creek more financially self-
sufficient by reducing its energy expenses 
with the photovoltaic system and creating 

an additional revenue source from rentals 
of the Stone Barn.

As an incentive, people who pledge are 
eligible to receive gifts, based on the level 
of the contribution. For example, a pledge of 
$15 entitles the donor to receive “a personal-
ized card from one of our happy cows” and a 
selection of cheese labels. Other gifts, includ-
ing tote bags, artwork of the farm, cheese 
samples, farm tours 
and other events, are 
available for pledges of 
higher amounts.

Details and a link to 
the Kickstarter page are 
on the Cricket Creek 
website at cricketcreek-
farm.com. Updates on 
its progress and other information is also 
being posted on their Facebook page. There 
is also a page on Instagram for subscribers 
of that service.

Long history of farming
While Cricket Creek Farm is about a 

decade old in its present incarnation, the 
500-acre site is one of the oldest operating 
farms in the area.

In 2001, the former owners, the Phelps 
family, put the dairy farm property on the 
market. Concerned that it would be lost to 
development, Richard and Jude Sabot pur-
chased it in 2002. (Richard Sabot, who passed 
away in 2005, was a professor at Williams 
College who had made a substantial amount 
of money from the sale of Tripod, an early 
online community he had developed with 
several Williams students.)

The Sabots established Cricket Creek 
Farm. They trimmed the herd and made 
changes to emphasize grass-fed natural 
products, including raw milk and artisan 
cheeses. Over the years, the farm has under-
gone other changes in an attempt to achieve 
financial viability.

The farm has made significant strides in 
increasing its revenues, developing a broad 
sales network and cultivating a demand for 
its products, according to Konecky.

“Our sales are strong and growing,” she 
said, noting that they currently produce 
and sell about 25,000 pounds of cheese 
annually.

Among other marketing activities, Cricket 
Creek Farm is leasing space where it will sell 
cheese beginning this spring in the newly 
expanded Berkshire Organics Market in 
Dalton (March 2014 BT&C).

It has also developed a positive brand 
reputation, with its cheese winning national 

awards from the American Cheese Associa-
tion, as well as recognition for its milk from 
the American Dairy Herd Improvement 
Association. It has also developed an active 
internship and apprenticeship program and 
is involved in other educational activities 
and community programs.

In the past few years, they have also 
focused on achieving greater efficiency in 
the farm’s operations, and the business has 
been closing the gap between its expenses 
and revenues. However, that has not been 
sufficient to cover its expenses, and the farm 
is not breaking even, said Konecky.

“The Sabot family is committed to the 
farm, and they have been subsidizing it to 
keep it in operation over the years,” she said. 
“However, the farm cannot continue to rely on 
that. So in order to survive, it has to become 
financially self-supporting.”

She added that their goal is to achieve 
this without significantly raising the prices 
for their products.

“We strongly believe that our products 
should be as affordable for as many people 
as possible,” she said. “So we don’t want to 
have to make them too expensive.”

Dual strategies
Working with consultants and experts, 

they determined that it was necessary to both 
reduce expenses and diversify its revenue 
sources. This led to the current projects on 
Kickstarter.

“The barn would be a community as-
set, and it would be 
available for a vari-
ety of uses, such as 
meetings, art classes, 
yoga classes and other 
gatherings, ” Konecky 
said. “It would also be 
an additional source of 
income, because we 

would lease it for weddings, family reunions 
and other private events.”

The conversion of the barn’s loft, which is 
now used for storage, would include enlarg-
ing a window with a sweeping view of Mount 
Greylock, among other improvements.

The proposed photovoltaic system, mean-
while, would significantly reduce the farm’s 
energy costs, which are a significant portion 
of its expenses. “We need to save drastically 
on our expenses, and the savings from the 
solar energy system would be tremendous,” 
said Konecky.

She added that the amount they raise in 
the Kickstarter campaign will determine the 
extant of what they can accomplish. If they 
raise the minimum of $85,000, they would 
be able to install a small solar energy system. 
However, if the campaign raises more than 
that, the system would be incrementally 
larger, and generate increasing savings.

“Ideally, if we are able to raise $175,000, 
we would be able to install a system that 
could offset our energy costs by as much as 
77 percent,” she said.

Konecky noted that the farm has lined up 
potential loans and other investment financ-
ing for these projects, but she said the Kick-
starter campaign is a central element.“We 
really need the Kickstarter campaign to 
be successful in order to move forward on 
this,” she said.

While everyone involved with the farm is 
committed to its long-term survival, she em-
phasized that it needs to resolve the financial 
issues in order to make that possible.

“People think of farms as a fixture of the 
landscape,” she said. “However, most farms 
are fragile organisms. If Cricket Creek Farm 
can’t become financially sustainable, it could 
be in jeopardy. That’s why its important for 
the community to support this.”◆

williamstown farm seeks funding 
support for initiatives aimed at 
achieving financial sustainability

kickstarter for 
cricket creek

A page at Kickstarter.com keeps a running tally of pledges made toward Cricket Creek’s minimum $85,000 
goal.  As of March 16, the campaign was within $17,000 of that required amount with 14 days remaining.

“If Cricket Creek Farm 
can’t become financially 
sustainable, it could be in 
jeopardy. That’s why its 

important for the community 
to support this.”

“I was ready 
to get back to 

work!”
Larry Pandell, Adams, MA

“I’m self employed, so when my knee hurts I still have to work.  I 
injured it playing basketball years ago, and it was getting bad.  After 
treatments to minimize the pain, it was time to think about surgery. 
Dr. Jonathan Cluett did a partial knee replacement and after rehab at 
North Adams Regional Hospital, I was ready to get back to work.  The 
hospital’s Joint Venture class helped prepare me for the surgery and 
control pain afterwards.  Now I’m back on my ladder and feeling good.

“I even did the Greylock Ramble!”

The Joint Replacement Center of Northern Berkshire

 The Joint Replacement Center of Northern Berkshire can help you, too.   
Faster recovery.  Less pain.  You’re back in action. 
Call 413.664.5646 (413.664.JOINT) to get going.

Malcolm J. Chisholm Jr.
Registered Patent Attorney
Patent, Trademark and Copyright Law

Serving Western Mass. Since 1992

P.O. Box 278, 220 Main St., Lee, MA • 413-243-0551
See our web site at www.mjcpatents.com
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produce more of their own food – not just in 
the Berkshires, but everywhere. We’re seeing 
an example of that now, with the drought 
out west. That’s going to reduce food sup-
plies from there, which is also expected to 
increase prices. Things like that will make 
it increasingly vital to have regional sources 
of food.”

The symposium, which is free, will take 
place on April 12 from 10 a.m. to 2 p.m. at 
the Berkshire Athenaeum in Pittsfield. A 
lunch will be provided.

In addition to the Community Land Trust 
in the Southern Berkshires, the other primary 
co-sponsor is Berkshire Grown, an organi-
zation that works to promote and support 
the region’s farming and food economy. 
Other organizations are also collaborating, 
including the Berkshire Co-op Market, Land 
for Good, The Carrot Project, the Great 
Barrington Agriculture Commission, the 
Berkshire Natural Resources Council, the 
Schumacher Center for a New Economics 
and the Bard College at Simon’s Rock Center 
for Food Studies.

Best, who is also a marketing consultant, 
said the symposium arose from a conver-
sation between her and Barbara Zheutlin, 
executive director of Berkshire Grown.

“We were discussing how many young 
people have been going into farming and 
are doing internships and apprenticeships 
for that here,” said Best. “But, unfortunately, 
when they prepare to actually start farming 
on their own, they have to leave Berkshire 
County, because they can’t afford the cost 
of land and housing here.”

Best and Zheutlin decided to organize a 
public gathering to look for specific solutions, 
and also to foster connections that can lead to 
action. There will be panels and group discus-
sions with farmers, landowners, restaurant 
chefs and others involved in the issue.

“We hope all of the different parties with 
a stake in this will come together to develop 
strategies that will make more land available 
for farming,” said Best. “One goal is to bring 
our land-use practices more in line with the 
need for food security.”

The keynote speaker for the symposium is 
Kathy Ruhf, executive director of Land for 
Good (landforgood.org) and an expert in the 
issue of providing land access for farmers.

Among other discussions, Sarah Gardner 
of the Williams College Center for Environ-
mental Studies will present an inventory of 
land parcels of over four acres in two north 
county towns that could be used to grow 
food, which was conducted by students last 
year. Gardner will suggest how this could be 
done by agriculture commissions and land 
trusts in other Berkshire towns.

There will also be a presentation by the 
Berkshire Regional Planning Commission 
(BRPC) of the final report from the “Keep 
Berkshires Farming” initiative, a community-
based project that has analyzed the needs of 
farmers and developed strategies to support 
them. That report is one of the sections of 
Sustainable Berkshires, a comprehensive 
master plan for the county that BRPC has 
been preparing for three years.

Sustainable Berkshires is slated to be ad-
opted by the BRPC in late March. Berkshire 
Grown has agreed to take the lead role in 
implementing the recommendations of the 
Keep Farming project, and the symposium 
is related to that objective.

Regional differences
Best noted that farmland access issue 

varies within the county. “The situation in 
northern and southern Berkshire County are 
different,” she said. “That’s one reason we 
wanted to hold the symposium in Pittsfield, 
to bring together people from all parts of 
the county.”

Best said that the pressures on farming in 
the southern Berkshires is not due to a lack 
of land, but the ways in which it is used, 
and the fact that the market there is driven 
by affluent second homeowners.

“The issue of affordability is the big 
problem in southern Berkshire County,” she 
said. “Land is too expensive for new farmers 

there. People don’t go into farming to make 
a lot of money. They do because it’s a very 
rewarding way to earn a living and contribute 
something. So they don’t have the wealth 
that is necessary to buy land there. Housing 
is also very expensive.”

However, she continued, the northern sec-
tion of Berkshire County between Pittsfield 
and North Adams and 
Williamstown does 
have more affordable 
land available for 
farming.

“One of the things 
we hope to do is iden-
tify suitable land for 
farming in northern Berkshire County 
and inspire a movement of young people 
to look at that area as a place to look to 
for farmland,” she said. “We also hope to 
encourage communities there to make that 
more of a priority.”

Best said that there are many possible 
strategies to make more land available 
for farming. One solution, especially in 
southern Berkshire County, is to encour-
age landowners to lease sections of their 
property to farmers.

“There are many people whose homes are 
sitting on large properties that include land 
that is suitable for farming,” she said. “But 
it is not being actively farmed because it is 
only thought of as a beautiful landscape. But 
if those landowners would consider leasing 
out a portion of these properties to farmers, 
it would put the land to productive use and 
also provide an opportunity for more people 
to get into farming.”

She noted that, in addition to the financial 
benefits of leasing land that would otherwise 
be fallow, this would also enhance the value 
of property because the natural farming meth-
ods that are predominant in the Berkshires 
also improve the quality of the soil and other 
aspects of the site.

In addition to leasing private land, Best 
said another strategy is for land trusts or 

other community-based entities to acquire 
and lease land to farmers.

“Community ownership of land empowers 
us to manage land prices and allocate land 
resources for farms, housing and business,” 
she said.

She pointed to examples of existing farms 
in the region that operate on this basis: 

Indian Line Farm in 
Egremont, which is 
on land owned by the 
Community Land Trust 
in the Southern Berk-
shires; and Caretaker 
Farm in Williamstown, 
which is on land owned 

by the Rural Lands Foundation.
One major advantage of this approach, 

Best said, is that it would enable farmers to 
have a long-term lease, and establish equity 
over time.

“Like any other professional or business, 
farmers need to build up equity,” she ex-
plained. “With a long-term lease, a farmer 
can make investments in the property for 
improvements. That way when they leave 
farming they can either pass the farm along 
to their families to continue farming it or 
sell the lease and earn the value of equity 
they’ve built up.”

Best concluded that the local agricultural 
economy is poised for further growth, but 
only if these and other strategies open up 
more land for farming.

“The effort to create a demand for local 
food has been very successful, and it is 
beginning to outpace the supply,” she said. 
“But in order to continue that growth, and 
achieve a greater measure of food security, 
we have to find ways to make it possible for 
more farmers to have access to land.”

While the symposium is free and open to 
the public, reservations are required for plan-
ning purposes. For information or reserva-
tions, call the Community Land Trust in the 
Southern Berkshires at 413-528-1737 or visit 
the website communitylandtrust.org.◆

Farmland symposium
continued from page 1

“We hope all of the different 
parties with a stake in this 

will come together to develop 
strategies that will make more 
land available for farming.”

for sale – pittsfield
$529,900 

Wendell Avenue mixed-use property with 
GREAT CASH FLOW. Seven residential 
units and two commercial rentals. New siding, 
windows, roof. Off-street parking. Short walk 
to courts, downtown. (4070B)

pittsfield-lanesboro line
Landmark LAKEFRONT Restaurant
Turn key business on the shores of Pontoosuc 
Lake, with dock, ample parking, great deck 
facing the water. (4062B) 

downtown pittsfield
$349,900

Former Notre Dame Church, almost 14,000 
sq. ft., fellowship hall in lower level, new 
sprinkler system, ample parking + municipal 
lot across the street. (4067B)
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hit the lanes!
$599,900

14 lanes of bowling fun in Pittsfield. Almost 
14,000 sq. ft. of open space on 2.5 acres. Dalton 
Avenue (Route 9). FFE + beer and wine license. 
Call Barb for more details. (4069R)

6+ acre commercial site
Route 7 – Lanesboro

Offered for sale at $1,895,000 for all 6 
buildings on 6+ acres. Or can be purchased at 
$1,390,100 for 5 buildings on 5+ acres, and 1 
building on 1+ acres for $499,900. (4068B)
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BerkShares Business of the Month

M AURICE PETERSON’S AMBITIONS did not originally tend toward owning a salon in Stock-
bridge.  “I was going to be a movie star and director,” he explains.  But his husband, 
Mark Johnson, had always dreamed of having his own salon, and after working for 

some of the top salons in London, Los Angeles, and New York, he knew a lot about the busi-
ness. So eight years ago, they decided to take a chance.  In a “grand and fabulous” move, they 
sold all their property in New York, moved to Stockbridge—where they “didn’t know a soul”—
and opened SEVEN salon.spa.  SEVEN, which is located just a few steps away from the Red 
Lion Inn, is a full service salon and day spa that o�ers all kinds of hair and nail services, waxing, 
massages, and facials—and accepts payment in BerkShares.      

To start this new venture together, the pair marshaled their strengths—Peterson’s graphic design 
and writing skills and Johnson’s top-notch training, his head for numbers, and a business acu-
men he picked up from his parents—and combined those with a lot of hard work.  Within a 
year, the Berkshires had embraced the salon and they had been named the best day spa in the 

Berkshires by Boston Magazine.  “We 
have a beautiful setting—we remodeled 
our space to give an old building a cos-
mopolitan feel.  We have fabulous styl-
ists.  We give great massages.  Our team 
is a close-knit family.  And we have a 
great time, too.”     

Asked about the transition from New 
York City to Stockbridge, Peterson ex-
claims, “I felt I was being sent out to 
pasture!”  But pretty quickly, he real-
ized he liked the change. “In New York, 
everybody is an integer.  You might 
know the person who is at your corner 
convenience store.  Maybe.  �e shift 
changes all the time and they’re always 
getting new people.  But here, you call 
up the deli and say, ‘Hey Jerry, can you 

make me a tuna �sh sandwich?’ At �rst, I couldn’t believe it!  But now here I am, a part of this 
community.  I’m a known person, as opposed to this anonymous person who walks around 
New York like everyone else.”    

BerkShares �t seamlessly into this new way of life.  SEVEN opened the same year that Berk-
Shares were issued, and the concept of supporting locally owned businesses resonated with 
these two new business owners.  After all, who can object to some additional visibility and some 
more customers?  Peterson explains, “Some people come in who might not have found our 
salon if it were not for BerkShares.”  Plus, the aesthetics appealed, and the artwork and portraits 
on the bills celebrated their new home.  “�ey are much more beautiful than greenbacks!” 

It seems that the duo behind SEVEN salon.spa have hit their stride.  Peterson is happy to report 
that his “dynamic, driven and totally organized” partner “now, �nally, takes one day a week o�.”  
And as for Peterson?  “My favorite part about our business is meeting people.  In what other 
occupation could you get to have so many friends who you see every six weeks?  I think I am 
probably the most hugged person in the County.”  He smiles and con�des, “I’m pretty well 
known as a good hugger.”

SEVEN salon.spa
7 South Street, Stockbridge, MA (413) 298-0117
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real estate
The following real estate 
transactions are provided by 
Banker & Tradesman real 
estate data Publishing. only 
properties valued at $75,000 
or higher are included.

ADAMS
76 Center St.
Buyer: Alan Rilla +
Seller: Gregory Nowicki
Price: $202,000
Mortgage: $160,000
Lender: Adams Community
Date: 2/4/14

9 Country Club Ave.
Buyer: Joseph Gusmerini +
Seller: Belisle Rose Est +
Price: $112,000
Mortgage: $89,600
Lender: Adams Community
Date: 2/3/14

39 Crandall St.
Buyer: Damian Thompson +
Seller: Sadie Peters +
Price: $158,000
Date: 1/29/14

23 Morningside Ave.
Buyer: Natasha Andenmatten
Seller: Richard Fabozzi +
Price: $147,000
Mortgage: $117,600
Lender: Greylock FCU
Date: 2/7/14

81 N Summer St.
Buyer: Jeremy Gambell +
Seller: Janice Wilson
Price: $94,000
Mortgage: $94,000
Lender: Adams Community
Date: 1/31/14

96 Orchard St.
Buyer: Todd Cairns +
Seller: William Keen +
Price: $222,000
Mortgage: $243,000
Lender: Adams Community
Date: 2/3/14

86 Park St.
Buyer: Elise Minassian
Seller: Pasquale Lupo
Price: $185,000
Mortgage: $138,750
Lender: Adams Community
Date: 2/7/14

6 Woods Dr.
Buyer: Rotolo Home 
Improve Inc
Seller: Samantha Hayes-
Jenkins +
Price: $75,000
Date: 1/31/14

BECKET
Goodwin Rd.
Buyer: Jonathan Rosner T +
Seller: Philomena Goodwin
Price: $140,000
Date: 1/28/14

3194 Main St.
Buyer: FNMA
Seller: Thomas Kasulinous +
Price: $80,570
Date: 2/3/14

261 Old Pond Rd.

Buyer: David Friar +
Seller: Richard Fenton
Price: $210,000
Date: 2/14/14

125 Wells Rd.
Buyer: Merrymen NT +
Seller: Pannozzo Louis Est +
Price: $150,000
Mortgage: $50,000
Lender: Lee Bank
Date: 1/29/14

CHESHIRE
1191 W Mountain Rd.
Buyer: Dylan Rapisarda +
Seller: William Singer
Price: $257,200
Mortgage: $206,000
Lender: NBT Bank
Date: 2/7/14

80 Yorkshire Dr.
Buyer: Rachel Siam
Seller: Deutsche Bk Natl T
Price: $130,000
Mortgage: $134,693
Lender: Berkshire Bank
Date: 2/7/14

CLARKSBURG
44 Wheeler Ave.
Buyer: Amanda Mazza
Seller: Christopher Bleil
Price: $109,000
Mortgage: $111,224
Lender: Berkshire Bank
Date: 1/30/14

DALTON
11 Eleanor Rd.
Buyer: Eric Wigglesworth
Seller: Gary Flanagan +
Price: $201,500
Mortgage: $197,849
Lender: Academy Mtg
Date: 2/14/14

33 John St.
Buyer: Kiley Delisle +
Seller: James Rosier
Price: $150,000
Mortgage: $147,283
Lender: Academy Mtg
Date: 1/31/14

41 Mill St.
Buyer: Kirk Fox
Seller: Kirk Maconaughey +
Price: $79,000
Date: 1/29/14

488 E Housatonic St. U:17
Buyer: Mark Mcilquham +
Seller: Richard Bourbeau +
Price: $190,000
Date: 2/3/14

EGREMONT
13 Egremont Hts.
Buyer: Thomas Carrk +
Seller: Stuart Bizoza +
Price: $300,000
Mortgage: $240,000
Lender: Lee Bank
Date: 1/28/14

133 Jug End Rd.
Buyer: Blue Rider Stables 
Inc

Seller: FNMA
Price: $114,000
Date: 2/3/14

11 Mill Rd.
Buyer: Barbara Crosby
Seller: Gail Smallridge
Price: $340,000
Date: 1/28/14

76 Townhouse Hill Rd.
Buyer: Walter Mcteigue 
3rd +
Seller: Suzanne Starkey +
Price: $475,000
Mortgage: $384,000
Lender: Greylock FCU
Date: 1/30/14

FLORIDA
42 Tilda Hill Rd.
Buyer: Toryn Lane
Seller: Darin Lane
Price: $225,570
Mortgage: $198,700
Lender: Adams Community
Date: 2/7/14

GREAT
BARRINGTON

1 Chestnut Ridge Rd.
Buyer: Todd Mack +
Seller: Stephen Foose
Price: $237,500
Mortgage: $190,000
Lender: Salisbury B&T
Date: 1/24/14

64 Cottage St.
Buyer: Elizabeth Young
Seller: Gerace Genovese 
FT +
Price: $182,500
Mortgage: $135,000
Lender: Greylock FCU
Date: 2/3/14

21 Egremont Plain Rd.
Buyer: Kate Feuer
Seller: Pultorak Thomas 
Est +
Price: $225,000
Mortgage: $175,000
Lender: Berkshire Bank
Date: 1/31/14

32 Hollenbeck Ave.
Buyer: Sharon Gregory
Seller: Augustus Gregory 
3rd +
Price: $450,000
Date: 2/14/14

65 Hurlburt Rd.
Buyer: Hurlburt LLC
Seller: Nancy Duryee-Aas
Price: $599,000
Date: 2/3/14

198 Main St.
Buyer: GB Historic 
Preservation
Seller: New England 
Annual Conf
Price: $450,000
Date: 2/3/14

29 Mechanic St.
Buyer: Lynne Vadnais
Seller: Vivian Akel
Price: $230,000
Mortgage: $172,500
Lender: Lee Bank
Date: 2/7/14

239 Monument Valley Rd.
Buyer: Miles Unger +
Seller: Gregory Dow +
Price: $210,000
Date: 2/14/14

37 North St.
Buyer: Rachel Myers +
Seller: Emma Daigle
Price: $110,000
Mortgage: $110,000
Lender: Greylock FCU
Date: 1/29/14

6 Round Hill Rd.
Buyer: Robert Baier +
Seller: Irina Brook
Price: $385,000
Date: 2/3/14

Rose Ct. W U:12
Buyer: Donald Belfer
Seller: Blue Hill Commons 
LLC
Price: $265,700
Date: 2/3/14

HANCOCK
71-73 Jericho Rd.
Buyer: John Kowal
Seller: Dwight Adams +
Price: $337,500
Mortgage: $344,756
Lender: Quicken Loan
Date: 2/12/14

HINSDALE
316 Longview Ave.
Buyer: Detar LLC
Seller: Nationstar Mtg
Price: $94,500
Date: 1/21/14

231 Watson Rd.
Buyer: Zachary Wetherell +
Seller: Eileen Eberhard
Price: $220,000
Mortgage: $176,000
Lender: Adams Community
Date: 1/31/14

LANESBORO
15 Billings St.
Buyer: Joseph Trybus +
Seller: Elmer Kiontke
Price: $120,000
Mortgage: $96,000
Lender: Pittsfi eld Coop
Date: 1/30/14

120 Bull Hill Rd.
Buyer: Andrew Dimaggio +
Seller: Kathleen Kiventon +
Price: $426,500
Mortgage: $340,700
Lender: MountainOne
Date: 1/24/14

11 Profi le St.
Buyer: Greylock FCU

Seller: Richard Guilds
Price: $105,858
Date: 1/31/14

122 Silver St.
Buyer: Kathy Caton +
Seller: Bethany King +
Price: $375,000
Mortgage: $220,000
Lender: Adams Community
Date: 1/30/14

580 S Main St. U:104
Buyer: John Divito
Seller: Rupert Realty LLC
Price: $150,000
Date: 1/23/14

LEE
230 Church St.
Buyer: FRJF NT +
Seller: James Williams 
RET +
Price: $115,000
Date: 2/4/14

101 Fox Run
Buyer: Justin Cardillo
Seller: Dede Berkshire NT +
Price: $322,000
Mortgage: $286,580
Lender: Pittsfi eld Coop
Date: 1/30/14

85 High St.
Buyer: Ashli Minor
Seller: Paul Shields +
Price: $221,500
Date: 2/4/14

915 Pleasant St.
Buyer: TD Bank NA
Seller: Kids Korner Child 
Care +
Price: $175,000
Date: 1/21/14

51 Robert St.
Buyer: Patricia Mottarella
Seller: Edward Mottarella 
T +
Price: $120,000
Mortgage: $129,000
Lender: Lee Bank
Date: 1/30/14

755 Tyringham Rd.
Buyer: Gary Blank
Seller: Stanley Friedman
Price: $600,000
Mortgage: $480,000
Lender: Wells Fargo
Date: 1/214/14

850 Summer St. U:7
Buyer: Summit Hill Ent 
LLC
Seller: Enlightennext Inc
Price: $400,000
Mortgage: $167,000
Lender: Bay Colony
Date: 2/10/14

LENOX
2 Pinecroft Dr.
Buyer: Paul Gompers +
Seller: Levy FT +
Price: $925,000
Date: 2/14/14

30 Clifden Ct. U:1-5
Buyer: David Lipsius
Seller: Mary Meyer RET +
Price: $240,000
Mortgage: $216,000
Lender: Union Trust
Date: 2/7/14

NEW
MARLBORO

661 Canaan Southfi eld Rd.
Buyer: Vincent Cohan +
Seller: Samuel Farber 
RET +
Price: $1,000,000
Mortgage: $600,000
Lender: Berkshire Bank
Date: 2/14/14

114 Juniper Hill Rd.
Buyer: Steven Klein +
Seller: Joseph Goldstein +

Price: $715,000
Mortgage: $500,000
Lender: Salisbury B&T
Date: 1/27/14

171 New Marlboro
Buyer: Douglas Trumbull +
Seller: Frances Neidig
Price: $120,000
Date: 1/31/14

NORTH ADAMS
83 North St.
Buyer: Jennifer Meaney
Seller: Ellen Sutherland +
Price: $100,000
Mortgage: $89,900
Lender: Adams Community
Date: 1/29/14

192 Notch Rd.
Buyer: Juan Baena-Parra +
Seller: Mark Patenaude +
Price: $122,000
Mortgage: $119,790
Lender: Academy Mtg
Date: 1/30/14

16 Protection Ave.
Buyer: Adams Community 
Bank
Seller: Green River 
Builders LLC
Price: $90,000
Date: 2/7/14

143 W Main St.
Buyer: Lighthouse NT +
Seller: Lisa Harris
Price: $91,000
Date: 1/27/14

24 Watson St.
Buyer: Timothy Jolin +
Seller: Crawford Matthew 
Est +
Price: $118,000
Mortgage: $120,408
Lender: Academy Mtg
Date: 1/21/14

OTIS
85 N Lake Ave.
Buyer: Victoria Smith 
RET +
Seller: Sandra Thomas FT +
Price: $715,000
Date: 2/14/14

10 Ryan Ln.
Buyer: Hossein Shrrafi an
Seller: William Harbey +
Price: $140,000
Date: 2/6/14

228 Westerly Rd.
Buyer: Michael Merlini +
Seller: Lee Bank
Price: $75,000
Mortgage: $60,000
Lender: Village Mtg
Date: 1/31/14

PERU
102 E Main Rd.
Buyer: CSB Service Corp
Seller: William Spinney +
Price: $209,950
Date: 2/6/14

PITTSFIELD
225 Benedict Rd.
Buyer: Zuke Partnership
Seller: Greylock FCU
Price: $80,000
Date: 1/31/14

Blythewood Dr.
Buyer: Mae James NT +
Seller: Debra Kielman
Price: $395,000
Date: 1/30/14

25 Calumet St.
Buyer: Mark Leonard +
Seller: Nancy Morgan
Price: $165,000
Mortgage: $165,000
Lender: Mortgage Research
Date: 2/14/14

164 Doreen St.
Buyer: Ginella Cann
Seller: Scott Beauchemin
Price: $155,000
Mortgage: $147,250
Lender: Lee Bank
Date: 2/7/14

494 E New Lenox Rd.
Buyer: John Wallace
Seller: Joyce Michael Est
Price: $133,750
Mortgage: $107,000
Lender: Greylock FCU
Date: 2/7/14

112 Elizabeth St.
Buyer: Taylor Bartlett
Seller: Jan Blaszak
Price: $165,000
Date: 1/31/14

13 Elmhurst Ave.
Buyer: Nationstar Mortgage
Seller: Heather Morey +
Price: $142,514
Date: 1/28/14

93 Gravesleigh Ter.
Buyer: Anthony Mazzeo +
Seller: Cheryl George
Price: $485,000
Mortgage: $285,000
Lender: Greylock FCU
Date: 2/11/14

86 Harryel St.
Buyer: Nestor Riva +
Seller: Robert Beischel +
Price: $155,000
Mortgage: $139,500
Lender: Trustco
Date: 1/29/14

11 Hazelwood Ter.
Buyer: Nathan Dangona
Seller: William Donovan +
Price: $100,000
Mortgage: $188,500
Lender: Academy Mtg
Date: 1/24/14

21 Jubilee Ter.
Buyer: FNMA
Seller: Keith Balsamo +
Price: $158,130
Date: 1/21/14

29 New Hampshire Ave.
Buyer: Celerity Properties 
LLC
Seller: Amy Pelletier
Price: $141,500
Mortgage: $128,400
Lender: Pittsfi eld Coop
Date: 1/31/14

741 Pecks Rd.
Buyer: Zachary Seckler
Seller: David Monterosso +
Price: $125,000
Mortgage: $100,000
Lender: Greylock FCU
Date: 2/4/14

7 Peters Path
Buyer: Richard Nasman +
Seller: Charles Snyder
Price: $325,350
Mortgage: $260,000
Lender: Lee Bank
Date: 2/10/14

45 Pomeroy Ave.
Buyer: David Desrosiers
Seller: Wells Fargo Bank
Price: $81,500
Mortgage: $109,035
Lender: Pittsfi eld Coop
Date: 2/7/14

111 Ridgeway Ave.
Buyer: Christopher Mizell
Seller: Natasha Agolli
Price: $149,000
Mortgage: $152,203
Lender: Academy Mtg
Date: 1/24/14

176 S Mountain Rd.
Buyer: William Brown +
Seller: Michael 
Whitehouse +
Price: $285,000
Mortgage: $256,500
Lender: Academy Mtg
Date: 2/7/14

161 Stoddard Ave.
Buyer: Alfred Gelinas +
Seller: Sherry Scheer
Price: $150,000
Mortgage: $112,500
Lender: Pittsfi eld Coop
Date: 1/21/14

199 Union St.
Buyer: Caroline Perrone
Seller: James Conroy
Price: $94,000
Mortgage: $54,000
Lender: Greylock FCU
Date: 1/31/14

241 Wahconah St.
Buyer: Edward Mlynarczyk
Seller: Joseph Mlynarczyk
Price: $103,500
Mortgage: $82,800
Lender: Greylock FCU
Date: 1/23/14

6161 West St.
Buyer: John Kidd +
Seller: George Whaling
Price: $280,000
Mortgage: $170,000
Lender: Greylock FCU
Date: 2/7/14

464 Williams St.
Buyer: Lewis Reed Sr
Seller: Robert Dus
Price: $320,000
Mortgage: $256,000
Lender: Greylock FCU
Date: 2/10/14

Alpine Trail U:132
Buyer: Bruce Braffman +
Seller: Pines at Bousquet +
Price: $489,500
Mortgage: $391,600
Lender: Greylock FCU
Date: 2/11/14

2 Pondview Dr. U:C
Buyer: Michael Sukiennik
Seller: Patrick Sheehan
Price: $195,000
Mortgage: $185,250
Lender: Academy Mtg
Date: 2/14/14

RICHMOND
471 Cunningham Hill Rd.
Buyer: Daniel Mathieu +
Seller: 199 Bernice Cohen 
FT +
Price: $836,000
Date: 1/31/14

526 State Rd.
Buyer: George LLC
Seller: Margaret Lund NT +
Price: $315,000
Date: 2/12/14

2017 Swamp Rd.
Buyer: Joan Schultz
Seller: Joanne Fairfi eld +
Price: $180,000
Mortgage: $144,000
Lender: Berkshire Bank
Date: 1/24/14

SHEFFIELD
243 Bunce Rd.
Buyer: Matthew Turner
Seller: John Perotti +
Price: $187,500
Mortgage: $150,000
Lender: Berkshire Bank
Date: 2/7/14

136 Clayton Rd.
Buyer: Detar LLC
Seller: USA HUD
Price: $110,210
Date: 2/4/14

1304 Home Rd.
Buyer: Brian Clay +
Seller: Kevin Crosier
Price: $235,000
Mortgage: $235,000
Lender: TD Bank
Date: 2/3/14

1469 Salisbury Rd.
Buyer: Augustus Gregory 
3rd
Seller: Sharon Gregory
Price: $100,000,000
Mortgage: $800,000
Lender: Berkshire Bank
Date: 2/14/14

STOCKBRIDGE
22 Cherry Hill Rd.
Buyer: CHF RT +
Seller: Clover Swann +
Price: $142,500
Date: 2/6/14

3 Emerson Ln.
Buyer: Edith Pasalis +
Seller: Burton Miller
Price: $327,500
Mortgage: $262,000
Lender: Greylock FCU
Date: 1/24/14

1 Glendale Middle Rd.
Buyer: David Jadow +
Seller: Catherine Deely
Price: $2,150,000
Date: 1/31/14

3 Glendale Middle Rd.
Buyer: Fledgerdly LLC
Seller: Pam NT +
Price: $1,050,000
Date: 2/6/14

18 Main St.
Buyer: Leslie Manley +
Seller: August Murko +
Price: $1,925,000
Mortgage: $1,347,500
Lender: Morgan Stanley
Date: 2/3/14

WEST
STOCKBRIDGE

2 Jada Spring Ln.
Buyer: Edward Debarbieri +
Seller: David Blanchard +
Price: $625,000
Date: 2/3/14

WILLIAMSTOWN
300-302 Cole Ave.
Buyer: Kevin Kennefi ck +
Seller: David Killam +
Price: $175,000
Mortgage: $136,500
Lender: MountainOne
Date: 2/10/14

199 Luce Rd.
Buyer: Mollie Trova +
Seller: Lawrence Mattisom +
Price: $154,000
Mortgage: $124,000
Lender: Adams Community
Date: 1/23/14                   ◆

rrs TM

NOW CARRYING
WOOD JUNGLE GYMS 

IN SHEFFIELD!

WE TAKE HARD WATER PERSONALLY.

Culligan Water Conditioning, Inc.
392 Pittsfield Road

Lenox, MA
413-499-1144

Offer expires 4/30/14. See participating dealer for details. ©2013 Culligan International Co. 
May be subject to credit approval. Not valid with other offers. Dealer participation may vary. 
Coupon must be presented at time of sale. Contaminants may not be in your water.

Is your water softener giving you 100%?
We’ll make laundry brighter, skin smoother and hair shinier. 
We’ll knock out the rust and throw out the scale. We target 
odors, stains, and spots too. If you want to get “hooked-up”, just 
say “Hey Culligan Man”® or contact us at culligan.com.
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Berkshire County real estate transfers

Building Blocks
continued from page 1

former church had closed its doors in 2008 
after many years of serving the residents 
of the surrounding community. Its closing 
came as part of a broader consolidation of 
worship facilities throughout the region by 
the Roman Catholic Diocese of Springfield. 
Over the years several of these former church 
buildings have been acquired by businesses 
and nonprofit organizations for a range of 
new uses – from housing to office space to 
commercial operations.

The repurposing of All Souls as the 
new home for Building Blocks is the latest 
among these conversion projects. Providing 
financing for the purchase and renovations 
is Berkshire Bank.

“It’s a really good, sound building,” said 
Hadsell. It’s also large enough, she said, to 
allow for expansion of enrollment in some 
of the programs that are most in demand at 
Building Blocks.

Several age groups
Already one of the largest full-service child 

care centers in the region, Building Blocks 
currently has an enrollment capacity of 108 
children. Specific portions of that enrollment 
are allocated for infant, toddler, preschool 
and school-age (up to age 12) categories, 
with age-appropriate activities and programs 
structured for each group.

“With the move, we’ll be increasing 
our preschool and school-age enrollment,” 
Hadsell said. For preschool, enrollment will 
rise from 45 to 55, while the school-age 
number will jump from 30 to 52 – bringing 
total enrollment at the new facility to 150 
children.

“The school-age program especially is 
in big demand,” said Hadsell regarding 
the substantial increase planned for that 
age group.

Providing supervision combined with 
educational activities and programs for 
school-age children is 
something that Had-
sell introduced to the 
operation following 
the conversion from 
Tutor Time to Building 
Blocks. “That was an 
area where I really saw 
an opportunity to meet 
a need in the community,” she said.

Another service she introduced was the 
option for transportation. With a small fleet 
of vans, Building Blocks picks up children 
at home in the morning and brings them 
home at the end of the day. “We transport 
about 80 percent of our children,” said 
Hadsell.

For school-age children, the service can 
include home pick-up early in the morning 
for transportation to the center, and then 
transportation to school. “Our pick-up times 
start at 5:40 a.m.,” Hadsell noted. For the 
afternoon, the process is reversed, with kids 
transported to Building Blocks at the end of 
the school day, and then from there to their 
homes by 6 p.m.

With the planned increase in enrollment at 
the new site, Hadsell said the transportation 
support will also need to be enhanced. “We’ll 
be adding a small school bus to the three 
existing vans that we use,” she said.

While Building Blocks serves families 
from throughout the county, the option for 
transportation is limited to those living within 
the city. “With the increase in our school-age 
enrollment, we can service more schools in 
the city, but transportation will still be in 
Pittsfield only,” Hadsell said.

Long-term goal
While the addition of transportation 

and school-age programs were among the 
changes Hadsell initiated after the transition 
from Tutor Time, there were other desired 
improvements that she could not pursue at 
the existing location.

Tutor Time was originally established 
in Pittsfield as a franchise operation of the 
national chain of child care centers. “I was 
there from day one,” Hadsell said, recalling 
the center’s opening in August 1994.

It was both the first and last Tutor Time 
location to open in Massachusetts. After 
more than a decade of operation in the 
city, the company indicated that it planned 
to either sell or close the Pittsfield center, 
according to Hadsell.

At that time, Hadsell said, she had 
been exploring the possible purchase of 
another daycare center in the area. When 
Tutor Time ultimately decided to sell the 
Pittsfield center, Hadsell put aside her 
plans for the other business and worked 
out a deal with Tutor Time for the center 
she was already running.

“My own long-term goal had always been 
to operate my own center,” she said. “They 
offered a good deal to take over this one.”

The key benefit in this arrangement, she 
said, was the continu-
ity that it provided for 
the children, her staff 
and herself. The down-
side to that continuity, 
however, was that it 
meant continuing to 
live with the limitations 
and shortcomings of 

the existing location.
“When I thought about running my own 

center, I envisioned finding a larger space – 
someplace with a gym, with better parking 
and with room to expand,” Hadsell said.

A few years after establishing Building 
Blocks, Hadsell’s desire for these and other 
enhancements persisted, eventually prompt-
ing the search for a new location that led to 
All Souls Mission.

Last summer the Hadsells brought their 
plans for the former church to city officials 
for review and approval. They also worked 
to address and mitigate concerns expressed 
by some neighbors about the impact the 
daycare center might have on the residential 
neighborhood.

Following the December closing on the 
sale of the property, preliminary work on the 
renovation project was completed. “We got 
the pews out and did some prep work and 
[interior] demolition,” said Hadsell.

The project has now shifted to higher 
levels of activity, with much of the framing 
for new interior spaces completed in January 
and February.

The church interior is being reconfigured 
into eight classrooms for the various age 
groups and activities at Building Blocks. 
Two of those classrooms will be in part of the 
large open space that was used for worship 
services. The remaining space there will be 
used for a gym and recreational facility. The 
other classrooms are being built in the back 
section of the building.

The building’s existing kitchen facility 
will be renovated and updated for the daycare 
center’s needs. Other interior work to be 
done includes installation of new sprinkler, 
electrical and security systems.

The property features a driveway on each 
side leading to and from a large parking 

area to the rear of the building. A portion 
of that parking lot nearest to the building 
will be torn up and replaced with a fenced 
playground area with grass and recreational 
equipment.

“That’s something we’re really looking 
forward to,” said Hadsell, noting that the 
current location has a small playground on 
part of the rooftop parking lot at the Dalton 
Avenue Plaza. “We’re really limited in the 
kind of activities and equipment we can 
have there.”

In addition to the indoor and outdoor 
play areas, the new location for Building 
Blocks will also provide access to other 
nearby recreational facilities. “We’ll be right 
near some city parks,” Hadsell noted. “The 
neighborhood setting means we can do a lot 
more walking field trips than we can at our 
current location.”

Family business
The overall renovations for the conver-

sion project are being handled by general 
contractor Chris May Builders. Hadsell noted 
that the Richmond company is one that her 
husband Keith has worked with as a foreman 
and carpenter for 28 years.

The Hadsells’ son, Jamie, had also worked 

with Chris May Builders for the past five 
years. Diana Hadsell noted that he recently 
left that position and is now working at 
Building Blocks.

“It really is a family business,” she com-
mented, noting that her husband also handles 
maintenance for the center (along with his 
carpentry work), and that their daughters 
Samantha and Kaitlyn are both currently 
teachers at Building Blocks.

Another family member – by marriage 
– is also one of her longest-tenured staff 
members. Nicole Hadsell started working 
at Tutor Time 16 years ago while in high 
school, when she was then dating her future 
husband, Jamie. She now serves as one of 
Hadsell’s assistant directors.

The center’s other assistant director, Amy 
Perras, is also a veteran staffer at Building 
Blocks, having worked with Hadsell for the 
past 15 years.

Overall, staffing at Building Blocks is cur-
rently at 18 full- and part-time employees. 
Hadsell said that several new positions will 
be created with the move to the new location 
and the enrollment expansion.

That move is tentatively slated for this 
August. “It’ll be 20 years to the month from 
when we opened here,” Hadsell noted.◆

Sitting in one of the activity rooms at Building Blocks’ current location at the Dalton Avenue Plaza, Diana and Nicole Hadsell note that the busy parking lot and 
other factors at the commercial complex have limited some aspects of their operations – especially with regard to outdoor activities for the children.

For preschool, enrollment 
will rise from 45 to 55, while 
the school-age number will 

jump from 30 to 52 – bringing 
total enrollment at the new 

facility to 150 children.
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STORE “GOODBUY” SALE
CONTINUES!

NEw SpRING-SUmmER 2014 FAShIONS
Come shop at less than retail on current stock!

Enter our GOODBUY contest with every dollar you spend!
We may be closing…but why not go out with a bang and have a 

little fun! Now’s the time to stop in and say GOODBUY!

Open daily 10 aM (Monday-Saturday)

413-499-0008
137 North Street, Suite C • The Shops in Crawford Square

Like us on Facebook for updates
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Pittsfield
70 South St.

(413) 447-7304

110 Dalton Ave.
(413) 395-9626

Dalton
488 Main St.

(413) 684-1551

Gt. Barrington
325 Main St.

(413) 528-2840

www.pittsfieldcoop.com
Member FDIC        Member SIF                Equal Housing Lender

The Pittsfield Cooperative Bank opened in 1889 intent on helping our neighbors build a better

community. At the end of year one, assets totaled $7500.01. Ten years later, assets had grown to

$338,967 and 250 families owned their homes while new businesses began to fill the horsecar line

from Park Square to Pontoosuc Lake – all thanks to loans from The Co-op.

Loyalty? During the Great Depression, mortgage and business loan payments were suspended by

the Bank and customers were allowed to run in arrears until they could catch-up – and they did.

Today – in an era where Big Banks are known for bad behavior – The Co-op still practices the

responsible banking envisioned by its Founders. And, we know the value of experience therefore

we feature the most seasoned lending team in the County. Plus, with assets exceeding $255 million,

the Bank is now one of the best capitalized lenders in the entire Commonwealth.

Looking for a bank with character, commitment and capital? 
Well… it’s fair to say that history is on our side.
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