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‘We’re building 
a village’

Eagle Mill redevelopment plan proceeds in earnest

Sustainable Berkshires report 
points to challenges of region’s 
aging workforce, youth exodus

Demographics’ 
dual dilemmas

By John Townes
The future is now.
That’s the primary impression that Nat 

Karns, director of the Berkshire Regional 
Planning Commission (BRPC), said he 
gleaned from the findings of Sustainable 
Berkshires, the newest version of the long-
range comprehensive regional master plan 
that BRPC compiles and updates every 10 
to 15 years.

After three years of preparation, the Sus-
tainable Berkshires master plan was formally 
adopted in March by BRPC, the designated 
agency for regional planning initiatives 
whose board is comprised of representatives 
of the county’s municipalities.

In addition to establishing goals and priori-
ties, the master plan provides a snapshot of 
the county at a point in time, serving as both 
a wide-ranging overview and an in-depth 
assessment of the region’s current status, 
trends and goals.

For any given region, it could be said that 
demographics are destiny. The characteristics 
and patterns of the population of a region 
have a great deal to do with its economic and 
social conditions, as well as determining its 
strengths and liabilities.

Karns noted that the demographic find-
ings in Sustainable Berkshires are not new 
or unexpected, but they are sobering.

With the combination of an aging popu-
lation and an ongoing exodus of younger

continued on page 16 By Brad Johnson
The new plan taking shape for redevelopment of the Eagle Mill 

complex in Lee can be characterized by its ABC’s – ambitious, 
bold and costly.

“We’re spending a lot of money looking at what to do with this,” 
said Jeffrey Cohen.

The Great Barrington resident and recent arrival to the Berkshires 
is the driving force behind efforts to bring new life to the former 
mill complex situated at the northern edge of downtown Lee along 
the Housatonic River.

At the same time, Cohen is also pursuing a second redevelop-
ment project in the 
region. In early April 
he completed his pur-
chase of a former mill 
building in Adams, 
which he is planning to 
convert to affordable 
housing units (see ac-
companying story on 
page 13).

Cohen’s vision for 
the Lee property – a 
melding of residen-
tial, commercial and 
community compo-
nents into a cohesive 
and coherent package 
– is synergistic at its 
core: one in which, he 
believes, the overall 
impact and benefit to 
the community will be 
greater than the sum of 
its integral parts.

“We’re building a village,” Cohen commented in a recent interview 
outlining his plans for the mill.

Those plans have been taking shape gradually over the past year 
as Cohen has met with a host of state and local officials, com-
munity leaders and other parties who have an interest in the site’s 
redevelopment. That includes discussions with those who may be 
in a position to facilitate his plans for the site as well as those who 
could become active players and participants in the project as it 
moves forward.

“We’ve met and talked with a lot of people to try to build a con-
sensus among a variety of interests about what this site can become,” 

said Cohen.
He is now moving 

to the next stage of that 
process by presenting 
his plans for the mill’s 
redevelopment to the 
town as a whole. On 
April 24 he will be 
holding a public meet-
ing tentatively slated 
for 7 p.m. at Lee High 
School.

“The objective is to 
explain how we have 
arrived at the proposed 
site plan and uses,” 
said Cohen. “We want 
to educate people on 
the limitations created 
by historic buildings, 
and discuss the highest 
and best uses of these 
facilities.”
continued on page 10

‘Fringe’ festival finds 
sanctuary in Pittsfield
Edgy attraction’s move to former 
church comes following conversion 
to multi-purpose performance site

By John Townes
The recent announcement that The 

Berkshire Fringe performing arts festival is 
moving from Great Barrington to downtown 
Pittsfield this summer adds both an edge and 
another attraction to the city’s growing slate 
of cultural activity.

It also marks the emergence of the Shire 
City Sanctuary – which will host the festival 
within the former Notre Dame Church at 40 
Melville St. – as a full-fledged venue for the 
performing arts and other gatherings in the 
city center.

“The new availability of Shire City Sanc-
tuary for public events and the support of 
Pittsfield’s Office of Cultural Development 
have combined to make this big move an 
easy transition for us,” said Berkshire Fringe 
co-founder Sara Katzoff.

“We’re extremely pleased to welcome 
The Berkshire Fringe Festival to Pittsfield’s 
vibrant Upstreet Cultural District this sum-
mer,” said Pittsfield Mayor Dan Bianchi 

continued on page 19

Jeffrey Cohen of Mill Renaissance LLC is well into the second year of a due diligence process for his proposed purchase and redevelopment of the former Eagle 
Mill. His plans for conversion of the property into a mixed-use commercial and residential complex will be presented at public meeting in Lee on April 24.

Located along the Housatonic River and adjacent to the town’s commercial district, the Eagle Mill is being 
eyed for a mixed-use redevelopment project that would cost in the range of $50 million to $75 million. 
Among other features, it would include a 60-room boutique hotel in the main brick building shown here.
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Peak performance is goal 
for April 23 Tech Summit

By Brad Johnson
The Williamstown Chamber of Commerce 

is doing its part to help small businesses reach 
their peak performance level.

On April 23, the organization – in con-
junction with the North Adams Chamber 
of Commerce and the Franklin 
County Community Develop-
ment Corporation (CDC) 
– is presenting Tech 
Summit 2014, a half-
day event featuring a 
series of workshops 
aimed at improv-
ing small business 
digital technology 
strategies.

“Small business-
es tend to struggle 
with these issues the 
most,” said Jennifer 
Civello, executive direc-
tor of the Williamstown 
Chamber, noting that owners 
are often so busy doing everything 
else that tasks like social media marketing are 
neglected. “The owners know these things are 
important but they fall by the wayside.”

Civello said the concept for the Tech 
Summit came about as part of the cham-
ber’s commitment to presenting regular 
educational programs for its members. “Our 
educational committee, led by Tracy McCon-
nell of MountainOne Bank, decided that we 
should offer educational seminars on at least 
a quarterly basis,” she explained.

The first of these programs, held on Feb. 6 
at The Orchards, featured Keith Girouard of 
the Berkshire Regional Office of the Massa-
chusetts Small Business Development Center 
Network, who led an hour-long interactive 
presentation on “Small Business: Challenges, 
Growth and Strategies for Today.”

The upcoming Tech Summit, to be held 
from 8:30 a.m. to 1 p.m. at Charles H. Mc-
Cann Technical High School in North Adams, 
is a more ambitious undertaking.

Civello noted that it came about as the 
result of a meeting with representatives from 
the North Adams Chamber of Commerce 
and the Franklin County CDC (which has 
an outreach office in North Adams as part 

of a grant-funded program that includes 
Berkshire County).

“Small businesses 
tend to struggle 

with these is-
sues the most. 

The owners 
know these 
things are 

important but 
they fall by 

the wayside.”
“We wanted to do 

something that was broader 
in scope,” said Civello. “So 

the Tech Summit was designed as 
a half-day program that could give [partici-
pants] some easy tips and tools to use right 
away, but also provide them with resources 
that they could follow up on afterwards on 
their own.”

The organizers arranged to hold the event 
at McCann Technical School, a venue that 
has both the space and technology tools to 
support the presentations. With the school 
closed for spring break, Civello said, the pro-
gram is being held in the video conference 
room which is equipped with computers and 
other tools that will allow for more interac-
tive workshops. (She noted that participants 
can also bring and utilize their own laptops 
if they prefer.)

The Tech Summit begins with a brief 
introduction, followed by a series of 30-to-
40-minute workshops on various technol-
ogy issues.

The topics to be covered, and those giving 
the presentations, include:

• Search Engine Optimization & Web 
Design – Allen Jezouit, owner of Berkshire 
Direct;

• Google Business Photos – Eric Wood, 
Google certified photographer and owner 
of Inside Three Sixty;

• Email Marketing – Liz Provo, Mass 
Marketing Resources and Constant Contact 
consultant; and

• Social Media – Eugenie Sills, social me-
dia consultant and owner of TWT Media.

Following the programs, presenters will 
be available to discuss these subjects with 
attendees on an informal basis. “They can 
also arrange for follow-up meetings if they’re 
interested,” said Civello.

In addition to the presenters, Civello said 
that attendees will be given a list of other 
resources and businesses that can assist them 
with technology-related issues.

The event concludes with a catered lunch, 
which is included in the event’s $20 regis-
tration fee.

Civello noted that the Tech Summit is 
designed to accommodate up to 40 partici-
pants. If there is enough demand beyond that 
attendance level, she said a second session 
could be added that would run simultane-
ously, with presenters rotating from one 
session to the next.

She also said that this first summit may 
be just the tip of the technology iceberg. “I 
don’t think the Tech Summit stops here,” 
she said, noting that some subjects covered 
here may be explored in more depth in other 
programs, while other topics not included in 
the first Tech Summit may be the basis for 
future events.

Speaking of future events, Civello noted 
that the chamber is in the planning stage 
for its next educational seminar. This one, 
to be held in conjunction with the Franklin 
County CDC on a date to be determined in 
May, will focus on retailers and the process 
of purchasing for the holiday season.

Registration for Tech Summit 2014 is 
due by April 21. For more information on 
the summit or other upcoming programs, 
email info@williamstownchamber.com or 
call 413-458-9077.◆

Efficiency drives Porchlight 
merger with Chicopee VNA

By John Townes
A simple agreement to share a staff member 

has led to a merger between Porchlight VNA/
Home Care of Lee and Chicopee VNA.

The merger was approved unanimously 
by the boards of directors of both nonprofit 
home-care organizations on March 17. It 
formally went into effect on April 1.

“This started last year, when the two 
organizations worked out an arrangement 
to share Porchlight’s CFO, who spent part 
of the week working for us and a day or 
two working at Chicopee VNA,” said Holly 
Chaffee, president and CEO of Porchlight. 
“Then we started talking about other ways 
we might share resources, and that led to the 
idea of an actual merger.”

The merger includes the integration of 
four entities: Porchlight VNA and its home-
care division, Porchlight Home Care; and 
Chicopee VNA and its home-care division, 
Great to be Home Care.

All of the entities will be commonly branded 
under the Porchlight name. The headquarters 
for Porchlight will remain in Lee.

Porchlight (previously known as the Lee 
Regional Visiting Nurse Association) has 
operated since 1912 and employs more than 

Balanced Approach…
Rock Solid Advice

Securities offered through
LPL Financial, member FINRA/SIPC

Retirement Income Planning
& Asset Management

92 Elm St. • Pittsfield
413.442.8190

www.balance-rock.com

Now availaBle oNliNe…

Is your office copy of Berkshire Trade & Commerce always disappearing 
before you get to finish it?

Did you forget to save a news story or an ad of interest from a past issue?

Do you have associates in other regions who would be interested in 
business and economic news about the Berkshires?

Do you really, really, prefer reading newspapers on your tablet or laptop?

GooD news! Berkshire Trade & Commerce is now available in its full print 
version as a downloadable PDF by visiting:

www.btaconline.com
If you have questions or comments, please contact us at:

413-447-7700 • info@btaconline.com

MAYNARD LANDSCAPE
& GARDEN CENTER

DESIGN, INSTALLATION & MAINTENANCE
GARDEN CENTER PLANTS & ACCESSORIES

DECORATIVE CONCRETE RESURFACING

 Foundation Plantings
Call us now for:

 B L U E P R I N T  T O  C O M P L E T I O N

413-499-4545



3May 2014  Berkshire Trade & CoMMerCe

news & notes from the region

200 people with a $6.5 million annual bud-
get. Chicopee VNA, which is 70 years old, 
employs about 100 people with a $4 million 
annual budget.

Under the merger agreement, all employ-
ees of both organiza-
tions will continue in 
their jobs.

Chaffee will remain 
in her position as presi-
dent and CEO of the 
combined agency. Judy 
Cote, the former CEO 
of Chicopee VNA, has become chief operat-
ing officer.

Chaffee and Cote said the merger made 
sense for a number of reasons and enables 
them to serve their combined service areas 
more effectively.

“Today, health care is regional and de-
mands partnerships,” said Cote. “For smaller 
free-standing nonprofit healthcare organiza-
tions to survive and thrive, we must band 
together to find greater efficiencies.”

Chaffee noted that another change on the 
horizon will make efficiency even more impor-
tant. As part of the current national reorganiza-
tion of health care, Medicare reimbursements 
for home-care visits are slated to be cut by 14 
percent over the next three years.

“That means organizations like ours have 
to widen our footprints and find additional 
efficiencies,” said Chaffee.

She noted that, as part of the merger, 
Chicopee VNA records will be integrated 
into Porchlight’s electronic records system, 
which is expected to bring savings.

The merger will combine the service 
areas of both organizations. Porchlight has 
served all of Berkshire County and a number 
of hilltowns in Hampshire and Hampden 
counties. Chicopee VNA has served all of 
Hampden County and hill towns in Hamp-
shire County.

Porchlight will operate four different office 
spaces, including the Porchlight VNA head-
quarters on Park Street and the Porchlight 
Home Care headquarters on High Street in 
Lee, as well as the Porchlight Devonshire 
satellite office, located in Devonshire Estates 
on Pittsfield Road in Lenox. The Porchlight 
Chicopee branch will be based at 2024 
Westover Rd. in Chicopee.

The Porchlight VNA board of directors 
will add three former Chicopee VNA board 
members. The Porchlight Home Care board 
of directors will add one former Great to be 
Home Care board member.

Chaffee said that one advantage of the 
shared identity of both organizations is that it 
more clearly represents their regional nature. 
(That was also among the goals of the orga-
nization’s rebranding two years ago when 
it changed its name from the Lee Regional 
VNA to Porchlight.)

“Although we actually serve a large area, 
names like Lee VNA and Chicopee VNA tend 
to make people think the service only cov-
ers one town or city,” she said. “Sharing the 
name of Porchlight gives us a more regional 
identity. The word Porchlight also conveys 
a sense of home and warmth, which is what 
we emphasize in our services.”

One regional shake-up that occurred in 
late March was the closing of North Adams 
Regional Hospital and its affiliated organiza-
tions in northern Berkshire County, including 
the Visiting Nurse Association and Hospice 

of Northern Berkshire. 
If that organization 
remains closed, it will 
create a large void in 
northern Berkshire 
County for visiting 
nurse and other home 
health services.

“That’s a devastating situation,” said 
Chaffee. “We already provide services there 
and we are able and willing to take on ad-
ditional patients and staff that were served 
by Northern Berkshire VNA, if that becomes 
necessary. However, we all will have to see 
what happens with that. It will ultimately be 
up to the patients there whether they choose 
to transition to us.”

On a brighter note, Chaffee said that the 
staff and board of Porchlight and Chicopee 
VNA are enthusiastic about the merger of 
their organizations.

“We’re all very excited about this,” she 
said. “We’re happy that it will allow both 
organizations to maintain our free-standing 
status and continue to serve the region.”◆

BYP showcase to promote 
involvement in nonprofits

By John Townes
The Berkshire Young Professionals (BYP) 

group is placing a spotlight on nonprofit or-
ganizations at its upcoming 2014 Nonprofit 
Showcase.

The event will take place at the Crowne 
Plaza in Pittsfield on April 24 from 5 to 7:30 
p.m. It is free and open to the public.

With the subtitle “Get Involved To Build 
A Better Berkshires,” the showcase has the 
basic goal of presenting opportunities to 
participate in the activities of the region’s 
nonprofit community organizations.

The event will feature tables sponsored by 
area nonprofit organizations, with represen-
tatives available to describe their activities 
and discuss opportunities for participation 
as volunteers or board members.

“It’s a way to bring together people who 
want to become involved in the community 
and organizations that are looking for vol-
unteers and board members,” said Danielle 
Thomas, coordinator for events and programs 
with the Berkshire Chamber of Commerce, 
which sponsors the BYP.

Table space is available to nonprofit orga-
nizations at no cost. “We’re able to offer free 
admission and table space because the event 
has the support of business sponsors who are 
covering the costs,” said Thomas.

Light refreshments and an open bar will 
also be available.

This is the second year that the BYP has 
sponsored the Nonprofit Showcase. “The first 
showcase last year went very well, and so we 
decided to do it again,” said Thomas.

She added that there has already been a 
great deal of interest in participation in this 

year’s showcase. “There’s been a lot of buzz 
about it, and many nonprofits have already 
signed up for tables,” she said.

The roster of participants is diverse, and 
includes organizations in the arts, social 
services, health care, youth programs and oth-
ers. They will be offering information about 
many different types of volunteer positions 
available, including board memberships.

A sampling of organizations that have 
already signed up for tables include the Al-
zheimer’s Association, the Berkshire Chapter 
of the American Red Cross, BART Charter 
Public School, Barrington Stage Company, 
the Berkshire County Regional Employment 
Board, Berkshire Dance Theatre, Berkshire 
Fringe, Central Berkshire Habitat for Human-
ity, Civitan Club of Pittsfield, The Eagles 
Band, Elder Services of Berkshire County, 
Porchlight VNA and Homecare, the Housa-
tonic Valley Association, Equus Therapeutic, 
the Eleanor Sonsini Animal Shelter, and the 
Western Massachusetts Council Boy Scouts 
of America, among others.

Organizations interested in a having a table 
at the event are encouraged to call Thomas 
at 413-499-4000 ext. 126.◆
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the month in businessApril 16: Chamber Nite at Security Plumbing & Heating 
Supply in North Adams for members of the Berkshire Chamber 
of Commerce. 5 p.m. RSVP. 413-499-4000. 

April 16, May 22: ABCs of Navigation For Caregivers, 
workshop for family members caring for a senior parent, spouse, 
grandparent or other older relative, with tips to improve the 
quality of life of both the caregiver and care recipient. April 16 
from 4 to 5 p.m. at the Spitzer Center, 116 Ashland St., North 
Adams; May 22 from 1 to 2 p.m. at the Florida Senior Center, 
367 Mohawk Trail. Call 413-464-1519 for more information.

April 17: 12th Annual Undergraduate Research Conference 
hosted by Massachusetts College of Liberal Arts, beginning 
at 8:30 a.m. in the Venable Gym, when hundreds of MCLA 
students will present their research. For more information, 
go to www.mcla.edu/Undergraduate/Experience/undergradu-
ateresearch/conference.

April 18: BCC Foundation $1 Book Sale to benefit the 
foundation’s Overcoming Obstacles Scholarship given annu-
ally to students who have health obstacles and are pursuing a 
degree. Each book priced at $1. From 7:30 a.m. to noon in the 
Susan B. Anthony Lounge at Berkshire Community College in 
Pittsfi eld. 413-236-1680.

April 18: Ribbon-cutting ceremony for the new Facilities 
Department Building at Massachusetts College of Liberal Arts, 
with MCLA President Mary Grant and the college’s facilities 
team. 11 a.m. at 341 Ashland St., North Adams. Free and open 
to the public. For information, call 413-662-5203.

April 19: Arts, Culture and the Economy: One Year Later, 
with state Rep. Gailanne Cariddi and others discussing how 
the arts can improve the quality of life in a region and serve 
as an economic driver. A MASSCreative/Creative Community 
Forum Event, in conjunction with MASSCreative’s Create the 
Vote campaign. 6 p.m. at #102 in the Eclipse Mill Loft, 243 
Union St. in North Adams. Information at Facebook page Arts, 
Culture and the Economy-One Year Later.

April 19: ThinkFOOD Conference co-sponsored by the new 
Center for Food Studies at Bard College at Simon’s Rock and 
The Nutrition Center. Takes place on the college’s campus in 
Great Barrington. Includes presentations and discussions on 
“Perceptions and Perspectives: Our Regional Food Culture,” 
“Fuel the Body, Fuel the Mind: Current Research and Teach-
ing,” and “Practical Matters: The Challenges of Feeding Our 
Students.” Due to limited seating, registration is required. For 
information and to register for the conference, visit simonsrock.
campusguides.com/foodstudies.

April 19: Earth Day workday held by Great Barrington Housa-
tonic River Walk from 9 a.m. to 2 p.m. with planting and other 
restoration work. Volunteers meet at the W. E. B. DuBois River 
Garden Park by the former Searles Middle School parking lot 
on River Street. For information, visit www.gbriverwalk.org 
or contact Rachel Fletcher at 413-528-3391.

April 19, May 17: Pittsfi eld Repair Cafe, where volunteers fi x 
broken and damaged items for free, such as non-working but 
repairable lamps, vacuum cleaners, and other small appliances, 
clothing and fabric items, bicycles, and blades for sharpening (no 
watches, jewelry, shoes, CRT monitors, TVs, or small electron-
ics, such as phones). From 1 to 5 p.m. in the basement of St. 
Stephen’s Church, 67 East St. (enter through the Allen Street 
door). More information on Facebook at Pittsfi eld Repair Cafe 
or call 413-212-8589 or email jmh227@hotmail.com. 

April 21-25: Stuff a Bus, with collections of food in a bus for 
local food pantries. Sponsored by Sheffi eld Kiwanis. 9 a.m. to 
5 p.m. Berkshire GMC Lot on Route 7.

April 22: Team Building with Horses, an open house and 
interactive demonstration of how to develop effective communi-
cations and other skills in business and other organizations using 
the EAGALA model of Equine Assisted Learning. 4:30 p.m. at 
the Berkshire Equestrian Center in Richmond. 310-488-9777. 

April 23: Tech Summit 2014, a free half-day event featuring 
workshops aimed at improving small business digital technol-
ogy strategies, sponsored by the Williamstown Chamber of 
Commerce and others. 8:30 a.m. to 1 p.m. at McCann Technical 
High School in North Adams. For details, see story on page 2. 
Register by April 21 by emailing info@williamstownchamber.
com or calling 413-458-9077.

April 24: Citizenship Processing Day to assist potential ap-
plicants with information about naturalization process, screening 
for eligibility and other services. Sponsored by the Berkshire 
Immigrant Center, 10 a.m. to 3 p.m. at the First Baptist Church, 
88 South St. in Pittsfi eld. For information, call 413-445-4881 
or visit www.berkshireic.com.

April 24: 2014 Nonprofi t Showcase, a free public event with 
representatives from area nonprofi t organizations with informa-
tion about opportunities for volunteer and board service. 5:30 
to 7:30 p.m. at the Crowne Plaza in Pittsfi eld. Sponsored by 
Berkshire Young Professionals. 413-499-4000.

April 24: Farmers’ Roundtable Discussion on “Successes, 
Opportunities, and Challenges Farming in the Berkshires.” 
Conclusion of the Green Living Seminar Series presented by 
Massachusetts College of Liberal Arts on the theme of “Culti-
vating a Sustainable Food System.” 5:30 p.m. in Murdock Hall 
room 218 on the MCLA campus. For more information, go to 
www.mcla.edu/greenliving or call 413-662-5303.

April 25: Berkshire Family And Individual Resources an-
nual meeting, 7:30 a.m. at the Williams Inn in Williamstown. 
Sponsored by Greylock Federal Credit Union. $10 suggested 
donation. Those interested in attending should contact Carol 
Fox at BFAIR at 413-664-9382 ext. 40, email cfox@bfair.org 
or at www.bfair.org.

April 25: Goats in the Woods, a community celebration at 
Pine Cobble School in Williamstown, co-sponsored by Wil-
liams College Sustainable Food & Agriculture Program, Black 
Queen Angus Farm, and Wild Oats Market. Begins at 4 p.m. 
with a walk in the Pine Cobble woods to visit goats being raised 
there. Followed by a full-course gourmet dinner with cuisines 
of northern and sub-Saharan Africa, and a presentation by 
Dr. Peter Smallidge, director of the Cornell University Arnot 
Teaching and Research Forest. Walk and presentation are free. 
The dinner is $15 per person. For information, call Robin Riley 
at 413-458-8060.

April 25: Wine Tasting & Silent Auction fund-raiser for 
the Northern Berkshire Business & Professional Women’s 
Scholarship Fund, 6:30 to 8:30 p.m. at the Williams Inn in 
Williamstown. Tickets are $35 in advance ($40 at the door) 
and can be purchased at Experienced Attire, 79 Park St. in 
Adams (call owner Nancy Lescarbeau at 413-743-7875) or at 
the Williams Inn front desk.

April 25: Empty Bowl Dinner, fund-raiser for the Berkshire 
Food Project. First Congregational Church in Williamstown, 
with seatings at 5 and 6 p.m. Tickets are $30 and are available 
at Wild Oats in Williamstown or by calling the Berkshire Food 
Project at 413-664-7378.

April 25: Speakeasy Soiree, biennial gala of the Food Bank of 
Western Massachusetts, 6:30 p.m. at The Log Cabin in Holyoke. 
For full details, go to www.FoodBankWMA.org.

April 26: Annual Community Shred Day presented by Grey-
lock Federal Credit Union from 9 a.m. to noon at the Berkshire 
United Way parking lot on the corner of South Street and Clinton 
Avenue in Pittsfi eld. Personal papers only, with $1 per box 
suggested donation to benefi t Berkshire United Way. For more 
information, contact Joanne Billow at 413-236-4000.

April 26: Fishing Derby for youth 14 and under at Wild Acres 
Park in Pittsfi eld, sponsored by the Pittsfi eld Conservation 
Commission and Lyon Aviation. 8 a.m. to 2 p.m. Free. For 
information, contact Rebecca Tefft at 413-499-9370.

April 26: Prescription Drug Take-Back Initiative to col-
lect unused or unneeded prescription medications to prevent 
potential for abuse or accidental ingestion. Sponsored by the 
Northern Berkshire Community Coalition. Collection points 
will be set up from 10 a.m. to 2 p.m. at Adams Police Station 
at 4 School St., the North Adams Police Station at 11 Summer 
St., the Williamstown Police Station at 31 North St., and the 
Berkshire Mall Food Court in Lanesboro.

April 27: “Shakespeare’s Physical Text – The Language of 
Comedy and Violence on Stage,” presented by Tony Simotes, 
artistic director at Shakespeare and Company. Part of the Lenox 
Library’s Distinguished Lecture Series. 4 p.m. in the library’s 
Sedgwick Reading Room. For information, visit lenoxlib.org 
or email info@lenoxlib.org.

April 27: Pittsfi eld Economic Revitalization Corporation 
Annual Meeting including a panel of small business owners 
that have been assisted by PERC. 7:30 a.m. in the Susan B. 
Anthony Center at Berkshire Community College in Pittsfi eld. 
Breakfast buffet served. For information, call Ann Dobrowolski 
at 413-499-9371.

April 27: Festive Brunch to benefi t the Berkshire Grown 
organization and celebrate start of the growing season. 11 a.m. 
to 1 p.m. at the Prairie Whale Restaurant in Great Barrington. 
$25. Information at berkshiregrown.com.

April 27: Library Talk with Stewart Edelstein, author of du-
bious doublets: a delightful Compendium of Unlikely word 
Pairs of Common origin, tracing back seemingly unrelated 
modern English words through the millennia to reveal their 
common roots. 4 p.m. at the Stockbridge Library in Stockbridge. 
413-298-5501.

 April 29: School Tour Days at the Montessori School of the 
Berkshires, 21 Patterson Rd. in Lenox Dale, at 9 a.m. and 
10 a.m. Opportunity to observe classes in session and to see 
Montessori’s discovery-based education. Information at www.
BerkshireMontessori.org or 413-637-3662. 

April 29: Brown Bag Lunch Forum on preparedness for man-
made or natural disasters. Led by Jim Tobin of New England 
Safety Consultants/ERT. Noon at the 1Berkshire’s Central Sta-
tion, 66 Allen St. in Pittsfi eld. Sponsored by Berkshire Chamber 
of Commerce. RSVP 413-499-4000.

April 29: Grand Budapest Hotel Baking Workshop sponsored 
by Images Cinema, in conjunction with the new Wes Anderson 
fi lm’s run at the cinema. Instruction  provided by Brent Wasser, 
manager of the Sustainable Food and Agriculture Program at 
Williams College, who has worked in a number of fi ne pastry 
shops in Europe, and who will teach participants how to make 
Courtesan au Chocolat, a pastry featured in the fi lm. 6 to 8:30 
p.m. at Williamstown’s First Congregational Church kitchen. 
$18 fee includes all ingredients, and all participants will take 
home a Courtesan au Chocolat pastry. Space is limited, and 
advanced registration is required. Call 413-458-1039 to make 
a reservation with your credit card by April 21. 

April 29: Massachusetts Advanced Manufacturing Summit 
2014, hosted by the Commonwealth of Massachusetts, brings 
together leading executives and managers from the manufacturing 
industry to share best practices, network, and discuss opportunities 
and challenges. Held at the DCU Center, 50 Foster St., Worcester 
from 7 a.m. to 3 p.m. To register or for more information, go to 
ampitupma.com/summit, or contact Kari Johnston at 617-912-
3817 or email kjohnston@therendongroup.com.

April 30: SPARK! Networking Event sponsored by Berkshire 
Creative. Free to members and supporters of the creative econ-
omy. 5:30 p.m. at MCLA Church Street Center in North Adams. 
RSVP at 413-499-1600 ext. 103 or BerkshireCreative.org. 

April 30: Good News Business Salute Breakfast sponsored by 
the Berkshire Chamber of Commerce. Keynote speaker Albert 
A. Ingegni III of Berkshire Healthcare Systems and chair of 
the Berkshire County Regional Employment Board, who will 
highlight the new Berkshire Labor Market report. 7:45 a.m. 
at the Country Club of Pittsfi eld. $25 for members $35 for 
nonmembers. RSVP 413-499-4000. 

April 30: SPARK! Networking Event sponsored by Berkshire 
Creative. Free to members and supporters of the creative econ-
omy. 5:30 p.m. at MCLA Church Street Center in North Adams. 
RSVP 413-499-1600 ext. 103 or BerkshireCreative.org. 

May 1: 2014 Cultural Season Kick-off, presented by the 
Southern Berkshire Chamber of Commerce, with several 
types of cultural organizations sharing information about their 
programs in a fun and social atmosphere. Crissey Farm in 
Great Barrington from 5:30 to 8:30 p.m. Admission $20 in 
advance, $25 at the door, which includes a free “raffl e” ticket 
for event prizes as well as hors d’oeuvres, beer, wine and 
other refreshments. For more information, call the Southern 
Berkshire Chamber of Commerce at 413-528-4284 or email 
betsy@southernberkshirechamber.com.

May 1: Great Barrington Green Drinks, informal gathering 
of people interested in conservation and environmental issues 
on fi rst Thursday of each month. 5:15 p.m. at the Route 7 Grill, 
999 South Main St. For more information, contact Erik Hoffner 
at ehoffner@orionmagazine.org or 413-528-4422.

May 2-4: BerkChique sale of pre-owned designer wear, with pro-
ceeds benefi ting Berkshire Creative. Friday Night Preview Party, 
5:30 to 8 p.m. Tickets $25 (reduced price for Berkshire Creative 
members). Public shopping on Saturday and Sunday. Stockbridge 
Town Offi ces. Information at 413-499-1600 ext. 103.

May 2-June 1: The Berkshire Salon, an annual un-juried 
exhibition and sale hosted by the Eclipse Mill Gallery, 243 
Union St. in North Adams. Open to participation by all artists 
within a 50-mile radius of North Adams and who are at least 21 
years of age. Artists will be accepted into the exhibition in the 
order in which their applications are received, up to the limit 
of available space. $15 registration fee. Contact Brill Gallery 
Productions at 413-664-4353. 

May 3: HospiceCare in The Berkshires Annual Gala at the 
Country Club of Pittsfi eld. Featuring a cabaret performance of 
Best of Broadway with local performers. Tickets are $125 per 
person and may be ordered by calling the HospiceCare offi ce 
at 413-443-2994 by April 25.

May 5: Construct’s 2014 MayFest from 5 to 8 p.m. For details, 
go to www.constructinc.org. 

May 5: Get BART Smart, fund-raising event for BART Charter 
School in which teams of 4-6 players compete in a trivia game 
format. 6 to 9:30 p.m. at the school in Adams. Drinks, light 
dinner and dessert served by Mezze Catering. $65 donation 
per player. For details, go to www.bartcharter.org.

May 6: Tricks of the Trade, professional development seminar 
series for artists and other creative workers that gives them the 
tools and skills they need to grow and sustain their businesses. 
Final event in the series featuring Putting the Contemporary 
Back In & Cocktail Party at MASS MoCA in North Adams 
at 6 p.m. Presented by MCLA’s Berkshire Cultural Resource 
Center (BCRC), in partnership with the IS 183 Art School and 
the Pittsfi eld Offi ce of Cultural Development. The series is free 
and open to the public. For more information, go to www.mcla.
edu/About_MCLA/Community/bcrc/tricksofthetrade0809/
tricksofthetradeabout/, or call the BCRC at 413-664 8718. 

May 7: Spring 2014 Neighborlies celebration, a community 
recognition award night presented by the Northern Berkshire 
Community Coalition (nbCC) from 5 to 6:30 p.m. at the Con-
gregational Beth Israel in North Adams. Nominations for 2014 
Neighborlies recognition are being sought. For information, call 
nbCC at (413) 663-7588 or go to bit.ly/neighborlies.

May 8: Girls Inc. Annual Ruth P. Boraski Celebration Evening, 
featuring presentation of the 2014 “She Knows Where She Is Go-
ing” award to Kate Maguire, artistic director and CEO of Berkshire 
Theatre Group. Also includes presentation of scholarships to young 
women who will graduate from high school and go onto higher 
education. 5 p.m. at the Colonial Theatre in Pittsfi eld. For tickets 
or additional information, contact Bethany Kirchmann, at 413 
442-5174 ext. 12. or bethanyk@brighamcenter.org

May 9: Suit YourSelf Open House, noon to 4 p.m. at the Goodwill 
Training Center, 158 Tyler St., Pittsfi eld, with the public invited to 
see how the Suit YourSelf program, which provides professional 
attire for job interviews, and other Goodwill job training programs 
inspire hope and self-confi dence for people in the community 
seeking work. Light refreshments provided by Zonta Club of the 
Berkshires. For more information, visit www.goodwill-berkshires.
org or call Frank Engels at 413-441-2633.

May 9-10: Berkshire Botanical Garden Annual Plant Sale
at the garden in Stockbridge. Featuring plants fi t for gardens 
of the Northeast for sale, and expert horticultural advice and 
a Container Design Station. Free admission. May 9 from 11 
a.m. to 5 p.m. and May 10 from 9 a.m. to 5 p.m. Information 
at www.berkshirebotanical.org.

May 14: North Adams Green Drinks, informal gathering of 
people interested in conservation and environmental issues on 
second Wednesday of each month. 5:30 p.m. at the Freight Yard 
Pub in the Western Gateway Heritage Park. Sponsored by the 
Berkshire Environmental Action Team (BEAT) and Northern 
Berkshire Transition. For more information, contact Jane Winn 
at jane@thebeatnews.org or 413-230-7321.

May 16: CreativeNext Business Resource Meetings for 
creative professionals and ventures, with opportunity to meet 
with state economic development staff to identify available 
business resources. 9 a.m. to 4 p.m. at 1Berkshire Central Sta-
tion in Pittsfi eld. Free but applications required. 413-499-1600 
ext. 103 or BerkshireCreative.org. 

May 17: Gravity Car Race for business teams or individuals to 
build cars and race them. Vendors and volunteers also wanted. 
For information and registration, call the Southern Berkshire 
Chamber of Commerce at 413-528-4284 or visit www.south-
ernberkhirechamber.com.

May 17-18: CATAtude Show, annual performance by artists 
with disabilities from the Community Access to the Arts program. 
Performed at Shakespeare & Company’s Tina Packer Playhouse 
in Lenox. Saturday evening show followed by gala dinner and 
dance. Also a 1 p.m. Sunday matinee. Tickets and information 
at communityaccesstothearts.org or 413-528-5485. 

May 18: Berkshire Young Professionals Golf Tournament
at the Wahconah Country Club in Dalton. Information at 
413-499-4000.

May 20: Pittsfi eld Green Drinks, informal gathering of people 
interested in conservation and environmental issues on third 
Tuesday of each month. 5:15 p.m. at MadJacks BBQ, 295 North 
St. Sponsored by the Berkshire Environmental Action Team 
(BEAT). For more information, contact Jane Winn at jane@
thebeatnews.org or 413-230-7321.◆
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williamStown
217 Main Street, Gateway to “The Village Beautiful”

413.458.0093
191 Water Street

Williamstown, MA
www.burnhamgold.com

Licensed in Massachusetts

The once-famous Four Acres – a wonderful long-time family-owned 
restaurant – had business interrupted eight years ago by a kitchen fi re. 

It is now ready for revival – or perhaps put to an entirely diff erent use – by 
a new owner with both the right vision and an astute appreciation of the 

value of this prime commercial property.

The building sits on a commercially zoned .43-acre site that has excellent 
visibility and accessibility as part of the high-traffi  c Main Street business district.

The existing building is structurally sound and ready for the full renovation 
that would be required to return to restaurant operation. On the upper 

fl oor is a three-bedroom apartment that only requires a new kitchen
and carpet for future rental purposes.

The property includes ample parking for any number of re-use concepts, 
such as retail/pharmacy, professional offi  ce, or other commercial uses.

 Priced to sell!

$399,000
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news & notes from the region

Advisory issued in light of 
increasing e-cigarette use

By Brad Johnson
Listen up, all you e-smokers. Your num-

bers may be growing as the popularity of 
e-cigarettes surges, but the places where you 
can indulge in this new nicotine delivery 
system remain as tightly restricted as with 
conventional tobacco products.

That’s the message from the Tri-Town 
Health Department, which recently issued 
an advisory on this subject in response to an 
increasing number of complaints regarding 
the use of e-cigarettes and related nicotine 
delivery products being used in public build-
ings, where their use is prohibited by local 
regulation.

“The use of e-cigarettes is becoming more 
popular, and we’re getting complaints about 
their use,” said James Wilusz, director of 
public health for the towns of Lee, Lenox and 
Stockbridge. “So, we want to raise awareness 
about this and remind the community and busi-
ness owners of the local rules and regulations 
regarding the use of these products.”

The Tri-Town Board of Health is the lead 
organization for a long-standing tobacco-
control grant program covering several 
cities and towns in Berkshire County, in-
cluding Pittsfield, North Adams, and Great 
Barrington. Among other initiatives, the 
Tri-Town Board has developed and oper-
ated mandatory training programs for store 
clerks aimed at preventing the sale of tobacco 
products to minors.

The board also successfully implemented a 
ban on the sale of cigarettes and tobacco prod-
ucts in pharmacies in the dozen Berkshire 
communities that are part of the tobacco 
collaborative. “We were ahead of the curve 
on this,” said Wilusz, noting the much pub-
licized recent move by the CVS pharmacy 
chain to voluntarily end the sale of tobacco 
products at stores nationwide.

The regulation pertaining to local pharma-
cies, instituted in 2012, also included the 
first steps by the Tri-Town Board to control 
the use of e-cigarettes. “At the same time 
that we did the pharmacy ban, we decided 
to address the growing use of e-cigarettes,” 
Wilusz explained.

This action was prompted, he said, by the 

absence of definitive information regarding 
the safe use of these products, which simulate 
tobacco smoking through the battery-powered 
vaporization of a liquid containing nicotine 
and flavorings. “The FDA has yet to approve 
e-cigarettes as a smok-
ing cessation tool,” said 
Wilusz, adding that, to 
date, there are also no 
state or federal regula-
tions regarding their 
use. This includes an 
absence of any age-
related restrictions.

“That really opens 
the door to [the use of e-
cigarettes by] minors,” 
he said, citing a recent 
study that showed the use of e-cigarettes 
among Massachusetts high school students 
increasing from 5 percent in 2011 to 11 
percent in 2013.

As part of its efforts to address this issue 
from a youth perspective, in 2012 the Tri-
Town Board implemented the same restric-
tions on local sale of e-cigarettes to minors as 
apply to conventional tobacco products.

In a broader sense, Wilusz said, they also 
decided to ban the use of e-cigarettes in public 
places, including businesses that have any 
employees, restaurants, outdoor seating, clubs, 
bars, stores, retail stores, municipal vehicles, 
any type of public transportation, or any en-
closed space as defined by local regulations.

Again, he cited the lack of conclusive 
scientific evidence about the safe use of these 
products. “The bottom line is we don’t know 
yet if it’s a public health issue,” he said. “So, 
until we do, we’re being conservative and 
trying to protect public health. That’s part 
of what our responsibility is.”

Wilusz added that the question of whether 
– and how much – to regulate the use of 
e-cigarettes has been a hot topic around 
the state and country. “I understand that 
the state legislature is working on some 

legislation related to 
this,” he noted.

In the meantime, 
Wilusz said, it is im-
portant for people to 
be aware of the local 
regulations prohibit-
ing e-cigarette use in 
public places. “A lot 
of people assume that 
it is okay to use e-cig-
arettes wherever they 
want,” he said. “That’s 

why we’re seeing more complaints on this, 
and why we need to remind people that – at 
least in the communities we cover – the use 
of these products is prohibited in the same 
way as with regular cigarettes.”

For more information on local regulations 
concerning e-cigarettes, call Wilusz at the 
Tri-Town Board of Health, 413-243-5540 
or email info@tritownhealth.org.◆

 “A lot of people assume that 
it is okay to use e-cigarettes 
wherever they want. That’s 

why we’re seeing more com-
plaints on this, and why we 
need to remind people that 
the use of these products is 

prohibited in the same way as 
with regular cigarettes.”
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Outstanding restaurant lease opportunity in the Berkshires. 
High-quality restaurant with excellent décor is available for 

lease as the owners plan to retire.

Currently fully operational, this business offers strong annual 
sales and established and professional staff in place.

A great opportunity for a new individual or group to take over 
operations at the beginning of the high revenue season.

A lease purchase is also available.

please direct inquiries to:

Earle Wason CCIM, Massachusetts licensed Real Estate Broker 
One New Hampshire Ave, Suite 125, Portsmouth, NH 03801 

603-498-1899

RestauRant foR lease
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Update
Business

In early April, Williams College announced that 
it is buying the Williams Inn from Carl and Marilyn 
Faulkner, who plan to retire. To manage the inn, 
the college has retained Main Street Hospitality 
Group, a newly formed management operation 
associated with the Red Lion Inn in Stockbridge. 
“Marilyn and I have been in the hospitality busi-
ness as owner/operator of several inns throughout 
the Northeast since 1968,” Carl Faulkner said. 
“We’ve loved it, but it’s time to take it easy and 
retire. We’re excited that the college will purchase 
the inn and very pleased that it will become af-
filiated with the Red Lion Inn.” The Williams Inn 
was built in 1974 on what was then and remains 
college-owned land. The Faulkners acquired the 
business in 1979 and have operated it since then. 
The inn, with 128 guest rooms, function spaces, 
restaurant, bar, and indoor pool, is scheduled to 
change hands on or about May 1.

Massachusetts College of Liberal Arts 
(MCLA) has received a gift of $100,000 from 
North Adams-based MountainOne Financial, 
which will be used to create the MountainOne 
Community Development Scholars Program. 
This program is designed to provide internship 
opportunities for MCLA students to work with 
qualified not-for-profit organizations to further 
community development initiatives in the areas that 
MountainOne serves, including the Berkshires and 
southern Vermont, as well as locations in eastern 
Massachusetts. Student selection for participation 
in the MountainOne Community Development 
Scholars Program will be based upon academic 
standing. MCLA will determine appropriate orga-
nizations to partner with in the administration of 
the program, and also will administer the funding, 
implementation and selection process… MCLA 
also has announced that the Bachelor of Science 
degree in Business Administration will be offered in 
Pittsfield this fall as a degree completion program, 
as an option for busy adult learners. Classes will be 
offered evenings, weekends, and online. The Busi-
ness Administration Degree Completion Program is 
designed for those who have an associate’s degree 
in business or an equivalent field. By completing 
this program, participants may be eligible to enroll 
in MCLA’s Professional Masters in Business Ad-
ministration (PMBA). MCLA is accepting applica-
tions for the next cohort, which will begin studies 
in September. For more information, contact the 
Office of Admission at 413-662-5410, or visit www.
mcla.edu/CE/degreecompletionprograms.

Pittsfield’s Department of Community De-
velopment will release its draft Consolidated 
Annual Action Plan outlining how federal Com-
munity Development Block Grant (CDBG) funds 
will be used to address housing and community 
development needs for the 2015 fiscal year. The 
city council’s subcommittee on community and 
economic development will hold a related hearing 
on the proposed program budget and draft 2015 
Consolidated Annual Action Plan at City Hall on 
April 29 at 7 p.m. as an opportunity for public review 
and comment on the draft plan, which contains 
$1.166 million in new CDBG funds. The 30-day 
public comment period runs until May 9.

The Northern Berkshire Community Co-
alition (nbCC) is accepting nominations for the 
Spring 2014 Neighborlies celebration, a commu-
nity recognition award night to be held on May 7 
from 5 to 6:30 p.m. at the Congregational Beth 
Israel in North Adams. Anyone may nominate 
individuals or groups in one or more of the fol-
lowing categories: neighborly acts, young people 
taking the lead, business/agency support, groups 
pulling together on a project and community health 
and wellness. Nominations can be made online 
through the nbCC website by visiting http://bit.ly/
neighborlies. Applications may be picked up and 
mailed to the nbCC office at 61 Main St., Suite 
218, North Adams, MA 01247. Nominations may 
also be called in to 413-663-7588 or emailed to 
arodgers@nbccoalition.org. Send the name, ad-
dress and phone and email of those nominated and 
those making the nomination, indication of the 
category and a brief description of the reason. Each 
nominee will receive an invitation to the event, 
where Mayor Richard Alcombright and nbCC staff 
will present certificates of appreciation. For more 
information, call nbCC at (413) 663-7588.

Adams Community Bank has partnered with 
the Eleanor Sonsini Animal Shelter to support 
their efforts in helping homeless animals this spring. 
The Pittsfield-based shelter is dedicated to reuniting 
stray animals with their owners, providing veteri-
nary care for animals in need, and finding loving 
homes for adoptable, homeless animals. The bank’s 
customers and general public are invited to join in 
helping the shelter with supplies that they are in 
need of, such as dry dog food, canned and dry cat 
food, liquid hand soap and non-scoopable cat litter. 
Donations are being accepted at the bank’s seven 
branch locations. A full list of needs is available 
in each of the branch lobbies or on the Adams 
Community Bank Facebook page.

Berkshire residents and visitors can now find 
the complete and up-to-date list of BerkShares 
Businesses in a newly printed pocket directory, 
a hand-held guide to all of the businesses that 
accept BerkShares, the Berkshire region’s local 
currency. Those wishing to use the currency can 
visit any one of 13 branches of five local banks 
to trade their dollars for BerkShares. The fixed 
exchange rate is 95 cents for one BerkShare, so 95 
dollars will buy 100 BerkShares. BerkShares can 
then be spent at face value, with some restrictions, 
at participating businesses (including Berkshire 
Trade & CommerCe). The participating bank 
branches and locations for picking up the direc-
tory are listed at www.berkshares.org.

Pittsfield City Hall at 70 Allen St. is hosting a 
group art show organized by Community Access 
to the Arts (CATA), the nonprofit organization 
that provides arts workshops to people with dis-
abilities in Berkshire County. This exhibit is part 
of CATA’s “Art on Tour” program, funded in part 
by Rhee Kasky & Bill Cohn and Balance Rock 
Investment Group. The exhibit is open to the 
public Monday through Friday, 8:30 a.m. to 4 
p.m. through April 30.

Approximately 200 small business owners 
attended Facebook’s Small Business Boost in 
Pittsfield on March 28. The free workshop was co-
hosted by the Berkshire Chamber of Commerce. 
At the event, Facebook’s Small Business Team 
demonstrated how businesses can optimize their 
presence on the social network. U.S. Rep. Richard 
Neal (D-MA) kicked off the event and met with 
attendees, who also heard from a panel of local 
small business owners who use Facebook, including 
Colorful Stitches, Patchwork Patootie and Dot-
tie’s Coffee Lounge. Three winners – Clean Image 
Labs, Soldier On and Berkshire Tiling – received 
a $500 advertising credit on Facebook. 

Greylock Federal Credit Union reported 
strong performance in 2013, posting net income 
of $4.64 million and total assets of $1.094 billion. 
The credit union’s regulatory net worth – a key 
measure of financial strength – ended the year 
at 8.76 percent, up from 8.05 percent in 2012, 
improving upon Greylock’s “well-capitalized” 
rating as determined by the National Credit Union 
Administration. Greylock Federal also experienced 
strong growth in banking relationships with the 
addition of more than 2,700 new members, bring-
ing total membership over the 70,000 threshold. 
At the end of 2103 Greylock had $817 million in 
total loans, $990 million in total deposits, and its 
Greylock Investment Group subsidiary had over 
$91 million in assets under management… Grey-
lock Marketing Group, a full-service advertising 
agency and subsidiary of Greylock Federal Credit 
Union, received six national awards for creative 
advertising campaigns produced in 2013 at the an-
nual Credit Union National Association (CUNA) 
Marketing and Business Development Council’s 
Diamond Awards competition held March 11-14 in 
Orlando. Greylock won three “Best of Category” 
Diamond Awards for its “Anywhere Banking” 
complete campaign, print and radio entries. Three 
Diamond Awards for were received for the “Any-
where Banking” point-of-sale display, as well 
as Greylock’s “Piggy Bank” Primary Financial 
Institution print ad and radio ad.

Miss Hall’s School in Pittsfield has received 
a record $3 million gift as the school embarks on 
an expansion of its enrollment, academic program 
and campus facilities. Jennifer Perkins Speers, a 
Miss Hall’s trustee and alumni, pledged $3 mil-
lion through the Walbridge Fund, which is the 
single largest commitment of any living donor to 
the school. Founded in 1898, the all-girls school 
currently enrolls more than 205 students from 20 
states and 20 countries at its Holmes Road campus. 
The school is working to grow enrollment to 250 
students, with plans for an accompanying expan-
sion of campus facilities also in the works.

Berkshire Housing Development Corp. 
(BHDC) has received a $3.6 million loan from 
the state’s Community Economic Development 
Assistance Corp. to purchase and improve the 
Dalton Apartments in Pittsfield. The community-
based housing agency is partnering with Reese-
Larkin, a Boston firm that worked with BHDC 
to develop the Silk Mill apartment complex in the 
city. Their plans are to purchase the 11-building, 
100-unit complex, located on April Lane off 
Division Road from a partnership that currently 
owns it, and obtain federal and state low-income 
housing tax credits to finance the project. BHDC 
also received a separate $305,000 loan for a 
40-unit senior housing project being planned in 
Williamstown.

Berkshire Bank has launched an initiative 
to move its customers from paper statements to 
electronic statements – or eStatements – in an 
effort to reduce their carbon footprint as well as 
trim operating costs. Berkshire Bank Founda-
tion will donate up to $25,000 to local food banks 
by pledging $1 for every account that converts 
to eStatements through May 30. “Our goal is to 
save our customers time and money through re-
duction,” said Tami Gunsch, senior vice president 
for retail banking. She noted that “eStatements 
are more secure, can be conveniently accessed 
from a computer and eliminate paper trash and 
recycling.” Selected food banks in market areas 
served by Berkshire Bank will receive up to a 
maximum total of $25,000 in donations from the 
Berkshire Bank Foundation based on the number 
of accounts converted to eStatements from March 
31 to May 30. For the Berkshire market, the 
selected recipient is the Food Bank of Western 
Massachusetts.

kick-off for cultural season
As noted in a story in the March 2014 is-

sue of Berkshire Trade & CommerCe, the 
Southern Berkshire Chamber of Commerce 
has been exploring the possibility of holding 
a new event where cultural and performing 
arts organizations among its membership 
could collectively kick-off their busy sum-
mer seasons.

Those plans, initiated by Betsy Andrus, the 
chamber’s executive director, have now been 
solidified in the form of the 2014 Cultural 
Season Kick-off, which will take place at 
Crissey Farm in Great Barrington on May 1 
from 5:30 to 8:30 p.m.

“The Berkshires are a cultural Mecca,” said 
Andrus. “It seems natural for the chamber to 
create a celebratory and informational eve-
ning for cultural enthusiasts and community 
members, where a lot of information can be 
gathered in one fell swoop.” 

Andrus described the event as “a cost-
effective and efficient way [for participants] 
to promote their programs, network, and meet 
the consumer face-to-face in a fun and social 
atmosphere.” Participating cultural organiza-
tions will include those involved in theater, 
dance, music, fine arts and film, as well as 
museums and galleries, arts educators, craft-
ers, and designers.

The event will include refreshments and 
live music as well as a revolving slide show 
highlighting participating chamber members. 
Event prizes, including tickets to cultural 
events, will be awarded every 15 minutes. 
Those attending can also become “judges” in 
a “Dessert Off” competition, and will receive 
goody bags with season brochures from every 
participating organization.

Admission to the 2014 Cultural Season Kick-
off is $20 per person with pre-registration and 
$25 at the door. It includes a free “raffle” ticket 
for event prizes as well as hors d’oeuvres, beer, 
wine and other refreshments. For more informa-
tion, call the Southern Berkshire Chamber of 
Commerce at 413-528-4284 or email betsy@
southernberkshirechamber.com.◆
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The former medical staff of North Adams 
Regional Hospital (NARH) has donated ap-
proximately $100,000 to Ecu-Health Care, the 
healthcare access organization in North Adams. 
The donation was made on April 1 by members 
to the executive team of Ecu-Health Care. With 
the closure of the hospital, the medical staff no 
longer exists as an organization, and its governing 
body voted to disperse its assets, which had been 
collected as decades of dues payments from local 
healthcare providers to fund nursing scholarships, 
educational activities, and other medical-staff 
support needs. They decided to allocate funds to 
Ecu-Health Care, which was originally founded 
by members of the NARH medical staff and other 
local healthcare advocates to address the concern 
of patients who could not afford health insurance. 
More recently, the agency has become a regional 
resource for connecting individuals and families 
to health insurance options. NARH had provided 
funding and space to the agency since 1995… 
MountainOne Financial has donated $25,000 
to establish a special scholarship fund at Mas-
sachusetts College of Liberal Arts (MCLA) to 
assist promising students whose family’s fi nancial 
resources have been negatively affected by the 
recent closure of NARH. The contribution will 
allow for as many as 10 students to receive a $2,500 
scholarship. To qualify, the students must attend 
MCLA full time, be in good academic standing 
and demonstrate unmet fi nancial need due to the 
NARH closure. Students can submit applications 
through the MCLA Financial Aid Offi ce on cam-
pus, or complete them online at www.mcla.edu/
aid. For more information, contact the Offi ce of 
Financial Aid at 413-662-5219.

Cranwell Resort, Spa and Golf Club recently 
launched a new, streamlined website to improve 
usability and to create an easier, intuitive online 
experience for all guests with in-depth archi-
tectural redesign that allows site visitors to fi nd 
information about the resort and the Berkshire 
region easily and quickly. It was designed by 
Nichols Interactive, a website design and market-
ing agency based in Vail, Colo., that specializes 
in the resort and recreation industries.

Berkshire Community College is moving 
into the next stage of plans for an upgrade and 
modernization of its campus. In late April the 
college’s board of trustees will consider design 
plans for renovations to Melville and Hawthorne 
halls, its two primary classroom buildings. The 
plans would create more open classroom layouts 
and other changes to the buildings’ confi gurations, 
as well as an emphasis on sustainable green tech-
nologies. Funds for the $23 million project were 
earmarked by the state in 2012, and construction 
is slated to begin next year.

The Adams Community Bank Northern 
Berkshire Relay for Life team launched its fund-
raising initiatives for 2014 by hosting an Italian 
Night at the Orchards Hotel in Williamstown on 
April 11, with proceeds raised going directly to 
the American Cancer Society. Following up on 
this event, the team will be hosting a golf tour-
nament on May 10 at the Stamford Valley Golf 
Course. For more information on participating in 
the event, contact Kris Bona at 413-749-1165 or 
kbona@adamscommunity.com. The 2014 Relay 
for Life will take place on May 30-31 at the Noel 
Field Complex in North Adams. The event begins 
at 6 p.m. on Friday with the Survivor Walk and 
continues throughout the night, ending at noon on 
Saturday. Having raised over $20,000 each year for 
the past two years, the bank’s team has increased 
its fund-raising goal to $25,000 for 2014.

The City of Pittsfi eld, through its Human 
Services Advisory Council (HSAC), is asking the 
public to comment on the human service needs in 
Pittsfi eld. The HSAC is an 11-member advisory 
committee that makes funding recommendations 
to the mayor on how the city should allocate 
its human services funding. Comments may be 
submitted by phone at 413-499-9367 or by mail 
to Justine Dodds, Pittsfi eld Dept. of Community 
Development, 70 Allen St., Pittsfi eld, MA 01201. 
Deadline to submit comments is April 28.

The Pittsfi eld Parade Committee has an-
nounced that the 2014 Fourth of July Parade Theme 
is “Made in America” and that parade applications 
are now being accepted. Applications will be 
mailed to past attendees; for those who would 
like to participate for the fi rst time, applications 
may be found online at www.pittsfi eldparade.com 
or by calling 413-447-7763. The committee has 
also kicked off the fund-raising drive for the 2014 
parade, and is looking for corporate sponsors, 
small businesses and residents to help reach this 
year’s goal of $85,000. Individual and corporate 
donation forms are available on the website. The 
Parade Committee meetings are held at 7 p.m. at 
the Morningside Community School on Burbank 
Street. Upcoming dates include May 7, 14, 21 and 
28 and the public is invited.

Orion, based in Great Barrington, is one of 895 
nonprofi t organizations nationwide to receive an 
Art Works grant from the National Endowment for 
the Arts (NEA). The organization publishes orion 
magazine, a bimonthly journal that explores the con-
nection between nature and culture. The $40,000 
award will support the 32-year old magazine’s ef-
forts to publish creative nonfi ction, poetry, fi ction 
and essays, plus audio conversations and readings 
by authors that will be distributed and publicized on 
multiple print and digital platforms, social media, 
and outlets such as iTunes and Amazon.com.◆
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Community response continues… 
On April 11 some 40 area agencies, businesses and 

organizations stepped up to participate in a resource fair 
to provide former employees of North Adams Regional 
Hospital (NARH) and other affi liates of parent company 
Northern Berkshire Healthcare Inc. (NBH) with informa-
tion about services and assistance that are available to 
them following the loss of their jobs.

Held in the Church Street Center on the campus 
of Massachusetts College of Liberal Arts (above), 
the afternoon event drew a steady stream of former 
NBH employees who were seeking help that just two 
short weeks earlier none could have anticipated the 
need for.

Among them was Laura Poplaski of Adams, a certi-
fi ed nursing assistant at the hospital, who is shown at 
right discussing assistance programs with Michelle 
Sylvester of Berkshire North WIC. Poplaski expressed 
emotion as she described the turn of events that led her 
to seek assistance for her family. Such emotions were 
not uncommon, as shown below with the reassuring 
hug that an unidentifi ed former employee received from 
Tammy Biagini, director of the LIHEAP fuel assistance 
program for the Berkshire Community Action Council.

Like these and other former employees, all residents 
of northern Berkshire County were left in a state of 
shock, disbelief and anger following a terse announce-
ment in late March that the board of trustees of NBH 
was terminating the organization and shutting down 
the hospital and its related network of practices and 
services within three days. This move came despite es-
tablished procedures and protocols that by law prohibit 
such abrupt closure of a medical facility.

The repercussions of this sudden and unexpected 
loss of the major healthcare system in the northern 
Berkshires have been numerous and serious – not least 
among them the creation of a dangerous gap for emer-
gency medical services in the region, with the nearest 
hospitals now in Pittsfi eld and Bennington, VT.

Impact has also been felt at NBH’s other af-
fi liated services, including VNA & Hospice of Northern 
Berkshire and Northern Berkshire Family Medicine, 
Northern Berkshire OB/GYN and Northern Berkshire 
General Surgery. The future status of these affi liates 
continues to remain in fl ux, with some operations being 
absorbed – or, at least temporarily supported – by other 
regional heathcare providers.

In addition to the loss and disruption of healthcare 
services, the decision also left some 530 hospital 
employees out of work, threatened the jobs of many 
others in related services, and placed a dark cloud 
over the local economy. The move sparked widespread 
protests and public demonstrations by area residents, 

as well as harsh criticism by local and state offi cials, 
including Gov. Deval Patrick.

The immediate days and weeks following the March 
28 closing of the hospital have been marked by a con-
fusing and complex scramble to pick up the pieces and 
restore at least a minimum of services. This process has 
been made more complicated by NBH’s speedy fi ling 
for Chapter 7 bankruptcy liquidation. 

The county’s other major healthcare system, 
Berkshire Health Systems (BHS), has agreed to re-
establish emergency medical services in the com-
munity, at least on an interim basis, although that also 
has become mired in issues related to the bankruptcy 
fi ling and potential use of NARH facilities.

As of press time for this issue of BT&C, the return of 
emergency services and other aspects of the situation 
remained volatile and uncertain, but some stopgaps 
were beginning to be put into place. Berkshire Medical 
Center and other BHS operations have hired more than 
140 former NBH employees on either a temporary or 
permanent basis. Some of these positions are related 
to providing emergency and other services in North 
Adams; others have been absorbed into BMC operations 
in Pittsfi eld and elsewhere.

And, as seen with the April 11 resource fair, the commu-
nity at large has been responding on many different levels 
to address the immediate needs of those most directly 

impacted by the hospital’s closing – including those 
needing care and the former caregivers themselves.

Meanwhile, efforts to find ways to restore full 
services on a more permanent and stable basis are 
moving forward – as are offi cial investigations of the 
circumstances that led to the sudden closure.◆
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placeMARKET
TOOls OF ThE TRAdE
give your site what  
it needs to do its job

Deb Hastings Watson, 
owner of Business 
Marketplace (413-281-
3476 or deb@business
marketplace.com), 
provides website, 
marketing and graphic 
design services.

By deB hasTings waTson
One of the most common questions I hear 

has to do with why a website’s ranking has 
either gone down, or why the site no longer 
shows up at all. There is such panic in the 
peoples’ voices when they tell me this. There 
are two things that occur to me:

1. You have to make sure that your web-
site has what it needs in order to maintain 
its page rank.

2. You cannot develop a website and then 
think you can just sit back and wait for the 
orders to come in or the phone to ring.

So, first things first: Google’s algorithms 
changed just before Christmas (how sadistic 
is that?!?) and many – if not most – sites lost 
in their page rank. The fun part is that there 
is nowhere you can go to get the newest 
algorithm in order to make sure you adjust 
your site accordingly. No, I’m not joking. 
So, this month we’ll address No. 1.

Search Engine Optimization 
Make sure your site’s SEO is done prop-

erly by a professional, but do not get taken 
by a company that says they’ll guarantee 
ranking for you by charging you an arm 
and a leg every month! There are a number 
of things that are commonly done poorly. 
Among these are:

Page titles – make sure they are pro-
grammed to reflect what your site is about.

Meta tags/key words – not as important as 
they once were, but still need to be there and 
be good. Don’t waste characters repeating 
the same word, e.g., “corporate law, civil 
law, divorce law”  – using “law” once is 
enough. Make sure you don’t program too 
many characters or your page ranking will 
actually go down.

Meta description – also needs to be pro-
grammed well, and should not be the same 
as the key words. As above, be sensitive to 
the number of characters you have.

Alternative tags (alt tags) – when your site 
is being “read” by the search engine “spiders” 
to learn what it is about and determine your 
ranking, you must remember that only text 
can be “read.” This means that you must 
program each graphic (logo, photograph, 
graphic element) so that the search engine 
can understand what your site is about.

Content – your content must be kept fresh. 
If the search engines check your site periodi-
cally, as they do, and they see nothing new 
in it, the ranking will go down. This is one 
reason to add a blog to your site (one that 
you write on regularly), or, if you’re a retail 
store, to add a picture of a new product, etc. 
This keeps your content fresh and vital.

Links – much has been written about the 
importance of having external links (on oth-
ers’ sites) to your site. This can have a positive 
impact on your page ranking. You listing links 
to a bunch of other peoples’ sites does not 
have the same effect. Getting inbound links 
can be as simple as being listed in directories 

or commenting on forums, etc.
Google Webmaster Tools – this site has an 

incredible amount of information for you to 
go through to help ensure that Google (still the 
#1 search engine) has you in their database, 
and much more. Be aware that you need to 
be a bit of a techno-nerd to understand it all! 
Google Analytics is a great tool that can tell 
you how many people have visited your site, 
from what source, located where geographi-
cally, how many pages visited (and which 
pages), and how much time spent on each. 
Talk about a review of your site!

The one thing you cannot be is complacent. 
With more and more competition (many of 
whom are likely spending more money on 
marketing than you are), you cannot just 
sit in your office waiting for customers to 
come to you.

Next month we’ll talk about how you 
can proactively market your website, with 
both conventional and electronic methods. 
After all, your website is your online office 
or storefront!◆
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COVERstory

Beyond mere education, the presentation 
is also intended to bring the town and its 
residents directly into the process by clearly 
establishing what’s at stake in a successful 
redevelopment of the site, and what role 
the town itself may need to play to make 
it happen.

“There will be a discussion of public im-
pact, including its importance to the town, and 
its integration with the town,” said Richard 
Vinette, the former longtime executive di-
rector of the Lee Community Development 
Corp., who is serving as a consultant with 
Cohen on the project. “Buy-in from the 
community is a very important requirement 
to make this project work.”

Compelling case for reuse
The Eagle Mill is one of four manufac-

turing facilities in Lee and neighboring 
Lenox Dale that were formerly operated 
by Schweitzer-Mauduit International Inc. 
Among these, it presents perhaps the most 
compelling and challenging situation in terms 
of reuse and redevelopment.

Unlike the other three plants, which are 
located away from the town center, further 
north and east along the Housatonic River 
(and which, coincidentally, are currently be-
ing targeted for acquisition by a Wisconsin-
based industrial redevelopment company), 
the Eagle Mill sits adjacent to the commercial 
district that begins where Route 20 crosses 
the river and railroad tracks, and continues 
through downtown and on to the MassPike 
interchange.

Its central location – as well as the aesthetic 
and historic attributes of the red brick build-
ings at the heart of the complex – contributed 
to the early interest in its redevelopment 
shortly after Schweitzer-Mauduit closed its 
mills in 2008.

Vinette, who headed the Lee CDC at that 
time, said the town recognized early on that 
reuse and redevelopment of the mill could 
have a signifi cant impact on the broader on-
going efforts to revitalize Lee’s downtown.

“Anyone who looks at a map of downtown 
Lee will see the importance of this mill,” 
said Vinette in a story on the Eagle Mill 
that appeared in the December 2008 issue 
of Berkshire Trade & CommerCe.

That story focused on plans for potential 
reuse of the mill that were just beginning 
to take shape following its purchase by an 
upstate New York investment group under 
the name Eagle Mill Enterprises LLC.

The relatively rapid sale of the mill just 
months after it had closed – at what was 
considered by most as a bargain price of 
$450,000 (excluding additional costs for 
on-site equipment) – set the stage for what 

Vinette and others hoped would become a 
positive step forward for the town follow-
ing the departure of Schweitzer-Mauduit’s 
operations.

“At that time, there was a sense of optimism 
that [plans for redevelopment of the mill] 
would align nicely with some of the other 
projects and initiatives we were working on 
in downtown Lee,” said Vinette in a recent 
interview.

I n  b r o a d - b r u s h 
terms, the basic con-
cept for redevelop-
ment of the site put 
forward by Eagle Mill 
Enterprises was similar 
to what is now being 
proposed by Jeffrey Cohen. It included such 
general categories as residential, hospitality, 
offi ce, retail, arts and cultural, and community 
organizations, among others.

This similarity is not surprising to Vinette. 
“The site lends itself to a narrow interpreta-
tion of what can be developed there,” he 
noted. “The biggest difference is that what 
we’ve seen in the past has been just that – a 
concept – instead of an actual plan for mak-
ing it happen.”

As noted by Vinette, Eagle Mill En-
terprise’s plans for the site never moved 
beyond some preliminary discussions with 
the town, including a presentation made in 

2010 that provided a general overview of the 
redevelopment concept without delving into 
hard issues of fi nancial feasibility.

That outreach effort to the town was fol-
lowed by a few years of inaction on the plans 
and a growing level of local uncertainty about 
whether they were still being pursued. Then 
came the unexpected death of one of Eagle 
Mill Enterprises’ principals, James Quinn, in 
an aviation accident in August 2012.

Following this tragic turn of events, 
Quinn’s son, Timothy, assumed control of his 
business affairs and estate, which included 
handling the Eagle Mill. The property was 
subsequently put on the market.

Chance introduction
Jeffrey Cohen came into the picture shortly 

thereafter. Then a resident of New York City, 
Cohen purchased a home in Great Barrington 
in November 2012. “I had rented here for a 
few years and decided to buy [a home] and 
live here,” he said.

Cohen recalled that, shortly after moving 
here, the real estate agent who had handled 
his home purchase, Tom Doyle of the Kinder-
hook Group, introduced Cohen to the Eagle 
Mill. “He wanted to show me the property, 
just on a whim,” Cohen said.

That visit to the site captured Cohen’s 
attention and sparked his imagination in 
terms of its potential for redevelopment and 
for becoming an integral part of downtown 
Lee.

In a sense, Cohen was predisposed for this 
response to the property. As a new attorney 

in Washington, D.C., 
in the 1970s, he chose 
to cut his legal career 
short after he purchased 
an old mansion in the 
city and converted it 
into apartments. That 
set the stage for his full-

fl edged involvement real estate development 
and the compilation of an extensive portfolio 
of redevelopment projects in that region. 
“They were mostly residential and offi ce 
[projects],” he said, “with an emphasis on 
historic preservation.”

In 2000 he left Washington for Maine, 
Minnesota, Florida and ultimately New York 
City. While he had continued his work in 
professional real estate development in these 
locations, it had been scaled back in recent 
years. “It’s been a while since I’ve done any 
new projects,” he said, citing the economic 
climate following the Great Recession as a 
contributing factor.

Unlike the other former Schweitzer-Mauduit facilities, the Eagle Mill is situated in the center of town, which 
both raises the stakes and enhances the prospects for a mixed-use repurposing of the property.

www.EnergeticLandscaping.com

“The biggest difference is 
that what we’ve seen in the 
past has been just that – a 

concept – instead of an actual 
plan for making it happen.”
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continued from page 1
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At the time of his introduction to the Eagle 
Mill, Cohen said he was not necessarily look-
ing to re-enter the real estate redevelopment 
arena. However, the allure of the historic brick 
buildings, the proximity to the river and the 
direct link to the to town center drew Cohen 
into the picture.

In late 2012 he entered into discussions 
with Timothy Quinn and Eagle Mill Enter-
prises to negotiate a purchase agreement 
for property, which was then listed at $1.2 
million. “That was too much,” Cohen said, 
noting that the site had been stripped of all 
equipment and other salvageable items from 
its former operations 
following its purchase 
in 2008.

By January 2103, he 
and Quinn had negoti-
ated a binding letter 
of intent for Cohen to 
purchase the complex 
for $700,000. As part of the agreement, 
Cohen said that expenses incurred to main-
tain the property during the subsequent due 
diligence process would be credited toward 
that purchase amount.

“There have been a number of things we’ve 
had to do to keep the facility stable,” he said. 
“Each time we get an extension [from Quinn], 
we have to spend more money.”

Cohen added, however, that there is sub-
stantial risk in covering these costs. “We’ll 
loose these expenses if we don’t close,” he 
noted.

Lengthy due diligence
Whether or not Cohen eventually closes 

on the deal will depend on several factors – 
including the results of the above-mentioned 
due diligence process. If all goes well, he 
said, a settlement date in January 2015 is 
anticipated – two full years after his intro-
duction to the property.

“All of this wouldn’t happen if it wasn’t 
for Tim Quinn being patient,” he commented. 
“It’s in his interests to give us the time we 
need for this, and he knows we’re sincere 
about it.”

Although a veteran of the redevelopment 
trade, Cohen said the process of assessing 
the Lee site goes well beyond that of other 

projects he has worked on. “It’s a unique due 
diligence process in my experience,” said 
Cohen. “It’s so extensive and so complex.”

Part of that arises from the nature of the 
property and the array of buildings of vari-
ous vintage, construction and adaptability. 
“It’s not just about whether the buildings are 
structurally sound,” said Cohen. Because of 
the complexity of the structures themselves, 
he explained, the process of determining their 
suitability for reuse requires careful thought 
and consideration.

“There are a myriad of issues that crop 
up with a plan like this,” he said. “You ad-

dress one issue, and a 
half dozen more show 
up.”

Vinette agreed, not-
ing that the investment 
of time, money and 
effort in the due dili-
gence process is what 

most clearly differentiates Cohen’s plan for 
the site from that put forth by Eagle Mill 
Enterprises.

“Jeff is sincerely trying to make this project 
work,” said Vinette. “But what we see is a 
very complicated site that will take some 
time to make happen. It’s step by step with 
this stuff – it’s a long process.”

To assist with this process, Cohen has 
assembled a team of local consultants, attor-
neys and advisors. Along with Vinette, these 
include Lee attorneys Michael Considine and 
Shawn Leary, Lee CDC board member John 
Philpott (and former manager of the local 
Schweitzer operations), and traffi c engineer 
Jon Dietrich with Fuss & O’Neill.

He has also tapped the Boston architectural 
fi rm of Bruner/Cott to fl esh out the overarch-
ing redevelopment concept for the site and 
turn it into a detailed blueprint of how to 
actually go forward with those plans.

This fi rm, Cohen pointed out, knows a 
thing or two about successful mill redevelop-
ment. Among projects in other areas, it played 
a prominent role in planning the conversion 
of the former Sprague Electric complex in 
North Adams into the Massachusetts Mu-
seum of Contemporary Art (MASS MoCA), 
which this spring marks the 15th anniversary 
of its opening.

“Bruner/Cott’s work on this is vital to this 
process,” said Cohen. He noted that Henry 
Moss, a principal with the fi rm, participated 
in a closed-door briefi ng on the project last 
December for a gathering of local and state 
offi cials and business leaders at the Red 
Lion Inn.

Another high-powered resource playing 
a key role in the due diligence process is 
CohnReznick, a top-10 national accounting, 
tax and business advisory fi rm, which Cohen 
has engaged to assist with pro forma fi nancial 
projections for the redevelopment plan.

“We’re just now at the point of determin-
ing the fi nancial feasibility of what we are 
proposing for the site,” said Cohen.

Among the many factors that will have an 
impact on that feasibility is the likelihood of 
qualifying for state and federal historic tax 
credits as part of the overall fi nancing package 
for the project. On this component, Cohen 
said he is consulting with EHT Traceries, a 
Washington-based fi rm that specializes in 
historic preservation projects.

All of this preliminary work is being done 
as a lead-up to Cohen’s April 24 town meet-
ing, by which time some of the more diffi cult 
questions regarding the project’s viability 
will have been answered.

“We’re working toward getting the num-
bers aligned,” said Vinette. “The pro forma 
is going to be the key to going forward.”

Those numbers, according to Cohen, fall 
in the range of $50 million “at the low end” 
to as much as $75 million to complete all 
aspects of the site’s redevelopment.

While acknowledging that the overall 
amount can sound daunting, Cohen noted 
that this allocation of fi nancial resources is 
supported by the scope of the redevelopment 
that is being planned. “There’s no question 
that several sources [of funding] will be re-
quired to make this happen,” he said. “We’ll 
be partnering with many players on this.”

Core components
The mill complex is currently comprised 

of six buildings totaling some 192,000 square 
feet. The most visible and prominent among 
these are the historic red brick buildings clus-
tered on the western side of the 8-acre site.

These existing buildings will form the 
core of the commercial component of the 
redevelopment.

The largest of these, a 50,000-square-foot 
mill building tight along the river’s edge, is 
being earmarked for conversion into a 60-
room boutique hotel at a cost of between $10 
million and $16 million.

continued on next page

The preliminary site plan for the Eagle Mill shows how some existing buildings would be used, and how they would be complemented by new construction for 
housing and other purposes. A new community center originally planned for the site would instead be built at another yet-to-be-determined location in town. 

“There are a myriad of 
issues that crop up with a 
plan like this. You address 
one issue, and a half dozen 

more show up.”

Former mill and warehouse complex on a 6.2-acre site between Williamstown and 
downtown North Adams. High-visibility Route 2 location provides easy access with 
enormous drive-by traffic 
flow. The multi-building 
complex includes 1-, 2-, 
3- and 4-story sections 
that total over 270,000 
sq. ft. ,  with individual 
gas meters (propane) 
throughout.  Al l  br ick 
construction with wood 
flooring, exposed carrying beams, high ceilings. Currently home to 15 business 
tenants. On-site parking for 50-plus cars. Plenty of opportunity for developers or 
investors. The possibilities are endless!

$950,000

flooring, exposed carrying beams, high ceilings. Currently home to 15 business 

Former mill and warehouse complex on a 6.2-acre site between Williamstown and 

north adamS
Amazing historic 1880’s factory warehouse for sale
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Other smaller buildings in this section will 
be targeted for retail or other commercial 
tenants. They will be complemented by new 
construction that will house restaurants and 
other commercial operations.

The newer and more utilitarian structures 
on the eastern side of the site will be razed to 
clear the way for new residential construction 
that will likely include a mix of market-rate 
and affordable housing units.

Other aspects of the redevelopment include 
plans for river-related amenities, such as a 
new boardwalk along the river’s edge and a 
footbridge across the Housatonic to connect 
with a park area for recreational activities.

As both a goodwill gesture and as a way 
to provide a tangible connection to the town, 
the original site plan had included construc-
tion of a new 10,000-square-foot community 
center that would house the activities of 

various organizations such as the Lee Youth 
Association. While noting that this facility 
remains part of the project, Cohen said it will 
have to be built elsewhere in town, due to 
the large amount of parking it would require 
and the impact that would have on the overall 
site redevelopment.

The legal entity established for this pre-
liminary stage of the redevelopment is Mill 
Renaissance LLC. Cohen explained, how-
ever, that a different entity may be formed 
for the actual purchase of the property, and 
that the various components of the project 
will take shape as separate entities. “Each 
significant use of the property will be devel-
oped under its own LLC,” he noted.

This approach allows for a needed degree 
of flexibility in how each of the components 
comes together, and how participation by 
other players in the project is structured.

For example, a signature component of the 

project is the hotel that is being planned. And, 
bolstering that feature is the potential involve-
ment by the iconic Red Lion Inn, under its 
newly formed management operation, Main 
Street Hospitality Group (MSHG).

Under preliminary plans, that company, 
which is also involved in the development 
of a proposed boutique hotel in downtown 
Pittsfield (March 2014 BT&C), would play a 
role in development and management of the 
hotel at the Eagle Mill 
site, but would not have 
an ownership stake in 
the facility.

The exact ownership 
structure and financing 
package for the hotel 
component are still to 
be determined, accord-
ing to Cohen. He noted 
that, from a financial 
perspective, the hotel represents the biggest 
challenge in terms of making the numbers 
work – even assuming full access to historic 
tax credits for this part of the project.

As seen with other redevelopment projects 
in which historic tax credits are involved, 
this particular financing tool can be a dou-
ble-edged sword. On the one side, the tax 
credits provide a funding mechanism that 
can be vital to overall financial viability of 
the project. On the other hand, the required 
adherence to strict historic guidelines can 
increase both the complexity and cost of the 
redevelopment.

“The historic preservation leads to many 
more issues and complexities,” said Cohen.

But, as he has found with other projects 
on which he has worked, the benefits of this 
approach can extend beyond the bottom-line 
issue of tax credit financing. “You get a build-
ing that really relates to its past,” he said.

These same issues apply to the other build-
ings on the site that are being targeted for 
historic preservation as part of their reuse. 
And, like the proposed hotel, the specific 
ownership structure for these commercial 
buildings remains to be determined as the 
project moves forward.

“There is a time and a place to identify the 
players and partners and tenants,” said Cohen. 
“Up to this point, we have been focused on 
determining the financial feasibility.”

However, as seen with MSHG, there have 
been some preliminary discussions with 
potential participants in the project, both on 
the commercial and residential sides.

Sarah Eustis, CEO of MSHG and manag-
ing director of the Red Lion Inn, expressed 
enthusiasm about the overall project and about 
her company’s possible role there. “We would 
very much like to participate,” she said in an 
early April interview. “We love the DNA of the 

project. It fits well with 
our own DNA.”

Eustis said the com-
pany has done some 
of its own financial 
projections in terms of 
what is needed to make 
a hotel at the site viable, 
and what is needed 
to attract those who 
would take an equity 

stake in the venture. “We have some ideas 
about designs for a hotel there,” she noted. 
“We now want to present this to those who 
might take an ownership interest there.”

Eustis said MSHG is among those who 
will be attending the April 24 public meet-
ing. “We want to be present as part of the 
team that is engaged in trying to make this 
happen,” she said.

The line-up of participants at the meeting 
will include those with a direct role in devel-
oping the plans for the mill’s reuse, as well as 
others (such as MSHG) who have expressed 
an interest in participating in certain aspects 
of the project.

This latter category will likely include area 
retailers and restaurateurs who are eyeing the 
site for potential expansion of their opera-
tions. For example, Andrew Mankin, who 
operates Barrington Brewery with partner 
Gary Happ, said he has had some preliminary 
discussions with Cohen about the project. 
“At this stage we’re interested in learning 
more, and that’s what we’re hoping to do at 
the meeting,” he said.

Another potential participant in a different 
aspect of the project is Berkshire Housing 
Development Corp., which has also had 
preliminary discussions about their potential 
involvement in the residential development 
planned for the site.

continued on page 23

Eustis said MSHG is 
among those who will be 

attending the April 24 pub-
lic meeting. “We want to be 
present as part of the team 
that is engaged in trying to 

make this happen.”
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By Brad Johnson
While Jeffrey Cohen’s efforts to acquire 

and ultimately redevelop the Eagle Mill in 
Lee have been both time-consuming and 
expensive (see accompanying story), he has 
not let this stop him from pursuing a second 
mill restoration project in the region.

In early April, Cohen closed on his pur-
chase of the former Berkshire Hathaway 
Mill at 7 Hoosac St. in central Adams from 
Michael Meehan for the price of $450,000.

And, just as his introduction to the Lee mill 
came about by chance shortly after moving 
to the region, so, too, was the case with the 
Adams property, which Cohen first came 
upon last summer while enjoying an outing 
on the Ashuwillticook Rail Trail that runs 
nearby from its northern terminus.

“I was on the bike path and saw these 
things and wondered about them,” he said, 
referring to a cluster of mill buildings in that 
section of Adams.

Among these is the Berkshire Mill, a 
mixed-use residential and commercial com-
plex that was redeveloped in the late 1980s, 
and the nearby building at 5 Hoosac St. that 
among other things had formerly housed a 
retail outlet for Waverly Fabrics. Cohen said 
this building caught his eye, and he began 
to make inquiries about its ownership and 
status. He learned that the building, owned 
by Jared Bayliss of Connors Bros. Moving 
& Storage Inc., was being utilized for that 
business as well as for a baseball training 
academy recently opened by Jared’s brother, 
Jonah Bayliss, a former major league pitcher 
(February 2014 BT&C).

While this property was not available, 
Cohen learned that the much larger building 
adjacent to it was on the market. At 225,000 
square feet, the building had been used in 
recent years primarily for warehouse opera-

tions. But Cohen saw it as one that might lend 
itself to repurposing for residential use.

“What I saw was that the building was in 
extraordinarily good condition,” said Cohen, 
noting that the structure dates back to the 
late 19th century. “I also saw that it would 
lend itself quite nicely to an adaptive reuse 
for residential purposes, where we would 
be filling an old industrial void with new 
residential units.”

Cohen’s interest in these possibilities led 
to discussions with the 
mill’s owner. “I con-
nected with Mike Mee-
han and found he was 
very receptive to the idea of the building being 
used for residential purposes,” said Cohen.

Within a short time, Cohen had a deal in 
place for purchase of the mill and the roughly 
8 acres on which it is situated.

Cohen noted that Meehan’s willingness to 
agree to a relatively low sales price reflected 
their shared interest in seeing the facility 
put to use in way that would have a positive 
impact on the community. “He could easily 
have gotten more for this building if he sold 
it for commercial purposes,” said Cohen. 
“But, admirably, he put the interests of the 
town ahead of that.”

Cohen’s subsequent discussions with town 
officials also garnered a positive response 
and general support for the project he had 
in mind.

Specifically, that project involves cre-
ation of as many as 150 affordable housing 
units – primarily one- and two-bedroom 
apartments – that would be completed on a 
staggered basis.

Financing for the estimated $50 million 
project would be facilitated by tax credits 
for both the historic renovation aspect of 
the project and for the affordable housing 
component. “I don’t see any major impedi-
ments to qualifying for the tax credits that 
will be needed to make this project happen,” 
said Cohen.

Reflecting the building’s history, the pro-
posed residential complex would be known 
as The Spinning Mill, a reference to the 

spinning of cotton into 
cloth that took place 
there long ago as part 
of the region’s once 

thriving textile industry.
Compared to the lengthy and complex due 

diligence process involved with the Eagle 
Mill in Lee, Cohen said the pieces fell into 
place relatively quickly for the purchase of 
the Adams building.

That is attributable, in part, to the fact 
that only one building is involved in the 
Adams site, compared to the half dozen that 
comprise the Lee complex. Also, the Lee 
project involves a multi-faceted mixed-use 
redevelopment, whereas The Spinning Mill 
will be strictly residential.

That said, the Adams project is not 
without its challenges; however, they are 
challenges that Cohen has dealt with on 
other adaptive reuse projects over the years. 

“This, to me, is complex but not difficult,” 
he commented.

Having now acquired the property, Co-
hen said it will still be another year or two 
before actual work on converting the space 
to residential units takes place. That time 
line includes completing a more thorough 
review of financial feasibility and funding 
sources, and development of a formal site 
plan for the project. “It will take six months 
to a year to get working drawings for this 
project,” he said.

If all goes well, he added, work should 
be underway at the site by late 2015 or 
early 2016.

While noting that there is no direct con-
nection between the Lee and Adams projects, 
Cohen said pursuing both at the same time 
does lead to some efficiencies in terms of 
the team he is putting together for architec-
tural, financial, legal and other consulting 
services. Some of these, such as the Boston 
architectural firm of Bruner/Cott, will likely 
be used for both projects.

In a more symbolic way, he noted, the 
addition of the Adams project to his port-
folio should ease any lingering concerns 
that residents and officials in the town of 
Lee may have regarding his commitment 
to making that larger and more complex 
project a reality. “I think it enhances our 
credibility,” he said.◆

Jeffrey Cohen adds second 
local project to his portfolio

Developer eyes 
Adams mill for 
residential use

This 225,000-square-foot former textile mill in Adams has been purchased for $450,000 by Jeffrey Cohen of Great 
Barrington, who is also behind current efforts to redevelop the former Eagle Mill in Lee. For the Adams

project, some 150 units of affordable housing are envisioned at a cost of $50 million.

“This, to me, is complex 
but not difficult.”
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By Brad Johnson
Tony Hyte is passionate about the power of 

good customer service, especially with regard 
to the tellers and other front-line staff at com-
munity banks and credit unions who interact 
with customers on a day-to-day basis.

Helping these employees to improve their 
customer service skills – and to increase their 
comfort level in interacting with customers 
to identify other products and services that 
meet their needs – are key aspects of the 
mission at Hyte’s new company, FrontLine 
Service Solutions.

A veteran of the local banking commu-
nity, most recently serving as assistant vice 
president for branch development at Greylock 
Federal Credit Union, Hyte has put together 
a team of associates who work with small 
to mid-size community banks and credit 
unions in the Northeast region on a range 
of core operational objectives – from boost-
ing customer loyalty to increasing internal 
product referrals to enhancing management’s 
leadership skills.

“Our business is unique because our cur-
riculum is developed for bankers by bank-
ers,” said Hyte.

That’s an important distinction, he noted, 
because most training that is provided for 
front-line personnel – when training is offered 
at all – is of a generic nature that could just 
as readily be applied to any customer service 
environment. “Usually it’s a one-size-fits-all 
program that doesn’t really address the specific 
needs of the banking industry,” he said.

Hyte noted that, more so than with other 
types of businesses, banking depends on 
successfully establishing and maintaining 
a sense of trust and comfort on the part of 
customers. “It’s all about relationships,” he 
said. And, in his view, the most important 
tool in nurturing these relationships is good 
customer service.

“Our core product in the banking indus-
try is customer service,” he said. “So, for a 
bank, what differentiates you from others is 
exceptional customer 
service. That is what 
keeps customers com-
ing back.”

Hyte noted, how-
ever, that recent studies have shown a decline 
in customer service within the industry. “Our 
expectations for service have been lowered,” 
he said.

While many factors may account for this, 
Hyte said a key contributor has been reluc-
tance by management at some institutions 
to make exceptional customer service the 
priority it should be.

“One of the major problems is that senior 
leadership doesn’t put value and resources 
into training front-line personnel,” he contin-
ued. “We’ve lost sight of what’s at the core 
of community banking.”

Addressing this situation is both the chal-
lenge and opportunity for Hyte and FrontLine 
Service Solutions. “Our mantra is: ‘Your 
success is our success,’” said Hyte.

Track record of success
The launch of the new business came 

about as an outgrowth of Hyte’s development 
and implementation of training programs to 
improve branch performance at Greylock and 
other local financial institutions at which he 
has worked.

“I’ve been in branch administration at 
Landmark [Credit Union] and Pittsfield 
Co-op, as well as my most recent position 
at Greylock,” he said, noting that this work 
focused on building teams that succeed 
in improving the performance of branch 
operations.

In this context, finding that there were 
no existing training programs tailored spe-
cifically to the needs of these local branch 
teams, Hyte developed the framework for 
his own programs. “The real catalyst [for 
starting FrontLine] was having taught these 
programs at the institutions I worked at, but 
never formalizing it,” he said.

Leaving his position at Greylock Federal 
last October, Hyte went live with FrontLine 
a month later and began marketing its pro-
grams to financial institutions throughout 
the Northeast.

“Our niche is community banks and 
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credit unions,” he said, referring to smaller 
institutions generally under $1.5 billion in 
assets. “We are not going after the larger 
shareholder banks.”

This self-imposed limitation may have 
more to do with Hyte’s affinity for the 
community banking model as opposed to 
an absence of need for improved customer 
service at larger stock banks.

“I really care about the kind of small com-
munity banks we still have in this region,” 
he said. “They are the lifeblood of the com-
munity, and I want to help them compete and 
succeed in this difficult environment.”

Three key programs
The company’s approach to doing so 

centers on three key programs.
The first, and most basic, is known as 

Loyalty Plus, a full-day 
workshop for tellers 
and other front-line 
staff that is designed to 
enhance and strengthen 

their role in promoting customer loyalty.
“It’s all about customer service skills,” said 

Hyte, noting that front-line staff who engage 
with customers and make them feel that their 
business is valued can make a big difference 
in how those customers feel about banking 
there. “This is really the foundation.”

An extension of this ability to connect 
with customers comes in the form of better 
understanding and identifying their needs. 
Becoming more proactive in responding to 
those needs is the focus of Referral Pro, a 
second program offered by FrontLine. “This 
is designed to help front-line staff to become 
more efficient and effective in referring 
products to customers,” said Hyte.

He explained that, too often, tellers are 
hesitant to mention other products or ser-
vices that the bank offers while completing 
a transaction for a customer. Referral Pro is a 
full-day workshop (with follow-up sessions) 
that gives tellers insights on how to identify 
those needs, while also boosting their comfort 
level in referring a product that they think a 
customer might benefit from.

“Referral Pro builds the skills and confi-
dence to discuss and offer these products,” 
said Hyte.

“This can be such an important part of the 
overall banking relationship,” he added, not-
ing that appropriate product referrals address 
the genuine needs of the customer while also 
improving branch performance.

A third program offered by FrontLine 
targets branch management. “Leadership Pro 
is designed to help new managers understand 
their roles and responsibilities in the retail 
banking environment,” Hyte explained.

Beyond these programs, Hyte said his 
company also offers consulting services on 
strategic planning, marketing programs and 
other related bank operations.

Joining Hyte at FrontLine Service Solu-
tions are Taylor Williams, who serves as 
chief program officer; Carl Ameen, chief 
operations officer; Garnet Williams, director

continued on next page

The team at FrontLine Service Solutions includes: front row (left to right)  – Garnet Williams and Leslie Hyte; 
back row – Tony Hyte, Taylor Williams and Carl Ameen. (Not pictured: Marvin Elbaum)

Firm offers training developed for bankers by bankers
Sharpening customer service skills 
of front-line staff is primary focus

“For a bank, what differenti-
ates you from others is excep-

tional customer service.”

prime route 7 location
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rental home – or tear down home and build 
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C OLD HARD STONE? Not in the hands of master mason Mark Mendel and his crew at 
Monterey Masonry.  When you talk to Mendel you realize that his business has a lot 
more to do with warmth than you might anticipate.  In fact, Mendel’s “bread and 

butter” since he founded Monterey Masonry in 1982 has been in building �replaces.  Mendel 
specializes in building energy-e�cient “Rumford” �replaces, designed by Count Rumford in 
the 1790s.  But Count Rumford hasn’t had his hands in the mortar for a while now, and over 
the course of more than 40 years as a mason Mendel has learned “a few tricks to modify and 
tweak Rumford’s design.”  Monterey Masonry can build a �replace that throws a lot of heat.  

But man cannot live on bread and butter alone. Mendel designed and built the wall in front of 
Guido’s Marketplace in Great Barrington, the stonewalls at the entrance to Berkshire School, 
and the see-through �replace at the Route 7 Grill.   Monterey Masonry also carries two lines 
of woodstoves, Morsø and Wittus, as well as Primo Grills, which are American-made ceramic 
grills that burn real wood.  He is currently building an outdoor bake oven and grill at Gedney 

Farm in New Marlborough.

Mendel is also working with a quarry 
in southern New York State to pro-
duce and market “New Copley Side-
walks,” paving stones that have the 
same weight, thickness, and longevity 
(150 years, plus) as the highly desirable 
old bluestone sidewalks.  But the new 
product, compared to reclaimed stone, 
is available on demand, in whatever size 
needed, and at a lower price. �e New 
Copley Sidewalks will be on display at 
Ward’s Nursery from April 18th until 
May 12th, and Mendel will be giving 
a presentation at Ward’s on Saturday, 
April 26th at 10:00 am.

Mendel says that he became a mason 
because he liked the way the stone “grounded him.”  “Stone is heavy!” he laughs.  After 32 years 
here, Mendel is very much grounded in the hills and �elds of the Berkshires, and interested in 
an economy that grows out of our landscape.  Quarries in Alford, She�eld, West Stockbridge 
and Egremont used to produce beautiful marble, and Mendel argues for reopening some of 
these quarries at an “artisanal” scale.  �ey would employ local people, produce high qual-
ity stone, and would only have a positive impact on the community.  To allow for this, “laws 
should re�ect that there is a big di�erence between di�erent scale operations, because otherwise 
the Mom and Pop shops just get crushed by regulatory requirements.”  He is adamant that 
healthy Mom and Pop shops of all sorts are essential to the well being of our community.  
“�e corporate strip mall culture is an invasive monoculture, and we know from biology that 
monoculture is not good.”  Mendel likes BerkShares because they “can promote and sustain 
local businesses and show people that there’s a huge economic value to doing things locally.” 

Mendel is doing his part to show people the value of a small-scale masonry business, and also 
to transmit the trade to the next generation. “�e old fashioned way of teaching my trade is 
apprenticeship, and I’ve always had apprentices.  I tell my guys, ‘if you work for me for three 
years you’ll think you know everything. If you work for me for �ve years you really will know 
everything.’” He explains, “It is a long apprenticeship because it’s like playing the violin, you 
can read a book about playing the violin, but to really learn, you have to practice it.”

Monterey Masonry
39 Silver Street, Sheffield, MA (413) 229-0475
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By Brad Johnson
Passers-by of Lee Bank’s main offi ce on 

Park Street may have wondered over the past 
year or so what the “Got Cache?” banner 
draped above the entrance was all about.

Customers of the bank, however, knew 
that this was a reference to a new type of 
free checking account that offered “rewards” 
such as high interest and free ATM use 
nationwide.

Now, the question posed by the bank 
– for customers and 
non-customers alike – 
has become “Do you 
Kasasa?”

If you do, according 
to Lee Bank President 
and CEO David Bruce, 
it means you’re taking 
advantage of a new suite of checking and 
savings products that offer more rewards 
options to choose from.

“Kasasa is a new word to explain a better 
way to bank,” said Bruce.

In essence, Kasasa is the brand name for 
fi nancial products that Lee Bank is now of-
fering through an affi liation with BancVue, 
a national provider of products, marketing 
and related services to community fi nancial 
institutions.

Bruce explained that Lee Bank’ relation-
ship with BancVue dates back about two 
years ago, when the bank began offering the 
Cache rewards checking product developed 
and distributed by BancVue.

The strong customer response to that prod-
uct led Lee Bank to expand its affi liation with 
BancVue to include the new Kasasa brand 
of checking and savings products.

In doing so, it joins with some 160 other 
community banks and credit unions nation-
wide who offer Kasasa products to their 
customers.

Bruce explained that partnering with 
BancVue allows these smaller fi nancial insti-
tutions to offer innovative new products and 
services that they generally could not offer 
on their own. “The benefi t of this affi liation 
is that we band together to more effectively 
and effi ciently deliver products that are in 
demand,” he said.

Bruce cited research indicating that con-
sumers would prefer to do business with 
community fi nancial institutions, but feel 
they would lose access to products available 
at larger institutions. Lee Bank’s affi liation 
with BancVue and the access to Kasasa 
products represents “a new banking model 
where no sacrifi ces are necessary,” he said. 

“It’s a win-win because account holders get 
innovative products and Lee Bank’s person-
alized service.”

In a nutshell, the Kasasa products in-
clude:

• Kasasa Cash – A free checking account 
that rewards consumers with high interest 
for every month they qualify.

• Kasasa Cash Back – A free checking 
account that rewards account holders with 
cash back on debit card purchases.

• Kasasa Saver – A free, high-interest 
savings account linked to a Kasasa Cash or 
Kasasa Cash Back checking account.

• Kasasa Tunes – A checking account that 
rewards consumers with digital downloads 
from iTunes or Amazon.com.

“Different products appeal to different de-
mographics,” Bruce said, noting that custom-
ers can change the specifi c rewards related to 
their account (e.g., from high interest to cash 
back, etc.) based on their changing needs and 

banking activity.
Bruce explained that 

there are a handful 
of things customers 
must do each month to 
qualify for the Kasasa 
rewards, including 
electing to receive an 

e-statement instead of the mailed version, 
using a debit card a prescribed minimum 
number of times, and having an electronic 
transaction (such as direct deposit). If an ac-
count holder does not meet the qualifi cations 
in a given month, Lee Bank will alert the 
customer, who will be eligible the following 
month for the benefi ts.

The account requirements are intended to 
generate greater operational effi ciency for the 
bank. “These are more effi cient ways for us 
to do these things,” Bruce said.

He noted, however, that the gains in effi -
ciency are effectively returned to the custom-
ers in the form of the higher interest and other 
rewards related to the Kasasa accounts. “We 
are able to rationalize [offering the Kasasa 
account rewards] by the operational savings 
we achieve and by our ability to attract new 
customers,” he said.

Lee Bank, which launched the Kasasa 
products in mid-March, is the fi rst fi nancial 
institution in western Massachusetts to offer 
the accounts. Bruce noted that the affi lia-
tion with BancVue includes assistance with 
marketing and promotional material for the 
products.

For more information on Kasasa accounts, 
visit www.leebank.com or Kasasa.com/
leebank.◆

‘dO yOU KAsAsA?’

lee Bank affi liates 
with national fi rm 
on new suite of 
‘rewards’ products

 of public relations; Marvin Elbaum, director 
of marketing; and Hyte’s wife, Leslie, who 
serves as vice president and controller.

Over its initial few months of operation, 
the Hinsdale-based company (www.frontli-
neservicesolutions.com) has been building 
a growing roster of clients in the region, 
including some Berkshire-based institu-
tions. “We’ve had some great success with 
this,” Hyte said, noting that the Loyalty Plus 
program has been especially in demand, and 
has led to other programs and services with 
client institutions.

While providing front-line staff with the 
skills to better meet customer needs and boost 
overall bank performance is important in its 
own right, Hyte also noted that the training 
has other ancillary benefi ts.

“As a result of this training, the staff feels 
valued and motivated,” he said. “Tellers, now 
more than ever, are the next customer service 
reps and the next managers. We want them to 
feel they are moving up and that they have 
a stake in this.”◆

Front-line training
continued from previous page

“The benefi t of this affi liation 
is that we band together 
to more effectively and 

effi ciently deliver products 
that are in demand.”

Thea N. Calkins, MD
Cardiologist
Cardiology Professional Services at BMC 
Pittsfield Office: 413-395-7580 
Great Barrington Office: 413-854-9777 

Dr. Thea Calkins, a specialist in Echocardiography, joins 
Cardiology Services at BMC and is accepting new patients in 
need of cardiology care. Dr. Calkins provides general Cardiology 
services and Echocardiography testing. She is partnered with 
Drs. Jeffrey Leppo, Kyle Cooper, Kristen Currie, David Finck, 
Douglas Herr, William Levy, Henry Lyle, Lisa Massie, Andrew 
Potash, Mara Slawsky and Georgianne Valli-Harwood. 

Board certified in Cardiovascular Disease 
Fellowship trained in Cardiology at the University of 
Michigan Hospital and Johns Hopkins Hospital 
Medical degree from Stanford University School of 
Medicine
Residency training at Johns Hopkins Hospital and the 
University of Michigan Hospital 
For an appointment with Dr. Calkins or one of her 
colleagues, ask your physician for a referral or call 
Cardiology Professional Services at BMC, in Pittsfield, 
413-395-7580 or in Great Barrington, 413-854-9777.  

GIVE US A CALL! 
TEL: 413-448-6222 • FAX: 4134435619

137 North St., crawford Square, Pittsfield
Email: info@tax-comp.com • www.tax-comp.com

Fully Comprehensive Service
our complete payroll service supports a wide 

range of pay types and schedules, and includes 
check printing, direct deposit, tax fi lings, complete 
compliance and more.

~
automatic reminders keep you informed of due 
dates for tax payments and compliance reports, and 
you will receive all the payroll reports you need to 
run your business most efficiently.

~
in addition, you also get personalized professional 
advice on all payroll matters.

BERKSHIRE COUNTY RESIDENT PLAY ALL DAY SPECIAL
$44 Mon-�urs; $56 Fri-Sun
Includes Cart through 05/22/14 (proof of residency required.)

GOLF MEMBERSHIPS
Unlimited use of golf course & driving range
Use of the Fitness Center & indoor pool *
Outdoor pool and tennis privileges
Four complimentary guest passes for golf *
Resort dining and shopping discounts

*with Full or Midweek Membership

KIDS

GOLF FREE!

Kids u
nder 1

6 golf f
ree with

an adult p
aying a greens fe

e.

Lenox, MA     (413) 637-2563     cranwell.com
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Sustainable Berkshires
continued from page 1

people, the Berkshire population has been 
consistently declining since the 1970s. That, 
according to forecasts, is likely to continue 
for another 15 years – and then fall at a even 
faster rate.

“What the findings of Sustainable Berk-
shires point out most dramatically is how 
significant the current demographic trends 
in Berkshire County are,” said Karns. “What 
really struck me is the impact that the aging 
of the Baby Boom generation is having.”

Karns explained that the large proportion 
of county residents who are in their mid 50s 
and beyond is having a profound effect on 
the region as they move through the latter 
stages of the life cycle.

While this is also a national trend, its 
implications are especially significant in 
the Berkshires because of the county’s older 
demographic composition. The Sustainable 
Berkshires report noted that 50 percent of 
the region’s current workforce is aged 45 and 
older, and 25 percent is aged 55 and older.

“Because of their large numbers, the Baby 
Boom population has been compared to a pig 
going through a python,” said Karns, who 
noted that he is a member of that generation 
himself. “Their influence has always been 
disproportionate, and society has been shaped 
by the period of life they are in at the time.”

He said the county is already beginning to 
experience the impact of this as an increas-
ing number of people are reaching the age 
of retirement and beyond.

“There has always been a sense of this as 
something that is coming down the road,” he 
said. “The last master plan we did in 2001 
pointed out that the aging of the Baby Boom 
generation was something we all would have 
to prepare for within a time horizon of 10 
or 15 years. But, when I was going over the 
new Sustainable Berkshires plan, I realized 
that we’re in that future now. It’s already 
happening.”

Karns added that this is sparking significant 
changes and requires many adaptations.

“There are incredible implications for ev-
erything,” he said. “We’re starting to see the 
full impact on jobs and the economy, housing 
and land use, and in many other areas such 
as health care and services.”

Adapting to population decline
While the county’s downward trend in 

population could theoretically change due 

to some future shift in dynamics, Karns said 
that all indicators and forecasts point to a 
continuation of that decline.

“Unless something fundamental and 
unexpected happens – like the West Coast 
becoming uninhabitable 
because of a permanent 
drought – the most likely 
forecast is that we’re 
going to see the popula-
tion of Berkshire County continue to decline 
at about the same rate it has been for the last 
40 years,” he said. “Then, around 2030, that 
decline will accelerate as more members of 
the Baby Boom generation pass away. By 
2050, we could see the present population of 
135,000 be down to around 80,000.”

He noted that mitigating factors like new 
employers and industries emerging are not 
likely to be sufficient to alter the overall 
downward population trend.

“Population and demographic trends are 
like steering a massive ship,” he said. “It 
doesn’t change direction quickly or easily. It 
takes a lot of effort and a long time.”

One upward population trend, for example, 
has been an increase in the number of im-
migrants from other countries.

“That’s one of those things that can help 
to offset the losses,” said Karns. “It used to 
be that the population of Berkshire County 
was almost entirely white and native born. 
That’s been changing with the growth of the 
immigrant population and greater cultural 
diversity. However, immigrants are only 8 
or 9 percent of the population, and it would 
have to be significantly more to make a real 
difference. Even if it were 15 or 16 percent 
by 2020, that would not make up for the 
overall loss of population.”

Karns emphasized that the downward pop-
ulation trend does not imply that Berkshire 
County is destined for a gloomy fate. As is 
stressed in the Sustainable Berkshires report, 
however, it poses a significant challenge. 
And meeting that challenge, said Karns, 
will require concerted effort throughout the 
community to solve the problems this trend 
creates and to foster the economic vitality 
needed to support the region’s residents and 
maintain the quality of life – even if that in-
volves an ever-smaller number of people.

“The Sustainable Berkshires plan does 
say that we can address these issues and 
successfully adapt to these realities,” said 
Karns. “Personally, I’d sum it up by saying 
that these are serious times that require seri-
ous solutions.”

Karns said this translates into wisely uti-
lizing the region’s assets and capitalizing on 

its desirable qualities, while also addressing 
problems and making the changes that will 
be necessary.

He noted that Berkshire County’s situa-
tion reflects overall geographic shifts of the 

national population to 
other regions of the 
country, as well as a 
population loss in rural 
areas as young people 

gravitate to cities and large metropolitan 
areas. “It’s something that other regions of 
the country and regions in Europe are also 
contending with,” he said.

The Sustainable Berkshires report points 
out that the region is in a fortunate position that 
is rare in rural areas and older post-industrial 
economies. It cites Berkshire County’s unique 
quality of life that combines scenic beauty, 
culture, proximity to urban areas and the hu-
man scale and values of its communities.

The report emphasizes that this is a strong 
selling point, both in efforts to convince local 
residents to stay and to attract newcomers.

Dealing with paradox
There are a number of paradoxes and con-

tradictions within the current demographic 
and economic situation in the county.

One of these is that many younger people 
leave the county because of the perceived 
lack of opportunity here.

However, at the same time, many employ-
ers are having a difficult time finding workers 
to fill positions that are open. In addition, 
the region’s numerous older workers who 
are retiring are creating openings in the jobs 
they are leaving.

Karns said that paradox is partly a result of 
misconceptions. It also reflects a mismatch 
between the skills and education of younger 
workers who stay in the county and the needs 
of employers.

This also creates a conundrum because, 
in order to attract and retain employers that 
would add to the number of jobs and opportu-
nities, there has to be a suitable workforce.

According to Karns and the Sustainable 
Berkshires report, one troubling dynamic is 
that many of the young people who leave 
Berkshire County tend 
to be the ones who 
have the education, 
skills and work ethic 
sought by employers, 
while many of those 
who stay do not have 
the same educational 
background, skills, training or work ethic.

“We’re not doing a good enough job of 
getting the young people who stay here to 
aspire to the good jobs that do exist,” said 
Karns. “We have heard constantly from em-
ployers who say they have job openings, but 
they can’t find qualified workers. Meanwhile, 
there are people available here, but they lack 
the necessary skills or they may not have the 
motivation.”

The Sustainable Berkshires report notes 
that “educational attainment rates of adults 
aged 25 and older who have earned a bach-
elor’s degree or higher in the county (29.6 
percent) lag behind those of the state (38.3 
percent).”

In addition, a majority of the people who do 
have college degrees are in the age range of 45 
or older. As a result, most of the educational 
disparity is with younger people, particularly 
in the 25-to-44-year-old population.

Furthermore, the report points out that 
much of the job growth that has occurred 
has been in lower-wage sectors.

This has also led to a situation where there 
is a large disparity between the high incomes 
of some residents and the lower incomes of 
many others – combined with a cost of hous-

ing and other expenses driven by the second-
home market in many communities.

However, said Karns, there are also many 
good, well-paying middle-class jobs that are 
available between the low end of the spectrum 
and the professions that require a college edu-
cation and advanced expertise. For example, 
while the days of abundant manufacturing jobs 
that once existed are over, there continue to be 
jobs in manufacturing that are available.

The report notes that solutions must be 
multifaceted. In addition to helping existing 
business survive and grow, it requires filling 
in these gaps and making stronger connec-
tions between residents and employment 
opportunities.

Accent on youth
One basic goal is to encourage more young 

people to stay in the Berkshires.
In addition to focusing on young people 

who are already career oriented and have (or 
are acquiring) college degrees and profes-
sional qualifications, these efforts must also 
include intensive workforce development 
efforts, such as vocational training and certifi-
cation programs that will enable non-college 
graduates to qualify for these jobs.

It also requires a range of related pro-
grams – and employer initiatives – to provide 
training, mentorships, exposure to local 
workplaces and other “emerging worker 
programs” to connect young people with 
workforce opportunities.

“Skills and processes in many jobs and 
trades are more complicated today,” said 
Karns. “So, we need training and certificate 
programs. Our schools and other organiza-
tions are already developing these programs. 
We need more of that.”

On a deeper level, Karns said, the Sus-
tainable Berkshires report emphasizes that 
efforts to engage young people in career 
opportunities and the work ethic must begin 
in early childhood.

In addition to training and education, it is 
also important to provide support and services 
for families that will foster an environment 
where young people grow up with aspirations 
and a belief that they can succeed here.

“One thing that came 
up frequently in the 
forums [held during the 
report’s preparation] 
was the importance 
of family dynamics,” 
said Karns. “We need 
to look at strategies in 

broad terms that will provide community 
support systems for families that encourage 
children and young adults to become more 
enthusiastic about the opportunities here.”

The report notes that it is also important to 
cultivate an appreciation of the qualities of 
the Berkshires, both to retain young people 
who have grown up here and to attract new 
employers and residents.

“Within the context of the new economy, 
one focused on talent and innovation or 
human capital, these factors take on a new 
prominence,” the report states. “Whereas 
prior economic development activities 
focused on physical infrastructure and eco-
nomic incentive packages to attract large 
companies, newer economic development 
practice focuses on marketing the place and 
the ability to attract and retain the talented 
workforce that businesses need to keep mov-
ing forward and excelling.”

For the Berkshires, this requires realistic 
targeting.

Karns noted that some of the exodus 
reflects a natural and perennial process, in 
which young people anywhere want to leave 
their hometowns to see the world and expand 
their horizons.

“I’d sum it up by saying that 
these are serious times that 
require serious solutions.”

“We’re not doing a good 
enough job of getting the 

young people who stay here 
to aspire to the good jobs 

that do exist.”

Creating connections and strengthening opportunities  
for Job Seekers and Employers. 

    
Job Postings 
Job Matching/Pre-Screenings 
Recruitments & Job Fairs 
Access to Interview & Conference Rooms 
Informational Workshops & Seminars 
Layoff Aversion Strategies 
Labor Market/Wage Statistics  
Grants & Tax Credit Opportunities 
Training funds 
Unemployment Information 
Human Resources & Management Skill Trainings 

160 North Street, 3rd Floor       Pittsfield, MA    ·   413.499.2220 ext.138 or 111 
www.berkshireworks.org 

EMPLOYER SERVICES

CORPORATE TRAINING & WORKFORCE DEVELOPMENT

                                                                                                                       Denise Johns                        Christine Hoyt
Contact BCC’s Workforce Development Team:  djohns@berkshirecc.edu      choyt@berkshirecc.edu
                                                                                                                               413-236-2125                            413-236-2126

�e pace of technological change requires a well-trained and �exible workforce. With faculty possessing cutting-edge, industry-
speci�c skills and campus locations throughout Berkshire County, BCC can help your organization develop and deliver training.
          Training topics include:       

                                                                              Have something else in mind? Let us help design a training package for you.



17May 2014  Berkshire Trade & CoMMerCe

While some younger people prefer a rural 
and small-town lifestyle, the report points out 
that the predominant trend among younger 
adults is a preference for urban living, with 
easy walking access to nearby shopping, 
entertainment and other services.

In addition, the Berkshires are not likely 
to successfully compete against larger met-
ropolitan centers – or smaller nearby youth-
oriented communities such as Northampton 
– in terms of the concentration and number 
of entertainment and urban amenities that 
appeal to younger people.

This requires fi nding a balance between the 
region’s existing qualities and making changes 
that are necessary to attract young adults. “One 
thing we need to do is to build up the centers of 
our cities and towns so they become lively and 
attractive neighborhoods, with the diversity of 
entertainment and other features that appeal 
to young adults,” said Karns.

At the same time, however, he said it is 
also more realistic to place an emphasis on 

attracting people who are in their later 20s 
and 30s, rather than those who are just start-
ing out in adulthood.

“When people get married and start fami-
lies, their priorities change,” he explained. 
“The Berkshires have the characteristics that 
are attractive to people at that stage of life. 
People at that stage of life are where our ef-
forts are likely to be more successful.”

Welcoming needs work
Another key piece of the puzzle is the 

need for Berkshire County as a community 
to become more welcoming and to be more 
open to change.

The Sustainable Berkshires report contains 
a section about this, and Karns said the topic 
came up frequently in forum discussions.

On one level this means providing the 
support services, and developing the cultural 
receptiveness, to welcome and help im-
migrants from other countries successfully 
adapt to life in the Berkshires.

But it also includes welcoming outsiders 
who come from places closer to home.

The Sustainable Berkshires report notes 
that there are two contradictory perspectives 
in Berkshire County.

“First, a lack of people moving to the 
area…has, over two generations, resulted 
in a rather insular community culture,” it 
states. “In many cases, this may simply be 
inadvertent; a small-town culture where 
people…can simply forget others don’t know 
the range of groups and channels for getting 
involved. Coupled with old-fashioned New 
England reserve, this can offer a less-than-
friendly welcome to newcomers.”

“However, “ the report continues, “there 
is also a dynamic among some of wanting to 
keep things the same and putting a sheen on 
the ‘good old days’ of the 1970s that does not 
leave room for welcoming additional change. 
This dynamic includes a negative view of 
transplants, particularly New Yorkers, and 
generates an us-versus-them mentality. This 

was noted as a challenge by residents who have 
lived here for 20 years but are still considered 
‘not from here’ by their neighbors.”

Karns noted that encouraging a sense of 
connection to the community is also impor-
tant in terms of encouraging new residents 
to stay. “Employers have told us that those 
employees who come here for positions and 
get involved in some kind of community 
activity within their fi rst six months tend to 
stay in their jobs,” he said. “But those who 
do not make those connections leave and 
move out quickly. So, it’s very important 
that we make people who move here feel 
welcome, and provide them with informa-
tion about the ways they can get involved in 
activities here.”

While the specifi c goals and strategies are 
complex, appreciating and sharing the region’s 
attributes is one of the keys that will be required 
to maintain the viability and sustainability of 
the Berkshires, the report notes.

“After several decades of economic hard-
ship, there is a perception by some residents 
that there is a lack of opportunity here, which 
leads to a loss of many young, educated 
adults,” it states. 

The report suggests that “perspectives 
need to shift” if the region is to succeed in 
reversing this demographic loss.

“The region’s prominence as a tourist des-
tination stems from the fact that it is a unique 
and beautiful region with many culture and 
lifestyle options,” it states. “The region needs 
to begin to market itself to foster a sense of 
pride and excitement among local people, as 
well as among potential new residents. If the 
region wants to succeed as an economically 
diverse community, it will need to begin 
to highlight and uncover the strong sense 
of community and rich opportunities and 
resources residents have at their fi ngertips 
each and every day.”◆

ediTor’s noTe: This is the fi rst of two 
articles on fi ndings from the Sustainable 
Berkshires report.

The Berkshire Regional Planning Commission (BRPC) prepares 
a new comprehensive master plan periodically as a basic guideline 
to revise its long-term goals and priorities, and as a resource to 
provide guidance for local governments, other organizations and 
community initiatives.

The latest of these efforts, Sustain-
able Berkshires, includes individual 
reports and recommendations on the 
economy, climate and energy, local 
food and agriculture, habitat and biodiversity, land use, outdoor 
recreation, historic preservation, housing and neighborhoods and 
public infrastructure and services.

To develop the Sustainable Berkshires plan, an emphasis was 
placed on encouraging broad participation and public input in 
its preparation to create a consensus for an outline for suggested 
strategies throughout the community.

At the beginning of the process, eight subcommittees of vol-
unteers and representatives of various sectors and interest groups 
were formed to focus on their respective topics. The committees 
held public meetings and conducted other activities on an ongoing 
basis to solicit observations and ideas from the community. They 

also coordinated their activities with existing initiatives and goals 
of local governments and organizations.

The committees then prepared fi nal reports on their topics, which 
have been combined to form the Sustainable Berkshires plan.

The Sustainable Berkshires project 
also placed these issues in the context 
of a set of basic goals. As its name 
implies, there is an emphasis on 
environmental, economic and social 

sustainability and resiliency. In addition to local factors, this also 
addresses how the county should prepare for national and global 
trends, such as the effects of climate change.

Other basic goals include maintaining the region’s quality of life 
and character, and enhancing its appeal as a place to live and work. 
A related goal is to encourage more young people to stay in the 
Berkshires and attract others to move here to maintain economic 
viability. Another theme addresses the need to accept and encourage 
diversity and a more welcoming environment. It also addresses the 
issue of making the most of increasingly scarce public resources.

The plan is available for reading and downloading at the the 
BRPC’s website, berkshireplanning.org.◆

Public input shapes master plan’s long-term goals, strategies
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ARTs & culture

By John Townes
This summer, Pittsfield’s cultural calen-

dar will be enlivened by a production of 
William Shakespeare’s classic comedic play 
a Midsummer night’s dream performed 
amid the greenery of Springside Park.

The performances, which will be free to 
the public, will mark the debut of Pittsfield 
Shakespeare in the Park, which its founder, 
local officials and other supporters hope 
will become an ongoing series of open-air 
Shakespeare productions in subsequent 
summers.

“If this is successful this summer, the 
goal is for free Shakespeare in the Park to 
become an annual tradition in Pittsfield,” 
said Enrico Spada, founder and director.

Spada is an actor, theater educator and 
director who lives in Lenox. He has partnered 
with Pittsfield’s Office of Cultural Develop-
ment and a slate of business sponsors for the 
production.

“This is something I’d been thinking 
about for a while,” said Spada, who works 
for Lenox-based Shakespeare & Company 
during the school year and also operates a 
graphics and web-design business for area 
theater organizations.

“I’ve always been a big fan of the Shake-
speare in the Park productions that take place 
in New York and Boston,” he explained. “I 
love the fact that they’re fun, thrilling and 
free. I thought there ought to be something 
like that in the Berkshires.”

He said the idea came together as a result 

of conversations he had with Megan Whilden, 
Pittsfield’s director of cultural development. 
“She was really enthusiastic about it, and it 
all came together,” said Spada.

Pittsfield Shakespeare in the Park was 
formally announced at a March 25 press 
conference at the Lichtenstein Center for 
the Arts in Pittsfield, where Mayor Daniel 
Bianchi and other local officials and business 
leaders lent their support and encouragement 
to Spada’s summer theater initiative.

“I’m so pleased that Pittsfield’s growing 
array of cultural offerings now includes a 
fully staged and free production of Shake-
speare in one of our beautiful parks,” said 
Bianchi. “Everyone in our community, 
without exception, can enjoy great outdoor 
theatre this summer.”

The production is scheduled to open on 
July 17, following Pittsfield’s 3rd Thursdays 
street festival that evening, and will run 
Thursdays through Sundays at 8 p.m. for 
eight performances, ending July 27 (all per-
formaces are weather-permitting). Family-
oriented Shakespeare workshops will be led 
by the actors before select performances.

While Pittsfield Shakespeare in the Park 
is an independent organization, the pro-
duction is receiving in-kind support in the 
form of costumes and other assistance from 
Shakespeare & Company and Pittsfield’s 
Barrington Stage Company.

Initially, Spada has arranged for Fractured 
Atlas, a national arts program, to serve as 

the fiscal sponsor of the festival under its 
nonprofit legal umbrella.

In addition to sponsorships and other 
support by local businesses and cultural 
organizations, Spada is tapping another re-
source to help fund this summer’s inaugural 
production.

In conjunction with the March 25 announce-
ment, Spada has launched a campaign on the 
Indiegogo.com crowd-funding website to 
raise money to support the production. The 
40-day campaign has a 
goal of raising at least 
$25,000 by May 5. (On 
Indiegogo, it is not nec-
essary to reach the entire 
goal to receive whatever 
money is pledged.)

To help get the cam-
paign off to a good start, Berkshire Money 
Management, the lead sponsor for Pittsfield 
Shakespeare in the Park, agreed to match 
the first $5,000 raised if pledges totaling 
at least that amount are received within the 
first 10 days.

“At Berkshire Money Management we 
support the arts for the sake of art,” said Al-
len Harris, president and chief investment 
officer of the Pittsfield-based firm. “We also 
support the arts because they create vibrancy 
and economic growth in our communities, 
which benefits our bottom line.”

According to Spada, the 10-day goal 
of $5,000 was reached with just hours to 
spare on April 5, thus qualifying for the 
matching pledge.

Local artists and other businesses have 
also provided an array of thank-you gifts for 
donors to the campaign, including colorful 
up-cycled totes from Blue Q and handcrafted 
up-cycled picnic blankets created by Crispina 
ffrench, among others.

“It’s wonderful to see how local artists 
and businesses are generously supporting 
Pittsfield Shakespeare in the Park,” said 
Whilden. “It epitomizes the collaborative 
spirit here, and reflects real excitement 

about this new project.” (For links to the 
Indiegogo campaign and other information 
about the production, visit www.pittsfield-
shakespeare.org.)

Spada noted that the funding from Indi-
egogo and business sponsors will all go to 
defray the costs of the fully staged production, 
which will include a stage, lighting and other 
production expenses.

“One of the things that was most important 
to me is that this be free to the public,” he said. 

“That’s the only way I 
would do this.”

Spada, who is direct-
ing the production, is 
relying on local talent. 
In early April, audi-
tions were held for 10 
adult actors and 10 

students for the cast. He is also utilizing local 
professionals and volunteers for the crews.

Spada first came to the Berkshires to work 
with Shakespeare & Company in 2006 and 
became a full-time resident in 2008. He has 
directed in their Fall Festival of Shakespeare 
high school residency program for seven 
years, plus other K-12 residency programs.

He said he chose Pittsfield as a site for 
the Shakespeare in the Park production for 
a combination of reasons.

“Pittsfield was the obvious choice to me,” 
he said. “It’s the geographic center of the 
county, and has the largest population. And 
with Barrington Stage and other develop-
ments like the Berkshire Fringe festival 
moving to the city, it’s becoming an exciting 
center of cultural activity.”

The city also reflects the spirit and goals 
for the program in other respects.

“Pittsfield’s population is family-based 
and it’s a community-oriented city,” he said. 
“Most of the theater audiences in other parts 
of the county are more oriented to visitors 
and part-time residents. The purpose of this 
show is to do something for the people who 
live here year round, and where better to do 
that than in Pittsfield?”◆

Enrico Spada will be using this gently sloping sec-
tion of Springside Park as a natural amphitheater 

for performances of A Midsummer Night’s 
Dream, the inaugural production of Pittsfield 

Shakespeare in the Park. An Indiegogo 
campaign is now underway to raise funds 

for the initiative.Theater initiative plans to 
bring open-air production 
to city park this summer  

Shakespeare 
at Springside

“The purpose of this show 
is to do something for the 
people who live here year 
round, and where better to 
do that than in Pittsfield?”
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in a statement with the announcement. “The 
economic impact of dozens of performers from 
around the world and hundreds of audience 
members heading upstreet this August will 
benefit local businesses and residents.”

The Berkshire Fringe features new and 
original experimental works in the genre 
of “new performance” that include various 
combinations of theater, dance,  music and 
multimedia.

It was founded in 2005 by Berkshire 
County natives Katzoff, Peter Wise and 
Timothy Ryan Olson. They are all graduates 
of Bard College at Simon’s Rock in Great 
Barrington, and the festival has been held 
there since its inception.

Over the past decade, The Berkshire Fringe 
has presented over 130 original works of the-
ater, dance and new music by 550 artists and 
ensembles from around the world, throughout 
the United States and 
the Berkshires.

Along the way the 
festival has gained rec-
ognition and a loyal 
following as a testing ground that provides 
support, resources and recognition to emerg-
ing performers, composers and multimedia 
artists whose voices are often underrepre-
sented in the mainstream.

The shift to Pittsfield this summer was 
prompted by a combination of factors.

Katzoff said they had been considering a 
move to Pittsfield for a while, and had been 
discussing it with Megan Whilden, the city’s 
director of cultural development.

“We were interested in tapping into the 
creative energy that’s going on in Pittsfield,” 
said Katzoff. “Pittsfield is a great environ-
ment for what we do. It fits in with our mis-
sion of supporting new artists, as many of the 
activities there have a similar orientation to 
new experimental ‘fringe’ work, and afford-
able ticket prices. And, as an urban location, 
it gives performers the opportunity to interact 
with the community.”

The 2014 festival, which will run from Aug. 
2-18, will include return engagements by past 
Fringe performers The Wardrobe Ensemble 
from Bristol, England, and Under The Table 
Theater Ensemble from Brooklyn. (Full details 
are available at berkshirefringe.org).

Katzoff noted that, in addition to the per-
formances at Shire City Sanctuary, they plan 
to have events in other sites, and performers 

will also be mingling with the public at events 
like the 3rd Thursdays street festival.

She added that Fringe performances and 
events also complement the WordXWord 
spoken-word festival that follows it in Au-
gust, and they are looking at sponsoring some 
joint activity with organizers of that event.

Work in progress
The Shire City Sanctuary is an outgrowth 

of efforts to transform the former church 
building into a viable multi-purpose com-
munity resource. 

The property was acquired in 2006 by 
textile artist Crispina ffrench and her husband 
Chris Swindlehurst, manager of Brown Oil 
and Propane in Dalton. The basement of 
the building is used by ffrench as a studio 
for her work.

The couple have been working to develop 
a mix of uses there, including making its 
first-floor former sanctuary into a site for 
performances and events.

Their efforts to fully utilize the former 
church have encountered delays and hurdles 

resulting from exten-
sive work that has been 
needed to bring the 
building up to code for 
its intended uses. They 

have also placed the building on the market 
while continuing to pursue their plans.

According to ffrench, they recently com-
pleted the work to achieve code compliance, 
which has enabled them to begin marketing 
and renting the space for events. She said that 
they are making it available for performances 
and also as a site for meetings, weddings and 
other events.

“Getting the work completed to bring it 
up to code was a major step, and it allows us 
to come out from under the radar and begin 
to market the building more actively,” said 
ffrench.

She noted that the arrangement with The 
Berkshire Fringe was partially a result of 
personal connections.

“I know one of the directors through family 
connections from way back,” she said. “They 
called us about renting the space. Having a 
personal friend as the first major activity an-
nounced for the Shire City Sanctuary makes 
it a lot easier. And The Berkshire Fringe will 
give the space visibility with a whole new 
audience.”

The church has 12,000 square feet on two 
floors. In addition to the first-floor public 
space, the lower floor of the building includes 
open areas and a commercial kitchen that is 
currently being worked on.

The lower floor is being marketed as a 
“maker’s space,” a term used for shared 
workspace. In addition to ffrench’s own 
activities there, the lower floor has a space 
set up for silk-screening, which is rented to 
people who want to use that equipment.

Their plan is to rent the workspace to art-
ists and others. “It’s available to people who 
need a place to do their work,” said ffrench. 
“Also, it offers people who work on their 
computers all day a different place to come 
and work in an environment where they are 
around other people and have the opportunity 
for interactions. It’s a way to get out of the 
house, which can get lonely.”

She added that they will offer a combina-
tion of daily rentals or longer-term arrange-
ments for people who want to work there on 
a regular basis.

Once the commercial kitchen is completed, 
they plan to make that available for people 

Fringe finds Sanctuary
continued from page 1

who need access to those facilities for com-
mercial food preparation.

(The various spaces in the building are 
available for viewing on Monday, Wednesday 
and Friday by appointment, which can be ar-
ranged by calling 413-236-9600. Information 
is also available at crispina.com )

While the property continues to be on the 
market for purchase, ffrench said they will 
continue to pursue their plans for it, and 
they hope to find a buyer who shares their 
vision for the site. “We’re also open to other 
possibilities, such as a co-op arrangement, 
where a group of users purchase shares of it 
and manage it as a group,” she said.

In addition to the church, the couple also 
own an adjacent property that is the former 
rectory building.

They have renovated and rented four resi-
dential units and plan to complete the final 
two in that building by this autumn.◆

“The Berkshire Fringe will 
give the space visibility with 

a whole new audience.”
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people on the move
Community Health 

Programs (CHP) has an-
nounced the appointment 
of Siobhan McNally, 
MD, MPH, FAAP, as chief 
medical offi cer. McNally 
has been a physician with 
CHP since 2008, initially 
as a consultant and then as 
a member of the provider 
team. She has practiced 
primary care pediatrics 
for more than 25 years, and has been active in a 
wide range of public health efforts focusing on 
maternal and children’s health, environmental 
health, nutrition, immigrant and refugee care, and 
health emergencies in large populations.

Scott Houghtaling has been appointed senior 
vice president, commercial leader for Berkshire 
Bank’s New York region, where he will be re-
sponsible for leading commercial lending efforts 
and teams across eastern and central New York. 
Houghtaling joined Berkshire Bank from RBS 
Citizens, where he was senior vice president, 
managing a $950 million portfolio focused on 
not-for-profi t and healthcare customers in New 
York. Houghtaling replaces Michael Carroll, who 
was appointed chief credit offi cer of Berkshire 
Bank in October 2013.

Wende Carver, Linda Cooper, Reggie Coo-
per, and Casey Meade Rothstein-Fitzpatrick are 
new members of Berkshire Theatre Group’s board 
of trustees. Carver is co-owner of a real estate 
development company, Scarafoni Associates, with 
her husband David. Linda Cooper formerly was 
director of admissions for the New England Culi-
nary Institute, and general manager for the Stowe 
Inn and PR and special events manager for the 
Stowe Mountain Resort in Vermont. She currently 
is a volunteer and advocate of Community Access 
to the Arts (CATA). Her husband, Reggie Cooper, 
a third-generation hotelier, is general manager of 
Canyon Ranch in Lenox. Rothstein-Fitzpatrick is 
a fi lm maker and founder of Projectile Arts Inc., a 
nonprofi t organization created to support art as a 
tool for communication and education across cul-
tural boundaries. He is currently in charge of vibe 
control at Race Brook Lodge in Sheffi eld.

Berkshire South Regional Community Center 
(BSRCC) has announced the selection of local 
philanthropist and community advocate Barbara 
Manring as its 2014 Gala honoree. Manring has 
been a  supporter of Berkshire South since its doors 
opened in 2002 and has served in many capacities, 
including on the board of trustees, as a staff fi tness 
trainer, and as co-chair of the Annual Appeal Task 
Force, among others. She will be recognized at 
Berkshire South’s Gala celebration on Oct.18.

Susan Newton Che-
nail, RN, CCM, has been 
appointed executive di-
rector of Sweetwood of 
Williamstown Indepen-
dent Living Community. 
A longtime Williamstown 
resident, Chenail has been 
associated with Sweet-
wood as the director of 
healthcare services since 
August 2012. She ear-

lier held positions with the VNA of Northern 
Berkshire, Sweet Brook Care Center and as liaison 
for Southwestern Vermont Medical Center.

Berkshire United Way has announced the fol-
lowing new staff additions: Shauna Powell as 
fi nance assistant, Daniel Kaufman as coordina-
tor of resource development, and Erin Breen as 
resource development assistant. Powell comes 
to Berkshire United Way while still serving as 
business manager at J. Allen’s Clubhouse Grille 
and Patrick’s Pub in Pittsfi eld. Previous to this, 
Powell was with Berkshire Life as an accounting 
analyst. Kaufman was most recently employed 
as vice president, care specialties – hair care, for 
Ashland Specialty Ingredients in Wayne, N.J., 
where he led a global team delivering $186 million 
in revenue. Kaufman has previously worked for 
GE Plastics, where he served on the United Way 
employee giving campaign committee, as well 
as the Dow Chemical Company. Breen was an 
intern for Berkshire United Way while completing 
her associate’s degree at Berkshire Community 
College, where she assisted with the early literacy 
work of the Pittsfi eld Promise program. Prior to 
joining Berkshire United Way she worked at the 
Youth Center in North Adams.

Victoria Cassano, 
MD, MPH, a board certi-
fied occupational medi-
cine specialist, has been 
appointed medical direc-
tor of occupational and 
environmental medicine 
at Berkshire Medical Cen-
ter. She is accepting new 
patients in need of occupa-
tional medicine services, 
and leads Berkshire Occu-
pational Health, 610 North St., Pittsfi eld. Cassano 
came to the Berkshires after most recently serving 
as director of military public health with the Offi ce 
of the Assistant Secretary of Defense for Health 
Affairs in Falls Church, Va. She also previously 
served as senior medical adviser for the Offi ce of 
Disability and Medical Assessment and director of 
radiation and physical exposures for the Department 
of Veterans Affairs in Washington; medical director 
for Concentra Health Services in Springfi eld; acting 
head of the Division of Occupational Medicine for 
SUNY Health Sciences Center in Stony Brook, 
N.Y.; and director of occupational medicine for 
Hartford Medical Group in Connecticut.

Attorney Pamela Green has been named a part-
ner in the law fi rm of Parese, Sabin, Smith & Gold, 
which has offi ces in Williamstown and Pittsfi eld. 
Green joined the fi rm in 2011 and concentrates 
her practice in estate planning and administration, 
elder law, guardianship and real estate.

Holly Taylor has been 
appointed president and 
chief operating officer, 
and Jean Stone has been 
named vice president of 
True North Insurance, a 
division of MountainOne 
Bank. Taylor joined True 
North in 1997 and has 
overseen the growth of the 
employee benefits divi-
sion into one of the area’s 
largest group insurance 
agencies. Serving as vice 
president since 2002, she 
developed the agency’s 
large group market seg-
ment and expanded ad-
ministrative and compli-
ance services. In her new 
position, she will oversee 
agency management and 
collaborate on strategic 
planning with Mountai-

nOne affi liates. Taylor holds a Registered Health 
Underwriter designation and an Insurance Advisor 
license. Stone joined True North Insurance in 2001, 
and has worked as a broker since 2002. Stone holds 
an Insurance Advisor license, as well as Certifi ed 
Employee Benefi ts Specialist, Group Benefi ts As-
sociate and Compensation Management Specialist 
designations from the International Foundation of 
Employee Benefi t Plans and the Wharton School 
of the University of Pennsylvania.

Gloria Huddleston 
has been appointed execu-
tive director of Berkshire 
Area Health Education 
Center, effective May 7. 
Huddleston brings to this 
position a long history of 
initiating, facilitating and 
managing partnerships 
with physicians, hospitals 
and health plans. She has 
also been successful in 
securing needed funding to establish networks 
to increase community healthcare options. Hud-
dleston is the founder and chief executive offi cer 
of Millennium Health and Human Services Devel-
opment Corporation of Baltimore, where she has 
worked for 15 years to secure community health 
services for underserved populations.

The Berkshire Athenaeum announced the 
recipients of three annual awards presented as 
part of their celebration of National Library Week 
(April 12-19), and sponsored by the Friends of the 
Berkshire Athenaeum. Janet Rogge of Adams was 
honored with the 22nd annual Donald L. Lutes 
Library Volunteer of the Year Award, recognizing 
her ongoing efforts to assist researchers in pursuit 
of their family history. The Rabbi Joshua Brien-
del and Stephanie Bennett family of Pittsfi eld 
was selected to receive the library’s 23rd Family 
of the Year Award, presented to a family who in 
the opinion of library staff best typifi es the ideal 
library users. The 2014 Champion Borrower Award, 
presented to the library patron whose voracious 
reading appetite and conscientious borrowing habits 
constitutes what staff consider to be the ideal library 
user, went to Philip Winnard of Pittsfi eld.

Attorney Joseph Zlat-
nik has joined the law 
offices of Andrew M. 
Hochberg, PC in Pitts-
field, where his prac-
tice focuses primarily on 
criminal representation 
and general litigation. 
Zlatnik was born in Kiev, 
Ukraine, and raised in 
New York City after im-
migrating to the United 
States as a child. Following his studies at John 
Jay College of Criminal Justice in New York 
City and Boston University School of Law, he 
was admitted to the Massachusetts Bar in 2011. 
Zlatnik then served as an assistant district attorney 
at the Berkshire County district attorney’s offi ce 
through December 2012. Most recently, he worked 
as an associate at Kachroo Legal Services, PC, a 
securities litigation fi rm in Cambridge.

Massachusetts College of Liberal Arts 
(MCLA) recently recognized the achievements 
of eight business administration students, as 
well as Patrick Muraca, president and CEO of 
Pittsfi eld’s Nuclea Biotechnologies Inc., when the 
students were inducted into the Zeta Zeta chapter 
of the Delta Mu Delta national honor society, and 
Muraca was inducted as an honorary member 
of the organization. The students included Mat-
thew Jason Brignolo ’14, Samantha Desautels
’15, Sarah Elizabeth McDonough ’14, Jared 
Kahn ’15, Rian Martin ’14, Ashley Alanna 
Rothschild ’14, Danielle Lena Wiencek ’14 
and Mark Henneberry Jr. ’14.◆
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By Brad Johnson
The Great Barrington Farmers Market has 

a new location and new market manager for 
its upcoming 2014 season.

After several years of operation at the 
town’s former train depot off Castle Street, 
the Saturday morning market is moving to the 
Great Barrington Fairgrounds where it will 
have more space for vendors, more parking 
for customers, and greater visibility and ease 
of access for all.

The move will also mark a significant step 
in the ongoing efforts to transform the former 
fairgrounds site into a multi-purpose and 
multi-faceted community gathering space 
since its purchase in late 2012 by a local non-
profit organization.

“We are  a lways 
looking for ways to 
provide space and 
support to existing 
resources and organizations in our area,” 
said Bart Elsbach, co-founder of Great 
Barrington Fair Ground (GBFG), which 
is overseeing redevelopment efforts at the 
Route 7 site at the southern gateway of the 
town’s commercial center. “We’re really 
happy to be able to offer the farmers market 
this improved location.”

Elsbach and his wife Janet were key 
players in a multi-year effort to gain lo-
cal control of the former fairgrounds site, 
which had fallen into disrepair as various 
commercial redevelopment proposals came 
and went over the years. The Sheffield 
couple successfully negotiated a purchase 
of the site (January 2013 BT&C) and 
subsequently transferred ownership to the 
nonprofit GBFG, which is now guiding its 
redevelopment into a community resource 
promoting sustainability, education, recre-
ation and conservation.

At the time of the purchase, Elsbach had 
cited hosting the town’s existing farmers 
market as among the potential uses that would 
support the organization’s overall goals for 
the site. Not only would the site provide more 
room and easier access for both vendors and 
shoppers, but hosting the farmers market 
would also provide important exposure to 
– and generate interest among – the several 
hundred area residents who regularly come 
to the weekly event to shop for local produce 
and other products.

“The new setting will provide market cus-
tomers with an introduction to the new Great 
Barrington Fairgrounds,” said Elsbach.

That introduction will begin when the 
farmers market opens for its 24th season 
on May 10. Facilitating that process will 
be Howard Lefenfeld, who last November 
was appointed market manager by a steering 
committee comprised of (and elected by) 
vendors at the market.

Lefenfeld succeeds Rose Levine, who last 
year decided to leave the post after serving 
as market manager for the past nine seasons. 

(Levine will continue to serve as manager of 
the Lenox Farmers Market for the upcom-
ing season.)

For Lefenfeld, the opportunity to serve 
as market manager fit both his interests and 
his schedule. The Great Barrington resident 
noted that he had recently retired with the 
closing of his business, Worldwide Market 
Square, in downtown Great Barrington in 
February 2013. “I looked for something to 
do, and this interested me,” he said.

As a longtime patron of the town’s farm-
ers market, Lefenfeld said the limitations of 
the train depot location were readily evident 
in recent years. “The market outgrew the 
space,” he said, noting that on some days it 

drew as many as 1,500 
people – a volume that 
far exceeded nearby 
parking availability 
and packed shoppers 

tightly into the constrained site. “People 
were aware of the situation, but no one 
wanted to fix it.”

With the advent of GBFG and their rede-
velopment efforts at the fairgrounds site, a 
fix for the problem was now at hand. “We 
reached out to each other,” said Lefenfeld, 
noting the mutually beneficial nature of the 
arrangement. “The move fits in very well 
with our needs as well as the plans for the 
fairgrounds.”

“The whole idea of the market is to sup-
port locally grown produce and other local 
products,” he continued. “There’s a lot of 
interest in the market from people who 
count on it for their local produce.” And 
many of those people, he noted, will also 
be interested in other aspects of GBFG’s 
redevelopment of the site.

In addition to the hosting arrangement 
with the farmers market, Elsbach cited recent 
and ongoing collaborations with other local 
organizations and schools. Among these have 
been the use of the fairgrounds last October by 
Construct Inc. for a concert and party at the 
end-point of its 20th anniversary fund-raising 
walk; and by the Southern Berkshire Cham-

ber of Commerce, which hosted a popular 
haunted hayride there for Halloween.

He said the renovation of some existing 
structures planned for this summer will 
enhance the site’s ability to host a range of 
events and activities going forward.

For the farmers market, the advantages 
of moving to the site center on greater con-
venience and visibility. “We hope to attract 
some new people and visitors to the area 
who might not have found us at our previous 
location,” said Lefenfeld.

The open-air market will be held at the 
main entrance of the fairgrounds on Saturdays 
from 9 a.m. to 1 p.m., where vendors will offer 
an assortment of local fruit and vegetables, 
cheese, eggs, farm-raised meat and poultry, 
maple syrup, honey, baked goods and other 
prepared foods. “We’re looking to do what 
we’ve done in the past,” said Lefenfeld.

While the new location will provide more 

space for farmers and patrons, Lefenfeld 
said the move does not necessarily mean the 
market will look to significantly expand the 
number of vendors it accommodates.

He said the market has operated with about 
24 vendors for the past several years – a 
number that reflects both the space limitations 
of the previous site as well as the underlying 
interest not to dilute the market with too many 
vendors selling similar products.

“We have had a waiting list of people 
who want to be a part of the market,” said 
Lefenfeld, noting that the move may open 
the door to some of those aspiring vendors. 
“But we’ll continue to be selective about 
who participates.”

For more information about the fair-
grounds redevelopment project, visit www.
GBFG.org. For more information about the 
Great Barrington Farmers Market, email 
howard.gbfarmersmarket@gmailcom.◆

“The move fits in very well 
with our needs as well as the 
plans for the fairgrounds.”
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New manager for farmers market believes 
benefits abound with move to fairgrounds 

Williamstown,
Mass. 01267
413.458.9371

Fax: 413.458.2767

• 125 Rooms • Indoor Pool, Hot Tub and Saunas • Dining Room &
Tavern • Convenient Location, Free Parking • Free Wireless Internet

Just up the road...
You’ll find a great place to eat. A great place to stay the night. A great
place to hold a meeting or function of any kind. A great place to sit in
front of a roaring fire.  The ‘best Sunday Brunch in the Berkshires.’
A great place to do absolutely nothing but relax if that’s what you wish.

williamsinn.com

Just up the road in Williamstown

1090 Main Street - On the Village Green
Junction Routes 2 & US 7

The
proTecTion 

your business 
needs

Burglar Alarm & Fire Alarm systems
UL Central station Monitoring
CCTV Systems • Access Control

Heat Loss Monitoring

New eNglaNd dyNamark
Security ceNter

413-442-5647 • 800-821-SAFE
www.nedynamark.com
Protecting area businesses since 1978

Tuesday, April 29, 6pm | Intermodal Center, Pittsfield
Learn more about MCLA’s Master of Education and Professional MBA programs.  

Begin your journey here, and you can go anywhere. 

MCLA.EDU/GRADUATE  413 662 5410

“As a registered nurse,
  obtaining a MBA from MCLA
  helped me open my own
  business and achieve my dream
  of becoming an entrepreneur.”

 BONNIE EICHORN ‘13, PITTSFIELD  
 OWNER
 MOUNTAIN VIEW HOMECARE, INC.

GRADUATE DEGREE PROGRAMS

GRADUATE 

INFORMATION 

NIGHT 

Owners of a small hotel with restaurant in the southern Berkshires are 
offering a unique opportunity for a qualified chef with practical business 

knowledge to partner or lease our existing, functioning restaurant.

• Full commercial kitchen 
• 100+ seat dining room with views and banquet potential

• Excellent reputation (5 stars on yelp)

Looking for a person with a creative mind and high energy!

For an interview, please call 413-281-9320

RestauRant Lease-PaRtneRshiP OPPORtunity
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The following real Estate 
transactions are provided by 
Banker & Tradesman real 
estate data Publishing. only 
properties valued at $75,000 
or higher are included.

ADAMS
24 Grove St.
Buyer: Linda Kemp
Seller: Paul Trzcinski +
Price: $102,500
Mortgage: $30,000
Lender: Adams Community
Date: 2/19/14

70 Notch Rd.
Buyer: Specialty Minerals 
Inc
Seller: Dupras LC Est +
Price: $249,900
Date: 2/26/14

16 Overlook Ter.
Buyer: Marybeth Marko +
Seller: Douglas Hakkinen
Price: $185,000
Mortgage: $181,649
Lender: Academy Mtg
Date: 3/14/14

18 Siara St.
Buyer: Shane Ray
Seller: Carol Spofford +
Price: $92,800
Mortgage: $94,693
Lender: Academy Mtg
Date: 2/24/14

55-57 Temple St.
Buyer: Francis Alibozek 
Jr +
Seller: Paul Trzcinski +
Price: $93,000
Mortgage: $74,400
Lender: Adams Community
Date: 3/13/14

28 West St.
Buyer: Jacob Dabrowski +
Seller: Cheryl Dodge
Price: $132,000
Mortgage: $119,000
Lender: Adams Community
Date: 3/14/13

BECKET
436 Sherwood Dr.
Buyer: Trevor Volastro
Seller: Nicholas Etcheverry
Price: $125,000
Mortgage: $200,000
Lender: MountainOne Bank
Date: 3/14/14

DALTON
19 Birchwood Ter.
Buyer: Matthew Mozzi
Seller: Deebach Henry 
Est +
Price: $141,000
Mortgage: $143,877
Lender: Academy Mtg
Date: 2/21/14

29 Ensign St.
Buyer: Luis Acevedo +
Seller: Macarthur Carol Est +
Price: $135,000
Mortgage: $128,250
Lender: Greylock FCU
Date: 3/14/14

193 High St.
Buyer: Aaron Crow +
Seller: Jacob Franklin +
Price: $80,000
Mortgage: $244,000
Lender: Greylock FCU
Date: 2/26/14

73 Raymond Dr.
Buyer: Roberta Dus

Seller: Jeffrey Reardon
Price: $200,000
Mortgage: $160,000
Lender: MountainOne Bank
Date: 3/13/14

FLORIDA
99 Strykers Rd.
Buyer: Douglas Hakkinen +
Seller: Jamie Jangrow
Price: $203,000
Mortgage: $192,850
Lender: Greylock FCU
Date: 3/14/14

GREAT
BARRINGTON

99 Brush Hill Rd.
Buyer: Karen Copeland +
Seller: Struggle Hill NT +
Price: $750,000
Mortgage: $600,000
Lender: Berkshire Bank
Date: 3/3/14

17 Cone Ave.
Buyer: Edward Omalley +
Seller: Eric Henson +
Price: $264,000
Mortgage: $250,800
Lender: Greylock FCU
Date: 2/28/14

Grove St.
Buyer: MA Land Conserv 
T Inc
Seller: Flag Rock LLC
Price: $350,000
Date: 3/14/14

2 Lake Mansfi eld Rd.
Buyer: Tamara Schlesinger
Seller: Andrew Hill +
Price: $360,000
Date: 3/12/14

1078 Main St.
Buyer: Howard Jacobs +
Seller: James Arienti
Price: $200,000
Date: 3/13/14

37 Russell St.
Buyer: Stephan Green
Seller: Robert Hammer Jr +
Price: $170,000
Mortgage: $136,000
Lender: Pittsfi eld Coop
Date: 3/6/14

12 Wright Ln.
Buyer: CSB Service Corp
Seller: Robert Lopes +
Price: $100,000
Date: 3/7/14

HANCOCK
223 Potter Mountain Rd.
Buyer: Michael Korengold +
Seller: Andrea Thomas-
Brown
Price: $525,000
Date: 3/14/14

Burbank Childrens Ctr. 
U:832
Buyer: Stephen Maharam
Seller: Warren Abele +
Price: $389,000
Date: 3/14/14

JJS Lodge U:866

Buyer: Kevin Sarubbe +
Seller: Fred Hoffman +
Price: $460,000
Date: 3/14/14

HINSDALE
251 Watson Rd.
Buyer: JP Morgan Chase 
Bank NA
Seller: Keith Wisner +
Price: $232,383
Date: 2/20/14

LEE
1720 Cape St.
Buyer: William Burnell +
Seller: Gary Johnson
Price: $135,000
Date: 2/21/14

221 George St.
Buyer: Anthony Bove
Seller: Maureen Lenti +
Price: $189,325
Mortgage: $189,325
Lender: USA HUD
Date: 2/18/14

510 Greylock St.
Buyer: Adam Buratto +
Seller: Valentino Masiero +
Price: $230,000
Mortgage: $184,000
Lender: Greylock FCU
Date: 3/14/14

200 Prospect St.
Buyer: Tom Laskey +
Seller: Diana Carzello
Price: $230,000
Mortgage: $120,000
Lender: JP Morgan Chase
Date: 2/28/14

LENOX
4 Cedar Ln.
Buyer: Mark Peeler +
Seller: Elaine Nickerson
Price: $518,000
Mortgage: $414,400
Lender: Lee Bank
Date: 2/18/14

813 East St.
Buyer: Erich Schmidt +
Seller: Timothy Obrien +
Price: $1,010,000
Mortgage: $808,000
Lender: Lee Bank
Date: 3/10/14

880 East St.
Buyer: R Romano +
Seller: Ellen Lanciano
Price: $223,000
Mortgage: $20,000
Lender: Greylock FCU
Date: 3/12/14

3 Melville Ct.
Buyer: Michael Nancollas +
Seller: Ronald Ubertini +
Price: $680,000
Date: 3/14/14

2 Pinecrest Dr.
Buyer: Kevin Moriarty +
Seller: VanSickle FT
Price: $327,500
Mortgage: $262,000
Lender: Berkshire Bank
Date: 3/13/14

31 Sunset Ave.
Buyer: Christopher 
Cavallero +
Seller: Pirri Catherine Est +
Price: $460,000
Date: 2/28/14

9 Coldbrooke S U:A
Buyer: Stephen Sweet +
Seller: Schusterman Real 
Prop T +
Price: $798,000
Mortgage: $638,400
Lender: Berkshire Bank
Date: 2/20/14

Evergreen Trail U:11
Buyer: Madeline Johnston
Seller: Lenox Woods NT +
Price: $379,600
Mortgage: $308,000
Lender: Pittsfi eld Coop
Date: 2/28/14

3 Morgan Manor U:5
Buyer: Kathy Kommit +
Seller: David Buxton +
Price: $157,500
Date: 2/21/14

260 Pittsfi eld Rd. U:C16
Buyer: John Hurley +
Seller: Southworth Helen Est +
Price: $80,000
Mortgage: $64,000
Lender: Lee Bank
Date: 3/12/14

MONTEREY
Beartown Mountain Rd.
Buyer: Peter Weiss +
Seller: William Stevens +
Price: $95,000
Mortgage: $71,250
Lender: Greylock FCU
Date: 2/28/14

Main Rd.
Buyer: Jared Smith +
Seller: Bruce Lagumina
Price: $90,000
Date: 3/5/14

465 Main Rd.
Buyer: Paul Depreter
Seller: Daniel Andrus +
Price: $119,000
Date: 2/25/14

576 Main Rd.
Buyer: Emanuel Wolff
Seller: Kevin Wolff
Price: $107,500
Date: 2/24/14

17 Stevens Lake
Buyer: Kenneth Lubell
Seller: John Civetta +
Price: $760,000
Mortgage: $418,000
Lender: JP Morgan Chase
Date: 3/7/14

11 Sylvan Rd.
Buyer: JP Morgan Chase 
Bank
Seller: Georgianna Eschen +
Price: $351,516
Date: 2/20/14

NORTH ADAMS
38 Bryant St.
Buyer: Lawrence Cariddi Jr
Seller: David Emery
Price: $79,000
Mortgage: $71,000
Lender: Adams Community
Date: 2/18/14

152 Furnace St.
Buyer: Furnace Street Flats 
RT +
Seller: Nancy Gallati
Price: $95,000
Date: 3/4/14

231 State St.
Buyer: Paul Richard
Seller: Judith Kaier +
Price: $105,000
Mortgage: $103,098
Lender: Academy Mtg
Date: 3/13/14

37 Wall St.
Buyer: Adams Community 
Bank
Seller: Marsha Landry +
Price: $100,000
Date: 3/10/14

89 Wells Ave.
Buyer: Susan Fisher
Seller: Daniel Cellana
Price: $115,000
Mortgage: $95,000
Lender: Adams Community
Date: 2/28/14

OTIS
62 Kibbe Point Rd.
Buyer: Timothy Caney
Seller: Jean Lapointe
Price: $550,000
Date: 3/3/14

70 Rainbow Rd.
Buyer: Cary Verasco +
Seller: Matthew Gengler +
Price: $310,000
Mortgage: $248,000
Lender: Village Mtg
Date: 2/21/14

PITTSFIELD
10 Amy Ct.
Buyer: George Whaling
Seller: ALK NT +
Price: $443,900
Mortgage: $399,510
Lender: Lee Bank
Date: 3/13/14

130 Appleton Ave.
Buyer: FHLM
Seller: Jeremy Smith +
Price: $99,398
Date: 3/5/14

88 Birch Grove Dr.
Buyer: Braden Rice +
Seller: Ellen Roux
Price: $108,000
Mortgage: $102,600
Lender: Capital One
Date: 2/28/14

130 Cadwell Rd.
Buyer: FNMA
Seller: Scott Doyle +
Price: $230,054
Date: 3/14/14

16 Clydesdale Dr.
Buyer: Carol Keen +
Seller: Mary Obrien RET +
Price: $253,500
Date: 3/7/14

25 Clydesdale Dr.
Buyer: Christopher Pratt +
Seller: Robert Anderson +
Price: $259,000
Mortgage: $207,200
Lender: RBS Citizens
Date: 3/14/14

40 Commonwealth Ave.
Buyer: David Milligan +
Seller: Tonia Scalise
Price: $414,000
Mortgage: $321,300
Lender: Pittsfi eld Coop
Date: 3/6/14

64 Deborah Ave.
Buyer: Eric Bellefontaine 
2nd +
Seller: Michael Cullett +
Price: $170,000
Mortgage: $161,500
Lender: Greylock FCU
Date: 3/14/14

870 E. New Lenox Rd.
Buyer: Evan Bellmore +
Seller: Grace Bowker +
Price: $95,250
Date: 2/28/14

211 Francis Ave.
Buyer: Co Act Inc
Seller: Ronald Shaw
Price: $255,000
Mortgage: $289,200
Lender: Berkshire Bank
Date: 3/7/14

213 Francis Ave.
Buyer: Co Act Inc
Seller: Ronald Shaw
Price: $255,000
Mortgage: $289,200
Lender: Berkshire Bank
Date: 3/7/14

217 Francis Ave.
Buyer: Co Act Inc
Seller: Ronald Shaw
Price: $255,000
Mortgage: $289,200
Lender: Berkshire Bank
Date: 3/7/14

63 Gale Ave.
Buyer: FHLM
Seller: James Hassett 3rd +
Price: $108,259
Date: 3/4/14

72 Harvard St.
Buyer: BO Reiote LLC
Seller: Klever Rovera
Price: $102,000
Date: 2/26/14

49 Highland Ave.
Buyer: Donald Burke Jr +
Seller: Jedediah Hayn +
Price: $130,000
Mortgage: $123,500
Lender: Greylock FCU
Date: 3/14/14

216 Holmes Rd.
Buyer: Stacey Haas
Seller: FHLM
Price: $110,500
Mortgage: $106,000
Lender: Adams Community
Date: 2/24/14

72 Lillian St.
Buyer: Victoria Riello
Seller: Anthony Riello
Price: $75,000
Mortgage: $148,000
Lender: Adams Community
Date: 3/4/14

32 Marco Dr.
Buyer: Harold Soucy +
Seller: Jean Hajjar
Price: $145,000
Mortgage: $130,500
Lender: Greylock FCU
Date: 2/28/14

31 Meadow Ridge Dr.
Buyer: Rodney Berkshire
Seller: James Currie
Price: $395,000
Mortgage: $316,000
Lender: Cartus
Date: 3/14/14

25 Meadow Ridge Dr.
Buyer: FHLM
Seller: Ion Vicol +
Price: $312,605
Date: 3/5/14

240 Partridge rd.
Buyer: Norman Soule +
Seller: Nancy Wilkinson
Price: $204,900
Mortgage: $201,188
Lender: Academy Mtg
Date: 3/14/14

118 Roselyn Dr.
Buyer: Michael 
Whitehouse +
Seller: Marc Hodgson
Price: $162,000
Mortgage: $129,600
Lender: Greylock FCU
Date: 2/21/14

30 Sadler Ave.
Buyer: Michael Wasuk
Seller: Peerayot 
Noummano Sr +
Price: $99,000
Mortgage: $89,000
Lender: NBT Bank
Date: 2/21/14

81 Valentine Rd.
Buyer: Lori Greene +
Seller: Eric Bellefontaine 
2nd +
Price: $146,500
Date: 3/14/14

69 Watson St.
Buyer: Norah Bresnahan +
Seller: Dawn Bentley-Wilson
Price: $75,000
Mortgage: $75,000
Lender: Greylock FCU
Date: 2/28/14

796 Williams St.
Buyer: MP Molina
Seller: Dolores Harter 
Saviski T +
Price: $88,000
Mortgage: $120,000
Lender: Greylock FCU
Date: 3/7/14

Alpine Trail U:128
Buyer: Patti Ann Mcelaney +
Seller: Pines at Bousquet NT +
Price: $543,990
Mortgage: $435,150
Lender: Greylock FCU
Date: 2/25/14

1450 North St. U:103
Buyer: Nancy Wilkinson
Seller: Modular Bldg Syst
Price: $119,900
Mortgage: $95,200
Lender: Greylock FCU
Date: 3/14/14

RICHMOND
269 Cone Hill Rd.
Buyer: Peter Antil +
Seller: Sidney Head Jr +
Price: $675,000

Mortgage: $540,000
Lender: Wells Fargo
Date: 3/3/14

115 Lenox Rd.
Buyer: Christopher Martin
Seller: CSB Service Corp
Price: $92,700
Mortgage: $91,015
Lender: Prime Lending
Date: 2/26/14

178 Perrys Peak Rd.
Buyer: Raymond Kurzweil +
Seller: Ronald Shaw +
Price: $1,200,000
Mortgage: $750,000
Lender: Berkshire Bank
Date: 3/3/14

SANDISFIELD
23 Lower West St.
Buyer: Konstantinos Sifneos +
Seller: Gary Richard +
Price: $285,000
Mortgage: $150,000
Lender: Greylock FCU
Date: 2/19/14

10 Stump Rd.
Buyer: Matthew Tracey
Seller: FNMA
Price: $177,000
Mortgage: $164,000
Lender: Greylock FCU
Date: 3/7/14

SHEFFIELD
1135 Ashley Falls Rd.
Buyer: Peter Hummel +
Seller: Michael Citrin +
Price: $329,000
Mortgage: $296,100
Lender: Greylock FCU
Date: 3/14/14

140 Canaan Rd.
Buyer: Antonio Segalla
Seller: Segalla Sand & 
Gravel Inc
Price: $80,000
Mortgage: $42,000
Lender: Salisbury B&T
Date: 2/27/14

45 East Rd.
Buyer: Garrett Cronin +
Seller: Susan Fischer
Price: $885,000
Mortgage: $663,750
Lender: UBS Bank
Date: 2/28/14

STOCKBRIDGE
16 South St.
Buyer: CSB Service Corp
Seller: Charles Crane +
Price: $185,000
Date: 3/4/14

3 Vine St.
Buyer: Robert Kay +
Seller: Barbara Seeger
Price: $415,000
Date: 3/3/14

200 Old Stockbridge Rd. 
U:6A
Buyer: Wendy Gertner +
Seller: Lester Lieberman NT +
Price: $590,000
Date: 3/3/14

WASHINGTON
440 Frost Rd.
Buyer: Paul Horton
Seller: Gloria Wells +
Price: $157,000
Date: 2/24/14

WILLIAMSTOWN
26-28 Arnold St.
Buyer: ENL LLC
Seller: Brian Gravel
Price: $83,500
Date: 2/24/14

51 Henderson Rd.
Buyer: Paul Errichetto +
Seller: David Killam +
Price: $150,000
Mortgage: $128,000
Lender: Greylock FCU
Date: 2/28/14

341 Luce Rd.
Buyer: RSB Properties LLC
Seller: Laura Masson +
Price: $423,748
Date: 3/12/14

1067 N. Hoosac Rd.
Buyer: Thomas Wheelock +
Seller: Allen Skelly NT +
Price: $140,000
Mortgage: $110,000
Lender: Greylock FCU
Date: 2/19/14

66 Willshire Dr.
Buyer: Amy Fredette +
Seller: Debra Johnson +
Price: $310,000
Mortgage: $276,000
Lender: Adams Community
Date: 3/7/14

WINDSOR
249 Bates Rd.
Buyer: Keith Rehbein +
Seller: David Mongue +
Price: $415,000
Mortgage: $332,000
Lender: Greenfi eld Savings
Date: 2/19/14                   ◆
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NOW CARRYING
WOOD JUNGLE GYMS 

IN SHEFFIELD!

• Windows
• Siding
• Additions
• Remodeling
• Kitchen/Baths

• Custom Build
• Roofs
• decks
• Gutters
• Handyman Services

“any job large or small…
we do it right or not at all.”

www.morrisonshomeimprovement.com

we do it right or not at all.”

www.morrisonshomeimprovement.com

SHoWroom
674 north Street, Pittsfi eld, mA 01201

Phone: 413-442-3001
Fax: 413-443-8066

Award Winning – Customer Driven

WE TAKE HARD WATER PERSONALLY.

Culligan Water Conditioning, Inc.
392 Pittsfield Road

Lenox, MA
413-499-1144

Offer expires 5/31/14. See participating dealer for details. ©2013 Culligan International Co. 
May be subject to credit approval. Not valid with other offers. Dealer participation may vary. 
Coupon must be presented at time of sale. Contaminants may not be in your water.

Is your water softener giving you 100%?
We’ll make laundry brighter, skin smoother and hair shinier. 
We’ll knock out the rust and throw out the scale. We target 
odors, stains, and spots too. If you want to get “hooked-up”, just 
say “Hey Culligan Man”® or contact us at culligan.com.
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“We have talked about a possible role for 
them in development of the housing,” said 
Cohen. “It enhances our capabilities if we 
have them involved.”

Elton Ogden, president of Berkshire 
Housing, said the organization is open to 
possibilities for participation in Cohen’s 
project. “What he’s proposing in terms of 
housing development there is very interest-
ing,” said Ogden. “But it is also at a very 
preliminary stage, and is too early to say 
what role – if any – we might play as it 
moves forward.”

Ogden noted that he (or other representa-
tives of Berkshire Housing) would be attend-
ing the April 24 public meeting primarily to 
get an update on where things stand with the 
redevelopment plan, as opposed to present-
ing any definitive information on Berkshire 
Housing’s potential role.

Related developments
Vinette, who will serve as facilitator for 

the April 24 meeting, noted that discussion 
of the Eagle Mill redevelopment plans will 
also take place against a backdrop of other 
related developments.

This includes the possible purchase of the 
three other former Schweitzer-Mauduit Mills 
by Niagara Worldwide, a Wisconsin-based 
company that specializes in industrial and 
commercial facility acquisition and redevel-
opment (see story in april 2014 BT&C).

“What we have are four mills that are 
abandoned all the way up the river,” he said. 
“We always felt that the Eagle Mill was the 
best place for a mixed-use project, but we still 
need to pay attention to the other mills.”

While it remains to be seen what becomes 
of Niagara Worldwide’s bid to purchase the 
other mills, and how that company plans 
to handle the properties if the deal is com-
pleted, Vinette said their sale could have 
positive implications for the Eagle Mill’s 
redevelopment.

“There may be synergies in how these 
mills fit together,” he said. For example, 
a repurposing of one or more of the mills 
for advanced manufacturing or other new 
industrial activity could ultimately gener-
ate demand for some of the new housing 
proposed for the Eagle Mill.

Also dovetailing with the current activity 
surrounding the former mills is the imple-
mentation of a $175,000 planning grant from 
the EPA that will include environmental 
review of all four facilities, assessments of 
infrastructure and buildings, and a market 
study of potential reuse strategies.

Vinette noted that some of this overlaps in 
a positive way with the ongoing due diligence 
phase of the Eagle Mill project.

The work funded by the planning grant will 
also be useful to the town in determining the 
type and scope of infrastructure improvements 
that may be required to support the redevelop-
ment of the Eagle Mill 
– or the potential reuse 
of the other three mills 
included in the study.

While  the  town 
should have a much 
clearer picture of the 
plans taking shape for 
the Eagle Mill following the April 24 meeting, 
Cohen and Vinette said the picture will con-
tinue to develop in the months that follow.

That will include the issue of state in-
volvement and financial support of the proj-
ect. “The Berkshire legislative contingent 
has been extremely helpful,” said Vinette, 
adding that their efforts will continue to be 
needed to secure whatever state funding 

support may be available. “We have to fight 
for limited resources.”

“There has to be some public participa-
tion,” added Cohen. “The less we have to 

ask for, the better. But 
there are [funding pro-
grams] specifically for 
these types of projects, 
and our job is to make 
a compelling case for 
their allocation here.”

In the meantime, 
as the due diligence process moves toward 
the scheduled settlement date, Cohen said 
he is confident that the remaining hurdles 
can be cleared. “There are multiple major 
issues that we need to solve for this to go 
forward,” he said. “All of which, I believe, 
are surmountable.”

Inquiries about the Eagle Mill plans can be 
directed to Cohen at jnc2807@aol.com.◆

Berkshire County real estate transfers

“There are multiple major 
issues that we need to solve 
for this to go forward – all 

of which, I believe, are 
surmountable.”
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The Pittsfield Cooperative Bank opened in 1889 intent on helping our neighbors build a better

community. At the end of year one, assets totaled $7500.01. Ten years later, assets had grown to

$338,967 and 250 families owned their homes while new businesses began to fill the horsecar line

from Park Square to Pontoosuc Lake – all thanks to loans from The Co-op.

Loyalty? During the Great Depression, mortgage and business loan payments were suspended by

the Bank and customers were allowed to run in arrears until they could catch-up – and they did.

Today – in an era where Big Banks are known for bad behavior – The Co-op still practices the

responsible banking envisioned by its Founders. And, we know the value of experience therefore

we feature the most seasoned lending team in the County. Plus, with assets exceeding $255 million,

the Bank is now one of the best capitalized lenders in the entire Commonwealth.

Looking for a bank with character, commitment and capital? 
Well… it’s fair to say that history is on our side.
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