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Vocational workshops part of renewed focus for BFMC
By John Townes

A group of attendees at a recent workshop in Lenox were told 
to “get a grip.”

It wasn’t the words of an exasperated instructor, nor was it a 
tough-love psychological workshop or a 
preseason golf clinic.

Instead, Get A Grip was the title of a 
vocational training workshop designed to 
teach the skills involved in the job of being 
a grip, a member of a film crew who handles 
the placement and operation of cameras and 
other elements of preparing scenes.

The workshop is one manifestation of the increasing scope of 
activities of its sponsor, the Berkshire Film and Media Collaborative 
(BFMC). BFMC is an independent nonprofit organization that was 
established in 2009 to promote and support the development of 
the film and media production industry in western Massachusetts 

as a source of jobs, business opportunities and other economic 
development goals.

The overall aim of the recent course was to give students a leg 
up when they get hired to work on a film set.

Held March 15-16 at Shakespeare & 
Company in Lenox, the workshop attracted 
22 attendees interested in learning about this 
particular cinematic profession. Instructors 
for the program were Dave LaRue, a profes-
sional key grip and filmmaker; and William 
Beautyman, owner of Limelight Productions 
in Lee, who works with live and media pro-

duction in his theatrical equipment business.
“It was exciting to train what could be the next generation of grips,” 

said Beautyman, who is also the board chair of BFMC. “But some 
of what we taught is basic knowledge no matter what department

continued on page 18

Local food producers get new eastern outpost with Logan retail shop
By John Townes

Berkshire farmers and other food produc-
ers now have the opportunity for their prod-
ucts to be seen and purchased by travelers at 
Logan International Airport in Boston.

A 1,200-square-foot retail venue, called 
Berkshire Farms Market, opened in the new 
United Airlines Terminal B at the beginning 
of May.

The shop features food grown and pro-
duced in the Berkshires and other nearby 
regions. It includes a section of packaged 
non-perishable food products available 
for purchase for travelers to take with 
them, as well as “grab and go” foods to 
eat on site.

A cafe there will also use ingredients from 
area farms and food producers.

Berkshire Farms Market is operated by 
Tastes on the Fly Restaurant Group (www.
tastesonthefly.com), a California-based busi-
ness that operates 12 restaurants and food 
shops in airports in San Francisco and Boston 
and at New York’s JFK Airport.

Tastes on the Fly has been receiving sup-
port and assistance from Berkshire Farm & 
Table, a nonprofit organization that works 
to promote and increase the visibility of the 
Berkshire County’s food culture and products 
outside of the area.

Berkshire Farm & Table has been working
continued on page 21

Rendering of the new Berkshire Farms Market that has opened in United Airlines Terminal B at Logan 
International Airport in Boston. The shop features food grown and produced in the Berkshires, providing 
important exposure for the region’s burgeoning food culture to national and international travelers.

Diane Pearlman, executive director of the Berkshire Film and Media Collaborative, says the five-year-old nonprofit organization is working with “a renewed 
sense of purpose” to develop and support a significant film and media production industry in the western Massachusetts region. 

By John Townes
One of the leading lights in the cultural 

revitalization of Pittsfield over the past de-
cade is moving on.

In April, Megan Whilden, who has served 
as the city’s commissioner of cultural devel-
opment since January 2005, announced that 
she is resigning from that position in May to 
take a job as director of the Osher Lifelong 
Learning Institute (OLLI), an educational 
program for older adults at Berkshire Com-
munity College.

“I’ve had an amazing time in this job, but 
after 10 years, I’m 
ready for a new 
challenge,” said 
Whilden. “OLLI 
presented a rare 
opportunity to 
work for an orga-
nization that’s very inspiring. And I’ll still 
be living in Pittsfield, and participating in the 
community – just in a different role.”

Whilden was first appointed as the city’s 
cultural commissioner by former Mayor 
James Ruberto.

The position was part of Pittsfield’s on-
going efforts to diversify its economy and 
revitalize its city center.

In addition to enlivening the community 
and enhancing the quality of life for residents, 
one integral goal of cultural development has 
been to stimulate the arts and culture as an 
economic engine for Pittsfield.

Cultural activity is considered as one key 
to attracting tourists, second-home owners 
and residents of other communities into the 
city. This, in turn, generates customer traffic 
for stores and restaurants, and provides new 
opportunities for artists and other profession-
als and businesses in the creative economy. 
Having a vibrant cultural scene is also one 
of the amenities believed to help attract new 
businesses and residents.

While it is generally acknowledged 
that Pittsfield still has unfinished business

continued on page 8

Commissioner 
calls it a day
Megan Whilden reflects on 
her 10-year tenure guiding 
Pittsfield’s cultural growth

“There has been 
an extraordi-

nary sea change 
in Pittsfield.”

“Our goal for this type of basic 
training is to help local indi-

viduals secure entry level jobs 
on productions happening in 

western Massachusetts.”

Basic training in 
cinematic skills…

Inside this issue
Credit union 

VP ‘gives back’ 
with shelter 

care packages
— page 16

◆ CoMMUNITy sUPPorTEd agrICULTUrE arrIVEs aT arroWhEad ....................2
◆ hoUsE CaLLs oNLy WITh PET PhysICaL rEhaBILITaTIoN sErVICE ................4
◆ FIrM oFFErs EqUINE-assIsTEd aPProaCh To TEaM BUILdINg .................. 10
◆ aUThor ExPLorEs gENErosITy’s roLE IN a sELF-CENTErEd agE ...............14

Faulkners leave 
mark on local 

hospitality 
industry

— page 20



2 June 2014 Berkshire Trade & CommerCe

FRonT pages
Clothing consignment at 
once around the Block

By BraD Johnson
An appreciation of the value of gently 

used clothing and a predisposition for inter-
acting with the public have guided Stephanie 
Melito into her fi rst retail venture.

In mid-March, Melito opened Once 
Around the Block Consignment Shop in 
a storefront at 18 Holden St. in downtown 
North Adams. The shop “specializes in gently 
used, in-season clothing and accessories for 
the whole family,” said Melito.

In that respect, she explained, the shop 
is fashioned after the former Women’s Ex-
change in Williamstown, a popular longtime 
consignment shop that closed three years 
ago. “There was a void after the Women’s 
Exchange closed,” said Melito, an Adams 
resident who recalled having shopped there 
since she was a child.

While there are a handful of consignment 
shops operating in north county, Melito 
believed that “there was a need for an af-
fordable clothing option” – one that offers 
higher-quality brands and current styles in 
a boutique setting.

She also found herself longing for the 
public contact that she had enjoyed during 
many years working at area banks. She 
explained that she had left banking to work 
as an account manager at an area printing 
company. “But that was too removed from 
the public,” she said.

Having determined that a consignment 
shop was the right path for her, Melito began 
looking for an appropriate location last No-
vember. She quickly came upon the Holden 
Street space, which had formerly housed a 
gallery. “The space worked for what I wanted 
to do, and it allows me to be part of a lot of stuff 
that’s happening downtown,” she said. She 
worked out a lease agreement with property 
owner David Carver of Scarafoni Associates 
in early January, did some painting and minor 

remodeling in the 1,100-square-foot space, 
and opened her doors on March 15.

Melito said Once Around the Block 
generally follows industry norms for its 
consignment policies. “We have a 60-day 
consignment period,” she said, adding that 
the consignor receives 40 percent of price 
when an item sells. A bar-coding system 
and software help her keep track of inven-
tory and sales.

The shop receives about 50 percent of the 
sale price, while the remaining 10 percent is 
set aside for local charities. “We’re commit-
ted to giving back to the community,” she 
said, noting that this policy also emulates the 
former Women’s Exchange, where proceeds 
had for many years benefi tted local healthcare 
organizations.

She noted that consignors can also choose 
to allocate some or all of their share of the 
sale to charities of their choice. “Some 
people like this option,” she said, noting that 
contributions have already been allocated to 
a handful of local charities.

Melito held a grand opening event for her 
shop on April 12, by which time she was al-
ready seeing a good fl ow of customer traffi c 
at the shop. “People are coming in,” she said 
in an early April interview. “I’m seeing new 
faces and repeat customers.”

Once Around the Block (413-662-2169) 
is open Tuesday through Friday from 10 
a.m. to 6 p.m., and weekends from 10 a.m. 
to 3 p.m.◆

agricultural authenticity 
at arrowhead’s new farm

By John Townes
In addition to preserving the historic home 

and legacy of author Herman Melville at 
Arrowhead, the Berkshire County Historical 
Society is getting into farming.

More specifi cally, the organization, which 
operates the historic Arrowhead museum at 
780 Holmes Rd. in Pittsfi eld, is establishing 
a small farm on the property that will fol-
low the community supported agriculture 
(CSA) model.

“We would like for the farm to become 
an integral part of what people experience 

when they visit Arrowhead,” said Peter 
Bergman, the Historical Society’s director 
of communications and community rela-
tions. “Herman Melville operated a farm 
here, so this is another connection with his 
life at Arrowhead.”

Like other CSA operations, the Arrowhead 
farm sells shares to members at the start of 
the growing season, and then distributes 
produce, eggs and other products to members 
on a regular schedule.

The Arrowhead farm is starting on a small 
scale by offering 15 shares which are already 
sold out. The planned distribution this fi rst 
year will include an assortment of food grown 
on the site. The farm also be occupied by 25 
chickens, whose eggs will be available to 
CSA members.

In keeping with the Historical Society’s 
mission, Bergman noted that they are striving 
for historic accuracy with the agricultural 
addition, although they can’t duplicate the 
scale or exact nature of Melville’s farm.

“We want to be as close to what a farm 
in the 1850s would have been as we can,” 
he said.

The Historical Society had been consider-
ing the idea of having some kind of working 
farm at Arrowhead for a number of years.

The impetus to move forward with the 
plan came from Pittsfi eld resident Kristen 
Laney, who is serving as manager of Ar-
rowhead farm.

The farm took shape as a mutually ben-
efi cial partnership in a discussion Laney had 
with Will Garrison, the organization’s curator 
at Arrowhead.

She explained that her family had been 
growing food at their Pittsfi eld home. She had 
also wanted to explore going into farming on 
a somewhat larger scale, but was not able to 
pursue that at her own property.

“We had wanted to raise some chickens, 
but the neighbors weren’t in favor of that, 
and we weren’t able to get a permit from the 
city,” Laney said. “Then I met Will Garrison. 
He mentioned that the Historical Society had 
been looking for a farmer. So it worked out 
for both of.”

Laney is operating the farm under an 
agreement with the Historical Society, which 
provides her with a site. Initially any revenues 

Stephanie Melito says the need she saw for “an affordable clothing option” prompted her decision to 
open Once Around the Block Consignment Shop on Holden Street in downtown North Adams.
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news & notes from the region

Kristen Laney and her daughter Nora, 5, visit the site at Arrowhead where she will soon be cultivating crops 
and raising chickens for eggs with the launch of a new community supported agriculture (CSA) venture.

from CSA shares will go towards covering 
the expenses.

“We’re starting small to see how it goes 
for the fi rst year,” said Laney. “We’re still 
discussing what the relationship might be 
in the future.”

She said that about two acres will be cul-
tivated initially. She will be utilizing natural 
farming methods and growing heirloom crops. 
The chickens are also an heirloom breed.

She said that, in addition to vegetables, 
she is considering growing beechnuts and 
gooseberries.

As a CSA operation, the majority of the 
products will go to members who have bought 
shares. The members will also do some work 
there, as part of the CSA agreement.

In addition to restoring some of the prop-
erty’s agricultural heritage, Laney noted that 
she also would like to see the farm draw atten-
tion to the potential and need for more food 
production, especially within Pittsfi eld.

While Pittsfi eld is generally considered 
as the urban center of the region, it does 
contain working farms, open land and other 
sites suited for growing food.

However, as illustrated by Laney’s expe-
rience trying to raise chickens, city policies 
are not always supportive of that.

“It’s also becoming increasingly important 
to have diverse local foods sources, with ris-
ing gas prices and other conditions,” she said. 
“I think Pittsfi eld needs to have a discussion 
to determine what the community wants, and 
to fi gure out how we can make it feasible to 
grow more food here. Hopefully, what we’re 
doing at Arrowhead will help to stimulate 
that public discourse.”

The farm is one of the features that will 
be highlighted from May 22-26 during a 
season-opening celebration at Arrowhead, 
which has also completed major renovations 
to the house and other facilities.

The overall celebration begins with a 
ribbon-cutting ceremony by Pittsfi eld Mayor 
Dan Bianchi at 11 a.m. on May 22 and will 
feature a variety of other activities and events 
through May 26, including free tours of Ar-
rowhead for Pittsfi eld residents on May 23.

The farm will also be introduced to the 
public on May 23, with tours of the farm site 
and other activities, including a contest to name 
its chickens and the opportunity for kids to 
plant an eggplant. For information, call 413-
442-1793 or visit berkshirehistory.org.◆
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By John Townes
Alden Beane has started a new busi-

ness, True Balance Animal Wellness, 
which specializes in home-based animal 
physical rehabilitation services to help pets 
recover from surgery, deal with aging or 
other chronic health issues, or simply to 
maintain wellness.

Her focus is on non-medical services that 
address neurological and orthopedic issues 
in dogs, horses and cats. These services are 
intended to assist in the rehabilitation of 
animals after surgery, or to address other 
chronic conditions.

The specific services include customized 
exercises and manipulation and stretching 
of affected muscles and other adaptive steps 
tailored to the animal’s specific condition. 
“I’ll instruct and assist the owner to develop 
customized bodywork plans 
to help a pet mend and return 
to full functioning following 
surgery,” Beane said. “That 
might include, for example, 
exercises to gradually in-
crease weight bearing on a 
compromised limb.”

Beane will also work 
with owners to develop 
wellness and preventative 
activities for their pets.

She said she will do 
bodywork herself, but her 
basic approach is to instruct 
owners in how to do the 
stretching and manipula-
tions and lead the pet in 
exercise themselves.

“The real goal is teaching 
owners to do the things that 
will increase the quality of 
life of their pet,” she said. 
“My preference is for the 
owner to learn how to work 
with their pets on a regular 
basis on their own.”

In addition to pre- or 
post-surgical work, Beane 
will also help owners to make changes to accommodate chronic 
conditions or aging. “One of my passions is working with geriatric 
dogs,” she said. “There are simple ways that an owner can help their 
dog to stay active and stronger longer.”

For example, she said that older dogs develop irregular rolling 
gaits as they age which can weaken certain limbs. “But there are 
ways to walk a dog that engage one limb at a time, to reverse that 
cycle, and which allows for all of the muscles to continue to be 
engaged and active.”

She will also suggest changes that might be made in the home, 
such as placing non-slip mats in areas where a dog might fall.

Beane emphasized that her services are non-medical, and are not 
intended to replace the role of veterinary care. She added that she 
focuses on services that complement, rather than duplicate or compete 
with, those of veterinarians.

She does not prescribe medication or do wound treatment, for 
example.

“I only work on animals with referrals from veterinarians,” she 
explained. “Many of my clients are referred to me by their vets who 
believe their animal will benefit from this. Or, when people come to 
me directly for an evaluation or services, I will first contact their vet 
to discuss it and get a referral. I may also recommend that a client 
first set up an appointment with their vet to thoroughly check out 
the animal.”

Beane said that, so far, she has developed 
professional relationships with about 20 
veterinary clinics in the region.

True Balance Animal Wellness also of-
fers additional specialized services such as 
cold-laser therapy. This uses a hand-held 
device that generates special light, which 
she said can aid in healing damaged, injured 
or weakened cells and tissues. The device is 
placed directly over the target area for 10 to 
15 minutes, followed by bodywork.

“That is being used more widely in 
veterinary care,” she said. “When it is suc-
cessful, it can add to the animal’s level of 
comfort and stimulate healing.”

She is also certified to conduct deep-
tissue Equine Trigger Point Myotherapy, a 
method that uses palpitation, compression 
and stretching on horses to address issues 
such as hip and shoulder lameness and 
difficulty in bending.

Beane serves clients in Berkshire County 
and adjacent regions of Connecticut and 
New York.

She said her rates are based on three basic 
services, with some variations.

With all clients, she first conducts an 
initial evaluation, which 
includes a veterinary con-
tact, physical assessment, 
passive range of motion 
instruction, an individual-
ized home exercise plan, 
troubleshooting of func-
tional issues, cold laser (if 
appropriate), and a follow-
up with the vet. The standard 
rate for this is $145.

For follow-up bodywork 
and visits she charges $75 
for one session per week 
or $100 for two sessions 
weekly.

She also offers a single 
wellness visit for animals 
that do not have physical 
issues for $75. This includes 
instruction in how to safely 
and effectively stretch the 
dog to maintain flexibility, 
mobility, and help prevent 
injury.

She noted that there is no 
travel fee to locations within 
a half-hour drive from her 
base in South Egremont. For 

visits further away there is a $30 per hour fee for travel time.
Beane also teaches workshops on injury prevention and warm-up 

exercises for owners of performance dogs.
While she is able to provide services for cats, Beane said the great 

majority of her work so far has been with dogs and, to a lesser extent, 
horses. “I’ve only worked with one cat so far,” she said “But it is the 
same basic principles for cats, and I think people will be using rehab 
for cats more in the future.”

Beane first became involved in her present profession about 11 years 
ago, while working at a veterinary hospital in northwest Connecticut. 
She studied and received certification in Canine Rehab Therapy 
through The Canine Rehab Institute, an affiliate of the University of 
Colorado Veterinary School. She also received certification in Equine 
Trigger Point Myotherapy through Equi-Myo.

Beane previously worked for another facility in the region that 
provides on-site pet rehabilitation services.

She decided to start her own business last year to meet what she 
saw as a need for an animal rehab services based on home visits. She 
opened True Balance Animal Wellness in June.

She estimated that she currently does between 20 and 30 visits a 
week, at an average of four or five a day.

More information on True Balance Animal Wellness is available 
by calling 413-429-6879, at www.tbwellness.com or on Facebook 
page TrueBalanceAnimalWellness.◆

house calls only

True Balance brings 
rehab treatment to 
pets at their homes
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At top, Alden Beane provides cold laser treatment to “Molly,” a 4-year-old pit bull recovering 
from ACL surgery. Beane explains that cold laser decreases inflammation and speeds healing. 
At bottom, Beane works with “Boone,” a 6-year-old Duck Tolling Retriever, to improve strength and 
flexibility in his right hind limb that had been lacking since hip surgery a few years ago. As part of 
her sessions, Beane also instructed the owner on how to provide stretching and other exercises 
to increase Boone’s joint mobility. (Photos courtesy of True Balance Animal Wellness)
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news & notes from the region

Ongoing: Berkshire Business 
Builders networking meeting ev-
ery Thursday morning from 8:30 
to 9:30 a.m. at 55 Church Street 
in Pittsfield. All business people looking for an opportunity 
to network are invited. For information, call Kathy Hazelett 
at 413-442-8581.

Ongoing: The Job Club meets Mondays from 1 to 2 p.m. at 
BerkshireWorks Career Center at 160 North St. in Pittsfield. 
Facilitated by Millie Calesky, business and life coach and 
certified career development facilitator, the free and informal 
program helps participants who are seeking employment to 
expand their network of contacts and provides valuable job-
search tips. It also serves as a support group throughout the 
job-search process. For information, visit www.berkshireworks.
org or call 413-499-2220.

May 12-22: Berkshires Dream Auction, sponsored by Berkshire 
Visitors Bureau to support the Berkshire Marketing Fund. Online 
auction features a wide variety of experiences, lodging and din-
ing deals, tickets to cultural attractions, outdoor recreation and 
Berkshire-based products and services. Access to the auction 
is through berkshires.org.

May 14: Chamber Night at Field Farm, networking event 
sponsored by Williamstown Chamber of Commerce. 5:30 p.m. 
at the Guest House at Field Farm, 554 Sloan Rd., Williamstown, 
with presentation by staff of The Trustees of Reservations, 
Williams College Museum of Art, and IS 183 Art School on 
their plans for the “Modern Meets Nature” summer series of 
concerts, art classes, nature walks, and architecture and design 
tours. To RSVP or for more information, email info@william-
stownchamber.com or call 413-458-9077. 

May 14, June 11: North Adams Green Drinks, informal gather-
ing of people interested in conservation and environmental issues 
on second Wednesday of each month. 5:30 p.m. at the Freight 
Yard Pub in the Western Gateway Heritage Park. Sponsored by 
the Berkshire Environmental Action Team (BEAT) and Northern 
Berkshire Transition. For more information, contact Jane Winn 
at jane@thebeatnews.org or 413-230-7321.

May 15: Downtown Pittsfield Inc. annual meeting, 7:30 to 9 
a.m. at the Beacon Cinema, 57 North St. Includes networking 
and continental breakfast, election of directors/officers, 2014 
awards, and presentation on Downtown Parking Management 
Plan recommendations. For details, call 413-443-6501.

May 16: CreativeNext Business Resource Meetings for 
creative professionals and ventures, with opportunity to meet 
with state economic development staff to identify available 
business resources. 9 a.m. to 4 p.m. at 1Berkshire Central Sta-
tion in Pittsfield. Free but applications required. 413-499-1600 
ext. 103 or BerkshireCreative.org. 

May 16-31: Give Back to the Community Campaign by Ev-
ergreen Fine American Crafts to mark its 35th year in business. 
Shoppers at the downtown Great Barrington store who mention 
the campaign will have 10 percent of their purchase price donated 
to Construct Inc. For more details, call 413-528-0511.

May 17: Gravity Car Race with homemade coasting vehicles 
and other activities, sponsored by the Southern Berkshire 
Chamber of Commerce. 11 a.m. at Home Road in Sheffield. 
413-528-4284.

May 17: Mud Day to celebrate the Berkshire environment, with 
hands-on activities for the family, local food and more. 11 a.m. to 3 
p.m. at Muddy Brook Elementary School in Great Barrington.

May 17: A Day with Pat Bradley, golf clinic with exhibition 
and instruction with the LPGA Hall of Fame golfer and the 
staff of eduKaytion golf, plus luncheon. Co-sponsored by Scott 
Schiff’s Auto Center. 9 a.m. at Cranwell Resort, Spa and Golf in 
Lenox. Adults $119, Junior (7-17 yrs.) $79. Registration required. 
Information at www.edukaytiongolf.com or 518-669-1551.

May 17: Community Bike Ride sponsored by Pittsfield Depart-
ment of Community Development Recreation Program. Open 
to public. Registration begins at 9 a.m. at Controy Pavilion on 
Onota Lake. Six-mile route goes to Pittsfield State Forest and 
back. For information call Rebecca Tefft at 413-499-9370.

May 17: Project Native Nursery Open House at 342 North 
Plain Rd. in Housatonic from 11 a.m. to 2 p.m. Free. (Rain 
Date May 18.) 

May 17: Mother’s Day “Mama Mia” Celebration Ballroom 
Social Dance, hosted by Berkshire Ballroom Chapter 3045 of 
USA Dance Inc., from 7 to 10:30 p.m. at Masonic Hall, 116 
South St., Pittsfield. Admission $9 for USA Dance Members, 
$13 for non-members and $5 for high school or college students. 
For information, visit www.berkshireballroom.org.

May 17, June 21: Pittsfield Repair Cafe, where volunteers fix 
broken and damaged items for free, such as non-working but 
repairable lamps, vacuum cleaners, and other small appliances, 
clothing and fabric items, bicycles, and blades for sharpening (no 
watches, jewelry, shoes, CRT monitors, TVs, or small electron-
ics, such as phones). From 1 to 5 p.m. in the basement of St. 
Stephen’s Church, 67 East St. (enter through the Allen Street 
door). More information on Facebook at Pittsfield Repair Cafe 
or call 413-212-8589 or email jmh227@hotmail.com. 

May 17-18: CATAtude Show, annual performance by artists 
with disabilities from the Community Access to the Arts program. 
Performed at Shakespeare & Company’s Tina Packer Playhouse 
in Lenox. Saturday evening show followed by gala dinner and 
dance. Also a 1 p.m. Sunday matinee. Tickets and information 
at communityaccesstothearts.org or 413-528-5485. 

May 18: Berkshire Young Professionals Golf Tournament at 
Wahconah Country Club. Registration, cookout, and network-
ing begin at 12:30 p.m. All experience levels welcome. Single 
player $70 for BYP cardholders and $85 for nonmembers, team 
of four is $280 for cardholders and $340 for nonmembers. To 
register visit www.berkshirechamber.com/byp or call 413-
499-4000 ext. 126.

May 19: Solving Digestive Issues with Nutrition Response, 
a free testing workshop at Living Well on how to improve 
digestion with the help of whole foods and supplements. 6:30 
p.m. at 140 Pleasant St. in North Adams. Preregistration is 
requested. 413-663-5500.

May 20: Digital Marketing Workshop co-sponsored by Digital 
First Media and the Berkshire Chamber of Commerce. 9 a.m. 
at the Berkshire Eagle in Pittsfield. 413-499-4000.

May 20, June 17: Pittsfield Green Drinks, informal gathering 
of people interested in conservation and environmental issues 
on third Tuesday of each month. 5:15 p.m. at MadJacks BBQ, 
295 North St. Sponsored by the Berkshire Environmental Ac-
tion Team (BEAT). For more information, contact Jane Winn 
at jane@thebeatnews.org or 413-230-7321.

May 21: Roundtable for Women Owned Micro-Businesses, 
information session sponsored by Berkshire Chamber of 
Commerce to introduce monthly roundtable with up to 15 
non-competing business owners. 9 a.m. at 1Berkshire Central 
Station in Pittsfield. Facilitated by Cathy Crosky of Charter Oak 
Consulting and Women Up Front. 413-499-4000 ext 126.

May 21: Open House for the new STEM Starter Academy 
(SSA) at Berkshire Community College, which aims to recruit, 
engage and retain students who are planning to enroll in science, 
technology, engineering or math (STEM) programs. From 11:15 
a.m. to 3:00 p.m. beginning in the Susan B. Anthony building on 
BCC’s Pittsfield campus. RSVP required by May 16 by calling 
413-236-4740. Interested applicants are encouraged to attend. 
Parents are welcome. The deadline to apply to BCC’s SSA is 
May 30. For more information, contact SSA Project Coordinator 
Connie West at 413-236-4740 or cwest@berkshirecc.edu.

May 21: Chamber Nite at Pittsfield Cooperative Bank 
to celebrate bank’s 125th Anniversary, for members of 
Berkshire Chamber of Commerce. 5 p.m. at 70 South St. 
RSVP. 413-499-4000.

May 22: Community Forum on Mentoring for businesses, 
individuals, parents, and youth interested in learning more about 
mentoring. Presented by Railroad Street Youth Project, 6 to 8 
p.m. at Berkshire South Regional Community Center. For more 
information, contact Alex Lenski at alex@rsyp.org.

May 22: ABCs of Navigation For Caregivers, workshop for 
family members caring for a senior parent, spouse, grandparent 
or other older relative, with tips to improve the quality of life of 
both the caregiver and care recipient. 1 to 2 p.m. at the Florida 
Senior Center. Call 413-464-1519 for more information.

May 22: BYP Networking Social at Scarafoni Financial Group, 
306 South St., Pittsfield, from 5 to 7 p.m. Free for BYP mem-
bership cardholder, $5 without the card. For information, call 
413-499-4000 or email dthomas@berkshirechamber.com. 

May 23: Silver Lake Walkway Dedication Ceremony, on the 
shores of the lake adjacent to the William Stanley Business Park 
in Pittsfield. Refreshments will be served. For details, contact 
Cory Thurston at PEDA, 413-494-7332.

May 23: Celebration Honoring Dr. Armand and Dr. Donald 
Feigenbaum, hosted by Berkshire Theatre Group at the Co-
lonial Theatre in downtown Pittsfield from 5 to 7 p.m. Event 
will include a special announcement regarding the future of 
Berkshire Theatre Group and its creative programming. RSVP 
by May 19 by calling 413-448-8084 ext. 14.

May 23: Project Native Season Opening Celebration with local 
food, butterfly clinics, plantings and other activities. 5 to 7 p.m. at 
Project Native, 342 N. Plain Rd. (Route 41) in Housatonic.

May 29: Eggs and Issues breakfast forum sponsored by 
Berkshire Chamber of Commerce, with Oresta Varela of the 
U.S. Small Business Administration in Springfield. 8 a.m. at 
Zucchini’s Restaurant in Pittsfield. $10 chamber members, $15 
non-members. RSVP at 413-499-4000.

May 29 to June 1: Berkshire International Film Festival 
featuring 75 films in four days, plus opening night dance party 
and other special events in Great Barrington and Pittsfield. For 
complete schedule and information, visit www.biffma.org.

May 30: Berkshire Community College’s 54th Commence-
ment Exercises, 4:30 p.m. at Tanglewood in Lenox, featuring 
Congressman Richard Neal as keynote speaker. For details, 
visit www.berkshirecc.edu/commencement. 

May 30: 9th Annual Richie duPont Award Event presented by 
Berkshire Theatre Group. 8 p.m. at Firefly Restaurant in Lenox. 
Tickets are $20 and can be purchased by calling the Colonial 
Ticket Office at 413-997-4444, online at www.BerkshireThe-
atreGroup.org or at the door the day of the event.

June 5: Great Barrington Green Drinks, informal gathering 
of people interested in conservation and environmental issues 
on first Thursday of each month. 5:15 p.m. at the Route 7 Grill, 
999 South Main St. For more information, contact Erik Hoffner 
at ehoffner@orionmagazine.org or 413-528-4422.

June 10: Northern Berkshire Community Coalition Annual 
Meeting at the Williams Inn in Williamstown. 11 a.m. Keynote 
speaker is state Sen. Jennifer Flanagan, chair of the Special Com-
mittee on Drug Abuse and Treatment Options. Becky Miner of 
Zumba will also be honored. $25 before June 2 or $30 after, or 
$200/$240 for table of eight. RSVP at 413-663-7588.

June 13: BioBlitz, an opportunity 
for biologists, naturalists, and 
environmentalists to gather in 
a given area and in a 24-hour 

period complete a formal survey of all living species there. 
Sponsored by a coalition of regional environmental organiza-
tions, this year’s annual event is from noon on June 13 to noon 
on June 14 at Threemile Hill Trail in Great Barrington. (Park 
at Berkshire South Regional Community Center off Route 7.) 
Free. Information at www.berkshirebioblitz.org. 

June 18: Buy Berkshire Chamber Expo, sponsored by the 
Berkshire Chamber of Commerce, at Hancock Shaker Village 
in Pittsfield. Showcase for local businesses, networking and 
family activities. 4 p.m. for business-to-business networking. 
Open to public from 5 to 8 p.m. Free to attend. For information 
on booth space, call 413-499-4000 ext. 126. 

June 16: Golf and Tennis Challenge to benefit The Stock-
bridge Library and The Lenox Library at Stockbridge Country 
Club. Players of all levels invited. $145 for golfers, $85 for 
tennis players. For information on participation as player or 
sponsor, call Jennifer Knopf at The Lenox Library, 413-637-
2630 ext. 121.

June 21: Pittsfield Repair Cafe, where volunteers fix broken 
and damaged items for free, such as non-working but repairable 
lamps, vacuum cleaners, and other small appliances, clothing and 
fabric items, bicycles, and blades for sharpening (no watches, 
jewelry, shoes, CRT monitors, TVs, or small electronics, such 
as phones). From 1 to 5 p.m. in the basement of St. Stephen’s 
Church, 67 East St. (enter through the Allen Street door). More 
information on Facebook at Pittsfield Repair Cafe or call 413-
212-8589 or email jmh227@hotmail.com. 

June 21, July 14: Museum Institute for Teaching Science 
(MITS) professional development workshop at the Berkshire 
Museum for middle and high school teachers. This year’s theme 
is Industry, Innovation and Inquiry: Bringing the Science of 
Berkshire Innovators into the Classroom. Registration deadline 
June 4 for guaranteed spot. Orientation on June 21. Online 
registration www.mits.org. or call 413-443-7171 ext. 19.◆

the month in business

email your firm’s news 
and announcements to:

info@btaconline.com

Hugs corners. Cuts none.
There are no shortcuts to greatness.Which is why we refused to settle on a
single millimeter of the all-new Audi A3. An unrivaled interior available with
leading-edge MMI® touch and 4G LTE technology means staying connected
is no longer a luxury. And the A3 stands apart from other cars in its class, with
available signature Audi features like revolutionary LED headlamp technology
and legendary quattro® all-wheel drive. Because why settle for the middle
ground, when you can boldly power over it?

The all-new Audi A3. Stay uncompromised.

Flynn Audi 600 Merrill Rd. Pittsfield, Ma. 01201 413-443-4702 • flynnaudi.com
“Audi,” “MMI,” “quattro,” “Truth in Engineering,” all model names, and the four rings logo are registered trademarks of AUDI AG. ©2014 Audi of America, Inc.

*In stock for immediate delivery.

Own Your Business & Live The Berkshire Lifestyle

Lot Square Footage: 245,591 | Sq Ft Avail: 9,106 | Total Bathrooms: 22 | Acres Apx: 5.64

Hancock, MA

The Jer icho Val ley Inn

THE BERKSHIRES
For Sale
R e a l  E s t a t e  M a r k e t i n g

413-442-9977
info@propertyevents.com

www.PropertyEvents.com
For More Information, Please Visit:

Lot Square Footage: 245,591 | Sq F

2541 Hancock Rd

This is a great opportunity to own your own business and live the Berkshire lifestyle. The owners are ready to retire and the 
business is ready for new entrepreneurs to take this landmark business to new heights. You will be impressed by the 
spaciousness of the owner residence, featuring five bedrooms, two baths, a wood burning fireplace, large kitchen with cherry 
cabinetry, Vulcan commercial stove, broiler and oven, and an attached garage with automatic door.

The 16 guest rooms at The Jericho Valley Inn are very versatile offering various configurations to accommodate all sorts of 
guests including individuals, couples, families and groups. There are six suites with fireplaces in the living rooms, pull out sofa 
beds, and full kitchens with the potential to be condominiumized.
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A path toward the restoration of at least some 
emergency and other medical services in north-
ern Berkshire County has begun to take shape 
following the abrupt closing of North Adams 
Regional Hospital (NARH) in late March and 
the subsequent filing for Chapter 7 bankruptcy 
by its parent corporation Northern Berkshire 
Healthcare (NBH). On the emergency services 
front, Berkshire Medical Center (BMC) is on 
track to open a facility in the former emergency 
room at NARH as early as mid-May, which will 
address what for many has been the most im-
mediate concern stemming from the closing of 
the hospital. In conjunction with this step, parent 
company Berkshire Health Systems (BHS) has 
reached a tentative agreement with NBH creditors 
under which BMC would purchase the hospital 
and related property for $4 million. The purchase 
agreement cannot be finalized until after a 45-
day period during which competing bids for the 
property may be filed. Should BMC be outbid 
for the hospital, the court-sanctioned agreement 
allows for a one-year lease period during which 
the emergency medical facility that BMC is es-
tablishing would continue to operate there. If no 
other bids are entered and BMC takes possession 
of the hospital, BHS officials have indicated that 
as much as $10 million would need to be invested 
in upgrades and renovations at the site. BHS has 
not yet indicated the type or scope of medical 
services that might be restored at the hospital 
if its bid is successful… Meanwhile, another 
stopgap measure took shape with the opening 
of walk-in clinic for non-emergency medical 
services on the campus of Massachusetts Col-
lege of Liberal Arts. The clinic arose through 
an arrangement between the college and BMC 
aimed at addressing the need for a local facility 
that can handle some routine medical services 
that might otherwise require travel to Pittsfield or 
Bennington, Vt. The clinic is based in the MCLA 
MountainOne Wellness Center on Church Street 
and is open daily from 10 a.m. to 10 p.m. (call 
413-447-2000 for information). The clinic will 
provide services at least until the emergency room 
facilities and other medical services are restored 
at the former NARH… Temporary assistance has 
also taken shape for northern Berkshire residents 
whose medical needs do require travel to physi-
cians or other medical services in Pittsfield due 
to the closing of NARH. Several community 
organizations and Adams Community Bank 
have partnered to ensure that individuals from 
northern Berkshire County do not go without 
health care due to lack of transportation. With 
financial support from the bank, the Adams, 
North Adams and Williamstown Council on 
Aging, Berkshire Community Action Council 
(BCAC), Elder Services of Berkshire County 
and BerkshireRides are working together to aug-
ment the services offered by Berkshire Regional 
Transit Authority to provide transportation to and 
from non-emergency medical services that have 
moved to Pittsfield as a result of the hospital’s 
closing. BCAC will shuttle residents to Pittsfield 
on a daily run. Leaving at 9 a.m. from the former 
Nassif’s Pharmacy, the shuttle will stop at the 
North Adams Walmart at 9:15 a.m., the Big Y in 
Adams at 9:30 and arrive at Berkshire Medical 
Center in Pittsfield at 10 a.m. A return shuttle 
will leave BMC at 1:15 p.m. and travel to North 
Adams by the same route. As needed, a second 
shuttle will leave BMC at 4:45 p.m. To reserve 
a space, call BerkshireRides at 413-664-0300 at 
least two business days in advance. The Council 
on Aging vehicle will also be available to provide 
rides from home to the shuttle.

The Hilltown Community Development 
Corporation has received $60,000 in state tax 
credits to be awarded to new and renewing donors 
in 2014 through the Community Investment Tax 
Credit program (CITC). The CITC provides a 50-
percent tax credit for Massachusetts residents and 
businesses making a donation to selected CDCs. 
The program will support Hilltown CDC’s work, 
including economic development activities that 
have assisted over 2,000 local businesses, and the 
creation and preservation of affordable housing.
Hilltown CDC is also the coordinating agency for 
the Three County Rural Continuum of Care, which 
provides services to the homeless in Berkshire, 
Hampshire and Franklin counties. 

The Berkshire Taconic Community Founda-
tion (BTCF) announced that the Central Berkshire 
Fund awarded grants totaling $39,950 to 15 non-
profit organizations with a priority for programs and 
projects that enhance early childhood development 
for children up to the age of six… The foundation 
has also announced that the William J. and Margery 
S. Barrett Fund for Adams, Cheshire and Savoy has 
awarded grants totaling $80,000 to eight nonprofit 
organizations in those three towns.

Update
Business rebranded ‘Buy Berkshire Chamber Expo’ slated for June 18

The Berkshire Chamber Commerce has made some changes to what has become an annual event 
to encourage people to buy locally.

The chamber has rebranded its Buy in the Berkshires celebration as the Buy Berkshire Chamber 
Expo. The new name reflects an emphasis that has been added on encouraging people to buy from 
members of the chamber organization.

A public event designed to kick off the summer season, the expo showcases local products and ser-
vices and encourages residents to patronize local businesses to support the Berkshire economy.

This year’s event will take place on June 18 at Hancock Shaker Village in Pittsfield. Booths 
will be set up in a tent on the site, which chamber members can rent to showcase their products 
and services.

The event begins at 4 p.m., with an hour of business-to-business networking among participating 
exhibitors and other chamber members. It opens to the public from 5 to 8 p.m. The event this year 
has been timed to coincide with the sunset.

“It will be an enjoyable evening, where businesses can showcase their products to the public in 
the pleasant setting of Hancock Shaker Village,” said Danielle Thomas, the chamber’s coordina-
tor of events and programs. “We scheduled it to go a little later in the evening, so that people can 
enjoy the sunset.”

This year, booth spaces will be limited to chamber members. Businesses that are not currently 
members of the chamber will still be able to participate as exhibitors by joining the organiza-
tion. “The basic premise is the same, but we’re also encouraging people to buy from members 
of the Berkshire Chamber,” explained Darci Hess, director of marketing and communications 
for the chamber.

“The message is that the mission of the Berkshire Chamber of Commerce is to promote and 
support the local economy and business community,” she added. “The businesses who are chamber 
members are funding that mission through their memberships, so purchasing from them is also 
supporting the work of the chamber.”

For information about the Buy Berkshire Chamber Expo and the availability of booth space, 
call 413-499-4000 ext. 126 or visit www.berkshirechamber.com.◆

MassDevelopment and the Massachusetts 
Cultural Council have provided grants to two 
area institutions. A $141,868 Cultural Facili-
ties Fund grant went to the Boston Symphony 
Orchestra Inc. (BSO) for the repair of Ozawa 
Hall on the Tanglewood campus in the Berk-
shires. The BSO is using grant funds to repair 
the masonry, exterior envelope, and roof of the 
building and restore deteriorated waterproofing. 
A $30,000 grant went to Massachusetts College 
of Liberal Arts (MCLA) in North Adams to 
determine renovation and upgrade options at the 
MCLA Church Street Center, the college’s main 
public performance venue. The facility falls short 
of the needs of a modern performance center, and 
MCLA is planning upgrades to make it a more 
attractive, comfortable and welcoming venue, as 
well as more adaptable and functional.

After discussions initiated by Pittsfield Mayor 
Dan Bianchi, four leading Berkshire County 
financial institutions have announced that they 
will pool their resources to create a competitive 
financing package for prospective bidders for the 
MBTA New Red and Orange Vehicles Project 
as an incentive to locate the facility in the Berk-
shires. The financial institutions participating 
in this initiative are Greylock Federal Credit 
Union, Berkshire Bank, MountainOne Bank, 
and Pittsfield Cooperative Bank. The RFP is-
sued by the MBTA requires that final assembly 
of the rail vehicles occur in Massachusetts. A 
number of rail car manufacturers have visited 
the Berkshires looking for potential sites. The 
contract is worth an estimated $1 billion over 
a five-year period and may employ as many as 
200 people. The banks’ financing offer is added 
to incentives totaling $2 million being offered 
through the combined resources of the Pittsfield 
Economic Development Authority and the City 
of Pittsfield, if a company chooses to locate the 
facility at the William Stanley Business Park 
in Pittsfield.

The Pittsfield Adult Learning Center is 
launching a free Distance Learning option with 
flexible hours and enhanced support for qualified 
individuals who are preparing to pass the new 
HiSET high school equivalency exam. The online 
course offers flexibility for those who have a 
schedule that makes it difficult to attend in-person 
classes. Students must be age 16 or older and not 
currently enrolled in high school. They must also 
have basic computer skills, access to the Internet 
and commit at least five hours per week to the 
program. For students already enrolled or planning 
to enroll at the Pittsfield Adult Learning Center, the 
Distance Learning option can be used to combine 
traditional course work with online learning. For 
more information or to register, email Barbara 
LaRocque at blarocque@pittsfield.net.

The Berkshire Scenic Railway Museum has 
been awarded a $200,000 grant to relocate train 
equipment for its new scenic passenger run from 
Adams to North Adams and to build a facility at 
its new northern terminus in North Adams. That 
was among four Community Development and 
Tourism grants totaling $616,210 from the Execu-
tive Office for Administration and Finance, which 
were announced within the district of state Sen. 
Ben Downing (D- Pittsfield). Other grants in the 
Berkshire region include $180,000 to the Dalton 
Historical Commission for rehabilitation of the 
historic Fitch-Hoose House and $56,210 to the 
Franklin County CDC to leverage the 100th an-
niversary of the Mohawk Trail to create a unified 
strategy and collaboration along the trail from 
Athol to Williamstown.

Berkshire Sterile Manufacturing (BSM), 
a start-up firm that plans to manufacture bio-
pharmaceutical products, is negotiating with 
the Lee Community Development Corp. to 
purchase the Lee Corporate Center for $1 million. 
If the sale is completed, the firm hopes to begin 
operations in about 18 months after it is finalized. 
The current tenants in the corporate center would 
remain. Prospects for the sale took a step forward 
on May 8 when voters at the annual town meet-
ing approved a tax incentive package for BSM 
to establish operations at the site. 

Be Well Berkshires and Healthy Pittsfield 
have been compiling a list of restaurants in Pitts-
field that adhere to the principles of the Healthy 
Dining Restaurants initiative and that pledge to 
make healthy choices an easy choice for diners. 
Three more eateries were recently added to the 
list: Hot Tomatoes, The Highland Restaurant, 
and Dottie’s Coffee Lounge. These join Baba 
Louie’s, Bagels Too, Flavours, the Marketplace 
Cafe, and On a Roll, as well as the Berkshire 
Medical Center cafeteria. The Healthy Dining 
program is part of the Department of Health’s 
Mass in Motion initiative, which encourages 
healthy eating and active living. For more infor-
mation, and a complete listing of all Berkshire 
healthy dining restaurants, visit www.mass.gov/
MassinMotion/HealthyDining, or call Karen 
Rowe, project coordinator of Be Well Berkshires, 
at 413-445-7028.

Berkshires Tomorrow Inc. has been formed 
to provide a tax-deductible organization, related 
to Berkshire Regional Planning Commission, 
to advance implementation of Sustainable Berk-
shires and other priorities of the commission. 
The formal purpose of Berkshires Tomorrow is 
“improving and enhancing the quality of education 
and learning opportunities for the general public 
and local officials, and planning and integrating 
innovative methods and technologies into regional 
and local education and governance.” 

Following a recent Massachusetts Department 
of Public Health annual inspection, Mount Car-
mel Care Center in Lenox has earned a deficien-
cy-free survey for 2014. It is the third consecutive 
deficiency-free survey for the staff at Mount 
Carmel Care Center (previously Providence Care 
Center). The unannounced inspections by the 
Massachusetts DPH include evaluations of quality 
of care, clinical and rehabilitative interventions, 
medical management, environmental safety, food 
service and personalized daily activities. Mount 
Carmel Care Center is a member of the Carmelite 
System, comprised of nursing and rehabilitation, 
independent living and assisted living facilities in 
the Northeast and Midwest, as well as a facility in 
Dublin, Ireland. The Carmelite Sisters acquired 
the Lenox facility from Sisters of Providence 
Health System in October 2013.

The Brien Center for Mental Health & 
Substance Abuse Services, and Well Talk Radio 
are collaborating on a quarterly behavioral health 
radio series. Each program in the series will fea-
ture Brien Center professionals discussing issues 
pertaining to the behavioral health and wellbeing 
of different segments of the population. The series 
began with a focus on children and adolescents on 
April 22 when Well Talk host Avi Dresner spoke 
with Brien CEO Christine Macbeth and Division 
Director for Child and Adolescent Services Jim 
Mucia at the WSBS (860 AM/94/1 FM) studio 
in Great Barrington for a live on-air interview. 
Schedules for upcoming shows and podcasts of 
past shows are available at WellTalkRadio.com.

The May-June edition of yankee Magazine’s 
special Travel Guide includes a handful of 
Berkshire establishments and events among 
its “Best of New England — Editors’ Choice” 
winners for 2014. This designation is awarded 
by Yankee’s editors and contributors, who name 
select restaurants, lodgings, and attractions in 
New England to the list. Local winners for the 
western Massachusetts region include: Allium 
Restaurant & Bar in Great Barrington, Best Sea-
sonal Cooking; Jiminy Peak Mountain Resort 
in Hancock, Best Mountain Coaster; Gateways 
Inn in Lenox, Best Mansion; Haven Cafe & 
Bakery in Lenox, Best Berkshires Breakfast; 
Nejaime’s Wine Cellars in Lenox, Best Picnic 
Food; Shakespeare & Company in Lenox, Best 
Theatre; Mt. Washington State Forests, Best 
Waterfall; Massachusetts Museum of Contem-
porary Art in North Adams, Best Contemporary 
Art Museum; Norman Rockwell Museum in 
Stockbridge, Best Illustration; Nejaime’s Wine 
Cellars in Stockbridge, Best Picnic Food; Guest 
House at Field Farm in Williamstown, Best 
Retro Lodging; Sterling & Francine Clark Art 
Institute in Williamstown, Best Small-Town 
Art Museum; and Williams College Museum 
of Art in Williamstown, Best College Museum. 
Berkshire attractions included in the Top Events 
category include the Norman Rockwell Museum 
exhibition “Edward Hopper: Art for Commerce” 
from June 6 to Oct. 26; Jacob’s Pillow Dance 
Festival in Becket from June 14 to Aug. 14; Berk-
shires Arts Festival in Great Barrington from 
July 4-6; and Tanglewood Wine & Food Classic 
in Lenox from Aug. 7-10. For more information, 
visit: YankeeMagazine.com/pressroom.

County Ambulance Service of Pittsfield has 
received the American Heart Association’s Mis-
sion: Lifeline EMS Silver Award that recognizes 
its commitment and success in implementing 
specific quality improvement measures for the 
treatment of patients who suffer a severe heart at-
tack known as a STEMI (ST Elevation Myocardial 
Infarction). Every year, almost 300,000 people 
experience this type of heart attack caused by a 
complete blockage of blood flow to the heart that 
requires timely treatment. Agencies that receive 
the award have demonstrated at least 75 percent 
compliance for each required achievement mea-
sure for the entire year, and treat at least eight 
STEMI patients for the year.
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news & notes from the region

In an announcement of operating results for the 
year ended Dec. 31, 2013, Adams Community 
Bank reported total assets of $406 million and 
loans of $323 million, an increase of 4.1 percent 
and 4.5 percent, respectively, over 2012 levels. 
Deposits totaled $330 million, an increase of 3.1 
percent from the prior year. During the year, the 
bank provided financial support for the com-
munities it serves by continuing its tradition of 
charitable giving. Donations totaling 17.3 percent 
of net income – or $161,000 – were distributed to 
local charities and civic organizations in Berkshire 
County. Among these donations were $26,000 in 
educational scholarships to students from Adams, 
Cheshire, Lee, North Adams and Williamstown, 
$16,000 to local youth organizations and $35,000 
to the United Way as a corporate gift.

Berkshire Health Systems (BHS) has been 
named a Silver LearningElite organization for 
2014 by Chief Learning Officer magazine. Singled 
out for creating and implementing exemplary 
workforce development practices that deliver 
measurable business value, BHS ranked 37th 
from a field of more than 200 companies par-
ticipating in the annual benchmarking program. 
This is the second time BHS has been recognized 
with the honor, having achieved a LearningElite 
award in 2013… Berkshire Medical Center 
has received the Get With The Guidelines–Heart 
Failure Gold-Plus Quality Achievement Award 
for implementing specific quality improvement 
measures outlined by the American Heart Associa-
tion/American College of Cardiology Foundation 
secondary prevention guidelines for heart failure 
patients. In addition, BMC has received the Get 
With The Guidelines–Resuscitation Silver Quality 
Achievement Award for implementing specific 
quality improvement measures outlined by the 
American Heart Association for the treatment of 
patients who suffer cardiac arrests in the hospi-
tal. This marks the 8th year that BMC has been 
recognized with a quality achievement award for 
Heart Failure, and this is the first Silver recogni-
tion for Resuscitation.

BOLA granola, a company that produces 
handmade granola in Great Barrington, has 
announce that their products have been verified 
by the Non-GMO Project, which offers North 
America’s only independent verification for 
products made according to best practices for 
GMO (genetically modified organism) avoid-
ance. “We are not just makers, we are consumers 
and we want to know everything about what we 
consume,” said BOLA founder and CEO Michele 
Miller. “Our customers trust us, and Non-GMO 
Project verification affirms our commitment to 
provide them with the very best.” 

Berkshire Bank has recognized six of its 
employees with its Volunteer of the Year Award. 
This annual award celebrates bank employees in 
each of Berkshire Bank’s regions who have made 
outstanding contributions to their communities. 
Award recipients were selected based on their 
strong record of volunteerism and service to non-
profit organizations through both bank-sponsored 
volunteer projects and individual service to the 
broader community. In addition to the award, each 
recipient received a $500 donation that will be 
made to the nonprofit organization of their choice. 
This year’s Volunteer of the Year recipients 
are: Heidi Higgins, assistant vice president and 
branch officer in Pittsfield, with donation made 
to Berkshire County Goodwill’s Suit Yourself 
Program; Jean Deschaine, branch manager in 
South Hadley, with donation made to Neighbors 
Helping Neighbors Food Pantry; Jerry Gaudette, 
assistant vice president and branch officer in West 
Hartford, Conn., with donation made to the Noah 
Webster House and West Hartford Historical So-
ciety; Sheila Hudder, assistant branch manager in 
Albany, N.Y., with donation made to Capital City 
Rescue Mission; Mary Chmielewski, assistant 
vice president and branch officer in Rome, N.Y., 
with donation made to YWCA of the Mohawk 
Valley; and Leslie Lever, branch manager in 
Ludlow, Vt., with donation made to Fletcher 
Memorial Library. Berkshire Bank’s Employee 
Volunteer Program was established in 2008 to 
help the bank and employees give back to the 
communities in which they live and do busi-
ness. Berkshire Bank will host a company-wide 
day of community service on June 11 to benefit 
communities across Massachusetts, New York, 
Connecticut, and Vermont.

In the latest Hospital Safety Score, Berkshire 
Medical Center has earned an “A” – the top 
grade in patient safety. Designed to rate how well 
hospitals protect patients from accidents, errors, 
injuries and infections, the Hospital Safety Score is 
compiled under the guidance of the nation’s lead-
ing experts on patient safety and is administered 
by The Leapfrog Group, an independent industry 
watchdog. The first and only hospital safety rat-
ing to be peer-reviewed in the Journal of Patient 
Safety, the score is designed to give consumers 
information they can use to protect themselves and 
their families when facing a hospital stay. “BMC 
voluntarily participates in this rigorous analysis of 
our patient safety programs, which we continually 
improve upon to provide our community with the 
best and safest care possible,” said Diane Kelly, 
RN, BMC’s chief operating officer. “This is a 
testament to the dedication of our entire staff 
and an organization that never stops working on 
improvement.”

DownStreet Art, an initiative of Massa-
chusetts College of Liberal Arts’ Berkshire 
Cultural Resource Center (BCRC), has been 
awarded a $10,000 Art Works grant by the National 
Endowment for the Arts (NEA). The funding 
will be used to increase marketing efforts for 
DownStreet Art 2014, and to support its associ-
ate gallery manager program and DownStreet 
Art Thursdays (special events held on the last 
Thursday of every month from June to October). 
“Receiving funding from the National Endowment 
for the Arts’ Art Works program validates in a very 
public way the hard work that so many are doing 
to revitalize DownStreet North Adams, utilizing 
the creative economy and the arts as a tool,” said 
BCRC Director Jonathan Secor.

Greylock Federal Credit Union held its sixth 
Community Shred Day on April 26 and shredded 
nearly seven tons of paper. The effort also raised 
$1,088 for the Berkshire United Way through 
a suggested $1 donation per box from people 
disposing of personal documents. Greylock Presi-
dent Marilyn Sperling noted that the credit union 
has an ongoing educational campaign to help its 
members protect their confidential information. 
“By combining that effort with a fund-raiser for the 
Berkshire United Way,” she said, “our Community 
Shred Day was able to accomplish two important 
goals while sponsoring a fun event.”◆
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towards achieving these goals, there is also 
a consensus that the city has made signifi -
cant progress and is emerging as a regional 
cultural center.

Whilden’s enthusiastic personality, per-
sistent pursuit of cultural opportunities for 
the city, and her skills at collaboration and 
coalition-building have been widely credited 
as being a driving force in that renaissance.

Her initiatives to develop activities such 
as the Third Thursdays monthly community 
street festivals are also cited as key elements 
in raising the level of downtown activity, 
and enhancing the city’s sense of identity 
and community engagement.

Whilden’s responsibilities as commissioner 
of cultural development have been diverse. 
They include initiating and coordinating 
events, and serving as a liaison between the 
city and the cultural community. She also wrote 
grants and developed support for programs 
related to cultural development. She recruited 
cultural institutions, creative enterprises and 
artists who were planning activities or were 
relocating to Pittsfi eld. She also managed the 
Lichtenstein Center for the Arts, a downtown 
facility with artist studios and space for 
exhibitions and events, and which serves as 
the cultural development offi ce.

A native of California, Whilden’s previous 
professional experiences included working 
on the staff of AIDS United (formerly AIDS 
Action Council) in Washington, D.C. After 
moving to Berkshire County, she worked as 
marketing director at IS183 Art School in 
Stockbridge from 2001 to 2004.

In an interview following her announce-
ment, Whilden expressed satisfaction in the 
changes that have occurred over the past 
decade, while emphasizing that this progress 
has been due to collective efforts throughout 
the community.

“There has been an extraordinary sea change 
in Pittsfi eld,” said Whilden. “This has all been 
the result of partnerships and collaborations 
among many groups and individuals.”

Whilden said that when she started in the 
city position, one of the goals was to create 
a stronger connection between Pittsfi eld and 
the active cultural life and tourism industry 
of the region.

“Previously, there seemed to be a mem-
brane around Pittsfi eld that prevented interac-

tion with the rest of Berkshire County and 
the vibrant culture that surrounded the city,” 
she commented. “A basic goal was to remove 
that membrane, and we’ve succeeded in doing 
that. The increase in the number of people 
who come into Pittsfi eld from neighboring 
communities is enormous.”

Whilden added that, in order to appreci-
ate how far Pittsfi eld has moved forward in 
its cultural development, it is important to 
look back at conditions 
a decade ago compared 
to today.

“It’s easy to forget 
how much more chal-
lenging things were 10 years ago,” she said. 
“There were over 24 empty storefronts on 
North Street. The Colonial Theatre had not 
opened yet. There was no Beacon Cinema, 
no Spice Dragon, no Third Thursdays, no 
First Fridays, and Barrington Stage was still 
in south county.”

“Today, Pittsfield has all of those ad-
ditions, and a wide variety of other new 
restaurants, shops and cultural hot spots and 
special events,” she continued. “We have the 
popular WordXWord festival and many other 
activities. And this summer, we’ll have the 
Berkshire Fringe and free Shakespeare in 
Springside Park.”

She added that Pittsfi eld is widely seen as 
a model for other communities in terms of 
cultural development and revitalization.

Whilden attributed all of this to a com-
bination of factors, including efforts by 
city offi cials, organizations, businesses and 
individuals throughout the community.

“What’s happened in Pittsfi eld’s cultural 
development is also a testament to one of 
Berkshire County’s greatest strengths,” she 
said. “You can make a difference here. This 
area is on a human scale, and you can take 
it upon yourself to create something, or 

get involved in existing activities to make 
things better. That’s what people have been 
doing in Pittsfi eld.”

She also noted that this momentum is at-
tracting and generating new activity on its 
own. “Barrington Stage, for example, initially 
came to us because they saw the exciting 
things that were happening here, and they 
wanted to be a part of that,” she said.

Access to the arts
When asked about what challenges re-

main, and what she believes the priorities 
should be moving forward, Whilden cited 
several issues.

“In order to have long-range sustainable 
change in Pittsfi eld, it’s essential to provide 
access to the arts to every sector of the com-
munity,” she said. “Art is for everyone, and I 
believe that increasing the access to the arts 
and art making is really important. It can 
help to transform the trajectory of people’s 
lives for the better.”

She added that this is especially true for 
young people, and she sees an emphasis on 
arts education as crucial.

“We already have some amazing programs 
in place, but we need to do more,” she said. 
“Arts education pays off in so many ways. I 
can’t think of a wiser investment.”

Another priority, she believes, is focusing 
on attracting more visitors into the city as 
a source of audiences to support continu-
ing cultural growth and related economic 

activity.
“Several years ago, 

this office took on 
the responsibilities of 
the Pittsfi eld Tourism 

Commission,” she said. “Making a greater 
effort to develop tourism is another important 
element in all of this.”

Whilden noted that this message was 
reinforced during a strategic planning pro-
cess that the city undertook with Downtown 
Pittsfi eld Inc., an independent organization 
that fosters and advocates for growth and 
vitality in the city center.

“One thing that the consultants emphasized 
was that, for downtown to grow and fl ourish, 
it needs more people from outside of Pittsfi eld 
to come into the city,” she said.

She added that, while cultural events are 
accomplishing this in some measure, it is also 
important for all segments of the downtown 
community to become more proactive in 
fostering activities and initiatives that will 
attract visitors and appeal to them while they 
are in the city center.

“Given the growth in the number of at-
tractions in Pittsfi eld, the cultural community 
has brought enormous vitality and increased 
visitation levels downtown,” she said. “But 
there’s room for improvement. It’s also im-
portant for the entire downtown community 
to complement that work, and to step up the 
number of other activities and promotions to 
attract visitors.”

Whilden said another goal is to increase 
the visible presence of cultural activity 
downtown. “The arts are not as visible as they 
should be,” she said. “People who come to 
Pittsfi eld are very impressed with the quality 
and variety of cultural attractions that are here. 
But that’s not visible from the street.”

She said this is, in part, a physical issue, 
because North Street is very wide and long. 
Activities are spread out, so their presence is 
not concentrated or outwardly evident.

“It’s important to fi nd creative ways to 
make the arts more visible, and to make 
North Street feel more intimate and inviting 
and lively,” she said. “One way to address 
that is with displays of art in public places 
throughout the downtown.”

She added that other related strategies 
are important. “For example, I believe that 
the renovation they are doing to the pocket 
parks downtown will have a transformative 
effect,” she said.

When asked what qualities she believes her 
successor should have, Whilden replied that 
receptiveness is probably the most important 
requirement.

“I thought about that the other day,” she said. 
“I decided that the number-one quality you 
need to do this job well is to love everybody. 
I know that sounds a little corny, but it’s true. 
You have to be open and receptive and helpful 
to everyone you come into contact with.”◆

aRTs & culture

Megan Whilden will leave her city post as commissioner of cultural development on May 16 and then tran-
sition to her new role as director of the Osher Lifelong Learning Institute at Berkshire Community College. 

City’s cultural progress
continued from page 1

“It’s easy to forget how 
much more challenging 

things were 10 years ago.”
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give passivity a pass when it comes to marketing

Deb Hastings Watson, 
owner of Business 
Marketplace (413-281-
3476 or deb@business
marketplace.com), 
provides website, 
marketing and graphic 
design services.

By DeB hasTinGs waTson
Last month we talked about steps you 

can take to maintain your website’s page 
rank  – and the reasons why your site may 
have seemingly dropped off the face of the 
earth in a web search.

Assuming you made the necessary adjust-
ments to your site, this month we’re talking 
about the word “passivity” – something that 
afflicts many business owners and hurts their 
businesses.

Too many people believe that if they have 
a good website, with current search engine 
optimization, they can just sit back and wait 
for business to come their way. I have a client 
in Denver (a professional clown!) who was 
actually able to do this in the past. Not now.

In December 2013, Google changed their 
algorithms, and now her site can’t be found. 
We have gone through and adjusted all of her 
SEO programming and changed some of her 
content, which has helped.

But the one thing we cannot change is the 
business environment she is in. Compared 
to even a year ago, she now has a lot more 
competition than she used to, and her com-
petition is very pro-active in their marketing. 
She has two choices: retire or begin to actively 
market her business. And marketing does not 
always mean advertising.

Your website is still the foundation of all 
of your marketing activities. Everything you 
do to promote your company drives people 
to your website. So, what are some of the 
things you can do to drive traffic?

E-newsletters: Assuming you have a 
growing list of email addresses for both cus-
tomers and prospects, a monthly e-newsletter 
is a wonderful, and affordable, way of keep-
ing your company’s name in front of people. 
Constant Contact and Mail Chimp are two 
of the bigger players in this field, with Mail 
Chimp being free (up to 2,000 email ad-

dresses), and Constant Contact being only 
$20 per month. (If you are not the kind who 
can put together an effective newsletter, one 
that readers will look forward to receiving 
and will drive them to your website, this is 
definitely a time to hire a professional.)

To be effective, an e-newsletter must brand 
your company, having the same “look” as 
your website; provide usable information that 
people will look forward to receiving; and, 
ultimately, drive the reader to your website. 
For example:

• Retailers – monthly (or weekly) e-news-
letters should show what’s on sale and what’s 
new in your store. I recommend giving your 
readers the ability to purchase items directly 
from your newsletter.

• Professional organizations – lawyers, 
accountants, financial planners and others 
can provide new information about laws and 
practices that are of interest to the readers. 
People are always looking for ways to protect 
their assets and save money.

• Nonprofits – there are so many nonprofit 
organizations today, all looking for donations 
to support their efforts. If you want to up the 
odds of keeping your donors, be sure to stay 
in front of them, providing information about 
the wonderful things you have been able to 
accomplish with their generous donations.

What you do not want to do is make the 
newsletter all about your company. Yes, the 
newsletter should provide some general info 

The bottom line is that you 
must be proactive to stay 

ahead of the competition and 
maintain your market share.

about you, with a link to your website, but 
if all you include for content is information 
about your staff, and what I call “Aren’t we 
wonderful?!?” stuff, people will delete it 
and, worse, unsubscribe so fast your head 
will spin. That’s simply a waste of time. You 
must include usable 
information that is of 
value to the readers.

Direct Marketing: 
Whether electronical-
ly or conventionally 
(printed and mailed), 
it’s imperative that you maintain a relation-
ship with your existing and past customers. 
This is best done with a direct marketing cam-
paign. You can certainly use your e-newsletter 
as a method of staying in touch with them, 
but there are many others as well – postcards, 
emails announcing new products or services, 
letters with brochures to name just three. It 
all depends on the type of business you have. 
Note: don’t even both sending out a text-only 
email “campaign” – there’s no way to catch 
someone’s attention and the likelihood is 
high it will be deleted quickly.

Online advertising: Google AdWords and 
other pay-per-click ads are examples of online 
advertising with paid search results that are 
worth considering. It’s important to research 
these options thoroughly. Have you noticed, 
when you’ve searched for something, there 
are paid results at the top of the list of results, 
along with links to sites on the right side bar? 
These companies have committed to specific 
words that, when they’re in a search, show 
their company’s site in the results, either at the 
top or on the side. If people click on your site 
from the paid search result, you pay a certain 
amount, with a pre-determined maximum 
monthly. For some types of businesses, this 
can be very effective.

Conventional advertising:  There has been 
so much written about the “death” of news-
papers and magazines, and yet they’re still 
out there! Newspapers, magazines, programs 
for entertainment venues, even placemats and 

maps at retailers targeting tourists are viable 
options. It’s imperative you find an advertising 
option that is targeting the same target market 
as you. For example, if you want to reach local 
businesses, then this publication you’re now 
reading is a good option. However, it is not 

the solution if you want 
to reach stay-at-home 
moms. Similarly, if you 
want to reach tourists 
who are into the sports 
and natural aspect of 
the Berkshires, an ad 

in a theater or dance program may not be 
the best option. But if you’re a wonderful, 
upscale restaurant in south county, it could 
be a great alternative. 

There are many other options out there for 
you to consider, but the bottom line is that you 
must be proactive to stay ahead of the competi-
tion and maintain your market share.◆
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sKIlls & training

By John Townes
People and horses have long had a special 

affinity for one another.
Berkshire HorseWorks, a one-year-old 

business based in Richmond, uses that re-
lationship to help teach general life skills 
to individuals, as well as in staff develop-
ment programs to improve group dynamics 
and achieve other goals for businesses and 
organizations. 

On another level, this affinity is also used 
to advance therapeutic goals as an adjunct 
to psychotherapy or other forms of mental 
health treatment.

As practiced by Berkshire HorseWorks, 
the process of equine therapy and learning 
integrates horses directly into workshop ac-
tivities that are designed to address personal 
or group issues, and to help participants to 
gain new insights and perspective.

Through June 1, Berkshire HorseWorks is 
sponsoring a special promotion to acquaint 
businesses with its staff development pro-
grams, while also focusing on its other role 
of providing therapeutic sessions through 
the region’s social service network to people 
struggling with psychological and behavioral 
issues. Under the initiative, for every business 
that signs up for a team-building workshop, 
Berkshire HorseWorks will donate a free 
session to an at-risk youth and their family 
free of charge. 

This reflects the dual goals of Berkshire 
HorseWorks, which was founded last year by 
Hayley Sumner, a resident of Egremont.

It is based at the Berkshire Equestrian 
Center, a site with arenas and other facilities 
on 27 acres at the Inn at Richmond at 802 
State Rd. (Route 41).

Horses are used, Sumner said, because 
they are instinctively receptive to people’s 
mood and state of mind, which provides a 
form of interaction and feedback that can 
help participants to gain new insights.

“There’s a level of trust between people 
and horses that helps to open people up,” 
she said. “Horses are also honest, and they’ll 
respond in a direct way.”

The programs of Berkshire HorseWorks 
are based on workshop sessions of 60 to 
90 minutes in which participants engage in 
activities that require them to figure out and 
act in ways that reveal deeper truths.

However, the activities at Berkshire Horse-
Works do not involve having participants ride 
the horses. “It’s not a class in horsemanship 
and riding skills,” said Sumner. “People 
keep both feet on the ground, and go through 
exercises that represent life situations.”

In a workshop, for example, the partici-
pants might be given a task such as leading 
the horse through an obstacle course without 
actually touching the animal.

Sumner explained that what happens in 
the arena is often a metaphor for the way 
people behave or perceive other situations as 
individuals or in family, workplace or other 
group interactions.

Participants learn about themselves and 
others by connecting with the horses and then 
observing and discussing the team dynamics, 
behaviors and patterns that arise. Often these 
sessions also spark an emotional response.

“People bring their own issues into the 
workshops,” said Sumner. “As they par-
ticipate in the activities, they often gain 
awareness and a different perspective on 
those issues.”

Core programs
Berkshire HorseWorks is based on a model 

of equine therapy developed by the Equine 
Assisted Growth and Learning Association 
(EAGALA).

Founded in 1999, EAGALA is an interna-
tional nonprofit association for professionals 

who use equine therapy to address mental 
health and human development needs. There 
are now over 600 EAGALA programs, with 
professionals trained and certified through 
the organization.

What differentiates the EAGALA system 
from other forms of equine-based therapy and 
learning is its focus on activities that do not 
involve getting up on the horse.

The classes are led by two or three certi-
fied experts who focus on the interaction and 
care of the horses and guide the participants 
in the exercises.

There are two variations of the program: 
Equine Assisted Psychotherapy (EAP) and 
Equine Assisted Learning (EAL).

The EAL workshops are oriented to-
wards learning life skills for personal and/
or professional development. They also are 
oriented to businesses or other groups to 
foster organizational team building, com-
munication or improvements in other issues 
in the workplace.

EAP is designed as a therapeutic program 
to deal with psychological and emotional is-
sues, including family relationships, at-risk 

youth, and psychological conditions such as 
ADHD or depression and recovery from ad-
diction, abuse and post-traumatic stress.

EAP is intended to augment other therapeu-
tic programs, such as talk therapy, addiction 
treatment and other modalities. Participants 
are generally referred to the program though 
mental health agencies, social service orga-
nizations or other treatment providers, and 
sessions are coordinated with them.

In EAP, the workshop leaders must include 
at least one licensed social worker, psycholo-
gist or other mental health professional who 
has also been certified by EAGALA.

Sumner said Berkshire HorseWorks is 
oriented to both aspects of EAGALA.

She has established Berkshire HorseWorks 
(310-488-9777 or berkshirehorseworks.com) 
as a for-profit business. It offers workshops 
for corporate retreats and other groups, and 
for individuals interested in personal develop-
ment. It also offers therapeutic services.

In addition, she has applied to form a 
nonprofit organization that would provide 
programs to clients of social service and 
other community agencies.

Sumner explained that her plan is for the 
business to generate income that will provide 
a financial base for Berkshire HorseWorks, 
while also helping to support the services 
to community treatment agencies and their 
clients.

The current promotion to donate ses-
sions based on business sign-ups by June 1 
is intended to publicize and highlight that 
relationship.

“I really want to give as many people access 
to this as possible,” Sumner said. “However, 
it’s a very expensive program to run. So the 
goal is for income from the business and 
private clients to also help to subsidize the 
cost of providing therapeutic programs to 
agencies and their clients.”

This was the focus of a demonstration and 
open house held by Berkshire HorseWorks 
on April 22. That event, at the indoor area at 
Berkshire Equestrian Center, drew a crowd 
of about 100 attendees of all ages, includ-
ing families, groups of friends and teams of 
co-workers from area businesses.

They first listened to an introduction of the 
programs by Sumner and members of her staff, 
and then were recruited in small groups to 

horse sense
Firm offers equine-assisted 
approach to team building

Berkshire HorseWorks founder Hayley Sumner is looking to leverage the team-building workshops provided 
for businesses and organizations to expand access to her equine-assisted psychotherapy programs. This 
goal was the focus of an April 22 demonstration event held the Berkshire Equestrian Center in Richmond.

Jill Drummond gets a friendly nuzzle from “007” – one of three horses involved in the team-building dem-
onstration. Drummond was attending with a group of her co-workers from Alarms of Berkshire County.
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participate in a series of improvised exercises 
involving the three horses that had been roam-
ing freely around the arena – and amongst the 
crowd – during the introduction.

The exercises demonstrated at the April 
22 event were similar to those that have 
been conducted with clients of Berkshire 
HorseWorks.

Businesses that have participated in 
Berkshire HorseWorks’ development pro-
grams in its first year have included Fox 
Sports, Berkshire Functional Fitness and the 
Seekonk Tree Company.

Among the agencies that have utilized 
its treatment services are programs of 
the Berkshire County Sheriff, Hillcrest 
Educational Centers and the John Dewey 
Academy. 

Sumner said that because these and numer-
ous other agencies have expressed interest 
in the equine therapy program, a priority 
is to find ways to be able to offer it on an 
expanded basis.

She added that establishing a nonprofit 
organization would also open up the oppor-
tunity to seek grants and other contributions 
for the community services.

Circuitous path
Sumner grew up in New York City. She 

frequently spent time in the Berkshires, where 
her father had a home.

For 20 years she operated a public rela-
tions firm that was based in New York and 
Los Angeles, which represented clients in 
the film industry, among others.

Sumner said she has always had an inter-
est in horses. “When I was a kid, I went to 
a camp on Cape Cod 
to learn how to care 
for horses,” she said. 
“Back then, I started 
planning a horse camp 
to help troubled kids. 
I set that idea aside as 
I grew up, but I guess 
that was the real beginning of this.”

Her equine interests resurfaced after the 
terrorist attacks of 9-11.

“After 9-11, I wanted to get out of New 
York,” she said. “I took a trip and stayed in 
Kentucky for a while, and somehow ended 
up buying my first horse. Then, through 
that, I learned about the EAGALA model, 
and it spoke to me. I started to volunteer 
for EAGALA teams and eventually earned 
certification in it.”

Three years ago she closed out most of 
her public relations business and moved to 
the Berkshires.

Soon after making the move, she was 
diagnosed with cancer, and spent a year in 
treatment.

“I recovered, and once I got healthy I 
decided to go for it,” she said. “Everything 
was pointing to this.”

An opportunity presented itself when she 
met Carl Dunham, who operates the Inn at 
Richmond and the Berkshire Equestrian 
Center. He offered to allow Sumner the use 
of that facility on a basis that was affordable, 
and has provided other forms of support.

“Carl is the person who really made this 
possible,” said Sumner. “He’s been extremely 
supportive and helpful.”

Process vs. outcome
Berkshire HorseWorks utilizes three 

horses, including one that Sumner owns, 
one that has been donated to the program 
and another that Dunham provides.

There is currently a staff of five. In ad-
dition to Sumner they 
include people who 
have also been certified 
by EAGALA and work 
as contractors to lead 
classes.

In the workshops the 
participants are given 

tasks to do involving the horses and props. 
The instructions are left as vague as pos-
sible. This requires individuals and groups 
to use their imagination to figure out how to 
accomplish them.

For example, an imaginary stream might be 
marked out in the arena, and the participants 
are given a set of props and told to have 
the horses carry ten of them across them 
across. “The groups come up with different 
ways of accomplishing that,” said Sumner. 
“One group figured out a way to create an 
assembly line. Others might come up with 
a different solution.”

Regardless of the outcome, the process 
is what is most important. “The focus is on 
how people interpret the rules and how they 

interact,” she said. “If it is an office staff, the 
way they work together often reflects the 
way they relate to each other at the office. 
A lot of things can come out in this type of 
role playing.”

She noted that the potential activities are 
diverse, and can either be broad or tailored 
to specific situations.

“The tasks can be as bizarre as getting 
ready for an audit, by telling the staff to build 
props into a business that they would want 
to be seen, and having the horse represent 
the auditor,” she said. “That may sound 
funny, but the way decisions are made do 
bring out many aspects of decision making, 
communications and other issues.”

She said the program is also used for 

couples therapy. For example, a wife might 
be instructed to build an obstacle course. 
Then her husband is blindfolded and told to 
lead the horse through it, based on the verbal 
guidance of the wife.

“That is one way to address trust issues 
between them,” said Sumner.

The therapeutic workshops for individual 
clients take a similar approach with activities 
that are oriented towards helping them face and 
deal with personal challenges and issues.

“In addiction treatment, for example, the 
client might be asked to build an obstacle 
course by choosing props that represent 
obstacles to their road to recovery,” she said. 
“In these exercises, things that might be taboo 
in talk therapy become real and evident.”◆

After completing construction of an 
“office workplace” with a variety of 
props at their disposal (left), volun-
teer participants prepare to break 
into three teams for their next task, 
which involves leading their assigned 
horse through the workplace they 
created. After several minutes of 
effort, one team successfully guides 
their horse in their task (below), while 
other teams continue to try differ-
ent approaches and strategies. As 
HorseWorks owner Hayley Sumner 
explains, it is the process rather than 
the outcome that is important in this 
kind of exercise.

“The focus is on how people 
interpret the rules and how 
they interact,” she said. “A 

lot of things can come out in 
this type of role playing.”
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people on the move
Michael Stoddard 

has been hired by Grey-
lock Federal  Credi t 
Union to serve as senior 
vice president and chief 
financial officer. Stod-
dard brings extensive 
experience to his new 
position, including de-
veloping fi nancial strat-
egy, directing asset and 
liability management, 
budgeting and overseeing regulatory interac-
tions. Prior to joining Greylock, he compiled 
a 30-year career at two fi nancial institutions: 
Concord Savings Bank in Concord, N.H., and 
Maine Bank & Trust in Portland (acquired by 
People’s United Bank in 2008), where he held 
many leadership roles including CFO and head 
of retail and small business banking.

Chef Nicholas Moulton has returned to Mezze 
Bistro + Bar in Williamstown as head chef, hav-
ing earlier worked there as sous chef from 2009 
to 2012. As a chef focused on regional cuisine, 
Moulton holds a strong commitment to the farm-
to-table movement while building awareness of 
Berkshire food culture. Immediately prior to his 
current position at Mezze, Moulton was the head 
chef at Public Eat + Drink in North Adams. Earlier 
he had served as sous chef at The Orchards Hotel 
in Williamstown for two years and had apprenticed 
at renowned restaurants Blantyre, L’espalier, 
Wheatleigh and Craigie on Main.

Rob Abel, an inde-
pendent fi nancial advisor 
affi liated with Common-
wealth Financial Net-
work and president of 
True North Financial, has 
achieved Commonwealth 
President’s Club status 
for 2014. This distinction 
recognizes successful 
fi nancial advisors based 
on a ranking of annual 

production among Commonwealth’s network of 
1,487 fi nancial advisors. In conjunction with this 
distinction, Abel joined his peers at the Common-
wealth President’s Club conference held April 29 
to May 4 in Koloa, Hawaii.

David Pinsky, P.E., president and CEO of 
the Westfi eld-based engineering fi rm Tighe & 
Bond, has been elected to the board of directors 
of the Food Bank of Western Massachusetts. His 
three-year term serving the nonprofi t organization, 
which has been fi ghting hunger in western Massa-
chusetts for more than 30 years, began in January. 
He also serves on the board of directors for the 
American Council of Engineering Companies of 
Massachusetts (ACEC/MA), and the Community 
Foundation of Western Massachusetts.

Jody DeMarco has 
been promoted to the 
new role of vice presi-
dent, regional branch 
manager at Berkshire 
Bank, where she will be 
responsible for the bank’s 
Capital West New York 
branch locations in Cairo, 
Glenville, Greenville, 
Ilion, Johnstown, Little 
Falls, Rotterdam, San-
ford Farms and West Winfi eld. Demarco joined 
the Berkshire Bank team in 2011 as a branch 
offi cer. Prior to that she worked for Citizens 
Bank as a branch manager.

Dr. Mariana Bolivar, an assistant professor 
of modern language at Massachusetts College 
of Liberal Arts, has been elected to a three-year 
term as a regional delegate of the Modern Lan-
guage Association of America’s (MLA) delegate 
assembly. The MLA serves as a platform for 
English and foreign language teachers to share 
scholarly fi ndings and teaching experiences. The 
delegate assembly’s main responsibility is to 
recommend actions to MLA’s executive council, 
and to initiate amendments to the Association’s 
constitution. As a delegate, Bolivar said she will 
be an advocate for the role of foreign language 
in the humanities.

Hillcrest Educational 
Centers Inc. (HEC) has 
hired Katrina Slosek as 
director of communica-
tions, where she will col-
laborate with the senior 
management team and 
other key personnel to 
develop a comprehensive 
brand strategy and com-
munications plan for the 
organization. Slosek is a 

recent graduate of the Professional MBA Program 
at Massachusetts College of Liberal Arts, and is 
member of the Class of 2014 Berkshire Chamber 
of Commerce Leadership Program. She comes to 
HEC from a seven-year tenure at Dominion Dealer 
Solutions, a technology services provider in the 
automotive industry, with a background in event 
planning and marketing communications.

Berkshire Children 
and Families has named 
Erin Sullivan as commu-
nications director for the 
Pittsfi eld-based child and 
family services agency. 
She will work with the 
organization to coordi-
nate internal and external 
communications, while 
working on initiatives 
and projects that support 

BCF’s mission. Sullivan has worked in nonprofi t 
agencies for the past 20 years, most recently as 
community relations manager at HospiceCare 
in The Berkshires. She has also served on the 
Pittsfi eld School Committee.

Massachusetts College of Liberal Arts (MCLA) 
has announced the recipients of the Fourth Annual 
Berkshire County Educator Recognition Award, 
which is given by MCLA in collaboration with 
Berkshire County K-12 superintendents to honor 
the region’s exceptional teachers. The recipients 
are Jo-Ellen Height (elementary education), 
Patricia Robie (early childhood education), and 
Brad Whateley (middle/high school education). 
Height, who has more than 45 years of experience 
as a teacher and speech and language therapist, 
is an integrated special needs pre-Kindergarten 
teacher at Undermountain Elementary School in 
the Southern Berkshire Regional School District, 
where she has taught for the past 38 years. Robie 
teaches fourth grade at Becket-Washington School 
in the Central Berkshire Regional School District. 
A teacher for 15 years, she has taught in grades 
3, 4 and 5, as well as study skills grades K-5. 
Whateley, who teaches physics and mathematics at 
Pittsfi eld High School, came to the profession as 
a career change from being a physician 10 years 
ago. Since teaching at Pittsfi eld High School, he 
has expanded Advanced Placement (AP) physics 
from one to three full sections, and has provided 
leadership in adding an early physics program 
and an engineering academy.
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Architect  Pamela 
Sandler marks 25 years 
in the profession in 2014. 
Sandler has designed or 
revived historic proper-
ties in downtown Great 
Barrington, such as the 
former Berkshire Courier 
building on Main Street, 
and 47 Railroad Street, 
the latter of which earned 
her the Historic Preserva-

tion Award. She has designed improvements to 
Stonover Farm B&B and the Gateways Inn, both 
in Lenox. In Stockbridge Sandler designed Seven 
Salon & Spa and Maple Glen, the Red Lion Inn’s 
most recent addition to its lodging operation. 
Other clients include Austen Riggs, Kripalu, 
Eisner Camp and Blantyre. The Stockbridge 
resident serves on the town’s Historic Preserva-
tion Committee.

Jonathan Denmark has been promoted to 
vice president at Berkshire Insurance Group, a 
Berkshire Bank affiliate. In this position he will 
be responsible for insurance sales and service, 
managing the employee benefits staff, and work-
ing with individuals and businesses to assist them 
with risk management, education and product 
selection. Prior to his promotion, Denmark served 
for the past seven years as an account executive 
specializing in property, casualty, life and health 
insurance sales.

Mark Lis, a full-time Berkshire Community 
College (BCC) student in the Business Software 
System program and a current reservist, is form-
ing a team of walkers to represent BCC at the 
5th annual Run to Home Base Presented by New 
Balance on July 19 in Boston. The event, which 
starts and ends in Fenway Park with all participants 
crossing home plate, raises funds for the Red Sox 
Foundation and Massachusetts General Hospital 
Home Base Program, which serves returning Iraq 
and Afghanistan veterans and families affected 
by Post Traumatic Stress Disorder and Traumatic 
Brain Injury through clinical care, community 
education and research. During Lis’ 30-year 
military career, he served in Grenada, Desert 
Storm, Iraqi Freedom and Enduring Freedom. He 
currently serves as a production superintendent 
at Westover Air Force Base in Chicopee. Lis is 
currently seeking teammates as well as donations 
for the event. Those interested can contact Lis at 
Markylis1@yahoo.com or 413-212-6593. They 
can also contact Beth Wallace, BCC’s director of 
student engagement, who oversees the institution’s 
Student Veterans Alliance, at 413-236-1662 or 
bwallace@berkshirecc.edu.

Tonya Choktrakun-
chai has been appointed 
to the position of graphic 
designer at Winstanley 
Partners, a Lenox-based 
marketing, creative de-
sign, communications and 
interactive agency. Prior 
to her position at Win-
stanley Partners, Choktr-
akunchai completed three 
professional internships 
in the fields of branding and design with writer, 
producer and film director Adriana Trigiani in New 
York City, the Seton Art Gallery in New Haven, 
Conn., and Antithesis Advertising in Rochester, 
N.Y. In her new role, she will be responsible for 
creating branding and marketing materials for the 
agency and its clients.

Annette Jeffes has been appointed director 
of the Pittsfield campus of Mildred Elley, where 
she will oversee academic programs and staffing 
for the career training institute. Jeffes previously 
served as assistant vice president of enrollment 
management and admissions at Excelsior College 
in Albany, N.Y., worked in undergraduate admis-
sions at Syracuse University, and most recently 
was employed at Massachusetts College of Liberal 
Arts in North Adams. 

Jeromy Richardson and Jill Lekse have 
joined edm Architecture, Engineering & Project 
Management. Richardson, a registered profes-
sional civil engineer, brings 13 years of experi-
ence in civil engineering and project management 
to edm. He is also a Massachusetts licensed 
building commissioner and an ICC certified 
building official and building inspector. He 
currently serves as assistant building official for 
the towns of Adams and Cheshire and the local 
building official for the town of Lenox. Lekse 
joins edm with a master’s degree in architecture 
from Massachusetts College of Art and Design 
and an undergraduate degree from the University 
of Michigan, Taubman College of Architecture 
and Urban Planning.◆
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on The record

Generosity is a trait we commonly 
admire in others and aspire to for our-

selves, although the realities and pressures 
of daily life can make it difficult to put 
into practice on a regular basis.

Nevertheless, generosity is actually 
a natural instinct that can become habit 
forming once we tap into it, believes Bar-
bara Bonner.

Bonner, who lives in Housatonic, is the 
author of a new book, inspiring Generos-
ity, published by Wisdom Publications 
of Sommerville, Mass. The book (inspir-
inggenerosity.net) was formally launched 
with a March 2 reading and reception at 
The Mount in Lenox.

Bonner’s book features quotes, poems 
and short true stories of people who have 
had transformative experiences, often 
unexpectedly, that connected them to their 
own spirit of generosity.

Bonner started her professional life as 
an art historian and became involved in 
the New York museum world as a curator, 
deputy director and director. She went on 
to become a vice president at Bennington 
College and then a senior vice president at 
the Kripalu Center for Yoga and Health in 
Stockbridge. She currently is a consultant 
who works with nonprofit organizations 
nationally.

Bonner and her family became part-time 
residents of Berkshire County in 1990, 
while she was deputy director of the Mu-
seum of the City of New York. She moved 
to the region on a full-time basis in 2000.

She has been active as a volunteer or 
board member with local organizations, 
including IS183 Art School, the Austen 
Riggs Center, the Berkshire Museum, the 
Mahaiwe Performing Arts Center and the 
Berkshire Taconic Community Founda-
tion, among others. She is a co-founder 

of the Denise Kaley Fund for Berkshire 
County Women with Cancer.

In the following interview, Bonner dis-
cusses her views on the nature of generos-
ity and why she decided to write the book.

~
Berkshire Trade & CommerCe: 

Many people would say that our modern 
society is the antithesis of generosity. Busi-
ness and politics have become increasingly 

ruthless and often seem to be driven solely 
by power and the bottom line. and individ-
ual behavior and the culture seem more ori-
ented to selfishness and aggression rather 
than generosity. how do you view that?

BarBara Bonner: I have to agree 
to an extent. It’s difficult to remember a 
time when there’s been such a disconnect 
between the idea of generosity and the 
self-centered values that seem to define the 
culture we live in today.

There’s a great paradox. We actually 
are a very generous nation. Philanthropic 
giving is at an all-time high. We see our 
country’s generous spirit whenever there is 
a disaster, like the response to 9-11 and all 
of the contributions and help that people 
were eager to give after Hurricane Sandy 
and the earthquake in Haiti.

But, at the same time, we are also the 
most materialistic, grasping, self-involved 
culture in recent memory. That’s reflected 
in many ways.

It’s important to remember that while a 
handful of people have become immensely 
wealthy, there are 97 million Americans 
who live in poverty. That is not a sign of a 
generous society.

That contradiction is one of the reasons 
I got so involved in exploring the subject 
of generosity. I had a lot of questions about 
it, myself. What is generosity? How does 
it relate to our basic nature? What are its 
qualities? How do we feel it and express it 
in our lives? What is its role in society?

BT&C: is it possible that the pressures 
to survive today – especially in the current 
economy – are suppressing the ability of 
people to act generously?

Bonner: I don’t think that’s the case. 
Generosity exists on its own terms. It’s not 
dependent on income or how comfortable 
our circumstances are.

In fact, if you look at the numbers, in 
every economic climate, it’s always the 
poorest people who contribute the most to 
others, as a percent of what they have.

One reason for that is that they’ve ex-
perienced what real need is, and they have 
a strong desire to help others who are in 
difficult situations.

That, in my view, is evidence that when 
we are in touch with our own generosity, it 
does flow naturally.

One of the basic questions this raises 
is whether or not generosity is an inborn 
trait. Does it come naturally, or is it is 
something that we have to learn and make 
an effort to cultivate?

That has become a subject of wide-
spread interest and investigation in recent 
years. There have been fantastic scientific 
studies of people and animals all over the 
world that have examined this question 
of whether or not generosity is part of our 
fundamental nature.

Fortunately, the evidence strongly 
points to “yes.” Most of these studies have 
come to the conclusion that generosity is a 
basic trait we are born with. We all have a 
natural drive within us to be generous.

You can see that in babies. They often 
display a natural generosity of spirit.

That leads to the question of why, as a 
culture, we manage to talk children out of 
that side of their nature as they grow up.

BT&C: what led you to write a book on 
the subject of generosity?

Bonner: I grew up in a culture of 
privilege, where generosity was almost 
non-existent. Then, I spent my adult life 
in the world of nonprofit organizations, 
including fund-raising and philanthropy.

Several years ago, I started to feel that 
philanthropic activity had become discon-
nected from the basic spirit of generosity 
that was the original driver of it.

Instead of a culture of generosity, phi-
lanthropy has become more about estab-
lishing complex relationships of mutual 
exchange and arm-twisting. The conversa-
tion is about money and material goods.

Nature of 
generosity
author explores this 
laudable trait and its 
role in an increasingly 
self-centered society

Barbara Bonner, a resident of Housatonic and consultant to nonprofit organizations, has written a new 
book on the subject of generosity. She points out that there is a clear distinction between generosity and 
philanthropic giving, although the two are often viewed in similar terms. (Courtesy photo) 
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I began to explore all of this in depth. I 
did a lot of research into generosity, and 
talked to people about it and looked for 
examples of how it works.

Eventually, I had gathered a great deal 
of material on the subject, and I decided 
it would be interesting to compile it into a 
book. After I had written a good chunk of 
it, I plunged into the task of trying to get it 
published, and I started talking to authors 
and agents and publishers.

I got very lucky because, in 2011, a 
publishing company, Wisdom Publishing, 
heard about it and approached me. They 
said they had been looking for a book on 
this subject, and we came to an agreement 
for them to publish it.

BT&C: what is your purpose for the 
book? Does it have a message?

Bonner: I wanted to provide examples 
of generosity, primarily through quotes 
and short stories. So, the people who read 
it will draw their own conclusions.

It’s a modest little book, But I hope that, 
in its way, it will help to elevate the con-
versation about generosity, and stimulate 
people to think about it and talk about it 
more.

Hopefully, it will also encourage readers 
to look at the role of generosity in their 
own lives.

BT&C: you said that the world of 
philanthropy has become detached from 
generosity. what do you mean by that?

Bonner: I don’t want to sound like I’m 
overly critical of philanthropy.

Philanthropy is great, and I still work 
in that world as a consultant. Philanthropy 
has a vital role in society as the way we 
support important institutions like hospi-
tals, social services, cultural organizations 
and schools.

And, I want to add, we’re very fortunate 
in the Berkshires because we have a lot 
of wonderful nonprofit organizations and 
generous people who support them.

However, in a larger sense, philanthropy 
today has little to do with the spark of 
generosity that originally started it. In 
earlier eras, people founded and supported 
institutions primarily because they wanted 
to do something that would benefit society. 
They were driven by generosity, without 
other ulterior motives.

But today, the fund-raising side of the 
nonprofit world has become increasingly 
bureaucratic and formulaic. It’s all about 
how to raise enough money to reach target 
goals.

And philanthropic donations are not 
necessarily motivated by a desire by the 
givers to be generous.

Generosity may be one part of philan-
thropy. But we also give money in the 
hope that people will admire us or because 
we believe it will benefit us in other ways. 
We may see it as good for our business, 
and use it as a form of public relations. Or 
we may become involved in philanthropic

activity as a way to 
meet important people 
and advance our social 
standing. Those rea-
sons fuel a lot of phil-
anthropic activity.

What interests me 
are people who move 
with a different engine 
– who are motivated 
by a genuine sense of 
generosity, without 
concern for what they might get back.

BT&C: how does generosity differ from 
philanthropy?

Bonner: Generosity and philanthropy 
are actually separate conversations.

In the media we hear a lot about giving 
money as being the way that generosity is 
expressed. But the spirit of generosity is 
not dependent on money.

It’s possible to be very philanthropic but 
not be generous at all. It’s also possible to 
be very generous in spirit without giving 
away any money.

Generosity is based on something larger 
than money or material goods. It can take 
many different forms.

True generosity is driven by an inner 
fire that stems from a spirit of genuine 
selflessness.

It’s a way of thinking and living and 
acting that is not connected to any desire 
for personal benefit to ourselves.

An act of forgiveness is a form of gener-
osity. When we decide to give someone 
the benefit of the doubt, we’re acting gen-
erously. When we engage in social activ-
ism for its own sake without any personal 
benefit, we’re expressing generosity.

There are well-known figures who 
embody generosity on a large scale. 
Martin Luther King and Ghandi are often 
cited. They saw problems in society that 
needed to be corrected and they dedicated 
their lives to that, without concern for the 
personal consequences.

But there are also countless examples 
of generosity by everyday people that are 
occurring all the time. These can be simple 
little acts of generous behavior like smil-
ing and holding the door for someone, or it 
can take more dramatic forms.

Immediately after the bombs went off at 
the Boston Marathon, for example, there 
were people who instinctively ran towards 
the explosions to help, instead of running 
away. Disregarding the danger and rushing 

in to assist others 
epitomizes the spirit 
of true generosity.

While I was re-
searching the subject, 
I started collecting 
stories of average 
people who were 
transformed and 
became connected to 
their own generosity 
by some experience 

that flew into their lives.
In the book, I distilled hundreds of those 

stories into the 14 that I selected to include 
in it. The stories are a powerful testament 
to the power that generosity can have.

BT&C: Do you believe it’s possible 
to foster systemic generosity on a larger 
level? Can our culture be reformed so 
that generosity becomes the normal way 
of doing business, rather than greed and 
selfishness?

Bonner: Well, that’s obviously a very 
large question. Life and society are very 
complex, and many things would have to 
change for that to happen.

But it’s certainly possible, if you accept 
that generosity is part of our basic nature.

I also truly believe that generosity is 
contagious. The more we connect with our 
own generosity as individuals, the more it 

becomes the way we behave automatically. 
And when people act generously, other 
people respond with generosity.

So, if enough of us practice generosity 
in our daily lives, it becomes more likely 
that our institutions and culture may even-
tually reflect that.

That’s one of the reasons I wrote the 
book. I wanted to contribute to that in my 
own small way.

BT&C: what has been the response to 
the book?

Bonner: So far it’s been very positive. 
Of course, some of that is to be expected, 
because generosity is a subject no one can 
hate. So, people say a lot of nice things 
about the book.

But I think it is also touching some-
thing deeper and genuine in people. To be 
honest, I’ve been very surprised, because 
sometimes when I give a talk I can see 
people in the audience becoming very 
emotional.

The conversion about generosity seems 
to be addressing an unspoken need and a 
yearning people have.

We all know that if you’re locked into 
yourself and unhappy, you can’t buy joy.

Generosity, on the other hand, enables 
you to experience a life of real meaning 
and connectedness. I think we’re all look-
ing for that.◆

“True generosity is driven 
by an inner fire that stems 
from a spirit of genuine 
selflessness. It’s a way of 
thinking and living and 

acting that is not connected 
to any desire for personal 

benefit to ourselves.”
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Goodideas

By BraD Johnson
Cindy Shogry-Raimer plays an important 

role in her job as vice president of operational 
risk management at Greylock Federal Credit 
Union.

Lately, she’s been targeting a different 
kind of risk – that of homelessness – with a 
personal project she developed a little over 
a year ago to coincide with the Catholic 
observance of Lent.

“Last year I decided instead of giving up 
something for Lent I wanted to give back,” 
the 28-year credit union veteran explained. “I 
wanted to use it as a period of time to make 
a little more far-reaching impact.”

So, at the start of the 40-day Lent period 
in 2013, she began making regular shopping 
trips to purchase a selection of basic health 
and hygiene products at area discount stores. 
Subsequently, she assembled these items 
into care packages – 25 in all – that she then 
delivered to the Barton’s Crossing homeless 
shelter in Pittsfield.

“When you are homeless, you strive to 
meet your basic needs,” she explained. “So, 
being able to hand someone a package filled 
with toothpaste, a toothbrush, shampoo, 
conditioner, body wash, shower puff, shaving 
supplies and hand cream for your ravaged 
hands is a nice gift.”

Her simple act of generosity was warmly 
received by Barton’s Crossing and the indi-
viduals whose lives and situations had led 
them to make use of the shelter’s services. 
“That really touched me,” she commented.

There was also a response generated by 
some media coverage that her project re-
ceived. “People started calling me, wanting 
to join me in this,” Shogry-Raimer said.

That, she said, prompted the decision to 
take her project to the next level. “I decided 
that I wanted to make it an annual event,” 
she said. “But, instead of one person helping 
25, imagine how much more we could do if 
25 others joined me in doing this.”

Her conjecture on that point has now 
gained supporting evidence with the recent 
conclusion of her second “Lenten Labor of 
Love Project.”

On April 18 and 19 (Good Friday and 

Holy Saturday), Shogry-Raimer and a small 
crew of helpers loaded their cars with a total 
of 165 care packages and other supplies 
and delivered them to four Pittsfield-based 
shelter facilities.

In addition to Barton’s Crossing, these 
included the Elizabeth Freeman Center, 
Berkshire Co-Act and the Pearl Street Center. 
“For the second year, we wanted to reach 
out to the other centers so we could also 
make an impact on the 
people they serve,” said 
Shogry-Raimer.

This also expanded 
the scope and variety of 
products that were ac-
quired and assembled 
into care packages. While most of last year’s 
care packages were geared toward men’s 
needs to reflect the higher ratio of men at 
the Barton’s Crossing shelter, this year the 
packages were planned to also meet the 
needs of women and young children who 
also use shelter facilities – and who are the 
core constituency of the Elizabeth Freeman 
Center, an organization that provides support 
for victims of domestic and sexual abuse.

Not surprisingly, these other centers were 
receptive to being included in Shogry-Raim-
er’s project, and they provided information 
and tips on shelter demographics and the 

types of products their transient residents 
would benefit from.

Building on the response to the last year’s 
project, Shogry-Raimer and a core group of 
supporters – led by her friend, Tamara Gard-
ner of Lee – delved into the more challenging 
logistics of year’s expanded effort. “Several 
people participated and contributed in several 
ways,” she said. “That included donations 
of goods and money, and donations of time 

and work.”
For those wanting 

to donate goods to the 
project, this meant co-
ordinating with them 
on the types and sizes 
of items that they pur-

chased. For example, Shogry-Raimer said, 
the care packages are intended to include 
full-size products such as shampoo or tooth-
paste instead of the smaller trial-size items. 
“So, we had to make sure people knew this 
before they went out to the store to purchase 
these things,” she said.

Similarly, there was the challenge of 
achieving the right balance of products for 
the care packages. The approximately $300 
in cash donations to this year’s project was 
used to purchase additional products to round 
out the various packages for men, women 
and children. As with the first year’s project, 

Cindy Shogry-Raimer displays the 165 care packages for men, women and children at Pittsfield-area homeless 
shelters that were put together in the second year of her Lenten Labor of Love Project. She hopes to continue to 
grow the initiative in years to come to include delivery of care packages to other sections of Berkshire County.

‘lenTen laBoR oF love’
Credit union executive
‘gives back’ with care 
packages for shelters

“I am hoping to inspire 
others to join me in making 
our own backyard a better 

place to live.”
Allendale Shopping Center

Retail & Commercial Space Available
sizes & options to suit Your Business

FoR LeASing inFoRmAtion ContACt:
Glenn Langenback • Property Manager

Tel: 413-236-5957
Fax: 413-236-5731
Cell: 413-464-4211

Allendale Shopping Center
5 Cheshire Road • Suite 60

Pittsfield, MA 01201
GLangenback@verizon.net

MAYNARD LANDSCAPE
& GARDEN CENTER

DESIGN, INSTALLATION & MAINTENANCE
GARDEN CENTER PLANTS & ACCESSORIES

DECORATIVE CONCRETE RESURFACING

 Foundation Plantings
Call us now for:

 B L U E P R I N T  T O  C O M P L E T I O N

413-499-4545

Your Graduate now sets sail…

 STOP & SHOP PLAZA, MERRILL ROAD, PITTSFIELD
 442-6911

 Mark E. Kasuba, Gemologistwww.medwardjewelers.com

…with her diploma for canvas
and courage for oars.

“Angelica Bracelets – expressions of the mind, heart and soul”



17June 2014  Berkshire Trade & CommerCe

Shogry-Raimer also utilized her own personal 
funds to fill the care packages.

In March and April, Shogry-Raimer held 
three of what she described as “build parties” 
– events at which she and other volunteers 
sorted all the goods and assembled them 
into the ready-to-deliver packages. These 
were held in the large conference room at 
Greylock Federal’s operations center at the 
Allendale Shopping Center.

In addition to the 165 individual care pack-
ages that were assembled, Shogry-Raimer 
and her helpers also put together “shelter 
bags” that were filled with supplies like dish 
washing liquid, sponges, notebooks, and 
other odds and ends that were better targeted 
to communal needs at the centers.

As was the case last year, the care packages 
were warmly received.

“These beautiful bags for adults and for 
kids are pure TLC for the body and spirit,” 
said Janis Broderick, executive director of the 
Elizabeth Freeman Center, which was the first 
stop on the distribution route on April 18.

Broderick noted that, when an individual 
is struggling, this kind of gesture can provide 
that little boost to keep moving forward. 
“They tell you people care, that you are not 
alone,” she said. “Hooray for Cindy and all 
her friends who help make our community 
a better place!”

Lent as a springboard
While the Lenten Labor of Love Project 

coincides with the Catholic observance of 
Easter Sunday, Shogry-Raimer downplayed 

any religious overtones. “I used Lent as a 
springboard for something where I could 
make a difference,” she said. “But I’m ap-
proaching it in a non-denominational way.”

That’s important, she said, because she 
wants to continue to build on the project and 
broaden its support beyond those for whom 
the observance of Lent is part of the draw. 
That includes attracting corporate donations 
and support from other sectors of the com-
munity in years to come.

Looking ahead to next year, Shogry-Raim-

But, behind the quip, there is the genu-
ine sentiment from which it stems, and an 
awareness of the needs that exist in her own 
community. “I always wanted to make a 
difference and save the world, but I wanted 
to start in my own community,” she said. 
“I am hoping to inspire others to join me 
in making our own backyard a better place 
to live.”

Those interested in learning more about 
Shogry-Raimer’s project can contact her at 
413-236-4169.◆

Above: Cindy Shogry-Raimer and volunteers Tamara 
Gardner and Beverly Dubiski make their first deliv-
ery on April 18 to the Elizabeth Freeman Center.

Right: Elizabeth Freeman Center staff members join 
Lenten Labor of Love volunteers in looking over the 
care packages. They are, from left: Nakeida Bethel-
Smith, youth educator; Linda Strassell, administra-
tion director; volunteers Dubiski and Gardner; and 
Janis Broderick, executive director.

er said she hopes to expand geographically to 
include delivery of care packages to shelters 
in north and south county as well as Pittsfield. 
“I hope to grow it, but still keeping it focused 
on these basic goods,” she said.

She described the recently completed 
effort as being a transitional year for her 
project. “We now have a working machine 
going,” she said. “Last year it was just me 
supporting one shelter with 25 care packages. 
This year it is four shelters and 165 care 
packages. Imagine what next year can be if 
some of the business leaders want to assist 
me with some level of support. That would 
be a dream come true.”

As for her own motivation for pushing 
the project to the next level, Shogry-Raimer 
jokingly referenced her desire, when the time 
comes, for her headstone to be inscribed: 
“She made a difference.”
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cReaTIve economy 
Focus on film industry
continued from page 1

you work for. Basic set etiquette, proper 
attire and what’s expected of you on set is 
valuable general information needed to work 
in this industry.”

This was an element of what BFMC plans 
to be a series of vocational development pro-
grams, as part of the organization’s mission 
of fostering a strong and thriving film and 
media industry in Berkshire County and the 
Pioneer Valley. The organization also recently 
led two seminars on sound design and color 
correction at Hampshire College in Amherst, 
and has been discussing the possibility of 
conducting non-credit courses at Berkshire 
Community College in the fall.

“The enthusiastic reception from the stu-
dents was remarkable,” said Diane Pearlman, 
BFMC’s executive director. “We’re hoping 
to offer many introductory level film courses 
in the future. Our goal for this type of basic 
training is to help local individuals secure 
entry level jobs on productions happening 
in western Massachusetts.”

BFMC was formed by Pearlman and others 
involved in film and media production here. 
Sustained by grants and contributions, it is 
currently a fund of the Berkshire Taconic 
Community Foundation.

The organization is based in an office in 
the 1Berkshire Central Station building in 
downtown Pittsfield. It is overseen by Pearl-
man and a 15-member board of directors and 
an advisory board.

Among its other activities, BFMC spon-
sors social and networking events related to 
the local film industry, and promotes the area 

as a location for film, video and photography 
projects. It also serves as a liaison with pro-
ducers of film and media projects, helping 
them to find talent, sites and other resources 
that they need in the region.

“Western Massachusetts already has a base 
of professionals that can grow into a significant 
and viable film and media production industry 
here,” said Pearlman. “There’s a lot of potential 
for that. We have people living in Pittsfield 
and North Adams and small towns who are 
creating effects for movies like Avatar and 
Hunger Games and the television series Game 
of Thrones right here.”

Pearlman said that BFMC is working 
on several initiatives to expand on that. 
“These things don’t happen overnight, but 
we’re starting to see the wheels turning and 
momentum building,” she said.

Pearlman noted that, after a period of 
soul-searching and reevaluation last year, 
BFMC has kicked up its level of activity 
with a renewed sense of purpose.

“Last year, we took a hard look and asked 
ourselves if our goals were viable or not,” 
she said. “Then, in August, we received a 
two-year Adams Foundation grant from the 
Massachusetts Cultural Council. That ac-
knowledgment gave us a sense of validation 
and a renewed sense of purpose.”

This, she added, has also prompted an 
increase of activity. Among other projects, 
BFMC is currently organizing an Expo and 
Showcase related to the film and media 
industry, which is slated to be held on Oct. 
24 in Holyoke. BFMC will also be holding 
a benefit brunch on July 20 at Tanglewood, 
which will also include attendance at that 
day’s Joshua Bell concert.

Roots in the ’90s
The roots of BFMC actually extend back 

to the late 1980s and the 1990s. Douglas 

Trumbull, an internationally recognized 
pioneer in the modern generation of visual 
effects, moved to southern Berkshire County 
and established a studio here to create high-
tech multimedia rides for large amusement 
parks and casinos.

Trumbull brought in special effects ex-
perts and others from the film industry in 
New York and Hollywood to work on these 
projects. After their completion, a number of 
these professionals remained here and started 
other companies in this field or worked as 
Berkshire-based contractors.

Trumbull’s original company eventually 
became Mass Illusion, a visual effects com-
pany based in a large studio in Lenox that 
produced effects for a number of prominent 
Hollywood films and won Academy Awards 
for its work.

This led to talk of the possibility of 
Berkshire County becoming a “Hollywood on 
the Housatonic” as a center of visual effects 
and other film and media activity.

“Many of us were attracted by the quality 
of life in Berkshire County and decided we 
wanted to stay here,” said Pearlman, who was 
among those new arrivals and was a partner in 
Mass Illusion. “Also, this was a place where 
we could focus on the work itself, without the 
other distractions of living in New York or 
Los Angeles. And nobody was looking over 
our shoulders. As a result, people created 
some ground-breaking work here.”

However, after the initial flurry, the 
industry seemed to fade in the late 1990s, 
as high-profile companies closed or moved 
away. In part, this was due to the fluid 
nature of the movie industry, where com-
panies are formed and dissolve based on 
individual projects.

Mass Illusion, for example, was acquired 
by another company, which established a 
facility in California and closed its Lenox 
operations.

Nevertheless, said Pearlman, the seeds that 
had been planted continued to grow, even if 
the results have had a lower public profile.

“For example, after Mass Illusion closed in 
Lenox, I had a great job offer in California, 

and my husband and I could have left and had 
successful careers elsewhere,” she said. “But 
we decided that Berkshire County is where 
we wanted to live and raise our children. So, 
we looked for ways to make a living that 
would allow us to remain here.”

Pearlman noted that a significant number 
of others made the same choice. She added 
that there has also been a stream of profes-
sionals who have moved to the area since 
then, and longtime residents who continue 
to operate media-related businesses. These 
professionals have their own firms or work 
as independent contractors in facilities dotted 
around the county.

“There are still successful companies 
here, although they’re smaller than Mass 
Illusion, and include one-person operations,” 
she said.

Jeff Kleiser and Diana Walczak, are 
among those who came in the earlier wave 
and remained in northern Berkshire County, 
where they operate their longtime business 
Synthespian Studios, a design and produc-
tion team specializing in digital character 
animation and visual effects.

Pearlman also cited other production busi-
nesses in the Berkshires, such as Sandbox 
FX, a visual effects firm operated by John 
Nugent; Cadence Effects, a firm operated by 
Craig Crawford that has created effects for 
the television series Game of Thrones and 
other projects; and Black Ice Entertainment, 
a production company that does corporate 
videos, among others.

The type of film and video production 
activity that has been done here is varied.

Halftime, a short film directed by Joe 
Cacaci and produced by John Whalan (who 
owns Black Ice Entertainment) that starred 
Treat Williams and featured local middle-
school students, was shot at Berkshire School 
in Sheffield last year.

An outside production company recently 
spent two weeks shooting a film called 
February in the former Adams Memorial 
Middle School in Adams that also featured 
local students among its cast. Another feature 
film with a school setting, Like Lambs, just 
finished shooting in Searles Castle in Great 
Barrington.

Diago Ungro, a filmmaker in southern 
Berkshire County, has also been filming a 
short independent film.

In addition, Berkshire County has provided 
the backdrop for a number of commercials 
produced recently.

In another branch of media production, 
GANT clothing recently did a fashion photo-
shoot of Michael Bastian’s 2013 fall/winter 
clothing line – called In Stockbridge – in the 
town of the same name.

Focus on western Massachusetts
The area that BFMC is focused on ex-

tends eastward beyond Berkshire County to 
include the Pioneer Valley. With its larger 
population and the concentration of colleges, 
that neighboring region has an active film 
and media production community.

“We chose the name Berkshire as our 
brand, because that’s what people outside the 
region recognize,” said Pearlman. “However, 

Professional grip Martin Albert (center) works with participants in a workshop held in March by BFMC as 
part of its new focus on training in specialized skills for the film industry. (Photo courtesy of BFMC)
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we see western Massachusetts as one region. 
We’re trying to break down that geographic 
separation. The entire area benefits when a 
movie comes in. For example, there was a 
movie shooting in Shelburne Falls that had 
people working on it from Berkshire County 
and from the Pioneer Valley.”

The priorities of BFMC include strength-
ening the professional and social connections 
among the professionals in these fields who 
are already living and working here.

“The nature of the industry here is that 
people who work in it can become isolated 
and don’t realize how many others there are 
around them,” said Pearlman. “So, we started 
sponsoring social and networking events to 
encourage people to get away from their 
computers. They’ve been very successful 
and have led to a lot of professionals making 
new connections with each other.”

BFMC (www.berkshirefilm.com) is also 
working to promote the film and media 
production industry to the region’s business 
community.

“Businesses here need services like film 
and video production, and that’s a growing 
market,” said Pearlman. “Most businesses 
have websites, for example, and they often 
need to produce videos for them. Or they 
use television advertising. We’re working 
to make the business community aware of 
the professionals with these talents and skills 

in their own neighborhood. The goal is to 
encourage businesses to hire them instead of 
looking outside of the region and flying in 
talent from New York or other places.”

Pearlman cited a recent production for 
Berkshire United Way, created by JP and 
Chris Lippa of Eleven 11 Productions, as an 
example of the work for local and regional 
clients that goes on here.

Resources and education
Another emphasis is on promoting west-

ern Massachusetts as a location for filming, 
and a source of professional services and 
talent. “We want to make members of the 
film and media industry outside of the region 
aware of what we have to offer here,” said 
Pearlman.

She said they promote such benefits as the 
scenery and diversity of settings for scenes 
in this area, as well as the local talent and 
lower cost of production.

In addition to the bucolic beauty of the 
Berkshires, the area also offers other options 
for settings, including the region’s gritty side, 
noted Pearlman. “One of the advantages of 
this region is that you can find many different 
types of locations that can be made to look 
like almost anywhere,” she said.

Another incentive is a tax credit that Mas-
sachusetts offers for film productions that 
come to the state. Productions that spend over 

$50,000 here receive 25 percent back in tax 
credits (which can also be sold).

Education is another focus of the col-
laborative. Pearlman said they are pursuing 
various forms of training, such as the recent 
workshop. They are also exploring partner-
ships with educational institutions to offer 
classes in related skills, and are considering 
the possibility of setting up some sort of 
school that would offer training.

“It’s another source of employment and 
workforce development,” she said. “It’s one 
way to provide the kind of opportunities that 
can help to convince more young people to 
remain here.”

In a sense, however, there is a chicken-
and-egg situation. Productions that come here 
need to have talent available, but providing 
that pool of qualified workers requires hav-
ing enough work to attract people into those 
professions.

In Pearlman’s view, the combination of 
regional business customers and outside 
productions coming in can be combined to 
provide a solid market for those skills here, 
and support jobs and production firms.

She added that, on some levels, circum-
stances are coming together to increase that 
potential.

“There’s a huge need for content today,” 
she said. “In addition to film and broadcast 
media, the demand for video content on the 
Internet is exploding. Video games are also 
fueling the need for content producers.”

She added that new potential sources of 
activity are cropping up all the time. “Our 
office received a call recently from a maga-
zine that wanted to do a fashion photo shoot 
here,” she said.

According to Pearlman, changes in the na-
ture of the entertainment industry – and in how 
films are created – are also are also bolstering 
local prospects. She noted, for example, that 
the film industry has become more decentral-
ized in its production. “Rather than everything 
being done in Hollywood, the work is being 
done all over the world,” she said.

In part, that reflects the emergence of 
digital technology, both in terms of content 
creation and distribution.

With the increasing power of computers 
and visual software, digital film-making 
and effects are becoming a dominant form 
of production. It also makes it possible to 
perform these tasks with computers in small 
offices or even homes.

“We’re now at the cusp of a new way of 
generating images,” Pearlman said.”Visual 
effects are not just being driven by big com-
panies anymore.”

She added that the ability to process and 
send images is one major difference between 
now and the earlier phases of the Berkshire 
visual effects industry.

“We worked with digital technology back 
then, but it was nothing like it is now,” she 
said. “At Mass Illusion, when we had film 
to be processed, we had to send someone to 
drive it to the Technicolor lab in New York. 
Then they’d wait there overnight while the 
film was processed and then drive it back 
up here the next day so we could look at the 
results. Now, with video, you can see what 
you’ve done instantly. You can also send 
huge digital files to the film producers over 
the Internet.”

Pearlman said that the upcoming expo 
is intended to showcase all of these de-
velopments, as well as to raise the profile 
of talent and services available in western 
Massachusetts.◆

This section from a recent issue of BFMC’s newsletter highlights several of the film and media produc-
tions that took place throughout the Berkshires and western Massachusetts in 2013.

prime route 7 location
Historic Schoolhouse now office + single family 

rental home – or tear down home and build 
onto schoolhouse. C3A Commercial zoning.

$375,000

retail & oFFiceS in heart 
oF downtown lenoX

Prime Church Street location with over
9,000 sq. ft. of Mixed Commercial space

in two historic buildings.
$1,195,000

lenoX commercial 
propertieS

unitedpersonnel.com | 413.449.5050
76 North St., Pittsfield, MA 01201

A D M I N I S T R AT I V E   |   L I G H T  I N D U S T R I A L   |   H O S P I TA L I T Y   |   P R O F E S S I O N A L

In any business, your success depends largely 

on the people you hire. Be more confident with 

United Personnel. We have specialized testing 

and screening options for every position. 

And we provide an expert staffing consultant 

dedicated to your account.

Contact our staffing consultants today and  

see why business is better when you are 
United.

    Anybody can 
      read a resume.
 You need more.
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By John Townes
The mundane inconvenience of a fl at tire 

changed Carl Faulkner’s life.
It also resulted in a signifi cant and lasting 

impact on Williamstown and the region by 
leading him – indirectly – to a new role as 
the owner of the Williams Inn.

Faulkner’s lengthy career in the hospitality 
industry came to a close in early May when 
he and his wife Marilyn offi cially retired 
following the sale of the 128-room hotel to 
Williams College. The college has been the 
longtime owner of the land the Williams Inn 
is on and had been leasing it to Faulkner.

For operation of its newly acquired inn, 
Williams College has contracted with Main 
Street Hospitality Group, a management 
company formed recently by the Red Lion 
Inn that also manages The Porches in North 
Adams and will be managing a new hotel 
currently being developed in downtown 
Pittsfi eld (March 2014 BT&C).

Faulkner was a highly visible and con-
stant presence at the inn – greeting guests, 
supervising staff and daily operations, and 
tending to the countless other details of 
running a large hospitality facility. His wife 
Marilyn has also been active in management 
of the business.

However, while that would be a full-time 
role for most people, it was only one facet 
of the Faulkners’ busy and multifaceted 
lives.

They have also been leaders in the local 
community and involved in countless local 

and regional activities and organizations. Carl 
Faulkner also has been active in professional 
associations in the hospitality industry.

On top of that, while juggling business 
and civic responsibilities in Williamstown, 
for a number of years Faulkner also simul-
taneously operated hotel businesses other 
regions, including two in Plymouth, where 

they were also active in local life. They also 
raised three children.

“It’s been a full schedule,” Faulkner said, 
with strong understatement, in a recent 
interview.

The fortuitous fl at tire occurred in the mid-
1970, when he and his wife were living in 
Plymouth, where he operated the Governor 
Bradford and Governor 
Carver inns. They were 
originally on a scout-
ing trip to check out 
a different hospitality 
business he was con-
sidering acquiring in 
North Adams.

“I had a fl at tire near the Williams Inn 
and, after changing it, I went into the hotel 
to wash up,” Faulkner recalled. “Afterwards, 
I told my wife that instead of buying the 
other place, we should wait a couple of years 
because this hotel was going to go out of 
business. If you’re in the industry you can 
tell when a business is in trouble.”

And that’s what happened. A few years 
later, in 1979, the Faulkners purchased 
the failing business and began the process 
of re-establishing the inn as a prominent 
part of the northern Berkshire hospitality 
industry.

At the time the hotel was known as the 
Williams Treadway Inn, although the com-
pany that owned it was not the same famous 
hospitality business that had been operated 

for many years by the Treadway family of 
Williamstown.

The original Williams Inn was founded in 
1912 by L.G. Treadway, who subsequently 
went on to build a business that operated inns 
throughout the Northeast known for their 
quality. The Treadway family later sold their 
operations, and the Williams Inn was acquired 
by a different company that had acquired 
Treadway hotels and took on the name.

While he did not have a high opinion of 
their successor company, Faulkner said he has 
great respect for the Treadway family and their 
original businesses. He has kept memorabilia 
of the Treadway business, and he wrote a his-
tory book about the Treadways. There is also 
a bench at the hotel in honor of them.

He also acquired a former Treadway Inn 
in Rochester, N.Y.

Changing industry
After 35 years of owning and operating 

the Williams Inn, Faulkner said a combina-
tion of factors drove the decision to retire. 
He noted that the economic climate was one 
factor. “People aren’t traveling as much as 
they used to,” he said.

He also said that the nature of the hospital-
ity business was changing, and that it was 
time for someone with fresh ideas to take 
over the hotel.

“Everything today is about online market-
ing,” said Faulkner, who said he is just getting 
around to setting up an email account for 
himself. “I’ve never adapted to that. I’m in 
the people business, and I don’t even use an 
answering machine. I fi gure if someone has 
something to say to me, we should actually 
talk. I want to hear people’s reactions when I 
make a proposal. That’s one reason I say it’s 
best to turn this over to younger people.”

Overall, however, he said he and Mari-
lyn just decided it was time to gear down. 
“We’ve been going non-stop for years,” 
Faulkner said. “At one point, in addition to 
running the business, I was an offi cer on 21 
boards. We just wanted to slow down and 

do other things.”
Faulkner’s busy and 

multi-locational life 
was established early. 
He grew up in New 
Hampshire, where his 
father was a professor 
at the University of 

New Hampshire. But he also spent time in 
school in Paris. He later lived in New Orleans 
and Central America with his mother before 
moving to Boston to attend college.

He entered the hotel industry in service 
positions and moved up the ranks while 
working for the Sheraton Copley and other 
hotels there.

In 1968, when he was 26, he brought 
together a group of investors to form a ho-
tel group that enabled him to purchase the 
Governor Bradford hotel in Plymouth.

“I had $700 in my bank account at the 
time, but I convinced some businessmen 
to back me, and I became a hotel owner,” 
he recalled.

Subsequently, after a nearby Holiday 
Inn opened and closed, Faulkner’s group 
purchased that and converted it into the 
Governor Carver. He operated those inns 
until 1987. Faulkner also operated a hotel 
in Rochester, N.Y. (also a former Treadway) 
from 1985 to 1991.

After purchasing the Williams Inn, the 
Faulkners initially divided their time between 
Plymouth and Williamstown, but since the 
mid-1980s the couple have spent the majority 
of their time in Williamstown.

Community focus
Over the years they have become staples 

of the community, serving on many boards 
and volunteering in other ways. Among 
other pursuits, Carl has been active in the 
Berkshire Visitors Bureau, is president of 
Village Ambulance and has been involved 
with many other organizations and local 
initiatives. Marilyn has been similarly en-
gaged in local life.

“We’re just trying to be good citizens,” 
said Faulkner.

He is also active in politics – to an extent. 
“I don’t get involved in party politics, but 
what happens to our tax dollars is important, 
so I do participate in issues that affect what 

lodGInG & dining

On a sunny afternoon in late April, the Faulkners enjoy a rare moment of relaxation on a bench at the entrance 
of the hotel they have owned and operated for the past 35 years. The couple offi cially retired from their long 
career in the hospitality trade following completion of the sale of the inn to Williams College in early May.

WIllIaMs Inn sale

Faulkners leave 
lasting mark on 
north Berkshire  
hospitality trade 

“I had $700 in my bank 
account at the time, but I 

convinced some businessmen 
to back me, and I became a 

hotel owner.”
Outstanding restaurant lease opportunity in the Berkshires. 
High-quality restaurant with excellent décor is available for 

lease as the owners plan to retire.

Currently fully operational, this business offers strong annual 
sales and established and professional staff in place.

A great opportunity for a new individual or group to take over 
operations at the beginning of the high revenue season.

A lease purchase is also available.

PLEASE DIRECT INQUIRIES TO:

Earle Wason CCIM, Massachusetts licensed Real Estate Broker 
One New Hampshire Ave, Suite 125, Portsmouth, NH 03801 

603-498-1899

RESTAURANT FOR LEASE

WE TAKE HARD WATER PERSONALLY.

Culligan Water Conditioning, Inc.
392 Pittsfield Road

Lenox, MA
413-499-1144

Offer expires 6/30/14. See participating dealer for details. ©2013 Culligan International Co. 
May be subject to credit approval. Not valid with other offers. Dealer participation may vary. 
Coupon must be presented at time of sale. Contaminants may not be in your water.

Is your water softener giving you 100%?
We’ll make laundry brighter, skin smoother and hair shinier. 
We’ll knock out the rust and throw out the scale. We target 
odors, stains, and spots too. If you want to get “hooked-up”, just 
say “Hey Culligan Man”® or contact us at culligan.com.
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Welcome to the source of all things delicious. Literally. 
Because while the rest of the planet is just discovering 
‘eating local’ as a movement, it’s long been a Berkshire 
way of life. Located in western Massachusetts nestled 
between the Hudson and Pioneer Valleys, we celebrate 
our rich agricultural heritage with a bounty of seasonal 

ingredients, including pasture-raised meats and 
artisanal cheeses as well as a plentitude of hand-cra�ed 

products. Whether in the hands of our award-
winning chefs and restaurants or in your own kitchen, 

there’s a taste to this place worthy of savoring.
Come for the scenery and culture. Stay for the food.

www.berkshirefarmandtable.com
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with Tastes on the Fly for about nine months to 
help plan the venture. In October, the organiza-
tion hosted a visit by company representatives 
at the Red Lion Inn in Stockbridge, where they 
held meetings with various local vendors.

Angela Cardinali, founder and director of 
Berkshire Farm & Table, said Tastes on the 
Fly contacted her during the initial planning 
stages for the new Logan shop.

“They originally called us when they were 
looking for information about farms here,” 
said Cardinali. “That started a dialogue, 
and we developed a working relationship. I 
became a middleman, introducing them to 
people and businesses here and helping them 
with other arrangements.”

Cardinali believes the airport shop will 
help to bolster the region and its food 
economy in a number of ways.

“The Berkshire Farms Market opens 
up extraordinary sales and marketing op-
portunities for our region,” said Cardinali. 
“It’s estimated that the new terminal will 
have 12,000 people a day passing through. 
Even if just one percent of those people buy 
something at the Berkshire Farms Market, 
that volume would be signifi cant.”

She added that it raises the visibility of 
specifi c products and the Berkshires as a 
whole. “With Logan International servicing 
1.9 million passengers annually…it presents 
a vital portal for our region to establish a 
presence as a food source and food destina-
tion to travelers,” she said.

While the name and primary identity will 
focus on Berkshire County, the business will 
also feature products from other areas of 
Massachusetts and adjacent regions.

Cardinali believes the decision by Califor-
nia-based Tastes on the Fly to choose the Berk-
shires as a primary focus for its products and 
branding in the Boston airport shop is a positive 
sign for the region’s culinary status.

“Berkshire County is gaining a reputation 
as the farming and food region of Massa-
chusetts, along with its other distinctions,” 
she said.

As part of the sourcing and marketing part-
nership, Berkshire Farm & Table has created 
a contemporary map of the Berkshire region 
with information about its food culture that 
will be included on Berkshire Farms Market 
bags that are given out with each purchase.

The concept of Berkshire Farms Market 
is based on the Napa Farms Market in San 
Francisco International Airport, which Taste 
on the Fly operates.

“That features locally sourced food and 
artisan food purveyors and vendors from the 
Napa Valley,” said Cardinali. “It has been 
very successful, so they have been looking 
for opportunities to set up similar operations 
in other locations. When they secured a spot 
at Logan, they decided to set up the Berkshire 
Farms Market.”

Because of the nature of the airport set-
ting, the primary products are non-perishable 
foods that travelers can take with them or light 
snacks that can be eaten on site. However, 
products and other fresh ingredients will also 
be included in meals prepared for a related 
cafe there.

Among the food makers who will be rep-
resented in the Berkshire Farms Market are 
Berkshire Bark, Berkshire Blue, Berkshire 
Mountain Spring Water, Berle Farm, Bola 
Granola, Bug Hill Farm, Cookiehead, 
Cricket Creek Farm, David’s Biscotti, Fire 
Cider, H.R. Zeppelin, Katalyst Kombucha, 
Klara’s Cookies, Sweet Brook Farm and The 
Red Lion Inn.

New market at Logan
continued from page 1

Other regional products will be sourced 
from Ronnybrook Farm, Harney & Sons, 
Old Chatham Sheepherding Company 
and New England Charcuterie. A selec-
tion of Berkshire regional cookbooks 
will be curated by The Red Lion Inn 
Gift Shop.

This stylized map of the region, along with 
other promotional material, is being in-
cluded with products purchased at the new 
market at Logan International Airport.

Kevin Schmitz, co-owner of 
Berkshire Bark in Sheffi eld, said 
the airport market will give new 
customers an opportunity to enjoy 
his line of handmade chocolate 
confections. “We feel this op-
portunity will give Berkshire 
Bark, along with many other 
local producers, a chance 
to expose our products to a 
diverse group of travelers in 
a unique setting, one which 
we could never create on 
our own,” he said.

According to Cardinali, 
one of the primary chal-
lenges has been fi nding 
ways to get the products 
from the Berkshires to 
Logan Airport.

“We looked for a 
distributor who could 
ship the products col-
lectively to Boston 
on a regular basis, 
but there isn’t really 
a system in place for 
that,” she said. “Also, 
the fact that it is in the 
airport made it more compli-
cated. With the emphasis on security 
now, it requires things like FBI clearance to be 
able to bring products into the airport.”

While initially the vendors have basically 
had to make their own arrangements for deliv-

ering their products, Car-
dinali said they are 
currently trying to 

develop a more uni-
form system.

“ T h i s  h i g h -
lights the need 
for improving the 
region’s food dis-
tribution system, 
to provide more 
effective ways for 
producers to reach 
a wider geographic 
market,” she noted.

In  addi t ion  to 
stimulating business 
for farmers and food 
producers, the market’s 

emphasis on the Berkshire 
brand and the region’s 
culinary activity is 
also intended to help 
the local economy in 
other ways.
“We need more 

people coming to the 
Berkshires in the non-
summer months to help 
boost our economy,” 

said Brian Alberg, execu-
tive chef at the Red Lion 
Inn and founding chair 

of Berkshire Farm & 
Table. “We believe 
through agritour-
ism, food craft and 
regional cuisine, we 
can lure food lovers 

who enjoy travel – 
and travelers who love 

to eat – to come taste what 
is happening here in western Mas-

sachusetts. The Berkshire Farms Market 
allows us to reach this audience directly and 
tell the story of what we are doing here as 
farmers, foodmakers and chefs.”◆

local government does with our money and 
how it handles it,” he said.

In addition to hosting out-of-town visitors, 
the Williams Inn has also been an active 
member of the community, as an employer 
of between 40 and 60 people, as a popular 
gathering spot and restaurant, and as the site 
of meetings, conferences and parties.

Faulkner’s tendency to combine business 
and community is exemplifi ed by his decision 
to build a new wing onto the hotel in 2002. 
“Everything slowed down after the attacks 
of 9-11, and people weren’t traveling,” said 
Faulkner. “So, I decided to build a new up-
scale addition, in part to keep up the morale 
of our staff.”

Besides the proliferation of online market-
ing, Faulkner said he has seen many changes 
in tourism over the years, including shifts in 
the inn’s traditional markets.

In addition to the obvious base of custom-
ers of the families of Williams students and 
college alumni, and visitors to the Clark Art 
Institute and Williamstown Theater Festival, 
Faulkner said the traditional market for the 
hotel has had certain characteristics.

“We used to get a lot of Midwestern 
farmers, for example, but we’re not seeing 
as many now” he said.

“We studied our market at one point in 
the past by zip code,” he said. “We identi-
fi ed that the majority of guests were coming 
from within 40 miles of Valley Stream, N.Y., 
which is on Long Island. We also got a lot 
of people from the Jersey shore. That makes 
sense, because if you live in the mountains, 
you vacation at the shore, and if you live by 
the shore, you go to the mountains.”

Another traditional staple for the inn has 
been tour buses.

“We’re at a good stopping point between 
Montreal and New York, and we used to get a 
lot of tour buses from Canada,” Faulkner said. 
“But we don’t see nearly as many of those as 
we used to. Part of that is because with all the 
emphasis on Homeland Security since 9-11, 
it’s not as easy to cross the border, and people 
don’t want to be bothered with all of that.”

But other aspects of international travel 
are fl ourishing.

“If you asked me where most of our 
[international] visitors came from in the 
last year, my answer would be Australia 
and New Zealand,” he said. “We’ve seen a 
big increase of people coming from those 
countries. One reason, I think, is that the 
economy there is better.”

Faulkner said that the new management 
of the Williams Inn has said it will keep on 
current employees for at least six months, 
while it evaluates the operation. He added 
that the college has also committed to oper-
ating the site as a hotel until at least 2015. 
(The college is currently reviewing options 
and feasibility for building a smaller hotel 
at the base of Spring Street.)

He said that he and his wife do not have 
any major plans for their next chapter now 
that they have turned over the keys.

Their adult children live in the area, and 
he said he and his wife plan to remain in 
Williamstown, although some traveling is 
in their future. He plans to take a college 
course in Pennsylvania, and the couple are 
planning a 50th anniversary trip to France 
which will be a family reunion with his 
relatives there.

While it is diffi cult to imagine either of 
them whiling away the hours in a rocking 
chair, Faulkner said that before he does 
anything, he plans to take a breather – albeit 
a working one.

“I’ve been going non-stop seven days a 
week forever,” he said. “My fi rst priority is to 
stay home and clear out years of stuff that’s 
been accumulating in our house.”◆

24 Hour Monitoring & Emergency Service
• SECURITY & FIRE ALARMS • CUSTOM DESIGNS • INTRUSION DETECTION

• TALKING MEDICAL PENDANTS • HEAT LOSS MONITORING • FREE ESTIMATES

MA Lic. #1204C • NY Lic. #12000014682
www.alarmsofberkshirecounty.com

326 Springside Ave., Pittsfi eld, MA
413-445-4030 • 800-370-2525

Williamstown real estate agency Harsch Associates has brokered many 
business sales in Berkshire County. Since 1975 Paul Harsch of Harsch Associates has 
provided a specialty skill in business brokerage to the Berkshire business community 
and in adjacent Vermont and New York. From motels, to small manufacturing fi rms, 
retail stores, inns, and service businesses, Paul has provided a level of skill and 
experience which surpasses the typical real estate licensee.

Paul’s business brokerage expertise stems from 39 years of experience, specialized 
training in business brokerage and intimate knowledge of the region. Paul specializes 
in profi table businesses with strong track records, thorough fi nancial records and 
promising futures.

Past clients and sales successes in business brokerage have included businesses from 
South Berkshire to Southern Vermont – many of which included real estate components. 
Among these are the Village Inn in Lenox, fi ve different motels in Williamstown, 
restaurants, and the Spice ‘N Nice health food store in Bennington.

Business brokerage is both a skill and an art. Contact Paul today to begin your 
search for a business opportunity in the Berkshires or to sell your current business.

413-458-5000
info@harschrealestate.com
www.harschrealestate.com
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Real estate
The following real estate 
transactions are provided by 
Banker & Tradesman real 
estate Data Publishing. only 
properties valued at $75,000 
or higher are included.

AdAms
10 Grant St.
Buyer: Deanna Guettler
Seller: Paul Messana +
Price: $130,000
Mortgage: $110,000
Lender: Greylock FCU
Date: 3/20/14

7 Hoosac St.
Buyer: Spinning Mill LLC
Seller: Greylock Mills Inc
Price: $450,000
Mortgage: $400,000
Lender: Greylock Mills Inc
Date: 4/2/14

24 John St.
Buyer: Nicole Rennell
Seller: Harold Crews +
Price: $115,000
Mortgage: $117,346

Lender: Academy Mtg
Date: 3/21/14

10 School St.
Buyer: Nathan Poirot +
Seller: Stacey Haas
Price: $80,000
Mortgage: $72,000
Lender: Greylock FCU
Date: 3/28/14

AlFord
92 East Rd.
Buyer: Paul Kalan +
Seller: Sassen George 
Est +
Price: $525,000
Date: 3/19/14

411 West Rd.
Buyer: Gwalchmei LLC
Seller: Arthur Bresciani +
Price: $5,000,000
Date: 4/1/14

BeCket
187 Beech Tree Ln.

Buyer: Howard Buxbaum +
Seller: Sharon Millerman
Price: $150,000
Date: 4/4/14

25 Little John Dr.
Buyer: Dennis Mahoney Jr
Seller: Thomas Barstow
Price: $161,300
Date: 4/2/14

15 Mallard Dr.
Buyer: John Hall Jr +
Seller: Runz Hilda Est +
Price: $123,000
Mortgage: $125,510
Lender: Academy Mtg
Date: 3/28/14

Tyringham Rd. Lot 1
Buyer: Greylock FCU
Seller: Becket Highlands LLC
Price: $215,000
Date: 3/18/14

Tyringham Rd. Lot 3
Buyer: Greylock FCU
Seller: Becket Highlands 
LLC
Price: $215,000
Date: 3/18/14

Tyringham Rd. Lot 4
Buyer: Greylock FCU
Seller: Becket Highlands LLC
Price: $215,000
Date: 3/18/14

Tyringham Rd. Lot 5
Buyer: Greylock FCU
Seller: Becket Highlands LLC
Price: $215,000
Date: 3/18/14

Tyringham Rd. Lot 5
Seller: Becket Highlands LLC
Seller: Greylock FCU
Price: $200,000
Date: 3/18/14

263 Tyringham Rd.
Buyer: William Cullen
Seller: Greylock FCU
Price: $435,000
Mortgage: $200,000
Lender: Greylock FCU
Date: 3/18/14

263 Tyringham Rd.
Buyer: Greylock FCU
Seller: Peter Wallach
Price: $435,000
Date: 3/18/14

328 Woodmere Rd.
Buyer: Anthony Stein +
Seller: John Leddo +
Price: $280,000
Mortgage: $224,000

Lender: Greylock FCU
Date: 4/8/14

Cheshire
114 Eastview Dr.
Buyer: Julie Chee +
Seller: Francis Schonfelder
Price: $170,000
Mortgage: $136,000
Lender: Greylock FCU
Date: 4/4/14

53 Main St.
Buyer: Matthew Mott +
Seller: Pamela St John
Price: $175,000
Mortgage: $169,750
Lender: Greylock FCU
Date: 4/11/14

ClArksBurg
77 Gravel Bank Rd.
Buyer: Adam Lemaire
Seller: Edward Rosado
Price: $110,000
Mortgage: $104,500
Lender: Greylock FCU
Date: 3/20/14

90 Southernview Dr.
Buyer: John Cooper +
Seller: Ernest Taft
Price: $121,500
Mortgage: $115,425
Lender: Greylock FCU
Date: 3/31/14

dAlton
6 Elaine Ave.
Buyer: Mark Hanna
Seller: Macwhinnie Joan 
Est +
Price: $168,900
Date: 4/4/14

72 Hemlock Hill
Buyer: Brandon Warriner +
Seller: John Flaherty +
Price: $255,000
Mortgage: $235,480
Lender: Academy Mtg
Date: 3/17/14

egremont
105 Baldwin Hill Rd.
Buyer: Donald Marcus +
Seller: Richard Burdsall +
Price: $772,500
Date: 3/28/14

9 Miller View Rd.

Buyer: Michael Rubell +
Seller: Cory Loder +
Price: $475,000
Mortgage: $380,000
Lender: Lee Bank
Date: 4/4/14

5 Sheffield Rd.
Buyer: Sarah Blexard
Seller: Martha Downing 
IRT +
Price: $215,000
Mortgage: $172,000
Lender: Berkshire Bank
Date: 3/21/14

10 Sheffield Rd.
Buyer: John Bugsch
Seller: Egremont 
Hospitality RT +
Price: $110,000
Date: 4/8/14

Whites Hill Rd.
Buyer: Richard Greenberg 
RET
Seller: Barbara Signer
Price: $95,000
Date: 4/11/14

greAt
BArrington

80 Brush Hill Rd.
Buyer: Matthew Donald
Seller: CSB Service Corp
Price: $135,000
Date: 3/27/14

6 Dehon Rd.
Buyer: Heather Quirk
Seller: Brian Swift +
Price: $340,000
Mortgage: $210,000
Lender: Greylock FCU
Date: 3/20/14

104 Division St.
Buyer: Stephen Fridman +
Seller: Cheryl Congdon
Price: $618,000
Date: 4/1/14

123 Main St.
Buyer: E Coast 
Commercial RE LLC
Seller: Leemilts Petroleum 
Inc
Price: $75,000
Mortgage: $57,375
Lender: Seller
Date: 4/8/14

930 Main St.
Buyer: Dominic Lydon
Seller: Salisbury B&T
Price: $115,000
Date: 4/7/14

266 N. Plain Rd.
Buyer: Susan Montague
Seller: Gary Gonska
Price: $215,000
Date: 4/1/14

hinsdAle
905 E. Washington Rd.
Buyer: Perry Cetti
Seller: Arthur Sellner
Price: $120,000
Mortgage: $116,000
Lender: Greylock FCU
Date: 4/9/14

Persip Rd.
Buyer: Hinsdale Land 
Conservancy
Seller: Dean Hottle +
Price: $140,000
Date: 4/4/14

154 Shore Dr.
Buyer: Joseph Henderson +
Seller: Elliot Putnam +
Price: $385,000
Mortgage: $90,000
Lender: Greylock FCU
Date: 4/11/14

Pine Cone Ln. U:166
Buyer: Alan Lee +
Seller: Robert Belkin +
Price: $310,000
Mortgage: $160,000
Lender: Greylock FCU
Date: 3/28/14

lAnesBoro
180 Bailey Rd.
Buyer: James Galusha RET +
Seller: Brian Oneil
Price: $125,000
Date: 3/18/14

15 Goodell Rd.
Buyer: Dean Shaw +
Seller: Paul Obrien +
Price: $217,500
Date: 3/26/14

91 Old State Rd.
Buyer: Steven Fleschman

Seller: Deutsche Bank
Price: $115,500
Mortgage: $107,500
Lender: Greylock FCU
Date: 3/313/14

lee
80 Franklin St.
Buyer: Richard Bourbeau +
Seller: Denise Scalise
Price: $255,000
Mortgage: $125,000
Lender: Bank of America
Date: 4/11/14

30 High St.
Buyer: Robert Cohen +
Seller: Laura Frank Palmer 
NT +
Price: $269,900
Mortgage: $215,920
Lender: Salisbury B&T
Date: 4/11/14

43 Sunshine Ave.
Buyer: Julia Roginsky
Seller: Stephane Ferioli +
Price: $238,000
Mortgage: $166,600
Lender: Wells Fargo
Date: 3/27/14

204 W. Park St.
Buyer: Joshua Bloom +
Seller: Edward Green + 
Price: $439,000
Mortgage: $200,000
Lender: Greylock FCU
Date: 3/17/14

lenox
3 Evergreen Trail
Buyer: Wilbanks 
Commercial Hldg
Seller: Kennedy Park NT +
Price: $339,500
Date: 3/21/14

25 Galway Ct.
Buyer: Jeremiah Ames +
Seller: Claudia Sacchi +
Price: $395,000
Mortgage: $360,014
Lender: MountainOne
Date: 3/28/14

169 Housatonic St.
Buyer: Robert Dus +
Seller: John Roosa
Price: $135,000
Mortgage: $108,000
Lender: Greylock FCU
Date: 3/28/14

25 Maple St.
Buyer: Stephane Ferioli +
Seller: Church Street 
Holdings
Price: $375,000
Mortgage: $300,000
Lender: Lee Bank
Date: 4/4/14

14 Rose Bank Dr.
Buyer: Lawrence Toole 2nd +
Seller: Patricia Shapiro +
Price: $227,500
Mortgage: $247,350
Lender: Lenox Natl
Date: 4/9/14

monterey
46 Harmon Rd.
Buyer: David Coon +
Seller: Peter Murkett +
Price: $164,000
Date: 3/28/14

Mount Hunger Rd.
Buyer: Paul Ferencz
Seller: Pasche Margaret Est +
Price: $140,000
Date: 4/1/14

new
mArlBoro

104 Downs Rd.
Buyer: Downs Road NT +
Seller: James Chladek
Price: $535,000
Date: 4/11/14

1143 Hartsville New
Buyer: Panitch FT +
Seller: Cecilia Edelmann
Price: $250,000
Date: 4/2/14

1483 Mill River Great
Buyer: Martin Arron +
Seller: Joel Rosen +
Price: $785,000
Mortgage: $588,750
Lender: City National 
Date: 4/9/14

909 Norfolk Rd.
Buyer: Stone Hill Farm LLC
Seller: Taylor Elizabeth Est

Price: $610,000
Date: 3/28/14

north AdAms
23 Bradley St.
Buyer: RSB Properties LLC
Seller: Anthony Melillo +
Price: $95,000
Date: 3/31/14

108 Brooklyn St.
Buyer: FNMA
Seller: Timothy Koloc +
Price: $128,541
Date: 3/24/14

28 Chantilly Ave.
Buyer: David Shartrand +
Seller: Ronals Luarello +
Price: $95,000
Mortgage: $105,400
Lender: Adams Community
Date: 4/1/14

53-55 Chase Ave.
Buyer: Manuel Hernandez
Seller: Chase Avenue NT +
Price: $140,000
Mortgage: $130,000
Lender: Seller
Date: 4/1/14

57 Davenport St.
Buyer: Aaron Brigham
Seller: Iris Management LLC
Price: $135,000
Mortgage: $121,000
Lender: Adams 
Community
Date: 3/28/14

363 Eagle St.
Buyer: Doone Mackay
Seller: Anthony Israel
Price: $80,000
Mortgage: $75,000
Lender: Greylock FCU
Date: 3/27/14

3 Gregory Ave.
Buyer: Robert Morgan Jr
Seller: Brent Macwhinnie
Price: $75,000
Mortgage: $73,641
Lender: Academy Mtg
Date: 3/17/14

92 Hospital Ave.
Buyer: RSB Properties LLC
Seller: David Vigna +
Price: $98,000
Date: 3/31/14

22-30 Marshall St.
Buyer: Moresi Comm Inv 
LLC
Seller: Ronald Franzoni +
Price: $370,000
Mortgage: $296,000
Lender: MountainOne
Date: 4/10/14

22 Holden St. U:22
Buyer: Howard Itzkowitz
Seller: Howard Itzkowitz +
Price: $125,000
Date: 4/9/14

otis
2373 Algerie Rd.
Buyer: Bradford Nelson +
Seller: Frank Rocco +
Price: $218,000
Mortgage: $222,448
Lender: Sage Bank
Date: 3/18/14

433 E. Otis Rd.
Buyer: FHLM
Seller: Rebecca 
Hansbrough +
Price: $140,847
Date: 4/4/14

109 Sequena Dr.
Buyer: Steven Tillem +
Seller: Arlene Satenspiel
Price: $385,000
Date: 3/28/14

PittsField
71 Adelaide Ave.
Buyer: Joseph Jennings
Seller: Angela Bruseghini
Price: $162,500
Mortgage: $159,556
Lender: Academy Mtg
Date: 3/28/14

10 Atlantic Ave.
Buyer: Stacey Brorup
Seller: Cherolyn Najimy
Price: $112,500
Mortgage: $109,100
Lender: Greylock FCU
Date: 3/28/14

12 Auburn St.
Buyer: Harry Doebler +
Seller: Episcopal Diocese 
of W MA

Price: $135,000
Mortgage: $143,436
Lender: Prospect Mtg
Date: 4/2/14

152 Bromback St.
Buyer: Jerome Hudak +
Seller: Deborah Brown
Price: $141,500
Mortgage: $138,936
Lender: Webster Bank
Date: 3/25/14

10 Conte Dr.
Buyer: Elman Pittsfield 
Assoc
Seller: HPI&GSA 2A LLC
Price: $5,850,000
Mortgage: $4,212,000
Lender: Berkshire Bank
Date: 4/1/14

25 Crane Ave.
Buyer: Colin Elliott
Seller: Matthew Mott +
Price: $155,000
Mortgage: $152,192
Lender: Academy Mtg
Date: 3/20/14

19 Dartmouth St.
Buyer: Links LLC
Seller: Pinnacle Prop 
Operations
Price: $150,000
Mortgage: $115,000
Lender: NBT Bank
Date: 3/31/14

73 Dodge Ave.
Buyer: Marcos Gomes
Seller: Matthew Hill
Price: $139,900
Mortgage: $132,900
Lender: Greylock FCU
Date: 3/19/14

97 Dorchester Ave.
Buyer: Carlton Blake
Seller: Mark Alfonso Jr +
Price: $163,000
Mortgage: $154,850
Lender: Greylock FCU
Date: 3/24/14

18 E. Acres Rd.
Buyer: Marco Moreno-Osorio
Seller: Robak NT +
Price: $134,000
Mortgage: $131,572
Lender: Academy Mtg
Date: 3/21/14

484 E. New Lenox Rd.
Buyer: Jill Mccann +
Seller: Stephen Mendel
Price: $169,000
Mortgage: $100,000
Lender: Berkshire Bank
Date: 3/28/14

125 Egremont Ave.
Buyer: William Hunt +
Seller: Kevin Inkley +
Price: $141,000
Mortgage: $136,750
Lender: Greylock FCU
Date: 4/1/14

20 Endicott St.
Buyer: Wayne Shepherd +
Seller: Andrea Schaller +
Price: $147,750
Mortgage: $118,200
Lender: NBT Bank
Date: 3/27/14

48 Essex St.
Buyer: Shanna Pegorari +
Seller: Broderick Jennings +
Price: $148,500
Mortgage: $145,809
Lender: Academy Mtg
Date: 4/8/14

25 Filomena Dr.
Buyer: George Schaller 3rd +
Seller: John Franchebois +
Price: $305,000
Mortgage: $244,000
Lender: Berkshire Bank
Date: 3/27/14

54 Gamwell Ave.
Buyer: Peter Matthews
Seller: Benoit Carmella Est +
Price: $154,000
Mortgage: $146,000
Lender: Greylock FCU
Date: 4/7/14

32 Gravesleigh Ter.
Buyer: Jamison Ervin +
Seller: Charlotte Mccarthy
Price: $280,000
Date: 4/10/14

58 Harris St.
Buyer: Raymond Hisert
Seller: Alliance Props LLC
Price: $102,000
Mortgage: $100,152
Lender: Academy Mtg
Date: 4/9/14

1 Hoover St.
Buyer: Leon White

We appraise
everything real estate

Residential • Commercial  • Industrial 

Business In Place • Subdivisions 

Easements (Permanent & Temporary) 

 Hotels • Motels • Inns

State CeRtIfIed GeneRal aPPRaISeR #75094

Fast, Reliable Service

413-662-2227
or online at:

www.wilkinsonappraisal.com

rrs TM

NOW CARRYING
WOOD JUNGLE GYMS 

IN SHEFFIELD!

BerkShares Business of the Month

HENRY BALDWIN’S HARDWARE BUSINESS has a genealogy.  His great-great grandfather, also 
by the name of Henry, bought the business 150 years ago, and Baldwin’s Hardware 
has been a steadfast presence right smack in the middle of West Stockbridge ever since 

then.  From this vantage point, Baldwin has a pretty special perspective on this little—and very 
walkable—town. 

�e store sits on Center Street, midway between the train 
station and Main Street, on the banks of the Williams 
River.  �e train no longer hauls local marble or iron ore; 
nor does it disgorge rowdy visitors from cities.  �e river 
no longer powers the Shaker Mill, which ground the Ty-
ringham Shaker community’s grain into �our.  But Bald-
win’s Hardware is still Baldwin’s Hardware.  Baldwin’s 
grandfather’s handwriting in the ‘daybook’ reveals how 
much he charged for a pound of nails in 1920 and where 
he bought his cement.  “We have records that go back 
generations—hundreds of years—of other families and 
businesses doing business with us.”

Yes, Baldwin’s is a True Value store and carries all of the 
supplies you might need for home improvement projects, 
including Benjamin Moore paints, Weber grills, lawn and 
garden supplies, but Henry Baldwin is quick to tell you 
that what he and his three coworkers really specialize in 
is individual customer service.  “We’re very convenient to 
those who live near us.  You can park literally at the front 
door, and you don’t have to walk across a 10-acre parking 
lot.  And when you’re all done with your purchase we 
carry it to your car and put it in your trunk.”  

It follows naturally that a store as ingrained in the local economy and in local relationships 
as Baldwin’s Hardware should encourage the use of BerkShares.  As Baldwin says, “it’s a no 
brainer.  It’s risk free, and easy. You simply put a sign up.  Plus, it’s cash, so you don’t have to 
pay the 2.5 or 3% to the credit card company.”  Baldwin is already among almost a dozen of 
his fellow West Stockbridge business people in accepting the local currency, but he is hungry 
for more opportunities for recirculation.  “I want a dozen more businesses in town to take them 
so we can rotate them through our stores.  I can spend them in their stores and they can spend 
them in mine.”  

At the rate that West Stockbridge is going, it looks like there may soon be more locally owned 
businesses to participate in this exchange.  “About two years ago probably 40% of the store-
fronts were vacant.  But now, we’re back to basically full capacity.  We have new co�ee shops, 
two restaurants will be opening this summer, and there will be a sculpture park going in behind 
the train station in the next few years.”  Already, it seems that West Stockbridge has become 
more of a destination. “Foot tra�c through town is just going up day-by-day it seems. And 
we’re still in the o�-season.  I can only imagine what it’ll be like in June, July and August.” 

Baldwin’s Hardware will be celebrating its 150th anniversary the weekend of July 12th and 
13th this summer.  “We’ll be having a sale, and we’ll have food and a band.  I hope that every 
store in town will be open so that people can come to West Stockbridge and not just come to 
check us out but to check out the whole town.”

Baldwin’s Hardware, (413) 232-7757
2 Center Street, W. Stockbridge MA

more stories like this one at www.berkshares.org
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Berkshire County real estate transfers

Seller: Jozef Petranin
Price: $176,700
Mortgage: $173,499
Lender: Coldwell Bkr Mtg
Date: 3/21/14

311 Lenox Ave.
Buyer: Nathan Giles +
Seller: CSB Service Corp
Price: $95,000
Mortgage: $93,279
Lender: Academy Mtg
Date: 3/21/14

43 Livingston Ave.
Buyer: Juan Velasquez
Seller: Gamwell Realty LLC
Price: $182,000
Mortgage: $178,703
Lender: Academy Mtg
Date: 4/10/14

47 Loumar Dr.
Buyer: Matthew Hill +
Seller: Christopher 
Johnson +
Price: $242,000
Mortgage: $185,000
Lender: Greylock FCU
Date: 3/26/14

165 Mcintosh Dr.
Buyer: Colton Agar
Seller: Robert Cole Jr +
Price: $200,000
Mortgage: $160,000
Lender: Greylock FCU
Date: 3/20/14

350 Merrill Rd.
Buyer: Pittsfi eld Coop Bank
Seller: Richard Quintero
Price: $229,947
Date: 3/28/14

15 Nancy Ave.
Buyer: George Platt Jr
Seller: Philip Wicker Jr
Price: $145,000
Mortgage: $141,432
Lender: Vanguard Fndg
Date: 4/11/14

91 Newell St.
Buyer: Detar LLC
Seller: Ryan Panetti +
Price: $90,000
Date: 3/21/14

829 North St.
Buyer: FHLM
Seller: Clifford Hover +
Price: $135,000 
Date: 4/4/14

4 Sampson Pkwy.
Buyer: Paula Ohagerty
Seller: Pamela Weeks
Price: $165,000
Mortgage: $159,493
Lender: Academy Mtg
Date: 4/7/14

30 Sheffi eld St.
Buyer: Andrew Tinney +
Seller: Greylock FCU
Price: $129,900
Mortgage: $125,600
Lender: Adams Community
Date: 3/28/14

16 Strong Ave.
Buyer: Tessa Connally
Seller: FNMA
Price: $85,000
Mortgage: $75,000
Lender: Adams Community
Date: 3/31/14

53 Sunset Ave.
Buyer: Nancy Stevens +
Seller: Sunset NT +
Price: $149,000
Mortgage: $134,100
Lender: Berkshire Bank
Date: 3/28/14

52 Thompson Pl.
Buyer: Jana Bergins-Laiz
Seller: Diana Kinoy
Price: $133,500
Mortgage: $120,000
Lender: Lenox Natl
Date: 3/28/14

W. Housatonic St.
Buyer: Pittsfi eld DMP 9LLC
Seller: Maurice Callahan Jr +

Price: $320,000
Mortgage: $1,239,000
Lender: First Tennessee Bk
Date: 3/31/14

354 W. Housatonic St.
Buyer: Soldier On Inc
Seller: Pittsfi eld Lands RT +
Price: $110,000
Mortgage: $94,400
Lender: MountainOne
Date: 4/9/14

815 Williams St.
Buyer: Paul Farella +
Seller: Helen Potts FT +
Price: $153,000
Mortgage: $145,350
Lender: Academy mtg
Date: 3/28/14

17 Downing 3 Park U:1A
Buyer: Downing Pittsfi eld 
LLC
Seller: Crane & Co Inc
Price: $575,000
Mortgage: $1,023,750
Lender: MountainOne
Date: 4/4/14

17 Downing 3 Park U:1B
Buyer: Downing Pittsfi eld 
LLC
Seller: Crane & Co Inc
Price: $575,000
Mortgage: $1,023,750
Lender: MountainOne
Date: 4/4/14

sAndisField
66 Lower West St.
Buyer: George Mcdowell 
Sr +
Seller: Soldan Crystal 
Est +
Price: $120,000
Mortgage: $84,000
Lender: Salisbury B&T
Date: 3/28/14

44 Sears Rd.
Buyer: Dominic Konstam +
Seller: Campsand LLC
Price: $3,500,000
Mortgage: $1,750,000
Lender: DB Private Wealth
Date: 3/18/14

Shade Rd.
Buyer: Michael Webb
Seller: Kathleen Kelleher
Price: $80,000
Date: 3/21/14

sheFField
132 Bears Den Rd.
Buyer: Mark Rulison
Seller: George Moulton +
Price: $345,000
Mortgage: $352,040
Lender: Village Mtg
Date: 4/4/14

stoCkBridge
44 Church St.
Buyer: WMC Holdings 
LLC
Seller: Norman 
Charbonneau
Price: $315,000
Date: 3/28/14

22 Goodrich St.
Buyer: Sarah Tyler
Seller: Blackwater RT +
Price: $250,000
Date: 3/17/14

11 Prospect Hill Rd. U:B
Buyer: Harriet Fulton
Seller: JS Blanchard +
Price: $500,000
Date: 3/25/14

wAshington
503 S. Washington State Rd.
Buyer: John Goddard +
Seller: Diana Goddard +
Price: $134,000
Date: 3/18/14

west
stoCkBridge

27 W. Alford Rd.
Buyer: Aviva Romm +
Seller: Drew Beinhacker
Price: $325,000
Mortgage: $1,037,392
Lender: Lee Bank
Date: 3/28/14

williAmstown
93 Bee Hill Rd.
Buyer: Kevin Holland +
Seller: Robert Santore Jr +
Price: $645,000
Mortgage: $1
Lender: Peachtree NT
Date: 3/26/14

92 Elm St.
Buyer: Denise Buell
Seller: Carlos Serrano +
Price: $176,500
Mortgage: $93,500
Lender: Greylock FCU
Date: 4/1/14

25 Longview Ter.
Buyer: Paul Heggeseth +
Seller: Broad Meadows LLC
Price: $262,500
Mortgage: $202,500
Lender: MountainOne
Date: 3/28/14

220 South St.
Buyer: James Lee Jr +
Seller: Swartz NT +
Price: $1,000,000
Date: 4/9/14

260 South St.
Buyer: Sarah Hart 
Petersen T +
Seller: Nancy Hart RET +
Price: $364,333
Date: 4/3/14                     ◆

• Windows
• Siding
• additions
• Remodeling
• Kitchen/Baths

• Custom Build
• Roofs
• decks
• Gutters
• Handyman Services

“Any job large or small…
we do it right or not at all.”

www.morrisonshomeimprovement.com

we do it right or not at all.”

www.morrisonshomeimprovement.com

SHOWROOM
674 North Street, Pittsfi eld, MA 01201

Phone: 413-442-3001
Fax: 413-443-8066

Award Winning – Customer Driven

Every month, BERKSHIRE TRADE & COMMERCE takes a fresh look at
news and issues affecting the local economy…and businesses like yours.

With an assortment of articles covering key sectors of the business community,
each issue of BERKSHIRE TRADE & COMMERCE is well-read by the region’s business owners,

managers and professionals…the people you want to reach and want to do business with.

Call or email today for information about making B ERKSHIRE TRADE & COMMERCE

an effective and affordable part of your marketing plan for the year ahead.

413-447-7700 btac@bcn.net

Good reasons to make

BERKSHIRE TRADE & COMMERCE

part of your marketing plan for 2008

Every month, Berkshire Trade & CommerCe takes a fresh look at news and issues 
affecting the local economy…and businesses like yours.

With an assortment of articles covering key sectors of the business community, each issue 
of Berkshire Trade & CommerCe is well-read by the region’s business owners, managers 

and professionals…the people you want to reach and want to do business with.

Call or email today for information about making Berkshire Trade 
& CommerCe an effective and affordable part of your marketing plan.

413-447-7700 • info@btaconline.com
Next Issue: July 2014  ◆  Ad Deadline: June 10  ◆  Print Date: June 16
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ANOTHER  GOOD  REASON
:

Twelve good reasons

of your company’s marketing plan

to make BT&C a regular part

Professional Office and Medical Space  

Moresi & Associates 
1000 Massachusetts Avenue, North Adams 

www.moresiandassociates.com 
 

413.663.8677 

26 Union Street, North Adams 
 

 Modern office space ideal for medical 

practice, law firm, or other professional 

business 

 Professionally managed 

 Off street parking 

 ADA accessible 

 Built to suit your needs 

 Fully negotiable lease terms 
 

Full service lease terms available 
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Pittsfield
70 South St.

(413) 447-7304

110 Dalton Ave.
(413) 395-9626

Dalton
488 Main St.

(413) 684-1551

Gt. Barrington
325 Main St.

(413) 528-2840

www.pittsfieldcoop.com
Member FDIC        Member SIF                Equal Housing Lender

The Pittsfield Cooperative Bank opened in 1889 intent on helping our neighbors build a better

community. At the end of year one, assets totaled $7500.01. Ten years later, assets had grown to

$338,967 and 250 families owned their homes while new businesses began to fill the horsecar line

from Park Square to Pontoosuc Lake – all thanks to loans from The Co-op.

Loyalty? During the Great Depression, mortgage and business loan payments were suspended by

the Bank and customers were allowed to run in arrears until they could catch-up – and they did.

Today – in an era where Big Banks are known for bad behavior – The Co-op still practices the

responsible banking envisioned by its Founders. And, we know the value of experience therefore

we feature the most seasoned lending team in the County. Plus, with assets exceeding $255 million,

the Bank is now one of the best capitalized lenders in the entire Commonwealth.

Looking for a bank with character, commitment and capital? 
Well… it’s fair to say that history is on our side.
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