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By John Townes
In 2001, when his restaurant business near 

the World Trade Center suffered extensive 
damage in the terrorist attacks of 9-11, 
Craig Bero decided 
to hang tough in the 
aftermath.

“I basically lost 
everything,” he said. 
“But, even though many other businesses 
left the neighborhood after that, I decided 
to stay and rebuild.”

While resilient in the face of those events 
and circumstances, Bero found himself a 
dozen years later facing an entirely different 
type of challenge when his landlord notified 
him this past January of an exorbitant rent 

increase. At that point, Bero decided it was 
time to leave – immediately.

“I started packing up the truck that night,” 
he recalled. “The next day I was on the road 
to the Berkshires.”

As a result, the village of Housatonic has 
gained a new business, the Pleasant & Main 
Cafe and General Store, at 1063 Main St. The 
vacant street-level storefront had previously 
been the site of Jack’s Grill.

Bero’s decision was 
not as impetuous as it 
sounds on the surface.

“I was already think-
ing about leaving be-

fore I was hit with the rent increase,” said 
Bero, who had operated a number of small 
restaurants including Anglers and Writers 
and the Cosmopolitan Cafe. “After being 
in the restaurant business in New York for 
35 years, I had gotten tired of city life. That 
was just the last straw.”

continued on page 14

ediTor’s noTe: This is the second of 
two articles on findings from the Sustain-
able Berkshire report.

By John Townes
Despite the high profile of larger employers, 

and hopes to attract major new ones, small 
businesses and sole proprietorships comprise 
an important sector of the local economy – one 
with the most realistic potential to contribute 
to the region’s economic growth.

That is one of the points made in the 
Economy section of Sustainable Berkshires, 
the latest version of the comprehensive 
long-range master plans that the Berkshire 
Regional Planning Commission (BRPC) 
produces each decade.

The report notes that countywide there 
are over 2,000 establishments with one to 
four employees, followed by over 700 with 
five to nine employees. It cites the current 
and potential impact of this segment of the 
economy, noting that if all 2,000 of these 
smallest establishments added only one em-
ployee, it would create 2,000 new jobs.

Consequently, it also recommends that in 
strategies to support “an innovation-friendly 
economic environment, small business and 
entrepreneurs should be a major focus.

Sustainable Berkshires was adopted by the 
board of the BRPC in late March, and was 
released in final form in early May.

A wide-ranging portrait of the region as it is 
today, the plan outlines comprehensive goals 
and strategies for the future, offers recom-
mendations on policies to guide the actions 
of BRPC and municipal governments, and 
provides a framework for other community 
organizations and initiatives. The previous 
plan was released in 2000.

An underlying theme of the new master 
plan is on the concept of economic resiliency 
and environmental sustainability, and how

continued on page 17

sustainable berkshires

Plan cites need for 
new approaches to 
long-standing goals 

Waubeeka Golf Links’ new owner Michael Deep (right) is joined by course superintendent Greg Tudor next to the 17th green. Under the prior ownership – and 
under Tudor’s supervision – that green had recently been redesigned to resemble that of the renowned 17th “Road Hole” at St. Andrews in Scotland. Deep 
is drawing on Tudor’s expertise to keep the scenic course in pristine shape, while working with others to put Waubeeka back on a track to profitability.

Happy diners in Housatonic
Pleasant & Main fills void 
in village for food service 
geared to local population

By Brad Johnson
In the game of golf, strict rules about playing the ball as it lies 

mean that golfers occasionally must resort to a recovery shot – one 
designed to get the ball out of a difficult situ-
ation in order to then move forward.

In the business of golf course management, 
Michael Deep is playing his own version of 
a recovery shot as the new owner of Waubeeka Golf Links in 
Williamstown. With some creativity, flexibility and readiness to 
rely on the expertise of others, he is getting the ball back in play 
this season with hope and optimism that it will set him up for a 
string of solid shots to follow.

“The word is getting out that Waubeeka is a great golf course,” 
said Deep in a late May phone interview.

At that time, Deep had just completed his second month of own-
ership of the 18-hole public course and its related operations along 
Route 7 in Williamstown, and was still getting some of the pieces 

in place for the still-young golf season.
“We got the course open and running on 

April 19,” he said, “and we just had our best 
day yet on May 21.” While that uptick in busi-

ness may have been prompted by a rare string of warm and sunny 
days that drew golfers out to the course, it also coincided nicely 
with Deep’s receipt on May 20 of an all-new liquor license for the 
food-service operations at Waubeeka’s clubhouse.

“We all know how important the 19th hole is to a golf course’s 
operations,” said Deep, referring to the tradition of capping off play

continued on page 20

A recent arrival from New York City and a longtime player in its restaurant scene, Craig Bero says he left 
the city’s expensive trendiness behind when opening his new cafe in the village of Housatonic.

“It’s already been an 
amazing and rewarding 

experience.”

“A golf course cannot make 
money on its own these days.”

new owner looking to make 
profitability ‘par for the course’ 

Fresh scorecard
for Waubeeka
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news & notes from the regionFrOnt pages
Mildred elley settles into 
new downtown location

By John Townes
The Pittsfi eld campus of Mildred Elley, 

a private for-profi t college and professional 
training institute, has fi nally made the move 
from its former location in the St. Luke’s 
Plaza on East Street to the fi rst fl oor of the 
offi ce building owned by Laurin Publishing 
at 100 West St. downtown.

“Everybody here worked over the Memo-
rial Day weekend moving, and on Tuesday 
we opened in our new location,” said Faith 
Takes, president of Albany, N.Y.-based 
Mildred Elley.

The move was long awaited. It had 
originally been slated to take place in early 
2013, but was delayed by a combination of 
factors, including a prolonged accreditation 
and approval process for a new Licensed 
Practical Nurse (LPN) program offered by 
the school.

Takes said Mildred Elley had been con-
sidering moving its Pittsfi eld operations for 
a number of years.

“In the other building we were in a space 
that was downstairs, and we wanted some-
thing that was larger and brighter,” said 
Takes. “When we decided to add the LPN 
program, it required specialized equipment 
and more space. So that was the catalyst that 
prompted the move.”

In 2012, they negotiated a lease with 
Laurin Publishing, which had purchased 
the 74,000-square-foot offi ce building that 
had formerly housed 
KB Toys. Following 
renovations, Laurin 
Publishing moved its 
existing operations 
from the nearby Berkshire Common com-
plex to the second and third fl oors of the 
building.

Mildred Elley, which is leasing 17,000 
square feet on the first floor, originally  
planned to remodel the space and move in 
by spring of 2013.

“However, the approval for the LPN pro-
gram took longer than expected, so we had to 
wait,” said Takes. “But it also gave us more 
time to confi gure and prepare the space. There 
was a lot of planning and physical work that 
was required.”

According to Takes, the wait was worth 
it. “This is a win-win for both our students 
and the community,” she said. “This allows 
us to expand our campus and provides a 
state-of-the-art learning environment for our 
students. The relocation will also assist with  
the revitalization of the downtown Pittsfi eld 
corridor. Our students, staff and faculty will 
be spending money downtown, which will 
provide an economic boost to downtown 
businesses.”

Takes added that the school has been 
received very favorably by the downtown 
community in its new location.

“The neighbors include banks, lawyers 
and other professional offi ces, the Crowne 
Plaza hotel, restaurants and other businesses,” 
said Takes. “They’ve all been very welcom-

ing to us. People have been stopping in to 
introduce themselves and say hello ever 
since the move.”

The school was founded in Albany in 1917 
by Augusta Mildred Elley to train women for 
positions as offi ce workers. Over the years 
the school grew and expanded its offerings 
in a variety of careers, and it became co-
educational in 1985.

In addition to its main college in Albany 
and an affi liated school, Austin‘s School of 
Spa Technology, there, it also has a branch 
in New York City.

Mildred Elley established its presence 
in Pittsfi eld in 1991, when it was selected 
by the forerunner of BerkshireWorks as 

a vendor for medical 
assistant training for 
displaced workers.

The Pittsfi eld cam-
pus of Mildred Elley 

currently offers nine associate and/or certifi -
cation programs in six academic and profes-
sional areas, including the new LPN program, 
and preparation for careers in the fi elds of 
Medical Assistant, Early Childhood Educa-
tion, Business Management, Cosmetology, 
Paralegal and Massage Therapy.

The Pittsfi eld branch of Mildred Elley 
currently has approximately 225 students 
and a staff of 40, including 16 full-time and 
nine adjunct faculty. The local branch of the 
school is headed by a new campus director, 
Annette Jeffes.

The new campus includes 12 classrooms 
and two specialized learning labs, plus ad-
ministrative offi ces.

It provides larger classrooms, and is wired 
and equipped for advanced specialized train-
ing facilities and equipment. For example, 
LPN students learn their skills on robotic 
dummy “patients” in a special simulated 
hospital setting. It also provides paralegal 
and business students with faster access to 
electronic libraries such as Lexus Nexus.

Takes said the new location also offers 

room for growth. “We have defi nite plans 
to expand our activities,” she said. “We’ve 
been keeping those plans under wraps while 
we prepared for the move. But once we get 
settled in here, you can expect some major 
new announcements.”◆

Mildred Elley has moved its Pittsfi eld operations into 17,000 square feet of leased space on the fi rst fl oor 
of the former KB headquarters building at 100 West St., which is now owned by Laurin Publishing.

“This is a win-win for 
both our students and the 

community.”

A Center for Innovation & Life Sciences  
Coming Soon to the William Stanley Business Park!
This $9.7 million state-of-the-art collaborative workspace will be a catalyst to enable and accelerate 
innovation and growth of small and medium-sized manufacturing companies in the life sciences.

We are now accepting member commitments! If you would like more information on leasing 
opportunities or membership details, please contact us. 

Corydon Thurston  413.494.7332  williamstanleybp.com/btac  Pittsfield, MA
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DOLLARS & SENSE
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James R. Rose, CFP®
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(413) 448-9015
Fax: (413) 448-9054

222 South St. Professional Building
Pittsfield, MA 01201

Creating connections and strengthening opportunities  
for Job Seekers and Employers. 

    
Job Postings 
Job Matching/Pre-Screenings 
Recruitments & Job Fairs 
Access to Interview & Conference Rooms 
Informational Workshops & Seminars 
Layoff Aversion Strategies 
Labor Market/Wage Statistics  
Grants & Tax Credit Opportunities 
Training funds 
Unemployment Information 
Human Resources & Management Skill Trainings 

160 North Street, 3rd Floor       Pittsfield, MA    ·   413.499.2220 ext.138 or 111 
www.berkshireworks.org 

EMPLOYER SERVICES

24 hour monitoring & emergency Service
• SeCUrITY & FIre ALArMS • CUSTOM DeSIGnS • InTrUSIOn DeTeCTIOn

• TALKInG MeDICAL PenDAnTS • HeAT LOSS MOnITOrInG • Free eSTIMATeS

MA Lic. #1204C • nY Lic. #12000014682
www.alarmsofberkshirecounty.com

326 Springside Ave., Pittsfi eld, MA
413-445-4030 • 800-370-2525
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the month in businessOngoing: The Job Club meets 

Mondays from 10 to 11 a.m. at 
the North Adams Public Library 
and from 1 to 2 p.m. at Berkshire-
Works Career Center at 160 North 
St. in Pittsfield. Free and informal program helps participants 
who are seeking employment to expand their network of contacts 
and provides valuable job-search tips. For information, visit 
www.berkshireworks.org or call 413-499-2220.

Through Oct. 31: Sculpture Now, featuring Common Ground 
exhibition of large, outdoor sculptures at The Mount, 2 Plunkett 
St., Lenox. Free. 413-623-2068 or www.sculpturenow.org.

Through June 23: Southern Berkshire Chamber of Commerce 
Online Auction with over $21,000 worth of items available for 
bid at www.BiddingforGood.com, including tickets to events 
and other goods and services. Proceeds benefit Summerfest and 
other community activities.

June 17, July 15: Pittsfield Green Drinks, informal gathering 
of people interested in conservation and environmental issues 
on third Tuesday of each month. 5:15 p.m. at MadJacks BBQ, 
295 North St. Sponsored by the Berkshire Environmental Ac-
tion Team (BEAT). For more information, contact Jane Winn 
at jane@thebeatnews.org or 413-230-7321. 

June 18: Buy Berkshire Chamber Expo, sponsored by the 
Berkshire Chamber of Commerce at Hancock Shaker Village in 
Pittsfield. Showcase for local businesses, with networking and 
family activities. Starts at 4 p.m. for business-to-business network-
ing. Open to public from 5 to 8 p.m. Free. 413-499-4000.

June 18: Berkshire County Labor Market Overview with 
Bob Vinson from LMI Works discussing Berkshire County’s 
employment picture and dispelling some myths about labor 
market statistics. Part of the Workforce Wednesday series pre-
sented by the Berkshire County Regional Employment Board 
and BerkshireWorks Career Center. 9:30 a.m. at 1Berkshire 
Conference Room, 66 Allen St. in Pittsfield. Free. To register, 
call 413-499-2220 ext. 111.

June 18, July 16: Women and Financial Wellness seminar 
series presented by Berkshire Bank Wealth Management. Kickoff 
event on June 18 at Bistro Zinc in Lenox from 4 to 7 p.m., with 
opening remarks by state Rep. Smitty Pignatelli, and keynote 
speaker Kate Maguire, CEO and artistic director at Berkshire 
Theatre Festival. Continues on July 16 at Stone Hill Center at 
the Clark Art Institute in Williamstown from 4 to 7 p.m. with 
keynote Speaker Stephen Sheppard, economics professor at 
Williams College. For more information, contact Yuki Cohen 
at 413-881-1204 or ycohen@berkshirebank.com.

June 19: Break Through Your Writing Obstacles, a workshop 
led by coach Millie Calesky to explore the roadblocks that writ-
ers often encounter and strategies to increase productivity and 
achieve writing goals. 6 p.m. at Berkshire Community College. 
Registration required by calling 413-236-2122 and asking for 
workshop #995. For information, call 413-655-2555.

June 19: 3rd Thursdays street festival in Upstreet Pittsfield, 
with this month’s theme of Healthy Pittsfield featuring the Green 
Mile Road Race and the Community Health Walk. 5 to 8 p.m. 
For more information, visit discoverpittsfield.com/3rdthursdays, 
email slemme@pittsfieldch.com or call 413-499-9348.

June 19-Aug. 25: Emerging Artist Showcase at IS 183 Art 
School of the Berkshires. Opening reception on June 19 from 4 to 
6 p.m. Exhibit is on view daily at Citizen’s Hall in Interlaken.

June 19: Small Business Seminar, presented by Keith Girouard, 
Berkshire regional director with the Massachusetts Small 
Business Development Center (MSBDC). The free seminar is 
sponsored by Salisbury Bank in partnership with the MSBDC. 
5:30 p.m. at the Mason Library Community Room in Great 
Barrington. Reservations suggested but not required. Call Sara 
Chiarenza at 860-596-2123 or email schiarenza@salisburybank.
com and type “Small Business” in the subject line.

June 20: A Night of Stand-Up Comedy, benefit event to support 
Pittsfield Little League, presented in coordination with ZipStohr 
Comedy. 7:30 p.m. at the Crowne Plaza Grand Ballroom in 
downtown Pittsfield (doors open at 6:30 – no admittance after 
7:30). Tickets are $25 available at Gildo’s Auto Body, 7171 
East St., or by calling 413-442-0251.

June 21: Summer Solstice Bash presented by Berkshire 
Co-op Market from 10 a.m. to 1 p.m. at the Great Barrington 
Fairgrounds. For information, call 413-528-9697.

June 21: Sheffield Land Trust Annual Meeting and 25th 
Anniversary Celebration, 11:30 a.m. to 1:30 p.m. at Balsam 
Hill Farm. Non-members also welcome. For more information, 
call 413-229-0234 or email shefland@bcn.net.

June 21: Wild Oats Market Ice Cream Social, to benefit the 
Northern Berkshire Community Coalition’s Mass in Motion 
program. From 1:30 to 4:30 p.m. at the market, 320 Main St. 
in Williamstown. Features ice cream, sherbet and fixings for 
sundaes, plus children’s activities. Amanda Chilson of Mass in 
Motion will also be offering fitness tips. Sundaes are $5 for adults 
and $3 for children. Information at 413-458-8060.

June 21: Summer Soiree at Furnace Brook Winery at Hilltop 
Orchards in Richmond to unveil a new hard cider variety, Dry 
Gold, made from orchard’s own heirloom golden russet apples. 
$30 ticket price includes a BBQ beef and chicken kebab din-
ner featuring farm-to-table local ingredients, wine tasting, live 
entertainment by the Concrete Beat and a souvenir wine glass. 
5 p.m. Tickets at www.hilltoporchards.com.

June 21, July 14: Museum Insti-
tute for Teaching Science (MITS) 
professional development work-
shop at the Berkshire Museum for 
middle and high school teachers. 

This year’s theme is Industry, Innovation and Inquiry: Bring-
ing the Science of Berkshire Innovators into the Classroom. 
Orientation on June 21. Online registration www.mits.org. or 
call 413-443-7171 ext. 19.

June 21, July 19: Country/Craft Fair hosted by the Berkshire 
Historical Society at Herman Melville’s Arrowhead, 780 Holmes 
Rd., Pittsfield, from 10 a.m. to 4 p.m. Also held on Aug. 16 
and Sept. 20. Admission is free. For more information, contact 
Arrowhead at 413-442-1793.

June 21, July 19: Pittsfield Repair Cafe, where volunteers fix 
broken and damaged items for free, such as non-working but 
repairable lamps, vacuum cleaners, and other small appliances, 
clothing and fabric items, bicycles, and blades for sharpening (no 
watches, jewelry, shoes, CRT monitors, TVs, or small electron-
ics, such as phones). From 1 to 5 p.m. in the basement of St. 
Stephen’s Church, 67 East St. (enter through the Allen Street 
door). More information on Facebook at Pittsfield Repair Cafe 
or call 413-212-8589 or email jmh227@hotmail.com. 

June 22: Family Fun Show, free event at the Egremont Village 
Inn (formerly Weathervane Inn) from 3 to 6 p.m. For information, 
call 413-528-9580 or go to www.egremontvillageinn.com.

June 24: Strategies for Networking, presented by the Berkshire 
Chamber of Commerce as part of its Brown Bag Series of 
lunchtime workshops. Featuring business coach and trainer 
Chantal Leven on how to be more at ease with and get more out 
of networking events. Noon at 1Berkshire Central Station, 66 
Allen St. in Pittsfield. Free for Berkshire Chamber, Berkshire 
Visitors Bureau, and Berkshire Creative members. To register 
call 413-499-4000 ext. 126.

June 25: Small Business Good News Salute presented by the 
Berkshire Chamber of Commerce, the first of its regular Good 
News Salute events to focus specifically on small businesses. 7:45 
to 9:45 a.m. at the Crowne Plaza in Pittsfield. To register, call 413-
499-4000 ext. 126 or email dthomas@berkshirechamber.com.

June 25: Talk on “What to do when your loved ones can 
no longer make health and other decisions for themselves” 
presented by attorney Lisa McCormack with Cain Hibbard & 
Myers PC as part of the firm’s celebration of its 50th anniver-
sary. From 5:30 to 7 p.m. at Lenox Library. RSVP by June 23 
to anigrelli@cainhibbard.com or call 413-629-1374. 

June 26: Free screening of the award-winning documentary 
Escape Fire: The Fight to Rescue American Healthcare 
at 7 p.m. at the Berkshire Athenaeum in Pittsfield. Presented 
by the Friends of the Berkshire Athenaeum, the documentary 
stresses the importance of changing healthcare in the public and 
private sectors to focus on prevention rather than costly disease-
management to save dollars and lives. Followed by a short panel 
discussion. For information, call 413-499-9480.

June 26: Networking Before Nine Breakfast sponsored by 
Southern Berkshire Chamber of Commerce. 7:45 a.m. at Castle 
Street Cafe in Great Barrington. $20 at door. 413-528-4284.

June 26: BYP Networking Social at Ramblewild aerial adven-
ture park at 110 Brodie Mountain Rd. in Lanesboro. Free for 
BYP membership cardholders; $5 without card. To register, visit 
berkshirechamber.com or call 413-499-4000 ext. 126.

June 26: Kick-Off Celebration for DownStreet Art 2014, 
which runs from June 26 to Sept. 25 in downtown North Adams. 
Kick-off event includes opening of five new galleries and free 
festivities throughout downtown into the evening. Restaurants 
and businesses will remain open late. For information, call 
413- 664-8718 or visit Downstreetart.org.

July 3: Great Barrington Green Drinks, informal gathering 
of people interested in conservation and environmental issues 
on first Thursday of each month. 5:15 p.m. at the Route 7 Grill, 
999 South Main St. For more information, contact Erik Hoffner 
at ehoffner@orionmagazine.org or 413-528-4422.

July 4: Clark Art Institute Grand Opening Celebration to 
mark reopening of the full museum following completion of its 
major construction and renovation project. Front lawn will be open 
for picnics beginning at noon with a 1 p.m. opening ceremony 
at the main entrance of the new Visitor Center, after which the 
Clark opens its doors. Galleries are open until 7 p.m. on July 4 
and admission is free. At 7:30 p.m., the Clark hosts a concert of 
patriotic music and American standards by The Eagles Band, 
followed by fireworks beginning at approximately 9 p.m.

July 4-6: 13th Annual Berkshires Arts Festival at Ski But-
ternut on Route 23 in Great Barrington, with vendors, art and 
craft workshops, demonstrations, talks, activities for children, 
a dining tent, and live performances throughout the weekend. 
July 4 and 5 from 10 a.m. to 6 p.m. and July 6 from 10 a.m. to 
4:30 p.m. $13 for adults, $11 for seniors, $5 for students, and 
$14 for a 3-day Festival Weekend Pass. Children under 10 are 
free. Tickets available at the Festival gates. For information, call 
845-355-2400 or visit www.berkshiresartsfestival.com.

July 6, 13, 20, 27: Summer Sundays, presented by the Wil-
liamstown Chamber of Commerce, featuring an array of musical 
performances, unique street performers, art activities and more 
along Spring Street in Williamstown from 5 to 8 p.m. Includes 
Family Flicks at dusk on Morgan Lawn presented by Images 
Cinema. Summer Sundays activities will be cancelled in the 
event of rain, with the exception of Family Flicks which will be 
shown at Images. For more information on Summer Sundays, 
visit www.williamstownchamber.com. 

July 8: SPARK! Creative Economy Networking Event at 
Berkshire Botanical Garden in Stockbridge. 5:30 to 7:30 p.m. 
Free. Information at BerkshireCreative.org.

July 9: North Adams Green Drinks, informal gathering of 
people interested in conservation and environmental issues on 
second Wednesday of each month. 5:30 p.m. at the Freight Yard 
Pub in the Western Gateway Heritage Park. Sponsored by the 
Berkshire Environmental Action Team (BEAT) and Northern 
Berkshire Transition. For more information, contact Jane Winn 
at jane@thebeatnews.org or 413-230-7321. 

July 11-13: Stockbridge Library Association Annual Book 
Sale from 9 a.m. to 5 p.m. on the Library’s front lawn at 46 
Main St. in Stockbridge. Free. ($5 requested donation during 
Preview on Friday from 9 a.m. to noon.) To donate books before 
event, call 413-298-5501.

July 13: Benefit Concert for Berkshire Summer Strings 
scholarship fund, 7:30 p.m. at French Park in North Egremont. 
Suggested donation $20 for adults, under 18 free. Information 
at www.berkshiresummerstrings.com.

July 17: 3rd Thursdays street festival in Upstreet Pittsfield, 
with this month’s theme of All the World’s A Stage. 5 to 8 p.m. 
For more information, visit discoverpittsfield.com/3rdthursdays, 
email slemme@pittsfieldch.com or call 413-499-9348.

July 17-27: Pittsfield Shakespeare in the Park launches with 
free outdoor production of A Midsummer Night’s Dream with 
20-member multigenerational cast of regional performers in 
Springside Park. Performances are Thursday through Sunday 
at 8 p.m. at the park, 874 North St. through July 27. Free admis-
sion. Family-oriented Shakespeare workshops will be led by 
the actors before select performances.

July 19: BFAIR 4th Annual Miniature Golf Tournament to 
benefit people with disabilities, at The Range in North Adams, with 
cookout lunch from 11 a.m. to 3 p.m., and tournament starting a 1 
p.m. $20 adult, $10 child (6-12), 5 and under free. For registration 
information, call 413-664-9382 or visit www.bfair.org.◆

MovieQuiet Generators
Temporary power without the noise 
or nuisance - for special events, working in 
noise-sensitive environments,  
�lm/video locations.

Limelight Productions, Inc

1-413-243-4950
www.LimelightProductions.com

Let the PMBA at MCLA take you further!

Learn more at MCLA.EDU/PMBA  

or call 413 662 5410

T H E  P R O F E S S I O N A L  M B A  P R O G R A M
Accelerated. Accessible. Affordable.

She looked great on paper.

You need more.
A right fit means more than matching skills and 
job experience. You need a candidate whose personality  
and values match your company culture. Our executive  
recruitment team employs comprehensive search strategies to  
find the temporary consultant or direct-hire candidate that’s right  
for your team. In fact, with our Right-Fit Guarantee, if our candidate  
does not meet or exceed your expectations, we will replace them at no 
additional cost to you.

ADMINISTRATIVE   |   LIGHT INDUSTRIAL   |   MEDICAL   |   PROFESSIONAL

unitedpersonnel.com
800.230.0801 
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wee Muse initiative leads 
to In kindergarten book

By John Townes
The Berkshire Museum has gone into 

publishing, with a new book called in 
Kindergarten.

The book contains activities and infor-
mation to help children prepare for their 
fi rst day of kindergarten. It will be distrib-
uted free to every 
child registered to 
enter kindergarten 
in Berkshire County 
starting this year.

While the down-
town Pittsfi eld muse-
um is not becoming a 
publishing house, or 
anything of the sort, 
the 42-page book 
does reflect a new 
form of outreach 
and education for 
the institution.

Craig Langlois, 
the book’s author 
and the museum’s 
education and public 
program manager, 
said in Kindergarten 
is a reinforcement of 
the museum’s tradi-
tional community 
educational mis-
sion, and reflects 
its intentions to expand that role with new 
initiatives.

“In a general sense, when the museum 
identifi es projects that we can do and which 
will have a positive impact in the community, 
we want to take it on,” he said.

Publication of the book also refl ects the 
museum’s increasing emphasis on early 
childhood development and education in the 
last several years under an initiative called 
WeeMuse, which conducts several events a 
year for children.

“We have always served families with 
children, but, knowing the need to prepare 
children for success before they reach 
school, we have made early childhood edu-
cational programming a core institutional 

value,” said Van Shields, the museum’s 
executive director.

in Kindergarten is intended to be fun and 
educational at the same time, to give pre-
schoolers and their caregivers tools to help 
the children be comfortable about attending 
kindergarten.

“It uses the traditional tool of a family 
activity book to help kids make the transition 
to kindergarten,” said Langlois.

The book includes coloring pages, tracing 
pages, and two pages 
of stickers.

“It covers what a 
child will be doing 
on the first day of 
kindergarten,” ex-
plained Langlois. “It 
starts out with what 
to do in the morn-
ing before school, 
including dressing 
properly, brushing 
teeth and packing a 
backpack. Then it 
continues with what 
they’ll do at school. 
It even includes an 
activity page on how 
to build a plate for 
lunch, to encour-
age healthy food 
choices.”

The book also has 
checklists for chil-
dren and parents, a 
calendar of activities 

to help children prepare for entering school, 
and a list of suggested books and authors ap-
propriate for kindergarten-age youngsters.

Publication of the book was funded in part 
by Berkshire Bank.

Langlois said that 6,000 copies of in 
Kindergarten were printed. “In Berkshire 
County, about 1,500 students enter kindergar-
ten every year,” he said, “We wanted to print 
a fi rst run that would last several years.”

Langlois said the book was prompted by 
discussions among the members of the Tran-
sition Team, a volunteer group of kindergar-
ten teachers, early childhood professionals, 
social workers, and community advocates in 
Pittsfi eld that focuses on preparing children 
for school.

“They identifi ed the need, because there is 
not universal guide available for all schools 
in the county,” said Langlois. “The museum 
decided that is something we can offer, so 
we went with it.”

Langlois said he drew on his background 
in education to develop the content. He 
worked with Sue Doucette, early child-
hood coordinator for the Pittsfi eld Public 
Schools; Melissa Zepka, literacy specialist 
with the Family Resource Center, Childcare 
of the Berkshires Inc.; and other community 
members.

The book was designed by Amanda Bettis, 
Kimberly Donoughe and Deirdre Tenero of 
Studio Two in Lenox.

in Kindergarten will also be the basis for 
a WeeMuse Ready for Kindergarten event 
to be held on June 28 from 1 to 3 p.m. for 
preschoolers and their families.

“Basically, we’re going to transform 
the museum into a kindergarten-like ex-
perience that mirrors the activities in the 
book,” said Langlois. “We’ll also have 
school buses there that will be giving short 
rides around the block, to give kids a taste 
of that.”◆

Publication of In Kindergarten refl ects the museum’s 
increasing emphasis on early childhood development 
and education under its Wee Muse initiative.

Mark McKenna Heather Bartini Erin Carlotto
Business Banking Personal Banking Mortgage Banking
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In June, the BerkshireWorks Career Center 
began offering free weekly Job Club workshops in 
North Adams. Job Club, a workshop facilitated by 
business and life coach Millie Calesky, has long 
been a staple at BerkshireWorks in Pittsfield, as 
an informal job-seeker group that meets Mondays 
from 1 to 2 p.m. to network and discuss topics such 
as resume writing, interviewing, networking, goal 
setting and time management. Responding to the 
need created by the closing of the North Adams 
Regional Hospital, BerkshireWorks is now also 
offering Job Club workshops on Mondays from 
10 to 11 a.m. at the North Adams Public Library.  
For more information about registering for Job 
Club or any of the workshops offered through 
BerkshireWorks, call 413-499-2220 ext. 110 or 
visit www.berkshireworks.org.

The Berkshire ½ TIX program, which was 
started in 2001, is operating for another season 
under the sponsorship of the Berkshire Visitors 
Bureau through Aug. 30. It provides half-price 
tickets on same-day selected performances at 
Barrington Stage Company, Berkshire Choral 
Festival, Berkshire Fringe, Berkshire Theatre 
Group, Capitol Steps @ Cranwell, Mac-Haydn 
Theatre, Shakespeare & Company, Tangle-
wood, the Theater Barn and the Williamstown 
Theatre Festival. Tickets can be purchased 
at MASS MoCA in North Adams; Barrington 
Stage Company in Pittsfield, the Lenox Visitors 
Center, and Triplex Cinema in Great Barrington 
Tuesday through Sunday from noon until 4:30 
p.m. For more information, visit berkshires.
org/articles/12-tix/ or call the ½ TIX hotline at 
413-743-1339.

The Nutrition Center in Pittsfield has opened 
a satellite office in North Adams to fill the gap 
left by the closing of North Adams Regional 
Hospital (NARH), where patients have lost access 
to nutrition counseling. The new office, located 
in Building 1 in the MASS MoCA complex, is 
headed by Kristin Irace, a registered dietitian 
who worked with Sodexo at NARH. She is the 
founder of the “Dietitian in The Kitchen” social 
media group. The goal of the Nutrition Center 
is to provide accessible nutrition education to 
those with health needs, and community-based 
cooking education to the general public. It will 
also bring the center’s Food Adventure school-
based programs to North Adams. There will be a 
catered Open House on July 29 at the new office 
from 5:30 to 7:30 p.m. For information or an 
appointment, call 413-429-8110 or visit www.
thenutritioncenter.org.

Ancient Language Inc., a retail boutique and 
wholesale yoga-wear and lifestyle brand, has 
recently moved its flagship store in downtown 
Pittsfield from Crawford Square to 305 North 
Street. The grand opening of the new store was 
held on May 22. Owner Annette Kramek said 
the new location provides more space and higher 
visibility. Ancient Language Inc. started out as 
a wholesale brand sold to yoga boutiques and 
destination spas. Throughout the past decade, 
the business has grown into a national brand. To 
complement Ancient Language original pieces, 
the retail boutique also carries brands includ-
ing Chan Luu, Big Star Denim, Hard Tail, and 
Alternative Apparel. Ancient Language (www.
ancientlanguageinc.com) is also known for de-
signing custom T-shirts for clients.

The Pittsfield Economic Revitalization 
Corporation (PERC) has $50,000 in additional 
grant funds available for small businesses in 
Berkshire County to help them increase use of the 
Internet. A wide range of technology uses for the 
funds are possible that will help business owners 
increase broadband adoption in order to improve 
the management, marketing and growth of their 
businesses. PERC awarded $126,600 in grants to 
11 businesses in the first round of the program. 
An additional $50,000 is available for grants in 
the current round. Businesses are encouraged to 
apply prior to the June 30 deadline. Applications 
forms, eligibility requirements and other informa-
tion are available by calling Ann Dobrowolski 
at 413-499-9371 or at the Loans/Grants tab on 
PERC’s website, PERCloans.com.

Berkshire United Way is investing over $1.4 
million in 40 programs in Berkshire County for the 
fiscal year beginning July 1. Community invest-
ments support early childhood literacy ($562,587), 
positive youth development ($500,627), and finan-
cial stability ($317,500) programming. Berkshire 
United Way this year added grants to three collab-
orative projects with a primary focus of improving 
individual and family financial stability. Berkshire 
Community Action Council, Construct Inc., and 
Central Berkshire Habitat for Humanity are lead 
agencies that will work collaboratively with public 
and private community partners to deliver services 
aimed at creating financial stability for individu-
als and families through activities such as raising 
credit scores, maintaining employment, earning a 
degree or certificate, and more. A strong focus is 
on ensuring more people countywide have access 
to the Earned Income Tax Credit by participating 
in the Volunteer Income Tax Assistance (VITA) 
program. For a complete listing of Berkshire United 
Way grants, visit www.berkshireunitedway.org.

On May 20, the Massachusetts Cultural Coun-
cil (MCC) board of directors unanimously voted 
to designate the proposed Williamstown Cultural 
District as the 25th Cultural District within the 
state. This designation will add the Williamstown 
Cultural District to the MCC website and the Mas-
sachusetts Office of Travel and Tourism website. 
Additionally, the district has a Facebook page and 
placement on the Williamstown Chamber of 
Commerce website. Visitors to the district will be 
welcomed by signage, as well as a map that will 
be located in the existing map kiosk at the base of 
Spring Street and distributed elsewhere. A group 
of nearly 20 cultural organizations, galleries and 
businesses worked on the application and site 
visit process. The Town of Williamstown was the 
formal applicant for Cultural District designation. 
Jane Allen, former select board member, will be 
the administrator of the district during the first 
year. As part of the MCC designation, the district 
will be required to report on objectives and goals 
as set forth in the initial application. It is expected 
that the Williamstown Chamber of Commerce will 
become a third-party administrator of the district 
after the initial year. For more information on the 
Williamstown Cultural District visit www.wil-
liamstownchamber.com.

The winner of the Next Great Filmmaker Award 
sponsored by Berkshire Bank was Matt Slamow-
itz’s short film water dogs, starring Bob Jaffe. The 
annual competition, in which the public picked 
the winner, was held in conjunction with the ninth 
Berkshire International Film Festival (BIFF), 
which was held May 28-31. Slamowitz was on 
hand to accept the award in a ceremony during the 
festival’s opening night in Pittsfield. This year’s 
BIFF screened 75 features, documentaries, and 
shorts in Great Barrington and Pittsfield.

Berkshire Bank and its two charitable founda-
tions contributed $196,599 to local United Way or-
ganizations as part of its 2014 workplace campaign. 
The money raised includes corporate donations 
from the two foundations of $77,500, employee 
contributions of $85,390 and matching donations 
of $33,709. Fifteen separate United Way organi-
zations in regions where Berkshire Bank operates 
were supported through the bank’s 2014 campaign. 
Locally, these included the Berkshire United Way 
and Northern Berkshire United Way.

MAYNARD LANDSCAPE
& GARDEN CENTER

DESIGN, INSTALLATION & MAINTENANCE
GARDEN CENTER PLANTS & ACCESSORIES

DECORATIVE CONCRETE RESURFACING

 Foundation Plantings
Call us now for:

 B L U E P R I N T  T O  C O M P L E T I O N
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CAVALIER
PROPERTY MANAGEMENT

THE BEST 
ADDRESS IN 
PITTSFIELD

75 North Street

THE 
CENTRAL 

BLOCK
1700+/- S/F PRIME 

OFFICE/RETAIL 
SPACE

• Professionally managed
• Secure, fully updated building
• Café, convenience store and bank  

on premises.
• Great retail space exposure
• Access from North Street and McKay Street

For more information,  
please call (413) 499-9230  
or visit www.cav-mgt.com

BerkShares Business of the Month

I S THIS A TAXI? �at’s the question that launched Abbott’s Limousine and Livery Service 
back in 1965.  Don Abbott had recently lost his leg in a construction accident, and was 
looking for a way to provide for his growing family.  He had gone down to the town park 

to people-watch and think about his options.  When a visitor to the Berkshires stepped o� the 
Greyhound bus and asked Abbott if his car was a taxi, he recognized an opportunity. “He came 
right home to discuss it with our mother, and they went down the next day to register our car 
with the town,” says Paul Abbott, Don’s son.  

Four of Don and Jacqueline’s children—Donna, Paul, Becky and Maryellen—now own the 
business that their parents started, which will celebrate its 50th anniversary in 2015. Paul says, 
“We take pride in our business and always try to live up to mom and dad’s original mission.”  
Donna explains that the two tenets at the center of the operation are, “�e customer’s always 
�rst in everything” and “Never say no!” “I think it’s that attitude that made us successful,” says 
Paul, who also credits his father with instilling a strong work ethic in the Abbott children.

�e siblings grew up participating in 
the business—answering phones, �xing 
cars, and keeping track of reservations. 
Now, each of the four owners has found 
his or her niche in daily operations. 
Paul has done the mechanical work 
since he was a kid, when they used to 
have only one car (and no garage!) “I 
learned to treat it like Nascar,” he says.  
“Paul used to drop whatever he was do-
ing and �x the car right in the driveway. 
It was crazy!” says Donna, whose main 
charge is cleaning cars “morning noon 
and night.” But her brother is quick to 
point out that Donna is also the maven 
of comfort, matching each client with 
the appropriate car and reading mate-
rial. 

When Paul came back home after college he got the idea to “to venture into longer distance 
jobs, spi� up the cars a little bit,” and to start doing business with some of the big corporations 
nearby. “�at’s when we started getting requests for sedans instead of station wagons.  And 
that’s where the idea of the limousine-look started.  We had never realized that sitting in the 
back of a station wagon was not as comfortable as sitting in a sedan!”  Since then, Abbott’s �eet 
has grown to include 14 vehicles, and they pride themselves on always �nding the right vehicle 
for every occasion.  And though GE may no longer be in its Berkshire heyday, Abbott’s has 
formed relationships with some of the new economic drivers in the region, including Cranwell.

Donna Abbott is a tiny bit nostalgic for the Lee where she grew up, when “somebody was 
always awake” and Joe’s Diner was mobbed at lunchtime.  “It was a boom town.” �ings have 
changed, but “Lee is still plugging along like it always has,” and the Abbotts have a bright out-
look for the future of the town that they love, a future that combines conservation and smart 
development.  “It’s ultra-important to preserve our mountain views and fresh air, but at the 
same time have opportunities for new businesses that support a high quality of life.” 

It is this commitment to the Berkshires that led Abbotts to start accepting BerkShares.  “It’s a 
great way to stimulate the local economy,” says Paul. “When we take in BerkShares we can go 
and spend them in all these creative places that we may not know about otherwise.  It’s always 
exciting to �nd where you’re going to spend your next BerkShares.”

Abbott’s Limousine & Livery Service
435 Greylock Street, Lee MA (413) 243-1645

The
proTecTion 

your business 
needs
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UL Central Station Monitoring
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www.nedynamark.com
Protecting area businesses since 1978
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The Feigenbaum Foundation has announced 
a joint effort with Berkshire Theatre Group 
(BTG) that will create an education center at The 
Colonial Theatre in Pittsfield and an endowment 
for sustaining BTG’s creative arts programming 
during the coming decade. BTG operates the 
Colonial Theatre and also the Berkshire Theatre 
Festival in Stockbridge. The endowment will cre-
ate the Feigenbaum Center for the Performing Arts 
at The Colonial Theatre and develop educational 
initiatives there. The Foundation, established by 
Armand and the late Donald Feigenbaum, two 
businessmen in Pittsfield, has pledged to fund an 
endowment of up to $5 million over the next 10 
years. BTG Artistic Director and CEO Kate Magu-
ire also announced that BTG would undertake a 
major fund-raising effort to build on this endow-
ment as a challenge campaign to match the grant 
and expand the performing arts and educational 
capabilities of the BTG’s five stages.

Adams Community Bank is now offering 
USDA loans, once known as “farmer’s loans”, 
which assist low to moderate income rural home-
buyers achieve their dream of home ownership. 
Applicants must purchase a home within the 
eligible rural areas and have a household income 
that doesn’t exceed the established limits where the 
home is located. Eligible property types include 
existing homes, new construction, modular homes, 
eligible condominiums, new manufactured homes 
and Planned Unit Developments. For details 
about the bank’s participation in the USDA loan 
program, call 413-743-0001.

The Berkshire Business & Professional 
Women (BPW) organization will again award ca-
reer advancement scholarships to working women 
residing in Berkshire County. The scholarship, 
of up to $500, may be used for tuition, books, 
childcare, uniforms, or other related educational 
expenses. The deadline for application submission 
is July 18. Eligibility criteria and applications 
are available at www.berkshirebpw.org. For ad-
ditional information, contact June Roy-Martin, 
BPW scholarship chair, at 413-499-4000 ext. 117 
or jroymartin@berkshirechamber.com.

The Youth Leadership Program, a program 
of the Berkshire Chamber of Commerce, cel-
ebrated the Class of 2014 with a May 13 gradu-
ation ceremony for 28 high school juniors from 
all over the county who successfully completed 
the 10-month program which seeks to develop 
young individuals as the next generation of 
community leaders. The following students 
comprised the Class of 2014: from BART Charter 
Public School – Jeannette Lambert; from Hoosac 
Valley High School – Nick Bergeron, Holly Cad-
ran, Coby Tarjick; from Lenox Memorial High 
School – Brianna Carmon, Tucker McNinch; 
from McCann Technical School – Drew Burdick, 
Natalie Howe; from Miss Hall’s School – Maggie 
Meisberger; from Monument Mountain Regional 
High School – Rowan Rice, Nico Clarke; from 
Mount Greylock Regional High School – Sam 
MacWhinnie, Carter Stripp, Andrew Whitaker; 
from Mt. Everett Regional High School – Adam 
Derwitsch, Max Lowenstein; from Pittsfield High 
School – Liz Chapman, Shannon Conroy, Xinhui 
Li, Mollie Scott, Rebecca Williams; from St. 
Joseph Central High School – Clarissa Mitch-
ell; from Taconic High School – Basile Addy, 
Hannah Barbarotta, Mike Boc, Alex Stevens, 
Nick Turner; from Wahconah Regional High 
School – Sarah Friedman. With this class, there 
are now 111 alumni of the Youth Leadership 
Program through its first four years. For addi-
tional information about the program, visit www.
berkshirechamber.com/ylp or call the Berkshire 
Chamber at 413-499-4000 ext. 126. 

Salisbury Bank held its official ribbon cutting 
ceremony on May 8 to celebrate the opening of its 
new branch at 210 Main St. in Great Barrington. 
This is Salisbury Bank’s third Berkshire County 
branch location, joining others in Sheffield and 
South Egremont. The new branch features indi-
vidual teller and customer service stations instead 
of a formal teller counter, a format also used at the 
bank’s Sheffield office. The branch also features a 
drive-thru teller lane, a 24-hour walk-up ATM, night 
depository and a self-service coin counting kiosk. 
The branch offers the bank’s full-line of retail and 
business deposit, loan and trust and wealth advisory 
services. Lobby hours are Monday through Wednes-
day from 8:30 a.m. to 4 p.m., Thursday and Friday 
8:30 a.m. to 5 p.m. and Saturday from 9 a.m. to 1:00 
p.m. Drive-thru teller hours are Monday through 
Friday from 8 a.m. to 5 p.m. and Saturday from 9 
a.m. to 1 p.m. Salisbury Bank is headquartered in 
Lakeville, Conn., and operates nine full-service 
branches in northwestern Connecticut, western 
Massachusetts and eastern New York. 

After a false start in April, the BART Public 
Charter School held a ground-breaking ceremony 
on May 27 for its long-planned expansion of its 
campus at One Commercial St. “We are thrilled 
to be moving forward with this project,” said 
BART Executive Director Julia Bowen. “This 
expansion is a central component to the growth 
plan for our school.” The ceremony had previ-
ously been planned for April 11, but was delayed 
when project bids came in higher than estimated. 
The school spent the ensuing month working to 
bring the project in on budget by deferring some 
components that were previously included, and 
which will be undertaken as funds become avail-
able. BART’s expansion will include a stage for 
theater and other performances, fitness facilities 
and an area dedicated for meeting and eating. 
All of these activities currently take place in the 
school’s central atrium, a space the size of a quarter 
of a basketball court and not designed for any of 
those purposes. The expansion also necessitated 
some interior renovations, giving the school an 
opportunity to improve classroom spaces for 
academic support services, streamline administra-
tive and faculty office spaces and increase school 
security. Earlier in May, the school’s board of 
trustees voted to approve a construction contract 
with David J. Tierney Jr. Inc. of Pittsfield for 
$3,888,433. The school has raised close to $1 
million from private donors and foundations, 
and will be financing the balance of the project 
with a commercial loan. Construction on the 
expansion will continue through the summer 
and into the fall, while renovations of existing 
space will be completed in time for the start of 
the 2014-2015 school year.

Berkshire Community College (BCC) will 
launch a new Atmospheric Science concentration 
in the Liberal Arts degree program starting this 
fall. The new concentration will provide a strong 
foundation in the physical sciences, particularly 
the fundamental calculus, physics and chemistry 
courses necessary to transfer into baccalaureate 
programs in the physical sciences. More specifi-
cally, the degree will provide all of the essential 
courses necessary to successfully transfer into 
the third-year of a four-year Bachelor of Science 
degree program in Atmospheric Science. BCC 
has worked in conjunction with the University at 
Albany’s Department of Atmospheric and Envi-
ronmental Science to enable students to success-
fully transfer into the institution’s Atmospheric 
Science B.S. program starting in their third year. 
This is also a MassTransfer eligible program. “The 
fields of meteorology and climate science are 
rapidly changing – particularly with the interest in 
climate change,” said Charles Kaminski, dean of 
academic affairs for business, science, mathemat-
ics and technology at BCC. “We aim to provide 
students with the fundamental education required 
to successfully further their education and pursue 
a plethora of job opportunities.” Classes for the 
fall semester begin Sept. 2. Registration for new 
students is currently open and will run through 
Aug. 29. For more information, contact BCC’s 
Admissions Office at 413-236-1630.

Hugs corners. Cuts none.
There are no shortcuts to greatness.Which is why we refused to settle on a
single millimeter of the all-new Audi A3. An unrivaled interior available with
leading-edge MMI® touch and 4G LTE technology means staying connected
is no longer a luxury. And the A3 stands apart from other cars in its class, with
available signature Audi features like revolutionary LED headlamp technology
and legendary quattro® all-wheel drive. Because why settle for the middle
ground, when you can boldly power over it?

The all-new Audi A3. Stay uncompromised.

Flynn Audi 600 Merrill Rd. Pittsfield, Ma. 01201 413-443-4702 • flynnaudi.com
“Audi,” “MMI,” “quattro,” “Truth in Engineering,” all model names, and the four rings logo are registered trademarks of AUDI AG. ©2014 Audi of America, Inc.

*In stock for immediate delivery.
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AND GOLD… A ribbon comprised of 20 taped-
together $50 bills is carefully cut by participants in 
a June 5 ceremony to mark the grand re-opening of 
the lobby at the 93 Main St. offi ce of MountainOne 
Bank in downtown North Adams. The project involved 
substantial renovation and reconfi guration of several 
sections of the bank offi ce, including most visibly 
the redesign of the lobby, teller line and other cus-
tomer service areas to refl ect changes in banking 
patterns and technologies. General contractor Burke 
Construction of Adams was cited for their efforts to 
minimize disruption to the bank’s customers and 
operations during the renovations. Among those 
making remarks at the event were North Adams 
Mayor Richard Alcombright, who had been a longtime 
employee with the bank prior to taking offi ce. He is 
shown at left in the photo, joined by Mary Morrow, 
MountainOne’s vice president of retail banking; Val-
erie Schwarz, director of the Berkshire Food Project 
(to which the $1,000 represented by the ribbon’s $50 
bills was donated); Thomas Leavitt, president and 
CEO of MountainOne Financial, the bank’s holding 
company; Al Bedini, manager of the 93 Main St. of-
fi ce; and Robert Fraser, president and chief operating 
offi cer of MountainOne Bank.

SILVER… Local offi cials and other dignitaries line up with scissors at the ready for a ribbon-cutting ceremony to dedicate the recently completed Silver 
Lake Walkway in Pittsfi eld. Silver Lake is a focal point of the 52-acre William Stanley Business Park, General Electric Company’s former industrial facility in the 
heart of the city, which is being developed by the Pittsfi eld Economic Development Authority (PEDA). Under the terms of a consent decree, General Electric 
funded the Silver Lake project to remediate the shoreline and cap the lake, which had become highly polluted through several decades of industrial discharge 
and other contamination. The May 23 event offi cially opened the reclaimed lake and shoreline for recreational uses such as nature-watching, boating, winter 
skating and catch-and-release fi shing. Participating in the ceremony were, from left: Donna Cowan, executive assistant with PEDA; Larry Tallman, PEDA board 
member, Christina Barrett, PEDA board member; Mick Callahan, PEDA chairman; Mayor Dan Bianchi, PEDA board member; state Rep. Paul Mark; Tom Leavitt, 
CEO of MountainOne Financial; James Owens, director of the EPA’s Offi ce of Site Remediation and Restoration; Cory Thurston, executive director of PEDA; and 
James McGrath, the city’s Park, Open Space, and Natural Resources program manager. (Photo by Nick Noyes, provided courtesy of PEDA)

Dalton-based Crane has entered into an agree-
ment to sell its advanced technical division to 
Neenah Paper, a Georgia-based paper and ma-
terials company for $72 million. Recently, Crane 
had invested signifi cantly in the Pittsfi eld facilities 
of that division, which manufactures specialty 
products utilizing advanced plastics and other 
materials for industrial and other purposes. The 
company said the sale, which is expected to be 
completed in July, will better position the division 
for growth with a larger player in the industry. 
Neenah Paper previously was best known in the 
region for purchasing and then closing the Rising 
paper mill in Housatonic in 2008. According to 
local news reports, the company has said that it 
plans to keep the Crane facility operating here and 
to retain its workforce of about 100.

The local job market is slated to get a boost 
with news that Unistress Corporation, located 
on Cheshire Road in Pittsfi eld, has received a $70 
million contract to construct precast concrete ele-
ments for the Tappan Zee Bridge rebuilding project 
near New York. City. The company announced 
plans to increase its workforce by at least 100 for 
the project beginning this summer. The contract is 
the largest in the company’s 46-year history.

Haddad Auto has expanded its in-school Car 
Care Tips for Teens program, originally offered 
within central Berkshire County, to include 
high schools throughout the Berkshires. Service 
technicians and staff from Haddad Hyundai, 
Haddad Subaru and Haddad Toyota, along with 
service director Jim Torrico, recently shared their 
expertise with students at Monument Mountain 
Regional High School in Great Barrington and 
Mount Greylock Regional High School in Wil-
liamstown. In the program, participating juniors 
and seniors learned how to check their oil, change 
a fl at tire, and jump start a car, and were given 
the opportunity to try it themselves. This is the 
third year in a row that Haddad Auto has offered 
Car Care Tips for Teens are area schools. High 
schools interested in scheduling a date for the 
program next fall can contact Dawn Carberry, 
digital marketing manager for Haddad Auto, at 
413-441-6274. 

Big Y Foods Inc. has donated $30,000 to the 
national Wounded Warrior Project 2013 Believe 
in Heroes campaign, a national nonprofi t orga-
nization founded in 2003 to honor and empower 
wounded soldiers. Through a partnership with 
the Acosta Food brokerage company, Big Y pro-
moted the Believe in Heroes campaign through 
weekly specials in their ads and stores last fall. 
This is the third year that Big Y has been part of 
Wounded Warriors. To date, they have donated a 
total of $100,000.

Porchlight Home Care, a division of Porch-
light VNA/Home Care, has earned re-accreditation 
from the Home Care Alliance of Massachusetts, 
which represents 190 home health and elder care 
agencies across the state. Porchlight VNA/Home 
Care provides services to nearly 60 communities in 
the Berkshires and the Pioneer Valley. Porchlight 
recently merged with the former Chicopee VNA, 
and its accredited home care sister agency, Great 
To Be Home Care, which had also received re-
accreditation prior to the April 1 merger.

Greylock Federal Credit Union has donated 
$4,000 to the Mahaiwe Performing Arts Center
in Great Barrington to support its ArtSmartTix 
program and Holiday Family Film Screenings. 
ArtSmartTix is an effort to attract young audiences 
by offering affordable tickets. Greylock’s donation 
enables the Mahaiwe to offer a limited number of 
$15 tickets to most Mahaiwe live performances for 
anyone aged 30 and under. Greylock’s exclusive 
sponsorship of the Holiday Family Film Screen-
ings gives Greylock members $2 off the price of 
admission to classic holiday fi lms shown around 
Thanksgiving and Christmas. “Greylock is happy 
to support the Mahaiwe in its role as a mainstay of 
the performing arts in South County,” said Grey-
lock President Marilyn Sperling. “The programs 
the Mahaiwe offers contribute to quality of life in 
the Berkshires and we are proud to partner with 
an organization that shares our values.”

Downtown Pittsfi eld, Inc. (DPI) announced that 
Pam Tobin has resigned her position as executive 
director, effective on June 13. Tobin leaves DPI to 
join her family full-time in business development 
with an international health and wellness company 
in the rapidly growing industry. “I am grateful for 
all of the opportunities bestowed upon me by the 
DPI board, our constituents and colleagues, espe-
cially to truly lead all involved to strategically be 
an economic engine in the community we serve,” 
said Tobin, who had served in the position since 
February 2012. DPI has begun a search for a new 
executive director. “Pam has played an important 
role in strengthening all of the activities of Down-
town Pittsfi eld Inc. over the past two years,” said 
DPI board president Kate Maguire. “The entire 
board of directors joins me in wishing her well. We 
know that as our downtown community becomes 
more vital, so, too, does our entire region.”

Salisbury Bank kicked off its 2014 Community 
Shred-it Day season at its Sheffi eld branch on May 
3, where a total of 5,320 pounds of paper was 
shredded and recycled. The bank has scheduled 
Shred-it Day events at its other branch locations 
in the coming months. In Berkshire County, the 
next event will be at Salisbury Bank’s new Great 
Barrington offi ce at 210 Main St. on Sept. 27 
from 9 a.m. to noon. Each person may bring up 
to four boxes of paper (no binders) for shredding. 
All shredded paper will be recycled.

Berkshire South Regional Community 
Center has received a $5,000 contribution from 
Berkshire Bank Foundation in support of its 
Teen Leadership Training (TLT) program. Part of 
Berkshire South’s Youth Intervention/Prevention 
Curriculum, TLT involves three weeks of expe-
riential learning for youth ages 13-15. Through 
outdoor activities such as ropes course, hiking 
and canoeing, the program develops leadership, 
decision-making and team-building skills. Other 
components of TLT are fi nancial literacy, career 
education and college preparation activities that 
help youth focus on their post-high school plans. 
With underwriting support from Berkshire Bank 
Foundation and Berkshire United Way, Berkshire 
South is able to offer Teen Leadership Training 
at a cost of just $15 per participant. For more 
information about the program or the Youth 
Intervention/Prevention Curriculum, call 413-
528-2810 ext. 30 or go to www.berkshiresouth.
org. Berkshire South also has received a $2,000 
contribution from the Coolidge Hill Foundation 
in support of the center’s recent purchase of 
therapy pool access stairs for the Norris Aquatics 
Center at Berkshire South. The new stairs will 
provide a safer entry point into the therapy pool 
and promote greater independence for users with 
adaptive needs. Community funds raised by the 
2014 Annual Swim-a-thon at Berkshire South, 
held in March, are being used to cover the balance 
of the access stairs cost.

w
w

w
.berkshirecc.edu

BCC SUMMER WORKSHOPS TO ENHANCE YOUR SKILLS
WKS 1050-E1

$50

$45

…because home is where the heart is!

WE OFFER:
◆ Personal Care
◆ Live In Service – Up to and
 Including 24 Hour Care
◆ Medication Reminding
◆ Homemaking
◆ Companionship
◆ Shopping and Errands
◆ Door to Door Services for
 Appointments & Procedures

Call us to set up an appointment 
for a complimentary assessment!

413-464-7524
371 South Street • PO Box 1924

Pi� s� eld, MA 01201
www.mtviewhomecare.com
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news & notes from the region

Assets for Artists, a program administered 
by MASS MoCA, the Midas Collaborative and 
Arthome, in cooperation with local partners, has 
created the North Adams Project to support North 
Adams-based artists in growing their fi nancial 
security and entrepreneurial impact while simulta-
neously growing the cultural economy of the city. 
Artists who currently live or base their art practice 
in North Adams, and those who are relocating 
there, are eligible to apply by the July 15 deadline. 
Artists selected will be able to benefi t from one or 
more opportunities that include a “matched sav-
ings” program providing capital to be invested in 
creative business; free professional development 
services, including fi nancial training and business 
counseling; matching funds for retirement savings 
or an emergency fund; and/or matching seed 
funds for the expansion of a North Adams-based 
artistic venture to create storefront access, high-
impact downtown visibility, or new jobs. Eligible 
applicants include creative entrepreneurs in all 
disciplines, such as artisans, visual artists, design-
ers, fi lm makers, photographers and performers. 
Artists in all fi nancial circumstances may apply. 
Applications will be evaluated on the basis of 
artistic strength, readiness to benefi t from the pro-
gram services, and fi nancial need. For information, 
email assetsforartists@massmoca.org.

The Williamstown Chamber of Commerce 
is seeking volunteers to staff its Information 
Booth at the base of Spring Street. Morning and 
afternoon shifts are available. For information, 
contact Jennifer Civello at 413-458-9077.

Dr. Lisa Donovan, an associate professor 
of fi ne and performing arts at Massachusetts 
College of Liberal Arts (MCLA), and her team 
recently won the top prize at Education Design-
Shop, held recently at Massachusetts Institute of 
Technology (MIT). At this two-day workshop, 
interdisciplinary teams consisting of students, 
educators, policymakers and industry personnel 
came together with the goal of creating innova-
tive strategies for implementing solutions in the 
world of education. With their $1,000 winnings, 
Donovan and her team will pilot a new course 
model at MCLA this fall, which will go on for 
use by MIT and Brown University. Work on the 
project will begin this summer, as MCLA students 
enrolled in Donovan’s “Museum Studies” class 
next semester weigh in on its design.

Greylock Federal Credit Union has awarded 
13 area college-bound high school students with 
$500 scholarships through its “Treat Everyone 
Better Than They Expect” program. The schol-
arships are presented to one community-minded 
senior class member from each Berkshire County 
high school. “Greylock recognizes the importance 
of supporting the community involvement of 
our students,” said Greylock President Marilyn 
Sperling. “This year’s scholarship recipients il-
lustrated their dedication to community through 
volunteer service and by treating everyone the 
way they themselves would like to be treated.” 
This year’s recipients are: Gabrielle Harrington, 
Bart Charter School; Cori Ghidotti, Drury High 
School; Sean Ryan-Kut, Hoosac Valley High 
School; Katrina Snow, Lee High School; Caroline 
Wilkerson, Lenox High School; Brian Dougherty, 
McCann Technical School; Jennifer Marie Evans, 
Monument Mountain Regional High School; 
Natasha MacLeay, Mt. Everett High School; 
Jullia Vlahopoulos, Mt. Greylock High School; 
Courtney McMahon, Pittsfi eld High School; Mi-
chael Goddeau, St. Joseph High School; Angela 
O’Neil, Taconic High School; and Sara Silvernail, 
Wahconah Regional High School.

The Freel Library at Massachusetts College 
of Liberal Arts (MCLA) will participate in an 
Association of College and Research Libraries 
(ACRL) “Assessment in Action: Academic Librar-
ies and Student Success” program, to commence 
this summer. In total, 73 libraries were selected to 
participate. For its part in the program, MCLA will 
address the question: “Do library instruction and 
outreach programs focused on sophomore students 
improve academic quality and student retention?” 
Maureen Horak, MCLA’s associate dean of library 
services, said, “By focusing on students at a crucial 
time in their academic career, we hope to create 
mentoring relationships that strengthen the bonds 
between learning, success and persistence. What the 
team determines about the merit of this approach 
will provide powerful information for next steps 
in our information literacy efforts.”◆

email your fi rm’s news 
and announcements to:

info@btaconline.com

61% of Businesses Experience Attempted  
or Actual Payments Fraud

Your business can be vulnerable to payment fraud. Understanding 
how to protect your business is critical to ensuring your operation is 
safe and secure. 

A good place to start is with Berkshire Bank’s Check and ACH Positive 
Pay. These services will match up checks and ACH payments before 

Check and ACH Positive Pay Provides:
 Additional layers of check & ACH fraud security
 Reduced associated costs with check & ACH fraud
 Protection of valuable information
 Reduced time spent monitoring your accounts

Protect Your Business 

Learn more about our full line of Cash Management products and services to give you 
more time to focus on what’s truly important—managing your business.

Maura Kelly
VP, Cash Management 
413.236.3181

Banking products are provided by Berkshire Bank: Member FDIC. Equal Housing 
Lender. Berkshire Bank is a Massachusetts chartered bank. 2013 AFP Payments Fraud & 
Control Survey, (AFP Research, 2013).

Insurance products are provided by Berkshire Insurance Group, Inc., a Berkshire Bank a�liate, and in New York by Berkshire Insurance Agency, a registered trade 
name for Berkshire Insurance Group, Inc., a Berkshire Bank a�liate: Insurance and investment products are not FDIC-insured, are not a bank deposit, “NOT guaranteed BY 
THE BANK,” “NOT INSURED BY ANY FEDERAL GOVERNMENT AGENCY” and may lose value.

Life is exciting. Let us help. Bankin Insurance
Wealth Management

413.236.3181
berkshirebank.com 

Direct: 413-698-4444 • Fax: 413-698-3891 • NY Office: 518-794-8300
info@tuckerwelchproperties.com

Tucker Welch Properties
F I N E  H O M E S  •  E S TAT E  PA R C E L S  •  I N V E S T M E N T  P R O P E RT I E S

COMMERCIAL PROPERTIES & INVESTMENT OPPORTUNITIES

PLEASANT STREET • LEE
Zoned for Rural/Business the house is currently set up as 
2 rental spaces w/ 4 bedrooms or office. Multiple uses. 
Listed at $339,000

94 CHURCH STREET • LENOX
Rare Commercial property in the center of Lenox. 27,000’ for 
mixed use: offices, condos, retail, apts. The 1850’s house is 
the base for redevelopment. Listed at $550,000

531 DALTON AVENUE • PITTSFIELD
5800 sq ft of open commercial or retail space includes 1250 
store front. Zoned Commercial, warehouse, storage. High 
traffic count on Dalton Ave. Listed at $375,000

526 SOUTH STREET • PITTSFIELD
Centrally located. Recently used as professional office. 2nd 
floor has 2-3 bedrooms. Listed at $189,000

1644 EAST STREET • PITTSFIELD
Nearly 18,000 sq ft of commercial/ industrial space including 
a 2000’ office area. 6 14’overhead doors, 1 loading dock, 3 
phase power. 3 acres of parking and total 95 acres.

WALKER STREET • LENOX
10 acres of residential land zoned R-1A & 3000’ house directly 
across from Cranwell Resort. Ample road frontage. Town water 
& sewer. Ready for development. Listed at $600,000

558 EAST STREET • PITTSFIELD
Formerly the home of an auto rental agency for the past 20 
years. Drive up window! Off street parking for 24 cars. Also 
available for lease. Listed at $265,000

77 PARK STREET • PITTSFIELD
Nearly 1/2 acre with 750’ office and 5000’ garage/storage 
space and 8 10x10 overhead doors. Possible lease. 
Listed at $330,000

For further information call our commercial brokerage division
at 413-698-4444 or see our website www.tuckerwelchproperties.com
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By adam hinds
Crime takes a toll on the entire commu-

nity – including the business community. 
It is expensive to combat and undermines 
a fundamental economic strategy: pro-
mote growth through broad participation 
in the economy. Elevated criminality and 
incarceration counters that by disturbing 
development, marginalizing individuals 
and preserving inequality.

Therefore, confronting crime requires 
robust police work but also smart invest-
ments aimed at prevention and expanding 
participation in the economy. One example 
is the Pittsfield Community Connection 
program, which addresses risk factors for 
delinquency at a young age.

Crime is costly. It drives up budget 
allocations devoted to police, courts and 
jails, and could lead to lost earnings for 
victims. Moreover, people consider crime 
when deciding where to live, work and do 
business. A higher crime rate or the per-
ception of high-crime areas might encour-
age newcomers to live outside the city and 
commute to work, further suppressing the 
tax base.

For business, crime discourages invest-
ments, restricts economic growth and 
imposes costs – for example, on security 
systems or increased insurance premiums 
– that could be spent elsewhere. Uncer-
tainty and inefficiencies, especially those 
induced by criminal activity, are never 
good for business. 

Therefore, reducing crime produces 
a wide range of savings and benefits for 
individual taxpayers and business owners 
while generating savings for municipal 
budgets.

The good news is Pittsfield is doing 
quite well on this front, and has experi-

enced a significant drop in violent crime 
this year and in each of the last five 
years. Property crime, however, is stub-
bornly stuck on an upward trend – par-
ticularly burglaries against commercial 
properties, which many view as linked to 
income generation for active heroin us-
ers. Despite a decline in certain types of 
crime, particular demographics in Pitts-
field still exhibit high rates of criminal 
activity and are more likely themselves 
to be victims of crime.

The majority of criminal offenders nation-
wide are under 30 years 
old, and low-income 
youth are more likely 
to engage in crimes 
that impact other peo-
ple than youth from 
higher-income fami-
lies. Pittsfield isn’t any 
different, and crime 
here is concentrated 
in neighborhoods with 
the highest poverty and 
unemployment.

The Pittsfield 
Community Connec-
tion program is a new effort to directly 
confront risk factors in the neighborhoods 
that are most disadvantaged and have 
demonstrated high involvement in crime. 
Now in its second year of funding through 
a statewide grant, this city-administered 
program has been significantly expanded 
with increased staff and action.

Pittsfield Community Connection now 
has three outreach workers who coordi-
nate with local social-service resources 
to ensure that attention reaches critical 
high-risk youth in need. They will also 
be available to intervene, as appropriate, 
when potential incidents escalate.

At base, the program’s efforts are aimed 
at providing at-risk youth with alternative 
decision-making paths while also offering 
hope – particularly by ensuring access to 
education assistance, mentoring, employ-
ment opportunities and training. It means 
preparing individuals for the workforce, 
and local business leaders have an impor-
tant role to play in this process.

Alongside the program’s outreach work-
ers, neighborhood-level caretaker councils 
are being established in neighborhoods 

with a high number of disadvantaged 
youth. They will work out of family-based 
community centers to integrate service de-
livery and promising prevention programs. 
Most importantly, moms will be able to 
advocate for their needs, support each 
other, and do what it takes to ensure their 
kids are safe and have the resources they 

need for a fair shot.
Those who argue 

incarceration alone is 
sufficient to confront 
crime are correct that 
crime rates nation-
wide are at a record 
low at a time when 
incarceration has 
soared. However, 
that ignores other 
contributing factors 
to decreased crime, 
such as the wan-
ing crack epidemic 

that drove up criminality in the 1980s and 
1990s, among others.

Moreover, expanded incarceration 
comes at an extremely high cost on 
society. Massachusetts spends $47,000 
per inmate each year, and the Patrick 
Administration estimates we will have to 
spend nearly $2 billion statewide in the 
next seven years on new prison units to 
support current criminal justice policies. 
That’s a significant diversion of funds that 
could be used for vital public goods such 
as education, local aid and job creation. 
Research also indicates incarceration may 
impede economic and marriage prospects 
among former inmates, which increase 
their poverty levels and impacts families 
including by increasing behavioral prob-
lems amongst their children.

In the process of advancing economic 
development, we need to make sure the 
entire community is involved; it helps 
grow our economy and contributes to 
safety. Pittsfield Community Connection 
represents an active effort to prevent youth 
from choosing crime and prepare them 
for the workforce. But addressing the full 
range of risk factors requires community-
wide commitment and participation.

To learn more about Pittsfield Com-
munity Connection and our activities in 
the city, please contact me at ahinds@
pittsfieldch.com.◆

sOunDinG board
prevention-based public safety policy 
can help promote economic growth

Adam Hinds is pro-
gram coordinator for 
Pittsfield Community 
Connection, which 
addresses issues that 
lead youth to become 
involved in criminal 
and gang activity.

“Pittsfield Community 
Connection represents 

an active effort to prevent 
youth from choosing crime 
and prepare them for the 

workforce. But addressing 
the full range of risk factors 

requires community-
wide commitment and 

participation.”
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Victoria A. Cassano, MD, MPH 
Occupational Medicine 

Dr. Victoria Cassano is the new Medical Director of 
Berkshire Occupational Health & Environmental Medicine. 
She leads the team in providing enhanced and expanded 
services to client companies and in managing workers’ 
injuries and illnesses. Dr. Cassano will also see patients, on 
a consult basis, who have concerns regarding occupational 
or environmental exposures. 

Berkshire Occupational Health 
610 North St.
Pittsfield, MA 01201 
413-447-2684 

Board certified in Occupational & Environmental Medicine 
Medical degree, Uniformed Services University of the Health 
Sciences, F. Edward Hebert School of Medicine, Bethesda, MD 
Master of Public Health and Residency in Occupational 
Medicine, University of Michigan, School of Public Health 
Served as Director of Military Public Health Policy for Assistant 
Secretary of Defense-Health Affairs 
Captain, Medical Corps, US Navy (retired), served from 1980 to 
2004
For more information, call Berkshire Occupational Health, 413-
447-2684 

Malcolm J. Chisholm Jr.
Registered Patent Attorney
Patent, Trademark and Copyright Law

Serving Western Mass. Since 1992

P.O. Box 278, 220 Main St., Lee, MA • 413-243-0551
See our web site at www.mjcpatents.com

One of many historical 
properties we protect

every day.

1-800-369-3905
www.LeeAudioNSecurity.net
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By miChaeL ConForTi
Ever since it opened in 1955, the Clark 

Art Institute has been a special place in the 
Berkshires.

Situated on its idyllic 140-acre cam-
pus in Williamstown, the Clark is both a 
distinguished art museum and center for 
research, critical discussion, and higher 
education which transforms the way 
people look at and think about the visual 
arts.

But the Clark also plays a prominent 
role in the economy of Berkshire County 
and, since embarking on the fi rst stages 
of a large-scale expansion project almost 
15 years ago, its economic impact on the 
region has only grown.

In the summer of 1996, the Clark initi-
ated its summer exhibition program,
organizing shows fea-
turing the works of 
artists ranging from 
John Singer Sargent 
to Edgar Degas and 
Pablo Picasso. This 
program moved the 
Clark to the forefront
of the cultural tourism economy that is so 
important to the Berkshires. Today, with 
more than 200,000 visitors each year, the 
Clark is one of the region’s largest tourist 
attractions, second only to Tanglewood.

As programming expanded, the Clark 
began a master planning project to con-
sider ways in which the campus could be 
best utilized to serve the Institute’s needs, 
ensure the sustainability of the land, and 
provide an exceptional visitor experience 
– all while taking full advantage of our 
beautiful Berkshire setting.

In 2008, the fi rst phase of the campus 
expansion project was completed with the 
construction of Stone Hill Center, which 
provided new gallery space for exhibitions 
of non-Western and recent art, as well as 
new facilities to house the Williamstown 
Art Conservation Center.

This summer, the expansion program 
culminates with the opening of a new visi-
tor center designed by Pritzker Prize-win-
ning architect Tadao Ando, a reconceived 
and renovated Museum Building designed 

by Annabelle Selldorf, and a re-imagining 
of the Clark’s site by the landscape archi-
tects Reed Hilderbrand.

This project has been a source of signifi -
cant job creation, providing more than 300 
jobs to Massachusetts-based workers, rep-
resenting a total labor income of roughly 
$20 million. And, since 2011, the Clark’s 
project increased local and state taxes by 
nearly $1 million a year.

Far-reaching impact
The economic impact of the Clark’s ex-

pansion is not exclusively tied to construc-
tion, however. With expanded offerings 
and an improved campus, the Institute will 
be a powerful economic driver long after 
its July 4 opening.

A study conducted two years ago by the 
Boston-based Eco-
nomic Development 
Research Group Inc. 
(EDR) estimated that, 
post-construction, 
the Clark would 
contribute more than 
$500,000 per year in 

increased local and state tax revenues and 
would create up to 80 new jobs in support 
of cultural tourism in the region.

The Clark is already one of Berkshire 
County’s most popular tourist destina-
tions, particularly for those who live in 
New York, Boston, or other urban centers 
within a few hours’ drive of Williamstown. 
Yet the Institute stands to become even 
more attractive to tourists who, as the EDR 
study showed, spend roughly 40 percent 
of their budget on food and lodging in the 
Berkshires. The transformed campus will 
feature new visitor amenities, including 
enhanced dining options, expanded retail 
spaces, and grand new galleries to hold 
special exhibitions of a whole new scale 
and ambition.

In recent years, the Clark has also 
worked to attract tourists well beyond 
Berkshire County. Since late 2010, 
masterpieces from the Clark’s noted 
collection of nineteenth-century French 
paintings have traveled the world, visiting 
museums in Europe, North America and 

Asia, including the Prado in Madrid, the 
Royal Academy of Art in London, the 
Montreal Museum of Fine Arts and the 
Shanghai Museum. This tour not only al-
lowed us to share these great works with 
a worldwide audience, but also provided 
an exceptional opportunity to introduce 
visitors to the cultural riches of our 
Berkshire home.

The international tour was seen by 
more than 2.6 million people, and we 
have every confi dence that some of them 
will be inspired to visit the Berkshires to 
experience all this exceptional region has 
to offer.

Indeed, Berkshire County is home to an 
extraordinary number of internationally 
recognized cultural organizations, all of 
which collaborate in fundamental ways. 
While varied in size and scope, each of 
these organizations has become part of 
the fabric of our lives, and each partici-
pates in a mutually benefi cial cultural 
network that encourages travel to the 
Berkshires – thus stimulating economic 
growth that is essential to the long-term 
prosperity of the region.

As we prepare to introduce the world 
to the “new” Clark, we do so with high 
hopes. We have made a signifi cant invest-
ment in the region and fi rmly believe that 
the Clark can play a role in helping to 
spark new growth in the tourism economy, 
drive continued economic development 
in the Berkshires, and, above all, inspire 
people to explore and enjoy great art in an 
exceptional setting.◆

commentary

Clark’s expansion illustrates that 
arts and culture are good business

Michael Conforti is 
director of the Clark 
Art Institute, which will 
unveil the results of its 
multi-year expansion 
and renovation project 
on July 4.

This June 2 photo shows the Clark’s new Visitor Center as viewed across a section of the large refl ecting 
pool that has been installed. These and other features of the multi-year expansion and renovation project 
will be unveiled to the public on July 4. (Photo by Nick Whitman, courtesy of the Clark Art Institute)

“With expanded offerings 
and an improved campus, 

the Clark will be a powerful 
economic driver long after 

its July 4 opening.”
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By John Townes
Members of Kinetic, a student organization 

at Williams College, are working with Wild 
Oats Market in Williamstown and the North 
Adams-based Berkshire Food Project to pro-
vide an innovative way for shoppers to offer 
food assistance to their neighbors in need.

Through the new program, called Sus-
pended Groceries, shoppers at Wild Oats 
who choose to participate can purchase an 
item – on a “suspended” or deferred basis – 
from a displayed list of selected merchandise 
at the cash register while checking out with 
their own groceries.

The market keeps track of these suspended 
purchases and prints out a coupon for each 
of the items. The coupons are subsequently 
picked up by the Berkshire Food Project, a 
program that distributes food to area families 
in need of assistance.

The Berkshire Food Project, in turn, gives 
individual coupons to those seeking assis-
tance, who can then redeem them at Wild 
Oats for the corresponding item.

In addition to offering an easy way for 
shoppers to contribute to the food security of 

families in diffi cult fi nancial situations, the 
Suspended Groceries program is designed to 
provide access to produce and other perish-
able items that food banks are usually unable 
to distribute.

The items on the Suspended Groceries list 
are selected for their freshness, healthy quali-
ties and nutritional value. The initial offerings 
at Wild Oats include a carton of Feather 
Ridge Farm eggs, a 32-ounce container of 
Stonyfi eld organic yogurt, fresh broccoli, a 
10-ounce package of Cascadian Farm organic 
frozen berries, a pound of rolled oats, or a 
cup of house-made soup. Prices range from 
about $2 to $5.

In addition to the comprehensive list at 
the cash registers, these items are identifi ed 
throughout the store with small Suspended 
Groceries placards.

“Suspended Groceries is a ‘fi rst’ in the 
area, if not the country,” said David Durfee, 
general manager of Wild Oats, a member-
owned cooperative grocery store at 320 Main 
St. (Route 2). “The Williams students who 
developed this idea, and Wild Oats Market, 
as the fi rst grocery store in the area to imple-

ment it, hope to see Suspended Groceries 
expand and…become an integral part of 
our culture.”

Taking action on issues
The Suspended Groceries program is also 

the fi rst project to be publicly unveiled by 
Kinetic, a think tank that was formed one year 
ago by a group of Williams College students. 
With about 65 members, it is one of the largest 
student-run organizations on campus.

Co-founders Jessica Bernheim and Catha-
rine Parker, both members of the college’s 
class of 2016, explained that they wanted 
to fi nd ways that students could engage in 
projects that would have a direct and mean-
ingful impact.

“We and our friends realized that on 
campus we have a lot of very stimulating 
conversations among ourselves about vari-
ous issues,” said Bernheim. “But we were 
frustrated about the lack of tangible action 
that is taken to solve these issues. We decided 
that there was a need to create a way for 
students who are passionate about issues to 
turn ideas into action, rather than just talking 

about them. So we decided to form Kinetic as 
a forum to design projects that offer positive 
solutions to deal with these issues.”

They recruited other students and formed 
Kinetic as an independent campus organi-
zation, based out of the college’s Center 
for Learning in Action. “We wanted to get 
students with a wide variety of backgrounds 
and majors involved, to stimulate different 
types of projects,” said Parker.

The group established a method for devel-
oping projects. Several small teams were set 
up to focus on specifi c issues such as food 
security, sustainable agriculture, energy 
conservation, the juvenile justice system, and 
childhood exercise, among others.

“Each team spent a semester studying 
their issue deeply and then brainstorming 
to come up with strategies for projects that 
would address them,” said Bernheim. “Then 
the teams started developing and planning 
the projects.”

Bernheim and Parker formed a team on the 
issue of food security, and focused on the goal 
of ensuring that people have access to healthy 
food regardless of their fi nancial situation. 

students turn ideas into action with suspended groceries program

GOODideas

Williams students Catharine Parker and Meg Richardson join Wild Oats general manager David Durfee in displaying broccoli, eggs and yogurt – some of the initial food items included in the new Suspended Groceries 
program. Rising juniors Parker and Richardson are members of a team that came up with the food assistance concept as part of their involvement in Kinetic, a student-led think tank launched at the college last year.
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Their team also includes fellow students Meg 
Richardson ’16 and Lucas Elek ’17.

The idea for Suspended Groceries grew 
out of a “suspended coffee” tradition in 
Italian coffeehouses, where people bought 
two drinks – one for themselves and one 
anonymously for a less fortunate individual 
who may not be able to afford the purchase. 
That tradition has spread to many regions 
worldwide, with several online sites dedi-
cated to the practice.

“We came across an article about that on 
the Internet,” said Parker. “It’s a great idea, 
and we decided to see if it could be extended 
to the setting of grocery stores to support the 
goal of increasing food security.”

They contacted the Berkshire Food Project 
about serving as a distributor of coupons. 
That organization – which also was started 
by Williams students in 1987, and which 
today serves a free noontime meal every 
weekday at the First Congregational Church 
in North Adams, as well as providing other 
food assistance – agreed to participate in 
Suspended Groceries.

The students also began discussing the 
idea with grocery stores to solicit their 
participation.

“They called Wild Oats and then presented 
their concept to us,” said Durfee. “We loved 
the idea. It’s straightforward and is something 
that we could implement easily, so we agreed 
to participate.”

Durfee said what he finds appealing is 
the direct nature of the Suspended Grocer-
ies program.

“The concept of making a donation at the 
cash register for causes is not new,” he said. 
“But what’s interesting about Suspended 
Groceries is that it involves a specific item. 
A customer knows that if he makes a sus-
pended purchase of a dozen eggs, someone 
is going receive a dozen eggs. There are no 
other expenses that are coming off the top 
of the donation.”

He also likes the idea of keeping the 
number of grocery items relatively limited. 
“Actually, there are only six items that we 
have listed, and that seems about right in terms 
of giving people options – but not too many 
options – on what to purchase,” he said. He 
said he anticipates that the product list will 
vary and rotate over time.

Durfee said Suspended Groceries, which 
started at the beginning of May, has garnered 
a positive response from customers in its first 
month. Asked which item on the Suspended 
Groceries list was the best-seller to date, he 
replied: “Eggs, far an away, have been the 
most popular purchase.”

He noted that the program is being in-
troduced to the co-op’s members and non-
member shoppers through in-store posters, 
email newsletters and other means.

“People are often in a rush to get in and 
out of the store, and may not notice or ask 
about the list at the register,” he said. “But 
awareness of the program should grow gradu-
ally over time.”

Putting coupons to use
Valerie Schwarz, director of the Berkshire 

Food Project, is also a fan of the Suspended 

Groceries program. “I see it as a great idea 
that has the potential to grow into something 
much bigger,” she said.

Schwarz noted that in the first month of 
involvement with the program, she has been 
focusing on distributing coupons to families 
with children who come to the Berkshire 
Food Project for regular assistance.

Coupons have also been distributed to 
young parents who take a course in cook-
ing and nutrition that Schwarz offers in the 
church’s kitchen. 

“We bought all of the ingredients [on the 
Suspended Groceries list] and made a meal 
of them in the class,” she said, explaining 
that people are often unfamiliar with healthy 
cooking techniques and ingredients. “Some 
people have never cooked with fresh broc-
coli, for example.”

In implementing the program at the 
Berkshire Food Project, Schwarz pointed to 
a logistical consideration that has arisen.

“Transportation can be an issue for some 
people in terms of getting to Wild Oats to 
use the coupons,” she said. She is looking 
at coordinating with Berkshire Rides, a lo-
cal transportation service, to resolve this 
complication.

Schwarz said she was also planning a 
“field trip” to Wild Oats with some coupon 
recipients in mid-June to introduce them to 
a store which some may never have shopped 
in. “We want to make it a fun event instead of 

something where they might feel intimidated 
going there,” she said.

Schwarz suggested that some of these 
issues would likely be mitigated if the Sus-
pended Groceries program grows beyond 
Wild Oats to include participation by other 
supermarkets in the region.

Bernheim and Parker said that they are 
working to expand the program into other 
stores, both in the local area and outside of 
the Berkshires. In addition to personal direct 
contact, they are setting up a Facebook page 
and are using other methods to promote the 
concept.

“Our goal is to set up a model that can be 
done anywhere, based on the participation 
of local community food organizations and 
stores,” said Bernheim.

“Working with Wild Oats is a great way 
to start with this,” added Parker, noting that 
the store’s relatively small scale and com-
munity focus make it a good proving ground 
for Suspended Groceries. “But we think it 
can also work well within larger stores and 
supermarkets as long as there’s a willingness 
to get behind the concept.”

Rising juniors Bernheim and Parker 
said they plan to continue working on its 
development while they are at Williams, 
and most likely beyond. “I’ve really become 
interested in food security, and I definitely 
want to continue to pursue that after college 
too,” said Bernheim.

She added that other members of Kinetic 
have a similar commitment about the issues 
they are engaged in. “All of the members of 
Kinetic are passionate about social change,” 
she said.

While Suspended Groceries is the first 
project to be put into place and implemented 
publicly, other initiatives are in various stages 
of development. For example, another team 
is preparing a project aimed at helping to 
increase energy conservation at Williams and 
reducing the college’s carbon footprint.

Bernheim noted that Kinetic is based on the 
concept of social action, and is non-partisan 
and non-political.

“This is influenced by the social enterprise 
movement,” she said. “The political process 
and public policies are important too, but the 
private sector offers a direct way that people 
can have a direct and positive impact for 
social change.”◆

Valerie Schwarz, director of the Berkshire Food Project, holds some of the Suspended Groceries coupons 
that her organization is distributing to people seeking food assistance. While a strong advocate of the 
program, she says its initial implementation has pointed to some transportation and other logistical issues 
that can complicate the process of redeeming the coupons at Wild Oats for some recipients.
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After handling a Mother’s Day tally of 258 guests, Craig Bero enjoys the relative calm of the following Monday, the day of the week that his new Housatonic cafe is 
closed. He says the strong response to Pleasant & Main reflects his intention to make the cafe and general store appealing and affordable for local residents.

Pleasant & Main Cafe
continued from page 1

Bero explained that he had regularly visited 
the Berkshires, and also made frequent trips 
to neighboring Columbia County in New 
York to buy food for his restaurants.

Last autumn, he and a friend took a jaunt 
to Housatonic on one of these buying trips.

“I’d always loved Housatonic, and, when I 
saw that this space was vacant, I instantly felt 
that this is exactly where I wanted to be,” he 
said. “I contacted the owners of the building 
to find out more. So, we had already talked 
about leasing this. Then, when my rent in 
New York was raised, I made the decision 
to actually do it in one day.”

While he is the on-site manager, Bero has 
two partners in the business. They include 
Charif Adlouni, a friend who operates a 
restaurant in New York, and Pascale Rossi, 
another friend who lives on the Mediter-
ranean island of Corsica.

“I’m the one who works here on a daily 
basis, but they were instrumental in designing 
it and setting it up, and they are very involved 
in it,” said Bero.

Bero said their goal from the beginning was 
to operate a cafe and store that would serve 
the local community in Housatonic and that 
would reflect the town’s traditional identity 
– and the budgets of local residents.

That is also shown in the cafe’s name, 
which comes from its location at the junction 
of Pleasant and Main streets in the village’s 
central business district.

“I realize that a natural reaction might be 
that I’m another New Yorker who has decided 
to come to the Berkshires and impose an 
expensive, trendy business here,” he said. 
“But, hopefully, once they come in, they’ll 
realize that’s not the case at all. My goal is 
simply to operate an affordable and friendly 
cafe that serves great food to the local com-
munity and is reflective of the town.”

Bero added that, while he has spent much of 
his adult life in New York and had long enjoyed 
the city, he is a product of a small town.

“I grew up on a farm in a very rural area 
in northern Wisconsin, in a town that is very 
much like Housatonic,” he said. “I think 
that’s why Housatonic appealed to me so 
much. And one great thing about being in the 
Berkshires is that you can still have access to 
the kind of cultural activities that I enjoyed 
in New York.”

He also noted that his family was involved 
with the food business, and that he had 
majored in agriculture at the University of 
Wisconsin.

“One of our goals is to use locally sourced 
food as much as possible,” he said. “With my 
background, that comes naturally. I did that 
in New York, too. ”

He noted, however, the challenge that ex-
ists in striking a balance between the use of 
locally sourced food and their determination 
to be in an affordable mid-price range. He 
said they will integrate as much local fresh 
and natural food as possible, but it will not 
be exclusively oriented to that.

“While I can’t serve $35 all-natural steaks, 
we can offer a great breakfast with fresh eggs 
and local sausage on the side,” he said.

Bero added that he has contacts with farms 
in the region from his previous restaurants, 
and he also plans to use imagination to find 
the best deals on fresh food. There is also 
a small garden on site that will provide 
ingredients.

“We don’t have the firepower of having 
a big-name chef or the buying power of a 
large restaurant,” he said. “But by going out 
and meeting local farmers and doing things 
like making deals to 
buy their overabun-
dance, we’ll be able 
to do it.”

To transform the va-
cant 5,000-square-foot 
space into Pleasant & 
Main, Bero spent the 
winter stripping the interior down to its basics 
and remodeling it.

He noted that in its more distant past the 
space had been a hardware and general store. 
“It’s always an interesting challenge to take 
an empty space and develop something from 
it,” he said. “In this case, we let the history 
of the space define what it would be, based 
on the aesthetic of its past as a store. We 
uncovered and reclaimed many of its original 
fixtures and furnishings.”

The interior incorporates this mix of its 
identity as a 45-seat cafe and its historic and 
current role as a store. The tables and chairs 
share space with shelves, old counters and 
other items that display its retail wares, which 
include an eclectic assortment of items, such 

as penny nails, fishing gear, antiques and 
penny candy, among others.

A garden to the rear of the building – 
enclosed on three sides by the remaining 
foundation of a former barn, and covered 
by a natural canopy of large shade trees – is 
being eyed for additional seasonal seating 
and other events.

The business currently has a staff of four, 
who have moved from New York with Bero, 
including his longtime chef.

Initially the cafe has been primarily orient-
ed to breakfast and lunch service. In addition, 

it serves “community 
suppers” on Thursday, 
Friday and Saturday 
evenings.

Pleasant & Main 
(413-274-6303 or www.
pleasantandmain.com) 
is open from 7 a.m. to 3 

p.m. Tuesday through Friday, from 8 a.m. to 
3 p.m. on Saturday, and 8 a.m. to 2 p.m. on 
Sunday (it is closed Monday). On Thursday 
through Saturday, it reopens from 5:30 to 
8:30 for the community suppers.

The daytime menu features a mix of basic 
comfort food with specialized touches. It 
includes breakfast staples such as omelettes, 
eggs benedict and sides as well as crepes, 
sandwiches, burgers, salads and soups, along 
with pastries and other items.

Prices range from $5.50 for two eggs 
and bacon, ham or sausage or a quiche of 
the day to $6.50 for pancakes to $12.50 for 
a fully loaded New England Sampler Plate 
with eggs, meat, pancakes and other items. 
Sandwiches range from $7.50 for an egg 
salad to $10.50 for a Cheeseburger Platter, 
and salads are from $5 to $9.50.

The community supper is priced at $15, 
which includes soup or salad and a main 
course or $20 with dessert. The dinner menu 
features rotating main courses.

The cafe does not have a liquor license, 
although Bero said they may seek a wine 
license at some point.

He noted that the hours are likely to be 
expanded in the coming months. “I’d also 
like to open late evenings as a place where 
people can go after Tanglewood or other 

events and relax,” he said. “We’re not trying 
to become a full-fledged nightspot, but just 
offer a relaxed gathering place.”

He emphasized that the plan is to start 
modestly, and evolve over time.

“We’re keeping things limited at first, so 
we can get what we’re doing down right,” 
he said. “Then we’ll take additional steps 
gradually.”

Bero said the initial response has been 
very encouraging.

“It’s already been an amazing and reward-
ing experience,” he said. “The people in the 
town have been extremely welcoming and 
enthusiastic about this. It’s been much more 
powerful than I expected. I’ve been involved 
with many restaurant openings, and in all 
honesty I’ve never experienced anything 
like this.”

One measure of this early response came 
on Mother’s Day, when Bero said the cafe 
seated a total of 258 guests.

“That was such an incredible day,” he 
said, noting in particular that, throughout the 
course of service, the streets outside the cafe 
were rarely crowded with parked cars. “So 
many of the people who came that day came 
[by foot] from the surrounding neighborhood. 
That’s a great thing for us to see.”

While the local clientele is key, Bero said 
the cafe is also attracting people from other 
communities in the area. “We assumed that 
we’d only be attracting people from Housa-
tonic, but word of mouth has been spreading, 
and people have been coming in from all over 
the Berkshires,” he said.

Bero said he does not know what to expect 
when the tourist season starts. “I know that 
the summer here is a whole different ball 
game,” he said. “I don’t know what’s going 
to happen, or how that will affect us. We’ll 
have to wait and see.”

He noted that his major concern is for the 
cafe to continue to be oriented to the local 
population, even if there is an influx of visi-
tors and second-home owners.

“One of the things we’re doing is issuing 
Housatonic Cards to local customers,” he 
said. “That means if you show your card, 
you’re going to get priority treatment when 
you come in.”◆
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“My goal is simply to operate 
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cafe that serves great food to 
the local community and is 
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By John Townes
While dining out is enjoyable and conve-

nient, an average restaurant meal can be a 
nutritionist’s nightmare – containing almost 
a full day’s worth of calories and fat, along 
with high levels of sodium.

A program in central and southern 
Berkshire County, called the Healthy Dining 
Options campaign, is encouraging restaurant 
owners to offer alternatives for customers 
based on guidelines for nutrition and safe 
ingredients.

The program is sponsored by Be Well 
Berkshires as part of Mass in Motion, an 
initiative of the state Department of Health to 
encourage healthy eating and active living.

Also participating is the Healthy Living 
partnership of the city of Pittsfi eld.

The program has signed up a number 
of area restaurants for the program and is 
continuing to recruit more.

Participating restaurants agree to offer 
designated menu items that meet specifi c 
criteria.

These criteria include offering fruit and 
vegetable options as alternatives to French 
fries or other fried food; 
a substitution of salad 
or vegetables as a side 
at no extra cost; clearly 
labeled menu items that 
are low-fat, low-calorie, 
lower sodium and trans 
fat free; a choice of 
1-percent or skim milk, if milk is on the menu; 
and smaller portions of entrees for a reduced 
price, or a half-meal to-go option.

For example, Pasquale Arace of the High-
land Restaurant stated that his downtown 
Pittsfi eld restaurant will be adding grilled 
fi sh and chicken dishes, to appeal to diners 
looking for healthier options.

The program is promoting these restaurants 
with the Healthy Dining designation on their 
website and other means. The restaurants can 
also place signs and decals on site.

Restaurants in Pittsfi eld that have signed up 
for the program so far include Baba Louie’s, 
Bagels Too, Flavours, the Marketplace Cafe, 
On a Roll, the Berkshire Medical Center 
cafeteria, Hot Tomatoes, the Highland Res-
taurant, and Dottie’s Coffee Lounge.

In other towns, participating restaurants and 
food service operations include Alta, Bistro 
Zinc, Firefl y, Kitchen on the Commons, and 
Shots Cafe in Lenox; Chez Nous Bistro and 
Perigee in Lee; Elm Street Market, Main Street 
Cafe, the Red Lion Inn and Widow Brown’s 
Tavern in Stockbridge; and Baba Louie’s, 
Fairview Hospital cafeteria, and Bard College 
of Simon’s Rock in Great Barrington.

There is a YouTube video with local chefs 
explaining the program at www.youtube.
com/watch?v=icwhcZdOZAU.

The healthy dining initiative brings to-
gether two regional health initiatives: Healthy 
Pittsfi eld and Be Well Berkshires.

Healthy Pittsfi eld is a community part-
nership in the city. It includes the Pittsfi eld 
Board of Health and the Health Department, 
and a steering committee comprised of about 
30 representatives of other organizations. In 
addition to Be Well Berkshires, participants 
include Berkshire Health Systems, the 
YMCA, the Nutrition Center, local schools, 
restaurants and other city departments, 
among others.

Its goals are to promote healthy eating 
and to make it easier for Pittsfi eld citizens 
to lead an active lifestyle through promoting 
existing programs and creating new and safe 
ways for community members of all ages to 
be active.

“Our mission is to develop and complement 
community-based initiatives to improve the 
health and quality of life for residents of the 
city,” said Gina Armstrong, the city’s director 
of public health. “We’re pooling our resources 
together for collaborative efforts.”

Armstrong said the program targets 
activities that will help to promote health, 
without involving large expenses. It has 
four basic areas of focus: healthy eating, 
tobacco-free living, mental health well-
being, and active living. It conducts a va-
riety of educational programs and activities, 
and is working to disseminate information 
online (www.cityofpittsfi eld.org/city_hall/
health_and_inspections/healthy_pittsfi eld) 
and through other venues.

Partners are working to create sustain-
able environmental changes that promote 
active living, coordinate related programs 

and events, and cre-
ate “Safe Routes to 
School” initiatives, 
among others.

For example the ac-
tive living group is 
helping to coordinate 
the June 19 3rd Thurs-

days celebration, which has as its theme 
Healthy Pittsfi eld. The evening will include 
a community run and walk called 1000 Miles 
of Health.

Healthy Pittsfi eld also created a marked 
downtown walking loop a couple of years 
ago, and is currently planning to unveil a 
second walking loop in the Morningside 
neighborhood.

Armstrong said public participation in 
Healthy Pittsfi eld is encouraged. “We wel-
come people to contact us and attend one 
of our meetings and see what we’re about,” 
she said.

For information, contact Armstrong at 
413-499-9411.

Be Well Berkshires, meanwhile, is a proj-
ect that was funded by a grant from the state’s 
Mass in Motion program. It is scheduled to 
continue until September, although plans 
are to apply for another grant to extend it 
beyond that, according to project coordinator 
Karen Rowe.

The program was established in 2009 and 
was originally based at the Tri-Town Health 
Department in Lee. It has since moved under 
the auspices of Berkshire Health Systems.

Be Well Berkshires covers several com-
munities in central and southern Berkshire 
County, including Pittsfi eld, Lee, Lenox, 
Stockbridge and Great Barrington. (The 
northern section of the county is covered by 
a separate Mass in Motion program.)

“Our primary focus is to encourage healthy 
eating and active lifestyles, to promote 

Initiative recruits 
area restaurants 
to join in healthy 
dining campaign

wellness and to reduce obesity and chronic 
diseases,” said Rowe.

It has a steering committee that includes 
Berkshire Community College, local health 
departments, the Berkshire Regional Plan-
ning Commission and Berkshire Health 
Systems. It also works with other community 
organizations.

One of their upcoming activities is a pro-
gram called Calories to Burn, which is being 
undertaken in the coming weeks through an 
arrangement with Berkshire Community Col-
lege and Baba Louie’s Pizza in Pittsfi eld.

“Berkshire Community College contrib-
uted passes to its fi tness classes,” explained 
Rowe. “When people buy a meal at Baba 
Louie’s during the program, they’ll be 
entitled to a coupon to attend one of those 
classes for free.”

Rowe added that it is a pilot program. 
“If it is successful, we’d like to expand it,” 
she said.

Another focus of Be Well Berkshires is 
on healthy design. “We promote policies to 
promote features like safe bike routes and 
walking paths,” she said.

Other initiatives include working with 
schools to promote healthy nutrition and 
working to promote smoke-free housing.

For information about Be Well Berkshires, 
contact Rowe at 413-445-7028.◆

A YouTube video features David Barile of On A Roll Cafe and several other participating restaurant owners dis-
cussing the Healthy Dining Options campaign coordinated by Be Well Berkshires and Healthy Pittsfi eld.

“Our primary focus is to 
encourage healthy eating and 

active lifestyles, to promote 
wellness and to reduce obe-
sity and chronic diseases.”

www.EnergeticLandscaping.com
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inDustrY issues

By John Townes
The City of Pittsfield and the Pittsfield 

Economic Development Authority (PEDA) 
have reached an important goal in the plan 
to build a 20,000-square-foot Life Sciences 
and Innovation Center in the William Stanley 
Business Park.

In May, Gov. Deval Patrick and the Mas-
sachusetts Life Sciences Center (MLSC) 
announced approval of a $9.7 million capital 
grant for construction of the facility, which 
is envisioned as a central resource to attract 

businesses in the life sciences to the Berk-
shires, and help to bolster that sector as part 
of regional economic development.

The grant is higher than the $6.5 million 
that the project had originally been allo-
cated, and the actual money is expected to 
come earlier than the anticipated schedule 
of 2017.

While there are still many steps and vari-
ables, the announcement means that it is 
possible construction could begin as soon 
as 2015, according to 
Corydon Thurston, 
executive director of 
PEDA.

“The state approved 
of our plans, and it 
provided more funding 
for the entire project 
than the original earmark,” said Thurston. 
“That allows us to move forward to the next 
stages of financing, planning and preparing 
for actual construction.”

The concept for the center has also been 
broadened from its original plan. Initially it 
was focused on providing space and facilities 
for emerging life science and biotech compa-
nies that had completed their initial research 
and were moving towards commercial de-
velopment of their products.

That will continue to be a core part of the 
center’s mission.

However, PEDA is also expanding on that, 
with the center now also envisioned as a 
shared resource for new and established com-
panies in other sectors that are involved with 
related products and services in the field’s 
supply chain, according to Thurston.

PEDA is a quasi-public agency created by 
a special act of the Massachusetts Legislature 
to redevelop approximately 52 acres of the 
former General Electric Company industrial 
property in northeast Pittsfield.

PEDA has been pursuing the life sciences 

center as part of its broader plan to develop a 
mixed-use industrial park there to stimulate 
regional economic development.

The state is investing $1 billion over 10 
years in the growth of the state’s life sci-
ences supercluster under the Massachusetts 
Life Sciences Initiative. Since 2008, the 
MLSC has awarded or committed more than 
$520 million for new educational, research 
and manufacturing space and thousands 
of jobs.

In 2008, the state 
earmarked $6.5 million 
for the PEDA facility 
through the MLSC. 
Since then, PEDA has 
been developing a busi-
ness plan to submit as 
part of the process to 

release the funds for the project.
Early this year, PEDA submitted the final 

report on its feasibility study, which was 
prepared by consultant Rod Jané of New 
England Expansion Strategies. The MLSC 
approved of the plan and advanced the pro-
cess of releasing the funds for it.

The MLSC award includes $7.7 million 
for building design and construction and 
$2 million for equipment, including state-
of-the-art tools for precise measurement, 
precision analysis and microscopy, and rapid 
3D prototype printing.

Thurston said the additional funding 
from MLSC was due to a combination of 
circumstances.

He explained that MLSC allocates por-
tions of the larger statewide fund annually, 
and PEDA originally anticipated that it may 
have to wait until 2017 before receiving any 
actual funds. PEDA’s plan was to seek gap 
financing to allow the plan to proceed in the 
interim, and to cover the difference between 
the projected overall costs of just under $10 
million and the $6.5 million earmark.

“However, some of the other projects 
around the state have been lagging in their 
development process, which has freed up 
some of the currently available money,” said 
Thurston. “That helped to move our project 
forward more quickly.”

Thurston added that this will also ease the 
need for gap financing, because money will 
be made available as invoices for the project 
are received.

“There are still reviews and approval 
we’ll have to go through, and we’ll have to 
satisfy benchmarks as we go along,” he said. 
“But it will allow us to move forward more 
rapidly, and also begin to leverage the funds 
to generate a revenue stream.”

Thurston praised the support the project 
has received from the state. “We are espe-
cially grateful for the patient and thoughtful 
guidance of Dr. Susan Windham-Bannister, 
MLSC president and CEO,” Thurston said.

Levels of participation
Once in operation, the innovation center 

will be a self-sustaining entity with private-
sector support. The operating budget will 
be funded through memberships, usage fees 
and rental income from labs, clean rooms 
and offices.

Thurston said that the business model 
incorporates three levels of participation. 
The core membership will include a broadly 
based group of companies and institutions 
who have an interest in the facility’s pur-
pose, and will use facilities there on an 
ongoing basis.

Equipment and facilities will also be avail-
able for short-term “pay for play” rental, 
based on an hourly rate.

In addition, the center will include incuba-
tor office and lab space for companies that 
would locate there as tenants on a longer-
term basis. 

So far, PEDA has secured membership 
commitments from 19 private-sector com-
panies and five institutions.

Thurston said the next step will be to 
actually sign up those who have committed 
to memberships, as well as recruiting others. 
They will form a new and separate 501c3 
nonprofit corporation with its own board of 
directors, advisory board and staff to oper-
ate the center.

Once the corporation is established, the 
core membership will be actively involved 
in the subsequent planning and development, 
said Thurston. Along with choosing a formal 
name for the facility, the group will initially 
focus on selecting an architect, planning the 
other details and preparing for the ground-
breaking.

If the remaining steps go smoothly, of-
ficials anticipate that construction can begin 
by the summer of 2015.

The center is designed to provide a site for 
shared research, early-stage production and 
commercialization, and workforce training 
for businesses in the biotechnology and life 
sciences sector.

Under the revised and expanded plan, 
that also includes businesses such as plastics 
and advanced materials companies or other 
firms that make packaging, medical devices 
and other products and services used in the 
research, testing and manufacture of medi-
cines and other products of the life sciences 
industry.

The idea, said Thurston is to provide a 
space where these related businesses can have 
access to clean rooms and other equipment 
to develop new products. It will also provide 
a setting where the suppliers can work with 
individual biotech firms to develop and pro-
vide products tailored to their specifications 
and requirements.

Thurston said, for example, that a biotech-
nology firm that is preparing a new drug for 
market could work in partnership with a local 
plastics firm that makes medical devices.

“They could work together to develop the 
product including its packaging and delivery 
system,” said Thurston.

Thurston added that the need and value 
of this type of partnership was identified in 
Jané’s feasibility and marketing studies for 
the center.

“This is well positioned to create a so-
phisticated R&D center for collaborations 
between life sciences and businesses in the 
supply chain,” said Thurston. “That nucleus 
will both attract start-ups and will also help 
existing businesses in the Berkshires to 
expand and grow.”

PEDA’s vision for the project gained some 
important exposure recently when Jané was 
selected to serve as a panelist at the 3rd An-
nual Capital Region Commercialization of 
Life Sciences Innovation Day. Held on June 
6 at the corporate headquarters of Albany 
Molecular Research Inc., the conference 
showcased life science research and brought 
together innovative biotechnology research-
ers and institutions.

Thurston noted that Jané’s participation 
in the event’s Regional Biotechnology De-
velopment panel gave him “the opportunity 
to reach out to a large industry sector in the 
Capital District and make them aware of who 
we are and what will be available for equip-
ment access and collaborative partnerships 
within our new Life Sciences and Innovation 
Center here in Pittsfield.”◆

Funding approval breathes new life into key peda project
$9.7 million state grant goes 
toward construction of Life 
sciences & Innovation Center

“This is well positioned to 
create a sophisticated R&D 
center for collaborations be-
tween life sciences and busi-
nesses in the supply chain.”
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the region can adapt to contemporary and 
anticipated trends and issues, including those 
that are local and regional as well as ones on 
a national and global scope.

It encompasses almost all aspects of life in 
the Berkshires, with extensive individual sec-
tions dedicated to the Economy, Housing and 
Neighborhoods, Food and Agriculture, Con-
servation and Recreation, Land Use, Climate 
and Energy, and Infrastructure and Services.

Sustainable Berkshires was prepared by 
the BRPC staff in a process that utilized 
detailed research, volunteer committees fo-
cused on each topic, public meetings, surveys, 
available data and other sources.

The individual reports were consolidated 
into the overall master plan, along with an 
executive summary and vision statement.

One of the underlying challenges identi-
fied in the report involves addressing the 
anticipated continuing long-term decline of 
the county’s population, and the ongoing  de-
mographic shift to an older populace. Related 
to that is the need to retain and attract younger 
people, and to provide education, workforce 
training and other systems to match the quali-
fications of the population with the needs of 
employers (this topic was the focus of the first 
article in the may 2014 BT&C).

In each of the subject areas, the report 
includes many specific recommendations.

Many of the recommendations and obser-
vations are related to familiar long-standing 
goals, or more recent ones that have a high 
profile, such as an emphasis on education 
and workforce development to create a closer 
fit between the skills of local residents and 
those needed by employers.

Others ideas have been less talked about, 
including innovative approaches to achieve 
specific goals.

One potential strategy, for example, is 
to expand the established land-trust model, 
which has traditionally been associated with 
preservation of open space, to underwrite 
land costs for economic initiatives. Under 
this concept, community-based organizations 
acquire land, take it out of the real estate 
market and use it for purposes that are based 
on shared goals.

“This model helps take the real estate 
value appreciation out of the equation to 
help facilitate site reuse of higher-cost land 
for housing and commercial development,” 
he report states.

The Economy section notes that the 
Berkshire region (the Pittsfield Metropolitan 
Statistical Area) had an economy of $5.4 
billion in gross domestic product in 2012, 
which reflected a slight uptick from 2011 after 
five years of stagnant conditions dating back 
to the Great Recession. The local economy 

sustainable Berkshires
continued from page 1

Table E5 from the Economy report lists “Entities Providing Business Support and Development Services.”

Economy Element 

E-32 
 

Business Attraction and Retention 

Together, the groups listed above, offer a number of business attraction and retention programs and 
services. 

Table E4:  Entities Providing Business Attraction and Retention Services 

 

 

 

 

Business Support and Development 

Together, the groups listed above, offer a number of business support and development and services. 

Table E5:  Entities Providing Business Support and Development Services 

  Economic Services A
tt

ra
ct

io
n/

R
et

en
tio

n 

M
ar

ke
tin

g 
(G

en
er

al
) 

R
ec

ru
itm

en
t 

Ev
en

ts
 

T
ax

 In
ce

nt
iv

es
 

Sp
ac

e 
Fi

nd
er

 

Bu
si

ne
ss

 R
ec

ru
itm

en
t 

D
at

a 

Bu
ild

in
g,

 S
ite

s,
 In

fr
as

. 

G
ra

nt
s/

Lo
an

s 

Bu
si

ne
ss

 D
ev

el
op

m
en

t 

N
et

w
or

ki
ng

 

St
at

e 

Mass Development               X X     

MA Office of Business Development X     X   X           

MA Office of Travel & Tourism   X                   

MassWorks               X       

Mass Alliance for Economic Development         X X           
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1Berkshire X         X X         

Berkshire Chamber of Commerce   X     X   X X     X 

Berkshrie Creative                     x 

Berkshire Visitors’ Bureau   X                 X 

Berkshire County Regional Employment Board     X       X   X     

UMass Small Business Development Center                   X   

Pittsfield Economic Revitalization Corp                  X X   

Berkshire Enterprises (BCC)                 X X   

Berkshire Works     X           X     

Berkshire Regional Planning Commission             X X       

Multicultural Bridge                     X 

Berkshire Grown (Keep Berkshires Farming)   X     X         X X 

Berkshire Film and Media Collaborative                       
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Carrot Project                 X X   
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CDC of South Berkshire               X       

Southern Berkshire Chamber of Commerce   X                   

Northern Berkshire Chamber of Commerce   X                   

Fire and Water Districts               X       

Franklin County CDC                 X X X 

Northern Berkshire Industrial Park & 
Development Corporation               X       

Lo
ca

l 

Local Chambers (Lee, Lenox, Williamstown)   X                   

Town/City Governments X     X X X X X       

Pittsfield Economic Development Authority               X       

Lee CDC               X       

KEY ISSUES AND OPPORTUNITIES 

Emerging Sectors Opportunities for Economic Growth 

Throughout prior assessments, group discussions, and this planning process, there is a sense of 
opportunity to be captured in certain sectors.  This includes local agriculture and food products, high-
tech manufacturing, health care related to growing senior needs, and small business development.  This 
plan and its recommendations works to set the stage to make that growth possible. 

Broadband Offers New Opportunities, But Need To Prepare In Order to Capture 

Broadband expansion to the region is the single largest infrastructure investment in the region in a long 
time.  In order to capture the benefits of this new resource for business development, improved 
efficiency, and greater connectivity to outside markets, the region needs to prepare.  Preparation 
includes business and other leaders and workers learning more about on-line tools and options which, 
with some areas still being served by dial-up, have until now been impractical. 

Small Businesses Abound, But Region Weak on Modern Entrepreneurial Supports  

In discussions of how to support an innovation-friendly economic environment, small business and 
entrepreneurs were a major focus.  The region, like many older industrial areas, has spaces and 
programs that may be outmoded to current work trends and tools.  New spaces, such as group or co-
working situations and access to high-tech tools like 3-D printers and the like, are more relevant needs 
and ones we are currently not meeting.  Beyond physical spaces, entrepreneurs also benefit from 
networking and supports which our region does sporadically well depending on the sector or work in 
question.  This was a common theme in comments from small business owners. 

Missing Financial Tools or Products 

During discussions with small and mid-size business owners and managers, the need for certain financial 
tools was raised as a critical need.  This is particularly true of products appropriate for startup and first-
step growth.  In some cases, banks and traditional lenders do not have enough industry information to 
know how to assess risk variable (e.g., is common in certain agricultural markets).  While some 
organizations, like The Carrot Project, are stepping up to more creatively meet funding needs, the 

grew by 28 percent since 2001, compared to 
the statewide rate of 43 percent.

As part of the process of preparing the 
Economy section of Sustainable Berkshires, 
group meetings and 
individual interviews 
were conducted with 
members of the busi-
ness community.

Certain prevalent 
themes emerged, in 
terms of what is needed 
and what steps and changes should be taken 
to improve the business climate here.

Among the challenges for businesses of all 
sizes, according to the report, is the fact that, 
like many older industrial regions, available 
spaces “may be outmoded to current work 
trends and tools.”

“New spaces, such as group or co-working 
situations and access to high-tech tools like 
3-D printers and the like, are more relevant 
needs, and ones we are currently not meet-
ing,” it states.

The report notes that there is a need to 
rectify this by identifying contemporary 
workforce needs, and providing and market-

ing spaces that fit the criteria of new genera-
tions of entrepreneurs.

This need for action also applies to the less 
tangible aspects of support for entrepreneur-

ship. “Beyond physical 
spaces, entrepreneurs 
also benefit from net-
working and supports 
which our region does 
sporadically well de-
pending on the sector 
or work in question,” 

the report states. “This was a common theme 
in comments from small business owners.”

Access to resources
Among the other top items on the wish 

list of regional businesspeople is making 
permitting faster and easier to navigate. The 
report notes that municipalities, particularly 
those with little or no staff capacity, often 
struggle with economic development and 
business-friendly practices.

Another is a desire to make existing re-
sources for businesses easier to find. There 
are resources available for assistance and 
support for businesses, “but it is difficult to 

navigate the system to locate them,” accord-
ing to the report.

A third top item on the agenda is “better 
access to capital through local banks.” The 
report elaborates that certain financing tools 
and products to serve small business needs 
are lacking. It proposes a long list of specific 
and broad goals to rectify the problems. These 
include offering high-quality commercial and 
industrial spaces and sites that meet a diverse 
range of economic activity needs, and com-
municate that effectively and consistently to 
all through an open web-based platform.

Another general recommendation is to 
“improve awareness about and expand the 
range of services available to small businesses 
and nonprofit organizations.” The report also 
notes that it is important to “foster a number 
of platforms through which owners of new or 
established business and nonprofit leaders can 
meet with each other, to share information and 
provide either services or mentorship.”

In addition to promoting economic activity 
in the larger communities and urban center, the 
report also emphasizes that it is important to 
“support the economies of smaller towns and 
rural areas and recognize their role and contri-
bution to the larger regional economy.”

One goal for economic development and 
planning in recent decades has been to encour-
age a more unified regional identity and to 
de-emphasize borders and competition among 
communities in favor of a more collaborative 
approach, on the theory that what affects one 
locality will also affect its neighbors.

According to the report, there is still work 
to do on this particular front. “Regional lead-
ership for economic development [is] still 
operating in individual versus collaborative 
manner,” it states. “Economic development 
[is] still too focused on shifting jobs from 
one place to another within the region versus 
adding net new jobs.”

The report recommends changing the way 
that economic development is approached.

“Not unique to the region, but still a chal-
lenge that communities in the Berkshires 
and nationally are struggling with is shift-
ing the economic development focus to one 
of net gains,” it notes. “Much of economic 
development work and investment nation-
ally [is] focused on having regions compete 
for employers, offering attractive incentive 
packages for them to do so. What this does, 
however, is simply shift jobs from one loca-
tion to another, with no net gain.”

The report points out that “This type of 
‘game board’ pattern has been evident in the 
Berkshires, where one community recruits 
an employer to relocate from elsewhere in 
the region. Discussions for long-range eco-
nomic development focus on the need to start 
behaving more as a region and focusing on 
net gain of quality job opportunities.”

The reports that comprise the Sustainable 
Berkshires Plan are available on the BRPC 
website at berkshireplanning.org.◆

“Economic development [is] 
still too focused on shifting 

jobs from one place to anoth-
er within the region versus 

adding net new jobs.”
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By John Townes
A nonprofit organization that provides 

free legal assistance to the community is 
seeking assistance itself to maintain and 
expand its activities.

“We are looking for volunteers to help us 
out in any number of ways,” said Audrey Eve 
Schatz, founder and executive director of the 
Free Legal Clinic of South Berkshire County 
Inc. “That can include legal professionals, 
or people who are interested in staffing the 
office to answer phones and work with cli-
ent intakes. We also need people to work 
on our website, handle public relations, 
organize events, or assist in many other 
tasks. We’re also expanding our board, and 
are looking for people who are interested 
in serving on that.”

In addition to a network of area lawyers 
who work with the clinic, the organization 
has about 14 regular volunteers, plus seven 
board members. It is based in an office at 
284 Main St., Suite 7, in downtown Great 
Barrington.

The primary mission of the Free Legal 
Clinic (413-854-1955 or flcberkshire.word-
press.com) is to provide legal assistance and 
representation to people who cannot afford 
regular attorney’s fees, but are not necessar-
ily eligible for other forms of free legal aid 
from the state.

Schatz explained that, while the state 
offers free legal counsel through public bar 
advocates, not everyone is eligible for that – 
either because they do not meet the income 
requirements of earning less than 125 percent 
of the poverty level, or because their cases 
do not fit other guidelines.

“We’re here to pick up the slack,” she 
said. “Everyone should be able to have their 
full legal rights, including people who don’t 
qualify for the free counsel but can’t afford 
private attorney’s fees. At the clinic, we don’t 
turn anyone away and we don’t have income 
requirements.”

Broad scope of services
The clinic’s services include free consulta-

tions, advice and information, and referrals 
to the network of attorneys in the county 
who support the organization. The affiliated 

attorneys provide their services to referred 
clients for free, at a reduced rate, or at their 
regular fees, depending on the attorney’s 
determination of the client’s financial need 
and overall situation.

The clinic will also provide pro bono 
representation itself when possible.

“We will help in any way that we can,” 
Schatz said. “When people just have a legal 
question or want some information, we will 
do our best to provide the answer. We often 
teach people how to be their own advocate. 
We will also take on cases ourselves, depend-
ing on our availability and resources, and the 
complexity and circumstances of a particular 
case. If it’s not something that we can handle 
ourselves, we will refer them to an attorney 
with that specialty.”

While the clinic is oriented to people of 
limited financial resources, Schatz noted it 
also serves as a resource for people of all 
income levels.

“We also get calls and legal questions 

from people who have the means to afford 
an attorney, but just want some information 
or are looking for a legal specialist,” she said. 
“We’re happy to do that too.”

The clinic’s services are available to 
residents throughout Berkshire County and 
nearby areas of other 
states.

“Actually, we also 
get calls from people 
in other states like Vir-
ginia and as far away 
as California,” Schatz 
said. “They’re gener-
ally people who have 
some kind of legal 
business that involves 
Berkshire County and 
need information. They find out about us and 
give us a call.”

Schatz also has a separate law practice, 
Audrey Eve Schatz, Esq., where she practices 
family law and handles nonprofit, real estate 
and other legal matters.

She manages the clinic as a volunteer, and 
handles the intakes, with the help of a small 
staff of volunteers.

In addition to meeting with clients indi-
vidually in the office, the organization also 
conducts a public weekly outreach session 
in conjunction with a free community lunch 
held every Wednesday at the Guthrie Center 
in Great Barrington.

“Last month we saw about 27 clients in ap-
pointments, plus we generally talk to another 
40 to 50 people a week at the Guthrie Center,” 
Schatz said. (She explained that only a small 
number of people who learn of the services 
at the Guthrie Center lunch go on to become 
“intakes” for the Free Legal Clinic.)

The organization has also held clinics at 
other locations including Kripalu Center in 
Stockbridge and the Berkshire South Regional 
Community Center in Great Barrington.

Schatz said people contact the clinic for 
a variety of legal matters, both serious and 

minor. Among the more common issues are 
landlord-tenant disputes, consumer com-
plaints, family law, bankruptcy and other 
financial matters. It also will assist with 
more serious issues involving substance 
abuse, molestation, domestic violence and 
criminal matters.

“We will work with criminal cases, 
although we don’t try to duplicate or com-
pete with the services of public defenders,” 
Schatz said.

She added that the clinic also has relation-
ships with other organizations, for which they 
also provide referrals.

“A specific legal problem can be a sign of 
larger problems a person might be having,” 
she said. “For example, if someone has got-
ten into trouble because of substance abuse, 
chances are that they have a larger problem 
with that. If someone is having a problem 
with a utility company over payments, they 
are likely having other financial problems. 
If we see indications of that, we’ll also rec-
ommend them to a social services agency 
that can help them to address the underlying 
problems.”

Inspired by social injustice
Schatz grew up in West Hartford, Conn., 

and moved to the Berkshires in 1990. She 
founded the free legal clinic in 2006 while 
she was attending law school.

Schatz noted that she has been involved 
in social justice issues for most of her life. 
She said her views are partly a result of her 
natural instincts, and she added that she was 
shaped by the race riots in Hartford and 
other aspects of the generally tumultuous 
climate of the late 1960s when she was 
growing up.

“I’ve always had a strong reaction to 
injustice,” she said. “I think it’s something 
I was born with. When I see an injustice, 
it raises the hair on the back of my neck. I 
saw a need for a free legal clinic because it 
struck me as very unjust that people don’t 

have their full rights 
if they can’t afford 
legal representation. 
I tend to be a doer, so 
I decided something 
should be done about 
that.”

She added that a 
personal experience 
also influenced her 
decision to start the 
clinic. “At one point, I 

needed to have a will draw up but I couldn’t 
really afford it,” she said. “A local attorney 
offered to do it for me at a much-reduced 
fee. His kindness impacted me, and helped 
inspire me to do this.”

She talked about her idea with others in the 
community. “I asked people about the need 
for this, and they agreed that there was one,” 
she said. “People began offering to help. We 
decided to do a series of legal clinics as a 
pilot program. There was a good response 
to those, and it grew from there.”

Schatz said that the organization’s current 
goal is to expand the number of volunteers, 
as well as increase the resources available 
to the clinic.

“My ideal goal is to eventually be able to 
hire two full-time law practitioners and an 
office manager,” she said. “That would al-
low us to provide a full range of services for 
more people, and would make us a unique 
form of public service law firm. We will be 
looking at campaigns to raise funds to do 
that eventually as we build up the volunteer 
organization.”

Schatz invited those interested in support-
ing the clinic and its mission to contact her 
for more information.◆

leGalaffairs

Attorney Audrey Eve Schatz, the driving force behind the Free Legal Clinic, says a strong personal sense of 
social justice inspired her to launch the clinic eight years ago. She is hoping to expand its service capacity 
by adding to the existing corps of volunteers and tapping other resources in the legal community.

Free Legal Clinic 
seeks assistance 
to expand service
Volunteers needed at many levels 
to support social justice mission

“I saw a need for a free legal 
clinic because it struck me 
as very unjust that people 
don’t have their full rights 
if they can’t afford legal 

representation. I tend to be a 
doer, so I decided something 
should be done about that.”
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placeMarket
tOOls OF the traDe

Turn seasonal visitors into year-round customers

Deb Hastings Watson, 
owner of Business 
Marketplace (413-281-
3476 or deb@business
marketplace.com), 
provides website, 
marketing and graphic 
design services.

whole new season for kenver Ltd.
winter sports apparel mainstay in south egremont tests summer water

By John Townes
Kenver Ltd., which has been a stalwart 

winter retail business for decades, has ex-
panded its calendar and scope, and will now 
operate through the summer.

The 55-year-old store is located in a 
historic 1731 building at 39 Main St. in the 
village of South Egremont that originally 
was a stagecoach stop.

It has long been a prominent winter sports 
equipment and apparel destination. U.s. news 
and world report once described it as “a se-
rene, rambling space” and added that “there is 
no (winter sports) store in the country where 
it is more pleasant to browse and buy.”

However, for most of its history, the 
business was only open during the winter 
sports season and was closed in the warmer 
months. This year the business has made the 
seasonal leap. On May 23, the store began a 
summer schedule of operating every Friday 
through Sunday from 10 a.m. to 5 p.m.

“It’s been a long-term dream,” said owner 
Lucinda Vermeulen. “We have this beautiful 
building, and it makes sense to have it open 
throughout the year.”

She added that it also is driven by the 
store’s community orientation, which re-
flects the values of her late husband, Ken 
Vermeulen, who founded Kenver Ltd. in 
1959 and passed away in 2012. “This all 
came about because of Ken’s vision of bind-
ing community with commerce,” she said. 
“We’ve always been a very community-
minded business. Egremont is a vital town, 
and this is one way we can contribute to the 
level of activity here throughout the year.”

The store’s focus has shifted for its sum-
mer operations. While it will continue to 
sell some winter sports merchandise, it will 
be primarily oriented to bicycles and other 
seasonal sports.

Also, the shop carries an eclectic range 
of other products as an affiliated business, 
Kenver Homeworks. It sells home furnish-
ings and antiques, garden and picnic products, 
seasonal apparel and accessories, unique 
pet products, locally produced foods, native 
seeds and some plants.

For the seasonal transition, the winter 
sports section has been consolidated to one 
small portion of the store, and the other types 
of merchandise will predominate. When win-
ter approaches, the process will be reversed 

and the winter sports section will take over 
the store again.

In addition to retail sales, it is offering a 
bicycle rental service featuring a new fleet 
of KHS comfort/hybrid bicycles for adults 
and children. Rentals include half- and full-
day rates as well as three-day packages from 
Friday through Sunday. Biking accessories 
offered for rent include vehicle bike racks and 
attachable tag-along bicycle trailers.

Kenver Ltd. (413- 528-2330) was started 
by Ken Vermeulen, who was an avid out-
doorsman, woodworker and environmen-
talist. It has its roots in the Kenver Archery 
Company, a small business he started in 
Sheffield in 1956, which made matched 
arrow sets. One day, a customer asked him 
to fix a pair of broken wooden skis. That 
subsequently led to the founding of Kenver 
Ltd. as a retail sporting goods store.

“Kenver Ltd. originally sold a range of 
sporting equipment, but soon the business 
focused on skiing, which was Ken’s major 
passion,” said Lucinda Vermeulen.

Reflecting this emphasis on winter sports, 
the store was only opened in the pre-season 
and winter for most of its history.

About 15 years ago, Ken Vermeulen went 
into semi-retirement from Kenver and began 
another business, Kenver Homeworks, to 
focus on woodworking. That business crafted 
handmade custom furniture using reclaimed 
regional wood. As he became more involved 
in that enterprise, Lucinda Vermeulen took 
over active management of Kenver Ltd.

After Ken’s death, Lucinda Vermeulen re-
evaluated the business. While Kenver Home-
works no longer sells Ken’s custom furniture, 
she decided to expand that business with other 
products, and operate it in conjunction with 
Kenver Ltd. during the summer.

To celebrate the changeover on May 23, 
Kenver co-sponsored a Grand Reopening cel-
ebration in conjunction with Project Native, 
an educational nonprofit native plant farm, 
nursery and wildlife sanctuary in Housatonic. 
“Ken was a major supporter of Project Native, 
and we plan to build on our relationship with 
them here,” said Vermeulen.

She noted that the summer side of the busi-
ness will evolve, and may include additional 
days of operation during the week. “One of 
my goals is also to set up a community garden 
here next year,” she added.◆

By deB hasTings waTson
With a speed that seems unique to this 

time of year, spring is already giving way 
to summer, and the green beauty of the 
Berkshires can be seen by all who will 
visit this season! Rental houses are filling 
up with Tanglewood talent and staff, and 
all who depend upon the tourists are busy 
getting ready to reap the benefits of living 
in a destination location.

Hopefully, by now, you have begun plan-
ning how you will turn this flow of potential 
customers into ones you can do business with 
more than just once.

There are three major categories of busi-
nesses who target the tourists: hospitality, 
restaurants and retailers. Although each 
has its own advantages and challenges, 
when connecting with tourist customers, 
they all have certain things in common. 
All businesses need to know who their 
customers are: 

• Is this their first visit, or do they come 
regularly?

• Do they have a summer home or stay at 
an inn, or camp?

• Why have they chosen to visit the Berk-
shires? What attracts them most? Theatre and 
music venues? Hiking, camping, boating, 
fishing, skiing, etc.?

• Do they plan to return? If so, when?
For starters, the more you engage these 

visiting customers in conversation, the more 
you’ll learn about them, and the more they 
will remember you! If you operate an inn 
or a restaurant, you want to know when 
they’ll return so you can provide an incen-
tive to visit your business when they’re 
back in town. 

Retailers have a greater advantage when 
dealing with tourists and other visitors: 
they can purchase from you anytime from 
anywhere in the world! Did they forget to 
get enough mugs at your shop, wish they’d 
purchased something they talked themselves 
out of, wanted to have you order a custom-
ized item to have it mailed to them?

As a retailer, you can do all of the above 
for them; once you have this relationship, 
you have the opportunity to entice them 
with additional products. Hopefully, your 
website provides the ability to make spon-
taneous shopping decisions in the middle 
of the night!

For all three categories of businesses, you 
want to make sure that you obtain the visitors’ 
name and email address, at a minimum. This 
will give you the ability to market to them 
after they leave the area. Develop a brief 
survey for them to complete; don’t ask too 
much or they’ll give you none at all: name, 
email address, when they plan to return to 

the Berkshires, their interest in receiving 
coupons for future visits, etc.

Start with something this short and 
simple; you can try to get their mailing 
address, but make it optional. Besides, 
it’s cheaper to communicate with them 
electronically than by mail. Make sure 
you note “Your email address will never 
be shared with anyone for any reason!” so 
they know they can trust you not to sell 
their information. And, then, be sure that 
you honor that commitment.

With the information you collect, you 
can develop (or add to) your database of 
prospective customers for future market-
ing. This information is so valuable – be 
sure treat it as such. Use this information 
to develop relationships with prospective 
customers. Be certain to let customers know 
how they can find you on Facebook, Twit-
ter, Pinterest, Google+ and whatever other 
social media you use.

This summer is the just the beginning 
of what I hope will be many new beauti-
ful relationships for you and your visiting 
customers!◆

Store manager Aaron Malin wheels a rental bike onto the front lawn at Kenver Ltd. in South Egremont. 
Behind him is a feature rarely seen there until now – the “OPEN” sign hung out in the summertime.
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waubeeka golf Links
continued from page 1

on the course with a cold beer or other 
libation. “But, beyond that, getting that 
license in place means we can now move 
forward on some of the other things we’re 
planning here.”

The need to apply for a new liquor license, 
rather than a simple transfer of the license 
that had been in place at Waubeeka for 
many years, arose from the circumstances 
and timing in which the sale of the property 
took place.

For the past six years, the 190-acre course 
and its operations had been owned by James 
Goff, a Denver businessman who hails from 
Williamstown and whose family had long 
been prominent participants in the local 

golfing scene. Having purchased Waubeeka 
from the Stawarcz Family Estate for $4.2 
million in 2008, Goff undertook a major 
renovation and redesign of the course and 
its layout, and added 
several new features, 
including an extensive 
driving range and other 
practice areas.

While popular with 
area golfers, the im-
proved Waubeeka still 
struggled to turn a 
profit – a situation that has become com-
mon at courses around the country as the 
cost of operation rises and the number of 
players declines.

In 2012, Goff placed Waubeeka on the 
market for $5 million, citing the challenge of 
operating the course from his Denver base, 
among other factors.

A year later, in August 2013, the course 
had still not been sold, and the asking price 
was reduced to $3.5 million – with its owner 
making clear that the preference was to 

sell it for continued 
use as a golf course, 
but that offering it for 
potential residential 
development was also 
an option if it remained 
unsold by the end of the 
golf season.

Like many area golf-
ers, Deep said he was concerned about the 
potential loss of the course, which had been 
in operation since 1966. A native of North 
Adams, he owns and operates the Deep As-
sociates Insurance Agency and has long been 
involved in local real estate development.

Deep said he had little doubt that the 
scenic course with sweeping views of the 
surrounding mountains would make an attrac-
tive acquisition for residential development 
purposes. “It’s real estate, and that’s what 
I’ve always been in and what I know,” he 
commented.

A longtime member of the other course in 
town, the private Taconic Golf Club, Deep 
said he has also been a frequent player at 
Waubeeka through the years and felt it was 
a highly attractive venue for the sport. “I’ve 
always enjoyed playing there, and I thought it 
would be a shame to see it used for residential 
development,” he said.

Deep explained that he made an initial 
overture to Goff regarding purchase of the 
course last fall. That offer did not go for-
ward, and Deep said he stepped back when 
he learned that another potential deal for the 
course was taking shape.

That deal apparently fell through, Deep 
said, and in early March he received a call 
from Goff to renew discussion of Deep’s of-
fer. Within a few weeks a deal was finalized, 
and the sale was completed on March 19.

Details of the sale have not been made 
public due to a non-disclosure agreement 
between the parties, according to Deep. 
There has also been no recorded transfer of 
real estate related to the sale. When asked 
about this absence, Deep explained that the 
deal technically involved the purchase of 
two existing limited liability corporations – 
Waubeeka Golf Links LLC and Waubeeka 
Golf Land LLC – under which the business 
and real assets of the course are held, and of 
which Deep is now the sole member.

Deep also acknowledged that the deal 
does not specifically require that the prop-
erty continue to be used as a golf course or 

real estate

“I know that [Goff] was 
concerned about the future 
of Waubeeka, and I gave my 
word that it would continue 

to be a golf course under 
my ownership.”
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otherwise preclude its future use for other 
purposes. However, said Deep, his inten-
tions for Waubeeka remain clear. “I know 
that [Goff] was concerned about the future 
of Waubeeka, and I gave my word that it 
would continue to be a golf course under 
my ownership.”

Scramble to prepare for season
Aside from saving the course from po-

tential residential development for now, 
the sale came just in time to make hurried 
preparations to reopen Waubeeka for the 
2014 season.

Drawing on local connections and re-
sources, Deep put together a management 
team for Waubeeka that is headed by Vicki 
Richardello as general manager, overseeing 
all operations. “She’s a lifelong friend and 
avid golfer,” said Deep regarding Richard-
ello, a retired school teacher. “She’s also 
very good at merchandising, which will be 
very important to how we stock and operate 
our pro shop.”

Greg Tudor, the course superintendent 
under the prior ownership, was retained 
in that same position by Deep, who noted 
the “dedication and loving care” Tudor has 
brought to Waubeeka over the years. “Greg 
is always there, doing what needs to be 
done,” he said.

The 34-year-old Tudor has worked at 
Waubeeka for the past nine years and was 
heavily involved in the course redesign 
initiated by Goff.

Deep also recruited Eddie Cano as golf 

pro at Waubeeka. A 2009 graduate of Mas-
sachusetts College of Liberal Arts, where he 
was a member of the golf team that played 
on Waubeeka as its “home” course, Cano 
had served the past few years as assistant 
pro at Stockbridge Golf Club and earlier as 
an apprentice at Mount Anthony Golf Club 
in Bennington, Vt.

With about a month between the pur-
chase and the start of the season, Deep and 
his team scrambled to 
bring back many of 
the seasonal employees 
from last year before 
they took positions at 
other courses in the 
region. “We were able 
to get the entire grounds 
crew back,” said Deep. 
“If it had been any later, we might have had 
some trouble there.”

However, the timing of the sale also 
had its downside. Because the deal took 
shape well after the end of the 2013 golf 
season, there had been several months of 
uncertainty about whether Waubeeka would 
reopen for 2014.

One immediate consequence of this was 
that several of Waubeeka’s members, unsure 
whether they would be able to renew their 
memberships, joined other clubs in the 
region as winter wound down. “With the 
uncertainty about the future of operations, 
they went elsewhere,” said Deep.

So, instead of starting the season with a 
base of about 150 members, Waubeeka had 

110 on the books as of late May. “That was 
a big hit for us to take,” he added.

For those members who remain, Deep said 
they have been welcomed with the same rates 
as last year under the prior ownership. “We 
did not raise membership fees,” he noted. 
“The members are the backbone of this 
course, and we want to do everything we can 
to bring those numbers back up.”

On a positive note, he said, some former 
Waubeeka members who joined other clubs 
have also rejoined at Waubeeka. “That’s a 
nice show of support for what we’re doing, 
and a sign of just how much people enjoy 
this course,” said Deep.

Another negative consequence of the 
sale’s timing became apparent when Deep 
sought to arrange for a license to serve 
alcoholic beverages as part of Waubeeka’s 
food-service operations. Deep explained 
that, with the course still unsold at year’s 
end, Goff opted not to renew the license that 
Waubeeka had held for many years. With 
this lapse, the straight-forward process of 
transferring the license to the new owner 
was not an option.

“We had to start the process over and ap-
ply for an all-new license,” said Deep. The 
short-term implications of this included not 
only the loss of an important revenue stream 
for the course’s first full month of operation, 
but also a delay in some of the planning and 
implementation for other aspects of the non-
golf operations at Waubeeka. And it is these 
operations that Deep hopes will help bring 
Waubeeka back to profitability.

“It’s been proven by the books at Wau-
beeka that they’ve run in the red the last six 
years,” said Deep.

This, he added, is not surprising. “A 
golf course cannot make money on its own 
these days,” he commented. “Greens fees 
are going down. The number of players is 
going down. But wages go up and the cost 
of fertilizer goes up.”

Food service and functions
In order to survive under these dynamics, 

many courses depend on food service and 
other related operations for added revenues. 
The scope and extent of these non-golf opera-
tions can vary depending on a course’s facili-
ties and its market – from basic pub-and-grill 
fare to offering fine dining to providing a 

large-scale venue for 
group functions and 
weddings.

Over the years, Wau-
beeka has included 
these aspects within its 
operations to a varying 
degree and with a vary-
ing level of consistency 

and success. Under his ownership, Deep said, 
there will be a much stronger emphasis on 
what’s going on off the golf course than there 
had been in the past.

“How am I going to change things? I want 
to focus on how we get people to want to have 
a large wedding here, to bring their confer-
ence here, to come here for fine dining,” he 
said. “That’s what we have to go for.”

There are several facets to this basic 
plan, he said, but they begin with making 
fuller use of the club’s existing facilities 
and then looking at options for improving 
those facilities.

“We’re going to have many more hours and 
more activity in our clubhouse,” he said.

continued on page 23

Eddie Cano, Waubeeka’s new golf pro, is familiar with the course from his days at Massachusetts College 
of Liberal Arts, where he was a member of the golf team that played on Waubeeka as its “home” course. 
More recently Cano served for the past few years as assistant pro at Stockbridge Golf Club.

“How am I going to change 
things? I want to focus on 

how we get people to want to 
have a large wedding here, to 
bring their conference here, 

to come here for fine dining.” 
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FACEBOOK: WWW.FACEBOOK.COM/TONLINOCRUSHEDSTONE

downtown pittsfield
$449,900

Former Notre Dame Church, almost 14,000 
sq. ft., fellowship hall in lower level, new 
commercial kitchen, new sprinkler system, 
ample parking + municipal lot across the 
street. (4067B)

vISIT OUr new & 
IMPrOveD weBSITe:

www.BarbHassanrealty.com
…now with an

expanded search capaciTy
and other new features to better 

meet your real estate needs

for sale – pittsfield
$499,900 

Wendell Avenue mixed-use property with 
GREAT CASH FLOW. Seven residential 
units and two commercial rentals. New siding, 
windows, roof. Off-street parking. Short walk 
to courts, downtown. (4070B)

pittsfield-lanesboro line
Landmark LAKEFRONT Restaurant
Turn key business on the shores of Pontoosuc 
Lake, with dock, ample parking, great deck 
facing the water. (4062B) 

celebrating
25 years in real estate!

1989-2014

6+ AcRE cOmmERciAL siTE
Route 7 – Lanesboro

Offered for sale at $1,895,000 for all 6 
buildings on 6+ acres. Or can be purchased at 
$1,390,100 for 5 buildings on 5+ acres, and 1 
building on 1+ acres for $499,900. (4068B)

RedUced

Over $100 Million in 
Commercial & Residential  

Sales over a 25 Year Career

BaRB DaviS-HaSSan,CCiM
BROkeR/OwneR

413-447-7300 • 413-822-4742
www.BarbHassanRealty.com

real estate
the place for
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real estate
The following real estate 
transactions are provided by 
Banker & Tradesman real 
estate data Publishing. only 
properties valued at $75,000 
or higher are included.

adamS
14 Edward Ave.
Buyer: Jacqueline Hafner
Seller: Karen Whitney
Price: $144,000
Date: 4/30/14

4 Hoosac St.
Buyer: Town of Adams
Seller: Carol Ostrowski
Price: $195,000
Date: 4/24/14

65 Howland Ave.
Buyer: Robert Summer
Seller: Kenneth Brooks
Price: $114,900
Mortgage: $103,410
Lender: Trustco Bank
Date: 5/12/14

78 Orchard St.
Buyer: Frederick Nazzewski +
Seller: Travis Lanski
Price: $140,000
Mortgage: $125,900
Lender: Adams Community
Date: 5/16/14

beCket
10 Alan A Dale Dr.
Buyer: Robert Monroe
Seller: Charles Andrews
Price: $132,000
Mortgage: $118,800
Lender: Trustco Bank
Date: 4/29/14

119 Hamilton Rd.

Buyer: Richard Andersen +
Seller: Steven Hartman
Price: $530,000
Mortgage: $417,000
Lender: First Fed Boston
Date: 4/28/14

9 Needle Ln.
Buyer: Wayne Keller +
Seller: Greylock FCU
Price: $75,000
Mortgage: $60,000
Lender: Berkshire Bank
Date: 5/16/14

21 Stoney Brook
Buyer: Alexandr Ciloci
Seller: Kenneth Gazda +
Price: $276,000
Mortgage: $281,632
Lender: Radius Financial
Date: 4/30/14

CheShire
83 Depot St.
Buyer: Amber Lafogg
Seller: Stephen Lafogg +
Price: $80,000
Mortgage: $71,920
Lender: Adams Community
Date: 5/2/14

193 Railroad St.
Buyer: Travis Lanski +
Seller: Robert Huskins +
Price: $200,000
Mortgage: $160,000
Lender: Greylock FCU
Date: 5/16/14

CLarkSbUrg
120 Cross Rd.
Buyer: Casey Cooke
Seller: Amigo Properties Inc
Price: $119,900
Mortgage: $107,000

Lender: Adams Community
Date: 5/8/14

daLton
138 Ashuelot St.
Buyer: Stephanie Hill-
Manuel
Seller: Matthew White +
Price: $180,000
Mortgage: $160,200
Lender: Adams 
Community
Date: 5/16/14

85 Central Ave.
Buyer: John Goddard +
Seller: Mary Hayes
Price: $110,000
Mortgage: $82,500
Lender: Pittsfi eld Coop
Date: 4/30/14

97 Grange Hall Rd.
Buyer: James Errichetto Jr
Seller: Anne Demick
Price: $128,000
Mortgage: $121,600
Lender: Academy Mtg
Date: 4/30/14

525 Old Windsor Rd.
Buyer: Michael Goonan Jr
Seller: John Anderson +
Price: $230,000
Mortgage: $230,000
Lender: Academy Mtg
Date: 4/29/14

39 Orchard Rd.
Buyer: George Shoemaker +
Seller: Sullivan Benjamin 
Est +
Price: $280,205
Date: 5/2/14

29 Pine St.
Buyer: Brian Pickard +
Seller: Thomas Cornwell +
Price: $210,000
Mortgage: $193,195
Lender: MountainOne Bank
Date: 5/16/14

45 Pleasant St.
Buyer: David Filippi Jr +
Seller: Patricia Marcella 
RET +
Price: $144,400
Mortgage: $141,784
Lender: Academy Mtg
Date: 5/9/14

180 Raymond Dr.
Buyer: Jeremy Burt +
Seller: Kirk Daehling +
Price: $360,000
Mortgage: $324,000
Lender: Greylock FCU
Date: 4/25/14

River Birch Ln. U:80
Buyer: Donald Lear +
Seller: Martin Fox +
Price: $375,000
Date: 5/1/14

great
barrington

59 Castle Hill Ave.
Buyer: Anna Clark
Seller: Barbara Goudey +
Price: $416,000
Mortgage: $284,700
Lender: Village Mtg
Date: 5/14/14

18 Higgins St.
Buyer: Daniel Payne +
Seller: Ari Rosenberg +
Price: $235,000
Mortgage: $211,500
Lender: National Iron Bk
Date: 4/30/14

27 Hollenbeck Ave.
Buyer: Alec Belman +
Seller: Eugene Steinmann +
Price: $400,000
Mortgage: $320,000
Lender: Lee Bank
Date: 5/15/14

777 Main St.
Buyer: Berkhill 777 LLC
Seller: Seekonk Ventures LLC
Price: $1,600,000
Date: 4/23/14

73 South St.
Buyer: Kenneth Baden +
Seller: Alberta Batchelor +
Price: $440,000
Mortgage: $352,000
Lender: USAA Fed SB
Date: 4/28/14

8 Warren Ave.
Buyer: Jana Vilner
Seller: Deborah Graf
Price: $225,000
Date: 4/30/14

hanCoCk
2993 Hancock Rd.
Buyer: JT 3rd & DT Finley 
RET +
Seller: Mae Heyer
Price: $290,000
Date: 5/15/14

LaneSboro
23 Profi le St.
Buyer: Shaun Gariepy
Seller: Starsja Ruth Est +
Price: $189,000
Mortgage: $151,900
Lender: Greylock FCU
Date: 5/2/14

6 Sunrise St.
Buyer: Jessica Nadeau
Seller: Joseph Trybus +
Price: $214,000
Mortgage: $171,200
Lender: Greylock FCU
Date: 4/29/14

Lee
387 Greylock St.
Buyer: John Beacco Jr
Seller: Gary Danko +
Price: $178,000
Mortgage: $145,000
Lender: Berkshire Bank
Date: 4/23/14

550 Mallard Ln.
Buyer: Roy Liemer +
Seller: Lee Homer LLC
Price: $835,364
Mortgage: $434,914
Lender: Pittsfi eld Coop
Date: 5/7/14

55 Pease Ter.
Buyer: Thomas Spies +
Seller: 55 Pease Terrace NT +
Price: $312,500
Date: 5/9/14

280 Pleasant St.
Buyer: Cameron Brooks +
Seller: Mychal Shove
Price: $115,000
Mortgage: $105,000
Lender: Greylock FCU
Date: 5/9/14

915 Pleasant St.
Buyer: HDCB LLC
Seller: TD Bank
Price: $200,000
Date: 5/7/14

360 Spring St.
Buyer: Barbara Minor +
Seller: Peter Nichols +
Price: $125,000
Date: 5/13/14

880 East St. U:300B
Buyer: Christopher Hover +
Seller: Louis Lagonia +
Price: $170,000
Mortgage: $161,500
Lender: Greylock FCU
Date: 4/28/14

LenoX
284 Housatonic St.
Buyer: Amara Hale
Seller: Theresa Abbott
Price: $211,000
Mortgage: $145,00
Lender: Lee Bank
Date: 5/1/14

10 Kemble St.
Buyer: Spring Lawn 
Partners LLC
Seller: 10 Kemble LLC
Price: $4,500,000
Date: 5/2/14

22 Reynolds St.
Buyer: Judson Reece +
Seller: William Moloney
Price: $217,000
Date: 5/9/14

21 Schermerhorn Park
Buyer: Mark Nulman +
Seller: Sarah Hall
Price: $273,000
Date: 5/16/14

1 Evergreen Trail U:1
Buyer: Eyal Shapira
Seller: Lenox Woods at 
Kennedy NT +
Price: $370,000
Mortgage: $296,000
Lender: Pittsfi eld Coop
Date: 4/29/14

6 Morgan Manor U:5
Buyer: Sheryl Davies
Seller: Helen Siegel RET +
Price: $155,000
Mortgage: $124,000
Lender: Berkshire Bank
Date: 4/30/14

9 Rolling Hills U:9
Buyer: Marlene Franklin
Seller: Harold Friedenberg 
RET +
Price: $190,000
Date: 5/13/14

monterey
225 Hupi Rd.
Buyer: Alison Perlo
Seller: EBP RT +
Price: $237,500
Date: 5/1/14

neW
marLboro

136 Adsit Crosby Rd.
Buyer: Lonn Combs +
Seller: Judith Markovits
Price: $177,500
Mortgage: $155,770
Lender: Salisbury B&T
Date: 4/22/14

north adamS
2 Church Hill
Buyer: Scott Hilchey +

Seller: Elizabeth Dilego
Price: $220,000
Mortgage: $213,400
Lender: Greylock FCU
Date: 5/1/14

1366 Curran Hwy.
Buyer: Cumberland Farms 
Inc
Seller: Normsel 
Development 10
Price: $950,000
Date: 4/24/14

71 Marion Ave.
Buyer: Leslie Brown
Seller: William C & LA 
Grove LT +
Price: $262,000
Mortgage: $162,000
Lender: Bank of Bennington
Date: 4/30/14

1551 Massachusetts Ave.
Buyer: Sean Rorke
Seller: Ian Bergerdon +
Price: $139,000
Mortgage: $124,000
Lender: Adams Community
Date: 5/1/14

2350-2370 Mohawk Trail
Buyer: R&C Arrowhead 
LLC
Seller: Red Tepee LLC
Price: $275,000
Mortgage: $220,000
Lender: NBT Bank
Date: 5/5/14

336 Notch Rd.
Buyer: Chas Oneill +
Seller: Albert Demarsico
Price: $198,000
Mortgage: $202,040
Lender: Academy Mtg
Date: 4/29/14

111 Prospect St.
Buyer: Sara Bona
Seller: Donald Moulton Jr +
Price: $100,000
Mortgage: $90,000
Lender: TD Bank
Date: 4/24/14

58 Tremont St.
Buyer: Amanda Carpenter
Seller: Michael Longtin
Price: $110,500
Mortgage: $112,755
Lender: Academy Mtg
Date: 5/14/14

otiS
1548 Algerie Rd.
Buyer: Karen Fink
Seller: Edward Daly
Price: $205,000
Mortgage: $164,000
Lender: Roundpoint
Date: 5/9/14

64 Phelps Rd.
Buyer: Gary Boulay +
Seller: Michael Mckinstry +
Price: $75,000
Date: 5/16/14

70 S. Gate Island Rd.
Buyer: Peter David 
Friedmann T +
Seller: Evergreene 
Associates LLC
Price: $1,129,000
Date: 5/16/14

102 S. Main Rd.
Buyer: Jeffrey Monteleone 
Jr +
Seller: Robert Snow +
Price: $151,000
Mortgage: $148,265
Lender: Mtg Lender of Amer
Date: 4/30/14

160 Stebbins Rd.
Buyer: Michael Farragher +
Seller: David Mcgullam +
Price: $160,000
Mortgage: $128,000
Lender: JP Morgan Chase
Date: 4/30/14

307 Tamarack Trail
Buyer: Steven Toy +
Seller: Lorene Lugo
Price: $290,000
Mortgage: $224,000
Lender: Guaranteed Rate
Date: 4/29/14

126 Towhee Trail
Buyer: Elliot Cohen +
Seller: FHLM
Price: $195,000
Date: 4/28/14

PerU
13 Ash Ln.
Buyer: Anthony Hren
Seller: Timothy Doyle +
Price: $240,000
Mortgage: $246,273
Lender: Mortgage Research
Date: 5/16/14

PittSFieLd
11 Adelaide Ave.
Buyer: Karen Graziola
Seller: Douglas Kappstatter
Price: $118,000
Mortgage: $112,100
Lender: Greylock FCU
Date: 5/14/14

81 Ann Dr.
Buyer: Thomas Cornwell +
Seller: Ira Colny +
Price: $285,900
Mortgage: $270,000
Lender: Lee Bank
Date: 5/16/14

123 Ann Dr.
Buyer: Thaddeus Welch 3rd +
Seller: Armand Feigenbaum
Price: $250,000
Mortgage: $237,500
Lender: Salisbury B&T
Date: 4/29/14

74 Brooks Ave.
Buyer: Elliott Twing
Seller: Kenneth Hartwell +
Price: $130,000
Mortgage: $123,500
Lender: Lee Bank
Date: 4/30/14

182 California Ave.
Buyer: Daniel Matteotti
Seller: Kurtis Malloy +
Price: $131,000
Mortgage: $52,500
Lender: Greylock FCU
Date: 4/28/14

96 Cole Ave.
Buyer: James Wetherell +
Seller: Clark FT +
Price: $126,000
Mortgage: $100,800
Lender: Lee Bank
Date: 5/16/14

55 Concord Pkwy.
Buyer: Kevin Higgins +
Seller: Kelly Clady-
Giramma
Price: $242,500
Mortgage: $218,250
Lender: Lee Bank
Date: 5/9/14

20 Cromwell Ave.
Buyer: John Danylieko Jr
Seller: Glen Storie +
Price: $148,400
Mortgage: $145,712
Lender: Academy Mtg
Date: 4/30/14

272 Dalton Ave.
Buyer: Joshua Newton +
Seller: Robert Czerwinski
Price: $111,500
Mortgage: $109,472
Lender: Merrimack Mtg
Date: 5/12/14

424 Dalton Ave.
Buyer: Jason Brodeur +
Seller: Marylee Petruccelli
Price: $108,000
Mortgage: $97,200
Lender: Greylock FCU
Date: 5/14/14

20 Dodge Ave.
Buyer: Timothy 
Hammerle Jr
Seller: Susan Halpin
Price: $140,000
Mortgage: $126,000
Lender: Greylock FCU
Date: 5/9/14

9 Dwight St.
Buyer: US Bank NA Tr
Seller: Cindy Hillard +
Price: $143,848
Date: 4/23/14

419 E. New Lenox Rd.
Buyer: Aaron Elzner
Seller: Eric Brickle
Price: $239,000
Mortgage: $244,138
Lender: Academy Mtg
Date: 5/16/14

46 Euclid Ave.
Buyer: Michael Soldato +
Seller: Jacqueline Moulen
Price: $160,000
Mortgage: $134,400
Lender: Greylock FCU
Date: 4/22/14

26 George St.
Buyer: William Ellsworth
Seller: Dennis Mesana
Price: $157,000
Mortgage: $144,436
Lender: MountainOne Bank
Date: 4/30/14

78 Glory Dr.
Buyer: Leonard Light +
Seller: Dennis Lockyer +
Price: $465,000
Date: 5/8/14

22 Lakeway Dr.
Buyer: Shruti Basil +
Seller: Christopher Colello
Price: $102,500
Mortgage: $82,000
Lender: Greylock FCU
Date: 5/9/14

46 Madison Ave.
Buyer: Courtney Bolen
Seller: Christopher Connell +
Price: $125,000
Mortgage: $110,000
Lender: Greylock FCU
Date: 4/30/14

47 Marian Ave.
Buyer: Travis Polidore +
Seller: Jeremy Burt +
Price: $165,000
Mortgage: $132,000
Lender: TD Bank
Date: 4/25/14

43 Merriam St.
Buyer: HSBC Mortgage Svcs
Seller: Timothy Brelsford +
Price: $131,392
Date: 5/2/14

26 Pembroke Ave.
Buyer: PNC Bank
Seller: James Cooney +
Price: $106,803
Date: 5/7/14

21 Perrine Ave.
Buyer: Eric Trimble  +
Seller: Camille Nugai
Price: $98,000
Mortgage: $78,400
Lender: Greylock FCU
Date: 5/9/14

123 Plunkett St.
Buyer: Gabriela Leon
Seller: Greenwich 
Investors 26
Price: $86,900
Mortgage: $86,900
Lender: Seller
Date: 5/9/14

42 Putnam Ave.
Buyer: Charles Wendell Jr
Seller: Trudeau FT +
Price: $136,000
Mortgage: $102,000
Lender: Berkshire Bank
Date: 5/1/14

48 S. John St.
Buyer: THLR Onota LLC
Seller: Mark Germanowski
Price: $160,000
Date: 5/13/14

1083 Tyler St.
Buyer: Javier Fernandez +
Seller: Peter Flipse +
Price: $135,000
Mortgage: $128,250
Lender: Greylock FCU
Date: 5/7/14

31 Virginia Ave.
Buyer: Bruce Marchbanks +
Seller: Brian Pickard +
Price: $139,900
Mortgage: $139,900
Lender: Mortgage Research
Date: 5/16/14

1335 W. Housatonic St.
Buyer: Raul Villalobos +
Seller: Louis Costi +
Price: $220,000
Mortgage: $200,000
Lender: Seller
Date: 5/2/14

27 Walden Ln.
Buyer: Kathleen Curtiss
Seller: Darcy FT +
Price: $215,000
Date: 4/23/14

86 Winesap Rd.
Buyer: William Donald +
Seller: Walter Cooper Jr +
Price: $197,500
Mortgage: $148,000
Lender: MountainOne Bank
Date: 5/16/14

Alpine Trail U:26
Buyer: John Mcnutt +
Seller: Halbert Feinberg +
Price: $345,000
Mortgage: $245,000
Lender: Greylock FCU
Date: 5/16/14

riChmond
Dean Hill Rd.
Buyer: Dean Hill LLC
Seller: Hass Chara Est +
Price: $760,000
Date: 4/29/14

Dean Hill Rd. Lot 1
Buyer: David Hass
Seller: Hass Chara Est +
Price: $210,000
Date: 4/29/14

SandiSFieLd
307 Tamarack Trail
Buyer: Steven Toy +

• Windows
• Siding
• Additions
• Remodeling
• Kitchen/Baths

• Custom Build
• Roofs
• decks
• Gutters
• Handyman Services

“Any job large or small…
we do it right or not at all.”

www.morrisonshomeimprovement.com

we do it right or not at all.”

www.morrisonshomeimprovement.com

SHOwrOOM
674 north Street, Pittsfi eld, MA 01201

Phone: 413-442-3001
Fax: 413-443-8066

Award Winning – customer Driven

rrs TM

NOW CARRYING
WOOD JUNGLE GYMS 

IN SHEFFIELD!

WE TAKE HARD WATER PERSONALLY.

Culligan Water Conditioning, Inc.
392 Pittsfield Road

Lenox, MA
413-499-1144

Offer expires 7/31/14. See participating dealer for details. ©2013 Culligan International Co. 
May be subject to credit approval. Not valid with other offers. Dealer participation may vary. 
Coupon must be presented at time of sale. Contaminants may not be in your water.

Is your water softener giving you 100%?
We’ll make laundry brighter, skin smoother and hair shinier. 
We’ll knock out the rust and throw out the scale. We target 
odors, stains, and spots too. If you want to get “hooked-up”, just 
say “Hey Culligan Man”® or contact us at culligan.com.
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Berkshire County real estate transfers

Seller: Lorene Lugo
Price: $290,000
Mortgage: $224,000
Lender: Guaranteed Rate
Date: 4/25/14

SheFFieLd
274 Bunce Rd.
Buyer: Alex Jamieson
Seller: Heather Tomich
Price: $220,000
Mortgage: $209,000
Lender: Salisbury B&T
Date: 5/9/14

708 Clayton Rd.

Buyer: Michael Cartier +
Seller: Fung Li +
Price: $355,000
Date: 4/24/14

110 Root Ln.
Buyer: Trania Benoit
Seller: FNMA
Price: $172,000
Mortgage: $137,000
Lender: MountainOne Bank
Date: 5/16/14

349 S. Main St.
Buyer: Naomi Klavun
Seller: Maria Kasekas
Price: $246,000
Mortgage: $196,800

Lender: Lee Bank
Date: 5/14/14

StoCkbridge
34 Glendale Rd.
Buyer: Joseph Bubenas 
RET +
Seller: Stephen Krigsman +
Price: $670,000
Mortgage: $536,000
Lender: Greylock FCU
Date: 5/9/14

25 Interlaken Rd.
Buyer: Lynn Rembisz
Seller: Ellen Bond

Price: $118,800
Date: 5/12/14

44 Interlaken Rd.
Buyer: Warren Humphreys
Seller: John Steinberg
Price: $485,000
Mortgage: $388,000
Lender: Greylock FCU
Date: 5/7/14

48 Interlaken Rd.
Buyer: Jeffrey Pratt +
Seller: Lee Bank
Price: $316,000
Mortgage: $237,000
Lender: Quicken Loan
Date: 5/16/14

4 Mahkeenac Heights Rd.
Buyer: Bart Boxer +
Seller: Donald Stein +
Price: $190,000
Mortgage: $152,000
Lender: Berkshire Bank
Date: 5/14/14

65 Main St.
Buyer: Gregoria Vazquez
Seller: Kristina Osborne
Price: $100,000
Mortgage: $60,700
Lender: Pittsfield Coop
Date: 4/30/14

tyringham

44 Lakeside Dr.
Buyer: Michael Borys +
Seller: Janet Cooper 
Cimini T +
Price: $1,285,000
Mortgage: $1,028,000
Lender: Goldman Sachs
Date: 5/2/14

WeSt
StoCkbridge

4 Colonial Acres
Buyer: Eric Hananel +
Seller: William Powers +
Price: $837,500
Mortgage: $500,000

Lender: Wells Fargo
Date: 5/1/14

3 Orchard St.
Buyer: Franklin Sears
Seller: Louise Sears
Price: $320,000
Date: 4/24/14

WiLLiamStoWn
7 Henderson Rd.
Buyer: Frances Micheli
Seller: Patricia Little
Price: $173,000
Mortgage: $138,400
Lender: Greylock FCU

Date: 5/14/14

11-13 Meadow St.
Buyer: Vincent Guntlow 
IRA +
Seller: Metamorphosis 
Land Design
Price: $335,000
Mortgage: $168,000
Lender: N Amer SB
Date: 5/8/14

100 Stratton Rd.
Buyer: Ronald Chapman
Seller: John Santelli +
Price: $110,000
Date: 4/25/14

◆

Expanding beyond the basic operations of 
the Waubeeka Pub & Grill, the clubhouse will 
soon be handling a full array of food service 
throughout the day.

“Starting in mid-June, we’ll also be open-
ing for breakfast,” said Deep, noting that  the 
grab-and-go fare will be available for golfers 
to take with them as they head out onto the 
course, as well as for morning commuters 
traveling along Route 7.

At the other end of the spectrum, Waubeeka 
is also establishing a fine-dining operation 
within the clubhouse’s main dining room. 
Going under the name of Parsley’s Fine Din-
ing, it will operate as a full-service restaurant 
that is open to the general public. Deep said 
it will operate in the existing dining room at 
Waubeeka, with about a dozen tables to start 
and room to expand as needed.

The driving force for Parsley’s and the 
overall food-service operations at Waubeeka 
is new executive chef Patricia Boudreau Ryan 
of North Adams. “It took time to get this piece 
of the puzzle into place,” said Deep regarding 
the search for a chef at Waubeeka. “But when 
we talked to Pattie, it was an instant ‘yes’.”

Clubhouse operations
continued from page 21

also extending Waubeeka’s season beyond 
when the first golfer tees up in the spring 
and the last player walks off the 18th green 
in the fall.

“Right now the plan is to stay open until 
January 1,” he said, noting that this will 
allow the restaurant and clubhouse to host 
seasonal parties and other functions. “We’ll 
close for January and February, and then 
reopen in March.”

Against this backdrop of expanded food-
service operations and other related initiatives, 

golf will still remain 
the driving force at 
Waubeeka. Deep said 
he and his team will 

continue to focus on providing a quality golfing 
experience and building on its well-established 
reputation among area golfers.

They will also grapple with the challenge 
that all golf courses face: how to attract more 
people to the sport. And, according to Deep, 
part of the answer involves focusing on youth. 
“We want to get more kids involved in the 
game,” he said. “That’s the future of golf, and 
we really want to spend some time on that.”

These efforts may include special pro-
grams and packages for youth designed to 
get them out on the course, as well as offering 
instruction in both technique and etiquette.

Through this array of efforts and initia-
tives – both on and off the course – Deep 
said he is hopeful that Waubeeka can achieve 
a level of profitability that will secure its 
position among the region’s golfing venues 
for years to come.

“Am I a genius in how to turn things 
around? I don’t know,” he said with a self-
deprecating laugh. “But you don’t know 
until you try.”◆

Chef Patricia Boudreau Ryan (left) is working with owner Mike Deep to expand food service beyond the 
Waubeeka Pub & Grill to include grab-and-go breakfast fare as well as a new fine-dining venue that will go 
by the name of Parsley’s. The restaurant, which will be open to the public, is expected to make its debut in 
mid-June. These and other operations will be based in Waubeeka’s exiting clubhouse (below).That facility 
is being eyed for an upgrade that could be timed to coincide with the course’s 50th anniversary in 2016

This extraordinary hilltop facility nestled on 21 acres at the base of Williamstown’s Pine Cobble offers both comfortable living accommodations and a state-of-the-art 
equine business. Equine facilities include three pastures, three paddocks with heated water units, outdoor riding ring, large barn with 16 stalls, a 75’ x 125’ indoor area 

with adjacent heated viewing area, tack room and office. The totally remodeled (2004) custom designed 3,306 sq. ft. home features a contemporary kitchen, two-floor 
great room with fireplace, dining room, office, four bedrooms and a master bedroom suite with fireplace. Wrap-around deck provides striking views of the Taconic 
Range. The main residence also includes a private in-law (or farm manager) suite and a three-car heated garage. Priced below recent appraisal.

WILLIAMSTOWN EqUINE BUSINESS OPPORTUNITY
COBBLE HILL FARM OFFERS COMPLETE PACKAGE

413-458-8366
www.altonwestall.com

For information, contact Al Marden.

He noted that Boudreau Ryan brings a 
wide range of experience to Waubeeka, from 
serving as a cruise-line chef to several years 
of cooking and living in Istanbul, Turkey.

Boudreau Ryan noted that her extensive 
travel throughout Europe and other regions 
has exposed her to a wide range of cuisines, 
which she draws on for her own cooking. “I 
bring a lot of different flavors and influences 
to what I do,” she said, noting that the menu 
at Parsley’s will reflect her eclectic style.

While the menu for Parsley’s (which is 
slated to open in mid-June) was still being 
developed, hints of Boudreau Ryan’s culinary 
influences are evident in her offerings at the 
Waubeeka Pub & Grill. In addition to the 
standard pub fare of sandwiches and burgers, 
she has introduced salad items such as Pecan 
Chicken, Apples & Pears, Mango Tango, and 
City Bites to liven things up.

The lattermost, named for the bistro 
she operated in Istanbul, features toasted 
eggplant, hard-cooked egg, roasted red pep-
pers, red onion and parmesan with balsamic 
vinaigrette. Mango Tango, meanwhile, goes 
in a different direction with coconut shrimp 
and mixed greens with pineapple-mango 
salsa, sweet cilantro and red pepper sauces, 
and mint yogurt dressing.

For both the Pub & Grill and Parsley’s, 
Boudreau Ryan emphasized that all dishes are 

made fresh with the finest quality ingredients, 
including as much locally sourced food and 
produce as possible.

She noted that the goal with Parsley’s is 
to introduce a fine dining experience that 
complements rather than duplicates what 
is offered at other area restaurants. “I want 
people to come here for the quality of what 
we do and to enjoy something different than 
they’ll find elsewhere in town,” she said.

Whether they are able to accomplish 
that goal will have implications for other 
aspects of Waubeeka’s 
operations.

“The addition of fine 
dining is an important 
step for us,” said Deep. While introducing 
an additional revenue stream, he noted that it 
will also introduce more people to Waubeeka 
beyond those going there for the golf.

This broader exposure will also support 
Deep’s long-range plan to attract group func-
tions and weddings to Waubeeka. “I think we 
have the makings of an excellent venue for 
parties and weddings,” he said.

He acknowledged, however, that achieving 
that goal may necessitate an overall expan-
sion and upgrade of the current clubhouse 
facilities. “A new larger clubhouse? That’s 
something we need to look at,” said Deep.

While the current facility will suffice for 
the immediate future, he said, an upcoming 
milestone may serve as a target for undertak-
ing the upgrade he envisions.

“It’s going to be fine for a year or two,” 
Deep said. “But, by the time Waubeeka’s 50th 
anniversary comes up [in 2016], we want to 
find ways to make it a better venue.”

In conjunction with the expanded food-
service and functions business, Deep is 

“The addition of fine dining 
is an important step for us.”
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Pittsfield
70 South St.

(413) 447-7304

110 Dalton Ave.
(413) 395-9626

Dalton
431 Main St.

(413) 684-1551

Gt. Barrington
325 Main St.

(413) 528-2840

www.pittsfieldcoop.com
Member FDIC        Member SIF                Equal Housing Lender

The Pittsfield Cooperative Bank opened in 1889 intent on helping our neighbors build a better

community. At the end of year one, assets totaled $7500.01. Ten years later, assets had grown to

$338,967 and 250 families owned their homes while new businesses began to fill the horsecar line

from Park Square to Pontoosuc Lake – all thanks to loans from The Co-op.

Loyalty? During the Great Depression, mortgage and business loan payments were suspended by

the Bank and customers were allowed to run in arrears until they could catch-up – and they did.

Today – in an era where Big Banks are known for bad behavior – The Co-op still practices the

responsible banking envisioned by its Founders. And, we know the value of experience therefore

we feature the most seasoned lending team in the County. Plus, with assets exceeding $255 million,

the Bank is now one of the best capitalized lenders in the entire Commonwealth.

Looking for a bank with character, commitment and capital? 
Well… it’s fair to say that history is on our side.
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