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Youthful quest for 
‘honest work’ leads 
to farrier profession

The hammer comes down as farrier Paul Papadatos hems the branch (to make it the right width for 
fullering, or grooving) as part of his demonstration of the custom shoe-making process. 

If the shoe fIts…

By Brad Johnson
A length of steel bar stock comes out of 

the coke-fired forge a vibrant orange – glow-
ing hot and ready to be manipulated on the 
adjacent anvil.

After several trips back and forth between 
the two stations, during which various 
blacksmithing tools and techniques are em-
ployed, the raw steel has been transformed 
into something approaching a work of art, 
yet destined for a most utilitarian purpose 
– protection of a hoof on the horse standing 
patiently nearby for which this shoe has been 
custom crafted.

Paul Papadatos, proprietor of Honest Fit 
Farrier Service in Dalton, makes a final trip to 
the forge to heat the finished horseshoe, which 
he then applies still-hot to the raised hoof – a 
process that yields a cloud of smoke and steam, 
yet causes no discomfort to the horse.

This demonstration of custom shoe-making 
and the hot-shoeing technique are among the 
skills and craftsmanship that Papadatos uti-
lizes in his trade as a farrier – someone who 
trims, shoes and otherwise cares for horses’ 
hooves.

At the age of 27, Papadatos has earned 
certification by the American Farriers Associa-
tion and is currently working toward attaining 
journeyman status.

Aiding him in this progression was the 
decision a few years back to train at one of 
the nation’s leading schools for farriers, the 
Heartland Horseshoeing School in southwest-
ern Missouri.

“I take a lot of pride that I took the time to 
go to school for this,” Papadatos said, noting 
that the level of training provided there instills 
a sense of confident competence in what is a 
very demanding occupation.

“To do a good job, there’s a craftsmanship 
to it,” he said. “It’s really important to me 
personally to do an honest job. That’s why I

continued on page 11

‘sustaInable full forestry’

More to Ramblewild than aerial adventure 

Lee Corporate 
Center to house 
biotech venture
Berkshire Sterile Manufacturing 
poised to purchase facility for 
cutting-edge pharma operation

By John Townes
A new venture in the pharmaceutical and 

life sciences industry is purchasing the Lee 
Corporate Center from the Lee Community 
Development Corp. (CDC), with plans to set 
up its operations there next year.

Berkshire Sterile Manufacturing (BSM) 
is a startup that is being launched by three 
partners: Shawn Kinney, Andrea Wagner 
and Paul Souza.

Its primary focus will be on preparing 
medicines and other formulations and insert-
ing them into sterile containers for clinical 
research and testing purposes.

According to Kinney, who serves as CEO 
of BSM, the purchase of the Lee Corporate 
Center was tentatively slated to be completed 
on July 15 at a price of $1 million.

The 16 businesses that are tenants in vari-
ous sections of the building are expected to 
remain following the change in ownership.

Kinney said their plan is to initially set up 
the business in a 15,000-square-foot section 
of the 116,000-square-foot building, which 
occupies a 15-acre site at 480 Pleasant St. 
“Once we’re in operation and the company 
grows, we plan to expand to about 60,000 
square feet,” he said.

Wagner, who is Kinney’s wife, serves as 
senior vice president of business develop-
ment at BSM. Souza, a former associate 
from an earlier venture headed by Kinney, 
will serve as chief operations officer with 
the new company.

Kinney said that the initial set-up phase is 
expected to take between 12 and 18 months. 
In addition to remodeling the space for labs, 
clean rooms and offices, BSM will be acquir-
ing and installing the specialized equipment 
required for the operations. Much of this 
equipment, he said, will be designed and 
manufactured in Europe.

continued on page 16

By Brad Johnson
The solstice at 6:51 a.m. on June 21 marked the official start of summer.
A few hours later on that same day came the official start of the first season of aerial 

adventure at the region’s newest outdoor attraction, Ramblewild.
And, while summer will be its peak season of activity, the elaborate forest adventure 

complex in Lanesboro will still be welcoming guests 
(on an appointment basis) when the winter solstice 
arrives next December.

“This will be a year-round operation,” said Tim 
Gallagher, CEO of Ramblewild LLC. “The only times [the course] will definitely not be 
available are during electrical storms.”

The only electricity in the air at the June 21 grand opening was generated by the estimated 
500 to 600 adventure-seekers who took advantage of the free admission and ideal summer 
weather to discover what Ramblewild is all about. In the weeks since then, paying guests 
have been venturing to Ramblewild in a steady stream, many drawn by the word-of-mouth 
buzz generated by the opening-day crowd.

Turning off of Brodie Mountain Road at a small but visible sign near the halfway point 
continued on page 21

“We refer to it as 
forest immersion.”

During Ramblewild’s June 21 opening day festivities, a young guest takes on the “Ladder” element, just 
one of the 135 aerial adventure challenges at the outdoor attraction. (Photo courtesy of Ramblewild)
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owner’s passion indulged 
at Spring Street Market

By Brad Johnson
Karen Gosselin describes her passion as 

“anything involved with cooking and feed-
ing people.”

She hopes to have ample opportunity 
to indulge that passion with her newly 
opened Spring Street Market & Cafe in 
Williamstown.

The new venture represents an outgrowth 
of a home-cooking and catering business, 
going by the name of Yum, that Gosselin has 
operated for the past year from a licensed 
kitchen in her Bennington, Vt., residence.

It also reflects previous experience she had 
on Spring Street as manager of Ephorium, a 
stylized convenience and food-service store 
that operated just a short distance away from 
her new cafe’s location. “I managed Epho-
rium from 2007 to 2010, and really enjoyed 
the activity and atmosphere on Spring Street,” 
Gosselin said.

When Ephorium closed about a year ago, 
that left a niche on Spring Street – the nar-
row and bustling commercial strip off Main 
Street in the heart of the Williams College 
campus – for a provider of basic grocery 
staples and other goods.

The recent closing of another Spring Street 
business, the Vietnamese-style restaurant 
Saigon, opened the door for Gosselin to 
pursue a venture that combines her home-
cooking finesse with convenience market 
practicality.

“I had heard from one of the many people 
I had come to know on Spring Street that 
the [former Saigon] space was available,” 
Gosselin recalled. After a few months of 
discussion with the college, which owns 
the building, she reached a lease agreement 
in April and began preparations for Spring 
Street Market & Cafe.

Throughout the spring she took on reno-
vations of the 1,900-square-foot space, with 

the work and cost shared by the college. 
Since the space previously had been used 
as a restaurant, some of the food-service 
infrastructure was already in place, and Gos-
selin was able to utilize some of the existing 
equipment, which she augmented with other 
new items as needed.

The result of her work is a cozy cafe and 
market that she describes as “very colorful, 
warm and welcoming.”

Upon entering, a small assortment of tables 
with seating for 14 is to the right, while to 
the left and center are shelves and fixtures 
stocked with staple grocery items. At the heart 
of the shop is the service counter for placing 
orders and making purchases.

To the rear is the kitchen area, with an open 
wall allowing a direct view of all the activity 
there. “I wanted to have that as a way to con-
nect everything,” Gosselin explained.

In the seating area is what she refers to 
as the “art wall” where the work of area 
photographers and artists will be on display 
on a rotating basis.

While the space is evenly divided between 
market and cafe operations, Gosselin said the 
food-service side is the driving force of the 
business. “I expect that the food sales will be 
biggest part of the picture,” she said.

For the most part, the cafe focuses on 
breakfast and lunch fare from early morning 
through late afternoon. “It’s oriented heavily 
on grab-and-go,” said Gosselin. “Everything 
is made fresh that day. That’s something I feel 
strongly about in terms of what we serve.”

Morning fare includes a selection of fresh-
baked muffins and scones, as well as an 
oatmeal bar where customers can get a cup 
or bowl ($3.50 and $4.50) with choice of top-
pings. Juices, yogurts, granola and fresh fruit 
are also offered, along with a tea bar and coffee 
from Mocha Joe’s of Brattleboro, Vt.

On Friday and Saturday mornings the menu 
expands to include a selection of grill items 
such as eggs, omelets, crepes, and breakfast 
sandwiches and burritos, as well as various 
side dishes. Gosselin said her husband, Ben, 
handles grill duty on these mornings. “We 
wanted to offer something different for this 
part of the week,” she explained.

The lunch menu features soups, sandwich-
es, salads and daily specials. Customers can 
custom-order their sandwiches with a selection 
of Boar’s Head meats and cheeses, prepared 
cold, grilled or in wraps. “We use breads from 
Berkshire Mountain Bakery,” Gosselin said, 
noting that those products are also stocked on 
the retail market side of the business.

While these aspects of the cafe’s food 
service are fairly conventional for this type 
of business, Gosselin has added an interesting 
wrinkle to the operation with her “Dinners 
To Go” service. By prior arrangement (48-
hour advance order requested), Gosselin 
will prepare full meals for customers from a 
wide selection of options and offerings. “The 
menu has suggestions and guidelines, “she 
said, “but we can take things in whatever 
direction a customer wants.”

This side of the operation is a direct de-
scendant of the service that Gosselin provided 
through her Yum business. It also is the area 
where her flair and passion for cooking 
come through most. “There’s an emphasis 
on global flavors,” she said. “I like to play 
with flavors and cuisines to create dishes that 
are deliciously different.”

For customers ordering dinners to go, 
pick-up is required at the shop prior to its 6 
p.m. closing time. Pricing varies depending 
on the items selected.

In a similar vein, Gosselin also offers more 
formal catering services for group functions 
and other events and gatherings.

The business (802-379-5363 and www.
thespringstreetmarketandcafe.com) opened 
in early June. Hours are Monday through 
Saturday from 7 a.m. to 6 p.m. and Sunday 
from 9 a.m. to 2 p.m. “We’re here seven days 
a week,” said Gosselin, who is assisted by a 
staff of four mostly part-time employees.

While being open long hours every day 
may sound like a grind, Gosselin said the idea 
of it fits perfectly with both her stated passion 
for cooking and her current family situation, 
in which the youngest of the couple’s three 
children is now in college.

“This is an ideal time to do this,” she 
said. “It’s going to be a whole new way of 
life.”◆

Karen Gosselin is enjoying her return to Spring Street with the opening of her new market and cafe.
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Site touts williamstown’s 
attributes as destination

By John Townes
Williamstown is on the web.
More precisely, a new website, Destina-

tionWilliamstown.org, was launched on June 
19 to present online information about the 
attractions and resources in the town.

It is oriented both to local residents and 
to visitors. Among other content, it includes 
a daily calendar of events; community an-
nouncements; notices of classes and other 
activities; listing of museums, libraries and 
other institutions and cultural attractions; 
outdoor recreational sites and programs; and 
a variety of other information.

The project is a true community effort. It 
is an independent initiative that was set up 
and is operated by a group of local residents, 
with the support of area organizations.

The idea was originally conceived by 
photographer Carol Stegeman.

“DestinationWilliamstown.org highlights 
the best of the region, consolidating and curat-
ing the information and putting it at visitors’ 
fingertips,” said Stegeman. “For a potential 
visitor it’s like having a trusted friend who also 
happens to be a passionate authority on the 
region by your side as you plan your trip.”

The online project was started about a 
year ago.

“Several of us were on a porch one morn-
ing talking about how Williamstown needed 
a way to let people know about what a great 
place this is,” said Barbara McLucas, a co-
organizer of the project. “Carol said ‘Why 
don’t we develop our own website?’ We 
decided it was a great idea, and we started 
to put this together.”

The original founders also included Merritt 
Colaizzi, Joe Finnegan and Joe Low. Others 
subsequently joined the project and helped to 
develop and design the site, including David 
Edge, Kathleen Igoe, Katherine Myers, and 
Suzanne Silitch.

McLucas said that their first step was to 
ascertain the level of interest and support 
that existed.

“We talked to residents and to the William-
stown Chamber of Commerce, town officials 
and other local organizations,” she said. “We 
asked whether people saw a need for this and 
how useful they thought it would be. We were 
very pleased with the response we received, 
and there was wide-
spread agreement that it 
was worthwhile.”

They also received 
donations for the esti-
mated $75,000 startup and initial operating 
costs. “Williams College and the Clark quickly 
offered funding, and we received other dona-
tions, large and small,” said McLucas.

After raising the money, they contracted 
with Winstanley Partners of Lenox to build 
and handle the technical aspects of the site.

Sandra Thomas, the former executive 
director of Images Cinema for 12 years 
and an active member of other community 
initiatives, was hired to curate and manage 
the site and its content.

They also formed an organization to over-
see the website. It is registered in Vermont as 
an L3C, which is designated as a low-profit 
limited liability corporation.

McLucas explained that they originally 
sought status as a nonprofit organization 
in Massachusetts. “However, for techni-
cal reasons we didn’t qualify for nonprofit 
status,” she explained. “But Vermont offers 
the L3C status, which is designed for low-
profit businesses with a social mission. We 
applied and were approved for that, with a 
certificate that allows us to also operate in 
Massachusetts.”

She emphasized that they do not plan on 
making any profits, and all income will be 
applied to operating expenses.

McLucas noted that the site has a dual pur-
pose. “It’s a resource both for the community 
and for visitors,” she said. “Williamstown 
really needs a source of local information, 

especially since the local newspaper [The 
advocate] closed.”

She said it is also is intended to encourage 
outsiders to visit the attractions in the Wil-
liamstown area. “Williamstown is a place 
where a lot of people come and go,” she said. 
“People come to attend the Williamstown 
Theatre Festival or a museum, and parents 
bring their kids to college. One of the goals for 

the site is to let people 
know about all of the 
other great things here, 
and encourage them to 
stay for a few days.”

While the site’s name suggests a primary 
focus on Williamstown, McLucas said its 
coverage includes other parts of the northern 
Berkshires. “Williamstown is the hub, but 
it also covers other communities around 
here,” she said.

In addition to its main function of providing 
information, McLucas said they designed the 
site to be interesting and visually attractive, 
with local photography featured.

“We looked at similar sites from many 
different communities, and incorporated the 
elements that we found most appealing,” 
she said.◆

“Williamstown needed a way 
to let people know about what 

a great place this is.”

Direct: 413-698-4444 • Fax: 413-698-3891 • Email: info@tuckerwelchproperties.com

Tucker Welch Properties
F I N E  H O M E S  •  E S TAT E  PA R C E L S  •  I N V E S T M E N T  P R O P E RT I E S

Centrally located. Recently used as professional office. 2nd floor has
2-3 bedroom apartment. Listed at $179,000

1644 EAST STREET • PITTSFIELD

Nearly 18,000 sq ft of commercial/ industrial space including a 2000’
office area. 6 14’overhead doors, 1 loading dock, 3 gallery. phase
power. 3 acres of parking and total 95 acres. Listed at $995,000

1685 W. HOUSATONIC ST • PITTSFIELD

32,000 sq.ft. former auto dealership with 9 acres on busy commuter
Route 20 zoned Light Industrial. Parking for 50+ cars. Possible
owner financing. For lease at $8 NNN. Listed at $1,750,000.

563 EAST ST. • PITTSFIELD

Previously a body shop and beauty salon, this property is located
on a busy commuter street. Many possible uses. Possible owner

financing. Lease for $8 NNN. Listed at $425,000.

50-56 ELM ST. • PITTSFIELD

Family owned for generations, this well maintained mixed use income
property is located on a busy area of Elm St. w/east side commuter

traffic. There are 3 commercial/retail storefronts and two one bedroom
apartments with both off & on street parking. Listed at $375,000.

COMMERCIAL PROPERTIES & INVESTMENT OPPORTUNITIES

526 SOUTH STREET • PITTSFIELD

BROOK FARM INN

Solid Investment Opportunity: Completely Turnkey with
Management in place/Consistently profitable.

Listed at $2,150,000.

266 NORTH MAIN RD • OTIS

Maplewood Lodging is a beautiful Victorian home currently operat-
ed as a 3 room B&B w/owners quarters & 3rd floor apartment. Also
a separate 4 unit apartment building, a 1 bedroom cottage and a
barn. Potential for $50,000+ in net income. Listed at $685,000.

PLEASANT STREET • LEE

Zoned for Rural/Business the house is currently set up as
2 rental spaces w/ 4 bedrooms or office. Multiple uses.

Listed at $339,000

77 PARK STREET • PITTSFIELD

Nearly 1/2 acre with 750’ office and 5000’ garage/storage
space and 8 10x10 overhead doors. Possible lease.

Listed at $330,000.

94 CHURCH STREET • LENOX

Rare Commercial property in the center of Lenox. 2,700’ for mixed
use: offices, condos, retail, apts. The 1850’s house is the base for

redevelopment. Listed at $550,000. 

531 DALTON AVENUE • PITTSFIELD

5800 sq ft of open commercial or retail space includes 1250 store
front. Zoned Commercial, warehouse, storage. High traffic count

on Dalton Ave. Listed at $375,000

WALKER STREET • LENOX

10 acres of residential land zoned R-1A & 3000’ house directly
across from Cranwell Resort. Ample road frontage. Town water &

sewer. Ready for development. Listed at $600,000.

558 EAST STREET • PITTSFIELD

Formerly the home of an auto rental agency for the past 20 years.
Drive up window! Off street parking for 24 cars. Also available for

lease. Listed at $265,000.

570 EAST STREET • PITTSFIELD
Currently a used car business w/parking for 25+ cars, this 5,000sq.ft.
building sits on a busy commuter street. Many possible uses. Possible

owner financing. Lease for $8 NNN. Listed at $475,000.

For further information call our commercial brokerage division at 413-698-4444 or see our website www.tuckerwelchproperties.com
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Independent Art projects 
debuts in MoCA complex

By John Townes
A new independent seasonal gallery has 

opened as a commercial tenant at the Mas-
sachusetts Museum of Contemporary Art 
(MASS MoCA) in North Adams.

The gallery, called Independent Art Proj-
ects, is a partnership between two art dealers, 
Leslie Ferrin and Cynthia Reeves. It is located 
at 1315 MASS MoCA Way, in the brick 
building by the front entrance of the museum 
complex near its main parking lot.

Independent Art Projects (independen-
tartprojects.com) is a seasonal venture that 
will operate annually from May through 
Thanksgiving in the 2,500-square-foot space. 
It focuses on work by established and mid-
career artists in various media.

Independent Art Projects opened for this 
summer on June 26 (in conjunction with 
the kick-off of the 2014 Downstreet Art 
season), with a show based on the theme of 
dual infl uences of eastern and western art, 
featuring four artists, including Lianghong 
Feng, Lauren Fensterstock, Sin-Ying Ho and 
Sergei Isupov.

“This is a large, open space, and we’ll 
feature exhibits that include individual shows 
by different artists, based around particular 
themes,” explained Martina Caruso, gallery 
director.

The new gallery is one of the commercial 
tenants that MASS MoCA leases space to, as 
part of its ongoing  mixed-use redevelopment 
of the sprawling complex of former industrial 
buildings in central North Adams.

Ferrin operates Ferrin Contemporary, a 
30-year-old Berkshire-based art dealership 
that represents contemporary ceramic art by 
established and emerging artists. She previ-
ously operated a gallery on North Street in 
Pittsfi eld, which closed last year. Her business 
also previously operated galleries in Lenox 
and Northampton.

Ferrin Contemporary currently main-
tains exhibition space, a business offi ce, 
library, and art warehouse at Project Art, in 
a renovated, 18th-century mill building in 
Cummington.

“Independent Art Projects provides the 
opportunity to share our current projects in 
the Berkshires,” said Ferrin. “We are happy 
to include North Adams as one of the ongo-
ing venues where we feature our represented 
artists and curated exhibitions.”

Cynthia Reeves is an art dealer who 
represents artists in a variety of media, in-
cluding site-specifi c projects. She operates 
Cynthia-Reeves, a gallery in the Chelsea 
district of New York City. She is also the 
founding director of the Great River Arts 
Institute, an educational arts organization 
based in Vermont.

In addition to artists and works that Ferrin 
and Reeves represent in their separate busi-
nesses, Independent Art Projects will also 
feature work from other galleries and deal-
ers in New York and New England. Among 
the other initial participants is Sienna Patti 
Contemporary, a dealer and gallery based 
in Lenox.

The gallery is also envisioned as a site for 
workshops and other events.

Caruso, a native of Milan, Italy, fi rst came 
to the Berkshires in 2010 as a participant in 
the Berkshire Hills Internship Program, a 
management program to provide educational 
and work experience in cultural and nonprofi t 
administration, sponsored by Massachusetts 
College of Liberal Arts. In that capacity, she 
worked in cultural economic development of 
the city of North Adams. Caruso also did an 
internship at MASS MoCA.

She has also worked with cultural in-
stitutions in New York City, including the 
International Center of Photography, Steven 
Kasher Gallery, Aperture Foundation, and 
The Drawing Center.

She is friends with Ferrin, which led to her 

current job with Independent Art Projects. 
She oversees the day-to-day operations, and 
curates shows in collaboration with Ferrin, 
Reeves and the other participants.

During the summer, the shows will change 
monthly, with openings that coincide with the 
Downstreet Art events on the last Thursday of 
the month in North Adams. The show opening 
on Sept. 25 will continue through Thanksgiv-
ing. Independent Art Projects will close for 
the winter, and reopen in April or May

Independent Art Projects is open seven 
days a week from noon to 7 p.m. through 
Labor Day. After that the gallery will be open 
from Thursday through Sunday.

Caruso said Independent Art Projects 
refl ects, in part, an outward expansion of 
the art market of New York City.

“You see a growing number of New 
York galleries that have been moving up 
the Hudson River and into nearby section 
of New England,” she explained. “They’re 
opening branches, linking city buyers with 
new venues to show works.”

This is also combining with existing 
commercial galleries nonprofi t institutions – 
including sites like MASS MoCA, the Clark 
Art Institute and other museums and in the 
Berkshires – to create an extended cluster of 
art-related activity.

The founders of Independent Art Projects 
see their new gallery as part of that.

“With this location, we join a community 
of outstanding institutional neighbors in the 
growing cultural corridor that runs from New 
York to Vermont,” said Ferrin.◆

Bradley Farm sows ‘Seeds 
of harmony’ music series

By John Townes
In addition to produce and other crops, 

Bradley Farm in Lanesboro is cultivating 
music this summer.

The farm and retail store at 545 N. Main 
St. (Route 7) is sponsoring a series of sum-
mer concerts, called Seeds of Harmony, in 
its fi eld. The fi rst concert on July 12 featured 
Seth Glier. Other concerts include Jamie 
Kent on July 19, Patty Larkin on July 26, 
Caravan of Thieves on Aug. 2 and Emily 
Hearn on Aug. 16.

All concerts start at 6:30 p.m. and tickets 
are $20 (with the exception of Patty Larkin’s 
performance, which is $25). Tickets can be 
purchased online at eventbrite.com or at 
the door.

Gallery director Martina Caruso says the 2,500-square-foot space will feature a series of exhibitions through 
the fall, with show openings that coincide with Downstreet Art events on the last Thursday of each month.

A portion of the proceeds will benefi t Heal-
ing Homes, a program of Berkshire Children 
and Families that provides intensive foster 
care for children.

In the event of rain, the concerts will take 
place in the nearby St. Luke’s Church.

The Seeds of Harmony series was orga-
nized by Bradley Farm and Susan Jameson, 
a local event organizer.

The series reflects an ongoing expan-
sion and revitalization of Bradley Farm, 
which is operated by Michael and Tracy 
McManmon.

Michael McManmon is the founder of the 
College Internship Program, a national orga-
nization based in Pittsfi eld and Lee that pro-
vides life-skills and educational training for 
young people with autism and other learning 
differences. His spouse, Tracy McManmon, 
is a master Reiki practitioner.

They purchased Bradley Farm last year 
as a separate business venture.

Bradley Farm (413-499-2723 or bradley-
farm.net) is a historic property that was origi-
nally established in 1762. The McManmons’ 
goal is to diversify and revitalize the farm 
as a source of naturally grown, GMO-free 
fruits and vegetables.

“We’re developing a sustainable farm and 
community here,” said Michael McMan-
mon. “We want to keep the best of what is 
old and familiar to people, while making it 
new, with an emphasis on organic and local 
products.”

The overall property currently includes a 
17-acre parcel with a fi eld, farm store and 
nursery, greenhouses and other outbuild-
ings, and a four-story apartment building. 
It also includes a 65-acre parcel nearby, 
which includes an orchard and land for 
growing other crops, and a house where the 
McManmons live.

The store sells products from the farm, 
as well as items from other local sources in 
season. The farm has chickens and ducks, 
which supply eggs.

They also carry products from other loca-
tions that meet their criteria.

The farm’s nursery sells flowers and 
landscaping plants.

McManmon noted that among their most 
popular items so far have been ornamental 
succulent plants, for use outdoors and as 
indoor house plants. These include 100 
varieties, such as jade and aloe.

“That started out as a hobby, but they really 
caught on and those are among our biggest 
sellers,” he said.

The McManmons have also added other 
sales venues, including a 22-member commu-
nity supported agriculture (CSA) program, in 
which members buy portions of that season’s 
crops in advance.

Its products are also sold at the farmers 
markets at the Berkshire Mall and in Lee.

The farm also has horses, and an equine 
therapy program.

McManmon said that an initial priority has 
been on upgrading the physical facilities.

“The farm needed a lot of renovation,” he 
said. “Our fi rst year was primarily focused 
on cleaning out the greenhouses, and fi xing 
up the property in other ways, including new 
wiring, electrical systems, plumbing and 
work on the land.”

He said that is continuing, but they have 
also been able to focus more on developing 
the operations and business this year. This has 
included expanding the farm’s products, and 
broadening its community outreach, such as 
the Seeds of Harmony concert series.

“We’ve still got a lot to do, and we’re go-
ing to keep renovating and fi xing,” he said. 
“But we’re happy with the progress we’ve 
made so far, and we’re better positioned 
this year.”◆

Allendale Shopping Center
Retail & Commercial Space Available

SIZeS & OPTIONS TO SuIT YOur BuSINeSS
FOR LEASING INFORMATION CONTACT:

Glenn Langenback • Property Manager
Tel: 413-236-5957
Fax: 413-236-5731
Cell: 413-464-4211

Allendale Shopping Center
5 Cheshire Road • Suite 60

Pittsfi eld, MA 01201
GLangenback@verizon.net
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MovieQuiet Generators
Temporary power without the noise 
or nuisance - for special events, working in 
noise-sensitive environments,  
�lm/video locations.

Limelight Productions, Inc

1-413-243-4950
www.LimelightProductions.com
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news & notes from the region

Ongoing: Berkshire Business 
Builders networking meeting ev-
ery Thursday morning from 8:30 
to 9:30 a.m. at 55 Church Street 
in Pittsfield. All business people looking for an opportunity 
to network are invited. For information, call Kathy Hazelett 
at 413-442-8581.

Ongoing: The Job Club meets Mondays from 10 to 11 a.m. at 
the North Adams Public Library and from 1 to 2 p.m. at Berk-
shireWorks Career Center at 160 North St. in Pittsfield. Facilitated 
by Millie Calesky, business and life coach and certified career 
development facilitator, the free and informal program helps par-
ticipants who are seeking employment to expand their network of 
contacts and provides valuable job-search tips. It also serves as a 
support group throughout the job-search process. For information, 
visit www.berkshireworks.org or call 413-499-2220.

Through Oct. 31: Sculpture Now, featuring Common Ground, a 
juried exhibition of outdoor sculptures at The Mount, 2 Plunkett 
St., Lenox. Free. 413-623-2068 or www.sculpturenow.org.

July 15, Aug. 19: Pittsfield Green Drinks, informal gathering 
of people interested in conservation and environmental issues 
on third Tuesday of each month. 5:15 p.m. at MadJacks BBQ, 
295 North St. Sponsored by the Berkshire Environmental Ac-
tion Team (BEAT). For more information, contact Jane Winn 
at jane@thebeatnews.org or 413-230-7321.

July 16, Aug. 6, 27: Women and Financial Wellness seminar 
series presented by Berkshire Bank Wealth Management. July 
16 at Stone Hill Center at the Clark Art Institute in Williamstown 
with keynote Speaker Stephen Sheppard, economics professor 
at Williams College. Aug. 6 at Mazzeo’s Ristorante in Pittsfield 
with opening remarks by state Sen. Benjamin Downing, and 
keynote speaker Andrea Wagner, principal, Berkshire Sterile 
Manufacturing. Aug. 27 at Crissey Farm in Great Barrington 
with keynote speaker Jane Iredale, president and founder of 
Iredale Mineral Cosmetics. All programs from 4 to 7 p.m. For 
more information, contact Yuki Cohen at 413-881-1204 or 
ycohen@berkshirebank.com.

July 17: 3rd Thursdays street festival in Upstreet Pittsfield, 
with this month’s theme of All the World’s A Stage. 5 to 8 p.m. 
For more information, visit discoverpittsfield.com/3rdthursdays, 
email slemme@pittsfieldch.com or call 413-499-9348.

July 17-27: Pittsfield Shakespeare in the Park launches with 
free outdoor production of A Midsummer Night’s Dream with 
20-member multigenerational cast of regional performers in 
Springside Park. Performances are Thursday through Sunday 
at 8 p.m. at the park, 874 North St. through July 27. Free admis-
sion. Family-oriented Shakespeare workshops will be led by 
the actors before select performances.

July 17, 24: The Joy of Journaling, two-session workshop 
designed to help individuals begin or strengthen their journaling 
practice, led by business and life coach Millie Calesky. Held 
at Berkshire Community College’s West Street Campus in 
Pittsfield from 6 to 8 p.m. Registration is required. Call 413-
236-2122 or registrar at 413-499-4660 and ask for workshop 
#1356. For more information, call 413-655-2555 or email 
millie@milliecalesky.com.

July 19: Introduction to Propagation workshop with Lou 
Kratt of Project Native. How to propagate native plants from 
cuttings, layering, divisions and seeds will be discussed and 
demonstrated. 10 a.m. $25. To register call Berkshire Com-
munity College at 413-528-4521. 

July 19: BFAIR 4th Annual Miniature Golf Tournament to 
benefit people with disabilities, at The Range in North Adams, with 
cookout lunch from 11 a.m. to 3 p.m., and tournament starting a 1 
p.m. $20 adult, $10 child (6-12), 5 and under free. For registration 
information, call 413-664-9382 or visit www.bfair.org.

July 19: “Public Education: Voice, Activism and Uprising” 
lecture by Francyne Huckaby, associate professor of curriculum 
studies and director of the Center for Public Education at Texas 
Christian University. Presented by Massachusetts College 
of Liberal Arts, in association with its Leadership Academy 
and Certified of Advanced Graduate Study program held on 
campus each summer. 6:30 to 8:30 p.m. in Murdock Hall room 
218, free and open to the public. For more information, go to 
www.mcla.edu.

July 19, Aug. 16: Pittsfield Repair Cafe, where volunteers fix 
broken and damaged items for free, such as non-working but 
repairable lamps, vacuum cleaners, and other small appliances, 
clothing and fabric items, bicycles, and blades for sharpening (no 
watches, jewelry, shoes, CRT monitors, TVs, or small electron-
ics, such as phones). From 1 to 5 p.m. in the basement of St. 
Stephen’s Church, 67 East St. (enter through the Allen Street 
door). More information on Facebook at Pittsfield Repair Cafe 
or call 413-212-8589 or email jmh227@hotmail.com.

July 19: Sculptor Albert Paley will give a lecture followed 
by a reception in conjunction with opening of “Contemporary 
Sculpture at Chesterwood 2014: Selected Works by Albert 
Paley,” on view at the museum through Oct. 13. 4 p.m. $20 
public, $10 for Chesterwood members. Information and reser-
vations, 413-298-3579.

the month in business
July 19: Third Annual Son of a Beach Ballroom and Social 
Beach Party sponsored by Berkshire Ballroom Chapter 3045 of 
USA Dance Inc. 7 p.m. at ITAM Club in Pittsfield. Beach attire 
encouraged. Information at www.berkshireballroom.org.

July 20: Discover Tyler Street sponsor and vendor application 
deadline for those wanting to participate in the annual street 
event, this year scheduled for Aug. 28 from 5 to 8 p.m. Contact 
Diane Marcella at 413-448-6257 or tylerstreet01201@gmail.
com for forms and information.

July 22: “Tough Guise: Masculinity and the Cultures of 
Violence” lecture by Sut Jhally, professor of Communication at 
UMASS-Amherst and founder and executive director of the Media 
Education Foundation. Presented by Massachusetts College of 
Liberal Arts, in association with its Leadership Academy and Certi-
fied of Advanced Graduate Study program held on campus each 
summer. 8 to 10 p.m. in Murdock Hall room 218, free and open to 
the public. For more information, go to www.mcla.edu.

July 23: Essential Technology for Today, Tomorrow and 
Beyond, a program with NeuEon to discuss how best to align 
your business and technology goals. Part of Berkshire Brown 
Bag Series presented by the Berkshire Visitors Bureau. Noon 
at Central Station, 66 Allen St. in Pittsfield. Free but RSVP at 
413-743-4500 or berkshires.org.

July 24: I Am a Part of Art, opening reception for month-long 
exhibit of work by Community Access to the Arts (CATA) at 
the Berkshire Museum. Exhibit features over 100 works of 
art created by artists with disabilities from Berkshire County. 
Opening reception, which is free and open to the public, is 5 to 
7 p.m. in The Crane Room at the museum, featuring a poetry 
reading with selected works from CATA’s Writers Workshop, 
read by guest reader Joe Cacaci of Berkshire Playwrights Lab. 
Exhibit runs through Aug. 23 during museum hours. Information 
at www.communityaccesstotheARTS.org.

July 24: Berkshire Young Professionals Networking Social at 
Naumkeg historic site at 5 Prospect Hill Rd. in Stockbridge. 5 to 
7 p.m. Open to all working professionals in Berkshire County. 
Free for BYP cardholders, $5 others. RSVP at 413-499-4000 
ext. 126 or www.berkshirechamber.com.

July 26: Antique Show and Flea Market at Great Barrington 
Historical Society, 817 South Main St. 9 a.m. to 3:30 p.m.

July 27: Wealth Inequality Discussion by Peter Barnes, co-
founder of Working Assets (Credo) and author of with Liberty 
and dividends for all: how to save our Middle Class when 
Jobs don’t Pay enough. Sponsored by the Schumacher Center 
for a New Economics. 7:30 p.m. at the American Institute for 
Economic Research, 250 Division St. in Great Barrington. Pre-
registration required. $5 or five BerkShares. 413-528-1737.

July 30: Chamber Night for the Williamstown Chamber of 
Commerce at the new Mad Macs satellite location on Spring 
Street. 5 to 7 p.m. with food, drinks and giveaways. RSVP at 
info@williamstownchamber.com or 413-458-9077.

July 30, Aug. 6, 13, 20: Summer Health Programs presented by 
Fairview Hospital in Great Barrington. “Navigating the Cancer 
Journey – Together” on July 30; “Boomer Alert! The A-B-Cs of 
Medicare” on Aug. 6; “Can I Eat This? The Truth About Food 
Allergies” on Aug. 13; and “Stroke Assessment and Care Update” 
on Aug. 20. All programs 5 p.m. in the Fairview conference room. 
Free but pre-registration requested by calling 413-854-9609.

Aug. 1: Stockbridge History Celebration to mark 150th an-
niversary of the opening of the Stockbridge Library and launch 
of new $3 million renovation at the library. Main Street will be 
temporarily transformed into a bustling old New England village 
with historically accurate activities, debate, and chores, with an 
ice cream social at the Berkshire Scenic Railway Stockbridge 
Station at 2 Depot St. from 2 to 4 p.m. For information, visit 
stockbridgelibrary.org or call 413-298-5501.

July 31: Nomination deadline for Berkshire Business and 
Professional Women (BPW) “Woman of Achievement” award. 
To request a nomination form or for more information, contact 
Kim Baker at kim@tooleinsurance.com or 413-243-0089.

Aug. 1-3: Adams Agricultural Fair at Bowie Field in Adams. 
Information at adams-agricultural-fair.org.

Aug. 1: BAA Redux: Industrial Manifest opening of exhibi-
tion of contemporary art exploring industry, at the Lichtenstein 
Center for the Arts on Rennie Avenue in Pittsfield. Curated by the 
Berkshire Art Association in conjunction with the Art+Industry 
cultural initiative. Opening during First Friday Artswalk from 
5 to 8 p.m.; show continues through August. 

Aug. 1: Savor the Moment: Wine and Beer Tasting and 
Auction fund-raiser to benefit the Pittsfield Family YMCA 
Annual Campaign which provides financial assistance for 
youth memberships, childcare, camps and programs. 6 p.m. at 
Berkshire Hills Country Club poolside in Pittsfield. Tickets $25 
at the YMCA or at the door. To donate an auction item, contact 
Michelle at 413-499-7650 ext. 37.

Aug. 4: UCP Golf Tournament 
at Berkshire Hills Country Club in 
Pittsfield to benefit United Cerebral 
Palsy of Berkshire County. For reg-

istration and sponsorships, call Joni Thomas at 413-442-1562.

Aug. 7: Great Barrington Green Drinks, informal gathering 
of people interested in conservation and environmental issues 
on first Thursday of each month. 5:15 p.m. at the Route 7 Grill, 
999 South Main St. For more information, contact Erik Hoffner 
at ehoffner@orionmagazine.org or 413-528-4422.

Aug. 13: North Adams Green Drinks, informal gathering of 
people interested in conservation and environmental issues on 
second Wednesday of each month. 5:30 p.m. at the Freight Yard 
Pub in the Western Gateway Heritage Park. Sponsored by the 
Berkshire Environmental Action Team (BEAT) and Northern 
Berkshire Transition. For more information, contact Jane Winn 
at jane@thebeatnews.org or 413-230-7321. 

Aug. 16: Sheffield Kiwanis 60th Anniversary Celebration Buf-
fet at Crissey Farm in Great Barrington. Cash bar 5:30 p.m. and 
dinner at 7 p.m. $40. RSVP to Rose Seward 413-329-6318.

Aug. 18: Beyond Farm to Table: The Future of Food, a 
conversation with chef and writer Dan Barber, author of The 
Third Plate, and journalist Elizabeth Kolbert. Presented by 
Berkshire Grown. 7 p.m. at the Mahaiwe Performing Arts 
Center in Great Barrington. Ticket information at 413-528-0100 
or www.mahaiwe.org. 

Aug. 21: 3rd Thursdays street festival in Upstreet Pittsfield, 
with this month’s theme of Art + Industry. 5 to 8 p.m. For more 
information, visit discoverpittsfield.com/3rdthursdays, email 
slemme@pittsfieldch.com or call 413-499-9348.

Aug. 23: Summerfest 2014 presented by the Southern Berkshire 
Chamber of Commerce from 3 to 9 p.m. in downtown Great 
Barrington. For information, call 413-518-4284.

Aug. 23: Wing Fling with wings, ribs and more, sponsored by 
Downtown Pittsfield Inc. 6 p.m. at Wahconah Park in Pittsfield. 
$20 in advance or $25 at gate. 413-443-6501.◆

If you are retiring or changing jobs, you may have complicated 
choices to make regarding your 401(k) plan assets. What you 
do with these assets could significantly impact your lifestyle  
in retirement. 

Your future is too important to risk making the wrong decision. 
We can help — every step of the way.

Call today for more information or to schedule  
a consultation.

WE MAKE IT EASY  
TO ROLL OVER 
YOUR 401(k) 

Brian P. Astorino, CRPC®

LPL Financial Advisor
(413) 236-4837

Michael A. Fazio, CFP,®

Senior Vice President
LPL Financial Advisor
(413) 236-4835

Securities and advisory services offered through LPL Financial, a Registered Investment 

Not NCUA Insured    Not Credit Union Guaranteed    May Lose Value

www.EnergeticLandscaping.com
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Update
Business

The Berkshire Bank Foundation has provided 
a $1,500 grant to support the Massachusetts 
Small Business Development Center (MSBDC) 
business advisory services in western Massachu-
setts. The center is a partnership program with 
the U.S. Small Business Administration and the 
Massachusetts Office of Business Development 
under a cooperative agreement with the University 
of Massachusetts Amherst, Isenberg School of 
Management. It provides free one-to-one services 
focusing on business growth, strategies and train-
ing, financing and loan assistance, government 
contracting, international trade and analysis. In 
addition, low-cost educational training programs 
are offered across the state.

The Berkshire Visitors Bureau (BVB) has 
released a variation of Pharrell Williams’ popular 
“Happy” music video as a new regional promo-
tion. It highlights over 40 locations throughout the 
Berkshires and includes 200 Berkshire residents 
from all over the county. The BVB worked with 
the Berkshire Film and Media Collaborative 
and Rich Bradway of Stockbridge, who donated 
labor to produce the video. It was released on 
July 10 and is available on the YouTube website 
at the link: youtu.be/1Sk7ag-2UVs.

The 1Berkshire regional economic development 
organization is seeking nominations for the fourth 
annual Berkshire Trendsetter Awards, through 
July 25. The awards recognize organizations and 
individuals whose achievement, innovation and/
or commitment have strengthened the economy 
and helped the Berkshires grow. Top finalists will 
be honored and final winners announced at the 
Celebrate the Berkshires event this fall. Nomina-
tions are currently being accepted in the following 
categories: Creativity/Innovation, Growing/Ad-
vancing the Berkshire Economy, Marketing on a 
Shoestring, Newcomer of the Year, Nonprofit of the 
Year, Overall Marketing Campaign, Public Rela-
tions, and Young Professional Making a Difference. 
Self-nominations are also encouraged. Information 
and applications are available at 1Berkshire.com 
or by calling 413-499-1600 ext. 122.

Efforts are continuing to rebuild the healthcare 
system in northern Berkshire County in the wake 
of the sudden closing of North Adams Regional 
Hospital (NARH) in March. A Maine-based con-
sulting firm, Stroudwater Associates, has been 
conducting a study for the state Department of 
Health and Human Services to determine the 
community’s healthcare needs, as part of the effort 
to develop a long-term strategy. It held a public 
meeting in early July, at which many people cited 
the need for a hospital facility because of the dif-
ficulties of traveling to other hospitals in the region. 
Meanwhile, Berkshire Health Systems (BHS) 
has been preparing to purchase the former NARH 
complex. It has been restoring emergency and 
other services in North Adams though Berkshire 
Medical Center (BMC), its Pittsfield hospital. In 
early July, BMC began offering diagnostic imaging 
services in northern Berkshire in order to provide 
easier access for the community. The BMC North-
ern Berkshire Imaging Center is open weekdays 
from 8 a.m. to 4:30 p.m., and is located where 
radiology services were provided at the former 
NARH. The center provides x-ray, ultrasound, CT 
and MRI services, and walk-in x-ray services. BMC 
has hired five radiologic technologists, including 
four former NARH employees. In the future, BMC 
plans to restore mammography services, and is in 
the process of applying for the required federal 
licensure for that form of imaging.

The Great Barrington Arts Market is a new 
outdoor market that offer art and craftwork made 
by local artisans in a variety of media and price 
ranges on select Saturday mornings this summer. 
Each market will feature 12 to 15 artists in media 
including ceramics, jewelry, clothing design, wood-
working, painting, handblown glass, printmaking, 
fiber arts, and sculpture. The market is held at 50 
Castle St. in the parking lot of the new Lifeworks 
yoga studio and the property surrounding the RBC 
Wealth Management building. Upcoming dates in-
clude July 20, Aug. 3, 17, 31 and Sept. 21… Guido’s 
Fresh Marketplace is displaying photographs 
from the collection of Edith Wharton’s home and 
historic site The Mount. The photographs are on 
view in the Cafe Gallery in its Pittsfield store in 
July and August. The installation highlights work 
by photographers Kevin Sprague, John Seakwood, 
and David Dashiell, and is designed by Studio Two. 
The photographs capture Wharton’s knowledge of 
architecture, gardens, and design, as expressed in 
the late author’s home and grounds.

Berkshire Medical Center has joined the 
American Heart Association/American Stroke 
Association’s “Get with the Guidelines – AFIB,” 
a quality improvement program to help hospital 
teams consistently provide the latest guideline-
based treatment for patients with atrial fibrillation, a 
quivering or irregular heartbeat affecting more than 
2.7 million Americans.  As a participating hospital, 
BMC is developing a comprehensive system for 
providing rapid diagnosis and treatment of patients. 
BMC is also increasing its efforts to identify those 
patients who have the condition, using Get with 
the Guidelines – AFIB protocols for treatment, 
monitoring tools, and patient education.

At its annual Leadership Reception, held on 
June 24 at Cranwell Resort, Berkshire United 
Way recognized its third annual Pinnacle Group, 
a designation given to companies that go above 
and beyond in managing their annual workplace 
campaigns through activities such as growing 
their corporate and employee workplace support, 
hosting special campaign events, and participating 
in campaign training. This year’s Pinnacle Group, 
comprised of 28 local companies, includes: Bayer 
Material Science, Berkshire Bank, Berkshire 
Children and Families Inc., Berkshire Life, 
Berkshire Medical Center, Berkshire United 
Way, Canyon Ranch, Carr Hardware and Sup-
ply Company Inc., Colt Insurance Agency Inc., 
Community Health Programs Inc., Country 
Curtains Inc., Crane, Cranwell Resort, Spa & 
Golf Club, Dettinger Lumber, Elder Services 
of Berkshire County Inc., General Dynamics, 
Greylock Federal Credit Union, Hill - Engi-
neers, Architects, Planners Inc., Housatonic 
Curtain Company, INTERPRINT Inc., Laurin 
Publishing Co. Inc., Lee Bank, New England 
Newspapers Inc., Ray Murray Inc., SABIC 
Innovative Plastics, The Red Lion Inn, United 
Parcel Service, and Wheeler & Taylor Inc.

Berkshire Community College recently held 
a certificate ceremony for the 12 students who 
completed BCC’s Level 2 Manufacturing Program 
at Taconic High School (THS). The program, 
which is a partnership between BCC and THS, is 
available as a result of grant monies from the Mas-
sachusetts Community Colleges & Workforce De-
velopment Transformation Agenda (MCCWDTA) 
and the Department of Labor’s Rapid Response 
program. These monies enable the institutions 
to provide Level 1 and Level 2 manufacturing 
training that is aligned with the curriculum set 
by the Manufacturing Advancement Center 
Workforce Innovation Collaborative (MACWIC). 
The graduates of the Level 2 Manufacturing Pro-
gram include: Craig Calderara, Adams; Dwight 
Godley, Pittsfield; Dakota Ketchen, Lee; Wil-
liam Ketchen, Lee; David Lantz, Dalton; Joseph 
DiNicola, Pittsfield; Gregory Hanson, Pittsfield; 
David Robillard, Adams; George Saul, Pittsfield; 
Daniel Scorpa, Lanesboro; Kendell Thompson, 
Pittsfield and Kenneth Welch, Dalton. Following 
the ceremony, a mini-career fair was held for the 
students who have completed the Level 2 program. 
The successful completion of this program gives 
students the ability to enter into the workforce 
with a strong knowledge of basic manufacturing 
concepts and skill sets.

Main Street Hospitality Group has received 
a TripAdvisor Certificate of Excellence award for 
two of its properties, The Porches Inn in North 
Adams and The Red Lion Inn in Stockbridge. The 
TripAdvisor accolade is given only to establish-
ments that consistently achieve outstanding travel 
reviews on TripAdvisor. The Red Lion Inn is also 
the recipient of a 2014 Wine Spectator Award 
of Excellence for its wine program. “We’re so 
proud to receive TripAdvisor and Wine Spectator 
Awards of Excellence,” said Sarah Eustis, CEO 
of Main Street Hospitality Group and managing 
director of The Red Lion Inn. “It shows that our 
tradition of hospitality leads to wonderful and 
memorable guest experiences at our properties, 
which is always our goal.”

Qualprint has selected 12 individuals as 
winners of the 31st annual A Closer Look at the 
Berkshires 2015 calendar photo contest. The 
winners, along with honorable mentions and a 
special Around the Berkshires section of entries, 
will be published in Qualprint’s 2015 calendar. The 
first-place prize of $250 was awarded to Patrick 
Barry of Pittsfield for his image of an airplane and 
sunset in Pittsfield. William Berryman of Pittsfield 
received the second-place prize of $200 for his 
image of fall foliage on Cheshire Lake. Marlee 
Tyska of Pittsfield received the third-place prize 
of $150 for her image of a fallen leaf on water 
in Pittsfield. Jan Paxton of Washington received 
runner-up awards for two of the images she sub-
mitted. Mark Bowie of Pittsfield, Linda Galok 
of Pittsfield, Megan Gorton of North Adams, 
Jane McWhorter of Great Barrington, Florian 
Ptak of Pittsfield, Tim Reynolds of Pittsfield, 
and Elisabeth Smith of Pittsfield also received 
runner-up awards, and each of their images will 
be featured on a select month in the 2015 calendar. 
Applications for the 2016 Calendar Contest will be 
available in January 2015. For more information 
about the annual calendar photo contest, contact 
Audrey Procopio, director of marketing and hu-
man resources, at 413-442-4166 or aprocopio@
qualprint.com.

Massachusetts College of Liberal Arts 
(MCLA) has received a grant award of $11,000 
from the Berkshire United Way to support 
“Berkshire County Goes to College,” an an-
nual event held by The Berkshire Compact for 
Education and MCLA. This grant will enable 
approximately 1,200 sixth grade students from 
Berkshire County’s public schools to visit MCLA, 
Bard College at Simon’s Rock, Berkshire Com-
munity College (BCC) and Williams College to 
learn about the benefits of a college education. In 
addition, the grant will fund a portion of the Com-
pact’s third grade visit program, where MCLA 
offers yearly college visits to third grade students 
from northern Berkshire schools. The United Way 
grant will support third grade college visits to BCC 
from Conte, Crosby and Morningside schools. For 
more information about “Berkshire County Goes 
to College,” contact Bernadette Lupo at MCLA, 
413-662-5203, bernadette.lupo@mcla.edu.
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BerkShares Business of the Month

O NE MERCANTILE IS, for owners Abby Webster and Andy Pruhenski, the perfect synthesis 
of their shared interests in design and craftsmanship, their Berkshire upbringing, and 
their entrepreneurial and artistic training. �is is a little home goods shop with a high 

aesthetics and high standards. “We focus on small-batch production and locally made goods. 
We are trying to create a unique shopping experience in Great Barrington, and we carry many 
things you won’t see anywhere else,” says Andy.

�eir store, located on Castle Street in Great Barrington alongside two other reputable Berk-
Shares businesses—�e Mahaiwe and Castle Street Café—has been transformed since its for-
mer life as the Community Shop, and now boasts majestically high ceilings, exposed brick 
walls, and lots of natural light.

Abby explains that many of the goods they carry, such as stainless steel ice trays, enamel cook-
ware, and a natural alternative to plastic wrap called “Bee’s Wrap,” are things that the couple 

wanted for their own use but couldn’t 
�nd in the area.  “I love those goods 
that are good for the environment and 
made by someone thinking outside the 
box—they are conscious in a way. We 
discovered some beautiful products and 
decided, ‘this stu� needs to be avail-
able.’” Andy adds, “�ey’re not all nec-
essarily local to us, but they’re produced 
on a small scale and often by family-
owned companies. So we know where 
they’re coming from, we know they’re 
quality, and we know we’re support-
ing independent businesses.  We’re not 
just faxing in orders to big companies.  
We’re able to build relationships with a 
lot of our suppliers.”

Many of the goods in One Mercantile 
come from extremely close to home. 

“Part of the inspiration for opening the store was to give a lot of our talented friends a place to 
sell their goods,” says Abby. “And now we’re lucky enough to have a group of local artists who 
are doing stu� exclusively for us, including pillows by Cardi Montano, pottery by Arla Bascom, 
and wooden bowls, spoons, and cutting boards by Matthew Hart.” Abby and Andy even do 
some of their own production, “up-cycling” bottles into glassware and turning Mason jars into 
on-the-go drink containers dubbed “Straw Sippers.”

Now a year into their joint venture, Abby and Andy are grateful to everyone who helped them 
to get going. �ey “love trading BerkShares” within the community of shopkeepers that sur-
rounds them. Andy says that the spirit of mutual support that underlies BerkShares “seems 
ingrained in us, since we grew up in this area. It’s great to be able to support all of our neighbors, 
as well as have them come and support us. It’s easy to use our BerkShares. We can walk out the 
door and get a cup of co�ee at Fuel, a sandwich at the Co-op, or a gift at Tom’s Toys,” explains 
Andy. “Or chocolate covered blueberries from Rubiner’s!” adds Abby.

Andy is encouraged by what he’s observed lately. “People are becoming very aware of where 
things are coming from and they’re asking, ‘Where is our money going? To a corporation over-
seas or to someone who will use it again locally?’  �is is happening most notably in the food 
movement, but I think people are taking that awareness into shopping at stores like ours, as 
well.  If we can keep our money in circulation locally as much as possible, it helps all of us.”

One Mercantile
8 Castle Street, Great Barrington MA (413) 528-1718
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Berkshire Business and Professional Women 
(BPW) is accepting nominations for the 2014 
“Woman of Achievement” award, which honors 
a Berkshire County woman for her achievements 
and commitment to the community. The award 
will be presented at a dinner event on Oct. 20, in 
celebration of National Women in Business Week. 
Nominations should include information on the 
nominee’s career accomplishments, community 
involvement and achievements,  and are due by 
July 31. To request a nomination form or for 
more information, contact Kim Baker at kim@
tooleinsurance.com or 413-243-0089.

Author Gina Hyams seeks photos of Tangle-
wood picnics, favorite picnic recipes, outdoor 
dining tips, and related picnic ephemera (such as 
invitations and menus) from all eras for a book she 
is creating, titled The Tanglewood Picnic: Music 
and outdoor Feasts in the Berkshires, scheduled 
for publication in summer 2015. Submissions 
of multiple images are welcome. Only high-
resolution (300 dpi) images can be considered for 
inclusion. Submissions should include detailed 
caption information, including the name of the 
photographer, and estate to credit as necessary, 
the submitter’s name, address, and phone number. 
The author also asks those sending submissions 
to answer this question: What do you love about 
Tanglewood picnics? Submissions will be consid-
ered for both print publication and posting on the 
project’s blog: TanglewoodPicnicBook.tumblr.
com. Submissions should be emailed by Sept. 
30 to: tanglewoodpicnic@gmail.com.

Berkshire South Regional Community 
Center has received an award of $100,000 from 
the Lennox Foundation to support its Youth 
Intervention/Prevention Curriculum (YIPC) 
programming. The Lennox Foundation has 
been a strong supporter of Berkshire South’s 
youth initiatives for many years. Its assistance 
has made possible the center’s Teen Outreach 
Nutrition Education program, Teen Leadership 
Training, Youth Fit Club, middle school social 
events through the Youth Advisory Committee, 
Experiential Internship Program, Community 
Academy, and more. Over the past 12 years, 
Berkshire South has offered a wide range of 
fun and educational programs to help engage 
young people and promote healthy behaviors 
in the community. YIPC initiatives include free 
and low-cost activities for elementary, middle, 
high school and traditional college-age students 
such as fitness and leadership development 
programs, community service opportunities, 
internships, before and after school care, sum-
mer camp, and outdoor recreation at various 
sites in the region. 

Berkshire Community College (BCC) will 
launch two new Certificate Programs this fall: 
Lodging Management and Networking. The 
Lodging Management Certificate is a one-year, 
29-credit program that prepares students for entry-
level positions in B&Bs, inns, hotels and resorts. 
The program is designed to provide students with 
a basic understanding of the hospitality field, per-
sonnel and supervision principles as well as the 
foundations of budgeting, accounting and revenue 
management. In addition to standard coursework, 
students will complete an external cooperative 
learning experience in a lodging field that meets 
their specific career interests and professional 
goals. Students who complete the program can 
apply credits earned towards the completion of 
the hospitality associate’s degree program. The 
Networking Certificate Option of the Computer 
Science program is designed to provide a foun-
dational skill set to begin a successful career 
in computer networking. The coursework will 
introduce the student to skills used throughout 
the Information Technology (IT) field, but will 
culminate with obtaining competencies oriented to 
becoming an entry-level technician. The program 
can lead to an industry certification and is the open-
ing step toward achieving higher-level computer 
networking certifications or academic degrees. 
BCC’s fall semester begins Sept. 2. Registration 
for fall classes continues through Aug. 29.

As Kinder Morgan/Tennessee Gas Co. pur-
sues its proposed plans to construct a high-pressure 
pipeline to carry natural gas from upstate New 
York to a terminal in northeast Massachusetts, 
opposition by environmental organizations and 
other critic is also building pressure. The pro-
posed route passes through Berkshire County, 
beginning in Richmond, and continuing into 
Lenox, Pittsfield, Dalton and east through several 
communities towards the Pioneer Valley. Kinder 
Morgan/Tennessee Gas Co. contends the pipeline 
is needed to add to the supply of natural gas in 
the region. Critics counter the pipeline will cause 
environmental damage and dangerous conditions 
along the route, which is slated to include pro-
tected lands. They also object to the fact that the 
gas was obtained by the controversial method of 
“fracking.” Several local governments, including 
Dalton and Lenox, have also adopted measures 
to express opposition. 

Elder Services of Berkshire County Inc. has 
received $7,500 from Berkshire Bank to support 
the Elder Nutrition/Meals on Wheels program in 
Berkshire County. Each weekday over 900 seniors 
receive hot, nourishing, noontime meals delivered 
directly to their homes or at one of Elder Services’ 
14 senior meal sites throughout the county. 

Greylock Insurance Agency (GIA) recently 
won a prestigious “Chairman’s Circle” award 
from the Arbella Insurance Group for reaching 
the highest levels of performance in 2013.  The 
award is given to agents meeting Arbella’s highest 
standards in customer retention, production, and 
satisfaction. Each year one of the award winners 
is presented their trophy at a dinner and awards 
ceremony. This year, GIA was the agency chosen to 
receive their award at the ceremony from Arbella 
Chairman, CEO and President John Donohue.

CoRRECTIoN: In the July 2014 issue 
of BT&C, a paragraph in a story on the Free 
Legal Clinic of South Berkshire County Inc. 
(FLC) regarding eligibility for state-funded free 
legal counsel included information that was not 
presented accurately. The state offers free legal 
counsel in criminal matters through the public Bar 
Advocate system. In criminal matters, for those 
who don’t qualify financially for a Bar Advocate, 
FLC in some cases offers referrals to attorneys 
who do criminal law. With rare exception, in 
civil matters, there are no court appointed pro 
bono attorneys who handle civil litigation. FLC’s 
main focus is to help clients in a wide range of 
civil matters. Also, in a quote attributed to FLC 
executive director Eve Schatz, the term “public 
defenders” was inaccurately used. The term “Bar 
Advocates” should have been used.◆

Mark McKenna Heather Bartini Erin Carlotto
Business Banking Personal Banking Mortgage Banking
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people on the move
Greylock Federa l 

Credit Union President 
Marilyn Sperling has 
been named a winner 
of the annual Women 
of FIRE award given 
by Banker & Trades-
man magazine. Women 
of FIRE recognizes key 
players in the local FIRE 
(Finance, Insurance and 
Real Estate) sector, cel-

ebrating the best and the brightest women who 
are paving the way for other women to rise to the 
top of what used to be a male-dominated industry. 
Sperling is one of 14 women who will receive 
the award at a special luncheon ceremony at the 
Sheraton Commander in Cambridge on July 17.

 
Estela Bodnar ortiz has been honored as an 

Unsung Heroine by the Massachusetts Commission 
on the Status of Women at a ceremony in Boston 
on May 29. Ortiz was recognized for her service 
for over 30 years as an interpreter and community 
advocate. She has worked at the Southern Berkshire 
Educational Collaborative Adult Basic Education 
program and also at Volunteers in Medicine, where 
she has medically interpreted for hundreds of new 
immigrants navigating the healthcare system for 
the first time, and has provided integration support 
to immigrants of all backgrounds.

Matthew Mozian has 
been made a partner at 
the law firm of Campoli 
& Monteleone, where 
he practices in the ar-
eas of civil litigation and 
commercial transactions. 
Prior to joining Campoli 
& Monteleone in March 
2007, Mozian worked in 
the New York City area for 
the Criminal Trial Bureau 

of The Legal Aid Society and earlier for a global law 
firm in its corporate and securities department.

Berkshire Community College student Erin 
Breen has been honored with a 2014 Newman 
Civic Fellows Award. Bestowed by Campus Com-
pact, a national coalition of college and university 
presidents, the award recognizes college student 
leaders nationwide who have worked to find solu-
tions to challenges facing their communities. A 
resident of Adams, Breen began volunteering in 
the fall of 2012 at the Berkshire United Way as 
a Service-Learning student enrolled in “Social 
Problems.” Breen worked to raise awareness and 
resources for the Pittsfield Promise initiative, an 
early learning initiative made up of community 
leaders and organizations, aimed at dramatically 
increasing literacy rates for third graders. In 
2013, she took a second Service-Learning course, 
“Marriage and Family,” and volunteered to assist 
Pittsfield Promises’ Family Engagement commit-
tee with conducting asset-based interviews with 
parents at neighborhood centers. After serving 
as a paid intern at the Berkshire United Way, 
Breen became a part-time employee and was 
subsequently hired into a full-time position as a 
resource development assistant. Breen graduated 
from BCC in May with an associate’s degree in 
Human Services. She plans to earn a bachelor’s 
degree in Social Work at Elms College.

Sandra Shepard, executive director of Kimball 
Farms Nursing Care Center in Lenox, has been 
honored by the American College of Health Care 
Administrators (ACHCA) with the 2014 Eli Pick 
Facility Leadership Award. Based on the premise 
that facility excellence is a reflection of leadership 
excellence, this award recognizes the administrator 
who provided that leadership throughout the award 
year. Shepard was one of 234 receipts nationwide 
who received the award this year.

Donna Bishop has 
been appointed vice presi-
dent of commercial lines 
and Matt Genova has 
been named vice presi-
dent of agency opera-
tions at Coakley, Pierpan, 
Dolan & Collins (CPDC) 
Insurance, a division of 
MountainOne Bank. 
Bishop, who has over 
30 years in the insurance 
industry, joined CPDC in 2002 as a commercial 
lines account manager and served most recently as 
insurance operations manager. In her new position, 
she will be responsible for servicing the agency’s 
largest commercial accounts, as well as for manag-
ing the commercial lines operations team. Bishop 
holds numerous industry designations, including 
Certified Insurance Counselor, Certified Profes-

sional Insurance Woman, 
Certified Insurance Ser-
vices Representative, and 
Certified Risk Manager. 
Genova joined CPDC 
in 2009 as a commercial 
lines account executive. 
In his new role, he will 
be responsible for all 
personal lines operations, 
information technology, 
and agency marketing and 

support functions. He will also manage relation-
ships with CPDC’s insurance carriers.

Steve Essex has been promoted to senior vice 
president at Salisbury Bank, where he will serve 
as head of Trust Wealth Advisory Services, and 
will manage the originations and administrative 
functions. He has been acting as interim head of 
the department since January 2014. Essex joined 
Salisbury Trust Wealth Advisory Services as vice 
president and trust officer in 2009. In addition to 
his 20 years of trust and investment experience, 
he holds the Certified Financial Planner (CFP) 
and Certified Trust and Financial Advisor (CTFA) 
designations.

The board of directors of the Berkshire County 
Regional Employment Board Inc. (BCREB) 
elected the following slate of officers for FY 2015 
at its June 12 annual meeting: Richard Belair, 
Hillcrest Educational Centers, president; Patrick 
Reuss, SABIC Innovative Plastics, vice president; 
Eva Sheridan, MountainOne Financial, vice 
president; Charlene Boettcher, Canyon Ranch, 
Youth Council chair; James Brosnan, Mc-
Cann Technical School, treasurer; Daniel Walsh, 
IUE-CWA Local 255, assistant treasurer; Doug 
McNally, Frost Hollow Associates, secretary; 
Robert Keegan, Crescent Creamery, at large; 
and John Lipa, Linden Consulting Group, MA 
WIB Association liaison.

Jonathan Butler has 
been appointed to the posi-
tion of president and CEO 
of the Berkshire Chamber 
of Commerce, where he 
will be responsible for 
day-to-day operations and 
long-term planning of the 
organization. Together 
with the chamber staff, 
volunteers, and the partner 
organizations of 1Berk-
shire, Butler will work to ensure the success of 
the strategic plan by supporting chamber members 
with relevant and beneficial programming, serving 
as the voice of business through advocacy efforts, 
and by growing and retaining the next generation 
of leaders for Berkshire County. Currently, Butler 
serves as the Adams town administrator, where 
he has worked with the community to establish 
an economic vision for the area, rebrand as a rec-
reational destination in the county, and revitalize 
their downtown. Butler will begin his work at the 
Berkshire Chamber in September.

Elizabeth “Betsey” 
Se lkowitz  and  Ed-
ward Bride have joined 
Berkshire Children and 
Families’ Kids 4 Har-
mony advisory commit-
tee. Bride is president 
and founder of Berkshires 
Jazz Inc., and president of 
the New England Jazz Al-
liance, which operates the 
New England Jazz Hall 

of Fame. Selkowitz chairs the arts committee of 
Osher Lifelong Learning 
and serves on the develop-
ment committee of Bar-
rington Stage Company. 
Berkshire Children & 
Families’ Kids 4 Har-
mony program, based at 
Morningisde School in 
Pittsfield, is an intensive 
after-school classical mu-
sical program that inte-
grates the transformative 
power of music with best practices in child and 
family well-being.

Adams Community Bank recently hosted its 
annual Retirement and Service Award Celebra-
tion, honoring staff members who have reached 
milestones in their service to the bank and those 
who recently retired. The retirement of William 
Wheelock was celebrated along with a service 
recognition award for Kathleen LeClair with 
30 years of service. Doreen Descoteau, Patty 
Carpenter, Donna Tatro, Julie Dzbenski, 
Laurie Pelczynski and Pam Duval celebrated 
25 years of service. With 15 years of service were 
Sue Moulton, Wendy Laughlin, Kris Bona, 
Michelle Davignon and Norma Barnes. Other 
awards included Mike Prudhomme with 10 years 
of service and Heather Coons, Laila Boucher 
and Brenda Nolan with five years of service. Ad-
ditionally a graduation and awards ceremony was 
held honoring those bank employees who received 
certificates and/or diplomas from the nationally 
recognized Center for Financial Training. Employ-
ees recognized for their professional development 
were Laila Boucher, Louellen Boucher, Kelly 
Charon, Kyla Morrissey, Lisa odvar, Kelly 
Ryan, Judy Sayers and Jolene Wood.

At torney Carissa 
Mann has joined Cain 
Hibbard & Myers as an 
associate in litigation and 
technology licensing. A 
Boston-area native, Mann 
began her career as a 
technology consultant de-
signing, developing and 
implementing customer 
relationship management 
software. Following law 

school, she practiced with a large international 
firm in New York City, working in the areas of 
complex commercial litigation, insurance and 
regulatory compliance. Mann will be based in 
the firm’s Great Barrington office.

Berkshire Hills Bancorp Inc., the parent com-
pany of Berkshire Bank, announced that William 
Ryan has been appointed to its board of directors 
as chairman. Ryan was formerly chairman of the 
board and CEO of TD Banknorth Inc. from 1989 
to 2007. Berkshire Hills Bancorp also announced 
that Lawrence Bossidy has retired from its board 
of directors. Bossidy has served as the company’s 
lead independent director since 2012, and previ-
ously served as chairman since 2002. “I am very 
pleased that Bill Ryan has joined us in the position 
of independent chairman, which was previously 
held by Larry Bossidy,” said Berkshire Hills 
Bancorp CEO Michael Daly. “We have prospered 
under Larry’s leadership and are grateful for his 
long and distinguished service to the company. 
With Bill, we are joined by another outstanding 
business leader to serve in this position.”

Hillcrest Educational 
Centers Inc. (HEC) has 
hired Michael Suprano-
wicz as director of busi-
ness development. Supra-
nowicz’s most recent role 
was as president and CEO 
of the Berkshire Chamber 
of Commerce. During 
his tenure at the chamber 
he worked closely with 
Hillcrest Educational 

Centers, a leading Berkshire County employer. 
Supranowicz is heavily involved in education 
and workforce issues. In 2011, Gov. Deval 
Patrick appointed him to the board of trustees 
at Berkshire Community College. Supranowicz 
was co-chair of the Berkshire Wireless Learning 
Initiative that put laptops in the hands of all the 
7th graders in Pittsfield and North Adams. He 
serves on the Early Education for All Campaign 
Advisory Committee, a coalition of leaders from 
business, early childhood, labor, religion, health 
care, education, and philanthropy which shares the 
belief that achieving Massachusetts’ economic and 
educational goals relies on improving children’s 
early learning opportunities.

J. Williar (Bill) and Susan Dunlaevy were 
the recipients of the Ruth P. and Nicholas Boraski 
Leaders in Philanthropy Award at Berkshire United 
Way’s annual Leadership Reception, held on June 
24 at Cranwell Resort. The Dunlaevys were recog-
nized for their dedication to improving the quality 
of life for everyone in the community regardless of 
their means and as community leaders who have 
demonstrated the ideal in terms of community giv-
ing, volunteering and philanthropy. Bill Dunlaevy, 
who retired in 2011 as chairman and CEO of 
Legacy Bancorp and Legacy Banks, is currently 
chair of Berkshire Taconic Community Founda-
tion, chairman of Berkshire Bank – Legacy Chari-
table Foundation, director/treasurer of Southern 
Berkshire Literacy Network, and corporate trustee 
of The Trustees of Reservations. He had served as 
Berkshire United campaign and board chair, and he 
and Susan have been Tocqueville donors for more 
than a decade. Susan has served as a director of 
the Berkshire Botanical Garden, Pleasant Valley 
Wildlife Sanctuary, and the Pittsfield YMCA, as 
well as a corporator of Hancock Shaker Village. 
Also at the event, Peter Lafayette of the Berkshire 
Bank Foundation became the sixth recipient of 
the Edward J. Dery, Jr. Memorial Award for his 
lifetime achievement of giving and caring for the 
community. Lafayette served on Berkshire United 
Way’s board and currently serves on Berkshire 
Priorities which was responsible for launching the 
Pittsfield Promise early literacy coalition. Between 
1980 and 2005, Lafayette served as president of 
the Berkshire Housing Development Corporation. 
He then served as executive director of Berkshire 
Bank Foundation from 2006 until his retirement 
earlier this year.

The Center for EcoTechnology has appointed 
three new members to its board of directors for 
2014. They include: Peter Jessop, owner of In-
tegrity Development and Construction in Amherst; 
Micaelah Morrill, a communications consultant 
at Berkshire Health Systems in Pittsfield; and 
Stephen Sears, a Dalton-based consultant and 
developer who worked for over 20 years for pa-
permaker Crane, most recently as vice president 
in charge of manufacturing, engineering and 
environmental services.

Sperling

Mozian

Bishop

Genova

Butler

Bride

Selkowitz

Mann

Supranowicz

She looked great on paper.

You need more.
A right fit means more than matching skills and 
job experience. You need a candidate whose personality  
and values match your company culture. Our executive  
recruitment team employs comprehensive search strategies to  
find the temporary consultant or direct-hire candidate that’s right  
for your team. In fact, with our Right-Fit Guarantee, if our candidate  
does not meet or exceed your expectations, we will replace them at no 
additional cost to you.

ADMINISTRATIVE   |   LIGHT INDUSTRIAL   |   MEDICAL   |   PROFESSIONAL

unitedpersonnel.com
800.230.0801 

★ TAX CTAX CTAX CTAX CTAX COOOOOMMMMMPPPPP,,,,,     IIIIINNNNNCCCCC.....
TAX & FINANCIAL PLANNING
BOOKKEEPING & PAYROLL

Ralph Stroffolino, EA CFP
Debra Watroba & Donna Sciola, Payroll Admin.

Dan Boulais, Business Consultant

100 NORTH ST. • SUITE 310 • PITTSFIELD
Tel: 448-6222 • E-mail: info@tax-comp.com • Fax: 443-5619

137 North St.  • Suite D • PittSfielD

PERSONALIZED PAYROLL SERVICE!
Our complete payroll service supports a wide range of pay types and schedules,
and includes check printing, direct deposit, tax filings, full compliance and more.



9August 2014  Berkshire trAde & CommerCe

news & notes from the region

Richard Cantele Jr., 
president and CEO of 
Salisbury Bancorp Inc. 
and Salisbury Bank and 
Trust Company, has been 
selected as the 2014 Busi-
ness Person of the Year by 
the Southern Berkshire 
Chamber of Commerce. 
Cantele has served as 
CEO of the Lakeville, 
Conn.-based bank since 
2009, during which the bank has upgraded its 
branch offi ce in Sheffi eld and, more recently, 
added a new offi ce in downtown Great Barrington. 
That offi ce, the bank’s third in the county, held 
a grand opening ceremony on May 8. “Rick’s 
vision for the expansion and strong presence 
of Salisbury Bank in the southern Berkshires, 
coupled with the top-notch business team he has 
assembled to implement this vision and to service 
the needs of our community, makes him the ideal 
recipient of the 2014 Business Person of the Year 
Award,” said Kate McCormick, member of the 
chamber’s nomination committee. Cantele will 
be honored at a chamber cocktail reception and 
tribute on Sept. 10 from 5:30 to 7:30 p.m. at the 
Norman Rockwell Museum.

Attorney Elisabeth 
Goodman of William-
stown, most recently a 
partner in Ware Goodman 
Law LLP, has joined Cain 
Hibbard & Myers as a part-
ner, effective July 1. Good-
man and her previous law 
partner, Robert Ware, 
announced to their clients 
an amicable business tran-
sition as Goodman joins 

Cain Hibbard & Myers. They both will continue 
practicing at their current location at 377 Main St. 
in Williamstown. Goodman’s practice focuses on 
real estate, land use, zoning and environmental law, 
with a specialty in environmental issues. For 10 
years, she was the Berkshire-based attorney for a 
Boston fi rm specializing in environmental issues; 
earlier she was deputy chief counsel and acting 
chief counsel for the Massachusetts Highway 
Department and for Boston’s Third Harbor Tunnel/
Central Artery Project.

Kathryn Dubendorf 
Genova, commercial loan 
offi cer with MountainOne 
Bank, recently graduated 
from the American Bank-
ers Association Stonier 
Graduate School of Bank-
ing. Since its inception in 
1935, more than 20,000 
students have followed a 
curriculum of more than 
45 courses and enjoyed 
networking opportunities with fellow students. 
Between sessions, students keep up with trends 
by completing additional extension and online 
coursework. The program culminates with the 
Capstone Strategic Project, where students de-
velop comprehensive business projects for their 
fi nancial institutions.

Berkshire Health Sys-
tems has announced the 
appointment of octa-
vian Adam, MD, to the 
medical staff of Berkshire 
Medical Center and Neu-
rology Professional Ser-
vices of BMC. A board 
certifi ed and fellowship 
trained neurologist, Adam 
came to the Berkshires 
from active duty service 

as a neurologist in the U.S. Navy at the Naval 
Medical Center in Portsmouth, Va. A lieutenant 
commander, Adam was also deployed twice to 
Afghanistan between 2011 and 2013. He has previ-
ously served with the University of Texas Medical 
Branch, Galveston, Texas, and the Methodist 
Hospital and Ben Taub Hospital in Houston.

A new slate of offi cers was elected at June 27 
annual meeting of the board of directors of Ventfort 
Hall Mansion and Gilded Age Museum in Lenox. 
They are: Lorraine Becker of Newton, president; 
Kelly Blau of Pittsfi eld, vice president; Holly 
Dobbins of Lenox, vice president; Victile Dona-
hue of Pittsfi eld, clerk/treasurer; Patricia Neri of 
Lenox, recording secretary, and Tjasa Sprague of 
Lenox, founder emeritus and historian. Other board 
members are Julie Agar of Stockbridge, Joanne 
Sheehan-Keator of Lenox, David Librizzi of Wil-
liamstown and Birgit Vetromile of Lenox.◆
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        the Berkshires
7 years in a row!

BEST Bank
BEST Mortgage Lender
BEST Insurance Agency
BEST Financial Planner *

Berkshires

 

   Best of 

for voting 
us the 

We Believe you deserve 

Thank Youa BIG

Life is exciting. Let us help.Life is exciting. Let us help.Life is exciting. Let us help.
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berkshirebank.com 

Banking · Insurance
Wealth Management

Insurance products are provided by Berkshire Insurance Group, Inc., a Berkshire Bank a�liate, and in New York 
by Berkshire Insurance Agency, a registered trade name for Berkshire Insurance Group, Inc., a Berkshire Bank 
a�liate: Insurance and investment products are not FDIC-insured, are not a bank deposit, “NOT guaranteed BY 
THE BANK,” “NOT INSURED BY ANY FEDERAL GOVERNMENT AGENCY” and may lose value.

Banking products are provided by Berkshire Bank: Member FDIC. Equal Housing Lender. Berkshire Bank is a Massachusetts chartered 
bank. *BerkshireBanc Investment Services. 66 West Street, Pitts�eld, MA 01201. Securities and advisory services o�ered through 
Commonwealth Financial Network, member FINRA/SIPC, a registered investment adviser. “Best of the Berkshires” is a contest held by the 
Berkshire Eagle in which Berkshire County residents vote for their favorites in several service categories.

adams indUstrial parK
turn Key commercial/industrial site

now serving you from 3 north County locations!

williamstown ............................ 413-458-7001
adams ....................................... 413-743-5903
north adams ............................ 413-664-0411

www.steepleview.com

• Route 8 frontage with easy 
access to Route 2, Route 7 & 
Route 9 connectors

• 2.5 acres with 3 free-standing 
structures, all newly constructed 
(2003-2009)

• Full rail access, paved off-street 
parking for 30+ cars, beautifully 
landscaped green spaces & 
walkways

• Ideally suited for relocating 
or starting your business at a 
Grade A site 
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computers, technology & the Internettechno vision

By John Townes
A Pittsfi eld company that was a pioneer 

in regional IT services has received national 
recognition within that industry.

CompuWorks, which is based at 1 Fenn 
St. and has been in operation since 1987, 
was the subject of a cover story in the July 
2014 issue of Business solutions, a trade 
publication about the IT industry (www.
bsminfo.com).

The article, titled “Re-
fine Your 
Managed 
S e r v i c e s 
Blueprint,” 
by Jay Mc-
Call profi led 
C o m p u -
Works with a 
focus on how 
it has adapted 
to the ever-
changing world 
of information 
technology, as a 
case study of the 
contemporary 
strategy of man-
aged services.

“ C o f o u n d e r 
and Vice Presi-
dent, Alan Bau-
man (the salesman) 
and Cofounder and 
President, David 
Hall (the technician) 
started CompuWorks 
at a time when most 
SMBs kept track of 
their fi nances in double-entry ledgers and 
used typewriters as their primary form of cor-
respondence,” stated the article. “Throughout 
the years, CompuWorks survived the stock 
market crash of 1987, Y2K, the Dot Com 
Bubble (2000-2001), and the stock market 
crash of 2008, in addition to a myriad of 
changes in the IT landscape as a result of 
learning to adapt.”

The article then discusses Compuworks 
latest adaptation, as it has been transition-
ing to a managed services model in recent 
years.

In a separate interview with BERKSHIRE 
TRADE & COMMERCE, Bauman said he be-
lieves his fi rm was selected for the article 
because of its longevity in the world of 
information technology.

C o m p u W o r k s  c o -
founders Alan Bauman 
(standing) and David 
Hall gained some na-
tional visibility when 
their Pittsfi eld-based 
fi rm was featured with 
a cover story in the 
July 2014 issue of 
Business Solutions 
magazine. (Cover 
art provided cour-
tesy of Business 
Solutions maga-
zine, published 
by Jameson Pub-
lishing in Erie, 
PA)

“The only 
thing that has 
r e m a i n e d 
constant in 
the tech-
nology in-
dustry is 
that it is 

constantly evolving,” 
said Bauman. “Computers are nothing 
like they were when we started. The ser-
vices IT systems require have continually 
changed.”

One thing that has defi nitely changed is the 
size of CompuWorks (413-499-0607 or com-
puworks.biz). “When 
we started, David and 
I were the only staff,” 
said Bauman.

Today, Compuworks 
has a staff of 28, and 
owns the offi ce building 
it is located in, on the corner of North and 
Fenn streets downtown. Five years ago, noted 
Bauman, the company had a staff of 18.

CompuWorks currently serves a base 
of over 200 clients, most of them within 
a radius extending from Boston to Pough-
keepsie, N.Y.

“Generally, our clients are big enough to 
have an IT system, but not large enough to 
have an IT staff of their own,” Bauman said. 
“We provide those services.”

The Business solutions article covered a 
major change for the company in recent years, 
as it has gradually been moving from being 
a fee-for-services provider of individual 
functions such as repairs, towards ongoing 
administration of IT systems for a set rate.

Managed services is a change from the 
traditional model for IT providers, which 

the magazine referred to as the “break-fi x 
method.”

“It’s a fundamental difference in the way we 
do business, but it’s not necessarily doing dif-
ferent things,” Bauman said. “What’s changed 
is that we’re doing them across the client 
base. It’s an evolution away from providing 
piecemeal support to taking a more proactive 
role in a fully integrated environment, with 
responsibility for services like planning, ad-
ministrative support and help desks.”

This includes maintaining the health of 
the IT system, addressing issues right away, 
and – whenever possible – avoiding problems 
before they happen. It is similar to preventa-
tive care in medicine, in which the emphasis 
is on a holistic approach to foster wellness to 
minimize the likelihood of disease.

“The old-school way is to wait for some-
thing in a client’s IT system to crash, and 
the provider would then send in the jets to 
fi x it,” Bauman explained. “With managed 
services, we monitor the client’s IT system 
and take ongoing measures to make sure it 
is working effi ciently and use tools to avoid 
problems.”

As an example, he cited the hard drives 
in computers.

“In the past, a client’s computer would 
gradually slow down until one day it would 
crash completely. Then the client would call 
us in, and we’d replace the drive,” he said. 
“Now, we’re able to constantly monitor the 
performance of the client’s hard drive. We 

see when it is start-
ing to slow down, and 
we replace it before it 
fails.”

That extends to 
other aspects of the IT 
system, such as secu-

rity and virus control.
“Rather than coming in after you’ve gotten 

a virus, we make sure you don’t get a virus 
in the fi rst place,” he said.

Bauman said the company started moving 
in this direction in 2008. It has been a slow 
evolution that has required careful planning 
in sales, services and other aspects of the 
business.

He added that many clients continue 
to engage them on a more traditional fee-
for-service basis rather than managed care 
arrangements. “Many clients prefer the 
traditional model,” he said. “We tailor the 
arrangements to whatever the individual 
client is most comfortable with.”

Many other changes have altered the IT 
landscape. For example, increasingly, users 
are storing data on remote shared servers 
(“the cloud”).

“We’re in an era where IT is a hybrid,” said 
Bauman. “Companies have some things un-
der one roof, and others are in the cloud.”

Helping clients sort through the array of 
choices is one of the core services of Com-
puWorks, he added.

“There are so many options and choices,” 
said Bauman. “Probably the most important 
thing we do is guide and advise clients. We 
help them with strategic planning to select 
the solutions that are most suitable and cost 
effective for their particular needs.”◆
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“The only thing that has 
remained constant in the 

technology industry is that it 
is constantly evolving.”

Malcolm J. Chisholm Jr.
Registered Patent Attorney
Patent, Trademark and Copyright Law

Serving Western Mass. Since 1992

P.O. Box 278, 220 Main St., Lee, MA • 413-243-0551
See our web site at www.mjcpatents.com

   

2014 Buick Verano 

McAndrews-King 
Buick GMC Truck Inc. 

224 Columbia St., Rt.8 Adams 
(413) 743-0584 

mcandrewsking.com 

Bigger is not Better… Better is Better 
See the Easy Guys for a great deal  

on a new or pre-owned vehicle. 
Peter Conklin, Mike Harrington 

Bob Hillard or Dan Maloney

• Windows
• Siding
• additions
• Remodeling
• kitchen/Baths

• Custom Build
• Roofs
• decks
• Gutters
• Handyman Services

“Any job large or small…
we do it right or not at all.”

www.morrisonshomeimprovement.com

we do it right or not at all.”

www.morrisonshomeimprovement.com

SHowroom
674 north Street, Pittsfi eld, mA 01201

Phone: 413-442-3001
Fax: 413-443-8066

Award Winning – customer Driven

Octavian R. Adam, MD 
Neurologist

Dr. Octavian Adam, a board certified and fellowship 
trained Neurologist, is accepting new patients in need 
of Neurology services. Dr. Adam joins Neurology 
Professional Services of BMC and is partnered with 
Drs. Laurence Ufford, Thomas Kwiatkowski and 
Emma Weiskopf.  

Neurology Professional Services of BMC 
777 North St., Pittsfield 
413-395-7694

Medical Degree from Carol Davila University of Medicine 
and Pharmacy, Romania 
Board certified in Neurology 
Fellowship trained in Movement Disorders from Baylor 
College of Medicine, Parkinson’s Disease and Movement 
Disorders Clinic, Houston 
A Lt. Commander in the US Navy, previously served at the 
Naval Medical Center, Portsmouth, VA, and twice 
deployed to Afghanistan 
For an appointment with Dr. Adam or his colleagues, ask 
your physician for a referral or call 395-7694 
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diverse world of the daily grindon the job
Farrier trade 
continued from page 1

named the business Honest Fit. I do the best 
job I can do every time.”

Sojourning apprentice
This quest for honest work is a theme the 

stoic and soft-spoken farrier has adhered to 
throughout his adult life, and which ulti-
mately led him to his chosen trade.

Having followed a conventional path 
from high school to college, Papadatos put 
his journey through young adulthood on a 
different trajectory.

Rather than pursue a career related to his 
degree in anthropology, the Long Island na-
tive instead decided to explore his new-found 
appreciation of the agrarian aesthetic that he 
had been exposed to while in college in the 
rural environs of upstate New York.

“That had been a big change from the 
closed urban environment that I grew up 
in,” Papadatos said. “I decided I wanted to 
try farming, to work with my hands and find 
out what honest work is.”

In the years that followed, he gained a 
wealth of knowledge on the subject of honest 
work – and hard work – by apprenticing at 
several farms across the country. “I looked 
for specific learning opportunities,” he said, 
noting that he made connections for these 
positions through old-fashioned word of 
mouth as well as the more modern approach 
of Internet searches.

While his monetary compensation during 
this series of apprenticeships was subsis-
tence-level at best, Papadatos said this was 
more than made up for by the opportunity 
to work alongside those whose skill and 
expertise have been honed over a lifetime’s 
experience.

“I made a little money, not much,” Papa-
datos commented. “But the knowledge was 
invaluable.”

He believes this old-school approach to 
learning is often undervalued in today’s wired 
age. “There’s a wealth of knowledge and 
information available online, but it’s not the 
same as what you can gain through the oral 
tradition,” he said. “That’s very important to 
us as a society to continue that process.”

Among the learning experiences gained 
through his various farming apprenticeships 
was a period of working with draft horses. 
“That’s ultimately how I got into farrier 
work,” he said, recalling a winter in Maine 
where he assisted in logging operations us-
ing draft horses, and a time in Canada using 
them for other farming tasks.

Working closely with these horses, he 
gained an appreciation of their role and value 
in a range of farm-related activities, as well as 
the importance of well-maintained hooves to 
the tasks they perform. This, Papadatos said, 
planted the seeds of interest in learning the 
horseshoeing trade and led him to apply to 
the Heartland Horseshoeing School.

However, in the period between apply-
ing and enrolling, Papadatos squeezed in 
another brief apprenticeship arrangement 
that brought him to Berkshire County.

“I thought about learning about timber 
framing and emailed about 50 or so [opera-
tions] on the east coast to see if they could use 
help,” he recalled. This led to a connection 
with Berkshire Barns, a company operated 
by Shaun Garvey in Dalton. Papadatos ar-
ranged for temporary housing at nearby 
Holiday Brook Farm, where he also took on 
additional work as needed.

During his three-month stay, Papadatos 
developed an appreciation for the region that 
remained with him after leaving for the farrier 
school in Missouri. That lingering connection 
led him back east once he had completed the 
eight-month farrier program.

“I decided to come back here after 
school,” he said. “It felt like my home 
and – after the years of traveling – a place 
to put down roots.”

continued on next page

Above: Paul Papadatos uses nippers to take off the excess growth on a hoof, the first part of the trimming, 
leveling and balancing process that a farrier performs. Below: He dresses the hoof with a rasp, taking off 
some of the flare from the hoof wall to bring it back to a more straight vertical line.  

Growth Area Of Pittsfield   
3 retail store fronts with parking for 12 • $249,000

413-458-5000
info@harschrealestate.com
www.harschrealestate.com

High-visibility area of Pittsfield zoned for commercial, retail and professional 
business. Location features high traffic count with 22,000 vehicles passing by daily. 
Includes three store fronts, with one occupied by an operating T-shirt imprinting 
retail business, and 12 paved parking spaces. Low-maintenance block building with 
individual utilities for each store front and 400-amp service with natural gas heating. 
Total 2,537 sq. ft. of commercial space on 0.18 acre.

Pittsfield Bar-Tavern For Sale   
central location • established clientele • $395,000
Long-established central 

Pittsfield business is being offered 
on the market for the first time 
in many years. This well-run 
local bar has operated profitably 
and with a solid reputation as 
a safe and quiet gathering and 
socializing place for area patrons. 
No loud music or raucous crowds. 
Just a quiet pub-like atmosphere 
with a steady patronage.

Call Paul Harsch today for details
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on the job diverse world of the daily grind

continued from previous page
Taking up residence once again at Holiday 

Brook Farm, Papadatos began working with 
horses there and formally registered his trade 
name for Honest Fit Farrier Service (413-
281-9912) with the town of Dalton. “A farrier 
business is fairly simple to set up,” he said, 
noting that it primarily involves acquisition 
of equipment and supplies, as well as a truck 
to carry it all from job to job.

Papadatos has quietly but steadily built a 
client base in the region, mostly by word of 
mouth. “My biggest advertising is the work 
I do,” he commented.

Crucial role in horse’s wellbeing
The work of a farrier centers around the 

primary tasks of trimming and shoeing a 
horse’s hooves. But, within those basic func-
tions, the farrier plays a crucial role in the 

maintenance of this vital aspect of a horse’s 
anatomy. That includes working proactively 
to prevent problems from occurring, identify-
ing and addressing issues such as excessive 
or uneven wear of the hooves, and also 
recognizing certain pathologies that can be 
an indicator of other 
health-related issues.

“It’s very specific 
work,” said Papadatos, 
“but there’s an infinite 
amount of depth to it.”

“The hoof has a com-
plex anatomy that is 
made up of sensitive structures that produce 
and nourish the insensitive structures that 
people think of as the hoof itself,” said Papa-
datos. “My job is to be a caretaker of a horse’s 
hooves, and to provide the maintenance to 

ensure that they perform the function they’re 
designed for.”

This begins with the basic triad of “trim-
level-balance.” Papadatos explained that a 
horse’s hoof is designed so that new material 
grows to replace that which is worn away 

through regular activ-
ity. Using tools such as 
nippers and rasps, the 
farrier trims and levels 
the hoof to achieve the 
correct balance between 
growth and wear.

“Bringing a hoof 
back into balance is a big part of what a far-
rier does,” he said. “It’s a matter of growth 
versus wear, and wear versus growth.”

The frequency at which a farrier’s services 
are needed to restore this balance can vary 

“My job is to be a caretaker 
of a horse’s hooves, and to 
provide the maintenance to 

ensure that they perform the 
function they’re designed for.”

Left: After measuring the hoof, Papadatos cuts a length of hot-rolled flat bar stock with a chop saw. This 
piece of steel will eventually be transformed into the finished shoe. Below: Papadatos uses a center 
punch to mark the steel prior to its first trip into the forge for heating.

WhalingProperties.com
(413) 441-9109

Rebecca@whalingproperties.comwhaling properties

Personal Ads
Loving building seeks a business to fill my void. I am full of character
and an open canvas that you can make your mark on. I have 850 square
feet of inviting space. You will always feel comfortable when with me; 
I can keep you warm in the winter and cool in the summer. Do not worry
… the lights are on and I am always home. Oh, and let’s be honest, no
one can beat my location! If you think I have something you may want,
why not give me a call at (413) 441.9109 or view my profile at
www.WhalingProperties.com

Bigger is better … or is it? I can supply you with up to 2,200 square
feet or maybe you just need 400 square feet? You tell me what you need,
I can make it happen. I am very flexible. I will supply you with the
space, and you supply me with the great companion. Together we’ll rock
this building. I can be whatever you need. Lets connect! (413) 441.9109

314BT&Cad_34DepotSt_2c_Layout 1  3/7/14  5:29 PM  Page 1

The Diamond of Your
Dreams is waiting…

 STOP & SHOP PLAZA, MERRILL ROAD, PITTSFIELD
 442-6911

 Mark E. Kasuba, Gemologistwww.medwardjewelers.com

We’re heading to Antwerp, Belgium…the diamond capital 
of the world! Contact us to take advantage of this rare 

opportunity and let us hand-select the perfect diamond for you!
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on the job diverse world of the daily grind

depending on the horse’s level of activity. “A 
performance horse’s hooves might get done 
every few weeks,” he said. “For a backyard 
horse, it’s about six weeks on average.”

For farriers in the Northeast, business tends 
to pick up with the return of warmer weather. 
“Winter is the slowest time for a business 
like this,” Papadatos explained, noting the 
reduced level of activity by horses and their 
owners during that season.

From his perspective, Papadatos said that 
this basic care and maintenance of a horse’s 
hooves is not something that can be con-
sidered optional. Not only are there serious 
problems that can arise directly from leaving 
a horse’s hooves untended over a long period 
of time, but skipping farrier service can also 
result in missed opportunities to detect signs 
of other potential problems that can imperil 
a horse’s health and wellbeing.

“It is almost to the point of animal neglect 
if you don’t use a farrier,” he commented.

Shoeing basics
While the trim-level-balance service of a 

farrier is something every horse needs, Pa-
padatos noted that the use of shoes is more 
discretionary. “Shoeing is something that 
enhances the foot, provides protection and 
aids in performance,” he said. “It can also be 
an answer to deal with general pathologies. 
But not every horse needs shoes.”

For situations where shoes are desired, 
there are several variables in terms of style, 
material, fitting and application.

“There are different shoes and fittings for 
different tasks and situations,” he said. “A lot 
is demanded of some horses, and getting a 
good fit with the right shoe is important for the 
horse being able to meet those demands.”

Papadatos said that steel or aluminum 
remain the most common materials used for 
horseshoes today, as does the process of nail-
ing the shoe to the hoof. However, modern 
technology has encroached in this traditional 
trade with the development shoes made of 
advanced polymers, and adhesives that take 
the place of nails. While noting that there are 
some situations where these new materials 
are a good answer for addressing certain 
problems and pathologies, Papadatos said he 
prefers the more traditional approach.

“I’m generally not a fan of polymers and 
of gluing on shoes,” he commented.

While his farrier training provided the 
extensive blacksmithing skills needed to 
custom-make shoes (as described above), 
Papadatos said it is far more common to use 
pre-made shoes that are stocked in a range 
of different styles and sizes.

continued on next page

Above: With the center section heated, Papadatos forms the toe bend at what will become the middle 
forward part of the shoe. Right: He hammers the heated steel to make a heel check – the rounded end 
of each side of the shoe. Top right: The shoe-in-progress returns to the coke forge.
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continued from previous page
These pre-made shoes, however, still re-

quire adjustments to achieve the proper fit. 
As part of his mobile equipment, Papadatos 
has a small propane-fired forge that is used 
to heat the shoe and shape it as needed dur-
ing the fitting process. “It’s about 18-by-10 
inches, big enough to do a few shoes at a 
time,” he said.

Through his  ar-
rangement with Holi-
day Brook Farm, he 
also has a shop set 
up with a larger coke 
forge where he custom-
makes horseshoes and does other blacksmith-
ing work.

In virtually all cases, Papadatos said, it 
is the farrier who travels to the horse rather 
than the other way around. And, ideally, a 
day’s work is all based at one location where 
a number of horses can be trimmed and fitted 
with shoes at one stop. But that ideal is not 
always the case, especially in a region like 
the Berkshires where clients may have only 
one or two horses needing service as opposed 
to a whole stable-full.

“Clustering clients and planning your route 
is important to keep travel time to a mini-
mum,” he said, noting that a farrier needs a 

customer base of about 150 or more horses 
overall to provide a steady level of work.

On an average day, he added, a farrier might 
handle about five horses, depending on travel 
time and whether the hooves are being shod 
as well as trimmed. In some cases, a horse 
may get a trim and balancing of all hooves, 
and a set of shoes on only the front two – 

referred to as a half set. 
Or it may get a full set, 
with shoes fitted on all 
four hooves.

For a half set, Pa-
padatos charges $105, 
which includes $50 for 

the trim and $55 for the shoes; for a full set, 
it’s $160. “My price is about average for this 
area,” he said.

Demanding work
Regardless of the specific services that are 

provided, Papadatos admitted that the work 
is physically demanding. “It’s tough on the 
body,” he said, noting the various contor-
tions and awkward postures the farrier has 
to adopt for extended periods while working 
on a horse’s foot.

In addition to the physical toll and potential 
for injury from the work itself, there is an ele-
ment of danger that comes with the farrier’s 
immediate proximity to the horse.

“Some horses can be difficult at times,” 
Papadatos said. “That can mean it takes a lot 
more work to get the job done, but there’s 
also that danger and risk that a horse will do 
something you don’t expect.” Through both 
training and experience, he said, a farrier learns 
to anticipate the unexpected and thereby avoid 
serious injury that can leave one sidelined.

“You feel it all at the end of a day,” he 
said, “but if you can keep from getting hurt 
in a way affects your ability to work, then 
you’re doing all right.”

While firm in his commitment to the farrier 
trade, Papadatos noted that it also represents 
an extension of his exploration of various 
aspects of agriculture that he has pursued 
since his college days. “This is a continuation 
of my education,” he said. “I’ve learned a 
lot in getting to this point, but that process 
of learning is still continuing.”

As for his quest to discover what hon-
est work is, Papadatos said farrier trade 
provides clear insights. “When you shoe a 
horse really well,” he said, “it gives a sense 
of great satisfaction and value in the work 
that you do.”◆

diverse world of the daily grindon the job

Above: Papadatos holds the finished product – a three-quarter fullered shoe. Right: After heating the finished 
shoe in the forge, the farrier applies the shoe to the hoof, creating a cloud of smoke and steam. The hot shoe 
essentially cauterizes the trimmed hoof and creates a precise fit – “a perfect marriage between the shoe 
and foot,” as Papadatos commented.  The shoe is then cooled and nailed to the hoof.

“When you shoe a horse re-
ally well, it gives a sense of 
great satisfaction and value 

in the work that you do.”
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banKInG & finance

By Brad Johnson
The decision last year by TD Bank to 

close its Dalton branch office set in motion a 
series of moves and maneuvers in the ensuing 
months in which the town’s two other banks 
upgraded their respective offices there.

In step one, Pittsfield Cooperative Bank 
transitioned from its longtime location at 488 
Main St. to the former TD Bank office just up 
the block and across the street at 431 Main 
St. That move took place on May 23.

A few weeks later, on June 2, Berkshire 
Bank took up residence in Pittsfield Coop’s 
former office, leaving behind the space it had 
occupied in the town center at 397 Main St. 
since opening its Dalton branch in 2008.

For both institutions, the move has given 
them more space as well as additional ser-
vices and features that their former locations 
were lacking.

“We have room to grow now and can offer 
new services in a way that would have been 
difficult to do at our former office,” said 
Jerome “Jay” Anderson, president and CEO 
of Pittsfield Cooperative Bank.

Anderson noted that Pittsfield Cooperative 
was the first area bank to establish an office 
in Dalton in 1962, originally at 645 Main St. 
“We’ve been in Dalton along time, and have 
an established and growing customer base,” 
he said. The bank has served those customers 
from the 488 Main St. building since 1972.

In that same year, the First Agricultural 
Bank opened a new office in town at 431 
Main St. Over the years, through a series of 
mergers and name changes, the former First 
Aggie became part of TD Bank.

Anderson, who worked at TD Bank before 
joining Pittsfield Cooperative as president 
and chief operating officer in 2009, said his 
former employer’s decision to close its office 
opened the door for the Co-op to upgrade its 
own branch.

“Rarely do you have an opportunity 
to move into a premium location in any 
market,” he said. “So, 
when [the TD Bank of-
fice] became available, 
we worked quickly to 
make it happen.”

Shortly following TD Bank’s departure 
last November (as part of a consolidation 
of its operations in Berkshire County), Pitts-
field Cooperative negotiated a lease for the 
facility and began planning the logistics of 
the move. Those plans were put into action 
on May 1 when the bank’s lease on the new 
space went into effect. Over the following 
three weeks the new office was prepared for 
occupancy.

“We closed at the end of the day on 
Thursday, May 22, at our old office and 
opened in the new office on Saturday, May 
24,” Anderson said. “It took a lot of plan-
ning and logistics to make that move in just 
one day.”

With the move, the Co-op gained about 
50-percent more floor space – going from 
2,300 to 3,500 square feet. Among other 
benefits, said Anderson, the bank now has a 
“closing room” for mortgage customers and 
other related business.

The new location also has 600 safe deposit 
boxes that were formerly used by TD Bank 
customers. “We’re now the only bank in 
Dalton that can offer safe deposit boxes to 
our customers,” Anderson noted.

The new location has advantages on the 
outside as well. “We now have a much larger 
lot,” said Anderson. On the functional side, 
that gives the office 18 parking spaces, about 
double the capacity of the former location. 
In terms of aesthetics, Anderson also noted 
that the office has a larger expanse of well-
landscaped lawn in front.

Enhanced presence
For Berkshire Bank, moving into the Co-

op’s former location delivered many of the 
same benefits on a proportionate scale.

The bank opened its office in Dalton in 

2008, in a space in the Union Block build-
ing adjacent to an office of its Berkshire 
Insurance Group subsidiary. Both opera-
tions were subsequently consolidated into 
the bank office.

When Pittsfield Cooperative made plans 
to move into the former TD Bank space, 
Berkshire Bank launched its own plan to 
shift operations to the Co-op’s space.

“We learned there was an opportunity to 
move over to where the Co-op was,” said 
Deanna Markham, vice president and Pitts-
field regional manager for Berkshire Bank. 
“We wanted to increase our presence in the 
Dalton market, so a move [to that office] made 

a lot of sense.”
That enhanced pres-

ence comes from now 
having a stand-alone 
building at a prominent 

corner directly across from Dalton Town 
Hall. “It gives us better visibility,” said 
Markham.

Dalton office manager Dana Robb noted 
that the new location has about double the 
space of Berkshire Bank’s original branch. 
“Before we had room for one office, and now 
we have room for two,” he said, adding that 
the Berkshire Insurance Group also has its 
own office in the new location.

While the interior space provides greater 
convenience for customers opening accounts, 
applying for mortgages, or discussing other 
banking matters, Markham noted that the 
new location also offers some important 
exterior features that had been missing at the 
original location. “We now have a drive-up 

teller and more convenient parking in our 
own lot,” she said.

From the time Pittsfield Cooperative 
moved out on May 23, Berkshire Bank had a 
window of about 10 days to set up operations 
in the new office for a planned June 2 opening 
date. Markham noted that only a few minor 
adjustments to the facility were needed, which 
made for a relatively smooth move.

The tight time frame, however, did not al-
low Berkshire Bank to equip the space with 
its teller “pods” – an innovative customer 
service system that the bank first introduced 
at the Dalton branch. Instead, the bank is 
utilizing the office’s existing conventional 
teller line.

While the pod format did not make the 
trip, the bank’s AMEB Cafe did. “This has 
been very popular with our customers,” said 
Robb, regarding the self-service cafe where 
customers can enjoy a coffee or other bever-
age while visiting the office. (AMEB is short 
for the company’s tagline of “America’s Most 
Exciting Bank.”)

The bank went out of its way to generate 
excitement about the move to the new loca-
tion by holding a customer appreciation week 
from June 9-13, during which fun events 
were held at schools and other locations 
throughout the community. These “random 
acts of excitement” featured giveaways (such 
as coupons for free ice cream at Sweet Pea’s 
ice cream parlor) as well as product specials 
on bank products and services.

“We had a lot of fun with those events, and 
have had some great customer feedback about 
the new office,” said Markham.◆

The Dalton office of Pittsfield Cooperative Bank settled into its new location at 431 Main St. (above) in late 
May. A few days later, in early June, Berkshire Bank shifted its branch in town to Pittsfield Co-op’s former 
location at 488 Main St. (below). These maneuvers, which gave both banks added space and services 
over their prior locations, were set in motion when TD Bank closed its 431 Main St. office last year.
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“It took a lot of planning 
and logistics to make that 

move in just one day.”

downtown pittsfield
$449,900

Former Notre Dame Church, almost 14,000 
sq. ft., fellowship hall in lower level, new 
commercial kitchen, new sprinkler system, 
ample parking + municipal lot across the 
street. (4067B)
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for sale – pittsfield
$499,900 

Wendell Avenue mixed-use property with 
GREAT CASH FLOW. Seven residential 
units and two commercial rentals. New siding, 
windows, roof. Off-street parking. Short walk 
to courts, downtown. (4070B)

pittsfield-lanesboro line
landmark laKefront restaurant
Turn key business on the shores of Pontoosuc 
Lake, with dock, ample parking, great deck 
facing the water. (4062B) 
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6+ acre commercial site
route 7 – lanesboro

Offered for sale at $1,895,000 for all 6 
buildings on 6+ acres. Or can be purchased at 
$1,390,100 for 5 buildings on 5+ acres, and 1 
building on 1+ acres for $499,900. (4068B)
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BSM fills pharma niche
continued from page 1

Kinney noted that the company may be able 
to begin smaller scale work for certain jobs 
before the full facilities are complete. “It’s 
possible we may use [smaller equipment] 
to start doing early phase clinical trials as a 
lead-up to full operations and also to begin 
generating a revenue stream,” he said.

Kinney explained that, in general,  BSM 
will provide a service to firms or institutions 
that engage in research and development 
involving medicines and related products 
that have to be placed into syringes or other 
sterile containers.

“When pharmaceutical or biotech com-
panies are developing candidates for new 
medical products, they have to undertake 
clinical studies and trials before they can be-
come commercial products,” he said. “These 
solutions are placed into sterile containers, 
often in injectable forms. In the early phases, 
companies only require a limited number 
of units.”

He said BSM will prepare these materials. 
“It involves compounding work,” he said. 
“Often we’ll receive them as powders, which 
we will dissolve into water or other solutions 
in a clean environment. Then we sterilize 
and filter the solutions and place them into 
syringes, vials or cartridges.”

Kinney said that BSM will have a staff 
of about seven people while the operation is 
being established. Once it is up and running 
next year, they expect to have a workforce 
of between 12 to 15 employees, with a 
projected increase to 30 within three years, 
and then reaching a level of at least 60 after 
five years.

“With the exception of a few highly spe-
cialized positions, we plan to hire the majority 
of employees locally,” he said.

That includes qualified individuals who 
will fill advanced technical positions, such 
as chemists and manufacturing process en-
gineers, as well as others who will be hired 
for positions such as manufacturing opera-
tors, quality assurance and documentation, 
office and administrative support, warehouse 
workers and facilities management.

Kinney said they have been talking with 
Berkshire Community College and Massa-
chusetts College of Liberal Arts regarding 
possibilities for training programs for the 
types of positions that will be needed by 
the company.

Site selection
The overall startup is projected to cost 

about $10 million, including the purchase 
and renovation of their space, acquisition of 
equipment and other business development 
expenses.

Kinney said this will be funded by a fi-
nancing package that includes a $5 million 
loan from Berkshire Bank and $3 million 
in equity from the partners, among other 
sources. MassDevelopment, the state’s quasi-
public finance and development agency, is 
also providing a loan guarantee to the bank 
through a tax-exempt bond.

In May, the town of Lee approved a Tax 
Increment Finance plan for BSM. The owners 
will pay taxes on the current property value, 
but the increased valuation of the improve-
ments will initially be deferred and phased 
in over 15 years to full value.

The site was originally a warehouse for 
KB Toys. In 1995, the Lee CDC established 
an entity known as the Lee Industrial Re-
alty Corp. to take ownership of the facility 
and redevelop it as a corporate center that 
would provide both prime office space and 

warehouse facilities for lease to existing 
businesses as well as new startups. (The Lee 
Industrial Realty Corp. and Lee CDC are sep-
arate entities that have 
shared, or interlocking, 
boards.)

The Lee Corporate 
Center was put on the 
market a few years ago, 
as the Lee CDC sought 
to deal with a funding 
shortfall from opera-
tions at the facility and 
its nearby Quarry Hill 
Business Park project. 

When Kinney began 
looking for a site for BSM, the Lee Corpo-
rate Center was among those that caught his 

attention. This led to a meeting with David 
Bruce, president of the Lee CDC.

“I gave him a tour through the town show-
ing him possible prop-
erties,” said Bruce, who 
is also president of Lee 
Bank. “He liked the 
Lee Corporate Center, 
and everything fell into 
place from there.”

Bruce said the pur-
chase by BSM is a per-
fect match with the Lee 
CDC’s original goal for 
the property.

“When the Lee CDC 
acquired the KB warehouse, the intent was 
always to provide a visible space to attract 
business, and then eventually sell it back into 
private ownership in a way that would benefit 
the town,” Bruce said. “That’s exactly what 
this sale has accomplished. Shawn’s company 
is going to create good jobs, and it’s a very 
clean operation. And, what’s especially great 
is that the businesses that are already there 
will also be able to stay.”

Kinney said they looked at a number of 
potential sites in Berkshire County for the 
business before selecting the Lee Corporate 
Center.

“This site had several advantages,” he 
said. “It’s an existing building in good 
condition that we can remodel instead of 
constructing something new. It has enough 
space for our initial needs and room to ex-
pand. It also has tenants, which provides a 
revenue stream.”

He added that the location provides 

Industry issues

The purchase of the Lee Corporate Center (top photo) by Berkshire Sterile Manufacturing is tentatively 
slated to be completed on July 15. Equity partners in the new venture are, from left: Paul Souza, chief opera-
tions officer; Andrea Wagner, senior vice president of business development; and CEO Shawn Kinney.

“When the Lee CDC ac-
quired the KB warehouse, the 
intent was always to provide a 
visible space to attract busi-

ness, and then eventually sell 
it back into private ownership 

in a way that would benefit 
the town. That’s exactly what 
this sale has accomplished.”
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another advantage. “Customers will be 
coming in to audit the facility, and many of 
them will send people to oversee the work 
we do for them,” said Kinney. “Being in 
this location will make that much easier, 
because it’s near the turnpike and is acces-
sible to airports.”

Industry experience
Kinney, who grew up in southeast Mas-

sachusetts, explained that he and Wagner 
had lived in Pittsfi eld and rural Berkshire 
County from 1991 to 1995, while he was 
earning a Ph.D. in analytical chemistry at 
the University of Massachusetts and Wagner 
was working on a Ph.D. in toxicology and 
chemistry at the State University of New 
York in Albany.

“We loved the Berkshires, but there were 
no jobs here for us, and after completing our 
degrees we had to move,” he said.

They subsequently lived in eastern Mas-
sachusetts, where Wagner was employed at 
Tufts University, and Kinney worked for a 
sterile medical device company.

In 1999, the couple founded Hyaluron 
Inc., a company that manufactures pre-
fi lled syringes for clinical use. They sold 
that company in 2010 for $27 million to 
Albany Molecular Research Inc., a fi rm in 
New York’s capital district that provides a 
variety of scientifi c services, products and 
technologies.

They moved to Lenox in 2010 when their 
daughter enrolled at Berkshire School in 
Sheffi eld.

Following the sale of Hyaluron, Kinney 
and Wagner worked as industry consultants. 
Then, last year, they began planning the 
launch of Berkshire Sterile Manufacturing, 
after a two-year non-compete agreement with 
Albany Molecular Research had expired.

According to Kinney, changes and op-
portunities in the market prompted their 
decision to launch BSM.

Among these was the fallout from a 
situation in 2012 in which a commercial 
compounding business in the state shipped 
several thousand vials of a purportedly 
sterile pharmaceutical product which caused 
hundreds of cases of fungal meningitis and 
the death of more than 40 people. This led 
regulatory agencies and the drug industry 
to “raise the bar” with increased regulation 
and scrutiny of sterile drug manufacturing 
companies, regardless of their size.

Kinney also noted that the number of 
clinical studies is increasing as pharmaceu-
tical companies work to replace their so-
called “blockbuster” 
drugs that are going off 
patent with new drug 
candidates addressing 
targeted therapies and 
smaller markets.

Further, there is a 
trend in the pharmaceutical market towards 
outsourcing of processes such as sterile 
manufacturing. The partners in BSM believe 
they will be in a good position to capitalize 
on those trends.

“Originally, we had not anticipated getting 
back into the sterile manufacturing business,” 
said Kinney. “But we saw an opportunity in 
the market for a small, responsive company 
that would provide this service, and we 
decided to do it.”

While high-profi le cases involving con-
taminated products have prompted greater 
scrutiny of the industry, Kinney noted that 
BSM will address these quality concerns 
with state-of-the-art modern manufactur-
ing equipment and advanced sterilization 
capabilities. 

He added that changes in methods of sterile 
manufacturing have also been developed that 
make the prospect more feasible and attractive 

for a small company 
such as BSM.

“Cutting-edge tech-
nologies over the last 
decade have changed 
sterile manufacturing 
dramatically,” he said. 

“In the past, the idea of a clean room meant 
a large sealed room with technicians walking 
around in protective suits. But the govern-
ment requirements allowed for changes in 
that. Now, the same work can be done in 
an enclosed box with equipment and the 
materials sealed inside. The technicians can 
work on it without touching the material or 
having to wear those suits.”

He said this means that the sterile manufac-
turing operation can take up less room. Also, 
it only requires the air within the enclosure to 
be treated and ventilated in a sterile environ-
ment, rather than a large room.

“Initially, the equipment for this type of 
system is somewhat more expensive to in-
stall,” he said. “But over time, the operating 
costs are much lower.”◆

A Center for Innovation & Life Sciences  
Coming Soon to the William Stanley Business Park!
This $9.7 million state-of-the-art collaborative workspace will be a catalyst to enable and accelerate 
innovation and growth of small and medium-sized manufacturing companies in the life sciences.

We are now accepting member commitments! If you would like more information on leasing 
opportunities or membership details, please contact us. 

Corydon Thurston  413.494.7332  williamstanleybp.com/btac  Pittsfield, MA

JOIN US IN 
PITTSFIELD

“Cutting-edge technologies 
over the last decade have 

changed sterile manufactur-
ing dramatically.”
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real estate
The following real estate 
transactions are provided by 
Banker & Tradesman real 
estate data Publishing. only 
properties valued at $75,000 
or higher are included.

AdAMS
12-26 Burt St.
Buyer: Trevor Crombie
Seller: Paul Trzcinski +
Price: $1,025,000
Mortgage: $885,000
Lender: Adams Community
Date: 6/2/14

72 Commercial St.
Buyer: Commercial St 
School LLC
Seller: Adams Laundry & 
Dry Clean
Price: $90,000
Date: 6/2/14

97 Commercial St.
Buyer: Commercial St 
School LLC
Seller: Adams Laundry & 
Dry Clean
Price: $125,000
Mortgage: $125,000
Lender: Seller
Date: 6/2/14

5-7 Crotteau St.
Buyer: Trevor Crombie
Seller: Hidden Hollow RT +
Price: $155,000
Mortgage: $885,000

Lender: Adams Community
Date: 6/2/14

109 East Rd.
Buyer: Brian Lagess +
Seller: Michelle Mercier
Price: $155,000
Mortgage: $152,192
Lender: Academy Mtg
Date: 5/30/14

2 Hayer St.
Buyer: Nicholas Labrie +
Seller: Donna Labrie
Price: $97,500
Mortgage: $87,000
Lender: Adams Community
Date: 5/23/14

8-1/2 Orchard St.
Buyer: Stephany Onorato
Seller: David Aitken
Price: $115,000
Mortgage: $115,000
Lender: MountainOne Bank
Date: 5/30/14

27 Orchard St.
Buyer: Jeremy Ford
Seller: Wesley Scalise +
Price: $90,400
Mortgage: $85,880
Lender: Academy Mtg
Date: 6/12/14

1-3 Quality St.
Buyer: Jeffrey Mullen
Seller: Ronald Carpenter +
Price: $152,000
Mortgage: $149,246
Lender: Plaza Home

Date: 5/30/14

23 Randall St.
Buyer: Jamie Rogge
Seller: Joseph Rogge +
Price: $100,000
Mortgage: $65,000
Lender: Adams Community
Date: 5/30/14

2 Stoneleigh Rd.
Buyer: James Senecal
Seller: Eric Enderle +
Price: $162,500
Mortgage: $121,500
Lender: Adams Community
Date: 6/12/14

34 Upton St.
Buyer: JP Morgan Chase 
Bank
Seller: Shane Crandall +
Price: $96,760
Date: 5/20/14

35 Valley St.
Buyer: Michael Daley +
Seller: Joseph Shaw +
Price: $94,600
Mortgage: $92,886
Lender: Academy Mtg
Date: 5/23/14

51 Valley St.
Buyer: Richard Tarsa Jr
Seller: Burnette Tarsa NT +
Price: $100,000
Mortgage: $110,000
Lender: Adams Community
Date: 5/23/14

AlfoRd
25 Crooked Hill Rd.
Buyer: Dean Heal +
Seller: Vincent Giracca +
Price: $298,500
Mortgage: $255,000
Lender: Allison Giracca
Date: 5/30/14

275 East Rd.
Buyer: Joshua Fisher +
Seller: Cathy Walker
Price: $302,500
Mortgage: $287,375
Lender: Lee Bank
Date: 6/4/14

beCket
71 Bruce Roy Ln.
Buyer: Bernard Belouin +
Seller: Greylock FCU
Price: $75,000
Date: 6/12/14

200 Goodwin Rd.
Buyer: Patrick Timmons +
Seller: Harry Russell +
Price: $585,000
Mortgage: $250,000
Lender: Mortgage Networks
Date: 5/29/14

144 Partridge Rd.
Buyer: Laurence J & EM 
Skelly LT +
Seller: Ellen Fischbein +
Price: $330,000
Date: 5/19/14

CheShiRe
114 Devonshire Dr.

Buyer: Peter Tatro +
Seller: Mcconnell Helga 
Est +
Price: $126,600
Mortgage: $141,516
Lender: Bank of Bennington
Date: 6/13/14

858 W. Mountain Rd.
Buyer: Corey Clark +
Seller: Justin Kruszyna +
Price: $245,000
Mortgage: $220,255
Lender: Adams Community
Date: 6/3/14

dAlton
117 Ashuelot St.
Buyer: Adam Sefchick
Seller: Lisa Puleri
Price: $141,500
Mortgage: $141,500
Lender: Academy Mtg
Date: 5/21/14

21 Central Ave.
Buyer: Judith Perreault +
Seller: Elizabeth Clark +
Price: $110,000
Mortgage: $188,000
Lender: Pittsfi eld Coop
Date: 5/21/14

277 E. Housatonic St.
Buyer: Mary Ropelewski
Seller: John Best +
Price: $165,000
Mortgage: $132,000
Lender: Greylock FCU
Date: 6/12/14

969 Main St.
Buyer: Donald Winslow
Seller: Mary Lovine
Price: $165,000
Mortgage: $162,011
Lender: Academy Mtg
Date: 6/10/14

491 North St.
Buyer: Charles Smith +
Seller: James Chivers +
Price: $215,000
Mortgage: $172,000
Lender: Academy Mtg
Date: 6/13/14

36 Pine St.
Buyer: Joshua Kilmer
Seller: FNMA
Price: $118,500
Mortgage: $115,000
Lender: Greylock FCU
Date: 5/30/14

36 Pine St.
Buyer: FNMA
Seller: Jennifer Tarijick +
Price: $179,363
Date: 5/23/14

89 Tower Rd.
Buyer: Harry Russell +
Seller: Richard Ladd +
Price: $255,000
Mortgage: $105,000
Lender: Greylock FCU
Date: 5/29/14

15 Westview Rd.
Buyer: Kurtis Allain +
Seller: Richard Laughran Sr
Price: $465,250
Mortgage: $417,000
Lender: Salem Five Mtg
Date: 6/13/14

96 Depot St U:A
Buyer: Michael Sullivan +
Seller: Gary Fitzroy +
Price: $99,000
Mortgage: $94,050
Lender: Greylock FCU
Date: 5/30/14

eGReMont
150 Mount Washington Rd.
Buyer: Elizabeth Stott +
Seller: Stewart Penn +
Price: $635,000
Mortgage: $417,000
Lender: Roundpoint Mtg
Date: 5/21/14

GReAt
bARRinGton

24 Benton Ave.
Buyer: Kari Harendorf +
Seller: Mary Case
Price: $900,000
Date: 5/23/14

135-A Hurlburt Rd.
Buyer: Eileen Duane
Seller: Tate Donovan
Price: $206,000
Mortgage: $164,000
Lender: Wells Fargo
Date: 5/30/14

263 Long Pond Rd.
Buyer: Brendan Toole +
Seller: Lynn Hutchinson
Price: $115,000
Mortgage: $74,750
Lender: Adams Community
Date: 6/12/14

1089 Main St.
Buyer: Unitarian Univers 
Meeting
Seller: Housatonic Cong 
Church
Price: $225,000
Mortgage: $50,000
Lender: Unitarian Society
Date: 6/2/14

47 North St.
Buyer: Jose Lopez-Lucas
Seller: Natversinh Mahida
Price: $260,000
Mortgage: $231,400
Lender: Pittsfi eld Coop
Date: 5/30/14

225 Oak St.
Buyer: Julianna Spallholz
Seller: Steven Adams
Price: $205,000
Mortgage: $164,000
Lender: Greylock FCU
Date: 5/27/14

678 S. Egremont Rd.
Buyer: Jay Litzman +
Seller: Trails End NT +
Price: $422,500
Mortgage: $302,500
Lender: Lee Bank
Date: 5/21/14

227 State Rd.
Buyer: Mary Clark
Seller: Elizabeth Watson
Price: $180,200
Mortgage: $160,378
Lender: Pittsfi eld Coop
Date: 6/10/14

135 Taconic Ave.
Buyer: Sarah Eustis +
Seller: Anne Oppermann +
Price: $450,000
Mortgage: $337,500
Lender: Lee Bank
Date: 5/19/14

lAneSboRo
9 Park Dr.
Buyer: Bruce Kruczkowski +
Seller: VS LLC
Price: $220,000
Mortgage: $203,000
Lender: Greylock FCU
Date: 5/30/14

721 Williamstown Rd.
Buyer: Ronald Armstrong Jr

Seller: Evelyn Robinson
Price: $80,000
Mortgage: $78,551
Lender: Academy Mtg
Date: 5/30/14

lee
440 East St.
Buyer: Hanna Markos
Seller: Phyllis Gold
Price: $145,000
Mortgage: $115,000
Lender: First Niagara
Date: 6/2/14

81 George St.
Buyer: Chad Heath +
Seller: Cindy Buck
Price: $256,500
Mortgage: $251,853
Lender: Village Mtg
Date: 6/13/14

4099 Jacobs Ladder Rd.
Buyer: Ethan Hoch +
Seller: Nanette Bartini
Price: $194,000
Date: 6/9/14

60 Parkview Ter.
Buyer: Jostin Osak +
Seller: Slosek Dori Est +
Price: $215,000
Mortgage: $219,387
Lender: Village Mtg
Date: 5/28/14

1565 Pleasant St.
Buyer: Lighthouse Cath 
Media NFP
Seller: 1565 NT +
Price: $600,000
Mortgage: $450,000
Lender: Natl B&T Co of Sy
Date: 5/20/14

155 Prospect St.
Buyer: Casey Hickey
Seller: Hickey FT +
Price: $136,000
Mortgage: $153,260
Lender: Lee Bank
Date: 5/19/14

775 Tyringham Rd.
Buyer: Lachezar Galabov +
Seller: Greylock FCU
Price: $85,000
Mortgage: $106,205
Lender: Lee Bank
Date: 5/21/14

70 Via Bondi
Buyer: Raymond 
Desnoyers +
Seller: Brian Dundas +
Price: $120,000
Date: 6/10/14

22 Stockbridge Ter. U:1A
Buyer: Gold Lee LLC
Seller: Stockbridge Terrace 
LLC
Price: $806,780
Date: 6/5/14

lenoX
140 Plunkett St.
Buyer: Llamalot NT +
Seller: Rattner Ruth Est +
Price: $1,180,500
Date: 5/21/14

7 Rolling Hills U:2
Buyer: Wolcott NT +
Seller: Leon Laster +
Price: $150,000
Date: 5/30/14

MonteReY
300 Beartown Mountain Rd.
Buyer: Deborah Margol +
Seller: Susan Costello +
Price: $455,000
Mortgage: $364,000
Lender: Lee Bank
Date: 5/23/14

44 Hupi Woods Circle
Buyer: Ronald Winters +
Seller: Jay Nadelson
Price: $462,500

Mortgage: $352,800
Lender: Greylock FCU
Date: 6/10/14

neW
MARlboRo

112-116 Hatchery Rd.
Buyer: Danielle Smith
Seller: Greylock FCU
Price: $221,650
Mortgage: $55,000
Lender: Salisbury B&T
Date: 5/29/14

100 Norfolk Rd.
Buyer: Malcolm Crystal +
Seller: Eric Shamie +
Price: $415,000
Mortgage: $332,000
Lender: Lee Bank
Date: 6/13/14

noRth AdAMS
434 Barbour St.
Buyer: Timothy Bartlett +
Seller: Lisa Gray
Price: $137,000
Mortgage: $100,000
Lender: Academy Mtg
Date: 6/3/14

7 Brook Ter.
Buyer: Eileen Donovan
Seller: Alison Rurak
Price: $102,000
Mortgage: $86,700
Lender: Adams Community
Date: 6/12/14

33 Bryant St.
Buyer: Darlene Nopper
Seller: Kimberly St. Pierre
Price: $122,000
Mortgage: $124,489
Lender: Academy Mtg
Date: 5/30/14

549 E. Main St.
Buyer: Paula Langer
Seller: Timothy Bartlett
Price: $140,000
Mortgage: $137,464
Lender: Academy Mtg
Date: 6/3/14

802 Main St.
Buyer: Nancy Obrien
Seller: Lynn Gregory +
Price: $167,900
Mortgage: $117,900
Lender: Adams Community
Date: 5/23/14

111 Hospital Ave.
Buyer: Jennifer Macksey
Seller: Astorino Clotilde 
Est +
Price: $179,000
Mortgage: $172,660
Lender: Berkshire Bank
Date: 5/23/14

25 Marshall St.
Buyer: MASS MoCA
Seller: Marshall St 
Holdings LLC
Price: $325,000
Date: 5/30/14

128 Pleasant St.
Buyer: Michael Laird +
Seller: Teton Mgmt Corp
Price: $155,000
Date: 5/28/14

346 State St.
Buyer: Michael Towler +
Seller: David Durant Jr +
Price: $110,000
Mortgage: $100,000
Lender: David Durant Sr
Date: 6/13/14

18 Willow St.
Buyer: Kenneth Brooks
Seller: Swenson Rita Est +
Price: $90,000
Mortgage: $54,000
Lender: Adams Community
Date: 6/3/14

otiS
197 Clubhouse Dr.
Buyer: George & H 
Himonidis IRT +
Seller: Daniel Kamlani
Price: $260,000
Date: 6/6/14

1489 E. Otis Rd.
Buyer: Berkshire Land 
Co LLC
Seller: FNMA
Price: $81,900
Date: 6/11/14

446 Lee Westfi eld Rd.
Buyer: Edward Partyka +
Seller: UB Properties LLC
Price: $310,000
Mortgage: $265,500
Lender: Greylock FCU
Date: 5/20/14

529 Norton Rd.
Buyer: Andrew Bartlett +
Seller: Michael Arrow +

Price: $313,600
Mortgage: $206,000
Lender: Quicken Loan
Date: 6/13/14

641 Pine Rd.
Buyer: Dianne Remington +
Seller: John Barker
Price: $767,500
Mortgage: $614,000
Lender: Webster Bank
Date: 6/10/14

S. Main Rd.
Buyer: Lee Bank
Seller: Jorge Suarez +
Price: $153,000
Date: 6/12/14

814 Tolland Rd.
Buyer: Jean Pullen
Seller: Charles Marceau +
Price: $275,000
Date: 6/6/14

PittSfield
206 1st St.
Buyer: CR Rental LLC
Seller: Shahla Rahaghi +
Price: $170,000
Mortgage: $144,000
Lender: Pittsfi eld Coop
Date: 5/23/14

43 Alden Ave.
Buyer: Francis Busener Sr
Seller: Thomas Church +
Price: $129,000
Mortgage: $126,663
Lender: Academy Mtg
Date: 6/5/14

4 Andrea Dr.
Buyer: Jennifer Glockner +
Seller: Jacqueline 
Mackenzie +
Price: $410,000
Mortgage: $369,000
Lender: Greylock FCU
Date: 5/20/14

40 April Ln.
Buyer: Pittsfi eld April 
Lane LLC
Seller: Dalton Housing 
Assoc LP
Price: $3,500,000
Date: 5/23/14

43 Bellmore Dr.
Buyer: John Dinicola
Seller: Robert Bertolino +
Price: $232,500
Mortgage: $186,000
Lender: Greylock FCU
Date: 5/28/14

105 Bushey Rd.
Buyer: Jorge Portocarrero
Seller: Gaylord John Est +
Price: $155,000
Mortgage: $139,500
Lender: Trustco Bank
Date: 5/29/14

322 Cheshire Rd.
Buyer: Michael Marran
Seller: Mark Livsey
Price: $132,500
Mortgage: $135,348
Lender: Veterans United
Date: 5/29/14

103 Connecticut Ave.
Buyer: Cheryl Richards
Seller: Deborah Cotter
Price: $165,000
Mortgage: $162,011
Lender: Academy Mtg
Date: 6/12/14

23 Easton Ave.
Buyer: Kyle Marquis +
Seller: Langston Jones +
Price: $162,500
Mortgage: $154,375
Lender: Greylock FCU
Date: 5/29/14

10 Edison Ave.
Buyer: Angela Bruseghini
Seller: Dane Matthews +
Price: $125,000
Mortgage: $100,000
Lender: Lee Bank
Date: 5/29/14

475 Elm St.
Buyer: Cheryl Maselli
Seller: Samir Abdallah +
Price: $170,000
Mortgage: $130,000
Lender: Pittsfi eld Coop
Date: 6/11/14

638 Elm St.
Buyer: Thomas Lahey +
Seller: Mark Chrostowski
Price: $168,000
Date: 6/11/14

29 Fern St.
Buyer: RB Britt
Seller: Matthew Pictrowski
Price: $137,000
Mortgage: $109,600
Lender: Greylock FCU
Date: 5/29/14

2 Franklin St.
Buyer: Denise Bonyeau
Seller: Cheryl Maselli
Price: $142,000
Mortgage: $127,800
Lender: First Niagara
Date: 5/22/14

4 Garland Ave.
Buyer: Christopher Campoli
Seller: Bruce 
Kruczkoiwski +
Price: $153,500
Mortgage: $122,800
Lender: Greylock FCU
Date: 5/301/4

rrs TM

NOW CARRYING
WOOD JUNGLE GYMS 

IN SHEFFIELD!

WE TAKE HARD WATER PERSONALLY.

Culligan Water Conditioning, Inc.
392 Pittsfield Road

Lenox, MA
413-499-1144

Offer expires 8/31/14. See participating dealer for details. ©2013 Culligan International Co. 
May be subject to credit approval. Not valid with other offers. Dealer participation may vary. 
Coupon must be presented at time of sale. Contaminants may not be in your water.

Is your water softener giving you 100%?
We’ll make laundry brighter, skin smoother and hair shinier. 
We’ll knock out the rust and throw out the scale. We target 
odors, stains, and spots too. If you want to get “hooked-up”, just 
say “Hey Culligan Man”® or contact us at culligan.com.

WWW.DAYSPRINGREALTORS.COM

NICE OFFICES FOR 
RENT IN CENTRAL 
DOWNTOWN LOCATION!
Featuring:
• Common conference rooms
• Convenient parking
• Phone system in place
• Heat, A/C & Electric
 included in rent

Space can serve as a one 
office-share opportunity for 3 

professionals OR a four-room 
suite for a single tenant.

Call 414-446-9950 now!
Kathleen Hazelett • Broker/Owner

khazelett@nycap.rr.com• DayspringRealtors.com
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Berkshire County real estate transfers

47 Harris St.
Buyer: Sean Riedinger +
Seller: Sarah Dejesus
Price: $97,500
Mortgage: $85,000
Lender: Adams Community
Date: 5/30/14

21 Hawthorne Ave.
Buyer: Joshua Rahilly +
Seller: Modular Building 
Sys Inc
Price: $126,900
Mortgage: $114,000
Lender: Bank of Bennington
Date: 5/28/14

127 High St.
Buyer: Dawn Curry
Seller: Nomar NT +
Price: $169,900
Mortgage: $161,405
Lender: Greylock FCU
Date: 6/6/14

31 Hopewell Dr.
Buyer: Angela Hakkinen
Seller: David Wehry +
Price: $114,000
Mortgage: $110,580
Lender: Greylock FCU
Date: 5/30/14

51 Imperial Ave.
Buyer: Lisa Love
Seller: Robert Sacchetti
Price: $161,000
Mortgage: $110,000
Lender: Lee Bank
Date: 6/13/14

43 Jason St.
Buyer: Traci Dundas +
Seller: Brazeau FT +
Price: $215,000
Mortgage: $204,250
Lender: Bank of America
Date: 5/21/14

Juliana Dr.
Buyer: Martin Streit +
Seller: Mark Barile
Price: $80,000
Mortgage: $312,000
Lender: Greylock FCU
Date: 6/6/14

323 Lenox Ave.
Buyer: Michael Phelps +
Seller: Bruce Ronan
Price: $122,500
Date: 5/201/4

39 Livingston Ave.
Buyer: Derek Strzepa
Seller: Gamwell Realty LLC
Price: $175,000
Mortgage: $113,750
Lender: Berkshire Bank
Date: 5/23/14

111 Melbourne Rd.
Buyer: Matthew Drury
Seller: Heather Bartini +
Price: $173,000
Mortgage: $164,000
Lender: Lee Bank
Date: 5/28/14

16 Meleca Ave.
Buyer: Stephanie Church +
Seller: Fish Arolyn Est +
Price: $151,995
Mortgage: $121,596
Lender: Berkshire Bank
Date: 5/23/14

29 Merriam St.
Buyer: Christopher Fabino
Seller: JHR & TJR FT
Price: $120,000
Mortgage: $90,000
Lender: Greylock FCU
Date: 5/21/14

28 Naples Ave.
Buyer: Daniel Mclaughlin
Seller: Zachary Lambert
Price: $116,000
Mortgage: $113,898
Lender: Academy Mtg
Date: 6/9/14

257 Onota St.
Buyer: Thomas Court +
Seller: Smith FT +
Price: $89,900
Mortgage: $87,203
Lender: Greylock FCU
Date: 6/6/14

27 Pollock Ave.
Buyer: Samir Abdallah +
Seller: Fawzi Aserr +
Price: $260,000
Mortgage: $234,000
Lender: Greylock FCU
Date: 6/11/14

Ridge Ave.
Buyer: David Coggins +
Seller: Mcbride FT +
Price: $185,000
Date: 5/30/14

4 Ridge Ave.
Buyer: Denise Sortino +
Seller: Judith Hinkley T +
Price: $153,900
Mortgage: $151,111
Lender: Academy Mtg
Date: 5/23/14

104 Ridge Ave.
Buyer: Bianco 
Landscaping NT +
Seller: Mcbride FT +
Price: $338,000
Mortgage: $270,400
Lender: Greylock FCU
Date: 5/30/14

53 Robert St.
Buyer: Nathan Oliveira
Seller: Barry Wynkoop
Price: $172,000
Mortgage: $163,400

Lender: Greylock FCU
Date: 6/10/14

44 Stearns Ave.
Buyer: Peter Amuso +
Seller: Genevieve Amuso
Price: $93,750
Mortgage: $75,000
Lender: Greylock FCU
Date: 5/23/14

16 Walnut St.
Buyer: Patrick Lynch Jr +
Seller: Peter Calderella +
Price: $114,000
Mortgage: $111,935
Lender: Academy Mtg
Date: 6/12/14

10 Waubeek Rd.
Buyer: Timothy Dolan
Seller: Donald Ferry +
Price: $485,000
Mortgage: $300,000
Lender: MountainOne Bank
Date: 6/11/14

23 Waverly St.
Buyer: Liza Gennari
Seller: Jennifer Glockner +
Price: $202,000
Mortgage: $161,600
Lender: Greylock FCU
Date: 5/20/14

44 Waverly St.
Buyer: Ryan Mauer
Seller: Laura Page
Price: $191,000
Mortgage: $187,540
Lender: Academy Mtg
Date: 5/23/14

Aspen Way U:34
Buyer: Elizabeth Pratt
Seller: Kowalczyk Dev Corp
Price: $549,000
Mortgage: $444,000
Lender: Greylock FCU
Date: 6/6/14

Cynthia Ln. U:19
Buyer: Cindy Buck
Seller: Bette Anne Dufour 
RET +
Price: $223,900
Mortgage: $60,000
Lender: Lee Bank
Date: 6/13/14

4 Onota Ln. U:1
Buyer: Daniel Righi
Seller: Tobie Newman
Price: $150,000
Mortgage: $150,000
Lender: 56-60 Bartlett Ave T
Date: 5/29/14

RiChMond
231 Summit Rd.
Buyer: Frederic Jaffee
Seller: Marion Lyons +
Price: $385,000
Date: 5/23/14

Sheffield
1642 County Rd.
Buyer: Arnold Kotlen +
Seller: FHLM
Price: $162,000
Date: 6/6/14

59 Main St.
Buyer: Scott FT +
Seller: Ali Winston
Price: $749,000
Mortgage: $200,000
Lender: Lee Bank
Date: 5/29/14

392 Polikoff Rd.
Buyer: Lindsey Slater +
Seller: Donna Newman +
Price: $165,000
Mortgage: $132,000
Lender: Salisbury B&T
Date: 5/19/14

190 Rannapo Rd.
Buyer: Brian Thompson
Seller: Marie Wells
Price: $120,000
Mortgage: $90,000
Lender: Guaranteed Rate
Date: 5/22/14

815 S. Undermountain Rd.
Buyer: Mark Bigarel
Seller: John Moritz +
Price: $450,000
Mortgage: $360,000
Lender: Salisbury B&T
Date: 5/20/14

555 Sheffield Plain
Buyer: Bank New York 
Mellon T
Seller: Wesley Wheeler +
Price: $250,000
Date: 6/11/14

370 Shunpike Rd.
Buyer: Ali Winston
Seller: Leonard Graziano
Price: $350,000
Date: 5/29/14

StoCkbRidGe
3 Clark Rd.

Buyer: Brian Oleary +
Seller: William Gibson 
RET +
Price: $750,000
Mortgage: $500,000
Lender: Salisbury B&T
Date: 6/6/14

5 Housatonic Ct.
Buyer: Riverband RT +
Seller: Donald Coleman
Price: $140,000
Date: 5/30/14

5 Interlaken Cross Rd.
Buyer: C&R NT +
Seller: Pamela Bailey +
Price: $320,000
Date: 5/20/14

8 Lukeman Ln.
Buyer: Donna Barasch
Seller: Louise Koval
Price: $267,500
Mortgage: $155,000
Lender: Greylock FCU
Date: 5/19/14

7 Williard Hill Rd.
Buyer: Louise Koval
Seller: Eileen Taft

Price: $235,000
Mortgage: $223,250
Lender: Greylock FCU
Date: 5/20/14

WeSt
StoCkbRidGe

289 Great Barrington Rd.
Buyer: George Cox +
Seller: William Sheridan 
Jr +
Price: $198,500
Mortgage: $158,800
Lender: Greylock FCU
Date: 6/5/14

5 Ida Ln.
Buyer: Frank Battista +
Seller: Louis Sartori +
Price: $839,000
Date: 6/12/14

15 Lenox Rd.
Buyer: Alexandra Benton
Seller: Dorothy Pieropan
Price: $107,500
Mortgage: $86,000
Lender: Adams Community
Date: 6/13/14

2 Moscow Rd.
Buyer: Elizaveta Gomberg
Seller: Julianna Spallholz
Price: $285,000
Date: 5/27/14

17 Red Rock Rd.
Buyer: Carol Potts
Seller: Spark Richard Est +
Price: $562,000
Mortgage: $250,000
Lender: Pittsfield Coop
Date: 5/21/14

WilliAMStoWn
15-19 Belden St.
Buyer: ENL LLC
Seller: Carol Clark
Price: $300,000
Date: 6/2/14

44 Mountain View St.
Buyer: Bradley Wakoff
Seller: Susan Drummond-
Amyot
Price: $135,000
Mortgage: $108,000
Lender: MountainOne Bank
Date: 6/9/14

22-26 Pleasant Pl.
Buyer: Markus Burnes +
Seller: Schrenck Walter 
Est +
Price: $194,500
Mortgage: $154,500
Lender: Greylock FCU
Date: 5/28/14

1052 Simonds Rd.
Buyer: Nicole Wooley
Seller: Ester Herrick +
Price: $120,000
Mortgage: $117,346
Lender: MountainOne Bank
Date: 5/23/14

189 Stratton Rd. U:C2
Buyer: Barbara Jennings
Seller: Claore Angeli +
Price: $130,000
Date: 5/29/14

Thistle Path U:24
Buyer: Cheryl Small 
RET +
Seller: Michael B & PJ 
Ronan RET +
Price: $284,000
Date: 5/28/14

◆

Every month, BERKSHIRE TRADE & COMMERCE takes a fresh look at
news and issues affecting the local economy…and businesses like yours.

With an assortment of articles covering key sectors of the business community,
each issue of BERKSHIRE TRADE & COMMERCE is well-read by the region’s business owners,

managers and professionals…the people you want to reach and want to do business with.

Call or email today for information about making B ERKSHIRE TRADE & COMMERCE

an effective and affordable part of your marketing plan for the year ahead.

413-447-7700 btac@bcn.net

Good reasons to make

BERKSHIRE TRADE & COMMERCE

part of your marketing plan for 2008

Every month, Berkshire Trade & CommerCe takes a fresh look at news and issues 
affecting the local economy…and businesses like yours.

With an assortment of articles covering key sectors of the business community, each issue 
of Berkshire Trade & CommerCe is well-read by the region’s business owners, managers 

and professionals…the people you want to reach and want to do business with.

Call or email today for information about making Berkshire Trade 
& CommerCe an effective and affordable part of your marketing plan.

413-447-7700 • info@btaconline.com
Next Issue: September 2014  ◆  Ad Deadline: Aug. 5  ◆  Print Date: Aug. 8
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to make BT&C a regular part

We appraise
everything real estate

Residential • Commercial  • Industrial 

Business In Place • Subdivisions 

easements (Permanent & Temporary) 

 Hotels • Motels • Inns

State CeRtIfIed GeneRal aPPRaISeR #75094

Fast, Reliable Service

413-662-2227
or online at:

www.wilkinsonappraisal.com
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Some Assembly required 
for freshly roasted coffee

By John Townes
The owners of a new Pittsfield-based 

venture have put together the makings of 
what they believe is a better cup of coffee 
for the Berkshires. 

Assembly Coffee Roasters is a micro 
roaster that launched in late March in a former 
produce storage facility tucked away in the 
rear of a commercial building at 814 East St. 
in Pittsfield (across from the William Stanley 
Business Park). The business is owned by 
Julia and Thomas Doyle, who moved to the 
Berkshires in 2011 and live in Pittsfield.

Thomas Doyle said their goal is to provide 
quality bagged coffee on a small scale that 
allows them to carefully control quality and 
guarantee freshness.

Assembly has three sales venues: whole-
sale, online and direct retail sales at farmers 
markets. For the lattermost, the company 
has a booth at farmers markets in Pittsfield 
(Saturdays from 9 a.m. to 1 p.m. at the corner 
of First and Fenn streets) and Lee (Thursdays 
from 2 to 6 p.m. next to Town Hall).

In late June, Assem-
bly also began offer-
ing its products online 
through its website 
(www.assemblycof-
feeroasters.com). 

While this opens 
the door to customer 
orders from any loca-
tion, Doyle said As-
sembly’s main focus is 
on wholesale market-
ing to restaurants and 
specialty food stores in 
Berkshire County and 
adjacent areas.

“We’re deliberately 
concentrating primarily 
on the Berkshires, as a 
locally oriented busi-
ness that offers memo-
rable fresh coffee to 
people here,” he said.

They are currently 
in the early stages of 
marketing their coffee and establishing the 
brand, and have several initial accounts. They 
also plan to offer training in barista skills for 
the staff of their wholesale customers.

Assembly Coffee Roasters is based in a 
1,500-square-foot space that formerly was a 
cold-storage facility for Whitney’s Produce.

At the heart of the operation is a Primo PRI-
35 coffee roaster with cyclone (a machine that 
draws off the chaff created in the process of 
roasting the beans). The space also includes 
a “coffee lab” with an espresso machine and 
other coffee preparation equipment for testing 
and tasting purposes.

The roaster is capable of handling 35 
pounds of beans, although Doyle said roasting 
is generally done in 20-pound batches. Each 
micro-batch is completed in about 15 min-
utes. “It’s capable of producing a lot of coffee 
if it’s running frequently,” said Doyle.

But, rather than roasting large amounts in 
advance, Assembly is tailoring production 
and delivery to the specific needs of custom-
ers. “We’re orienting our production to small 
batches, so that our customers will always 
have a supply of fresh coffee,” he said.

Micro-batch roasting also allows them 
to customize their blends for individual 
customers.

In general, Doyle 
said, they are concen-
trating on providing a 
house blend that dif-
fers from the predomi-
nant French Roast, in 
a style that is some-
times referred to as 
“third wave” coffee. 
“It’s a somewhat lighter 
roast,” he said. “That 
will be our main prod-
uct. We don’t plan on 
creating flavored coffee 
or anything like that.”

They obtain their 
beans from fair trade 
sources, through an 
importer who deals 
with small growers and 
co-ops who invest in 
the communities where 
the beans are grown.

Thomas Doyle, who 
is also a musician, is a 

native of California. He entered the coffee 
business while attending music school in 
2003, after becoming friends with the founder 
of Blue Bottle Coffee, which has grown into 
a popular brand based in San Francisco. He 
learned the coffee trade from the ground up, 
eventually becoming head roaster and opera-
tions manager for that business.

Julia Doyle grew up in the Pioneer Val-
ley, and moved to New York City, where 
she became a partner at DCR, a commercial 
contracting company specializing in design-
ing and building restaurants and cafes.

They met when Thomas was assigned by 
his company to set up a cafe and roasting 
facility in New York, and Julia’s company 
was retained as its contractor.

They got to know each other working on 
that project and eventually got married.

“After we were married, we did a lot of 
soul searching and decided we didn’t want 
to live in the big city,” Thomas Doyle re-
called. “We did a lot of driving around, and 
we decided that Berkshire County is where 
we wanted to live. We also wanted to focus 
on Pittsfield, because we really love it here. 
It has a vibrant energy, and we’ve gotten to 
know a lot of other young people who have 
started businesses here.”

Julia Doyle, who also works as a riding 
instructor, said that she enjoyed returning to 
western Massachusetts.

“I grew up in a community very similar to 
this, and it feels like coming home to me,” 
she said. “Also, I’ve always loved horses. 
Living here allows me to work with horses 
again, which is something I never thought 
I’d have an opportunity to do when I was 
living in New York.”

They started planning the business last 
year, and began renovating the space in Janu-
ary. They competed the work and received 
the necessary permits in late March.

“It was a very fast turnaround because we 
had a lot of help,” said Thomas Doyle.

They are financing the business through 
a combination of personal savings and sup-
port from their family and friends. They said 
they received a great deal of assistance in 
planning and setting up the business from 
the Berkshire Enterprises entrepreneurial 
training program and SCORE.

They also credit their landlord, Joseph 
Cardillo of Cardillo Mechanical Contract-
ing Inc., with helping them to get set up in 
the space and negotiate through the city’s 
permitting process.

“He’s been great,” said Julia Doyle. 
“There’s no better landlord to have than 
someone who’s a professional contractor. 
An operation like this has very specific re-
quirements. For example, a lot of property 
owners would scratch their heads when you 
tell them you have to install [heating and 
ventilation tubes] up from the roasting equip-
ment through the ceilings. Joe instantly said 
‘Sure, I can do that,’ and he did it.”

The name of the business, Assembly, was 
inspired by the Shakers. “We lived near 
Hancock Shaker Village when we first moved 
to the Berkshires,” said Thomas Doyle. “We 
were very impressed by their belief in crafts-
manship and ‘holiness through hard work.’ 
Assembly is an important word in Shaker 
culture, so we adopted that as our name.”◆

Julia and Thomas Doyle have launched Assembly 
Coffee Roasters in Pittsfield, which sells freshly 
roasted beans to retail and wholesale customers.
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enVIronment
Ramblewild
continued from page 1

between Routes 7 and 43, Ramblewild visi-
tors find what looks outwardly to be a work 
in progress – a large dirt parking area to the 
right and a large log-cabin-style lodge still 
under construction to the left.

Gallagher explained that the lodge will 
play an integral role in a range of activities 
and operations at the site when it is completed 
later this summer. But, until then, guests are 
bypassing that facility and heading for the 
main attraction hidden a short distance away 
in the surrounding forest.

After a short hike, guests reach a small 
building where they are equipped with the 
special safety harnesses, helmets and gloves 
required for their Ramblewild experience. 
Also required is a brief training session on 
some sample aerial adventure elements where 
they learn how to work the special carabiners 
that keep them safely tethered at all times 
when out on the actual course.

Then, another short hike down a path 
takes guests deeper into the mature forest 
to what is known as the “hub” – a central 
platform from which eight separate “trails” 
extend like spokes on a wheel. In this case, 
the spokes are each comprised of dozens 
of separate “elements” involving different 
aerial adventure activities. The infrastruc-
ture for these elements is unobtrusive – with 
cables, platforms and other components 
hardly visible amidst the branches and 
tree trunks.

For a basic three-hour admission (from $57 
to $69, depending on age), guests can take 
on as many of the aerial adventure elements 
as they like. After one trail is completed, 
guests return on a ground path to the hub 
where they can start 
on another trail and a 
new set of challeng-
es. Ramblewild staff 
members are positioned 
throughout the course to 
offer assistance, control 
traffic and check time 
remaining on guests’ 
tickets before they em-
bark on a new trail.

Gallagher noted that 
the course can handle as 
many as 225 people at 
a time – a volume that 
was neared with the 
opening-day crowd. 
On most days, how-
ever, the number of 
people on the course 
at any given time is 
far lower.

On a Monday after-
noon visit in late June, 
for example, a modest 
number of guests were 
scattered about the park 
in groups of two to four, 
talking quietly among 
themselves or with staff 
members as they moved 
from element to ele-
ment, the forest hush 
occasionally broken by 
a low whirring sound 
of someone traveling along one of the sus-
pended ziplines.

According to Gallagher, this deep-forest 
ambiance is part of the design – and appeal 
– of Ramblewild. “It’s a different experience 
than ropes courses or other aerial adventure 
parks provide,” he said.

Part of this difference comes in the scope 

and variety of Ramblewild’s trails. “We have 
135 different elements that provide a great 
variety of experiences,” he said, noting that it 
would be pretty much impossible for a guest 
to complete all of the trails and elements in a 
single visit. The trails themselves also vary in 
degree of difficulty – from beginner to interme-

diate to advanced.
The difference also 

comes in the deep 
forest setting itself, 
compared to the aerial 
adventure parks and 
ropes courses built 
alongside ski trails as 
a summer attraction at 
a growing number of 
ski resorts.

“We refer to it as 
forest immersion,” 
Gallagher said. With 
the aerial adventure 
activities conducted in 
the deep forest seclu-
sion, the forest itself 
becomes a central 
part of the attraction. 
This is underscored 
by various unobtru-
sive forest ecosystem 
displays and “points 
of interest” scattered 
about the Ramblewild 
course.

“Our intent is for 
people to have a great 
aerial experience, but 
also a learning experi-
ence when they come 
to Ramblewild,” Gal-
lagher said. “That’s 
really a central part 

of our mission, and ties in with our other 
operations here.”

Sustainable forest management
That mission emanates from Ramblewild’s 

parent company, Feronia Forests LLC. This 
company is held by a private investment 
group, Emcor Securities Inc., whose founder 

(The turbines are owned by a consortium, 
Berkshire Wind Power Cooperative Corpora-
tion, that pays Feronia for the lease rights to 
the sites on which they are built.)

“Our goal is to nurture the greatest long-
term value of each forest to the local commu-
nities, the environment and our investors,” the 
website continues. “We call this Sustainable 
Full Forestry.”

In this context, Gallagher said, the opera-
tions at Ramblewild are intended to be self-

sustaining financially 
as part of a broader of 
array of sustainable 
forestry enterprises.

“What Feronia is 
trying to do is find 
other ways to generate 
revenue [from its for-
est holdings] without 

clear-cutting and other practices that have 
negative environmental impact,” Gallagher 
explained.

“It’s an innovative approach,” he added – 
one that has earned Feronia certification as 
a B Corporation, a designation that requires 
meeting rigorous standards of social and 
environmental performance, accountability 
and transparency (for information, visit www.
bcorporation.net).

continued on next page

and managing director, Paolo Cugnasca, is the 
driving force behind Feronia’s “Sustainable 
Full Forestry” business model.

As described on its website (www.fero-
niaforests.com), the company “acquires and 
sustainably manages natural forest properties 
in the United States” – among these being 
the 1,800 acres in the towns of Lanesboro 
and Hancock that include the 900-acre Ram-
blewild site and other related operations.

“Feronia works with experienced for-
esters and ecosystem 
specialists to take an 
innovative approach 
to forestry,” the web-
site states. “We stra-
tegically postpone the 
harvesting of trees to 
maximize investment 
returns. While our trees 
grow, we creatively develop sustainable, 
revenue-generating offerings within and 
from the forests.” 

This includes the operation of recreational 
destinations such as Ramblewild; the harvest-
ing of maple sap for the production of syrup 
and other related products, and the hosting 
of renewable energy facilities. Locally, that 
involves hosting the 10 wind turbines that 
were built on the Hancock portion of the 
property prior to Feronia’s acquisition of it. 

Ramblewild CEO Tim Gallagher says the new 4,000-square-foot lodge will house a range of activities and operations once it is completed later this summer.

Feronia Forests’ 110-acre sugar-bush operation 
includes several electronic pressure monitors 
installed throughout the tubing network that can 
detect and pinpoint the location of any leaks that 
occur when the maple sap is running.

“What Feronia is trying 
to do is find other ways to 
generate revenue without 
clear-cutting and other 

practices that have negative 
environmental impact.”

60

CeNTRALLy LoCATeD NoRTH ADAMS
CoMMeRCIAL/ReTAIL oPPoRTUNITy

This 3,000 sq.ft. commercial property (plus 3,000 sq.ft. basement with business 
office) is located in the heart of downtown North Adams in the Steeple City 

Plaza. Has been the home of a pharmacy and a meeting place for the past 40 years. 
Building lends itself to many potential uses. Off-street parking for 22 cars and a 
drive-up window. Close to MCLA. Offered at $385,000.

For further information call Al Marden



22 August 2014 Berkshire trAde & CommerCe

enVIronment
continued from previous page

The interconnected aspects of Feronia’s 
Sustainable Full Forestry business model will 
become more evident in the months ahead 
once work on the lodge and other behind-
the-scenes infrastructure at the Ramblewild 
site is completed.

The 4,000-square-foot lodge will house 
a range of activities and operations. Among 
these are ticket sales for Ramblewild, a gift 
shop, guest restrooms, and staff offices. 
Gallagher said there will be no food sales 
or food service at the facility, and that guest 
are encouraged to bring their own snacks to 
Ramblewild.

Straight from the sugar bush
The one exception involves the sale of 

food products that come directly from the 
surrounding forest – or from other Feronia 
forest holdings.

Among these is the maple syrup that comes 
from Feronia’s sugar-bush operation there. 
“We have a 110-acre sugar bush that has 7,600 
taps,” Gallagher explained. On a tour of the 
site he pointed out the network of tubing 
that runs throughout the forest. At various 
locations in the network are small electronic 
boxes that constantly monitor pressure in the 
tubing when the sap is running. This, Gal-
lagher said, makes it much easier to detect 
and locate any leaks or other problems that 
could interfere with sap collection. 

The thin tubing interconnects and leads 
to larger-diameter tubing that feeds into a 
5,600-gallon stainless steel holding tank in 
a shed a short distance from the lodge.

Through an arrangement with nearby Ioka 
Valley Farm (which has its own sugar-bush 
operation), the sap in the holding tank is 
transported to Ioka’s existing processing 
facility to be boiled down into maple syrup. 
Gallagher noted that this year’s season gener-
ated enough sap to produce 16,000 pounds 
– or about 1,500 gallons – of maple syrup.

The syrup will be bottled and sold under 
the Feronia Forests Mission Maple brand. 
Gallagher said Mission Maple syrup will be 
sold in the Ramblewild gift store as well as 
at other retail outlets.

“We’re looking at adding 10,000 more 
taps next year, and another 10,000 the year 
after that as well,” he said.

While sap collected from the local forest 
holdings is converted into Mission Maple 
syrup, a sugar-bush operation at another of 
Feronia’s forest holdings in the Adirondacks 
of neighboring New York state is being uti-
lized for an altogether different purpose.

Gallagher said that Feronia Forests has 

developed and is marketing a unique bever-
age product under the brand name of Vertical 
Water. This consists of “100-percent pure 
maple water” (i.e., sap) that has been collected 
at times when it has the optimum 3-percent 
sugar content needed to give Vertical Water 
a slight hint of maple taste.

He explained that Feronia holds the North 
American rights to the patent for the process 
used to pasteurize the maple water – a step 
that is needed to turn it into a marketable 
product. “Pasteurization gives it a shelf life 
of 14 months,” he said, compared to one 
week for unpasteurized maple water.

Vertical Water has just begun to find its way 
into retail outlets over the past month. Sold 
for $2.99 in a 16-ounce Tetra Pak container, 
Vertical Water is available online through 
Amazon.com, at some stores in the Whole 
Foods chain – and at Ramblewild.

“It’s a brand new product,” Gallagher said, 
noting that Vertical Water fits in a niche along 
with coconut water. He added that it gained 
some valuable national exposure when it was 
featured on a recent airing of ABC’s Good 
Morning America show.

While the sap produced locally could in 
theory be used for Vertical Water was well as 
for Mission Maple syrup, Gallagher explained 
that the source in the Adirondacks is used due 
to its proximity to a processing facility that is 
equipped to pasteurize the product.

Renewable energy resources
The aerial adventure park and sale of 

sugar-bush products are the more publicly 
oriented components of Feronia’s sustainable 
forest approach. Another component involves 
integration of renewable energy resources 
into the forest dynamic. As noted above, the 
existing wind turbines exemplify that aspect 
in the company’s local holdings. However, 
wind power may soon be complemented by 
that of the sun.

Gallagher said that Feronia will be explor-
ing the potential for hosting solar arrays on 
some sections of the ridge line near the wind 

Tim Gallagher holds a container of Vertical Water,  which consists of 100-percent maple water (i.e., sap) that has been pasteurized through a patented process. 
Feronia Forests is in the process of launching the product online at Amazon.com, at retail store locations, and on site at Ramblewild. While Vertical Water is sourced 
from other Feronia holdings in the Adirondacks, the local sugar-bush operation is producing maple syrup that will be sold under the Mission Maple brand.

Feronia’s property in Hancock includes 10 wind turbines owned by Berkshire Wind Power Cooperative 
Corporation. Additional nearby sites may be used to host solar array installations in the future. In addition 
to revenues generated by lease arrangements for such facilities, these renewable energy resources may 
also become the focus of guided “sustainability tours” that would, among other things, bring visitors close 
to the towering turbines while also offering sweeping views from high up on the ridge line.
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turbines. In keeping with responsible forest 
management practices, the sites that might be 
cleared for these solar arrays involve wood-
land growth that is distressed and stunted by 
high-elevation weather conditions.

The marriage of 
wind and solar renew-
able energy resources 
would also open the 
door to another type 
recreational and educational experience for 
visitors. “We envision offering sustainability 
tours in the future that would highlight the 
different approaches we take to sustainable 
forest management,” said Gallagher. These 
guided tours would bring visitors close to the 
towering turbines – a dramatic experience on 
its own – while also offering sweeping views 
from high up on the ridge line.

Seasonal staffi ng
All of these related activities and op-

erations combine to support Gallagher’s 
description of Ramblewild as a year-round 
enterprise. They also will support and sustain 
a small core of year-round jobs as well as a 
larger seasonal staff during Ramblewild’s 
peak periods of operation.

In addition to Gallagher as CEO, the 
management team at Ramblewild includes 
Michael Duffy as general manager, Luke 
Bloom as assistant park manager, and Rich 
Adamczyk as facilities and grounds manager. 
They are joined by a support staff of about 
fi ve to seven year-round employees.

For the peak summer season, Ramblewild 
has an additional 20 or so full-time employees 
on site to serve various functions at the aerial 
park. Gallagher said most of these seasonal 
employees are college students who will re-

turn to school when the 
busy season subsides in 
September.

Currently open daily 
from 9 a.m. to dusk 

through August, the park will operate on 
a gradually narrowing schedule of regular 
hours through September and October, and 
then will be open by appointment from No-
vember to April.

Gallagher noted that this off-season period 
when the trees are bare offers a different type 
of experience than a summer visit. “The 
lines of sight are much more open and the 
park has different character and personal-
ity,” he said.

Gallagher said that the company is pro-
jecting 18,000 visitors to Ramblewild for 
this fi rst partial year, with 36,000 targeted 
for 2015.

Development of the aerial park came at 
a cost of about $1 million, which included 
installation of a 200-foot suspension foot-
bridge across a gorge on one section of the 
course.

The aerial adventure components were 
designed and installed by Tree-Mendous, a 
company based in Copake, N.Y. In addition 
to its innovate designs, the company is known 
for using non-intrusive methods of installing 
platforms, cables and other infrastructure. 
“Nothing is bolted or drilled into any of the 
trees,” Gallagher noted.

Another $2.8 million was allocated for 
construction of the lodge, and infrastructure 
for the sugar bush and other operations.

For Gallagher, the opportunity to join 
Ramblewild as CEO represented a perfect 
match for his professional and business 
experience. Prior to joining Ramblewild 
full-time last October, he had served for 
the past seven years as director of business 
development for Pittsfi eld-based Hillcrest 
Educations Centers Inc.

Earlier, he had also launched a business 
called Absolutely Experiential Inc., which 
designs and builds aerial parks and ropes 
courses (including those installed in recent 
years at Jiminy Peak Mountain Resort in 
Hancock, Bousquet Mountain in Pittsfi eld 
and Catamount Ski Area in Hillsdale, N.Y.). 
Gallagher left that company eight years ago 
when he took the position at Hillcrest.

“Last year I saw an article about a special 
permit application by Feronia to do an aerial 
park,” he said. “I did some research on the 
company and came up with a link to a job 
description for CEO of Ramblewild. It fi t 
my experience in business development and 
ropes course stuff, so I set up an interview 
with Paolo Cugnasca.”

The two men “connected” over the course 
of a four-hour discussion, and, following 
some meetings with other principals at 
Feronia, Gallagher took the CEO post on a 
part-time basis last July as he transitioned out 
of his responsibilities with Hillcrest.

In addition to his role with Ramblewild, 
Gallagher is also serving as executive director 
of Feronia Forests Fund, a new nonprofi t or-
ganization that will raise funds through grants 
and private donations to offset the cost of 
bringing students from schools in low-income 
urban areas to Ramblewild or other locations 
for experiential outdoor education.

While the fund is still in its formative 
stage, Gallagher said he looks forward to 
working in that capacity to expand the reach 
of Ramblewild’s forest immersion experience 
to kids who may never have experienced a 
forest of any kind.

That concept also extends to youths here 
in the Berkshires who may have forests liter-
ally in their own backyards but who grow 
up immersed in computers, electronics and 
technology – something Gallagher referred 
to as “nature defi cit disorder.”

“That’s something we hope to address and 
counter with our aerial adventure park and 
other programs,” said Gallagher. “There are 
many facets to this that make Ramblewild a 
unique and exciting venture.”

For more information about Ramblewild, 
visit www.ramblewild.com or call 844-
472-6253.◆

A guest traverses the “Stumps” element at the aerial 
adventure park’s June 21 debut. While summer will 
be its peak season, Ramblewild will be open on a 
reduced schedule or appointment basis through-
out the year. (Photo courtesy of Ramblewild)

Ramblewild staff members Rich Adamcyk and Jordan LaBarre are positioned at the “hub” – the central 
starting point for eight separate aerial adventure “trails” that extend into the forest. They are among some 
20 seasonal employees who are stationed throughout the course to provide assistance, control traffi c 
and check time remaining on guests’ three-hour tickets.

“There are many facets to 
this that make Ramblewild a 

unique and exciting venture.”

Collaborate
engineering
architecture
civil/survey

planning

50 depot st  dalton ma 01226  413 684 0925
44 spring st  adams ma 01220  413 743 0013

www.hillengineers.com



24 August 2014 Berkshire trAde & CommerCe

Pittsfield
70 South St.

(413) 447-7304

110 Dalton Ave.
(413) 395-9626

Dalton
431 Main St.

(413) 684-1551

Gt. Barrington
325 Main St.

(413) 528-2840

www.pittsfieldcoop.com
Member FDIC        Member SIF                Equal Housing Lender

The Pittsfield Cooperative Bank opened in 1889 intent on helping our neighbors build a better

community. At the end of year one, assets totaled $7500.01. Ten years later, assets had grown to

$338,967 and 250 families owned their homes while new businesses began to fill the horsecar line

from Park Square to Pontoosuc Lake – all thanks to loans from The Co-op.

Loyalty? During the Great Depression, mortgage and business loan payments were suspended by

the Bank and customers were allowed to run in arrears until they could catch-up – and they did.

Today – in an era where Big Banks are known for bad behavior – The Co-op still practices the

responsible banking envisioned by its Founders. And, we know the value of experience therefore

we feature the most seasoned lending team in the County. Plus, with assets exceeding $255 million,

the Bank is now one of the best capitalized lenders in the entire Commonwealth.

Looking for a bank with character, commitment and capital? 
Well… it’s fair to say that history is on our side.

PittCoopBank_BTC_July2014_Layout 1  6/10/14  12:47 AM  Page 1


