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BY JOHN TOWNES
Although Unistress Corporation is used 

to multi-million-dollar contracts for very 
large construction projects, its president, 
Perri Petricca, admitted that he was taken 
aback by its newest contract to provide 
precast concrete deck panels for the new 
Tappan Zee Bridge.

“It feels like we made it into the major 
leagues, and then somehow in our first 
time at bat managing to hit a home run,” 
he said.

In terms of dollars, the $70 million two-
year contract is indeed a home run.

It is the largest contract in the history of 
the company, which has worked on major 
projects like the new Yankee Stadium in New 
York and the Big Dig in Boston.

It also is a breakthrough for the company’s 
recent efforts to enter the growing market for 
precast bridge decks.

Unistress was selected by Tappan Zee 

Tappan Zee project gives Unistress major inroad into new market
Constructors (TZC) to provide 6,000 precast 
concrete deck panels for the new Tappan Zee 
Bridge. The $3.9 billion project involves 
building an entirely new replacement for the 
original 1955 bridge that spans the Hudson 
River near Tarrytown, N.Y.

Petricca said the Tappan Zee Bridge 
contract is both gratifying and encouraging 
for Unistress.

“The general contractor, TZC, spent 
months evaluating proposals from precast 
producers across the country to make sure 
that whoever they selected could provide 
6,000 pieces on a tight schedule, designed and 
built to last 100 years,” he said. “Unistress 
got the job.”

The new contract is also a needed boost 
for the local economy and job market. In 

approximately 100 new employees, which 
will bring its total workforce to about 350.

It is also making a $6 million investment 
in expanding and adapting its operations at 

near the Lanesboro line. It is building a new
continued on page 11

Quarter century 
on Castle Street
Michael Ballon has seen town’s 
once modest restaurant scene 
evolve into dining destination 

BY JOHN TOWNES
One of the pioneers in the emergence of 

Great Barrington as a center for dining and 
local food culture is celebrating its 25th an-
niversary this year.

The Castle Street Cafe opened in 1989 at 
10 Castle St. in the town center.

The 150-seat cafe and bar has since become 
a mainstay in the town, with a menu that 

combines staples 
and  spec i a l ty 
items cooked with 
creative flair by 
chef and owner 
Michael Ballon 
and his staff.

I t  i s  a l so  a 
popular gathering 
spot for locals and 
tourists alike. Its 

lounge, called the Celestial Bar, has carved 
out a niche in the area’s nightlife as a venue 
for live jazz.

One of the cafe’s longtime trademarks has 
been an emphasis on obtaining its ingredients 
from regional farms and food producers. 
Although the local food movement and the 
trend of farm-to-table restaurants have be-
come increasingly popular, Ballon recalled 
that it was very unusual when he started 
the cafe.

“I like to joke to people that we were doing 
farm-to-table dining long before that term 
was invented,” said Ballon. “I have a copy 

the other side of it is a listing of all the farms 
and other sources of the ingredients we used. 
That was very rare at the time.”

Ballon said that the restaurant scene in 
Great Barrington was also much different 
back then. While the town already had ele-
ments of its present identity, and was being 

population and tourism, it was lower key than 
it subsequently became.

“At the time there were scarcely any 

restaurants in Great Barrington,” he said. 
“There was the Cricket, which was a basic 
breakfast and lunch spot, and 20 Railroad 
St. Otherwise there were almost no other 
choices. There were no upscale coffee shops, 
no specialty cheese shops, and no places 
like the Route 7 Grill.”

continued on page 17

Bridge deck panel bid turns 
into $70 million ‘home run’ 

As chef-owner of Castle Street Cafe, Michael Ballon has both witnessed and directly contributed to the 
evolution of downtown Great Barrington into a vibrant and varied regional dining center. In an industry 
not known for longevity, he is marking his 25th year in business in 2014.

“I like to joke 

to people that 

we were doing 

farm-to-table 

dining long 

before that term 

was invented.”

BY JOHN TOWNES
In this age of mix-and-match culture, and 

omnipresent digital media, questions of copy-
right and the fair use of content have become 
increasingly important and complex.

A Sept. 18 presentation – “Fair Use or 
Foul Play? Shaping the Rules for the Digital 
Age” – will explore the legal and ethical is-
sues related to fair use.

It will be presented by Lucy Prashker, 

Hibbard & Myers, and Sarah Kohrs, an at-

Rockwell Museum in Stockbridge. It is free 
and open to the public, as the latest in a series 
of events that Cain Hibbard & Myers is host-
ing to mark its 50th anniversary year.

“We’ll look at how copyright laws are 
evolving in the digital age, with a particular 
focus on fair use,” said Prashker, who works 
with copyright law as part of her legal prac-
tice. “It’s a vital and interesting subject for 
discussion.”

Although copyright law and fair use have 
a long history, said Prashker, the issue has 
become more prominent and controversial in 
the past 15 years. “With the digital revolution, 
we’ve seen a copyright war emerge, because 
it’s become such a prevalent practice to copy, 
reuse and redistribute content,” she said.

She noted that the issue is particularly 
important in Berkshire County, where the 
creative economy is prominent. “Artists 
and other creative professionals have to deal 
with it, as do the businesses that work with 
creative content,” she said.

The issue also has many implications 
for the wider business community and the 
general public.

continued on page 12

‘FAIR USE OR FOUL PLAY?’

Complex copyright 
issues to be topic of 
Sept. 18 legal forum

This rendering by Tappan Zee Constructors LLC and HDR Engineering Inc. shows traffic crossing the new 
$3.9 billion bridge being built across the Hudson River. These future cars, trucks and buses will be traveling 
across some 6,000 deck panels that are being supplied by Lanesboro-based Unistress Corporation.
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New schedule, location 
for Discover Tyler Street

BY BRAD JOHNSON
They always grow up soooo fast…

community celebration in September 2010, 
the Tyler Street Business Group is preparing 

Street festival.
And, like a toddler learning and experi-

menting with each step along the way through 
early childhood, the event and its organizers 
continue to try new things and different ap-
proaches to highlight the diverse businesses, 
institutions and other resources that comprise 

For this year’s event, slated for Aug. 28, the 
changes are more dramatic. Whereas earlier 
Discover Tyler Street events have been held 
exclusively on Saturday afternoons (albeit 
in different months), this year the festival 
is moving to a Thursday evening, from 5 
to 8 p.m.

-
tivities spread out along the length of Tyler 
Street from its intersection with First Street 
down to Woodlawn Avenue (near the junction 
with Dalton Avenue).

This time around, organizers have de-
cided to consolidate all of the attractions 
and festivities along Woodlawn Avenue and 
the adjacent parking lot extending down to 
Kellogg Street.

There, a wide assortment of vendors – both 
from within and outside the Tyler Street 
community – will pitch their tents and set 
up displays, offering everything from as-
sorted ethnic cuisine to deals on products 
and services to information about community 
resources.

Also in the mix will be live entertainment, 
including performances at the city’s mobile 
stage truck, miniature “railroad” rides for all 
ages along the roadside, a Car Cruise Night 
display of custom and vintage vehicles, and 

even a “Fun Walk” to kick off the event, 
which has a “Healthy Living” theme.

“There will be many of the same attractions 
and activities that we’ve had at our other 
events,” said Diane Marcella, president of 
the Tyler Street Business Group and a lead 
organizer of Discover Tyler Street. “This 
year, they will be more consolidated in a 
single area to make it easier for people to 
enjoy the event and to create a more festive 
and energetic atmosphere.”

Marcella explained that the sched-
ule shift and new location came about 
through a number of 
factors. “Saturdays can 
sometimes be busy for 
people – especially in 
summer,” she said, noting the challenge of 

into their weekend schedules.
She added that the organization had noticed 

over the years how well the city’s 3rd Thurs-
days monthly street festival has worked in 
attracting people downtown for the evening. 
“So, this year, we thought: ‘Why not try it 
on a weeknight?’” she said.

However, some of the things that help 
make 3rd Thursdays successful are the more 
consolidated nature of the activities and the 
decision in recent years to close a section of 

By contrast, the Tyler Street business 
community is stretched over a longer length 
of the road. “Things are too spread out and 
we can’t close the street like they do on 3rd 
Thursdays,” Marcella noted.

Not letting this roadblock deter them, the 
organization ultimately hit upon the idea 
of holding the festival at the eastern end of 
Tyler Street where it meets with Woodlawn 
Avenue. They gained city approval to close 

off the stretch of Woodlawn Avenue between 
Tyler and Kellogg streets for the event, and 
also to use the large parking lot behind the of-

“It’s a perfect arrangement for us,” said 
Marcella.

No only does it work well logistically, she 
explained, it also ties in with other changes in 
the organization. Among these is an expan-
sion of the Tyler Street Business Group’s 
focus and activities to include other sections 
of the Morningside neighborhood. We’ve 

branched out into all 
of Morningside,” said 
Marcella, noting that 
the organization has 

recently launched the new Shop Morningside.
com directory that features information on 
member businesses throughout the com-
munity.

Marcella added that the new location for 

Morningside emphasis. “Putting it on Wood-
lawn Avenue brings the whole community 
into this,” she said.

Beyond the once-a-year effort to stage 
Discover Tyler Street, the Tyler Street Busi-
ness Group has also been active on a number 
of other community initiatives. They hold 
regular meetings and informational forums 
throughout the year, and advocate for com-
munity improvement and safety initiatives.

All of these activities are now taking place 
under a more formalized organizational 
structure.

Marcella noted that the Tyler Street Busi-
ness Group earlier this year incorporated 

step that reinforces and facilities its ongoing 
mission to beautify Tyler Street and Morn-
ingside, bring attention to the businesses 
in the district, and create a positive image 
to encourage visitors, new businesses and 
residents to the neighborhood.

organization as a way to better support all 
that we’re trying to do here on Tyler Street 
and throughout Morningside,” she said.

Marcella serves as president of the or-
ganization’s board of directors, along with 

-

Berkshires, secretary.
Other board members include: Christine 

-

-

-

watch leader.
For a full slate of attractions and activities 

for the Aug. 28 Discover Tyler Street, visit 
www.facebook.com/DiscoverTylerStreet. 
For information about Tyler Street Business 
Group and its activities, visit www.Tyler-

gmail.com.

This expansive parking lot and the adjacent stretch of Woodlawn Avenue in Pittsfield will be the site of this 
year’s Discover Tyler Street. Hoisting the banner for the event are members of the Tyler Street Business 
Group, which organizes the annual street fair and other community activities. They are, front row from left – 
Ron Marcella Jr. and Diane Marcella of DiRon Realty and Marcella Building & Renovation, S. Grace Walter of 
Performance Automotive, and Ron Marcella III of Marcella Building & Renovation; back row – Adam LaCasse 
and Heather Mierzejewski of Mezzie’s Variety, and John Fiorini of Performance Automotive.

“It’s a perfect 

arrangement for us.”

DON’T LEAVE ANY OF YOUR HARD EARNED
PROFITS ON THE TABLE EACH MONTH

www.BerkshireMerchantServices.com
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GET A FREE
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MEMBER OF THE BERKSHIRE CHAMBER OF COMMERCE
MEMBER OF THE SOUTHERN BERKSHIRE CHAMBER OF COMMERCE

Balanced Approach…
Rock Solid Advice

Securities o!ered through
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Retirement Income Planning
& Asset Management

413.442.8190
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Is your o!ce copy of Berkshire Trade & Commerce always disappearing 
before you get to finish it?

Did you forget to save a news story or an ad of interest from a past issue?

Do you have associates in other regions who would be interested in 
business and economic news about the Berkshires?

Do you really, really, prefer reading newspapers on your tablet or laptop?

GOOD NEWS! Berkshire Trade & Commerce is now available in its full print 
version as a downloadable PDF by visiting:

www.btaconline.com
If you have questions or comments, please contact us at:

info@btaconline.com
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news & notes from the region

BCC teams with Guardian 
on financial literacy course

BY BRAD JOHNSON
College students take a wide range of 

study but often with little direct relevance 
to their own personal lives.

Berkshire Community College is hop-
ing to change that dynamic through a pilot 
program, in partnership with the Guardian 
Life Insurance Company of America, that 
will help students prepare and plan for their 

This fall, BCC will offer a new three-credit 
course, Introduction To Personal Finance 
(BUS 139), that will cover strategies to help 

plans to achieve their goals.
The course is based on Money Manage-

developed by Guardian, the parent company 
of Berkshire Life Insurance. In this pilot 
program, it is being offered on a scholarship 
basis to a select group of students who meet 

covering the cost of tuition.
“Through this partnership with Guardian, 

our students will learn the skills they need to 
make sound money management decisions 
throughout their lives,” said Dr. Charles 
Kaminski, dean of business, science, math-
ematics and technology at BCC.

Given national concerns about the cost of 
college education and the growing amount of 
debt taken on by students, Kaminski noted 

is perhaps most needed yet least available to 
college students. “There is a real practical 
application to this,” he said.

While many schools offer financial 
counseling services and related resources 
for students, he said, it is less common to 

for-credit curriculum.
“What’s exciting for us is to be able to 

adapt this curriculum that was developed by 
Guardian and offer it in a way that has real 
depth and impact,” Kaminski said.

Kaminski explained that the partnership 
between BCC and Guardian came about 

-

course that New York City-based Guardian 
had developed as part of its relationship with 
some community colleges in Connecticut. 
With an interest in making a similar ar-
rangement for BCC, Kennedy relayed this 
information to Kaminski for further study 
and consideration.

“I contacted the colleges in Connecticut 
[where the Guardian course was being of-
fered] to see how the program worked,” said 
Kaminski. Impressed by what he saw, he be-
gan the process of coordinating with Guard-
ian to implement the program at BCC.

literacy course on our books,” said Kaminski. 
“It made sense to add it.”

As with the schools in Connecticut, Guard-

the program at BCC falls within the purview 
of the company’s charitable foundation.

“At Guardian, we understand how impor-
tant it is for people to have the knowledge and 

decisions that could im-
-

cial health, right now 
and in the future,” said 
Gordon Dinsmore, president of Berkshire 
Life Insurance, a wholly owned subsidiary 
of Guardian. “We’re excited to be able to 
bring this knowledge and skill set to a local 

-
dence to the Berkshire community.”

The BCC course will be led by Abu Sel-
emuddin, professor of business at the college. 
Kaminski noted that, in addition to providing 
the Money Management for Life curriculum 
and the scholarship support for students, 
Guardian will also provide staff members 
who are experts in the subject matter to speak 

“It’s designed to be a fairly interactive 
course,” said Kaminski, noting that students 

will be engaged in developing their own per-

have set a target enrollment of about 15 stu-
dents. “As a pilot program, we want to keep 
enrollment somewhat limited,” he explained, 
noting that it is possible the program could 

be expanded in future 
iterations.

While fully funded 
participation in a for-

credit course with direct relevance to 

program, Kaminski noted that there are 

great opportunity for students to learn from 
and network with corporate executives and 

students whose career objectives align with 
the company’s local operations, Kaminski 
said that Guardian will work with BCC on 
arranging potential paid internships.

For more information about the Introduc-
tion To Personal Finance course, includ-
ing eligibility requirements, contact Anne 

“There is a real practical 

application to this.”

THE
PROTECTION 

YOUR BUSINESS 
NEEDS

Burglar Alarm & Fire Alarm Systems
UL Central Station Monitoring

Heat Loss Monitoring

NEW ENGLAND DYNAMARK
SECURITY CENTER

www.nedynamark.com
Protecting area businesses since 1978

do the
Salisbury switch.

S A L I S B U R Y  B A N K  &  G R E A T  B A R R I N G T O N  U P  C L O S E  &  P E R S O N A L

210 Main Street, Great Barrington MA 01230
413.528.1201 | salisburybank.com

Equal Housing Lender   © Salisbury Bank and Trust Company   Member FDIC  BTC 08/14

1. We offer a full range of personal and business  
 banking products.

2. Investment Advice, Trust and Retirement Services  
 are available through our Wealth Advisory Division.

3. Our Mortgage Advisors offer local, experienced 
 and professional service, 7 days a week.

4. Commercial Loan Officers offer responsive, one- 
 on-one personal service and local decision-making.

5. Nine convenient branch offices serve New York  
 Connecticut, and Massachusetts.

6. Safe, secure 24/7 e-Banking, e-Deposit, and  
 mobile banking.

7. Drive-thru teller, ATM, and Night Depository.

8. FREE self-service coin-counting machine for 
 customers.

9. We live, support, sponsor and volunteer in the 
 communities we serve.

10.  Our people are our greatest asset. They live  
 in your community and have a vested interest  
 in making your banking experience enriching!

10 reasons why switching 
to Salisbury Bank makes sense:

Our new branch is located on beautiful  
Main Street. We welcome you with open arms. 

Our products and services are designed  
to enrich your life.

step by step, we’ll take care of everything!
– Your Great Barrington Team

Jody Law, Commercial Lender; Spring Burke, Mortgage Advisor; Rich Aldrich, Business Development;  
Meredith Tiedemann, Trust Officer; Adam Higgins, Commercial Lender; and Georgann Farnum, Branch Manager.
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the month in businessOngoing: Berkshire Busi-

ness Builders networking 
meeting every Thursday 
morning from 8:30 to 9:30 

looking for an opportunity to network are invited. For 

Ongoing: The Job Club meets Mondays from 10 to 11 
a.m. at the North Adams Public Library and from 1 to 
2 p.m. at BerkshireWorks Career Center at 160 North 

participants who are seeking employment to expand 
their network of contacts and provides valuable job-
search tips. It also serves as a support group throughout 
the job-search process. For information, visit www.

Aug. 11: Public dialog on the role of corporate donations 
in American politics, and the Citizens United decision, 
with 7 p.m. screening of the new documentary “Citizen 
Koch” at Images Cinema in Williamstown, followed by 

Carl Deal, and Williams College professors Ralph Brad-

Densmore will moderate. Suggested donation ($5-$10) 

expenses. For information, contact Bill Densmore at 

Aug. 12: The Lenox Five by Society Architects Ar-
thur Rotch and George Tilden, a talk by architectural 

mansions and the Gilded Age architects who designed 

Museum on Walker St. in Lenox. $20 in advance or $25 

Aug. 13: 18th Annual Downtown Celebration in North 

portion of Ashland streets closed to all but pedestrian 

Aug. 13, Sept. 10: North Adams Green Drinks, in-
formal gathering of people interested in conservation 
and environmental issues on second Wednesday of each 
month. 5:30 p.m. at the Freight Yard Pub in the Western 
Gateway Heritage Park. Sponsored by the Berkshire 

Business After Hours hosted by the Southern 

Aug. 15: Stockbridge Library Association Ground-
breaking Ceremony to mark the launch of its renovation 
of the building to create a Stockbridge Library, Museum 

Information at www.stockbridgelibrary.org

Aug. 15-23: Restaurant Week, presented by the 59th 
Annual Fall Foliage Parade. Dine at your favorite par-
ticipating restaurant and mention “parade day” to your 
server and 10 percent of your check will be donated to 
the Fall Foliage Parade effort. For list of participating 
restaurants, visit www.fallfoliageparade.com. 
Aug. 16: Berkshire County Youth Fair sponsored by 

Aug. 16: Berkshire Bike-N-Fly at the Great Barrington 

Rotary community projects and scholarships. Features 
bike races, helicopter and plane rides, music and more. 

Aug. 16: -
tion Buffet at Crissey Farm in Great Barrington. Cash 

Aug. 16, 17: Stockbridge Summer Arts and Crafts 
Show
Park, 50 Main St. in Stockbridge. 10 a.m. to 5 p.m. Sat-

Aug. 16, Sept. 20: , where vol-

non-working but repairable lamps, vacuum cleaners, and 
other small appliances, clothing and fabric items, bicycles, 
and blades for sharpening (no watches, jewelry, shoes, 

From 1 to 5 p.m. in the basement of St. Stephen’s Church, 

Aug. 17: , 

Aug. 18: Beyond Farm to Table: The Future of Food, 
a conversation with chef and writer Dan Barber, author 
of The Third Plate
(see story on page 5). Presented by Berkshire Grown. 
7 p.m. at the Mahaiwe Performing Arts Center in Great 

www.mahaiwe.org. 
Aug. 19, Sept. 16: , informal 
gathering of people interested in conservation and 
environmental issues on third Tuesday of each month. 

Aug. 20: Chamber Nite at Mountain One Financial 
Center in the William Stanley Business Park, 111 Silver 

Chamber of Commerce. Live country music by Whiskey 

Aug. 21: 3rd Thursdays street festival in Upstreet 

Aug. 23:  presented by the Southern 
Berkshire Chamber of Commerce from 3 to 9 p.m. in 
downtown Great Barrington, featuring local vendors, 
local bands, great food and lots of fun. For information, 

Aug. 23: Wing Fling with wings, ribs and more, 
-

Change Makers

positive change through the arts, hosted by actress 

Performing Arts in Great Barrington. Tickets can be 
purchased at www.mahaiwe.org or by calling the box 

, 
a presentation by Katherine “Katty” Kay, lead anchor 

7:30 p.m. at Temple Anshe Amunim, 26 Broad St. in 

www.ansheamunim.org.
Aug. 27: Good News Business Salute sponsored by 

Williams Inn in Williamstown. Keynote speaker Steve 
Sheppard, director of Center for Creative Community 
Development at Williams College. $25 members, $35 

Aug. 28: Brown Bag Series of lunchtime discussions 
sponsored by the Berkshire Chamber of Commerce 
features discussion on how employees can balance the 
competing demands of job and caregiving for an elderly 
family member. Noon at the 1Berkshire Central Station, 

Aug. 28: Berkshire Young 
Professionals Networking 
Social at MASS MoCA in 
North Adams. 5 p.m. in Beer 

Garden at the museum. Free to BYP cardholders. $5 

Aug. 28: Discover Tyler Street, annual street fair with 
music, food, arts and crafts, kids’ activities and info 
booths, from 5 to 8 p.m. at Woodlawn Avenue (see story 
on page 2)

Aug. 31: Outdoor Movie at Berkshire Botanical 
Garden in Stockbridge featuring the family classic 
Babe shown on the lawn. Free. Gates open at 7 p.m. 

Sept. 2: Great Barrington Green Drinks, informal 
gathering of people interested in conservation and 

5:15 p.m. at the Route 7 Grill, 999 South Main St. For 

 will 

7 p.m. at The Lenox Library. Brooke, a Lenox native, 
has been covering Russia since 1989. Free to the public. 

Sept. 8: 
Greylock Golf Tournament at the Country Club of 

with the Berkshire County Kids’ Place selected as 

prizes or sponsorships should call Christa Collier at the 

Sept. 9: Celebrate the Berkshires presented by 1Berk-
shire, featuring presentation of this year’s Berkshire 

Sept. 10:  event 
for the Southern Berkshire Chamber of Commerce, 
at which this year’s honoree, Rick Cantele, president 

Salisbury Bancorp Inc., will be recognized with a cock-
tail reception and tribute from 5:30 to 7:30 p.m. at the 
Norman Rockwell Museum in Stockbridge. For more 
information or to learn about sponsorship opportuni-

southernberkshirechamber.com.
Sept.10: Workforce Training Fund Program two-
hour information session for employers, with overview 
of available grants for technical assistance and other 

Incentive Training Grants (HITG). 9 a.m. at the 1Berk-

Information at www.mass.gov/wtfp.
Sept. 13: , presented by the 

raiser to support the Y’s programs and services that 
provide a safe environment for children and families. 9 

-

Sept. 18: 
, a free talk for 

professionals, artists, writers, musicians and others 
working in the creative economy or anyone who 
is interested in issues regarding the use of content. 
Presented by Cain Hibbard & Myers at the Norman 

(See 
story on page 1.)

Sept. 18: 3rd Thursdays street festival in Upstreet 

in Her Shoes. 5 to 8 p.m. For more information, visit 

Sept. 20: Walk to End Alzheimer’s sponsored by the 
Alzheimer Association and Berkshire County ARC. 8:30 
a.m. at the Ashuwilticook Rail Trail Farmers Rd. Cause-

BerkshireWorks Career Center’s Annual 
Job Fair

Sept. 26: 13th Annual Hillcrest Educational Centers 
Fall Golf Classic, with new location at Wahconah 
Country Club in Dalton. For registration and sponsorship 

Oct. 2:  
at UMass Amherst will bring practitioners and commu-
nity leaders from four counties to work, learn, and take 

open until Aug. 15. Information is available at wmhes.

Oct. 5: , pre-
sented by the Berkshire Chamber of Commerce and the 
City of North Adams, with the theme “100th Anniversary 
of the Mohawk Trail.” For more information on the parade 

ext. 126 or visit www.fallfoliageparade.com.
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W HAT DO DARLENE LOVE, John Philip Sousa and BerkShares have in common? !ey 
have all held center stage at the Mahaiwe !eater in Great Barrington, prize posses-
sion of the Berkshires and one of the oldest surviving theaters in the United States.

Every community deserves a place to celebrate and tell stories. Isn’t it ideal when that place also 
tells its own story? First opened in 1905, the Mahaiwe has anchored the downtown of Great 
Barrington for over 100 years, showcasing everything from Victorian Vaudeville to ushered 
nights out at the “talkies,” and from Broadway-caliber live performances to high-de"nition 
broadcasts of the Met Opera. Even the theater’s name has roots; Mahaiwe was the Mahican 
name for Great Barrington, meaning “the place downstream.” 

!e Mahaiwe !eater tells the story of a community where history, culture and celebration are 
at the heart of a vibrant downtown. According to Executive Director Beryl Jolly, organizations 
similar to the Mahaiwe are usually located in big cities. “It is a quite unique to be able to share 

world-class talent in such a warm, inti-
mate space, a 700-seat theater in a rural 
community, where you can walk down 
the hill to get to the theater and then 
see somebody who has been on some of 
the world’s best stages.” Observes Jolly, 
“it’s a testament to the community that 
kept the theater alive for so many de-
cades, when historic theaters were clos-
ing around the country.”

Starting in the late 1990s, Lola and Ed 
Ja#e led a 9 million dollar community 
e#ort to renovate the theater, which 
had fallen into disrepair.  Overseen by 
architect Hugh Hardy, the project re-
stored the Mahaiwe to its 1930s rose-
colored interior and meticulously pre-
served the vaudevillian acoustics.

!e theater reopened in 2005 as the 
Mahaiwe Performing Arts Center, with 

a mission to bring year-round entertainment and community events to the Berkshires.  One 
of the new Mahaiwe’s "rst community events—and still one of its most memorable—was the 
2006 launch of BerkShares. “What’s so nice about BerkShares is that they’re telling stories about 
the community through the currency,” says Jolly. “!at’s what is so important to celebrate, and 
to share with visitors who don’t know about Community Supported Agriculture, W.E.B. Du-
Bois, or the other stories that are so personally rooted in the history of the Berkshires.”

Jolly recognizes that BerkShares and the Mahaiwe have complementary economic goals, as well, 
and she is proud to be able to put a "gure of over four million dollars per year on the Mahaiwe 
!eater’s local economic impact. “We’re welcoming about 40,000 people a year, and we’ve had 
almost half a million visitors since we opened in 2005.”

!is fall, the Mahaiwe is featuring some big names, including David Sedaris, Bernadette Peters, 
Dianne Reeves, Arlo Guthrie, John Pizzarelli and Jane Monheit. Tickets can be purchased with 
BerkShares, and Jolly makes sure to mention that the Art Smart program makes $15 tickets 
available to anyone under 30. Feedback and requests are always welcome at the Mahaiwe. After 
all, as Jolly says, “Our opportunities for programming go on forever!”
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Berkshire Grown to hold 
forum on ‘Future of Food’

BY JOHN TOWNES
Berkshire Grown is sponsoring program 

that will feature a conversation between chef 

beth Kolbert that will delve into a different 
perspective on food.

“Beyond Farm to Table: The Future of 
Food” will be presented Aug. 18 at 7 p.m. 
at the Mahaiwe Performing Arts Center in 
Great Barrington.

Barber is co-owner of Blue Hill restaurant 
in New York City and Blue Hill at Stone Barns 
in Pocantico Hills, N.Y. He has just released 
a new book, The Third Plate: Field Notes on 
the Future of Food. In 2009 he was named 
one of Time
people in the world. He has also received 

Chef: New York City (2006) and the country’s 
Outstanding Chef (2009).

Kolbert, who lives in Williamstown, is a 
staff writer for The New Yorker magazine and 
the author of Field Notes from a Catastrophe, 
a book on climate change for which she won 
an American Association for the Advance-
ment of Science writing award. Her most 
recent book is The Sixth Extinction.

During their Aug. 18 conversation, Kol-
bert and Barber will discuss food from the 
perspective of changes that will need to 
be made to ensure that agriculture will be 
environmentally sustainable.

Barber is one of the pioneers of the farm-
to-table movement. However, as the title 
of his book implies, he also challenges the 
nature of that movement, and the larger food 

will have to be made on many levels to create 
a truly sustainable food system.

“Today, almost 80 percent of Americans 
say sustainability is a priority when purchas-
ing food,” Barber wrote in a May 17 New 
York Times opinion piece. “The promise of 

this kind of majority is that eating local can 
reshape landscapes and drive lasting change. 

movement, the promise has fallen short. For 
all its successes, farm-to-table has not, in any 
fundamental way, reworked the economic 
and political forces that 
dictate how our food is 
grown and raised.”

Barber says, in ad-
dition to the issues 
raised by large corpo-
rate farms, the emerging alternative food 
system based on fresh, healthy regional food 
sources will also have to change, as will 
consumer habits.

In his book, Barber explains how con-
centrating only on the familiar crops such 
as tomatoes, broccoli and other staples is 
not good for the soil. In order to replenish 
the land and ensure that it will continue to 
produce food that is nutritious, it is neces-
sary to alternate with other kinds of crops, 
such as grains and legumes, and plants like 
mustard and less known edibles.

markets by expanding consumer tastes for 
these lesser-known crops. This, he said, will 
enable farmers to rotate a greater variety 
of crops in ways that replenish the soil and 
environment, while also providing them with 
a sustainable revenue source.

In the upcoming presentation, he and 
Kolbert, who also writes about food, will 
discuss this and other relationships between 
the food system and the environment.

Berkshire Grown, producer of the event, 
supports and promotes local agriculture as 
a vital part of the Berkshire community, 
economy and landscape.

Barbara Zheutlin, executive director of 
Berkshire Grown, predicted that the discus-
sion will be stimulating. “It’s great to be able 
to feature leading voices from the food and 
environmental movement, to bring together 
the issues of food and land and soil,” she said. 
“Dan is also a very entertaining speaker.”

Zheutlin said presenting Barber in this kind 
of forum has been a goal of hers for a number 

Berkshire Grown in 2007, he was featured at 
one of our annual farm-to-table events,” she 
said. “I’ve wanted to have a public program 

with him ever since. 
He’s a supporter of 
what Berkshire Grown 
is doing, and now that 
he has a new book, this 
was the opportunity.”

Zheutlin noted that, while Barber lives in 
the New York area, he has ties to the Berk-
shires. She explained that Barber’s family 
has long had property in southern Berkshire 
County. He and his brother and business 
partner, David, have spent a lot of time here, 
which he writes about in the book.

In addition, they have a business relation-
ship with local farmer Sean Stanton, in which 
Stanton farms their property, which provides 
food for their restaurants.

528-0100 or www.mahaiwe.org. For more 
information on the event or Berkshire Grown, 
visit berkshiregrown.org.

“It’s great to be able to 

feature leading voices from 

the food and environmental 

movement.”
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BUSINESS MassDevelopment bonds to fund Hillcrest projects

BY JOHN TOWNES

and broaden one of its programs.

lower interest rates.

-

Bank purchased the bonds.

growth across the state.
-

ing that has allowed the organization to maintain a sound infrastructure by enhancing 
and expanding the facilities at its various locations,” said Mark Placido, Hillcrest’s chief 

Placido said that the current projects have been in the planning stages for some time, 

He noted that, overall, Hillcrest has raised $12 million for the initiatives, including the 

from Berkshire Bank.
Founded in 1985, Hillcrest provides educational and residential treatment programs 

for students with complex psychiatric, behavioral, or developmental disorders. The or-
ganization serves up to 150 students a year from Berkshire County and the Northeast. It 

by group homes and institutions. It also operates a community dental clinic.

two in Lenox and one in Great Barrington.
One of the projects is a new 5,000-square-foot dormitory building, which will be built 

of residential programs for adolescent males with severe behavioral problems. It has an 

The construction project there will replace one of the dormitories that houses 18 students. 
“That existing building is 100 years old, and has been in serious need of replacement,” said 
Placido.”Our goal is to start construction on a new dormitory this fall, with completion 
expected by next summer. After that, the old dormitory will be torn down.”

The other project is construction of an academic building at the Hillcrest campus at 

adolescent girls with severe behavioral disorders.
It also is the site of Hillcrest’s Autism Spectrum Disorders Program. This provides highly 

specialized day and intensive residential treatment services for children and adolescents 
at all levels of the autism spectrum.

The construction project there will add a 10,000-square-foot academic building for 
the autism program. This facility, which does not yet have a construction timetable, will 
provide modern space and facilities that will enable Hillcrest to expand the services and 
enrollment in the autism program.

students,” said Placido.

The former  
is slated to be acquired by Berkshire Medical 
Center (BMC) and its parent Berkshire Health 
Systems

the sale of the hospital property to BMC/BHS for 
-

ruptcy sale of NARH, which was closed abruptly 
in late March. It is being renamed the Northern 

-
ter. The closure of NARH caused a crisis in the 
northern Berkshires, and prompted widespread 
efforts to restore hospital services there. BHS has 
already established limited emergency services 
there, and has also taken over and continues to 
operate several related medical services and prac-
tices. BHS is currently conducting a feasibility 
study to determine the facility’s future, including 
whether to reopen it as a full hospital or use it as 

Renovation work has begun on Bowman Hall 
at Massachusetts College of Liberal Arts. Once 
completed, the transformed facility will feature 
central air-conditioning, new windows and light-

Mathematics and Computer Science departments, 

Arts Department, as well as for Academic Affairs. 

will have the same voice-over, Internet Phone (IP) 
system that was installed in the Feigenbaum Center 
for Science and Innovation. Another feature is an 

lobby area. While the building is under renovation, 
art classes will continue to meet at Massachusetts 

(MASS MoCA), 
as well as in the PRESS Gallery downtown. 
Classes typically held in Bowman Hall have been 

Street Center for the year.

 has donated 
$13,000 to sponsor several recent and upcoming 
events in North Adams. Organized by the City 
of North Adams and encompassing year-round 
outdoor community get-togethers, the sponsored 
events include: Concerts at Windsor Lake, 

North Adams Farmers Market, Saturdays from 

Ceremony on Nov. 26 at 5 p.m. “We are truly 
thankful for the generosity Greylock has shown 
our city by sponsoring these events,” said North 
Adams Mayor Richard Alcombright. Greylock 

Sports Camp Program offered by the Northern 
Berkshire YMCA in North Adams. The program 
provides a range of sports-related experiences to 

running through Aug. 15.

On Aug. 1, Elder Services of Berkshire 
County

email addresses remain the same. Directions to 

grant from the Tufts Health Plan Foundation 
to continue its “Healthy Aging, Healthy Living” 
program, which consists of four workshops to 
help seniors to improve their health and how they 

workshops throughout the Berkshires to interested 
seniors and their caregivers free of charge. For 
more information, call program coordinator Maria 

Attendance at the -
ers Market has doubled so far this year, in its 
second season of operation in the parking lot at 

attendance averaged 300-500 visitors per week 
this year. The market is held every Saturday from 
9 a.m. to 1 p.m.  through Oct. 25. In addition to 
fresh produce and other food items, the market 
also features artisans selling items. The market 
is also dedicated to providing access to fresh, 
local, affordable food and nutrition information 
to low-income and under-served residents. It 
accepts Supplemental Nutrition Assistance Pro-

Nutrition Program and the WIC Farmers’ Market 
Nutrition Program.

The  

the proposed cleanup plan for the Housatonic 
River on Sept. 23 at 6:30 p.m. at Lenox Memorial 

the public comment period regarding this plan 

The plan is for remediation of PCB contamination 
of the Housatonic from the former operations of 
General Electric -

the east and west branches of the Housatonic in 

Region 1 website at www.epa.gov/region1/ge/pro-
posedcleanupplan.html, and at local information 
repositories. Additional information on the Rest 
of River can be found at www.epa.gov/region1/
ge/thesite/restofriver.html.

The Berkshire Mall in Lanesboro has been 

that has held the mortgage on the property, due to 
non-payment by previous owner , 
the company based in Syracuse that originally 
built and operated the mall. The lenders have 
retained Strategic Asset Services and CBL and 
Associates to operate the property. The mall is 
expected to remain open.

The  has expanded into 
southern Berkshire County with the acquisition 
of the former Art Davis Auto Sales
Main St. in Great Barrington. Named Haddad 
of South County, it will focus on used vehicles 
and is managed by former owner Art Davis. In 
addition to vehicles on the lot, buyers will also 
have access to Haddad’s inventory of over 250 pre-
owned vehicles on the Haddad of South County 
website, www.haddadusedcars.com.

Berkshire Medical Center’s Breast Program 
has been granted a three-year full accreditation 
designation by the National Accreditation Program 
for Breast Centers (NAPBC), administered by the 
American College of Surgeons. The BMC program 
was also cited by the NAPBC in four areas for 
providing Best Practice services, including breast 
conservation, breast cancer staging, pathology 
reports and nursing…  has 

-

delivery of positive experiences for patients during 
their hospital stay, according to Healthgrades, an 
online resource for information about physicians 
and hospitals. This is the second consecutive year 
that Fairview has received the award.

State Sen. Ben Downing is inviting interested 
residents to sign up for the 73rd Citizens’ Legis-
lative Seminar

a collaborative effort of the state Senate and the 
University of Massachusetts, the program offers 
an in-depth perspective of how state government 
works, including the legislative process of how 
bills are heard, debated and eventually passed. 
The CLS culminates with a simulated legislative 
hearing and Senate session where participants are 
invited to use what they have learned. Residents 
of Downing’s Berkshire, Hampshire, Franklin 
and Hampden district interested in attending 
the CLS should send their resume to Bethann 

deadline to apply is Aug. 27.

, a business that 
sells beads and other craft supplies and also of-

Donna Rivers said the business has been success-
ful, but the retirement of her manager and other 
factors caused her to reevaluate her personal and 
business goals. She plans to continue to offer art 
classes and sell items on a different basis, and also 
pursue other career options. The store is holding 
an inventory clearance sale in August.

 and 
Berkshire Bank Foundation-Legacy Region, 
the two charitable foundations of Berkshire Bank, 

-

While the two foundations’ funding focus areas 
are education and community and economic de-
velopment projects, they also donated to youth, 
cultural and human service organizations that 
provide vital services to the community. The 
two foundations plan to award $1.6 million this 

service area… Berkshire Bank has been named 
a Bronze winner in the 35th Annual Telly Awards 
for the bank’s entry titled “Life is exciting. Let 

-
ments. The commercials were broadcast in New 

Bank’s “Life is exciting” campaign in which 
the institution targeted consumers to assist them 

third time Berkshire Bank has received the Telly 
Award distinction.

60

Blackinton Manor, an impeccably 
restored 1820 Italianate Federal 

style home, Yankee Magazine’s 2008 

& Breakfast in Northern Berkshire, is 
ready for new ownership.
Located in the historic Blackinton 
section of North Adams and minutes 

spacious guest rooms, each with a private 

ceiling pocket windows and a large dining 
room are available for discerning patrons 
who enjoy the unique charm, period 
antiques, and artwork which enhance the 
Manor’s tranquil environment.

and den. The Manor’s one-acre parcel has transition gardens with perennial beds, blackberry 
and raspberry bushes and an in-ground swimming pool. .

Call Al Marden for details.

OFFERED FOR SALE
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The , launched in 
2010 by the Berkshire Chamber of Commerce as 
a response to the noticeable decline in population 

pledges by three local institutions. The program 
was developed to inspire high school students to 
become the next generation of Berkshire County 
leaders, preparing them for constructive and 
responsible involvement in community affairs, 
while also encouraging serious thought about local 

cohorts, the Berkshire Chamber has announced that 
the Berkshire Bank Foundation, 

, and Greylock Federal 
 have each pledged $25,000 over the 

Berkshire Bank Foundation and Greylock Federal. 
The 

 has also provided $1,500 annually 

to 30 high school juniors are provided with the 
opportunity to participate in the program, through 
a selection process that begins in their sophomore 
year. For additional information on Youth Leader-
ship Program, visit www.berkshirechamber.com/

 has donated 
$2,500 to the  on behalf 
of the Marilyn Hamilton Literacy Program in col-
laboration with the 

. Additionally, the credit union has donated 
$5,000 to a program which allows young people 
holding both a YMCA Annual Youth membership 
and a Greylock Federal Credit Union membership 
to attend one YMCA program for free. The literacy 
program is being held at Pitt Park until the end of the 
summer, serving children living in the Westside and 
Morningside neighborhoods. For more information 

are available at any Greylock branch.

School announced that it has surpassed its original 
fund-raising goal of $1 million to support the current 
expansion and renovation of the school facility in 
downtown Adams. The state does not provide capi-
tal support for building projects to charter schools, 

million required for the project. Local foundations 
and businesses supporting the campaign include 
the Berkshire Bank Foundation, the Feigenbaum 
Foundation and MountainOne Bank. “We are 
humbled by the outpouring of support we have re-

us to complete our project without increasing our 
annual debt service payments.” Despite BART’s 
fund-raising success, the school still needs to raise 
additional funds to support project costs that were 
eliminated to keep expenses within the budget. The 

date when funds become available. Additionally, 
the school will raise funds to purchase furniture, 

equipment for the stage, exercise equipment for the 

auditorium. Those interested in supporting the proj-

 has 

survey by the state Department of Public Health. 
It is the fourth time in its recent history that the 

in the state’s rigorous annual examination.

Massachusetts College of Liberal Arts
(MCLA) has received a National Science Founda-
tion (NSF) Scholarship in Science, Technology, 

$639,826 to fund annual scholarships of $5,000 
for 32 students who major in biology, physics, 
chemistry, environmental studies, computer sci-
ence or mathematics. This funding, which began 

MCLA will provide scholarship recipients with 
academic support and career development and 
research opportunities to ensure that they complete 

For more information, go to www.mcla.edu.

The 2015 edition of the Hilltown Business 
Directory is now soliciting listings through Sept. 
12. The directory is published by the Hilltown 

 (CDC) 
to help businesses become more visible and vi-

16,500 households in 22 towns within its service 
area. The directory includes businesses in eight 
towns in eastern Berkshire County (Dalton, 
Hinsdale, Peru, Becket, Otis, Savoy, Washington 
and Windsor). Reservation forms are available 
at www.hilltowncdc.org or from Seth Isman at 

The free Volunteer Income Tax Assistance 

Berkshire County lower-income working fami-
lies for 2013 tax year, an increase of over half a 

$559,912 in 2013, with the average credit of 

tion assistance to individuals and families with 
a household income of approximately $52,000 

eligible tax credits and deductions, especially 

and Child Care tax deductions. After the IRS 
had done an analysis that demonstrated an ad-

to Berkshire County residents but were not being 
accessed, state Sen. Ben Downing and Berkshire 

 convened local health and human 
service providers, community leaders, legislators 
and others in August 2012 to increase awareness 

United Way invested in Central Berkshire 
Habitat for Humanity
to families in central and southern Berkshire 
County, while continuing to collaborate with 
Berkshire Community Action Council’s free 
tax preparation services through promotional 
partnerships and referrals.

“Any job large or small…
we do it right or not at all.”

www.morrisonshomeimprovement.com

we do it right or not at all.”

www.morrisonshomeimprovement.com

Award Winning – Customer Driven
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Berkshire Taconic 

Community Foundation 
has announced the elec-
tion of 
Dunlaevy as chair of its 
board of directors. First 
elected to the board in 
2006, Dunlaevy retired as 

and Legacy Banks in 2011 
after 16 years as chairman 

career at the bank. Active in civic affairs, Dunlaevy 
currently serves as chairman of Berkshire Bank 
Foundation - Legacy Region Inc., and director/
treasurer of the Literacy Network of Southern 
Berkshires. He is also a director of Berkshire Hills 
Bancorp and Berkshire Bank, and the Savings 
Bank Life Insurance (SBLI) Company. Other 

Tom Quinn, 
Gloria Gaines Callen

Diane Monti-Catania, secretary.

Britney Schline has joined the staff of the 
Berkshire Museum as collections manager, where 
she will oversee the museum’s permanent collec-
tions as well as work closely with the exhibition 
team led by Maria Mingalone, the museum’s direc-
tor of interpretation. Schline is a recent graduate of 
the Cooperstown Graduate Program and holds a 
Master of Arts in Museum Studies. Before complet-
ing her graduate degree, she held the position of 
decorative arts collections assistant at the Berkshire 
Museum, assisting in cataloging its ceramic and 
Asian art collection. Most recently, she served in the 
collections department at the Fenimore Art Museum 
and New York State Historical Association.

Lisa Chamberlain 
has been appointed by 
Gov. Deval Patrick to the 
Massachusetts College 
of Liberal Arts (MCLA) 
Board of Trustees. She 
replaces outgoing trustee 
Steve Crowe, who re-
cently completed his term 
of service. Chamberlain is 
managing partner of The 
Chamberlain Group, a 
Great Barrington-based studio that designs and 
builds mimetic organs for surgical and interven-
tional training, working collaboratively with 
medical device manufacturers, surgeons and 
teaching hospitals worldwide.

Doug Jones has been hired as executive direc-

movie theater in Williamstown. He succeeds 
Sandra Thomas, who recently resigned after 12 
years serving as the theater’s executive director, 
during which she oversaw the theater’s renova-
tion, the conversion to digital projection and the 
addition of the marquee on Spring Street, among 

-

director of programming at the Los Angeles Film 
Festival and Film Independent. Prior to that, he 

Francisco International Film Festival and San 
Francisco Film Society, and as program director of 

is relocating to the Berkshire from Los Angeles, 
will begin work at Images in September.

Massachusetts College of Liberal Arts (MCLA) 
has announced that President Mary Grant has 
been appointed chancellor-elect at the Univer-
sity of North Carolina (UNC) Asheville. Dur-
ing Grant’s 12 years of service as the college’s 

that capacity, MCLA has expanded academic 

connections between the college and the greater 

become a member of the Massachusetts State 
University System, among other achievements. 
During Grant’s tenure MCLA has also provided 
leadership to advance the science, technology, en-

County and statewide, spearheading efforts that 

fund the Feigenbaum Center for Science and In-
novation, which opened in September 2013. Grant 
will continue in her current capacity at MCLA 
through this fall, during which the college’s board 
of trustees will implement a transition plan and 
begin a nationwide search for her successor.

The Stockbridge Li-
brary Association elected 
two new trustees, Buck 
Smith of Stockbridge and 
Nancy Hahn of Great 
Barrington, to its board of 
directors. They began their 

architect who was co-own-
er of Bradley Architects 

retirement in 2008, returns 
to the board after a one-year absence. During his 
previous term he served as the building committee 
chair and helped shepherd the building plans for 
the library’s renovation. 
He will serve for one year 
as the board liaison with 
the architect and construc-
tion team involved in the 
renovation and restoration 
of the library. Hahn was 
formerly the Sheffield 
Library director (2001-
2012), where she concen-
trated on programming, 
collection development, 
and maintenance. She was an advocate for rural 
libraries in western Massachusetts and rallied sup-
port to increase state aid. Prior to that, Hahn was 
a librarian and historian with the Department of 
Defense Information School in Fort Meade, Mary-
land and senior reference librarian at the Command 
Reference Center in Heidelberg, Germany.

Yuki Cohen has joined Berkshire Money Man-
agement as a portfolio manager. Cohen brings 18 
years of experience to the role, beginning with the 
Bank of New York where she managed more than 
$750 million in personal investment management 
accounts and trusts. Most recently she served as vice 
president and wealth advisor with Berkshire Bank. 
Cohen has earned a reputation of being innovative in 
serving her clients and the overall community. For 
example, she was the driving force behind the recent 
Women and Financial Wellness Summer Seminar 

was the former co-owner of Moe’s Tavern in Lee, 
and is in the process of launching a new venture in 

Main Street Hospitality Group (MSHG) has 
announced several appointments to its leadership 
team. The company owns and operates out of The 
Red Lion Inn in Stockbridge, and manages The 
Porches Inn at MASS MoCA in North Adams and 
The Williams Inn in Williamstown.  

The Red Lion in 2010 and continues to oversee all 
Brian Alberg has 

been named vice president of food and beverage 
operations and will retain his role as executive chef 
at The Red Lion. Alberg joined The Red Lion in 

Brian But-
terworth has been named vice president of sales. 
He joined The Red Lion in 2002 and continues 
his leadership role in the tourism industry and the 
community.  has been named vice 
president of lodging operations. She will retain her 
role as innkeeper of The Red Lion Inn. She joined 
The Red Lion in 1998. Anne Curtin-Nardi has 
been named vice president of human resources. 
Curtin-Nardi joined The Red Lion in 2006, before 
which she worked at Country Curtains for 22 years 
in a variety of roles.  
has been named director of marketing and com-
munications. She joined The Red Lion in 2011 and 
was recently appointed to the Tourism Commission 

Bonita Wilson has taken 
on the role of training coordinator. In addition to 
her ongoing responsibilities as executive admin-
istrator, she is now responsible for all aspects of 
hospitality training at the properties. Carla Child 
has been named project manager. Child joined The 
Red Lion in 1990, and will play a key role in the 
design development of new properties. She will 
retain her role as philanthropy coordinator.

Real estate veteran 
Jeff Loholdt has joined 
William Pitt Sotheby’s 
International Realty, with 
a special focus on north-
ern Berkshire County 
in conjunction with the 
company’s efforts to ex-
pand its presence in this 
market. With 22 years 
of sales and marketing 
experience, Loholdt has 

been involved in all aspects of residential real 
estate services and residential land development 
as well as new construction. Most recently, Lo-
holdt launched and managed Chapin Sotheby’s 
International Realty in White Lake, N.Y.

The Berkshire Chamber of Commerce and the 
City of North Adams have announced that Peter 
Tomyl has been named grand marshal of the 59th 
Annual Fall Foliage Festival Parade to be held on 
Oct. 5. Tomyl has served as president of the Mohawk 
Trail Association for 15 years, and his selection as 

“100th Anniversary of the Mohawk Trail.”

Dunlaevy Chamberlain

Loholdt

Hahn

Smith

Let the PMBA at MCLA take you further!
Learn more at MCLA.EDU/PMBA  

or call 413 662 5410
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Knowing business 
is our business.

At MountainOne Bank, our commercial lenders pride themselves on knowing the local market and 
understanding your !inancing needs. With this knowledge, we’re better able to tailor solutions to meet 
the speci!ic requirements of your company or real estate project. We o!fer everything you need from 
commercial real estate construction loans and permanent !inancing to term loans and revolving lines 
of credit. Additionally, MountainOne Bank is an SBA Preferred Lender.

To get started, please contact us:

Tim Rhuda  Eastern MA  (781) 681"7237  timothy.rhuda@mountainone.com       

Paul Brindle   Western MA  (413) 449"5304  paul.brindle@mountainone.com

Member FDIC. Member DIF. Equal Housing Lender. 

Walpole, MA

$2,100,000
Commercial Mortgage  

& Revolving Line  
of Credit

Medical Device Distributor

Chestnut Hill, MA

$6,300,000
Construction,  
Commercial  

Mortgage & Revolving 
Line of Credit

Retailer

Dorchester, MA

$2,000,000
Construction &  

Commercial Mortgage

Residential Development

Oneonta, NY

$7,900,000
Commercial Mortgage  

& Equipment Term

Franchise Expansion

Dorchester, MA

$2,000,000
Construction &  

Commercial Mortgage

Real Estate Development

Sutton, MA

$1,900,000
Revolving Line of Credit  
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commentarySOUNDING board
Karen Christensen is 
an environmental au-
thor, CEO of Berkshire 
Publishing Group, and 
founder of the Train 
Campaign, which is 
advocating for the re-
turn of passenger rail 
service to the region.BY KAREN CHRISTENSEN

“I know you,” the woman at the tag 
sale said to me last summer. “You’re one 
who wants to bring back the trains. Well, 
good luck with that.” I wasn’t surprised. 
I’ve heard it all before. “Don’t count your 
eggs.” “Don’t hold your breath.”

The tide is turning now, but a lot of 
people still think that passenger rail ser-
vice from the Berkshires to Grand Central 
Terminal in Manhattan is pie in the sky, a 
pleasant daydream. They’re startled when 
I explain that there is a business plan in 
place, an economic study complete, station 

soon begin to get the tracks in Massachu-
setts up to passenger rail standard.

Thanks to the leadership of Gov. Deval 
Patrick and Secretary of Transportation 
Richard Davey, Massachusetts is taking 

-
ally) lay the groundwork for passenger rail 

of Transportation (MassDOT) Board of 
Directors voted to authorize Secretary 
Davey to enter into agreements with the 
Housatonic Railroad, which owned the ex-
isting rail property and runs freight trains 
on it. The company will sell the property 
to the MassDOT for about $12 million. 
MassDOT in turn will grant Housatonic a 
perpetual rail-freight easement. MassDOT 
will then invest $35 million into improve-
ments that will bring the now publicly 
owned rail property and tracks to passen-
ger standard. This means that state funding 
will be going towards a state-owned asset, 
and that the state will make decisions 
about the passenger service operation. Our 
picturesque old tracks, most of which were 
laid in the 1920s, are going to be replaced 
with modern welded rail that will allow 
faster travel with less noise.

Another crucial step was completed in 
-

ning Commission (BRPC) released, after 
an 18-month study, its recommendations 
for station locations for the initial launch 
of passenger service. They looked at a 

heard and needs are met. We also work 
to draw attention to the Berkshires as a 
destination not only for tourism but for 
established and new businesses.

We see our mission as educational, 
because many people don’t realize that 
passenger rail use is expanding across the 
country and that initiatives like this one 
are underway in many states and metro-
politan areas. Trains are no longer some-
thing nostalgic but a key component of 
modern infrastructure, and one that can be 
transformative.

We believe that the United States needs 
modern train systems. Train travel is at 
least 20 times safer than car travel, mile 
by mile, and it trumps every other form 
of travel in terms of the environment and 
long-term sustainability. This Berkshire 

line will be a model for hundreds of other 
cities globally, a symbol of sustainable 
long-term development bringing urban and 
rural life together.

The Train Campaign began with a 
simple idea: that a beautiful region could 
attract new 21st century commerce by be-
ing seamlessly connected to an important 
global hub. The initial trigger came on a 
Metro-North trip in 2011. I’d just come 
in from China, where I had recently taken 
the new high-speed train from Shanghai 
to Hangzhou, regarded by many as the 
most beautiful city in China. The plum and 
cherry trees were in full bloom around the 
famous West Lake. I had been awed by the 
fact that high-tech companies like Alipay 
and Taobao could set up headquarters in 
such a beautiful place.

Over the next few weeks, as I made my 
weekly trip north and our little Metro-
North diesel train chugged into the beauti-
ful mountains of our part of the world, I 
came to see that good transportation can 
fundamentally change the relationship 
between a major city and surrounding 
areas. I began to dream. With top-notch 
trains, my own company could expand its 
headquarters, and create many new jobs, 
in Great Barrington, just as Alibaba and 
Taobao have in Hangzhou – admittedly, on 
a somewhat smaller scale!

I wrote about the experience in my 
monthly newsletter and it generated a big 
response from people around the world. 
An economic report was released about 
the same time by the Housatonic Railroad 
that showed considerable demand for 
passenger service. The railroad announced 
that they were interested in running it, 
with some support from the states for 
infrastructure upgrades.

I sent out another mailing, and when 
I walked into Bizalion’s Fine Food, a 
French café in Great Barrington, the owner 
greeted me, “I hear that you’re going to 
get the trains going again.” The Train 
Campaign was born.

Over the past couple of years – as 
many have joined the Train Campaign 
as sponsors, donors, and supporters – it 
has become clearer that modern, fast, 
safe passenger service will transform the 
Berkshires in ways that will enhance what 
we enjoy here now, and will put us on a 
path to sustainable growth, prosperity and 
connection with the world. By bringing 
back the trains, we will take a huge step 
in restoring the Berkshires to vibrant 
economic health, and integrating the best 
of its industrial past with the best of 21st 
century economic development and envi-
ronmental sustainability. The Berkshires 
will be a model for communities across the 
world, showing that it is truly possible to 
think globally and act locally.

step. The next step will provide funds for 
stations, passenger-rail-related signals, 
and additional track work. But this will 
happen only when funding for the Con-
necticut portion of the railway is secured, 
and that’s going to require considerable 
effort. The governor and the MassDOT are 
working to bring Connecticut aboard, and 
Train Campaign volunteers are now focus-
ing on building a coalition with supporters 
in our sister state (our online petition, now 
focused on Connecticut, has well over 

are continuing to explore with our friends 
and neighbors in Massachusetts the op-
portunities that passenger rail service will 
bring to our region.

will take less than four hours (the exact 
time depends on technical factors that are 
being worked out – there are many ways 
to shave minutes off the trip). You’ll be in 
a comfortable, modern train with Wi-Fi 
and food service. Looking outside you’ll 
enjoy the lovely hills, valleys, and winding 
riverbeds of New York, Connecticut, and 
Massachusetts. (One reason the service is 
not going to be high-speed is that straight-
ening the route for that type of service 
would require massive expenditure and 
renegotiation of historic right of ways.)

To be sure, high-speed rail gets more 
attention. But the Housatonic Corridor 
project, with its modest costs and shorter 
timeframe, is a model for smaller proj-
ects being talked about in Louisiana and 

fact that New Yorkers are by far the big-
gest public-transport users in the country 
means much higher potential ridership 
than elsewhere in the country. By con-
necting three states, it will be a model for 
integrated regional development and for 
sustainable urban-rural connections.

We need a 21st century perspective on 
public transportation. Public transportation 
is not a service to the poor, something just 
for people who haven’t moved up to hav-
ing a car. It is an essential part of modern 
connectivity, right along with city-wide 

-
tions at home.

Our rail service will not be a tourist 
shuttle, or a nostalgic trip down memory 
lane. We don’t know exactly what the new 
train carriages will look like, but we are 
promised comfortable seats, Wi-Fi (which 
may be run through the rail bed itself), se-
cure bicycle racks, clean and commodious 
restrooms, and a lot more leg room than a 
passenger jet.

One of the environmental challenges of 

rural and urban areas. We need cities and 
we need countryside, and we live in an era 
in which each can maintain its essential 
character while we move between them 

catalyst for economic development with-
out trying to turn small country towns into 
the big cities. It will give city dwellers ac-
cess to wilderness and to different ways of 
life, and offers us country dwellers much 
easier access to the creativity and vibrancy 
of the city.

I’m looking forward to the day when I 
-

better, I’m hoping to see the service so suc-
cessful that we’ll have a modern version 

every afternoon except Sundays, with a 
parlor car and a “broiler buffet.”

There’s no doubt about it: I’d rather be 
riding the train.

myriad of issues – including wetlands, 
physical accessibility, and potential contri-
bution to economic activity – and gar-
nered much public input. The draft report 

Lee, and Great Barrington, and a regional 

with a large parking facility. Because 
every station stop makes for a longer trip, 
and adds to overall project expense, their 
criteria was to allow at least 10 miles be-
tween stations. Recommendations, maps, 
and background data can be downloaded 
from http://berkshireplanning.org/images/

-

I’m not a train buff but the owner of a 
publishing company based in Great Bar-
rington. My involvement with trains is 

as the founder of the Train Campaign, a 
grassroots group dedicated to seeing pas-
senger service between to New York City 
and the Berkshires restored, via northwest 
Connecticut, at the earliest possible date. 
If all the funding were in place now, that 
could happen in 2017.

Another section of rail line is, however, 
in Connecticut, on the route down through 
Canaan, West Cornwall, Kent, and New 
Milford. This section also needs to be 
upgraded, and modern, raised-platform 
stations have to be built for any restora-
tion of passenger service to be realized. 
Now that Massachusetts has stepped up 
and made a truly historic commitment to 
21st century rail travel, we’re building a 
cross-order coalition to bring Connecticut 
into the project.

Rail use is on a roll
The Train Campaign (www.traincamp-

aign.org) is dedicated to the needs of both 
residents and riders, and we’re determined 
to see that all stakeholders’ concerns are 

Return of rail service within reach
Support grows for this vital 
aspect of our 21st century 
transportation infrastructure 

By bringing back the trains, we will take a huge step in restor-

ing the Berkshires to vibrant economic health, and integrat-

ing the best of its industrial past with the best of 21st century 

economic development and environmental sustainability. 

www.EnergeticLandscaping.com
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INDUSTRY issues
Tappan Zee project
continued from page 1

construction area, and will also add facilities 
for related engineering work.

“It will have an effect that drives across 
the economy,” said Petricca. “New jobs 
have a ripple effect. And this expansion 
will increase our purchasing of materials 
and services, which creates opportunities 
for other businesses here.”

Unistress was founded in 1968 as a part 
of Petricca Industries, a third-generation 
family-owned business that grew out of a 
construction company founded by Basil 
Petricca in 1936.

Unistress manufactures large precast, 
prestressed concrete components for a range 
of construction projects. The typically mas-
sive components are manufactured here and 

installed in construction of parking garages, 
highways, stadiums and other buildings and 
public-works projects.

The deck panels for the Tappan Zee Bridge 

for Unistress.
Over the next two years the company will 

be manufacturing and delivering precast deck 

The panels will be laid on the structural 
surface of the bridge to create the base for 

produce a bridge surface that is durable and 
longer lasting than the traditional method of 
pouring concrete into molds on site.

Unistress, which has already built decks for 
other smaller bridge projects, began focusing 
on developing this product line about two 
years ago, according to Petricca.

The Tappan Zee project was the company’s 
major breakthrough in this market.

The new 3.1-mile twin-span cable-stayed 
bridge is the largest bridge construction proj-
ect in New York’s history. It will include eight 

and pedestrian path and state-of-the-art traf-

to accommodate future 
light rail or commuter 
rail operations.

Construction started 
in 2013 and is sched-
uled for completion in 

the new Tappan Zee 
Bridge will be one of 
the largest cable-stayed 
structures of its kind in 
the world.

Petricca said there 

for this product because of the nationwide 
need to repair or replace the country’s aging 
infrastructure, including its bridges.

With federal and state funds for such 
infrastructure repair being doled out less 
freely than in prior periods, there has been 
a growing emphasis on both efficiency 
and durability of projects that are being 
built. This has led to a demand for a new 
generation of construction methods that can 
achieve both goals.

For example, although the original Tap-
pan Zee Bridge is only 60 years old, it has 
been plagued by crumbling concrete work 
and other problems. The use of precast deck 
panels on the new bridge is part of the effort 
to avoid a similar problem decades down 
the road. 

“This is a market that is growing dramati-
cally,” Petricca said. “States are now saying 
that if they have to go through the time and 
expense of projects to renovate or replace 
the old infrastructure, they want to do it in 
ways that have a longer life cycle, so they 
don’t have to do this again for at least another 
100 years.”

Unistress has had to gear up very quickly 
for the Tappan Zee project, with work slated 
to start this summer.

“This is a demanding project, both in scale 
and complexity, much like the Big Dig in 

Boston, which we worked on from 1997 to 
2005,” Petricca said.

While the bridge deck components are 
based on the same basic manufacturing 
processes as the company’s other products, 
there are differences. The project requires a 
larger dedicated space, as well as equipment 
to support its processes and design.

The components will be manufactured at a 
site across Route 8 from the company’s main 
production facility. Petricca explained that 
the open-air facility will utilize long tent-
like structures that can be raised or lowered 
for changing weather conditions and for 

different stages of the 
production process.

A system of steam 
beds will be installed 
for the curing of the 
components, which 
differs from the hot-oil 
curing system in its 
main plant.

The production pro-
cess will also utilize 
specialized mobile 
crane equipment that 

ished panels, raise them from the curing bed, 

transport.
Petricca noted that this method is some-

overhead cranes installed in the main plant, 
which lift components and place them on 
trucks positioned alongside the curing bed. 
However, he said, the mobile cranes are well 
suited to the site in which the deck panels 
will be produced.

The Tappan Zee project has also required 
recruiting and hiring the additional employ-
ees quickly. Among other initiatives, the 

noted Petricca.
It also placed an online recruitment notice 

on its website (www.unistresscorp.com).
Petricca said the company has received 

several hundred applications for the positions 
and has been working to match candidates 
with the postions available.

“The main challenge we have is informing 
the public about the types of jobs we have and 
the skills that are required,” he noted. “For 
example, although what we do is described 
as manufacturing, much of it is actually con-
struction work. We’ve had people apply with 
manufacturing experience when many of the 
positions require construction skills.”

However, he added, there are a range of 
positions for varied skills.

While the bulk of the effort is focused on the 
Tappan Zee project, Petricca said he expects 
that the expansions and new jobs will continue 
after that two-year contract has ended.

In addition to continuing with their exist-
ing products for other structures, Unistress is 
actively working to further grow its bridge 
deck business.

“There is a lot of potential for that,” 
Petricca noted. “Most bridges will not be 
$70 million projects. Most are in the $5 to 
$10 million range. But there are a lot of 
those projects out there, and we’re work-
ing hard to get those jobs. And, hopefully, 
we’ll also win other major projects like the 
Tappan Zee.”

Shown here in his offi ce at the company’s Route 8 headquarters in Lanesboro, Unistress President Perri Petricca says he believes the Tappan Zee Bridge 
project could lead to a signifi cant volume of similar work as individual states – and the nation as a whole – grapple with an aging transportation infrastructure. 
On the wall behind him is a picture from another major project that Unistress had a hand in, the Central Artery/Tunnel (or “Big Dig”) in Boston.

“Most bridges will not be $70 

million projects. Most are in 

the $5 to $10 million range. 

But there are a lot of those 

projects out there, and we’re 

working hard to get those 

jobs. And, hopefully, we’ll 

also win other major projects 

like the Tappan Zee.”
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engineering
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Complex copyright laws
continued from page 1

“Copyright law – and in particular fair 
use – is relevant not just to artists and aca-
demics, but to people in business and to 
about anyone who participates in general 
public discourse and social media,” Prash-
ker said. “Whether we recognize it or not, 
we all draw on our own sense of ‘fair use’ 
every day in making decisions about what 
quote to include in our writing, what image 
to include on our website, and what sounds 
to include in an audio remix.”

Kohrs noted that copyright and fair use 
issues can arise unexpectedly, including in 
the recreational use of Facebook, YouTube 
and other forms of social media. Sometimes 
even the most innocent of users can be caught 
off-guard, she pointed out.

“In one case, a mother posted on YouTube 
a video of her toddler dancing to a song by the 
pop star Prince,” said Kohrs. “This raised the 
hackles of the song’s record label, and, to the 
surprise of many, the mother was sued.”

In the Sept. 18 presentation, Kohrs and 
Prashker will outline the legal guideposts, 
debunk common myths, and explore evolv-
ing views about these issues, examining the 
different perspectives of artists, academics 
and jurists.

They will focus primarily on the fair use 
doctrine, which is related to copyright law, 
but is a distinct application of it.

In essence, copyright is the ownership of 
content by its creator or a designated party 
such as heirs or the publishers of material. 
Copyright includes the right to control how 
the content is used, and it prevents others from 
being able to directly duplicate or reproduce 
that material without permission.

Fair use allows the replication of portions 
of copyrighted material in other forms, such 
as analysis, commentary, new music, artwork 
or satire. “Fair use is basically a limitation on 
the exclusive rights of the copyright owner 
to prevent any use of copyrighted content,” 
explained Prashker.

In other words, if someone totally repro-
duces and distributes the entire content of a 
book without permission, that is a violation 
of copyright law. However, if someone quotes 
passages of it with attribution in a different 
context, that would more likely be allowed 
under the doctrine of fair use.

copyright or is permissible as fair use.
Prashker said attendees at the Sept. 18 

forum will be introduced to the kind of 
situations that invoke the dilemmas raised 
by fair use.

“We’ll present examples at the begin-
ning and ask the audience’s opinions about 
whether or not they are fair use,” said Prash-
ker. “Then, after the basic explanation of the 
legal rules, we’ll ask for opinions again.”

Prashker noted that she has given versions 
of this presentation before. “In the past, 
audiences tended to be very conservative 
about what is allowed under fair use before 
hearing the law explained,” she said. “But 
afterward they tend to be more comfortable 
about what is fair use.”

In many respects the evolution of culture, 
collective knowledge and social advancement 
has always been based on the appropriation 
of existing content from other sources.

The composers of classical music, for 
example, extended the musical forms of 

sidered trailblazers such as Beethoven and 
Mozart often directly composed variations 
of existing works or based their composi-
tions on other popular musical forms, such 
as country dances.

Folk music also developed as existing 
ballads and other songs and were altered by 
musicians who created their own versions.

Such cross-fertilization is also the basis of 

example, often have used existing songs as 
the starting point for improvisations. Rock 
music was largely based on direct appropria-
tion of traditional styles, such as Blues and 
songs by earlier performers.
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These practices have become increasingly 

nology and other social and economic factors. 
With the rise of musical forms such as Hip 

and performances often directly use existing 
sections of original recordings by others.

This also extends to the visual arts, with 
images directly incorporated into collages 

in media and journalism, and the intercon-
nections and reproduction of content on the 
Internet. Some websites, for example, are 
entirely based on reproducing content and 
linking to other sources of material.

This has led to many controversies and 
legal challenges, based on the competing 
interests of content creators and those who 
use their material for their own purposes.

Prashker said the battle lines have been 
more sharply drawn, but are also more 
ambiguous.

“There are basically two camps at the 
extremes,” she said. “On one hand, the large 
content owners such as corporate media, 
movie studios and record companies have 
been pushing to strictly control their content, 
and reduce fair use by saying ‘Copyright is 
king.’ At the other end of the spectrum are 
self-styled pirates and others who think that 
the whole idea of copyright should be tossed 
out. They believe that everything should 
be freely available to be used in any way 

Prashker said a majority of opinions and 
situations fall somewhere between these 
extremes. “Most people believe in a balance 
of copyright protection and fair use,” she 
said. “And most cases fall into the grey area 
that is open to different interpretations. That 
middle ground is where it gets interesting 
and is most worth discussing.”

Factors for consideration
If a specific use of content is legally 

challenged, Prashker said, courts look at 
four basic factors to determine whether it is 
copyright infringement or fair use.

which the material is used,” she explained. 
“That would include whether it is used for 
commercial or non-commercial purposes. It 
also considers whether it is a direct copy of 
the original, or if the user has transformed 

The second factor is the nature of the 
original content, such whether it is a unique, 
imaginative, creative work or if it is factual 
material. Prashker noted that creative work 
tends to be more protected by copyright than 
fact-based material.

The third factor is the extent of reproduc-
tion. Direct copies are more likely to be re-
stricted by copyright, while partial replication 
is more likely to be considered to be fair use, 
according to Prashker.

The fourth factor is the effect that the reuse 
has on the market value of the original con-
tent. For example, if the posting of a musical 
recording is likely to diminish a musician’s 
and/or record company’s ability to sell the 
recording at a reasonable price, that could be 
considered copyright infringement.

Prashker said the courts generally weigh 
all of these factors in making decisions.

Because many of these determinations are 
subjective, and open to interpretation, it often 
comes down to case-by-case considerations 
rather that rigid rules.

“Fair use is not a static doctrine,” Prash-

it evolves.” She noted, however, that this 

“Fair use is sometimes criticized as being 

can be frustrating, but it is also a strength 
because it does allow for decisions to be 
based on individual circumstances.”

complex situations. It also can blur the lines 
among different interest groups. For example, 
there are cases in which artists have been on 
opposite sides in fair-use arguments.

Prashker cited one example of the ambigu-
ity that often arises.

A photographer, Patrick Cariou, had spent 

published a book, Yes Rasta, of photographs 
he had taken. A well-known artist, Rich-
ard Prince, subsequently created artwork 
from 30 of those photographs, in which he 
overpainted and otherwise embellished and 
manipulated them. Cariou sued Prince for 
copyright violation.

“The photographer pointed out that he had 
spent years getting to know the families, and 
that Prince had inappropriately taken what 
was his creation,” said Prashker. “Prince 
claimed that he had simply used the pho-
tographs as one of his materials to create 
new artwork.”

The case has gone through a series of rul-
ings and appeals with differing verdicts. A 
ruling earlier this year was a mixed result, 
with the court deciding that some of Prince’s 
works were different enough in their aesthetics 
and creative message to qualify as fair use. 
But it also set aside others for further review, 
on the grounds that the differences were less 
clear-cut, and may not qualify as fair use.

Some cases can go on for many years. For 
example, a landmark lawsuit by the Authors 
Guild, a writers’ advocacy group, against 
Google has been ongoing since 2005.

The guild contends that Google is violat-
ing copyright by scanning books into its 
database, without compensating the authors. 
Google claims that it was only doing that 
to provide snippets of content to help its 

the books. In 2013, a judge ruled in favor 
of Google, but the case is expected to be 
appealed. Prashker noted that it may end up 
in the Supreme Court.

Prashker concluded that modern copyright 
and fair-use issues have been amplified 
by modern technology, but the underlying 
questions, controversies and complexities 
are essentially the latest variation of age-old 
dilemmas.

“Mark Twain had a quote that illustrates 
how these issues have always been around 
in one form or another,” she said. “He wrote 
that there is only one thing that is impossible 

in any copyright law on the planet.”
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Drinking Water System Giveaway!
FREE Water Tests!

Limited time offer. Dealer participation 
may vary. Same day purchase

not required.
Limited time offer.

Dealer participation may vary.

$5.50
$100 OFF

per bag

SALT SALE!
any new equipment 
purchase, for BBQ

attendees!

Located at 17 Commercial Street, Adams, MA 01220

Like us on Facebook and 
see our weekly specials
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ON THE job

BY BRAD JOHNSON

free” since 2012.

shopping habits. Rather, it marks the point 
where she felt her career and business as a 
professional strings instructor could now 
sustain her without supplemental income 
from part-time retail jobs.

Operating since 2006 under the name of 
Standing Strings Studio, Ludwig provides 
private lessons in violin and viola to children 
as well as adult students. These lessons are 
generally conducted in a studio at her home 
in the southern Berkshire hamlet of North 

Recently, through a series of interrelated 
circumstances and events, she expanded the 
scope of her instruction to include group 
violin lessons for adult women. The inaugural 
group who signed up for a package of six 
weekly lessons became known, fetchingly, 
as “Fiddling Femmes.” More importantly, 
Fiddling Femmes became an unexpectedly 
popular and sustainable part of operations at 
Standing Strings Studio.

And, this summer, Ludwig added another 
new element to her repertoire by establishing 
a combination youth camp and community 
get-together, in which 17 young string play-
ers took part in workshops and instruction 
during the day and then provided late after-
noon entertainment for town residents and 
others under the gazebo at French Park in 

Operating under the name of Berkshire 
Summer Strings, the week-long program 

performances by visiting instructors), and 
even an Indiegogo crowdfunding campaign 
to bolster a scholarship fund for some of the 
young participants.

said Ludwig. Aside from managing to break 

was a hit with the young students and their 
parents, as well as residents of the host com-
munity, many of whom turned out to enjoy 
the afternoon “Orchestra” Hour” and other 
public events.

“It was so full of blessings,” she said. 
“There were so many smiling faces around 
the park. It was a great thing to witness.”

In a positive sign for repeat performances 
in the years ahead, the program was also 
popular with the musical instructors Ludwig 
had recruited for Berkshire Summer Strings. 
“All of them said, ‘Sign us up for next year,’” 
she said.

That there will clearly be a “next year” for 
Berkshire Summer Strings is an important 

operations and activities at Standing Strings 
Studio on more of a year-round basis. In 
the past, she noted, the private lessons she 

within the school year.

“Things have been more informal during 
the summer,” she said. “Now that I’ve got 
the summer camp, things may take on more 
structure – for example, doing more work-
shops prior to Berkshire Summer Strings.”

Musical immersion
Ludwig considers herself a teacher by 

profession, and has engaged in this work at 
Waldorf schools both locally and in other 
regions at various times over the years. She 
has also led a life immersed in music, begin-
ning with her upbringing in a family full of 
musical talent and expression.

“Music has been present in many forms 
throughout my life,” she said. “My mother, 
a music teacher and cellist, and my father, a 
trumpet major who became a mastering engi-

and an eclectic mix of recorded music, and 
hosted parties with the people connected to 
all this music. In addition to many of my 
extended family members who were also 
musically inclined, I was surrounded by pro-

fessional performers, managers, engineers, 
teachers and conductors.”

This musical immersion continued through 
her own Waldorf school education in New 
York City, where instruction on a string 
instrument was part of the curriculum. “At 
the Waldorf school I attended, all students 
learned a string instrument in third grade,” 
she recalled, noting that the viola was her 
instrument of choice.

“My school had a particularly inspired 
teacher who brought 

years with a solid base 
of skills,” she contin-
ued. “I successfully 
auditioned for higher 
level orchestras in high 
school and was exposed to the thrill of play-
ing excellent chamber music, but also to the 
competition within music schools and institu-
tions. I was not that interested in turning a 
way of life into a form of competition.”

As a young adult entering her college years, 
Ludwig said she struggled (like many do at 
that stage of life) with deciding on a career 
path. “Should I follow in my parents musical 
footsteps,” she said, “or choose an area of 
study that allowed me to explore more freely 
and develop more independently?”

Ultimately, her interests in child psychol-
ogy and development led to studies of the 
alternative education principles of Maria 
Montessori and Rudolf Steiner, among oth-

Seminar (Rudolf Steiner’s special education) 
at Camphill Special School in Pennsylva-
nia, she moved to Oregon and enrolled in 

Ludwig explained that the Waldorf school 

teaching position, needed someone to begin 
their strings program. “And, naturally, I ac-
cepted the task,” she said.

Since the children would be learning 
violin, the trained violist had to shift gears 
to that instrument. “I rented a violin, called 

my mother for a few 
lesson plans and began 
the next major branch 
of my life’s work,” 
she said.

In working with her 
young strings students, 

Ludwig noted that they would begin learn-
ing to play by ear, generally with songs the 
children already knew. Later their instruction 
would include learning to read and play from 
sheet music.

In the context of both her professional 
training and her active involvement in Wal-
dorf education, Ludwig noted that she found 
special inspiration in one of the guiding prin-
cipals of Waldorf method founder Rudolph 
Steiner. “One of the things I’ve focused on is 
[Steiner’s tenet] that the goal of the teacher is 
to remove hindrances in the way of personal 
development,” she said.

She added that this concept – while relevant 
to all educational activities – has had special 
resonance in her approach to strings instruc-
tion. “I understood this to mean that on the 
journey of learning we suffer blocks, hesitance 
or outright resistance,” she said, “and that a 

STANDING STRINGS STUDIO

Owner hits right note by making her career in music instruction

Erika Ludwig, owner of Standing Strings Studio, enjoys a calm late-afternoon moment at French Park in North Egremont on July 14. The calm was broken a short while 
later as she led students in the first of their “Orchestra Hour” performances before a crowd of town residents and guests. This was part of the week-long Berkshire 
Summer Strings program that Ludwig launched this year as an outgrowth of her established business of providing string instruction to youths and adults.

“Music provided the 

bridge I needed to make 

the transition in my life to 

an entrepreneur.”

137 NORTH ST.   SUITE D  PITTSFIELD

PERSONALIZED PAYROLL SERVICE!
Our complete payroll service supports a wide range of pay types and schedules,

LIFE-ENHANCING WORKSHOPS OFFERED AT BCC THIS SUMMER & FALL

www.berkshirecc.edu

WKS 9350-E1
Paralegal Certificate Course
Mon., 8/25 – 12/5
Online Instruction $1,189

WKS 1347-E1
Facebook Basics
Mon., Thurs., 9/8 & 9/11
$40

WKS 1050-E1
Getting Paid to Talk
Mon., 9/15 
$50

WKS 1185-E1
Capital Campaigns
Tues., 9/16 – 10/21
$120

WKS 2112-C1
Overcome Your Fear  
of Public Speaking
Wed., 9/3 – 10/8
$95
For more info, please contact the
registration line at 413-236-2127
or lmorelli@berkshirecc.edu
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good teacher can be a witness and a guide 
to understanding those hindrances, thereby 
removing them in a collaborative effort.”

roots, settling in Canaan, N.Y. In 1998, she 
began teaching violin and viola at Great Bar-
rington Rudolph Stein-
er School (GBRSS), 
and a year later took the 

teacher there.

my students, taught the 
third grade viola group 
and took an active role, as all teachers in a 
Waldorf school do, in the administration 
work, becoming faculty meeting facilitator 
in my last year,” she said.

Ludwig left her teaching position at the 

divorce). She continued, however, to teach 
the strings program there, which had implica-
tions for her next step toward making music 
instruction into a career.

“Music provided the bridge I needed to 
make the transition in my life to an entre-
preneur,” she said. Having moved to North 

Strings Studio in 2006 and began offering 
private lessons there. She noted that her on-
going work with the strings program at the 
nearby GBRSS provided an important source 

building my student base and a set of guide-
lines and policies that set a tone of profes-
sional communication and expectations,” 
she said. “Money was short, there was no 
advertising budget, and word of mouth fell 
to a small circle of parents.”

With a student base consisting of school-
age children, her window of opportunity to 
earn money as a teacher was limited to after-
school hours and weekends. Then, with the 
economic downturn in 2008, competition for 

and hindered her efforts to grow the business 
to a sustainable level.

“I entered into a lifestyle my women friends 

for its piecemeal, tied-together-on-a-thread 
nature,” she explained. “I supplemented 
with personal assistant jobs and retail work 
at a local garden center. I still taught the 
strings program at GBRSS, which provided 
a supportive continuum and a pool of violin 
and viola students, but the total package of 
hours, the divided focus, and the frustration 
of feeling like I was not manifesting my true 
calling were taking a toll.”

Maine awakening
In 2011, Ludwig broke through a barrier 

of sorts when she signed up Standing Strings’ 

she excitedly announced that she had just 
purchased a new violin and she was looking 
for a teacher,” Ludwig recalled. “Her goal 
was to be able to play with her grandchildren 
who were being home-schooled in Maine 

After a short period of regular lessons, 
Warner cajoled Ludwig into joining her 
at Maine Fiddle Camp. “Her daughter’s 
family had been attending for a few years 
and Laurie couldn’t wait to hang out with 

air and organic food,” 
Ludwig said.

Ludwig recalled ini-
tially cringing at the 
idea. “Up to this point 
I had taught classical 
repertoire only, and my 
forays into the world of 

“I really didn’t get it, but I couldn’t say no.”
Her acquiescence became, as they say, a 

turning point in her career.

tunes are taught and learned by ear, and, al-

diverse world of the daily grind

“I entered into a lifestyle my 

women friends have often 

described as the ‘Berkshire 

Quilt’ for its piecemeal, tied-

together-on-a-thread nature.”

though I taught songs by ear at school, they 
were songs we all knew and sang regularly. 
I hadn’t truly learned anything by ear since 
I’d learned to read music at age 8.”

Without sheet music to guide her, Ludwig 
said she “got a heavy dose of what it felt like 
to be a student, struggling and frustrated.” But 
through her own perseverance – along with 

camp community – things eventually began 
to click. “Though I was still fumbling around 
my violin like a beginner, I felt like I’d been 

friends, and friends created community, and 
that community reached to the far homelands 

thrilling at the same time.”
Apart from her own growth as a musician, 

this experience at Maine Fiddle Camp had 
important implications for her business.

continued on next page

…because home is where the heart is!
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continued from previous page
“It changed my approach to teaching across 
the board,” she said. “My teaching was more 

tunes and an expanded approach to learning 
by ear.” This, she added, tied in with the tradi-
tion of sharing songs that she rediscovered at 

shared culture amongst my students.”
At the same time, her student base was also 

growing. “More adult students were coming to 
the studio for lessons, home-school students 
were able to come before three o’clock,” she 
said, “but I was still working a retail job.”

Knowing that she would be temporarily 
laid off from her job at a local garden center 
after the 2012 Christmas season, Ludwig 
planned to use the down time to introduce a 
new group class for women. “I put two small 

Shoppers Guide,” she 
said, “advertising a unique gift for men to 
give their special women for the holidays – 
six beginner violin lessons.”

This led to the start of Fiddling Femmes 
– and the end of her retail career. “That was 
the tipping point,” Ludwig commented. “So 
many women were interested, I had to start a 
waiting list for a second group. Next, a second 
level was taught and then a third.”

While initial response to the group lessons 
for women was a pleasant surprise and a 
boost to her business, Ludwig admitted that 
she wasn’t sure what kind of staying power 
Fiddling Femmes would have.

“I thought this would be a 12-week ex-
perience and then they’d get discouraged or 
distracted,” she said. “But they wouldn’t quit. 
We learned how to make a full sound on our 
violins. We learned bowing rhythms and how 
to count those rhythms. We learned melody 
structure and how to harmonize. We learned 
waltzes and airs, reels and jigs, tunes from 
Ireland, Scotland, Cape Britton, Scandinavia, 
Canada and USA. They made the tunes their 
friends, and they became a community. And 
I didn’t return to the garden center.”

Lessons and schedules
Ludwig noted that lessons for Fiddling 

Femmes are held at sites outside of her own 
studio, which is too small to accommodate the 
group. So far, these alternate locations have 
been provided free-of-charge by “friends” 
of the Fiddling Femmes. “Having a place to 
hold classes has been crucial,” said Ludwig 
in acknowledging the generosity of those 
supporters of the program.

The program is offered as a package of six 
weekly sessions for $70. “They run about an 
hour and go very quickly,” said Ludwig.

competitive with other learning-intensive 
camps and programs in the region.

drew 17 participants, primarily from the North-
east (although one came from as far away as 
Columbia). Their instruments ranged from 
violin and viola to cello and mandolin, and 
their skill levels were diverse as well.

While expenses were kept to a minimum, 
Ludwig said she had concerns leading up to 
the program that things might be stretched too 

thin to cover both the 
instructor fees and the 
roughly $900 fund that 
had been established 
for participants need-
ing help with tuition. 
To solve this potential 
shortfall, and to ease 
her own worries, she 

organized a crowdfunding campaign on 
Indiegogo that surpassed the goal she set of 
covering scholarship expenses.

With reasonably cooperative weather 
and gracious support from the community, 
Ludwig said the overall experience for the 

expectations. “To be able to connect with the 
parents of the kids about how well they did 
here was immensely satisfying,” she said.

Although the inaugural program did not 
-

ing Strings Studio, Ludwig said that was not 

business plan calls for the summer camp to 
gradually grow in the years ahead, but not 
to the point where it loses the close-knit and 
intimate feel of this year’s program.

Standing Strings Studio in a broader sense. 
“I’m primarily a teacher, but I use music as 
a medium to reach people,” she said. “With 
this path that I took, I have been able to 
maintain both music and teaching though all 
these years. I didn’t have to choose one or 
the other. I was able to meld the two. And I 
enjoy it immensely, immensely.”

Erika Ludwig leads some of the inaugural Berkshire Summer Strings participants in a brief warm-up before their performance at the afternoon’s Orchestra Hour 
at French Park. “This first year was more than a success,” said Ludwig. “There were so many smiling faces around the park. It was a great thing to witness.”

ON THE job diverse world of the daily grind

The composition of Fiddling Femmes has 
been diverse – including college students and 

-

– and coming from towns throughout the 
Berkshires, eastern New York and northern 
Connecticut. “We share a love of playing 
music together,” said Ludwig, “adding tunes 
to our list of friends, and exploring ways of 
expressing ourselves on the violin.”

Asked about the potential for co-ed classes, 
Ludwig said the subject has come up among 
class participants. “As a group we’ve talked 
about this,” she said. The consensus, however, 
is that the all-women composition of the group 
allows a comfortable camaraderie that might 
be compromised if the policy was changed.

“So, the men – they’re jealous,” Ludwig 
joked.

Standing Strings Studio does, however, 
have several men among its adult students for 

private lessons. Ludwig noted that the adult 

Youngsters still comprise the largest share 
of Ludwig’s student base, and many of them 
emanate from the GBRSS. She noted that 
her efforts through the years to grapple with 
the logistics of lesson scheduling have met 
with varying levels of success. “Trying to 
structure this has been a business challenge,” 
she acknowledged.

With some of the other changes in her 
operations at Standing 
Strings, structure has 
become more neces-
sary. She explained 
that youth private les-
sons are now organized 

year.
“We do three 11-

week ‘semesters’ that take us through the 

includes 11 half-hour lessons at $30 per 
lesson. In this arrangement, the parents are 
charged for only 10 lessons – or $300 – with 
the 11th lesson as a bonus. (For older students, 

This approach, she said, takes a lot of 
the guesswork out of scheduling, and takes 
into account holidays and school vacation 
periods where kids are more likely to miss 
a weekly lesson.

During the summer, lessons for school-age 
students tend to drop off and take place on 
more informal basis, said Ludwig. While this 
more relaxed summer schedule is something 
many teachers – including Ludwig – are 
familiar with and enjoy, it does change the 
revenue dynamic for a small business such 
Standing Strings Studio.

Filling that gap is one of the goals behind 
Ludwig’s launch of the Berkshire Summer 
Strings program this year.

With tuition set at $335 per child (dis-
counted to $285 for a second child from 
the same family), the week-long program is 

“With this path that I 

took, I have been able to 

maintain both music and 

teaching though all these 

years. I didn’t have to 

choose one or the other.”
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Michael Ballon is marking his 25th anniversary at the Castle Street Cafe with publication of his new book, 
A Chef’s Life: Farm-to-Table Cooking in the Berkshires. He will be hosting a food demonstration and 
book-signing event at the cafe on Sept. 13 at 3 p.m. The event is free and open to the public.

LODGING & dining
Castle Street Cafe
continued from page 1

That has obviously changed since then. 
Great Barrington is now a regional dining 
center, with a plethora of restaurants serving 
a variety of cuisines. It is also a destination 
for specialty food shops and other food-
related businesses.

into high gear in the mid-1990s.
“I’d say it started to pick up momentum 

in the go-go years, when the Internet was 
taking off and the country was going through 
an economic boom,” he said. “People felt 
like they could afford to go out to eat. Great 
Barrington was part that national trend, and 
it became a thriving food scene.”

-
mained a restaurant center, the overall 

since then. The overheated economy cooled 
off, and has yet to fully rebound since the 
downturn in 2008.

“We went into a major recession, and 
it’s still with us,” Ballon said. “In my 
view, the notion that the recession is over 
is ridiculous.”

had an effect on all segments of the popula-

population in the Berkshires.
“You know something is wrong when you 

hear people who own several homes and 
about $10 million worth of real estate say-
ing they can’t afford to dine out anymore,” 
he said.

Although the Castle Street Cafe has had 
to contend with challenges caused by these 
rocky economic conditions, Ballon said the 
business has held its own.

“I think we’ve been able to do well 
because we’re accessible and affordable,” 
he said.

Ballon explained that the cafe offers a 
range of choices at varying price levels for 
customers, from light fare to more elaborate 
and higher-priced items.

“We offer a variety of experiences, from 
meatloaf to grass-fed pork chops,” he said. 

menu they want, whether it’s a sophisticated 
meal in the main dining room or a burger in 
the bar. And we try to 
offer value, whatever 
people choose.”

He believes people 
also appreciate the 
comfortable atmo-
sphere. He noted that 
many of his 15-person 
staff have been em-
ployed there for a long 
time, which adds to the 
sense of community and friendliness.

“People feel at home here, and they’re 
comfortable when they come in,” he said. “We 

want to make everyone feel welcome, and 
they appreciate that. I’ve never understood 

restaurants that choose 
to be exclusive or in-
timidating to custom-
ers. Who wants that? 
It’s always struck me 
as strange whenever I 
see restaurants being 
that way.”

Ballon grew up in 
-

came familiar with 
Berkshire County while spending time at a 
vacation home his parents owned here.

He said his interest in food and becoming 

a chef started when he was a sophomore 
in college. “I went out one day and picked 
some wild blueberries, brought them home, 
and made a pie,” he said. “I was instantly 
hooked. From that moment on, I knew what 
I wanted to do with my life.”

He worked for about 10 years in the New 
York restaurant industry.

period as a chef at the Williamsville Inn. 
When that West Stockbridge establishment 
was sold, he returned to New York and the 
restaurant business there.

In 1989, he returned to the Berkshires 
and purchased a restaurant business in his 
present space.

“I’d wanted to move back to the Berkshires 
permanently, and this was an opportunity to 
do that,” he said. “After several months of 
renovation, we opened the Castle Street Cafe 
on Mother’s Day weekend in 1989.”

Initially, the business was a smaller res-
taurant with only the dining room. Then, in 
1997, he expanded into an adjacent space 
and opened the Celestial Bar, which gained 
a reputation of its own as a popular spot for 
live jazz music.

“That’s been another change in Great 
Barrington,” he said. When we started pro-
gramming jazz here, there was very little 
live entertainment in the town,” he said. 
“Now there’s more entertainment avail-
able. Right down the street, for example, 
the Mahaiwe Performing Arts Center has 
opened up, and that has made a huge dif-
ference in the town.”

The cafe held a 25th anniversary party this 
spring. Otherwise, Ballon, who also is a food 
columnist and wrote The Castle Street Cafe 
Cookbook, said he plans to commemorate 
the milestone in a literary way.

“I’m primarily marking the anniversary 
this summer by publishing a book I wrote 
called A Chef’s Life: Farm to Table Cooking 
in the Berkshires,” he said. “It’s a look back, 

In conjunction with the publication of A 
Chef’s Life, Ballon will be hosting a food 
demonstration and book-signing event at 
Castle Street Cafe on Sept. 13 at 3 p.m. 
The event is free and open to the public. 

www.castlestreetcafe.com.

“I’ve never understood res-

taurants that choose to be 

exclusive or intimidating to 

customers. Who wants that? 

It’s always struck me as 

strange whenever I see res-

taurants being that way.”

Mark McKenna Heather Bartini Erin Carlotto
Business Banking Personal Banking Mortgage Banking

EQUAL HOUSING LENDERMEMBER FDIC/MEMBER DIF 
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GETTINGstarted
Family heritage served up 
at Battista’s Italian Eatery

BY JOHN TOWNES
Marco Allessio’s great-great grandfather, 

early 1800s.
Now, Allessio has made that ancestor 

the namesake for one of the city’s newest 

he opened at the end of May at 1231 West 
Housatonic St.

In addition to celebrating his long local 

Allessio explained that his great-great 
grandfather was a tenant farmer in Italy who, 
captivated by visions of a better life for his 
family in the New World, sold his only pos-
sessions of value, a pair of oxen, to pay for 
passage to New York City.

-
lessio went on to  establish Allessio Bros. 
Dairy Farm, which the family operated for 
many years.

“As a family from a line of farmers, we 
care about providing our community with 
nature’s best,” said Marco Allessio. “In that 
spirit, the restaurant uses farm-to-table local 
ingredients for our meals.”

Allessio also grew up with the restaurant 
business, working at his grandparents’ well-

Newell Street.
As a nod to his ancestor’s bold move to 

leave his home in Italy behind, the signage for 
Allessio’s new restaurant features a stylized 
ox and the green, white and red colors of the 

bar resides a ceramic ox – a talisman, of sorts, 
to bring good luck to the new venture.

Allessio said his aim for Battista’s is to 
provide a comfortable neighborhood dining 
spot with good food at affordable prices.

“My goal was to create a casual restaurant 

with a family environment and reasonable 
prices,” he said, adding that he is oriented 
primarily to the market of local residents.

-
tistasitalianeatery.com) serves lunch and 
dinner, with a combination of Italian and 
American cuisine.

It is open daily except Tuesday, with lunch 

Wednesday and Thursday, and until 11 p.m. 
on Friday and Saturday. It is open from 1 to 
9 p.m. on Sunday.

to $9.99), including specialties such as 

sandwiches ($3.75 to $9.99), ranging from 

($9.99 to $11.99), including items like the 
Michelangelo with goat cheese, prosciutto 

base.

The dinner menu features salads, appetiz-

with a variety of ingredients ($8.99). Pasta 
dishes ($9.99 to $13.99) are offered, includ-
ing a build-your-own meal starting at $7.95. 
The menu also features a slate of entrees 
($13.99 to $19.99), including Cioppino, 
Bruschetta Chicken, Oven-Baked Salmon, 
and New York Strip Steak, among others.

The menu also features a selection of 
gluten-free items.

Battista’s has a beer and wine license. It 
serves a wide selection of beer, including 
craft and specialty brews, and 30 varieties 
of wine.

The 68-seat restaurant has three basic 
sections, including a dining room, a lounge 
section with tables, and bar. “We did a total 
renovation on the inside and outside,” Al-
lessio noted.

He has a staff of 12, including members 
of his family.

The site of Battista’s was previously known 
as a culinary landmark with a different ethnic 
orientation.

The building was formerly Kim’s Dragon, 

years ago after its owners, the Huynh family, 
bought the 20 Railroad St. pub in Great Bar-
rington and later became partners in operation 
of the Spice Dragon restaurant in downtown 

family still owns the West Housatonic Street 
property and is Allessio’s landlord.

That connection led Allessio to launch his 
new venture.

“I worked in the kitchen at Spice Dragon 
before this,” he said. “One day it came up 
that I was interested in starting a restaurant 
of my own at some point. They offered me 
the use of this building and encouraged me 
to do it. That’s how this came about.”

Barrington Pack and Ship 
fills niche left by Arnoff’s

BY BRAD JOHNSON
The closing of Arnoff Pack & Ship in 

downtown Great Barrington last year opened 
the door to an opportunity for one of that 
company’s former employees to start a new 
business providing similar services in the 
southern Berkshire town.

and the venture he has launched is known 
simply as Barrington Pack and Ship, which 
opened at 67 State Rd. in early spring.

“When I heard we were closing, it was a 
no-brainer to open a pack-and-ship,” said 
Milan, who had worked at the Arnoff shop 

for two years before it shut its doors in late 
December.

He explained that the closing was related 
to the owners’ personal decision to downsize 
some of their real estate and business hold-

the operation itself. “It wasn’t because there 
wasn’t business at the store,” he said. “When 
it closed, the need for this service was still 
there, and I set out to meet that need with 
my own store.”

The former Arnoff location at 210 Main 
St. was subsequently leased to Salisbury 
Bank for conversion into its third Berkshire 

Meanwhile, Milan set his sights on the 
northern side of town when searching for 
a location for his venture. This led him to 

building about a mile up the road that had 

before that business relocated to downtown 

Milan said he wanted to set up shop on this 
side of town for a variety of reasons, not least 
among them the preference expressed by his 

a site north of the town center. The 67 State 

parking for customers and space for loading 
and unloading large delivery trucks.

months of the closing of Arnoff, the process 
of starting up the new business was slower 
than Milan had hoped for. “I was trying to do 
this as quick as possible,” he said. However, 
he ran into a scheduling roadblock in making 
arrangements with his main carriers, which 
traditionally reduce operations after the peak 
holiday delivery season. “There was a break 
after the holiday crunch, and things became 
more drawn out,” he said.

While that process moved forward, Milan 
began renovating the State Road store for its 
new use. He did much of the work on his 
own, which helped keep his overall start-up 
costs down to what he described as “the low 

Barrington Pack and Ship serves as both 
a retail store – selling a wide selection of 
boxes, packaging material and related items 
– and as a shipping agent for customers who 
drop off packages to be picked up by one of 
its carriers.

The shop also combines the two aspects 
of its name – handling both the packing and 
shipping of an item or items.

“Packing stuff is a big part of our busi-
ness,” Milan noted. For example, he said the 
region’s numerous antiques dealers regularly 
call on these services for packing and ship-
ping large and often delicate items that have 
been sold to out-of-area customers. This was 
also an important part of the service offered 
by Arnoff, he noted.

The store also handles items that are too 

shipments for customers who need that 
service,” said Milan. One recent example, 
he said, involved shipment of a 700-pound 
statue from a gallery in town to the buyer’s 
residence in eastern New York.

In these and other operations, Milan said 
he is looking to do more than just replicate 
the services offered by his former employer. 

to my customers,” he said.
Those customers are fairly evenly di-

vided between businesses and individuals, 
he added.

Milan, a resident of Great Barrington, 
currently staffs the store on his own. “It’s an 

said, noting that his experience working at 
Arnoff has played a big role in that.

Whether he needs to bring on additional 

Owner Marco Allessio says oxen play a role in the story of his great-great grandfather’s immigration to the 
New World, and they are a symbol of his family heritage at his new restaurant, Battista’s Italian Eatery.

Allendale Shopping Center
Retail & Commercial Space Available

SIZES & OPTIONS TO SUIT YOUR BUSINESS

FOR LEASING INFORMATION CONTACT:

Tel: 413-236-5957
Fax: 413-236-5731
Cell: 413-464-4211

Allendale Shopping Center

GLangenback@verizon.net

All Your IT Needs          Hardware          Software          Networks          Support          Service          Web Sites

SINCE 1987 1 Fenn Street, Pittsfield 413.499.0607 compuworks.biz

you watch your business.
we’ll watch your IT.

we’ve got your back: 
Backup & Disaster Recovery, E-mail Filtering, Network Monitoring, Managed Print Services

new services

Job Postings 
Job Matching/Pre-Screenings 
Recruitments & Job Fairs 
Access to Interview & Conference Rooms 
Informational Workshops & Seminars 
Layoff Aversion Strategies 
Labor Market/Wage Statistics  
Grants & Tax Credit Opportunities 
Training funds 
Unemployment Information 
Human Resources & Management Skill Trainings 

160 North Street, 3rd Floor       Pittsfield, MA    ·   413.499.2220 ext.138 or 111 
www.berkshireworks.org 

EMPLOYER SERVICES
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spotlight on new business ventures

help during peak periods such as the up-
coming back-to-school and holiday seasons 
remains to be seen. “I’m going to play it 
by ear,” he said. “It will be busier at times, 

chaos comes!”

and barringtonpackandship.com) is open 
weekdays from 9 a.m. to 5 p.m. and Satur-
days from 9 a.m. to 1 p.m. Drop-off times 

express delivery shipments can be dropped 
off prior to 11 a.m.

The Studious Baker sets 
up shop on North Street

BY JOHN TOWNES
We don’t often associate bakeries with 

studiousness, but that quality applies to Rob 
Llana, who opened The Studious Baker at 

Llana said one of his goals for the bakery 
is to provide an educational experience in 
taste, as an alternative to the highly sweet-
ened baked goods sold in supermarkets and 
convenience stores.

“I want to provide the opportunity for 
people to venture out and try other types 
of baked goods, to discover new ways of 
tasting, whether that is sweet or savory,” 
said Llana.

Llana is not referring to exotic new forms of 
food. The Studious Baker carries the staples 
of a bakery, with a selection that includes 

and shortbreads, among other items.
Rather, he said, he wants to expand be-

yond the concept of sweetness as a primary 
characteristic of baked goods.

He makes his products from scratch, 
preparing them methodically.

“My products are based on the different 

mouth,” he explained. “I use combinations 
of ingredients with just enough sugar and 

overwhelming the other tastes.”
In addition to the familiar form of granu-

lated white sugar, Llana utilizes other sweet-
eners, including organic whole sugar, maple 
sugar and brown sugar, among others.

“I’ll use different kinds of sugar and 
sweeteners, depending on what works best 
to complement the other ingredients,” he 
said.

including quinoa, oat, buckwheat, millet, 
and other versions. “Flour is the base, and I 
build from that,” he said.

In addition to its other baked goods, The 
Studious Baker sells gluten-free items made 
with alternatives to wheat for those who are 
allergic to gluten, or are simply trying to 
lower their consumption of it.

With the gluten-free items, Llana said 
he also is taking a different approach than 
most commercial products in that category, 

which he said are 

by the absence of 

less prepackaged 
substitutes.

“I believe glu-
ten-free products 
should be devel-
oped for what they 
are, rather just be-
ing an imitation of 
something else,” 
he said. “I use the 

the starting point, 
and build from that, 
to create a product 
that people can en-
joy on its own.”

He operates The 
Studious Baker 

nie Heck.
The bakery is lo-

cated in a storefront 
in the Crawford 
Square building, 
which was previ-
ously occupied by 
a lingerie shop.

With the support of landlord George 
Whaling, they completely renovated the in-
terior, creating a space with the sales section 
in the front, and a kitchen in the rear.

The bakery is open Wednesdays through 

Llana has gained his culinary skills over 

skills in his background, including farming, 
cooking and the emphasis on precision of a 
mechanic.

For many years he operated a farm in east-

he grew organic foods. He also worked as a 
mechanic and machine-tool specialist.

In 2000, he sold the farm and became a 
chef and baker.

“I decided that I wanted to do something 
more creative, and work with people more 
directly, so I sold the farm to focus on 
cooking,” he said. “As a farmer, I already 
knew a lot about food, and I also had a lot 
of self-taught experience in cooking. So, 
when I decided to do that professionally, I 

the brains of chefs and learned through 
experience.”

He trained with two well-known chefs, 

York, and worked in a succession of restau-
rants and cafes. He developed a specialty of 
helping the owners of new restaurants to set 
up and launch their kitchens. He helped to 
open restaurants and cafes in Worcester and 
Northampton, and in New Paltz, N.Y.

“I worked in small kitchens, where I did 

ally, I decided I had to choose between being 
a chef or baking, and I went with baking.”

He and his wife 
bought a home in 

They decided to 
locate the business 
in the Crawford 
Square building 
on North Street 
because of its cen-
tral location, and 
because Whaling 
offered favorable 
terms.

“Our intent was 
to have a place in 
Berkshire County,” 
he said. “We looked 
at a number of loca-
tions, and we de-

for a combination 
of reasons. One is 
that we already live 
here. When you’re 
a baker you have 
to get up at 3 a.m. 
to go to work and 
you’re very tired 
when you go home, 
and we didn’t want 
to have a long drive 
back and forth.”

In addition to its fresh-baked items in 
stock, The Studious Baker will also do custom 
orders, including birthday cakes and pastries 
for private parties and events.

The permit for the site does not allow 
Llana to engage in wholesale business in 
the space, because that is considered a form 
of manufacturing.

“If this business is successful, I may look at 
doing additional ventures, such as a wholesale 
bakery in another site,” he said.

Llana noted that one of his goals is to add 

“What I’d really like to do down the road 
is help people by offering them opportunities 
to go into business for themselves,” he said. 
“My goal is to start small businesses, and 
then sell them to the employees. That way, 
they’d own the business, instead of being 
tethered to an employer.”

Llana said the initial response to The 

very encouraging. “We’re already starting 
to be busier than we expected initially, 
and people have been very enthusiastic,” 
he said.

Jennie Heck frosts a small vanilla cake at The Studious Baker, 
a new addition to the food scene in downtown Pittsfi eld. Heck 
works with her husband, Rob Llana (aka The Studious Baker), 
who opened the business in June at 123 North St.

we love having you here. 

Get comfortable even when you’re getting down to business. At 
Hampton, you’ll be surrounded by thoughtful amenities that make work 
a pleasure. Plus, you can earn Hilton HHonors® points and airline miles 
with every stay. You’ll be 100% satisfied. Guaranteed.

100% satisfaction
guarantee

clean and fresh 
Hampton bed®

FREE
fresh waffles

®

business with a bonus.
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FOR SALE – PITTSFIELD
Business & Real Estate – $299,900
Auto Service/Body business and real estate. 
Highly visible location with over 6,000 sq. ft. 

(4071B)

www.BarbHassanRealty.com
…now with an

EXPANDED SEARCH CAPACITY
and other new features to better 

meet your real estate needs

PITTSFIELD-LANESBORO LINE
Landmark LAKEFRONT Restaurant
Turn key business on the shores of Pontoosuc 
Lake, with dock, ample parking, great deck 
facing the water. (4062B) 

CELEBRATING
25 YEARS IN REAL ESTATE!

1989!2014

Over $100 Million in 
Commercial & Residential  

Sales over a 25 Year Career

BARB DAVIS-HASSAN,CCIM
BROKER/OWNER

www.BarbHassanRealty.com

6+ ACRE COMMERCIAL SITE
Route 7 – Lanesboro

Six buildings ranging from 500 to 6,000 sq. 
ft. with 1,000’ road frontage on 6+ acres. Five 
buildings on 5 acres with total 12,700 sq. 
ft. offered at $1,395,000. One building with 
2,800 sq. ft. at $499,900. Or all being offered 
at $1,895,000.(4068B)

REDUCED

FOR SALE – PITTSFIELD
$449,900 

Wendell Avenue mixed-use property with 
GREAT CASH FLOW (approx. $55K NOI).
Seven residential units and two commercial 
rentals. New siding, windows, roof. Off-street 
parking. Short walk to courts, downtown. 
(4070B)

REDUCED

real estate
the place for
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placeMARKET
TOOLS OF THE TRADE

Deb’s ‘Top 5 Newest 
Marketing Mistakes’

Deb Hastings Watson, 
owner of Business 
Marketplace (413-281-
3476 or deb@business
marketplace.com), 
provides website, 
marketing and graphic 
design services.

BY DEB HASTINGS WATSON
Recently, I had the opportunity to meet with 

operators of a large, family-owned company 
that is very successful – I’ll call them Best 
Buildings for the sake of this article. They have 
12 locations for their retail operation and are 

about marketing. They contacted us because 
they were losing market share and wanted to 
stop the bleeding. It is from this company, and 
a few others, that I have developed my “Top 
5 Newest Marketing Mistakes.”

1. Who owns your domain name? It turns 
out Best Buildings did not own their domain 

name. This would seem incredible, except 
that I have found this to be the case with 
many other companies. Not only do many 
web development companies register domain 
names for their customers in their own com-
pany’s name, but larger organizations like 
Yellow Pages’ Hibu sites also control their 
customers’ domain names.

Make sure you know who owns your 
domain name! You can go to www.network-
solutions.com/whois/
index.jsp and enter 
your domain name. 
Check the listing that 
comes up and look at 
who is listed as the 
registrant. It should be 
you and your organization, not your hosting 
or development company. And, when another 
company legally owns your domain name, 
they do not have to sell it to you.

So, what difference does it make? We 
began working with a delightful little retail 
store called The Candy Factory in Lexington, 
N.C., whose domain used to be www.Sweet-
ToothGifts.com. This name has nothing to 
do with their store, but the web development 
company didn’t know what they were doing. 
We registered a new domain name of www.
LexingtonCandyFactory.com and set up the 
new site. Unfortunately, their former host and 
development company made things very dif-

that if you entered their old domain name it 
would take you to their new site. This should 

than two months.
2. Too many cooks spoil the broth. Best 

Buildings had worked with no fewer than 
-

ment companies over the past few years. 

made changes, added layers, many not re-
ally knowing what they were doing. Many 
technically oriented companies who wrote 
content knew nothing about marketing, and it 
showed. There was no consistent marketing 
strategy, it was much less professional than 
their business, the site took forever to load 
because all of the graphic images were huge, 

and it had gotten so convoluted that no one 

any idea how to change the content on the 
home page to make it any better!

This company felt that by putting every-
thing out for bids they would spend less 
money. True. But you get what you pay for. 

ads all looked dissimilar – different tag lines, 
different color schemes, and lacking any 
marketing effectiveness or cohesiveness. 
Best Buildings spent so much more money 
than they ultimately needed to, but they got 
far less than they needed or expected.

Find a marketing company that has what 
you need in-house to maintain your marketing 
strategy to your target market, to reinforce 
your branding at every turn, and to increase 
your effectiveness. By keeping all of the 
marketing pieces in one place, you will have 

better continuity and 

product, and usually at 
a lower cost.

3. Sending too many 

e-newsletters. How 
often do you send out 

your e-newsletter? Weekly? Monthly? We are 
seeing companies sending out e-newsletters 
two or three times a week. It’s too much. Ac-
cording to a survey by BlueHornet, more than 
a third of consumers cite excess frequency 
as the main reason they unsubscribe from 
e-newsletters. You dilute the value of your 
newsletter if you send too many. The most you 

course) is once a week. Plan ahead to know 
what you want to share with your readers. If 
you know what’s coming up, tweak them with 
what to look forward to. But the last thing 
you want is for them to see that you’ve sent 
something and have them delete it without 
ever seeing what you have to share.

4. Facebook posts that don’t engage. 
We see many companies who post daily to 

good if you can’t cause your readers to take 
action. Yes, it’s nice to get “likes,” but you 
really need more than that. You’ve likely 
seen companies posting pictures asking for 
captions, or asking questions that get their 
readers to respond with real answers. What’s 

about our store? In order to ensure that they 
will continue to see your posts, they must be 
interacting with you, and that means more 
than just liking something you say.

5. Wasting time on social media. Most 
understand that you should be involved with 
some form of social media. What I’m seeing 
is that too many are trying to be involved with 
ALL forms of social media. Facebook, Linke-
dIn, Twitter are the big three, but there’s also 

among others. Which should you use, and how 
much time should you spend on them?

Facebook is still the strongest to connect 
with individual consumers, and LinkedIn the 
most proactive for connecting with business-
people. Twitter is used for real-time commu-
nication with your followers. This works well 
for those who follow Twitter consistently all 
the time. Retailers use Twitter to inform about 

to gather large crowds on short notice. But if 
your people only check Twitter every few days, 
they won’t end up seeing your tweets.

Keeping up with social media takes your 
time – you have to make sure that you under-
stand which of the options your target market 
is using. You can spend way too much time and 
get little or no return on your investment.

Many years ago I was told that it was time 
for me to start working smarter, not harder. Is 
it time for you to take this same advice?

You can spend way too much 

time keeping up with social 

media and get little or no re-

turn on your investment.

The Business Journal
For Berkshire County
413-447-7700

info@btaconline.com

BT&C

Octavian R. Adam, MD 

Neurologist

Dr. Octavian Adam, a board certified and fellowship 

trained Neurologist, is accepting new patients in need 

of Neurology services. Dr. Adam joins Neurology 

Professional Services of BMC and is partnered with 

Drs. Laurence Ufford, Thomas Kwiatkowski and 

Emma Weiskopf.  

Neurology Professional Services of BMC 

777 North St., Pittsfield 

413-395-7694

Medical Degree from Carol Davila University of Medicine 

and Pharmacy, Romania 

Board certified in Neurology 

Fellowship trained in Movement Disorders from Baylor 

College of Medicine, Parkinson’s Disease and Movement 

Disorders Clinic, Houston 

A Lt. Commander in the US Navy, previously served at the 

Naval Medical Center, Portsmouth, VA, and twice 

deployed to Afghanistan 

For an appointment with Dr. Adam or his colleagues, ask 

your physician for a referral or call 395-7694 

   

2014 Buick Verano 

McAndrews-King 

Bigger is not Better… Better is Better 

See the Easy Guys for a great deal  

on a new or pre-owned vehicle. 

Bob Hillard or Dan Maloney

Just married.

Still married.
From start to finish, we’re with you

every step of the journey.

 STOP & SHOP PLAZA, MERRILL ROAD, PITTSFIELD
 442-6911

 Mark E. Kasuba, Gemologistwww.medwardjewelers.com
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BY JOHN TOWNES
The supply of market-rate upscale rental 

Howard Building, on the southwest corner 
of First and Fenn streets.

The units very quickly were off the market, 
at least for the near future, after being snapped 
up by tenants in less than a week.

was attended by about 50 people,” said Ian 
Rasch, vice president of development at 
Allegrone Companies, which has spent the 
past year renovating and redeveloping the 
building. “By the end of the week, all the 
units were rented, and we had a waiting list 
of close to 15 people.”

The new occupants began moving in at 

Rasch said the response was a welcome 

potential market for market-rate rental units 

“Our goal was to create condominium-
quality units downtown, at prices that are 
market rate, but moderate” he said. “Some 
people had apprehensions about whether 

is a demand for this type of housing in the 
city.”

The Howard Building includes 10 two-
bedroom units and four one-bedroom units 

month.

Onota Building on deck
Allegrone is now preparing to take the next 

step in their bet on this market, as it prepares 
to begin renovation this fall on the second, 
and larger, phase of their overall plan.

That phase is a similar redevelopment of 

of the corner of North and School streets 
near Park Square.)

The Onota Building will contain 25 total 
units, including 15 two-bedroom and 10 
one-bedroom apartments. Their prices will 
be in the same basic range as the Howard 
Building, although Rasch said there may be 
some variations.

The company undertook the renovation of 
both buildings as an overall plan to develop 
a mix of 39 market-rate rental housing units, 
as well as 10 street-level commercial spaces 
downtown. Allegrone acquired the two prop-
erties in separate transactions, purchasing the 

REAL estate

the Onota Building in 2011 for $375,000.
“Our plan was to complete the Howard 

and then move on to the Onota Building,” 
Rasch said. He added that they expect to 
complete the Onota Building project by 
autumn of 2015.

With the residential portion of the Howard 
Building completed, the company is also 

-
mercial spaces.

The renovation of those spaces, which are 
located along Fenn Street on one side and 
Federal Avenue on the other, is slated to be 
completed this summer, after which they will 
be placed on the market.

Rasch said Allegrone will occupy one of 
those spaces for its own use. The others are 
slated for retail and related uses.

“We’d like to have a food-related business 

or wellness business, as well as other retail 
tenants,” he said

He added that they have been in negotia-
tions with potential commercial tenants, but 

Market-rate incentive
The combined cost of the two projects is 

million for the Howard and $9.2 million for 
the Onota Building.

The projects are partially funded by $1.9 
million in state and federal historic tax credits. 
Allegrone also received Housing Develop-
ment Incentive Program (HDIP) tax credits 
from the Massachusetts Department of Hous-
ing and Community Development.

Rasch noted that these were the first 
projects to be approved for the HDIP pro-
gram, which is intended to encourage new 
market-rate housing, rather than the more 
common focus of incentive programs for 

designated as “affordable.”
The HDIP program’s goal is to increase 

the diversity of housing to stimulate overall 

economic development and neighborhood 
stability in designated “gateway cities” such 

centers that are dealing with economic and 
social challenges.

Rasch said that, in addition to being 

company’s shared interest in the historic and 
economic goals for the two buildings.

“This is an example of a successful 
public-private partnership,” he said. “As 
builders and planners we feel a responsibil-
ity to preserve historic structures in ways 
that will also revitalize the urban core of 
communities. Our hope is that, by bringing 
more people downtown, it will also stimulate 
retail activity.”

He noted that the market-rate rental units 
will add to the base of people in the city 
center who will make purchases and utilize 
services, and have discretionary income. This 
will also increase the number of potential 

customers downtown during evenings and 
weekends.

Rasch said that in their planning, they 

contemporary demographic trends.
One group is older people, including baby 

boomers, whose families have grown and 
who have sold their family homes. They are 
either later in their careers or retired. The 
other market includes younger people in the 
generation known as “echo boomers,” a term 
that refers to the large wave of children born 
to baby boomers in the 1980s and beyond.

“A large number of people in both of those 
generations have become more interested in 
living within urban centers, and they want the 
amenities a downtown area can offer,” said 

demographic.”

tenants of the Howard Building.
continued on page 23

Howard Building 
proves popular as 
downtown address
Mixed-use redevelopment at 
corner of First & Fenn quickly 
fills residential component

Market-rate apartments on the upper two floors of the Howard Building in downtown Pittsfield were 
snapped up within a matter of days after being offered for lease in June. This response bodes well 
for Allegrone Companies’ next redevelopment project, the Onota Building at 74 North St., 
where market-rate apartments are planned for the upper five floors of the six-
story building. The vacant lot on the opposite side of First Street from 
the Howard Building (shown at bottom left) was repurposed 
as dedicated parking for tenants there.

 

A Family Owned & Operated Business Since 1923

visit our website at www.castinemovers.com

G!"#$% A!&' O( P)$$*()&+,   

413-458-5000
info@harschrealestate.com
www.harschrealestate.com

Includes three store fronts, with one occupied by an operating T-shirt imprinting 
retail business, and 12 paved parking spaces. Low-maintenance block building with 

Total 2,537 sq. ft. of commercial space on 0.18 acre.
Call Paul Harsch today for details

T"#-%".*& / P!"(&**)"-'+ B.)+,)-0 

A short distance from both MCLA 
and MASS MoCA  in downtown North 
Adams, this handsome three-story 
brick residence is ideally positioned 
for a professional office or upscale 
in-town residence. Features such as 
1l-foot ceilings lend an air of elegance 

living spaces, which were converted for 

owner’s townhouse with kitchen, dining 

Call Kevin White today for details
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REAL estate
The following real Estate 
transactions are provided by 
Banker & Tradesman Real 
Estate Data Publishing. Only 
properties valued at $75,000 
or higher are included.

ADAMS
Alger St.
Buyer: Karen Scholz

Price: $180,000

3 Charles St.

Mortgage: $137,216
Lender: Academy Mtg

8 Country Rd.

Seller: Frances Clairmont
Price: $255,000

Lender: Academy Mtg

Buyer: Todd Oneil

Mortgage: $158,526
Lender: Academy Mtg

Buyer: Adams Community 
Bank

Price: $256,688

21-23 Forest Park Ave.
Buyer: C11 Properties LLC
Seller: Interstate 
Investment Grp

Mortgage: $112,000
Lender: Hometown Bk

161 Friend St.
Buyer: Michelle Filiault

Lender: Greylock FCU

Seller: Warren Mayer
Price: $250,000
Mortgage: $200,000
Lender: Adams Community

Price: $158,810

19 Mill St.
Buyer: Derek Davis

Price: $85,000

Lender: Academy Mtg

Price: $150,000
Mortgage: $60,000

Buyer: Kevin Poirot

Price: $168,900

Lender: Academy Mtg

Walling Rd.
Buyer: Adams Community 
Bank

Price: $256,688

ALFORD
6 Alford Rd.

BECKET

Buyer: Hans Gotzmann

Price: $75,000

85 Fred Snow Rd.

Seller: Christopher Metzger
Price: $190,000
Mortgage: $186,558
Lender: Amer Nbrhd Mtg

9191 Fred Snow Rd.

Price: $230,000
Mortgage: $237,590
Lender: Ifreedom Direct

21 Lady Lucille

Price: $220,000

732 Main St.
Buyer: FNMA

Price: $113,209

12 Sir George Dr.
Buyer: MHFA

Price: $106,250

CHESHIRE

Buyer: Karen Scholz

Price: $180,000

Buyer: Lindsay Chittenden
Seller: Laurie Chittenden
Price: $190,600
Mortgage: $130,000
Lender: Adams Community

137 Main St.

Price: $117,500
Mortgage: $115,371
Lender: Academy Mtg

913 Wells Rd.

Seller: Ruth Clairmont
Price: $165,000

CLARKSBURG
1201 River Rd.

Price: $185,000

Lender: MountainOne Bank

DALTON
189-191 Ashuelot St.

Mortgage: $171,338
Lender: Academy Mtg

Seller: Gary Kenyon

Mortgage: $165,775
Lender: Berkshire Bank

Buyer: Matthew Gravel
Seller: Benjamin 

Price: $189,500
Mortgage: $151,600
Lender: Berkshire Bank

68 Grange Hall Rd.
Buyer: David Lancto 2nd
Seller: Marjorie Backus

Lender: Academy Mtg

Buyer: Stephanie Sayers

Price: $99,500
Mortgage: $101,530
Lender: Academy Mtg

Seller: Louise Frankenberg

127 Pinecrest Dr.

Mortgage: $360,000
Lender: Greylock FCU

EGREMONT

Lender: Lee Bank

16 Main St.

23 Phillips Rd.

Price: $215,000
Mortgage: $200,000
Lender: Frances Turner IRT

FLORIDA
65 Savoy Rd.
Buyer: MA Comm Cons 
& Rec

Price: $200,375

GREAT
BARRINGTON

135 Christian Hill Rd.
Buyer: Herbert Sarwin 

Seller: FHLM
Price: $235,000

Price: $537,500

230-1/2 Grove St.
Buyer: Krista Kennedy

Price: $230,000

7 Kirk St.

Price: $90,000

Lender: Greylock FCU

372 N. Plain Rd.

Price: $189,000

Pothul Dr.
Buyer: Amy Callahan
Seller: Ronald Pothul
Price: $150,000

7 Round Hill Rd.

Price: $300,000

Stockbridge Rd.
Buyer: MA Land Conserv 
T Inc

Price: $190,000

170 Taconic Ave.

Price: $177,500

Buyer: Lawrence 

Seller: Walter Lampman
Price: $308,000

HANCOCK
Mountainside U:9062

Seller: Lawrence 

Price: $325,000
Mortgage: $260,000
Lender: Berkshire Bank

HINSDALE
211 Ashmere Dr.

Price: $252,900

LANESBORO
33 Bridge St.
Buyer: Adam Girard

Price: $220,000

Lender: Academy Mtg

67 Gulf Rd.
Buyer: Kevin Thomson 2nd
Seller: Berkshire Concrete 
Corp

Mortgage: $253,061
Lender: Academy Mtg

10 Katherine St.
Buyer: Margaret Tseung

Price: $510,000

Lender: Commonwealth Mtg

Seller: FNMA
Price: $169,000
Mortgage: $160,550
Lender: MountainOne Bank

LEE
176 High St.

Seller: Nahoma Clinton
Price: $262,500
Mortgage: $210,000
Lender: Guaranteed Rate

Price: $220,000
Mortgage: $190,272
Lender: Merrimack Mtg

10 Pine St.

Price: $150,000

Price: $85,000

25 W. Pine St.

Seller: Robert Kay

Mortgage: $135,375
Lender: Greylock FCU

Price: $350,000
Mortgage: $100,000
Lender: Lee Bank

Marble St. U:55

Seller: Michael Hopsicker
Price: $190,000

LENOX
8 Barberry Ln.
Buyer: Samantha Herrick

Price: $250,000
Mortgage: $200,000
Lender: Lee Bank

2 Brunell Ave.
Buyer: Mitchell Barack

Price: $223,000

Buyer: Alissa Cooper

Price: $680,000

Price: $230,000

Lender: Lee Bank

27 Schermerhorn Park
Buyer: Christian Deckert
Seller: Wharton Barker
Price: $250,000
Mortgage: $225,000
Lender: Lee Bank

2 Stoneledge Rd.
Buyer: Abbie Baker

Price: $175,000

17 Taconic Ave.

Seller: Diana French
Price: $506,900

Buyer: Betty Oneil
Seller: Lenox Woods 
Kennedy Pk NT
Price: $339,500
Mortgage: $271,600
Lender: Greylock FCU

9 Lakeside Dr. U:16A

Price: $262,500

1 Morgan Manor U:3

Price: $135,000

5 Rolling Hills U:1

9 Rolling Hills U:11

MONTEREY
195 Main Rd.

Price: $306,500

375 Main Rd.
Buyer: Arolyn Garnell

NEW
MARLBORO

Price: $118,500

Lender: Lee Bank

122 Clayton Mill River Rd.

Price: $125,000

Price: $360,000

Seller: Thomas Doane

187 Stratford Rd.

Price: $1,125,000
Mortgage: $900,000
Lender: Berkshire Bank

NORTH ADAMS
16 Barth St.

Buyer: Paul Renaud

Price: $200,000
Mortgage: $160,000
Lender: Adams Community

Price: $157,000
Mortgage: $125,600
Lender: Adams Community

36 Davenport St.

Seller: Mary Haden

Lender: MountainOne Bank

320 Franklin St.

Seller: Chad Carlton
Price: $125,000

92 Hospital Ave.

Seller: Rsp Properties LLC
Price: $132,000

Lender: Academy Mtg

70 Lois St.
Buyer: Sarah 

Price: $183,000
Mortgage: $177,510
Lender: Greylock FCU

137 Richview Ave.

Price: $80,000
Mortgage: $77,600
Lender: Greylock FCU

611-625 State Rd.
Buyer: WDM Properties LLC
Seller: Roman Cath Bishop
Price: $150,000

507 Union St.

Seller: Michael Crews
Price: $110,000
Mortgage: $110,000
Lender: USDA

78 Yale St.

Price: $185,000
Mortgage: $55,000
Lender: USAA Fed SB

Buyer: George Aitken

Price: $210,000
Mortgage: $110,000
Lender: MountainOne Bank

OTIS

Price: $260,000
Mortgage: $208,000

Buyer: Myrna Zaret Share 

Price: $310,000

171 Lake Shore Dr.

Mortgage: $150,000
Lender: Lee Bank

78 Pinnacle Rd.

Seller: Geri Israelson
Price: $193,000

Lender: William Raveis Mtg

S. Main Rd.
Buyer: Lee Bank

Price: $153,000

3 Algerie Rd. U:1

Seller: Lenox Land Dev
Price: $112,500

PERU
13 David Dr.

Seller: Robert Moore
Price: $180,500

Lender: Greylock FCU

25 Kreutzer Rd.

Seller: Gary Grower
Price: $160,000
Mortgage: $128,000
Lender: Greylock FCU

Lender: Academy Mtg

PITTSFIELD
20 Abby Rd.

Price: $215,000
Mortgage: $211,105
Lender: Academy Mtg

13 Alcott Ln.

Seller: Lutitia Tibbetts
Price: $205,000

Price: $238,000
Mortgage: $190,000
Lender: Greylock FCU

203 Bartlett Ave.

Price: $260,000

Lender: TD Bank

6 Beacon Ave.
Buyer: Tracie Thomas
Seller: Leigh Bond
Price: $138,000

Lender: Greylock FCU

233 Benedict Rd.
Buyer: Steven Fitzgerald

Price: $130,900

Lender: Academy Mtg

288 Benedict Rd.

Price: $131,000

65 Cadwell Rd.

Mortgage: $220,720

16 Caratina Dr.
Buyer: Scott Tarmey

Price: $295,000
Mortgage: $295,000
Lender: Navy FCU

172 Chapel St.
Buyer: Harold Benedict

Price: $130,000

10 Cloverdale St.
Buyer: FNMA

Price: $78,699
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Berkshire County real estate transfers

“I’d say it’s split down the middle,” he 
said. “We have retired executives and other 
older people, as well as young attorneys, 
engineers and other professionals.”

The renovation of the Howard Building was 
complex, both in terms of providing the quality 
of construction and amenities demanded by its 
target market, and because of its designation 
as a historic preservation project.

The Howard Building was constructed 
in 1916, and until 1960 housed a hardware 
and agricultural supply store, and a seed 
company, operated by Frank Howard. It then 

artist purchased the building with the goal 
of establishing a center for artist live-work 
lofts, but that project did not succeed.

Allegrone essentially gutted the interior 
of the building. While the goal was to create 
contemporary condominium-style apart-
ments with modern amenities, they also were 
required to preserve the historic details of the 
building’s interior and exterior architecture.

“We had to do a complete inventory of the 
building and receive approval for everything 
we wanted to do,” Rasch said.

For example, one apartment is located in a 
portion of the building where there had been 

windows. That hallway has been retained as 
part of the apartment’s design.

The builder also utilized the historic theme 
in its contemporary aesthetic elements.

For example, several large doors from old 
storage bins, as well as some of the tracks 
with mechanical rollers that had been used 
to move boxes, were retrieved from the 
basement and installed in the lobby in a 
manner that also gives them the appearance 
of contemporary artworks.

Price: $305,000
Mortgage: $289,750
Lender: MountainOne Bank

152 Cole Ave.

Price: $116,000

29 Crane Ave.

600 Crane Ave.

Seller: Marites Wilbur
Price: $189,000
Mortgage: $151,200
Lender: Greylock FCU

21 Cromwell Ave.

Seller: Patricia Kinnas

Mortgage: $90,000
Lender: Patricia Kinnas

36 Dan Ave.
Buyer: Sunil Ramineni
Seller: Deborah Francis

Mortgage: $213,650
Lender: Greylock FCU

260 Dawes Ave.

Price: $220,000
Mortgage: $187,000

113 Deming St.

Seller: CR Librizzi
Price: $90,000

Buyer: Kristina Turner
Seller: Demont Avenue 

Price: $90,000
Mortgage: $80,000
Lender: Greylock FCU

Buyer: Berkshire Rentals Inc
Seller: Rufo Plastic 
Products LP
Price: $750,000
Mortgage: $500,000
Lender: NBT Bank

Seller: Cindi Goldman-

Lender: Merrimack Mtg

Price: $180,000

Price: $83,000

Buyer: Ali Union Block LLC
Seller: Red Barn Road LLC
Price: $510,000
Mortgage: $565,000

Lender: Greylock FCU

Price: $186,000

Lender: Greylock FCU

Seller: Todd Burdick

216 Fort Hill Ave.

Seller: Carla Gamarra-

Price: $360,000

Lender: Greylock FCU

198 Harryel St.

Price: $180,000
Mortgage: $120,000
Lender: Berkshire Bank

Buyer: Lisa Hill
Seller: Patricia Doherty
Price: $157,000

Buyer: Alan Honig

Price: $172,000

Buyer: Danielle Cardoso

Price: $195,000
Mortgage: $189,150
Lender: MountainOne Bank

106 Lafayette St.

Price: $223,500
Mortgage: $223,500
Lender: Academy Mtg

233 Lebanon Ave.
Buyer: Paul Keane

Price: $167,00

Lender: Academy Mtg

25 Lowden St.
Buyer: Diana French
Seller: Nicole Knight
Price: $176,000

87 Maple Grove Dr.
Buyer: Catherine Iuliano
Seller: Michael Mcneil
Price: $193,000
Mortgage: $183,350
Lender: Academy Mtg

15 Michael Dr.

Price: $136,500
Mortgage: $100,000
Lender: Greylock FCU

15 Northumberland Rd.

Price: $190,000
Mortgage: $150,000
Lender: Greylock FCU

32 Northumberland Rd.
Buyer: Fabio Daniello
Seller: Mary Spina
Price: $163,500
Mortgage: $130,800
Lender: Greylock FCU

163 Partridge Rd.
Buyer: Berkshire Building 
& Dev

Price: $87,000
Mortgage: $72,000

67 Reuter Ave.
Buyer: Mikko Tagole

Price: $129,900
Mortgage: $126,000
Lender: Greylock FCU

5 Southbrook Ln.
Buyer: Miss Halls School 
Inc

Price: $593,000

16 Spencer St.

Price: $98,000

Lender: Academy Mtg

Buyer: Robert Tynan

Price: $100,000
Mortgage: $80,000
Lender: Adams Community

68 Stearns Ave.

Seller: Rita Burns
Price: $85,000

Lender: Academy Mtg

1 Strong Ave.
Buyer: Kathleen Sullivan

Price: $157,500

Price: $198,000

Lender: Greylock FCU

Price: $118,000

Lender: Greylock FCU

1201 W. Housatonic St.
Buyer: Frederick Kickery 

Seller: Berkshire Stone 
Works Inc
Price: $237,500
Mortgage: $252,000
Lender: Berkshire Bank

1389 W. Housatonic St.
Buyer: Alan Welch

Mortgage: $133,000
Lender: Greylock FCU

233 Wahconah St.

Seller: Christopher 
Cochran

Mortgage: $105,000
Lender: Greylock FCU

50 Whittier Ave.
Buyer: Ryan Hood

Price: $156,900

Lender: Greylock FCU

6 Williams St.

Seller: Daniel North
Price: $150,000

Lender: Academy Mtg

68 Williams St.

Seller: Charles Hooker 

Price: $265,000
Mortgage: $308,750
Lender: Greylock FCU

16 Wood Ave.

Price: $135,000
Mortgage: $101,250
Lender: Berkshire Bank

33 Worthen St.
Buyer: Rupal Parmar
Seller: Richard Turner

Lender: PHH Home Loans

Buyer: Lori Cote

Price: $115,000
Mortgage: $92,000
Lender: Academy Mtg

RICHMOND

Price: $313,000

2500 State Rd.

Seller: Kelly Lee Fairbank 

Price: $205,000

Lender: Greylock FCU

SANDISFIELD
175 New Hartford Rd.
Buyer: Roger Ball

Price: $292,320

306 Tamarack Trail

Price: $315,000
Mortgage: $220,500
Lender: Salisbury B&T

SHEFFIELD
1335 Ashley Falls Rd.
Buyer: Timothy 
Handlowich

Price: $265,000
Mortgage: $255,000
Lender: Nancy Perry

1152 Barnum St.

Seller: Francis Garretson
Price: $1,035,000

75 Clayton Rd.

Price: $186,335

59 County Rd.

Seller: FHLM
Price: $131,500

Lender: Salisbury B&T

202 Hillside Ln.

Seller: Denise Riiska
Price: $275,000
Mortgage: $195,000
Lender: Salisbury B&T

59 Maple Ave.

Seller: Arlene Santana
Price: $515,000

159 Polikoff Rd.
Buyer: April Marks
Seller: Phyllis Cavalli
Price: $160,000
Mortgage: $128,000

STOCKBRIDGE

Buyer: Annies Orchards 
LLC

Price: $207,500

9 Mahkeenac Heights Rd.
Buyer: Petite Maison LLC
Seller: Shirley Cohen

WASHINGTON
885 Washington Mountain
Buyer: Family Inty Intl Inc

Price: $1,533,900

WEST
STOCKBRIDGE

Seller: Susan Brennan
Price: $250,000

Mortgage: $250,000
Lender: Greylock FCU

Seller: Sbraccia Caroline 

Price: $205,500

Lender: Greylock FCU

WILLIAMSTOWN
78 Candlewood Dr.

Price: $500,000

32 Danforth St.

Price: $167,000
Mortgage: $100,000
Lender: Greylock FCU

530 Main St.
Buyer: Greylock FCU

Price: $258,000

1097 Main St.

Price: $705,000
Mortgage: $100,000
Lender: Williams College

30 Mount Williams Dr.

Mortgage: $220,000
Lender: MountainOne Bank

767 N. Hoosac Rd.

Seller: FNMA

Mortgage: $250,800
Lender: Academy Mtg

1039 N. Hoosac Rd.

Seller: Roos & Alice 

Price: $109,000
Mortgage: $80,000
Lender: Greylock FCU

58 Orchard Ln.

Seller: Peggy Brooks 
Price: $153,325
Mortgage: $122,660
Lender: Greylock FCU

261 Pine Cobble Rd.
Buyer: Williams College

Price: $507,950

196 Southworth St.
Buyer: Williams College

Buyer: Leon Aalberts
Seller: Paul Giamborino
Price: $175,000

Ironically, just as work on the Howard 
Building was nearing completion, another 
historic structure on the opposite corner of 
the intersection First and Fenn streets, the 
former Plunkett School, was being demol-
ished to make way for a new Dunkin Donuts 
store. Despite community desires to save that 
building, no development project surfaced to 
renovate that structure.

Rasch noted that Allegrone had looked at 
the Plunkett School property for a possible 

the characteristics of the building and site 
were not conducive to redevelopment.

Howard Building
continued from page 21

One of many historical 
properties we protect

every day.

1-800-369-3905
www.LeeAudioNSecurity.net

This former mill and 
warehouse complex 
o! ers a high-visibility 
Route 2 location on an 
8.8-acre site between 
Wi l l iamstown and 
d o w n t o w n  N o r t h 
Adams. The multi-
building complex has 
over 270,000 sq. ft. and is currently home to 15 business tenants. On-site parking for 
50-plus cars. Plenty of opportunity for developers or investors…

413.458.0093
191 Water Street

Williamstown, MA
www.burnhamgold.com

Licensed in Massachusetts

over 270,000 sq. ft. and is currently home to 15 business tenants. On-site parking for 

The once -famous Four Acres,  a 
wonderful long-time family-owned 
restaurant, is now ready for revival – or 
perhaps put to an entirely di! erent 
use – by a new owner with both the 
right vision and an astute appreciation 
of the value of this prime commercial 
property. Commercially zoned .43-acre 
site has excellent visibility and accessibility as part of the high-tra"  c Main Street business 
district. Includes ample parking for any number of re-use concepts, such as retail/
pharmacy, professional o"  ce, or other commercial uses. Priced to sell…

This Williamstown property at the busy 
intersection of Simonds Road (Route 
7) and Sand Springs Road represents 
a fantastic business opportunity! The 
1,305 square-foot building and  high-
visibility corner lot o! er wide potential 
for a number of unique businesses. 
Priced to sell.…

site has excellent visibility and accessibility as part of the high-tra"  c Main Street business 



24 SEPTEMBER 2014 BERKSHIRE TRADE & COMMERCE


