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more than
just table
manners

By John Townes
In today’s freewheeling and often inconsiderate culture, the social 

graces and common courtesy can sometimes seem like a lost art.
With her new venture, Diane Massey is on a mission to revitalize 

the concept and practice of etiquette in the Berkshires.
In April, Massey launched the Berkshire School of Etiquette, 

based at 69 Church St. in Lenox. Massey’s business offers classes, 
workshops and private lessons in etiquette for both youngsters and 
adults.

Massey emphasized that, rather than being an anachronism, 
etiquette is a timeless set of principles that involve much more than 
social formalities.

“Etiquette is not just how you hold your fork,” said Massey. “It’s 
really about character, life skills and other important qualities.”

She added that etiquette is relevant for people of all ages.
“It helps young people to develop respect for themselves and 

others, an awareness of their surroundings, and many other skills 
and positive character traits,” she explained. “For adults, having 
knowledge of etiquette can increase confidence and put you at ease 
in different social and business situations. It increases the likelihood 
of success, because courtesy and manners open doors.”

To prepare for starting the school, Massey attended the American 
School of Protocol in Atlanta, which was founded by Peggy Newfield,

continued on page 12 

By John Townes
North Adams artist and entrepreneur 

Eric Rudd has been busy creating what 
he described as “bookends” in downtown 
North Adams.

On a hillside on the western edge of the city 
center, Rudd is completing the conversion of 
a Victorian structure into an assortment of 
condominiums, which he recently has begun 
to market (see story on page 19).

Meanwhile, at the eastern end of down-
town, he has opened an ambitious cul-
tural project, named the Rudd Art Museum 
(RAM), in the former First United Methodist 
Church at 159 East Main St.

The museum has two basic missions. One 
one level, it is designed to provide a perma-
nent home for Rudd’s own creations, span-
ning his 40-plus-year career as an artist.

In addition, RAM will feature exhibits
continued on page 17

downtown ‘bookends’:Artist/developer Eric Rudd hopes to leave 
lasting imprint with his two latest projects

school of etiquette sharpens social skills for all ages

volunteers in medicine

Insurance mandates 
aside, organization 
still busy filling gap 
in healthcare access

By John Townes
Much has changed in the decade since Vol-

unteers in Medicine (VIM) Berkshires was 
established in Great Barrington to provide 
free healthcare services to area residents who 
are uninsured or underinsured.

First, in 2006, Massachusetts initiated its 
statewide health reform policy, the Massa-
chusetts Health Care Law (Commonwealth 
Care), which mandated health insurance and 
established new systems to provide coverage 
for those who could not afford it from the 
private market. Then the federal government 
passed the Patient Protection and Affordable 
Care Act (ACA) in 2010, which was closely 
modeled on Massachusetts’ law.

While both state and federal initiatives 
have made progress in reducing the ranks of 
uninsured or underinsured residents, the role 
played by VIM Berkshires remains as vital 
– and necessary – as when it was launched 
in 2004, according to Arthur Peisner, chair-
man of the nonprofit organization’s board 
of trustees.

“The pool of people in the category of 
uninsured or underinsured may be smaller, 
but there is still a gap, and that is not likely 
to change in the foreseeable future,” said 
Peisner, who estimated that as many of 20 
percent of the population are without insur-
ance for at least part of the year. “We’re here 
to help fill that gap.”

He explained that, while both the state and 
federal versions of healthcare reform have 
provided increased access to insurance and 
coverage, there continue to be many people 
who lack insurance, or have inadequate 
coverage, for a variety of reasons.

The profile of the populations served by 
VIM is diverse. It includes working people 
and entrepreneurs, as well as those who are

continued on page 14

Diane Massey, founder of the Berkshire School of Etiquette, sits with Emily Buchter, a graduate of the school’s six-week Youth Culture program, at a table prepared 
for one of Massey’s youth classes at her Lenox office. The new venture offers programs for all ages, including those sharpening social skills for businesspeople.

Perched on High Street overlooking downtown North Adams, this seven-unit 
condominium project is nearing completion this autumn. To give the project a 
creative touch, artist and developer Eric Rudd utilized vinyl siding in a variety of 
colors to create an eye-catching, albeit unconventional, appearance.

At the eastern end of Main Street, creativity of a different sort is on display at the 
new Rudd Art Museum. The 20,000-square-foot former First United Methodist 
Church has been repurposed to house a permanent collection of Eric Rudd’s 
work as well as changing exhibits highlighting top artists from the region. 
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main street vacancy opens 
door to new dalton offi ce

By BRAd Johnson
Earlier this summer, a shifting of offi ce 

locations for two banks operating in the town 
of Dalton resulted in both institutions – Pitts-
fi eld Cooperative Bank and Berkshire Bank 
– gaining improved facilities and enhanced 
services (see August 2014 BT&C).

These moves also resulted in a street-
level vacancy in the prominent Union Block 
building on Main Street in central Dalton, 
created by Berkshire Bank’s relocation from 
the site.

That vacancy proved to be very short-
lived.

“When the Main Street space opened up, 
within just a few days we had our sights 
set on it,” said George Ryan Jr., president 
of Wheeler & Taylor Inc. For the Great 
Barrington-based insurance and real estate 
company, the space became an ideal location 
for its newest satellite offi ce – joining others 
in Sheffi eld, Stockbridge and Pittsfi eld.

“It was just a tremendous opportunity for 
us to extend our reach into this community,” 
said Ryan, whose company traces its origins 
back to 1871. “We’ve always appreciated the 
strong customer base we have in Dalton and 
the surrounding hill towns, and are proud to 
be a closer part of the community.”

The company’s fi fth offi ce opened in early 
August at 397 Main St. following a minimal 
renovation of the former bank branch. “There 
was very little that needed to be done,” said 
Ryan. “All we had to do was buy new [of-
fi ce] furniture.”

The offi ce is managed by Dalton native 
Laurie Michaels, who was previously based 
at Wheeler & Taylor’s Pittsfi eld offi ce.

Michaels fi rst joined Wheeler & Taylor 
Insurance as personal lines account manager 
in the Great Barrington offi ce in 2000. Want-
ing to be closer to home, she then joined 
the former Read-Shaw Insurance Agency, 

which was later acquired by Greylock Insur-
ance. Subsequently she was approached by 
Wheeler & Taylor to work in the company’s 
Pittsfi eld offi ce, where she had remained until 
the opening of the Dalton offi ce.

“I am really excited to be working in 
my hometown and to be seeing a lot of the 
people that I have known over the years,” 
said Michaels. “I raised my children here in 
Dalton. They played sports from the time 
they were little until they graduated from 
Wahconah. I’m thrilled Wheeler & Taylor 
has brought me home.”

“Laurie is the perfect person to lead the 
Dalton team, and her knowledge of the 
community will only strengthen it,” added 
Ryan.

While Michaels will be the primary pres-
ence in the Dalton offi ce, Ryan said other 
Wheeler & Taylor account executives will 
also utilize the space on an as-needed basis. 
Among these is Mike Diaz, who will be fo-
cusing on new commercial lines of business 
in the community.

Ryan noted that the Dalton offi ce may 
also be used for expanded operation of the 
company’s real estate division. Currently 
Wheeler & Taylor Real Estate operates from 
the company’s Great Barrington and Stock-
bridge locations. “We certainly have adequate 
space for that in the Dalton offi ce, and that’s 
something we’re looking at,” he said.

While the Dalton offi ce is brand new, it 
already has a solid client base within the town 
and surrounding communities. “We actually 
have about 800 clients in Dalton and the 
hilltowns,” said Ryan. These clients, which 
have been serviced by the Pittsfi eld offi ce, 
now have the option to use whichever offi ce 
is more convenient for them.

“We are always looking for ways to better 
serve the Berkshires and be more effective 
and convenient to our clients,” said Ryan. 
“Reaching out to current and new markets is 
clearly part of our future growth plans.”

In terms of growth, Ryan said the company 

has long envisioned a goal of serving the 
entire length of Berkshire County. “We’ve 
always said that we want to go from the Con-
necticut border in the south to the Vermont 
border up north,” he said. “All we’re doing 
now [with the new Dalton offi ce] is veering 
off a little to the east.”

shared-space arrangement 
works for The photo-Op

By John Townes
The concept of shared and cooperative 

work spaces has become an increasingly 
popular alternative for independent profes-
sionals and businesses as a way to reduce 
overhead.

In addition to the practical benefi ts of 
pooling resources, it also provides opportuni-
ties for social and creative interactions and 
networking among the participants.

The Photo-Op is a group of photographers 
who have been collaborating on that basis 
for about two years, sharing a studio and 
workspace in Suite 207 at 7 North St. on 
Park Square in downtown Pittsfi eld.

The six photographers operate indepen-
dently, with their own separate businesses, 
identities and specialties.

The members of The Photo-Op include 
Barbara Schmick (www.berkshirevisions.
com), Marc Wrzesinski (www.marcjwrzphoto.
com), Karen Schiltz (www.ksphotoma.
com), Martha McCusker Pope (www.
shaggydogphotography.com), Kassy Vorce 
(www.kvorcephotography.zenfolio.com) 
and Kaitlyn Pierce (www.facebook.com/
KaitlynMariePhoto).

They describe the arrangement as a 
variation of a co-op, in which they share the 
resources of the studio, including the space 
itself and an assortment of equipment there, 
such as lights, backdrops and other items.

Each member does photo sessions there, 
and has access to the space for meeting with 

Manager Laurie Michaels joins Wheeler & Taylor President George Ryan Jr. in front of the company’s newest 
offi ce at 397 Main St. in Dalton. The insurance and real estate fi rm snapped up the prominent location shortly 
after former occupant Berkshire Bank moved its branch offi ce to a larger facility down the street.
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news & notes from the region

customers or other related business activities. 
They coordinate scheduling for individual 
use of the studio.

The name reflects that cooperative arrange-
ment, as a pun based on the combination of 
“co-op” and the media term “photo-op” (short 
for “photo opportunity”).

“We had been considering different names 
when we started,” said Marc Wrzesinski. 
“Then one day the 
landlord asked us to 
come up with some-
thing quickly to put on 
the directory board in 
the lobby. The phrase 
Photo-Op came to me 
instantly, and I suggested it, and everyone 
agreed that it fit.”

The Photo-Op is located in an L-shaped 
office of about 1,500 square feet on the 
second floor of the historic building on the 
northern side of the intersection of North 
and West streets.

“This began when I met Marc and we 
started talking about how great it would 
be to have a studio on North Street,” said 
Barbara Schmick, who also is director of 
operations at Berkshire Money Manage-
ment in Pittsfield. “Karen was also looking 
for a space. We decided to look together for 
a shared studio to make it affordable to do, 
and we found this beautiful space. The other 
members subsequently joined us.”

Wrzesinski said the arrangement has other 
advantages. The studio lighting equipment, 
for example, is owned by individual mem-
bers, and they make it available for other 
members to use.

“Photography is very expensive, because 
there’s always something else you have to 
buy,” he said. “Between all of us we have a 
lot of equipment, which reduces the expense. 
For example, here I have eight different 
strobe lights to work with, which I could 
not afford on my own.”

He added that the members have agree-
ments to avoid problems that might arise 

from sharing equipment. “We operate on the 
principle that if you break it you’ve bought 
it,” he said.

The members also collaborate among 
themselves in other ways. “We’ve all become 
friends and see each other socially,” said 
Schmick. “We help each other out on photo 
shoots, and share advice and ideas.”

These collaborations take various forms. 
“For example, I’ve 
been working with 
Photoshop for years, 
and I’m a resident 
expert in that,” said 
Wrzesinski. “I’ve as-
sisted other members 

with processing, and helped them learn 
Photoshop.”

While they try to have a regular schedule 
of monthly meetings, gathering as a group 
is a challenge because of their individual 
schedules and outside responsibilities.

To facilitate their common communica-
tions, they utilize social media, such as a 
private Facebook group, where members 
can post information and share comments 
to discuss specific subjects. They also use 
Google Calendar to coordinate the schedul-
ing of studio time.

“Technology has been great for us,” said 
Wrzesinski. “With social media tools, we can 
stay in contact with each other and coordinate 
our activities without having to meet as a 
group as often.”

They have sponsored a couple of advertise-
ments that market themselves individually 
and collectively under The Photo-Op banner. 
They also held a group show in 2013.

However, so far, they have not done more 
extensive common marketing of themselves 
as a group, although Wrzesinski and Schmick 
said they are exploring the possibilities for 
more shared promotions, such as a common 
web page or group shows.

The photographers have different situa-
tions and focuses of their photography, such 
as scenics, portraits, weddings and events, 

pets, babies or other subjects and styles. The 
role of photography in their lives also varies, 
from part time to full time.

Wrzesinski, for example, is now a full-time 
photographer, after first engaging in photog-
raphy as an avocation and then working at it 
on a part-time basis.

“I’d been thinking about doing it as a full-
time profession for a while,” he said. “Then 
I was laid off from my former job, and I 
decided that it was time to do it.”

He is basing his business in The Photo-
Op studio, where he does a variety of work, 
including product photography, portraits, 
fashion and model portfolios, and weddings. 
He also does photography assignments of lo-
cal sports and other events for the iBerkshire.
com website.

While they are all operating and selling 
their own photographic services, and there 
is some overlap on the type of work they do, 
competition does not arise as a problem, said 
Schmick and Wrzesinski.

“We all have our own styles and special-
ties, and the idea of competition hasn’t been 
an issue,” said Schmick. “We often refer 
jobs to one another, and the emphasis is on 
teamwork and helping each other.”◆

“We often refer jobs to 
one another, and the 

emphasis is on teamwork 
and helping each other.”

For a historic shipyard, change 

didn’t have to be turbulent.

Gloucester Marine Railway, a vital part of the city’s fishing industry, 

needed financing to modernize a key pier. Teaming up with 

Rockport National Bank, we secured $285,000 in total funding, 

including a MassDevelopment $142,500 participation loan.  

A new era has been launched for the country’s oldest working 

shipyard. For more information, call us at 800.445.8030 or visit 

MassDevelopment.com. MassDevelopment. Way to grow.

GROWING BUSINESSES.

Gloucester Marine Railway

Gloucester
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The devil
can site scripture
for his purpose.
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the month in businessOngoing: Berkshire Business 

Builders networking meeting 
every Thursday morning from 
8:30 to 9:30 a.m. at 55 Church 
Street in Pittsfield. All business 
people looking for an opportunity to network are invited. For 
information, call Kathy Hazelett at 413-442-8581.

Ongoing: The Job Club meets Mondays from 10 to 11 a.m. 
at the North Adams Public Library and from 1 to 2 p.m. at 
BerkshireWorks Career Center at 160 North St. in Pittsfield. 
The free and informal program helps participants who are 
seeking employment to expand their network of contacts and 
provides valuable job-search tips. It also serves as a support 
group throughout the job-search process. For information, visit 
www.berkshireworks.org or call 413-499-2220. 

Sept. 23: Chamber Night at Waubeeka Golf Links in Wil-
liamstown, a special joint event of the Williamstown Chamber of 
Commerce  with the Berkshire and North Adams chambers, from 
5 to 7 p.m. Participants can also take advantage of a golf special 
offered by Waubeeka, with 9 holes of golf plus cart at 3 p.m. for 
$30 (contact the pro shop at 413-458-8355). For information, 
call the Williamstown Chamber at 413-458-9077.

Sept. 24: BerkshireWorks Career Center’s Annual Job 
Fair at the Crowne Plaza in Pittsfield. For details, visit www.
berkshireworks.org or call 413-499-2220.

Sept. 24: Growing Your Group Tour Business, a discussion 
on how to increase group sales, part of Brown Bag lunchtime 
seminar series sponsored by the Berkshire Visitors Bureau. 
Noon at 1Bershire Central Station, 66 Allen St. in Pittsfield. 
Information and RSVP at Berkshires.org. 

Sept. 24: Email Computer Class at the Berkshire Athenaeum 
in Pittsfield to help set up free email account on web service. 
11 a.m. Free but preregistration required. 413-499-9480 ext. 
202 or www.Pittsfieldibrary.org. 

Sept. 24: Help!!! for Family Caregivers of Senior Relatives, 
workshop for those caring for a senior parent, grandparent, spouse 
or other older relative who are feeling the stress of trying to 
balance the competing demands of caregiving, family and work. 
Includes tips to improve the quality of life of both the caregiver 
and care recipient, and information on resources and services. 
Presented by Bob Dean of Navigation For Caregivers from 5 
to 6 p.m. at the Milne Public Library in Williamstown. Open to 
the public. For more information, call 413-464-1519.

Sept. 25: Networking Before Nine sponsored by the Southern 
Berkshire Chamber of Commerce. 7:45 a.m. at Thornewood 
Inn, 453 Stockbridge Rd. in Great Barrington. $20. RSVP at 
413-528-4284. 

Sept. 25: BMX Skateboard Park Design Meeting to gather 
input on planned park in North Adams.  5 p.m. in the North 
Adams Public Library Community Room. For information, 
contact Mackenzie Greer in the North Adams Office of Com-
munity Development at 413-662-3000.

Sept. 25: DownStreet Art Thursday, celebration through-
out downtown North Adams from 3 to 9 p.m. Presented by 
MCLA’s Berkshire Cultural Resource Center. For full details 
go to www.downstreetart.org.

Sept. 26: 13th Annual Hillcrest Educational Centers Fall 
Golf Classic, four-person scramble format at Wahconah Country 
Club in Dalton. For registration information, contact Sheila 
Mason at 413-499-7924 ext. 133 or smason@hillcrestec.org.

Sept. 27: Guido’s Harvest Bash to celebrate the season at the 
Great Barrington store of Guido’s Fresh Marketplace. Tasting 
samples of products by local brewing companies and other 
foods will be offered, as well as a raffle and family activities. 
Noon to 4 p.m. at the Great Barrington store only.

Sept. 27: Community Shred Day sponsored by Salisbury Bank 
at its Great Barrington branch at 210 Main St. from 9 a.m. to 
noon. Individuals may bring up to four boxes of paper (copies 
of bills, statements, and personal documents) for shredding by 
Record Storage Solutions personnel.

Sept. 27-28: Lenox Apple Squeeze harvest festival weekend 
celebrating it’s 35th year in the historic village from 10 a.m. to 5 
p.m. For details call 413-637-3646 or visit www.lenox.org.

Sept. 28: Chef Michael Ballon, owner of Castle Street Cafe, 
will discuss his new book, A Chef ’s Life: Farm-to-Table 
Cooking in the Berkshires at 4 p.m. at St. Paul’s Church in 
Stockbridge. Part of Sunday Speakers Series sponsored by the 
Stockbridge Library Association. For information, visit www.
stockbridgelibrary.org. or call 413-298-5501.

Sept. 30: The SBA Advantage, free breakfast workshop 
providing information on various programs of the U.S. Small 
Business Administration that are available to prospective 
or current entrepreneurs who need assistance in starting or 
expanding their businesses. Sponsored by the Williamstown 
Chamber of Commerce and the SBA. 8 a.m. at the Williams 
Inn in Williamstown (registration at 7:45). Continental breakfast 
included. To pre-register or for additional information, email 
info@williamstownchamber.com or call 413-458-9077.

Sept. 30: Memory Matters: What if Alzheimer’s was a Treat-
able Condition, a half-day program for health professionals 
and the general public, with Paul Raia, Ph.D., on options for 
Habilitation Therapy. 1 p.m. at Berkshire Hills Country Club 
in Pittsfield. Presented by Berkshire AHEC in partnership with 
Home Instead Senior Care and Kimball Farms Nursing Care 
Center. $55, if paid by September 23 for health profession-
als and $30 for public. Information and registration at www.
Berkshireahec.org or 413-447-2417.

Sept. 30: College Prep Information Night, featuring Joshua 
Mendel, senior associate director of admissions at MCLA, 
with information on the college search and application process. 
Presented by Adams Community Bank at 7:30 p.m. at The 
Williams Inn in Williamstown. Free and open to the public. 
Register with the number of attendees by leaving a message for 
Kris Bona at 413-749-1165 or by emailing kbona@adamscom-
munity.com by Sept. 28.

Oct. 1: You Need a Budget, a series of money management 
classes sponsored by Central Berkshire Habitat for Humanity and 
the Building for Tomorrow Financial Tools program funded by 
the Berkshire United Way. Includes six classes. Open to anyone 
interested in a new way of simple budgeting. For details and 
application, contact Elsa Millett at 413-442-3181.

Oct. 2: Great Barrington Green Drinks, informal gathering 
of people interested in conservation and environmental issues 
on first Thursday of each month. 5:15 p.m. at the Route 7 Grill, 
999 South Main St. For more information, contact Erik Hoffner 
at ehoffner@orionmagazine.org or 413-528-4422.

Oct. 2: Western Massachusetts Health Equity Summit at 
UMass Amherst will bring practitioners and community lead-
ers from four counties to work, learn, and take steps toward 
greater health equity. Information is available at wmhes.umass.
edu or call UMass Amherst Office for Public Health Practice 
and Outreach at 413-545-2529.

Oct. 2: Tech Topics, overview of current trends and technology 
including tablets and smartphones, 11 a.m. at the Berkshire 
Athenaeum in Pittsfield. Free but preregistration required. 
413-499-9480 ext. 202 or www.Pittsfieldibrary.org.

Oct. 2, 9, 16: Radical Words Speaker Series, held by the 
Sterling and Francine Clark Art Institute in conjunction with its 
Radical Words: From Magna Carta to the Constitution exhibit 
and Williams College’s The Book Unbound initiative. Features 
presentations by faculty and students exploring the dynamics 
of language and what “radical words” may mean. 5 p.m. in the 
auditorium at the Manton Center at the Clark in Williamstown. 
For information, visit Clarkart.edu or call 413-458-2303.

Oct. 5: 59th Annual Fall Foliage Festival Parade, presented by 
the Berkshire Chamber of Commerce and the City of North Adams, 
with this year’s theme “100th Anniversary of the Mohawk Trail.” 
The parade begins at 1 p.m. at Ocean State Job Lot parking lot 
on Curran Highway and continues down Curran Highway before 
winding through downtown North Adams. For more information 
on the parade or to volunteer, call Danielle Thomas at 413-499-
4000 ext. 126 or visit www.fallfoliageparade.com.

Oct. 5: Simon Winchester, bestselling author, will discuss his 
most recent book, The Men who United the states: America’s 
explorers, Inventors, eccentrics, and Mavericks, and the Cre-
ation of one nation, at 4 p.m. at St. Paul’s Episcopal Church 
in Stockbridge. Part of the Sunday Speaker Series sponsored 
by the Stockbridge Library Association. Information at www.
stockbridgelibrary.org. or 413-298-5501.

Oct. 8: Women in Business Day, presented by Berkshire 
Chamber of Commerce in recognition of National Business 
Women’s Month. Includes Professional Development Breakfast 
& Seminars from 8:15 to 11:15 a.m., followed by Women in 
Business Luncheon from 11:30 a.m. to 1 p.m., featuring key-
note speaker Kate Maguire of Berkshire Theatre Group. At the 
Crowne Plaza in downtown Pittsfield. Full day of programming 
is $70 ($80 nonmembers); $40 ($50 nonmembers) for luncheon 
only. For information, call 413-499-4000 or email dthomas@
berkshirechamber.com. 

Oct. 8: North Adams Green Drinks, informal gathering of 
people interested in conservation and environmental issues on 
second Wednesday of each month. 5:30 p.m. at the Freight Yard 
Pub in the Western Gateway Heritage Park. Sponsored by the 
Berkshire Environmental Action Team (BEAT) and Northern 
Berkshire Transition. For more information, contact Jane Winn 
at jane@thebeatnews.org or 413-230-7321. 

Oct. 8: Workforce Training 
Fund Grant Application Work-
shop with information on re-
quirements and how to fill out 
a successful training plan and 

application. 9 a.m. at 1Berkshire Central Station, 66 Allen 
St. in Pittsfield. Information at www.mass.gov/wtfp or call 
Mike Corcoran at 857-753-3494.

Oct. 8, 22: Excel Computer Class at the Berkshire Athenaeum 
in Pittsfield to help learn spreadsheet program. 11 a.m. Two-part 
course. Free but preregistration required. 413-499-9480 ext. 202 
or www.Pittsfieldibrary.org.

Oct. 9: Business After Hours networking event, 5:30 p.m. at 
Magic Fluke, 292 Main St. in Sheffield, sponsored by Southern 
Berkshire Chamber of Commerce. RSVP to 413-528-4284.

Oct. 10-12: Made in the Berkshires, an annual festival of 
new works by Berkshire writers and performers. Sponsored by 
Berkshire Theater Group at the Colonial Theater in Pittsfield and 
Unicorn Theater in Stockbridge. This year also features a concert 
by Jay and The Americans on Oct. 12 to benefit the Music Inn 
Archives. For schedule, information and tickets, visit www.Berk-
shireTheatreGroup.org or www.MadeInTheBerkshires.org.

Oct. 11, 12: Harvest Festival at Berkshire Botanical Garden in 
Stockbridge, featuring plant sales, art and craft booths, games, 
food, entertainment and more. 10 a.m. to 5 p.m. $5 adults, children 
under 12 free. Information at www.BerkshireBotanical.org.

Oct. 12: Berkshire Heart Walk to benefit the American Heart 
Association, beginning at Paterson Field House at Berkshire 
Community College in Pittsfield. Teams and sponsors needed. 
For information, visit www.BerkshireHeartWalk.org. 

Oct. 16, 31: Seminars in Non-Profit Excellence, series sponsored 
by the Berkshire Taconic Community Foundation for executives 
and board members of nonprofit organizations. Programs include 
Cultural Proficiency in the Workplace on Oct. 16 at 1Berkshire 
Central Station in Pittsfield; and Powerful Boards, Powerful 
Fundraising on Oct. 31 at the Red Lion Inn in Stockbridge. For 
information, visit www.berkshiretaconic.org/CNE.

Oct. 16: 3rd Thursdays street festival in Upstreet Pittsfield 
concludes for the season, with this month’s theme of Hallow-
een. 5 to 8 p.m. For more information, visit discoverpittsfield.
com/3rdthursdays, email slemme@pittsfieldch.com or call 
413-499-9348.

Oct. 16: Multimedia Resource Class at the Berkshire Ath-
enaeum in Pittsfield to help learn resources available at the 
library and online. 11 a.m. Free but preregistration required. 
413-499-9480 ext. 202 or www.Pittsfieldibrary.org.

Oct. 19: Construct Walk to support Emergency Services Fund 
to assist families in crisis. Walk takes place at 12:30 p.m. from 
Ski Butternut to Mahaiwe Street in Great Barrington. Walkers 
and sponsors sought. 413-528-1985 or WALK 2014 page at 
Crowdrise.com. 

Oct. 19: “The Brain is wider than the Sky” – Emily Dickin-
son in Her Nineteenth-Century World, lecture presented by 
Cindy Dickinson, director of interpretation and programming 
at the Emily Dickinson Museum, as part of Lenox Library’s 
Distinguished Lecture Series. 4 p.m. in the Lenox Library, 18 
Main St., Lenox. Free and open to the public. For information, 
call 413-637-2630.

Oct. 21: Pittsfield Green Drinks, informal gathering of people 
interested in conservation and environmental issues on third 
Tuesday of each month. 5:15 p.m. at MadJacks BBQ, 295 North 
St. Sponsored by the Berkshire Environmental Action Team 
(BEAT). For more information, contact Jane Winn at jane@
thebeatnews.org or 413-230-7321.

Oct. 23, 30: Surfing the Web, two-part class on using web brows-
ers ad Internet technology, 11 a.m. at the Berkshire Athenaeum 
in Pittsfield Free but preregistration required. 413-499-9480 ext. 
202 or www.Pittsfieldibrary.org.

Oct. 24: Western Mass. Film and Media Exchange, a gathering 
to network, exchange ideas and showcase talent of film and media 
industry in western Massachusetts, sponsored by the Berkshire 
Film and Media Collaborative. 10 a.m. to 6 p.m. at Whitney Con-
ference Center at Baystate Health, 361 Whitney Ave. in Holyoke. 
Information at 413-528-223 or www.BerkshireFilm.com.

Oct. 25-26: 3rd Annual Berkshire Orchid & Tropical Show, 
presented by the Berkshire Community College Foundation at 
Paterson Field House on BCC’s main campus in Pittsfield. Oct. 
25 and 26 from 10 a.m. to 4 p.m., with Preview Party on Oct. 24 
from 5 to 7 p.m. Admission is $5 (children 12 and under are free). 
Preview Party tickets start at $35. For more information, contact 
Ann Phillips at 413-236-2185 or aphillips@berkshirecc.edu.

Oct. 29: Good News Business Salute sponsored by Berkshire 
Chamber of Commerce, 7:45 a.m. at Berkshire Hills Country 
Club in Pittsfield. RSVP. 413-499-4000.

Nov. 19: Business-to-Business Showcase sponsored by 
Berkshire Chamber of Commerce. 4 to 7 p.m. at Crowne Plaza 
in Pittsfield. For information, call 413-499-4000 ext. 126.◆

email your firm’s news 
and announcements to:

info@btaconline.com

for sale – pittsfield
Business & Real Estate – $299,900
Auto Service/Body business and real estate. 
Highly visible location with over 6,000 sq. ft. 
on .50 acres. Close to downtown Pittsfield. 
(4071B)

visit our new & 
improved website:

www.BarbHassanRealty.com
…now with an

expanded search capacity
and other new features to better 

meet your real estate needs

pittsfield-lanesboro line
Landmark LAKEFRONT Restaurant
Turn key business on the shores of Pontoosuc 
Lake, with dock, ample parking, great deck 
facing the water. (4062B) 

celebrating
25 years in real estate!

1989-2014

Over $100 Million in 
Commercial & Residential  

Sales over a 25 Year Career

BaRB DaviS-HaSSan,CCiM
BROkeR/OwneR

413-447-7300 • 413-822-4742
www.BarbHassanRealty.com

6+ acre commercial site
Route 7 – Lanesboro

Six buildings ranging from 500 to 6,000 sq. 
ft. with 1,000’ road frontage on 6+ acres. Five 
buildings on 5 acres with total 12,700 sq. 
ft. offered at $1,395,000. One building with 
2,800 sq. ft. at $499,900. Or all being offered 
at $1,895,000.(4068B)

reduced

for sale – pittsfield
$449,900 

Wendell Avenue mixed-use property with 
GREAT CASH FLOW (approx. $55K NOI).
Seven residential units and two commercial 
rentals. New siding, windows, roof. Off-street 
parking. Short walk to courts, downtown. 
(4070B)

reduced

real estate
the place for
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polish specialties drawing 
customers to Tyler street

By John Townes
Although in many ways it has the char-

acteristics of a traditional neighborhood 
convenience store and luncheonette, Mez-
zie’s Variety at 640 Tyler St. in Pittsfield has 
been drawing customers who travel there 
from as far afield as North Adams, Lenox 
and southern Berkshire County.

The attraction is Mezzie’s selection of 
Polish food specialties, including such 
items as Kapusta, Kielbasa, Pierogies and 
Galumpkis. “Customers have found us by 
word of mouth,” said co-owner Heather 
Mierzejewski. “When people hear that 
there’s someplace that serves Polish food 
around here, they’re willing to make the 
drive for it.”

She and her partner, Adam LaCasse, 
opened in the former site of S&J Variety on 
June 3, after an extensive two-month reno-
vation of the 1,600-square-foot storefront 
(which sports an abbreviated version of her 
last name).

“We basically stripped it down to the 
basics and remodeled everything, and put 
in new flooring, new kitchen equipment and 
fixtures,” said Mierzejewski. “It required a 
lot of work.” They were assisted by carpen-
ter and contractor Judd McLean and Wayne 
Electric on the project.

The space includes a 24-seat dining area, 
with a lunch counter and four tables. Another 
section is the convenience store, with grocer-
ies and sundries.

The cafe is open from 5:30 a.m. to 2 p.m. 
weekdays, and from 6:30 a.m. to 2 p.m. 
weekends. The store generally is open later 
in the afternoon.

In addition to their Polish specialties, 
Mezzie’s (413-443-0324) also serves tradi-
tional breakfast and lunch fare. “Everything 
we serve is fresh and homemade,” noted 
Mierzejewski.

Breakfast is served all day. Among the 
items are Kielbasa Hash ($3.75 or $7), basic 
Eggs and Toast ($2.75 and $3.50), Egg Sand-
wiches ($3 to $4.75), three-egg omelets and 
scrambles with various toppings and fillings 
($6 to $7.50, with options available), French 
Toast and Pancakes ($4.50 to $6.75) and 

house favorites such as Monti Cristo ($8) and 
Chocolate Babka French Toast ($8).

Lunch includes Kapusta or Pierogies and 
Kielbasa ($7) and Mezzie’s Reuben made 
with Kielbasa and Kapusta ($7.50). Other 
items include burgers ($7 and up depending 
on toppings) and deli sandwiches ($4.50 to 
$7), and salads and other accompaniments.

In addition to the regular menu, they also 
serve daily specials.

Mierzejewski and LaCasse, who live in 
Pittsfield, both have a background in the 
restaurant and food-service industry.

“I’ve been in the restaurant business since 
high school,” said Mierzejewski, a 1984 
Taconic High School graduate who has 
worked at numerous eateries in the area.

LaCasse, a 1999 Mount Greylock Regional 
High School, also has food-service experience, 
in addition to past work in the construction 
industry. When he was younger LaCasse 
worked at Cathy’s Country Cafe, a Pittsfield 
restaurant that was operated by his family.

For five years, the partners have also run 
Hillside Catering, which is based at the Polish 
Falcons Club in Pittsfield. They continue to 
operate the catering business in addition to 
Mezzie’s. “We had been looking for several 
years for a place to start this business,” said 
Mierzejewski. “We decided to do it when 
we found this space.”

Mierzejewski noted that their first few 
months have been encouraging. “Business 
has been great,” she said. “The Polish food 
has been especially popular, and we’re see-
ing a lot of regular customers.”◆

Adams LaCasse and Heather Mierzejewski have transformed the former S&J Variety on Tyler Street into a 
new convenience store and luncheonette that features a selection of homemade Polish food specialties.

Mark McKenna Heather Bartini Erin Carlotto
Business Banking Personal Banking Mortgage Banking
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Weakness
is a strength
taken too far.

Let us help you manage 
your snow and ice
removal this winter

We’re the professionals…the only company in the Berkshires 
with a nationally certified  snow professional on staff.

 safety conscious, informed & professional…that’s what you get 
when you hire energetic.

Offering per event or seasonal contracts to take the guess work out of your budgeting process.

energetic
 4 1 3 - 4 4 2 - 4 8 7 3

A certified member of

BeFOre tHe SnOW FALLS,
cALL energetic…
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At the annual Celebrate the Berkshires event 
sponsored by 1Berkshire on Sept. 9, the 2014 
Berkshire Trendsetter Awards were presented 
to recipients who have contributed to regional 
economic development. In the Creativity and 
Innovation category, LympheDIVAs in Pittsfield 
was awarded for their development of fashion-
able, medically correct compression garments 
for women suffering from lymphedema. The 
Newcomer of the Year award was presented 
to No. Six Depot Roastery & Cafe in West 
Stockbridge. Berkshire United Way was named 
Nonprofit of the Year for their slate of commu-
nity impact programming. Briarcliff Motel in 
Great Barrington received the Public Relations 
Trendsetter award for attracting editorial interest 
from traditional media and successfully using 
online media. Jiminy Peak Mountain Resort 
in Hancock received the Overall Marketing 
award for implementing a successful year-round 
marketing campaign. Pete White of Pittsfield 
was named Young Professional Making A Dif-
ference for his involvement in neighborhood and 
regional revitalization initiatives. The Growing 
and Advancing the Berkshire Economy award 
was given to Berkshire Community College 
for promoting the future of manufacturing in the 
Berkshires, and its collaborations to develop a 
workforce for industry. Berkshire Health Sys-
tems was recognized as a special honoree for 
“Putting the Berkshires on the Map” as a leader 
in health care.

The plans for the Berkshire Innovation Center 
in the William Stanley Business Park in Pitts-
field took another step forward in September 
when the Pittsfield Economic Development 
Authority (PEDA) and the Pittsfield City 
Council approved a total of $500,000 in start-
up finding, to augment a larger state grant of 
$9.7 million the project received through the 
Massachusetts Life Sciences Center in May. In 
early September, the Pittsfield City Council ap-
proved $250,000 from the city’s GE Economic 
Development Fund. This was followed by the 
allocation of another $250,000 by PEDA, the 
agency that is overseeing the development of the 
center and the William Stanley Park. PEDA is also 
raising additional capital for the project, which 
is slated to include a new building with space, 
research-and-development laboratories and 
equipment that will be used by a mix of emerg-
ing life-sciences companies and established 
local businesses that produce related supplies 
and services. The goal is to begin construction 
next year, with completion in 2016.

The Berkshire Athenaeum in Pittsfield has 
opened a newly refurbished space designed to 
accommodate patrons who want to bring food or 
drink into the library. Dubbed The Food Zone, 
or FZ, the main-floor space at the northwest 
corner of the library has been outfitted with 
appropriate seating, tables, additional electrical 
outlets, and tile flooring. The undertaking fol-
lowed an experiment conducted last November 
and December when the Athenaeum allowed 
patrons to have food and drink in the library 
and surveyed people for their opinions. Library 
visitors were supportive of the concept, by a 
five-to-one margin. 

In October, the Berkshire Museum will open 
Spark!Lab, an educational interactive work space 
developed at the Smithsonian Institution by the 
Lemelson Center for the Study of Invention and 
Innovation at the National Museum of Ameri-
can History. Spark!Lab is a hands-on creative 
laboratory that engages children and families 
in the process of innovation, with activities that 
challenge visitors to solve problems through their 
own resourcefulness using materials and tools 
provided in the space. It will be at the museum 
for two years, and will be open for the general 
public, as well as school groups.  The Smithsonian 
is developing a national network of Spark!Labs 
in collaboration with partner institutions. The 
Berkshire Museum, a Smithsonian affiliate, will 
be one of the first five organizations in the country 
to host a Spark!Lab. The installation and opera-
tion of Spark!Lab is supported, in part, by the 
Feigenbaum Foundation, the Pittsfield Rotary 
Foundation, and other friends of the Berkshire 
Museum. Spark!Lab will be located in a space be-
ing designed by Tessa Kelly and Chris Parkinson 
of CPTK Architects. 

In September and October, SHINE (Serving the 
Health Information Needs of Everyone) volunteers 
and Elder Services of the Berkshires are offering  
free seminars and confidential counseling on all 
aspects of Medicare and related health insurance 
programs. The service coincides with the Medicare 
Open Enrollment Period (Oct. 15 to Dec. 7) for the 
Medicare Prescription Drug Plan or a Medicare 
Advantage Plan. For information, including loca-
tions and dates of seminars, call Elder Services’ 
SHINE department at 413-499-0524.

Kimball Farms Life Care Retirement Com-
munity in Lenox celebrated its 25th anniversary 
the week of Sept. 16 with a food gala for residents, 
staff and families prepared by Mike Paglier, 
director of dining and nutrition, and his staff. 
Established in 1989, Kimball Farms is operated 
by Berkshire Healthcare, a not-for-profit, post-
acute care organization. It provides a continuum 
of care, including independent living, assisted 
living, memory care, short-term rehabilitation 
and long-term skilled nursing care.

Following the recent demolition of the former 
Plunkett School to make way for a new Dunkin’ 
Donuts store in Pittsfield, the company behind 
that controversial project has stirred up another 
round of opposition with a new proposal to replace 
another old building in the city. In early September, 
Cafua Management, the company that operates 
several Dunkin’ Donuts in the region, proposed a 
plan to demolish the former St. Mary the Morning 
Star Catholic Church on Tyler Street and construct 
a new donut shop there. The church was closed 
in 2008, and no other prospective buyers have 
surfaced since it was put on the market. However, 
members of the community who are opposed to the 
plan have organized petition drives and a campaign 
to save the 1949 structure, which is viewed as be-
ing in sound condition and potentially adaptable 
for  housing or other reuse options.

Berkshire Pulse, a community-based dance and 
performing arts education center in Housatonic, 
held a ribbon cutting on Sept. 20 to formally 
open its newly renovated studios at 420 Park St. 
Berkshire Pulse is an interdisciplinary dance school 
that encourages social, intellectual, and emotional 
development of young people through their par-
ticipation in the performing arts, with a year-round 
calendar of weekly classes, special workshops, 
and summer intensives for youth and adults, and 
in-school programs for local students. This year, 
Pulse completed a capital project to transform 
the third floor of the former mill building into a 
state-of-the-art dance facility that was designed 
pro bono by Great Barrington architectural firm 
Clark and Green (April 2014 BT&C).

Greylock Federal Credit Union donated 
$15,000 to the 6th annual WordXWord Festival 
and again served as lead sponsor of the event. 
Founded in 2009 by entrepreneur and creative 
thinker, Jim Benson, WordXWord celebrates the 
transformative power of words, and is committed 
to engaging diverse groups in cutting-edge, live 
performances as both audiences and participants. 
This year’s festival was held Aug. 17-23 in down-
town Pittsfield.

Massachusetts College of Liberal Arts 
(MCLA) has received a grant of $810,876 from the 
National Science Foundation for a collaborative 
venture with North Adams Public Schools and 
Williams College. The four-year project allows 
undergraduates at MCLA and Williams to work 
with college science professors and teachers in 
North Adams Public Schools to develop science 
units based on the Next Generation Science 
Standards, and to teach curriculum to students 
in grades K-7. “Through this program, we will 
engage science, education and liberal arts stu-
dents in a year-long experience to develop and 
teach science lessons in North Adams elementary 
school classrooms, which will benefit not only the 
undergraduates, but the teachers and students in 
our local community,” said Monica Joslin, dean 
of academic affairs at MCLA.

Berkshire Bank has announced the renaming of 
its mortgage lending division to Berkshire Bank 
Home Lending. The line of business includes a 
home lending call center, operations, servicing and 
a team of mortgage loan originators. This busi-
ness line will transition Berkshire Bank’s current 
mortgage lending affiliate, Greenpark Mortgage, 
into the Berkshire Bank Home Lending brand. In-
cluded in the business unit roll-out was the launch 
a new consumer lending website, BerkshireBank-
HomeLending.com, which features areas to get 
pre-approved for a mortgage, apply for a mortgage, 
and login to check on an application’s status. It 
also includes information on topics including 
mortgage application checklists, calculators, 
glossary of terms, and homeowners insurance… 
Berkshire Insurance Group, a Berkshire Bank 
affiliate, has moved its headquarters from 66 West 
St. to the Old Town Hall building at 43 East St. 
in Pittsfield’s Park Square Historic District. The 
building had previously been used by Berkshire 
Bank as a branch office. Renovations made to ac-
commodate Berkshire Insurance Group included 
removing a teller line and a bank safe as well as 
constructing cubicles for staff. Built in 1832 in 
the Federalist style to serve as the town hall, it 
became City Hall when Pittsfield became a city 
in 1891 and served that function until 1967. The 
Old Town Hall was listed on the National Register 
of Historic Places in 1972, and included in the 
Park Square Historic District in 1975.

Tapestry Health, a community-based, non-
profit organization that provides confidential 
reproductive health care to women, men and 
adolescents at a low cost, will relocate to the 
MountainOne Wellness Center on the MCLA 
campus at 289 Church St. in North Adams, begin-
ning Sept. 24. It had previously been located in 
the Ambulatory Care Center on Hospital Avenue. 
With this move, Tapestry will expand its hours to 
every Wednesday from 2 to 6 p.m. Appointments 
are available by calling 413-662-5258 or 413-
443-2844. Walk-in hours also will be available 
on Wednesdays only. For more information, go 
to www.mcla.edu.

In response to interest in “Radical Words: From 
Magna Carta to the Constitution,” the Clark Art 
Institute in Williamstown is initiating a special 
admission offer for adults accompanying children 
to see the exhibition. The “Super Sunday” program 
will provide one free adult admission to the Clark 
when accompanied by a child (admission for stu-
dents and children is always free). The program 
will be offered on Sunday afternoons from 2 to 5 
p.m. through Oct. 26. The Clark will also host a 
special Freedom Family Day on the exhibition’s 
closing day, Nov. 2, from 1 to 4:30 p.m., offering a 
variety of special events and activities for children 
of all ages. The Clark’s galleries will be open with 
free admission throughout the day

U.s. news & world Report has once again 
recognized Massachusetts College of Liberal 
Arts (MCLA) as a top liberal arts college. In 
the publication’s “Best Colleges” 2015 edition, 
MCLA is ranked among the top 10 public liberal 
arts colleges in the nation, and is one of only 
six non-military institutions in the top 10. U.s. 
news & world Report ranks colleges based on 
indicators that reflect a school’s student body, its 
faculty, staff, and its financial resources, along 
with outcome measures that signal how well 
the institution achieves its mission of educating 
students, according to the report.
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Berkshire Communicators has been honored 
with the ATSI 2014 Award of Excellence. This 
marks the 11th consecutive year that the Pittsfi eld-
based company has received the ward, which is 
presented by the Association of TeleServices 
International, the industry’s trade association 
for providers of telecommunications and call 
center services (including telephone answering 
and message delivery) in North America and the 
UK. Independent judges are contracted by ATSI 
to evaluate message services over six-month pe-
riod in criteria including courtesy, response time, 
accuracy and overall service. Companies scoring 
80 percent or better in all categories are presented 
with the Award of Excellence. In recognition of 
its 11-year streak of winning the award, Berkshire 
Communicators was presented with the Diamond 
Plus Award at the ATSI’s 2014 convention held 
recently in Memphis. 

Greylock Federal Credit Union is working 
with Mass Save, National Grid, Western Mas-
sachusetts Electric Company (WMECo), and 
Berkshire Gas as a participating lender in the 
HEAT Loan home energy saving program. As a 
participating lender through Mass Save, Greylock 
offers zero-percernt interest consumer loans up to 
$15,000 for the purchase of home heating systems, 
windows, insulation and other home energy saving 
items. In order to be eligible for a loan, those inter-
ested should contact Mass Save at 877-527-7283 
and complete a home energy assessment. Mass 
Save will determine if the applicant is eligible for 
the program. If so, they will issue a HEAT Loan 
Authorization Form. After applicants apply to 
Mass Save and are made eligible, they can apply 
to Greylock to determine if they qualify for the 
zero-percent loan. “For the HEAT loan program to 
be successful across our service area, we depend 
on the involvement of local lenders,” said Bill 
Stack, WMECo’s energy effi ciency spokesperson. 
“We’re pleased Greylock Federal Credit Union 
will be there to assist our western Massachusetts 
customers interested in making energy effi ciency 
improvements to their homes.” Greylock Federal 
joins MountainOne Bank as local lenders par-
ticipating in the Mass Save program.

Barrington Stage Company has received a 
$20,000 grant from the Berkshire Bank Founda-
tion. Of this amount, $15,000 will help support 
BSC’s nationally acclaimed Playwright Mentor-
ing Project, and $5,000 will help underwrite the 
cost of tickets for Berkshire County public junior 
and senior high school students to attend the fall 
production of Arthur Miller’s An Enemy of the 
People (running Oct. 2-19).

Berkshire Community College will offer a 
new course this fall semester on how to succeed 
in the not-for-profi t world. Titled “Fund Raising 
and Friend Raising: Your Future as a Professional 
or Volunteer in the Not-For-Profi t Universe,” 
the program is targeted at both professionals 
and volunteers, and is geared for administrators, 
board members, support staffs and donors. It will 
explore how to better manage a philanthropically 
supported institution, how to become a successful 
fund-raiser and how to get major gifts painlessly. 
It will also examine ethics, privacy and confi den-
tiality in development programs and prospect 
research, among other topics. The course will be 
presented by Bernd Brecher, president of Insti-
tutional Advancement Programs Inc., a national 
consulting and management fi rm. Classes will 
be held at BCC’s main campus in Pittsfi eld and 
will meet on Monday evenings from 6 to 8 p.m. 
from Oct. 20 through Nov. 17. The cost is $95. 
For more information or to register, call BCC’s 
Offi ce of Community Education at 413-236-2127 
or email lmorelli@berkshirecc.edu.

Berkshire South Regional Community Cen-
ter in Great Barrington has received $525 from the 
local Cultural Councils of Great Barrington, New 
Marlboro, Sheffi eld and Alford-Egremont via the 
Massachusetts Cultural Council for Berkshire 
Sings!, a choral group that is offered free to the 
public. With instruction by local musician Rob 
Kelly, participants of all ages and abilities learn folk 
songs, jazz standards and show tunes. Berkshire 
Sings! has performed at a variety of community 
events. It meets every Wednesday evening from 
6:45 to 8:15 p.m. at Berkshire South. There are no 
auditions to participate, and no prior musical train-
ing is required… Berkshire South also has received 
an award of $500 from NBT Bank to support their 
Anti-Bullying Initiative programming and partici-
pation in the National Bullying Prevention Month 
this October. Berkshire South’s Anti-Bullying 
Initiative is part of their Youth Intervention/Preven-
tion Curriculum (YIPC), which includes free and 
low-cost activities for elementary, middle, high 
school and traditional college-age students.

The controversial plan to construct a high-
capacity natural gas pipeline through Berkshire 
County moved into the offi cial review stage in Sep-
tember, when Tennessee Gas Pipeline Company 
LLC, a subsidiary of Kinder Morgan Energy 
Partners, submitted a pre-fi ling application for 
its Northeast Energy Direct project to the Federal 
Energy Regulatory Commission (FERC). The 
proposed pipeline would extend from shale gas 
fi elds in Pennsylvania into New York and across 
Massachusetts to Dracut in the northeastern corner 
of the state. In Berkshire County, the pipeline’s 
route goes through Richmond, Lenox, Pittsfi eld, 
Dalton and several hill towns. While numerous 
localities have formally passed resolutions oppos-
ing the project, citing environmental disruption 
and issues related to gas as an energy source, the 
company has said that its plans and specifi c route 
may be revised during the planning and review 
stages. During the FERC review process, offi cials 
will collect information from the project’s pro-
ponents, as well as public comments and input 
from local and state governments. In addition 
to formal FERC hearings and meetings, Kinder 
Morgan has been holding public presentations and 
appearing at other meetings, including a Sept. 18 
information session conducted by the Berkshire 
Regional Planning Commission.

The Guardian Life Insurance Company of 
America has awarded a $5,000 grant to Central 
Berkshire Habitat for Humanity for expansion 
of the Building for Tomorrow Financial Tools 
& Money Management program to help more 
families create fi nancial stability and, ultimately, 
sustainability in the community. 

Adams Community Bank is now offering fuel 
and heating equipment loans, through a program 
designed to assist borrowers with the escalating 
costs of fuel needed to heat their homes, to replace 
old ineffi cient heating systems, or to install supple-
mental systems. “After the especially cold winter 
we experienced a year ago, our bank is pleased 
to offer this program as a benefi t to our custom-
ers needing assistance,” said Adams Community 
Bank President Charles O’Brien. To qualify, the 
residence must be an owner-occupied, one-to-
four-family dwelling in Berkshire County. Condo-
miniums are also eligible if they are individually 
metered. For further details, call 413-743-0001.

The 10X10 Upstreet Arts Festival, presented 
by Barrington Stage Company and the City 
of Pittsfield, is seeking submissions for the 
4th annual festival to be held Feb. 12-22, 2015. 
Organizers encourage artists, performers and 
cultural organizations to propose programming for 
inclusion in the festival. All programming must 
occur within the Upstreet Cultural District during 
the festival dates and must relate to the festival’s 
theme of “ten.” The deadline for submission is 
Oct. 31. For full details and submission guidelines, 
visit discoverpittsfi eld.com/10×10, fi nd 10×10 
Upstreet on Facebook, or contact Shiobbean 
Lemme at the Offi ce of Cultural Development at 
413-499-9348 or slemme@pittsfi eldch.com.◆

(413) 528-5509

www.GoodWorksInsurance.com

GREAT BARRINGTON   WORCESTER

 CANAAN   COLUMBIA   GLASTONBURY   NEW MILFORD 

SM

!"#$%&'()%*+,%-%

.)/+01%23'0'+0%

+0%4+5,%!0$5,-0/)6

(413) 528-5509

www.GoodWorksInsurance.com

GREAT BARRINGTON   WORCESTER

 CANAAN   COLUMBIA   GLASTONBURY   NEW MILFORD 

SM

!"#$%&'()%*+,%-%

.)/+01%23'0'+0%

+0%4+5,%!0$5,-0/)6

(413) 528-5509

www.GoodWorksInsurance.com

GREAT BARRINGTON   WORCESTER

 CANAAN   COLUMBIA   GLASTONBURY   NEW MILFORD 

SM

!"#$%&'()%*+,%-%

.)/+01%23'0'+0%

+0%4+5,%!0$5,-0/)6

(413) 528-5509

www.GoodWorksInsurance.com

GREAT BARRINGTON   WORCESTER

 CANAAN   COLUMBIA   GLASTONBURY   NEW MILFORD 

SM

!"#$%&'()%*+,%-%

.)/+01%23'0'+0%

+0%4+5,%!0$5,-0/)6
It’s Time for a
Second Opinion

on Your Insurance!

FLYNN AUDI
600 MERRILL RD., PITTSFIELD MA 01201
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BERKSHIRE COUNTY RESIDENT 
PLAY ALL DAY SPECIAL
$44 Mon-�urs; $56 Fri-Sun
Includes Cart through 11/15/14 
(proof of residency required.)

Lenox, MA     (413) 637-2563     www.cranwell.com

PUBLIC

WELCOME!
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Businesses and communities along the 
Mohawk Trail are sponsoring a series of 
events in the coming weeks to celebrate 
the 100th anniversary of its designation as 
one of the country’s fi rst scenic byways for 
automobiles.

The trail, which encompasses the section 
of Route 2 from Athol to Williamstown, 
derives its name from its original role as 
a pathway used by the Na-
tive Americans through the 
region. It continued to be 
used as a transportation 
route in the colonial era and 
afterward.

In 1914, as the auto-
mobile was beginning to 
create a new form of mo-
torized tourism, the state 
designated the Mohawk 
Trail as scenic route 
for drivers. This led to 
its popularity among 
travelers, who took 
the drive to enjoy its 
mountainous scenery 
and visit attractions in 
the region.

Now, a recently 
organized collabo-
ration of business 
and community or-
ganizations along 
the Mohawk Trail 
are sponsoring 
special activi-
ties to mark the 
centennial an-
niversary.

The events 
are also the 
launch of what is 
envisioned as an ongoing regional 
initiative among business and communities 
in the northern tier of western Massachusetts 
to coordinate and work together to promote 
the attractions and encourage tourism.

The Franklin County Community Develop-
ment Corporation is spearheading the initia-
tive. Others participating include the Mohawk 
Trail Association, Williamstown Chamber 
of Commerce, the North Adams Offi ce of 

a pathway used by the Na-
tive Americans through the 
region. It continued to be 
used as a transportation 
route in the colonial era and 

In 1914, as the auto-
mobile was beginning to 
create a new form of mo-
torized tourism, the state 
designated the Mohawk 
Trail as scenic route 
for drivers. This led to 
its popularity among 
travelers, who took 
the drive to enjoy its 
mountainous scenery 
and visit attractions in 

Now, a recently 
organized collabo-
ration of business 
and community or-
ganizations along 
the Mohawk Trail 
are sponsoring 
special activi-

launch of what is 
envisioned as an ongoing regional 
initiative among business and communities 

Tourism and Community Events, the Greater 
Shelburne Falls Area Business Association 
and the North Quabbin Visitors Bureau.

This year’s annual Fall Foliage Parade 
in North Adams (www.fallfoliageparade.
com), presented by the city and the Berkshire 
Chamber of Commerce, will tie in with 
the celebration, with the Mohawk Trail as 
the parade’s theme. It will be led by Grand 
Marshall Peter Tomyl, who has served as the 

president of the Mohawk Trail 
Association (www.
mohawktrail.com) 
for 15 years.

At left is a rack card pro-
duced by the Franklin 

County CDC and other 
organizations in conjunc-

tion with events marking 
the Mohawk Trail’s 100th 

anniversary.

The parade takes place 
on Oct. 5, beginning at 
1 p.m. at the Ocean State 
Job Lot parking lot at 830 
Curran Hwy. The route will 
follow the highway north 
and then go through the city’s 
downtown.

Another highlight of the an-
niversary is the Scarecrow Proj-
ect. On Oct. 17-19, communities 
along the Mohawk Trail will 
install homemade scarecrows 
along the route. Businesses, orga-
nizations, and families are being 
encouraged to build scarecrows 
for the project. For information 
and tips in building scarecrows, 
contact project coordinator Rozlyn 
Cummings at 774-364-3352.

Also on tap is a $19.14 promotion. 
Businesses and organizations are be-

ing encouraged to create and offer specials 
with services, meals, merchandise or other 
items with a $19.14 price tag to refl ect the 
Mohawk Trail’s founding year.

Beyond these events, members of the 
initiative plan to develop other activities and 
opportunities for regional collaboration on 
an ongoing basis.◆

By John Townes
A well-known tourist attraction on the 

Mohawk Trail (Route 2) in North Adams 
that had been closed for about fi ve years has 
been reopened under new ownership and in 
a somewhat different guise.

The site, commonly known as the Wig-
wam and Western Summit, is on an overlook 
above the city in the mountains to the east. 
In addition to a commanding view of North 
Adams and the panoramic landscape to the 
west, the property includes a gift shop, a 
house and six old guest cabins.

It is one of the pioneer businesses along the 
Mohawk Trail, having been 
founded 100 years ago when 
the route was fi rst designated 
as a scenic byway (see related 
story on this page).

In May, the 3.8-acre prop-
erty was sold to Roger and 
Colleen Hurst of New Ro-
chelle, N.Y. (under the hold-
ing company R&C Arrow-
head LLC). They purchased 
it for $275,000 from Red Te-
pee LLC, a real estate entity 
formed by Nancy Fitzpatrick, 
whose family owns the Red 
Lion Inn in Stockbridge and 
has management contracts 
with several other hospitality businesses in 
the region.

In late August, the Hursts reopened the gift 
shop, through a collaborative arrangement 
with North Adams businessman Keith Bona, 
who also operates The Emporium Antiques 
on Main Street downtown.

The Hursts have also acquired a food 
truck, which is parked on a section of the 
lot adjacent to the gift shop. Under the name 
Mountain Top Grill (and tag line “Food with 
a View”), they sell hot dogs, sandwiches and 
snacks to motorists passing by on the historic 
tourist route.

The businesses will operate through Octo-
ber when they will close for the season.

Second chance at ownership
The Hursts originally had put in a bid for 

the property in 2009, when it was up for 
sale by the Berkshire Natural Resources 
Council, which had acquired it through the 
purchase of a larger adjacent conservation 
property.

Colleen Hurst explained that she and her 
husband, who is semi-retired from managing 
a security company he owns, had originally 

wanted the house as a seasonal residence. 
She is retired from a job at the College of 
New Rochelle.

Hurst noted that she grew up in North 
Adams and Clarksburg, and still has family 
here. The couple has frequently visited the 
area over the years to see her relatives and 
friends.

“I had been wanting to buy a house 
around here for a long time, and we looked 
at some properties, but my husband wasn’t 
interested,” she said. “But when we learned 
that this property was available, I took him 
up here and he fell in love with the site and 
the view.”

Their initial bid was unsuccessful, and 
Nancy Fitzpatrick purchased the property 
with plans to renovate the cabins and estab-
lish a small hospitality business there. That 
plan included operational tie-ins with The 
Porches, an upscale inn in central North 
Adams that is managed by Fitzpatrick’s 
company (now known as Main Street Hos-
pitality Group). However, that project was 
stymied by physical issues with the site that 
made it unfeasible to restore the cabins for 
lodging purposes.

The Hursts subsequently 
contacted the owners, and let 
them know they were still in-
terested in the property. They 
negotiated a lease with an 
option to buy, and have lived 
part-time on the property on 

that basis for two years. The two parties 
agreed to a sale this year.

Hurst said they live in the North Adams 
house during the warmer months, and still 
have an apartment in New Rochelle. “We 

also want to travel, and perhaps spend time 
in Florida during the winter,” she noted.

Business opportunity
With the purchase, they also decided to 

use the property as a source of supplemental 
income.

“Cars are constantly pulling in here to 
look at the view,” Hurst said. “We fi gured 
it made sense to sell things to the people 
who stop.”

Bona is managing the 800-square-foot 

mohawk Trail marks centennial with fall events

‘Food With a vieW’

New owners reboot 
scenic tourist stop 
at western summit

Northern Berkshire native Colleen Hurst has returned to the region, where she and 
her husband Roger have purchased the gift shop and related property at the 

Western Summit along the Mohawk Trail (Route 2) in North Adams. The 
gift shop and a new food truck they have added will operate 

seasonally, but the panoramic views of the city and 
Taconic Range to the west (inset) are avail-

able year-round to any motorists who 
take a moment to stop and look.

Front pages

Site is located just off the Mohawk Trail (Route 2) along the east side of West 
Shaft Road. Plans available showing eight house lots…fi ve perked. Municipal 

water and sewer recently installed nearby. Estate owned…price to sell. $190,000.
For further information, contact Al Marden.

42-ACRE NORTH ADAMS DEVELOPMENT SITE
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shop which has been renamed the West Sum-
mit Merchant and carries a mix of items by 
local artisans, souve-
nirs and antiques.

“We’re also selling 
fudge there, which was 
one of the most popular items in the shop 
over the years,” noted Bona.

The shop has a staff of six people who 
primarily work part time. Some of them also 
work at The Emporium.

Bona said that mutual acquaintances 
introduced him to the Hursts, which led to 
the collaborative arrangement.

“I saw it as a good opportunity to reach the 
tourists who drive along the Mohawk Trail, 
which is a different market of customers 
than we get at The Emporium,” said Bona. 
“Also, because of the nature of it, this was 
something I could do that is not a high-risk 
investment.”

Bona noted that he also wants to add an 
information center to the site next year.

“Many of the people driving the trail are 
casual travelers and have no idea of what north-
ern Berkshires County has to offer,” he said. 
“A number of people have asked where the 
view they were looking at is, and I explain to 
them about North Adams and the Berkshires. 
I suggest that they stop there and visit. Next 
year, I’d like to add a section to the store with 
information that hopefully will convince more 
of them to explore the Berkshires.”

Colleen Hurst operates the bright red food 
truck as a separate venture from the gift shop. 
“Initially, I was doing it 13 hours a day, but 
I’ve reduced it since then,” she said.

Hurst said they expect to expand the busi-
ness in the future, although they don’t have 
any specifi c plans yet.

“We have some ideas, including fi xing up 
and renting out a few of the cabins,” she said. 
“Another possibility is to set up a small retail 
village in the cabins, with space for local arti-
sans and crafters. We haven’t decided yet.”

She noted that the uses are limited by the 
location and characteristics of the site, which 

is on a ledge. “The septic system only sup-
ports the house, the gift shop and three of the 

six cabins,” she said. 
“It would be diffi cult 
to expand that.”

In addition, it is only 
capable of being a seasonal operation in 
its present form. “The boiler sits on top of 
ledge, and the pipes are above ground, so the 
buildings can’t be used in winter because of 
freezing,” she explained.

Despite its limitations, Hurst said she 
and her husband enjoy the time they reside 
there. She added that the location has led 
to some unusual interactions at the popular 
stopping point.

“It feels like you’re living in midair,” she 
said. “One day I was having a conversation 
with a hang-glider [who was sailing by the 
overlook]. You don’t have experiences like 
that everywhere.”◆
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people on the move
Hillcrest Dental Care has hired dentist John 

Brazill, DMD, for the Pittsfi eld offi ce location. A 
Pittsfi eld native, Brazill graduated from Tufts Uni-
versity School of Dental Medicine and graduated 
in 1991, completed his General Practice Residency 
at Berkshire Medical Center in 1992, and also 
purchased a dental practice in Pittsfi eld in 1992. 
He is a member of the Berkshire District Dental 
Society and served as secretary and dental health 
spokesman, visiting area elementary schools to 
educate students regarding dental health.

Steven Weisz, a real 
estate professional and 
recent transplant from 
Manhattan, has joined 
William Pitt Sotheby’s 
International Realty and 
will be based in the fi rm’s 
Great Barrington broker-
age. Weisz brings 30 years 
of real estate industry ex-
perience to the team.

John Bortolotto , 
branch manager of the 
NBT Bank offi ce in Lenox, 
has been promoted to as-
sistant vice president, with 
responsibility for branch 
sales, customer service 
and operations. Bortolotto 
joined NBT Bank in 2011 
as branch manager of the 
Lee offi ce. When the bank 
opened an offi ce in Lenox 
offi ce in 2012, he accepted the position of manager 
of that offi ce. Previous positions include branch 
manager for Legacy Banks in Lee.

Arsema Abegaz has been hired by Berkshire 
United Way as the Pittsfi eld Prevention Partner-
ship (PPP) coordinator, a position that oversees 
youth substance use prevention efforts in the city. 
Abegaz, who graduated from Williams College 
with a degree in Economics in June, will lead the 
PPP coalition in their efforts to create an environ-
ment for positive youth development by reducing 
and preventing youth substance use.

Cathy Crosky recent-
ly attended the Advanced 
Facilitator Certifi cation 
Training at the Edward 
Lowe Foundation in Cas-
sapolis, Mich., where she 
was among a select group 
of 15 facilitators from 
around the globe. Crosky, 
a partner with Charter Oak 
Consulting Group Inc., 
has been a facilitator with 

Women Presidents’ Organization for eight years, 
conducting a roundtable in the Pioneer Valley 
for million-dollar-plus women-led companies. 
She also facilitates two roundtables for women 
business owners in Berkshire County.

Two staff members at Berkshire Healthcare 
have been awarded scholarships through the 
Massachusetts Senior Care Foundation. Cynthia 
Paterson, LPN, at Fairview Commons Nursing 
& Rehabilitation Center in Great Barrington, and 
Carrie Rosier, RN, at Mt. Greylock Extended 
Care in Pittsfi eld, both received scholarships to 
be used to further their professional development 
within the long-term care profession.

Kristine Hurley has been appointed managing 
director of Downtown Pittsfi eld Inc. (DPI). Hurley 
has worked with DPI since 2011, beginning as of-
fi ce manager with the downtown advocacy group. 
As managing director, Hurley will lead current 
DPI initiatives and will work with the board of 
directors on strategic planning to strengthen the 
downtown community of Pittsfi eld.

The MountainOne 
Financial board has ap-
pointed Robert Fraser 
as president and CEO of 
MountainOne Financial 
MHC, MountainOne Fi-
nancial Inc., and Moun-
tainOne Bank, effective 
Sept. 22. Fraser succeeds 
Thomas Leavitt, who has 
served as MountainOne’s 
CEO for two years and is 
returning to his home state 
of Vermont to lead North-
fi eld Savings Bank. Fraser 
joined the organization in 
2007 when South Coastal 
Bank, the bank for which 
he served as president and 
CEO, became affi liated 
with MountainOne under 
a common mutual holding 
company. Under Leavitt’s 
tenure, Fraser assumed 
the position of president and chief operating offi cer 
of MountainOne Bank. He is a veteran commercial 
banker with background in senior lending roles 
with U.S. Trust and Citizens Bank. In a related ac-
tion by the board, Steven Owens will be appointed 
MountainOne’s chief operating offi cer. Owens is 
currently serving as executive vice president, chief 
fi nancial offi cer and chief information offi cer. He 
has been with the company three years, having 
previously served as executive vice president 
and CFO for Fort Orange Financial Corp. and 
its subsidiary Capital Bank & Trust Company. 
Prior to that Owens was a senior manager in the 
fi nancial services practice of KPMG.

Adam Brassard has been appointed to the 
position of executive chef of The Williams Inn, 
with responsibility for all kitchen operations and 
menu development. Brassard’s appointment marks 
his return to The Williams Inn. In 2007, he began 
his professional culinary career there as sous 
chef. From there he joined The Red Lion Inn as 
sous chef under the leadership of Executive Chef 
Brian Alberg. Both properties are now operated 
by Main Street Hospitality Group.

Hillcrest Educational Centers Inc. (HEC) has 
appointed Diane Parks as director of education. 
Parks has been employed by HEC since 1992, 
during which she has held a variety positions 
including teaching and administration. In her new 
role, Parks is responsible for ensuring regulatory 
compliance with the Massachusetts Department 
of Education, supervision of faculty members, 
and leadership and guidance in the provision of 
instructional programming.

Trish Petricca has 
joined Wheeler & Taylor 
Real Estate as a sales as-
sociate. Originally from 
Lenox and now living in 
Pittsfi eld, Petricca served 
as a staff accountant at 
Berkshire Healthcare 
Systems for 15 years 
prior to joining Wheeler 
& Taylor. She will work 
from the company’s 

Stockbridge and Dalton offi ces.◆
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BerkShares Business of the Month

more stories like this one at www.berkshares.org

I T WAS OUR ‘BOTTLE-OF-WINE IDEA,’” says April Burch, owner, with her husband Dan Alden, 
of Great Barrington Bra & Girl, whose name is a cheeky play on ‘Bar & Grill.’ “When I 
came home from a particularly rough day at work Dan would ask me ‘ok, what would you 

like to do in an ideal world?’ And I always thought it would be neat to have a cute little lingerie 
and bra shop where women could come and we could help them embrace their bodies and be 
happy. So that’s sort of how Bra & Girl was born.” 

�e funny thing is, Burch says, what she always pictured as a “sexy little lingerie shop” turned 
out to be something much more practical.  “It turns out that it’s really become a reference 
store, by which I mean that we’re not necessarily a fashion-driven store, but we carry all of the 
great basics. We carry the very best selection for our clientele and we can �t almost any woman 
who walks into the store. We have something for every woman, whether she’s a yoga teacher, a 
gardener, or a banker.” 

Yes, Burch says, the competition for a 
store like hers is “massive, and it’s real.”  
But, she says, competition makes you 
better. “You basically have to out-hustle 
the web experience. Yes, we have an on-
line store. But I think that at the end 
of the day people come to Bra & Girl 
because they can have help. We are re-
ally the only place within two hundred 
miles where you can get the kind of ser-
vice that we o�er, and the kind of prod-
uct that we provide. I think that’s what 
brings them back time after time.”

�ough there are many fan-favorites 
that Bra & Girl will carry until the day 
the manufacturer stops making them, 
there are also new products and colors 
coming in each season.  Burch is es-
pecially excited about some fall colors 
that are in, and about a more “indie 
line” that just came to the store, named 

Claudette. “We really do our research.  If we’re going to bring in a new style like Claudette we 
make sure that it’s a really fantastic �t, that the quality of fabrication is high, the price-point isn’t 
too high, and that the value for our customers is there.”

“We wanted to participate in BerkShares because we believe in supporting the local economy.  
We are a locally owned and operated business that depends on our local ladies and gentlemen 
to shop throughout the year, and this is our way of giving back.  We like being part of some-
thing that’s really unique and something that really stimulates the economic cycle in Berkshire 
County.”  Of course, it helps that some of their favorite Berkshire establishments, Casablanca, 
�e Bistro Box, and Fuel, also accept BerkShares.

Just this summer—�ve years since the bottle-of-wine idea took shape—Bra & Girl moved from 
its �rst home on Railroad Street to 306 Main Street, right next to T.P. Saddle Blanket. With a 
little perspective and a little success, Burch can now survey the �eld and give some advice.  To 
potential entrepreneurs she says, “�nd your niche and don’t be afraid to reach out to someone 
who is doing something similar to you. For example, we reached out to our friend Tony Cho-
jnowski, who has been very successful in Lenox, to help us with our business plan. I think that 
most people in the Berkshires would help someone just starting out.”

Great Barrington Bra & Girl
306 Main Street, Great Barrington MA (413) 528-6069

I have helped almost 100 local 

business owners save more 

than $150,000 on credit card 

fees for the fi rst year of 

processing with me.

– Don Raiche

Don Raiche • 413-637-2100
www.BerkshiremerchantServices.com

MeMBer of the BerKshire ChaMBer of CoMMerCe
MeMBer of the soUthern BerKshire ChaMBer of CoMMerCe

MeMBer of the Canaan ChaMBer of CoMMerCe 

there is a 95% chance that your 
credit card machine is stealing 
profits from you…and that i 
can save you money like i have 
done for other area merchants.

BerKShire MerChANt 
SerViCeS

MAYNARD LANDSCAPE
320 SUMMER STREET • LANESBORO

FREE QUOTE ON NEW & EXISTING
SNOW PLOWING & SANDING ACCOUNTS

www.maynardlandscapes.com • email: maynardland2@verizon.net

413-499-4545

• COMMERCIAL & RESIDENTIAL

• 30+ YEARS EXPERIENCE

• FULLY INSURED

CALL US NOW!
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New chamber head brings 
youthful perspective to job

By John Townes
Among his other qualifi cations, Jonathan 

Butler, the new of president and CEO of the 
Berkshire Chamber of Commerce, has the 
perspective of a member of one of the key 
demographic groups that is considered vital 
to regional revitalization efforts.

One goal of economic development is to 
provide more opportunities for young pro-
fessionals to live here and earn a livelihood. 
In addition to attracting new residents from 
outside of the county, it is a priority to retain 
more young people who grew up here.

A Berkshire County native who moved 
away to attend college and pursue a career, 
Butler, 32, said returning to the Berkshires 
had been one of his goals.

“I love it here, and always wanted to come 
back,” said Butler, who grew up in Cheshire. 
“I’m very active in the outdoors and I practi-
cally lived on [Mount] Greylock when I was 
a kid. I fi gured that I’d return at some point, 
but I thought it would have to be later in life. 
I was fortunate to have a chance to move 
back a lot sooner than that.”

Butler earned a bachelor’s degree in history 
at Franklin Pierce College in New Hampshire. 
He then moved to Boston, and worked for 
state Sen. Ben Downing.

“I was a Berkshire County kid living in 
Boston, and I reached out to him, and got a 
job on his staff,” he recalled.

An opportunity to return to Berkshire 
County arose when he learned of an open-
ing for the position of town administrator in 
Adams. He applied and was hired, and held 
that position for fi ve-and-a-half years.

In that role, he worked with the local 
community to establish an economic vision 
for Adams, to develop initiatives to rebrand 
the town as a recreational destination in the 
county, and to revitalize its downtown.

He subsequently applied for the chamber 

position previously held by former president 
and CEO Michael Supranowicz, who earlier 
this year joined Hillcrest Education Centers 
Inc. as director of business development.

Butler, who is a candidate for a joint mas-
ter’s degree in political science and public 
administration from Suffolk University, 
said the chamber job 
was attractive because 
it was an opportunity 
to apply his interest in 
community develop-
ment and public policy 
on a regional level.

“It has been very 
professionally fulfi lling for me to do the 
work we’ve done in Adams,” said Butler, 
who lives in Adams with his wife Michele, an 
attorney at Cain, Hibbard and Meyers. “This 
is a chance to apply what I’ve learned on a 
local scale on a regional level, to contribute 
to the development of the Berkshires.”

 Butler will be responsible for day-to-day 
operations and long-term planning of the 
Berkshire Chamber, which has a member-
ship of some 1,000-plus local businesses 
and organizations. He will maintain strong 
working relationships with community mem-
bers, including business owners, city and 

government offi cials, 
public organizations, 
and other regional 
chambers.

Butler, who started 
in the chamber posi-
tion on Sept. 2, said his 
fi rst priority is to orient 

himself to his new role.
“For the next six months, I’m going to 

be doing a lot of listening and learning,” 
he said.

In a larger sense, Butler said he and the 
chamber have several current priorities re-
lated to the organization’s strategic plan.

“One of the things I’ll be focusing on is 
member services,” he said. “We want to 
enhance the services to provide increased 
value for membership in the chamber.”

Another priority is to foster regional 
collaboration, including activities of the 
1Berkshire organization, which an eco-
nomic development entity comprised of the 
chamber, the Berkshire Visitors Bureau and 
Berkshire Creative.

“I’ll be working closely with the other 
leaders to further the continuing evolution 
of 1Berkshire, so the three organizations are 
working in tandem,” he said.

Butler said another goal is to increase 
the coordination and relationships between 
the Berkshire Chamber of Commerce and 
the other locally oriented chambers in the 
county.

“It’s important for the Berkshire Chamber 
to develop a specifi c role with the other local 
chambers, so that we can all add our own 
level of value,” he said.

Butler serves on several local boards, 
including the Berkshire Visitors Bureau, 
ProAdams, Adams-Cheshire School Build-
ing Committee, and the Berkshire Transporta-
tion Advisory Committee. 

In terms of the region’s ongoing devel-
opment and related efforts to attract and 
retain a younger workforce, Butler believes 
Berkshire County has made significant 
progress already.

“As someone who grew up here, I believe 
Berkshire County is in a much better position 
than it was when I was in high school in the 
1990s,” he said. “We have a better idea of 
who we are, and have identifi ed the creative 
economy and visitor economy as areas for 
growth. The redevelopment of downtown 
centers in Great Barrington and Pittsfi eld 
and North Adams are helping to make this 
a more viable place to live and work. We 
need to continue to build on these and other 
initiatives. That’s how we’re going to keep 
young people here and attract new residents 
and businesses.”◆

news & notes from the region

After fi ve years as town administrator in Adams, Jonathan Butler has stepped up to take on economic 
development issues on a regional level as president and CEO of the Berkshire Chamber of Commerce.

“This is a chance to apply 
what I’ve learned on a local 
scale on a regional level, to 

contribute to the development 
of the Berkshires.”
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a recognized expert in etiquette. After com-
pleting the instructor’s training, Massey 
received certifi cation to teach etiquette using 
the school’s techniques.

Massey said she will be basing her courses 
on curricula developed by the American 
School of Protocol, although she also has the 
fl exibility to customize programs.

The Berkshire School of Etiquette origi-
nated when Massey was searching for a new 
professional direction for herself.

Massey is originally from Connecticut. 
She and her husband, Greg, previously lived 
in New York, and had a second home in the 
southern Berkshires for many years. In 2009 
they moved here full time.

Her professional background includes 
executive positions for nonprofi t education 
and arts organizations. She also worked in 
real estate sales.

“I was looking for a career change,” she 
said. “I wanted to do something new that 
would be meaningful and helpful to individu-
als and organizations. I did a lot of research 
looking for ideas, and I discovered Peggy 
Newfi eld’s school. I realized that was what 
I had been looking for, and that the time is 
ripe for this.”

Massey explained that instruction in eti-
quette appealed to her for two basic reasons. 
She said she has had a longtime interest in 
activities that empower people and help to 
build self-esteem and confi dence.

Need for civility
She also believes that the principles of 

civility and mutual respect that are the basis 
of etiquette are especially needed today.

“There’s a perception in America that 
people are rude and getting ruder,” she 
said. “It does seem that basic values like 
common courtesy and respect for other 

people have been on the decline. We live 
in a culture where the behavior you see on 
reality TV shows is a big infl uence. We stare 
at our smartphones instead of engaging with 
people around us. And we see it in problems 
like bullying in schools.”

She believes this is a result of many fac-
tors, including a lack of time and attention 
by parents. “When you have both parents 
working, the kids are often left on their own 
with no one available to teach them life skills 
and values,” she said.

At the same time, however, Massey noted 
that there has been a renewed interest in eti-
quette nationally, as people are rediscovering 
the importance of civility.

“There’s a reason that Emily Post was one 
of the most admired people of her day,” she 
said. “Her real interest was in how people 
relate to each other, and ways we can treat 
each other with respect. People are rediscov-
ering the value of these principles.”

This has led to the emergence of a new 
generation of etiquette instruction.

“What I’m doing with this school is new 
to Berkshire County, but it’s not unique,” 
she said. “Etiquette schools are becoming 
more popular in many parts of the country. 
I’m just bringing it here.”

While it is based on traditional principles 
and procedures, Massey emphasized that 
contemporary instruction is not the stuffy, 
white-gloves environment that people may 
associate with etiquette.

“Today’s etiquette training is simply 
putting a modern twist on the principles of 
Emily Post, and teaching them in ways that 
are fun and engaging,” she said.

Massey emphasized that etiquette training 
is relevant to people of all income levels.

One of her goals is to make her programs 
accessible and affordable. She said she has 
tried to keep the prices of her programs as 
moderate as possible. For example, a one-hour 
preschool class is $15, which includes a light 
snack. A six-session course for young people 
is $195. Adult programs start at $95.

sKills & training
school of Etiquette
continued from page 1
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In addition, Massey has been discussing 
with schools and community organizations 
ways to offer etiquette training to a wide 
spectrum of young people through grants or 
other arrangements for on-site programs.

“There has been a lot of interest in that, and 
organizations have been reaching out to me,” 
she said. “Schools and youth organizations 
are looking for ways to teach life skills and 
character-building activities. Etiquette is on 
the radar as part of that.”

Massey is placing an emphasis on pro-
grams for young people, with courses for pre-
school through high school. “It’s particularly 
important to reach kids at an early age, and 
help them to develop 
these life skills and 
values,” she said.

She also works with 
adults. In addition pro-
viding to individual adult instruction, she 
leads programs in corporate etiquette that 
businesses and other employers can offer 
to their staff.

“It is one way to encourage civility in the 
workplace,” she said. “It’s also a competitive 
advantage to have a staff that is prepared for 
sales meetings and other events.”

She plans to expand the scope of her 
courses over time.

Massey is currently the only staff member 
at the Berkshire School of Etiquette. She 
noted that she may add other instructors as 
the business grows. “I can hire assistants, but 
anyone who would be teaching will have to 
attend the American School of Protocol and 
earn a certifi cation,” she said.

Making etiquette entertaining
Berkshire School of Etiquette (845-325-

2247 and www.berkshireschoolofetiquette.
com) offers its instruction in several dif-
ferent formats, including series of classes, 
one or two-session workshops, and private 
individual or small-group sessions.

She presents these programs in her Lenox 
offi ce, which has a large space set up for 

classes. She will also offer on-site programs 
in schools, businesses and other locations.

Many of Massey’s programs center on 
meals. “We use dining as a framework, 
because food is engaging,” she said. “Pre-
paring and enjoying a meal together brings 
together so many different elements and 
interactions.”

For example, her basic etiquette course 
for children in grades 1 to 5 includes six 
sessions based around dining that includes a 
“pizza night” and culminates in a fi ve-course 
restaurant meal.

During the sessions, children learn specifi c 
etiquette skills. In addition to the process of 

preparing for a meal 
and proper table man-
ners, the sessions also 
include activities that 
teach basic social skills 

such as how to make introductions, engage 
in polite conversation, write thank-you notes 
and handle other interactions.

“We make it fun,” said Massey. “For ex-
ample, each session has a different theme and 
table design, such as the ocean, the circus or 
perhaps a different country. One of the things 
we do is have the kids guess what the theme 
is by what’s on the table, which helps them 
to notice their surroundings.”

Massey also offers adult counterparts to 
this, such as Diva, Dining & Decorum for 
women, a two-session workshop that com-
bines socializing and etiquette instruction.

In another program for small private 
groups, Massey will serve a meal at the home 
of a participant and their guests and offer 
etiquette lessons during the festivities.

There are also courses for specifi c pur-
poses, such as preparing young people for the 
protocols of job hunting and interviewing.

“Ultimately, etiquette is a set of principles 
that are based on mutual respect,” Massey 
said. “It also guides you toward a level of 
comfort in new situations, so that you can 
relax and concentrate on what’s really im-
portant in the moment.”◆

“Ultimately, etiquette is a 
set of principles that are 

based on mutual respect.”
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unemployed. There are people who do not 
have coverage because they don’t qualify 
for subsidized coverage but cannot afford 
private market insurance.

There are also those exempted from the 
state and federal healthcare mandates due to 
income and other circumstances.

In another category are people who are 
temporarily without coverage because of a 
change in their employment, or who are wait-
ing for coverage applications to be processed, 
or are in transition for other reasons. “They 
may have had coverage but lost it, or they 
are between different insurance programs, 
and their new coverage hasn’t started yet,” 
Peisner said.

It also includes uninsured people who 
have moved to Massachusetts from other 
states.

Another segment of the population with-
out coverage is the increasing population of 
immigrants from other countries who move 
to the area, including those who are here 
legally but have not yet obtained insurance, 
or those who are undocumented and are not 
here legally.

VIM (413-528-4014 or vimberkshires.
org) operates from its offi ces and clinic at 
777 Main St., Suite 4 in Great Barrington. 
It includes three exam rooms and two dental 
rooms.

Volunteer driven
As its name implies, VIM is based on 

the concept of volunteerism. Practicing or 
retired medical professionals provide totally 
free care for those who meet its eligibility 
requirements.

The organization serves patients through-
out Berkshire County and in adjacent com-
munities in New York and Connecticut.

health & fitness

Arthur Peisner, chairman of the board of trustees for Volunteers in Medicine Berkshires, says the organiza-
tion’s mission remains vital despite implementation of state and federal health insurance initiatives.

VIM’s services include primary care, op-
tometry, mental health and dental services, 
acupuncture and nutritional counseling.

These are provided by approximately 40 
clinical volunteers, including physicians, 
nurses, dentists, optometrists, medical as-
sistants, mental health counsellors and other 
healthcare professionals. Other volunteers 
provide various nonmedical support services, 
such as offi ce help and business expertise.

In addition, VIM has arrangements with as 
many as 50 other outside providers for more 
specialized care on a referral basis.

VIM also has a partnership with Berkshire 
Health Systems (BHS), which provides it 
with eligibility screening and processing 
services. BHS also provides access to di-
agnostic tests and other medical services. It 
also has affi liations with other social service 
and medical organizations, including Com-
munity Health Programs, among others.

The organization does have a paid staff 
of six full-time equivalents, including a 
nurse practitioner, clinical care and dental 
coordinators, and an offi ce manager.

Peisner said the volunteers work on dif-
ferent levels. Some provide assistance on a 
very part-time or occasional basis and others 
work on a more frequent basis. The volunteers 
include currently practicing professionals, as 
well as those who have retired.

“The degree of participation among 
volunteers varies,” said Peisner, who is 
retired from a business career and fi lls his 
role at VIM as a volunteer. “Some do a 
half-day a month, and others come in more 
regularly on a weekly 
basis. Physicians also 
provide care through 
their own practices 
when appropriate.”

The basic criteria 
for eligibility for care 
are that a person lives 
in Berkshire County or 
adjacent areas, is between age 19 and 64, is 
without insurance, and has an annual income 
of less than 300 percent of the federal poverty 
level (i.e., under $35,000 for one person, or 
$70,000 for a family of four).

In some instances, patients who have some 
insurance but are not covered for specifi c needs 
may also be eligible for VIM’s services.

All contacts, including intake and treat-
ment, are conducted on a confi dential basis, 
and patient information is not shared. While 
patients can request and receive assistance 
in fi nding and applying for coverage, that is 
not required.

Patients are treated on a variety of levels, 
said Peisner. “Some patients come in once 
for a specifi c illness or treatment,” he noted, 
“while for others we are their primary medical 
‘home’ and a source of regular care.”

On average, VIM serves an between 650 
and 700 unique patients a year, with a total 
number of visits between 2,500 and 3,000.

Peisner noted that there is a particularly 
strong demand for dental services. “There 
is a real need for that, because many people 
lack dental insurance,” he said.

Peisner said they make an effort to treat 
all patients who come to VIM and who meet 
the basic criteria.

“We try not to turn anyone away, but our 
ability depends on the resources available at 

any given time,” he said. “We have to priori-
tize, and a person with a non-acute condition 
may have to wait for three to six weeks for 
an appointment. But we try to make sure that 
everyone who qualifi es receives care.”

Peisner noted that the ability to meet 
demand for services is infl uenced by the 
fl uctuating – and, to a certain degree, unpre-
dictable – level of volunteer commitment at 
the organization.

“Our capacity rises or falls based on the 
number of volunteers we have at any given 
time,” he said. “Little changes make a big 
difference. Adding one volunteer who puts 
in four hours a week, for example, increases 
our capacity substantially.”

VIM has an annual budget of $550,000. 
Peisner said it receives about 15 percent of 
that through foundation grants, and the rest 
is covered by private donations from indi-
viduals and businesses, and proceeds from 
benefi t events.

For example, the organization recently 
marked its 10th anniversary at its annual 
fund-raiser at Butternut ski area in Great Bar-
rington on Aug. 21. The gala event featured 
a carnival theme with dinner, entertainment 
and dancing and an auction.

In-kind donations of supplies and equip-
ment, as well as the volunteer services, 
also offset the cost signifi cantly, according 
to Peisner. He noted, for example, that the 
cumulative value of contributed clinical 
services recently surpassed $3 million, at a 
current rate of about $400,000 per year.

Followed national model
VIM Berkshires was started as a result 

of conversations in 2003 among several 
friends who were second-home owners 

and had moved to the 
Berkshires.

“They started dis-
cussing healthcare in 
the Berkshires, and 
decided there was a 
need for this type of 
service,” said Peisner, 
who has been involved 

in the organization since its early days. “They 
started talking to medical professionals and 
recruited others in the community, and it 
grew from that.”

In looking for a model, they discovered 
Volunteers in Medicine, a national organiza-
tion that was founded in South Carolina and 
is dedicated to promoting the formation of 
free community medical clinics. Once the 
organizing effort was underway, the VIM 
Berkshires clinic was established quickly, 
and it began to serve patients in 2004.

As with other affi liates of VIM, the local 
organization is completely independent. 
“The purpose of the national organization 
is primarily to provide expertise and sup-
port for local efforts to open free clinics,” 
said Peisner, who estimated that there are 
approximately 100 clinics based on the VIM 
model nationally. “But otherwise, they all 
operate on their own.”

Looking ahead, Peisner said VIM is cur-
rently developing a new strategic plan. Among 
the possibilities are a satellite clinic in Pitts-
fi eld, although he emphasized that specifi c 
plans have yet to be developed.

“Overall, I don’t expect to see any major 
changes for the organization,” he said. “There 
continues to be as much of a need for a free 
medical clinic as ever, and we’ll be around 
to meet that need.”◆

“The pool of people in the 
category of uninsured or 

underinsured may be smaller, 
but there is still a gap, and 

that is not likely to change in 
the foreseeable future.”

Volunteers in medicine
continued from page 1
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By John Townes
Jennifer Glockner, the new director of 

the Office of Cultural Development for the 
City of Pittsfield, said her primary priority 
is to build on the creative momentum that 
has been generated in the community over 
the past 10 years.

Glockner moved to Pittsfield in 2003, 
when the goal of making Pittsfield a regional 
center of cultural activity still seemed like a 
distant pipe dream.

In the decade since then, the city has 
made significant progress in that direction, 
with the addition of venues such as the Bar-
rington Stage Company, Colonial Theatre, 
Beacon Cinema, Whitney Center for the 
Arts, and other new outlets for the visual 
arts. These, along with other developments, 
have collectively led to an increasingly full 
schedule of cultural and community activities 
throughout the year.

There has also been an increase in restau-
rants, shops and other businesses that draw 
people to downtown Pittsfield.

“When I first moved here, there was not 

a lot happening,” said Glockner, who grew 
up in Michigan and also lived in Colorado 
and New York state. “It’s been great to see it 
evolve since then. My basic goal is to keep 
that momentum moving forward.”

Glockner was hired and started in the 
position in early June. She succeeded former 
director Megan Whilden, who resigned this 
spring, after 10 years in the position, to 
take a job as director of the Osher Lifetime 
Learning Institute at Berkshire Community 
College (June 2014 BT&C).

Glockner has had to hit the ground run-
ning, as she started her job at the beginning 
of the busy summer season.

“We’re rocking and rolling this summer,” 
she said. “There’s so much going on in Pitts-
field that is keeping us busy. That’s what I’ve 
been concentrating on initially.”

She noted that there have been several 
new programs this summer, including the 
Berkshire Fringe performance festival in 
August at Shire City Sanctuary, and the first 
Pittsfield Shakespeare in the Park produc-
tion (held July 17-27 at Springside Park). 
Her office has also been involved in Art + 
Industry, a themed cultural initiative that is 
a collaboration between the city and other 
organizations.

Glockner’s role as director of the cultural 
office is multifaceted, with responsibility for 

cultivating and supporting the growth of the 
cultural sector, as part of overall community 
revitalization and economic development. It 
involves working with other organizations, 
the business community and the public.

The office organizes events such as 3rd 
Thursdays, the popular monthly downtown 
street festival. It is also responsible for pro-
moting the city and building tourism. Another 
responsibility is seeking grants and other 
support for cultural initiatives.

The cultural development office is based at, 
and provides manage-
ment for, the Lichten-
stein Center for the Arts 
at 28 Renne Ave.

While Glockner is 
new to her present position, she is already 
experienced in the workings of the Office of 
Cultural Development. Since 2012, she was 
the city’s Tourism Coordinator, a part-time 
position that is part of the Office of Cultural 
Development. In that position, she worked 
on initiatives to promote and foster tourism 
in the city.

Glockner said one reason she decided to 
apply for the position as director was because 
her twin six-year old sons, Sam and Ben, are 
starting school in September.

“I had been working part time to be able 
to spend time at home with them,” she said. 
“But they’ll be in school, so making the move 
to this full-time job made sense.”

Whilden, who had been in the position 
since January 2005, is widely credited as 
being one of the major catalysts for the city’s 
progress in terms of creative and community 
development. “I know I’ve got big shoes to 
fill,” said Glockner. “But everyone has been 
very supportive.”

She added that her experience of working 
closely with Whilden has given her a head 
start in the position.

“Megan has been a great mentor, and 
I learned a lot from her,” said Glockner. 
“Also, she didn’t move to Timbuktu. She’s 
still right down the road, and has been very 
helpful during the transition.”

Glockner lives in Pittsfield with her two 
sons and her husband, Ted, who works at 
Berkshire Life Insurance Company.

Building on creative 
momentum is goal of 
city’s new director of 
cultural development

Her background is in communications 
and marketing, with professional experi-
ence in broadcast, print and social media 
and press relations. Her career began in 
television, writing and producing newscasts 
at TV stations in Michigan, Colorado, and 
upstate New York.

After moving to the Berkshires, she was the 
public relations director at Winstanley Part-
ners, a marketing and public relations firm 
in Lenox. Glockner has also worked as the 
member relations manager at the Berkshire 
Chamber of Commerce, and in newspaper 
advertising sales at the Berkshire eagle.

She has been actively involved in com-
munity organizations including the Junior 
League of Berkshire County, the Berkshire 
Leadership Program Steering Committee, the 
Massachusetts Audubon Berkshire Wildlife 
Sanctuaries Committee and the Ad Club of 
Western Massachusetts.

“I’m also a huge appreciator and supporter 
of the arts, and my husband and I attend many 
events and venues,” she said.

Among the initiatives that will be a focus 
for her office as the summer activity begins 
to cool down is a new project funded by a 
$75,000 two-year matching grant from the 
National Endowment for the Arts.

The project, which is called “In Motion: 
Pittsfield” is being co-organized by the city in 
collaboration with the Word X Word poetry 
festival, the Berkshire Historical Society 
and others.

Its purpose is to foster an appreciation of 
local literary history, contemporary writing 
and reading. It also is intended to capture 
local architecture and the sense of place as 
it relates to writing.

It will feature five “pop-up” writers’ stu-
dios that will be designed by Tessa Kelly, 

an architect who grew 
up in Pittsfield and 
currently lives in Con-
necticut.

Each studio will be 
based on the theme of a historically important 
writer who at one time lived and/or worked 
in Pittsfield, including Herman Melville, 
Nathaniel Hawthorne, Henry David Thoreau, 
Henry Wadsworth Longfellow and Oliver 
Wendell Holmes.

The project will also include a writers’ 
residency program. The participants, who 
will receive stipends, will write and give 
presentations and lead related activities at 
the studios.

“The grant is new, and we’re just starting 
in the early planning stages,” said Glockner. 
“There will be a lot of specifics to figure out, 
including the activities, and what the studios 
will be like physically and where they will 
be located.”

Another project is to help the organiz-
ers of Pittsfield Shakespeare in the Park 
develop a base to enable it to become an 
annual event.

“There has also been a lot of conversation 
on public murals, and we’ll be looking into 
that,” said Glockner.

In a broad sense, Glockner said she sees 
one of her basic roles as bringing together the 
city government, residents, organizations and 
businesses to share ideas and resources.

“I’m all about collaborating and brain-
storming together,” she said. “Our office 
has an open door, and we want to hear from 
anyone who has ideas.”

Glockner can be reached at 413-499-9348 or 
by email at jglockner@pittsfieldch.com.◆

Jennifer Glockner is now heading Pittsfield’s Office of Cultural Development, where she is tasked with con-
tinuing the progress the city has made toward its goal of becoming a regional center of cultural activity.
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“Our office has an open door, 
and we want to hear from 
anyone who has ideas.”
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Rudd Art museum
continued from page 1

highlighting the work of artists from 
Berkshire County and adjacent regions.

“Like other museums, we have both a 
permanent collection and changing exhibits,” 
Rudd said. “The permanent collection will 
be my own work. In the changing exhibits, 
we’ll only feature artists from this region, to 
showcase the talent we have in this area.”

The interior of the three-story, 20,000-
square-foot building has been extensively 
renovated in some sections, while other as-
pects of the former church have been retained 
and integrated into the exhibit space.

Rudd’s collection of work takes up the 
lower level of the building, in displays that 
are arranged along both chronological and 
contextual lines.

The upper floors of the building have been 
earmarked for the exhibits featuring other 
artists. The configuration of these spaces 
is designed for flexibility in how shows are 
staged and arranged.

After a preview in June, RAM officially 
opened in early July. It is seasonal, and will 
operate into mid or late October.

Rudd noted that the building is too ex-
pensive to heat and staff during the winter, 
when potential visitorship is much lower. 
“We’ll remain open for the season until the 
temperatures get low enough that we have 
to turn the heat on, and then we’ll close until 
spring,” he said.

(Autumn hours for the museum are Sat-
urday and Sunday from noon to 5 p.m. For 
information, call 413-664-9550 or go to 
Facebook page Rudd Art Museum.)

Although it is seasonal, the museum is 
envisioned as a permanent and prominent 
fixture in downtown North Adams. “This is 
a long-term project, and we have a 100-year 
plan for moving forward,” said Rudd.

RAM operates under the auspices of the 
Barbara and Eric Rudd Foundation, a 501c3 
nonprofit corporation. The museum is funded 
through grants and contributions. Admission 
to the museum is free, although visitor dona-
tions are accepted.

“We operate on a very tight budget,” said 
Rudd. “Fortunately, being in North Adams, 
we can keep our expenses low.”

The museum has a director, Keith Shaw, 
who serves as curator of the exhibitions. He, 
Rudd and the museum’s board of directors 
develop RAM’s policies and oversee its 
operations.

Shaw, who has a Ph.D. in art history, moved 
to Berkshire County 13 years ago, and teaches 
at Berkshire Community College. He is a 
former art critic for the Berkshire eagle, and 
is also a writer for Artscope magazine.

“As an art critic, and because of my 
personal interest, I’m very familiar with the 

regional arts scene, and I know a lot of the 
artists here,” Shaw said. “When I left the 
eagle, Eric asked me to do this.”

Showcasing regional talent
Shaw believes RAM fills an important 

– but previously neglected – niche in the 
Berkshires.

“Berkshire County and the surrounding 
area has produced and attracted an impres-
sive number of artists with stellar talent,” 
he said. “However, this jewel remains an 
underpublicized aspect of our cultural crown. 
For some reason, other museums here do not 
feature regional artists, and there has not 
been a central venue to showcase their work 
on a regular basis. RAM fills that void. We 
invite regional artists in, to become part of 
the region’s attractions.”

With the presence of the Massachusetts 
Museum of Contemporary Art (MASS 
MoCA) and a vibrant community of artists 
and galleries, North Adams has become a focal 
point for artistic activity in recent years.

continued on next page

Keith Shaw (left), the museum’s director, and Eric Rudd are using the upper two floors of the former church for changing exhibits featuring work from some of 
the region’s leading artists. Their recently completed inaugural show, “Figuring In,” included works by 14 artists from the Berkshires and southern Vermont.
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arts & culture
continued from previous page

Shaw and Rudd said that one of the pri-
mary goals of RAM is to attract the people 
who come the area to visit institutions such 
as MASS MoCA and the neighboring Clark 
Art Institute in Williamstown, and expose 
them to artists from this region.

For example, RAM’s inaugural show, 
“Figuring In,” featured depictions of the 
human form by artists throughout Berkshire 
County, including Paul Chojnowski 
(Cheshire), Kris Galli (Lenox), Lisa Grif-
fith (Pittsfield), Meryl Joseph (Great Bar-
rington), Casey Krawczyk (South Lee), Leo 
Mazzeo (Pittsfield), Julia Morgan-Leamon 
(Williamstown), Viola Moriarty (Benning-
ton, Vt.), William Oberst (North Adams), 
Doug Paisley (Williamstown), Michael 
Rousseau (Pittsfield), Joel Rudnick (Wil-
liamstown), Brent Whitney (Cheshire), and 
David Zaig (North Adams).

Their work was displayed in a variety of 
different spaces and arrangements on the 
museum’s two upper levels – from large 
diagonal panels bisecting some of the bigger 
rooms, to clusters of works in small alcoves 
scattered throughout the building.

RAM does not sell the artwork on display. 
Instead, contact information is provided 
about the artists who participate in exhibits 
there. Interested parties can then initiate 
discussions with artists about their works.

Shaw noted that RAM is applying museum 
standards in their selection of artists, and 
themes of shows.

“We’re focusing on professional artists 
who are worth seeing,” said Shaw. “We’re 
not just showing Sunday painters. These are 
serious, accomplished artists.”

As a reflection of the high caliber of work, 
the inaugural show was limited in duration 

to the three-month term of a fine art insur-
ance policy that was taken out to cover the 
museum’s first season of operation. Rudd and 
Shaw explained that several of the artists in 
“Figuring In” required such a policy to be in 
place, thus prompting that specific exhibit to 
come down in mid-September.

Long involvement in city
Rudd and his wife Barbara moved to 

North Adams from Washington, D.C., in 
the late 1980s.

As an artist, Rudd has worked in a variety 
of media since the 1960s. He has a particular 
interest in high-tech industrial polycarbon-
ates, and the use of robotic technology. His 
creations includes large-scale, elaborate, 
mixed-media installations and other art 
forms. His work has been shown internation-
ally and is included in 
numerous private and 
public collections.

In addition to mak-
ing North Adams a 
home base for his ar-
tistic endeavors, Rudd 
has long been active in 
community revitalization efforts, particularly 
those related to the creative economy.

In 1990, Rudd founded the Contemporary 
Artists Center (CAC) in the Beaver Mill in 
North Adams. Its purpose was to provide an 
environment where artists could participate 
in residencies and focus on exploring their 
work.

He served as its pro-bono director for 10 
years before turning it over to others in 2006. 

In a controversial move, the organization 
subsequently relocated to Troy, N.Y.

Rudd has also established temporary 
venues to house and display his own work, 
including the Dark Ride, a mixed-media in-
stallation he set up in the Beaver Mill complex 
in 1996. More recently, he created the Chapel 

for Humanity, a large-
scale environmental 
sculptural installation 
in another nearby for-
mer church.

He has also under-
taken several residen-
tial development proj-

ects, such as the conversion of the Eclipse 
Mill on Union Street (Route 2) into housing 
and studios oriented to artists. He also pur-
chased the Flatiron building on Eagle Street 
downtown for residential and retail space. 
And, currently, he is completing work on 
a seven-unit condominium project on the 
western edge of downtown (see story on 
opposite page).

Rudd described RAM as a culmination of 
his creative and community projects.

He said the First United Methodist church 
building had been on the market for a while, 
and he was able to purchase it at an affordable 
price of $125,000 in September 2012.

“I’d long been looking for someplace to 
house and display my art on a permanent 
basis,” he said. “This is a perfect site for 
that.”

Rudd said he drew on his previous projects 
in setting up the museum as an organization. 
“This has been 15 years in the planning,” he 
said. “I learned from my previous experi-
ences such as the CAC what to do – and what 
mistakes to avoid – to create a sustainable 
cultural institution.”

Although the “Figuring In” exhibit has 
come down, and the museum is nearing the 
end of its first season of operation, Rudd and 
Shaw noted that RAM still has plenty to offer 
early autumn visitors.

In addition to Rudd’s permanent collec-
tion, there will be a handful of new exhibits 
on the upper floors. Among these is “A 
Blueprint for Preservation,” a display of 
original architectural blueprints dating back 
to the church’s construction in 1929.

Two smaller shows also on display are an 
architectonic installation by Peter Dudek, 
and architectural models of Berkshire build-
ings by Bill Sweet.

And, as a teaser for what’s to come when 
the museum reopens in spring 2015, Rudd 
said he plans to hold a sneak preview of what 
he referred to as his “iceberg installation” 
– an ambitious project under construction 
in the former sanctuary that will integrate 
some of Rudd’s existing polycarbonate 
statues and robotic works within a new 
contextual setting.

“It’s a work in progress,” Rudd said, “but 
I want to give people a sneak preview this 
fall and then invite them back to see [the 
completed installation] as well as everything 
else we have when we open again next 
spring.”◆

The spacious lower level of the former church houses a permanent collection of Eric Rudd’s art that spans his more than four decades as a working artist.

“I’d long been looking for 
someplace to house and dis-
play my art on a permanent 
basis,” Rudd said. “This is a 

perfect site for that.”
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By John Townes
Vinyl siding is not usually associated with 

art, but North Adams artist and entrepreneur 
Eric Rudd has given that utilitarian building 
material a creative spin in a condominium 
project he has developed and is currently 
marketing.

In renovating a circa 1900 Victorian multi-
family structure at 21-23 High St., Rudd 
wanted to give it a visual distinction, to refl ect 
the target market of artists and professionals 
who appreciate creativity.

“I thought it should have an artistic skin, 
but it needed vinyl siding, which is boring,” 
said Rudd. “However, there are architects 
who have made vinyl more interesting by 
playing with colors, and I borrowed that idea. 
I saw a magazine article about an architect 
who had used combinations of blue and 
white, and I decided that is what I wanted 
to do with this.”

He developed a pattern of differently col-
ored vinyl sections, which create the effect 
of a series of horizontal bars on the exterior 
of the house. Because the colors are muted, 
the effect is subtle but noticeable. “What 
makes it interesting is the visual articula-
tion,” he said.

Rudd noted that initially his idea was 
met with skepticism when he described it 
to people.

“Even my close friends questioned it, and 
a few told me that it was a crazy idea,” said 
Rudd. “But once they saw the results, almost 
everyone has said they really like it.”

The project refl ects the unconventional 
approach that Rudd has often taken with his 
own business activities, and in his involve-
ment in revitalization efforts in North Adams 
over the years.

A longtime advocate for the development 
of the creative economy in North Adams, 
Rudd said he would like to see other property 
owners look at similar ways to give greater 
diversity to the appearance of vinyl sided 
buildings.

“If even 10 percent of the vinyl houses in 
North Adams were given a creative treatment, 
it would make the city a lot more visually 
interesting,” he said. “It would also inspire 
visitors driving around in the city to say, 
‘What a creative community this is.’”

Beyond the vinyl veneer, Rudd has totally 
renovated the 12,000-square-foot building 
to create seven condominium units ranging 
from about 1,000 to 1,500 square feet. Among 
these are three units of two stories, with two 
penthouses that have upper loft space. There 
are also four single-story units with a mix of 
one and two bedrooms.

One of the amenities that all units include 
is an outside terrace or porch.

The units and porches also have a sweeping 
view of North Adams, including downtown, 
the MASS MoCA complex and the mountains 
to the east.

While he described them as upscale resi-
dential units, they are priced in the compara-
tively modest range of $75,000 to $165,000, 
depending on size and confi guration.

In addition, Rudd said, he is willing to 
provide fi nancing himself for those who are 
unable to obtain a conventional mortgage.

“I’m encouraging people to seek tradi-
tional bank fi nancing, and I’d charge some-
what higher interest than a bank,” he said. 
“But I want to make it possible for people 
who have problems obtaining a conventional 
loan to be able to buy a unit, and benefi t 
from ownership. For me, it also makes sense, 
because the payments would be similar to 
rental income.”

Long development process
Although Rudd is just now completing the 

project and putting the units on the market, 
he originally purchased the multi-family 
property in 1999.

He has undertaken several development 
projects, such as the conversion of two large 
former mills, the Eclipse Mill and the Beaver 
Mill, into housing and studios oriented to art-
ists. He also purchased the Flatiron building 
on Eagle Street downtown for residential 
and retail space.

The High Street property was one of 
Rudd’s early forays into real estate invest-
ment in North Adams.

He had originally purchased the property 
15 years ago for a relatively low price. He 
noted that the building was basically sound, 
but needed extensive renovation. “It had 
good bones, but it needed stronger bones,” 
he said.

He initially planned to develop the High 
Street property shortly after purchasing it, 
but other projects, and several unforeseen 
obstacles, delayed it.

“I had originally envisioned this as my big 
residential project,” he said. “But then I had 
the opportunity to do the Eclipse Mill, and that 
became my gigantic residential project.”

With that and other projects he subse-
quently became involved with, the High 
Street property was put on the back burner.

Rudd sold the property to an investment 
group. Rather than an outright purchase, he 
agreed to accept a portion of the revenue 
generated by their planned redevelopment of 
it as payment. However, that venture failed, 
and Rudd became the owner of the property 
again. He then formed a partnership with 
other investors, with plans to redevelop it.

“I fi gured it would be more feasible to do 
it as a group, and we started the preliminary 
work, installing steel supports,” said Rudd.

But fate intervened again, when the 
economy and real estate market took a 
nosedive in 2008. Rudd said he had to fi gure 
out what to do with the property, which was 
partially completed at a time when both the 
market of buyers and fi nancing sources had 
essentially dried up.

“We had about 40 percent of the work 
underway when the market crashed,” he said. 
“That essentially stopped that project, and I 
had to buy out the partners and the bank. I 
had to go back to square one and start from 
scratch. I decided the only way out was to fi nd 
a way to fi nance and complete it myself. I went 
from being ankle deep to waist deep.”

While waiting for economic conditions to 
improve, he worked to fi nd the resources to 
continue with the renovation.

Two years ago, he obtained enough ad-
ditional capital to gradually move forward 
with construction, doing it in stages. By this 
summer he had completed about 85 percent 
of the work, and he began marketing the 
units on a low-key basis.

“I basically put a sign out front and let 
people know informally that units were 
available,” he said.

Currently, he said he has commitments 
from buyers for the fi rst two units, with a 
planned completion of the construction of 
all the units by November.

He noted that he will be fi nishing up all 

of the units this fall, regardless of sales. He 
added that people who purchase units before 
completion will be able to make requests for 
customization. After that, they will be sold 
as completed units.

Rudd estimated that over the years he has 
invested about $1 million in the project.

In addition to the conversion of the build-
ing, the project included the demolition of 
a second building on the site, which Rudd 
said was too deteriorated to renovate. He 
also added a couple of adjacent parcels to 
create green space, bringing the overall site 
to about an acre-and-a-half.

Community spirit
In development projects such as the High 

Street condominiums and the Eclipse Mill, as 
well as his past and present artistic endeavors, 
Rudd has imbued his efforts with a strong 
commitment to community revitalization.

His passion for North Adams and his 
belief in its potential have at times led him 
to be outspoken about what he views as 
shortcomings by city leaders in effectively 
tapping that potential.

“North Adams has been moving in the right 
directions, but it’s often made this progress 
despite its leadership,” Rudd commented. “It 
could be doing much better if it had more 
creative and supportive leaders. There should 
be a stampede of people and investment 
coming in here.”

Rudd contended that, despite its problems, 
the city has all of the elements for successful 
revitalization.

“This is a great and very unique place to 
live and work, and has so much to offer,” 
he said. “There are two colleges and several 
major museums in the city or nearby. It has a 
great quality of life and a beautiful location 
with so many cultural and natural attractions. 
And it’s affordable to live and work here. For 
example, if you could fi nd condominiums like 
the ones in the High Street condominiums in 
a similarly desirable community, you’d be 
paying $350,000.”◆

Creative approach to 
North Adams condo 
development project

After delays and complications lasting several years, Eric Rudd is nearing completion of a condominium 
development project on the western edge of downtown North Adams. Aside from a creative use of multi-
colored siding (see photo on page 1), the units provide an attractive view of  Main Street, at the eastern end of 
which Rudd recently opened a new museum. He refers to the two projects as “bookends” for downtown.
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By BRAd Johnson
Greylock Federal Credit Union has 

established a new subsidiary organization 
that leverages the investments made – and 
expertise developed – in its own Information 
Technology (IT) department as a potential 
new revenue stream for the credit union.

Known as Greylock Technology Group 
(GTG), the business will provide custom 
programming, training and related develop-
ment services for other financial institutions 
that use the same specialized software system 
and core processing platform that is used at 
the credit union.

“Our Information Technology depart-
ment is very proficient at creating custom 
programming solutions for Greylock,” said 
Kevin Zimmer, chief information officer at 
the credit union and president of the new 
technology subsidiary. “GTG is a way to 
share that knowledge with the community 
banking industry and generate revenue for 
Greylock Federal Credit Union.”

GTG is the latest addition to a family of 
subsidiaries under the Greylock umbrella. 
Referred to officially as Credit Union Service 
Organizations (CUSO), these businesses al-
low the credit union to diversify operations 
and establish new revenue streams that can 
strengthen and add stability to the organiza-
tion’s overall financial picture. Other CUSOs 
at the credit union include Greylock Insur-
ance Agency, Greylock Investment Group, 
Greylock Marketing Group, and Greylock’s 
Employee Benefits Services.

“We are excited about the efficiencies GTG 
can bring to the daily operations of com-
munity banking institutions,” said Greylock 

banKinG & finance

Federal President Marilyn Sperling. “This 
new subsidiary is an important addition to 
Greylock’s family of businesses, and we look 
forward to GTG’s contributions to financial 
industry information technology.”

While Greylock’s insurance and invest-
ment subsidiaries are consumer-driven 
operations in which products and services 
are marketed to credit union members and 
the general public, the new GTG joins the 
marketing and employee benefits CUSOs in 
a different category that primarily focuses 
on serving the specialized needs of other 
financial institutions and, in some cases, 
small businesses and nonprofit organizations 
in other sectors.

In the case of GTG, the focus will be on a 

very specific but growing niche of institutions 
that, like Greylock Federal, use the Fiserv 
DNA software system, an innovative core 
processing platform serving the financial 
industry.

Zimmer explained that the credit union 
switched to the Fiserv DNA platform about 
seven years ago, primarily because of 
the system’s advanced 
power and capacity for 
customization. “We 
just constantly need to 
innovate in this indus-
try, and this state-of-
the-art platform gave us 
the power, flexibility and security features 
that we needed,” he said, characterizing the 
upgrade from the previous system as “from 
a Pinto to Ferrari.”

More recently, Zimmer said, Fiserv came 
out with DNA Creator, a tool that allows 
for greater customization of the software 
through the development of what are known 
as DNAapps. While not exactly analogous 
to the familiar apps for smartphones and 
other devices, these specialized software 
tools serve a similar basic purpose in terms 
of providing added customization and func-
tionality for the Fiserv DNA platform.

Fiserv also began offering the DNA Cre-

diversiFied operations

greylock Technology 
group joins family 
of gFCu subsidiaries

Greylock Federal President Marilyn Sperling and Chief Information Officer Don Zimmer say the formation 
of the new Greylock Technology Group allows the credit union to share expertise gained by its own IT 
department with other financial institutions. Zimmer also now serves as president of the new subsidiary.

ator to institutions operating on the platform 
for their own use on a “licensed developer” 
basis. “Once they came out with that, we 
said, yes, that’s what we want to do,” said 
Zimmer.

This led to formation of the new CUSO, 
under which Greylock Technology Group 
can now offer DNAapp development and 
other customization services to other financial 
institutions. This includes selling DNAapps 
that have been developed and are being used 
internally at Greylock Federal as well as those 
created for other institutions.

GTG currently has nine DNAapps for 
sale through the DNAappstore and over 100 
custom DNA reports available for direct li-
censing. Zimmer explained that the ability to 
purchase these established DNAapps allows 
clients of GTG to more immediately benefit 
from the added functionality they provide. 
“The applications GTG creates can be used 
knowing that the application being attached 
to the critical core system has been tried and 
tested,” he said.

For example, one of the apps GTG has 
created helps loan officers assemble data and 
produce criticized assets reports automati-
cally. Previously, producing such a report 
could take up to two-and-a-half hours per 
relationship. Since its development last 
year, the app has saved Greylock’s Busi-
ness Banking department more than 1,000 
employee hours.

The market for GTG’s services encom-
passes the roughly 350 financial institutions 
in the U.S.A. and Canada that currently oper-
ate on the Fiserv DNA platform. That number 
is continuing to grow, said Zimmer.

In addition to Zim-
mer’s role as president, 
the GTG subsidiary has 
three developers who 
are all staff members 
of the credit union’s 
IT department. Zimmer 

explained that by utilizing existing staffing 
resources, the new subsidiary is able to tap 
a new revenue stream without adding new 
overhead expenses.

An added benefit, he said, is the level of 
expertise that the IT department has achieved 
since Greylock became a licensed developer 
for the DNA Creator tool. “It’s been a pretty 
intensive effort to gain the expertise to do 
this,” said Zimmer.

By extension, the new GTG subsidiary 
also raises the bar for professional develop-
ment within the credit union’s IT department. 
“This allows us to attract and retain top talent 
here,” Zimmer said.

Having top talent and expertise in house, 
he said, means that Greylock Federal will also 
be better positioned to meet its own ongo-
ing need for customization and innovation. 
“On a number of different levels, this new 
subsidiary is another way for Greylock to 
continue to be strong,” he said.◆

“On a number of different 
levels, this new subsidiary is 
another way for Greylock to 

continue to be strong.”

Allendale Shopping Center
Retail & Commercial Space Available

sizes & options to suit Your Business
FoR LeASing inFoRmAtion ContACt:

Glenn Langenback • Property Manager
Tel: 413-236-5957
Fax: 413-236-5731
Cell: 413-464-4211

Allendale Shopping Center
5 Cheshire Road • Suite 60

Pittsfield, MA 01201
GLangenback@verizon.net

Lauren A. Dudley, MD 
Rheumatologist Dr. Lauren Dudley, a board certified and fellowship 

trained Rheumatologist, has joined the medical staff of 
Berkshire Medical Center and the physician staff of 
Rheumatology Professional Services of BMC. She 
provides comprehensive Rheumatology services and is 
accepting new patients.   

Rheumatology Professional Services of BMC 
BMC Medical Arts Complex 
777 North St.., Pittsfield 
413-499-8551 

Board certified in Internal Medicine 
Fellowship trained in Rheumatology, Dartmouth-
Hitchcock Medical Center 
Medical degree from the University of Connecticut 
School of Medicine 
Residency in Internal Medicine at Brown 
University/Rhode Island Hospital 
For an appointment with Dr. Dudley, ask your 
physician for a referral or call Rheumatology 
Professional Services of BMC, 413-499-8551 

One of many historical 
properties we protect

every day.

1-800-369-3905
www.LeeAudioNSecurity.net
MA Lic #1468C • NY Lic #12000022800
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placemarKet
tools oF the trade

Can your business 
concept go viral?

Deb Hastings Watson, 
owner of Business 
Marketplace (413-281-
3476 or deb@business
marketplace.com), 
provides website, 
marketing and graphic 
design services.

By deB hAsTInGs wATson
I can’t imagine anyone who hasn’t seen 

at least one video of someone, famous or 
not, having a bucket of ice water dumped 
on their heads this summer. As of the end of 
August, the ALS Association had raised over 
$100 million dollars – more than they ever 
dreamed! They took a very simple concept 
and had all the components that will turn 
something viral. So, how can you create 
something to go viral for your business?

When things “go viral” it normally refers 
to a video. This could mean something funny, 
like the Ice Bucket Challenge, or it could be 
informative, like the TED seminars.

Here’s a real-
world example to 
get your creative 
juices fl owing.

Fire Cider, made 
by a Berkshire 
County business, 
Shire City Herb-
als Inc., is a spicy, 
t angy,  na tu ra l 
tonic to “help you 
feel good all the 
time!” (Full dis-
closure: Shire City 
Herbals has been a 
client of Business 
Marketplace.) They have videos on their 
website that show people having their fi rst 
taste of this unique tonic, which has a base 
of apple cider vinegar and raw wildfl ower 
honey, along with lots of organic fruits and 
vegetables, including habanero pepper. There 
are some funny faces of both kids and adults 
reacting to Fire Cider’s surprising taste. They 
have opened it up to have customers submit 
their videos of sharing Fire Cider with their 
family and friends – gee, sounds like the 
creation of a viral campaign to me! So how 
does this idea hit all the viral buttons?

1. Use social media to spread the word. 
You must use the social media outlets that are 
appropriate for your business. For example, 
with Fire Cider, they have put on their website 
a page called, “What People Say.” Yes, they 
are lucky enough to have been on the Dr. Oz 
show, and have a clip from the show, but this 
is where they have videos of people tasting 
Fire Cider for the fi rst time, and this is where 
the invitation is to have customers video their 
friends and family tasting it for the fi rst time, 
and to submit it to Fire Cider. The best ones 
will be shared in their monthly newsletter, on 
their blog and on their Facebook page. This 
shares the videos with their website readers 
and three different social media audiences. If 
your business is more visually oriented, you 
might use a visual for Instagram or Pinterest. 
The important part is to encourage people to 
click the “share” button!

2. Sharing creates the viral component. 
Shire City Herbals is inviting (challenging) 
their customers to share Fire Cider with their 
friends and family members, people who have 
never tasted it before, and to share the video of 
their reactions. This, then, will expose many 
new people to their product, as well as creat-
ing wonderful visuals for future social media 
posts and potentially advertisements, with 
permission. This is taking “word of mouth 
marketing” to a whole new level.

3. Don’t underestimate the power of 
videos. There is a reason why Google bought 
YouTube for $1.65 billion back in 2006 – 
they could see the trend. Businesses that 

incorporate video into their various marketing 
campaigns are way ahead of those that don’t. 
This was a major factor in the success of the 
ALS challenge, and it’s at the heart of the Fire 
Cider campaign. And, in case you weren’t 
aware, YouTube is the second largest search 
engine in the world (you probably know who 
number one is). With tagging and titles and 
embedding the videos in your website and 
social media, you can increase subscribers 
or attract new visitors to your website, po-
tentially dramatically. Remember, all these 

people are poten-
tial customers!

4. It’s easy and 
fun. Let’s face it,  
there’s a reason 
why America’s 
Funniest Videos 
has been on TV 
forever. People 
love to watch other 
people, especially 
if they’re in an 
awkward situa-
tion. So, if you can 
have a campaign 
that is fun and easy 

to get people involved, especially if it means 
they’ll get some exposure themselves (which 
most people like), it’ll be easier to get them 
onboard. And something like Fire Cider is 
not age-specifi c. Some of their videos are 
of little kids, some are of older people – it 
doesn’t matter! What matters is that their 
customers are sharing Fire Cider, and having 
a great time doing it.

So, if your business has come up with 
something that is of value or is entertain-
ing, how do you get the buzz going? Your 
video must capture people’s attention and, 
hopefully, tell a story. The concept of shar-
ing the video must be simple, so people 
can easily “get it,” and be fun or informa-
tive, depending upon the campaign. And, 
if you’re promoting a charity, it helps if it 
can touch people’s hearts. ALS taught us 
this lesson, too.◆

we love having you here. 

Get comfortable even when you’re getting down to business. At 
Hampton, you’ll be surrounded by thoughtful amenities that make work 
a pleasure. Plus, you can earn Hilton HHonors® points and airline miles 
with every stay. You’ll be 100% satisfied. Guaranteed.

100% satisfaction
guarantee

clean and fresh 
Hampton bed®

FREE
fresh waffles

®

business with a bonus.

Hilton HHonors membership, earnings of Points & Miles® and redemption of points are subject to HHonors Terms and Conditions. ©2011 
Hilton Worldwide

Hampton Inn & Suites Berkshires/Lenox, MA • 445 Pittsfield Road • Lenox, Massachusetts
www.berkshireslenoxsuites.hamptoninn.com • 413-499-1111

The makers of Fire Cider have invited customers to submit 
photos showing candid reactions to their fi rst taste of the tonic, 
which are then shared online and through social media.

WE DO!

 STOP & SHOP PLAZA, MERRILL ROAD, PITTSFIELD
 442-6911

 Mark E. Kasuba, Gemologistwww.medwardjewelers.com

When it comes to who offers the best selection of diamond engagement 
rings, wedding and anniversary bands, that answer is WE DO! And 
when it comes to who offers the best diamond values, the answer again 
is WE DO! Every single one of our diamonds is backed by a guarantee 
certifying its carat weight and grade according to GIA standards. Come 
see our selection and compare our prices. We’re sure you’ll agree that 
WE DO offer the best selection, quality and value for your money.

w
w

w
.berkshirecc.edu

ENHANCE YOUR WORKFORCE SKILLS AT BCC
WKS 1189-E1

Fund Raising &
Friend Raising

Mondays, 10/20 – 11/17
6 PM - 8 PM

$95 • Main Campus

WKS 353-E1
QuickBooks 2013

Level 1 & 2
Thursdays

10/9 – 11/6
6 PM – 9 PM

$195 • Intermodal

WKS 2733-E1
OSHA

Training Program
Saturdays

10/4 & 10/11
8 AM – 12 PM

and Saturday, 10/18
8 AM – 10 AM

$150 • Main Campus

WKS 4300-E1
Managing People
to	their	Poten al

Mondays and Wednesdays
10/20 – 10/29
8 AM – 10 AM

$250 • Intermodal

For more info, please contact the registration line at 413-236-2127 or lmorelli@berkshirecc.edu
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real estate
The following real estate 
transactions are provided by 
Banker & Tradesman Real 
estate data Publishing. only 
properties valued at $75,000 
or higher are included.

AdAMs
72 Columbia St.
Buyer: Ronald Charron Jr
Seller: Norman Haas Jr
Price: $83,500
Mortgage: $73,000
Lender: Adams Community
Date: 7/31/14

21 Francis Ave.
Buyer: Jeffrey Burdick Jr +
Seller: Donna Grover +
Price: $125,000
Mortgage: $127,551
Lender: Adams Community
Date: 7/30/14

7 Fryc Ln.
Buyer: Gary Rougeau +
Seller: Kenneth Kerns +
Price: $180,000
Mortgage: $180,000
Lender: Adams Community
Date: 7/23/14

49 Leonard St.
Buyer: Dalton Martinelli
Seller: Lagess Donald Est +
Price: $125,000
Mortgage: $112,300
Lender: Adams Community
Date: 7/30/14

3 Mckinley St.
Buyer: Robert Mclear
Seller: Albert Cirone Jr +
Price: $132,500
Mortgage: $135,204
Lender: Adams Community
Date: 7/25/14

8 Mckinley St.
Buyer: Cassie Scott
Seller: Linda Hamm +
Price: $138,500
Mortgage: $141,326
Lender: Adams Community
Date: 8/13/14

2 Meadow St.
Buyer: Leon Freiri
Seller: Mary Kurpaska +
Price: $79,900
Date: 7/25/14

55 Richmond Ln.
Buyer: Daniel Kingsley +
Seller: Brent Field +
Price: $119,000
Mortgage: $120,408

Lender: Adams Community
Date: 7/28/14

Alford
35 Green River Rd.
Buyer: Clark Downs +
Seller: Turner Hart FT +
Price: $650,000
Mortgage: $520,000
Lender: Lee Bank
Date: 7/23/14

BeckeT
106 Access Rd.
Buyer: Justin Bell
Seller: Randy Brewer
Price: $168,000
Mortgage: $149.500
Lender: Adams Community
Date: 7/22/14

191 Alan A Dale Dr.
Buyer: Samuel Linendoll +
Seller: Griffin Patricia Est +
Price: $159,500
Mortgage: $162,755
Lender: Academy Mtg
Date: 8/4/14

757 Benton Hill Rd.
Buyer: Joanne Derosier +
Seller: Debra Wendell
Price: $215,000
Date: 8/1/14

98 Dawn Dr.
Buyer: April Martin
Seller: Kathleen Losi
Price: $235,000
Mortgage: $239,795
Lender: Merrimack mtg
Date: 8/8/14

47 Fox Hollow Dr.
Buyer: Sergey Selyutin +
Seller: Paul & Marilyn 
Flaum RET +
Price: $335,000
Mortgage: $268,000
Lender: Stearns Lending
Date: 8/1/14

18 Mohawk Dr.
Buyer: Laurie Connors +
Seller: Samuel Weintraub
Price: $230,000
Mortgage: $184,000
Lender: Northpoint Mtg
Date: 8/5/14

380 Sherwood Dr.
Buyer: Alan Cohen +
Seller: Martin Feit +
Price: $470,000
Date: 7/22/14

cheshire
147 Brough Rd.
Buyer: Jodie Bond-North
Seller: Richard Isacoff +
Price: $400,000
Mortgage: $150,000
Lender: Adams Community
Date: 7/28/14

207 Lake Shore Dr.
Buyer: Mark Guilds
Seller: Ralph Burton
Price: $206,600
Mortgage: $206,600
Lender: Veterans United
Date: 8/14/14

849 Stafford Hill Rd.
Buyer: David Moran +
Seller: Mark Maloy +
Price: $192,500
Mortgage: $140,000
Lender: NBT Bank
Date: 8/8/14

6 Wells Rd.
Buyer: Bruce Murdock
Seller: Theresa Miller +
Price: $129,000
Mortgage: $114,000
Lender: Adams Community
Date: 8/15/14

clArksBurg
724 Daniels Rd.
Buyer: Scott Tilton
Seller: Theresa King +
Price: $111,775
Mortgage: $89,400
Lender: Bank of Bennington
Date: 7/25/14

201 Horrigan Rd.
Buyer: Daniel Smith
Seller: George Walther
Price: $140,000
Mortgage: $130,000
Lender: Adams Community
Date: 7/31/14

dAlToN
73 Anthony Rd.
Buyer: Corey Murach +
Seller: Thomas Perreault +
Price: $335,000
Mortgage: $290,000
Lender: Trustco
Date: 8/15/14

24 Diamond Ter.
Buyer: Robert Bristol +
Seller: Krumpholz Wallace 
Est +
Price: $99,000
Mortgage: $94,050
Lender: RBS Citizens
Date: 7/24/14

22 Glennon Ave.
Buyer: Nicole Henault +
Seller: Maurice Rudd +
Price: $110,500
Mortgage: $88,400
Lender: Greylock FCU
Date: 7/22/14

135-137 High St.
Buyer: Kyle Heilbroun +
Seller: Chyla Aline Est +
Price: $158,600
Mortgage: $158,600
Lender: TD Bank
Date: 7/30/14

57 Jennings Ave.
Buyer: FNMA
Seller: Matthew Sinico +
Price: $165,810
Date: 8/12/14

249 Orchard Rd.
Buyer: Arthur Fontaine
Seller: Giles Prett +
Price: $299,900
Mortgage: $275,900
Lender: Quicken Loan
Date: 8/5/14

1 Riverview Dr.
Buyer: Michael Davis +
Seller: John Marley +
Price: $180,000
Mortgage: $183,870

Lender: Academy Mtg
Date: 7/25/14

330 Washington Mountain
Buyer: Daniel Junod
Seller: Frank Tempone +
Price: $207,750
Mortgage: $197,350
Lender: Greylock FCU
Date: 7/24/14

egreMoNT
15 Mount Washington Rd.
Buyer: Thomas Doane
Seller: Raymond Palmucci +
Price: $198,000
Mortgage: $158,400
Lender: Lee Bank
Date: 8/11/14

38 Rowe Rd.
Buyer: Richard Rose +
Seller: Jeffrey Rossman +
Price: $440,000
Date: 7/21/14

greAT
BArriNgToN

29 Commonwealth Ave.
Buyer: Kathy Hatch +
Seller: Kathryn Fahey
Price: $275,000
Mortgage: $220,000
Lender: NBT Bank
Date: 8/1/14

19 Crosby St.
Buyer: Benjamin Corbett +
Seller: Richard Congdon +
Price: $210,000
Mortgage: $199,500
Lender: Village Mtg
Date: 8/1/14

3 Dehon Rd.
Buyer: Craig Panzano +
Seller: CSB Service Corp
Price: $250,000
Date: 7/25/14

31 Egremont Plain Rd.
Buyer: James Pinkston +
Seller: Lute Hatch Jr +
Price: $362,500
Mortgage: $290,000
Lender: Lee Bank
Date: 8/1/14

6 Fern Hill
Buyer: Atindra Mahajan
Seller: Benedikt Bielmann +
Price: $655,000
Mortgage: $500,000
Lender: Salisbury B&T
Date: 8/15/14

220 N. Plain Rd.
Buyer: David Irland
Seller: Joseph Ruggio +
Price: $220,000
Date: 8/13/14

414 Park St.
Buyer: Flag Rock Farm LLC
Seller: Jolly Roger Realty
Price: $350,000
Mortgage: $162,513
Lender: Seller
Date: 7/25/14

207 Prospect St.
Buyer: Julia Trumbull
Seller: 1100 Main Street LLC
Price: $222,500
Date: 8/8/14

40 Quarry St.
Buyer: Kenneth Winter +
Seller: Eric Seith +
Price: $330,000
Mortgage: $100,000
Lender: Salisbury B&T
Date: 7/31/14

670 S. Egremont Rd.
Buyer: Christopher Albano +
Seller: Barry Levine +
Price: $434,000
Mortgage: $309,000
Lender: Lee Bank
Date: 7/31/14

hANcock

139 Birch Grove Rd.
Buyer: Michelle Oboyle
Seller: Vaughn Sterner
Price: $171,200
Mortgage: $162,640
Lender: Academy Mtg
Date: 7/23/14

2541 Hancock Rd.
Buyer: Berkshire Valley 
Inn LLC
Seller: Berkshire Resort Props
Price: $375,000
Mortgage: $384,000
Lender: MountainOne Bank
Date: 8/13/14

Corey Rd. U:72
Buyer: Louise Venokur +
Seller: Lisa Wright
Price: $212,000
Date: 8/13/14

hiNsdAle
Calvin Rd.
Buyer: John Vosburgh
Seller: Daniel Caruso +
Price: $105,000
Date: 8/15/14

62 Curtis St.
Buyer: Gregory Duguay
Seller: Chad Cornwell
Price: $138,000
Mortgage: $130,585
Lender: Academy Mtg
Date: 8/15/14

104 Franklin Rd.
Buyer: John Vosburgh
Seller: Daniel Caruso +
Price: $105,000
Mortgage: $84,000
Lender: Greylock FCU
Date: 8/15/14

71 Peru Rd.
Buyer: James Chivers +
Seller: Brian Breitmaier +
Price: $235,000
Date: 8/12/14

lANesBoro
133 Balance Rock Rd.
Buyer: Adam Wood
Seller: Anthony Disanti +
Price: $280,000
Mortgage: $249,000
Lender: Adams Community
Date: 8/1/14

18 Juliann Dr.
Buyer: Marie Lovallo +
Seller: Dominick A 
Lovallo RET +
Price: $160,000
Date: 8/8/14

115 Narragansett Ave.
Buyer: Matthew Fields
Seller: Fields Francis Est +
Price: $128,571
Date: 8/8/14

111 Silver St.
Buyer: Adams Spindler +
Seller: Florence Grende 
RET +
Price: $560,000
Mortgage: $417,000
Lender: NY Community Bk
Date: 7/30/14

47 Sunrise St.
Buyer: David Galvagni Jr 
Seller: Kenneth Shepard Jr +
Price: $212,500
Mortgage: $100,000
Lender: Greylock FCU
Date: 8/1/14

lee
110 Antelope Dr.
Buyer: Zhaolin Shen +
Seller: Masswinter RT +
Price: $325,000
Date: 8/14/14

6 Chanterwood Rd.
Buyer: John Economou +
Seller: Martin Loeb +
Price: $260,000
Mortgage: $208,000
Lender: Martin Loeb
Date: 8/6/14

465 Chapel St.
Buyer: Chapel St 
Apartments LLC
Seller: AMC Property Mgmt
Price: $575,000
Date: 7/31/14

157 Columbia St.
Buyer: Lenox 
Development LLC
Seller: Schweitzer Mauduit
Price: $1,500,000
Date: 8/1/14

715 Columbia St.

Buyer: Lenox 
Development LLC
Seller: Schweitzer Mauduit
Price: $1,500,000
Date: 8/1/14

622 East St.
Buyer: James Hurley Jr +
Seller: Kenneth Retzel +
Price: $213,000
Mortgage: $209,142
Lender: Village Mtg
Date: 7/21/14

140 George St.
Buyer: Samuel Miller +
Seller: Jasen Simms +
Price: $200,000
Date: 7/25/14

300 Golden Hill Rd.
Buyer: Lenox 
Development LLC
Seller: Schweitzer Mauduit
Price: $1,500,000
Date: 8/1/14

150 Leisure Lee Rd.
Buyer: Kenneth Harrison
Seller: Anita Paris +
Price: $180,000
Mortgage: $143,000
Lender: Greylock FCU
Date: 8/12/14

525 Marble St.
Buyer: Robert Nackoul +
Seller: Thomas Metzner +
Price: $220,000
Mortgage: $176,000
Lender: Residential Mtg
Date: 8/15/14

40 Parkview Ter.
Buyer: Rachel Kalin
Seller: Shane Briggs +
Price: $220,000
Mortgage: $209,000
Lender: Salisbury B&T
Date: 7/30/14

480 Pleasant St.
Buyer: Berkshire 
Corporate Rlty
Seller: Lee Industrial Rlty 
Corp
Price: $1,000,000
Date: 7/29/14

1365 Pleasant St.
Buyer: Braxton Shafiroff
Seller: Barbara Kelly
Price: $210,000
Mortgage: $168,000
Lender: Greylock FCU
Date: 7/28/14

35 S. Prospect St.
Buyer: Liv Cummins
Seller: William Kearin
Price: $192,500
Mortgage: $150,500
Lender: Lee Bank
Date: 8/4/14

105 Saint James Ave.
Buyer: Dean Daley +
Seller: CMR NT +
Price: $170,000
Mortgage: $176,530
Lender: Adams Community
Date: 8/8/14

70 Summer St.
Buyer: Mark Svenson
Seller: Angel Naranjo
Price: $181,000
Mortgage: $162,900
Lender: RBS Citizens
Date: 7/31/14

135 Tyringham Rd.
Buyer: Lee Bank
Seller: Charles Chevrette +
Price: $135,000
Date: 8/13/14

1 Valley St.
Buyer: Lenox 
Development LLC
Seller: Schweitzer Mauduit
Price: $1,500,000
Date: 8/1/14

70 Willow Hill Rd.
Buyer: Lenox 
Development LLC
Seller: Schweitzer Mauduit
Price: $1,500,000
Date: 8/1/14

leNox
83 Birchwood Ln.
Buyer: Otto Villa
Seller: Matthew Keator +
Price: $335,000
Date: 7/24/14

131 Housatonic St.
Buyer: Benjamin Wood +
Seller: Christopher Ryan +
Price: $235,000
Mortgage: $188,000
Lender: MountainOne Bank
Date: 7/25/14

29 Kemble St.
Buyer: Stephen Costigan
Seller: Daniel Sartori
Price: $260,000
Mortgage: $208,000
Lender: Lee Bank
Date: 8/8/14

Mill St.
Buyer: Lenox 
Development LLC
Seller: Schweitzer Mauduit
Price: $1,500,000
Date: 8/1/14

2 Mill St.
Buyer: Lenox 
Development LLC
Seller: Schweitzer Mauduit
Price: $1,500,000
Date: 8/1/14

2 Shaylor Hill Rd.
Buyer: Shaylor Farm LLC
Seller: Yokun Ridge Prop 
Mgmt
Price: $240,000
Date: 7/25/14

409 Undermountain Rd.
Buyer: Daniel Mccaffrey +
Seller: Michelle Day
Price: $470,000
Mortgage: $376,000
Lender: RBS Citizens
Date: 8/7/14

41 Westminster Rd.
Buyer: Richard Thevenet +
Seller: Gordon Garrison +
Price: $425,000
Mortgage: $340,000
Lender: Bank of England
Date: 7/23/14

Fairwynds Dr. U:32
Buyer: Masswinter RT +
Seller: Robert Chmely +
Price: $750,000
Date: 8/14/14

5 Morgan Manor U:12
Buyer: Michael Lewis
Seller: Jared Emery +
Price: $128,000
Date: 8/7/14

260 Pittsfield Rd. U:C16
Buyer: Emma Demastrie
Seller: Arleen Kozaka +
Price: $123,300
Mortgage: $98,640
Lender: Greylock FCU
Date: 7/30/14

5 Rolling Hills U:2
Buyer: Marilyn Flaum
Seller: Arnold Chekow +
Price: $153,000
Mortgage: $122,000
Lender: Village Mtg
Date: 8/1/14

MoNTerey
19 Laurel Banks Dr.
Buyer: Amy Saltzman
Seller: Paula Schutzmann
Price: $517,000
Mortgage: $300,000
Lender: Luxury Mtg
Date: 8/1/14

MouNT
WAshiNgToN

203 East St.
Buyer: Nathan Mccarthy +
Seller: Sebastiano Anselmi +
Price: $152,000
Date: 7/23/14

NeW Ashford
53 Roys Rd.
Buyer: Alexander Benko +
Seller: Alexander Rachmiel +
Price: $350,000
Mortgage: $236,000
Lender: Greylock FCU
Date: 7/22/14

NeW
MArlBoro

104 Hartsville Mill River Rd.
Buyer: Broc Kerr
Seller: Cynthia Haven
Price: $400,000
Mortgage: $380,000
Lender: Lee Bank
Date: 7/25/14

110 Mill River Great
Buyer: Amy Hudson
Seller: Paula Dombrow
Price: $360,000
Date: 8/15/14

NorTh AdAMs
59 Chestnut St.

Buyer: David Moresi
Seller: Alan L & NB 
Marden RET +
Price: $150,000
Mortgage: $148,000
Lender: Alan Marden
Date: 8/4/14

969 Church St.
Buyer: JKH LLC
Seller: 4 Reasons Realty & 
Leasing
Price: $157,000
Mortgage: $330,600
Lender: MountainOne Bank
Date: 8/5/14

160 Crest St.
Buyer: Angela Bunting-
Briggs +
Seller: Kelly Aubin
Price: $142,000
Mortgage: $134,900
Lender: Greylock FCU
Date: 7/30/14

56 Gunther St.
Buyer: Jessica Armstrong
Seller: Bradley Martin +
Price: $124,900
Mortgage: $127,448
Lender: Academy Mtg
Date: 8/15/14

160 Phelps Ave.
Buyer: Meng Wang +
Seller: Ronald Lafleur +
Price: $118,888
Date: 7/28/14

223 Protection Ave.
Buyer: Robert Lefebvre
Seller: Carmen Brendza +
Price: $126,000
Mortgage: $112,000
Lender: Adams Community
Date: 7/31/14

326 State Rd.
Buyer: Boon Properties LLC
Seller: Leemilts Petroleum 
Price: $180,100
Date: 8/15/14

1097 State Rd.
Buyer: Darcy Thurston +
Seller: Karen Benko +
Price: $158,000
Mortgage: $75,000
Lender: Greylock FCU
Date: 7/22/14

66 Versailles Ave.
Buyer: Charles John Jr
Seller: Maryanna Mancino +
Price: $183,000
Mortgage: $133,000
Lender: Adams Community
Date: 7/25/14

880 W. Shaft Rd.
Buyer: Ernest Gamache Jr
Seller: Roger Goodermote +
Price: $173,000
Mortgage: $154,000
Lender: Adams Community
Date: 7/24/14

oTis
863 Dimmock Rd.
Buyer: Ralph Frisina +
Seller: Damian Katt +
Price: $314,000
Mortgage: $251,200
Lender: Lee Bank
Date: 8/15/14

PiTTsfield
24 4th St.
Buyer: Plymouth Lane 
Capital LLC
Seller: Blue Ox LLC
Price: $527,000
Mortgage: $420,000
Lender: Berkshire Bank
Date: 7/31/14

57 Albro St.
Buyer: Corey Crawford
Seller: Joseph Carchedi
Price: $138,000
Mortgage: $135,500
Lender: Academy Mtg
Date: 8/5/14

2 Amy Ct.
Buyer: Marc Britt +
Seller: Michael Rufo
Price: $435,000
Mortgage: $565,600
Lender: Lee Bank
Date: 7/31/14

97 Appleton Ave.
Buyer: Daniel Norton
Seller: Paul Webber +
Price: $146,000
Mortgage: $138,700
Lender: Greylock FCU
Date: 7/21/14

299 Barker Rd.
Buyer: Shane Mcdonough

We appraise
everything real estate

Residential • Commercial  • Industrial 

Business In Place • Subdivisions 

easements (permanent & temporary) 

 Hotels • Motels • Inns

state Certified General appraiser #75094

Fast, Reliable Service

413-662-2227
or online at:

www.wilkinsonappraisal.com

rrs TM

NOW CARRYING
WOOD JUNGLE GYMS 

IN SHEFFIELD!

Part of the CBRE affiliate network

PITTSFIELD
OFFICE/WAREHOUSE CONDO FOR SALE

-	 ±10,000	SF	office/
	 light	manufacturing
-	 1	loading	dock
-	 Parking	for	21
	 vehicles

For	more	details,
please	contact	John	Tracy
at 518-452-2700 ext. 120
john.tracy@cbre-albany.com

Call Dan Davitt 
for more details 
518-452-2700 

CONTRACTOR FACILITY AVAILABLE

www.CBRE-AlbanyProperties.com

 - Fenced in yard area
 - (4) Overhead doors
 - ±18 ceilings
 - Offi ces
 - Off Central Avenue

Part of the CBRE affiliate network
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Berkshire County real estate transfers

Seller: Emily Mcdonough
Price: $165,000
Mortgage: $130,000
Lender: Greylock FCU
Date: 7/21/14

191 Bartlett Ave.
Buyer: Timothy Odonnell +
Seller: Richard Chalupa +
Price: $200,000
Mortgage: $100,000
Lender: Quicken Loan
Date: 7/25/14

98 Bellmore Dr.
Buyer: Susan Grella +
Seller: Joan Andrews
Price: $260,000
Mortgage: $150,000
Lender: Pittsfi eld Coop
Date: 8/15/14

225 Benedict Rd.
Buyer: Vincent Tardibuono
Seller: Zuke Partnership
Price: $134,500
Mortgage: $132,063
Lender: Academy Mtg
Date: 7/25/14

50 Brenton Ter.
Buyer: Jia Zheng +
Seller: Christopher Barris
Price: $167,000
Mortgage: $133,600
Lender: Greylock FCU
Date: 8/8/14

101 Brown St.
Buyer: Greylock FCU
Seller: Ann Mitchell
Price: $108,520
Date: 8/1/14

2 Cheshire Rd.
Buyer: Brickhouse 
Mountain LLC
Seller: EJD Realty 
Associates LLC
Price: $160,000
Mortgage: $333,000
Lender: NBT Bank
Date: 7/29/14

142 Cheshire Rd.
Buyer: Christopher 
Mchugh +
Seller: Leone Bilotta +
Price: $125,000
Date: 8/14/14

165 Churchill St.
Buyer: Mitchell Mcneil
Seller: Leahey Eleanor Est +
Price: $100,000
Date: 8/814

118 Cole Ave.
Buyer: Kyle Kozlowski
Seller: Geraldine Porter +
Price: $100,000
Mortgage: $79,500
Lender: Greylock FCU
Date: 8/11/14

36 Concord Pkwy.
Buyer: Carolyn Riley
Seller: Terri Fishman +
Price: $255,000
Date: 7/29/14

30 Dalton Ave.
Buyer: FNMA
Seller: Clark Mahoney +
Price: $145,836
Date: 8/11/14

323 Dalton Ave.
Buyer: CTB Inc
Seller: E&H Realty Co Inc
Price: $285,000
Date: 8/7/14

3 Daralyn Ct.
Buyer: George Leon +
Seller: Sandra Taylor +
Price: $270,000
Mortgage: $135,000
Lender: Greylock FCU
Date: 8/1/14

86 Daytona Ave.
Buyer: Caleb Tuttle +
Seller: Patricia Kern
Price: $103,900
Mortgage: $102,017
Lender: Academy Mtg
Date: 7/30/14

158 E. Housatonic St.
Buyer: Timothy Kelly +
Seller: Furciniti Helen Est +
Price: $132,500
Mortgage: $106,000
Lender: Pittsfi eld Coop
Date: 7/25/14

63 Egremont Ave.
Buyer: Justin Burdick
Seller: William Frazier
Price: $143,000
Mortgage: $140,409
Lender: Academy Mtg
Date: 8/15/14

15 Elberon Ave.
Buyer: Ursula Champagne
Seller: Brian Walak +
Price: $165,000
Mortgage: $132,000
Lender: Lee Bank
Date: 8/1/14

29 Emerson Ave.
Buyer: Jaswant Banga +
Seller: Irving Mindlin
Price: $194,500
Mortgage: $162,281
Lender: Academy Mtg
Date: 7/30/14

33 Euclid Ave.
Buyer: Joseph Mccusker +
Seller: Martha Chutjian +
Price: $123,475
Mortgage: $95,000
Lender: Greylock FCU
Date: 8/15/14

228 Francis Ave.
Buyer: Albindian Realty LLC
Seller: Berkshire 
Neighborhood
Price: $115,000
Date: 7/22/14

96 Harryel St.
Buyer: Marion Rutledge
Seller: Estelle Strydom
Price: $155,000
Mortgage: $124,000
Lender: Lee Bank
Date: 7/22/14

14 Highland Ave.
Buyer: Sunrise Properties 
Assoc
Seller: PTW Development 
LLC
Price: $935,000
Date: 7/29/14

685 Holmes Rd.
Buyer: Salvatore Frieri
Seller: Linda Schmitter
Price: $177,500
Mortgage: $142,000
Lender: Greylock FCU
Date: 7/25/14

51 Kensington Ave.
Buyer: Jill Penna +
Seller: Daniel Renzi
Price: $133,000
Mortgage: $130,591
Lender: Academy Mtg
Date: 7/31/14

8 Lebanon Ave.
Buyer: Amy Genzabella
Seller: George Baldasarre
Price: $84,000
Mortgage: $82,478
Lender: Academy Mtg
Date: 8/15/14

97 Lenox Ave.
Buyer: Zoe Ayinbora
Seller: Kyle Kozlowski +
Price: $120,000
Mortgage: $122,580
Lender: Academy Mtg
Date: 8/11/14

161 Leona Dr.
Buyer: Michael Rufo
Seller: Brian Jozefi ak +
Price: $399,000
Date: 7/31/14

4 Loumar Dr.
Buyer: Brian Walak +
Seller: Christopher Jacoby +
Price: $240,000
Mortgage: $228,000
Lender: Greylock FCU
Date: 8/1/14

25 Madison Ave.
Buyer: Esther Bollen +
Seller: Fran Mad Corp
Price: $250,000
Mortgage: $175,000
Lender: Seller
Date: 8/15/14

76 Marian Ave.
Buyer: Christopher 
Jacoby +
Seller: Deborah Blaisdell
Price: $148,000
Mortgage: $133,200
Lender: Santander Bank
Date: 8/1/14

189 Mcintosh Dr.
Buyer: Kwasi Osei-
Kuffour +
Seller: Jodie Bond-North
Price: $187,000
Mortgage: $149,600
Lender: Greylock FCU
Date: 7/25/14

59 Mountain Dr.
Buyer: Anthony Buzzanco +
Seller: Brian Cusson +
Price: $308,800
Date: 7/25/14

191 Pine Grove Dr.
Buyer: Sean Sommers +
Seller: Priscilla Shepard
Price: $149,900
Mortgage: $147,184
Lender: Academy Mtg
Date: 7/23/14

17 Pittsfi eld Ave.
Buyer: John Thomson
Seller: Nicole Wheeler
Price: $197,000
Mortgage: $157,600
Lender: Academy Mtg
Date: 7/25/14

480 Pomeroy Ave.
Buyer: Anne Fleuriot
Seller: Michele Marano +
Price: $175,000
Date: 7/25/14

118 Sampson Pkwy.
Buyer: Cheryl Ricci
Seller: Joshua Krembs +
Price: $226,500
Date: 8/1/14

205 South St.
Buyer: Becknest Realty 
LLC
Seller: Rita Dehey
Price: $260,000
Mortgage: $200,000
Lender: Greylock FCU
Date: 8/6/14

70 Thomas Rd.
Buyer: Dana Welts +
Seller: Paul Bruzzi
Price: $287,000
Mortgage: $229,600
Lender: Village Mtg
Date: 7/25/14

100 Velma Ave.
Buyer: Kevin Bailot +
Seller: Carolyn Albertazzi
Price: $123,000
Mortgage: $98,400
Lender: Academy Mtg
Date: 7/24/14

31 Walden Ln.
Buyer: Louise Perrone +
Seller: Barbara Caplin
Price: $215,000
Date: 8/12/14

Westbrook Ter.
Buyer: Larc NT +
Seller: Woodmont Dev Corp
Price: $125,000
Date: 8/1/14

Appleton Ave. U:278
Buyer: Charles Roberson +
Seller: Evelyn Zwerner T +
Price: $250,000
Mortgage: $192,000
Lender: Pittsfi eld Coop
Date: 8/15/14

Churchill Crst. U:39
Buyer: Richard Cotter
Seller: Mouhaned Ayach
Price: $202,500
Mortgage: $162,000
Lender: Greylock FCU
Date: 8/8/14

richMoNd
651 Lenox Rd.
Buyer: Ernest Ripepi
Seller: Edith Jamross RET +
Price: $215,000
Mortgage: $204,250
Lender: Greylock FCU
Date: 8/1/14

15 Truran Ln.
Buyer: Susan Kosowitz
Seller: Melvin Blieberg +
Price: $296,000
Date: 8/8/14

35 Truran Ln.
Buyer: David Roberts
Seller: RBS Citizens NA
Price: $115,000
Date: 8/15/14

186 View Dr.
Buyer: John Hamilton +
Seller: Daniel Donovan +
Price: $417,000
Mortgage: $333,600
Lender: Lee Bank
Date: 7/25/14

sANdisfield
6 Bosworth Rd.
Buyer: Daniel Stubbs
Seller: Canty Constance 
Est +
Price: $162,500
Mortgage: $157,625
Lender: Lee Bank
Date: 7/31/14

sheffield
165 Hewins St.
Buyer: Ginger Carey
Seller: Kathryn Nourse
Price: $150,000
Mortgage: $150,000

Lender: Greylock FCU
Date: 7/21/14

139 S. Main St.
Buyer: Berkshire Holdings 
NT +
Seller: Mike & Zach LLC
Price: $500,000
Mortgage: $400,000
Lender: Salisbury B&T
Date: 7/30/14

sTockBridge
Austerlitz Rd.
Buyer: TJB Land Corp
Seller: Pamela Bell +
Price: $288,350
Mortgage: $580,000
Lender: Pamela Bell
Date: 7/25/14

19 Birch Ln.
Buyer: H&E Reinholt LLC
Seller: Faith Menken
Price: $410,000
Date: 7/23/14

22 Church St.
Buyer: Stephen Tournas-Hardt
Seller: Elizabeth 
Mangiaracina
Price: $475,000
Mortgage: $275,000
Lender: Village Mtg
Date: 8/8/14

38 Church St.

Buyer: Patrick Lindsay +
Seller: Richard Wyner
Price: $379,300
Mortgage: $200,000
Lender: USAA Fed SB
Date: 8/5/14

46 Glendale Rd.
Buyer: Amy Mccaffrey
Seller: Chester Bonak +
Price: $105,000
Date: 8/12/14

102 W. Stockbridge Rd.
Buyer: Laurel Hill Assoc
Seller: Virginia Loveless
Price: $390,000
Date: 8/13/14

WesT
sTockBridge

19 Lenox Rd.
Buyer: 19 Lenox Road T +
Seller: Irving Shapiro +
Price: $120,500
Mortgage: $96,400
Lender: RBS Citizens
Date: 7/28/14

WilliAMsToWN
41 Cluett Dr.
Buyer: Lawrence 
Smallwood Jr +
Seller: Sara Clark RET +
Price: $354,000

Offer and dealer participation may vary. Contaminants may not be in your water.

392 Pittsfield Rd.  •  Lenox, MA 01240
(413) 200-9070  •  CulliganNortheast.com

Culligan® Solutions 
for your home.
Once you experience life with a Culligan water softener, you’ll wonder 
how you ever lived without it. The soft, treated conditioned water you 
get from a Culligan water softener will make life easier all around your 
house. With soft, Culligan water you will notice a dramatic difference 
everywhere you use water.

• Skin is smoother and hair is silkier and bouncier
• Clothes, linens are cleaner, brighter and softer to the touch
• Tubs, showers, and bathroom fixtures are cleaner with
 little or no scale buildup
• Keeping your house clean is easier, and takes much less
 time and effort
• Appliances work more efficiently and last longer
• Rust and dirty water stains are virtually eliminated

When you buy a Culligan® Whole House Water 
Conditioner &  Drinking Water System

Have a certified water specialist test your water. 

Valid to qualifying customers. Some restrictions may apply. Limited time
offer from your participating Culligan dealer. Expires 12-31-14.

With this coupon. Not valid with any other offers. New residential purchases only. Hurry, 
limited time offer from your participating Culligan dealer. Expires 12-31-14.

10 Gallons of water with signed agreement to new customers only. Cannot be 
combined with other offers. Limit one per customer. Some conditions apply.

From your participating Culligan dealer. Expires 12-31-14.

Culligan of Lenox • (413) 200-9070

Culligan of Lenox • (413) 200-9070

Culligan of Lenox • (413) 200-9070

10 Gallons Free

ASK ABOUT OUR FINANCE OPTIONS!

Mortgage: $283,200
Lender: MountainOne Bank
Date: 8/1/14

54 Grandview Dr.
Buyer: James Nolan Jr +
Seller: Susan Crampton RET +
Price: $395,000
Mortgage: $250,000
Lender: MountainOne Bank
Date: 7/21/14

255 Hancock Rd.
Buyer: Bruce Macdonald +
Seller: Frank Bell Jr RET +
Price: $400,000
Date: 7/31/14

910 N. Hoosac Rd.
Buyer: Sherry Rowsey +
Seller: Bilal Ansari +
Price: $153,000
Mortgage: $122,400
Lender: Greylock FCU
Date: 7/25/14

328 North St.
Buyer: Matthew Bertles
Seller: Michael Williams +
Price: $203,000
Date: 8/15/14

Linden St. U:38
Buyer: Patrick Brock +
Seller: Joseph Franz +
Price: $353,000
Mortgage: $200,000
Lender: Adams Community
Date: 8/8/14

Linden St. U:40
Buyer: Patrick Brock +
Seller: Joseph Franz +
Price: $353,000
Mortgage: $200,000
Lender: Adams Community
Date: 8/8/14

S. Hemlock Ln. U:225
Buyer: Timothy Schoen
Seller: Evelyn Schoen
Price: $150,000
Date: 7/22/14

S. Hemlock Ln. U:229
Buyer: Clark Chapman T +
Seller: Edwin Mohler
Price: $138,300
Date: 8/6/14

WiNdsor
35 Savoy Rd.
Buyer: Wayne Poirier
Seller: John Boyle
Price: $80,000
Mortgage: $70,000
Lender: Mark Barile
Date: 8/8/14

826 Shaw Rd.
Buyer: Abigail Duffy +
Seller: John Mcnulty 3rd
Price: $139,500
Mortgage: $142,346
Lender: Academy Mtg
Date: 8/4/14

◆

• Windows
• Siding
• Additions
• Remodeling
• Kitchen/Baths

• Custom Build
• Roofs
• Decks
• Gutters
• Handyman Services

“Any job large or small…
we do it right or not at all.”

www.morrisonshomeimprovement.com

we do it right or not at all.”

www.morrisonshomeimprovement.com

SHoWroom
674 north Street, Pittsfi eld, mA 01201

Phone: 413-442-3001
Fax: 413-443-8066

Award Winning – Customer Driven

We at Barnbrook Realty are pleased to 
announce that we are the newest affi liate of 

Christie’s International Real Estate,
the art world’s only real estate company.

Global expertise.
Tailored service.

Christie’s credibility.
Barnbrook Realty, exclusive affi liate of 

Christie’s International Real Estate.

413-528-4423 • 271 Main St., Great Barrington • www.barnbrookrealty.com
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Pittsfield
70 South St.

(413) 447-7304

110 Dalton Ave.
(413) 395-9626

Dalton
431 Main St.

(413) 684-1551

Gt. Barrington
325 Main St.

(413) 528-2840

www.pittsfieldcoop.com
Member FDIC        Member SIF                Equal Housing Lender

The Pittsfield Cooperative Bank opened in 1889 intent on helping our neighbors build a better

community. At the end of year one, assets totaled $7500.01. Ten years later, assets had grown to

$338,967 and 250 families owned their homes while new businesses began to fill the horsecar line

from Park Square to Pontoosuc Lake – all thanks to loans from The Co-op.

Loyalty? During the Great Depression, mortgage and business loan payments were suspended by

the Bank and customers were allowed to run in arrears until they could catch-up – and they did.

Today – in an era where Big Banks are known for bad behavior – The Co-op still practices the

responsible banking envisioned by its Founders. And, we know the value of experience therefore

we feature the most seasoned lending team in the County. Plus, with assets exceeding $255 million,

the Bank is now one of the best capitalized lenders in the entire Commonwealth.

Looking for a bank with character, commitment and capital? 
Well… it’s fair to say that history is on our side.


