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Lever looks 
to do some 
heavy lifting
New nonprofi t entity 
promotes youthful 

enterprise as tonic for 
northern Berkshires

‘clOuD85’ HOveRs aBOve MaiN sTReeT

Co-working space fi rst of its kind for region

Jared Kahn, a senior at MCLA and a member of the Lever Corps internship program, joins Jeffrey Thomas, executive director of Lever Inc., in front of the building 
at 85 Main St. in downtown North Adams, where several initiatives for entrepreneurship and social innovation are now based. Among these are Lever’s program of 
support for startup ventures emanating from area colleges, and a new co-working space, known as Cloud85 (logo shown above), which will open in January.

By BRAD Johnson
s far as tools go, a lever is relatively 
simple in concept, and its proper ap-

plication can make easier work out of what 
might otherwise be a diffi cult endeavor.

A new nonprofi t entity is emulating this 
device – in both name and function – on the 
dual tasks of stimulating economic activity 
in northern Berkshire County and offsetting 
the demographic spiral towards an aging 
populace with an infusion of youthful en-
trepreneurial energy.

By leveraging local assets and resources, 
the organization is looking to fashion a 
network of support and a culture of social 
innovation that will, among other things, 
entice area college students with entrepre-

neurial aspirations 
to establish and 
operate their new 
ventures locally.

“We hope to cre-
ate opportunities for 
young people who 
come to these great 
institutions, and that 

they and the ventures they establish will 
remain here and become part of the north-
ern Berkshire economy and community,” 
said Jeffrey Thomas, executive director of 
Lever Inc.

Based in offices in downtown North 
Adams, Lever Inc. is among the myriad 
initiatives and proposals being brought for-
ward by what is known as the North Adams 
Partnership (NAP), a consortium of business, 
community and philanthropic interests that 
over the past few years has been collaborat-
ing on a far-reaching vision for the city that 
would more fully tap its existing resources 
and create new energy, enhanced quality of 
life and economic dynamism throughout 
the community.

“Lever is one of the elements of what NAP 
has been putting forward,” said Thomas, 
explaining that it fi lls the role of what is 
more generically referred to as the Center 
for Entrepreneurship in the organization’s 
master plan.

In that respect, as described in its mission 
statement (leverinc.org), Lever looks “to con-
tribute to economic development in Northern 
Berkshire County” by creating and growing 
enterprises that leverage local assets.

“This new center will recruit, develop 
and support entrepreneurs, help fund their 
enterprises, and develop networks of experts, 
collaborators and stakeholders to help ensure

continued on page 18

By BRAD Johnson
For struggling downtown districts, a cluster of store closings 

and other transient setbacks can create an impression of being 
“under a cloud.”

Such could be said for downtown North Adams, where a recent 
uptick in vacant storefronts has caused some 
to interpret these short-term stumbles as 
signs of long-term decline.

However, a different type of cloud is also 
taking shape above Main Street – one that is 
drawing in the fresh air of social innovation and a new atmosphere 
of collaborative enterprise.

That, at least, is the promise and potential of Cloud85, a new 

co-working space that has been developed as a venture of Lever 
Inc., a recently established nonprofi t entity focused on fostering 
entrepreneurship and social innovation in the northern Berkshires 
(see accompanying story).

“This is the fi rst of its kind in this area,” said Jeffrey Thomas, 
executive director of Lever Inc. “We see this 
as creating a center of activity and a critical 
mass for the kind of interaction that can give 
rise to new ideas and innovation.”

Occupying some 1,200 square feet of 
newly renovated space on the second fl oor of the Kimbell Building 
at 85 Main St., Cloud85 is a professional offi ce environment that is

continued on page 22

“We’re ap-
proaching this 
as an oppor-
tunity to give 
startups more 

runway.”

A

“We want to create an atmo-
sphere where members say, 
‘Let’s meet at Cloud85.’”
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Wild Oats loan keeps kale 
coming all winter long

By John Townes
In a symbiotic financial and culinary rela-

tionship, Wild Oats Market in Williamstown 
has provided a loan to Mighty Food Farm 
in Pownal, Vt., that is intended to provide 
the consumer food co-op with a continuous 
supply of kale through the winter.

Earlier this year, Wild Oats arranged a loan 
of $12,000 to Mighty Food Farm to finance 
most of the cost of a hoop-house style of 
greenhouse, which was constructed at the 
farm this summer.

In addition to repayment of the loan and 
a small rate of interest, the three-year agree-
ment also includes a provision that Mighty 
Food Farm will use the greenhouse to grow 
organic kale on a seasonal schedule that will 
make it available in late fall and winter.

Wild Oats will have the right to be the 
primary wholesale buyer of the kale. The 
member-owned cooperative will sell the 
winter kale at its retail store and cafe at 320 
Main St. (Route 2).

“Mighty Food is one of our primary suppli-
ers of kale, and it’s a very popular product,” 
explained David Durfee, general manager of 
Wild Oats. ”We sell a lot of it in the store, and 
it’s also featured on most days in our cafe and 
‘hot-bar’ counter.”

Durfee said that kale, 
which is a leafy veg-
etable that has become 
popular among con-
sumers, can survive 
when grown outside as 
late as December. The new greenhouse will 
extend its supply through the winter.

“Growing kale in a hoop house provides 
an environment that is about six degrees 
warmer [than nighttime temperatures], which 
is enough to allow it to be happy all winter,” 
said Durfee.

Durfee noted that the loan to Mighty 

Food Farm is considered a pilot project for 
a potentially larger farmer loan program. If 
the initial project proves successful, the co-
op may consider working with other local 
suppliers in a similar way.

The arrangement came about as a result of 
discussions during an 
annual sales meeting 
between Lisa McDou-
gall, owner of Mighty 
Food Farm, and the 
staff of Wild Oats.

Durfee said the deal 
is modeled in part on a similar arrangement 
between a grower and a co-op in Burling-
ton, Vt.

“We thought it could work for us and for 
Mighty Food Farm,” said Durfee. “It’s poten-
tially a win-win. It allows us to carry and sell 
fresh local kale throughout the year. And for 
Mighty Food Farm, it provides an additional 
product in the winter with a steady and com-
mitted buyer as a source of income.”

McDougall has operated Might Food Farm 
for eight years with year-round staff of three, 
which increases to 12 during the growing 
season. She leases two sites in Pownal, and 
grows a variety of crops on about 25 acres. It is 
a certified organic operation that emphasizes 
sustainable agricultural practices.

In addition to sales to Wild Oats, the 
farm has a CSA (community supported ag-
riculture) venture, and also sells at regional 
farmers markets. Might Food also sells to 
Mezze Bistro & Bar in Williamstown and 
to a farm-to-corporate-cafe venture in the 
White Plains, N.Y., area.

“This loan solidifies our relationship with 
Wild Oats,” said McDougall. “Hopefully, it 
will also help to make more people aware 
of our other products as well.”

With the new hoop house, Mighty Food 
Farm has three seedling houses and five 
greenhouses, with a total of about 15,000 
feet of enclosed growing space.

“We grow the majority of our food out-
doors, but we also grow about 25 percent of 
our food in the greenhouses,” McDougall 
said.

The 30-by-96-foot greenhouse, which is 
enclosed with a plastic material and is specifi-
cally designed for the Vermont climate, was 
constructed at the farm in July. The loan cov-
ered about 80 percent of the cost, with Mighty 
Food covering the balance on its own.

The first crop of kale has been planted 
in the greenhouse and will be available this 
winter.

McDougall explained that, in addition to 
the warmer indoor temperatures, the green-

house also protects the kale from damaging 
winds in fall and winter.

Under the loan agreement, Mighty Food 
Farm can also use the greenhouse for other 
crops for all of its outlets at its own dis-
cretion outside of the winter kale season. 
McDougall said the current plan is to use it 
to grow lettuce in the spring and tomatoes 
during the summer.

The loan is to be paid back within three 
years, and the commitment to designate it 
for kale for Wild Oats also lasts for three 
years.

The money for the loan came from operat-
ing funds at Wild Oats.

Durfee acknowledged that, as with any 
financing arrangement, there is some risk 
involved, but the co-op felt comfortable mak-
ing the deal with Mighty Food Farm.

“There are no guarantees about the success 
of this, but Mighty Food Farm is a major 
supplier for us, and we have a good working 
relationship with them,” he said.

He noted that there are also administrative 
details and bookkeeping involved in structur-
ing and implementing the loan. “We wanted 
to get this going and see how it works and 
what is involved,” he said.

“We don’t have any other projects like 
this in the pipeline yet,” Durfee added. “But 
we’re definitely interested in expanding on 
this form of financing agreement with other 
growers, as a way to support farmers and 
the agricultural economy here, and to ensure 
an ample supply of fresh local food for the 
customers of Wild Oats.”u

On a raw day in early December, Mighty Food Farm owner Lisa McDougall and Clover take refuge amidst 
the kale growing in a greenhouse where it is a few degrees warmer and far less windy. The greenhouse 
was  built this summer through an innovative loan arrangement with the Wild Oats Market in Williamstown 
that will keep the Pownal, Vt., farm’s kale in the store’s produce section (below) all winter long.

“We’re definitely interested 
in expanding on this form 

of financing agreement with 
other growers.”
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ProAdams launches site to 
highlight town’s attractions

By John Townes
Adams is the spotlight of a new website 

that has been launched by a local volunteer 
organization that is working to raise town’s 
visibility and stimulate economic develop-
ment there.

The website, ExploreAdams.com, is the 
latest project of ProAdams, 501c3 nonprofit 
organization that was formed in 2010 by a 
group of local residents.

The website presents a broad picture of the 
community. It includes an ongoing calendar 
of events, listings and descriptions of attrac-
tions and resources, and other information 
about the community. It also has information 
about economic opportunities, profiles of 
new businesses, and news about existing 
businesses and organizations.

“We’ll also be doing feature stories about 
the town,” said Ray Gargan, a board member 
of ProAdams and the group’s volunteer mar-
keting director, who developed and maintains 
the website. “We plan to add new articles on 
a regular basis, which will grow into a collec-
tion that will be available on the site.”

ProAdams has a board of eight members 
(which is expected to be expanded to 12) and 
other volunteers. It is funded through dona-
tions and sponsorships. The volunteer-based 
organization is independent, but works in col-
laboration with the town government, other 
local groups and the community at large.

According to the organization’s mission 
statement, ProAdams 
has three basic goals. 
These are to “promote 
and honor the quality 
and character of Adams, spark growth [and] 
create vibrancy.”

ProAdams introduced the ExploreAdams.
com website at a public meeting with the 
Adams Board of Selectmen on Sept. 3.

“Since ProAdams began, we have wanted 
a mechanism to get the word out about what 
a great place Adams is,” said Erin Mucci, 
president of ProAdams and an instructor at 
McCann Technical School in North Adams. 
“There’s a lot happening here, and I’m so 
glad we have a way to share it.”

Donna Cesan, the interim town administra-
tor and director of community development, 
sees the website as a valuable resource for 
local economic development efforts.

“The new Explore Adams website is at-
tractive and easy to navigate and will be the 
‘go to’ tool for residents and visitors for all 
things Adams,” said Cesan. “Their efforts will 
finally put to rest the lament of Adams being 
the ‘best kept secret of the Berkshires.’”

While it may not be the best-kept secret, 
Adams has had a lower profile than the 
larger or more prominent communities in 
Berkshire County.

The formation of ProAdams reflects the 
multifaceted efforts to highlight the town’s 
traditional attractions, and to attract new 
businesses, residents and visitors. These have 
been occurring on numerous fronts, through 
public and private initiatives.

Among these have been visual improve-
ments to the streetscape and infrastructure of 
the town’s central business district.

Another focus has been on efforts to 
promote the town as a tourist destination 
by capitalizing on its traditional small town 
character and proximity to Mount Greylock, 
the Ashuwillticook Rail Trail bike path, and 
other outdoor recreational opportunities.

Public sector initiatives have been aug-
mented by individual projects that have added 
– or are expected to add – to the activities 
and amenities in the town. These include a 
tourist passenger train ride from Adams to 
North Adams that is being developed by the 
Berkshire Scenic Railway, and a project to 
restore a former movie theater into a cultural 
center known as the Topia Arts Center.

The members of ProAdams decided to 
establish the ExploreAdams.com website as 
both a promotional vehicle for the town, and 
also as an information resource, according 
to Gargan.

“We love Adams, and we know that it 
has a lot to offer,” said Gargan. ”But even 
though it is the second-largest town in the 
county, Adams has always been a little off 

the radar in terms of visibility, compared to 
other places in the Berkshires. We want to 
make more people aware of Adams.”

 Specific goals include making Adams 
better known to visitors as a hub for outdoor 
recreation in the Berkshires, increasing the 
residential tax base by making potential 
new residents aware of the small-town 
experience and hometown lifestyle of the 
community, and encouraging appropriate 
economic development to create jobs, fill 
vacant buildings, and help create an active 
and lively downtown.

Gargan said the website is intended to 
promote these goals 
online, in addition to 
serving as a resource 
for local residents.

“It’s designed for several basic audiences,” 
said Gargan, who owns the public relations 
and marketing firm Gargan Communications. 
“It is intended to promote tourism as an online 
visitors’ guide. It’s also designed to inform 
potential new residents about the community. 
And it promotes economic development by 
encouraging new businesses and supporting 
existing ones.”

Other initiatives
ProAdams has also been active in other ini-

tiatives since its formation four years ago.
Its primary projects so far have been the 

creation of two annual events, the RambleFest 
and ThunderFest. Both of these are actually 
extensions of existing events, and are de-
signed to complement them with additional 
activities in the town center.

RambleFest is a free annual community 
party on Columbus Day weekend that is held 
outdoors at the Adams Visitors Center at 3 
Hoosac St., with music, vendors and other 
activities. ProAdams started the RambleF-
est in 2012.

This is held in conjunction with the an-
nual Greylock Ramble hike to the summit 
of Mount Greylock, which is organized by 
the Adams Events Committee, another lo-
cal volunteer organization. The Greylock 
Ramble was started in 1965.

Thunderfest is tied in with another local 
annual event, the Thunderbolt Ski Run, 
which is held on varying dates in the winter 
(depending on snow cover and other weather 
conditions). The run takes pace on the Thun-
derbolt ski trail on Mount Greylock.

The trail, originally built in the 1930s 
by the Civilian Conservation Corps, was 
a popular ski run and the site of an annual 
race. However, the trail did not have any lift 
facilities, and after World War II it fell into 
disuse as other ski areas opened up.

In 2008, a local group of outdoor enthu-
siasts formed the Thunderbolt Ski Runners, 
and restored the trail and revived the annual 
race in 2008.

ProAdams organized the related Thun-
derfest in 2012. That event takes place in 
the afternoon, after the completion of the 
morning ski run. It is held outdoors at the 
Adams Visitors Center and features food, a 
campfire and music and other activities.

Gargan noted that these events have 
been popular. “We’re very pleased with the 
turnout,” he said. “The attendance keeps 
growing every year, and we’re seeing more 
faces of people who come from other parts 
of the Berkshires.”

ExploreAdams.com presents a broad picture of the community and its attractions. It is part of an ongoing 
effort by ProAdams to raise the visibility of the county’s second-largest but often overlooked town.

Gargan said that ProAdams has plans for 
other projects and initiatives, although he 
could not be specific at this time. “We have 
a lot of ideas, and the possibilities are end-
less,” he said.u

“We love Adams, and we 
know that it has a lot to offer.”
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By John Townes
It’s a long way from the film world of Los 

Angeles to Williamstown.
Doug Jones recently made that leap, 

when he became executive director of Im-
ages Cinema, the independent not-for-profit 
moviehouse on Spring Street in the northern 
Berkshire community.

Jones, who started in the job at the begin-
ning of September, was previously associate 
director of programming at the Los Angeles 
Film Festival and Film Independent. In that 
position, he selected films and organized the 
schedule for a major 10-day film festival.

He replaces Sandra Thomas, Image’s ex-
ecutive director for 12 years, who resigned 
earlier this year to pursue other interests.

Despite being based in Los Angeles at 
the time, Jones said he decided to apply 
for the Images position for a combination 
of reasons.

“My wife and I were at a stage in our 
lives when we were thinking ‘What next?’ 
regarding our careers and personal lives,” 
he explained. “We wanted to move east. 
My wife is from eastern Massachusetts and 
wanted to be near her family there. When I 
heard about this position, the idea of work-
ing at a nonprofit independent theater in 
a creative community like Williamstown 
seemed awesome.”

He added that the position reflects his 
professional roots, and his lifelong love 
of film.

Prior to his job in Los Angeles, Jones 
was the film and video programmer at the 
San Francisco International Film Festival 
and San Francisco Film Society. Earlier in 
his career, he was program director of the 
Oak Street Cinema in Minneapolis. He also 
writes about film.

“I’ve been working with film exhibition 
in one way or another for 30 years,” he said. 
“My first job was in a single-screen movie 
theater when I was 14. The other day, I was 
working in the projection booth at Images, 

and it felt like coming full circle, because 
that’s what I did early in my career.”

Jones said one of the attractions of the 
Images job was the opportunity to handle 
diverse responsibilities. His prior position 
was primarily focused on selecting films to 
put together the schedule for film festivals.

“In this job, I’m not just curating, but I’m 
also responsible for all aspects of the theater’s 
operations, from working with the staff and 
selecting films to thinking about what candy 
is being sold,” he said.

He said the transition from Los Angeles, 

where he lived for 10 years, has been a change, 
but one that he is comfortable with.

“Although I moved away from a place 
where there was such a concentration of 
people in film, I’ve discovered that you can 
still find people who are very interested in 
film and have passionate conversations about 
that anywhere.”

This, he added, holds true with William-
stown and the surrounding communities, 
which both support and benefit from the 
operation of Images Cinema.

“When I told people in Los Angeles that 

I was coming here, I was surprised at how 
many of them were familiar with Images, 
and had some experience with it,” he said. 
“People filled me in about it. So there was a 
thread even before I arrived here.”

He added that he and his wife, who have 
a school-age child, appreciated the quality 
of life and the local educational system of 
their new community.

Jones also noted that he grew up in Min-
nesota and South Dakota, so he is used to 
the chilly northern climate.

Conventional origins
Images was founded in 1916 as the Walden 

Theater. For many years, it had a role that was 
common in many communities as a down-
town moviehouse that showed mainstream 
films. In the latter decades of the 20th century, 
the emphasis in the industry trended towards 
multiplex theaters in shopping centers. Im-
ages shifted to become more of a specialty 
“arthouse” cinema showing independent and 
foreign films.

By the late 1980s, Images was in danger of 
closing its doors and going the way of other 
downtown single-screen moviehouses. How-
ever, members of the community organized 
a successful campaign to save the theater, 
and it was reorganized as a not-for-profit 
community-based organization.

In the years since then, Images has under-
gone other changes, including a significant 
renovation of the theater and a more recent 
transition to digital projection during Thom-
as’ tenure as executive director.

The moviehouse also has continued to 
build on its successful membership program, 
in which wholly or partially tax-deductible 
annual fees (at various levels from $65 and 
up) bring discounted ticket prices and other 
perks.

Jones said that his primary role is to 
continue and build on the momentum the 
theater has already established in these and 
other areas.

“The theater is in a strong position,” he 
said. “Images has been part of the community 
for a long time, and it has a solid founda-
tion. I wasn’t given any specific mandates 
from the board. My role is to keep it moving 
forward and look for new ways to build on 
that foundation.”

He added that Images has strong connec-
tions to the community as a focal point for 
a committed group of volunteers and sup-
porters. He noted that the cinema’s small 
staff is augmented and assisted by a core of 
about 40 volunteers who do various tasks 
involved in operating the 125-seat theater 
and its support organization.

“People here are very engaged with Im-
ages,” he said. “They see it as a primary place 
to come for a night out. It has a solid audience 
of people who regularly look to Images for 
an alternative to the big blockbusters at the 
multiplexes.”

Images is also a venue for special program-
ming linked to community-based activities and 
organizations. “It’s a very nimble organization, 
and can respond to special projects and events 
with related film programs,” he said.

While he doesn’t foresee any major chang-
es, Jones said he does plan on developing 
additional varieties of programming.

“I’ll be looking at additional opportunities, 
to grow what already exists and explore new 
ideas,” he said. “I’ll be feeling out the level 
of interest in special series and programs. 
There are many possibilities. For example, 
we might schedule a series of documentaries 
on Monday nights.”

Ongoing challenges
Another task that Jones will have in his 

new position involves adapting to ongo-
ing changes in the film and entertainment 
industry.

Like many other aspects of life, the film 
industry has been affected by social, techno-
logical and economic changes. The prolifera-
tion of new media and entertainment options, 
such as large-screen home entertainment 
systems and the ability to watch streaming 
media on many devices, has forced theater 

silveR scReeN’s alluRe

New director at Images 
leaves LA for position 
with small-town cinema

Spring Street is a far cry 
from Sunset Boulevard, 
but the idea of working 
with a small-town inde-
pendent cinema was 
attractive enough for 
Doug Jones to uproot 

his family from their 
Los Angeles home 

and relocate to 
Williamstown.
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operators to fi nd new ways to encourage 
audiences to leave their living rooms.

While acknowledging these challenges, 
Jones is confi dent that Images can hold its 
own in this evolving landscape.

“There are people who will see fi lms at 
home, but others will continue to want to see 
them in theaters,” he said. “No matter how 
nice a setup with big screen and surround 
sound you might have at home, that still 
doesn’t equate to the experience of going to 
see a fi lm in a theater.”

An independent moviehouse such as Im-
ages, however, must also contend with the 
major issue of promotion and marketing.

“The bigger challenge is raising aware-
ness about what you’re doing,” Jones said. 
“People have so many more options today 
for ways to spend their time. Do you watch a 
fi lm? Do you spend the evening doing things 
like checking Facebook or Pinterest? What 
we have to do is let people know that we’re 
here if they want a night out, and to let them 
know what is being shown here.”

“For independent cinemas, we have to use 
a combination of traditional marketing and 
media and social media,” he added.

Another challenge is changing demo-
graphics. Older audiences grew up in an 
age when it was a popular pastime to go to 
independent and serious mainstream fi lms, 
and then discuss them afterwards.

Today, while there are more potential en-
tertainment alternatives available through the 
Internet and new media, the corporate studios 
have focused more on big blockbuster movies 
such as those featuring comic book heroes.

Jones, however, believes that the basic 
relationship of people to movies, and the 
hunger for diverse experiences, is similar 
today, although it takes different forms.

“There is still a younger audience interested 
in alternatives to the Hollywood blockbust-
ers,” he said. “I think what has happened today 
is that there is less distinction between ‘high 
art’ and popular culture. Kids want to see the 
latest Marvel [Comics] fi lm, but they’re also 
interested in smaller independent movies. The 
big movies are heavily promoted, but that 
also inspires people to dig a little deeper to 
also fi nd other types of fi lms.”

Jones added that the Internet has also 
opened up new avenues for people with 
common interests to fi nd out about new fi lms 
and to discuss them online. “They’re just 
as passionate even though they may not be 
discussing them face to face,” he said.

In terms of programming at Images, Jones 
said the goal is to fi nd fi lms that are outside 
of the mainstream, but that will still attract 
audiences.

“It’s a matter of continually trying to fi nd 
the right mix of fi lms people know about, plus 
fi lms that are below the radar,” he said. “The 
selection of fi lms is an ongoing conversation 
among the staff. The main criteria is the 
quality of the individual fi lm itself. That’s 
what people look to Images for.”

Jones believes that there will always be 
new quality material for Images to present.

“Film is like jazz,” he said. “There are 
infi nite possibilities and variations available, 
and new avenues to explore.”u

Entrepreneurship course 
for south county youth

By John Townes
A new program to teach entrepreneurial 

skills to young people in southern Berkshire 
County this winter is currently accepting 
applications from those who are interested 
in the possibility of launching their own 
business.

The eight-week Entrepreneurial Ap-
prenticeship program, 
which starts in mid-Jan-
uary, is a joint project 
of the Railroad Street 
Youth Project (RSYP), 
BerkShares Inc., the Schumacher Center for a 
New Economics, and Berkshire Community 
College (BCC).

In the course, students will develop indi-
vidual ideas and business plans for ventures 
that would be realistic for them to pursue,

The course will be held in BCC’s South 
County Center in Great Barrington, begin-
ning Jan. 13. In mid-March, the program will 
conclude with a public event where partici-
pants will present their business plans, and 
each will receive an award of 200 BerkShares 
that can be used towards new businesses.

Business ideas that participants choose not 
to undertake will become part of a library of 
concepts that others may develop as possible 
ventures in the future.

The program is one of several youth ap-
prenticeships offered by RSYP, a community 
organization that sponsors a variety of pro-
grams and activities for young people. Its 
members take the lead in operating the center 
in collaboration with adult supporters.

The RSYP apprenticeship program was 
started several years ago with a culinary 
apprenticeship in conjunction with Red Lion 
Inn. Other apprenticeship programs were 
subsequently added in cosmetology, massage 
and other fi elds.

“A key part of our overall mission is to 
empower young people,” said Caitlin Hu-
gel, an AmeriCorps Massachusetts Promise 
Fellow who is jobs and career coordinator 
at RSYP. “That includes encouraging self-
suffi ciency, and giving young people the tools 
to make their ideas viable. Entrepreneurship 
is a natural for that.”

She said the Entrepreneurial Apprentice-
ship originated among the RSYP members. 
“There was a lot of interest in an entrepreneur-
ial program among our constituents, which 
led to the new course,” said Hugel.

The Schumacher Society, an organization 
that advocates for decentralized community-
based economic systems, and BerkShares, a 
local currency that evolved from that, signed 
on as co-sponsors, as did BCC.

While it will cover general skills for plan-
ning, starting and operating a business, the 
program is oriented to the Berkshires and 
the local economy.

A core of the course will focus on the 
question: “What kind of businesses can young 
people start in the Berkshires by harnessing 
the available human and natural resources 
in a sustainable way?”

The program is also intended to address 
the common belief that young Berkshire 
County residents have few opportunities 
to stay here after high school and earn a 
reasonable living.

Organizers point out that Berkshire 
County has many small or medium-sized 
businesses, an abundance of renewable 
natural resources, and a demand for local 
products and services. The course will in-
clude discussion of opportunities for import 
replacement in the areas of food, clothing, 

energy, transportation 
and shelter.

Gues t  speake r s 
from the local busi-
ness community and 

the college will offer stories from their own 
experience. Experts will present instruction 
in particular subjects, such as marketing and 
bookkeeping. Others will serve as mentors 
to the participants as they develop their 
business ideas.

Space in the program is limited. Those 
who are interested are encouraged to contact 
Jocelyn Vassos at jocelyn@rsyp.org or 413-
528 2475 ext. 905 as soon as possible. The 
registration deadline is Jan. 9.u

“There was a lot of interest in 
an entrepreneurial program 

among our constituents.”

You Could Drive Farther & Pay More.. But Why?

ORDER ONLINE TODAY www.SkiButternut.com   |  CALL  (413) 528.2000 (9am-4pm)  |  380 State Road, Great Barrington, MA

$25 Excludes all our holiday periods

Lift Tickets
Monday - Friday
All Season Long

You Could Drive Farther & Pay More.. But Why?You Could Drive Farther & Pay More.. But Why?

W B  B
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L H F F A B P T D S
The earliest part of this Williamstown gem dates to the mid-18th century. Many changes and 
additions were made each in the following two centuries with the most recent in 1985.

The most famous visitor to the house, then 
owned by his daughter and son-in-law Mr. & 
Mrs. Francis Sayre, was President Woodrow 
Wilson, who spoke informally to a gathering 
of locals from the side porch upon learning 
of winning the election of 1916.

Now, for some enticing facts for you, the 
new owners. Live in this lovely historic 
home, have all your housing expenses paid 
and pocket anywhere from $15,000 or more. 
How? Just by operating this successful 
B&B business established in the 1940’s 
and continuing the tradition.

Live here, close to the heart of “The 
Village Beautiful” in this very well-
maintained home, enjoy the fully private 
owner’s suite, bring friends and family 
for special occasions, fi ll the house for 
popular seasons and Williams College 
weekends, and schedule your free time as 
you like. Walk to the theatre, the library, 
Spring Street.

Enjoy all that this highly rated small 
college town has to offer, and be thankful 
to be out of the hustle and bustle of big 
city or sprawling traffi c-snarled suburban 

life. Settle in with your favorite book or a quiet game of Bridge with friends in front of the open 
wood-burning fi replace. Make the most of this good life, the best of small town life, and all paid 
for by your grateful guests.

Call Paul Harsch today for details

413-458-5000
info@harschrealestate.com
www.harschrealestate.com
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In yet another change of direction, the 
Berkshire Carousel is moving from the Sta-
tionary Factory complex in Dalton back to its 
originally planned home in Pittsfield. Although the 
community-based organization had been working 
to operate permanently at the former Crane facility 
which is currently being developed as a commer-
cial complex (november 2014 BT&C), the latest 
move was promoted by pledges of $350,000 by 
two anonymous donors with the requirement that 
the attraction be located in Pittsfield. Organizers 
now plan to locate the carousel on a vacant site 
that they own next to the CVS store off West 
Street in downtown Pittsfield, with construction 
taking place over the next year.

At least outwardly in response to local op-
position, plans for the controversial natural gas 
pipeline that Kinder Morgan Energy Partners 
has proposed to build from New York state to 
eastern Massachusetts through Berkshire County 
have been revised. The company, which is seek-
ing a permit from the Federal Energy Regulatory 
Commission, had originally planned to enter Mas-
sachusetts through Richmond, Lenox and Pitts-
field. That plan encountered serious opposition, 
including local government resolutions against it. 
The company has changed the route further north 
and now proposes to follow an existing electric 
utility right-of-way through Hancock, Lanesboro, 
Cheshire, Dalton, Hinsdale, Windsor and Peru in 
the Berkshire section. While the change mitigates 
some aspects of local opposition in certain com-
munities, the overall project remains controversial 
among those who oppose it on the basis of envi-
ronmental impact and energy policy. 

North Adams Commons Nursing & Re-
habilitation Center has received a 2014 Silver 
Achievement in Quality Award from the American 
Health Care Association and National Center for 
Assisted Living (AHCA/NCAL) for outstanding 
performance in the healthcare profession. North 
Adams Commons was the only organization in 
Massachusetts to win the Silver Award this year, 
and one of only 77 facilities nationwide. The com-
petitive award program highlights select centers as 
examples of high-quality long-term care. North 
Adams Commons is a nonprofit organization that 
is owned by Berkshire Healthcare Systems Inc. 
and has been operating since 1981. The award was 
presented in October during AHCA/NCAL’s annual 
convention and exposition in Washington, D.C.

Update
Business

Meet Me at the Clark, a program for people 
with dementia and their caregivers, is offered at 
the Clark Art Institute on Mondays from 10 a.m. 
to noon on Jan. 5, Feb. 2, and March 2, when the 
Williamstown museum is closed to the general 
public. The program provides an opportunity or 
those visitors to engage with the Clark collection 
and participate in guided, themed conversations 
about art in a way that welcomes all contributions. 
To register in pairs (persons with dementia and 
their caregivers or loved ones), call 413-458-0410. 
Registration is required for each program date.

Hillcrest Educational Centers’ 2014 Fall 
Golf Classic benefit raised over $60,000 from 
tournament sponsorships and silent auction and 
raffle sales. The presenting sponsor for the event, 
held Sept. 26 at Wahconah Country Club in 
Dalton, was MountainOne. The next Fall Classic 
is scheduled for Sept. 25, 2015.

The Northern Berkshire Neighbors program 
of the Northern Berkshire Community Coali-
tion is seeking community-minded individuals to 
take part in a free Community Outreach and Civic 
Engagement training program. Ideal participants 
must be committed to making positive change in 
the northern Berkshires and learning how to as-
sist residents in accessing available services. The 
training will take place over a six-month period 
and will meet every Thursday evening from 5:30 
to 8, beginning Feb. 19. As part of the training, 
participants will learn of the many health and 
human service providers and community organiza-
tions in the northern Berkshire region. In addition, 
participants will engage in workshops and training 
on topics such as different styles of leadership, 
accessing local government, public speaking, 
community organizing, conflict management, how 
to create a neighborhood association and other 
related topics. A letter of interest is required to 
register for the training, which can be sent along 
with full contact information to: 61 Main Street, 
Suite 218, North Adams, MA 01247 or email 
jsweeney@nbccoalition.org by Jan. 20, 2015. For 
more information, call 413-663-7588.

Berkshire United Way is conducting a raffle 
to give away four gift cards to That’s a Wrap in 
Pittsfield to respondents of its BUW Brand Research 
Survey. The entire community is invited to partici-
pate in the 21-question survey, which takes less than 
15 minutes. The survey will help Berkshire United 
Way gauge the community’s perceptions about its 
work, its perceived level of trust, and to shape the 
agenda for planned upcoming focus groups that will 
look at branding, value propositions and awareness. 
Respondents have until Dec. 22 to participate by 
visiting www.berkshireunitedway.org.

Berkshire Bank Foundation will again be 
donating to New England Habitat for Humanity 
chapters during NESN’s coverage of the Boston 
Bruins 2014-15 season through its Hockey 4 
Housing initiative. This donation is connected to 
the team’s level of play during the regular season, 
and will directly benefit 12 regional Habitat for 
Humanity chapters. Berkshire Bank Foundation 
will donate $200 for each successful Boston 
Bruins penalty kill during NESN televised games. 
Last season, the team had 176 penalty kills, and 
Berkshire Bank Foundation evenly split their 
$44,000 donation among New England Habitat for 
Humanity chapters… Berkshire Bank, through its 
charitable foundation, has pledged to contribute up 
to $25,000 to food banks throughout its operations 
area by donating $1 for every Berkshire account 
that converts to eStatements through Dec. 31. The 
campaign prompts the bank’s customers to move 
their accounts from paper statements to electronic 
statements – called eStatements – in an effort to 
reduce their carbon footprint by reducing paper 
usage. The selected recipient for the Berkshire 
region is the Food Bank of Western Massachu-
setts, with others designated for separate regions 
in Massachusetts, New York, Vermont and Con-
necticut where the bank operates. 

Clothing designer Vilma Maré has opened a 
pop-up boutique for the winter, named Vilma 
Maré: Sartorial Arts and Services. It is located 
at 117 Main St. in Great Barrington. The boutique 
and atelier will remain open through late spring. 
Her designs are characterized by vertical, rhythmic 
lines stitched into an intertwined composition like 
a net or map, which helps shape and fit the silhou-
ette. Maré, a native of the Baltics, was inspired 
by ancient Baltic artifacts, especially Bronze Age 
jewelry. With her designs originally carried by 
several retailers in the Berkshires and Hudson, 
N.Y., Maré is opening her own boutique in Great 
Barrington to create a one-on-one experience for 
clients with personal fittings.

Berkshire Medical Center received an “A” 
grade in the Fall 2014 Hospital Safety Score, 
which rates how well hospitals protect patients 
from errors, injuries and infections.  The Hospital 
Safety Score is compiled under the guidance of 
the nation’s leading experts on patient safety and 
is administered by The Leapfrog Group, an inde-
pendent industry watchdog. To see how BMC’s 
score compares locally and nationally, visit www.
hospitalsafetyscore.org. Consumers can also go to 
www.hospitalsafetyscore.org for a free download 
of the Hospital Safety Score mobile app.

Applications are now being accepted for the 2015 
Berkshire Leadership Program (BLP). Now in 
its 18th year, BLP seeks, prepares, involves, and 
sustains individuals from diverse backgrounds 
who are committed and competent to address 
community challenges and improve the quality of 
life in the Berkshires. The program kicks off with 
a two-day retreat, which includes training in all 
aspects of leadership, problem-solving techniques, 
and networking. The retreat is followed by an eco-
nomic development bus-tour of Berkshire County 
and eight weekly four-hour evening sessions on 
topics that define a community. Each year up to 
30 candidates are selected to participate in the 
program, based on a written application and writ-
ten references. The cost to participate is $649 and 
includes all meals and overnight accommodations 
at Jiminy Peak during the retreat. Limited financial 
assistance is available. Applications are available 
online at berkshirechamber.com/blp. The deadline 
for submitting applications is 4 p.m. on Jan. 6, 
2015. For further information, contact Darci Hess, 
program coordinator, at 413-499-4000 ext. 116, or 
at dhess@berkshirechamber.com.

At its annual meeting and marketing showcase 
on Nov. 18, the Berkshire Visitors Bureau 
launched a promotional campaign called “The 
Power of 3 Little Words…in the Berkshires.” It 
encourages businesses to use the words “in the 
Berkshires” when promoting their business and 
identifying its location. To provide wider online 
visibility, attendees were also encouraged to use 
the hashtag “#intheberkshires” in social media 
posts (both professional and personal).

The Berkshire Regional Planning Commis-
sion invites all interested persons in Berkshire 
County to help set future transportation priorities 
as part of Berkshire County’s 2040 Regional Trans-
portation Plan (RTP). This plan will help guide 
investments in the region’s transportation system 
to reduce congestion, ease commutes, improve 
roadway safety, enhance sidewalks and other non-
motorized infrastructure, and maintain an efficient 
and effective transportation system that supports 
the regional economy. To learn more and share 
comments, visit www. Berkshireplanning.org.

As part of a $2.2 billion environmental and en-
ergy bond bill, Gov. Deval Patrick has announced 
the release of $1.1 million in environmental invest-
ment for a community turf field to be located at the 
main campus of Berkshire Community College. 
The funding will mitigate previous unintentional 
damage to wetlands surrounding the athletic fields 
at BCC, while allowing for better drainage and 
the redirection of runoff to the vernal pools and 
wetlands. On Nov. 12, the Pittsfield City Council 
approved $200,000 for the community turf field 
project at the request of Mayor Daniel Bianchi. 
Approximately $700,000 is needed to complete 
the turf project, which is slated to be completed 
in the spring. The remaining funds are being 
raised privately. (Those interested in supporting 
the project may contact Craig Smith at 413-236-
2186.) Gov. Patrick also approved funding for 
the restoration of Baker’s Pond in Kennedy Park 
in Lenox. The town of Lenox has partnered with 
BCC to assist with the project monitoring and 
implementation of the remediation of Baker’s 
Pond, which will also allow for hands-on learning 
opportunities for students. BCC’s involvement 
has been spearheaded by Timothy Flanagan, 
professor of environmental and life sciences, and 
Bruce Winn, assistant professor of environmental 
and life sciences.
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…because home is where the heart is!

We Offer:
u Personal Care
u Live In Service – Up to and
 Including 24 Hour Care
u Medication reminding
u Homemaking
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u Shopping and errands
u Door to Door Services for
 Appointments & Procedures
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 Mark E. Kasuba, Gemologistwww.medwardjewelers.com

2014
On Christmas morning, your wife can’t believe it.

She swears she’ll wear it every day, for the rest of her life.
You remember her eyes, and her tears.

2042
Your daughter tries it on for what must be

the 1,000th time. But now it’s hers to keep.
She swears to wear it forever – and does.

2067
Your granddaughter slides onto her own finger

that precious ring her Mom’s worn forever.
She slips it on, and feels a history coming alive….

The fine jewelry you give your wife this Christmas is only
the beginning of its magical journey of touching
women’s lives. So give the finest…to them all.
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Adams Community Bank has donated 
$10,000 to United Cerebral Palsy Association 
of Berkshire County to support the initial phase 
of a renovation project for the organization’s new 
facility at 535 Curran Hwy. in North Adams. “We 
are proud to be funding such a wonderful organiza-
tion,” said Charles O’Brien, the bank’s president 
and CEO. “This investment in our community 
will positively infl uence the lives and needs of 
people with disabilities.”

In November state and federal banking regula-
tors approved the merger of Lakeville, Conn.-
based Salisbury Bank and Riverside Bank in 
Poughkeepsie, N.Y. The merger, which involves a 
stock-for-stock transaction valued at approximately 
$28 million, was announced in March and was 
approved by shareholders of both institutions on 
Oct. 29. Salisbury Bank, under its parent company 
Salisbury Bancorp (NASDAQ: SAL), has full-ser-
vice branches in Canaan, Lakeville, Salisbury and 
Sharon, Conn.; Dover Plains and Millerton, N.Y.; 
and Great Barrington, South Egremont and Shef-
fi eld. Riverside Bank is a New York State chartered 
commercial bank with branches in Poughkeepsie, 
Red Oaks Mill, Newburgh and Fishkill.

Ongoing: Berkshire Business Builders networking meeting 
every Thursday morning from 8:30 to 9:30 a.m. at 55 Church 
Street in Pittsfi eld. All business people looking for an op-
portunity to network are invited. For information, call Kathy 
Hazelett at 413-442-8581.

Ongoing: The Job Club meets Mondays from 10 to 11 a.m. 
at the North Adams Public Library and from 1 to 2 p.m. at 
BerkshireWorks Career Center at 160 North St. in Pittsfi eld. 
The free and informal program helps participants who are 
seeking employment to expand their network of contacts and 
provides valuable job-search tips. It also serves as a support 
group throughout the job-search process. For information, visit 
www.berkshireworks.org or call 413-499-2220.

Dec. 16, Jan. 20: Pittsfi eld Green Drinks, informal gathering 
of people interested in conservation and environmental issues on 
third Tuesday of each month. 5:15 p.m. at Rainbow Restaurant on 
First Street (tentative). Sponsored by the Berkshire Environmental 
Action Team. For more information and meeting location, contact 
Jane Winn at jane@thebeatnews.org or 413-230-7321.

Dec. 18: Employer Community Conversation sponsored 
by Berkshire United Way for business owners, managers and 
HR personnel to discuss issues facing employees and strate-
gies to improve their situation and enhance workforce and 
productivity. 8 a.m. at Country Club of Pittsfi eld, with light 
breakfast. For information and registration, call Nancy Stoll 
at 413-442-6948 ext. 20.

Dec. 18: Hometown Holidays with family activities in down-
town North Adams from 5 to 7 p.m. For more information, 
call the North Adams Offi ce of Tourism & Community Events 
at 413-664-6180.

Dec. 18: BYP Networking Social at Mildred Elley, 100 West 
St. in Pittsfi eld. To register or for more information, call 413-
499-4000 or email byp@berkshirechamber.com.

Dec. 20: Upstreet Holiday Festival in the Palace Park parking 
lot on North Street in downtown Pittsfi eld.10 a.m. to 2 p.m. with 
visits from Santa, rides on Roaming Railroad, Jingle Bell Run 
and more. Details at downtownpittsfi eld.com/holiday-fun.

Jan. 8: Great Barrington Green Drinks, informal gathering 
of people interested in conservation and environmental issues 
on fi rst Thursday of each month. 5:30 p.m. at the Prairie Whale, 
178 Main St. For more information, contact Erik Hoffner at 
ehoffner@orionmagazine.org or 413-528-4422.

Jan. 13: Youth Entrepreneurial Apprenticeship, an eight-
week course for young people in southern Berkshire County 
on starting and operating a small business (see story on page 
5). Held at the South County Center of Berkshire Community 
College in Great Barrington. Registration deadline is Jan. 9. 
Contact Jocelyn Vassos at 413-528 2475 ext. 905. 

Jan. 14: North Adams Green Drinks, informal gathering of 
people interested in conservation and environmental issues on 
second Wednesday of each month. 5:30 p.m. at the Freight Yard 
Pub in the Western Gateway Heritage Park. Sponsored by the 
Berkshire Environmental Action Team (BEAT) and Northern 
Berkshire Transition. For more information, contact Jane Winn 
at jane@thebeatnews.org or 413-230-7321.

Jan. 17,  Feb. 14: Holiday Farmers’ Markets, presented by 
Berkshire Grown, featuring holiday ingredients and gifts from 
local farmers and artisan producers. At Monument Valley Middle 
School in Great Barrington from 10 a.m. to 2 p.m. For details, 
visit berkshiregrown.org.

Jan. 18: “Writing Fiction: Different Rules for Different 
Games,” lecture presented by Paul Park, author of All Those 
Vanished Engines, as part of Lenox Library’s Distinguished 
Lecture Series. 4 p.m. in the Lenox Library, 18 Main St., 
Lenox. Free and open to the public. For information, call 
413-637-2630.u

the month in business

A fund-raising campaign is underway to 
support an accessible kitchen and laundry in 
Berkshire County Arc’s Social Development 
Center in Dalton. This day program provides 
individuals with developmental disabilities and 
brain injuries with activities and classes that 
help them to increase independence in their 
lives. Donations to support this facility are be-
ing sought through the organization’s annual 
campaign which continues through Dec. 31. 
Donations can be made online by visiting bcarc.
org. Additional information can be obtained by 
emailing gwilliams@bcarc.org or calling 413-
499-4241 ext. 275.

After a full season of events to celebrate their fi fth 
anniversary season, WAM Theatre successfully 
concluded the year with a sold-out production and 
their largest gift presentation yet to a benefi ciary. In 
keeping with WAM Theatre’s philanthropic mis-
sion, a gift presentation was made following the 
Nov. 16.closing performance of In Darfur by Winter 
Miller. The benefi ciaries were 13 housemothers at 
the Mother of Peace Orphanage in Illovo, South 
Africa. Susie Weekes, the Berkshire connection to 
the orphanage, received a gift of $5,005.

Berkshire Enterprises, a program of the Of-
fi ce for Workforce Development at Berkshire 
Community College, has received a $48,000 
USDA Rural Development Technical Assistance 
Grant to provide one-on-one consulting and 
other services to help businesses preserve and/
or create jobs in Berkshire, Franklin, Hampshire 
and Hamden counties. Technical assistance 
provided may include: analyzing how to adjust 
existing businesses for today’s troubled economic 
conditions; providing training in the concept of 
Lean Business Start-up and the Business Model 
Canvas; preparing a business plan for fi nancing, 
hiring and managing employees effectively; 
developing methodologies for increasing gross 
sales; and cash fl ow management. Other areas of 
assistance include: locating an appropriate busi-
ness site; establishing partnerships; preparing 
for expansion; and addressing family concerns 
related to business operations. Since its found-
ing in 1989, Berkshire Enterprises has trained 
and provided technical assistance to more than 
1,500 individuals who have started over 1,000 
businesses employing nearly 2,000 workers. 
The program annually serves more than 200 
businesses through its programs. To apply for 
technical assistance or to receive more informa-
tion, contact Steve Fogel, Berkshire Enterprises 
program director, at sfogel@berkshireenter-
prises.com or 413-441-3688.u

1090 Main St. Williamstown, MA 01267    
413. 458. 9371  ·  www.WilliamsInn.com
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people on the move
Christine Schaefer, 

corporate group sales 
manager with Cranwell 
Resort in Lenox, has 
joined the ranks of meet-
ing professionals who 
have earned the Certi-
fied Meeting Professional 
(CMP) designation. The 
certification is awarded 
to those who meet high 
standards of proficiency 

and professional experience in meeting man-
agement. Cranwell also 
has named Kristy Barto 
to the position of sales 
manager, where she will 
be responsible for sales 
and coordination of year-
round educational, medi-
cal and social groups. 
Barto brings a strong 
background in group sales 
through almost 10 years 
in sales and catering at 
the Interlaken Inn Resort & Conference Center 
in Lakeville, Conn.

Berkshire Health Sys-
tems has announced the 
appointment of Lauren 
Dudley, MD, a board 
certified and fellowship 
trained rheumatologist, 
to the medical staff of 
Berkshire Medical Center 
and the physician staff of 
Rheumatology Profes-
sional Services of BMC. 
Dudley is board certified 

in Internal Medicine and received her medical 
degree from the University of Connecticut School 
of Medicine. She completed her residency in Inter-
nal Medicine at Brown University, Rhode Island 
Hospital, Providence, R.I., and was fellowship 
trained in Rheumatology at Dartmouth-Hitchcock 
Medical Center in New Hampshire, where she also 
completed a residency in preventive medicine.

The Berkshire Museum has announced the 
addition of Lauren Sottile to the staff as devel-
opment associate. In her new role, Sottile will  
be responsible for overseeing the membership 
program, maintaining the donor database, and 
assisting with development initiatives and events. 
An arts administrator and arts advocate, she 
worked with several nonprofit organizations in 
various roles before deciding to pursue develop-
ment and fund-raising. Sottile received her BA 
in Arts Management at Massachusetts College of 
Liberal Arts and continued her studies in North 
Adams through the Berkshire Hills Internship 
Program. She last worked as the marketing and 
communications associate for Close Encounters 
with Music and as the development assistant for 
the Mahaiwe Performing Arts Center.

Rosa Hoag has joined 
Salisbury Bank as assis-
tant vice president and 
branch manager at its 
Lakeville, Conn., office. 
Hoag has more than 20 
years of bank manage-
ment experience, most 
recently at M&T Bank 
in Pawling, N.Y., as vice 
president and commercial 
branch manager. Earlier 
she served as vice president and store manager at 
Wachovia/Wells Fargo and assistant vice president 
and customer service manager at Key Bank.

Todd Castine has joined Hillcrest Educational 
Centers Inc. (HEC) as director of autism services 
to work on Autism Spectrum Disorder program 
development and expansion. Castine has extensive 
experience working in environments specializing 
in the assessment and treatment of individuals 
diagnosed on the autism spectrum and individuals 
having intense learning and behavioral difficulties. 
He also has a background in special education, 
supervising and or training graduate students in 
master’s level training programs in special educa-
tion, school psychology, and behavior analysis.

Long-time local bank-
er Richard Whalen has 
joined the mortgage de-
partment at The Pittsfield 
Cooperative Bank, where 
he will serve as secondary 
market manager. Whalen 
began his banking career 
with the former City Sav-
ings Bank in 1984 as a 
loan originator and rose 
through the years to as-
sistant vice president for consumer lending. In 
2008, he accepted a position at Berkshire Bank 
as senior loan underwriter while also assuming 
secondary market responsibilities.

Holly Lawson Kre-
siak has been hired by 
Berkshire Bank as vice 
president and wealth advi-
sor, joining the company’s 
Wealth Management team 
in the Berkshire County 
and Pioneer Valley re-
gions. In this position, 
Kresiak will be respon-
sible for developing and 
maintaining personalized 

client relationships by providing investment man-
agement, trust administration and estate planning 
services to help them achieve their long-term 
investment goals. She has 17 years of financial 
management experience, including her previous 
position as vice president and trust advisor with 
TD Wealth Private Client Group, a division of 
TD Bank.

Nuclea Biotechnologies Inc. in Pittsfield has 
hired Bern Whitney as chief financial officer. 
Whitney brings more than 30 years of experience 
to his position at Nuclea, having served as CFO 
and as senior financial management in a number 
of fast-growth companies ranging from pre-public 
entities to billion-dollar multinationals. He is cur-
rently a partner at FLG Partners, a CFO advisory 
firm, and has served on both public company and 
private entity boards. 

Lisa Cunningham 
has joined True North 
Financial, a division of 
MountainOne Bank, as 
a financial advisor. Prior 
to joining True North, 
she worked in Waltham 
as a wealth planner for 
high net worth families. 
Cunningham is a Certi-
fied Financial Planner 
(CFP) practitioner and 
has experience in all areas of financial planning, 
including tax, estate, life insurance and cash flow 
planning. She will be based in True North’s Wil-
liamstown office.

The annual meeting of the board of trustees of 
Berkshire Museum, held Sept. 22, included the 
election of the following slate of officers: William 
Hines Jr., president; Donna Krenicki, vice presi-
dent; Elizabeth McGraw, vice president; Lydia 
Rosner, secretary; and Carol Riordan, treasurer. 
All were re-elected to their prior board positions. 
Trustees Mike Addy and Ethan Klepetar were 
re-elected for three-year terms. Trustee Elizabeth 
McGraw was re-elected for a two-year term. C. 
Jeffrey Cook, local attorney and former president 
and chairman of the Berkshire Museum Board 
of Trustees, was elected a Crane Honorary Life 
Trustee. Cook served on the board of the Berkshire 
Museum for 20 years, retiring in 2006.

Frank Morgan has 
joined Berkshire Com-
munity College as visit-
ing professor and special 
assistant to the president 
for the fall 2014 semester. 
A long-time professor of 
mathematics at Williams 
College, Morgan is cur-
rently on sabbatical and 
is spending six months at 
BCC serving as an adjunct 

mathematics professor while also working with 
BCC President Ellen Kennedy on a variety of 
community building projects. Morgan previously 
served as undergraduate mathematics chair at MIT 
before becoming mathematics chair at Williams 
College. He currently is the Webster Atwell ’21 
Professor of Mathematics at Williams.

Suzann Ward of Barnbrook Realty in Great 
Barrington was named by the Massachusetts 
Association of Realtors as its 2014 Good Neigh-
bor Award winner for her work on behalf of 
Breaking Bread Kitchen and Pantry. Ward has 
been volunteering for Breaking Bread Kitchen 
for the past 10 years, and is now co-chair of the 
program, which provides a once-weekly com-
munity meal, every Thursday of the year, using 
the kitchen and dining facilities of the American 
Legion in Sheffield. In the presentation of the 
Good Neighbor Award, Ward was cited for “true 
dedication and the belief that she’s truly filling an 
important need in the community” and for going 
“above and beyond to make sure the visitors to 
Breaking Bread Kitchen leave feeling not only 
satiated, but perhaps more importantly, part of 
a community.” Ward had also been recognized 
as the 2014 Berkshire County Board of Realtors 
Good Neighbor Award winner.

Greylock Federal President and CEO Marilyn 
Sperling has announced her plans to retire at the 
end of 2015. Sperling, who has served in this 
position for the past four years, said the timing 
of her announcement was intended to enable the 
board of directors to plan an orderly and effective 
search for a replacement. Her planned retirement 
will cap a distinguished 40-year career as a finan-
cial services professional in Berkshire County. In 
2003, Sperling was named Greylock’s first woman 
senior vice president and held responsibility for 
Greylock’s entire branch network. She was named 
president and CEO in 2010. In 2011 she was 
named a “Woman of Achievement” by Berkshire 
Business and Professional Women. In 2014 she 
was named a “Woman of FIRE” by Banker & 
Tradesman magazine, recognized as a key female 
leader in the local FIRE (Finance, Insurance and 
Real Estate) sector. In the same year she received 
the “Community Leader Award” from Berkshire 
County Kid’s Place. Sperling is also recognized 
as a mentor for women in business, supporting 
the career development of many other banking 
professionals during her career.

The Pittsfield Coop-
erative Bank has hired 
Pittsfield native Karen 
Sinopoli as assistant vice 
president and assistant 
controller. Sinopoli, who 
has a master’s degree in 
accounting and is a Certi-
fied Public Accountant, 
previously worked at 
Berkshire Bank since 
2009, most recently as 

assistant vice president and assistant controller. 
She earlier worked at Wolf & Co. PC in Boston 
and Springfield, rising to senior auditor.

Eleanore Velez, an admissions counselor and 
coordinator of the Multicultural Center at Berkshire 
Community College (BCC), is the recipient of the 
sixth annual Founders of America Award, presented 
by the Literacy Network of South Berkshire (Lit-
Net), which pays tribute to immigrants who have 
made important contributions to American society 
in general, and to life in the Berkshires in particular. 
Velez, who was born and grew up in Mexico, has 
worked at BCC since 2007, where she has assumed 
a leadership role in fostering a welcoming and 
engaging campus for students from ethnically and 
culturally diverse backgrounds so that they are able 
to thrive and achieve their full potential. She also 
serves as a liaison and advocate with community 
agencies and various college offices to enhance 
the dialogue that leads to deeper community in-
tegration. LitNet, a small nonprofit that provides 
one-on-one tutoring to adults in basic reading, 
English as a second language, math and GED 
preparation, selected Velez, to receive the award 
for the inspiration and guidance she has provided 
to hundreds of people in the Berkshires.

A. J. Pietrantone has 
joined Berkshire Taconic 
Community Foundation 
as vice president for fi-
nance and administration. 
In this role, he will serve 
as the foundation’s chief 
operating and financial 
officer, and will provide 
high-level support to its 
finance and investment 
committees. Pietrantone 

comes to Berkshire Taconic with 25-plus years 
of experience as an executive at a broad range 
of nonprofits. He has held senior finance and ad-
ministrative positions with organizations focused 
on the arts, social services, civil rights and the 
environment, including Environmental Defense 
Fund and The Human Rights Campaign.
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FLYNN BMW
600 MERRILL RD., PITTSFIELD, MA 01201

www.FlynnBMW.com

 Stock# YEAR & MAKE  Color MSRP SALE PRICE LEASE*

S5143 15 X1 XDrive 2.8i Alpine White $35,600 $32,490 $288/mo.
S5194 15 X1 XDrive 2.8i Jet Black $35,600 $32,490 $288/mo.
S5135 15 X1 XDrive 2.8i Mineral Gray $36,150 $32,990 $293/mo.
S5215 15 X1 XDrive 2.8i Deep Sea Blue $41,050 $37,445 $337/mo.
S5266 15 X1 XDrive 2.8i Cashmere Silver $41,050 $37,445 $337/mo.
S5217 15 320i XDrive Alpine White $37,450 $34,195 $343/mo.
S5230 15 320i XDrive Jet Black $37,450 $34,195 $343/mo.
S5227 15 328i XDrive Alpine White $44,500 $40,655 $380/mo.
S5218 15 328i XDrive Mineral Gray $45,050 $41,165 $385/mo.
S5229 15 328i XDrive Black Sapphire $45,050 $41,165 $385/mo.
S5226 15 328i XDrive Mojave $47,200 $43,110 $404/mo.
S5195 15 328i XDrive SW Mineral Gray $49,500 $45,225 $427/mo.
S5144 15 335i XDrive Black Sapphire $54,875 $50,150 $477/mo.
S5257 15 435i XDrive CPE Black Sapphire $59,500 $54,385 $549/mo.
S5123 15 M4 CPE  Mineral Gray $77,300 $71,750 $780/mo.

YEAR END 
SAVINGS!

Prices are based on the listed in stock vehicles only. Delivery must be made by no later than December 31, 2014.
* Sale Price does not include applicable state sales tax, dealer documentation and registration does include BMW Holiday Credit.
* Monthly Lease payments are based on a 39 month lease with 10,000 miles of use per year with a $2500 capitalized cost reduction, first months rent, 
registration and dealer documentation due at lease inception. Applicable state sales tax is additional. Subject to lease approval by BMW Financial Services.

SOLD
SOLD

SOLD

SOLD
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Fully rented four 
residential units with 
separate and recent 
gas heating units, 
updated electric, 
r e c e n t l y  p a v e d 
parking. Also includes a 4,608 sq. ft. warehouse 

with three levels, 
loading dock, well-
appointed off ice 
and a 544 sq. ft. 
garage. offered at 
$195,000.

WWW.DAySPringreAltorS.com

MULti-faMiLY pLUs WaReHoUse
Downtown Pittsfi eld

CaLL FOR DeTaiLS

413-442-8581
DAYsPRiNGREALTORs.cOm

55 Church Street • Pittsfi eld, MA

Andrew Weibel has 
been named to the new 
position of senior vice 
president and chief in-
formation and technology 
offi cer at Lee Bank, an ap-
pointment that refl ects the 
increasing importance of 
technology and electronic 
services for the bank’s 
customers. Weibel comes 
to Lee Bank after more 
than a decade at Westfi eld Bank, where he last 
served as assistant vice president of information 
systems. There he oversaw the bank’s network 
infrastructure, chaired a cross-departmental tech-
nical steering committee and served as the bank’s 
information security offi cer. Weibel has earned 
certifi cations as an OnBase advanced workfl ow 
administrator, an OnBase system administrator 
and will earn his certifi cation as an information 
security manager (CISM) later this year.

Neenah Technical Materials has announced 
the addition two staff members at its Pittsfi eld 
facilities. Scott Vance is joining as safety and 
environmental manager. He brings over 10 years 
of experience as a safety professional in the 
manufacturing and construction industries, most 
recently with Taylor Made Mechanical Inc. in Co-
lumbus, Ohio. Christopher Duquette is joining 
as procurement manager, with responsibility for 
all procurement and shipping/receiving functions. 
Duquette worked at Crane for the past seven years, 
most recently as purchasing manager. 

Berkshire Commu-
nity College has named 
Richard Felver director 
of the Jonathan Edwards 
Library. In his new role, 
Felver will provide lead-
ership and direction in the 
operation of the library. 
He will direct, organize 
and oversee all areas of 
operation as he seeks 
to apply his artistic and 

creative background to the ever-changing world 
of the academic library. Felver joins BCC from 
Dartmouth College in Hanover, N.H., where he 
served as a reference librarian for the Tuck School 
of Business and the Thayer School of Engineer-
ing. Prior to that, he worked as a distance, adult 
and online education librarian with Southeastern 
University in Lakeland, Fla.

Kimberly Wisner has joined The Nutrition 
Center (TNC) at its Pittsfi eld offi ce at 42 Sum-
mer St., where she serves as a registered dietitian 
specializing in disease intervention and nutrition 
assessment for patients of all ages. In addition to 
one-on-one nutrition counseling, Wisner will be 
part of TNC’s Food Adventures program, which 
goes into area public schools to deliver cooking 
and nutrition education to kids. She also will be 
participating in TNC community cooking classes 
for adults. Previously Wisner worked as a regis-
tered dietitian at Nyack Hospital in the Cardiology 
and Oncology units.

Hillcrest Dental Care has promoted Tricia 
Hunt to the new position of director of dental 
operations. Hunt, who joined Hillcrest Dental 
Care Inc. in 2008, oversees operation of both 
the Pittsfi eld offi ce and the recently added North 
Adams practice in her new position.

Berkshire Community College has announced 
the addition of nine new full-time faculty mem-
bers. They are: Jason Chiang, assistant professor 
of psychology, who previously taught at Mohawk 
Valley Community College and Syracuse Uni-
versity; Dr. Kari Dupuis, assistant professor in 
BCC’s Human Services faculty, bringing extensive 
experience in the fi eld of social work, including 
instruction at UAlbany; Patricia Kay, assistant 
professor of early childhood education, who 
previously led the Early Childhood Education 
Program at Mildred Elley; Kelly Kemp, assistant 
professor of criminal justice, who has served as an 
adjunct faculty member since 2010; Dr. Charles 
Park, assistant professor of English, joining BCC 
after teaching a wide range of Composition and 
Literature courses at both two-year and four-year 
institutions; Nell McCabe, assistant professor of 
English, who had served as an adjunct instructor 
since 2012; Wendy Meehan, assistant professor 
of business, who previously taught in the Business 
Administration and Accounting and Marketing 
Departments of Hudson Valley Community 
College; Matthew Muller, assistant professor 
of English, who brings experience teaching high 
school and community college students, and has 
published extensively in both fi ction and nonfi c-
tion; and Bruce Winn, assistant professor of 
environmental and life sciences, with experience 
teaching science grades kindergarten through 
third grade, as well as a variety of life sciences 
and environmental courses at BCC.

John Lutz, executive director of Elder Services 
of Berkshire County, and Claire Parde, executive 
director of Columbia County Community Health 
Care Consortium Inc., have been chosen to attend 
Harvard Business School’s Strategic Perspectives 
in Nonprofi t Management program. Their partici-
pation is underwritten by the Berkshire Taconic 
Community Foundation through its partnership 
with Harvard Business School.

Jay Bikofsky of Stockbridge has completed 
two three-year terms as chairman of the board of 
trustees at MCPHS University (formerly known 
as Massachusetts College of Pharmacy and Health 
Sciences). A 1962 graduate of the Boston-based 
university, Bikofsky served on the board for 17 years 
and was elected chairman in 2008. He has served 
as associate director of Memorial Sloan Kettering 
Cancer Center in New York City and administrator 
of Montefi ore Hospital in Pittsburgh. He retired as 
managing director and chairman of the world-wide 
healthcare practice of Marsh and McLennan, and 
currently manages J.E.B. Consulting.

Anne Stout has been 
appointed director of 
business development 
and marketing for Toole 
Insurance. In this role, 
she will be building mar-
ket position by locating, 
developing, defi ning, and 
closing business. Stout 
brings 20-plus years of 
experience in marketing 
to her new position with 
the Lee-based agency. Chrystal Beaumont has 
also joined Toole Insurance as a licensed property 
and casualty client representative in the agency’s 
personal division. Beaumont has been in the insur-
ance industry since 2006, originally working in 
the Berkshires until relocating to Northampton in 
2011. In returning to the Berkshires, she has taken 
her new position as a representative with Toole.

At the recent annual meeting of the Berkshire 
Visitors Bureau, the following new members 
were elected to the board of directors: Ellen 
Kennedy, president of Berkshire Community 
College; David DesMarais, president of Aladco; 
Rachel Portnoy, co-owner of Chez Nous; Dawn 
Masiero of Guido’s; Heather Brock, fi nance 
manager at Kripalu; and Tim Lovett, co-owner 
of Berkshire Property Agents. Re-elected to an 
additional term were Tad Ames, president of 
Berkshire Natural Resource Council; Marge 
Cohan, president of Berkshire Bike Path; Vicki 
Saltzman, director of communications at the 
Clark Art Institute; and Marc Wilhelm, general 
manager of Wheatleigh. Board offi cers for 2015 
will be Eva Sheridan, vice president of human 
resources at MountainOne Financial, chair; 
John Vittori, owner of Garden Gables/Hilltop 
Orchard, chair-elect; Phil Coleman, owner of 
Heirloom Jewelry, treasurer; Tad Ames, secre-
tary; and Betsy Strickler, director of admissions 
at the Darrow School, immediate past chair.

Berkshire United Way has hired Jennifer Coscia 
as director of fi nance and administration and Valerie 
Schueckler as fi nance associate. Coscia previously 
served as fi nance director for the Williamstown-
Lanesboro Public Schools, and earlier worked in 
the fi nance departments at KB Toys and Country 
Curtains. Schueckler, who is business manager and 
co-owner of Benchmark Kitchens in North Adams, 
previously was an account manager for Custom 
Business Solutions and comptroller at the Clark 
Art Institute, both in Williamstown.

Balance Rock Invest-
ment Group has promoted 
Michelle Barbieri, Mi-
chelle Artioli, and Kelly 
Milligan to new positions 
on its fi nancial services 
team, comprised of fi nan-
cial professionals and sup-
port staff who provide an 
array of fi nancial products 
and services to serve their 
clients’ needs. Barbieri, 
who joined the Balance 
Rock team in 2006 as an 
administrative associate, 
has been promoted to 
operations manager. In 
her new role, she takes on 
overall responsibility of 
offi ce operations to ensure 
an effective and smoothly 
functioning environment. 
In addition to continuing 
her work in client rela-
tions, she also supervises 
the administrative staff 
and maintains offi ce com-
pliance procedures. Artioli 
also joined Balance Rock 
in 2006 as an administra-
tive associate, and has 
been promoted to senior 
client service administra-
tor. While continuing her 
work in client relations and 
providing administrative 
support to the advisors, Artioli takes on additional 
public relations and marketing responsibilities, in-
cluding working with vendors to launch campaigns 
and optimizing the use of social media. She is also 
charged with training the staff in new and enhanced 
programs, technology and procedures, and assisting 
with retirement income planning implementation. 
Milligan, who fi rst joined Balance Rock in 1999 
as a client associate and has served as the opera-
tions manager since 2005, has been promoted to 
offi ce fi nance manager. With Barbieri taking over 
offi ce operations, Milligan will now focus on offi ce 
fi nances, including payroll processing, accounts 
payable, tax preparations, and coordinating health 
insurance and retirement plan contributions.

Massachusetts College of Liberal Arts (MCLA) 
has announced that Cynthia Roper-Patenaude 
’04, M.Ed. ’08 has been presented with the Edu-
cator Alumni Award by the Massachusetts State 
Universities Council of Presidents. She was one 
of eight educators recognized in a Nov. 28 State 
House ceremony, one from each of the education 
programs of the State University System. An Eng-
lish teacher at Charles H. McCann High School in 
North Adams since 2004, Roper-Patenaude also 
serves as a book club advisor and a class advisor. 
As a cooperating teacher at McCann, she super-
vises fi eld placement and professional semester 
student teachers from MCLA. Roper-Patenaude 
was the inaugural recipient of the 2011 Berkshire 
County Educator of the Year Award, and was 
this year’s recipient of the MCLA Outstanding 
Educator Award.

Professional certifi ed coach Karen O’Donnell 
of Richmond participated in “Coaches Corner” 
feature at the Massachusetts Conference for Women 
(MCFW) held Dec. 4 in Boston, where she and other 
coaches provided participants with one-on-one 
“speed coaching” sessions to take what they had 
learned at the conference and make it applicable 
to their personal situations.

Vanessa Leikvoll has been hired as event co-
ordinator at Lenox-based marketing and creative 
agency Winstanley Partners. Leikvoll brings expe-
rience in event planning, production management, 
and marketing to her new role, in which she will 
be responsible for assisting Winstanley Partners’ 
training and educational technology departments 
with the planning, presentation and promotion 
of seminars, trade shows and other live events 
aimed at professional development and knowledge 
transfer. A graduate of Massachusetts College 
of Liberal Arts in North Adams, Leikvoll holds 
a bachelor’s degree in Arts Management with a 
minor in Business Administration.

Jaclyn Sinay has been 
appointed to the position 
of director of membership 
at Berkshire South Re-
gional Community Cen-
ter. A Berkshire native, 
she comes to the center 
with experience in stra-
tegic planning, expansion 
strategy, public relations, 
sales and marketing, as 
well as team leadership 
and guidance. Prior to joining BSRCC, she served 
as the executive director of Cambridge Local First 
in Cambridge.

John McLaughlin III, CFP, CLU, ChFC, an 
associate with Northwestern Mutual, has recently 
extended the scope of services offered through 
his Pittsfi eld-based practice with his designation 
as a Northwestern Wealth Management Advisor. 
In this new capacity, McLaughlin partners with 
clients to identify and pursue needs-based strate-
gies to help them achieve fi nancial security. He 
also offers an array of fi nancial planning, trust, 
fi duciary, investment advisory, and investment 
management products and services to individuals, 
business owners, trusts and estates.u
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we love having you here. 

Get comfortable even when you’re getting down to business. At 
Hampton, you’ll be surrounded by thoughtful amenities that make work 
a pleasure. Plus, you can earn Hilton HHonors® points and airline miles 
with every stay. You’ll be 100% satisfied. Guaranteed.

100% satisfaction
guarantee
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Hampton bed®

FREE
fresh waffles

®

business with a bonus.
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Hampton Inn & Suites Berkshires/Lenox, MA • 445 Pittsfield Road • Lenox, Massachusetts
www.berkshireslenoxsuites.hamptoninn.com • 413-499-1111
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lODGiNG & dining

By John Townes
A young member of a local family-owned-

and-operated lodging enterprise has caught 
the attention of the hospitality industry on 
a national level.

Mollie Toole, director of sales and mar-
keting for the Toole Lodging Group, was 
recently selected as one of the “Thirty Under 
30 Class of 2014” by hotel Management 
magazine.

She and 29 other young members of 
hospitality industry were selected based on 
“leadership and excellence,” according to 
the magazine, which is a prominent trade 
journal published by Questex Hospitality 
+ Travel Group. They were featured in the 
November 2014 issue.

Those making the list came from hospi-
tality industry professionals who had either 
applied or were nominated. A larger list was 
winnowed down to the 30 fi nalists, who were 
chosen based on their answers to a question-
naire, their resumes and other criteria.

“I wanted to apply because I was curious 
to see if I was worthy of the title,” said Toole 
in an early December interview. She added 
that a number of her colleagues had also ap-
plied, and there was an element of friendly 
competition among them.

Toole, 28, joined the family business in 
2009 after graduating from Fordham Uni-
versity in New York with a BS in Business 
Administration and a concentration in En-
trepreneurship. She previously had attended 
the American School in Switzerland.

Toole Lodging Group is a family business 
in the true sense of the word. It was started by 
Mollie’s father, Joseph Toole, who oversees 

the company. His wife Lynn, has also held 
management roles in the business.

In addition, Mollie and two of her broth-
ers, Luke and Larry, work in the business. A 
third brother, Colin, who works for a hotel 
company out west, is 
also considering join-
ing it at some point.

Mollie Toole said 
that she had not planned 
on working at the com-
pany when she was 
younger.“I’ve always 
been interested in en-
trepreneurship,” she 
said. “When I was fi n-
ishing college, I didn’t 
know exactly what I 
was going to do, but 
my goal was to start 
and operate a business 
of my own.”

However, when her 
father offered her a job 
as director of sales and 
marketing, she decided 
to take it. At fi rst she 
thought it would be 
temporary.

“I was happy to do it 
for a while, but I did not 
foresee doing this as a 
career,” Toole recalled. 
“I had intended to go 
back to school for an 
advanced degree. I saw 
this job as a chance to 
help my family, gain 
some experience and save up some money.”

Nevertheless, over time, as she became 
increasingly involved in the business, her 
perspective changed, and she now has a 
longer-term commitment to it.

“When I think of my career now, I primarily 
focus on the idea of working with my family,” 
Toole said. “I’d like to see us continue the 
same dynamic that we have now.”

She said her father oversees the business, 
and has been turning day-to-day operations 
over to her and her brothers, who have dif-
fering areas of responsibility.

“My older brothers and I work very well 
together,” she said. “We 
each have different skill 
sets which complement 
each other.”
Mollie Toole and 29 of 
her peers in the national 
lodging industry were fea-
tured as the “Thirty Under 
30 Class of 2014” in the 
November issue of Hotel 
Management magazine.

Joseph Toole started 
the business in 1989, 
when he converted a 
former schoolhouse in 
Lee into the Chambery 
Inn. (That business was 
later sold to a former 
staff member.)

The business went 
through its fi rst expan-
sion in 1997, when 
Toole acquired the 
former Yankee Motor 
Lodge, a motel built 
in the 1950s at 461 
Pittsfield Rd. (Route 
7/20). Toole converted 
it from a motel to a 
hotel, upgraded and 
added rooms, and re-
named it the Yankee 

Inn, which currently has 92 rooms.
In 2001, Toole opened the Yankee Suites 

Extended Stay at 20 West Housatonic St. in 
downtown Pittsfi eld. That is a facility with 
26 apartment-style units for guests planning 
to stay for longer visits.

In 2008, the company built and opened the 
92-room Hampton Inn and Suites, which is 
affi liated with the national brand (part of the 
Hilton Corporation). It is located adjacent to 
the Yankee Inn at 445 Pittsfi eld Rd.

The company also has plans to construct 
and open a Courtyard by Marriott hotel 
about two miles to the south on Route 7/20, 
at a site adjacent to the Brushwood Farm 
complex in Lenox.

In addition, they are planning a joint 
venture with another local hotel family, the 
Desais, to operate a Holiday Inn Express at 
1055 South St., in Pittsfi eld.

Both of those projects, however, have 
been put on hold, pending the resolution 
of legal challenges by a rival hotel owner, 
Vijaysinh Mahida.

In a complicated set of events over the 
past two years, Toole and Mahida have been 
engaged in a series of challenges and counter 
challenges, stemming from their plans to 
build competing hotels near the intersection 
of Dan Fox Drive and Route 7/20 in Pittsfi eld. 
Mahida is currently constructing his hotel, a 
Hilton Garden Inn, on a site above Guido’s 
Fresh Market. Toole, who originally planned 
to build his Courtyard by Marriott hotel nearby 
on a parcel along Dan Fox Drive, eventually 

some experience and save up some money.”

together,” she said. “We 
each have different skill 
sets which complement 
each other.”
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Rising Star.
Valencia Group proudly congratulates  

Katelyn Martin, our sales manager  

at Lone Star Court, as one of  

Hotel Management ’s Thirty Under 30.
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Mollie Toole
Director of Sales and Marketing
Toole Lodging Group
Lenox, Mass.
HM:Where do you see yourself in 10 
years? How are you working today to 
develop your career?
Toole: I see myself still working with my 
family but at a larger scale. We currently 
own and operate the Berkshire Hampton 
Inn & Suites, Yankee Inn and Yankee 
Suites. I see us taking a step out of day-
to-day operations and into larger-scale 
management while acquiring a much 
larger portfolio of hotels. We have two 
hotel projects in the pipeline now.

Josh Turner
General 
Manager
Wingate by 
Wyndham
Longview, 
Texas
HM: Hotel 
companies 
are focusing 
on attracting 
travelers 
from your 

generation. If you could tell them what 
you really want in a hotel stay, what 
would you say?
Turner: I would say value primarily, but 
also simplicity. I feel like most people 
my age are more easily satisfied than 
we get credit for. We want to feel at 
home, with a nice, comfortable bed. 
A complimentary breakfast is great 
because most of us are on a budget. 
Technology is a huge bonus for us. And 
please make sure there is Wi-Fi! Finally, I 
would say, be nice to us. 

Jennifer 
Taylor
General 
Manager
Remington 
Suite Hotel 
and Spa
Shreveport, 
La.
HM:What is 
the biggest 
concern or 
threat facing 

the success of the global hotel industry, 
and how would you address it?
Taylor: The biggest concern or threat 
to me is complacency with building 
relationships. We must always continue 
reworking and initiating new and 
cutting-edge ways to enhance each 
guest’s experience, because that’s truly 
why we are all here. Our guest could 
easily stay with a close relative or friend 
instead while traveling. Find your niche. 
Find what makes your property exclusive 
and offer a unique, customizable 
experience each time. 
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Mollie Toole gains 
recognition for role 
in family enterprise

shifted to the Lenox site and has completed 
most of the local permitting process. However, 
that permit application has been subject to a 
legal challenge by Mahida.

Mahida is also challenging the joint Holi-
day Inn Express venture with the Desais on 
the site of a former Comfort Inn (now called 
the Inn at Lenox View), across the road from 
the Hilton Garden Inn. Further complicat-
ing the issue is the fact that Mahida is also 
planning a new Comfort Inn near the site of 
Toole’s planned hotel in Lenox.

Mollie Toole said she could not comment 
on the situation, other than to say that these 
two projects cannot proceed until the legal 
challenges are resolved.

Focus on Yankee
While Mollie Toole’s position is with the 

Toole Lodging Group, her main focus has 
been on the Yankee Inn and Yankee Suites. 
She noted that the Hampton Inn is basically 
managed as a separate operation.

“For the fi rst year, I spent a majority of my 
time advancing the web and marketing pres-
ence of the Yankee properties,” she said

She then became more directly involved 
in the operations when she and Luke Toole 
took over the management of the Yankee Inn 
for two years.

“We shared managerial responsibilities 
while also continuing to work on our other 
areas of focus,” she said. “Then in 2013, we 
hired a front-desk manager. That has allowed 
me to concentrate primarily on marketing, 
sales, and revenue and rate management.”

Toole is also currently working towards 
completing a certifi cation in design at the Mas-
sachusetts College of Art & Design in Boston. 
She said that refl ects a personal interest and is 
related to her marketing activities.

Toole said she and her family are plan-
ning to continue to grow the company in an 
incremental fashion.

“We want to utilize our collective skill sets, 
with the ultimate goal of building a portfolio 
of hotels that focus on the new frontiers of 
guest services,” she explained.

However, she emphasized, their present 
focus is on further solidifying the existing 
business. “At this point, talk of growth is 
somewhat hypothetical,” she said. “Right 
now, we’re concentrating on laying the 
groundwork for future growth by continu-
ing to improve our existing facilities and 
developing those businesses.”

Looking beyond that, she said, they 
are open to different opportunities within 
Berkshire County and in other areas.

A likely possibility, she said, is adding 
other hotels that are affi liated with national 
hotel brands, such as the Hampton Inn and 
Suites. “We understand that business model, 
and we do well at it,” Toole said. She added 
that their Hampton Inn property was rated as 
number one among the brand’s Massachusetts 
hotels based on customer satisfaction surveys 
and inspections.

She noted that, overall, the direction for 
the company has been positive, with steady 
increases in sales and bookings. “Business 
this year was great for us, and it continues 
to grow,” she said.u
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While more purposeful gathering at the bar will begin when Methuselah opens for business in the coming 
weeks, a group of those helping to make that opening possible are shown here during ongoing construc-
tion work in early December. They include owner Yuki Cohen (second from left), general manager Jennifer 
Galvagni, and Adam Medina (right) and Thomas Spencer of Medina Design. 

By John Townes
Methuselah, the name of the oldest charac-

ter in the Bible, is also the name of the newest 
business in downtown Pittsfield.

Methuselah Bar and Lounge is preparing 
to open at 391 North St. in the 1,500-square-
foot storefront previously occupied by the Y 
Bar, which closed earlier this year.

The business will specialize in serving 
fine wine, craft beer, cocktails and spirits. It 
will also serve appetizers and light meals. 
Methuselah will be open seven days a week 
from 5 p.m. to 1 a.m.

Owner Yuki Cohen said Methuselah is 
designed to offer a casual and comfortable 
environment, and provide a community gath-
ering spot where people can socialize.

“My goal has been to create a relaxing 
atmosphere where people can feel renewed 
and at peace,” said Cohen. “I love the aspect 
of getting together with friends over beer 
or wine or a cocktail and discussing ideas 
and solving the world’s problems – and, 
when good wine is served, talking about 
the wine too.”

She also sees it as a place where people 
can make new social connections. The design 
and layout of Methuselah reflects this. Cohen 
totally gutted and remodeled the space to 
create a new interior environment.

A bar stretches along the right side of the 
space towards the front. Another a prominent 
feature is a lengthy “communal table” where 
different groups and individuals can sit, as an 
alternative to smaller separate tables.

“One of the enjoyable parts about going out 
is the chance to meet and talk to new people,” 
Cohen said. “You can have a great time by 
sitting and conversing at a long table.”

For those who prefer more privacy, there 
is also a “vignette” 
in the center, which 
Cohen described as re-
sembling a cozy plaza 
with a couple of small 
tables. There are also several other individual 
tables.

Cohen said she has had assistance from a 
number of people in designing, organizing 
and preparing for the opening, which is slated 
for late December or early January.

She worked with Adam Medina of Medina 
Design in Great Barrington to develop the 
interior design. He also built the bar and 
other furniture.

She described the decor as “rustic chic,” 
with a balance of elements. “It’s minimalist, 
with clean lines,” she said. “But it also has 
the charm and warmth of the Berkshires. I’d 
describe it as elegant but not pretentious.”

Cohen said she chose downtown Pittsfield 
as the location for Methuselah for a combina-
tion of reasons.

“I live in Pittsfield, and I love the architec-
ture and character of downtown,” she said. 
“I know it has problems, but there’s also a 
lot of creative energy and positive things 
happening there. I’m very excited about 
the prospects for Pittsfield, and I want to 
contribute to that.”

She added that she gave careful though to 
the name. “I was looking for one that would 
strike a chord, and I went through a lot of pos-
sibilities,” she said. “The name Methuselah 
seemed perfect. That is what a six-liter bottle 

Methuselah takes 
up residence in 
downtown venue

of wine is called. I also like the fact that it’s the 
name of the oldest man in the Bible, and it’s 
also the name of one of my favorite trees.”

Cohen said the bar is oriented to a broad 
market, ranging from local residents to people 
who are coming to downtown Pittsfield for 
a show.

“I want everyone to feel welcome here,” 
she said. “However, because of the quality 
of beverages and food, the prices are some-
what on the higher side. So it will probably 
appeal to people who don’t mind paying a 
little bit more.”

She said there is wide range of price points 
for beverages. Beers start at about $4 and go 
up, depending on the brand. Cocktails will 
start at around $9.

The least expensive glass of wine is about 
$6, and prices above that are based on the 

variety and quality of 
wine.

One of the features of 
Methuselah is the op-
portunity to buy high-

end wine by the glass, she noted. This is 
made possible by a technology known as the 
Coravin Wine Access System, which allows 
wine to be served without removing the cork, 
in a way that preserves the original quality 
of the wine over an extended period. 

“So, people who want something special 
can buy a glass of very fine wine,” said Cohen, 
noting that the price of top-end wines will be 
in the range of $25 to $30 per glass.

The menu will focus on appetizers and 
light fare, such as oysters, salads, panini 
and other items.

Cohen noted currently the business does 
not have a full kitchen. The food is limited to 
what can be prepared with a convection oven, 
panini press and other basic equipment.

“The cost of installing a full kitchen with 
stove and grilling equipment is beyond the 
budget I have for the startup,” she said. “So 
we can’t do food that requires grilling or 
frying. Eventually I do hope to install a full 
kitchen, but I can’t do it yet.”

Cohen is originally from Korea. When 
she emigrated to the United States, she first 
lived in Brooklyn.

She has an established career in financial 
services and as an investment advisor, includ-
ing prior work with the Bank of New York 
and positions locally with Berkshire Bank’s 

wealth management division and on the staff 
of Berkshire Money Management.

She and her former husband, Josh Cohen, 
were regular visitors to the Berkshires. They 
moved here in 2007 to open Mo’s Tavern in 
Lee, an establishment known for its craft 
beer selection. Cohen said she sold her 
share in Mo’s to her former husband and is 
investing the proceeds from that sale into 
Methuselah.

“I enjoyed the entrepreneurial side of the 
business, and the connections you make with 
people as the owner of a good bar,” she said. 
“The experiences I had at Mo’s renewed 
my faith in people. So I decided to start my 
own business and try to create my idea of a 
perfect lounge.”

Cohen also wants it to be an ideal working 
environment, and for the business to benefit 
the five-member staff of Methuselah. “I 
want this to be an opportunity for them as 
well,” she said.

She noted that she is basing the business 
on a model called the Happy Startup School, 
which is a website (thehappystartupschool.
com) and network of entrepreneurs who be-
lieve in a set of principles related to the balance 
between the profitability of a business and the 
happiness it engenders in its operators.

“Basically the Happy Startup model is 
to start a business with the primary goal of 
making people happy and having them be 
better off than they were before they came 
into contact with you,” Cohen said. “If you 
do that, the money will follow.”u

Upscale lounge adding ‘rustic 
chic’ element to city’s nightlife

“I’m very excited about the 
prospects for Pittsfield, and I 
want to contribute to that.”
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Landmark LAKEFRONT Restaurant
Turn key business on the shores of Pontoosuc 
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facing the water. (4062B) 
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By John Townes
The national trend towards raising 

the minimum wage will be felt in Mas-
sachusetts in January, as the first of three 
annual increases in the state’s level goes 
into effect.

Gov. Deval Patrick signed legislation in 
July that raises the minimum hourly wage 
from the present $8 per hour to $9. Under 
the legislation, the state’s minimum wage 
is slated to go up by $1 annually over three 
years, which will bring it to $11 per hour 
in 2017.

This puts Massachusetts on track to have 
the highest state minimum wage in the 
country by 2017, although legislation in 
other states may result in higher wage levels 
there by that time. 

Also, on a more localized level, some 
cities now have or will soon implement 
higher minimum wages. Seattle, for ex-
ample, recently raised its minimum wage 
to $15 per hour.

In addition to the state’s general minimum 
wage increase, the base rate for wait staff and 
other service workers who earn tips will be 
raised to $3 per hour in 2015 and will rise 
incrementally to $3.75 by 2017.

In Massachusetts, the minimum wage 
increase is being accompanied by other man-
dates and changes in employment law.

Following voter approval of the Ques-
tion 4 referendum in November, employers 
with 11 or more workers will be required 
to provide up to 40 hours of paid sick leave 
annually, and employers with 10 or fewer 
employees must provide up to 40 hours of 
unpaid sick leave.

This law, which will go into effect in July, 
applies both to full- and part-time workers.

Minimum wage dynamics
The federal government sets a national 

baseline minimum wage, which is currently 
$7.25 an hour. However, states and localities 
can adopt higher minimum wages if they 
choose, which many states have done over 
time.

(Earlier this year, President Obama enacted 
an executive order rais-
ing the minimum wage 
to $10.10 an hour for 
employers with federal 
contracts.)

In recent years, the 
minimum wage has be-
come an increasingly 
prominent issue, in part 
because federal and 
state minimum wages 
have not kept pace 
with the cost of living 
over the past several 
decades.

In Massachusetts, 
for example, a full-
time minimum wage 
worker makes $16,000 
in 2014.  Adjusted for inflation, this is about 
$5,700 less than what it would be if the 
minimum wage had maintained its value 
since 1968, according to the Massachusetts 
Budget and Policy Center (massbudget.org), 
an independent non-partisan research center 
that studies issues related to the low- and 
moderate-income population. It noted that a 
present-day equivalent of the 1968 minimum 
wage would be about $10.86 an hour, or 
$21,720 a year, in today’s dollars.

The issue also reflects increasing concern 
over what has been perceived as stagnant 
or declining wages overall, and a growing 
disparity of incomes and wealth between 
people in the lower and upper end of the 
income scale.

Although a substantial majority of the 
working population earns more than the 
minimum wage, the issue has always been 
contentious.

Proponents of a higher minimum wage 
point out that it raises wages for people who 
need it most, and also creates a “floor” that 
maintains overall income levels. Supporters 
also say it also stimulates the economy by pro-
viding additional income for people who are 
likely to spend it quickly for basic needs.

On the other hand, a higher minimum wage 
raises labor costs for employers, which is 
especially difficult for small businesses or or-

ganizations operating on tight budgets. Crit-
ics say raising the minimum wage can defeat 
the intended purpose by pressing employers 
to either lay off workers, cut their hours or 
avoid new hiring. The increased costs, they 
contend, are also often passed along to con-
sumers in the form of higher prices, which 
increases inflationary pressures.

“It’s seen as a two-fold issue,’ said Patti 
D’Amaddio, director of strategic HR services 
with the Employers Association of the North-

east (EANE). “There is 
a business and social 
side to it. The minimum 
wage in the state has 
not been raised since 
2008, and it’s tough 
to argue that someone 
can live on $8 an hour. 
On the other side, by 
2017, there will be a 38-
percent increase in the 
minimum wage, along 
with other expenses 
and indirect effects 
on employers. Those 
are real impacts, not 
something minor.”

Current movements 
to raise the minimum 

wage have generated these familiar argu-
ments in other states as well as at the national 
level, where efforts to raise the federal mini-
mum wage remain stuck in the larger partisan 
gridlock in Washington.

However, in a broad sense, there currently 
appears to be a consensus in favor of raising 
the wage, and numerous states have done so, 
either through legislative action or in ballot 
referendums.

The issue also seems to resonate beyond 
the partisan and ideological divides on other 
issues, including in “red” states that tend to 
be conservative and Republican.

In the most recent election, for example, 
despite the overwhelmingly Republican 
outcome, voters in Alaska, Arkansas, Illinois, 
Nebraska and South Dakota approved hikes 
in their state’s minimum wage.

Also, in addition to Massachusetts, legisla-
tures have raised the minimum wage in Con-
necticut, Vermont and eight other states.

Although there are strong opinions on 
either side of the issue, there are also many 
mixed opinions. Some businesspeople 
and business organizations, for example, 
acknowledge the need for an increase, but 
are critical of the extent and speed of the 
changes.

The increase in Massachusetts was par-
tially prompted by a planned ballot initiative 
by advocates of a minimum wage hike.

Studies indicate that approximately 
500,000 to 600,000 workers in Massachusetts 
will be directly or indirectly affected by the 
increase, because they earn at or near the 
minimum wage.

The issue of the minimum wage has an 
additional dimension here. Because of the 
common (though not necessarily accurate) 
perception of high costs, high taxes and strict 
regulation, Massachusetts is often viewed as 
less competitive than many other states in 
attracting and keeping business.

While such comparisons are complex 
and open to differing interpretations, it does 
raise a concern among some that having the 
highest state minimum wage will add to that 
perception.

The geographic variances in the minimum 
wage reflect many different factors, including 
differences in costs of living and the politi-
cal climate, among others. This diversity is 
reflected in the recent increases.

In Arkansas, for example, the minimum 
wage will rise from its current $6.25 per 
hour to $7.20 per hour in 2015, and $8.50 
in 2017. (When a state’s minimum wage is 
lower than the federal level, the federal wage 
becomes the actual minimum.) In Illinois, 

placeWORK

First phase of minimum wage hike on tap
New year will also bring 
sick-leave mandate for 
Massachusetts employers

“There is a business and so-
cial side to it. The minimum 

wage in the state has not been 
raised since 2008, and it’s 

tough to argue that someone 
can live on $8 an hour. On 

the other side, by 2017, there 
will be a 38-percent increase 
in the minimum wage, along 

with other expenses and 
indirect effects on employers. 
Those are real impacts, not 

something minor.”

email your firm’s news 
and announcements to:

info@btaconline.com

Culligan of Lenox
CulliganNortheast.com

(413) 499-1144

on any Culligan Water
Treatment System

With this coupon. Not valid with any other offers. 
Limited time offer from your participating Culligan 
dealer. $9.95 per month for 90 days then standard 

rates apply. Expires 12/31/14.

When you buy a Culligan® 
Whole House Water

Conditioner & Drinking
Water System

No Payments! No Interest!

Valid to qualifying customers. Some restrictions may 
apply. Limited time offer from your participating 

Culligan dealer. Expires 12/31/14.

Valid to qualifying customers. Some restrictions may 
apply. Limited time offer from your participating 

Culligan dealer. Expires 12/31/14.

“The Gentlemen’s 
Barbershop”

www.CheveuxHairClinic.com
100 North St. • Suite 210

All phases of men’s 
haircutting, styling and 

beard trims
•Convenient downtown location
•Comfortable & relaxed setting

•On-time appointments
•Hair-loss treatments
•Private/confidential

Call Today
413-499-1865

Owner Dave Daunais • Master Barber/Stylist

Est. 1974

Insurance and Real Estate
Sheffield Stockbridge
73 Main St.
229-8064

44 Main St.
298-5584

Great Barrington Pittsfield
333 Main St.

528-1000
402 East St.

448-8224

Dalton
397 Main Street

684-2384

We want to thank all of  our friends and clients
for their support in 2014 and wish them a happy,

healthy and prosperous New Year!

wheelertaylor.com



13January 2015  Berkshire Trade & CommerCe

on the other hand, an advisory vote called 
for and increase to $10 per hour in January, 
although actual changes will require further 
action by lawmakers.

Varied impact
Overall, the impact of the increased mini-

mum wage and sick leave requirements on 
state employers will be varied, according 
to D’Amaddio, who conducts research for 
EANE, an organization based in Agawam 
that provides training programs and other 
resources in personnel issues for employers, 
managers and HR professionals.

She noted that the effect of the higher 
minimum wage and changes in sick leave 
on individual employers and their workers 
will depend on the status of wage scales and 
benefi ts that currently exist in a workplace.

“It will be based on the percentage of work-
ers who are working at or near the minimum 
wage, and also on what an employer’s policies 
are for sick leave,” she said.

There will also be related increases for 
employers, such as payroll taxes and benefi t 
contributions.

These could cumulatively be signifi cant 
for employers with a large proportion of 
employees earning minimum wage.

However, in workplaces where the major-
ity of workers earn above minimum wage, 
the direct effects will be proportionately less 
dramatic or non-existent.

Nevertheless, there is likely to be an indi-
rect effect that is more wide-raging.

D’Amaddio said there will also be upward 
pressure on wages of workers in other posi-
tions. She noted that it is common practice 
for employers to have differing pay levels as 
a reward and incentive for advancement, per-
formance and seniority. If the minimum wage 
is raised, it can cause pressure to increase the 
relative pay of other employees.

“Most employers want to keep a differen-
tial in pay between entry-level, semi-skilled 
and skilled positions,” she said. “When you 
raise the minimum wage, it causes compres-

sion. It can become like dominoes, as other 
workers with somewhat higher wages say 
‘What about me?’”

As with other ramifi cations, D’Amaddio 
said, the extent of this will refl ect the com-
position of an individual workplace.

“This primarily will affect workplaces 
with a large portion of workers who earn 
minimum wage or somewhat above that,” she 
said. ”It will not have as much of an effect 
on positions in the middle and upper wage 
levels, where the difference is wider, and in 
workplaces where the majority of staff are 
in those positions.”

The direct and indirect effects will also 
refl ect the composition of different sectors 
of the economy.

For example, D’Amaddio said, among 
the sectors most affected are retailers or 
other service industries with a signifi cant 
proportion of minimum or other low-wage 
hourly positions.

She noted that it will also have an impact 
on social services and healthcare businesses 
and organizations. “It will have a defi nite ef-
fect in healthcare and human services, where 
there are large numbers of service workers 
in low-wage positions,” she said.

This also includes the nonprofi t sector, 
where wage levels tend to be lower, and 
organizational budgets tend to be tighter. 
“That will cause added pressure on those 
organizations,” she said.

Regarding the effect on Massachusetts’ 
competitive position, D’Amaddio said the 
higher minimum wage will make it some-
what more diffi cult for the state to compete 
in certain respects, but in other ways it is not 
a major factor.

“This certainly doesn’t help our com-
petitive position,” she said. “However,

continued on page 15

DIF

Doreen helping student with savings plan.



14 January 2015 Berkshire Trade & CommerCe

MONeY matters

James R. Rose, EA, 
CFP, is with Dollars & 
Sense Tax & Financial 
Planning Services in 
Pittsfi eld. He can be 
reached at 448-9015.

Year-end tax review – more than ever before
Congressional action/inaction 
on ‘tax breaks’ is just tip of 
iceberg for 2014 fi ling season

By JAMes R. Rose, eA CFP 
In a parallel Word-document, this article 

is being written with different information. 
Here, in the second week of December, the 
U.S. Internal Revenue Code is caught in a 
time warp. More than 50 “tax breaks” expired 
at the end of last year – yet most taxpayers 
and businesses have continued their spending 
and cash-fl ow planning as though those laws 
were still in effect. 

Which they may be – 
at any moment now. 

The rhetoric for and 
against these tax breaks 
has, as always, been 
intense. Most recently, 
the breadth of opinion 
has been framed be-
tween posted op-eds 
by those such as the 
editorial board of UsA 
Today (“Instead of simplifying the tax code, 
Congress is adding $45 billion to the national 
debt…”), to those such as Americans for Tax 
Reform president Grover Norquist (“If the 
extenders are allowed to lapse, taxpayers 
would pay $45 billion more over the next 
decade…”). The offi cial dollar value of the 
“Tax Increase Prevention Act of 2014” has 
been adjusted, since these postings, to $42 
billion. It is estimated that this action/inaction 
will affect one out of every six tax returns. 

“Tax extenders” has become an industry 
buzz-phrase, referring to the now-annual 
process of allowing tax laws to “sunset” 
(expire) at the end of one tax year, only to be 
retroactively reinstated before the end of the 
following tax year. That businesses and tax-
reporting agencies now consider this cyclical 

activity “business-as-usual” is, perhaps, an 
indictment of…something. 

As of this writing, then, these “expired tax 
breaks” include the following well-known 
and popular items. Unless reinstated in the 
next several days, these deductions will not 
be part of 2014 tax returns: 

• the up-to-$250 adjustment to income, 
which allows deductions to qualifi ed teachers 
for out-of-pocket classroom costs. 

• the up-to-$4,000 adjustment to income, 
which allows deductions for qualified 
tuition, fees, and related expenses for post-
secondary education (not to be confused with 

the college-tuition tax 
credits – the Lifetime 
Learning Credit and 
the American Oppor-
tunity Credit, which 
remain in force);  

• the election to 
deduct state and local 
sales taxes, rather than 
state and local  income 
taxes, for those itemiz-
ing their deductions;  

• the allowable deduction for qualifi ed 
mortgage insurance premiums (known  com-
monly as “PMI”); and 

• the income exclusion for qualifi ed debt 
forgiveness, for those who have survived 
“short sales” or foreclosure proceedings on 
their personal homes. 

For businesses, accelerated depreciation 
and expensing of qualifi ed equipment and 
improvements is sharply curtailed. The “Sec-
tion 179” deduction has shrunk to $25,000 
from $500,000 – with that lower limit creating 
some potential tax headaches for small- and 
micro-business owners.

Health insurance reform 
In addition to awaiting renewed tax legisla-

tion, evolving rules have been implemented, 

postponed and redefi ned – throughout the 
year – involving the collective legislation 
referred to as the Affordable Care Act (ACA), 
also known as “Obamacare.” 

New rules of engagement have affected 
all taxpayers – and while many of us here in 
Massachusetts expected a relatively smooth 
transition (since much of the ACA was mod-
eled after our own healthcare access system), 
that has turned out not to be the case, espe-
cially for the many small businesses who do 
elect to provide coverage for their employees. 
Here are three examples: 

Many of the rules and regulations rely 
on a proper count of “full time equivalent” 
employees. It turns out that new working defi -
nitions for calculating “full time equivalent” 
employees (which take into consideration 
part-time and seasonal employees) at the 
federal level  are different than those used 
at the state level.  

Depending on the section of the law being 
reviewed, defi nitions of “exempt” and “non-
exempt” leave employers and/or employees 
qualified as both, rendering any general 
discussion of the statutes meaningless. 

Due to redefi ning a “qualifi ed” health in-
surance or medical reimbursement plan, all 
small businesses – re-
gardless of size – need 
to review their Sections 
105, 106 and/or 125 
Plans. S-corporation 
owners and sharehold-
ers have a particularly 
diffi cult maze of rules 
to confront due to these 
reforms. 

At all levels, “re-
learning” has been just 
as frustrating an experience as “learning.” 
As a consequence, many reporting require-
ments have been postponed to 2015 – as have 
penalty fees for noncompliance. 

Many new forms will be introduced this tax 
year – most notably Forms 1095-A and B (the 
federal versions of our MA Form HC), and 
“8962”, the form used to calculate allowable 
ACA health insurance premium tax credits. 
Fully three new tax lines exist on the 2014 
Form 1040 to accommodate the new credit 
and tax charge worksheets of the ACA. 

Final repair regulations 
Rental property and business owners will 

likely see Form 3115 incorporated into their 
2014 tax returns, due to fi nal regulations 
released by IRS. Known collectively as the 
“repair regulations,” Code Sections 1.162 
and 1.263(a) contain systematic defi nitions 
of “materials and supplies,” “repairs and 
maintenance,” “capital expenditures,” “ac-
quisition/production of tangible property,” 
and “improvements.” 

The regulations outline very specific 
acceptable practices, as well as associated 
dollar values for specifi cally categorized 
expenditures, in an effort to help clarify some 
of the “grayer” areas of the code. Special 
elections and form fi ling may be required of 
many taxpayers to bring prior-year “fl exible” 
practices back under statute.

Redefi ning state nexus 
At the state level, more and more service-

oriented businesses are bumping up against 
updated and expanded state “nexus” rules. 
These rules are in place to defi ne how an 
individual or business may have income 
“sourced” – or connected – to a particular 

state, allowing that state taxing authority 
over that sourced income.

Standard nexus rules have always implied 
this type of “sourced” income-tracing when 
the individual or business has had a “physi-
cal presence” within state borders. At its 
simplest, for example, state nexus rules allow 
the Commonwealth of Massachusetts to tax 
the “Massachusetts-sourced income” of any 
non-Massachusetts resident individual or 
business who enters the commonwealth for 
trade or business purposes. 

California, for one, however, has cham-
pioned a new “economic benefi t” nexus 
defi nition – tracing income not to its source, 
but to where the ultimate economic benefi t 
of the transaction is received. By tracing to 
the “economic benefi t” location, rather than 
the “source of service” location, California is 
establishing taxing authority on any income 
generated within its borders, regardless of 

the physical location 
of the individual or 
business generating 
such income. 

In a business rela-
tionship, then, between 
a Massachusetts-based 
business and a Cali-
fornia-based business, 
where no “physical 
presence” nexus exists 
and where all activity is 

completed only within each business’ own 
home state, California statutes allow potential 
taxing authority over the California-sourced 
“economic benefi t” income generated by 
the Massachusetts-based business, since the 
“economic benefi t” is located in California. 
Massachusetts, by comparison, has no such 
taxing authority over the California-based 
business.  

As California continues to create prec-
edent for this new defi nition, it will only be 
a matter of time before other states redefi ne 
nexus “to where the benefi t is received” rather 
than “from where the benefi t is created.” 
Preparation of “multi-state” tax returns will 
continue to rise.

Investment gains 
For investors, 2014 is shaping up to be 

another successful year. Coupled with the 
investment successes of 2012 and 2013, if 
you own mutual funds outside of retirement 
accounts, be prepared for some substantial – 
and taxable – year-end distributions. Growth 
funds, in particular, are estimating high long-
term capital gain payouts per share.

Check your funds’ current estimates and 
plan accordingly. For those looking to invest 
“new” money into a given fund, it might make 
sense to wait until after these distributions are 
made to avoid unwanted tax consequences, 
and potentially purchase shares at lower 
prices (the distributions lower the value of 
each fund’s share price). 

There is truly more to review than usual 
this year. If you tackle these issues yourself, 
allow plenty of time for new research and 
calculations. If you seek assistance, expect 
additional questions, requests, materials – 
and time.u

“Tax extenders” has become 
an industry buzz-phrase, 

referring to the now-annual 
process of allowing tax laws 
to “sunset” at the end of one 
tax year, only to be retroac-
tively reinstated before the 

end of the following tax year.

At all levels, “re-learning” 
has been just as frustrating 

an experience as “learning.” 
As a consequence, many 

reporting requirements have 
been postponed to 2015 – as 
have penalty fees for non-

compliance.
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Massachusetts’ economy is increasingly 
based on industries with educated and 
skilled workforces, which are less likely 
to be affected.”

It will have a stronger impact on large 
retailers and other chains with lower-wage 
positions, but, D’Amaddio predicted, that 
will not dissuade them from locating in 
Massachusetts.

“Companies like Walmart want to do 
business here, and they won’t stay out of 
Massachusetts because the minimum wage 
is higher than it was,” she said.

From voluntary to mandatory
The sick leave mandate will also have an 

impact, although that too will depend on the 
position and policies of individual employers, 
according to D’Amaddio.

Under that law, employees earn one hour 
of sick time for every 30 hours worked, up 
to 40 hours annually.

They become eligible to begin using this 
time 90 days after they are hired. It can be 
used in varying increments for an illness or 
recovery period, or for medical appointments 
for employees or their immediate family 
members.

That law has two basic repercussions, 
D’Amaddio said. Until now, paid or unpaid 
sick leave has been a benefit that has been 
voluntary for employers to offer. Now 
it is mandated for all full- and part-time 
workers.

“The vast majority of employers already 
offer some form of sick leave to full-time 
workers as a basic benefit, and most also 
offer it to part-time workers,” D’Amaddio 
said. “What will change is that now they will 
be required to offer these. It also makes the 
accrual formulas more specific.”

In another separate new law, which went 
into effect this summer, employers with 50 
or more workers are also required to pro-
vide up to 15 days of unpaid leave in any 
12-month period to deal with the effects of 
domestic abuse.

In essence, the main result of that law will 
be to protect the jobs of workers who have to 
take time off for that specific reason.

“The economic effects of that will be 
very small because it does not involve a 
large percentage of workers, but it’s ex-
tremely important in the social sense,” said 
D’Amaddio.

In general, she said, the higher minimum 
wage and sick leave policies will definitely 
have an impact on workers and employers, 
and the overall economy.

Some sectors and individual employers 
will have to contend with major changes and 
additional labor-related costs.

However, for a majority of employers, the 
changes will be minor and manageable, or 
even nonexistent.

“Most employers already pay the majority 
of their employees higher than the minimum 
wage and offer sick leave,” she said. “While 

they may have to make some specific changes, 
basically what these new laws do is to require 
what is already common practice among the 
majority of employers.”

In addition to mandated changes, 
D’Amaddio noted that wages are begin-
ning to inch upward again since the worst 
of the economic downturn, due to other 
economic trends.

According to EANE’s research, hourly 
manufacturing wages in Massachusetts 
have increased in 2014 by 2.35 percent, and 
non-manufacturing by 2.1 percent ,while 
executive pay has increase by 1.61 percent 
and 1.25 percent.

“In overall terms, 2009 was the last year 
that wage levels declined or did not increase,” 
she said. “Since 2010, employers have been 
providing modest wage increases across the 
board. These have paced modestly head of 
inflation by about 1 percent.”u

Minimum wage increase
continued from page 13
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Real estate
The following real estate 
transactions are provided by 
Banker & Tradesman Real 
estate Data Publishing. only 
properties valued at $75,000 
or higher are included.

adamS
14-16 E. Hoosac St.
Buyer: David Pelletier
Seller: Mark Montemagni +
Price: $167,500
Mortgage: $151,500
Lender: Adams Community
Date: 10/31/14

43 East St.
Buyer: Dully Saimbert
Seller: Leo Romanos Jr +
Price: $148,500
Mortgage: $151,530
Lender: Academy Mtg
Date: 10/21/14

23 Manners Ave.
Buyer: Karen Witek
Seller: Pralat John Est +
Price: $90,000
Mortgage: $72,000

Lender: Adams Community
Date: 10/30/14

84-86 Summer St.
Buyer: Trevor West
Seller: Dawn Connell NT +
Price: $165,000
Mortgage: $123,750
Lender: Adams Community
Date: 11/7/14

411 West Rd.
Buyer: Benjamin Wachur +
Seller: Winston Taylor +
Price: $133,500
Mortgage: $106,800
Lender: MountainOne
Date: 11/5/14

7 Wilfred Ave.
Buyer: Paul Jette
Seller: Patricia Maher +
Price: $135,000
Mortgage: $108,000
Lender: Adams Community
Date: 10/29/14

becket
776 Bancroft Rd.

Buyer: Melissa Wisniewski
Seller: James Lowe +
Price: $429,000
Date: 10/29/14

358 Main St.
Buyer: Nationstar 
Mortgage LLC
Seller: Dwayne Duprey +
Price: $125,525
Date: 10/30/14

63 Ronald Dr.
Buyer: Michael Foley +
Seller: Gabriel Feld +
Price: $310,000
Mortgage: $233,000
Lender: Berkshire Bank
Date: 10/30/14

cheShiRe
846 S. State Rd.
Buyer: A&L RT +
Seller: Brenda Gentes
Price: $85,000
Date: 10/31/14

claRkSbURg
1360 River Rd.
Buyer: Matthew Silliman
Seller: Sharon Foehl
Price: $191,275
Date: 10/20/14

dalton
66 Chivers Dr.
Buyer: Robert Farrell +
Seller: James Chivers +
Price: $149,000
Date: 10/28/14

194 East St.
Buyer: Nathan Keay
Seller: Calabrese Anthony 
Est +
Price: $104,000
Mortgage: $118,437
Lender: Prospect Mtg
Date: 10/29/14

33 Elaine Ave.
Buyer: Alfred Young Jr +
Seller: Richard Nicholas +
Price: $200,000
Mortgage: $204,300
Lender: Mtg Research Ctr
Date: 10/31/14

43 Pease Ave.
Buyer: Jeremy Field
Seller: James Chivers +
Price: $128,000
Mortgage: $102,400

Lender: Greylock FCU
Date: 10/31/14

egRemont
17 2nd St.
Buyer: Barry Levine +
Seller: Richard Mandel +
Price: $215,000
Date: 10/29/14

2 Baldwin Hill Rd.
Buyer: Robert Snyder +
Seller: Daniel Duryea +
Price: $310,000
Mortgage: $201,500
Lender: Berkshire Bank
Date: 10/20/14

200 Hillsdale Rd.
Buyer: Salisbury Bank
Seller: Steven Korn +
Price: $760,000
Date: 11/6/14

White Hill Rd. Lot 2
Buyer: Phyllis Vine +
Seller: H2 Holdings LLC
Price: $290,000
Date: 10/20/14

floRida
Mohawk Trail
Buyer: Daniel Lauth +
Seller: Smith FT +
Price: $142,500
Mortgage: $135,375
Lender: Greylock FCU
Date: 10/31/14

455 Mohawk Trail
Buyer: Carrie Kondel +
Seller: Milton Poirot +
Price: $147,900
Mortgage: $125,000
Lender: Adams Community
Date: 11/7/14

gReat
baRRington

12 Gilmore Ave.
Buyer: Nationstar 
Mortgage LLC
Seller: Sue Long +
Price: $223,332
Date: 10/22/14

12 Mahaiwe St.
Buyer: Borshoff LLC
Seller: Cliford Twiss +
Price: $142,500
Date: 11/6/14

12 Prospect St.

Buyer: Diana Richter
Seller: Watcar RT +
Price: $140,000
Date: 10/24/14

56 River St.
Buyer: Julia Rosenblum +
Seller: Deidre Corcoran
Price: $425,000
Date: 11/7/14

317 State Rd.
Buyer: Keith Watkins
Seller: Gregory Rawlings +
Price: $265,000
Mortgage: $212,000
Lender: Village Mtg
Date: 10/31/14

Copper Beech Ln. U:30
Buyer: Charles Brown +
Seller: Paul Hickey +
Price: $498,000
Date: 10/30/14

hancock
121 Main St.
Buyer: Jamie Brierley
Seller: Karen Gurley
Price: $140,000
Mortgage: $112,000
Lender: Greylock FCU
Date: 10/29/14

Burbank Childrens Ctr U:835
Buyer: Michael Graziosi +
Seller: Paul Diesu +
Price: $376,500
Date: 10/31/14

hinSdale
391 Main St.
Buyer: Daniel Wood Jr
Seller: Grace Turner
Price: $148,000
Mortgage: $140,000
Lender: Greylock FCU
Date: 10/30/14

laneSboRo
6 Laconia St.
Buyer: Lynn Bassett
Seller: Thomas Porter +
Price: $155,000
Mortgage: $147,250
Lender: Greylock FCU
Date: 10/24/14

70 Olsen Rd.
Buyer: David Rolle
Seller: Fohrhaltz FT +
Price: $500,000
Mortgage: $475,000
Lender: Greylock FCU
Date: 10/21/14

39 Potter Mountain Rd.
Buyer: Bryan Gashlin
Seller: Harriet Moore
Price: $140,000
Mortgage: $143,010
Lender: USAA Fed SB
Date: 10/21/14

lee
95 Devon Rd.
Buyer: Lyndsey Hamilton
Seller: John Fraser LT +
Price: $580,000
Date: 10/29/14

50 Mountain View Ter.
Buyer: Matthew Svirida +
Seller: Adrien Bernard
Price: $285,000
Date: 10/24/14

41-43 Robert St.
Buyer: Jason Barrett
Seller: Berkshire Fund Inc
Price: $140,000
Mortgage: $133,000
Lender: Greylock FCU
Date: 11/7/14

60 S. Prospect St.
Buyer: Norma Maroney
Seller: Robert Washabaugh
Price: $190,000
Date: 11/3/14

850 Summer St. U:6
Buyer: Daniel Dus
Seller: Enlightennext Inc

Price: $340,000
Mortgage: $272,000
Lender: Greylock FCU
Date: 11/7/14

lenoX
79 Delafi eld Dr.
Buyer: Shelley Weiner +
Seller: Harvey Applebaum 
RET +
Price: $685,000
Date: 11/7/14

76 E. Dugway Rd.
Buyer: Don Troisi +
Seller: Gertrude Bock FT +
Price: $142,500
Date: 11/7/14

388 Housatonic St.
Buyer: Christopher 
Ketchen +
Seller: Andrew Jacobs +
Price: $250,000
Mortgage: $200,000
Lender: Berkshire Bank
Date: 10/20/14

25 Meadow Ridge Dr.
Buyer: Julia Sitko
Seller: FHLM
Price: $236,250
Date: 10/31/14

85 Clifden Ct. U:4-2
Buyer: Howard Hock +
Seller: 85 Clifden Ct NT +
Price: $332,000
Date: 10/20/14

Highcrest Rd. U:8
Buyer: Louise Leitman +
Seller: Laurie Lindner 
Price: $772,500
Mortgage: $618,000
Lender: Wells Fargo
Date: 11/3/14

Highcrest Rd. U:16
Buyer: Steven Wendt +
Seller: David Lerner +
Price: $735,000
Date: 10/31/14

monteRey
190 Main Rd.
Buyer: David 
Micklewright +
Seller: Anita Linden
Price: $399,000
Date: 10/29/14

neW
maRlboRo

Stratford Rd.
Buyer: Isobel Martin +
Seller: Windemere Lake 
Corp
Price: $950,000
Date: 10/31/14

noRth adamS
65 Brooklyn St.
Buyer: Mary Jones +
Seller: Lawrence Jones Jr
Price: $104,000
Date: 10/27/14

59-61 Hathaway St.
Buyer: Courtney Bartlett +
Seller: Jeffrey Zocchi
Price: $165,000
Mortgage: $162,011
Lender: Academy Mtg
Date: 11/6/14

105-107 North St.
Buyer: Tracie Arnold +
Seller: Wayne Arnold
Price: $129,999
Mortgage: $97,500
Lender: Adams Community
Date: 11/3/14

244 Walnut St.
Buyer: James Samia
Seller: Alice Samia
Price: $90,600
Date: 10/31/14

otiS
5 Crawford Way
Buyer: Joan Pratt
Seller: John Sullivan
Price: $100,000
Date: 10/23/14

172 Judd Rd.
Buyer: Sander Cohan +
Seller: David Landau +
Price: $222,500
Mortgage: $178,000
Lender: Mortgage Master
Date: 10/31/14

116 Leonard Rd.
Buyer: Heather Liptak +

Seller: Adolph Stadnicki +
Price: $250,000
Mortgage: $250,000
Lender: Village Mtg
Date: 10/27/14

31 Lower Rainbow Rd.
Buyer: Holly Chisholm
Seller: Monique 
Huntington
Price: $110,000
Mortgage: $165,000
Lender: Spencer SB
Date: 11/3/14

147 Sequena Dr.
Buyer: Michael Sanatar +
Seller: Jay Polonsky
Price: $365,000
Date: 10/30/14

147 Sequena Dr.
Buyer: Robert Cooper
Seller: Michael Sanatar
Price: $280,000
Date: 10/30/14

759 N. Main Rd. U:2-14
Buyer: David Hubeny +
Seller: John Joseph Sasso 
RET+
Price: $78,000
Date: 10/24/14

PeRU
3 David Dr.
Buyer: JP Morgan Chase 
Bank
Seller: Barbara Simkin +
Price: $202,366
Date: 10/30/14

102 E. Main Rd.
Buyer: Marc Schleicher
Seller: CSB Service Corp
Price: $162,500
Mortgage: $165,993
Lender: Academy Mtg
Date: 10/24/14

4 Marlow Dr.
Buyer: Samantha Reuss +
Seller: Jeremy Squires
Price: $184,000
Mortgage: $180,667
Lender: Academy Mtg
Date: 10/31/14

PittSfield
55 Alcove St.
Buyer: Lussier Realty LLC
Seller: Brockman FT +
Price: $570,000
Mortgage: $525,000
Lender: Brockman FT
Date: 11/5/14

136 Allengate Ave.
Buyer: Cody Mitchell +
Seller: Ian Mcalister +
Price: $120,000
Mortgage: $65,000
Lender: Adams Community
Date: 10/30/14

89 Asci Dr.
Buyer: Jennifer Castro
Seller: Jeremy Pemble +
Price: $155,000
Mortgage: $116,250
Lender: Pittsfi eld Coop
Date: 10/20/14

94 Barker Rd.
Buyer: Michele Cetti +
Seller: Ryan Fol
Price: $161,500
Mortgage: $95,000
Lender: Pittsfi eld Coop
Date: 11/5/14

800 Barker Rd.
Buyer: Mayra Hayes +
Seller: Mardi Goldman
Price: $173,000
Mortgage: $169,866
Lender: Franklin Amer
Date: 11/7/14

45 Birch Grove Rd.
Buyer: Randy Brewer
Seller: Gary Knight +
Price: $130,000
Date: 10/23/14

134 Blythewood Dr.
Buyer: John Laplante +
Seller: 134 Blythewood 
Drive LLC
Price: $403,750
Mortgage: $323,000
Lender: Sage Bank
Date: 10/30/14

55 Caledonia St.
Buyer: John Pavolko +
Seller: Steven Rivers
Price: $128,800
Mortgage: $122,350
Lender: Greylock FCU
Date: 10/24/14

1 Caratina Dr.

Buyer: L J VanHorn +
Seller: David Balardini +
Price: $199,900
Mortgage: $206,496
Lender: Academy Mtg
Date: 11/6/14

669 Churchill St.
Buyer: Jeffrey Carr +
Seller: F C Slomin +
Price: $437,500
Mortgage: $393,750
Lender: Quicken Loan
Date: 10/24/14

209 Connecticut Ave.
Buyer: FNMA
Seller: Joanna Hall
Price: $164,069
Date: 10/29/14

206 Dawes Ave.
Buyer: Alexa Oleskiewicz
Seller: Carhart FT +
Price: $247,150
Date: 11/7/14

70 Demont Ave.
Buyer: Pandora NT +
Seller: Hunt Ollie Est +
Price: $136,000
Date: 10/21/14

51 Dexter St.
Buyer: Kelly Mcdermott +
Seller: Lois Williamson
Price: $129,500
Date: 10/31/14

42 Division St.
Buyer: US Bank NA Tr
Seller: Kristopher Lord +
Price: $139,159
Date: 11/4/14

41 Dodge Ave.
Buyer: Megan Negrini
Seller: Janet Rivers
Price: $170,000
Mortgage: $153,000
Lender: Greylock FCU
Date: 10/24/14

119 Dodge Ave.
Buyer: Scott Blanchette Sr +
Seller: Luciana Lora FT +
Price: $161,500
Mortgage: $153,425
Lender: Greylock FCU
Date: 10/28/14

23 Dorchester Ave.
Buyer: Lauren Duryee
Seller: Carrie Coleman
Price: $135,500
Mortgage: $132,356
Lender: Academy Mtg
Date: 11/7/14

31 Elmhurst Ave.
Buyer: Michael Schilling +
Seller: Palmer Dorothy 
Est +
Price: $100,000
Mortgage: $89,900
Lender: Adams Community
Date: 10/30/14

75 Gale Ave.
Buyer: Cheryl Zaccaro
Seller: Brian Rathbun +
Price: $110,000
Date: 11/7/14

59 Harris St.
Buyer: Denise Graves
Seller: Madison Ave LLC
Price: $114,900
Mortgage: $82,500
Lender: Lee Bank
Date: 10/30/14

60 Hull Ave.
Buyer: Matawin Ventures T +
Seller: Rina Valdospines 
Price: $101,200
Date: 10/3/14

21 Imperial Ave.
Buyer: Dennis Heath
Seller: Charles Wood
Price: $139,000
Mortgage: $132,000
Lender: Greylock FCU
Date: 11/7/14

2 Juliana Dr.
Buyer: Julie Dewolf +
Seller: Helen Rivel
Price: $240,000
Date: 11/3/14

243 Lebanon Ave.
Buyer: Jennafer Brennan +
Seller: JAD RT +
Price: $150,000
Mortgage: $114,468
Lender: Academy Mtg
Date: 10/30/14

181 Lenox Ave.
Buyer: Peter Kirchmann +
Seller: Brennan Kozlowski +
Price: $138,500
Mortgage: $134,300
Lender: Greylock FCU
Date: 10/31/14

Allendale Shopping Center
Retail & Commercial Space Available

SIZeS & OPTIONS TO SuIT YOur BuSINeSS
FOR LEASING INFORMATION CONTACT:

Glenn Langenback • Property Manager
Tel: 413-236-5957
Fax: 413-236-5731
Cell: 413-464-4211

Allendale Shopping Center
5 Cheshire Road • Suite 60

Pittsfi eld, MA 01201
GLangenback@verizon.net

• Windows
• Siding
• Additions
• Remodeling
• Kitchen/Baths

• Custom Build
• Roofs
• Decks
• Gutters
• Handyman Services

“Any job large or small…
we do it right or not at all.”

www.morrisonshomeimprovement.com

we do it right or not at all.”

www.morrisonshomeimprovement.com

SHowroom
674 north Street, Pittsfi eld, mA 01201

Phone: 413-442-3001
Fax: 413-443-8066

Award Winning – Customer Driven

*PLEASE CALL OUR OFFICE FOR ADDITIONAL AUCTION INFO
& CO-BROKE PARTICIPATION GUIDELINES AND FORMS.

Visit Web or Call for more information
SULLIVAN-AUCTIONEERS.COM

617-350-7700MA Lic. #107

TOWN ORDERED

• Old Stockbridge Rd -
   Map 35-36.4 - 1.74± Acre Lot
   Map 35-36.5 - 1.69± Acre Lot
   Map 35-36.6 - 1.51± Acre Lot
   Map 35-36.7 - 2.28± Acre Lot
• Blue Hill Rd - Map 37-6 - 1.08± Acre Lot
• 52 High St - Map 13-23 - 8,712± SF Lot

• Pine St - Map 20-135 - 12,197± SF Lot
• Fairview Terrace - Map 12-28 & 29 - 
     Total 16,988± SF Lot
• Fairview Terrace - Map 12-23 - 6,534± SF Lot
• Monterey Rd - Map 41-32 - 15,246± SF Lot
• Rear North Plain Rd/Kalliste Hill Rd -
     Map 32-63 - 6,970± SF Lot
• Hillside Avenue - Map 14-158 - 9,148± SF Lot
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Berkshire County real estate transfers

68 Marian Ave.
Buyer: Kimberlee Cohen
Seller: Chad Haskins +
Price: $148,000
Mortgage: $95,600
Lender: Lee Bank
Date: 10/31/14

87 Maryland Ave.
Buyer: Phyllis Amuso
Seller: Robert Burchard +
Price: $142,000
Date: 11/3/14

37 Monroe St.
Buyer: Lussier Realty LLC
Seller: Brockman FT +
Price: $570,000
Mortgage: $525,000
Lender: Brockman FT
Date: 11/5/14

Mountain Dr.
Buyer: Diane Light +
Seller: Linda Clarke 
Price: $100,000
Date: 10/22/14

45 Northumberland Rd.
Buyer: Kurt Garavaltis
Seller: Daniel Shepardson
Price: $169,900
Mortgage: $160,000
Lender: NBT Bank
Date: 11/7/14

43 Osceola St.
Buyer: Francis Mckeever
Seller: Joan Mullaney 
RET +
Price: $82,000
Mortgage: $73,000
Lender: Adams 
Community
Date: 10/22/14

144 Parkside Ave.
Buyer: Michael Rahilly
Seller: Whaling Properties 
Price: $146,000
Mortgage: $131,400
Lender: NBT Bank
Date: 10/31/14

106 Plunkett St.
Buyer: Kelvin Santos
Seller: Brennan Kozlowski +
Price: $132,900
Mortgage: $130,492
Lender: Academy Mtg
Date: 10/31/14

12 S. Onota St
Buyer: Matthew Liebenow Sr
Seller: Daniel Wallace
Price: $125,000
Date: 10/20/14

144 Sherwood Dr.
Buyer: Ricky Dildine +
Seller: Paul Mcneil +
Price: $198,000
Mortgage: $158,400
Lender: Bank of America
Date: 10/24/14

123 Stratford Ave.
Buyer: Wilmington Svgs 
Fund
Seller: Nicholas Baenaby +
Price: $148,000
Date: 10/27/14

121 Thomas Island Rd.
Buyer: Susan Halpert RET +
Seller: Stewart Rubenstein 
RET +
Price: $675,000
Mortgage: $200,000
Lender: UBS AG Tampa
Date: 10/20/14

16 Vista St.
Buyer: Samantha Brown
Seller: Flaherty Daniel 
Est +
Price: $78,000
Mortgage: $78,000
Lender: Adams Community
Date: 11/5/14

43 Westminster St.
Buyer: Lussier Realty LLC
Seller: Brockman FT +
Price: $570,000
Mortgage: $525,000
Lender: Brockman FT
Date: 11/5/14

490 Williams St.
Buyer: Deborah Horth
Seller: Thomas Leavitt +
Price: $415,000
Date: 10/30/14

872 Williams St.
Buyer: Shane Beraldi 
Seller: Michaelene 
Wojtkowski
Price: $115,500
Mortgage: $109,725
Lender: Greylock FCU
Date: 11/3/14

57 Winter St.
Buyer: FNMA
Seller: Casimer Jagiello +
Price: $94,998
Date: 11/7/14

Richmond
149 Osceola Rd.
Buyer: Jeffrey Litvack
Seller: Chapman FT +
Price: $520,000
Mortgage: $416,000
Lender: Lee Bank
Date: 10/24/14

272 View Dr.
Buyer: Todd Storti
Seller: Donn Henshaw +
Price: $340,000
Mortgage: $272,000
Lender: MountainOne
Date: 10/31/14

SandiSfield
66 Fox Run
Buyer: Calvin Rodman +
Seller: Ruggero Rossi +
Price: $552,500
Mortgage: $417,000
Lender: Greylock FCU
Date: 11/7/14

7 Stump Rd.
Buyer: Adams Brown +
Seller: Abraham Mittleman +
Price: $277,500
Mortgage: $217,500
Lender: Salisbury B&T
Date: 10/31/14

Savoy
604 Loop Rd.
Buyer: Travis Deblois Sr
Seller: Cathy Myers
Price: $159,000
Mortgage: $151,000
Lender: Adams Community
Date: 10/31/14

Sheffield
142 Rote Hill Rd.
Buyer: Frasari Holdings
Seller: Barry Emberlin +
Price: $775,000
Date: 11/7/14

StockbRidge
1 Grove Rd.
Buyer: Gary Lazarus +
Seller: Richard Fey
Price: $435,000
Date: 10/21/14

4 Lake Dr.
Buyer: Holly Levenkron
Seller: Rachel Morrison
Price: $100,000
Mortgage: $90,000
Lender: Rachel Morrison
Date: 10/31/14

7 N. Church St.
Buyer: Alec Demos +
Seller: Vivian Kilner RET +
Price: $260,000
Mortgage: $135,000
Lender: Lee Bank
Date: 10/23/14

41 Main St. U:3
Buyer: Rachel Kinney
Seller: Jane Fitzpatrick 
RET +

Price: $220,000
Date: 10/27/14

WeSt
StockbRidge

1 Main St.
Buyer: Helen Barrington
Seller: Zo Dodge
Price: $297,000
Date: 10/3/14

WilliamStoWn
23 Benlise Dr.
Buyer: Heather Beaudreau +
Seller: Amy Axt +
Price: $111,000
Mortgage: $111,000
Lender: Greylock FCU
Date: 10/30/14

1793 Cold Spring Rd.
Buyer: David Sweet
Seller: Anthony Doyle +
Price: $240,000
Mortgage: $155,000
Lender: MountainOne
Date: 11/7/14

530 Main St.
Buyer: 1772 House LLC
Seller: Greylock FCU
Price: $175,000
Date: 10/31/14

154 Meacham St. U:B
Buyer: Daniel Epstein +
Seller: David Bogonovich +
Price: $139,900
Date: 10/30/14

WindSoR
341 North St.
Buyer: Jerry Levardi
Seller: Soldato RT +
Price: $228,000
Mortgage: $228,000
Lender: Ifreedom Direct
Date: 10/31/14

1470 North St.
Buyer: Mark Hauge
Seller: Robert Knightly +
Price: $243,000
Mortgage: $150,000
Lender: Lee Bank
Date: 10/24/14

u

SpEcialiStS in rESidEntial Moving & warEHouSing. 
locally & worldwidE.

Proudly serving the berkshires for over 90 years.
Quality service • competitive rates
A Family Owned & Operated Business Since 1923

visit our website at www.castinemovers.com

icc mc73444
uS Dot 058227

or toll FrEE

1•800•225•8068413•499•4982

Season’s Greetings
Member FDIC  Member SIF  Equal Housing Lender        www.pittsfieldcoop.com

The Pitts  Cooperative Bank's business partners find
comfort working with a 12 -year old financial institution.
The Co-op's a homemade bank. Born right here in the
Berkshires using a recipe that still appeals to our neighbors:
Integrity, character and commitment.

If you're looking for a taste of success, maybe it's time to
take advantage of The Co-op's lending team – the most
seasoned in the County. Plus, the fact that we're one of the
best capitalized lenders in the entire Commonwealth makes
banking with The Co-op a slam dunk.

Not working with the community's bank? 

Well ... that's how the cookie crumbles.

Business 
is 

good.

the
protection 

your business 
needs

Burglar Alarm & Fire Alarm systems
UL Central station Monitoring
CCTV Systems • Access Control

Heat Loss Monitoring

New eNglaNd dyNamaRk
SecuRity ceNteR

413-442-5647 • 800-821-SAFE
www.nedynamark.com
Protecting area businesses since 1978
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cOveRstory
Lever Inc.
continued from page 1

their success,” the mission statement contin-
ues. Lever will also “provide no- and low-cost 
startup space to new business entities.”

“We’re approaching this as an opportu-
nity to give startups more runway,” said 
Thomas.

In pursuit of this mission, Lever Inc. 
operates as an independent 501c3 organi-
zation, with its own governance and board 
of directors. Thomas noted that Lever has 
no direct operational connection to NAP 
other than their shared goal of promoting 
entrepreneurial activity in the region. This, 
he said, is consistent with the basic approach 
and model that NAP is following as it rolls 
out various aspects of its broader plan and 
vision (April 2014 BT&C).

“The NAP goal,” said Thomas, “is to get 
these initiatives going, but then hand them 
off for others to execute.”

Further, while NAP is more tightly (though 
not exclusively) focused on the city for which 
it is named, Lever’s scope encompasses the 
broader northern Berkshire region. It is, for 
example, closely linked on several levels to 
neighboring Williamstown and the college 
that plays a prominent role in that commu-
nity’s civic and economic doings.

Not least among these connections is 
Thomas himself, a resident of Williamstown 
who works as a consultant in biotechnol-
ogy and related industries. In recent years, 
Thomas has also served as an adjunct profes-
sor at Williams, where he has played a central 
role in the development of Entrepreneurs@
Williams, an initiative that includes winter-
study courses in entrepreneurship and an 
annual business plan competition that is now 
entering its fourth year in 2015.

Providing the link between some of the on-
going entrepreneurship activities at Williams 
and the formation of Lever as a component 

of the NAP plan was Jack Wadsworth. A Wil-
liams alumnus and advisory director at Morgan 
Stanley, Wadsworth is principal owner of The 
Porches Inn in North Adams and a behind-the-
scenes player in the NAP initiative.

Thomas explained that Wadsworth ap-
proached him in May 2013 to discuss the 
concept for a Center for Entrepreneurship in 
North Adams. “He asked me to help develop 
and lead this,” said Thomas, referring to 
Wadsworth as “instigator in chief” for what 
would eventually become Lever Inc.

From those initial discussions, the concept 
and function of Lever took shape over the next 
several months, including its incorporation in 
early 2014, formation of a board of directors 
comprised of high-caliber players from busi-
ness and academia (including Wadsworth), 
and the start of what can be described loosely 
as actual operations in June.

Target age
Thomas noted that Lever is loosely mod-

eled on other incubators that have been 
successful in nurturing startup enterprises 
in other regions. A signifi cant and pointed 
distinction for Lever, however, is its focus 
on fostering startup enterprises that ema-
nate from college campuses in the northern 
Berkshires. That primarily includes Mas-
sachusetts College of Liberal Arts (MCLA) 
and Williams College, but also stretches to 
encompass students and graduates of other 
nearby institutions, such as Bennington Col-
lege and Southern Vermont College.

“We hope to attract startups from those 
other campuses as well,” said Thomas.

Whatever the institution of higher learning, 
the emphasis is placed on working with cur-
rent or recently graduated college students. 
“One of the things I like about Lever is that 
we are focused primarily on these young 
people,” said Thomas.

This bias, he noted, is based on several 
factors and considerations. Among them is 
the existence of various other programs that 
cater to the needs of adult entrepreneurs. 

“There are not as many resources to support 
the younger demographic,” Thomas said, 
adding that “student startups are viewed as 
particularly risky” by lending institutions 
and other sources of fi nancing.

On another level, focusing on this age 
group is what Thomas described as “a re-
sponse to the startling demographic situation 
in Berkshire County” – the well-documented 
loss of local youth to other regions to pursue 
their careers, and the resultant aging of the 
remaining population. This trend presents 
signifi cant challenges to the sustainability 
of the Berkshire economy, as discussed in 
a recent report by the Berkshire Regional 
Planning Commission (May 2014 BT&C), 
a view that is shared by Thomas and others 
involved with Lever.

“There’s a clear need to bring young people 
into this area,” said Lever board member 
Richard Morgenthal.

A successful entrepreneur who founded 
the Morgenthal Frederics Opticians chain 
of designer eyewear boutiques, Morgenthal 
moved to Pownal, Vt., after selling his com-
pany in 2006. There he has pursued a new 
career as an artist, in addition to his active 
involvement in civic affairs, both in Pow-
nal and in neighboring 
northern Berkshires, 
where he maintains an 
art studio in the Beaver 
Mill complex in North 
Adams.

Morgenthal became 
acquainted with Thom-
as – and, by extension, 
involved with Lever 
– when he was invited 
to serve as a mentor for students in Thomas’ 
winter-study entrepreneurship program at 
Williams.

While Morgenthal feels there’s some room 
for fl exibility in the specifi c demographic 
that Lever serves, he agrees that supporting 
the entrepreneurial aspirations of college 
students is a good way to retain some of the 
talent that is drawn to the region by these 
schools. “They’re bringing in people who 
see things in a new light and who bring a 
lot of creative energy,” he said.

Through Lever, Morgenthal said, the goal 
is to “create a culture and environment” that 
will both appeal to and support these young 
adults as they put their creative energy to 
work on a local level.

“What this area needs,” he added, “is 
people who don’t just come up for the 
afternoon.”

Thomas agreed. “We need to attract young 
people to live, work and raise families in 
Berkshire County,” he said, adding that a 
logical place to start is with those individuals 
who have already been attracted to the area 
by its colleges.

In his own experience in working with 
this particular demographic group, Thomas 
said he has observed a predisposition among 
many to become active and involved in the 
community beyond their college campus. 
“We fi nd a lot of students are interested in 
having an impact on the local economy,” he 
said. “This generation does a really great 

job of exploring opportunities and checking 
things out.”

To be successful in its mission, Lever 
does not necessarily need – or expect – to 
tether signifi cant numbers of these students 
to the Berkshires when their studies are done, 
Thomas noted.

“I think it’s folly to suggest that most 
[students] will not leave here after they 
graduate,” he said. “Our hypothesis is that a 
good number would be interested in staying 
here if opportunities existed for them. So, 
what we want to do is to work with these 
young people to help them create their own 
opportunities.”

Tangible support
The business plan competition at Williams 

is in some ways a precursor of what Lever 
hopes to accomplish in terms of nurturing 
and supporting the development of viable 
business ventures by college students with 
entrepreneurial aspirations.

As an academic exercise, the competition 
has provided participating teams of students 
with valuable insights to the process of build-
ing a business plan to support what begins as a 
fl edgeling entrepreneurial concept. A key part 

of that process involves 
direct mentoring from 
Williams alumni with 
deep experience and 
solid credentials in the 
world of business.

For the competition 
winners, the $10,000 
seed money that is 
awarded – along with 
ongoing mentoring, of-

fi ce space and other tangible support – allows 
them to explore the real-world viability of 
their business plans and, in some cases, move 
their ventures to the startup phase.

For others who may fall short in the com-
petition, the work done in developing their 
business plans may still yield fruit – either 
through further refi nement of their initial busi-
ness concept, or by applying what they learned 
through the process to the development of an 
entirely different prospective venture.

In that respect, said Thomas, the business 
plan competition at Williams is likely to be a 
steady source of ventures that may come to 
Lever for support and assistance in moving 
their business models forward. “The business 
plan competition for 2015 is just getting 
started, and I expect that [Lever] will have 
some startups from that,” said Thomas.

That has already been the case in Lever’s 
fi rst months of operation, in which the organi-
zation has worked with a handful of ventures 
that arose from the 2014 competition.

“This summer we had three startup teams 
that came from the Williams Business Plan 
Competition,” said Thomas. Two of those 
operated from Lever’s original temporary 
offi ces at 85 Main St., while the third uti-
lized space in the nearby Massachusetts 
Museum of Contemporary Art (MASS 
MoCA) complex.

Of these, two are currently at a point where 
they need to attract investment capital to 
move forward. “They’re gearing up for the 
funding round,” Thomas said.

One of these is Peck, a mobile social 
calendaring and event discovery platform 
that provides automated integration with 
existing resources on college campuses. 
The other, Rastech Software Inc., is an in-
dependent software company that provides 
fi le management solutions for companies 
and individuals.

Funding function
While specific details are still being 

worked out, Thomas noted that startup fund-
ing will also be a basic function of Lever Inc. 
This can include indirect assistance in terms 
of connecting startups with angel investors as 
well as direct funding through what will be 
known as the Lever Investment Fund.

“This is still in the process of being devel-
oped, but we are establishing an investment 
fund for Lever to be able to directly invest 
in its startups,” he said.

With an initial target capitalization of 
$100,000, the Lever Investment Fund 
would most likely be used to fi ll a portion 
of a startup’s funding needs, while helping 
to leverage additional investment. “For ex-

Through Lever, Morgenthal 
said, the goal is to “create a 
culture and environment” 

that will both appeal to and 
support these young adults as 
they put their creative energy 

to work on a local level.
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ample,” said Thomas, “a startup may need 
$50,000. Lever could fund $10,000 of that, 
and then we would look for $40,000 from 
other sources.”

Exactly how Lever’s direct funding will 
be structured – whether as equity invest-
ment, grant or revolving loan – has yet to 
be determined, according to Thomas. “We 
are working through the legal and technical 
aspects of this,” he noted.

“It’s a grey area at this point,” added 
Morgenthal.

A contributing factor to this lack of 
defi nition – or, viewed from another angle, 
fl exibility – is that the Lever Investment 
Fund will be largely capitalized through 
private philanthropic support. As Mor-
genthal described it, 
those individuals or 
institutions who are 
providing this fund-
ing support are doing 
so to further the goals 
and mission of Lever 
Inc. “They are not so 
worried about getting 
the money back,” he 
said. “That’s not on 
the radar screen.”

The same dynamic applies to Lever Inc. 
in general, whose own startup is being bank-
rolled by philanthropic sources.

“Lever as an entity is developing a diverse 
set of revenue sources,” said Thomas. “Cur-
rently, most is from private philanthropic 
sources, but we have also been developing 
some sources of corporate philanthropy.” Its 
operation as a 501c3 nonprofi t organization 
also opens the door to potential sources of 
grant funding, he said.

Beyond these outside funding sources, 
Thomas noted that Lever will also generate 
some of its own fi nancial support through 
the various projects and ventures that it 
undertakes.

One such initiative was this summer’s 
Museum Store Project, which included 

the formation of a venture to manufacture 
specialized tote bags for sale in gift shops 
at MASS MoCA and other area cultural 
institutions.

Another Lever venture set to launch in Jan-
uary is Cloud85, an innovative co-working 
space in downtown North Adams that will 
provide affordable and fl exible access to fully 
equipped shared work space for up to several 
dozen “members” – professionals, business 
owners, and others (see story on page 1).

Lever Corps
Interwoven among these and other aspects 

of Lever’s operations is an internship program 
known as Lever Corps.

This summer, in addition to Lever’s fi rst 
startup ventures, the 
downtown offi ce space 
also hosted a group 
of interns from area 
colleges who engaged 
in hands-on projects 
aimed at identifying 
new entrepreneurial 
opportunities within 
the existing fabric of lo-
cal economic activity.

“We had eight in-
terns in Lever Corps this summer – three 
from Williams, three from MCLA, and one 
each from Bennington and Amherst College,” 
said Thomas. “They undertook a number of 
projects, all under the umbrella of economic 
development.”

Among these was the above-mentioned 
Museum Store Project, in which Lever 
Corps interns visited and researched several 
participating museums throughout Berkshire 
County with the goal of developing concepts 
for new products that not only could be sold 
at these museums’ gift shops, but also could 
be produced here using local materials, skills 
or other resources.

Part academic exercise, part real-world 
merchandising initiative, this project took 

continued on next page

Phyllis Criddle, retail manager and store buyer at MASS MoCA, models one of the tote bags that are 
made from “upcycled” vinyl promotional banners from past exhibitions at the North Adams museum. 
Production of the bags was coordinated by Lever Corps interns through an arrangement between MASS 
MoCA and Lever Inc. In addition to the creative reuse of scrap materials, the project provided work for 
an area seamstress and utilized the services of other Berkshire businesses.

Lever will also generate some 
of its own fi nancial support 
through the various projects 
that it undertakes, such as a 
venture to manufacture spe-
cialized tote bags for sale in 
gift shops at MASS MoCA 

and other cultural institutions.

Helping Veterans.
»  The Berkshire Bank Foundation has made  

a $5,000 donation to Soldier On. 

»  And will donate $25 to Soldier On for  
each open and active account on  
Veteran’s Day 2015. 

Now, we’re proud to give you special bene�ts. 
We’re proud to o�er active, reserve, and retired U.S. Military personnel a checking 
account with no monthly service charge, on-the-go accessibility, and custom 
bene�ts you deserve. It’s our way of giving back to those who give so much.

»  NO minimum balance  
or monthly service fee

»  LOW $10 minimum deposit  
to open.

» NO ATM fees, anywhere1

» FREE Online statements
» FREE Online Banking with Bill Pay
» FREE Mobile Banking & Deposit2

»  FREE First order of Patriotic Checks  
with unlimited check writing

» FREE Low Balance Alerts
» FREE ATM / Debit Card
»  FREE FinanceWorks money 

management service 
»  WAIVE savings account  

maintenance fee3

At Berkshire Bank, it’s an honor to serve you.

Life is exciting. Let us help.

�-���-���-����
berkshirebank.com

Banking · Insurance
Wealth Management

You’ve given

Heroes Advantage Checking Account SM

You’ve given
your best

to your country

Banking products are provided by Berkshire Bank: Member FDIC. Equal Housing Lender. Berkshire Bank is a Massachusetts chartered bank.
To be eligible to open a Heroes Advantage Checking you need to be a person who has served or is currently serving in the U.S. Military: active, retired and reserved duty. ID or other veri�cation required for active service members or 
veterans are those who have served for the full period in which they were called and honorably discharged, or those that were discharged early for a service-connected disability, from U. S. Military and can present their DD-214 or 
NGB-22 to verify their Veteran status. 

$10 minimum opening deposit. Free check order limited to initial order of Patriotic style only. Other fees may apply. All checking accounts and debit cards are subject to approval, which may include credit approval. Please refer to the Terms & Conditions 
for each product or service for complete details. Additional terms and miscellaneous fees may apply. Products, features, and bene�ts o�ered with accounts are subject to change. Not available for business accounts. 
1 ATM Fees: To qualify to: (1) establish at least one direct deposit for your account; and (2) make one electronic bill payment (not by check) from online banking per statement cycle; and (3) utilize eStatements. If you qualify, we will credit all non-
Berkshire Bank ATM surcharges at the end of your monthly statement cycle. Your surcharge (non-Berkshire Bank ATM fee credits) may be reportable on form 1099-MISC. If you do not qualify, you will NOT receive a credit of these surcharge fees and 
you will be charged for any foreign ATM Inquiry or foreign ATM Withdrawal transactions you have during your monthly statement cycle. 
Non-Berkshire Bank foreign ATM transaction fees to be waived include; cash withdrawals, and balance inquires. Berkshire Bank makes its best e�ort to identify those ATMs fees eligible based on information it receives from the ATM operators. In event 
that you have received an ATM fee that you believe is eligible; please call us for assistance at 800-773-5601. 
2Mobile Banking: Message and data rates may apply. Please check with your wireless carrier about such fees.
3 Savings account monthly maintenance fee: All savings accounts are subject to approval. $10 minimum opening deposit required. Miscellaneous fees and service charges may apply. The monthly service charge of $3 will not apply when: (1) You 
have an automatic, recurring monthly transfer of $10 or more from your Heroes Advantage Checking Account to a savings account every monthly calendar cycle; or (2) you meet the minimum balance requirement of $250 every monthly calendar cycle.

Insurance products are provided 
by Berkshire Insurance Group, Inc., 
a Berkshire Bank affiliate, and in 
New York by Berkshire Insurance 
Agency, a registered trade name 
for Berkshire Insurance Group, 
Inc., a Berkshire Bank affiliate: 
Insurance and investment products 
are not FDIC-insured, are not a 
bank deposit, “NOT guaranteed BY 
THE BANK,” “NOT INSURED BY ANY 
FEDERAL GOVERNMENT AGENCY”  
and may lose value.
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cOveRstory
continued from previous page
shape in the context of Design Week, a work-
shop in late July led by Eugene Korsunskiy, 
a lecturer in Design at Stanford University, 
who introduced interns to the concept and 
practices of design thinking, and then guided 
them in its application as they developed 
prototypes of merchandise for the local 
museum stores.

At week’s end, the interns presented 
their prototypes – ranging from decorative 
cardboard cup-holders and retro metal lunch 
boxes to panoramic postcards and museum-
themed art kits – to museum staff and other 
participants, who provided feedback and 
suggestions for further refi nement of these 
concepts.

Thomas noted that at least one of those 
prototypes – a fold-out panoramic postcard 
created for participating museums by Alpha 
Nyarera, an economics major at Williams 
College – is being explored further for pos-
sible production.

In one respect, the Museum Store Project 
had its own prototype in which a new – or, 
more accurately, revived – product is now 
being manufactured for and sold by MASS 
MoCA.

Involved here are so-called “banner bags” 
– large and sturdy tote bags that are made 
from repurposed vinyl banners that previ-
ously advertised museum exhibitions. These 
bags had been featured several years ago at 
MASS MoCA’s store, according to retail 
manager and store buyer Phyllis Criddle. “I 
was considering doing them again, but didn’t 
know how to go about it,” she said.

Criddle’s research led to out-of-area 
companies that focus on such “upcycling” 
of materials for new retail purposes, but dis-
tance and other logistics made it impractical 
to utilize their services.

A solution arose when Thomas approached 
MASS MoCA about possible projects for 
collaboration with Lever. “Jeffrey and I 
brainstormed with others here about how we 
could collaborate,” recalled Criddle. From 
those discussions came the idea for Lever 
to work with the museum on the banner 
bag project.

Thomas saw this as an ideal project for 
members of Lever Corps, who at that time 
were preparing to start their 10-week paid 
internships. In addition to Lever Corps’ 
involvement, the project provided work 
for North Adams seamstress Tammy An-
nichiarico, who sewed cut-up banner pieces 
into fi nished bags, from a design by Criddle. 
Embroidered logo patches made from scraps 
of duvetyne (a black-out fabric used in staging 
the museum’s live events) were produced by 
Sheffi eld-based Blue Point Design.

Criddle said combining the upcycling of 
scrap materials with the use of local labor and 
resources signifi cantly enhanced the overall 
project. “I am so glad we did it this way,” she 
said. “It made it really enjoyable – a million 
times better than sending it off to be done 
somewhere else.”

This also adds to the appeal of the tote 
bags for museum store shoppers. “What these 
bags do is let museum patrons take a bit of 
the museum home with them,” said Thomas. 
“But they are also taking something home 
that was made here locally and that supports 
the local economy.”

In addition to MASS MoCA, the banner 
bag project has so far extended to two other 
northern Berkshire cultural venues – the ’62 
Center for Theatre and Dance at Williams 
College and the Williams College Museum 
of Art. Overall, more than 200 banner bags 
have been made for these three venues.

While small in scope, the banner bag 
venture and other aspects of the Museum 
Store Project serve as a good illustration 

of Lever’s basic methodology, according 
to Thomas. “So many people benefi t from 
this,” he said, “the interns, the seamstress, 
the museum stores, and Lever.”

Internship experience
For the Lever Corps interns, the benefi t 

comes not only from their hands-on involve-
ment in this project and other Lever initia-
tives, but also in the high level of responsibil-
ity they were given in 
their development and 
implementation.

This level of au-
tonomy was part by 
design and part necessity, as both Lever 
Inc. and Lever Corps took shape at the start 
of summer.

Jared Kahn, who was among the first 
cohort of Lever Corps, was also the fi rst to 
experience the learn-by-doing aspect of the 
internship he had just landed. A senior at 
MCLA majoring in international business, 
he came on board in June a week earlier 
than his fellow interns, and immediately 
found himself deeply immersed in the ban-
ner bag project.

“I was the only person in the offi ce for 
a week,” he recalled, noting that Thomas 
readily charged him with working out some 
of the initial logistics of producing the tote 
bags for MASS MoCA. “It was the fi rst 
time I had something thrown at me and left 
to do it.”

As the other interns joined the process, 
Kahn noted that they quickly and easily 
established a close-knit collaborative ap-

proach to Lever Corps’ 
activities. “A really 
good relationship de-
veloped over the fi rst 
few weeks,” he said. 

“We were all coming from different back-
grounds, but we really bonded.”

That solid working relationship played an 
important role not only in getting the banner 
bags produced and into the museum stores, 
but also in the other projects that arose dur-
ing the summer internship. Among these was 
Design Week and the interns’ immersion into 
the innovative thinking process.

“That was my favorite part of the in-
ternship,” said Kahn, citing the intensive 
process of data collection and research, the 

conceptualization of marketable museum 
store products, and creation of actual pro-
totypes of these products that all occurred 
within the space of a few days. “We were 
all really astonished at what we were able 
to accomplish,” Kahn added.

While Design Week may have rated as 
a favorite among Lever Corps interns, the 
unscripted opportunity to help develop a 
business plan for another Lever project was 
seen as among the most challenging.

Thomas explained that, when the concept 
for establishing a co-working space came up 
during the summer, he enlisted the Lever 
Corps interns to help develop a business plan 
for its operation. For Kahn and his fellow 
Lever Corps members, it was an abrupt turn 
into unknown territory.

“Jeffrey said ‘get ready – go,’” Kahn said, 
recalling the unexpected addition of the co-
working space project to their agenda. “None 
of us had any experience in [developing a busi-
ness plan], but Jeffrey wanted to see how we’d 
work together without any experience.”

A fi rst draft was soon followed by four or 
fi ve more iterations before the Lever Corps 
team came up with a plan that Thomas ap-

During the Design Week workshop held in 
late July, Lever Corps interns and other par-
ticipants developed merchandise concepts 
for several area museums, applying both the 
marketing research they conducted during 
on-site visits and the principles of design 
thinking that were presented to them by 
Eugene Korsunskiy (bottom right), a lecturer 
in Design at Stanford University.

At left, Lever Corps intern Alpha Nyarera, an 
economics major at Williams College, dis-
plays a rough prototype of the panoramic post 
card product he developed for the Williams 
College Museum of Art. With him at the table 
is fellow Lever Corps intern Mariah Widman, 
an English major at Williams, who is working 
on other merchandise prototypes.

In addition to Lever Corps interns, some of the 
young entrepreneurs at startup ventures being 
guided by Lever Inc. participated in Design 
Week. Among them was Emily Pavlini (bot-
tom left) of Rastech Inc., a software company 
developed by a team of Williams students who 
participated in the college’s 2014 Business 
Plan Competition. Here Pavlini works on a 
prototype of a retro metal lunch box featuring 
artwork from the Clark Art Institute.

“We were all really 
astonished at what we were 

able to accomplish.”

w
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Workshop Offerings at BCC  – January 2015

For more info, please contact the registration line at 413-236-2127 or lmorelli@berkshirecc.edu

WKS 5002-C1
Understanding

Microso 	Windows	8
Saturdays, 1/24 & 1/31
8:30	AM	–	12:30	PM

South	County	Center	•	$85

WKS 396-E1
ServSafe	Cer fica on

Tuesday, 1/27
9:00	AM	–	4:30	PM
Intermodal • $165

WKS 394-E1
ServSafe

Recer fica on
Monday, 1/5
9	AM	–	1:30	PM

Intermodal • $125

WKS 1050-E1
Ge ng	Paid	to	Talk
an	Introduc on	to	 

Professional	Voice-Ac ng
Tuesday, 1/27
6:30	–	9:00	PM

Main Campus • $50

WKS 1345-E1
Quick	Star ng	MS	Word

and MS Excel
Saturdays,	1/10	–	1/24
8:30	AM	–	12:30	PM
Main Campus • $120
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proved, and which is now being used as a 
the basis for the new Cloud85 venture in 
downtown North Adams.

As is the case with many challenges, the 
difficulty and discomfort of the business plan 
process were mitigated by the results. “In the 
moment, it felt like the 
worst thing to have to 
deal with,” said Kahn. 
“But, on reflection, it 
turned out to be a very 
useful experience.”

In terms of his over-
all experience with Le-
ver Corps, Kahn was unequivocal in his 
assessment. “Ten out of 10,” he said. “I’d 
do it again in a heartbeat.”

While other Lever Corps members 
completed their internships in August, 
Kahn’s participation carried over into the 
fall semester, during which he worked on 
another Lever Corps initiative – a project to 
promote higher levels of procurement of lo-
cal goods and services by the region’s larger 
businesses and institutions. In this capacity, 
Kahn worked closely with the administration 
at MCLA to identify new opportunities for 
local procurement by the college.

That role came to an end – along with 
Kahn’s studies at MCLA – when he gradu-
ated on Dec. 12, completing his bachelor’s 
degree in just two-and-a-half years. He said 
he is now planning to work in finance and to 
pursue an MBA in that field. “I wanted to do 
[the Lever Corps internship] for my résumé,” 
he said, adding, however, that he came away 
from the program with much more than that. 
“It’s mind blowing how doing one thing leads 
to so many other things,” he said.

Résumé enhancement aside, Kahn also 
noted that the Lever Corps experience il-
lustrated the benefits of greater interaction 
among students from different area colleges. 
There is a perception, he said, that students 
at area schools tend to remain in their own 
campus spheres both socially and academi-
cally. “An important thing about the intern-
ships,” he said, “is that they’re a great way 
to develop connections and collaboration 
between campuses.”

Flexibility and creativity
Thomas noted that Kahn’s embrace of the 

Lever Corps experience typified that of his 
fellow interns, and illustrated the interactive 
and experiential dynamics of the program. 
“From day one, Jared grasped the opportu-
nity to roll up his sleeves and take action,” 
said Thomas.

He added that the accomplishments of 
the first group of Lever Corps interns set a 
high standard for those who follow. “There 
will be new cohorts with each year,” he said. 
These future Lever Corps members, he added, 
will benefit from the experience of the first 
cohort while being tasked with building on 
their accomplishments.

The work of this first cohort of interns has 
also helped move Lever well down the track 
in terms of its own launch and fulfillment of 
its mission.

Thomas acknowledged that some aspects 
of this process have been improvisational, 
such as the launch of Cloud85, while others 
have followed a more defined path in support 
of its mission and goals.

That mix will likely continue as the fledg-
ling organization evolves.

Flexibility and creativity will also be 
needed when it comes to working with 
student-led startups. Bringing these startups 
under Lever’s wing for nurturing, mentoring 
and possible financing is only part of the pro-
cess. More important, and more challenging, 
is providing fertile ground for these ventures 
to take root and grow here.

“How to keep the startups here? That’s a 
big question for all of us who are involved 
with this,” said Thomas.

Part of the answer, he said, circles back to 
the organization’s core concept of leveraging 
local resources in a way that makes northern 
Berkshire County an attractive and competi-
tive site for growing new ventures.

“A lot of what we’re doing is building a 
network of resources that can really make a 
difference and impact,” said Thomas.

Not least among these resources are the 
advisors that Lever has lined up, who, along 
with Lever board members, bring a wealth 

of business knowledge and experience to 
the table. “We have to create an environ-
ment that is conducive to this process, and 
is responsive to the needs of these young 
entrepreneurs,” he added.

Inasmuch as success breeds success, the 
process of creating 
this environment will 
also be self-nurturing. 
As various ventures 
take shape, opportu-
nities for interaction 
and collaboration will 
increase, giving rise to 

new ideas, initiatives and energy.
For Thomas and members of the Lever 

board, it’s a matter of maintaining a passion 
for this mission, and a commitment to this 
process.

“This will be an ongoing story of de-
velopment and nurturing of this energy,” 
Morgenthal said. “To foster this, it’s really 
necessary to recognize that there’s no such 
thing as business as usual.”

“The truth is, there’s still a lot of stuff to 
figure out,” added Thomas. “We’re going 
to try as many things as we can to see what 
works best.”u

“We have to create an en-
vironment that is condu-
cive to this process, and is 
responsive to the needs of 

these young entrepreneurs.”

PRIME WILLIAMSTOWN OFFICE SPACE

Prime office space and prime location. 3,200 sq. ft. on busy (16,000 cars 
daily) Route 2. Includes reception area, 8-9 private offices, conference 

room, break room. Space offered is in one unit of a two-unit condominium 
(second unit occupied by law office). Ample parking. Management services. 
Offered at $485,000. Lease would be considered.

Call Al Marden for details.
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continued from page 1

equipped with some 30 separate desks and 
work stations of various configurations – all 
arranged within an open floor plan.

Thomas explained that the co-working 
space operates on a membership model that is 
similar to what one finds at commercial fitness 
centers, with different membership levels 
providing different features and benefits.

For a standard membership of $150 a 
month, for example, Cloud85 provides 
24/7 access to the shared work space, with 
the member free to select a specific desk 
or work station from those available at a 
given time.

“There would always be a space available,” 
said Thomas, noting that memberships would 
be sold following an established industry stan-
dard for full subscription in such co-working 
facilities. “We would be limited to 2.5 mem-
bers for every work space,” he added.

Another membership option will be avail-
able for a limited number of “dedicated” desks 
– those that would be reserved exclusively 
for that member. These memberships will be 
priced at $230 a month. “We’re starting with 
only four dedicated desks,” Thomas noted.

Other options are available for more 
limited use, such as five-day or even one-
day passes.

Regardless of the membership level, 
Cloud85 has been designed to provide a 
shared work space that is comfortable, col-
laborative and professional, according to 
Thomas. “This is a place for people to come to 
get work done in a professional atmosphere,” 
he said. “But we also want to pay attention 
to the culture and vibe.”

That means, in essence, treading the fine 
line between creating an environment that is 
conducive to individual work and productiv-
ity, and one that is open to social and pro-
fessional interaction 
among members.

“We want like-mind-
ed people to be doing 
things there,” Thomas 
said. “We want to create 
an atmosphere where 
members say, ‘Let’s 
meet at Cloud85.’”

To accommodate this mix of focused work 
and collegial interaction, Cloud85 has work 
stations and facilities that offer varying levels 
of openness or privacy. A member looking 
to work for a few hours on their laptop may 
choose a desk with a partial partition off to 
one side, while others looking to discuss a 
project could gather at a small table towards 
the center of the space.

Since members may want a degree of 
privacy for phone conversations (and since 

other members may appreciate not having 
to overhear them), one section of Cloud85 
is equipped with a row of partitioned spaces 
– or “phone booths” – for that purpose. For 
extended calls, or for added privacy, there 
are two small glassed-in rooms.

Other Cloud85 features include secure 
Wi-Fi, copy/fax/printer equipment, coffee 
and refreshments, and conference room 
access (by appointment). For an additional 
charge, members can rent a lockable file 

cabinet drawer to store 
work material.

According to Thom-
as, membership in the 
co-working space is 
being targeted to a wide 
range of potential users. 
On the professional 

and business side, these include freelancers, 
telecommuters, consultants, entrepreneurs 
and other independent professionals who may 
find flexible access to Cloud85 a less costly 
alternative to renting their own office space, or 
a good complement to a home-based office.

Others who may be drawn to Cloud85 
include those with connections to area col-
leges, such as retired or emeritus faculty, 
partners and spouses of faculty or other staff 
members, or, in some cases, students.

“We think we’ll attract a pretty diverse 
membership of all ages,” said Thomas.

Different demographic groups – and differ-
ent work activities – may be oriented toward 
use of Cloud85 at different times of day. For 
example, a business owner using the space for 
phone and online communication with clients 
may be geared more toward daytime business 

hours. Young entrepreneurs or freelancers 
working on other types of projects may find 
late-night visits more to their liking. “With 
24/7 access, there is a lot of flexibility for 
members,” said Thomas.

While usage patterns will take shape based 
on members’ needs, the goal is for Cloud85 
to be an active and vibrant place at all times 
of day. “Our goal is that there should always 
be people in there working,” said Thomas. 
“We don’t want to create dead space.”

Social innovation mission
The concept for Cloud85 took shape this 

summer in tandem with the launch of opera-
tions at Lever Inc. That independent nonprofit 
organization was formed to serve as a center 
for entrepreneurship and social innovation, 
one of the many components of a master plan 
put forth by the North Adams Partnership 
(NAP), a consortium of business and com-
munity interests seeking a broad revisioning 
of the northern Berkshire city.

Lever’s main focus involves development 
and support of entrepreneurial ventures 
pursued by current or recently graduated 
students from area colleges. It also operates 
an internship program, known as Lever 
Corps, in which area college students engage 
in projects and initiatives geared toward 
regional economic development.

In the context of working with a first group 
of startups and organizing the first cohort of 
Lever Corps this summer, Thomas said the 
concept for what would become Cloud85 also 
took shape. “Creating a co-working space 
was also part of the NAP master plan,” he 
said. “We decided to take it on as one of our 
first enterprises at Lever.”

A separate entity – North Adams Co-work 
LLC – was formed, with Thomas and Jack 
Wadsworth as principals. Wadsworth is 
principal owner of The Porches Inn in North 
Adams and a behind-the-scenes player in the 
NAP initiative, as well as a board member 
of Lever Inc.

Carpenter Sam Amoroso of Williamstown shows how old doors from the former Roberts Co. department store 
in downtown North Adams are being repurposed as wainscoting for the new Cloud85 co-working space.

As of mid-December, with renovations nearing completion on the 1,200-square-foot space, some of the furnishings and fixtures are being positioned and prepared 
for future use by members of Cloud85 when it opens in January. The co-working space, on the second floor of the building at 85 Main St., will feature several desk 
and seating options, as well as specialized sections for phone use, meetings and other activities that will be available to members on a 24/7 basis.

“Our dream is that, in time, 
there will be collaborations 

that develop between co-
working members and the 

kids at Lever.”

Malcolm J. Chisholm Jr.
Registered Patent Attorney
Patent, Trademark and Copyright Law

Serving Western Mass. Since 1992

P.O. Box 278, 220 Main St., Lee, MA • 413-243-0551
See our web site at www.mjcpatents.com

MovieQuiet Generators
Temporary power without the noise 
or nuisance - for special events, working in 
noise-sensitive environments,  
�lm/video locations.

Limelight Productions, Inc

1-413-243-4950
www.LimelightProductions.com

DOWNTOWN PITTSFIELD 
INVESTMENT OPPORTUNITIES

9-31 SOUTH ATLANTIC • $999,900
• (6) 2-family buildings - 12 units total

•  Newly built in 2010
• Fully rented with good income

www.StoneHouseProperties.com
(413) 442-5599

38 Main Street, W. Stock., MA

549 NORTH STREET • $699,900
• 12 units total including 2 storefronts

•  12 separate electric meters
• New roof, deleaded apartments
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While development of a co-working space 
fit well within the social innovation aspect of 
Lever’s mission, the physical requirements 
of such a facility also turned out to be a good 
fit for space that Lever was already eyeing 
for its own permanent offices.

Earlier this year, Lever set up operations 
in a temporary suite of offices on the second 
floor at 85 Main St., with plans to move into 
another space on that same floor following 
extensive renovations. Thomas noted that 
the availability of another 1,200-square-
foot space adjacent to Lever’s future office 
made for an ideal logistical arrangement 
for establishing the co-working enterprise. 
“It wasn’t initially part of the project,” said 
Thomas. “But the opportunity to create this 
co-working space right here on Main Street 
made so much sense.”

It also made sense to David Carver of 
Scarafoni Associates, the owner of the build-
ing. “I’m very pleased and gratified that they 
chose this space, and that they’re willing to 
work with us on this,” said Carver.

Having owned the six-story building since 
2000, Carver noted that there have been long-
standing plans to redevelop the upper floors 
for new market-rate housing. “The modern 
approach to restoring downtowns is with 
market-rate housing,” he said, adding that 
it is an approach he and other developers 
have used successfully on various projects 
in North Adams and Pittsfield.

For 85 Main St., however, Carver’s 
plans were shifted to the back burner when 
financing dried up in the Great Recession. 
Subsequent changes in building code regula-
tions have significantly added to the cost and 
complexity of the kind of mixed-use redevel-
opment he envisions for the building.

As a result, he said, the overall cost could be 
as much as $10 million. “We have a concept, 
but we’re waiting for the financing to come 
together,” he said, adding that it’s possible 
the project could be pursued by future owners 
of the building.

In the meantime, the second floor is being 
renovated in stages, with new HVAC and 
sprinkler systems along with other infrastruc-
ture improvements that comply with the new 
building code regulations. “We’re going to 
do it one space at a time and then open it up 
for leasing,” Carver said.

Room for expansion
The two sections to be occupied by 

Cloud85 and Lever are along the front of 
the building looking out over Main Street. 
Renovation of those spaces is being done 
in tandem with the overall infrastructure 
upgrades.

Thomas said that the priority has been to 
complete the Cloud85 space in time for a 
scheduled Jan. 1 opening. By mid-December, 
most of the basic construction work had been 
completed, and office equipment and fixtures 
were being installed.

He noted that the space includes some 
interesting structural and decorative features 
that utilize recycled or repurposed materials. 
Among these are desk tops made from former 
church pews and “phone booth” partitions 
made from large wooden doors that have 
been in storage for several years or decades 
since being removed from their former 
buildings. Decorative wainscoting along 
some walls was made from doors once used 
at the former Roberts Co. department store 
that operated for many years at the western 
end of Main Street.

When Cloud85 is up and running, the focus 
will turn to the adjacent Lever Inc. space. 
Thomas noted that proximity of the two of-
fices is important on several levels. On the 
practical side, management of Cloud85 will 
be handled by Lever Inc., and the two opera-
tions will share some facilities, including a 
conference room in the Lever space that will 
be available to Cloud85 members.

At periods of greater activity with startup 
ventures at Lever and Lever Corps, some of 
the Cloud85 space may be used for those 
purposes. “For example, an intern may go 
to the co-work space next door to focus on a 
project for a few hours,” said Thomas.

He added that creating a certain amount 
of interactivity between the two spaces is 
part of the broader plan for both. “Our dream 
is that, in time, there will be collaborations 
that develop between co-working members 

and the kids at Lever,” he said. “That’s why 
we are juxtaposing these two spaces – to 
create that kind of synergy.”

As both Cloud85 and Lever establish 
operations in these new 
spaces, there is already 
a plan in place for future 
expansion. Thomas 
noted that Lever has an 
option to take on an ad-
ditional 1,300-square-
foot space on the other 
side of its office. (That 
space is now occupied 
by a Multiple Sclerosis 
support organization 
headed by Carver’s wife, Wende.)

“The beauty of being here on Main Street 
is the extraordinary flexibility of the space 
that [Carver and Scarafoni Associates] are 
providing for us,” he said.

Carver said he looks forward to provid-
ing that additional space to Lever when it is 
needed. “If all goes well, they can envision 
taking the entire floor across the front of the 

building,” he said.
Aside from simply 

filling office space in 
his building, Carver 
said he believes the 
missions of both Lever 
Inc. and Cloud85 have 
the potential to make 
a positive impact on 
downtown and the 
region as a whole. “We 
hope they do well,” 

he said. “We’re all pulling in the same 
direction.”

For more information about Cloud85, 
visit www.cloud85northadams.com or email 
jthomas@leverinc.com.u

Carver said he believes the 
missions of both Lever Inc. 

and Cloud85 have the poten-
tial to make a positive impact 
on downtown and the region 
as a whole. “We hope they do 
well,” he said. “We’re all pull-

ing in the same direction.”

   

2014 Buick Verano 

McAndrews-King 
Buick GMC Truck Inc. 

224 Columbia St., Rt.8 Adams 
(413) 743-0584 

mcandrewsking.com 

Bigger is not Better… Better is Better 
See the Easy Guys for a great deal  

on a new or pre-owned vehicle. 
Peter Conklin, Mike Harrington 

Bob Hillard or Dan Maloney

Every month, BERKSHIRE TRADE & COMMERCE takes a fresh look at
news and issues affecting the local economy…and businesses like yours.

With an assortment of articles covering key sectors of the business community,
each issue of BERKSHIRE TRADE & COMMERCE is well-read by the region’s business owners,

managers and professionals…the people you want to reach and want to do business with.

Call or email today for information about making B ERKSHIRE TRADE & COMMERCE

an effective and affordable part of your marketing plan for the year ahead.

413-447-7700 btac@bcn.net

Good reasons to make

BERKSHIRE TRADE & COMMERCE

part of your marketing plan for 2008

Every month, Berkshire Trade & CommerCe takes a fresh look at news and issues 
affecting the local economy…and businesses like yours.

With an assortment of articles covering key sectors of the business community, each issue 
of Berkshire Trade & CommerCe is well-read by the region’s business owners, managers 

and professionals…the people you want to reach and want to do business with.

Call or email today for information about making Berkshire Trade 
& CommerCe an effective and affordable part of your marketing plan.

413-447-7700 • info@btaconline.com
Next Issue: February 2015  u  Ad Deadline: Jan. 13  u  Print Date: Jan. 19
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Do you still recognize your 
bank or credit union?
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Jay Anderson
President & CEO

Tim Kiely
Manager
Pittsfield
70 South St.
(413) 447-7304

Steve Rogers
Manager
Pittsfield
110 Dalton Ave.
(413) 395-9626

Sandi Girard
Manager
Dalton
431 Main St.
(413) 684-1551

Ed Schumann
Manager
Gt. Barrington
325 Main St.
(413) 528-2840

     

     Time To Go

J      
   
   

      
   

     goes on out-of-state fishing expeditions for new customers? Angry that your
c                       

      
     

   

(We didn't mention that our consumer
and commercial lending teams are the

most experienced in the county!)

C’mon, admit it…when you walk inside your “local” financial institution lately, do you know the staff?
When you’re reading the news about their new hires or those being promoted are you asking,
“Who’s that?”

And, where’s your bank investing your deposits? Canada? Boston? Wall Street? Why not our streets?

Community banks like us – The Co-op was established in 1889 – are back in vogue. Small by
definition, staffed by local folks, singular in our mission to help our friends and neighbors build a
better place to live, work and play. 

We Feature Friendly and Familiar Faces


