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expansion of
early college 

experience

Simon’s Rock adding new academy for younger students

Although there’s little indication from street level, the third floor of the commercial block at 281 Main St. 
in Great Barrington now houses a new B&B featuring six spacious suites, all decorated with an eclectic 
elegance, that allow guests to enjoy easy access to shops, restaurants and other downtown attractions.

By John Townes
Bard College at Simon’s Rock in Great Barrington has announced 

a significant expansion of its scope and programs, with the planned 
opening in the fall of 2015 of a new Bard Academy at Simon’s Rock 
for students in the ninth and 10th grades.

The academy will extend the age range of students at Simon’s 
Rock, where the existing early college program starts at grade 11.

“We have already started the recruiting process for Bard 
Academy,” said Peter Laipson, who is provost of Bard College 
at Simon’s Rock. “We have a web presence, and are interviewing 
students and attending events to introduce the academy to students 
and families.”

Simon’s Rock was founded as the nation’s first early college in 
1966 by educator Elizabeth Blodgett Hall. It became part of Bard 

College, a private institution in Annandale on Hudson, N.Y., in 1979. 
It is one of a number of schools and academic programs around 
the United States and abroad – collectively referred to as the Bard 
Network – that provide diverse educational opportunities.

Simon’s Rock currently has some 350 students, including those 
who reside on campus and a smaller number who live in the region 
and attend as day students.

Its mission is to provide an alternative to the conventional 
progression of four years of high school followed by four years 
of college, by shortening the time it takes to earn an associate and 
baccalaureate degree.

In the existing early college program at Simon’s Rock, students in 
the equivalent of grades 11 and 12 pursue college-level studies.

continued on page 14

Bard College at Simon’s Rock Provost Peter Laipson (right) and Ian Bickford, dean of Bard Academy, are key players in the formation of the new college-
preparatory program for students in the ninth and 10th grades, which will be based at the early college’s Great Barrington campus. The new academy is an 
outgrowth of the BHSEC (Bard High School Early Colleges) program that has been operating in a handful of city public school districts for the past 11 years.

By John Townes
Now that the major task of installing a 

high-speed, high-volume fiber-optic line 
through western Massachusetts has been 
completed, the focus of efforts to bring the 
Internet and related modern telecommunica-
tions to the region’s underserved small towns 
and rural communities has moved into the 
next phase.

Over the winter, affected towns are con-
sidering their options for bringing Internet 

service to homes, 
businesses and oth-
er institutional us-
ers by installing so-
called “last-mile” 
fiber-optic lines to 
connect with this 
network on utility 
poles along local 
streets and roads.

L a s t  A u g u s t , 
former Gov. Deval 
Patrick signed a $50 

million authorization to fund a portion of the 
overall cost of installing last-mile service 
in underserved communities, primarily in 
Berkshire County, the Pioneer Valley and 
some areas to the east.

That funding is expected to cover about 
half of the overall total installation and 
start-up cost. The rest will have to be raised 
by localities.

In addition, there will have to be entities 
formed to operate the local networks.

The Massachusetts Broadband Institute 
(MBI), a division of the Massachusetts Tech-
nology Collaborative that was created by the 
legislature to bring broadband throughout the 
state, is overseeing the overall project. It is 
working in partnership with other stakehold-
ers, including the Franklin County Council 
of Governments.

A primary participant is WiredWest (www.
wiredwest.net), a collaborative of localities 

continued on page 23

nearing home stretch?

Efforts to complete 
‘last-mile’ portion 
of Internet service 
move to next stage

“The idea is to 
pool resources 
and make the 

process as 
formulaic as 

possible for the 
towns to install 
and operate the 

system.”

By John Townes
The Barrington is a new bed-and-breakfast 

that breaks with the mold of the traditional 
image of such inns in the Berkshires.

While B&Bs are often associated with 
historic houses in rural or residential set-
tings, The Barrington is situated in the heart 
of downtown Great Barrington, on the third 
floor of a mixed-use commercial block at 
281 Main St.

Owners Gaetan Lachance and Mike 
Farmer spent a year-and-a-half converting 
the 7,000 square feet of raw open space on 
the top floor of the 25,000 square-foot build-
ing into elegant guest accommodations. The 
B&B features six spacious salon-suites, plus 

Downtown bed-and-breakfast adds 
new element to local lodging scene

an office and large apartment for Lachance 
and Farmer.

The Barrington (413-528-6159 or www.
thebarringtongb.com) opened in July 2014.

The circa-1880 building, located on the 
east side of Main Street, is divided into 
condominiums.

It includes an office of Lee Bank and other 
commercial storefronts on the first level, 
and residential apartments on the second 
floor. The vacant third floor had been on the 
market as a single condominium unit, which 
Lachance and Farmer purchased.

Lachance is originally from Connecticut 
and is also an architect and interior designer.

continued on page 12
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Stockbridge library works 
around renovation project

By John Townes
The Stockbridge Library, Museum and 

Archives is entering a new chapter in its long 
history, as the building, which was opened 
in 1864, undergoes its fi rst major renovation 
since 1937.

“This will bring the library into the 21st 
century,” said director Katherine O’Neil. “It 
will also expand the capacity of the library 
and the museum, and provide additional 
space for programming.”

The Stockbridge Library building, at 26 
Main St. in downtown Stockbridge, was 
closed for the project in October, and its 
collections and operations were moved to 
other temporary quarters.

O’Neil said construction is slated to take 
about a year, and the building is expected to 
be reopened next autumn.

In the meantime its services will con-
tinue at two temporary locations during 
the construction period. The library is open 
at the Stockbridge Station, 2 Depot St., 
on Tuesdays and Fridays from 9 a.m. to 8 
p.m., on Wednesdays and Thursdays from 
9 a.m. to 5 p.m., and on Saturdays from 9 
a.m. to 2 p.m.

The Museum and Archives, temporarily 
located at the Merwin House on 14 Main 
Street, is open to the public on Fridays and 
Saturdays from 10 a.m. to 1 p.m., or by ap-
pointment.

The library has about 55,000 items in 
its collection, including books, CDs and 
museum materials.

O’Neil noted that access to some materials 
will be more limited than usual during this 
construction period. The newest and most 
popular items will be available, while the 
remainder of the collection has been placed 
in storage in a warehouse.

“However, we’re still buying books and 
media at the regular rate,” she said.

She added that the library also has access 
to the CWMARS inter-library catalogue, and 
patrons can order books through that.

O’Neil noted that all of the library’s two 
full-time and fi ve part-time staff members will 
continue in their jobs during the project.

The library and museum are operated 
by the Stockbridge Library Association, 
an independent nonprofi t organization. It 
also receives an allocation for a share of its 
operating costs from the town.

The association’s board of trustees 
awarded the construction contract to Al-
legrone Construction Co. of Pittsfi eld. The 
design team is led by Centerline Architects 
& Planners of Bennington, Vt.

The project is expected to create nearly 
100 construction jobs over its duration.

O’Neil said the construction itself is 
expected to cost about $2.5 million. With 
moving, storage and 
other related expenses, 
the overall cost is esti-
mated at $3.2 million.

To fund the project, 
the association is cur-
rently conducting a 
$3.2 million capital campaign, which was 
started in late 2013. About $2.23 million has 
been raised so far, a tally that was bolstered 
at year’s end by a $250,000 gift from the 
Jane and Jack Fitzpatrick Trust. This was 
the second gift in that amount given by the 
trust toward the project (the fi rst was received 
in 2013).   

The association also recently received 
$409,000 in historic preservation tax credits 
from the Massachusetts Historical Com-
mission. Bridge fi nancing has been secured 
through TD Bank.

Long history in town
The Stockbridge Library had its origins in 

1789, when about 25 residents established 
the charter for the Berkshire Republican 
Library. A juvenile library was founded in 
1826, and another library was established in 
the village of Interlaken.

In 1861, Nathan Jackson offered $2,000 
to fund and build a new library, if the town 
would match his donation. Local citizens 
raised the $2,000 and also contributed books. 
The Stockbridge Library Association was 
established, and in 1864 the library opened 
with 3,000 volumes on its shelves.

The museum, which focuses on local his-
tory, is located below the main fl oor of the 
three-story building. It contains over 600 
artifacts and 100 works of art. The archives 
include over 600 books by Stockbridge au-
thors and original documents by 18th-century 
Mahican Indians. It also includes many other 
historical records and documents.

O’Neil said the renovation project origi-
nated about three years ago to address several 
needs. She explained that the building is 
structurally sound, but its infrastructure and 
other physical elements required extensive 
updating and repair.

“We conducted a code review to see what 
would be necessary to bring it up to modern 
standards,” she explained.

The project is also intended to meet the 
needs of a modern library, accommodate 
expansion and support the overall goals of the 
association’s strategic plan, said O’Neil.

Plumbing and other building systems and 
elements of the structure will be replaced or 
otherwise modernized. In addition, rest rooms 
will be included on every fl oor, which was 
not the case previously.

One basic catalyst for the project was the 
need to increase accessibility for the disabled. 
The building does not have an elevator, which 
has limited the use of the upper and lower 
fl oors by people with physical disabilities 
or limitations.

An elevator will be installed as part of 
the renovation. It will be placed into a space 
previously occupied by a staircase. A new 
staircase will also be built.

To accommodate the elevator, a section of 
the roof will be raised. A 
new section will be built 
for the rear entrance, 
which will be in the 
style of an atrium.

This will also meet 
another goal of expand-

ing the museum and archives on the lower 
level, and making them more user friendly 
and prominent within the building.

“The museum and archives are a wonderful 
resource, but that section is separated from 
the library, and even many local people don’t 
know it’s down there,” said O’Neil. “This will 
visually connect the museum to the library, 
and it will be more accessible.”

Other elements of the interior will be re-
confi gured. The upper level, which contains 
many of the library’s books, will be enlarged 
by reclaiming an attic section that had been 
closed off and unused. The additional space 
will accommodate a reading area, and a room 
for tutoring.

Overall, the project will create additional 
space for lectures, meetings and other pro-
grams and activities.

“Programming has become more of an 
emphasis for the library, so having multipur-
pose activity rooms will increase our ability 
to accommodate that,” said O’Neil.

There will also be additional computer 
workstations and other facilities.

Despite all of the changes, O’Neil said 
that the familiar appearance and character 
of the library’s interior and exterior will 
remain intact. The main reading room on 
the fi rst fl oor, for example, will be largely 
unchanged.

“We’ve been very careful about that,” 
she said. “One thing we didn’t want to do is 
change the things that are wonderful about 
the building.”

O’Neil acknowledged that all of the plan-
ning, moving of the collection and setting 
up in temporary quarters has been a diffi cult 
challenge for the organization. She expressed 
confi dence, however, that it will be well worth 
the effort when the new edition of the library 
opens next year.

“It’s very exciting to have the chance to 
participate in a once-in-a-lifetime project 
like this,” she said.◆

This rear-elevation architectural schematic shows where an elevator will be installed (left of center) as part 
of the Stockbridge Library’s $3.2 million renovation. Work began in October and will continue to next fall.

 “It’s very exciting to have 
the chance to participate in 
a once-in-a-lifetime project 

like this.”
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BTg embraces endowment 
as source of fiscal stability

By John Townes
A symbolic, but tangible, sign of increased 

stability for the Berkshire Theatre Group 
(BTG) was unveiled at the Colonial Theatre 
in late December.

More specifically, at a Dec. 21 ceremony, 
a sign marking formation of The Feigenbaum 
Center was officially presented to the public 
as part of a plan to create an education center 
that will provide learning opportunities and 
exposure to the performing arts.

The center was initiated as part of a larger 
gift to BTG by the Feigenbaum Foundation, 
which will ultimately create a $5 million 
endowment for the organization.

The new endowment will provide the 
community-based nonprofit organization with 
a much-needed financial foundation for the 
long term, according to Kate McGuire, artistic 
director and CEO of BTG, which operates 
The Colonial in downtown Pittsfield and the 
Berkshire Theatre Festival in Stockbridge.

“It’s a huge boost for us,” said McGuire. 
“It’s all about stabilizing the organization for 
the future. For a nonprofit organization, hav-
ing an endowment makes all the difference 
in the world. With an endowment, you can 
see the way forward with greater confidence 
that the organization has a future.”

Endowments are funds that are apart from 
the operating budgets of an organization that 
provide a financial base beyond the fluc-
tuations of ongoing fund-raising and other 
revenue sources. They are invested in ways 
that generate income over time, and an orga-
nization may then draw on this investment 
income to help cover operating costs, deal with 
emergencies or pay for special projects.

To create the new endowment, the Feigen-
baum Foundation has pledged to contribute 
$500,000 a year to for the next 10 years, 
for a total of $5 million. However, the gift 
is also a challenge to the community, and 
is intended to generate additional support 
from other donors.

No income from endowment investments 
or interest may be used until the fund reaches 
$5 million. So, if no other money were to go 
into the endowment, the funds would not be 
available for another 10 years.

To shorten that time line, BTG will conduct 
an ongoing campaign to encourage other do-
nations to the endowment. The more money 
that goes into the endowment from other 
sources, the sooner 
BTG will be able to 
draw on it.

The late Armand and 
Donald Feigenbaum, 
the brothers who established the foundation, 
wanted to encourage community support for 
BTG, according to Ruth Blodgett, board 
president of BTG.

“The Feigenbaums wanted to support 
BTG, and they also wanted to challenge and 
inspire others to join in supporting this com-
munity resource,” said Blodgett. “This really 
compels us to engage the wider community 
to make this pledge a reality for the future of 
the theatre and our educational mission.”

The Feigenbaums were Pittsfield natives 
who founded and operated an international 
quality engineering firm, General Systems, in 
the city. Armand passed away in November 
2014, following the death of Donald in March 
2013. In addition to their business success, the 
brothers were known for their philanthropy 
and support of local nonprofit institutions.

They established the Feigenbaum Foun-
dation to support education in technology, 
engineering and management; academic and 
medical institutions and disciplines; cultural 
programs and projects; religious institutions, 
and community-based tax-exempt organiza-
tions in the Berkshire County area.

BTG is a nonprofit organization that was 
formed in 2010 as a result of the merger of the 
Colonial Theatre and the Berkshire Theater 
Festival. The two venues now operate under 
the combined management of BTG.

McGuire said BTG is soliciting donations 
for the endowment in tandem with its other 
ongoing fund-raising campaigns.

“It will be integrated into our overall 
fund-raising activities,” she said. “Like all 
nonprofit cultural organizations, we have to 
continually raise money for our current opera-
tions and expenses. But we’ll also be asking 
for additional gifts for the endowment.”

For example, she said, the letters for their 
annual appeal will also include a check box 
for additional donations to the endowment. 
“We’ll also be talking to our loyal support-
ers and people who include BTG in their 

planned giving to consider contributing to 
the endowment,” she said.

The education program is part of BTG’s 
overall goals. It is intended to give children 

and adults access to 
performances, work-
shops classes and other 
activities related to 
the performing arts. 

McGuire noted that the organization hopes 
to eventually convert an existing annex to 
the Colonial known as The Warehouse into 
an educational center.

She added that education program is not 
solely dependent on the endowment, and is 
being developed in phases.

“However, like other aspects of the orga-
nization, the presence of the new endowment 
gives us greater confidence and ability to 
move ahead with that,” she said.

McGuire noted that the BTG board will 
soon be creating a 10-year strategic plan for 
the organization.

“The endowment makes strategic planning 
much more feasible,” she said. “It gives us a 
chance to take a deep breath and look forward 
with confidence, knowing that the organiza-
tion will be around for a long time.”◆

“The endowment makes 
strategic planning much 

more feasible.”
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By Brad Johnson
Entering the door marked 399-1/2 Main 

St. and taking a quick trip up a few flights of 
stairs brings a visitor to the third floor of the 
Union Block building in central Dalton.

It also brings one into a large, open space 
that – depending on the time of day and 
week – may be hosting a gathering of board 
game enthusiasts trying out new games and 
old favorites. Or, on a more lively level, a 
group of line dance enthusiasts learning new 
steps. Or, perhaps even an assembly of aspir-
ing artists engaged in a lesson accompanied 
by afternoon tea.

These are some of the activities being held 
at 2 Flights Up, a game and dance studio 
established recently by Jeannie Compter and 
her husband, Thomas.

“This is one of those dreams come true,” 
said Jeannie Compter. “I’ve always wanted 
to do my own dance studio.”

For many years, Compter has been an 
enthusiast of line dancing – a popular style 
of group dancing most often paired with 
country-western music. She said she has been 
teaching line dancing since 1986, including a 
period in the late 1980s and early ’90s when 
she returned to her native Germany with her 
husband, who was stationed there as part of 
his service in the U.S Army. “Nobody there 
knew what line dancing was, so I had to teach 
people so that I could continue to enjoy it 
myself,” said Compter.

Her teaching activity continued at other 
stops the couple made in locations ranging 
from Oklahoma to Vermont, where Thomas 
Compter worked with General Dynamics. 
When he was transferred to the company’s 
Pittsfield operations in 2008, the couple 
settled in Dalton.

Jeannie Compter continued to teach line 
dancing in local venues, while her dream 
of having her own dance studio simmered 
patiently on a back burner.

That dream moved up to the front burner 
last year when she noticed a sign on the 
Union Block building for space for lease. 
Upon inquiring, she found that what was 
available was some 2,500 square feet of 
open space with hardwood floors, which 
she quickly saw as ideal for a line dancing 
studio. “It used to be used as a dance hall 
years ago,” she said. “More recently it was 
used for a fencing studio.”

After working out a lease arrangement with 
the building’s owner, Faisal Ali, she began 
preparing to launch what would become 2 
Flights Up. But, rather than focusing exclu-
sively on dance instruction, Compter and her 

husband also saw an opportunity to expand 
the business model to include one of their 
other interests.

“Thomas has always been a game player,” 
said Compter, noting his enthusiasm for board 
games of all kinds. “And I like to play cards. 
So, we thought this would be a great place 
for people to come and play games.”

Since opening on June 28, the programs 
and activities on both the game and dance side 
of the studio have continued to develop and 
expand. “The dance side is more predomi-
nant,” said Compter, noting that there are 
more of those events and classes scheduled 
during a given week. “But we’re also getting 
a good turnout for our Game Nights.”

Held every Thurs-
day from 6 to 10 p.m., 
these events include a 
featured “game of the 
night” that is announced in advance. “It’s 
a good way for people to get introduced to 
new games,” said Compter. “But we also 
have people coming to play the other board 
games that we have on hand.”

The cost for Game Night events is $2, 
said Compter, noting that people are free to 
bring their own snacks and drinks. “This is 
an affordable night out,” she said, noting that 
a number of dads and their sons like to come 
for a “guys’ night out.” There are no age limits 
for participation, although children under 16 
need to be accompanied by a parent.

In addition to weekly Game Nights, 2 
Flights Up hosts a monthly Game Day on 
the third Saturday of the month, from 11 a.m. 
to 10 p.m. These events include two game 
sessions with featured board games, as well 
as other game play throughout the day. “It’s 
just $5 for the whole day, and people come 
and go throughout the day as they want,” said 
Compter, noting that the cost also includes a 

$1 coupon for lunch at nearby eateries. She 
noted that advance registration is recom-
mended for those looking to participate in 
the featured game sessions.

While Thomas Compter oversees the stu-
dio’s game-related activities, Jeannie Compter 
is in charge of the dance classes and events.

For those looking for some lively line 
dancing, 2 Flights Up offers a number of 
different classes at varying levels – from the 
Absolute Beginners’ Line Dance Class held 
every Saturday from 9 to 10:30 a.m., to the 
Beginners’ class on Monday evenings from 
6:30 to 9, to the Improvers’ class held on 
Wednesday evenings from 6 to 9.

Compter said the beginner levels allow 
people to feel more 
comfortable as they’re 
just starting out. “The 
Saturday classes are for 

the newbies, where they come and learn the 
basics,” she said.

The Improvers’ class is led by Tina Mole 
of Pittsfield. “This is more for people who 
know the dances and are ready to move a 
little quicker,” said Compter.

There is also a class called Line Dancing in 
the Morning, held every Wednesday from 9 to 
10:30, that is for beginners to low intermedi-
ate dancers. “That’s a fun way to get some 
exercise to start your day,” said Compter.

The classes range from $4 to $6 per session 
on a pay-as-you-go basis, or purchased at a 
slight discount for bundles of 10 sessions. 
Compter noted that there is also a $40 monthly 
pass available that allows people to participate 
in as many classes as they like. Both packages 
also include admission to one of the twice-
monthly Dance Nights, an evening of social 
line dancing from 6:30 to 11. These events 
have a regular admission charge of $8.

Compter said the line dancing classes are 

2 flights up
line dancing, board 
game events liven up 
dalton’s Union Block

Jeannie Compter (front) leads participants in some line dancing steps in a Dec. 29 class at 2 Flights Up, on the 
upper floor of the Union Block in Dalton. The studio, operated by Compter and her husband Thomas, features 
a range of dance classes, board game events and other activities. (Photo courtesy of 2 Flights Up)

“Right now, we’re having 
an awesome time.”
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attracting individuals from a wide age range 
– from twenty-somethings to those in their 
sixties. “We tried a youth class, but didn’t 
attract any takers,” she said.

She also noted that the classes are draw-
ing significantly more women than men. 
“We’re heavy on the female-to-male ratio, 
about five-to-one,” she said. While she’d 
like to see more men participate, she said 
the imbalance works out fine for this style 
of group dancing.

While line dancing is the main focus, 
Compter said 2 Flights Up is adding new 
sessions this winter for other dance styles. 
These include couples-only classes on Tues-
day evenings, which will generally be offered 
as a package of four weekly sessions. The 
first of these began Jan. 13 with a Couples’ 
Country Waltz Class.

In addition to the classes she leads, 
Compter said 2 Flights Up is also being 
booked by other local instructors who lead 
their own programs there.

This format also extends to non-dance 
events and programs. “We do rent out for other 
events such as social and group functions,” 
said Compter. “Some of them are regular 
programs, some are one-time-only events.”

As an example of the latter, she noted a 
Murder Mystery Party that was held recently 
at 2 Flights Up.

Among the former is the weekly Paint & 
Tea Party that is held Sunday from 1:45 to 
4 p.m. Led by artist Kathy Stocking-Koza, 
these classes include formal art instruction 
along with afternoon tea and sweets. The 
cost is $30 per person when pre-registered, 
or $35 at the door.

A full schedule of classes and events is 
available at www.2flightsup.com.

Between the modest fees for their own 
game and dance events, and the rental income 
from hosting outside events, Compter said 
the business is generating at least enough 
revenue to cover expenses. She said she an-
ticipates improvement on that basis as they 
continue to add new events and programs in 
the coming months.

“Right now, though, we’re having an awe-
some time,” Compter exclaimed. “As I said 
before, it’s a dream come true.”◆

grants available to defray 
farmland protection costs

By John Townes
An innovative new grant program will 

give Berkshire County farmers and owners 
of land access to funds to support planning 
that will protect the future of farmland.

The John P. Farkas Fund, through a 
program known as the Berkshire Farmland 
Initiative, is offering grants of up to $2,500 
to help defray the costs of professional ser-
vices associated with succession planning 
and the transfer or inheritance of farms and 
land. Grants can also be used to assist with 
the process of the selling or leasing land to 
a farmer or farm business.

By defraying the costs of consultants, 
accountants and other professional services, 
the program aims to help farmers and other 
landowners to take actions that will help 
preserve and protect farmland, and provide 
opportunities for the next generation of 
Berkshire farmers.

The deadline for applications for the first 
round of funding is Jan. 31.

The Berkshire Farmland Initiative’s John 
P. Farkas Fund is being administered by the 
American Farmland Trust (AFT) in collabora-
tion with other regional initiatives, including 
Land For Good, The Carrot Project, Sheffield 
Land Trust, and Berkshire Grown.

The grants are funded by a $30,000 dona-
tion by Bill Farkas, a Pennsylvania resident 
with ties to the Berkshires and an interest 
in farmland preservation (the fund itself is 
named in honor of his late father). 

The John P. Farkas Fund is the first such 
grant program offered through AFT, a na-
tional organization that works to protect 
farmland and provide farmers with access 
to land.

“Berkshire County is fortunate that a 
generous donor came forward and decided 
this would be a worthwhile use of this 
financial resource,” said Cris Coffin, New 
England director of AFT, who works out of 

its Northampton office. “This is the first time 
our organization has done this.”

She said the grants can be used to pay for 
consultants or other professionals to assist 
farmers and landowners with such issues as 
passing along farms from one generation 
to the next, tax planning or identifying re-
sources. They can also be used for planning 
the lease or sale of land 
to farmers.

Coffin emphasized 
that the grants are spe-
cifically targeted to sup-
porting the cost of retaining expert assistance 
for these processes. “We wanted this to 
complement the other programs and services 
offered by the state and other sources,” she 
said. “While the grants are not large, they 
will help farming families and landowners to 
receive expert assistance to develop strategies 
to keep land in farming.”

Coffin noted that grants can also be used 
to explore the options for land.

“For example, a family in which the 
parents are farmers might have children 
who are not sure whether or not they want 
to continue to farm the land themselves,” 
she said. “They could hire an expert to help 

them to look at the implications, to help 
them decide what to do.”

Coffin noted that one major issue in farm-
ing is providing access to land for farmers, 
especially younger generations who are 
interested in farming. “Landowners who are 
not farmers could use grants to hire experts 
to help them with the process of leasing or 

selling their land to a 
farmer,” she said.

Coffin said the im-
mediate plan is to con-
duct a first grant round 

with applications received by the Jan. 31 dead-
line. A second grant round will be held later 
this year, depending on funding availability. 
“We would like for it to become an ongoing 
program, but that will depend on a variety of 
factors, including whether funds will be avail-
able for the long term,” she said. “Those are 
questions we’re currently looking at.”

Applications and information are available 
online at berkshirefarmland.org. For a paper 
copy of the application and grant guidelines, 
contact Peggy McCabe at the AFT, 413-586-
9330 ext. 17, or at pmccabe@farmland.org. 
Coffin said she is also available to answer 
questions at 413-695-4653.◆

The application deadline 
for the first round of 
funding is Jan. 31.
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The Pittsfield Economic Revitalization Cor-
poration (PERC) has received a another round 
of funds that will be awarded to businesses in 
Pittsfield and Berkshire County for technical as-
sistance services, such as financial, architectural, 
legal, engineering, or specialized business planning 
services. The $30,000 grant was awarded to PERC 
by the Massachusetts Growth Capital Corporation, 
marking the eighth round of funding PERC has 
received for this program. PERC applied for the 
grant funds again because the program provides a 
source of funding beyond what is available through 
cities and towns. “The program has resulted in 
meaningful growth by the businesses that have 
added employees and invested in the expansion 
of their businesses,” said Jay Anderson, president 
of PERC (and president and CEO of Pittsfield 
Cooperative Bank). “In previous rounds, PERC 
provided $280,000 in technical assistance grants to 
22 businesses that pledged to create 202 jobs and 
invest more than $22 million. PERC has played an 
active role in supporting these businesses, which 
have had a very positive impact on the regional 
economy, especially during the regrowth of the 
economy during the past few years.” The purpose 
of the technical assistance grant program is to 
help small businesses with 20 or fewer employees 
expand, grow, improve their operations and create 
jobs. People planning to start a business may also 
apply, if they are within one year of actually starting 
their business. Grant applications are reviewed by 
the PERC Technical Assistance Committee, and 
grant commitments are made by the PERC Board 
of Directors based on the merit of each project 
and the eligibility of the applicant for the program. 
Program information and eligibility guidelines are 
available at www.PERCloans.com and may also be 
obtained by contacting Ann Dobrowolski at PERC 
(413-499-9371) in the Department of Community 
Development at Pittsfield City Hall.

Hillcrest Educational Centers and Endicott 
College’s Van Loan School have partnered to 
offer a local graduate program that will offer dual 
certification with a masters in education and certi-
fication as a board certified behavior analyst. The 
certificate program in applied behavior analysis at 
the Van Loan School is a unique, advanced-level 
teacher preparation program focused on the ap-
plication of behavioral principles in addressing 
the needs of exceptional learners. The program 
fulfills the educational requirements to sit for the 
certification examination. 

Massachusetts College of Liberal Arts 
(MCLA), in partnership with Greylock Federal 
Credit Union, has announced a new program, 
“Greylock Teach Fellows.” The program will 
build a community of high school students 
interested in careers as public school teachers 
in Berkshire County. Greylock is supporting the 
program with a $100,000 pledge to “Sowing 
Seeds for Success: The MCLA Campaign for the 
Future.” The new program will offer as many 
as 20 to 30 high school students interested in 
teaching at the K-12 level a variety of educational 
experiences over a three-year period. Particular 
emphasis will be placed on high-demand fields 
such as science, technology, engineering and 
math (STEM). Equally important are the pro-
gram’s aims to increase the diversity of teachers 
throughout county’s K-12 schools. Greylock’s 
funding will support student exploration through 
a range of experiences, including a college course, 
mentoring, college advising, and workshops and 
field trips. In the high schools, MCLA will join 
local teachers to facilitate and coordinate the 
program. Initiatives include a plan to reinstate 
the Future Educators of America (FEA) club in 
both Pittsfield high schools. MCLA also will 
offer a foundational “Education and Society” 
college course to be taught by a MCLA faculty 
member at the high schools for dual-enrollment 
credit at no cost to the students.

Berkshire Bank has expanded its presence 
in eastern Massachusetts with the opening of a 
new full-service branch and financial service 
center in Westborough. Opening of the new 
facility (located at the site of a former Friendly’s 
restaurant) was marked with a ribbon-cutting 
ceremony on Nov. 20, which included the do-
nation of $10,000 to four community nonprofit 
organizations… In the Albany area, Berkshire 
Bank has been recognized for its total corporate 
impact for participating in the Light the Walk 
fundraiser  by the Leukemia and Lymphoma 
Society. Berkshire Bank raised over $23,000 
for the campaign under the leadership of Tami 
Gunsch, senior vice president for retail banking, 
who personally raised $5,159 and was recognized 
as the Top Individual Fundraiser of 2014. The 
bank will be recognized at the society’s awards 
ceremony on Feb. 12 at Revolution Hall in 
Troy… Berkshire Bank also was featured in the 
November 2014 issue of American Bankers As-
sociation’s (ABA) Marketing and sales magazine 
in an article titled, “Communicating About a 
Bank Merger or Acquisition.” Elizabeth Mach, 
vice president and marketing officer at Berkshire 
Bank, was interviewed by the ABA regarding best 
practices and strategies when communicating a 
merger to current and future customers.

Adams Community Bank and its employees 
have contributed over $70,000 to Northern 
Berkshire United Way organizations through 
its workplace campaign. The money raised 
includes employee contributions of $35,187 as 
well as a matching corporate gift of $35,187. 
Twenty-one different United Way organizations 
were supported through their 2015 campaign in-
cluding: the Adams Youth Center, Community 
Legal Aid, United Cerebral Palsy of the Berk-
shires, Northern Berkshire YMCA, Northern 
Berkshire Community Coalition, Northern 
Berkshire Community Action, National Alli-
ance on Mental Illness of Berkshire County 
(NAMI), Berkshire County Kids Place, Good-
will Industries of the Berkshires, Girl Scouts of 
Western Massachusetts, Family Life Support 
Center (Louison House), Elizabeth Freeman 
Center, Elder Services of Berkshire County, 
Ecu-Health Care, Child Care of the Berkshires, 
Brien Center, Berkshire Nursing Families, 
Berkshire Food Project, Berkshire Family 
& Individual Resources (BFAIR), Berkshire 
Children & Families, and the American Red 
Cross of Berkshire County.

The Berkshire Chamber of Commerce has 
formed a strategic partnership with Venly, a 
community-based social media services firm. 
The two organizations have developed and 
launched a Community Connection Campaign 
to enable chamber members to attract and retain 
more customers through the use of social media. 
Katherine DiPierro, a Venly Fellow, will offer free 
consultations and assessments of member busi-
nesses’ individual effectiveness in social media 
outreach. Venly also provides paid services to 
help businesses develop and maintain their social 
media strategies. DiPierro is a 2012 graduate of 
the Berkshire Hills Internship Program (B-HIP) 
arts administration program at Massachusetts 
College of Liberal Arts. For more information, 
visit www.bit.ly/venlyberkshire or call DiPierro 
at 413-499-4000 ext. 111

Submissions by established and emerging 
artists are being accepted by SculptureNow for 
an exhibition of large-scale outdoor sculptures at 
The Mount in Lenox, which will run from June 
1 to Oct. 31, 2015. Existing or new sculptures 
may be submitted for consideration. Innovative 
and interactive works are encouraged. Up to 25 
sculptures may be accepted. There is no applica-
tion fee. Works should be suitable for long-term, 
outdoor exposure, fabricated and installed in 
a viewer-safe manner, and of an appropriate 
outdoor scale. For additional information and 
application forms, visit www.sculpturenow.org 
or call 413-623-2068.

Berkshire Community College (BCC) has 
been awarded one of nine AMP it up! matching 
grants through MassDevelopment. BCC will use 
the $10,000 award to conduct outreach and pro-
grams that will educate young people and adults 
about career options in advanced manufacturing. 
In the third consecutive year of the program, Mass-
Development will provide awards totaling $88,633 
to the nine partnerships that consist of regional 
employment and workforce investment boards; 
advanced manufacturers; chambers of commerce 
and development councils; community colleges; 
youth-serving organizations and other organiza-
tions throughout the state. The community-based 
programs receiving the awards plan to offer tours 
of advanced manufacturing companies, career 
awareness workshops, teacher and guidance coun-
selor information sessions and externships with 
manufacturers. BCC, which has participated in the 
program in the two previous years, will expand on 
current outreach efforts to promote the region’s 
manufacturing industries and the high-technology 
careers available to a new generation of workers. 
“BCC is delighted to have another opportunity 
to participate in the AMP it up! program,” said 
BCC Vice President for Community Education 
and Workforce Development Bill Mulholland. 
“As our community moves forward to build the 
Berkshire Innovation Center, it is important that 
we share with parents, students and teachers the 
good news that advanced manufacturing has an 
outstanding future in the Berkshires.”

Learn to Cope, a peer-led support network 
for families dealing with the opioid addiction 
and recovery of loved ones, expanded to the 
Berkshires in November. Learn to Cope offers 
support and education at its weekly meetings and 
on its free and private online discussion board 
where members share experiences, strategies, 
and resources to motivate their loved ones to 
treatment and recovery. It invites guest speak-
ers who are either in long-term recovery, or 
professionals in the field of addiction, to speak 
at weekly meetings. Learn to Cope also provides 
nasal Narcan, an opioid antagonist that reverses 
a potentially fatal overdose, as well as training 
and education on handling an overdose. In Mas-
sachusetts, there are 16 chapters, with Pittsfield 
now included, and one in Rhode Island. There are 
over 6,000 registered members on the Learn To 
Cope private and confidential discussion board at: 
www.learn2cope.org. Local meetings are held on 
Tuesdays at 7 p.m. in the Bishop Clapp Building 
on the Berkshire Medical Center campus at 
742 North St. in Pittsfield. For information, call 
Lorraine Scapin at 413-448-0551.

Massachusetts College of Liberal Arts 
(MCLA) has been named to a list of 100 best 
values in public colleges for 2015 compiled by 
Kiplinger’s Personal Finance. The ranking cites 
four-year schools that combine outstanding aca-
demics with affordable cost. MCLA was one of 
two four-year public institutions in Massachusetts 
to make the list. Kiplinger’s selected the top 100 
public colleges and universities, private colleges 
and universities, and private liberal arts colleges 
from some 1,200 institutions. “This recognition 
confirms the quality along with affordability that 
MCLA offers as the public liberal arts college of 
the commonwealth,” said MCLA Admissions 
Director Gina Puc. “As students explore their 
college options for the upcoming admission cycle, 
this news will advance the word that MCLA is 
an attractive option for applicants to consider.” 
The complete rankings, including the top schools 
overall, as well as the best values in public schools, 
private universities and private liberal arts col-
leges, are available at kiplinger.com/links/college. 
The rankings also will appear in the February 
2015 issue of Kiplinger’s Personal Finance… In 
recognition of their commitment to volunteering, 
service learning and civic engagement, MCLA 
and Berkshire Community College (BCC) re-
cently were named to the 2014 President’s Higher 
Education Community Service Honor Roll by the 
Corporation for National and Community Service 
(CNCS). The award recognizes colleges and 
universities for exemplary community service, 
service-learning and civic engagement. This 
recognition is part of President Obama’s commit-
ment to engage college students in service and 
highlight the critical role of higher education in 
strengthening communities. This marks the fourth 
year that MCLA has been recognized by the 
CNCS. The college’s community service program 
includes MCLA’s annual Community Days of 
Service, which started in 1992. Throughout the 
year, students are involved in numerous other 
efforts, such as volunteer work at the Louison 
House in Adams and with the Friendship Center, 
a food distribution pantry in North Adams. BCC 
earned the award for the institution’s range and 
depth of community service activities, including 
its Service-Learning Program, its co-curricular 
community service through various student 
associations, participation in Berkshire United 
Way’s Pittsfield Promise initiative, and other 
programs and initiatives.

HEREA D V A N C E 
Y O U R  C A R E E R HERE

• Bachelor’s Degree (Freshman and Transfer)
• Masters of Education
• Professional MBA  
• Leadership Academy (Educational Administration)
• Degree Completion Programs  
 (Business or Early Childhood)MCLA.EDU  413 662 5410

MCLA INFORMATION NIGHT  /  TUESDAY, FEBRUARY 10
5:00 PM • BERKSHIRE ATHENAEUM, AUDITORIUM



7February 2015  berkshire Trade & CommerCe

news & notes from the region

BT&C
Publisher

Brad Johnson

Contributing Editor
John Townes

Guest Columnists
Bryan Ayars

Hilary Greene
Deb Hastings Watson

Advertising Sales
Brad Johnson

Circulation Manager
Tamra Hjermstad

Berkshire Trade & CommerCe
PO Box 942 • North Adams, MA 01247

413-447-7700
www.btaconline.com

Berkshire Trade & CommerCe is 
published monthly and delivered free to 
businesses in Berkshire County via third-
class mail. Additional distribution is made 
via drop-off at select area newsstands. 
Subscriptions for home delivery are $30 
per year (first-class mail). Back issues are 
available for $2.50 per copy.

Entire contents are copyright © 2015 
by Berkshire Trade & CommerCe. No 
portion may be reproduced without written 
permission of the publishers.

Berkshire Trade & CommerCe shall 
not be liable for failure to publish an ad-
vertisement or for typographical errors in 
publication, except to the extent of the cost 
of the space in which the error first appeared. 
The publishers reserve the right to refuse 
advertising for any reason.

Jacob’s Pillow Dance Festival in Becket has 
announced that its 2014 summer season was its 
most successful, with 96,000 visitor experiences 
in 10 weeks. Jacobs’s Pillow has also begun an 
expansion project which will triple the areas for 
storage and public access to its rare and extensive 
dance archives in Blake’s Barn, which houses 
thousands of photographic prints and negatives, 
hundreds of boxes of correspondence, 9,000 
films and videos from as early as 1894 to today, 
and other historical resources. The expansion 
will accommodate the growth of the archives 
and increase access for scholars and the public. 
The lower floor of Blake’s Barn will increase 
by 1,200 square feet to accommodate additional 
archival storage and documentation workspace. 
The project was started this fall and is expected 
to be completed in June.

Hillcrest Dental Care (HDC) has been award-
ed a $1,813 grant from the Central Berkshire Fund 
of Berkshire Taconic Community Foundation 
to provide free, in-school, oral health education to 
Berkshire County children in elementary school 
and daycare. The educational program, which 
began in 2011, offers oral health and nutrition 
information and supplies to children as part of their 
school day, at no cost to educational facilities or 
families. HDC hygienists, in collaboration with 
elementary school personnel, develop the cur-
riculum. Hillcrest Dental Care is a comprehensive 
family dentistry practice operated by Hillcrest 
Educational Centers, with offices in Pittsfield 
and North Adams.

In support of its commitment to the work of 
Berkshire South Regional Community Center 
in Great Barrington, the Robbins-de Beaumont 
Foundation has approved a grant of $20,000 
for 2015 to help launch the community center’s 
STEAM Initiative. The initiative includes after-
school and summer programs to encourage, 
educate and prepare young people to eventually 
pursue careers in STEAM-related fields. The 
concept began as “STEM” – focusing on the areas 
of science, technology, engineering and mathemat-
ics – and was later amended to become STEAM, 
incorporating “A” for the arts. In conjunction with 
the STEAM Initiative, the foundation is providing 
the funds to install a shade system and curriculum-
specific equipment, creating an outdoor classroom 
in the center’s courtyard.

The Patient and Family Advisory Council 
(PFAC) at Berkshire Medical Center is actively 
recruiting new advisors from the northern Berkshire 
community to attend a monthly meeting at the BMC 
North Campus. The mission of PFAC is to provide a 
forum for patients and families to have direct input 
and influence on policies, programs, and practices 
at Berkshire Medical Center pertaining to northern 
Berkshire County. Those interested should contact 
Christa Melillo, BMC patient relations manager, at 
cmelillo@bhs1.org or (413) 447-2466.

Greylock Federal Credit Union has donated 
$6,000 to the Massachusetts Small Business 
Development Center (MSBDC). Each dollar 
of funding will be matched 2-to-1 with federal 
funding, helping the MSBDC to expand job cre-
ation and retention, and to provide resources to 
small businesses in Berkshire County. “For many 
years, Greylock has partnered with the MSBDC 
to help our small business members become well-
prepared borrowers,” said Greylock President 
Marilyn Sperling. “The MSBDC recognizes the 
importance of encouraging and growing entre-
preneurship and has had a positive impact on 
the local economy. We are happy to support their 
outreach efforts with our donation.” The MSBDC 
provides business advising services including 
business plan development for new and existing 
businesses, preparation of cash flow projections, 
business growth and planning, organizational and 
personnel issues, and marketing… Greylock 
Insurance Agency (GIA) recently made a $500 
donation to the EMS Committee of Berkshire 
County (EMSCO). The donation was matched 
with a $500 donation from the Arbella Insurance 
Foundation. The $1,000 check was presented by 
Jay Marion, assistant vice president at GIA, to 
Brian Andrews, president of County Ambulance 
and EMSCO. The donation will enable EMSCO to 
register and insure the vehicle needed to transport 
a state-provided mass casualty incident support 
trailer. The vehicle and trailer are used by EMS 
professionals in response to any catastrophes in 
Berkshire County or western Massachusetts.

Hillcrest Educational Centers (HEC) has 
been awarded a Worksite Wellness Stipend by 
Health New England (HNE), through a program 
developed in collaboration with Berkshire 
Health Systems (BHS) to address the large 
number of lifestyle concerns – such as physi-
cal inactivity, poor nutrition, and the growing 
rates of obesity and chronic disease – in the 
adult working population in Berkshire County. 
Through this partnership, HNE employer groups 
will have the opportunity to purchase wellness 
services from BHS’s Wellness at Work Program. 
HEC is the first employer in Berkshire County 
to be awarded this stipend.

Berkshire Bank will honor 30 high school 
seniors in Massachusetts, New York, Connecti-
cut and Vermont through its annual Scholarship 
Awards Program, which will award $45,000 in 
total scholarships to students who have demon-
strated community service through their volunteer 
efforts, have been successful academically and 
have a financial need. Additionally, students must 
attend a high school that is located in a community 
with a Berkshire Bank office or in a community 
primarily served by a Berkshire Bank office. 
Students can apply online at www.berkshirebank.
com/scholarships. To be considered, all applica-
tions must be submitted online by March 25 at 
4 p.m. Additional information about this year’s 
program can be obtained on the bank’s website 
or by contacting Berkshire Bank Foundation at 
scholarshipinfo@berkshirebank.com.

The North Adams Farmers Market is seeking 
applications for new farmers, crafters, entertain-
ers, and food vendors for the coming season. For 
additional information, call the city’s Office of 
Tourism at 413-664-6180.

In its final round of winter grants in 2014, the 
Berkshire Taconic Community Foundation dis-
tributed a total of $674,253 in grants to individuals 
and nonprofits in the four-county region it serves, 
and grants totaling $1.6 million from donors who 
have established charitable funds at the founda-
tion. The foundation serves Berkshire County, 
northwest Litchfield County in Connecticut and 
Columbia County and northeast Dutchess County 
in New York. A full list of grants is available at 
www.berkshiretaconic.org/wintergrants.

Hillcrest Educational Centers is planning for 
the next phase of its Summer Internship Program, 
which was launched in the summer of 2014. The 
goals of the program are to offer local students an 
opportunity to develop their skills and to expose 
them to real-life work experiences. Internship 
experiences are available in accounting, admis-
sions, nursing, clinical work and education, as 
well as facilities management and workforce 
development. For more information about this 
program, contact Richard Belair, director of human 
resources, at 413-499-7924 ext. 126.

The Williamstown Affordable Housing 
Trust and MountainOne Bank have completed 
the closing on the first mortgage granted under 
the new Mortgage Assistance Program to support 
first-time home buyers in Williamstown. The of-
fices of Burnham Gold Real Estate and Century 
21 managed the sale of the property. The closing 
took place at the office of attorney Robert Ware 
on Jan. 15. The Mortgage Assistance Program is 
a key part of the Housing Trust’s plan to increase 
owner-occupied affordable housing in William-
stown, to complement other efforts aimed at rental 
properties. The program is available to households 
with incomes at or below 100 percent of the area’s 
median income who can qualify for mortgages. 
In addition to first-time home buyers, the grants 
are available to displaced homemakers and people 
who were residents of The Spruces when Tropical 
Storm Irene devastated that neighborhood. The 
Trust has allocated $100,000 for the program, with 
individual grants of up to $15,000 to cover down 
payments, closing costs, mortgage insurance, es-
crow payments and necessary repairs.  The grants 
are made possible by Community Preservation Act 
funds that were approved by the Williamstown 
Town Meeting in the past three years. Inquiries 
about the Mortgage Assistance Program may be 
directed to the Williamstown Affordable Housing 
Trust through Town Hall or any Williamstown 
lending institution or real estate firm.◆

Growth Area Of Pittsfield   
3 retail store fronts with parking for 12 • $224,500

Williamstown Bed & Breakfast 
(Woodrow Wilson Slept Here)

Live Here For Free And Be Paid To Do So?
The earliest part of this Williamstown 
gem dates to the mid-18th century. 
Many changes and additions were made 
each in the following two centuries 
with the most recent in 1985. The 
most famous visitor to the house, then 
owned by his daughter and son-in-
law Mr. & Mrs. Francis Sayre, was 
President Woodrow Wilson, who spoke 
informally to a gathering of locals from 
the side porch upon learning of winning 
the election of 1916.

Now, for some enticing facts for you, the new owners. Live in this lovely historic home, 
have all your housing expenses paid and pocket anywhere from $15,000 or more. How? 

Just by operating this successful B&B 
business established in the 1940’s 
and continuing the tradition. Live 
here, close to the heart of “The Village 
Beautiful” in this very well-maintained 
home, enjoy the fully private owner’s 
suite, bring friends and family for 
special occasions, fill the house for 
popular seasons and Williams College 
weekends, and schedule your free time 
as you like. Walk to the theatre, the 
library, Spring Street.

Enjoy all that this highly rated small college town has to offer, and 
be thankful to be out of the hustle and bustle of big city or sprawling 
traffic-snarled suburban life. Settle in with your favorite book or a 
quiet game of Bridge with friends in front of the open wood-burning 
fireplace. Make the most of this good life, the best of small town life, 
and all paid for by your grateful guests.

Call Paul Harsch today for details

413-458-5000
info@harschrealestate.com
www.harschrealestate.com

High-visibility area of Pittsfield zoned for commercial, retail and professional 
business. Location features high traffic count with 22,000 vehicles passing by daily. 
Includes three store fronts, with one occupied by an operating T-shirt imprinting 
retail business, and 12 paved parking spaces. Low-maintenance block building with 
individual utilities for each store front and 400-amp service with natural gas heating. 
Total 2,537 sq. ft. of commercial space on 0.18 acre.

Call Paul Harsch today for details
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Ongoing: Berkshire Business Builders networking 
meeting every Thursday morning from 8:30 to 9:30 a.m. 
at 55 Church Street in Pittsfi eld. All business people 
looking for an opportunity to network are invited. For 
information, call Kathy Hazelett at 413-442-8581.

Ongoing: The Job Club meets Mondays from 10 to 
11 a.m. at the North Adams Public Library and from 1 
to 2 p.m. at BerkshireWorks 
Career Center at 160 North 
St. in Pittsfi eld. Facilitated by 
Millie Calesky, business and 
life coach and certifi ed career 
development facilitator, the 
free and informal program 
helps participants who are seeking employment to 
expand their network of contacts and provides valu-
able job-search tips. It also serves as a support group 
throughout the job-search process. For information, visit 
www.berkshireworks.org or call 413-499-2220. 

Ongoing: Winter Computer Classes at Berkshire Ath-
enaeum in Pittsfi eld offered, with instruction by library 
staff in both basic and advanced computer, online and 
mobile device skills. Free but registration required. For 
details, visit pittsfi eldlibrary.org or call 413-499-9480 
during library hours. 

Through Feb. 28: Heritage Homecoming, exhibit by 
photojournalist Eric Hoffner documenting farmers in Po-
land participating in Heifer Project International program 
to preserve breeds. On view at Griffi n and Galerie Giroux, 
179 Main St. in Great Barrington. Opening reception 
Jan. 24 at 7 p.m. Gallery talk and slide show Feb. 5 at 7 
p.m. Information at www.griffi ngiroux.com.

Jan. 20, Feb. 17: Pittsfi eld Green Drinks, informal 
gathering of people interested in conservation and envi-
ronmental issues on third Tuesday of each month. 5:15 
p.m. at Rainbow Restaurant on First Street (tentative 
location). Sponsored by the Berkshire Environmental 
Action Team (BEAT). For more information and meet-
ing location, contact Jane Winn at jane@thebeatnews.
org or 413-230-7321.

Jan. 21: Best Practices in Social Media seminar with 
Katherine DiPerro, a Venly Fellow expert on business 
use of social media. Part of Brown Bag Seminar series 
sponsored by Berkshire Chamber of Commerce. Noon 
at 1Berkshire Central Station, 66 Allen St. in Pittsfi eld. 
Information and registration at 413-499-4000.

Jan. 21: Chamber Nite, 5 p.m. at Greylock Federal 
Credit Union, 150 West St. in Pittsfi eld, for members 
of the Berkshire Chamber of Commerce. RSVP. 
413-499-4000. 

Jan. 21-March 11: Antiques 101, weekly workshop 
series on the business and nature of antiques taught 
by appraiser David Lebeau, including focus on Asian 
infl uences. Wednesday evenings at Berkshire Commu-
nity College South County Center in Great Barrington. 
$120. 413-236-2127.

Jan. 23-Feb. 1: North County EATS! Restaurant 
Week 2015, celebrating the culinary delights of northern 
Berkshire County. Participating restaurants in Adams, 
North Adams and Williamstown have selected special 
menu choices ranging from price points of $5-$30 (in 
increments of $5) for breakfast, brunch, lunch and/or 
dinner. This year’s event has been extended to include 
two Saturdays. Participating restaurants and menus at 
www.NorthCountyEats.com.

Jan. 27: Creating Your Resume Workshop spon-
sored by BerkshireWorks Career Center, 10 a.m. at 
North Adams City Hall. Information and registration 
413-672-0097.

Jan. 29: Networking Before Nine Chamber Break-
fast presented by the Southern Berkshire Chamber 
of Commerce, from 7:45 to 9 a.m. at Dewey Hall, 91 
Main St., Sheffi eld. With Guest Emcee Alice Maggio of 
BerkShares and a Current Issue Update from Tim Geller 
of CDC of South Berkshire. Catered by the Marketplace 
Cafe. $20 per person (payment at breakfast). RSVP to 
sbcc@rnetworx.com or call 413-528-4284.

Jan. 29, Feb. 26, March 26: Thank You Thursdays, 
annual series of customer appreciation events presented 
by Guido’s Fresh Marketplace at both the Pittsfi eld 
and Great Barrington locations, featuring samples, 
discounts on favorite products, 10-percent off all 
purchases, and a come-again coupon for 10-percent off 
a future purchase (some restrictions apply). For more 
information, visit www.guidosfreshmarketplace.com 

or Guido’s Facebook page.

Jan. 30: Family Fun Night 
Fund-raiser to celebrate 20th 
anniversary of BFAIR, with 
bowling, ping pong, cash bar 
and other activities. 6 p.m. at 

Mingo’s in North Adams. $20 adults, $10 kids (12 and 
under). 413-664-9382.

Jan. 31: Free Day at Massachusetts Museum of 
Contemporary Art, with free admission to museum 
and galleries for adults and children. Includes special 
programs, art-making activities and tours, demonstra-
tions of how art is installed, and live music. 11 a.m. 
to 7 p.m. (Followed by hip-hop dance concert by 
Nomadic Massive 7 p.m. $5 members and students, 
others $10 in advance, $15 on site). Information at 
massmoca.org.

Jan. 31: Farmland Grant Application Deadline for ap-
plicants to new program that provides funds to farmers and 
landowners to assist with inheritance issues, land transfers, 
leasing of farmland, and other activities to protect farming 
and farmland. Applications and information are available 
at berkshirefarmland.org (see story on page 5). 

Feb. 3: Effective Job Interviews Workshop spon-
sored by BerkshireWorks Career Center, 10 a.m. at 
North Adams City Hall. Information and registration 
413-672-0097.

Feb. 4: Workforce Training Fund Program Fund 
information session, an informational program for 
business owners on available grants for workforce 
development. 9 a.m. at BerkshireWorks Career Center 
in Pittsfi eld. Free but registration required. Call 413-
584-3627 or 413-499-2220.

Feb. 5: Great Barrington Green Drinks, informal 
gathering of people interested in conservation and 
environmental issues on fi rst Thursday of each month. 
5:30 p.m. at the Prairie Whale, 178 Main St. For more 
information, contact Erik Hoffner at ehoffner@orion-
magazine.org or 413-528-4422.

Feb. 12-22: 10x10 Upstreet Arts Festival, a 10-day 
winter arts celebration organized by the Pittsfi eld Offi ce 
of Cultural Development, Barrington Stage Company 
and a collaboration of other area organizations. Fea-
tures Barrington Stage’s 10x10 New Play Festival 
and a full slate of music, art, dance and other cultural 
events and activities at venues throughout downtown 
Pittsfi eld. For a full schedule and other information 
visit discoverpittsfi eld.com/10x10/.

Feb. 11: North Adams Green Drinks, informal gather-
ing of people interested in conservation and environ-
mental issues on second Wednesday of each month. 5:30 
p.m. at the Freight Yard Pub in the Western Gateway 
Heritage Park. Sponsored by the Berkshire Environ-
mental Action Team (BEAT) and Northern Berkshire 
Transition. For more information, contact Jane Winn at 
jane@thebeatnews.org or 413-230-7321. 

Feb 14: Winter Farmers’ Market sponsored by 
Berkshire Grown, with regional farmers and produc-
ers selling food products, and crafts and other items. 
10 a.m. to 2 p.m. at Monument Valley Middle School, 
Monument Valley Rd. in Great Barrington. For details, 
visit berkshiregrown.org. 

Feb. 15 & 22: Fuel Emergency Assistance Benefi t 
Gospel Concert featuring The Messengers and The 
Gospel Gang. Feb. 15 at 3 p.m. at Berkshire South 
Community Center in Great Barrington, and Feb. 22 
at First United Methodist Church in Pittsfi eld. Funds 
support the PACC (Pittsfi eld Area Council of Congre-
gations) Fuel Emergency Fund administered by the 
Salvation Army and the Emergency Fuel Assistance 
Fund of CONSTRUCT, INC. in Great Barrington. For 
information, call 413-528-1985.

Feb. 18: “How to See – Photographically,” lecture 
presented by Charles Steinhacker, photographer, as part 
of Lenox Library’s Distinguished Lecture Series. 4 p.m. 
in the Lenox Library, 18 Main St., Lenox. Free and open 
to the public. For information, call 413-637-2630.◆

10x10 festival returns to 
liven up bleak midwinter

By John Townes
Not very long ago, the idea that downtown 

Pittsfi eld would be bustling with cultural ac-
tivity and entertainment in the dead of winter 
would have seemed a stretch, at best.

That has changed, however, with the 
launching three years ago of the 10x10 Up-
street Arts Festival, a 10-day celebration of 
the arts and culture in the city center.

What began in February 2012 as a tentative 
experiment in serving up cultural activity as 
an antidote to the mid-
winter doldrums has 
grown into an annual 
event that draws local 
residents and visitors from throughout the 
Berkshires – and from further afi eld.

Here in 2015, the fourth annual 10x10 
Upstreet Arts, slated for Feb. 12-22, will 
include a mix of now-traditional events and 
new venues and features, according to Jen 
Glockner, the director of cultural develop-
ment for the City of Pittsfi eld.

“This is going to be the biggest and best 
10x10 Fest yet,” said Glockner. “We’re 
thrilled to have a winter fi reworks display 
for the fi rst time, and we also look for some 
surprise pop-up performances along North 
Street as well.”

The festival is organized by the Pittsfi eld 
Offi ce of Cultural Development and Bar-
rington Stage Company, in collaboration with 
many other organizations and businesses.

This year will include some 70 performanc-
es along with art exhibits and other activities 
at venues throughout the city center, high-
lighting dozens of artists, actors, musicians, 
playwrights, comedians and ensembles.

The tone of activities ranges from serious 
cultural events to more lighthearted fare, in-
cluding comedy. It will also feature numerous 
family and children’s activities.

The festival is designed to emphasize ac-
tivities that are either free or have affordable 
admission prices.

Most events tie in somehow with the theme 
of the number 10, which is the length in days 
of the festival.

For example, Barrington Stage annually 
sponsors the 10x10 New Works Festival, a 

series of shows that feature 10 10-minute 
plays by 10 playwrights.

Another staple of the festival is the 10x10 
Real Art Party, which this year will be held 
on Feb. 19 at the Berkshire Museum and is 
co-sponsored by the Berkshire Art Associa-
tion and the Storefront Artists Project to 
benefi t arts education. Area artists donate 
works that measure 10-by-10 inches. At-
tendees pay $25 to be entered into a raffl e 
in which the fi rst person’s name that is 
drawn is able to acquire any artwork they 
choose. The selection is winnowed down as 
the drawing progresses, but everyone who 
enters will take home an artwork.

The Lichtenstein 
Gallery will feature 
the Ten Spot Art Show 
from Feb. 12-28, fea-

turing works by 10 selected artists.
Musical entertainment will be diverse, 

with events such as Ten Decades of Jazz 
Piano performed by pianist Bill Mays at Baba 
Louie’s pizza restaurant on Feb. 21.

The Whitney Center for the Arts will host 
several events, including 10 Mini Trios by 
10 Composers, a chamber music concert on 
Feb. 15. On the saucier side, the Gypsy Lane 
Cabaret will present 10 Shades of Gypsy, a 
burlesque show at the Whitney Center on 
Feb. 20 and 21.

The Berkshire International Film Festival 
will sponsor an Academy Awards gala at the 
Beacon Cinema on Feb. 22.

One new venue this year is the Shire City 
Sanctuary (a theater and multi-use venue on 
Melville Street) which will conduct 10 Days, 
10 Stencils 10 Colors, a demonstration and 
installation of a poster that will be created 
during the festival. Shire City will also host a 
10x10x10x10 Fashion Show and Valentine’s 
Dinner Dance on Feb. 14.

While the weather may be cold, and the 
skies dark in February, this year’s 10x10 
Festival will also bring some heat and light 
to downtown Pittsfi eld with 10 Minutes of 
Fireworks, a display that will be presented 
above the Berkshire Common on Feb. 21. The 
event runs from 4 to 6 p.m. with the actual 
fi reworks beginning at 5:30 p.m.

Schedules and details on these and other 
events are available at discoverpittsfi eld.
com/10×10 or on Facebook page 10x10 
Upstreet Festival.◆
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MovieQuiet Generators
Temporary power without the noise 
or nuisance - for special events, working in 
noise-sensitive environments,  
�lm/video locations.

Limelight Productions, Inc

1-413-243-4950
www.LimelightProductions.com

Allendale Shopping Center
Retail & Commercial Space Available

SIZeS & OPTIONS TO SuIT YOur BuSINeSS
FOR LEASING INFORMATION CONTACT:

Glenn Langenback • Property Manager
Tel: 413-236-5957
Fax: 413-236-5731
Cell: 413-464-4211

Allendale Shopping Center
5 Cheshire Road • Suite 60

Pittsfi eld, MA 01201
GLangenback@verizon.net

From the legacy of 
innovator William 
Stanley to the Berkshire 
Innovation Center,  
we’re lighting up  
growth and innovation 
in downtown Pittsfield.

Join other successful 
companies who have 
discovered their future 
at the William Stanley 
Business Park. 

Incentives available.

Innovation Happens Here!

William 
Stanley 

Business 
Park

Williamstanleybp.com  413.494.7332  Pittsfield, MA
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people on the move news & notes from the region

Craig  Smith  has 
joined Berkshire Com-
munity College as vice 
president for institutional 
advancement and execu-
tive director of the BCC 
Foundation. In his new 
role, Smith is responsible 
for developing, directing 
and implementing internal 
and external fund-raising 
for both the college and 
the foundation as well as advancing community 
initiatives that promote BCC’s mission, direction 
and goals. Smith, who has extensive experience 
in capital campaign fund-raising as well as annual 
and planned giving programs, previously served as 
managing director of the Berkshire Theatre Group 
in Pittsfield. Prior to that, he was development 
director at Becket-Chimney Corners YMCA.

Robert Thistle of Pittsfield has been awarded 
the sixth annual James C. Kapteyn Prize for his 
work as a teacher and coach at Mount Greylock 
Regional High School in Williamstown. The 
prize, which comes with a $10,000 award, was 
established to recognize high school teachers who 
have made a career commitment to high school 
teaching, who lead by example and impart to their 
students a lifelong love of learning and dedication 
to personal growth. Now in his 10th year at Mount 
Greylock, Thistle serves as the mathematics cur-
riculum leader, teaches an SAT prep class in the 
evenings and coaches the boys’ varsity basketball 
team. The James C. Kapteyn Endowment Fund 
was established at Berkshire Taconic Community 
Foundation in 2009, with a primary mission to 
honor its namesake’s memory by recognizing and 
supporting educators who offer extraordinary gifts 
to their students. Teachers may be nominated for the 
prize by their heads of school. For more information, 
contact grants@berkshiretaconic.org.

Jessica White and 
Dan Stanyon have joined 
the trust and wealth advi-
sory services division at 
Salisbury Bank. White, 
who will serve as vice 
president and trust officer, 
joined Salisbury Trust 
from Kaye and Hennessey 
in Greenwich, Conn., 
where she administered 
trusts and estates for the 
firm. Prior to that, her 
career covered 20 years 
as a trust officer and estate 
settlement officer at BNY 
Mellon and its predeces-
sors. Stanyon will serve 
as vice president and 
trust officer, covering 
the southern Berkshire 
region. Prior to joining 
Salisbury Trust, he was 
a financial advisor with 

Merchants Trust Company for eight years. Before 
that he was a wealth management officer at Chit-
tenden Bank, where he provided wealth advisory 
services to individuals and families.

Cathy Crosky has been appointed to the execu-
tive committee of the advisory board of women@
work, a Times Union publication for professional 
women. Crosky is a partner at Charter Oak Con-
sulting Group, where she focuses much of her 
practice on women in leadership roles by providing 
executive coaching, new leader assimilation, execu-
tive assessment, roundtables for women business 
owners and career transition coaching.

Greylock Federa l 
Credit Union has an-
nounced the selection 
of Robert Coco as the 
newest member of its 
volunteer board of direc-
tors and the appointment 
of Tyrone Jackson to its 
supervisory committee. 
Coco is chief financial 
officer for Guardian Life 
Insurance Company’s In-
dividual Disability busi-
ness (Berkshire Life). He 
has been with Guardian 
15 years, serving in vari-
ous financial roles. Coco 
replaces outgoing director 
Richard DeFazio, who 
retired after serving 22 
years on the board. Jack-
son joins the supervisory 
committee that includes 
Ozias Vincelette (chair), 
Lori Broderick-Bean, Jean Doak, and An-
thony Rinaldi. The committee functions as the 
representative auditor for the membership, and 
oversees compliance, policies, rules, regulations 
and the performance of officials and employees. 
Jackson currently leads Big Head Books LLC, a 
literacy organization he founded in 2011 with an 
educational and socially conscious mission.

Adams Community Bank has announced the 
promotion of four of its employees: Gerry Biron 
to vice president of mortgage operations, Elena 
Tucker to vice president of human resources and 
payroll, Terry Jajko to controller, and Dawn 
Canales to assistant vice president and systems 
analyst. In his new position, Biron is responsible 
for managing loan production and servicing as 
well as secondary market activities. He joined 
Adams Community Bank in 2013 as assistant 
vice president of credit administration, bringing 
several years of banking experience in all retail 
aspects of lending. As vice president of human 
resources and payroll, Tucker is responsible for 
all of the human resource, benefit and payroll 
functions. She joined the bank in 2012 as human 
resources manager, and was promoted in 2013 to 
human resources and payroll officer. Jajko brings 
over 18 years of experience to her new position 
as controller. She began with the bank in 1996 as 
a teller and moved to the accounting department 
in 1998 where she has held many positions, most 
recently as assistant vice president of accounting. 
Canales joined the bank in 2013 as information 
systems analyst, and has used her expertise in sys-
tems and processing to advance several projects. 
In her new role, she is responsible for analyzing 
processes for improvement and managing projects 
throughout the bank.

The board of trustees at 
Southern Vermont College 
(SVC) selected David 
Rees Evans, Ph.D., to 
serve as the ninth presi-
dent of SVC. He succeeds 
Karen Gross, who left the 
college in mid-December 
to work on education re-
form in Washington, D.C. 
Evans comes to SVC from 
Buena Vista University, 

where he served as vice president for academic 
affairs and dean of faculty. Previously, he was 
dean of the Petree College of Arts and Sciences at 
Oklahoma City University and before that chair of 
the Department of English, Speech and Journalism 
at Georgia College & State University.

Sharon Hynes, workers’ compensation 
specialist at Toole Insurance, has obtained her 
Professional Workers’ Compensation Advisor 
(PWCA) designation. Fewer than 200 members 
of the insurance community hold this designation, 
which reflects the holder’s commitment to advo-
cate for their clients, aggressively manage claims, 
and reduce clients’ workers’ compensation costs 
while improving their risk profile in the insurance 
marketplace. Hynes secured this designation, in 
addition to her current Certified Workers Com-
pensation Advisor (CWCA) credential, via the 
Institute of WorkComp Professionals.

Douglas Crane and 
Jeffrey Hiltpold have 
been appointed to the 
board of trustees at 
Berkshire Community 
College. Crane is the 
founder of the New Dal-
ton Group, a company 
established to assist both 
existing organizations and 
start-ups with developing 
solutions and execution-
oriented plans related to 
business development, 
strategic planning, com-
mercializing a technolo-
gy, and other functions. In 
2013, he concluded a 30-
year career with Dalton 
papermaker Crane, where 
he most recently held the 
position of vice president 
of business development 
and government relations. 

Hiltpold, a 2009 BCC alumnus, currently serves 
as a senior configuration management engineer for 
Mission Integration Systems at General Dynam-
ics – Advanced Information Systems (GDAIS) 
in Pittsfield. In this position, he is involved with 
software development, production and life-cycle 
support for the Navy’s submarine programs. In 
addition to being appointed to BCC’s board of 
trustees, Hiltpold is also a member of the college’s 
newly created Alumni Association Board.

The Society of Certified Insurance Counselors 
(CIC) recently recognized Edward Chagnon, 
CIC, of Bardwell Bowlby & Karam in Pittsfield, 
with a certificate honoring his 30 years of participa-
tion in advanced education. Among the first group 
of ClCs to reach this 30-year milestone, Chagnon 
earned the designation through a series of examina-
tions and has maintained his CIC designation by 
annual attendance at an approved CIC continuing 
education program. “The professional dedication 
and commitment represented by Ed Chagnon 
sets the standard within our industry,” said Dr. 
William Hold, ClC, CPCU, CLU, president of 
the Society of ClC. “This 30-year accomplish-
ment signifies a career of active involvement in 
advanced education. Ed Chagnon’s emphasis on 
professional development positively reflects on 
the insurance profession as a whole.”◆

The Williams Inn has announced several 
appointments to its leadership team. The Wil-
liamstown inn was purchased by Williams 
College in May, and the college contracted with 
Stockbridge-based Main Street Hospitality Group 
to manage the property. Greta Kipp has been 
hired as general manager, joining the Williams 
Inn from Topnotch Resort in Stowe, Vt., where 
she held several management positions. Kipp 
is a veteran of the U.S. Army and completed a 
five-year enlistment as an Arabic translator. Pam 
Knisley has been named sales manager. She joins 
the Williams Inn from the Wheatleigh Hotel in 
Lenox. Prior to her position at Wheatleigh, Kn-
isley was general manager/innkeeper at the Inn 
at Richmond and owner of I’ll Do It! Concierge 
Service in Pittsfield. Tim Hajduk has joined as 
food and beverage manager, coming to the Wil-
liams Inn from the Embassy Suites in Waltham, 
where he spent five years as food and beverage 
manager. Hajduk began his hospitality career at 
Blantyre in Lenox. Other staffing changes at the 
Williams Inn include the appointments of Roger 
Gavin to maintenance manager and Adam Bras-
sard to executive chef, and the promotions of 
Janine Velluci to catering sales manager and Jane 
Schnopps to guest services manager.

William Caligari Interiors has announced the 
addition of two key team members to the Great 
Barrington business group. Harra Epner has 
joined as manager of E. Caligari & Son. She 
brings extensive experience gained through prior 
positions with R.H. Macy & Co., Bergdorf Good-
man and Tiffany & Co. Epner is responsible for 
management, leadership and strategic operation 
throughout the store, including its newest divi-
sions, The Drapery Workroom and Linen. Robert 
Daly, RA, LEED AP, has filled the position of staff 
architect at William Caligari Interiors. He comes 
to the company from Vermont, where he has been 
practicing architecture for over 22 years with a 
residential and commercial background.

Greg Watson has joined the Schumacher 
Center for a New Economics as director of policy 
and systems design. Watson recently concluded 
his second tenure as Massachusetts Commis-
sioner of Agriculture, stepping down as the 
administration of Gov. Deval Patrick left office 
in early January. He also served as commissioner 
under Governors Dukakis and Weld from 1990 
to 1993. Prior to serving as commissioner with 
the Patrick Administration, Watson was assistant 
secretary for science and technology with the Mas-
sachusetts Executive Office of Economic Affairs 
and served concurrently as deputy director of the 
Massachusetts Centers of Excellence Corporation. 
In his new role as director of policy and systems 
design, Watson will introduce new programs 
while linking together the existing educational 
and applied community economics programs of 
the Schumacher Center. He will also be a public 
voice on a host of issues, including sustainable 
agriculture, renewable energy, new monetary sys-
tems, equitable land tenure arrangements, citizen 
financing of new enterprises, and more.
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Luxury Office Space for Lease 

Moresi & Associates 
1000 Massachusetts Avenue, North Adams 

www.moresiandassociates.com 
 

413.663.8677 

296 Main Street, Williamstown 
 

 Suites from 500 to 2,000 sq. ft. 

 Shared executive conference room, 

meeting spaces, and employee break 

area 

 Onsite storage space available  

 Off street parking  

 Highly visible sign placement 

 Professionally managed 
 

Multiple suites available! 
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By hilary Greene
After years of inaction and dissent 

on comprehensive immigration reform, 
President Obama went out on a limb in 
announcing his Executive Action on Im-
migration on Nov. 20. This action will pro-
vide “Deferred Action” status for approxi-
mately 5 million immigrants nationwide 
who have been living for years without the 
ability to fully participate – and with the 
fear of being removed from their families.

The Berkshire Immigrant Center has 
been advocating for years for Congress 
to pass a comprehensive immigration 
reform plan that would provide relief for 
the estimated 11 million undocumented 
immigrants residing in the U.S. While 
the President’s actions are temporary and 
offer limited benefits to less than half of 
the undocumented population, they are a 
significant change in policy and will keep 
millions of families from being torn apart, 
including hundreds of families residing 
throughout Berkshire County.

The number of immigrants in Berkshire 
County who are undocumented – estimat-
ed at between 400 and 600 – is relatively 
small in relation to those who are legal 
permanent residents, naturalized U.S. 
citizens or others with authorized visas. 
Some of these undocumented immigrants 
entered the country without inspection 
(such as crossing a border), but the major-
ity arrived with authorized non-immigrant 
visas (such as tourist or student visas) and 
overstayed.

The two new relief programs outlined 
under President Obama’s Executive Action 
– Deferred Action for Parental Account-
ability (DAPA) and an expansion of the 
2012 Deferred Action for Childhood 
Arrivals (DACA) – will directly affect 
approximately 250 to 300 local individu-

and to live without fear of being separated 
from their families. To be eligible for 
either category, individuals must have 
entered the U.S. prior to Jan. 1, 2010 and 
have permanently resided here since that 
time. Potential applicants must also pass 
required background checks, have no 
serious criminal convictions or offenses 
committed (including even a single OUI), 

pay approximately 
$500 in fees, and 
demonstrate that they 
are paying taxes.

DACA and DAPA 
recipients will still 
not be eligible for 
Medicaid, SNAP 
(food stamps), TANF 
(Welfare), Supple-
mental Security 
Income (SSI), HUD 

Public Housing/Section 8 subsidies, and 
numerous other federal public benefits.

Life-changing development
As director of the Berkshire Immigrant 

Center, I view this as a life-changing 
development for those who are now 
eligible for deferred action status. It’s not 
just about individuals getting temporary 
work permits and protection from depor-
tation. It’s about strengthening our most 
vulnerable families who have lived in the 
U.S. for many years without access to any 
support systems or safety nets. As these 
individuals and families have more ac-
cess to employment opportunities and the 
ability to plan for the future without fear, 
they will only more fully participate in 
their communities strengthening our entire 
county economically and socially.

While no formal application process 
is in place yet, the Berkshire Immigrant 
Center has already held five informational 
workshops to discuss the President’s 
expanded Deferred Action program and to 
answer questions about who qualifies and 
what potential recipients can do to prepare. 
The initial workshop, held at Berkshire 
Community College on Nov. 25, was at-
tended by 130 individuals.

One such individual, Richard, arrived 
as a young man from Ghana in 1994. He 
is a single father of two U.S. citizen chil-
dren. “I have long feared that I would be 
taken away from my children,” Richard 
said. “I have not been able to give them 
opportunities as others have had. They 
ask me why we don’t have a car and why 
we can’t go on trips. Now I will be able 
to do these things for them. Maybe we 
will buy a house.”

Another individual attending the work-
shop, Lorenzo, arrived in the U.S. in 2003 
after undertaking a dangerous border cross-
ing. He was well-educated and married with 
two small children, but due to the economic 
and political instability in his region, his 
family could not make ends meet. Corrup-
tion, drug lords and kidnappings threatened 
his family’s stability, so the family made the 
decision to seek a better life.

In the United States, Lorenzo worked 
day labor jobs in Los Angeles and Chi-
cago – anything to send money home to 
his wife Damaris to support the family. 
Damaris and the children were soon forced 
to flee their home due to death threats 
from the Mexican mafia. They joined 
Lorenzo in late 2005 by making the dan-
gerous crossing. Via word of mouth from 
family and friends, the family relocated 

to Pittsfield where Lorenzo worked for 
a larger employer and Damaris took odd 
jobs. For years the couple worked hard, 
paid their taxes, and lived in the shadows. 
Their employers valued their work ethic 
and loyalty and wanted to help them. The 
kids grew up here – speaking English and 
excelling in school.

When President Obama announced 
DACA in 2012, the family rejoiced as this 
afforded their daughter (and eventually 
their son) the opportunity to eventually 
go to college and pursue her career goals. 
That year the couple gave birth to their 
third child – a U.S. citizen. Then, with 
the President’s Nov. 20 announcement 
of DAPA, Lorenzo and Damaris’ dreams 
to be safe, fully contributing members 
of their community had finally been 
answered. On the horizon are plans for 
continuing education, career advancement, 
home ownership and travel.

Implementation pending
The Berkshire Immigrant Center 

stresses that neither DAPA nor the ex-
panded DACA programs has yet been 
implemented and that U.S. Citizenship 
and Immigration Services (USCIS) is not 
accepting any requests or applications at 
this time. Potential applicants should be 
aware of potential scams and should check 
with a reputable immigration attorney or 
Board of Immigration Appeals accredited 
representative prior to paying any fees or 
submitting any paperwork.

There are, however, things that people 
can start doing now to prepare for when the 
application process begins. This includes 
gathering documents that establish one’s 
identity, relationship to a U.S. citizen or 
lawful permanent resident, and continu-
ous residence in the United States over the 
last five years or more. Potential applicants 
should also obtain any police reports and 
court records to make sure any criminal his-
tory is not a hindrance to the Deferred Ac-
tion. Saving money for application fees and 
gathering prior tax records is also advised.

USCIS expects that the application 
process for the expanded DACA program 
will begin by Feb. 20, and the process 
for those eligible for DAPA will begin by 
May 20. The Berkshire Immigrant Center 
will continue to provide workshops and 
updates leading up to these dates and will 
also assist potential applicants in screening 
for eligibility and helping to file applica-
tions when the time comes.

The Berkshire Immigrant Center, a 
program of the Massachusetts Immigrant 
and Refugee Advocacy Coalition, offers 
citizenship and immigration information 
and application support, legal assistance, 
advocacy, and referrals to the growing im-
migrant population of the Berkshires and 
beyond. The program is primarily funded 
by the Berkshire United Way, the Mas-
sachusetts Bar Foundation, the Massachu-
setts Office for Refugees and Immigrants, 
and The New World Endowment Fund of 
Berkshire Taconic Community Foundation.

For more information about the 
Berkshire Immigrant Center, please call 
413-445-4881, email info@berkshireic.
com, or visit www.berkshireic.org.◆

sounDing board
Hilary Greene is 
executive director 
of the Berkshire 
Immigrant Center in 
Pittsfield. She can 
be reached at 413-
445-4881 or info@
berkshireic.com.

executive action on immigration

policy change benefits individuals, families and our community
als. But they will also have a significant 
impact on these individuals’ families, 
employers and communities, extending the 
positive reach to thousands.

Basic details
Deferred action is a kind of adminis-

trative relief from deportation that has 
been around for many years. It allows
the Department of 
Homeland Security 
to authorize,  on a 
case-by-case basis, a 
non-U.S. citizen to 
remain in the U.S. 
temporarily. The per-
son may also apply 
for an employment 
authorization docu-
ment (a work permit) 
for the period during 
which he or she has deferred action.

A grant of deferred action in the context 
of President Obama’s announcement will 
not lead to lawful permanent residence 
or U.S. citizenship. It will not lead to a 
permanent right to remain in the U.S.
However, in the absence of a reasonable 
and comprehensive approach to immigra-
tion reform, deferred action has the capac-
ity to keep families together and young 
kids and adults in the only home they 
have ever known. Deferred action granted 
under DAPA and the expanded DACA will 
initially be valid for three years with plans 
for renewal.

The two programs will enable parents 
with children born in the United States, as 
well as adults of any age who arrived in 
the country before turning 16, to be free to 
work for formal wages, obtain a driver’s 
license, assert their civil rights when fac-
ing workplace or other discrimination, 

The two new relief programs 
will directly affect 250 to 300 

local individuals. But they 
will also have a significant 

impact on these individuals’ 
families, employers and com-
munities, extending the posi-

tive reach to thousands.

Malcolm J. Chisholm Jr.
Registered Patent Attorney
Patent, Trademark and Copyright Law

Serving Western Mass. Since 1992

P.O. Box 278, 220 Main St., Lee, MA • 413-243-0551
See our web site at www.mjcpatents.com

BerkShares Business of the Month

more stories like this one at www.berkshares.org

B Y TRADITIONAL BERKSHIRE RECKONING, Home Sweet Home Doughnut Shoppe is a new-
comer. Owners Debbie and John Scalia are transplants from En�eld, Connecticut, and 
their Doughnut Shoppe at 258 Stockbridge Road (Route 7) in Great Barrington has 

not yet been open �ve years. But this new arrival has had no problem integrating into the 
community. In fact, the Scalias have seen such success that they opened a second location in 
Stockbridge this past November.  Reports are that it is very rewarding to spend BerkShares at 
both locations. What’s the key to their success?

It may be the warm, friendly, Mom & Pop atmosphere that they have created in the Great Bar-
rington shop, which is located on the ground �oor of their own home.  John insists that Debbie 
is the customer service specialist, but anyone can tell that he enjoys saying hello to customers 
just as much as his wife does. �e soda-fountain-style counter faces directly into the kitchen, so 
John is never far away from his customers, even when he is in production mode. On a cold win-
ter morning the sunlight coming into the shop is perfect for sitting and reading the paper with 

a cup o’ joe and a... well, you know what.

Or it may be that John, the doughnut 
maker of the pair, has captured the spirit 
of the farm-to-table trend that has blos-
somed in the Berkshires—though “farm-
to-fryer” might be more applicable in his 
case.  He is proud of the seasonal dough-
nuts he makes with local ingredients. 
In the autumn the Shoppe’s apple cider 
doughnuts are made with cider from 
Windy Hill Farm, Hilltop Orchards, and 
Bartlett’s Orchards.  For the holidays the 
Shoppe o�ers an eggnog doughnut made 
with High Lawn Farm eggnog, and John’s 
current special is a gingerbread doughnut 
made from a warm blend of spices from 
the Berkshire Co-op Market.

But the real reason for their success is 
probably much simpler: the doughnuts 
taste really good. One bite is enough to 

convince you of the signi�cance of the Scalias’ mantra, “hand-cut and fresh every day.” Like a 
true doughnut man, John starts mixing his dough each morning at midnight. �e shop o�ers 
a stunning variety, including all sorts of cake doughnuts and raised doughnuts, crullers, mini-
éclairs, and doughnut holes, as well as savory items such as Hebrew National hot dogs with 
homemade chili, fresh soup every day, and an extremely popular breakfast sandwich.

Luckily for all of us, John and Debbie have decided to share some of their wares with other lo-
cal establishments.  So if you spot a round deep-fried sweet treat at Ski Butternut, Fuel, Windy 
Hill Farm, the Marketplace, or Gulotta’s gas station, you can feel good about being tempted to 
buy it because you know who made it. John and Debbie see using BerkShares as both a way to 
amplify their collaboration with the other local businesses that make the Berkshires unique, and 
to strengthen their connections with their customers. “We just love taking our BerkShares and 
going to the Gypsy Joynt,” says Debbie, “and what’s better, we’ve seen new customers come in 
the door since we started accepting BerkShares.” 

Doughnuts hold an important place in the American psyche. One Depression-era slogan ad-
vised, “As you go through life make this your goal: Watch the doughnut, not the hole.” �anks 
to John and Debbie Scalia for stepping in to �ll the doughnut hole in our local economy.

Home Sweet Home Doughnut Shoppe
258 Stockbridge Rd, Gt. Barrington (413)717-4144
& 31 Main Street, Stockbridge MA
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commentary

By Bryan ayars
The deadline for enrollment and re-

enrollment for health insurance under the 
Affordable Care Act (ACA) is fast ap-
proaching on Feb. 15.

This is the window for those who signed 
up last year to continue their coverage 
through the ACA. Also, for those who are 
eligible, it is an opportunity to sign up for 
the first time.

Individuals earning $46,680 or less 
are eligible for affordable insurance, and 
income guidelines vary depending on the 
size of your household. For example, a 
family of five would be eligible with an 
income of $111,640 or less. For a more 
detailed breakdown of income eligibility 
guidelines, log onto BerkshireAffordable-
Care.org or healthcare.gov.

I’d like to take this opportunity to not 
only reinforce the message that no one in 
Berkshire County should be without health 
insurance, but also to state that no one 
needs to be without a primary care physi-
cian and access to care.

In light of very real and valid concerns 
about a shortage of primary care physi-
cians in many parts of the country, Com-
munity Health Programs (CHP) is
committed to being part 
of the solution here in 
the Berkshires. With 
investments we have 
made in recruiting and
hiring providers, CHP now has openings 
for new patients at our offices in Great 
Barrington, Lee, and Pittsfield.

In that respect, we join other local 
healthcare organizations who are work-
ing to address this situation and ensure 
that our collective efforts to extend health 
insurance to all Berkshire residents are not 
undermined by concerns about finding a 
primary care physician.

Access to preventive care and the af-
fordable insurance to cover it is a great 
thing for individuals, for families and, yes, 
for businesses.

In Massachusetts, we were already 
ahead of the game, serving as the model 
in the affordable health insurance concept. 
Despite early missteps nationally with the 
botched rollout of the enrollment website, 
the ACA has so far succeeded in bringing 
health insurance to some 11 million people 
who were previously uninsured. It’s too 
early to tell for sure, but it is anticipated 
that the act will also help to reduce the 
overall cost of health care.

CHP is one of the health organiza-
tions charged with the task of ensuring 
that Berkshire residents have support in 
enrolling and re-enrolling for health insur-
ance. Others include Ecu-Health Care in 
northern Berkshire County and Access 
for Health, a program of Berkshire Health 
Systems.

Still, as noted above, being covered 
with health insurance is not incredibly 

beneficial if you are not receiving the 
preventative, proactive care that will 
improve health outcomes throughout our 
community.

Occasionally I hear stories about indi-
viduals and families who are unable to get 
an appointment with a primary care physi-
cian. I hear about doctors who are simply 
not taking new patients because they are at 
full capacity. In a way, this is a good thing, 
because providers should not be overload-
ed with patients, which inevitably leads to 
poor outcomes. Unfortunately, perception 
is reality if people don’t know the facts.

Today, I can tell you that there is no rea-
son for anyone living in Berkshire County 
to be without a primary care physician and 
an upcoming appointment to see that physi-
cian. CHP has tackled this issue head-on by 

recruiting and hiring 
high-quality primary 
care providers taking 
appointments in Pitts-
field, Lee and Great 

Barrington. If you are without a primary 
care physician, no matter what insurance 
you have, I encourage you to contact our 
Neighborhood Health Center in Pittsfield at 
413-447-2351, Lee Family Practice at 413-
243-0536 or our Great Barrington Health 
Center at 413-528-8580.

Regular appointments for preventive 
services and primary care are the first step 
to realizing a healthier population in our 
community.

The fact is, however, that Berkshire 
County ranks almost at the bottom of the 
state for health outcomes. There are a vari-
ety of factors that have contributed to this 
poor ranking, such as a shortage of physi-
cians and other healthcare professionals, 
access challenges like transportation, and 
the an older and poorer populations that 
make up the Berkshires. 

This is why CHP has developed a philos-
ophy that consists of “wrapping” ourselves 
around our patients. Traditionally, health 
care places different areas of expertise into 
silos or buckets. In contrast, we believe 
that we can provide a better experience and 
address health issues more effectively, and 
efficiently, when we treat the entire human 
being with a team approach. This includes 
a comprehensive and accessible patient-
centered medical home model, which often 
means bringing care to those in isolated 
areas via our Mobile Outreach Van.

From a business perspective, a healthy 
employee is a more productive and happy 

employee. More proactive preventative care 
means a reduction of absences and more.

In addition, there may be potential 
entrepreneurs who are sticking to an em-
ployer, rather than starting a new business, 
because they fear losing health insurance. 
The ACA provides an alternative that 
realistically allows a new business owner 
to follow his or her dreams.

If health insurance continues to be a 
challenge for you, I urge you to consider 
the options available through the Afford-
able Care Act. And, if you do not currently 
have a primary care physician, I ask you 
to set up an appointment today with one 
of our specialists. Log onto BerkshireAf-
fordableCare.org or call 413-429-2953.◆

Bryan Ayars is CEO 
of Community Health 
Programs in Great 
Barrington. He can 
be reached at 413-
528-9311 or bayars@
chpberkshires.org.

‘aca’ enrollment DeaDline approaching

Affordable insurance must be accompanied by access to care

Community Health Programs 
is committed to being part of 

the solution in the Berkshires.

…because home is where the heart is!

We Offer:
◆ Personal Care
◆ Live In Service – Up to and
 Including 24 Hour Care
◆ Medication reminding
◆ Homemaking
◆ Companionship
◆ Shopping and errands
◆ Door to Door Services for
 Appointments & Procedures

Call us to set up an appointment 
for a complimentary assessment!

413-464-7524
137 North Street • Suite 202

Pittsfield, MA 01201
www.mtviewhomecare.com

Landmark of Hospitality

30 Main Street, Stockbridge, MA 
(413) 298-1690 | RedLionInn.com

INSPIRING MEETINGS
An historic setting and modern services in the Berkshires

FOR GROUPS OF 2 TO 80

Our team never stops recruiting qualified 

candidates. So when you put in a request 

for highly skilled staff … no offense, but 

we’re way ahead of you. Contact our  

specialists today to learn how we can  

find the perfect fit for your team.

S P R I N G F I E L D 
413.736.0800

E A S T H A M P T O N
413.527.7445

P I T T S F I E L D
413.449.5050

un itedpersonnel .com

HOW GREAT PEOPLE GET TO WORK

We’re in the

deep end of the 

candidate pool.
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loDging & dining

The Barrington
continued from page 1

Farmer is a native of Australia who worked for 
American Express, and is currently a teacher 
at Mount Everett Regional High School.

They met when both were living in New 
York. They moved to Berkshire County about 
18 years ago. Lachance said that after visit-
ing the Berkshires over time, they eventually 

decided to live here and open an inn, while 
also pursuing their other careers.

For 15 years, they operated Broken Hill 
Manor, an inn in the more traditional setting 
of a circa 1900 manor house in the woods 
in Sheffi eld.

They started planning The Barrington 
about three years ago.

“One day, while we were on a vacation, we 
had a brainstorm to do 
this,” Lachance said.

They sold Broken 
Hill Manor, and tem-
porarily lived in an 
apartment on the sec-
ond fl oor of the Main 
Street building while 
overseeing the renova-
tion upstairs.

Lachance said the 
third fl oor had always been an open space 
that was only used for storage over the years. 
(The building itself was originally built as a 
warehouse facility for wool.)

“Nothing had ever really been done with 
the third fl oor, and it required a lot of work,” 
said Lachance. “I think the fact that it was 
such a daunting project had prevented people 
from thinking about buying it. But we saw 

it as an exciting challenge, and we wanted 
to take it on.”

He said they also considered it to be an 
opportunity to fi ll an emerging niche in the 
hospitality industry for accommodations in 
the downtown centers of communities.

“There’s no other place like this in the heart 
of downtown in Great Barrington,” he said. 
“People can walk to shops and restaurants and 

entertainment without 
having to get in their 
car and drive. Because 
we have experience in 
the hospitality busi-
ness, this is something 
we decided we could 
offer. ”

They financed the 
purchase and reno-
vation with personal 

resources. Lachance said he did know the 
specifi c overall cost of the project, but he 
estimated that the total investment fell into 
the range of $1 million to $2 million.

They worked with Allegrone Construction 
of Pittsfi eld as the contractor, and started 
construction in February 2013.

Because of the former utilitarian use of 
the space, they had to basically start from 
scratch with the B&B project.

“It was a complete build-out,” Lachance 
said. “We had to install water, heat and 
other systems, and bring it all up to modern 
building codes.”

He noted that they were able to receive the 
necessary permits without any problems. “We 
needed a special permit, but it was qualifi ed, 
and all of the town boards and offi cials were 
very supportive,” he said.

Lachance added that while he and Farmer 
worked to preserve the traditional integrity 
of the space, the site was not on any historic 
registers, so they were not constrained by 
requirements for that.

A major necessity – and expense – was 
installation of an elevator, both for the con-
venience of guests and to comply with federal 
ADA requirements for accessibility.

An exterior addition was constructed to 
the rear of the building to house the elevator. 
Guests park in an adjacent lot for the building, 
and take the elevator to the third fl oor.

While there are not lounges or similar com-
mon areas, Lachance’s offi ce is adjacent to the 
elevator, and guests can check in there.

He described the basic interior decor as a 
mix of modern and traditional.

“It’s basically in the style of a loft,” he 
said. “We exposed the original brick as much 
as possible, and the ceilings are high. The 
rooms also have eight-foot tall windows. 
The rooms on one side of the building look 
out over Main Street, and the others look 
towards East Mountain.”

Owners Gaetan Lachance (left) and Mike Farmer show one of The Barrington’s six suites, which they crafted from what had been raw warehouse space on 
the third fl oor of the building at 281 Main St. The rooms have been well used since the B&B’s opening last summer, including by several past guests from their 
former lodging venture, Broken Hill Manor in Sheffi eld. They sold that inn three years ago to embark on the downtown Great Barrington project.

“There’s no other place like 
this in the heart of downtown 
in Great Barrington. People 
can walk to shops and res-
taurants and entertainment 

without having to get in their 
car and drive.”

“The Gentlemen’s 
Barbershop”

www.CheveuxHairClinic.com
100 North St. • Suite 210

All phases of men’s 
haircutting, styling and 

beard trims
•Convenient downtown location
•Comfortable & relaxed setting

•On-time appointments
•Hair-loss treatments
•Private/confi dential

CALL TODAY
413-499-1865

Owner Dave Daunais • Master Barber/Stylist

Est. 1974
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CulliganNortheast.com

(413) 499-1144
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The spacious rooms (all at least 500 square 
feet) are furnished and decorated with objects 
they have acquired on their travels for busi-
ness and pleasure in the United States and 
abroad. Farmer especially did a great deal 
of international traveling while working for 
American Express.

“The furnishings are very eclectic, with 
objects and artwork we’ve collected from 
around the world over the years,” said 
Lachance.

The rooms have queen-size beds, and a 
seating area with fold out sofas. They can ac-
commodate up to four people and have private 
bathrooms and other modern amenities.

As a bed-and-breakfast, The Barrington 
offers guests the choice of in-room break-
fast service or coupons for nearby dining 
establishments.

Lachance said The Barrington has a 
single year-round rate of $235 a night (for 
two persons) for all of the rooms. “The only 
seasonal difference is that we have a two-

night minimum in the peak season, but not 
during the off season,” he said.

He noted that the uniform rate structure 
is simple and straightforward for guests as 
well as the innkeepers, and refl ects a good 
value for the accommodations regardless 
of season.

Lachance said that their initial months 
have been encouraging. “Business has been 
very good,” he said.

He noted that a good portion of guests so 
far have been former guests of Broken Hill 
Manor, and the rest have discovered The Bar-
rington through advertising, online listings 
and word-of-mouth referrals.

He added that the demographic composi-
tion of its customer base has been somewhat 
different than they anticipated.

“Before we opened, we expected that we 
would attract a mature clientele,” he said. 
“But a surprising percentage have been 
younger people and families. They appreciate 
the setting and convenience.”◆

This room, with a slightly more open fl oor plan, is designated for handicapped access. As part of the 
project, an elevator for all guests was installed in a newly built addition to the rear of the building.

DIF

Courtney, third from right, performs in a  Mill City Production.

In a maze of insurance options only
one insurance agent makes it easy to navigate.

That would be a Wheeler & Taylor Insurance agent. There’s auto, home, health and
life insurance to consider.  For life insurance it’s either Term, Whole or Universal.  For
health insurance there’s Traditional, Short Term Care, Long Term Care, and Trip/Accident
Coverage.  Oh, and don’t forget your retirement plans.  This is just a short list.  Whoa...
it’s easy to get lost in the options.  That’s why Wheeler & Taylor Insurance agents are so
patient.  They understand and can explain ALL of the options so you make the RIGHT
decisions for yourself and your family.  So take a straight line to a Wheeler & Taylor

Insurance agent, you won’t get lost in the maze.

333 Main Street
413-528-1000

Sheffield Stockbridge
73 Main Street
413-229-8064

44 Main Street
413-298-5584

Agent. Neighbor. Friend.

wheelertaylor.com

Great Barrington    Pittsfield
402 East Street
413-448-8224
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eDucation

At the successful completion of those two 
years, students earn an associate degree. They 
are eligible to earn a bachelor’s degree in 
another two years. They can do that either 
by continuing at Simon’s Rock and com-
pleting their undergraduate studies there, or 
transferring to another college or university 
at the junior level.

The new Bard Academy will extend that 
principle to younger students, with a curricu-
lum that will blend elements of accelerated 
high school and college preparatory studies 
in the ninth and 10th grades. After the ini-
tial two years in the academy, they will be 
eligible to advance into the early college at 
Simon’s Rock.

“At the early college, a student can come 
at age 16 and stay for four years and receive 
their BA at 20,” Laipson said. “With the 
academy, students will also have the option 
of entering in ninth grade and completing 
their bachelor’s in six years.”

The new academy will share the college’s 
philosophy, faculty and facilities on the 
bucolic 275-acre campus of Simon’s Rock, 
located a few miles west of town center along 
Alford Road. However, its students will re-
side in a separate dormitory with a dedicated 
residential staff, and will study their own 
liberal arts and sciences curriculum.

Academy students will be assigned a 
faculty advisor. Students in the college will 
serve as mentors, providing academic tutor-
ing and advice.

Outgrowth of existing program
Laipson, who is also vice president of 

Bard College, said they had been consider-
ing the idea for Bard Academy for a couple 
of years.

“We had both theoretical and pragmatic 
reasons for deciding to start Bard Academy 
at Simon’s Rock,” said Laipson.

He explained that the academy is an out-
growth of an existing program, Bard High 
School Early Colleges (BHSEC), which was 
started 11 years ago.

These are public high schools in Queens 
and Manhattan in New York City; in Newark, 
N.J.; and Cleveland, Ohio, where students 
complete both high school and the associ-
ate degree. There is also a variation of the 
BHSEC program in New Orleans.

BHSEC operates these day schools for the 
public school systems. They are offered as 
an alternative public high school for students 
in grades nine through 12. While there is a 
competitive selection process for eligibility, 
there is no tuition required.

Their setting and role as public schools is 
different than Simon’s Rock, but the BHSEC 
schools are based on the same educational phi-
losophy and approach of the early college.

(In 2012-13, BHSEC Manhattan was 
ranked as one of highest performing public 
high schools in New York City, with an A 
grade, from the New York City Department 
of Education.)

Noting that those schools already include 
the two earlier grade levels that Bard Acad-
emy will serve, Laipson said the experience 
with the BHSEC program had proven that 
younger students are also capable of benefi t-
ing from the principles of early college.

“One of our core beliefs is that students 
are capable of starting college early,” he 
said. “Based on the success of the BHSEC 
schools, we decided to 
also make that avail-
able to younger stu-
dents on the Simon’s 
Rock campus. We also 
saw it as an opportu-
nity to ask, ‘What is 
the ideal program we 
can create here?’ and 
do that.”

The pragmatic rea-
son for adding the 
academy, Laipson continued, has to do 
with enrollment patterns.

“In terms of enrolling students, one long-
standing disadvantage for Simon’s Rock is 
that we start at an odd point in the educational 
process,” he said. ”It’s unusual for a school 
to be enrolling students in grade 11.”

He explained that, by 11th grade, students 
are already in the midst of their secondary 
education at a public high school or private 
school. As a result, many are less likely to 
want to make a change in schools at that 
point.

“We’ve heard a lot of parents say they 
would have preferred to enroll their chil-
dren in Simon’s Rock after eighth grade,” 

he said. “But we didn’t have anything for 
those younger students, and so they went 
elsewhere. Now, with Bard Academy, we’re 
able to offer a full program that the students 
can enter in ninth grade.”

Laipson noted that about half of Simon’s 
Rock students choose to complete their 
four-year degree at the school, and others 
transfer to other colleges after receiving their 

associate degree.
Most Simon’s Rock 

graduates also pro-
ceed to earn graduate 
degrees at selective 
universities. Included 
among alumni are sev-
en Fulbright Fellows, 
one Rhodes Scholar, 
a MacArthur Fellow, 
and six who are on the 
Forbes 30 under 30. 

The Princeton review recently rated Simon’s 
Rock higher than Harvard, Yale or Princeton 
for academics.

Also included among the early college’s 
alumni is Ian Bickford, who has been named 
dean of the new Bard Academy. 

Bickford graduated from Simon’s Rock 
with an associate degree in 1997 (two of 
his brothers are also alumni). He subse-
quently earned a bachelor’s degree at the 
University of California at Berkeley, a 
master’s degree at Stanford University, 
and a doctorate of literature at the City 
University of New York.

He joined the faculty of Simon’s Rock in 
Great Barrington in 2007, teaching there for 

two years before moving to New York to work 
at the Queens BHSEC. (He will continue to 
teach part time in Queens in addition to his 
role at Bard Academy).

Bickford has also participated in planning 
for a BHSEC in Baltimore, and participated 
in a related program in Burma.

Bickford noted that one lesson that has 
been demonstrated by the BHSEC schools 
is that early college can be successful for 
students from many different backgrounds.

He said the individual BHSEC schools 
draw students from diverse socio-economic 
and ethnic backgrounds. For example, the 
school in Manhattan draws more students 
from middle and higher income backgrounds, 
while the school in Newark serves a lower-
income population.

“Because of their locations, each school 
has different characteristics, and the overall 
program serves a diverse student population” 
said Bickford.

Enrollment and curriculum
Unlike the BHSEC public schools which 

are free to students, Bard Academy will be 
a private school. Tuition for the academy 
will be $49,500 for boarding students and 
$37,125 for day students.

Basic tuition at Simon’s Rock is $47,442. 
Residential students pay an additional 
$13,198 boarding fee.

Laipson noted that the college currently 
awards substantial fi nancial assistance to over 
80 percent of its students, and that fi nancial 
aid will also be available to students at Bard 
Academy.

Bard Academy
continued from page 1

For almost 50 years, Bard College at Simon’s Rock has been a pioneer in the early college concept, in which qualifi ed students begin college degree programs in 
lieu of their fi nal two years of high school. The bucolic campus off Alford Road will now also be the home of Bard Academy, a new program for younger students.
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In addition, due to the shorter time frame 
until college graduation, the cost of the early 
college also can be considered as partially 
offsetting the cost of attending a regular col-
lege for four years.

The enrollment goals 
for the academy will be 
modest initially, with 
some 15 to 20 students 
expected for the inau-
gural 2015-2016 aca-
demic year.

Bickford said the 
faculty has already be-
gun planning the cur-
riculum for Bard Academy. They are working 
to develop new approaches to integrating 
different stages of the curriculum, with the 
academy providing a foundation to prepare 
students for the early college.

“We’re designing it to complement the 
programs of the early college,” he said.

He explained that it will feature a cross-
disciplinary approach that will engage 
students while teaching core academic 
coursework and skills.

“Our goal is to develop a repertoire of 
courses that go beyond the textbooks and 
ask urgent questions students will face in 
college and in life, while also teaching the 
academic fundamentals they will need,” 
Bickford said.

“Our science courses, for example, are 
very science oriented, but we also look at 
things in a larger context,” he said. “So, 
if we study a subject like climate change, 
we’ll cover the scientific aspects of it. We 
will also use that to explore related issues 
like the effect on food supplies and other 
implications of it.”

He noted that this approach allows 
individual students to delve more deeply 
into subjects, based on their interests and 
orientation. 

“Citizenship requires scientific literacy for 
everyone,” he said. “In addition, if a student 
is oriented to STEM [science, technical, 
engineering and math] fields, those interests 
can be supported and nurtured.”

A similar approach will be used for other 
subjects, he added.

Against prevailing trends
In some respects the philosophy of Simon’s 

Rock is contrary to the prevailing trends 
in modern secondary education, which in-
creasingly are focused on academic courses 
oriented to standardized tests.

“It’s true that we’re working against the 
grain of modern education,” said Bickford. 
“That makes it more challenging, but I be-
lieve it also makes it more urgent. One of the 
things we offer students is a reprieve from 
the high-stakes culture of testing that has 
become prevalent in high school.”

He contended that it is important to offer 
more choices.

“The traditional high school structure 
can be drawn out and wasteful, with the 
last two years devoted to students preparing 
for standardized testing, filling out college 
applications, and taking courses merely to 
enhance their admission prospects,” said 
Bickford.

He added that this approach also puts pres-
sure on students that can stifle their natural 
curiosity and mental flexibility.

“That can be painful,” he said. “It makes 
it difficult for students to see the intrinsic 
value of education. At a time of life when 
they have the greatest curiosity and capac-
ity to learn, it asks them to have rigidity of 
thinking.”

Bickford emphasized that early college 
is demanding, but in a different way. It is 
oriented to students who have the motivation 
and curiosity to pursue an accelerated educa-
tion and are able to benefit from the flexibility 
and independence it offers, he said.

“It’s not suited to everyone, because it is 
hard work and it requires commitment,” he 
said. “We’re looking for students who want 
to take control of their education, who are 
intellectually ambitious and curious, and who 
feel frustrated at being told to wait.”

Bickford added that it also provides more 
options for students to pursue their education 
at a pace that is suited to their own situation, 
interests and goals.

“We do advance students more rapidly, 

but the goal is not acceleration for its own 
sake,” he said. “It is about meeting students 
where they are.”

He noted that Simon’s Rock and the 
related academy and 
BHSEC schools have 
numerous points to 
evaluate each student’s 
status and adjust their 
goals.

“One element of 
education that should 
be universal is the con-
cept of having mul-
tiple points of entry, to 

assess what the student has accomplished 
so far, and what to do next,” he said. “At 
Simon’s Rock, a student can decide after the 
academy whether to enter the [early college] 
program. Then, when they’ve earned their 
associate degree, they can decide whether to 

continue here, or if going to another college 
will serve them better.”

Bickford noted that, for some students, 
it may be preferable to take time off from 
their educational track. “Graduating earlier 
buys them time to explore and decide what 
they want to do before continuing with their 
advanced education,” he said.

Bickford concluded that, in some respects, 
the launch of Bard Academy brings the evolu-
tion of the early college concept that Simon’s 
Rock pioneered to a full circle.

“It’s interesting that the BHSEC program 
started as an outgrowth of Simon’s Rock, 
and now it’s influencing what the school 
is doing here in Great Barrington,” said 
Bickford. “The program at Simon’s Rock has 
worked well for 50 years. But the BHSEC 
experience has communicated what more 
is possible. And that is what has led to the 
founding of Bard Academy.”◆

“The program at Simon’s 
Rock has worked well for 50 
years. But the BHSEC ex-

perience has communicated 
what more is possible. And 
that is what has led to the 

founding of Bard Academy.”
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By John Townes
Adult learners with career goals but who 

lack a high school diploma or basic learning 
skills now have a new resource, the Adult 
Career Pathways (ACP) program, to help 
them advance in the workforce or qualify 
for advanced education.

The ACP program reflects an expansion of 
goals and standards for adult basic education 
in Massachusetts.

In conjunction with a statewide shift from 
the former GED high school equivalency test, 

Adult Basic Education programs in Massa-
chusetts are also broadening their offerings 
to adult learners beyond preparation for the 
high school equivalency exam and basic 
remedial education.

“A lot of people think we only provide 
academic support, but job readiness and life 
skills play an integral role in our curriculum,” 
said Paul Gage, director of the Pittsfield 
Adult Learning Center, a community-based 
program affiliated with the Pittsfield Public 
Schools which offers adult basic education 
and English as a Second Language (ESL) 
instruction.

Gage noted adult education centers have 
helped students to acquire basic skills in 
technology, customer service other career-
related support.

The ACP program is part of this. It 
includes both classroom and independent 
study, dual enrollment options, and career 

counseling to help adult students achieve 
the more advanced levels of ability in 
reading, writing and math required in 
today’s workplace. It 
also offers training 
and support in career 
planning and life skills 
for employment.

As part of this ini-
tiative, two county 
learning centers – the 
Pittsfield Adult Learning Center and the 
Northern Berkshire Adult Basic Education 
Program in North Adams – have received 
grants from the state Department of Elemen-
tary and Secondary Education to support 
ACP programs.

A total of about $80,000 was allocated 
to Berkshire County for the initial ACP 
programs. The Pittsfield Adult Learning 
Center received $36,400, and the Northern 

Berkshire Adult Basic Education Program 
received the balance.

Gage noted that Adult Career Pathways 
formalizes the general 
direction that adult ba-
sic education has been 
moving, in conjunction 
with an ongoing re-
evaluation of its overall 
goals and standards. 
“This reboots those 

efforts across the state,” he said.
In January 2014, the state replaced the 

former General Education Development 
(GED) exam to measure whether adult 
learners and out-of-school youth qualify 
for the Massachusetts High School Equiva-
lency Certificate. The new exam, called 
HiSET, is administered by the Educational 
Testing Service.

“The change to the HiSET exam was one 
step,” said Gage. “The ACP takes that further 
as the next step to help adult learners find 
the path to become career-ready or prepare 
to pursue higher education. The goal is to 
make it possible for people to gain employ-
ment that pays a livable wage.”

In addition to the adult education pro-
grams, the ACP program is also being 
overseen by the Berkshire County Regional 
Employment Board, as a workforce build-
ing initiative.

“The key to filling good paying jobs in 
the Berkshires is developing prospective 
employees who have good communication 
and problem-solving skills as well as the 
ability to continue learning,” said Heather 
Boulger, executive director of the Berkshire 
County Regional Employment Board.

The ACP program is offered free to eligible 
residents. To qualify, students must be 16 or 
older and either lack a high school diploma 
(or its recognized equivalent) or have a need 
for assistance in basic educational skills in 
math, reading, writing or English needed for 
the majority of jobs in today’s workplace (or 
needed to pursue post-secondary education 
or training required for those jobs).

Gage said the program is being phased in 
and specific details are being developed over 
time. He added that there are also issues that 
will have to be worked out on the state level, 
regarding factors such as eligibility.

He added that they also want to determine 
and provide options for students in terms of 
structure and scheduling. “We want to offer 
flexibility, because the students are adults, 
and we realize they have to be able to fit 
this in with their other responsibilities and 
commitments,” he said.

Basically, he said, the ACP is structured 
as courses that students will take, which 
are broken into sub-courses with particular 
focuses.

They will offer more advanced levels of 
instruction than is offered in the high school 
equivalency program. Students will learn 
skills such as reading, writing and math and 
technology that are oriented to the workplace 
or college studies.

“It combines elements of what we have 
already had, in a more intense environment,” 
said Gage.

In addition, the ACP program will provide 
instruction, individual counseling and other 
support to help students identify and plan 
their career goals, locate available jobs and 
handle the application and interview process. 
It will also provide instruction in life skills 
related to meeting the needs and expectations 
of employers.

Meanwhile, the Northern Berkshire Adult 
Basic Education Program will integrate the 
new ACP grant into its existing programs.

“We received an earlier version of this 
funding, and have been offering career 
pathways for about three years,” explained
Thelma Margulies, director and coordina-
tor of the Northern Berkshire Adult Basic 
Education Program. “This new grant will 
extend and expand on that.”

The Northern Berkshire Adult Basic 
Education Program is a community-based 
initiative that is housed at Massachusetts

continued on next page
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By John Townes
Berkshire United Way is currently reaching 

out to employers in the region to determine 
the level of interest in a potential new program 
that is intended to provide greater fi nancial 
security to employees and foster increased 
stability and productivity in the workplace.

The program would be a collaborative 
partnership between United Way, participat-
ing employers, and social service agencies 
and other providers of resources.

In essence, the program would provide 
a representative who would spend time in 
participating workplaces on a regularly 
scheduled basis.

This representative would serve as a re-
source to connect employees with services and 
other assistance they might need to deal with 
fi nancial emergencies, family problems or 
other issues that could potentially disrupt their 
attendance and performance on the job.

“It’s an idea that we believe can be appeal-
ing to employers because it’s good for busi-
nesses, it’s good for the economic viability 
of the community, and it’s the right thing to 
do,” said Nancy Stoll, director of community 
impact at Berkshire United Way.

Stoll explained that the program would 
help employees, particularly those with low or 
moderate incomes, to gain access to assistance 
as needed, particularly for problems that affect 
their ability to fi ll their roles at work.

“For example, if an employee relies on a car 
to get to work, and it breaks down, they may 
not be able to get to work if they can’t afford 
the repairs right away,” Stoll said. ”Or, if a 
working parent doesn’t have access to child 
care, that can affect their ability to work.”

The on-site services could include con-
nection to transportation or child care, ca-
reer coaching, foreclosure prevention, and 
streamlined enrollment for benefi ts, among 
other services.

Another possibility is to set up short-term 
micro-loans through arrangements with local 
banks for pressing fi nancial needs.

Returning to the example of an employee 
whose car breaks down, they could receive 
a loan to cover the cost of repair, and/or the 
program representative could connect the 
person with other sources of transportation 
to work.

Other possibilities include such services as 
fi scal literacy training and fi nancial counsel-
ing to help employees become more fi nan-
cially stable through planning, budgeting 
and developing a saving plan.

Another goal, Stoll added, would be to 
bring representatives 
from the Volunteer In-
come Tax Assistance 
(VITA) program to 
the worksite, to help 
employees prepare and 
fi le their taxes.

“One benefi t of that 
would be to determine 
if the worker is eligible 
for the Earned Income Tax Credit,” she said. 
“For people who qualify, the earned income 
credit can provide a signifi cant fi nancial 
benefi t.”

Employers who agree to participate would 
provide a meeting place at the workplace. 
They would also make arrangements to 
provide time for employees to meet with 
the representative, on lunch hours or dur-
ing working hours. Other potential forms 
of participation would be for employers to 
partner with local fi nancial institutions to 
provide short-term small loans.

Stoll emphasized that this initiative is 
still in the planning stages and the specifi cs 
and options will be based on the feedback 
received from employers.

Successful elsewhere
The concept is based on a strategy that has 

been adopted in other communities. It is most 
closely modeled on a program United Way of 
Chittenden County sponsors in the Burling-
ton, Vt. area called Working Bridges.

“It’s been successful elsewhere, and we’re 
considering doing it in Berkshire County,” 
said Stoll.

She noted that the Vermont program has 
produced measurable benefi ts for workers 
and for employers, and has improved condi-
tions and issues such as absenteeism, turnover 
and loss of productivity.

For example, after the Vermont program 
went into effect, the turnover rate on staff-
ing in certain departments at a local hospital 
went down from between 30-60 percent to 3 
percent. At another participating employer, 
Rhino Foods, the employee retention rate 
increased from 60 percent to 87 percent.

The proposed program was publicly in-
troduced in December at an Employer Com-
munity Conversation that Berkshire United 
Way organized. Stoll said approximately 50 
business owners or other representatives of 
employers attended the event, where the idea 
was outlined and discussed.

Stoll said Berkshire United Way plans 
to conduct further meetings and outreach 
sessions with the employer community, 
such as presentations at meetings of the 
Berkshire Chamber of Commerce, the 
Southern Berkshire Chamber of Commerce, 
the Berkshire Leadership Council and the 
Human Resources Association of Berkshire 
County, among others.

The Berkshire United Way staff will assess 
the level of interest, and review suggestions 
and opinions of employers. They will pres-
ent their fi ndings to Berkshire United Way’s 
board of directors, who will decide whether 
or not to pursue it.

Strategic shift
The proposed program refl ects another 

phase in a strategic plan that Berkshire United 
Way has been pursuing in recent years, in 

a shift from general funding of disparate 
community programs and services to more 
targeted support for specifi c goals.

After assessing community needs, 
Berkshire United Way set three priorities 
including early childhood literacy, positive 

youth development and 
greater fi nancial stabil-
ity for families.

“So far we have 
made the most progress 
with childhood literacy 
and youth programs,” 
said Stoll. “Now, we’re 
looking for strategies to 
make more inroads on 

the goal of fi nancial stability.”
She added that these priorities are inter-

related. “It’s really a continuum,” she said. 
“All three of these priorities go hand-in-
hand. Families that are fi nancially stable 
are also able to provide more for their kids 
and support their education and positive 
development.”

Stoll added that Berkshire United Way also 
has focused on encouraging collaborative ef-
forts and greater coordination and connection 
among service providers.

Refl ecting that, Berkshire United Way 
has been allocating more of its funding 
to bundled services, in which certain lead 
organizations (such as Central Berkshire 
Habitat for Humanity, Berkshire Commu-
nity Action Council and Construct Inc.) 
serve as connecting points for collaborative 
offerings of services, including those offered 
by other agencies.

“The idea is to look at the whole person and 
provide a single place they can go for access 
to a range of programs, rather than having to 
search among different individual agencies 
for specifi c services,” Stoll explained.

“Studies have shown that when people 
are able to receive a combination of services 
through one place, the overall results are 
likely to be more successful,” she added.

That is the approach they are taking to-
wards the goal of fi nancial security as well, 
she continued.

“If a person seeks assistance for a specifi c 
fi nancial or personal need, they can also be 
connected with other services that can help 
them establish credit and take other steps to 
achieve greater overall fi nancial security,” 
said Stoll.

This can also connect them with other pro-

grams for different aspects of their personal 
and family lives.

Stoll said the basic goal for the current 
initiative is to establish a framework for 
programs to foster fi nancial security. It is 
still in the planning stages, and the Working 
Bridges model is one possible approach.

If the board decides to approve the program, 
the specifi cs will be developed, including the 
funding structure, the specifi c agencies and 
programs that would be involved, whether 
the workplace representatives would work 
for Berkshire United Way or another agency, 
and other details.

Stoll said there is not an established time-
table, but the goal is to make the determination 
on whether or not to proceed at an upcoming 
board meeting this winter. If it is approved, 
she said, the logical starting point would be 
to launch it at the start of Berkshire United 
Way’s next funding cycle in July.

Stoll emphasized that the response among 
employers will have a signifi cant role in 
determining whether the proposed program 
will be undertaken.

“The decision to move forward [on the 
Working Bridges model] will largely depend 
on the interest of employers,” she said. 
“That’s why we’re reaching out to explain 
it and hear their opinions now.”◆

TESTING THE WATERS: Berkshire United way seeks employer input 
on collaborative workplace support initiative

College of Liberal Arts and operates under the 
auspices of the college’s Offi ce of Graduate 
and Continuing Education.

Margulies said the program offers three 
basic courses of study related to career 
pathways. These include the academic prepa-
ration for the high school equivalency test. 
Another is a program which covers career 
and college readiness (operated in conjunc-
tion with Goodwill Industries).

A third course is an advisory program, 
which provides one-on-one counseling, in-
struction and other guidance. “That supports 
the other two courses, on an individualized 
basis,” said Margulies.

She added that they are also working on 
a collaboration with the BerkshireWorks 
Career Center to provide additional support 
for participants.

For more information on adult education op-
tions, including the ACP program, contact the 
Pittsfi eld Adult Learning Center at 413-499-
9530 or the Northern Berkshire Adult Basic 
Education Program at 413-662-5314.◆

Adult Career pathways
continued from previous page

“The decision to move for-
ward will largely depend on 

the interest of employers.
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gettingstarted
Indoor golf center puts 
players on top courses 

By Brad Johnson
Looking to promote an upswing in local 

golf activity, James Underdown has estab-
lished a new business that will help players 
to keep their game in tune during the winter 
off-season while also giving them a chance 
to “play” some of the world’s top courses 
at any time of year without traveling farther 
than central Pittsfield.

In late November, the Class A PGA Pro-
fessional and former head pro at Wahconah 
Country Club in Dalton opened the doors 
to Downswing’s Indoor Golf Center in the 
White Star Plaza at 10 Lyman St.

Based in a 3,000-square-foot space that 
formerly housed a martial arts studio, Down-
swing’s is the latest sports and recreation 
business to take up residence in the 60,000-
square-foot commercial complex just a block 
of East Street, which long ago housed the 
White Star Confectionery Co. Others doing 
business there include The Infield (an indoor 
baseball training facility and multi-sport 
arena), Gymfest of the Berkshires, and Chin 
Bo Jok Martial Arts (whose recent move to a 
larger space in the complex created a vacancy 
for Downswing’s).

Underdown noted that the wide range of 
sports-related activity at the White Star Plaza 
makes the location a good fit for his new 
business. It also is what led him to discover 
the space in the first place. “My youngest 
son was doing gymnastics at Gymfest of the 
Berkshires,” he recalled. “I saw a ‘Space for 
Lease’ sign on this building and decided to 
look into it.”

Not only did he find that the space was the 
right size for the indoor golf venture he was 
planning to launch, but that it also had the 
all-important high ceilings to accommodate a 
golfer’s swing. “With a 12-foot ceiling, there 
was plenty of height for what we wanted to 
set up,” he said.

He signed a lease for the space in June 
and, with the assistance of Johnston Builders 
of Pittsfield, spent the next several months 
converting the former martial arts studio into 
a state-of-the-art indoor golf center. “Chester 
Johnston did a good job at a good price,” 
Underdown commented.

A good portion of that work involved 
the creation of four separate bays in which 
advanced indoor golf simulators are in-
stalled. These simulators form the heart of 
Downswing’s – allowing players to choose 
from over 100 golf courses on which to test 
their skills, either individually or in friendly 
competition with a foursome or other group-
ing (up to eight players).

Underdown explained that a number of 
finely calibrated sensors track the ball as it 
comes off the golf club and into a specially 
designed screen a short distance away that 
stops the real ball’s fight. From there the 
virtual ball continues its trajectory on the 
screen, with graphics realistically simulat-
ing the look of the golf course as the ball 
lands and rolls to a stop. Distance and 
other parameters are displayed with each 
shot. Because walking between shots is 
eliminated, players can complete an 18-hole 
course in a fraction of the time it would take 
on a real course.

In addition to virtual golf courses, the simu-
lators have three driving ranges where golfers 
can practice and fine tune their swing.

Time on the simulators can be reserved 
ahead of time, or golfers can use them on 
an as-available basis.

The cost for use of a simulator ranges 
from $24 to $32 an hour, depending on time 
of day. Underdown noted that the hourly 

cost is the same regardless of whether it is 
a single player or a foursome. “There are 
no per-player charges,” he said. However, 
he added, the larger the group, the longer it 
may take to complete an 18-hole round, so 
a group may want to reserve more time than 
a single player.

For players looking to practice their 
game on one of the simulated driving 
ranges, the cost is half that of the course-
play rate. “As far as I know, I am the only 
one [in the Northeast region] to do this,” 
said Underdown, noting that the lower rate 
for range practice is designed to keep the 
equipment in use and also to build business 
and interest in the course-play simulations. 
“A golfer coming in for practice may come 
back with friends for a round of golf on one 
of the courses,” he said.

There is also pricing for league play, which 
Underdown is just beginning to organize. 
The simulators can also be booked by area 
businesses or organizations for private parties 
or group functions.

Underdown also provides lessons at 
Downswing’s for both individuals and small 
groups (rates and other information are avail-
able at www.downswingsgolf.com).

While the simulators are the main at-
traction at Downswing’s, the business also 
includes a pro shop with golf equipment, 
accessories and apparel by several lead-
ing brands and manufacturers. Club repair 
services are also available, including grip 
replacement with several dozen in-stock 
grips to choose from.

A golfer since his youth in the Buffalo, 
N.Y., region, Underdown began his profes-
sional golf career in 1995 after graduating 
from college. He worked briefly as an as-
sistant pro at a course in Rome, N.Y., before 
moving to Florida for a position as head pro. 
After 10 years there, he and his wife Alison 
looked to return to their Northeast roots, 
which led Underdown to a position as head 
pro at Wahconah Country Club. He worked 
there for seven years before leaving to launch 
his indoor golfing venture.

“I always had this idea in the back of my 
head,” he said. “I decided now was the time 
to follow through with it.”

To begin the process, he and Alison (along 

with their two pre-teen sons) spent weekends 
and school vacations visiting some 30 indoor 
golf facilities throughout New England. “We 
started last November and continued through 
March,” he said. Along the way, they took 
notes about what they liked and didn’t like 
about each operation, and compared the pros 
and cons of various simulators and systems 
that were used.

From this research, Underdown devel-
oped the business model for Downswing’s 
and selected the simulator system that he 
felt provided the best graphics and analyt-
ics for both entertainment and educational 
purposes.

Downswing’s opened on Nov. 29 – just in 
time to capture a share of the holiday retail 
season. “We sold more gift certificates than 
I was expecting,” he said in an interview 
a few days before Christmas. Those gift 
certificates are important, he said, because 
they will help introduce golfers to the new 
facility and, hopefully, generate repeat visits 
by recipients.

In addition to attracting experienced golf-
ers during the winter months, Underdown 
said he hopes to use the facility to introduce 
new players to the game and stimulate inter-
est in the sport. Among other initiatives, he 
will be teaching a non-credit course in golf 
in coordination with Berkshire Community 
College.

Overall, he believes there is enough local 
interest in the game to keep his simulators in 
demand during the long winter months.

“It’s a niche that’s needed here,” he said. 
“This was established with golfers spe-
cifically in mind, and with introducing new 
players to the game as well.”

Winter hours for Downswing’s Indoor Golf 
Center (413-344-4316) are daily from 9 a.m. 
to 9 p.m. Additional times (earlier or later) 
can be arranged by appointment.◆

multi-purpose yoga studio 
debuts in Beacon building

By John Townes
Rachael Plaine has combined several of her 

passions – yoga, dance, fitness and entrepre-
neurship – into a venture that has brought a 
new level of activity to the Beacon Cinema 
building in downtown Pittsfield.

Berkshire Yoga, Dance & Fitness is located 
in an open 1,600-square-foot space in Suite 
201 on the second floor of the building at 
55 North St.

Plaine held an official Grand Opening 
event on Nov. 22, but the business has been 
operating there since May.

“We wanted to do something to celebrate 
and introduce the business to the community,” 
said Plaine.

She described the business and its opera-
tions as a co-op. “I make the space available 

James Underdown stands by a walkway leading to an indoor golf simulator where customer Dan Alderman is practicing iron shots to the green on a driving range 
program. This is one of four such simulators at Downswing’s Indoor Golf Center, which Underdown opened in late November at the White Star Plaza in Pittsfield.

to teachers who rent it and hold classes there,” 
she explained. “I also provide support for 
them with promotion and advertising.”

Plaine said there is currently a roster of 
about 20 instructors, who hold a variety of 
classes ranging from Gentle Flow Yoga to 
Cardio Kickboxing, with many styles of 
dance, exercise and yoga in between.

Classes are scheduled at the studio on vari-
ous days throughout the week and at times 
from early morning into the evening.

“We have classes as early as 6 a.m. here, 
and there is also have a ballroom dance pro-
gram that goes until 10 p.m.,” Plaine said.

She added that the schedule is already 
busy, although there are still time slots 
available. “It’s going great,” she said. “It’s 
busy throughout the week, and it’s filling 
up quickly.

The policy of the classes vary, depend-
ing on the instructor, but most are open on 
a drop-in basis, at a cost to participants of 
$10 an hour.

Plaine is also an instructor of yoga, fitness 
and Zumba. In addition to her own studio, 
Plaine leads classes at other locations. She 
has held regular yoga and exercise classes at 
Onota Lake, yoga on the summit of Mount 
Greylock and free Zumba workouts in Park 
Square during Third Thursdays.

Another facet of her business is corporate 
classes. “Generally they are sponsored by 
employers as an employee benefit,” she said. 
“They are usually held after work, or during 
lunch hour.”

Past and current clients have include Sabic, 
Berkshire Health Systems, Onyx Specialty 
Papers, the College Internship Program, 
Crane, and Kimball Farms, among other.

Plaine also holds classes in area schools. 
These programs she is currently doing herself, 
but she said she will be working with other 
instructors as a collaborative. “We can teach 
on site anywhere,” she said.

Berkshire Yoga, Dance & Fitness (413-
822-2034 and berkshireyogadancefitness.
com) is actually a reincarnation of another 
business, the Yoga Depot, a studio that oper-
ated on a similar basis in the Crawford Square 
building in downtown Pittsfield.

Plaine was an instructor there for four 
years. “I had a chance to buy it,” she recalled. 
“I thought about it, and decided to do it.”

She is financing the venture from personal 
savings.

With the purchase, Plaine changed the 
name and also conducted a search for a new 
location. “I knew when I bought the business 
that the space was too small,” she said. “I 
needed a larger space for what I wanted to 
do. I spent several weeks looking at sites and 
talking to people.”

Her search ended when she connected 
with John Valenti, manager of the Beacon 
Cinema, and Richard Stanley, owner of the 
movie theater and mixed-use building.
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spotlight on new business ventures

“They showed me this space and I knew 
right away that it was perfect,” Plaine said, 
noting that her goal was to keep the studio 
downtown.

The large, open space has hardwood floors 
throughout. One wall has large windows 
looking out onto North Street, while another 
is fully lined with mirrors that enhance the 
sense of spaciousness in the studio.

Plaine is a native of Pittsfield, and lives 
in the city. After majoring in dance at the 
University of Massachusetts in Amherst, 
she lived in Colorado, San Diego and New 
York as a professional dancer and instructor 
before returning to the Berkshires.

“I’ve always been a dancer,” she said. 
“When I returned, here, I studied yoga at 
Kripalu in Lenox.”

She has also studied other forms of yoga, 
including Ashtanga, Vinyasa and Bikram and 
Level I Thai Yoga Massage.

Plaine said she comes by her entrepreneur-
ial streak naturally. Her parents are Mitch 
and Barbara Plaine, whose family businesses 
include Plaine’s Bike Ski Snowboard shop, 
and The Berkshires For Sale real estate firm, 
both based in Pittsfield.

In addition to her business, Rachael Plaine 
also is a real estate agent with The Berkshire 
For Sale.

“I grew up in an entrepreneurial family, and 
my parents inspired me to go into business 
for myself,” she said. “They encouraged me 
to do this, and they’ve given me a lot of help 
and support.”◆

Customers love discount 
prices at J’adore la mode

By John Townes
A new store in downtown Pittsfield is 

dedicated to the proposition that an indepen-
dent merchant can specialize in discounted 
name-brand clothing.

J’adore La Mode opened on Nov. 15 in 
a 1,058-square-foot space in the Crawford 
Square complex at 137 North St. The store 
features women’s clothing and accessories 
from major manufacturers and designer 
brands at discount prices.

“Our belief is that everyone deserves the 
best,” said owner Ashley Menwer. “People 
who are on a tight budget should also be 
able to buy quality clothes at a price they 
can afford.”

Menwer operates the store as its sole staff. 
She is assisted in the business side by her 
husband, Yasser.

J’adore La Mode carries a range of 
merchandise. The specific selection varies, 
depending on what items Menwer is able to 
obtain. Staple items include sweaters, slacks, 
denims, satin tops, jackets, scarves, bathing 
suits, and other clothing and accessories.

Menwer said the store is oriented primarily 
to casual wear, but also carries some business 
attire and clothing that is more formal.

All of the items are new and contemporary. 
Menwer added that they are the same quality 
as those found at other stores, and are not 
damaged or irregular seconds.

She said that she is able to sell name-
brand clothing at lower prices through 
research and careful selection. She looks for 
special deals, and items that are closeouts 
or overstocks.

“I go online and search for available 
products that we can acquire and sell at dis-
counted prices,” she said. “I also work with 
several reputable vendors who are able to 
give us good prices. In addition, I negotiate 
diligently to get even better deals.”

The specific amount of discount on items 
varies, based on the price at which she is able 
to obtain them.

As an example of the discounts avail-
able, she cited Guess Jeans that retail for 
$79, which she sells for $20, and Romeo & 
Juliette Couture items with a retail price of 
$155, which she sells for $34.

She noted that nothing in the store is 
priced over $40.

Menwer said that, while the goal is to 
operate a profitable business, the primary 
motivation is to make it possible for all 

women to have access to quality products 
at a price they can afford.

“My husband and I are philanthropic, 
community-driven people,’ she said. “We 
have to pay the rent, and we certainly hope 
to earn money from this eventually. But we 
don’t see it primarily as income. Our goal is 
to help people in the community attain good 
things. If we can eventually do well as a busi-
ness by doing it, that will be great.”

She said it is personally satisfying to 
provide this as a service. “It feels wonderful 
when people who have to stretch their money 
to make ends meet come in and are happy to 
discover they are able to buy a nice item of 
clothing they could not afford otherwise,” 
she said.

Menwer noted that, while she and her 
husband have a steady base income from his 
career as a member of the National Guard, 
they live on a modest budget themselves. 
Yasser Menwer also has a full-time volun-
teer job as a fire commissioner in Holyoke, 
where they live.

“We financed the store from money we had 
saved for retirement,” she said. “We are also 
able to do it because we live very modestly, 
and are conservative in our spending rather 
than going out to eat or spending money on 
vacations.”

She added that they have developed a cau-

tious business plan that is realistic about the 
length of time it will require to attract a solid 
base of customers and establish the store.

“We know that it will take several years 
to build up the business,” she said. “We 
have factored how much we need to make 
a month to cover rent and other expenses. 
If we can start to break even within the first 
few years, we’ll be happy. After that, we’ll 
evaluate where we are.”

The business is actually a transplant 
from the Holyoke area. It initially opened 
last September at the Hampshire Mall in 
nearby Hadley.

“However, there were structural issue with 
that space, so we decided it was necessary to 
move,” said Menwer, who commutes from 
Holyoke daily. “So we looked for another 
site, and found this.”

She said they chose to locate the store 
in Pittsfield for a couple of basic reasons. 
“I lived in Lenox when I was young, and 
am familiar with this area,’ she said. “And 
I know that there is a need for this kind of 
store here.”

Menwer said the initial months have been 
encouraging. “It’s generated a lot of positive 
energy,” she said. “People who come in love 
the items and love the prices.”

J’adore La Mode (413-464-8633) is open 
Monday through Saturday from 10 a.m. to 5 
p.m. The store has a Facebook page at www.
facebook.com/spreeingit.◆

Rachael Plaine has turned a 1,600-square-foot space on the second floor of the Beacon Cinema building in downtown Pittsfield into a multi-purpose studio called 
Berkshire Yoga, Dance & Fitness. Last year she purchased an existing business where she was an instructor, renamed it and moved it to the larger space.

Ashley Menwer is enthusiastic about the prospects for her new retail clothing shop, J’adore La Mode, in the Crawford Square complex at 137 North St. in downtown 
Pittsfield. Her enthusiasm is fueled by the positive response she has gotten from customers about the discounted brand-name fashions she carries there.
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placemarKet

Short move makes 
big difference for 
downtown great 
Barrington retailer

By John Townes
A Great Barrington retailer, Griffin, re-

cently made a very short move into a much 
larger space at 179 Main St.

After closing for seven months to focus on 
the relocation, Griffin reopened in July in a 
different storefront in the same commercial 
block at the northern edge of downtown that it 
had previously operated in for three years.

Griffin is a design center that showcases 
an eclectic and unique selection of new and 
vintage clothing, furniture, home goods and 
other items.

With the move, the store expanded from its 
previous 300 square feet into a comparatively 
spacious 1,500 square feet, which is divided 
into two sections. They have also expanded 
the definition of the store, changing from 
its original focus on vintage items to also 
include new products.

“The common element is quality,” said 
co-owner Connie Griffin. “We’re drawn to 
vintage items because they have a history, 
and we appreciate the time and care that 
went into making older things. Now, we also 
include new products that have that same 
level of quality. It’s nice to sew the older 
and modern together in the store.”

To mark the change, Griffin and her partner 
Paul Giroux also changed its name, from the 
original Griffin GB to Griffin and Galerie 
Giroux. This also denotes the addition of an 
art gallery in one section of the store.

The move also has symbolic connotations 
for the business.

“Originally, we opened the first store on 
somewhat of trial basis to see whether it 
could succeed,” said Giroux. “It worked 
well for three years. This move into a larger 
space allows us to expand what we do and 
add much more inventory.”

He said their present site previously had 
been an antique shop, and before that had 
housed a range of other business through the 
years (including at one time being the site of 
the original Caligari Hardware store).

“It had been vacant for about nine months, 
and we talked to the landlord and negotiated 
a lease for the space,” Giroux said.

They closed the store during the winter and 

spring last year to concentrate on renovating 
the space. “We gave it a fresh, bright and 
clean new look,” said Giroux.

In addition to the aesthetics, they had to 
reconstruct much of the interior.

“We basically had to do everything over,” 
said Giroux. “When we pulled up the old car-
pet, there were a lot of problems underneath, 
so we put in a new floor. The walls and ceiling 
also required extensive restoration, and we 
also installed new systems and fixtures.”

Griffin (413-528-5000 or www.griffin-
giroux.com) carries a combination of new 
and vintage items, presented in a highly 
personalized style. The selection is difficult 
to pigeonhole.

“In addition to carrying quality goods, we 
want visiting the store to be a fun and unique 
experience,” said Giroux. “People tell us 
they’ve never seen a shop like this.”

He added that the inventory is constantly 
shifting. “One of the things we try and do is 
to keep it fresh and interesting, by continually 
changing the inventory,” said Giroux. “When 

people come back after a little while, they 
often say, ‘Wow, it’s different.’”

Giroux noted that the clothing section is 
a about 75 percent vintage, while the home 
goods are about 80 percent new merchandise. 
He added that, in the clothing, a major-
ity of vintage items are women’s clothing, 
while the men’s clothing is primarily new. 
“Vintage men’s clothing is much harder to 
find,” he said.

Giroux emphasized that they are very 
selective about vintage items they sell.

“We’re not an antique shop, or a used 
clothing or consignment shop,” said Giroux. 
“Instead, I’d describe 
it as a curated selec-
tion of quality vintage 
merchandise.”

Griffin worked for 
many years in a vin-
tage clothing store in 
Brooklyn and has de-
veloped a network of sources. The couple 
also attend tag sales and estate sales and 
other venues, choosing items they believe 
fit in with the store.

Giroux noted that the majority of new items 
in the store are made in the United States.

He explained that this reflects their own 
philosophical preference to support the do-
mestic economy and U.S. companies, as well 
as a marketing decision to focus on a niche 
that has increasing appeal to customers.

“We believe in carrying quality products 
that are manufactured in the United States,” 
he said. “We do also carry some imported 
products that we believe are worth having, 
but we’re not interested in carrying cheap 
products outsourced to factories in China.”

They also feature items from Berkshire 
County, such as No. 6 Depot coffee and 
Chemex coffee-making products.

The clothing includes brands like Util-
ity Canvas, Fidelity, New England Shirt 
Company, Holebrook Sweden, Save Khaki 
United, Linda B, and Lineposters T-shirts, 
among others.

Recently, Griffin was also selected as the 
first outside retailer to carry Utilikilts, a brand 
of kilts from Seattle.

The home goods includes a selection of 
furniture, kitchenware and decorative items, 
among others.

They also carry merchandise in miscel-
laneous categories, including toys, games, 
apothecary products and books. “We’re not 
trying to be a bookstore, but we do have a 
small selection of books that we believe are 
interesting,” said Giroux.

The store’s customers are a mix of second 
homeowners and tourists from New York and 

Boston, and full-time 
local residents.

Giroux noted that 
while their prices tend 
to be somewhat higher 
because of the nature 
of the products and 
sources, they offer a 

diverse selection at a range of costs.
“We try to have something for everyone at 

different price points,” he said. “In addition 
to more expensive furniture and clothing, we 
also have items that are around $10. But with 
the inexpensive items, we look for things that 
have the same level of quality as the more 
expensive ones.”

Galerie Giroux
The move to the larger space also allowed 

for the addition of a gallery space that comple-
ments the eclectic aesthetic that Griffin and 
Giroux have adopted for the store.

Galerie Giroux is located adjacent to the 
main store, accessed through an interior 
arched brick entrance near the front window 
displays. Giroux said the gallery serves as 
a venue for solo and group shows in mixed 
media and experimental art. It is also used for 
evening receptions, music, and other special 
events. During the recent holiday shopping 
season, the gallery was also used for some 
additional merchandise displays.

continued on next page

With about five times the space of their prior location, Connie Griffin and Paul Giroux have significantly expanded their offerings at their downtown Great Barrington 
store, Griffin. That includes the addition of Galerie Giroux, an adjacent space (through the arched entry at left) used for exhibitions, recitals and other events.

“We’re drawn to vintage 
items because they have a 

history, and we appreciate the 
time and care that went into 

making older things.”
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By deB hasTinGs waTson
How long has it been since you’ve 

“Googled” yourself? Yes, it’s become a 
verb. Though some do use Yahoo and Bing, 
there’s no disputing that Google is the king 
of search engines.

In Google, enter your business category 
and then geographic information (i.e. “print-
ers Berkshire County, MA”). Do you show 
up? If you do, where in the listing do you 
appear? Do you understand what the differ-
ent listings mean?

When you look at a search result screen in 
Google, there are fi ve main types of listing 
placements:

• Organic Listings – primary match
• Organic Listings – additional match
• Site Links
• Paid Listings – Top Placement
• Additional Paid Listings
Organic Listings (primary match) – These 

are what you want to see on your fi rst page 
of results. These listings appear because of 
their relevance to the search terms; these sites’ 
search engine optimization (SEO) has been 
programmed well and is current.

Organic Listings (additional match) – If 
your site is properly optimized, and if more 
than one page on your site matches a par-
ticular search phrase closely enough, Google 
will often present that additional page in the 
search results. The less accurately that page 
matches the exact phrase, the lower in the 
listings it will show up. So, you might have 
one entry show up on the fi rst page at Google, 
but if you click through subsequent pages 
you may fi nd a second entry further down 
in the listings on subsequent pages.

Site Links – Sometimes, when performing 
a Google search, you may notice that the 
fi rst result in the organic listings will not 
only include the standard title, description 
and web address, but you will see below 
that several additional links for other pages 
within that site. These are referred to as Site 
Links. Contrary to some people’s belief, there 
is no way to request or pay for these addi-
tional links for your site other than through 
consistent, high-quality, ethical optimization 
across your entire site

Paid Listings – Top Placement – If the bid 
price you set for a particular phrase is high 
enough, and if your ad and that particular 
phrase match the actual organically optimized 
web page the ad links to, your paid listing 
will more likely end up in the top of the paid 
listings areas for that phrase.

Additional Paid Listings – If you can’t (or 
won’t) pay enough for top position in the paid 
listings, you will fi nd your ad showing up on 
the right side of the search results pages. It 
might show up on the fi rst page on the right 
side, or it could very easily show up on the 
second, third or even fourth page of results.

Getting your site to show up at the top 
of the fi rst page of search results is every-
one’s goal. It’s important to remember that 
if anyone ever “guarantees” you fi rst-page 
placement on Google, they are either using 
unethical methods (which will come back to 
haunt you later and render your site invisible), 
or they are simply placing you in the paid 
listing section. This is very different than 
getting top placement in organic listings. 
Many people will automatically skip over 
the paid listings, which is why organic list-

ings account for 70 percent of visitor traffi c 
from search engines.

How to maintain your ranking
The last reminder is that once your site is 

up, hopefully with good search results, you 
have to make sure it stays there.

Google loves unique content! There are 
so many articles out there now about how 
“Content is King!” This is because of the 
power of Google. When you have great content 
that begs to be shared (videos, blog posts, e-
books, etc.), people will link to your website. 
Google gives you credit for how often others 
are linking to your website or blog from other 
websites. Regularly posted quality content 
is the recommended method to getting more 
traffi c to your website. Google favors websites 
with frequently updated material that has 
unique and relevant content. But make sure 
your website has both of these things. Just 
putting ‘stuff” up is not going to help.

Tie into others’ networks. Do you have a 
blog? As mentioned above, make sure that 
you actually have something of quality to 
share – regularly – if you’re going to have a 
blog. Then, if you do choose to have a blog, 
establish a relationship with others in your 
industry who are experts or recognizable 
names to see if they would be willing to be a 
Guest Blogger. This way, you are able to tap 
into their network of people. After all, if they 
are interested in what the guest blogger has 
to say, they may well be interested in what 
you have to say. This is a great way to build 
a network of people who might be willing to 
reference your website in their content.

Share your expertise. If you are one who 
writes articles, this can be a great way to 
increase your network and get more people 
– and websites – to link to you. By having 
an e-newsletter, you can greatly expand your 
reach; the more who know of you, the more 
people will be connected to you and your 
site. Google loves this!

There is one other thing that can negatively 
impact your ranking and that is competition. I 
don’t mean having a few other companies in 
your same industry. I mean potentially hun-
dreds. For example, if you Google real estate 
in Lenox, Massachusetts, 194 companies are 
listed. 194 in one town. This can make it very 
diffi cult to get the ranking you want!

The bottom line: you may have a great site, 
but you cannot just sit back and wait for it to 
make you rich. You must market your site, 
just like you must market your business. If 
there’s never anything new to see, why would 
anyone ever go back to your website. Make 
it valuable to visit – regularly! Not only will 
visitors to your site appreciate it, so will the 
search engines.◆

tools of the traDe

how does your 
website site rank 
in google search?

Deb Hastings Watson, 
owner of Business 
Marketplace (413-281-
3476 or deb@business
marketplace.com), 
provides website, 
marketing and graphic 
design services.

Giroux, who is a photographer, had a 
show of his own work there from Dec. 1 
to Jan. 15.

Through Feb. 28, the gallery is now 
featuring a collection 
of 24 limited-edition 
images by photojour-
nalist Erik Hoffner, 
based on a magazine 
assignment in Poland 
that documented heri-
tage breeds of livestock 
that U.S.-based Heifer 
Project International 
saved from extinction. 
The show also depicts 
the lives of small-scale 
farmers involved in the 
project. (There will be 
an opening reception 
Jan. 24 from 7 to 10 
p.m. and a Gallery Talk 
and Slide Show on Feb. 
5 at 7 p.m.)

The store and gallery 
are open from 11 a.m. to 
6 p.m. on Monday and 
Thursday through Sat-
urday, and from noon 
to 5 p.m. on Sunday. It 
is closed Tuesday and 
Wednesday.

Griffi n and Giroux, 
who are engaged to be married, met in New 
York. He moved to South Egremont about 
four years ago, and she came up shortly 
after that.

Griffi n had previously worked in the fi lm 
industry in special effects in New York, and 
then changed careers to work in a vintage 
clothing store in Brooklyn for 15 years.

Giroux previously had a 20-year career in 
law enforcement, including counterterrorism 
for the federal government and on assign-
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griffi n and galerie giroux
continued from previous page 

ment for the United Nations. After retiring 
from the government in 2005, he worked in 
security at Parrot Key Resort in the Turks 
and Caicos islands in the Caribbean. He 
moved to the New York City area to provide 
security for an executive before relocating 
to the Berkshires.

When Griffin moved up here, Giroux 
suggested the idea of 
starting a store, and she 
agreed.

“We had seen a lot of 
shops in Brooklyn that 
were particularly inter-
esting, and we wanted 
to try something like 
that here,” he said.

Giroux noted that 
the store is located in 
a neighborhood that is 
in some ways akin to 
Great Barrington’s ver-
sion of Brooklyn.

It is in the northern 
end of central Great 
Barrington near the 
Cottage Street bridge 
over the Housatonic 
River. While it is a busy 
commercial district, it 
is separate from the 
main core of down-
town, and somewhat 
more workaday.

“It’s a little bit like 
old Brooklyn here,” he 
said. “Initially it was a 

challenge to get people to come to this end 
of town. But we prefer being here to be-
ing on Railroad Street [a busy commercial 
side street in the town center]. This is a fun 
neighborhood, and it’s a little bit edgier. It’s 
also exciting because it’s up-and-coming. 
For example, we’re right across the street 
from the Prairie Whale, which has become 
a very popular restaurant. People who are 
going there often come over and stop in 
here too.”◆

This image and others by photojournalist Erik 
Hoffner (www.erikhoffner.com), from a magazine 
assignment in Poland documenting a project that 
saved heritage breeds of livestock from extinction, 
are on display at Galerie Giroux through Feb. 28.

we love having you here. 

Get comfortable even when you’re getting down to business. At 
Hampton, you’ll be surrounded by thoughtful amenities that make work 
a pleasure. Plus, you can earn Hilton HHonors® points and airline miles 
with every stay. You’ll be 100% satisfied. Guaranteed.

100% satisfaction
guarantee

clean and fresh 
Hampton bed®

FREE
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®
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Berkshire County real estate transfersreal estate
The following real estate 
transactions are provided by 
Banker & Tradesman real 
estate data Publishing. only 
properties valued at $75,000 
or higher are included.

ADAms
9 Orchard St.
Buyer: David Zappone
Seller: Beck Thomason +
Price: $144,500
Mortgage: $140,306
Lender: Academy Mtg
Date: 12/5/14

96-1/2 Orchard St.
Buyer: Wesley Daignault
Seller: Arlein Krull
Price: $260,000
Mortgage: $275,000
Lender: Adams Community
Date: 11/26/14

65 Printworks Dr.
Buyer: Berkshire Gas Co
Seller: Adams Plumbing & 
Heating
Price: $925,000
Date: 11/24/14

8 Tracie Ave.
Buyer: Brooke Andrews +
Seller: Pranam Lipinski
Price: $152,900
Mortgage: $145,255
Lender: Academy Mtg
Date: 11/14/14

16 Wenzel Ter.
Buyer: Susan Curro +
Seller: Richard 
Beauchemin Jr
Price: $150,000
Mortgage: $159,183
Lender: Adams Community
Date: 11/10/14

120 West Rd.
Buyer: Gary Bellows
Seller: Charles Huberdeau +
Price: $252,500
Mortgage: $150,000
Lender: Adams Community
Date: 12/1/14

ALforD
162 Green River Rd.
Buyer: Daijiro Ban +
Seller: Murray Ralph +
Price: $299,000
Mortgage: $120,000
Lender: Lee Bank
Date: 11/25/14

Becket
1442 Bancroft Rd.
Buyer: David Wachter
Seller: AK Holdings Inc
Price: $226,000
Mortgage: $180,000
Lender: Village Mtg
Date: 11/14/14

36 Forest Ln.
Buyer: Miriam Gelfer +
Seller: Jonathan Fowle
Price: $112,000
Date: 11/14/14

245 George Carter Rd.
Buyer: Jacobs Pillow
Seller: Morris Rabinowitz +
Price: $155,000
Date: 12/5/14

567 King Richard Dr.
Buyer: Keith Minoff +
Seller: Stuart Hacker +
Price: $315,000
Date: 11/26/14

99 Mystic Isle Way
Buyer: Michael King +
Seller: Raymond Chua +
Price: $193,000
Mortgage: $143,000
Lender: Easthampton SB
Date: 11/25/14

15 Paw Ln.
Buyer: Alex Kachergis +

Seller: Michael Ocskasy +
Price: $99,000
Mortgage: $79,000
Lender: JP Morgan Chase
Date: 11/19/14

43 Ronald Dr.
Buyer: Christopher Laube
Seller: David Bell +
Price: $160,000
Mortgage: $152,000
Lender: Village Mtg
Date: 11/21/14

cheshIre
64-66 Dean St.
Buyer: Lois Nangle
Seller: Ann Connally
Price: $211,000
Date: 12/2/14

680 Stafford Hill Rd.
Buyer: Nathan Girard +
Seller: Arthur Cestaro +
Price: $213,000
Mortgage: $230,000
Lender: Adams 
Community
Date: 11/17/14

cLArksBUrg
634 River Rd.
Buyer: Bryan Millard +
Seller: Gary Bellows
Price: $325,000
Mortgage: $260,000
Lender: MountainOne Bank
Date: 12/1/14

DALton
1100 Main St.
Buyer: Amy Sommers
Seller: Rocco Fumento +
Price: $212,000
Mortgage: $167,000
Lender: Adams Community
Date: 11/21/14

124 Tower Rd.
Buyer: Sandra Doughty +
Seller: Molly Casbeer
Price: $145,000
Date: 11/14/14

egremont
78 Baldwin Hill Rd.
Buyer: Nathan Kravis +
Seller: Robert Wolfson +
Price: $7171,500
Mortgage: $300,000
Lender: Lee Bank
Date: 12/1/14

13 Hickory Hill Rd.
Buyer: Anita Killea +
Seller: Elizabeth Coe
Price: $570,000
Mortgage: $200,000
Lender: Salisbury B&T
Date: 11/21/14

Mountain View Rd.
Buyer: Evan Hardcastle +
Seller: Beatrice Joy Braun 
RET+
Price: $100,000
Mortgage: $70,000
Lender: Pittsfield Coop
Date: 11/21/14

greAt
BArrIngton

37 Avery Ln.
Buyer: Karen Gambino
Seller: Christine Coons
Price: $135,000
Date: 12/5/14

138 Christian Hill Rd.
Buyer: Greylock FCU
Seller: Richard Keefner +
Price: $180,000
Date: 11/26/14

11 Crissey Rd.
Buyer: Berkhill11 LTC
Seller: Wdm Properties 
LLC

Price: $732,000
Date: 11/10/14

12 Gilmore Ave.
Buyer: Renee Slonaker +
Seller: Nationstar Mtg 
Price: $136,500
Date: 11/14/14

1 Lewis Ave.
Buyer: Michael Singer +
Seller: Joseph Cooney +
Price: $662,500
Mortgage: $530,000
Lender: Berkshire Bank
Date: 11/24/14

24 Manville St.
Buyer: Priscilla Willis +
Seller: Julia Prem
Price: $260,000
Mortgage: $195,000
Lender: Pittsfield Coop
Date: 11/21/14

26 Manville St.
Buyer: Candace Curran +
Seller: Robert Rezin +
Price: $175,000
Mortgage: $157,500
Lender: NE Moves Mtg
Date: 11/10/14

320 Maple Ave.
Buyer: Timberlyn Realty 
LLC
Seller: Ventas Realty LP
Price: $937,500
Date: 12/2/14

261 N. Plain Rd.
Buyer: Daniel Hardy +
Seller: Elizabeth Young +
Price: $250,000
Mortgage: $242,500
Lender: Greylock FCU
Date: 11/21/14

373 N. Plain Rd.
Buyer: Debra Herman
Seller: Enrico Hinz +
Price: $355,000
Date: 11/17/14

223 Oak St.
Buyer: Alessandra Barrett +
Seller: Creighton Brown
Price: $230,000
Mortgage: $218,500
Lender: Salisbury B&T
Date: 11/21/14

255 State Rd.
Buyer: Emmanuel Dongala +
Seller: Morehouse FT +
Price: $125,000
Mortgage: $120,640
Lender: Lee Bank
Date: 11/26/14

49 W. Sheffield Rd.
Buyer: John Stookey 
RET +
Seller: Gerard & Sarah 
Fogarty RET +
Price: $650,000
Date: 11/21/14

12 Wright Ln.
Buyer: Lucinda Hastings
Seller: CSB Service Corp
Price: $127,000
Mortgage: $120,650
Lender: Lee Bank
Date: 12/3/14

hAncock
229 Rathbun Rd.
Buyer: David Garrison 

RET +
Seller: Christopher 
Dowhan +
Price: $380,000
Mortgage: $304,000
Lender: Actors FCU
Date: 11/21/14

Beaver Pond Meadows 
U:1054
Buyer: Paul Esposito +
Seller: Gary Sommers +
Price: $187,500
Mortgage: $150,000
Lender: Greylock FCU
Date: 11/21/14

hInsDALe
Persip Rd.
Buyer: Hinsdale Land 
Conser
Seller: Donald Kelly +
Price: $150,000
Date: 11/12/14

LAnesBoro
101 Prospect St.
Buyer: Erika Valenzuela
Seller: Gary Rougeau +
Price: $270,000
Mortgage: $275,510
Lender: Academy Mtg
Date: 11/21/14

26 Stormview Rd.
Buyer: Elizabeth Lewis-
Kellogg +
Seller: Howard Baker +
Price: $195,000
Date: 12/3/14

Lee
1290 Cape St.
Buyer: MTB Housing LLC
Seller: Bruce Lorance +
Price: $358,000
Mortgage: $150,000
Lender: Greylock FCU
Date: 12/5/14

47 Chanterwood Rd.
Buyer: WPF LLC
Seller: Dean FT +
Price: $475,000
Date: 12/3/14

51 Chanterwood Rd.
Buyer: Louis Digrigoli +
Seller: Ronald Brightman 
3rd +
Price: $505,000
Date: 11/12/14

55 Fuller St.
Buyer: Vernon Leydet +
Seller: M Matthews NT +
Price: $134,000
Mortgage: $136,881
Lender: Academy Mtg
Date: 11/121/4

391 Golden Hill Rd.
Buyer: La Fattoria LLC
Seller: Schweitzer Mauduit
Price: $1,622,000
Date: 11/12/14

259 Leisure Lee Rd.
Buyer: Louis Digrigoli +
Seller: Ronald Brightman 
3rd +
Price: $505,000
Date: 11/12/14

1381 Pleasant St.
Buyer: Peter Putnam +
Seller: Thomas Stokes
Price: $185,000
Mortgage: $100,000
Lender: Lee Bank
Date: 11/14/14

435 Stockbridge Rd.
Buyer: Michelle Dubner 
RET +
Seller: Gasparian Helen 
Est +
Price: $294,000
Date: 12/5/14

120 Summer St.
Buyer: Deutsche Bank

Seller: John Gaughram Jr +
Price: $137,000
Date: 11/18/14

Lenox
14 Crystal St.
Buyer: Scott Pignatelli
Seller: T&C NT +
Price: $207,792
Mortgage: $207,792
Lender: Steven Consolati
Date: 12/5/14

184 Housatonic St.
Buyer: Hope Talbert
Seller: Linda Vanjura
Price: $96,000
Date: 11/24/14

12 Maple St.
Buyer: Karen Spies
Seller: Regina Boderck
Price: $294,650
Date: 11/26/14

1 Pinecroft Dr.
Buyer: Barry Halperin +
Seller: MBR NT +
Price: $2,850,000
Date: 11/21/14

10 Shaylor Hill Rd.
Buyer: Brin Enterprises 
LLC
Seller: Yokun Ridge Prop 
Mgmt
Price: $175,000
Date: 11/18/14

18 Sunset Ave.
Buyer: Edward Roche Jr
Seller: Mary Farrell
Price: $340,000
Mortgage: $272,000
Lender: Lee Bank
Date: 11/12/14

18 Willow Ln.
Buyer: FNMA
Seller: Edward Armstrong +
Price: $216,214
Date: 12/4/14

Evergreen Trail U:9
Buyer: Stella Schecter
Seller: Lenox Woods 
Kennedy Pk
Price: $339,500
Date: 11/25/14

113-115 Walker St. U:3
Buyer: Mary Farrell
Seller: Steven Mcdermott +
Price: $125,000
Date: 11/12/14

monterey
36 Beartown Mountain Rd.
Buyer: 36 Beartown 
Mountain Rd T +
Seller: Dunlop FT +
Price: $272,500
Date: 11/2/14

north ADAms
250 Walnut St.
Buyer: FNMA
Seller: Lisa Volff +
Price: $129,504
Date: 11/21/14

319-321 Walnut St.
Buyer: Paul Emery
Seller: Ross Neathawk
Price: $120,000
Date: 11/20/14

otIs
237 Dwolfe Rd.
Buyer: James Banfield +
Seller: 237 Dwolfe Drive 
RT +
Price: $325,000
Mortgage: $150,000
Lender: Village Mtg
Date: 11/26/14

100 Kibbe Point Rd.
Buyer: David Amanti +
Seller: Mcclure FT +
Price: $600,000
Date: 12/2/14

1603 N. Main Rd.
Buyer: Sandra Nunn
Seller: Pyenson FT +
Price: $265,000
Mortgage: $198,750
Lender: Pittsfield Coop
Date: 12/1/14

78 North St.
Buyer: Timothy Gregersen +
Seller: Deborah Donahue +
Price: $216,500
Mortgage: $220,918
Lender: Village Mtg
Date: 12/4/14

248 Stebbins Rd.
Buyer: Justine Fitzgerald
Seller: Mark Friedman +
Price: $177,000
Mortgage: $159,000
Lender: Adams Community
Date: 11/24/14

85 Sugar House Rd.
Buyer: Carol Oreilly
Seller: Stephen Barker
Price: $375,000
Date: 11/17/14

PerU
11 Lakeview Rd.
Buyer: George Brown +
Seller: Matawin Ventures T +

Price: $80,000
Date: 11/12/14

PIttsfIeLD
10 Appletree Pt.
Buyer: Stephen 
Notarnicola +
Seller: Christopher Light +
Price: $770,000
Mortgage: $616,000
Lender: First Niagara
Date: 11/14/14

187 Benedict Rd.
Buyer: Laura Miranda 
Seller: Greylock FCU
Price: $84,900
Mortgage: $83,361
Lender: Academy Mtg
Date: 11/25/14

160 Brighton Ave.
Buyer: Ian Oleary +
Seller: Donald Torrey +
Price: $133,000
Mortgage: $121,794
Lender: Merrimack Mtg
Date: 11/24/14

290 Dalton Division Rd.
Buyer: Joseph John
Seller: Cavewoods NT +
Price: $202,354
Mortgage: $100,000
Lender: Adams Community
Date: 11/21/14

36 Dewey Ave.
Buyer: FNMA
Seller: William Heaphy Jr +
Price: $122,730
Date: 12/1/14

35 Dorchester Ave.
Buyer: Justin Powers +
Seller: Anthony Ganchi +
Price: $145,000
Mortgage: $142,373
Lender: Academy Mtg
Date: 11/17/14

453 Elm St.
Buyer: Nancy Sweetser +
Seller: Karen Pearce
Price: $140,000
Mortgage: $137,464
Lender: Academy Mtg
Date: 11/25/14

965 Holmes Rd.
Buyer: CSB Service Corp
Seller: Richard Laughran +
Price: $161,000
Date: 11/26/14

22 Huron St.
Buyer: Christopher Nadeau
Seller: FNMA
Price: $93,500
Mortgage: $90,216
Lender: Mortgage 
Networks
Date: 12/3/14

12 Joseph Dr.
Buyer: Joseph Depippo Jr +
Seller: Carrie Mulcahy +
Price: $196,000
Mortgage: $176,400
Lender: Berkshire Bank
Date: 12/5/14

166 Karen Dr.
Buyer: David Cimini +
Seller: Gary Phillips +
Price: $252,000
Mortgage: $175,000
Lender: Adams Community
Date: 12/5/14

18-20 Laurel St.
Buyer: Peerayot 
Noummano Sr
Seller: Bettina Deslisle +
Price: $81,000
Mortgage: $60,750
Lender: Greylock FCU
Date: 11/13/14

358 Lebanon Ave.
Buyer: Luke Kessler
Seller: Alexa Bermudez +
Price: $177,500
Mortgage: $142,00
Lender: Greylock FCU
Date: 12/4/14

124 Lenox Ave.
Buyer: Sharon Mendonsa
Seller: Serena Cimini
Price: $124,500
Mortgage: $99,600
Lender: Adams Community
Date: 12/5/14

148 Madison Ave.
Buyer: Wilmington 
Savings Fund
Seller: Dylan Hamilton +
Price: $77,575
Date: 11/25/14

4 Pine Grove Dr.
Buyer: Timothy Hart +
Seller: Joseph Porter +
Price: $98,000
Date: 12/1/14

523 Pomeroy Ave.
Buyer: Anastasia Drayton
Seller: Alan North +
Price: $130,000
Mortgage: $115,000

Lender: Lee Bank
Date: 11/14/14

42 Richmond Ave.
Buyer: Kaleena Gillyard-
West
Seller: Lucille 
Charbonneau
Price: $88,900
Mortgage: $81,630
Lender: Lee Bank
Date: 12/3/14

65 S. Church St.
Buyer: Amadeu Almeida +
Seller: 69 S Church St Inc
Price: $225,000
Mortgage: $175,000
Lender: Seller
Date: 11/18/14

303 W. Housatonic St.
Buyer: Tracy Vandeusen +
Seller: Londergan Alva 
Est +
Price: $105,000
Mortgage: $99,750
Lender: Berkshire Bank
Date: 12/4/14

674 W. Housatonic St.
Buyer: Ryan Cowdrey
Seller: 674 Housatonic NT +
Price: $116,000
Date: 11/21/14

868 W. Housatonic St.
Buyer: Nathan Couture
Seller: Peter Krupka Jr +
Price: $127,000
Mortgage: $124,699
Lender: Academy Mtg
Date: 11/21/14

13 Walden Ln.
Buyer: Lorraine Brill
Seller: Judith Shapiro
Price: $200,000
Mortgage: $190,000
Lender: Greylock FCU
Date: 11/20/14

88 Wealthy Ave.
Buyer: Todd Washburn
Seller: Linda Newell +
Price: $210,000
Mortgage: $189,000
Lender: Pittsfield Coop
Date: 12/2/14

60 Whittier Ave.
Buyer: Camilo Bermudez +
Seller: Christine Suriner
Price: $140,000
Mortgage: $100,000
Lender: Lee Bank
Date: 12/4/14

54 Williamsburg Ter.
Buyer: Joseph Amankwah
Seller: Kevin Nguyen +
Price: $159,500
Mortgage: $156,610
Lender: Academy Mtg
Date: 11/21/14

31 Worthington St.
Buyer: Nora Hilling
Seller: Rebecca Kelly +
Price: $85,000
Mortgage: $83,460
Lender: Academy Mtg
Date: 11/25/14

11 Yarmouth St.
Buyer: Danielle Weber
Seller: IBT Investments 
LLC
Price: $130,000
Mortgage: $123,500
Lender: Greylock FCU
Date: 11/17/14

rIchmonD
659 Lenox Rd.
Buyer: Justin Codwise
Seller: Jamross IRT +
Price: $216,200
Mortgage: $165,960
Lender: Lee Bank
Date: 11/19/14

59 Oak Rd.
Buyer: Benjamin Ragusa +
Seller: Goggia Lawrence 
Est +
Price: $104,500
Mortgage: $105,000
Lender: Colin Stevenson
Date: 11/14/14

sAnDIsfIeLD
132 New Hartford Rd.
Buyer: Alexander Bowman +
Seller: Joel Millonzi +
Price: $240,000
Date: 12/2/14

317 Tamarack Trail
Buyer: Steven Otfinoski +
Seller: Charles Pitman +
Price: $269,000
Mortgage: $188,300
Lender: Village Mtg
Date: 11/13/14

sheffIeLD
1400 Ashley Falls Rd.
Buyer: William Ritt +
Seller: Martha Shaw
Price: $350,000
Mortgage: $280,000
Lender: Lee Bank
Date: 11/21/14

927 Boardman St.
Buyer: Red Barn Strick 
LLC
Seller: Brian Schawb +
Price: $1,375,000
Mortgage: $1,100,000

Lender: Salisbury B&T
Date: 11/10/14

1255 County Rd.
Buyer: Greg Bachetti +
Seller: Arthur Bachetti +
Price: $300,000
Mortgage: $285,000
Lender: Salisbury B&T
Date: 11/25/14

233 Hulett Hill Rd.
Buyer: William Heaton Jr +
Seller: Shawn Goewey +
Price: $220,000
Mortgage: $187,000
Lender: Pittsfield Coop
Date: 11/20/14

364 Maple Ave.
Buyer: Joyce Brousseau +
Seller: Eileen Blake-
Fitzpatrick
Price: $185,000
Date: 11/19/14

1219 Rannapo Rd.
Buyer: Dorandt NT +
Seller: Oconnor Elisabeth 
Est +
Price: $295,000
Date: 12/5/14

647 Silver St.
Buyer: Peter Schneyer Jr
Seller: Dustin Hewins
Price: $222,000
Mortgage: $197,580
Lender: Pittsfield Coop
Date: 12/5/14

stockBrIDge
76 Interlaken Rd.
Buyer: 76 Interlaken LLC
Seller: Arlene Mervis 
RET +
Price: $1,500,000
Date: 11/19/14

3 Sergeant St.
Buyer: Erik Rasmussen +
Seller: Diane Benedict
Price: $570,900
Mortgage: $400,000
Lender: Salisbury B&T
Date: 12/1/14

41 Main St. U:5
Buyer: Christopher Tully 
IRT +
Seller: Rachel Kinney
Price: $225,000
Date: 11/10/14

tyrInghAm
119 Main Rd.
Buyer: Mark Curtin +
Seller: Twinn Maples RT +
Price: $100,000
Date: 11/25/14

11 Stonebridge Way
Buyer: Berkshire Mountain 
Retreat
Seller: Barbara Hollworth 
RET +
Price: $332,850
Date: 12/4/14

West
stockBrIDge

62 Maple Hill Rd.
Buyer: Matthew 
Maturevich
Seller: CSB Service Corp
Price: $375,000
Mortgage: $300,000
Lender: Greylock FCU
Date: 11/17/14

125 State Line Rd.
Buyer: Ashlewy Rice +
Seller: Frank Rice
Price: $90,000
Mortgage: $72,000
Lender: NBT Bank
Date: 11/25/14

76 W. Center Rd.
Buyer: Vista Hill LLC
Seller: Barkin FT +
Price: $1,175,000
Mortgage: $400,000
Lender: TD Bank
Date: 12/1/14

WILLIAmstoWn
137 Berkshire Dr.
Buyer: Thomas Elder
Seller: Stuart Steele +
Price: $225,000
Mortgage: $100,000
Lender: Adams Community
Date: 11/20/14

10 Summer St.
Buyer: Ingrid Castro
Seller: Douglas Rydell +
Price: $302,000
Mortgage: $267,900
Lender: Adams Community
Date: 11/25/14

63 Wilshire Dr.
Buyer: Douglas Rydell +
Seller: William Wright +
Price: $262,000
Date: 12/1/14

WInDsor
84 Access Road 3
Buyer: James Edwards +
Seller: Alan Bressett +
Price: $235,000
Mortgage: $200,000
Lender: Adams Community
Date: 11/25/14                 ◆

SpecialiStS in reSidential Moving & warehouSing. 
locally & worldwide.

Proudly serving The Berkshires for over 90 years.
Quality service • competitive rates
A Family Owned & Operated Business Since 1923

visit our website at www.castinemovers.com

ICC MC73444
US DOT 058227

or toll Free

1•800•225•8068413•499•4982



23February 2015  berkshire Trade & CommerCe

home stretch for last mile
continued from page 1

that was formed in 2010 to develop solutions 
for installing last-mile service.

The basic effort to bring the Internet and 
other modern telecommunications services to 
businesses, residents and other organizations 
in small towns and rural areas of Berkshire 
County has been underway in various guises 
for over two decades

Although larger communities such as Pitts-
fi eld already have high-speed access through 
cable systems and other providers, many of 
the smaller communities and less-populated 
rural areas have been bypassed because they 
are not large enough markets to attract com-
mercial Internet service providers.

Rectifying that has been considered a 
major economic development priority – as 
well as being essential for education and 
other aspects of life – as commerce, com-
munications, information and entertainment 
has increasingly shifted to the Internet and 
related telecommunications services.

A major breakthrough occurred in 2009, 
when funds from the national economic 
“stimulus” were allocated to the construction 
of a basic “backbone” route of high-speed, 
high-capacity fi ber-optic cables on utility 
lines through underserved communities in 
central and western Massachusetts.

Also called Mass Broadband 123, this 
network has access points in town halls, 
libraries and other public locations. It is 
known as a “middle-mile” service, because 
it established a basic regional connection to 
outside networks.

However, in order to reach homes and 
businesses and institutions, it will also be 
necessary to install “last-mile” lines along 
local streets and roads to enable users to 
connect to the networks.

WiredWest, which is comprised of 45 
towns, has been researching and developing 
potential solutions for last-mile service for 
several years.

Monica Webb, chairperson of WiredWest, 
emphasized that while there are still many 
variables and potential scenarios, the organi-
zation has developed a basic proposal which 
it has presented to communities.

Under that plan, participating munici-
palities would form a cooperative entity that 
would collectively raise investment funds, 
oversee the installation, and operate the 
service for the localities.

“The idea is to pool resources and make 
the process as formulaic as possible for the 
towns to install and operate the system,” said 
Webb, a resident of Monterey. “It would also 
provide municipalities with access to invest-
ment capital for the service.”

WiredWest has been meeting with local 
offi cials and residents in member communi-
ties to explain the options, and to determine 
the level of interest in this plan.

Cable complication
Webb noted that one complicating factor 

has been the presence of cable television 

operators in some of its original participant 
communities.

As Webb explained, MBI had determined 
that, in communities that already have cable 
television service, it would provide funding 
incentives to the cable operators to fully 
wire their service areas, rather than funding 
a separate competing 
operator.

(The major cable 
systems in this region 
are Time Warner and 
Comcast. Currently 
those two corporations 
are seeking approval 
to merge on a national 
level, which would leave Comcast as the de 
facto monopoly provider.)

“There is basically a two-level plan now, 
with one for towns with at least partial cable 
service and another for towns that have no 
cable service,” Webb said.

As a result, seven of the initial member 
towns in WiredWest would not be able to 
participate in a new broadband system, leav-
ing 38 eligible towns.

In addition, in Berkshire County three 
communities – Lanesboro, West Stockbridge 
and Hinsdale – are served by Charter Cable, 
which offers television but no Internet 
service.

Lanesboro and Hinsdale have put their de-
cision about WiredWest participation on hold 
to until they know whether Charter Cable (or 
a successor) will add Internet service. West 
Stockbridge has expressed a preference for 
participating in WiredWest.

Webb added that a town in the Pioneer Val-
ley has decided to build its own independent 
municipal system.

Three steps
Webb said that WiredWest initiated a 

three-step process to determine the level of 
commitment of the other eligible towns to 
forming a co-op last-mile service.

Last fall, WiredWest requested the towns to 
provide non-binding resolutions to authorize 
funding for the system in their locality.

“Of those, we received 34 resolutions, 
which meant that there is still a strong com-
mitment,” she said.

The next step, which is currently under-
way, is a combination market survey and 
pre-subscription drive to determine whether 
there is a suffi cient market of customers in 
each town to fi nancially support the service 
locally.

Each town is being asked to sign up at 
least 40 percent of the population for pre-

subscriptions for broadband service. These 
include a $50 deposit, which will be held in 
escrow and either applied to the fi rst month’s 
bill or refunded if the system isn’t launched 
locally.

“There isn’t an exact formula, and the 
determinations would vary, depending on 

local conditions,” said 
Webb. “But 40 percent 
is a good baseline to 
indicate whether there 
are enough likely sub-
scribers in a town to 
cover the costs.”

Webb noted that 
WiredWest is working 

with the individual towns on this. “There 
will be full-fl edged campaigns to recruit 
subscribers,” she said.

The fi nal step, after the results of the pre-
subscription process are known, is for each 
town to formally authorize its participation 
and local system. In a majority of instances, 
this would be in the form of a vote at upcom-
ing town meetings this spring, although a 
town could seek authorization somewhat 
later if it is not possible to coordinate a town 
meeting vote.

“The exact timetable is somewhat fl exible, 
although it would have to be relatively soon 
so we will know there is a critical mass of 
towns to justify proceeding,” Webb said. 
“Everyone wants to move ahead on this as 
quickly as possible.”

While the overall cost is not yet known 
and will depend on several variables, Webb 
said it is estimated that about $60 million will 
have to be raised cumulatively by the towns. 
The local investment by individual towns will 
likely be between $500,000 and $2 million, 
based on their size and other factors.

These funds could be raised through 
sources such as local levies or bonds.

Webb said that one of the purposes of the 
cooperative structure is to provide towns with 
access as a group to affordable fi nancing and 
investment.

WiredWest has been negotiating with 
potential fi nancing and investment sources, 
and exploring possibilities such as fi nanc-
ing in which the initial payments would be 
interest-only for three years.

“Basically, towns will have to put up some 
money up front, but, once the service is in, 
operating it will pay for itself,” she said.

Webb added that, despite the hard work 
and fi nancial cost, her impression is that 
residents are determined to bring the Internet 
into their communities.

“One thing keeps coming up in our con-
versations,” she said. “People are concerned 
about the cost, but they are more concerned 
about not doing anything, because [Internet 
access] has become so necessary today. Par-
ents say their kids can’t do their homework, 
and businesses in these communities are 
severely hurt by not having access to high-
speed Internet services.”◆

“People are concerned 
about the cost, but they are 
more concerned about not 
doing anything, because 
[Internet access] has be-

come so necessary today.”

computers, technology & the Internettechno vision

All Your IT Needs          Hardware          Software          Networks          Support          Service          Web Sites

SINCE 1987 1 Fenn Street, Pittsfield 413.499.0607 compuworks.biz

you watch your business.
we’ll watch your IT.

we’ve got your back: 
Backup & Disaster Recovery, E-mail Filtering, Network Monitoring, Managed Print Services

new services

• Windows
• Siding
• Additions
• Remodeling
• Kitchen/Baths

• Custom Build
• Roofs
• Decks
• Gutters
• Handyman Services

“Any job large or small…
we do it right or not at all.”

www.morrisonshomeimprovement.com

we do it right or not at all.”

www.morrisonshomeimprovement.com

SHOWROOM
674 North Street, Pittsfi eld, MA 01201

Phone: 413-442-3001
Fax: 413-443-8066

Award Winning – Customer Driven

Dr. Steven Will, a board certified and fellowship trained 
Neurosurgeon, has joined the BMC medical staff and the 
Neurosurgery Professional Services of BMC physician practice. 
He is accepting new patients in need of brain, spinal and 
peripheral nerve care. Dr. Will provides comprehensive adult 
Neurosurgical services to the Berkshires.   

Steven F. Will, MD 
Neurological & Spinal Surgery 
Neurosurgery Professional Services of BMC
777 North St., 5th Floor, Pittsfield 
413-447-2870 

Board certified in Neurological Surgery 
Fellowship trained in Spinal Neurosurgery at The Cleveland 
Clinic
Medical degree from Cornell University, New York 
Residency in Neurosurgery at New York Presbyterian 
Hospital-Cornell Medical Center 
Previously served at South Shore Hospital in Weymouth 
For an appointment with Dr. Will, ask your physician for a 
referral or call 413-447-2870 
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Member FDIC & SIF                    Equal Housing Lender     www.pittsfieldcoop.com

Do you still recognize your 
bank or credit union?

            
               

      

          
   

              
              

           

     Equal Housing Lender  

     Equal Housing Lender  w

     

Jay Anderson
President & CEO

Tim Kiely
Manager
Pittsfield
70 South St.
(413) 447-7304

Steve Rogers
Manager
Pittsfield
110 Dalton Ave.
(413) 395-9626

Sandi Girard
Manager
Dalton
431 Main St.
(413) 684-1551

Ed Schumann
Manager
Gt. Barrington
325 Main St.
(413) 528-2840

     

     Time To Go
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     goes on out-of-state fishing expeditions for new customers? Angry that your
c                       

      
     

   

(We didn't mention that our consumer
and commercial lending teams are the

most experienced in the county!)

C’mon, admit it…when you walk inside your “local” financial institution lately, do you know the staff?
When you’re reading the news about their new hires or those being promoted are you asking,
“Who’s that?”

And, where’s your bank investing your deposits? Canada? Boston? Wall Street? Why not our streets?

Community banks like us – The Co-op was established in 1889 – are back in vogue. Small by
definition, staffed by local folks, singular in our mission to help our friends and neighbors build a
better place to live, work and play. 

We Feature Friendly and Familiar Faces


