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By John Townes
As we all know, appearances can be deceiv-

ing. One case in point is a former “Berkshire 
Cottage” mansion set back along a quiet side 
road in Stockbridge.

A casual passerby might take it for yet 
another of the town’s stately second homes, 
ample enough to accommodate extended 
family and guests. Or, perhaps an upscale 
B&B, of the sort that have been crafted from 
several other historic properties scattered 
throughout south county.

A small sign at one end of the circular 
driveway that identifies the property as 
“Riverbrook” offers no evidence against 
either of those possibilities. 

But, for some, that name resonates with a 

special meaning. For over six decades, the 
name Riverbrook has meant “home” for a 
small but ever-changing group of women 
with developmental disabilities.

Founded in 1957 as a private residential 
school, Riverbrook is the oldest facility 
exclusively for women with developmental 
disabilities in the Northeast.

Its mission, according to executive director 
Deborah Francome, is to provide a secure, 
homelike environment while also support-
ing and helping its residents to live full and 
active lives, and to participate fully in the 
surrounding community.

“Riverbrook offers a sense of family and 
home,” said Francome. “The women are also 

continued on page 18

RIVERBROOK RESIDENCE

Stockbridge-based facility does not fit 
common perception for group homes

For nearly 60 years, this former estate south of town center in Stockbridge has been home to small groups 
of women with developmental disabilities, making it the oldest such facility for women in the Northeast.

down to
the wire

main street hospitality

Management group 
building portfolio 
of prominent local 
lodging properties

By Brad Johnson
Along with the soon-to-open boutique ho-

tel in downtown Pittsfield that it will manage 
(see accompanying story at left), the nascent 
Main Street Hospitality Group (MSHG) has 
taken a more defined shape in the 15 months 
or so since its public debut.

Born of a restructuring and realignment 
of key staff and assets involved primarily 
with the Red Lion Inn in Stockbridge and 
the Porches Inn in 
North Adams, the 
business is poised 
to become a key 
player in the local 
and regional hos-
pitality industry.

Not only does 
it continue to op-
erate those two 
well-established 
properties, it has 
also over the past year taken on manage-
ment of the Williams Inn in Williamstown, 
following the May 2014 sale by its retiring 
former owners, Carl and Marilyn Faulkner, 
to Williams College (which has long owned 
the property on which the inn is situated).

And, in the coming weeks, MSHG will 
welcome the first guests at Hotel on North, 
which it has helped develop and will operate 
under an agreement with MM&D LLC, the 
hotel’s owners.

All of this, along with any other projects 
that may come to light in the near future, 
gives MSHG both a depth and substance 
that belie its short history.

“We are just over a year old – still a 
fledgling company, but with a lot of ex-
perience and resources to draw on,” said 
Sarah Eustis, CEO of MSHG and managing 
director of the Red Lion Inn.

continued on page 17

By Brad Johnson
“We’re running out of soon,” commented 

Bruce Finn, chief operating officer of Main 
Street Hospitality Group, during an early 
April interview on the company’s involve-
ment in the launch of Hotel on North, a 
boutique lodging venture being developed 
in downtown Pittsfield.

The “soon” in short supply was the amount 
of time left until the targeted opening of the 
new hotel by mid-May – a scenario that 
seemed improbable, given the bustle of 
construction activity taking place throughout 
the two adjacent historic buildings at 273-
297 North St., and the amount of work yet 
to be done before the first guests could be 
welcomed.

Fast-forward to early May, and the site 
was beginning to look less like a construc-
tion zone and more like the renderings that 
had first been unveiled about 15 months 
earlier at a high-profile press conference 
and community gathering on the building’s 
second floor. It was there that members 
of two prominent Berkshire families first 
outlined their collaboration on – and vision 
for – a new kind of hospitality experience 
for downtown Pittsfield.

And, although having secured a little more 
“soon” by stretching the opening date to a 
hard-and-fast May 29 (to coincide with the 
hosting of a gala event for the 10th annual 
Berkshire International Film Festival), the 
relative speed with which their vision has 
turned into reality is a testament to the skills 
of the players involved and their resolve to

continued on page 12

“When we open 
Hotel on North, 

we will have 
four properties 
under our um-
brella, all with 

different owner-
ship structures.”

Hard hats still in 
style as Hotel on 
North prepares 
for public debut

Just a few weeks before the scheduled May 29 opening of Hotel on North, David Tierney III (right) takes a 
break from overseeing construction work on the site to join his father, David Tierney Jr., and sister, Karen 
Tierney Hunt, for a photo by the new marquee and main entrance. Tierney, president of the construction 
company established by his father, is a principal with his wife Laurie of MM&D LLC, an entity established to 
purchase the two adjacent buildings at 273-297 North St. for development into a 45-room boutique hotel. Karen 
Tierney Hunt is serving as architect on the project, which includes several historic restoration aspects.
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lemons into lemonade 
with ‘dig and dine’ event 

By John Townes
Berkshire County has been cultivating a 

reputation for having an increasingly diverse 
selection of restaurants.

In one of the more unusual dining venues 
around, an anticipated 200 people will gather 
in downtown Great Barrington from 5:30 
to 7:30 p.m. on June 1, and enjoy a three-
course meal prepared by chefs from several 
prominent local restaurants.

What makes it unusual is that the diners 
will be enjoying the fare while seated at tables 
set up outdoors in the pit that has been cre-
ated by a major construction project in the 
middle of Main Street in the town’s central 
business district.

The event, called GB Dig and Dine, was 
organized by the Downtown Promotion Com-
mittee, a small independent group of mer-
chants who are working to encourage people 
to continue to visit the town’s central business 
district during the current construction.

The state road project is intended to rede-
sign and rebuild the downtown streetscape, 
and upgrade an underlying water main and 
other infrastructure. Work was started last 
fall, and, after a winter hiatus, was started 
back up in the spring. It is slated to be com-
pleted next June.

Whatever benefits the end results may 
bring, the process has been disruptive to lo-
cal commerce and activity, to say the least. 
Much of Main Street in the town center has 
been torn up, and is filled with construction 
equipment and activity. This has created traf-
fic snarls and parking issues, and overall has 
made the downtown much less user-friendly 
to pedestrians, vehicles and businesses.

The GB Dig and Dine is intended to 
provide a diversion from these problems – 
and also to, in effect, make lemonade out 
of lemons.

“The idea is to create a buzz and offer 

something unusual for people to do down-
town during all of this,” said Barbara Watkins, 
who is a member of the committee and an 
organizer of the event. “Hopefully, people 
driving by that evening will also see it and 
say, ‘Gee, look at what they’re doing in Great 
Barrington. That looks like fun.’”

Watkins said the idea was originated 
by Betsy Andrus, director of the Southern 
Berkshire Chamber of 
Commerce.

“We were at a meet-
ing to discuss ideas to 
bring people down-
town,” said Watkins, who operates Evergreen 
Contemporary American Crafts, a shop at 
291 Main St. “She mentioned the concept of 
a ‘white dinner.’ I’d never heard of that, and 
when I got home I googled the term. When 
I learned what it is, I thought, ‘Whoa! What 
a great idea! We should do that.’ So, a group 
of us started to put it together.”

A white dinner is a social event that might 
be described as a combination of a mass picnic 
and a flash mob. At a true white dinner, invited 
guests are told the time of the dinner, but not 
where it is located. The guests are called or 
contacted through social media shortly before 
the event and given the location, where they 
converge for dinner. Attendees bring their 
own food, tables and furnishings.

It is called a white dinner because partici-
pants dress in white to enable them to identify 
each other. Traditionally, they also use white 
tablecloths and other accoutrements.

The concept was started in France about 25 
years ago, and white dinners now take place 
in many different countries. It has started to 
catch on in the United States over the past 
several years.

White dinners can be on various scales. A 
white dinner in New York City in 2013 drew 
about 4,000 people, and an annual event in 
Paris draws as many as 14,000.

Aside from its smaller scale, the GB Dig 
and Dine will differ from these events in a 
couple of important respects.

“We’re keeping that spirit, and people 
are asked to dress in white,” said Watkins. 
“However, since this is a public event that 
is intended to promote downtown, we don’t 
want to keep it a secret. We want people to 
know where it’s taking place in advance.”

Also, the food and accompaniments will 
be provided, and the meal will be prepared 
by chefs from Castle St. Cafe, Prairie Whale 
and Allium, and served by a crew of ten.

The cost to diners will be $35. “This isn’t a 
benefit or a business venture,” noted Watkins. 
“All revenue will be used to cover the cost 
of food and the other expenses.”

The guests will be seated at 25 eight-foot-
long tables, placed in a long line along Main 
Street in the central business district. “That’s 
about 200 feet of table,” noted Watkins.

The event will take place at a time when 
no construction activity will be taking place. 
However, the street will remain open for 
traffic, and the tables will be set up outside 
of the traffic lanes. There will also be tables 
set up on cross streets to accommodate the 
food preparations.

Watkins said the response to the event in 
the community has been enthusiastic. “Before 

we even had printed 
tickets [in April] at 
least 25 percent of the 
seats had been spoken 
for,” she said. “We’re 

getting a lot of calls and emails from people 
who want to attend.”

(For reservations and information, call 
Watkins at 413-528-0511 or email info@
evergreencrafts.com.)

GB Dig and Dine is one of several efforts 
that have been undertaken with a spirit of 
humor. On April 23, noting the torn-up 
condition of the sidewalks, merchants held 
a group No-Sidewalk Sale. They have also 
printed up yellow stickers with the motto 
“I Dig GB.”

They have also set up a Facebook page (I 
Dig GB) to communicate about downtown 
activities and news during construction.

Despite the efforts of downtown businesses 
to put the best face on the situation, Watkins 
acknowledged it has been difficult.

“The workers themselves have been great 
and are very courteous and helpful,” she 
said. “But all of the activity is chaotic, and it 
has really impacted business. Even my best 
customers have been coming in less often and 
telling me they postpone their visits because 
they don’t want to deal with all that.”

There have been other ramifications, she 
noted. “The noise and vibrations have been 
very difficult to put up with, and I can often 
feel my store shaking,” she said. “In fact, one 
day, the vibrations were so bad merchandise 
was falling off the shelves.”

Nevertheless, she said, business owners 
have been trying to make the best of it, and 
hope to have other activities such as Dig and 
Dine in the future.

“I and other business owners are doing our 
best to be positive and optimistic through all 
of this,” she said.◆

donovan Motorcar Service 
adds Timeless auto Sales

By John Townes
Donovan Motorcar Service in Lenox has 

expanded with a new sibling, Timeless Auto 
Sales LLC.

While they are separate businesses, both 
are owned by Brian Donovan, a former GE 
engineer who founded Donovan Motorcar 
Service in 1990. They also are located at the 

The Main Street reconstruction project is making life difficult for merchants and visitors alike in downtown 
Great Barrington. A June 1 “Dig and Dine” event will serve up a fun diversion amidst the disruption.

“We’re doing our best to 
be positive and optimistic 

through all of this.”
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news & notes from the region

same facility at 4 Holmes Rd. (just off Route 
7/20) in Lenox.

Both businesses also share an emphasis on 
high-end, high-quality automobiles.

Donovan Motorcar Service has gained 
a unique niche and reputation – locally, 
nationally and even internationally – for 
offering service and restoration of premium 
and vintage British, European and domestic 
automobiles including Audi, BMW, Bentley, 
Jaguar, MG, Mercedes, Porsche, Rover, Saab, 
Triumph, VW and Volvo, among others. It 
also is the base for the successful Jaguar 
Vintage Racing Team, which is managed 
by Donovan.

While it also sells select pre-owned cars, 
generally on a consignment basis, the busi-
ness has primarily focused on service and 
restoration.

Now, as the name implies, Timeless Auto 
Sales will expand the focus into retail sales. 
“We’re very excited about it,” said Donovan. 
“This is something I’ve wanted to do for a 
long time.”

He explained that the new business, which 
offi cially opened on April 15, will emphasize 
top-quality used vehicles.

“We’re specializing in late-model, clean, 
upscale vehicles that are in excellent condi-
tion,” Donovan said. “One thing we want to 
be known for is quality European cars.”

However, he added, Timeless Auto Sales 
also carries American and Japanese brands as 
well, and prices will cover a wide range.

“We sell high-end vehicles in the upper 
price ranges, but we’ll also have variety, in-
cluding some cars that are fairly inexpensive 
for $10,000 or less,” he said.

Timeless Auto Sales will carry different 
styles as well, including sedans, coupes, 
SUVs and some trucks.

Glenn Collins is sales manager for Time-
less Auto Sales. Donovan noted that they 
plan to hire additional sales staff.

Timeless Auto Sales is based in show-
room space in the existing facility at 
Donovan Motorcar Service. It will also 
utilize that company’s resources and ser-
vice expertise.

Donovan said they will acquire the vehicles 
from a variety of sources.

“We’ll work primarily with the connec-
tions of buyers we know and trust,” he said. 
“We also attend auctions and look through 
other sources. In addition, we expect that 
we’ll buy cars from customers of the service 
and restoration business.”◆

ambulances now roll out 
of former bakery outlet

By John Townes
County Ambulance Service has revived 

a familiar but faded commercial property in 
Pittsfi eld, the former Wonder Bread outlet 
store building at 323 Dalton Ave.

County Ambulance, which provides emer-
gency ambulance service and other medical 
related transport in central Berkshire County, 
purchased the site last August and began 
renovating the 7,300-square-foot building 
in November. After extensive work on the 
vacant structure, County Ambulance moved 
in on Feb. 27.

Brian Andrews, president of County 
Ambulance, said the project represents 

an expansion for the company, which has 
its primary offi ces and operating center at 
175 Wahconah St. in 
Pittsfi eld.

“We’re not mov-
ing out of the Wah-
conah Street location, 
although we are relocating some things from 
there,” he said. “The Wahconah Street site 
works well for us, and we’ll continue to be 
based there. This will give us more space.”

County Ambulance, which has over 100 
employees, was founded in 1982 by the 
Andrews family.

The expansion to the former Wonder Bread 
building actually involves the relocation of 
operations from another, smaller satellite 
facility that County Ambulance had rented 
further out Dalton Avenue, near the Misty 
Moonlight Diner. “Ironically, that building 
had also been a former bakery business too,” 
noted Andrews.

He said the company had been looking 
for another site for a while. “We wanted 
something larger, with more parking, and a 
building we could purchase,” he said. “The 
former Wonder Bread property fi t those re-
quirements, so we decided to buy it.”

County Ambulance purchased the site for 
$285,000 from E&H Realty Co. Inc., a local 
realty trust. Andrews said they have invested 
about $100,000 in renovation work. The 
project was managed by DaSilva General 
Contracting. “It was a basically sound build-
ing, but it had been vacant for a number of 
years, so it required maintenance and renova-
tion work,” said Andrews.

He said the facility serves several purposes. 
It is a secondary operating center for the 
ambulance service, with emergency vehicles 
and a couple of emergency response teams 
based there.

“We get a lot of calls from that section of 
Pittsfi eld and from Dalton and other nearby 
communities in that direction,” Andrews said. 
“The new site is strategically located to allow 
us to respond to those calls and get a crew 
to those locations more quickly.”

The facility includes a waiting lounge for 
response crews assigned to that site. “They’re 
usually out and busy, but it is important 
for them to have a comfortable place to be 
while they’re on standby between calls,” 
said Andrews.

In addition, the building provides space 
for storing and maintaining other vehicles 
in the County Ambulance fl eet. The service 
owns 40 vehicles of its own, and another 15 
that it operates under contract with Berkshire 
Regional Transit Authority.

“This allows us to relieve some of the 

congestion at the Wahconah Street facility,” 
Andrews said. “We’ll slowly be transition-

ing more to Dalton 
Avenue.”

Andrews added that 
he also sees the com-
pany’s expansion to 

the new site as a benefi t for the community. 
“We like to invest in the community,” he 
said. “This was a chance to take an unat-
tractive, empty structure and make it func-
tional again.”◆

“This allows us to relieve 
some of the congestion at the 

Wahconah Street facility.”

County Ambulance has transformed the former Wonder Bread outlet store into a new satellite operation.
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Theater setting stage for 
‘Summer of 100 dinners’

By John Townes
The WAM Theatre is organizing a new 

fund-raising effort that could be described 
as a do-it-yourself benefi t campaign.

The initiative is called the “Summer of 100 
Dinners.” The nonprofi t theater organization 
is recruiting approximately 100 supporters to 
host their own dinner benefi ts this summer 
to raise funds for WAM.

Each sponsor invites friends and acquain-
tances, and requests 
that each guest pay an 
admission fee, with 
the proceeds donated 
to WAM.

“It’s basically a great 
excuse for people to 
get together with their 
friends, have a good time and support a 
worthy cause, all at the same time,” said 
Gail Burns, marketing and publicity direc-
tor for WAM.

The individual sponsors plan and host their 
own dinners, and choose a place, time and 
date, between June 1 and Aug. 31.

They also choose the specifi c nature of 
the dinner, which can range from simple to 
elegant, such as a potluck, backyard barbecue, 
wine and cheese tasting, or formal dinner. 
They set their own prices, and determine 
the guest list.

Hosts can have a WAM representative 
present, or receive materials for display and 
distribution. All hosts will be also entered into 
a drawing to receive a special prize.

Burns said the goal is to raise a minimum 
of $250 from each dinner over the summer. 
As of late April, about 20 hosts had agreed 

to sponsor dinners, and the recruitment is 
still actively underway.

WAM Theatre, which is based in Lenox 
and performs at various venues in the region, 
was co-founded in 2010 by director, actor, 
educator and producer Kristen van Ginhoven 
to create professional theatrical events for 
everyone, with a focus on women theatre 
artists and/or stories of women and girls.

In addition to its theatrical goals, WAM 
also has a philanthropic mission, and donates 
a portion of the proceeds from its theatrical 
events to organizations that benefi t women 
and girls. Over the past fi ve years, WAM 

Theatre has donated 
more than $15,000 to 
seven nonprofi t orga-
nizations and provided 
paid work to more than 
100 theater artists.

WAM Theatre’s ac-
tivities also include 

a comprehensive educational outreach 
program and the Fresh Takes Play Reading 
Series.

In a prepared statement, van Ginhoven 
(who has been directing a production in 
Canada recently), said she learned of the 
idea for the benefi t dinners from a friend with 
another theater organization that had done a 
similar campaign. “It was very successful, 
and people had a great time putting on the 
dinners,” she said. “The idea is particularly 
inviting because the dinners can happen 
anywhere in the world.”

While WAM is a regional organization, 
events are being hosted throughout the 
United States and elsewhere. In addition to 
the Berkshires and Pioneer Valley, dinners 
are already being planned by participants 
in New York City, Maine, Florida, Ontario, 
and Belgium.

Burns noted that van Ginhoven is Canadian 
and her husband, Nick Webb, is British. In 
addition, van Ginhoven is also a consultant 
for the International Schools Theatre As-
sociation, a youth education program that 

holds events worldwide, and she is a freelance 
creative artist.

“Because of her other activities, she has 
friends in many different locations, and many 
have offered to host dinners for WAM,” said 
Burns, who lives in Williamstown.

WAM is also planning a fund-raising 
benefi t event on July 15 at Hilltop Orchards 
in Richmond.

For information on hosting a dinner or 
to sign up, visit  www.wamtheatre.com/
summer-of-100-dinners/ or call Janet Carey, 
co-chair of the “Summer of 100 Dinners” 
committee, at 518-794-7379 or email janet-
carey10@gmail.com.◆

Third Thursdays to return 
with new tweaks, features

By John Townes
For the ninth season of Third Thursdays, 

which kicks off May 21, Pittsfi eld’s Offi ce 
of Cultural Development has spruced up the 
monthly downtown street festival with new 
features and a structured format to make it 
more consistent.

This year, during the hours of Third Thurs-
days, individual sections of North Street will 
be designated for activities based on the 
theme of Relax, Play and Create. The areas 
will also support downtown businesses and 
encourage them to take part in the events.

“We are inviting those who have not been 
to Third Thursday in awhile to come back and 
give it another try,” said Jen Glockner, the 
city’s director of cultural development.

As they have in the past, Third Thursdays 
this season will take place from 5 to 8 p.m., 
and North Street will be closed to traffi c 
during those hours.

The blocks from Park Square to Colum-
bus Avenue will be oriented to the theme of 
Relax. Many of the nearly 20 eateries in that 
area will be open and selling food outside 
on the street. Cafe tables will be set up in 
the street to encourage attendees to sit and 
enjoy their meals. This area will also feature 
an expanded Thistle and Mirth beer garden 
serving local brews in the breezeway, with 
live entertainment.

Vendors in this area will have an envi-
ronmental, educational, informational and 
community outreach theme.

One new feature will capitalize on renova-
tions to Persip Park, on the corner of North 
Street and Columbus Avenue, by using it as 
the site of a Main Stage for live music and 
other entertainment.

Play will be the orientation of the area 
from Columbus Avenue north to Union 
Street, which will be a non-smoking area 
geared toward children and families. It will 
feature the return of the roaming railroad, a 
Bounce House provided by Carr Hardware 
Rental, a Boys and Girls Club Fun Zone with 
basketball and arts and crafts. There will be 

“It’s basically a great excuse 
for people to get together with 

their friends, have a good 
time and support a worthy 

cause, all at the same time.”

a nursing and diaper changing tent set up by 
Berkshire Nursing Families.

The Play section will also feature dining 
options, with food trucks and vendors.

Creativity will be the emphasis in the 
section from Union to Linden streets. This 
will feature an outdoor chalk art gallery at 
the intersection of Union and North streets. 
The chalk gallery will be connected to a 
Community Art Tent each month, sponsored 
by Greylock Federal Credit Union. People of 
all ages are invited to draw and create under 
the tent or take chalk to the pavement. The 
creations will be documented as a larger 
artwork, which will be unveiled at the end 
of the season.

The Create section will also include artisan 
vendors and outdoor music and entertain-
ment. The Downtown Pittsfi eld Farmers 
Market is also collaborating with Third 
Thursdays this year, and will feature a mini-
market at the June and October events.

Beyond these designated areas, there are 
other activities in nearby sections of the city 
center. The Berkshire Museum will once 
again offer free admission for Berkshire 
County residents during Third Thursdays.

New this season, the Whitney Center for 
the Arts on Wendell Avenue will offer a Third 
Thursday After Party every month, with live 
music and refreshments.

In addition, each Third Thursday will 
have special activities based on a theme. The 
May 21 debut will feature activities related 
to Creative Youth. It will include perfor-
mances by the high school band Highland, 
Youth Alive Step, Dance and Drum teams, 
a performance by music students from Reid 
Middle School and Taconic High School, 
and drumming from the Berkshire Rhythm 
Keepers and the Funk Box Dance Studio, 
among other activities.

May will also feature the National Alli-
ance on Mental Illness (NAMI) Mind Mat-
ters fund-raising walk. Registration begins 
at 5 p.m. at Persip Park, and the walk will 
start at 5:30.

In June the theme is Healthy Pittsfi eld in 
June, which will include the Green Mile Road 
Race. July’s theme is #ArtsMatter and will in-
clude the kickoff to the second annual Pittsfi eld 
Shakespeare in the Park performances.

August is All the World’s a Stage and will 
feature area cultural venues bringing their 
performances out onto the street. September 
brings back the Walk a Mile in Her Shoes 
partnership with the Elizabeth Freeman Cen-
ter. To complete the season, October’s Third 
Thursday will debut a Harvest Fest theme.

The Offi ce of Cultural Development is still 
accepting vendor applications. There will 
be a maximum of 150 vendors accepted for 
the season on a fi rst-come, fi rst-serve basis. 
Vendor application can be downloaded at 
DiscoverPittsfi eld.com, where details of ac-
tivities are also posted. For more information 
on Third Thursdays, call 413-499-9348.◆

Front pages

email your fi rm’s news 
and announcements to:

info@btaconline.com

MAYNARD LANDSCAPE
& GARDEN CENTER

DESIGN, INSTALLATION & MAINTENANCE
GARDEN CENTER & WHOLESALE PERENNIALS

DECORATIVE CONCRETE RESURFACING

 Foundation Plantings
Call us now for:

 B L U E P R I N T  T O  C O M P L E T I O N

413-499-4545

GRILL CRAZY 
COOKOUT!

May 31: 11am - 2pm
Wohrle’s Foods!

- Weber grills you’ll never see in big box stores!
- PRIZES, RAFFLES & GIVEAWAYS!
- Lowest prices on every Weber Grill!
- Beer & Wine Sampling!
- Food Sampling!
- FREE SET-UP & FREE LOCAL DELIVERY!
- live radio show!
Genesis EP-310 LP Grill

EXCLUSIVE 
DEMO!

547 North St
413-443-5611

179 State Rd.
413-663-6600

57 Park St.
413-243-2541

256 Main St.
413-528-4520
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the month in business
May 17: Clark Art Institute 
60th anniversary celebration, 
with free admission all day, cake 
served on the Fernandez Terrace 
at noon, and other activities and 
entertainment. For more information, visit clarkart.edu or call 
413-458-2303.

May 17: Truck Day at Ski Butternut, an all-day family event 
with displays of trucks and equipment to benefit community proj-
ects supported by the Great Barrington Rotary. $10 per car. 

May 19: 2015 BYP Nonprofit Showcase, networking event for 
nonprofits to connect with talented individuals seeking greater 
community involvement. Presented by Berkshire Young Profes-
sionals, a program of the Berkshire Chamber of Commerce, from 
5 to 7:30 p.m. at the Crowne Plaza in Pittsfield. For booth or 
sponsorship information, contact Danielle Thomas at dthomas@
berkshirechamber.com or 413-499-4000 ext. 126.

May 19: Montessori School of the Berkshires Open House 
for parents, with tours and opportunity to observe classes at the 
school, at 21 Patterson Rd. in Lenoxdale. Information and regis-
tration at www.BerkshireMontessori.org or 413-637-3662.

May 19, June 16: Pittsfield Green Drinks, informal gathering 
of people interested in conservation and environmental issues on 
third Tuesday of each month. 5:15 p.m. at J. Allen’s Clubhouse 
Grille. Sponsored by the Berkshire Environmental Action Team 
(BEAT). For more information and meeting location, contact 
Jane Winn at jane@thebeatnews.org or 413-230-7321.

May 20: Career Pathways Seminar, a free four-week workshop 
on how to successfully navigate job sites, apply for jobs online, 
prepare for job interviews, and explore careers presented by 
the Pittsfield Adult Learning Center. The classes will be held 
Monday through Thursday from 10 a.m. to 12:30 p.m. beginning 
May 20 at the Center, located at 141 North Street, Suite 4 in 
Pittsfield. Registration required by May 19. For information, 
call 413-499-9530 or email dshewcraft@pittsfield.net. 

May 20: Chamber Nite networking event for members of the 
Berkshire Chamber of Commerce. 5 to 7 p.m. at Classical Tents 
and Party Goods at 43 Downing Industrial Park in Pittsfield. 
RSVP at 413-499-4000.

May 21: 3rd Thursdays outdoor street festival in downtown 
Pittsfield from 5 to 8 p.m., with this month’s theme Creative 
Youth. For more information on 3rd Thursdays, visit discover-
pittsfield.com/3rdthursdays/, email slemme@pittsfieldch.com 
or call 413-499-9348.

May 21: MS Support Foundation monthly support group 
meeting, with Jane Apkin, speech language pathologist and 
owner of Seniors Helping Seniors, speaking on her new business 
and her personal experiences living with MS. 5 to 6:30 p.m. at 
85 Main St., Suite 212, North Adams. Light refreshments are 
served. For information, call 413-346-4116.

May 22: Lenox Farmers’ Market Season Opening, 1 to 5 
p.m. at Shakespeare & Company campus.

May 23: Story Walk sponsored by the Lenox Library, beginning at 
11 a.m. in the library’s Roche Reading Park. Participants receive a 
map of businesses where pages of this year’s story, Chicka Chicka 
Boom Boom, can be found. Walk ends at library Children’s Room 
with a free book for participants. 413-637-0197.

May 23, 24: Sheffield Land Trust Juried Photo Show to 
celebrate organization’s 25th anniversary, at the Bushnell-Sage 
Library in Sheffield. 413-229-0234.

May 23: Chesterwood Season’s Opening Party, fund-raising 
event with dinner, dance performances and silent auction, from 
6 to 9 p.m. at the summer home, studio and gardens of renowned 
American sculptor Daniel Chester French in Stockbridge. Tickets 
are $175 per person (advance reservations are required) and 
may be purchased by calling 413-298-3579 ext. 2034. More 
information at www.chesterwood.org.

May 23: Opening reception for The Baumbach Gallery, a new 
art gallery in Housatonic dedicated to exhibiting and selling the 
work of 20th century painter and printmaker Harold Baumbach 
(1903-2002). Noon to 6 p.m. at 241 North Plain Rd. (Route 41). 
After the opening reception, the gallery will be open to the public 
by appointment. Information at 413-528-2997.

May 27: How to Talk to Your Physician – Be Your Own 
Advocate, a talk by Pat Tremblay, MS, RN, at 10 a.m. at the 
Ralph Froio Senior Center in Pittsfield. Part of “Berkshire 
Senior Subjects” monthly series sponsored by Hillcrest Com-
mons Nursing and Rehabilitation Center. Free to public but 
registration requested at 413-445-9747 by May 25.

May 27: Massachusetts Workforce Training Fund information 
session on grants available to employers. Part of Brown Bag 
lunchtime seminar series. Noon at 1Berkshire Central Station, 66 
Allen St. in Pittsfield. Registration at 413-499-4000 ext. 126.

May 28: Server Training by Dan Zunitch, a certified TIPS 
trainer, for establishments that serve liquor for on-premise 
consumption. 5 to 9 p. m. at the Bounti-Fare Restaurant in 
Adams. Sponsored by the Northern Berkshire Community 
Coalition’s nb21 initiative. Cost of the training session will be 
shared between attendees and nb21. To register and for details, 
contact Wendy Penner at 413-663-7588.

May 28-31: 10th Annual Berkshire International Film 
Festival featuring 80 new independent feature, documentary, 
short and family films from 23 countries, to be shown at the 
Triplex Cinema and Mahaiwe Performing Arts Center in Great 
Barrington and the Beacon Cinema in Pittsfield. Events also 
include opening night galas in Pittsfield and Great Barrington, 
special, filmmaker discussions and other programs. For informa-
tion, schedule and tickets, visit www.biffma.org. 

May 30: Reading Local History a program featuring Gary 
Leveille reading and discussing his book Legendary Locals of 
the southern Berkshires, and Ron Bernard discussing his town 
history book Sandisfield Then and Now. 10 a.m. at the Sandisfield 
Arts Center. $10. SandisfieldArtsCenter.org.

May 30: Lenox Library Celebration of 200th Anniversary of 
former courthouse building that houses the library. Refreshments 
and birthday cake, plus silent auction of artwork appearing in 
commemorative book. Tickets available online at Lenoxlib.org 
or 413-637-2630 ext. 121.

June 1: GB Dig and Dine, an elegant dinner in the midst of 
the Main Street construction, 5:30 to 7:30 p.m., with food by 
Allium, Castle Street Cafe and Prairie Whale $35 per person. 
For reservations or information, contact Barbara 413-528-0511 
info@evergreencrafts.com.

June 4: Great Barrington Green Drinks, informal gathering 
of people interested in conservation and environmental issues 
on first Thursday of each month. 5:30 p.m. at the Prairie Whale, 
178 Main St. For more information, contact Erik Hoffner at 
ehoffner@orionmagazine.org or 413-528-4422.

June 5, 6, 7: Berkchique boutique with pre-owned fashionable 
clothing for sale to benefit Berkshire Creative and other local 
organizations. Held at The Stationary Factory, 63 Flansburg 
Ave. in Dalton. Friday Night Preview Party 5:30 to 8 p.m. Open 
shopping Saturday 9 a.m. to 4 p.m. and Sunday from 10 a.m. 
to 2 p.m. Berkshirecreative.org. 

June 8,10,11: In-Home Care Training for Caregivers, a day-
long training for individuals who provide care to populations that 
are over 60 and over in Berkshire County. Presented by Berkshire 
AHEC Inc. on June 8 at Elder Services of Berkshire County, 488 
South St., Pittsfield; June 10 at Community Health Programs, 
444 Stockbridge Rd., Great Barrington; and June 11 at BFAIR, 
771 Church St., North Adams. To register, call 413-447-2417, 
or visit www.berkshireahec.org for more details.

June 12: Sheffield Historical Society Annual Meeting and Ice 
Cream Social. 7:30 p.m. at Dewey Hall. SheffieldHistory.org.

June 13: North Adams Farmers’ Market Season Opening, 9 
a.m. to 1 p.m. in St. Anthony municipal parking lot.

June 15: Sheffield Historical Society Golf Tournament at the 
Canaan Country Club. 413-229-2694 or SheffieldHistory.org.

June 17: 29th Annual Meeting of the Northern Berkshire 
Community Coalition, 11:30 a.m. to 1:30 p.m. at the Williams 
Inn, featuring keynote speaker, Marylou Sudders, secretary of the 
state’s Executive Office of Health and Human Services. Tickets 
$25 ($30 after June 13). For registration information, contact Liz 
Boland at 413-663-7588 or lboland@nbccoalition.org.

June 18: 3rd Thursdays outdoor street festival in downtown 
Pittsfield from 5 to 8 p.m., with this month’s theme Healthy 
Pittsfield. For more information on 3rd Thursdays, visit discov-
erpittsfield.com/3rdthursdays/, email slemme@pittsfieldch.com 
or call 413-499-9348.

June 18: MS Support Foundation monthly support group 
meeting, 5 to 6:30 p.m. at 85 Main St., Suite 212, North Adams, 
with a discussion of how to prepare for expected or unexpected 
hospitalizations. Light refreshments are served. For information, 
call 413-346-4116.

June 19: Berkshire United Way Day of Action Volunteer 
Event, with opportunity to assist at National Summer Learning 
Day for children and families at The Common in Pittsfield from 
3 to 5 p.m. For information, call 413-442-6948 ext. 12.

June 19-July 10: Women on the Move: A Hundred-Year 
Journey, a juried art show at the Koussevitsky Art Gallery 
on the Berkshire Community College campus. Sponsored 
by The College Club, in partnership with BCC as part of the 
club’s Centennial Celebration. Opening reception June 19 
from 4 to 7 p.m.

June 20: Pittsfield Repair Cafe offering free advice and repairs 
of clothing and small home items. Open to public. 1 to 5 p.m. 
in the basement of St. Stephen’s Church (Allen Street entrance) 
in Pittsfield. Visit Pittsfield Repair Cafe on Facebook or call 
413-212-8589.

June 29-Aug. 28: STEM Activities at Camp Sumner, new cur-
ricula for YMCA’s Camp Sumner youth development program 
in Pittsfield will feature activities relate to science, technology, 
engineering and math (STEM), among its other programs. Schol-
arship applications available before June 30. For information, 
contact Jessie Rumlow, 413-499-7650 ext. 11

July 6-10: Berkshire Region Museum Institute for Teaching 
Science (MITS) summer session, for middle and high school 
teachers hosted by the Berkshire Museum. This year’s theme 
is “Going with the Flow: Using Inquiry Methods to Teach 
Watershed Science,” presented with instructing partners 
Housatonic Valley Association, Flying Cloud Institute, and 
American Rivers. For information, call Meghan Bone at 413-
443-7171, ext. 332.

July 10-12: MassBliss, a three-day arts and awareness festival, 
featuring workshops in music theater, meditation and fitness, 
plus musical entertainment. Camping available. Information 
at MassBliss.org.

July 16-Aug 2: Romeo and Juliet, produced by Pittsfield 
Shakespeare in the Park with a cast featuring local actors, will 
be performed Thursdays through Sundays 8 p.m. at the First 
Street Common in Pittsfield. Free. 

Ongoing: Last Word Toastmasters public speaking club in 
Pittsfield, meets from 6:30 to 8 p.m. on the second and fourth 
Tuesdays of the month at Reid Middle School, 950 North St., 
from September to May, and at Berkshire Medical Center, 
725 North St., from June to August. Information at lastword.
toastmastersclubs.org.

Ongoing: Berkshire Business 
Builders networking meeting 
every Thursday morning from 
8:30 to 9:30 a.m. at 55 Church 
Street in Pittsfield. All business 

people looking for an opportunity to network are invited. For 
information, call Kathy Hazelett at 413-442-8581.

Ongoing: The Job Club meets Mondays from 10 to 11 a.m. 
at the North Adams Public Library and from 1 to 2 p.m. at 
BerkshireWorks Career Center at 160 North St. in Pittsfield. 
Free and informal program helps participants who are seeking 
employment to expand their network of contacts and provides 
valuable job-search tips. For information, visit www.berkshire-
works.org or call 413-499-2220.

Ongoing: North Adams Regional Hospital Workers’ As-
sistance Center, Monday-Thursday 9 a.m. to 2 p.m., for those 
affected by the NARH layoffs; and Friday 9 a.m. to 2 p.m., for 
anyone seeking job search assistance. Services include resume 
critique, interview preparation, career counseling, online job 
application assistance, and more. Room 101 at City Hall, in 
North Adams. 413-672-0097 or 413-672-0098.

Ongoing: Veterans Workshop for veterans and their spouses, 
Mondays 10 a.m. to noon at BerkshireWorks Career Center in 
Pittsfield. Topics include: cover letter and resume development, 
interviewing skills, networking, labor market information, 
and more. For more information, call David Nash, veterans 
representative, at 413-499-2220 ext. 211 or email dnash@
detma.org.

Ongoing: Learn Your Labor Market, with an overview of 
how labor market information can help with your job search, 
occupational evaluation, and career development plan. Tuesdays 
10 to 11 a.m. at BerkshireWorks Career Center. To register, call 
413-499-2220 ext. 110.

Ongoing: Career Center Seminar, with an overview of services, 
resources, and options available at BerkshireWorks Career 
Center. Tuesdays and Thursdays from 2 to 3 p.m. Register by 
calling 413-499-2220 ext. 110.◆

APPLY NOW FOR FALL 2015!

Learn more at mcla.edu/pmba or call 413 662 5410.

A D V A N C E  Y O U R  C A R E E R
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Landmark of Hospitality

30 Main Street, Stockbridge, MA 
(413) 298-1690 | RedLionInn.com

INSPIRING MEETINGS
An historic setting and modern services in the Berkshires

FOR GROUPS OF 2 TO 80
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The Silvio O. Conte Federal Building in down-
town Pittsfield will become the sole focal point for 
the combined downtown presence of Berkshire 
Community College (BCC) and Massachusetts 
College of Liberal Arts (MCLA). In an effort to 
streamline efficiencies, on July 1 BCC will consoli-
date its operations by moving activities that have 
been in the nearby Intermodal Transportation 
Center (ITC) into the Conte Building. In 2008, 
BCC and MCLA embarked on an initiative to utilize 
available space to allow students to access classes 
in downtown Pittsfield at the public transportation 
hub. Then, in 2011, BCC and MCLA expanded 
their downtown presence to the Conte Building, 
into a section which was named the Education 
Center at Conte. Now, BCC’s Office of Com-
munity Education and Workforce Development 
will relocate from the ITC to the Conte Building, 
bringing all programs under one roof. “As part 
of BCC and MCLA’s commitment to downtown 
Pittsfield, we will focus our efforts on one conve-
nient location where we can provide high-quality 
educational services to our students,” said William 
Mulholland, BCC’s vice president for community 
education and workforce development.

The Assets for Artists program, sponsored by 
the Massachusetts Museum for Contemporary 
Art (MASS MoCA), is launching a second round 
of the North Adams Project, which provides artists 
who want to live and work in the city with seed funds 
for their entrepreneurial ventures and assistance in 
improving their financial and business management 
skills. Applications are available through May 31 
(at assetsforartists.org) for visual artists, artisans, 
designers, filmmakers, photographers, performers 
and other creative professionals. There are two 
application tracks: one for artists currently based 
in North Adams, and another for those interested 
in relocating to the city in 2015. Assets for Artists 
offers the selected artists a “matched savings” pro-
gram and funds to boost retirement and emergency 
savings. It also offers free professional development 
services. In addition, artists relocating to the city can 
receive partial reimbursement for moving expenses, 
plus a one-year membership to MASS MoCA and 
the Clark Art Institute. For seven years, Assets 
for Artists has served nearly 250 artists across the 
Northeast. This is the second year for the North 
Adams Project, which focuses specifically on 
MASS MoCA’s hometown. In the first round in 
2014, nine artists were selected, including six who 
relocated to the city from elsewhere.

Participants in the BerkShares local currency 
program are now able to exchange their dollars 
for BerkShares at the Great Barrington branch of 
Salisbury Bank. The bank has been a long-time 
partner of BerkShares Inc., and its Sheffield and 
South Egremont branches were among the first 
to start offering BerkShares exchange services in 
2006. BerkShares can be spent at more than 400 
participating businesses in the region, thereby en-
couraging people to keep their money circulating 
in locally owned businesses. BerkShares exchange 
services are available at participating branches of 
the three local banks involved in the program: Lee 
Bank, Pittsfield Cooperative Bank, and Salisbury 
Bank. For information visit Berkshares.org.

Berkshire Bank has contributed $10,000 in 
support of a new summer Learn To Lead (L2L) pro-
gram at Berkshire South Regional Community 
Center for students who have completed 5th and 
6th grades. The pilot program serves students who 
have grown beyond traditional summer camp but 
are not yet ready for the center’s Teen Leadership 
Training (TLT) Program. L2L will closely follow 
the model of TLT, a key program in the center’s 
multi-faceted Youth Intervention/Prevention Cur-
riculum, which helps participants develop leader-
ship, work on team-building and decision-making 
skills, and encourages community service. Field 
trips include visits to area businesses for financial 
literacy, various cultural venues, as well as to out-
door destinations. Held in two two-week sessions, 
L2L will be offered weekdays from 8:30 a.m. to 
3:30 p.m. Call 413-528-2810 ext. 30 or visit www.
berkshiresouth.org for information.

The Berkshire Regional Small Business 
Development Center (SBDC) has been named 
the winner of the 2015 SBDC Service Center 
Excellence and Innovation Award, according to an 
announcement by Robert Nelson, Massachusetts 
SBA district director. The center, staffed by regional 
director Keith Girouard and business advisor Nancy 
Shulman, was cited for surpassing deliverable goals 
in every category. During this past fiscal year, the 
center provided 909 hours of business advising 
to 199 client firms; with 60 long-term cases, 71 
extended engagement cases and 23 business starts. 
The center was also successful in securing over 
$5.5 million in financing for 25 clients, creating 
105 jobs and retaining 173 jobs. “I am very pleased 
to be recognizing the phenomenal work of Keith 
and Nancy in the Berkshires,” said Nelson. “The 
numbers speak volumes about what is happening 
as a direct result of this center, with significant 
impacts in business starts, job creation and capital 
infusions into the area’s small businesses.” Nel-
son also noted that the center has built a strong 
reputation by leveraging the active community 
and deploying a “guerilla partnering” approach to 
outreach so that the public learns about the MSBDC 
through strong institutional partnerships. During 
the year, the center partnered with several com-
munity stakeholders to raise awareness and execute 
specific initiatives that benefit the small business 
community. The Berkshire Regional SBDC was 
honored along with the other Massachusetts Small 
Business Week 2015 award winners at an event at 
Sheraton Framingham on May 4.

Ramblewild, a tree-to-tree aerial park at 110 
Brodie Mountain Rd. in Lanesboro (august 2014 
BT&C), has been recognized as the “Best Treetop 
Adventure” in yankee Magazine’s “Best of New 
England” Editors’ Choice Awards” in the May/June 
2015 issue. Ramblewild (www.ramblewild.com) 
is the largest park of its kind in North America. 
It has a central platform from which eight aerial 
obstacle courses originate that include high wires, 
balancing logs, rope ladders, cargo nets, suspended 
bridges, zip lines and other elements.

On the first weekend in May, Alice Maggio and 
Rachel Moriarty of the Schumacher Center in 
Great Barrington led a Jane’s Walk in the town, as 
part of an international initiative to highlight and 
encourage the principles of livable, walkable and 
active urban centers. Jane’s Walk (janeswalk.org) 
is named after Jane Jacobs, who championed walk-
able cities where residences, manufacturing, retail, 
offices, schools and parks commingle. The informal 
walks encourage participants to discuss the history 
and present state of their communities. Walks were 
held in over 150 locations on six continents. In 
Great Barrington, a group of participants started 
at Town Hall, stopped at the Pittsfield Coopera-
tive Bank to change dollars into BerkShares local 
currency, viewed the redevelopment plans for the 
former New England Log Homes manufacturing 
site, walked along the Housatonic River Walk with 
founder Rachel Fletcher, and visited some of the 
businesses that accept BerkShares. 

Colonial Pizza owners Constantine and Eleni 
Anagnos have retired from the Williamstown in-
stitution they opened in 1971, and have announced 
that their children Ted, Sia and John, as well as all 
current employees, will remain indefinitely to carry 
on the tradition under the new operator, long-time 
family acquaintance and Williamstown resident, 
Steve Peltier. The couple traveled from Greece to the 
U.S. over four decades ago, and settled in northern 
Berkshire County, where they opened the original 
Colonial Pizza in the Colonial Shopping Center. 
After operating at several locations over the years, 
including many years on Spring Street, they came 
full circle to the now Colonial Plaza at 234 Main 
St. (Route 2). Peltier has worked in the food and 
beverage/hospitality industry in Williamstown for 
over 20 years. He is currently a full-time employee 
at Massachusetts College of Liberal Arts and is 
working toward his master’s degree in business 
administration through MCLA’s Professional MBA 
program. “The Anagnos family built this business 
out of nothing and has run it for 44 years,” said 
Peltier. “I am incredibly honored and humbled that 
they have entrusted me to keep their dream going 
for at least another 44 years. This is a dream come 
true for me as well, and I appreciate the fact that the 
kids are planning to stay on indefinitely so we can 
work together to continue the tradition.”

Berkshire Health Systems (BHS) has ex-
panded its Employee Assistance Program (EAP) 
to northern Berkshire County with the opening 
of an office in the Clark House of the Northern 
Berkshire Campus of Berkshire Medical Cen-
ter. The program is available for employees of 
BHS and its long-term care associate Berkshire 
Healthcare Systems, which operates facilities 
in north county, and also for local companies 
that contract with BHS for this service. The EAP 
provides confidential outreach and support to 
employees and their family members experienc-
ing a variety of behavioral health problems. Its 
goal is to provide prompt intervention for these 
problems in order to reduce the risk of more se-
vere suffering and/or disability.The service will 
be available on the second and fourth Thursdays 
of each month and will be provided by Susan 
Gagnon, MSW, LICSW.

The Center for Wound Care and Hyperbaric 
Medicine in Great Barrington, an affiliate of 
Fairview Hospital, has been awarded its second 
consecutive Center of Distinction Award for 
2014, and has additionally been named a Center 
of Excellence by Healogics, a leading provider of 
wound care services. Opened in 2012, the Center 
for Wound Care and Hyperbaric Medicine consists 
of a staff of six physicians and six clinicians, over-
seen by clinical supervisor Jamie O’Dell, RN, BS, 
and medical director George Veinoglou, MD. The 
Center of Distinction award is based on the center 
achieving outstanding clinical outcomes for the 
year by exceeding benchmarks in healing rates, 
patient satisfaction and other criteria.

The Lenox Library has made its local history 
archives available in digital form at www.digi-
talcommonwealth.org. The physical archives are 
accessed by publishers, researchers, and businesses 
of all kinds, as well as residents and visitors. But 
the original archival materials are rare and often 
fragile, so access must be limited. The new digital 
archive, which was a two-year project, is one way 
to make these available for all to view. The Lenox 
Historical Society is also planning to upload its 
materials… The Lenox Library also is conducting 
a book donation drive for its 20th Annual Book Sale 
to be held Aug. 21-23.  To donate books or other 
materials, call 413-445-5679 or 413-637-2630 ext. 
113, or email ibrowner@roadrunner.com. Pick-ups 
can be arranged if needed.

Malcolm J. Chisholm Jr.
Registered Patent Attorney
Patent, Trademark and Copyright Law

Serving Western Mass. Since 1992

P.O. Box 278, 220 Main St., Lee, MA • 413-243-0551
See our web site at www.mjcpatents.com

Over $100 Million in 
Commercial & Residential  

Sales over a 25 Year Career

BaRB DaviS-HaSSan,CCiM
BROkeR/OwneR

visit our new & 
improved website:

www.BarbHassanRealty.com
…now with an

expanded search capacity
and other new features to better 

meet your real estate needs

pittsfield-lanesboro line
Landmark LAKEFRONT Restaurant
Turn key business on the shores of Pontoosuc 
Lake, with dock, ample parking, great deck 
facing the water. (4062B) 

for sale/lease
$399,900 

Wendell Avenue mixed-use property with 
GREAT CASH FLOW (approx. $55K NOI).
Seven residential units and two commercial 
rentals. New siding, windows, roof. Off-street 
parking. Short walk to courts, downtown. 
Lease space, up to 3,000 sq. ft. available, can 
be subdivided. Call Barb for details. (4070B)

RedUced

for sale – pittsfield
Real Estate Only – $139,900

Long-term tenant in place. 2nd f loor 
apartment needs to be finished. 3-phase 
electric, two gas boilers, new vinyl siding, 
off-street parking. (4075B)

RedUced

for sale – pittsfield
$699,900 

South Street building with over 18,000 sq. ft. 
on four floors plus partial basement. Parking 
lot in rear holds 42 vehicles. Full commercial 
kitchen, lots of office space. Large open 
auditorium with 20’ ceilings. Contact Barb for 
more details (4074B)

413-447-7300 • 413-822-4742
www.BarbHassanRealty.com

real estate
the place for
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Tickets are on sale for Berkshire Humane 
Society’s annual Subaru Raffle, which features 
a 2015 Outback valued at over $31,000 as grand 
prize. The winning ticket will be drawn on June 28 
at Woofstock 2015, the organization’s popular dog 
walk (presence not required to win). Tickets are $40 
each or three tickets for $100, and are available at 
Berkshire Humane Society in Pittsfield or Purra-
dise or Catwalk in Great Barrington. All proceeds 
benefit the work and mission of Berkshire Humane 
Society, which receives no state or federal funding. 
For more information, call 447-7878, ext. 131.

The Baumbach Gallery, a new art gallery in 
Housatonic, will hold a public opening reception 
on May 23 from noon to 6 p.m. Located at 241 
North Plain Rd. (Route 41) the gallery is dedi-
cated to exhibiting and selling the work of 20th 
century painter and printmaker Harold Baumbach 
(1903-2002). It was established by his son, novel-
ist and film critic Jonathan Baumbach, who lives 
in Housatonic. He said the main purpose of the 
gallery is to give wider exposure to the art  created 
by his father, whose work is also in the permanent 
collections of museum and individuals. After the 
opening reception, the gallery will be open to the 
public by appointment (413-528-2997).

Berkshire Bank has been named the Small 
Business Lender of the Quarter by the U.S. Small 
Business Administration (SBA) for the first quarter 
of the fiscal year 2015. This recognition comes on 
the heels of Berkshire Bank being named Western 
Massachusetts Lender of the Year by Volume for 
fiscal year 2014. During the SBA’s first quarter 
(Oct.1 to Dec. 31, 2014), Berkshire Bank had 22 
SBA loan approvals in Massachusetts, tying them 
as the third most active lender out of 84 lenders. 
During fiscal year 2014, Berkshire Bank had 26 
7(a) loan approvals for small businesses in the 
Pioneer Valley and Berkshire County, totaling 
$2.139 million. Also, Berkshire Bank was ranked 
No. 13 by the SBA across Massachusetts in its 7(a) 
Loan Guaranty Program in 2014. In conjunction 
with this recognition, the SBA joined Berkshire 
Bank and the Berkshire Bank Foundation to 
award a two-year grant to Common Capital 
Inc. totaling $15,000. This grant will be used to 
support the nonprofit community development 
financial institution’s Business Lending Program, 
which provides services to small and emerging 
businesses in western Massachusetts.

Big Y Foods Inc. has opened its first wholly 
owned Big Y Express gas station and convenience 
store at 202 West St. in Pittsfield, adjacent to their 
World Class Market there. (Springfield-based Big 
Y has another fuel and convenience location that 
opened in Lee in 2013 in a joint venture with F. 
L. Roberts & Co.) The new location includes a 
1,574-square-foot convenience store and 12 gas 
pumps and is open from 5 a.m. to midnight daily. 
Big Y’s Silver Savings Club members receive a 
5-cents-per-gallon discount. Store manager Mike 
Cahoon has almost 30 years of retail experience 
with Big Y. The company has hired 11 new part-
time employees from the area to staff the store… 
Big Y Foods Inc. also has donated $30,000 to the 
national Wounded Warrior Project 2014 Believe 
in Heroes campaign, which provides financial and 
emotional support and tools to the over 44,000 
service men and women who have been wounded 
in recent military conflicts. This is the fourth year 
that Big Y has been part of Wounded Warriors. 
To date, they have donated a total of $130,000. 
Through a partnership with the Acosta food bro-
kerage company, Big Y promoted the Believe in 
Heroes campaign through weekly specials in their 
ads and stores last fall. This initiative helped to 
raise the public’s awareness of Wounded War-
riors unique and direct programs and services 
that meet the needs of those injured in service 
to our country.

Implementation of a collaborative Preven-
tion Wellness Trust Fund (PWTF) initiative in 
Berkshire County has started, with the goal of 
reducing healthcare costs by preventing chronic 
health conditions. The PWTF was enacted by the 
state legislature in 2012. The state Department of 
Public Health awarded three-year grants to nine 
collaboratives across the state in 2014, includ-
ing a Berkshire County collaborative, headed by 
Berkshire Medical Center (BMC), in partnership 
with the Berkshire Regional Planning Commis-
sion/Berkshire Public Health Alliance, Berkshire 
County Boards of Health Association, Fairview 
Hospital, Tri-Town Health Department, the 
Northern Berkshire Community Coalition, 
the Pittsfield Family YMCA, Berkshire South 
Regional Community Center, Volunteers in 
Medicine and Community Health Programs 
(CHP). The local PWTF grant focuses on four health 
conditions that occur at higher rates in Berkshire 
County than in the state as a whole: tobacco use, 
hypertension, falls in older adults, and diabetes. 
For each condition, an evidence-based intervention 
will be implemented in both the clinical arena, as 
well as in the community through services such 
as providing blood pressure cuffs and counseling 
to those with hypertension and Matter of Balance 
(MOB) classes to older adults to help prevent falls. 
Programs and activities are being added on an 
ongoing basis through the grant period.◆


 
 

 

 

MEMBER FDIC/MEMBER DIF           EQUAL HOUSING LENDER

LEE – FIRST TIME OFFERED
Unique parcel with 3 buildings on Railroad 
Street. Owned by the same family for 
generations, the two original buildings date 
from 1865. Mixed-use building is 4,200+ 
sq. ft. and the storage/warehouse/barn adds 
3,900 sq. ft. A single family residence was 
constructed in 1970. Property is just under 
one-half acre with town water and sewer, 
off-street parking, natural gas heat. A one-
of-a-kind offering! $624,900. R2517

Lenox
413-637-4200

www.berkshirehouses.com

PITTSFIELD OPPORTuNITY
Beautifully restored boutique B&B, small 
inn, large home or home/office! Excellent 
visibility yet private with a park-like setting. 
Turn-key business operation with great on-line 
reviews. Three levels of finished living space. 
Freshly painted inside and out, newly paved 
drive. Large rear barn/garage offers additional 
potential. Must-see in-town location and 
convenient to south county and all cultural 
attractions! $649,000. R/B2171
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By Mark adaMs
With summer not too far away, Mas-

sachusetts is poised to join California and 
Connecticut in requiring employers to offer 
sick time to their employees. However, un-
like those other two states that have some 
employer exemptions from coverage under 
their laws, Massachusetts does not have any 
employer exemptions. 

Set to take effect on July 1, the law is the 
by-product of a ballot initiative passed by 
Massachusetts voters on Nov. 4, 2014 (adding 
Massachusetts General Law Chapter 149, 
Section 148C). This law provides that:

• Employers are required to provide up 
to 40 hours of sick time to employees in a 
“calendar year.”

• The minimum standard is for the time 
to be accrued at a rate of one hour for every 
30 hours worked; however, employers can 
fashion policies that award time at a faster 
rate (a relief for many companies who may 
customarily “front load” or provide a lump 
sum of time).

• While sick time accrues from date of 
hire, employees are not entitled to use the 
time until they have been with the employer 
for 90 days.

• For employers with 11 or more employ-
ees, sick time earned must be paid (for those 
with fewer than 11 employees, sick time can 
be unpaid).

• The time can be used (1) to care for a 
physical or mental illness, injury or medi-
cal condition affecting the employee or the 
employee’s child, spouse, parent, or parent 
of a spouse; (2) to attend routine medical ap-
pointments of the employee or the employee’s 
child, spouse, parent, or parent of a spouse; 
or (3) to address the effects of domestic 
violence on the employee or the employee’s 
dependent child.

• The time can be used in hourly incre-
ments, or the smallest increment tracked on 
an employer’s payroll system to account for 
absences or “use of other time.”

• Employees have a right to roll over up to 
40 hours of unused time, from one calendar 
year to the next.

• Employers cannot take any adverse ac-
tion for using the time.

As drafted, the law left many questions 
unanswered. After months of waiting and 

placeWorK

Mark Adams, JD, SPHR, 
SHRM-SCP, is director 
of HR services for the 
Employers Associa-
tion of the NorthEast. 
He can be reached at 
madams@eane.org.

many businesses pining for more details, the 
Massachusetts Office of the Attorney General 
released proposed regulations on April 27. 
While not finalized, the regulations none-
theless represent how the Attorney General 
will currently enforce the law once July 1 
arrives (in the absence of final regulations) 
and as such provide 
businesses with further 
details when evaluating 
their current policies 
and practices.

Several of the key 
areas clarified by these 
regulations are dis-
cussed below.

Company size – The 
11 employee threshold 
is pivotal for deter-
mining whether the time needs to be paid 
or unpaid. The regulations clarify that all 
employees (whether working in Massachu-
setts or elsewhere) are to be included in the 
count. The regulations provide for a “look 
back period” whereby, if the employer had 
11 or more employees on the payroll for 
20 or more weeks (whether consecutive or 
not) or 16 consecutive weeks in either the 
current or preceding calendar year, then 
the employer would be required to provide 
earned paid sick time. This framework pro-
vides some continuity for employers that are 
on the cusp of the 11-employee threshold 
when evaluating whether they will need to 
provide paid sick time or not (and hopefully 
minimize the fluctuation of making such 
policy adjustments).

Employee eligibility – While the regula-
tions provide that all employees get counted 
(regardless of location) to determine if an 
employer meets or exceeds the 11-employee 
threshold for determining if paid sick time 
needs to be provided, only employees whose 
“primary place of work” is within Massachu-
setts need to be afforded the right to accrue 
time under the law. “Primary place” does not 
necessarily mean that the employee needs to 
spend more than 50 percent of working time 
in Massachusetts, but, rather, spends more 
time working in Massachusetts than any-
where else. Thus, an employee who works 
40 percent of the time in Massachusetts, 30 
percent in New York and 30 percent in other 
states would be deemed covered under the 
law, as Massachusetts would be considered 
the primary place of work. If covered, then 
such an employee would accrue time under 

the law even if the work took place in a 
different state.

Calendar year – This term has also been 
clarified to mean any consecutive 12-month 
period determined by the employer. For 
employers with existing policies that are 
based on years that do not operate on a 

Jan. 1-Dec. 31  basis 
(such as a fiscal year, 
an employee’s anniver-
sary date or some other 
12-month period), this 
guidance provides a 
sigh of relief.

Service time and 
waiting periods – Em-
ployees who have been 
with an employer for 
90 calendar days are 

entitled to use sick time that is accrued. For 
employees who experience a break in service 
(due to termination or layoff) and are then 
rehired, such sick time accrued or earned 
previously would be available for immediate 
use without an additional waiting period un-
less the break in the service was longer than 
one year. This will be particularly challenging 
for seasonal employers and industries such 
as construction that routinely hire and re-hire 
the same workers year to year.

Prior notice – The regulations provide that, 
when the need to use sick time is foreseeable, 
a seven-day advance notice can be required 
(this borrows from the framework seen in the 
Massachusetts Small Necessities Leave Act), 
while unforeseeable leave situations merely 
require notice “as soon as practicable.”

Use of accrued time – The regulations 
restate the general entitlement to take the time 
in increments of one hour or less, if a shorter 
increment is used to account for absences or 
other time. This standard underscores the 
need to ensure that an 
employer’s sick leave 
policy also is in align-
ment with their time 
and attendance poli-
cies. Thus, to simply 
implement a sick policy 
with a one-hour incre-
ment where employees are disciplined for 
attendance for merely being partially absent 
(be it coming to work late, or leaving early) 
in shorter amounts of time (such as 15 min-
utes or even one minute) could mean that 
the policy or practice of administering sick 
time may not be in compliance. 

“Full shift” exception – Despite the gen-
eral rule, a limited exception has been added 
to allow for the taking of time in “full shift” 
increments where an employee’s absence 
from work requires the employer to bring 
in a replacement employee. The example 
referenced in the regulations (that of a driver 
with a delivery route that must begin at a 
certain time) frames the apparent limited 
scope of this exception: namely, that if a job 
provides some flexibility in the schedule or 
the ability to temporarily consolidate work 
or delay the performance of tasks while 
someone is absent for part of the day, then it 
probably will not be sufficient to invoke the 
exception and the general rule would apply. 
(Of course, this exception will be examined 
on a case-by-case basis.)

Value of sick time – For employers who 
need to provide paid sick leave, such time 
needs to be compensated at the “same hourly 
rate” as time paid when working. Generally 
speaking, the time is to be paid at an em-
ployee’s base rate. However, for employees 
who perform multiple jobs with different 
rates of pay in the previous pay period, a 

weighted average of the hours worked at 
the various rates (known as a “blended rate 
analysis”) would need to be examined to 
arrive at the hourly rate to use for paying 
sick time taken in a subsequent pay period. 
Similarly, for employees paid on a fee basis 
or piece-work basis, an employer would also 
need to look back at the previous pay period. 
In this instance, however, the employer would 
take the total earnings in the previous pay 
period and divide by the total hours worked 
to arrive at the hourly rate to use. 

Documentation – Doctor’s notes cannot 
be required to validate the need to take time 
off for reasons covered under the sick leave 
law unless the employee is out for more than 
24 consecutively scheduled work hours. 
This standard remains intact and probably 
will be one of the standards that will need 
to be adjusted in most existing policies (as 
a three-day absence standard for producing 
documentation is no longer acceptable for 
many employers).

Rollover of unused time – While an em-
ployer is still required to allow an employee 
the option to carry over up to 40 hours of 
unused time into the next calendar year, 
the regulations provide for the additional 
employer option to allow for the payout of 
up to 40 hours of unused sick time at the end 
of a calendar year, if at least 16 hours of sick 
time is also available at the beginning of the 
next calendar year. 

Existing policies – With everything being 
said, the big question for many employers 

is: What about the sick 
time I currently offer? 
Recognizing the law’s 
effective date of July 1, 
and that many employ-
ers operate on a Jan. 1 
basis, a transitional rule 
has been adopted for 

2015. While sick time is to accrue beginning 
on July 1, time accrued and awarded prior to 
that date can be credited, and an employer is 
not required to provide more than 40 hours 
of earned sick time in the calendar year that 
began in 2015. That being said, for existing 
policies that do not reach out and afford all 
of the benefits spelled out in the law, such 
policy modifications will be needed to ensure 
compliance starting on July 1.

Paid time off policies – For companies that 
do not have separate time banks, but rather 
have a single “paid time off” or “earned” 
time bank that can be used for any purpose 
(including sick time), such policies will be 
permissible if they: accrue at a rate of no less 
than one hour of paid time off for every 30 
hours of work, are paid at the employee’s 
same hourly rate, can be taken for the reasons 
under the statute, come with the same notice 
requirements to employees, and are afforded 
the same job protections.

As these are proposed regulations, six 
public hearings are being held to allow for 
further comment, including one in Pittsfield 
City Hall on May 29 from 10 a.m. to 1 p.m. 
(http://www.mass.gov/ago/doing-business-
in-massachusetts/labor-laws-and-public-
construction/earned-sick-time/).

Will there be any further changes to these 
regulations? Only time will tell. However, 
with July 1 coming fast, the current road map 
to enforcement has been laid out.◆

Sick leave law presents challenges for employers
regulations still being finalized 
ahead of July 1 implementation

Six public hearings are be-
ing held to allow for further 
comment, including one in 

Pittsfield City Hall on May 29 
from 10 a.m. to 1 p.m. 

As drafted, the law left many 
questions unanswered. After 
months of waiting and many 
businesses pining for more 
details, the Massachusetts 

Office of the Attorney 
General released proposed 

regulations on April 27.

Workshops
BCC offers more than 1,000 
noncredit workshops designed 
for self-improvement, vocational 
or recreational purposes. <<  NEW! www.berkshirecc.edu/workshops Search by semester, category, topic, or course title and register online!

JUNIOR GOLF CLINIC PET FIRST AID & CPR BEGINNER BALLROOM
NATIVE FLORAL ARRANGIN

G BARTENDING & MIXOLOGY

Ad - BT&C Workforce Development Online Registration_2.indd   1 5/5/15   11:06 AM

    
Job Postings 
Job Matching/Pre-Screenings 
Recruitments & Job Fairs 
Access to Interview & Conference Rooms 
Informational Workshops & Seminars 
Layoff Aversion Strategies 
Labor Market/Wage Statistics  
Grants & Tax Credit Opportunities 
Training funds 
Unemployment Information 
Human Resources & Management Skill Trainings 

160 North St., Pittsfield, MA   ∙   413.499.2220   ∙   www.berkshireworks.org 

Creating connections and strengthening opportunities  

for Job Seekers and Employers. 
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By John Townes
Pittsfield Rye Bakery is baking more 

than bread these days. It’s also creating 
electricity.

The bakery has partnered with US Light 
Energy to install a large array of solar panels, 
capable of generating 500 KW of electric-
ity, behind its facility at 1010 South St. in 
Pittsfi eld. It is believed to be the largest pri-
vate, single-customer solar array in western 
Massachusetts.

It is also among a rapidly growing number 
of solar projects being planned and installed 
in Berkshire County by US Light Energy, an 
independent company founded in 2009 and 
owned by its CEO, Alex Lieb. 

Based in Latham, N.Y., US Light Energy 
(www.uslightenergy.com) has done about 
195 projects, predominantly in New York, 
with some in Massachusetts. These represent 
about 17.5 MW of combined generating 
capacity, according to Marcia Murray, the 
company’s director of sales.

Last year US Light Energy was the larg-
est solar installer in New York, according to 
Murray. It originally operated as New York 
Light Energy, but the name was changed to 
refl ect its planned expansion into other sec-
tions of the Northeast.

As part of that plan, US Light Energy has 
been increasing its presence in Berkshire 
County. Murray said 
the company already 
has finalized several 
contracts in the county, 
and is in the process of setting up a sales and 
services offi ce in Pittsfi eld.

“We’re becoming very active in Berkshire 
County,” she said.

Currently, US Light Energy is constructing 
a 200 KW combination ground and roof solar 
generating system for Air-Tite Holders Inc. 
at Hardman Industrial Park in North Adams. 
When completed later this spring, said Mur-
ray, that system will meet 100 percent of the 
company’s electricity needs.

It is also in the planning stages for solar 
panel arrays that will be installed on sites 
owned (or under contract) by the company 
in North Adams and Pittsfi eld. These include 
three vacant parcels, of about four acres 
each, at the Stearnsville Business Park on 
Pittsfi eld’s west side.

Environmental, fi nancial factors
Rick Robbins, co-owner with his wife 

Renee of Pittsfi eld Rye Bakery, said they had 
been considering installing a solar power sys-
tem for a number of years, but had determined 
that it was not fi nancially feasible due to the 
installation costs and long period of time 
before the system would pay for itself.

This equation changed, and the project 
became affordable, through an approach 
called a power purchase agreement (PPA). 
Under the agreement with US Light Energy, 
that company paid for, constructed and owns 
the $1.9 million solar facility. It is located 
on a 3.5-acre portion of the 15 acres that 
the bakery owns on a bluff behind Guido’s 
Fresh Market.

Pittsfi eld Rye Bakery has a 20-year agree-

ment to purchase electricity from US Light 
Energy.

“We did this for two basic reasons,” said 
Robbins. “It’s green and better for the envi-
ronment, and we expect it will reduce our 
carbon footprint by 600,000 pounds a year 
by not using electricity from fossil fuels.”

The other incentive was fi nancial. “Over 
time, we’re projected to save 10 percent of 
our electricity costs by doing this,” he said. 
“Since we use a lot of energy in our opera-
tions, that’s signifi cant.”

Through this agreement, US Light Energy 
will provide 100 percent of the electric power 
needs of Pittsfi eld Rye Bakery to operate its 
ovens, blast freezer, mixers, walk-in cooler, 
proofi ng boxes, lighting, offi ce equipment and 

other uses. Some 98 per-
cent of that will come 
from the on-site solar 
array, with the remain-

ing 2 percent from other remote net metered 
sites maintained by US Light Energy.

Electricity generated by the solar array 
goes directly to the bakery for its energy 
needs, which largely reduces but does not 
fully eliminate the company’s reliance on 
the electric utility distribution system. The 
bakery will continue to receive power from 
the grid when weather does not allow the 
cells to generate electricity. That portion of 
its energy needs will come in the form of 
energy credits earned through a net metering 
system in which surplus electricity produced 
by the array is distributed to the grid on an 
ongoing basis.

For both the direct solar energy used by 
the bakery and the electricity it uses from 
the grid through the net meter credits, a 
signifi cant part of the savings comes from 
the elimination of the “delivery charge” that 
electric utilities include as part of their billing 
to customers. 

Robbins said he contacted US Light En-
ergy after learning about the PPA program. 
“We were very pleased by the experience,” 
he said. “They’re very receptive and profes-
sional to work with.”

The array at Pittsfi eld Rye Bakery was the 
fi rst major project in Berkshire County for 
US Light Energy.

On-site and remote
Murray noted that – in Berkshire County 

as well as other markets – the company’s 
arrangements with its customers vary. “We 
take different approaches based on the situ-
ations of the business,” she said.

About half of their agreements are for 
PPA on-site generation, such as the facilities 
at Pittsfi eld Rye Bakery and Air-Tite. Cus-
tomers agree to provide the site for ground 
or roof installations. Others are for remote 
meters, with the source of solar power at a 
different location than the customer.

To serve those remote customers, US Light 
Energy builds its own solar generating facili-
ties that supply power to the grid, for which 
they are reimbursed with credits by utility 
companies. The customers purchase those 
credits from US Light Energy, receiving a 
discount from standard rates as a result.

Murray said US Light Energy currently 
has six properties in Berkshire County which 
are slated to be sites for solar facilities for 
remote meter customers.

She noted that two such facilities are cur-

rently under construction on separate 4-acre 
sites in Pittsfi eld and North Adams that are 
owned by US Light Energy. Both of these 
projects involve 650 KW solar arrays that 
are slated for completion in July.

The company recently contracted with 
the Pittsfi eld Family YMCA and Northern 
Berkshire YMCA to cover 100 percent of 
their annual electricity usage with these arrays. 
Beyond meeting those needs, Murray said, the 
new arrays will have some additional capacity 
to serve other remote meter customers.

She noted, for example, that this additional 
capacity, along with new arrays planned for 
portions of the Stearnsville site and other 
properties owned by the company, will pro-
vide energy for Injected Solutions in Lanes-
boro and Vox Communications in Pittsfi eld, 
which also have entered into agreements with 
US Light Energy.

Murray described US Light Energy’s mis-
sion and market strategy as being “fueled by 
core principles, which drive to reduce the 
country’s dependence on fossil fuels, while 
delivering a fi nancial upside to customers.”

She said that the company often provides 
up to a 20-percent savings for customers, 
depending on circumstances.

“We’re also unusual for a solar company, 
because we commit to the power we say we’ll 
deliver,” Murray said. “When we have set 
the terms and rates for an agreement with a 
customer, that’s what we guarantee.”

In addition to income from selling power 
and credits, US Light Energy earns revenue 
through subsidies and incentives provided to 
those who build solar facilities to offset other 
energy sources. These include a 30-percent 
tax credit, which it sells to corporations. It 
also receives a state SREC (solar renewable 
energy certifi cate) subsidy.◆

US Light Energy has recently installed solar panel arrays at Pittsfi eld Rye Bakery (above) and Air-Tite Holders 
in North Adams (below). These projects are just part of the New York-based company’s expanded presence 
in Berkshire County, which includes plans for construction of solar arrays at several sites that will serve 
customers in other locations through remote meter agreements. (Photos provided by US Light Energy)

Panels aplenty 
in new crop of 
solar projects
US light Energy expanding 
local presence with multiple 
on-site, remote installations

“We’re becoming very active 
in Berkshire County.”

email your fi rm’s news 
and announcements to:

info@btaconline.com
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50 depot st  dalton ma 01226  413 684 0925
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and includes check printing, direct deposit, tax fi lings, full compliance and more.
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By John Townes
For almost 30 years, Al Bashevkin has been 

a highly active and prominent presence in the 
public life of northern Berkshire County, as 
a founder and the executive director of the 
Northern Berkshire Community Coalition 
(NBCC).

That will change this summer, when Ba-
shevkin steps down from the position he has 
held since 1986. While noting that his exact 
departure date will depend on circumstances, 
Bashevkin said he expects officially to leave 
in late June.

“I love this job, I feel good about the work 
we’ve done, and I’m really going to miss this 
place,” said Bashevkin, 64. “But I’m nearing 
Medicare age. That got me thinking: Is this the 
last job I want to have? I decided to have one 
more chapter, and try something different. 
Plus, I’ve been going non-stop, and I want 
to have more time for myself and hobbies 
like gardening, music and cycling.”

Bashevkin, who announced his pending 
departure from the agency in March, said that 
he does not have any definite plans. “For now, 
I’m focused on helping the agency prepare to 
make a smooth transition to my successor,” he 
said. “After that, I’ll step back and consider the 
possibilities for what will come next.”

He does have one immediate goal. “What 
I really want to do after I have left officially 
is get on my bike and take a few days off, 
and just go,” he said.

In the longer term, he said he will likely 
look for another job, or perhaps become a 
consultant.

“Basically, I want to take what I’ve learned 
in this job about community organizing and 
running a nonprofit agency and use it in 
ways that offer new experiences,” he said. 
“That might be in a full-time job at another 
organization, or working as a consultant. One 
possibility is that there are a lot of young 
people coming into management positions 
at nonprofits, and I would like to help them 
learn about it.”

He added he is also open to other oppor-
tunities. “The idea of working in the private 
sector is also interesting,” he said.

Bashevkin is married to Nancy Pearlman, 
and the couple have two sons, Eli and Sam, 
who live in California.

Quality of life
The NBCC is an independent agency 

dedicated to improving the quality of life 
for people in northern Berkshire County by 
organizing, supporting, and empowering the 
community. It places particular emphasis on 
strengthening neighborhoods and community 
life, preventing alcohol/substance abuse, 
fostering economic development, mitigating 

poverty, supporting positive youth develop-
ment, and building bridges between residents 
and service agencies.

It is funded by a combination of sources, 
including state, federal and local government 
allocations, private grants from philanthropic 
organizations, individuals and others.

The agency operates a variety of specific 
programs and broad initiatives. Its Coalition 
Core strengthens the local service network 
through resource guides (Community Re-
source Guide, Family Caregiver Resource 
Guide and Summer Activity Guide), a 
monthly newsletter, weekly public health 
e-blast, and specialized workgroups.

NBCC sponsors monthly community 
forums on local issues such as crime and 
violence, teen safety, and strengthening 
the workforce, which are designed to lead 
to action.

It also sponsors and/or partners with other 
organizations and programs to foster health 
and wellness. Among other initiatives, it 
sponsors Northern Berkshire Mass in Mo-
tion, a state program focused on increasing 
healthy eating and active living through a 
variety of approaches, including behavior, 
environmental and policy changes.

Another aspect of its mission is to support 
neighborhoods and neighborhood associa-
tions. It operates Northern Berkshire Neigh-
bors, which connects and supports residents 
to build community and make connections 
to groups, institutions and resources.

NBCC is active in initiatives to prevent or 
deal with substance abuse. Among those pro-
grams are nb21 (not before 21, not in northern 
Berkshire), which promotes community edu-
cation to reduce underage drinking and other 
substance use. It has three strategy teams that 

work with law enforcement, local schools, 
town officials and community members on 
a variety of strategies.

It is also engaged in youth development 
and empowerment. UNITY, a multifaceted 
program that includes the Northern Berkshire 
Youth Collaborative, conducts youth con-
ferences, leadership programs, writing 
workshops, a Creative Youth Development 
Summit and other activities.

Family Place is a collaborative effort of 
NBCC, the Berkshire Area Office of the 
Department of Children and Families, Child 
Care of the Berkshires, and Berkshire Chil-
dren. It is a resource center to support and 
provide preventative services to northern 
Berkshire families with children up to age 
12. The framework for programming and 
services is intended to encourage parental 
resilience, social connections, knowledge of 
parenting and child development, concrete 
supports in times of need, and children’s 
healthy social and emotional development.

Transition process
Bashevkin said that one reason he is com-

fortable in leaving is the current condition 
of the organization.

“We have a great staff and a board that un-
derstands our mission in their hearts,” he said. 
“The organization is on fairly good financial 
footing, and our funding from government and 
the philanthropic community is solid.”

He also believes the programs and role of 
NBCC are firmly established. “The commu-
nity ‘gets it’ and knows what we’re about,” 
he said. “There’s a lot of involvement. Our 
community forums are now attracting as 
many as 100 people.”

The upcoming executive search will be 
led by the Executive Transitions Program of 
Third Sector New England, a consulting firm 
that offers services including organizational 
assessment, professional recruitment, and 
post-hire support. Consultant Nancy Jackson 
will lead this process with the NBCC’s nine-
member transition team.

This is the first time NBCC has had to hire 
a person for this key job, and board president 
Courtney Shapiro-Van Dusen acknowledged 
that it will be a challenge. She said the or-
ganization is working with the consultant 
to develop a list of goals and priorities, but 
they will also have to find a person who is 
the best fit to lead the organization.

“It’s a tough process, because Al has done 
so much,” she said. “When you think of the 
coalition, you think of Al. So, it’s not a matter 
of replacing him, because that can’t be done. It 
will be an incremental change. What we have 
to do is find someone with the qualifications 
to build on the foundation Al established. 
Then, as that person becomes established and 
familiar with the organization, they’ll have 
their own ideas and leadership style.”

North Adams native
Bashevkin grew up in North Adams. He left 

the city to attend the University of Connecticut 
and Boston University, and received a degree 
in social work. He lived and worked in Boston 
for a number of years as a social worker and 
counselor before returning to the region in the 
mid-1980s to take a job in Bennington, Vt., 
although, he said, he did not consider that he 
was moving back permanently at the time.

He also worked as a counselor, and was a 
medical worker with the Visiting Nurse As-
sociation. Bashevkin subsequently became 
a member of the faculty at North Adams 
State College (now Massachusetts College 
of Liberal Arts).

In 1986, he was asked to assist with a 
project that was being organized by members 
of the local social services community.

“Sprague Electric had shut its doors, and 
there was a real need for assistance in the city,” 
he recalled. “Several people had the idea to 
organize an assistance center as a resource. 
It was based on the goal of improving the 

nbcc director departing aFter 29 years at helm

al Bashevkin looks back on community coalition’s evolution, impact

social services

email your firm’s news 
and announcements to:

info@btaconline.com

Al Bashevkin, who is stepping 
down this summer from his 
longtime post as executive di-
rector of the Northern Berkshire 
Community Coalition, says the 
organization has continued to 
grow and evolve as the needs 
of the community have 
changed over the 
years. “It’s not the 
same community 
I grew up in,” he 
notes.
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helping system by working with agencies, 
and also to serve as a bridge between local 
residents and the decision makers.”

That initiative became the NBCC, and Ba-
shevkin was hired to direct the organization. 
It steadily grew from its role as a resource 
and advocate to becom-
ing an umbrella service 
provider and focal point 
for community orga-
nizing.

“At fi rst, it was very 
part-time, and I worked on it about 12 hours 
a week,” he said. “Then, in the early 1990’s, 
it became a half-time job. Then as it received 
more grants, and continued to expand its 
activities, it needed a full-time director.”

Today, in addition to Bashevkin, the agen-
cy has 12 staff members and a wide-ranging 
network of board members, volunteers, 
student interns and other supporters.

Regarding the future of NBCC, Bashevkin 
said he has his own ideas. He noted that he 
is especially gratifi ed by the connections 
that NBCC has formed with neighborhood 
organizations. As an example, he cited the 
opening of a neighborhood resource center 
in a former bar next to The Porches Inn on 
River Street, in partnership with the United 
Neighborhood Organization.

“That will provide a functional center 
for that neighborhood for meetings, a place 
for kids and other ways for the residents to 
interact,” he said. “I’d like to see more of 
those open.”

He emphasized, however, that he is leaving 
such decisions and plans up to the board, staff 
and other stakeholders – and his eventual 
replacement.

“Basically, it will be up to the organization 
to start with what’s here now and take it to 
a new place,” he said.

Changing community
Looking back, Bashevkin said he has 

seen many changes in North Adams over the 
years. “It’s not the same community I grew 

up in,” he said. “It was a very vibrant city in 
the ’50s and ’60s. Sprague was going strong, 
and there were traffi c jams every day [when 
the workday ended]. Downtown, there were 
people three-abreast on the sidewalks. It was 
also the era of urban renewal, which also 

changed the city.”
When he returned to 

the region as an adult, 
the city’s fortunes had 
fallen, as the commu-
nity struggled with the 

closure of Sprague. While it caused a wide 
range of local problems, Bashevkin said North 
Adams’ predicament was not unique.

“What happened here is what happened 
in Pittsfi eld and throughout the country, as 
factories closed and communities lost their 
major employers,” he said.

He also witnessed the gradual effort to re-
vitalize and reinvent North Adams, including 
the long planning and eventual opening of 
the Massachusetts Museum of Contemporary 
Art (MASS MoCA), and the related effort 
to establish a creative economy.

Bashevkin sees the results as mixed. “Pov-
erty has become much more ingrained, and we 
have social problems now that we didn’t have 
before,” he said. “Commerce has downsized, 
and downtown is much quieter.”

He believes that the closing of North 
Adams Regional Hospital in March 2014 
was a major setback, both for the healthcare 
system and the economy. “That was devas-
tating, and it’s going to take a long time to 
recover from that,” he said.

Nevertheless, he believes that MASS 
MoCA and other revitalization efforts have 
made a difference. He also believes that 
initiatives like the Hoosic River Revival, 
which is working to make the river more 
accessible, and other projects are enhancing 
the quality of life.

“At the very least, MASS MoCA and ac-
tivities like the Freshgrass Festival have made 
this place a lot more fun, and the creative 
economy has brought a lot of very interesting 

new people into town,” he said. “Let’s not 
downplay the importance of all that.”

He also believes that MASS MoCA and 
the evolution of the creative economy are 
helping the community to bounce back 
financially. He also sees new potential, 
such as the planned redevelopment of the 
Western Gateway Heritage State Park into 
a multifaceted marketplace.

“I would like to think all of these are 
providing jobs for local people,” he said. 
“There are lots of different pieces involved 
in revitalization. There is no one thing that is 
going to be the future. If we’re smart, it will 
be the accumulated result of many things.”

Bashevkin described himself as ultimately 
being upbeat about the future of the northern 
Berkshires. “I’m somewhat of an optimist,” 
he said. “I believe you look at what you can 
become, and hope that all of these things will 
come to fruition.”◆

“It will be up to the 
organization to start with 

what’s here now and take it 
to a new place.”
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coVerstory
Hotel on North
continued from page 1

move forward in the face of uncertainties 
that could have signifi cantly delayed the 
venture.

Hotel on North is being developed by 
MM&D LLC, whose principals are David 
Tierney III and his wife Laurie. David is 
president of the family business, David J. 
Tierney Jr. Inc., an established construction 
and development enterprise in Pittsfi eld. 
Laurie, who is serving as managing partner 
for MM&D, is a real estate professional with 
the Kinderhook Group.

Collaborating with the Tierneys on the 
project is Main Street Hospitality Group 
(MSHG), a hotel management company 
that was formed last year by members of 
the Fitzpatrick family, owners of the Red 
Lion Inn in Stockbridge, and operators of the 
Porches Inn in North Adams and the Williams 
Inn in Williamstown (see accompanying 
story on page 1). Principals of that company 
include chairman Nancy Fitzpatrick, her step-
daughter, Sarah Eustis, who serves as CEO, 
and Finn, who had previously been longtime 
general manager of the Red Lion.

The project arose from a long-standing 
business relationship between the Tierneys 
and Fitzpatricks, which included signifi cant 
historic restoration and expansion projects 
at the Red Lion that were handled by the 
Tierneys’ construction company. Based on 
Nancy Fitzpatrick’s belief that a new kind of 
lodging experience was needed in downtown 
Pittsfi eld to help support the burgeoning arts 
and cultural scene taking shape there, the 
families had explored and discussed options 
for a hotel project for several years. Various 
factors – from a severe economic downturn 
to diffi culty fi nding the right location – had 
kept the project from moving past the hy-
pothetical stage.

That changed in December 2012, when 

the Tierneys (through MM&D) purchased 
the two-building complex at the corner of 
North and Summer streets for $1.35 million 
and quietly began behind-the-scenes work 
with the Red Lion contingent on the concept 
and plans for Hotel On North.

Those plans were unveiled in early Feb-
ruary 2014, as was the collaboration on 
the project between MM&D, as owner and 
builder of the proposed hotel, and MSHG, as 
conceptual designer and eventual manager 
of completed property.

Historic redevelopment
Ambitious from the start, the $14 million 

project called for a large-scale redevelop-
ment of the two buildings to create what was 

described as an “elegant property featuring 
an eclectic mix of furnishings and decor to 
refl ect its heritage as an iconic early 20th 
century department store in the center of 
downtown Pittsfi eld.”

The two buildings were built in 1883 and 
1890 respectively by James Burns, a local 
merchant who established a home furnish-
ing store in Pittsfi eld in the late 1870s. 
The buildings were named to the National 
Register of Historic Places in 2002.

While both buildings have been used 
for a variety of purposes throughout their 
history, the southernmost one developed 
its own iconic status as home to the Besse-
Clarke department store that operated there 
from 1910 to 1994. More recently it had 

been home to a succession of restaurants 
at street level, with upper fl oors used as 
the former headquarters for Link to Life, a 
nationwide business providing emergency 
electronic monitoring services for the el-
derly and disabled.

Although last year’s announcement 
of the project generated a good deal of 
interest and excitement among fellow 
downtown business owners, there were 
several hurdles that still had to be cleared 
before Hotel on North could start to take 
shape. These ranged from gaining city ap-
proval for various aspects of the project to 
piecing together the package of loans, tax 
credits and private equity needed to fi nance 
construction of the hotel.

Some of these hurdles were cleared with 
relative ease in the ensuing months. The 
fi nancing package, however, proved to be 
more of a challenge.

“There were a couple of very diffi cult 
evenings,” commented David Tierney III in 
a recent interview. Those diffi culties had to 
do with lingering uncertainties surrounding 
the state and federal historic tax credits that 
MM&D was seeking for the project.

While Tierney said that various fi nancing 
scenarios had been prepared with and without 
the tax credits, the question of whether and 
when they would ultimately be approved held 
up the process of securing other fi nancing 
that would also be needed.

With these issues still up in the air as sum-
mer progressed, Tierney said his company 

Hotel on North occupies the two adjacent buildings at 273-297 North St. The upper two fl oors of each building are being used primarily for the hotel’s 45 guest rooms, 
all individually decorated, with a wide range of features and amenities. The street-level space to the left is being used for a restaurant and lounge, while space to 
the right will house a new retail boutique and spa facility. At the center is the main entrance to the hotel lobby, which will feature revolving doors and a marquee 
extending above the sidewalk toward a curb-side valet parking area. A portion of the second fl oor just above and to the right of the entrance shows a sample of the 
historic blue-and-white color scheme that the building will be painted in. The upper fl oors of the adjacent building will be done in grey with white accents.

* 36 month lease, $2500 cash or trade down, 10k miles per year, $.25 per mile over 30,000, taxes, registration, acquisition & doc fees additional.
** 36 month lease, $3500 cash or trade down, 10k miles per year, $.25 per mile over 30,000, taxes, registration, acquisition & doc fees additional.
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had to make the decision to either risk starting 
construction without financing in place or 
to hold off until the financing was buttoned 
up – the latter option all but assuring that 
the hotel would not be ready to open the 
following summer as planned.

In the end, said Tierney, the choice was 
clear, and construction at the site began last 
September. “We knew it would happen,” he 
said, “but we knew we had to do it in time 
for the summer 
season.”

The importance 
of that decision 
was not lost on 
M M & D ’s  c o l -
laborators on the 
project. “It was a 
tremendous leap 
of faith by the 
Tierneys to begin 
construction before 
financing was in 
hand,” said Finn. 
Not only did it keep 
the project on track, 
he noted, but, on a 
more basic level, it also galvanized an aware-
ness and confidence among the public that 
the hotel was actually going to be built.

“Everyone that we’ve been talking to over 
the past year has been excited about this 
project,” said Finn. “But, when the hammers 
started to swing, that’s when the excitement 
about having this in the downtown commu-
nity really took off.”

As preliminary construction progressed, 
so, too, did efforts to finalize the financing. 
“Eventually, the tax credits fell into place 
pretty much as envisioned,” said Tierney. 
He noted, however, that the state historic 
tax credits proved easier to secure than those 
sought on the federal level. “Things were 
reversed from what we expected, and the 
federal credits took us longer,” he said.

Tierney also noted that they decided not 
to pursue, as originally planned, another 

form of financing know as New Markets Tax 
Credits that are available in areas designated 
as economically challenged. “Those turned 
out to be just too complicated,” he said.

Another component of the overall financ-
ing – private equity – also came into focus 
over time. “We found people to work with us, 
to become our partners,” Tierney said. They 
did not have to stray too far from home on this 
aspect, however, with major equity coming 

from members of 
the Tierney family, 
and with Nancy 
Fitzpatrick taking 
a partnership stake 
as well.

Tierney noted 
that their collective 
equity stake in the 
project facilitated 
the conventional 
bank financing that 
was also needed. 
“That helped bring 
M o u n t a i n O n e 
Bank on board,” 
he said, noting that 

the Berkshire-based institution is provid-
ing a first mortgage on the property as 
well as bridge financing for the historic 
tax credits.

Laurie Tierney praised the bank for its 
involvement. “MountainOne has been amaz-
ing,” she said. “They are terrific people to 
work with.”

Sarah Eustis, CEO of MSHG, echoed that 
sentiment and underscored the importance 
of having the bank as a financial partner in 
the project.

“One of the biggest things that had to hap-
pen was for the financing to fall into place,” 
she said. “Ultimately, MountainOne came 
to the table. They recognized the potential 
was there for something that would have a 
significant and lasting impact on downtown 
Pittsfield.”

continued on next page

A new retail boutique, Dory & Ginger, will be operated by 
MM&D principal Laurie Tierney and her partner, Cara Carroll, 
in a street-level space adjacent to the hotel lobby. While 
a separate venture, the shop will complement the hotel 
stylistically, and will feature an eclectic mix of high-quality 
merchandise for both gift-giving and personal use.
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Tweaks and adjustments
As construction has continued through 

fall, winter and spring, Hotel on North has 
taken shape pretty much as outlined in the 
plans unveiled in February 2014, according 
to its developers.

David Tierney noted that employment 
on the project has “been upwards of 86 at 
a given time” with workers and contractors 
primarily from Pittsfield and surrounding 
communities.

Because it is an adaptive reuse of the 
two historic buildings, several existing 
elements and features have been preserved 
and incorporated into the hotel’s design. 
That effort – facilitated by another member 
of the Tierney family, David’s sister, Karen 
Tierney Hunt, who served as architect on the 
project – has been driven in some measure 
by the need to adhere to standards related to 
the historic tax credits.

But the challenge of blending the build-
ings’ history into their new purpose has also 
been embraced as imparting the charm and 
appeal of the boutique hotel. “What we’re 
doing is something unique and inventive,” 
said MSHG’s CEO Sarah Eustis.

At its heart will be 45 guest rooms ranging 
from 350 to 650 square feet (not including 
their spacious bathrooms), individually 
designed and decorated to give each room 
a unique personality.

“There are no cookie-cutter rooms,” said 
Tierney. “Each has its own feel.”

“It’s been a pleasant surprise to see the 
rooms take shape,” added Finn. He noted that 
work on the project has progressed from the 
top floors down, which has allowed select 
rooms to be furnished and decorated for 
preview purposes in advance of the hotel’s 
opening.

At ground level, some of the specific com-
ponents and features have been modified from 
those originally planned. Among these is the 
shift to just one restaurant instead of two that 

were envisioned for the spaces previously 
occupied by Spice Dragon and MadJacks 
BBQ (both of those restaurants closed last 
year shortly after construction began).

“We dropped one restaurant,” said Tierney, 
noting that the configuration on the ground 
floor worked better with just one restaurant 
in the former Spice Dragon space.

Taking shape there, and scheduled to open 
in conjunction with the hotel, is Eat on North, 
a new restaurant being developed by Brian 

Alberg, executive chef at the Red Lion Inn and 
MSHG. The restaurant will be complemented 
by an adjacent lounge, Drink on North, with 
the two spaces connected by a new horseshoe-
shaped bar that has been installed.

The former MadJacks is being converted 
into a new retail space to the front, facing 
North Street, and a spa and fitness center to 
the rear. “The fitness center was originally 
targeted for the basement,” said Tierney, 
noting that the basement will now be used 
for kitchen operations to support the hotel’s 
second-floor banquet room, and for other 
back-of-house purposes.

The retail space will be occupied by a new 
boutique operated by Laurie Tierney and her 
partner, Cara Carroll of Monterey. Known 
as Dory & Ginger, the shop will feature an 
eclectic mix of high-quality merchandise for 
both gift-giving and personal use.

Tierney and Carroll, who will staff the shop 
themselves along with assistance from some 
part-time employees, said Dory & Ginger 
will provide a pleasant and inviting shop-
ping experience for local residents as well 
as guests at the hotel. “We want people to be 
inspired by what they find here,” said Tierney. 
“There’s something for everybody.”

Tierney explained that she and Carroll are 
longtime friends and had previously worked 
together at Pine Cone Hill several years ago. 
“We always thought we’d like to do a busi-
ness together, and that opportunity finally 
came up with the hotel,” she said.

Dory & Ginger (which are Tierney’s and 
Carroll’s nicknames) will occupy about 
750 square feet to the right of the hotel’s 

main entrance. Exposed brick walls and 
other historical elements will mix with more 
contemporary decor, similar to the hotel’s 
design. Stylistically, Tierney said they are 
aiming for a “light and whimsical” feel for 
the store, which is hinted at by the shop’s 
name and logo.

While Dory & Ginger will be an integral 
part of the overall Hotel on North experience, 
it’s opening will lag a few weeks behind that 
of the lodging and dining components. “Get-
ting [the hotel] ready to open has to come 
first,” said Tierney, regarding the down-to-
the-wire scramble to finish that work by 
month’s end. She added that Dory & Ginger 
should be open by mid-June.

David Tierney noted that the retail and 
restaurant operations are consistent with the 
general direction that the city center has been 
moving in. “One of the things that Pittsfield 
is trying to do downtown is to get more of 
the ground floor storefront space used for 
retail and restaurants,” he said.

Making an impression
Situated between Eat on North and Dory 

& Ginger is the main entrance and lobby for 
the hotel. This, said Eustis, sets the stage 
for the overall style and vision that Hotel 
on North embraces. And that, she added, 
begins at curb side by the new marquee that 
has been installed.

“When you arrive, of equal importance [to 
the look of the hotel] is the actual physical 
greeting, with valet parking and a warm wel-
come,” she said. “You enter a vintage-style

continued on page 16

Laurie Tierney with MM&D LLC (the hotel’s owner and developer) joins Bruce Finn, chief operating officer of Main Street Hospitality Group (the management company 
for the property), in a guest room that has been finished and decorated for preview purposes in advance of the hotel’s opening. The 45 rooms, which vary in size and 
amenities, are painted in soft hues of yellow, blue and gray, and offer distinctive design elements such as tin ceilings, exposed brick walls and wood columns.

Historic Building in Downtown Pittsfield
2 Historically restored offices 
Hardwood Floors & Large windows

330 & 630 sq. ft. – total 960 sq. ft.

413-528-9841 ext 2
galebbs@gmail.com

Or call Wheeler & Taylor Insurance.
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Sheffield Stockbridge
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Great Barrington Pittsfield
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528-1000
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448-8224

Dalton
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wheelertaylor.com
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coVerstory
continued from page 14
revolving door and feel you’re stepping into 
an environment that has a historical con-
nection. But inside you fi nd a very modern 
context that juxtaposes with the beautiful 
bones of the building – the brick walls, the 
tin ceilings, the columns.”

These themes continue in other sections 
of the hotel, she said, with repurposed and 
upcycled vintage furniture, and “a juxtaposi-
tion of mid-century with a dash of Victorian 
used tongue-in-cheek.”

“We like to do things that are not expected,” 
Eustis commented.

As the hub of activity, the lobby connects 
with the restaurant to the left, the retail shop 
and spa to the right, and to a new gallery 
space to the rear, which will feature pop-up 
exhibitions of local artists’ work on a rotat-
ing basis. “From the lobby, horizontally, you 
can see the entire cross section of the hotel,” 
said Eustis.

On the upper fl oors, Hotel on North’s guest 
rooms will offer distinctive design elements 
such as tin ceilings, exposed brick walls, and 
wood columns. The rooms are painted in soft 
hues of yellow, blue and gray, decorated with 
custom furniture from local craftspeople and 
workshops, and adorned with original art and 
patterned area rugs.

Each room features a mini-bar (stocked 
with Berkshire-made products), high-
defi nition televisions and Bluetooth enabled 
audio, along with complimentary high-speed 
Wi-Fi. Bathrooms are spacious and spa-like, 
featuring walk-in showers, marble vanities 
and spa robes.

Some rooms include such features as work-
ing gas fi replaces and claw-foot tubs, while 
others are equipped with a kitchenette and 
washer/dryer for extended stays.

According to Finn, room rates at Hotel 
on North will start at about $179 midweek 
and $219 weekend (double occupancy) for 
standard rooms, $199 and $239 for superior 
rooms, and $219 to $259 for those in a premier 
tier. “Prices will be a bit higher during peak 
periods,” he said.

Finn also noted that Hotel on North will 
negotiate volume discounts for larger cor-
porate accounts.

In that respect, he and Eustis pointed out 
that they want Hotel on North to be attrac-
tive not only to the leisure and recreational 

traveler, but also to those coming to the region 
on business purposes. “What’s exciting for us 
is to provide something new to the business 
traveler coming to Pittsfi eld,” said Eustis. 
“They can have all the functionality they 
need as well as style and comfort.”

She said MSHG gathered input from local 
businesses that regularly have customers or 
associates coming to the region to determine 
what their needs and preferences are for ac-
commodations. “We’ve been talking with 
businesses in the area about what they need, 
and have incorporated that into our design,” 
she said.

That also applies to portions of the hotel 

that are to be used for meetings and group 
functions. Eustis noted that Hotel on North 
provides ample and versatile event spaces 
for meetings, banquets, parties and special 
events. Each of the three meeting rooms 
are outfitted with Wi-Fi, HD video and 
audio, Bluetooth and legacy connectivity 
for multiple formatted presentations. The 
spaces accommodate meetings of up to 40 
in a variety of settings.

For larger functions, the hotel’s second 
floor features a 1,600-square-foot event 
space with 12-foot ceilings, exposed brick 
and vintage crystal chandeliers framing a 
panoramic view of North Street. The space 
can accommodate up to 130 guests for seated 
events and receptions for 250 people.

Staffi ng at Hotel on North will be about 
35 to 40 full-time and 10 to 15 part-time 
employees. “As occupancy grows, we’ll 
fill those numbers out,” said Finn, who 
oversees all staffi ng and budgetary aspects 
of the hotel.

In fi lling those positions, Finn noted that 
candidates are being recruited not only for 
relevant experience but also for a welcoming 
disposition. “We look for people who have 
a personality that’s ‘hospitable,’” he said. 

“That’s a big part of the equation to ensure a 
positive experience for our guests. And, you 
can’t train a person for attitude.”

Connecting with local resources
While the soon-to-open hotel includes all 

the key features that they had envisioned, the 
Tierneys noted that a few items on their wish 
list had to be cast aside. One of those was a 
rooftop bar that would allow guests to enjoy 
views of the city and surrounding hills.

“That idea came from Montreal,” said 
Laurie Tierney, noting that during their oc-
casional visits they have enjoyed the rooftop 
lounges that are common in that city’s historic 
district. Her husband noted that local build-
ing code and other factors ruled out such a 
feature for Hotel on North.

Also missing from the project is a swim-
ming pool that the Tierneys had hoped to 
include. While that turned out to be impracti-
cal for the historic buildings, they noted that 
the hotel’s proximity to the Pittsfi eld Family 
YMCA may lead to an arrangement for hotel 
guests to use the pool there.

That kind of connection is just one example 
of what the Tierneys feel will be many mutu-
ally benefi cial collaborations among other 
resources and businesses in the city center.

“It’s not just about Hotel on North,” said 
Laurie Tierney. “It’s about the surrounding 
community and how we can contribute to 
the ongoing revitalization of downtown 
Pittsfi eld.”◆

Karen Tierney Hunt, the architect for the historic redevelopment project, stands along a hammered iron railing, produced by Graney Metal Design in Sheffi eld, that 
wraps around the hotel’s atrium. A section of the building’s roof was removed for installation of the large skylight that bathes the hotel’s interior in natural light.
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MSHg’s growing portfolio
continued from page 1

“When we open Hotel on North, we will 
have four properties under our umbrella, all 
with different ownership structures,” Eustis 
noted. This variety, she said, underscores the 
basic value and benefit that comes from pro-
viding a full array of management services for 
unique and independent lodging facilities.

“Overall, operations are more successful 
under this structure,” she said. “Being an in-
dependent innkeeper can be a lonely job, and 
we offer an attractive alternative to that.”

That has proven to be the case over the 
past several years with the Porches Inn in 
North Adams. The upscale boutique hotel, 
formed from a row of renovated Victorian-era 
houses, has been managed since its opening 
in 2001 by a company related to the Red 
Lion. Those operations, as well as manage-
ment of the Red Lion itself, came under the 
auspices of MSHG when that company was 
established last year.

College as client
Another northern Berkshire client was 

added to the fold last spring when Williams 
College selected MSHG to manage the 
Williams Inn. “That’s a different kind of 
project for us,” said Eustis. “We really are 
an extension of the college, and it’s great to 
be a part of their mission.”

“We love having Williams College as a 
client,” added Bruce Finn, chief operating 
officer of MSHG.

“We’re learning a lot about this from 
both sides,” he said, noting that MSHG’s 
mission includes accommodating the needs 
of guests connected to the college itself 
(such as families of prospective or current 
students, alumni and others), as well as all 
other customers selecting the inn for their 
stay in the region.

He noted that much of their effort over 
the first year has been focused on stabilizing 
operations for what may be a relatively short 
future for the inn. The college is planning 
within the next few years to build a new 
hotel at the foot of Spring Street that would, 
in essence, replace the inn it bought a year 
ago. Specific plans for the current Williams 
Inn have not been disclosed, but they could 
include repurposing the facility – or replacing 
it with new construction – for other aspects 
of campus operations.

“We are improving what we can here, 
within the time frame we have,” said Finn.

While he and Eustis noted that there is no 
agreement in place for MSHG to be involved 
in the new, smaller hotel that Williams Col-
lege plans to build, they said the relation-
ship they have estab-
lished with the college 
through management 
of the existing Williams 
Inn may help position 
them for that role when 
the time comes.

A more conventional role for MSHG is 
taking shape with the downtown Pittsfield 
hotel that is slated to open at the end of May. 
In this project, the company has been involved 
from the start and has collaborated with its 
developers on many levels – from concept 
and design to all functional aspects.

This, said Eustis, illustrates what the com-
pany hopes to offer to other clients over time. 
“A big part of how we position ourselves is 
that we are not only a management partner 
but also a development partner, consulting 
on all aspects of a project,” she said.

Staffing advantages
From an operational perspective, Eustis 

said, MSHG is able to deliver both greater 
depth and efficiency in several key functions 
than a given property could on its own.

“The economies of scale are part of why 
we decided to form a management company,” 
she said. “In finance, HR, marketing and other 
areas, we are able to share resources and 
expertise across the full range of properties 
that we manage.”

This dynamic also translates into important 
advantages in terms of staffing – both in 
recruitment of top candidates and in advance-
ment opportunities for existing employees.

“We hire hard and manage easy,” said 
Eustis, explaining that the care and effort 
in recruiting exceptional candidates for 
key positions ultimately pays off in smooth 
operations down the road. “The collective 
power of MSHG is attractive to the kind of 
people are looking for.”

The growing stable of properties under its 
management also means more opportunities 
for staff development and advancement. “As 
a regional employer, having these locations 
allows people to develop and grow profes-
sionally,” said Eustis. “We like to think we are 
offering career opportunities. An employee 
may start out at a lower level, but they have 
room to grow.”

Finn agreed, noting that there have been 
several instances where employees from the 
Red Lion have been tapped to fill positions 
of greater responsibility at the Williams Inn 

over the past year, and that the same will 
hold true as staffing takes shape for Hotel 
on North. “People know that, as we grow, 
their opportunities [for advancement] are 

going to grow as well,” 
he said.

In terms of the com-
pany’s future growth, 
Eustis said MSHG has 
certain measured and 
modest goals. “We 

have plans to grow in a thoughtful way,” 
she said. “We’re not looking to create a huge 
operation, but want to build something that’s 
sustainable and successful.”

Eustis added that, while there are no new 
management deals ready to announce, the 
company has had informal discussions with 
proponents of various hospitality projects in 
the region. “We get a lot of inquiries,” she 
commented.◆

“We’re not looking to create 
a huge operation, but want 
to build something that’s 

sustainable and successful.”
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BerkShares Business of the Month

more stories like this one at www.berkshares.org

I N THE BERKSHIRES you can �nd heirloom tomatoes, artisanal cheese, pasture-raised beef... 
but can you �nd a real bagel? �anks to the Great Barrington Bagel Company, the answer 
to that question is yes. “We’re making an authentic New York-style bagel. It’s a specialty,” 

says owner Bob Climo with pride.

Bob and Karen Climo are very conscious that they are not just the owners of a bagel shop and 
delicatessen, but that they are also the newest stewards of a favorite Berkshire institution. Six 
months ago, the Climos bought the Great Barrington Bagel Company from Marvin and Judy 
Lieberman, who opened the bagel shop in 1996. 

Bob Climo trained at the Cambridge School of Culinary Arts and then worked as a demon-
stration chef for Canyon Ranch. When Marvin Lieberman approached him about becoming 
manager at the Bagel Company eight years ago, Bob was ready for the change. “What really 
appealed to me was working so close to home, and being a part of a community, rather than 
traveling all over the country for a big corporation,” he explains. 

As for the transition to ownership, Bob says, “it 
has been a learning curve. But for the last eight 
years I have had great guidance under Marvin 
and Judy about how to run the business, why 
things happen a certain way, and how to build 
relationships within the community. What I 
learned was that people want consistency. �ey 
want to know the people who are serving them 
and where the products are coming from.”

With that in mind, the Climos have made sure 
the core of the business remains the same. “We 
o�er a fresh product; we make everything to 
order and we make everything we can—from 
bagels to chicken stock—from scratch. It takes 
a lot of work, but it’s the way to go,” says Climo. 
Customers love the bagel shop for its “homey at-

mosphere,” too, which is fostered largely by the 
familiar faces behind the counter. “A lot of our 
sta� members have worked here a long time and 

have established a rapport with our customers. �ey can even guess what people will order 
when they walk in the door. It’s really nice to have a place like that.”  

�e Climos have sought to build on this strong foundation. Bob has added sandwich specials to 
the menu, such as the French Twist, and he is now looking forward to summery specials such as 
gazpacho and lobster salad. Customers can now even ask for gluten free bread!

But best of all, customers can now pay with BerkShares. “People are excited to see the ‘Berk-
Shares Accepted Here’ sticker,” says Bob, “I like the idea that by using BerkShares we keep the 
money in our own area. �at’s part of the reason I live here, it’s about working together as a 
community.” He sees BerkShares as playing a leading role in the spirit of cooperation between 
businesses here. “�at’s what so unique about us, and that’s what makes people love the Berk-
shires.”

Climo relishes the new challenge. “It’s been fun. People come up to me with their feedback all 
the time. It’s nice that people care so much about this great business.” Some customers are so 
dedicated, in fact, that they come up from New York for the weekend and buy bagels before 
heading back to the city. Bob laughs, “We are actually the exporter of a Berkshire product—
New York-style bagels!”

Great Barrington Bagel Company
777 Main St. Great Barrington (413) 528-9055

Your business has a plan. 
So should your IT.

Expect more.

compuworks.biz

1 Fenn Street  
Pittsfield, MA

413-499-0607 
800-207-1926
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fully integrated into the community. People 
know them. They have jobs, they volunteer 
for organizations and bring value to the com-
munity in many ways.”

Riverbrook is based on an eight-acre prop-
erty at 4 Ice Glen Rd., off Route 7 just south 
of the town center. It is owned and operated 
by the nonprofit Riverbrook Residence Inc. 
and is licensed by the state’s Department of 
Developmental Services.

The main mansion that Riverbrook 
women call home was built in 1912 for 
painter and stained glass artist Frederic 
Crowninshield. It has 11 bedrooms, seven 
bathrooms, two full kitchens, two dining 
rooms, large and small living rooms and 
a complete gym, in addition to offices and 
other facilities. The complex also has a 
studio apartment with two bedrooms, a full 
kitchen and a workshop.

The grounds include a heated in-ground 
pool and a large raised bed garden in which 
both vegetables and flowers are grown.

Riverbrook has 21 residents, and three 
women who use day services there.

Atypical setting
Riverbrook’s size and campus setting are 

somewhat unusual in the statewide network 
of group homes for the developmentally 
disabled.

In recent decades, as part of the overall 
principle of “deinstitutionalization,” state 
regulations have emphasized smaller group 
homes that are placed within neighbor-
hoods. The principle is that small facilities 
integrate residents into the community, and 
also are more compatible with neighbor-
hoods where they are located.

However, Riverbrook is one of 13 facili-
ties around the state that were grandfathered 
and exempted from a rule that group homes 

established after 1996 can have no more 
than four residents. Because it was already 
in operation, Riverbrook was allowed to 
retain its higher residential level.

While acknowledging that its size is 
not typical of contemporary group homes, 
Francome said that Riverbrook does fulfill 
the goal of community engagement that the 
shift to smaller homes was meant to en-
courage. Moreover, its size allows for more 
comprehensive services for residents, among 
other benefits. “We believe this model really 
works, and has advantages of economics and 
staffing,” she said.

Francome also noted that Riverbrook 
was recently certified “With Distinction” by 

the Office of Quality Management within 
the state’s Department of Developmental 
Services.

Riverbrook serves women age 18 and 
older. The residents often arrive as young 
adults and tend to stay through most of their 
lives. “Because we’re wraparound with a full 
spectrum of services, we can provide a home 
on a long-term basis,” said Francome.

Its residents are diverse in age, she added. 
“They are evenly spread out over decades,” 
she said. “We recently had two residents who 
celebrated their 50th anniversaries here.”

Riverbrook is oriented to residents 
who are functional and basically healthy. 
Those who are accepted are able to live 
at Riverbrook until old age or an illness 
requires special care, similar to the rest of 
the population.

“This is their home for as long as they are 
healthy and able to maintain normal levels 
of activity,” said Francome. “We are able to 
monitor them, and we do a lot of advance 
planning to prepare for the time when 
something like a nursing home becomes 
necessary.”

They maintain contact with their families, 
who also are actively involved in the com-
munity there.

Under the guidance of the staff, the 
residents are encouraged to participate in 
the operations of Riverbrook. For example, 
they grow vegetables which are used as 
ingredients in meals.

Work opportunities
Vocational training and employment are a 

core aspect of Riverbrook’s mission.
Francome said the work opportunities and 

jobs are tailored to the individual, and they are 
as similar to regular employment as possible. 
The residents earn at least $9 an hour, and 
handle their own finances and budgeting.

Francome noted that there are a variety 
of work opportunities for the residents, 
depending on their level of development 
and other factors. “We provide positions 
that fit the individual,” she said. “We do a 
lot of vocational assessment, training and 
workforce development. We evaluate each 
woman’s interests, talents and their ability 
to work independently, and we match them 
with jobs most suited to them. We also look 
for sustainable, long-term jobs, and try to 
avoid the potential for layoffs.”

Riverbrook operates a number of busi-
nesses that are staffed by the women, who also 
have roles in managing them. Among these 
is Roots, Shoots and Blooms, a gardening 
business. Another is Exceptionally Yours, a 
housecleaning business.

In addition to its residential campus, the 
organization operates Riverbrook on Main, a 
facility at 50 Main St. in Stockbridge that is a 
focal point for its vocational programs.

Riverbrook on Main houses training and 
production space for craft products that are 
made by residents, such as pillows, jewelry, 
decorated kitchen towels and more. These 
are sold in retail outlets, at craft shows and 
other venues.

riverbrook residence
continued from page 1

social services
Along with their participation in other vocational programs, Riverbrook residents 
also operate a number of businesses. Among these are the Exceptional Flower 
Cart (left), in which the women sell flowers (grown and harvested from Riverbrook’s 
garden) from a roadside cart on summer weekends; and Exceptionally Yours clean-
ing company (below), where the women have regular cleaning positions at local 
businesses, churches and private homes. The women are paid above the minimum 
wage in these and other work activities. (Photos provided by Riverbrook)
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Karen M. Prestwood, MD 
Internal Medicine & Geriatric Care 

Dr. Karen Prestwood, a board certified and fellowship 
trained specialist in Internal Medicine and Geriatrics, has 
joined the staff of Lenox Family Health Center and is 
accepting new patients in need of primary care. Dr. 
Prestwood is partnered with Drs. Heather Flynn and 
Mehernosh Khan and Nurse Practitioners Raya Ariella, 
Kim Bladh-Silverstein and Jennifer Nugent.    

Lenox Family Health Center of BMC 
Lenox Commons – 55 Pittsfield Rd., Lenox 
413-344-1700

Board certified in Internal Medicine and Geriatrics 
Fellowship trained in Geriatrics from the University of 
Connecticut Health Center 
Medical degree and residency in Internal Medicine at 
Hahnemann University School of Medicine 
Provides adult primary care and Geriatric care 
For an appointment with Dr. Prestwood or one of her 
colleagues, call Lenox Family Health Center of BMC at 
413-344-1700
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The women also make products to order, 
such as coasters, which can be customized 
with the logos of businesses or personalized 
for weddings and other events.

Riverbrook on Main also arranges to 
provide local business 
with services such as 
paper shredding, col-
lating and envelope 
stuffi ng.

In addition, some 
residents hold jobs in 
local businesses and 
organizations. For example, five of the 
women have long-term jobs at the nearby 
Red Lion Inn.

In some instances, Riverbrook provides 
transportation to the workplace, while other 
residents take public transit or make other 
independent arrangements.

“One woman has been working at the 
Marian Helpers Center [a Catholic organi-
zation based in Stockbridge] for 24 years, 
and walks to work and back every day,” 
Francome said.

The opportunities also include self-em-
ployment, management and entrepreneurial 
ventures. One participant started a car clean-
ing and detailing service. “She has become 
the CEO of that business,” Francome said.

Another resident who is visually impaired 
started a service making Braille menus for 
restaurants.

In addition to employment, Riverbrook 
residents participate in volunteer activities in 
Stockbridge and nearby communities. These 
include volunteer work at a local daycare cen-
ter and a recycling organization. Riverbrook 
women also help the Stockbridge Council 
on Aging with setting tables for community 
meals. They also do plantings in downtown 
Stockbridge.

Another aspect of community interaction 
involves visits to residents of the Kimball 
Farms retirement community in Lenox to 
provide companionship and other services. 
“One of our residents is an excellent pianist, 
and she plays for the [Kimball Farms] resi-
dents,” said Francome.

Canine connection
Other educational and cultural activities 

are available for Riverbrook residents.
One four-legged member of the River-

brook community is Coco Chanel, a therapy 
dog owned by Abbey Hanley, who is on the 
Riverbrook staff.

Coco is the focus of a canine therapy 
program that started two years ago when 
Hanley brought the brown Newfoundland to 
work. Coco and the residents immediately 
formed a bond, and she began a career as a 
therapy dog.

Coco visits Riverbrook on a weekly basis. 
The women visit with Coco, groom her and 
provide other care.

Coco also goes with the women on their 

visits to Kimball Farms, and visits schools 
on reading programs with the residents.

Coco has also become something of a 
celebrity in Stockbridge. In October she 
was the star of “Paws for Possibilities” dog 

walk, an educational 
and fund-raising event 
sponsored by River-
brook. She and about 
30 other dogs paraded 
from Riverbrook to 
Main Street. The event 
raised about $20,000.

In addition to money raised from dona-
tions, Riverbrook is funded by fees. The 
state pays about half of the costs of residence 
there, and families are responsible for the 
balance.

While residency at Riverbrook is not in-
expensive, Francome noted that insurance, 
Medicare and other programs can help to 
defray the costs. She said Riverbrook and 
the state work with the families, and help to 
connect them with resources. “We talk with 
parents to plan for the options,” she said.

She added that the prices are frequently 
less than families expect. “They are often 
surprised by the cost,” she said.

However, as in other aspects of the health-
care system, changes in government policies 
may make it more challenging.

“A philosophical change is afoot, and the 
state is looking more to the families of the 
developmentally disabled to support them,” 
she said. “People won’t be cut off from 
support, but it will be more restrictive with 
the new system, and that will make it more 
challenging for everyone.”◆

“We evaluate each woman’s 
interests, talents and their 

ability to work independently, 
and we match them with jobs 

most suited to them.”

we love having you here. 

Get comfortable even when you’re getting down to business. At 
Hampton, you’ll be surrounded by thoughtful amenities that make work 
a pleasure. Plus, you can earn Hilton HHonors® points and airline miles 
with every stay. You’ll be 100% satisfied. Guaranteed.

100% satisfaction
guarantee

clean and fresh 
Hampton bed®

FREE
fresh waffles

®

business with a bonus.

Hilton HHonors membership, earnings of Points & Miles® and redemption of points are subject to HHonors Terms and Conditions. ©2011 
Hilton Worldwide

Hampton Inn & Suites Berkshires/Lenox, MA • 445 Pittsfield Road • Lenox, Massachusetts
www.berkshireslenoxsuites.hamptoninn.com • 413-499-1111

Jim’s Lawn Care
Call now to arrange for SPRING CLEAN UP services

Lawn mowing & Fertilizer treatment ★ garden care & maintenance 
brush Cutting ★ Chain saw work ★ pruning ★ Hedge trimming

mulching ★ rototilling ★ painting ★ Fencing ★ Junk removal

413-442-0332
(Leave message)Free estimates                                                             Firewood for sale

If you are retiring or changing jobs, you may have complicated 
choices to make regarding your 401(k) plan assets. What you 
do with these assets could significantly impact your lifestyle  
in retirement. 

Your future is too important to risk making the wrong decision. 
We can help — every step of the way.

Call today for more information or to schedule  
a consultation.

WE MAKE IT EASY  
TO ROLL OVER 
YOUR 401(k) 

Brian P. Astorino, CRPC®

LPL Financial Advisor
(413) 236-4837

Michael A. Fazio, CFP,®

Senior Vice President
LPL Financial Advisor
(413) 236-4835

Securities and advisory services offered through LPL Financial, a Registered Investment 

Not NCUA Insured    Not Credit Union Guaranteed    May Lose Value

BUSINESS & INVESTMENT PROPERTIES

Call Jeff Rose
cell: 413-358-3333

ROUTE 20 • W. PITTSFIELD
5,200 sq. ft. clear span commercial space, 14’overhead door, loading dock, offi ce(s), 

large parking lot, attractive lease terms. Call for details.

ROUTE 8 • LANESBORO
3,200 sq. ft. near Berkshire Mall, with offi ce, shop, storage, overhead door, parking. 

Rent for $1,100/mo.

EAST STREET OFFICE SUITE • PITTSFIELD
On site parking, former medical offi ce. For Rent, call for details.

ROUTE 20 • PITTSFIELD
Strip mall retail space, former Avid Sports. For Rent.

SOUTH STREET • PITTSFIELD
2-family investment property, positive cash fl ow, low maintenance, potential

for 4-units or offi ce. For Sale $129,000.
2-FAMILY • PITTSFIELD

Recently renovated, separate utilities, deleaded, 4- and 1-bedroom apartments.
For Sale $159,000.

www.cbrose.com
800-893-9287 • jrose@cbrose.com
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placemarKet
tools oF the trade
does your site pass 
‘mobile friendly’ test?

Deb Hastings Watson, 
owner of Business 
Marketplace (413-281-
3476 or deb@business
marketplace.com), 
provides website, 
marketing and graphic 
design services.

By deB hasTings waTson
April 21, 2015. This date may not have 

the recognition factor of April 15, but this 
year it was very important.

It’s the date that Google had an algorithm 
update that impacted most websites – for 
big and small companies alike. It was the 
date when sites that were not considered 
“mobile friendly” by Google were going to 
take a hit – and sometimes a big one – in 
their rankings.

How important is it for your site to be seen 
and function properly on mobile devices? 
Here are some statistics you need to see:

• 64 percent of Americans own a smart-

phone, up from 58 percent in 2014 (PewIn-
ternet.org);

• 85 percent of Americans ages 18-29 are 
smartphone owners (PewInternet.org);

• 80 percent of internet users own a smart-
phone (GlobalWebIndex.net);

• Mobile platforms account for more than 
60 percent of time spent consuming digital 
media (Comscore.com);

• 53 percent of emails are opened on mobile 
devices (Litmus.com); and

• Global mobile data traffic grew nearly 
70 percent in 2014, from 1.5 exabytes to 2.5 
exabytes per month (eMarketer.com) FYI: 
an exabyte = 1 billion gigabytes.

Can you afford to ignore this level of poten-
tial customers? I know of no one who can.

What is affected by this?
It’s important to understand what is im-

pacted if your site does not pass the Mobile 

Friendly Test (www.google.com/webmasters/
tools/mobile-friendly/). It will not impact 
search results performed from desktop or lap-
top computers. It will only impact the search 
results from mobile devices. That means 
everything else. Smartphones, tablets – and 
watches. If you think that your target market is 
only using desktop computers in their searches, 
trust me, you’re fooling yourself.

Why the sudden change?
It’s not all that sudden. Google has been 

spoon-feeding us information and suggestions 
since 2013 about “mobile friendly.” In 2014, 
Google introduced “Mobile-friendly” tags in 
its search results to make it easier for mobile 
searchers to find mobile-optimized content. 
But, on April 21, Google forced the issue. 

So, why now? There is much being dis-
cussed about this, and the one thing that keeps 
coming up is: Google Android Watches. 
When websites are mobile friendly, they 
can be seen properly on watches – Google 
and Apple. It’s well known that the Google 
watches are less expensive than the Apple 
watches, and this is a great way to make 
sure that your watch customers get the best 
possible experience from their device. Apple 
customers will benefit as well, but keep your 
eyes open and you’ll be seeing more Google 
watch advertising – someone wants to capture 
a lion’s share of the market.

Most people’s first reaction, on hearing 
about these new mobile-friendly criteria, 
was to pick up their smartphone and bring up 
their website. “It looks great, everything can 
be seen perfectly, the links and e-commerce 
all work fine,” many of them likely thought. 
That’s not what this is about.

In order to pass the Mobile Friendly Test, 
your site must meet the following criteria 
(direct from the Google Webmaster site):

• Avoids software that is not common on 
mobile devices, like Flash, 

• Uses text that is readable without 
zooming, 

• Sizes content to the screen so users don’t 
have to scroll horizontally or zoom, and

• Places links far enough apart so that the 
correct one can be easily tapped.

If your site doesn’t meet these criteria, does 
that mean your web development company 
didn’t do their job correctly? Not necessar-
ily. But it does mean there’s more work to 
be done, and it needs to be done by one who 
knows the back end of your site. This is the 
time to hire a professional.◆

For a free quote, please call me at:
413-637-2100

or email draiche@berkshire.rr.com
www.BerkshireMerchantServices.com

“I can provide you with a new 
terminal that has the latest PCI 

software as well as being able to 
accept chip cards.”

– Don Raiche

MeMber of the berkshire ChaMber of CoMMerCe
MeMber of the southern berkshire ChaMber of CoMMerCe

Do you believe in shopping local?
Do you like to support other 

local businesses?
Do you believe in keeping your 
money in our local economy?

are you reaDy to accept the new 
chip carDs as the liability shifts 

to you after october 1st? 

Berkshire Merchant Services is a local, independently 
owned merchant services broker. I represent different 
processors and can compare and get you the lowest 
prices possible for your credit processing expenses.

   

2015 GMC Sierra 

McAndrews-King 
Buick GMC Truck Inc. 

224 Columbia St., Rt.8 Adams 
(413) 743-0584 

mcandrewsking.com
Bigger is not Better… Better is Better

2015 GMC Sierra

Every month, BERKSHIRE TRADE & COMMERCE takes a fresh look at
news and issues affecting the local economy…and businesses like yours.

With an assortment of articles covering key sectors of the business community,
each issue of BERKSHIRE TRADE & COMMERCE is well-read by the region’s business owners,

managers and professionals…the people you want to reach and want to do business with.

Call or email today for information about making B ERKSHIRE TRADE & COMMERCE

an effective and affordable part of your marketing plan for the year ahead.

413-447-7700 btac@bcn.net

Good reasons to make

BERKSHIRE TRADE & COMMERCE

part of your marketing plan for 2008

Every month, Berkshire Trade & CommerCe takes a fresh look at news and issues 
affecting the local economy…and businesses like yours.

With an assortment of articles covering key sectors of the business community, each issue 
of Berkshire Trade & CommerCe is well-read by the region’s business owners, managers 

and professionals…the people you want to reach and want to do business with.

Call or email today for information about making Berkshire Trade 
& CommerCe an effective and affordable part of your marketing plan.

413-447-7700 • info@btaconline.com
Next Issue: July 2015  ◆  Ad Deadline: June 8  ◆  Print Date: June 11
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Berkshire County real estate transfersreal estate
The following real Estate 
transactions are provided by 
Banker & Tradesman real 
estate data Publishing. only 
properties valued at $75,000 
or higher are included.

ADAms
35 Burt St.
Buyer: Bayview Loan Svc
Seller: Theodore Brown +
Price: $97,900
Date: 4/7/15

1 East Rd.
Buyer: Thomas Whalen +
Seller: Adams Comm Bank
Price: $150,000
Mortgage: $70,000
Lender: Adams Community
Date: 4/17/15

12 Forest Park Ave.
Buyer: Peter Allard
Seller: John Clossey +
Price: $125,900
Mortgage: $113,000
Lender: Adams Community
Date: 3/31/15

Walling Rd.
Buyer: Thomas Whalen +
Seller: Adams Comm Bank
Price: $150,000
Date: 3/16/15

23 Apemont St. U:23
Buyer: Daniel Ouellette +
Seller: Ashley Contois
Price: $109,400
Mortgage: $106,000
Lender: Adams Community
Date: 3/23/15

BeCket
176 Alan A Dale Dr.
Buyer: Judith Gagnon +
Seller: Daniel Forster +
Price: $132,500
Mortgage: $72,500
Lender: Freedom CU
Date: 4/14/15

43 Bracken Ln.
Buyer: Barbara Reiss +
Seller: Andrew Digrigorio
Price: $370,000
Mortgage: $296,000
Lender: Lee Bank
Date: 4/14/15

3011 Jacobs Ladder Rd.
Buyer: Greylock FCU
Seller: Michael Samborski +
Price: $114,261
Date: 3/16/15

1838 Main St.
Buyer: Lakeside Retreats 
LLC
Seller: Filmus Gladus Est +
Price: $162,000
Date: 4/7/15

355 Pill Dr.
Buyer: Marika Ray +
Seller: Justin Counsell +
Price: $222,500
Mortgage: $178,000
Lender: Northpoint Mtg
Date: 3/23/15

Cheshire
113-115 Church St.
Buyer: Damien Viens +
Seller: Stanley Zarek Jr
Price: $127,000
Mortgage: $113,000
Lender: Adams Community
Date: 4/2/15

129 Wells Rd.
Buyer: Greenwich 
Investors 34
Seller: Mary Manning +
Price: $96,330
Date: 4/13/15

ClArksBurg
706 Daniels Rd.
Buyer: FNMA
Seller: Justin Filiault +
Price: $88,578
Date: 3/19/15

1104 River Rd.
Buyer: FNMA
Seller: Lynn Thoresen +
Price: $193,636
Date: 3/23/15

DAltoN
143 Grange Hall Rd.
Buyer: Nicholas Anastasio
Seller: Brian Morelli +
Price: $162,500
Mortgage: $157,625

Lender: Greylock FCU
Date: 3/18/15

767 Kirchner Rd.
Buyer: Matthew Bernardo +
Seller: William Tobin +
Price: $285,000
Mortgage: $270,750
Lender: Quicken Loan
Date: 3/27/15

84 Mountain View Ter.
Buyer: Bruce Lester +
Seller: Barbara Yocum +
Price: $131,492
Mortgage: $124,917
Lender: Greylock FCU
Date: 3/27/15

49 River St.
Buyer: Bank New York 
Mellon T
Seller: Kent Weatherwax
Price: $84,214
Date: 3/24/15

60 North St. U:16
Buyer: Peter Bernadino +
Seller: Robert Ginthwain +
Price: $118,000
Mortgage: $94,400
Lender: Academy Mtg
Date: 4/9/15

150 North St. U:H
Buyer: Bonnie Dargie-
Schott +
Seller: Matthew Johnson
Price: $108,000
Mortgage: $86,400
Lender: Greylock FCU
Date: 4/14/15

greAt
BArriNgtoN

39 Castle Hill Ave.
Buyer: Marc Rosenthal +
Seller: Agnes Cobb RET +
Price: $450,000
Date: 4/15/15

12 Hemlock Hill Rd.
Buyer: Art Blumenthal +
Seller: Nancy Flaxman
Price: $342,200
Date: 3/27/15

106 Hurlburt Rd.
Buyer: Drifting North LLC
Seller: Peter Franck +
Price: $1,125,000
Date: 4/2/15

518 Main St.
Buyer: Wainwright 
Property LLC
Seller: Wainwright Hall 
LLC
Price: $1,015,000
Mortgage: $812,000
Lender: Lee Bank
Date: 3/31/15

18 Meadow St.
Buyer: Housatonic 
Holdings 2 LLC
Seller: Nancy Colozzi
Price: $130,000
Mortgage: $104,000
Lender: Pittsfield Coop
Date: 4/14/15

271 Monument Valley Rd.
Buyer: John Studzinski
Seller: Alexander Stille +
Price: $925,000
Date: 4/1/15

Route 41
Buyer: Paul Livak
Seller: Lawrence Bronstein +
Price: $450,000
Date: 3/16/15

662 S. Egremont Rd.
Buyer: Stacey Billups
Seller: Leonard 
Taubenblatt +
Price: $310,000
Mortgage: $279,000
Lender: Lee Bank
Date: 3/31/15

2 Squaw Peak Rd.
Buyer: Paul Livak
Seller: Lawrence Bronstein +
Price: $450,000
Mortgage: $360,000
Lender: Lee Bank
Date: 3/16/15

80 Maple Ave. U:A
Buyer: Tracey Holland

Seller: Adams Hersch +
Price: $125,000
Mortgage: $86,000
Lender: Salisbury B&T
Date: 3/30/15

2 Rose Court E U:2
Buyer: William Connell +
Seller: Frances Hill
Price: $280,000
Date: 3/20/15

hANCoCk
Corey Rd. Lot 266
Buyer: Mark Berman +
Seller: Paul Diesu +
Price: $94,000
Date: 4/1/15

2629 Hancock Rd.
Buyer: Adams Comm Bank
Seller: Michael Hadley +
Price: $215,000
Date: 3/24/15

Burbank Childrens Ctr. U:831
Buyer: Sarubbe Property 
Holdings
Seller: Brian Applebee +
Price: $350,000
Date: 3/27/15

hiNsDAle
Pine Cone Ln. U:140
Buyer: Laurie Weinstein +
Seller: Frank Denniston
Price: $240,000
Mortgage: $192,000
Lender: USAA Fed SB
Date: 3/18/15

Pine Cone Ln. U:195
Buyer: Hans Carlson +
Seller: Peter Ernenwein +
Price: $257,500
Mortgage: $248,651
Lender: Commonwealth Mtg
Date: 3/27/15

lANesBoro
688 Cheshire Rd.
Buyer: Patti Gaylord
Seller: Daniel Gaylord +
Price: $99,000
Mortgage: $89,000
Lender: Adams Community
Date: 3/20/15

4 Diane Ct.
Buyer: Jennifer Fenn
Seller: Greylock FCU
Price: $99,500
Mortgage: $97,697
Lender: Academy Mtg
Date: 3/24/15

15 Putnam St.
Buyer: Aaron Williams
Seller: Roger Brissette
Price: $120,000
Date: 4/1/15

98 Silver St.
Buyer: Casey Conry +
Seller: James Mulkey Jr +
Price: $388,000
Mortgage: $368,600
Lender: Norwich Comm
Date: 3/25/15

lee
259 E. Center St.
Buyer: Thomas Porter +
Seller: Michael Scapin +
Price: $176,000
Mortgage: $90,000
Lender: Greylock FCU
Date: 3/16/15

435 Laurel St.
Buyer: Black Swan Lodging 
Seller: Jolly LLC
Price: $2,700,000
Mortgage: $3,375,000
Lender: Lee Bank
Date: 3/31/15

880 East St. U:D
Buyer: Martin Winkler +
Seller: Claire Alder T +
Price: $252,500
Date: 3/31/15

880 East St. U:D
Buyer: Per Wahlstrom +
Seller: Graham Clarke +
Price: $181,900
Date: 4/14/15

leNox
306 Housatonic St.
Buyer: Denise Jezak
Seller: Brookside RT +
Price: $179,500
Mortgage: $143,600
Lender: Adams Community
Date: 4/1/15

234 Lee Rd.
Buyer: David Cruz
Seller: G VanHuizen +
Price: $325,000
Mortgage: $292,500
Lender: Lee Bank
Date: 3/26/15

25 New Lenox Rd.
Buyer: Daniel Lewis +
Seller: Paul Giardina
Price: $95,000
Mortgage: $140,000
Lender: Greylock FCU
Date: 4/10/15

30 Pinecrest Dr.
Buyer: Robert Hart +
Seller: Timothy Byrnes +
Price: $200,000
Date: 4/6/15

333 W. Mountain Rd.
Buyer: Lenox National Bank
Seller: Todd Stevens +
Price: $293,549
Date: 4/13/15

260 Pittsfield Rd. U:F17
Buyer: F17 Lenox Ht RT +
Seller: Barbara Pomerantz 
RET +
Price: $85,000
Date: 4/10/15

9 Rolling Hills U:8
Buyer: Stanley Spencer +
Seller: Devora Sharp +
Price: $170,000
Mortgage: $50,000
Lender: MountainOne Bank
Date: 4/15/15

Sedgewick Ln. U:16
Buyer: Robert Yawitt +
Seller: Marc Krellenstein +
Price: $950,000
Date: 4/7/15

moNterey
28 Bidwell Rd.
Buyer: Peter Frank +
Seller: Alan Kranz +
Price: $360,000
Date: 4/13/15

72 Brett Rd.
Buyer: Fahd Mumtaz +
Seller: Ron Grunhut +
Price: $1,100,000
Mortgage: $770,000
Lender: Salisbury B&T
Date: 3/27/15

16 Point Rd.
Buyer: Stanley Lee +
Seller: Stephanie Sloane +
Price: $545,000
Mortgage: $417,000
Lender: JP Morgan Chase
Date: 4/17/15

New
mArlBoro

48 Alum Hill Rd.
Buyer: Jeffrey Merritt +
Seller: Patricia Marshall
Price: $198,000
Mortgage: $188,100
Lender: Village Mtg
Date: 4/3/15

1076 Hartsville New
Buyer: Samuel Mercier +
Seller: Jane Carpenter 
Price: $125,000
Mortgage: $118,750
Lender: Salisbury B&T
Date: 3/19/15

1741 Hartsville New
Buyer: Kevin Fahey +
Seller: Peter Levy
Price: $344,000
Mortgage: $225,000
Lender: Salisbury B&T
Date: 4/9/15

475 Hayes Hill Rd.
Buyer: Charles Joyce
Seller: Chestnut Ridge NT +
Price: $77,500
Date: 4/8/15

North ADAms
Ashton Ave.
Buyer: Beyond Place LLC
Seller: Surinder Bharara +
Price: $350,000
Date: 4/15/15

380 Barbour St.
Buyer: Stephanie Mirante +
Seller: Brian Gallagher +
Price: $167,000
Mortgage: $148,000
Lender: Adams Community
Date: 4/1/15

21 Chesbro Ave.
Buyer: Christina Embry +

Seller: Rochelle Bunt
Price: $122,500
Mortgage: $120,280
Lender: Academy Mtg
Date: 4/17/15

83 Chestnut St.
Buyer: Brian Miksic
Seller: Patricia Willette
Price: $75,000
Mortgage: $65,000
Lender: Adams Community
Date: 4/10/15

85 Church St.
Buyer: Wayne Wilkinson +
Seller: Gerald Oneil RET +
Price: $159,900
Mortgage: $135,920
Lender: MountainOne Bank
Date: 4/17/15

295 Houghton St.
Buyer: Dennis Thomas Jr +
Seller: Jeffrey Kemp +
Price: $159,900
Mortgage: $150,000
Lender: Adams Community
Date: 4/17/15

90 Natural Bridge Rd.
Buyer: David Tomaselli +
Seller: Nancy Walker
Price: $157,000
Mortgage: $124,500
Lender: MountainOne Bank
Date: 3/31/15

83 Park Ave.
Buyer: Leonard Ziarnik +
Seller: Barbara Copenhaver
Price: $122,000
Mortgage: $124,489
Lender: Adams Community
Date: 4/3/15

48 Porter St.
Buyer: Amigo Properties LLC
Seller: Adams Comm Bank
Price: $85,000
Mortgage: $63,750
Lender: MountainOne Bank
Date: 4/17/15

895 State Rd.
Buyer: Beyond Place LLC
Seller: Surinder Bharara +
Price: $350,000
Date: 4/15/15

915 State Rd.
Buyer: Beyond Place LLC
Seller: Surinder Bharara
Price: $350,000
Date: 4/15/15

12 Walker St.
Buyer: Greylock FCU
Seller: Suzanne Patenaude +
Price: $80,000
Date: 3/19/15

otis
Vine St.
Buyer: Otis Investments LLC
Seller: David Hutchinson +
Price: $175,000
Date: 4/6/15

PittsfielD
119 Anita Dr.
Buyer: Kristen Coty

Seller: Matthew Bernardo +
Price: $160,000
Mortgage: $144,000
Lender: Trustco
Date: 3/27/15

339 Barker Rd.
Buyer: Edward Chagnon +
Seller: Jan Charbonneau +
Price: $232,450
Mortgage: $185,960
Lender: Pittsfield Coop
Date: 4/15/15

53 Boylston St.
Buyer: Kenneth Porter +
Seller: Curran Patricia Est +
Price: $133,000
Mortgage: $127,207
Lender: Academy Mtg
Date: 4/17/15

107 Bromback St.
Buyer: Linda Chaloux
Seller: Michael Miner +
Price: $159,900
Date: 4/1/15

37 Cambridge Ave.
Buyer: Michael Charles +
Seller: Jeffrey Rose +
Price: $237,500
Mortgage: $233,197
Lender: Academy Mtg
Date: 3/25/15

Cherry St.
Buyer: Peoples United Bk
Seller: Stockbridge Bowl 
Afford +
Price: $88,358
Date: 3/20/15

209 Connecticut Ave.
Buyer: Justin Roccabruna +
Seller: FNMA
Price: $118,450
Date: 3/31/15

624 Crane Ave.
Buyer: Gary Flanagan +
Seller: Fox Robert Est +
Price: $144,900
Mortgage: $130,410
Lender: Greylock FCU
Date: 4/3/15

33 Dalton Ave.
Buyer: Wilmington Trust NA
Seller: Joanne Kozik +
Price: $121,992
Date: 4/14/15

30 Dan Ave.
Buyer: Lisa Poplaski
Seller: Dale Wheaton +
Price: $229,500
Mortgage: $183,600
Lender: Greylock FCU
Date: 4/7/15

111 Edward Ave.
Buyer: Lindsey Griesemer
Seller: Paul Zdanis
Price: $117,500
Mortgage: $113,975
Lender: Berkshire Bank
Date: 3/31/15

57 Emerson Ave.
Buyer: James Roche +
Seller: Sally Evans
Price: $170,000
Date: 4/8/15

60 Fairfield St.

Buyer: Gary Desgres +
Seller: Roots Martha Est +
Price: $90,000
Mortgage: $85,500
Lender: Academy Mtg
Date: 3/31/15

35 Flintstone Dr.
Buyer: Kurt Hospot +
Seller: Nazih Shammas +
Price: $220,000
Date: 4/14/15

97 Greenwich St.
Buyer: Ashlynd Dilego
Seller: Scot Spring
Price: $93,000
Mortgage: $90,210
Lender: Greylock FCU
Date: 4/3/15

249 Hancock Rd.
Buyer: Timothy Wright +
Seller: Michael Spratt
Price: $178,000
Mortgage: $168,000
Lender: Greylock FCU
Date: 4/1/15

17 Harding St.
Buyer: Kelly Samuels
Seller: William Rodhouse +
Price: $159,000
Mortgage: $151,050
Lender: Lee Bank
Date: 4/17/15

42 Imperial Ave.
Buyer: Theodore Dalzell Jr +
Seller: Gary Czarnecki +
Price: $126,000
Date: 3/20/15

33 Leroi Dr.
Buyer: Charles Davis Sr +
Seller: Wilhelm FT +
Price: $172,000
Mortgage: $137,600

Lender: Greylock FCU
Date: 3/26/15

109 Lincoln St.
Buyer: Peoples United Bk
Seller: MCE Realty LLC +
Price: $111,291
Date: 3/20/15

123 Lincoln St.
Buyer: Peoples United Bk
Seller: MCE Realty LLC +
Price: $225,954
Date: 3/20/15

123 Lincoln St.
Buyer: Peoples United Bk
Seller: MCE Realty LLC +
Price: $225,954
Date: 3/20/15

125 Lincoln St.
Buyer: Peoples United Bk
Seller: MCE Realty LLC +
Price: $225,954
Date: 3/20/15

129 Lincoln St.
Buyer: Peoples United Bk
Seller: MCE Realty LLC +
Price: $225,954
Date: 3/20/15

131 Lincoln St.
Buyer: Peoples United Bk
Seller: MCE Realty LLC +
Price: $225,954
Date: 3/20/15

42 Linn St.
Buyer: Michael Boucher
Seller: Francis Mangiardi +
Price: $164,000
Mortgage: $159,080
Lender: Greylock FCU
Date: 4/17/15

continued on next page
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real estate
continued from page 21
31 Loumar Dr.
Buyer: Justin Pinsonneault +
Seller: Tyrone Perrault +
Price: $265,000
Mortgage: $251,750
Lender: Adams Community
Date: 3/26/15

7 Maple St.
Buyer: Peoples United Bk
Seller: Stockbridge Bowl 
Afford
Price: $94,428
Date: 3/20/15

75 Maryland Ave.
Buyer: Gregory Wolf
Seller: Anissa Borezoski
Price: $126,000
Date: 4/16/15

80 Meadow Ln.
Buyer: John Tran +
Seller: Daniel Clukey
Price: $194,000
Mortgage: $155,200
Lender: Greylock FCU
Date: 3/26/15

35 Morewood Dr.
Buyer: Alexander Arbour +
Seller: Rita Mary 
Vandergrift RET +
Price: $214,000
Mortgage: $171,200
Lender: Greylock FCU
Date: 4/9/15

133 Mountain Dr.
Buyer: Katherine Demarco
Seller: Maureen Reilly RT +
Price: $214,000
Mortgage: $192,600
Lender: Greylock FCU
Date: 3/31/15

366 Newell St.
Buyer: Greylock FCU
Seller: Sharon Mack
Price: $173,263
Date: 4/14/15

765 North St.
Buyer: Berk Medical Ctr
Seller: Barbe Nancy Est +
Price: $158,000
Date: 4/15/15

215 Partridge Rd.
Buyer: Richard Boucher +
Seller: Michele Ladouceur
Price: $199,000
Mortgage: $188,237
Lender: Academy Mtg
Date: 4/17/15

15 Rhode Island Ave.
Buyer: Valenti FT +
Seller: Joshua Purinton
Price: $118,500
Date: 4/3/15

48 Roxbury Ave.
Buyer: Elaina Grant
Seller: Sean Desautels +
Price: $145,000
Mortgage: $130,500
Lender: Village Mtg
Date: 4/10/15

107 Sampson Pkwy.
Buyer: Gregory Coscia +
Seller: Eileen Wegrzyn
Price: $210,500
Date: 4/2/15

21 Strong Ave.
Buyer: Patricia Coggins
Seller: Amy Toller
Price: $157,000
Mortgage: $149.150
Lender: Lee Bank
Date: 3/16/15

19 Virginia Ave.
Buyer: Kenneth Fawcett +
Seller: Matthew Broderick
Price: $104,000
Mortgage: $83,200
Lender: Greylock FCU
Date: 4/3/15

24 Walnut St.
Buyer: Dorothy Pixley +
Seller: Ryan Cowdrey
Price: $128,400
Mortgage: $126,074
Lender: Academy Mtg
Date: 3/31/15

867 Williams St.
Buyer: Daniel Obrien
Seller: Allen Harris Jr +
Price: $181,200
Mortgage: $144,960
Lender: Lee Bank
Date: 3/20/15

36 Winesap Rd.
Buyer: Marlyn Ramos-Lamboy
Seller: Theodore Dalzell Jr +
Price: $211,000
Mortgage: $168,800
Lender: Greylock FCU
Date: 3/20/15

53 Winesap Rd.
Buyer: Douglas Wisner +
Seller: Hilton Whitney LT +
Price: $187,250
Mortgage: $173,261
Lender: MountainOne Bank
Date: 4/1/15

5 Yarmouth St.
Buyer: Theodore Marcus
Seller: Gary Masotti
Price: $150,500
Mortgage: $120,400
Lender: Greylock FCU
Date: 4/3/15

10 2nd St. U:2
Buyer: 4 2nd Street NT +
Seller: CW Fischer & D 
Ferriere LT +
Price: $330,000
Mortgage: $325,000
Lender: Pittsfield Coop
Date: 3/31/15

10 2nd St. U:3
Buyer: 4 2nd Street NT +
Seller: CW Fischer & D 
Ferriere LT +
Price: $330,000
Mortgage: $325,000
Lender: Pittsfield Coop
Date: 3/31/15

10 2nd St. U:4
Buyer: 4 2nd Street NT +
Seller: CW Fischer & D 
Ferriere LT +
Price: $330,000
Mortgage: $325,000
Lender: Pittsfield Coop
Date: 3/31/15

Alpine Trail U:128
Buyer: Berkshire Pines RT +
Seller: Brian Mcelaney +
Price: $599,500
Date: 3/16/15

81 Dartmouth St. U:104
Buyer: David Keith
Seller: Blythewood Realty 
Price: $95,000
Date: 3/31/15

71 S. Church St. U:N204
Buyer: Sam Weiss +
Seller: South Church St Assoc
Price: $184,000
Date: 3/19/15

sANDisfielD
11 Jamie Ln.
Buyer: Beryl Birch
Seller: Isabeth Hardy +
Price: $383,500
Mortgage: $268,450
Lender: Berkshire Bank
Date: 4/10/15

22 Sandisfield Rd.

Buyer: Roger Harbour +
Seller: Laura Sanchez
Price: $135,250
Date: 4/9/15

128 Town Hill Rd.
Buyer: Carl Nett
Seller: Geraldine Huber RET +
Price: $510,500
Date: 4/3/15

sAvoy
576 Loop Rd.

Buyer: Benjamin Fournier
Seller: Gloria Martel +
Price: $131,500
Mortgage: $110,500
Lender: Adams Community
Date: 4/17/15

sheffielD
Ashley Falls Rd.
Buyer: Sheffield Land T Inc
Seller: Schneck Emerick 
Est +
Price: $225,000

Date: 4/17/15

Barnum St.
Buyer: Allison Lassoe
Seller: Ward Lassoe
Price: $166,000
Date: 3/26/15

38 Elm Ct.
Buyer: Greylock FCU
Seller: Rebecca Machaffie +
Price: $129,558
Date: 4/10/15

Hewins St.

Buyer: GM Allen
Seller: Robert Chapin T +
Price: $105,000
Date: 4/10/15

982 Home Rd.
Buyer: Jody Grass
Seller: William Connell +
Price: $1,240,000
Date: 3/16/15

471 S. Undermountain Rd.
Buyer: David Kutler +
Seller: Kevin Kinne +
Price: $407,000

Mortgage: $325,600
Lender: Salisbury B&T
Date: 3/27/15

301 Shunpike Rd.
Buyer: William Power 4th +
Seller: Joseph Kelley +
Price: $840,000
Mortgage: $672,000
Lender: Quicken Loan
Date: 4/3/15

80 Weatogue Rd.
Buyer: Donald Roeder
Seller: John Downie

rich aldrich leaves banking to 
take on new role in real estate 

By John Townes
Stone House Properties is expanding its 

activities in commercial and industrial real 
estate by creating a new division and hiring 
a well-known local banker to head it.

The division is headed by Rich Aldrich, 
who has worked in prominent banking posi-
tions in the region since 2005.

The new division will operate as part 
of Stone House Properties LLC and will 
utilize current brokers and staff members 
of the agency.

Stone House Properties (413-232-4253 
or www.stonehouseproperties.com) is a 
regional full-service real estate firm that 
was founded in 1984 by Randy and Sheila 
Thunfors.

It is based at 38 Main St. in West Stock-
bridge, and also has offices at 40 Railroad 
St. in Great Barrington and 9 Main St. in 
Chatham, N.Y. It handles residential and 
commercial property, primarily in Berkshire 
County and Columbia County, N.Y., and 
other adjacent areas.

“We’ve been doing commercial real estate 
all along, and this [new division] is a con-
tinuation and expansion of that,” said Randy 
Thunfors. “Increasingly, we’ve seen a need 
to build on our specialized commercial and 
industrial services. The availability of Rich 
to lead that prompted us to go ahead and 
actually do it.”

Most recently Aldrich was executive vice 
president for new business development at 
Salisbury Bank and Trust. Before that he was 
senior vice president for business development 
at Lee Bank, and prior to that held a similar 
position at the former Legacy Banks.

Aldrich and Thunfors said they have had 
a long working relationship and friendship. 
“This is the culmination of an ongoing 
conversation between us over the years,” 
said Aldrich. “Several times in the past I’d 
expressed to Randy and Sheila my interest 
in moving into real estate and working with 
them. Recently, I decided the time was right 
to make a change, and I told them I was ready 
if they were.”

Thunfors said current conditions in the 
market also made the expansion a logical 
move. He believes activity and demand for 
commercial and industrial property has been 
improving on a number of fronts, both locally 
and regionally.

“We’re feeling extremely positive about 
what is happening in this market,” said Thun-
fors. “The commercial end of the market has 
finally started to rebound. For example, two 
years ago, there were 12 vacant commercial 
spaces in central West Stockbridge. Since 
then, we’ve seen a number of vital new 
businesses open up, and now there are no 
spaces available.”

He said a similar upturn – and potential for 
growth – can be seen 
throughout the region. 
“Great  Barrington 
looks very positive, 
too, and new or upcom-
ing projects are bringing new vitality and 
activity there,” he said.

“We’re especially excited about Pittsfield,” 
he continued. “There has been a lot of invest-
ment in commercial and residential properties 
in the city, such as the redevelopments that 
have been done by Scarafoni Associates, the 
conversion of the Howard Block for resi-
dential and commercial space by Allegrone 
Companies, and the current construction 
of a new hotel on North Street (see story 
on page 1). These and other projects have 
greatly enhanced Pittsfield, and we want to 
be part of that.”

Thunfors also cited the city’s industrial 
sector, especially the progress in the devel-
opment of the Berkshire Innovation Center, 
which is being undertaken by the Pittsfield 
Economic Development Authority. That 
facility is slated to be built this year in the 
William Stanley Business Park in northeast 
Pittsfield.

“That’s a very exciting project that will 
have a very significant positive impact on 
the industrial sector and overall economy,” 

said Thunfors. “We plan to participate in 
the opportunities that it will open up in that 
market.”

He added that the agency is also looking 
at trends in the wider region.

“This is not exclusive to Berkshire 
County,” he said. “There are exciting things 
going on in the Pioneer Valley and New 
York state.”

Thunfors and Aldrich said one goal is for 
Stone House to become 
more active in those 
areas, and increase the 
agency’s presence in 
the Pioneer Valley and 

New York’s capital region.
The new commercial-industrial division 

encompasses a wide range of properties and 
businesses, from small businesses, store-
fronts and restaurants to larger businesses and 
retail, office and mixed-use properties. It is 
also set up to handle diverse manufacturing 
sites and other industrial properties.

Aldrich noted that he is bringing several 
important resources to the job.

“My entire focus will be on commercial 
and industrial properties and business,” he 
said. “After working in business development 
and the commercial side of banking for 10 
years, I am very familiar with the market, 
and I can call on a lot of relationships I’ve 
developed over the years.”

Two other associate brokers at Stone 
House Properties, Anthony Blair and Martha 
Piper, will also be active in the new division. 
Thunfors and Aldrich noted that the divi-
sion is integrated into the agency’s overall 
operations, and other brokers will continue to 
represent commercial clients and properties 
to varying degrees.◆

agency establishes division for commercial-industrial properties

Long-time local banker Rich Aldrich (right) has joined Stone House Properties to head up the agency’s new 
division focusing on commercial and industrial real estate. Working with Aldrich in the new division are 
associate brokers Anthony (Tony) Blair, a former member of the Great Barrington planning and select boards, 
who also joined the agency earlier this year; and Martha Piper, a veteran broker with Stone House.

Price: $345,000
Mortgage: $276,000
Lender: Lee Bank
Date: 4/2/15

stoCkBriDge
8 Cherry St.
Buyer: Charles Diskavich +
Seller: New FT +
Price: $258,500
Mortgage: $206,800
Lender: Lee Bank
Date: 4/6/15

“We’re feeling extremely 
positive about what is hap-

pening in this market.”
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Berkshire County real estate transfers

24 Goodrich St.
Buyer: Donna Vangorder
Seller: Wells Fargo Bank
Price: $184,000
Date: 3/25/15

19 Hawthorne Rd. U:3A
Buyer: Leonard Saxe +
Seller: Ronald Altman
Price: $610,000
Date: 3/31/15

11 Prospect Hill Rd. U:3
Buyer: Patrice Whaling +
Seller: Chloe Nassau

Price: $340,000
Mortgage: $210,000
Lender: Lee Bank
Date: 4/13/15

west
stoCkBriDge

23 Albany Rd.
Buyer: Justin Galen
Seller: Michael Brex
Price: $302,000
Date: 3/18/15

264 Great Barrington Rd.
Buyer: LR VanMeter
Seller: Wayne Dix +
Price: $385,000
Mortgage: $285,000
Lender: Lee Bank
Date: 3/31/15

209 North St.
Buyer: William Barth +
Seller: Marie-Elizabeth Mali
Price: $850,000
Mortgage: $575,000
Lender: Berkshire Bank
Date: 4/10/15

williAmstowN
75 Cold Spring Rd.
Buyer: George Johns +
Seller: Kristian Dufour
Price: $123,000
Date: 3/17/15

1945 Cold Spring Rd.
Buyer: James Stankiewicz +
Seller: Howard Newman 
LT +
Price: $355,000
Mortgage: $284,000
Lender: Eastern Bank

Date: 4/3/15

163 Cole Ave.
Buyer: Randal Flippinger +
Seller: Marianne Nelson +
Price: $583,000
Date: 4/1/15

2189 Green River Rd.
Buyer: Marianne Nelson
Seller: Peter Conklin +
Price: $330,000
Mortgage: $185,000
Lender: Greylock FCU
Date: 4/3/15

13 Grundy Ct.
Buyer: Austin Shea
Seller: Charles Fox
Price: $205,000
Mortgage: $174,250
Lender: Wells Fargo
Date: 4/15/15

26 Hall St.
Buyer: ENL LLC
Seller: Paul Rathbun +
Price: $200,000
Date: 3/16/15

548 NW Hill Rd.

Buyer: David Edwards +
Seller: Thomas Jorling +
Price: $722,500
Date: 3/24/15

240 Sand Springs Rd.
Buyer: Mark Longhurst +
Seller: Scott Found +
Price: $207,000
Mortgage: $186,300
Lender: Greylock FCU
Date: 3/23/15

wiNDsor

834 E. Windsor Rd.
Buyer: FNMA
Seller: Affidavit Tax Est +
Price: $161,850
Date: 3/16/15

High Street Hill
Buyer: BB Bederson & A 
Durin RET
Seller: James Berrier +
Price: $132,000
Mortgage: $92,000
Lender: James Berrier
Date: 4/1/15

◆

Ceco
Building
Systems
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Member FDIC & SIF                    Equal Housing Lender     www.pittsfieldcoop.com

Do you still recognize your 
bank or credit union?

            
               

      

          
   

              
              

           

     Equal Housing Lender  

     Equal Housing Lender  w

     

Jay Anderson
President & CEO

Tim Kiely
Manager
Pittsfield
70 South St.
(413) 447-7304

Steve Rogers
Manager
Pittsfield
110 Dalton Ave.
(413) 395-9626

Sandi Girard
Manager
Dalton
431 Main St.
(413) 684-1551

Ed Schumann
Manager
Gt. Barrington
325 Main St.
(413) 528-2840

     

     Time To Go

J      
   
   

      
   

     goes on out-of-state fishing expeditions for new customers? Angry that your
c                       

      
     

   

(We didn't mention that our consumer
and commercial lending teams are the

most experienced in the county!)

C’mon, admit it…when you walk inside your “local” financial institution lately, do you know the staff?
When you’re reading the news about their new hires or those being promoted are you asking,
“Who’s that?”

And, where’s your bank investing your deposits? Canada? Boston? Wall Street? Why not our streets?

Community banks like us – The Co-op was established in 1889 – are back in vogue. Small by
definition, staffed by local folks, singular in our mission to help our friends and neighbors build a
better place to live, work and play. 

We Feature Friendly and Familiar Faces


