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By John Townes
Indulging in a scoop of premium ice cream is, above all, a visceral 

and sensory experience, not prone to deep thought or analysis.
There is, however, a clear thought process in the works at SoCo 

Creamery as the Great Barrington company continues on a two-year 
effort to revitalize and solidify the future of the familiar Berkshire-
based ice cream brand.

That effort includes, among other things, a change in ownership 
and top management, as well as an overall strategy to position 
SoCo as a high-quality product within the “super-premium” ice 
cream market, a segment defined as having 14-16 percent butterfat 
content.

That strategy received a boost in August, when SoCo Creamery 
was recognized as the “Best Ice Cream Store in Western Massachu-

setts” by the website Masslive.com (affiliated with The Republican 
newspaper in Springfield).

Masslive.com launched the contest in July as an online survey for 
20 nominated ice cream shops in Berkshire, Hampshire, Hampden 
and Franklin counties.

“Out of all the contenders, SoCo was the one whose flavors 
made me stop and go ‘Whoa’ the most,” wrote Nick O’Malley, 
one of the contest judges. “In terms of pure flavor produced in the 
ice cream itself, SoCo is unparalleled.”

Such recognition bolsters the company’s effort to separate itself 
from the pack as a high-quality premium ice cream.

“SoCo has always been a good ice cream,” said CEO Erik Bruun. 
“Our goal has been to make it a great ice cream.”

continued on page 14

By John Townes
After years of planning, the new Berkshire 

Innovation Center (BIC), a key element 
in local economic revitalization efforts, is 
finally slated to make the leap from concept 
to the bricks-and-mortar phase this fall.

According to the current timetable, the 
ground-breaking for construction of the 
20,000-square-foot, two-story structure 
is scheduled to take place by early No-
vember, with completion and opening by 
late next year.

The BIC will be built in the northwest 
corner of the William Stanley Business Park 

in Pittsfield, by East Street and Woodlawn 
Avenue, and near the existing MountainOne 
Financial Center.

In the meantime, the nonprofit organiza-
tion that will run the BIC has been moving 
forward on other fronts, including behind-
the-scenes member recruitment, choosing 
equipment and implementing other facets 
of its mission.

“Everyone involved has rolled up their 
sleeves, and is working hard,” said Rod 
Jané, acting project coordinator for BIC. 
Jané is president of New England Expansion 

continued on page 10

Berkshire Innovation Center set 
for November ground-breaking

rIsINg from IreNe’s wrath

Highland Woods 
on tight time line 
toward completion 

what’s the scoop at soCo Creamery?
Berkshire-based ice cream maker strives for position in ‘super-premium’ market

Flavor Master Matt Scott (left) and CEO Erik Bruun are key players in a continuing process to revitalize SoCo Creamery and position the company’s products 
solidly within the super-premium ice cream market. They are shown here outside the company’s scoop shop on Railroad Street in Great Barrington.

Rendering of the proposed Berkshire Innovation Center at the William Stanley Business Park in Pittsfield, 
which is envisioned as a catalyst for the development and support of regional advanced manufacturing 
and technology businesses in the region. With lengthy funding and planning processes now completed, 
construction of the 20,000-square-foot facility is expected to begin this autumn.

By BRad Johnson
From the natural disaster that precipitated 

the project four years ago to the scramble to 
line up financing and permitting, the Highland 
Woods affordable housing development has 
had its share of drama.

The only drama that remains now, how-
ever, is whether the project will meet its 
tight and inflexible time line for completion 
early in 2016. And, according to the project’s 
developers, there’s no call for heightened 
anxiety on that front.

“We’re on schedule for completion by Feb. 
1,” said Elton Ogden, president of Berkshire 
Housing Development Corporation. “With 
every passing day, we feel more comfortable 
about meeting that deadline.”

Berkshire Housing has the leading role in 
development of the $12 million Highland 
Woods project, which is being built by Al-
legrone Construction of Pittsfield. When 
completed it will provide 40 new rental 
apartments to qualified applicants aged 62 
and over. In that respect alone, the project 
represents a significant and needed boost to 
the town’s affordable housing stock.

It is the back story, however, that sets 
Highland Woods apart from other affordable 
housing developments in Williamstown and 
other Berkshire communities.

“When Irene hit, that changed everything,” 
said Catherine Yamamoto, former chairman 
of the town’s Affordable Housing Committee. 
She was referring to the tropical storm that 
hit the Northeast region on Aug. 28, 2011, 
bringing sustained heavy rain that caused 
widespread devastation as calm rivers turned 
into raging torrents that washed away bridges, 
roadways and buildings along their path.

Beyond the dramatic destruction of roads 
and other infrastructure along riverbanks in 
many Berkshire communities, there were also 
the less violent but still catastrophic instances 
of flooding over areas of lower ground. And 
perhaps hardest hit in this category was the 
long-established mobile home community 
known as The Spruces.

continued on page 21
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Extra effort keeps guests 
happy during renovation

By BRad Johnson
With past guests returning for stays during 

the summer and early autumn, staff members 
at Hampton Inn and Suites have been repeat-
edly reminded of the large-scale renovation 
that the Lenox hospitality property underwent 
a few months ago.

“We keep hearing from people who have 
stayed with us before about how wonder-
ful everything looks,” said Maria Smith, 
general manager of the 79-room inn. “They 
defi nitely notice the difference and like what 
they see.”

The difference that they see is a compre-
hensive redesign, redecoration and freshen-
ing up of the Hampton Inn’s lobby and other 
common areas. Having been built just seven 
years ago, however, the inn was still on this 
side of “new” and far from being in need of 
an overhaul of these common areas.

“It was not really in need of the renova-
tion,” said Smith, who has led the manage-
ment team at the inn since its opening in 
April 2008. In fact, she noted, the Lenox 
inn has consistently received “outstanding” 
ratings through both corporate inspections 
and guest feedback.

“We’re rated the number-one Hampton Inn 
in Massachusetts, and in the top 3 percent in 
the nation,” added Deanna Davison, director 
of sales and marketing.

Instead, as a consequence of timing, the 
inn’s owners and management were aware 
from opening day that a renovation project 
would be in the cards for the not-too-distant 
future.

“When we opened, corporate was working 
a new model for Hampton Inns known as the 
“Perfect Mix Lobby,” explained Davison, 
who also has served with the inn since day 
one. “They wanted to have all Hampton 
Inns converted to this PML model. So, even 
though we had just opened, we were told we 

had a certain date by when we had to do the 
upgrade to the PML.”

That time frame was for the conversion to 
be done within seven years. So, about two 
years ago, Smith and her team began plan-
ning for the project.

“We were fortunate that we had prototypes 
to go by,” said Smith. Also fortunate, she 
said, was their selection of a Georgia-based 
design company with deep experience in 
PML conversions at other Hampton Inns 
around the country. “They had done many 
of these renovations,” she said, “and they 
knew how to keep the inn running smoothly 
during the work.”

Smith and Davison noted that not only 
keeping the inn open during extensive reno-
vations but doing so with as little disruption 
or inconvenience to guests as possible was 
the toughest task they faced.

“It doesn’t matter how much prep work 
and planning you do, it’s still a challenge to 
deal with the logistics,” said Smith.

That challenge took an unexpected turn 
shortly after work on the fi ve-week project 
began last spring. Smith, who was expect-
ing her fi rst child, went into labor several 
weeks early – and only four days into the 
renovation project. “I guess it was all the 
jack-hammering, and the baby couldn’t take 
it after a few days,” she joked. “But, as a 
result, Deanna was left here on her own to 
see everything through.”

Davison downplayed her own role of over-
seeing the project in Smith’s absence and noted 
that the design and construction crews – led 
by the local fi rm Restorations Inc. of Pittsfi eld 
– were the stars of the show. “It was tough,” 
she said, noting that for fi ve weeks the lobby, 
guest bathrooms, front desk, reception area, 
meeting room, business center, guest hallways 
and breakfast room were under various stages 
of renovation. “There was noise and dust like 
you couldn’t believe, but the guys were great 
in getting it done.”

Despite all that disruption, Davison noted 
that the inn’s staff managed to turn what, for 
some travelers, could be a negative experi-
ence into something positive.

From special treats for guests to playful 
touches such as a “Follow the yellow brick 
road” path to lead them to the hard-to-fi nd 
elevator during renovations, Davison said 
the Hampton Inn’s team put extra creativity 
and effort into making sure guests’ needs 
were met.

“We did anything we could do to make it 
fun,” she said.

Proactive measures
Another important step the staff took to 

ensure guest satisfaction was to give each and 
every one a heads up about the renovation 
work in advance of their stay. And, if any 
guests had concerns about the work, they 
were welcome to cancel their reservations 
with no penalty.

“That effort to communicate with our 
guests ahead of time really helped,” said 
Davison. 

She noted, for example, that many of the 
inn’s guests are members of the H-Honors 
loyalty program that awards points for stays 
at Hampton Inn and other Hilton-branded 
properties. “Many of these guests told us 
that they have stayed [at other inns] where 
renovations were being done,” she said, “but 
that they had never before gotten a call to 
notify them of the renovations.”

These and other efforts contributed the 
continued high satisfaction ratings that guests 
gave the Lenox inn during the renovations. 
“While I was on maternity leave, I would 
always be checking Trip Advisor to see what 
guests were saying,” said Smith, adding that 
the positive comments posted there were 
very reassuring.

“The renovation was a tough time for 
everybody,” she said. “But I’m fortunate to 
have such a great team, and grateful to them 

Management team members Deanna Davison and Maria Smith show off the recently renovated lobby at 
Hampton Inn & Suites in Lenox. Driven by a new lobby concept adopted by the national chain, the fi ve-week 
project required extra effort by the inn’s staff to ensure guests were not inconvenienced during their stay.
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for keeping our guests absolutely happy dur-
ing this process.”

As a result of the $500,000 project, Smith 
and Davison said, the lobby and common 
areas at the inn have been thoroughly trans-
formed from their former traditional Colonial 
look to a more modern chic.

“New floors were installed throughout the 
public areas – some to replicate hardwood, 
some tile, and new carpet in the guest hall-
way,” said Davison. “New wall vinyl was 
put up in all public areas including the guest 
hallways. Custom wood furniture was made 
to include the new community table in the 
lobby, cabinets in the breakfast area and a 
new reception desk.”

Other upgrades include new window cov-
erings that were custom made for the lobby 
and hallway windows, custom soft furniture 
made to order for the breakfast/lobby area, 
and six large chandeliers that were installed 
in the two-story lobby.

“It’s like night and day,” said Smith. “The 
whole point of the Perfect Mix Lobby is 
to stay on track with trends for something 
more modern and inviting. It makes it more 
like a lounge than a lobby – a place to bring 
people together.”

While guest feedback has been widely 
enthusiastic about the transformation, a few 
minor aspects of the change have prompted 
other comments. “For example, we used to 
have a sofa by the fireplace in the lobby, and 
some guests have told us that they miss the 
sofa,” said Davison. “But, outside of that, 
people been very supportive of the changes 
they see here.”◆

Tax credit program adds 
incentive to support CdC 

By BRad Johnson
A state program is providing an attractive 

incentive for donors to support the work of 
the Community Development Corporation 
of South Berkshire (CDCSB).

For the second year in a row, the orga-
nization has been awarded an allocation of 
Massachusetts tax credits through the state’s 
Community Investment Tax Credit (CITC) 
program. The CDCSB is making these credits 
available to donors who support its mission 
of creating affordable housing and jobs in 
the region.

“It’s a tremendous opportunity for people 
to leverage their giving,” said Tim Geller, 
executive director of the CDCSB.

He explained that, under the program, 
donors who give gifts of $1,000 or more 
receive a 50-percent credit toward their 
Massachusetts state taxes. These tax credits 
are available to individuals, businesses and 
nonprofit organizations. Donors who have 
no Massachusetts state tax liability receive 
a cash refund of $500 on every $1,000 gift 
they give – a consideration that also makes 
the program attractive to non-residents wish-
ing to support the CDC.

In addition to the tax credits, donors also 
receive a federal tax deduction for their total 
contribution to the organization. These credits 
and deductions must be applied to the tax 
year in which the donation is given.

These and other details of the CITC pro-
gram will be discussed in an information 
session that the CDCSB is holding on Oct. 22 
from 5:30 to 6:30 p.m. at the Triplex Cinema 
in downtown Great Barrington. Geller noted 
that the free wine-and-cheese event should be 
of interest not only to potential donors, but 
also to professional tax advisors who may 
want to learn more about how the program 
can benefit their clients.

Stepped-up outreach
This event reflects a stepped-up public 

outreach effort by the CDCSB that is both 
driven and supported by the organization’s 
participation in the tax credit program. “This 
is the first of multiple outreach events that 
we’ll be doing,” said Geller. “There are sig-
nificant tax benefits and tax savings available 
through this program, and the trick for us is 
to let people know about it.”

The CITC program was launched by the 
state legislature in 2014 as a way to promote 
private financial support for the work done 
by certified CDCs across Massachusetts. The 
CDCSB was among those that applied for tax 

credits in the initial round of funding, and was 
awarded $50,000 based on what Geller said 
was the strength of the organization’s com-
munity investment plan, a three-year strategic 
plan that includes the CDC’s housing and 
economic development 
initiatives.

“That’s the heart of 
the application,” said 
Geller. “A big part of 
our community investment plan was our 
build-out on Bridge Street,” he added, refer-
ring to the organization’s ongoing efforts 
to redevelop the former New England Log 
Homes site, a short distance from downtown 
Great Barrington, for mixed commercial and 
residential purposes.

The awarding of $50,000 in tax credits last 
year represented an opportunity for the CDC 
to generate at least $100,000 to support that 
project and other initiatives.

“What makes this money extra valuable 
to us is that it’s not project-related,” Geller 
explained. “It basically supports our work, 
and allows us to enhance our staffing. There 
are no strings attached.”

It does, however, necessitate active and 
successful public outreach to support the 
CDC’s mission – something the organization 
had little experience with.

“Our CDC has no history of private fund-
raising,” said Geller. He noted that past 
funding of the CDC’s operations has come 
primarily from earned income from its small 
portfolio of affordable housing projects.

“This [tax credit] program will allow us 
to even out the cash flow from year to year,” 
he said.

Additional credits
Geller said the CDC has had mixed suc-

cess in placing the initial $50,000 worth of 
tax credits that were awarded in 2014. To 
date, half of those tax credits have been used 
to leverage $50,000 in contributions from 
individual and institutional donors, including 
$10,000 that came from the Berkshire Bank 
Foundation.

Under the program, which has been funded 
by the legislature for six years, a CDC has 
up to three years to place the tax credits that 
are awarded. CDCs can apply for additional 
tax credits each year, but they must utilize 95 
percent of the prior year’s credits before they 
can access the next year’s allotment.

Under these guidelines, the CDCSB in 
2015 applied for and was awarded an ad-
ditional $100,000 in tax credits – giving it 
now a combined total of $125,000 to match 
up with potential donors.

Geller said the organization’s goal is to place 
the full $125,000 in tax credits before the end 
of the year. Along with the Oct. 22 event and 
other outreach activities, that goal is being 
pursued through the efforts of a part-time 

development director, 
Allison Marchese, who 
joined the CDC earlier 
this year. “The money 
we raised [from last 

year’s tax credits] helped to pay for the de-
velopment position,” he noted.

Geller said the CDCSB anticipates con-
tinuing to apply for tax credits in the coming 
years. “It’s a fantastic investment for the state 
and has very wide legislative support,” he 
said. “It really answers the question of how 
do you generate more CDC activity.”

In 2014, for example, the CITC program 
generated some $4.7 million in public sup-
port for participating CDCs. “That represents 
a $3.3 million net increase in giving to 
CDCs,” Geller said. “That’s a huge payoff 
for the state.”

For additional information about the tax 
credit program, contact the CDCSB at 413-
528-7788 or visit cdcsb.org.◆

“It’s a tremendous 
opportunity for people to 

leverage their giving.”

Jason Bratcher, MD 
Gastroenterologist

Gastroenterology Professional Services of BMC 
BMC Medical Arts Complex – 777 North St. 
Pittsfield, MA 01201 
413-499-8590 

Dr. Jason Bratcher, a board certified and fellowship trained 
Gastroenterologist, has joined the BMC medical staff and 
the physician staff of Gastroenterology Professional Services 
of BMC. He is accepting new patients in need of 
Gastroenterology care and is partnered with Drs. Jeffrey St. 
John, Rangan Murali, and Richard Woller, PA.  

Board certified in Gastroenterology and Internal Medicine 
Fellowship trained in Gastroenterology from Lenox Hill 
Hospital, New York, and Advanced Therapeutic Endoscopy 
at Beth Israel Medical Center/St. Vincent’s Hospital 
Medical degree from Texas Tech University Health Sciences 
Center
Provides comprehensive Gastroenterology services and 
specializes in the use of Endoscopic Ultrasound and 
Endoscopic Retrograde Cholangiopancreatography (ERCP) 
For an appointment with Dr. Bratcher or one of his 
colleagues, call Gastroenterology Professional Services of 
BMC, 413-499-8590
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Through Oct. 22: Online Fund-
raiser presented by Congregation 
Ahavath Sholom in Great Bar-
rington. Featuring antiques, col-
lectibles, artisan works, Judaica, 
gift certifi cates for restaurants and services, and more. For 
more information, visit www.ahavathsholom.com or www.
artsbridgeinstitute.org.

Through Oct. 29: Ghosts and Legends of upstreet Pittsfi eld, 
guided tours by Joe Durwin author of “These Mysterious Hills.” 
Conducted on six evenings. $5 suggested donation to defray 
research costs. For details call 413-347-9877.

Oct. 17: Berkshire Fermentation Festival with presentations 
and vendors related to preserving and fl avoring food through 
fermentation process. 10 a.m. to 4 p.m. at Great Barrington 
Fairgrounds, 775 Main St. Free.

Oct. 17: Craft Beer Festival, fund-raiser hosted by Berkshire 
South Regional Community Center from 1 to 5 p.m. at 15 Crissey 
Rd., Great Barrington. Featuring tastings of craft beers from 
Lefty’s Brewing Company, Big Elm Brewing, Wandering Star 
Craft Brewery, Glass Bottom Brewery and more. All attendants 
must be 21 with proper identifi cation. For more information or to 
purchase tickets, visit www.berkshiresouth.org or call 413-528-
2810 ext.10. Tickets can also be purchased at the door.

Oct. 17: Pittsfi eld Repair Cafe offering free advice and repairs 
of clothing and small home items. 1 to 5 p.m. in the basement 
of St. Stephen’s Church (Allen St. entrance) in Pittsfi eld. Visit 
Pittsfi eld Repair Cafe on Facebook or call 413-212-8589.

Oct. 17-18: 11th Annual North Adams Open Studios, two-
day event providing an opportunity for the public to see how 
artists live and work at the Eclipse Mill Artist Lofts. 10 a.m to 
5 p.m. both days at 243 Union St. (Route 2). Supported by the 
Massachusetts Cultural Council, with additional support from 
MASS MoCA, the City of North Adams, MCLA’s Berkshire 
Cultural Resource Center, and Beck’s Printing. Visit www.
eclipsemill.com for more information.

Oct. 18: 2nd Annual BerkshireSPEAKS, featuring brief presen-
tations by six Berkshire trendsetters, discussing their work, their 
passions and their visions for the future. Presenters include: Ty 
Allan Jackson, author, founder and president of Big Head Books; 
Sara Katzoff, co-artistic director of The Berkshire Fringe and 
Bazaar Productions; Howard Levin, MD, chief medical offi cer 
and vice president of LympheDIVAS; Nancy Thomas, co-founder 
and proprietor of the Mezze Restaurant Group; Eleanore Velez, 
coordinator of the Multicultural Center at Berkshire Community 
College; and Simon Winchester, author of The Professor and the 
Madman, Atlantic, Krakatoa, A Crack in the Edge of the World 
and The Men Who United the States. 1:30 p.m. at Hevreh of 
Southern Berkshire in Great Barrington. The event, sponsored 
by Hevreh, is open to the community and will be followed by a 
reception with the speakers. $18 at the door. For information visit 
Hevreh.org/BerkshireSPEAKS or call 413-528-6378.

Oct. 18: Berkshire Food Festival with food served by area 
vendors on Main Street in downtown North Adams from noon 
to 4 p.m. with live music and other activities. Information at 
www.ExploreNorthAdams.com.

Oct. 18: Great Estates and Exotic Cars Charity Event to 
benefi t SOAR, the Susan B. Anthony Project and VIM. Hosted 
by William Pitt Sotheby’s International Realty and Lime Rock 
Drivers Club. Tour begins at 10 a.m. or 11 a.m. at Lime Rock 
Park, home to one of the oldest road racing courses in the 
country, continuing by chauffeur to four multi-million-dollar 
estates in both the Litchfi eld Hills and Berkshire County, and 
concluding with a reception with food, wine and a silent auction. 
$50 admission, with all proceeds going to designated charities. 
For ticket information, call 413-528-4192.

Oct. 18: Construct Walk to benefi t organization’s Emergency 
Services Fund to aid families or individuals facing heating emer-
gencies, rental arrears, and other fi nancial challenges. Registra-
tion and entertainment at Ski Butternut, 380 State Rd. in Great 
Barrington at 12:30 p.m., followed by four-mile walk to Great 
Barrington Fairgrounds, where there will be food entertainment 
and more. 413-528-1985 or www.constructinc.org.

Oct. 19: Mix and Mingle, with craft cocktail mixing sessions 
as part of Summer of Greylock Gin. Benefi t for Berkshire Farm 
and Table. 6 to 8:30 p.m. at Berkshire Mountain Distillers 
Tasting Room, 356 South Main St. in Sheffi eld. $50. RSVP. 
Summerofgreylock.com.

Oct. 20: Data Security Threats, free seminar presented by Salis-
bury Bank at 5:30 p.m. at its Lakeville, Conn. offi ce. Reservations 
suggested, but not required. To reserve a spot, contact Kevin 
Norton at 860-435-9801 ext. 1010 or at knorton@salisburybank.
com and type “Data Security” in the subject line.

Oct. 20: Rainbow Seniors of Berkshire County, a program 
for lesbian, gay, bisexual, and transgender senior citizens and 
their friends, holds fi rst monthly potluck-and-program meeting 
at noon at the First Congregational Church of Williamstown, 
906 Main St. Program includes 10-minute comedy “That Thing” 
and a group conversation on “Keeping Relationships Alive.” 
Ed Sedarbaum at 413-441-6006.

Oct. 20, Nov. 17: Pittsfi eld Green Drinks, informal gathering 
of people interested in conservation and environmental issues on 
third Tuesday of each month. 5:15 p.m. at J. Allen’s Clubhouse 
Grille. Sponsored by the Berkshire Environmental Action Team 
(BEAT). For more information and meeting location, contact 
Jane Winn at jane@thebeatnews.org or 413-230-7321.

Oct. 21: Neighborlies a recognition ceremony sponsored by the 
Northern Berkshire Community Coalition to honor residents 
and groups who have made a positive difference. 5 p.m. at 
the Congregation Beth Israel Synagogue, 53 Lois St. in North 
Adams. Information at www.nbccoalition.org.

Oct. 21: Chamber Night networking social at Lee Bank’s Lenox 
offi ce for members of the Berkshire Chamber of Commerce. 5 
p.m. RSVP. 413-499-4000.

Oct. 21: Town Hall Forum for constituents of state Sen. Ben 
Downing (D- Pittsfi eld), 6 p.m. at Morningside Community 
School, 100 Burbank St. in Pittsfi eld. Free and open to all 
residents of Downing’s Berkshire, Hampshire, Franklin and 
Hampden District.

Oct. 21, 22: The Savvy Caregiver a training for caregivers of 
people with Alzheimer’s, sponsored by the Center for Health 
Impact. 8:30 a.m. to 4:15 p.m. at the Home Instead Senior Care 
Conference Room, 66 Wendell Ave. in Pittsfi eld. Information 
and registration, Nancy Esparza at 508-756-6676 ext. 13 or 
www.cmahec.net.

Oct. 22: Berkshire County Meetup for Women in Business, 
5 to 7 p.m. at Cloud85 Co-Working Space, 85 Main St., Suite 
224, North Adams. Designed to bring together businesswomen 
in the northern Berkshires, southern Bennington County and 
surrounding areas to share strategies for success and make new 
connections. Featured guest is Liz Bissell, senior marketing 
offi cer at MountainOne Bank, who will talk about stereotypes 
around women in business and how to change them. Fol-
lowed by networking and discussion led by Cathy Crosky, 
a career coach and leadership consultant. RSVP by going to 
meetup.com and searching “A Berkshire County Meetup for 
Business Women.”

Oct. 22: Berkshire Consul-
tants Network Dinner Meet-
ing of the Berkshire Section of 
IEEE, featuring presentation on 
Financial Planning by Stephen 

Hodgetts and Tucker Roeder of McAdam Financial LLC. $20 
for IEEE members (and one guest); $40 nonmembers. At Cork 
‘N Hearth in Lee, with cocktails at 6 p.m., dinner and presenta-
tion at 7. For reservations, contact Richard Kolodziejczyk at 
413-655-2623 or rkolod@IEEE.org. 

Oct. 24: Cattle & Kelp: Agriculture in a New Economy, 
with speakers Allan Savory and Bren Smith, two innovators in 
farming, as the 35th Annual E. F. Schumacher Lecture. 10 a.m. 
at Churchton Dairy near Hudson, N.Y. $100 for program and 
lunch. Information at centerforneweconomics.us.

Oct. 24: Privacy Rights and the Risks to Library users, a talk by 
Edward Rosenthal, an intellectual property lawyer with Frankfurt 
Kurnit Klein & Selz in New York City, discussing government 
and other third party efforts to obtain records of library users’ bor-
rowing or online activities. Sponsored by the Stockbridge Library, 
Museum and Archives. 4 p.m. in the Selectmen’s Meeting Room 
at the Stockbridge Town Offi ces. 413-298-4703.

Oct. 25: Bark for Life informal dog walk to benefi t American 
Cancer Society. 11:30 a.m. at The Common in Pittsfi eld. Spon-
sorship opportunities available. RelayforLife.org.

Oct. 28: “Driving Decisions” continuing education workshop 
presented by the Berkshire Area Health Education Center 
(AHEC) and Home Instead Senior Care. Michele Ellicks from 
the Registry of Motor Vehicles and OT Suzanne Childs will 
help healthcare providers and the general community to better 
understand the many issues facing older drivers, strategies to 
assess for driving competence, legal considerations, and refer-
ral options to driving evaluation programs. Held at the Home 
Instead Senior Care Offi ces, 66 Wendell Ave., Pittsfi eld, with 
registration at 9:30 a.m., and program from 10 a.m. to 12:15 p.m. 
Two contact hours will be available for a variety of professions. 
This program is also open to the general public at no charge but 
pre-registration is requested. Visit www.berkshireahec.org to 
register online and for more program information.

Oct. 28: Brown Bag Workshop lunchtime seminar series, 
sponsored by 1Berkshire, featuring Jay Nish and Jim Daley 
speaking on “Planning for Prosperity.” Noon at Central Station, 
66 Allen St. in downtown Pittsfi eld. 413-499-4000.

Oct. 28: Spark networking social for members and supporters 
of the creative economy, sponsored by 1Berkshire. 5:30 p.m. at 
Annie Selkie Companies Outlet Store in Pittsfi eld. Julia Dixon, 
413-499-1600 ext.103.

Oct. 30: Women in Business Day at Crowne Plaza in Pittsfi eld, 
sponsored by Berkshire Chamber of Commerce. Keynote 
speaker Pat Begrowicz from Onxy Specialty Papers, followed 
by personal enrichment seminars. $40. 413-499-4000.

Oct. 31: 2015 Zombie Fest and 5 K Run Walk, in conjunction 
with Berkshire Heart Walk to benefi t American Heart Associa-
tion. Information at www.berkshireheartwalk.org.

Nov. 5: Networking Before Nine sponsored by Southern 
Berkshire Chamber of Commerce at Mount Everett Regional 
High School in Sheffi eld, with breakfast prepared by school’s 
culinary class. 7:45 a.m. RSVP. 413-528-4284.

Nov. 5: Great Barrington Green Drinks, informal gathering 
of people interested in conservation and environmental issues 
on fi rst Thursday of each month. 5:30 p.m. at the Prairie Whale, 
178 Main St. For more information, contact Erik Hoffner at 
ehoffner@orionmagazine.org or 413-528-4422.

Nov. 6: First Fridays Artswalk with 15 artists displaying work 
in downtown Pittsfi eld at locations from Berkshire Museum to 
Berkshire Medical Center. Opening receptions 5 to 8 p.m. with a 
guided walking tour beginning at 5 p.m. at the Intermodal Center 
at 1 Columbus Ave. Afterwalk Dance Party from 8 to 10 p.m. at 
the Whitney Center for the Arts at 42 Wendell Ave. Free.

Nov. 12: 1Berkshire Creative Resources Conference with 
panels and workshops for artists and other members of the 
region’s creative economy. 8:30 a.m. to 6:30 p.m. at Hotel 
on North in downtown Pittsfi eld. $85 or $75 for 1Berkshire 
members. Julia Dixon, 413-499-1600 ext. 103.

Nov. 13: Berkshire County Arc’s 61st Annual Meeting, 7:30 
a.m. at ITAM Lodge, 93 Waubeek Rd., Pittsfi eld. Donation $20 
(includes full breakfast). RSVP at 413-499-4241 ext. 200.

Nov. 19: MS Support Foundation monthly support group 
meeting, 5 to 6:30 p.m. at 85 Main St., Suite 212, North 
Adams, with Jennifer Munoz from the Growing Healthy Gar-
den Program speaking on “Inspiring a Healthy Relationship 
with Food.” Light refreshments are served. For information, 
call 413-346-4116.

Ongoing: Last Word Toastmasters public speaking club in 
Pittsfi eld, meets from 6:30 to 8 p.m. on the second and fourth 
Tuesdays of the month at Reid Middle School, 950 North St., 
from September to May, and at Berkshire Medical Center, 
725 North St., from June to August. Information at lastword.
toastmastersclubs.org.

Ongoing: Berkshire Business Builders networking meeting 
every Thursday morning from 8:30 to 9:30 a.m. at 55 Church 
Street in Pittsfi eld. All business people looking for an op-
portunity to network are invited. For information, call Kathy 
Hazelett at 413-442-8581.

Ongoing: The Job Club meets Mondays from 10 to 11 a.m. 
at the North Adams Public Library and from 1 to 2 p.m. at 
BerkshireWorks Career Center at 160 North St. in Pittsfi eld. 
Free and informal program helps participants who are seeking 
employment to expand their network of contacts and provides 
valuable job-search tips. For information, visit www.berkshire-
works.org or call 413-499-2220.◆
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news & notes from the region

Conference to focus on 
region’s creative economy

By John Townes
The region’s creative economy will be the 

focus of an upcoming conference sponsored 
by the 1Berkshire economic development 
organization.

The 1Berkshire Creative Resources Con-
ference will take place Nov. 12 at the Hotel 
on North in downtown Pittsfield from 8:30 
a.m. to 6:30 p.m. It will feature nine panels or 
workshops on topics of interest to artists and 
other creative professionals and businesses.

Registration is $95, or $85 for members of 
1Berkshire, and also includes breakfast and 
lunch and admission to a post-conference 
cocktail reception and networking party. Reg-
istration will be limited to 110 participants.

The conference is designed to connect 
artists and other creative entrepreneurs with 
experts who will provide practical assistance 
and lead discussions. Topics covered in 
the programs include finding and creating 
workspaces, the use of storytelling to reach 
audiences, building a visual identity, legal 
and financial issues, and grant writing, 
among others.

It will also feature a keynote speech by 
Matt Stinchcomb, executive director of Etsy, 
a large online marketplace and network of 
independent artists, crafters and creative 
entrepreneurs.

“The conference will be an opportunity 
for artists and others in the creative economy 
to share their experiences and advice, and 
also to receive access to valuable expertise 
from other professionals,” said Julia Dixon, 
creative economy specialist at 1Berkshire, 
a nonprofit community-based organization.

“In terms of economic development, we 
also see it as a way to demonstrate the strength 
and diversity of the creative economy here,” 
said Dixon. “It will demonstrate to other 
businesses that use creative services that 
this sector is an important resource, and is 

one of the advantages of being located in 
the Berkshires.”

The conference is an initial program in 
an expansion of 1Berkshire into the creative 
sector, as part of an overall reorganization. 
Berkshire Creative, which had operated as an 
autonomous organization under the umbrella 
of 1Berkshire, was recently merged into the 
parent organization. (Details of the overall 
reorganization were expected to be released 
by1Berkshire at a later date.)

The conference is also a collaboration with 
the Schumacher Society for a New Econom-
ics, an organization based in Great Barrington 
that promotes locally oriented, sustainable 
economic systems. Other sponsors and part-
ners include Berkshire Community College, 
Jacob’s Pillow Dance Festival, Interprint Inc., 
Toole Insurance, and the Berkshire Interna-
tional Film Festival, among others.

Dixon said the conference is structured to 
enable participants to select the issues they 
are most interested in.

The day will structured around three one-
hour blocks. During each block, three panels 
or workshops will take place. Attendees sign 
up for their preferred programs for each block 

when they register (depending on available 
openings).

“There are nine thematic options during 
the day,” said Dixon. “The beauty of this is 
that it enables people to design their own 
agenda to focus in the subjects that reflect 
their own interests.”

The programs are intended to provide 
practical assistance, noted Dixon.

For example, one of the workshops will be 
on auditioning for performers, led by profes-
sional casting director Alan Filderman. That 
will focus on the details of auditioning, and 
participants will deliver a monologue and 
receive feedback.

“To receive that kind of advice from a 
professional casting director on that level is 
a rare opportunity,” said Dixon.

The panels and workshops will be led by 
professionals from the Berkshires, as well 
as the Pioneer Valley and nearby sections of 
New York. “One of the things we wanted to 
accomplish with this is to expand the scope 
to cover the larger region,” noted Dixon.

A complete schedule and registration 
details are at www.1berkshire.com/creative-
resources-conference.◆
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Pittsfield is losing one of its most iconic busi-
ness operations, and an estimated 300 profes-
sional jobs, following an announcement in early 
October that SABIC Innovative Plastics will 
move its global headquarters out of the city in 
early 2016. SABIC, a global corporation based 
in Saudi Arabia, is one of the largest manufactur-
ers of polycarbonates in the world. It purchased 
the former GE Plastics in 2007, including its 
global headquarters and Polymer Processing 
Development Center in Pittsfield. The company’s 
decision to close its Pittsfield office is part of an 
ongoing consolidation of SABIC’s operations to 
its American business center in Houston. SABIC 
said it is evaluating the status of its Polymer 
Processing Development Center here. SABIC 
and its forerunner, GE Plastics, have been based 
on a campus along Plastics Avenue, and a large 
industrial building off East Street. GE Plastics had 
been a pioneer and leader in the development and 
marketing of plastics and the advanced materials 
industry. Its presence here stimulated the growth of 
a regional plastics-based economy, and prompted 
the local moniker for Pittsfield as “Plastics Capital 
of the World.” GE Plastics had also been a major 
element of General Electric’s broader presence 
as a mainstay of the local economy, which also 
included power transformer manufacturing and 
ordnance systems divisions, before GE closed 
or divested those operations in recent decades. 
Some of SABIC’s employees are expected to be 

relocated to its operations elsewhere, while others 
will lose their jobs. In addition to the impact on 
individual employees, the closing represents a 
major setback for the region’s economy, eliminat-
ing an important source of executive, managerial 
and technical positions, and having a ripple effect 
on other businesses and sectors.

The Experiential Internship Program at 
Berkshire South Regional Community Cen-
ter has received a contribution of $5,000 from 
Berkshire Life Charitable Foundation. The 
program offers individuals with disabilities from 
age 16 to 24 an opportunity to participate in 
employees-in-training internships. Interns will 
participate in potential career fields such as mar-
keting, facilities and grounds, fitness, and child 
and youth development, and learn the skills to 
pursue a career if they so choose. The Berkshire 
Life Foundation funding will support the pro-
gram’s resources and funding. It will also enable 
Berkshire South to execute targeted outreach and 
intern recruitment by contacting local programs, 
residential facilities and educators serving youth 
with disabilities.

Gould Farm has opened a new transition house 
on Curtis Road in Monterey, adjacent to its 700-
acre property. Gould Farm is a therapeutic com-
munity that promotes recovery for people living 
with mental health issues and related challenges 
through meaningful work, community living, and 
clinical care. For over 100 years, Gould Farm has 
operated a working farm and healing community 
in Monterey. The transition house is the former 
family home of Georgiana “Gige” O’Connell, a 
longtime neighbor and board member of Gould 

Farm. The organization acquired her property 
when she moved to Rhode Island. The new tran-
sition center, which has been named O’Connell 
House, will serve Gould Farm residents who are 
ready to take the next steps in their recovery, and 
will help them connect with work and volunteer 
opportunities in the wider community. Gould 
Farm also has a transition house in the Boston area 
where former residents of the farm live and work 
towards greater independence. The new Monterey 
transition house will complement this by offering 
transition opportunities in the rural environment 
of southern Berkshire County. A formal ribbon 
cutting ceremony is scheduled for Oct. 17.

Berkshire Grown will once again host a 
series of Holiday Farmers’ Markets in northern 
and southern Berkshire County during months 
when farmers markets a not usually available. 
They will feature locally grown and produced 
foods and gifts, including fruits and vegetables, 
cheese, meat, baked goods, yarn and more, plus 
live music, lunch and children’s activities. The 
markets will take place from 10 a.m. to 2 p.m. on 
Saturday, Nov. 21, Dec. 19, Jan. 16 and Feb. 13, at 
Monument Valley Middle School, 313 Monument 
Valley Rd. in Great Barrington; and on Sunday, 
Nov. 22 and Dec. 20 at Williams College Towne 
Field House, 82 Latham St. in Williamstown. 
Admission is free. For more information, visit 
berkshiregrown.org or call 413-528-0041.

Community Health Programs (CHP) and 
Berkshire Health Systems (BHS) have an-
nounced a collaboration to enhance comprehen-
sive primary care services in northern Berkshire 
County. CHP is an independent nonprofit organi-
zation with the mission of providing affordable 
health care, including access for the under-
insured and uninsured. CHP has been awarded 
a two-year Health and Human Services grant to 
develop a Federally Qualified Health Center with 
facilities in Adams and North Adams. Under the 
plan, two existing practices, Northern Berkshire 
Family Medicine and Adams Internists, will 
become part of CHP to provide primary care 
services in facilities operated by BHS, includ-
ing a practice office in Adams and on the North 
Adams Campus (the former North Adams Re-
gional Hospital). BHS is investing $600,000 in 
renovations for the facilities. CHP began in Great 
Barrington to serve the southern Berkshires, 
and subsequently expanded with practices in 
Pittsfield for the central Berkshires.

Berkshire Children and Families’ Fam-
ily Resource Center, in collaboration with the 
Berkshire Immigrant Center and the Elizabeth 
Freeman Center, has launched “Conexiones 
Positivas” (Positive Connections), a Latino 
family-support group. Open to the public, Con-
exiones Positivas aims to provide a strong support 
network for Latino families and to empower them 
to participate more fully in their communities, 
while offering human service agencies the op-
portunity to become more familiar with the Latino 

community. Members will participate in family 
activities, share their stories, and learn about local 
resources and services. Children will engage in 
activities with the opportunity to socialize in and 
retain their native or second languages. The group 
holds monthly workshops. To register or for more 
information, contact Reina Antunez at rantunez@
berkshirechildren.org or Maria Elisa Fuller at 
elisa@berkshireic.com or call 413-445-4881.

The United Nations selected an iconic Nor-
man Rockwell painting, Golden Rule, from the 
collection of Norman Rockwell Museum in 
Stockbridge to display as a centerpiece for the 
visit of Pope Francis visit to the UN and his 
meeting with Secretary General Ban Ki-moon. 
The painting was previously included in a public 
exhibition We the Peoples: Norman Rockwell’s 
United Nations, which was previously displayed 
for three months at UN Headquarters in New York 
to celebrate the organization’s 70th anniversary. 
After the exhibit closed, the UN requested that 
Golden Rule remain on view for several important 
diplomatic tours and celebrations. Before the 
Pope’s visit, the museum’s curatorial staff was 
deployed to the UN Headquarters to oversee the 
painting’s reinstallation to a special location on 
the highly organized and secured route that Pope 
Francis would take through the building.

Cranwell Spa & Golf Resort was recently 
recognized by Meetings Focus east Magazine, 
a leading conference planners publication, with 
a “Best of the East” award, the eighth time the 
Lenox resort has been honored with this distinc-
tion. Readers of the magazine are polled annually 
for their favorite meeting properties in the East 
based on quality of the meeting space, guest 
rooms, services and amenities, food and beverage 
service, and other criteria. Cranwell’s popularity 
as a venue for meeting planners is enhanced by 
the array of activities and resources offered by 
the resort’s conference planning group, includ-
ing team challenges like Scavenger Hunts to 
culinary experiences such as “Beer Here” and 
“Hors d’oeuvres at the Chef’s Table.” 

Berkshire Community College (BCC) has 
received a grant from the National Endowment 
for the Humanities (NEH) to support Latino 
Americans: 500 Years of History, a public ex-
ploration of the rich and varied experiences of 
Latinos. BCC is the only community college in 
New England to receive the competitive grant, 
which is part of a nationwide initiative by the 
NEH and the American Library Association to 
educate communities throughout the country 
about the diversity, history and achievements of 
Latino Americans in the United States. BCC will 
use the funds to hold public screenings, including 
episodes of PBS’s Latino Americans documen-
tary series, as well as panel discussions, a book 
club reading group, and other events designed to 
explore Latino culture.

The American Health Care Association and Na-
tional Center for Assisted Living (AHCA/NCAL) 
have announced the selection of Williamstown 
Commons Nursing & Rehabilitation Center as 
a recipient of the Silver Achievement in Quality 
award for its performance in the healthcare pro-
fession. Williamstown Commons is one of only 
128 facilities in the nation, and one of only four 
facilities in Massachusetts, selected to receive 
the silver award in 2015. The competitive award 
program highlights select centers across the nation 
that serve as models of excellence in providing 
high-quality long-term care. “We are proud to 
have received the Silver Award and we’re pleased 
that an independent panel of examiners saw the 
high value we place on quality care and service 
excellence,” said Michelle Chappell, adminis-
trator at Williamstown Commons, which is an 
affiliate of Berkshire Healthcare. “Our focus 
at Williamstown has always been on people. We 
want to continue to evolve our quality care and 
service to even greater heights.”

WAM Theatre’s fall MainStage production of 
Holy Laughter, scheduled to run from Oct. 29 to 
Nov. 22 at the St. Germain Stage in the Sydelle 
and Lee Blatt Performing Arts Center in Pittsfield, 
will provide financial support for two nonprofit 
organizations. In keeping with WAM’s double 
philanthropic mission, 25 percent of the box office 

Kalpesh Patel, MD 
Obstetrician/Gynecologist 

Berkshire OB/GYN of BMC 
2 Park St. – Adams, MA 413-664-4343 
777 North St., Pittsfield, MA 413-499-8570 

Dr. Kalpesh Patel has joined the medical staff of Berkshire 
Medical Center and the physician staff of Berkshire OB/GYN 
of BMC, expanding the Maternal Child Health services 
provided for Northern & Central Berkshire. Dr. Patel 
provides comprehensive OB/GYN care out of both the Adams 
and Pittsfield offices of Berkshire OB/GYN of BMC. .  

Dr. Patel’s appointment expands OB/GYN services 
provided in Northern & Central Berkshire, to better 
serve the community’s Maternal Child Health needs
Residency in Obstetrics & Gynecology at 
Maimonides Medical Center, Brooklyn, NY, after 
receiving his medical degree from Baroda Medical 
College, India 
For an appointment with Dr. Patel, call Berkshire 
OB/GYN of BMC in Adams at 413-664-4343 or in 
Pittsfield at 413-499-8570 

If your plan is to invest in IT  
when it breaks, 
you don’t have a plan.

Expect more.

compuworks.biz

1 Fenn Street  
Pittsfield, MA

413-499-0607 
800-207-1926



7November 2015  berkshire Trade & CommerCe

HEREA D V A N C E 
Y O U R  C A R E E R HERE

• Bachelor’s Degree (Freshman and Transfer)
• Masters of Education
• Professional MBA  
• Leadership Academy (Educational Administration)
• Degree Completion Programs  
 (Business, Leadership or Early Childhood)MCLA.EDU  413 662 5410

MCLA INFORMATION NIGHT  /  WEDNESDAY, OCTOBER 21
6:00 PM • MCLA –MURDOCK HALL, ROOM 218

SATURDAY, JUNE 27, 11 AM
MCLA CAMPUS
(includes campus tour)

news & notes from the region

proceeds from Holy Laughter will be donated to 
the Hands in Outreach and Sisters for Peace girls 
education project in Nepal. Over the past five years, 
WAM Theatre has donated more than $15,000 to 
seven nonprofit organizations and provided paid 
work to more than 100 theatre artists. Tickets are 
available through the Barrington Stage Company 
box office at 413-236-8888 or online at tickets.
barringtonstageco.org. See www.wamtheatre.
com/holy-laughter/ for more information.

Each year, with funding from Title III of the Old-
er Americans Act, Elder Services of Berkshire 
County (ESBC) offers a limited number of 
subgrants to local organizations to fund services 
and workshops which expand the availability of 
services for Berkshire seniors and caregivers. The 
following is a partial list of subgrants available 
through Sept. 30, 2016. All programs are offered 
free of charge to seniors and their caregivers. 
Alzheimer’s Association: Caregiver Education 
Series – Six free-standing two-hour workshops 
for caregivers will be presented in this spring at 
ESBC. Topics will include: What is Dementia?  In-
teracting with the Person, Planning for the Future, 
Caring for the Person at Home, Asking for Help, 
and Taking Care of Yourself. Berkshire Area 
Health Education Center: A six-hour caregiver 
training, consisting of two three-hour half-day 
sessions, will be offered to local caregivers focus-
ing on the physical care of the person at home, 
such as assisting with eating, toileting, personal 
care, and bedding changes. Community Legal 
Aid: The Berkshire Elder Law Project provides 
seniors with advice, advocacy, representation 
and other direct legal services pertaining to civil 
matters. Porchlight Visiting Nurse Association: 
Registered Nurse (RN) In-Home Visits – pro-
vides in-home nursing services for single visits 
not covered by Medicare. Northern Berkshire 
YMCA: Low-income seniors may receive free 
passes to attend Silvercize exercise classes at the 
Northern Berkshire YMCA. Pittsfield Family 
YMCA: Low-income seniors may receive free 
passes to attend Silver Sneakers exercise classes 
at the Pittsfield YMCA. Individuals interested in 
any of these programs may call Louisa Weeden 
at 413-499-0524 or email her at lweeden@esbci.
org for more information.

The 10×10 Upstreet Arts Festival, spear-
headed by Barrington Stage Company and the 
City of Pittsfield, is seeking submissions for the 
fifth annual festival which will be held throughout 
the city’s Upstreet Cultural District from Feb. 11-
21, 2016. Last winter’s expanded 10x10 festival, 
which creatively enlivened downtown Pittsfield 
from Feb. 12-22, drew over 7,200 patrons to 
experience more than 75 performances, events 
and art exhibits. The 2016 10x10 Upstreet Arts 
Festival will again be sponsored by Berkshire 
Gas. It will feature signature programming such 
as the 10x10 New Play Festival at Barrington 
Stage Company; the Ten Spot Art Show at the 
Lichtenstein Center for the Arts; a Best of 
BIFF Shorts at the Beacon Cinema; several 
varied performances of music, theatre, opera 
and more at the Whitney Center for the Arts; 
Ten Days of Play at Berkshire Museum; and a 
return of the Dance Ten performance in which 
10 companies performed 10-minute programs 
at Barrington Stage Company. The selection 
committee is looking for new and out-of-the-box 
programming and partners. All programming must 
occur within the Upstreet Cultural District during 
the festival dates and must relate to the festival’s 
theme of “ten.” The deadline for submission is 
Oct. 30. Proposals may be submitted by email 
to cultural@pittsfieldch.com or mailed or dropped 
off at the Lichtenstein Center for the Arts at 28 
Renne Ave. For more information and proposal 

guidelines, visit discoverpittsfield.com/10x10, 
find 10×10 Upstreet on Facebook, or contact the 
City of Pittsfield Office of Cultural Development 
at 413-499-9348.

Berkshire Taconic Community Foundation 
has announced the fourth and final round of dead-
lines for competitive grants in 2015, which are 
open to regional nonprofits, schools and individu-
als. The William J. and Margery S. Barrett Fund for 
Adams, Cheshire and Savoy supports nonprofits, 
public agencies or community organizations that 
provide services to the residents of those towns. 
The fund has up to $100,000 to grant out this year. 
Applications are due Nov. 1. The Wassermann-
Streit Y’diyah Memorial Fund supports projects 
that encourage learning about Judaism and dispel 
religious intolerance. Grants of up to $500 will be 
awarded. Applications are due Nov. 1. Education 
enrichment funds will award grants between $500 
and $2,500 to support extracurricular projects. 
Application deadlines are Oct. 30 for the Lee 
Fund for Educational Enrichment, and Dec. 1 
for the Lanesborough Initiative for Excellence. 
The application process for all grants is online at 
www.berkshiretaconic.org/SearchGrants.

The imaging department at Southwestern 
Vermont Medical Center (SVMC) in Bennington 
has acquired new technology to reduce radiation 
exposure and improve image quality for computed 
tomography (CT) exams. CT, commonly referred 
to as a “cat scan,” creates sophisticated 3D x-ray 
images that are used to assess many different con-
ditions, including traumatic injury, cancer, stroke, 
among others. Unlike other imaging modalities 
such as Ultrasound and MRI, CT uses radiation 
to make images. And radiation – even in small 
amounts – can be harmful. The new CT scan 
software – Adaptive Iterative Dose Reduction 
3D (AIDR 3D) from Toshiba America Medical 
Systems, Inc. – works to produce higher quality 
images with a 30- to 40-percent reduction in ra-
diation exposure. “This new technology reduces 
radiation dose, enabling safer CT exams for pa-
tients, while maintaining the image quality needed 
for diagnoses” said Daniel Fodor, MD, medical 
director, Department of Radiology. “When new 
technology like this becomes available, we need 
to adopt it. Technological advances make a big 
difference in the health of patients.”

Nationally acclaimed pet photographer Aman-
da Jones released her fifth book of photographs, 
dog years: Faithful Friends, Then & now, pub-
lished by Chronicle Books. dog years is a look at 
the lives and stories of 30 dogs, with photographs 
portraying each dog at both young and old ages. 

Jones, whose studio is located on the campus of 
MASS MoCA in North Adams, revisits some of 
the dogs she photographed in her career to docu-
ment their lives and share their stories. Jones has 
been working with dogs for two decades and is 
recognized as a leader in the field of dog portrait 
photography. Her work has graced book and 
magazine covers, numerous pet food packages, and 
has been featured on Good Morning America and 
Inside Edition, and in The new york Times Sunday 
Style section and The Los angeles Times. Dog 
Years is available online at www.amandajones.
com or wherever books are sold.

Berkshire Bank Foundation awarded 
$202,416 in grants and pledges to 41 nonprofit 
organizations in Berkshire County during their 
third quarter grants cycle. Some of the organiza-
tions receiving support include the Berkshire Mu-
seum, Berkshire Innovation Center, Pittsfield 
Public Schools, Literacy Network of Southern 
Berkshire, The Christian Center, Elder Ser-
vices of Berkshire County, Elizabeth Freeman 
Center, Railroad Street Youth Project, the 
Dalton CRA and Construct Inc. “We are proud 
to support these nonprofit organizations in the 
important work that they are doing to contribute 
to the economic and educational vitality of the 
communities that we serve,” said Lori Gazzillo, 
vice president and foundation director.◆
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people on the move
Berkshire Health Sys-

tems announces the ap-
pointment of Kalpesh 
Patel, MD, an obstetri-
cian and gynecologist, 
to the medical staff of 
Berkshire Medical Center 
and the physician staff 
of Berkshire OB/GYN 
of BMC. Patel is accept-
ing new patients in need 
of OB/GYN care and is 
practicing both at the Adams and Pittsfield offices 
of Berkshire OB/GYN of BMC. He is providing 
comprehensive maternal child health services, 
and his appointment expands OB/GYN care for 
the northern Berkshire community.

Berkshire Hills Bancorp (NYSE: BHLB) has 
appointed Ron MacDonald to senior vice presi-
dent, corporate auto sales leader. MacDonald joins 
Berkshire Hills, parent company of Berkshire 
Bank, from First Niagara Bank where he served 
as first vice president, national sales manager, 
focused on expanding the indirect auto finance 
business across the Northeast. He has over 30 years 
of experience in the automotive business, includ-
ing previous roles at TD Bank as the national sales 
manager for auto finance and various positions 
within the auto dealer community. MacDonald is 
based at the bank’s Burlington office.

William Pitt Sotheby’s 
International Realty has 
announced that Leslie 
Chesloff, television en-
tertainment veteran of 
35 years, has joined the 
company as a sales agent 
and will be based in the 
firm’s Great Barrington 
brokerage. Throughout 
her entertainment career, 
Chesloff had successful 

tenure at television networks including Lifetime, 
ion Media Networks, UP TV and local stations 
including WLVI in Boston. Her most recent po-
sition was at Swirl Entertainment Group (SEG), 
where she served as CEO and partner. Chesloff 
and her husband, longtime visitors to the Berk-
shires, recently decided to make the region their 
permanent place of residency.

Massachusetts College of Liberal Arts (MCLA) 
recently welcomed six new full-time assistant 
professors to five departments on campus. Dr. 
David Cupery has joined the Department of 
History, Political Science and Public Policy as 
an assistant professor of political science. He 
comes to MCLA from the University of Colorado-
Boulder, where he was a graduate instructor and 
teaching assistant. Dr. Amber Engelson has 
joined as an assistant professor of writing and 
rhetoric in MCLA’s Department of English/Com-
munications. She comes to the college from the 
University of Colorado-Denver, where she taught 
in its writing program. Also joining MCLA’s De-
partment of English/Communications is Shawn 
McIntosh as an assistant professor of digital 
journalism and communications. He comes to 
MCLA from New York University’s School of 
Professional Studies, where he was an adjunct 
faculty member in public relations and corpo-
rate communication, and also from Columbia 
University’s School of Continuing Education, 
where he was a lecturer and an adjunct faculty 
member in strategic communications. Joshua 
Ostraff has joined the college’s Department of 
Fine and Performing Arts as an assistant professor 
of art. He comes to MCLA from the Community 
College of Rhode Island, where he was a visiting 
professor in the art department. Dr. Ruby Vega 
has joined MCLA’s Department of Psychology 
as an assistant professor of educational/school 
psychology. She comes to the college from the 
University of Arizona-Tucson where she was a 
curriculum development and research associate in 
the Department of Educational Psychology, and 
where she also taught courses in gender psychol-
ogy and in human development and learning. Dr. 
Kebra Ward has joined MCLA’s Department of 
Physics as an assistant professor. She comes to 
the college from Lehigh University, where she 
was a teaching and research assistant.

Southwestern Vermont Medical Center has 
announced the appointment of James Mithoe-
fer, PA, as a physician assistant in the hospital’s 
ExpressCare department. Mithoefer is certified 
by the National Commission on Certification 
of Physician Assistants. His work experience 
includes jobs as a provider in the Fast Track 
division of the Dartmouth-Hitchcock Emergency 
Department and as a professional ski patroller at 
Bromley Mountain Resort.

Greylock Federal Cred-
it Union has announced 
that Jane Curtin, current 
Great Barrington branch 
manager, has been ap-
pointed as manager of 
Greylock’s soon-to-open 
Lenox branch. Stephanie 
Carlson will be promoted 
to branch manager for 
the credit union’s Great 
Barrington branch. Curtin 
has been in her current 
position since 2013, after 
having spent more than 24 
years with another local 
bank, including 11 years 
as a branch manager. She 
will start her new position 
when the Lenox location 
opens later this year. Carl-
son, has been the assistant 
branch manager in Great 
Barrington for two years. 

Previously she was a member service officer 
at the branch since it opened in 2003. She will 
transition into her new role as branch manager 
in late October.

Neva-Jean Bullett, RN, has joined Centers 
for Living and Rehabilitation (CLR) as a social 
worker for long-term care patients. Bullett has 
worked in health care since 1991 and began her 
career in the radiology department at Southwestern 
Vermont Medical Center.

Berkshire Health Sys-
tems has announced the 
appointment of Vikas 
Veeranna, MD, a board 
certified and fellowship 
trained cardiologist, to the 
medical staff of Berkshire 
Medical Center and the 
physician staff of Cardiol-
ogy Professional Services 
of BMC. Veeranna re-
ceived his medical degree 
from Bangalore Medical College, India, and 
completed his residency at Wayne State Univer-
sity/Detroit Medical Center. He was fellowship 
trained in cardiovascular diseases at Wayne State 
University and in advanced cardiac imaging at 
Brigham and Women’s Hospital.

Ronna Tulgan Ostheimer, director of adult, 
school, and community programs at the Clark Art 
Institute, has been presented with the International 
Council of Museums (ICOM) Committee for 
Education and Cultural Action (CECA)’s Best 
Practice Award for 2015. The award, which rec-
ognizes the achievements of the Clark’s RAISE 
program (Responding to Arts Involves Self 
Expression), was presented at the ICOM/CECA 
annual conference in Washington, D.C. on Sept. 
17. Ostheimer, one of only four recipients of 
this year’s award and the only American winner, 
was chosen by a panel of international museum 
education experts and practitioners. Developed in 
2006 with the Berkshire County Juvenile Courts 
system, RAISE is an alternative sentencing model 
based on education and self-awareness. Through 
gallery visits, discussions, and writing exercises, 
participants find ways to reconsider their lives in 
a positive light.

Eric Pratt has been 
named vice president and 
bonding manager at Coak-
ley, Pierpan, Dolan & 
Collins Insurance Agency 
(CPDC), a division of 
MountainOne Bank. Pratt 
will be responsible for 
working with existing 
commercial clients and 
developing new rela-
tionships throughout the 

CPDC market area, and will be based in CPDC’s 
Pittsfield office at the William Stanley Business 
Park in Pittsfield. Prior to joining CPDC, he 
served as a surety account executive and bond 
underwriter in Boston, assisting clients throughout 
the New England region. He has nearly 10 years 
of bonding and finance experience.

B e r k s h i r e  H i l l s 
Bancorp Inc. (NYSE: 
BHLB), parent company 
of Berkshire Bank, has 
announced the promo-
tion of Richard Ma-
rotta to president of the 
bank and Sean Gray to 
chief operating officer 
of the bank. Addition-
ally, George Bacigalupo, 
Josephine Iannelli and 
Linda Johnston have 
been promoted to senior 
executive vice president. 
Berkshire Bank has also 
promoted eight to the 
executive team, broaden-
ing the responsibilities of 
these leaders and creating 
a more effective operating 
structure. “Richard and 
Sean are results-driven, 
high-integrity leaders that 

have been integral to the growth of this company, 
and this promotion reflects their contributions,” 
said Michael Daly, CEO of Berkshire Bank and 
Berkshire Hills Bancorp. As president of the bank, 
Marotta will be responsible for all aspects of 
administration, risk and infrastructure, including 
people and systems, compliance and credit. He 
has been serving as executive vice president and 
chief risk and administrative officer since 2013. 
Marotta joined the bank in 2010 from Key Bank, 
where he was executive vice president and group 
head, asset recovery. As chief operating officer, 
Gray will be responsible for the operating teams 
of the bank, including retail, commercial, small 
business, home lending, wealth management and 
insurance. He has been serving as executive vice 
president, retail banking since 2010. He joined 
Berkshire as first vice president, retail banking in 
2006 from Bank of America, where he was vice 
president and consumer marketing manager in 
eastern Massachusetts. “We are also recognizing 
the accomplishments of other current executives 
and expanding our overall executive team,” said 
Daly. “This reorganization is a natural extension 
of the strong growth Berkshire has experienced 
and positions us well for future growth and 
expansion.” The new members of the bank’s 
executive team come from across the company 
and have all demonstrated strong leadership skills 
in their time at Berkshire. They include: Michael 
Carroll, executive vice president, chief risk and 
credit officer; James Curran, executive vice 
president, regional commercial leader – Central 
Massachusetts and Connecticut; Mark Foster, 
executive vice president, regional commercial 
leader – Eastern Massachusetts and ABL; Tami 
Gunsch, executive vice president, retail banking; 
Scott Houghtaling, executive vice president, 
regional commercial leader – New York; Allison 
O’Rourke, executive vice president, investor rela-
tions and financial institution banking; Deborah 
Stephenson, executive vice president, compliance 
and regulatory; and Gary Urkevich, executive 
vice president, IT and project management.

Southwestern Vermont Health Care has an-
nounced the appointment of Ray Smith as di-
rector of marketing and communications. Smith 
previously was assistant vice president, marketing 
officer at Berkshire Bank in Pittsfield. His nearly 
20-year career also includes marketing positions 
at the Berkshire Visitors Bureau and Adams Com-
munity Bank, among others. In his new role, Smith 
will oversee the health system’s communications 
and marketing efforts.

IS183 Art School’s board of directors has an-
nounced the addition of Jennifer Trainer Thomp-
son and Adrienne Miesmer to the board. Trainer 
Thompson will hold the officer position of vice 
chair and Miesmer will serve as secretary. Trainer 
Thompson, who was MASS MoCA’s founding 
director of development and public relations, now 
serves as the museum’s director of special events, 
and is the driving force behind its successful an-
nual New York City benefit. Miesmer has over 35 
years of experience in education. Her work also 
consisted of more than 15 years writing, producing, 
directing and editing ethnographic films for PBS 
and educational videos on a variety of maternal, 
infant and family health issues.
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news & notes from the region

Barrington Stage Com-
pany (BSC) in Pittsfield 
has announced the ap-
pointments of Tim Paré as 
director of education and 
Jane O’Leary as associ-
ate director of education. 
Paré will oversee the plan-
ning and execution of all 
educational programming, 
ensuring the high stan-
dards of BSC’s existing 
programs are upheld and 
continuing to build more 
opportunities for young 
people to become involved 
with and enriched by their 
experiences with theater. 
O’Leary will head BSC’s 
Playwright Mentoring 
Project, working with 
under-served youth ages 
13-19 across Berkshire 
County. The mission of 
BSC’s Education Department is to awaken the 
minds, imaginations, and creative power of children 
and teenagers by providing opportunities for them 
to experience the joy of live theater as performers, 
writers, technicians and audience members. The 
department also oversees BSC’s Musical Theatre 
Conservatory, KidsAct! and Youth Theatre.

Berkshire Family & 
Individual Resources Inc. 
(BFAIR) has promoted 
Kelly Brennan to director 
of employment services. 
Since joining BFAIR five 
years ago she has served as 
an employment counselor 
and employment special-
ist. The employment ser-
vices program at BFAIR is 
primarily responsible for 
assisting people living with disabilities in finding 
employment opportunities within the community, 
as well as supporting the individuals throughout 
their employment. Brennan’s role will now in-
clude oversight of the organization’s supported 
employment program, with a focus on building 
relationships with area businesses and seeking 
opportunities for collaborations.

Arienne Noyes, personal division account 
executive at Toole Insurance, has completed 
Arbella’s 18-month Personal Lines Sales Devel-
opment Program, which is designed to provide 
producers with a stronger understanding of the 
property and casualty insurance industry, and to 
position them to sell effectively in the national 
and direct carrier arenas.

David Lesure  has 
joined Berkshire Com-
munity College (BCC) 
as director of safety and 
security, where he is re-
sponsible for the leader-
ship and management of 
all safety and physical 
security initiatives at the 
college. Lesure began 
his career as a security 
professional with the U.S. 
Marine Corps First Fleet Antiterrorism Security 
Team. In 2005, he joined Securitas Security Services 
USA Inc., where he was account manager at BCC 
for seven years and a branch manager in western 
Massachusetts and Vermont. He most recently 
served as account manager for Securitas at The 
Clark Art Institute in Williamstown.

Kristine Newell has been named manager for 
the brokerages of William Pitt Sotheby’s Inter-
national Realty in Great Barrington and Kent, 
Lakeville, Litchfield and Washington Depot, 
Conn. Newell previously served as assistant 
manager for the region. Prior to that, she was 
a sales agent based out of the firm’s offices in 
Washington Depot and Litchfield, with 14 years 
of experience in residential real estate sales. 

Jodi Rathbun-Briggs, 
vice president of commer-
cial banking at Greylock 
Federal Credit Union, is 
a recipient of the 2015 
Credit Union Heroes 
Award. The award, given 
by Banker & Trades-
man, a Massachusetts 
financial services and 
real estate publication, 
recognizes “the brightest 

and most charitable credit union professionals.” 
Rathbun-Briggs was one of 11 recipients rec-
ognized for going above and beyond for their 
institutions and their communities. She joined 
Greylock Federal five years ago as assistant 
vice president of risk management and within 
a short time was promoted to vice president of 
commercial banking. Rathbun-Briggs serves 
on the Pittsfield Rotary, the Berkshire Chamber 
of Commerce and is president of Community 
Health Programs.◆
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Strategies, a consulting firm based in West-
boro, and has been contracted to lead the for-
mative stages of the BIC’s development.

The BIC is envisioned as a catalyst for 
the development and support of regional 
advanced manufacturing and technology 
businesses that would be part of the supply 
chain to the life sciences industry, with a 
particular emphasis on supporting existing 
small to medium sized businesses here.

Among other possibilities, these include 
manufacturers of devices, components, con-
tainers and other products used in research, 
testing, production, delivery systems or 
packaging of pharmaceuticals or other com-
pounds. The plastics industry is seen as a prime 

Berkshire Innovation Center was formed as a 
community-based 501c3 nonprofit corpora-
tion to manage the facility and oversee its 
related programs and services.

It is designed to be a self-sustaining entity 
with private-sector support. The operating 
budget will be funded through a combination 
of membership, sponsorships, usage fees, 
and rental income from labs, clean rooms 
and offices.

Construction of the BIC is being funded 
through the Massachusetts Life Sciences 
Center (MLSC) under a state initiative that 
was launched in 2007 to support facilities 
and programs throughout Massachusetts to 
develop the life sciences sector. Pittsfield 
was among the locations with projects that 
received preliminary approval.

In May 2014, the state formally approved a 
$9.7 million grant to the city to construct the 
BIC, including $7.7 million for the structure, 
with an additional $2 million for equipment 
and other startup costs. The city and PEDA are 
also contributing $250,000 each, or $500,000 
total, to help cover the startup costs.

This spring, after negotiations over the 
details, the plan was approved, enabling the 
final design, bids and other preparations for 
the construction to move forward.

The city is constructing the facility and 
initially financing it by issuing notes. It will 
be reimbursed by the state on a phased basis 
through 2018. The city will lease the site to 
the BIC corporation until it receives its full 
reimbursement, when it will transfer owner-
ship of the facility to the organization.

PEDA owns the land on which the BIC will 
be built, and has a 99-year lease arrangement 
with the center’s corporate entity.

Specialized needs
Both the new facility and the organi-

zation of the BIC are designed to foster 
innovation and the growth of area manu-
facturing companies, particularly those that 
could supply specialized products to the 
regional life sciences industries clustered 
in nearby New York state and other sections 
of Massachusetts.

The Berkshire Innovation Center will 
include offices, and specialized equipment 
and facilities such as “clean-rooms” for 
members to use in R&D and manufactur-
ing. It is focusing on the types of work areas 
and equipment that are required to meet the 
exacting standards of purity and precision in 
the life sciences industry, as shared resources 
that would be too expensive or impractical 
for companies to acquire individually.

“It will enable companies to do things 
they would not be able to do themselves, 
or which they would otherwise have to 
outsource,” said Corey Thurston, executive 
director of PEDA.

The BIC is also intended to serve as a 
centerpiece and stimulus for further develop-
ment of the William Stanley Business Park. 

That project was originally launched as a 
regional economic development initiative 
as part of the settlement of the issue of PCB 
contamination from the former GE opera-
tions that was negotiated in 2000 between 
GE, the city, and the federal Environmental 
Protection Agency.

“Once the BIC gets going, it has the po-
tential to attract startups or other business 
that would value being that close to such a 
facility and resource,” said Thurston.

The BIC will have a paid staff to manage 
and implement its operations.

It is overseen by a board of directors 
including representatives of private-sector 
users, and education and research institutions 
who are partnering with the center.

Broad-based support
The BIC is a membership organization, 

open to all businesses and proponents of its 
goals. Jané said that in addition to access 
to the physical facilities, the center will 
provide several other roles and services to 
members, especially in the areas of research 
and workforce training.

“It has attracted an impressive list of 
partnerships with institutions within and 
outside of Berkshire County,” said Jané.

In addition to local institutions such as 
Berkshire Community College, MCLA and 
Williams College, institutions from further 
afield are also participating as partners, 
including the University of Massachusetts, 
SUNY College of Nanoscale Science & En-
gineering, Rensselaer Polytechnic Institute, 
and Baystate Medical Center.

“It will offer access to training programs 
specifically tailored to the member base,” 
Jané said. “The BIC will also be a hub to 
coordinate internships and apprenticeships, 
through partnerships with colleges and vo-
cational technical schools. Another focus is 
research. Members will have the opportunity 
for collaborative interactions with research 
institutions that we have partnered with.”

In addition, there are other membership 
services, including promotion through a 
membership directory, and a newsletter and 
special programs and workshops.

Jané noted that the BIC has already begun 
offering some activities and services, includ-
ing training and other events.

There are several categories of membership. 
Foundation memberships will be offered at 
lower rates through June 2016, when they will 
rise somewhat. Rates are $10,000 per year for 
larger businesses, $5,000 for companies with 
under 25 employees and $2,500 for startups. 
There are also associate memberships for $675 
a year, for businesses that would not utilize 
direct services.

“This is a broadly based initiative,” said 
Jané. “We’re encouraging all businesses and 
others who may not use direct services of 
the center but who want to get involved and 
support the network and who would benefit 
from the contacts, such as law firms, insurers 
and vendors.”

He added that the BIC is also raising fund-
ing support through sponsorships.

General Dynamics was the first sponsor, 
when it contributed $50,000 over and above 
its membership in March. With the grant, 
General Dynamics was given the right to 
name a training auditorium in the facility.

Berkshire Bank became a Gold Level 
Sponsor in September, when the Berkshire 
Bank Foundation provided a $40,000 grant 
to support two initiatives.

Through the BIC Internship Program, 
Berkshire Bank Foundation will contribute 
up to $750 for each paid intern, hired by BIC 
member companies, who is either a resident 
or student in the Berkshires and surrounding 
region. The program is intended to encourage 
companies to provide meaningful internships 
in STEM areas of interest to local students to 
demonstrate the opportunities available and 
ultimately retain the students as employees 
after graduation.

Berkshire Bank’s grant will also help fund 
the design, development, and administration 
of the BIC website including the Learning/
Expertise Interactive Portal for BIC member 
companies, education-research partners, and 
students. Berkshire Bank will provide the 
financial expertise for business content on 
the site and serve as a financial resource for 
BIC member companies and others.◆

BIC set for construction
continued from page 1

INDUSTRY issues
candidate for this, although it can also involve 
other materials and industry sectors.

The BIC will provide access to facilities 
and equipment for research and develop-
ment and manufacturing of products. It will 
also serve as a focal point for networking, 
education, workforce training and other col-
laborations to advance the goals of building 
these industries.

While it is primarily oriented to existing 
companies in the region, it is also is intended 
to encourage and support start-ups and com-
panies that might relocate here.

The overall project is a collaboration 
between the state, the city and the Pittsfield 
Economic Development Authority (PEDA), 
an agency that is developing the William 
Stanley Business Park on the former site 
General Electric’s manufacturing operations 
in east Pittsfield.

In addition, an organization also named the 
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By John Townes
To help launch the public phase of a 

$250,000 fund-raising campaign, the board of 
the Jane and Jack Fitzpatrick Trust has awarded 
a $100,000 grant to Volunteers in Medicine 
Berkshires (VIM) to expand the organization’s 
clinical and administrative space.

Located at 777 Main St. in Great Bar-
rington, VIM is a community-based nonprofi t 
organization that offers free medical care 
to adults living in the Berkshire region. Its 
services are provided by volunteer physi-
cians, nurse practitioners and other medical 
professionals.

The fund drive was started quietly in 
March, and has raised $210,000 in grants 
and contributions from large donors and 
VIM board members.

“We’ve now launched the public phase, and 
we’re encouraging donations from everyone in 
the public,” said Jeff Bliss, the organization’s 
development director. “We’re getting the word 
out through window signs, radio spots and 
other publicity, to raise the fi nal $40,000 we 
need for the project.”

He said the public campaign was an-
nounced at a benefi t gala in August. This was 
followed by a press release about the award 
from the Fitzpatrick Trust, a philanthropic 
fund that was formed by members of the 
Fitzpatrick family, which owns the Red Lion 
Inn, Country Curtains 
and other Berkshire-
based enterprises.

Established in 2004, 
VIM provides medical 
and dental care, mental health services, op-
tometry, nutrition counseling, massage and 
acupuncture. Its services are available to 
people aged 19-64 (up to 70 for dental care) 
who are currently uninsured, do not have a 
primary care provider, and have an income 
at or below 300 percent of federal poverty 
guidelines (about $35,000 a year for one 
person or $70,000 for a family of four).

Despite expanded health insurance cover-
age under the federal Affordable Care Act, 
demand for the services of VIM has been 
growing. It currently serves an average of 
650 to 700 patients, and provides between 
3,500 and 4,000 visits annually.

It has about 50 medical volunteers, includ-
ing physicians and other practitioners and 
support professionals. Another 60 volunteers 
assist with the organization’s administrative 
and business operations.

The current campaign is aimed at funding 
a physical expansion of the clinic, which will 
increase its footprint by approximately 65 

percent. VIM hopes to begin construction 
within the next few weeks and occupy the 
new space by late fall or early winter, ac-
cording to Bliss.

He explained that the clinic, which leases 
its offi ces, had the opportunity to expand 

into an adjoining space. 
“There is a separate 
attached building, and 
we were able to lease 
space in it on favorable 

terms,” he said. “The campaign will cover 
the cost of adding that to the clinic”

Bliss added that VIM has outgrown its 
existing offi ces. “Our existing space is not 
able to handle our activities effi ciently,” he 
said. “All of our rooms are overbooked, and 
it’s not an effi cient setup.”

For example, physicians have had to share 
examination rooms. When one doctor was 
fi nished seeing a patient, that physician would 
have to leave the room so another doctor 
could use it immediately. “As a result, doctors 
have had to stand in the hallway using their 
laptop to go over and fi ll out the records for 
the patient they had seen,” said Bliss.

Another small room is technically a staff 
lunchroom and meeting room, but has been 
fi lling multiple roles.

“It’s also served as our ophthalmology 
clinic, and is also used for acupuncture,” 
said Bliss. “So, during those times, the staff 
can’t go in for a break or to eat or even get 
a cup of coffee, and it was not available for 
conferences or meetings.

Another problem has been a limited re-
ception area. “There have been days when 
patients have had to wait outside or in cars 
in the winter, because there was no room in 
the reception area,” he said.

Bliss said that additional rooms will be 
added, and the interior space will be reconfi g-
ured to allow for more effi cient operations.

“Also, the demand for mental health 
services has increased, and we now have 
eight mental health practitioners,” said Bliss. 
“So, we’re going to add counseling rooms 

that will provide the privacy and setting 
that requires.”

The project will also include installing an 
interior lift to allow patients in wheelchairs or 
limited mobility to have access to all facili-
ties. “One section is about four feet higher 
than the other, so we have to install that,” 
Bliss explained.

Architect Martha Montgomery of Mont-
gomery ARK of Williamstown designed 
VIM’s addition, and Allegrone Construction 
of Pittsfi eld will handle the construction 
work.

Bliss said construction is expected to take 
about eight weeks once it is started. “The 
builder is ready to go, and the town has the 
plans,” he said in early October. “The last 
stage has been waiting for the permit to be 
approved.”

He noted that VIM will proceed with the 
work without waiting for the fund drive to 
be completed. “We’re committed to getting 
this done as soon as possible,” he said. “The 
board has arranged for a back-up loan to cover 
whatever is needed at the start.”

Donations to the fund drive can be made 
by calling 413-325-4014, online at www.
vimberkshires.org or by mailing a dona-
tion to: Volunteers in Medicine Berkshires, 
Suite 4, 777 Main St., Great Barrington, 
MA 01230.

Bliss noted that VIM recently had another 
milestone when it received its fi rst sustaining 
grant of $25,000 over several years, to help 
cover its operating budget. “A family who 
had donated an initial amount previously 
added to that because they said they believed 
in what we are doing,” he said.

Bliss said this gift along with the expansion 
and the Fitzpatrick gift are al signals that the 
11-year-old organization has achieved a new 
level in its development.

“Because of the nature of what they fund, 
in a sense, the money from the Fitzpatrick 
Trust is also a form of notifi cation that VIM 
has arrived as a truly sustainable organization 
that’s here for the long haul,” he said.◆

“Our existing space is 
not able to handle our 
activities effi ciently.”

healTh & fitness
expansion in 
store for VIm
demand for services puts strain 
on provider of free medical care

24 Hour Monitoring & Emergency Service
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MA Lic. #1204C • NY Lic. #12000014682
www.alarmsofberkshirecounty.com

326 Springside Ave., Pittsfi eld, MA
413-445-4030 • 800-370-2525
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TOOlS OF The TRaDe

’tis (almost) the season…
Deb Watson, owner of 
Business Marketplace 
(413-281-3476 or 
deb@businessmarket-
place.com), provides 
website, marketing 
and graphic design 
services.

placeMaRKeT

By deB waTson
Retailers try to confuse us – it’s not offi-

cially the “holiday season” quite yet. But what 
their efforts achieve is reminding business 
owners to start thinking ahead about how 
you’re going to capitalize on the coming 
holiday season. It’s time, folks!

Once again, you have to do your home-
work. It’s the only way to maximize the 
potential of the season and not waste your 
marketing investment. 

Who is your customer base? You must 
know your customers in depth in order to 
understand what kind of incentive will mean 
the most to them. Some people just want the 
cheapest price; others may be more interested 
in free shipping over a certain price. Offer 
the wrong incentive and your customers will 
go elsewhere.

What are your competitive advantages? 
Yet another reason to complete a Competitive 
Analysis – you must understand what makes 
you different from your competition. Your 
competitive advantages must be presented in 
all of your marketing: emails, advertisements, 
commercials, mailings.

What worked (or didn’t) last year? Take 
a look back and remind yourself of last 
year’s successes and failures. Learn from 
it this year! 

What’s hot? What’s not? Research your 
industry – you must understand what people 
will be looking for this year. Yes, you can offer 
great deals on things you haven’t been able to 
get rid of yet, but that won’t get most shoppers 
to your store/website. Make sure you’re being 
competitive in both selection and price.

Show customers how to use your products. 
If you sell unique items, you may need to show 
how your products can be used and for whom 
they would make a great gift. A kitchen store 
in Maine has a newsletter that has a gadget 

special each week, and gives the readers a 
recipe that requires the use of the gadget.

Offer a pre-holiday promotion. Get a 
jump start on your competition! Retailers 
can have an open house at your store and 
invite people and their spouses or significant 
others to check out the wonderful items you 
have and put together a Wish List. Be sure to 
make it festive, offering refreshments, etc. 
This works well for both genders, depending 
upon the type of product line. Wish Lists can 
also work with e-commerce sites as well. The 
information in the Wish Lists will also let you 
know the kinds of products your customers 
are interested in, for future reference.

How will you use emails this year? Be 
careful not to shoot yourself in the foot. 
There are some simple things to avoid, no 
matter how desperate you may feel as the 
holidays progress: 

• Unprofessional emails – Make sure that 
your email messages look professional and 
have a solid marketing orientation. You only 
have a few seconds to catch the reader’s 
attention.

• Too many emails – Since doing an email 
mailing is free (if you design your own), 
you may be tempted to send emails too fre-
quently. Send too many and recipients will 
either delete them or unsubscribe totally. Put 
yourself in their shoes – you would, too.

• One size does not fit all – Sending one 

generic email to everyone versus specific 
ones to each segment of your database is 
very risky. Your database should be divided 
into specific segments, and your mailings 
should be designed specifically to each seg-
ment. If you are a travel agent and you send 
repetitive emails about cruises to those who 
are only interested in tours to Europe, they’ll 
drop you in favor of a company who doesn’t 
waste their time and only shows them what 
they are interested in. 

• Sending to strangers – Spam is spam. If 
you do not have proven permission to email 
the addresses on your mailing lists, you are 
sending spam. There are some slightly gray 
areas that are open to discussion, but buying 
a list does not give you permission to mail to 
them. This is not the time of year you want 
to risk having your website shut down.

How will you use social media this sea-
son? Take a look at your current social media 
outlets. Do you know how to maximize their 
effectiveness? Do they need revamping? If 
you only have a Facebook page, does your 
business need to start using newer platforms 
like Instagram and/or Pinterest?

Make sure you’re ready! Now is the time 
to go through your inventory and make sure 
you will have enough products in your store, 
shipping supplies if your store is online, and 
personnel ready to handle the anticipated 
increase in traffic.

So many businesses rely strongly on the 
holiday season – this is not the time to be 
winging it and hoping for the best. Invest 
in getting accurate information, planning 
ahead and preparing for a profitable holiday 
season!◆
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COMMERCIAL OPPORTUNITIES THROUGHOUT BERKSHIRE COUNTY

40 RAILROAD STREET  •  GT. BARRINGTON, MA

www.BERKSHIRECOMMERCIALPROPERTIES.com

PITTSFIELD  $795,000
3 buildings with:

14 apartments, 2 offices
Off-street parking
Excellent location

GT BARRINGTON
$1,595,000

Trendy and hip motel
Great location 

Financials and marketing 
packet available on request

GREAT BARRINGTON
$595,000

Jennifer House Commons
Commercial condominium

8,000± square feet
Full, high ceiling basement

PITTSFIELD  $429,000
Grand building 
Central location

3 stories with high ceilings
Great potential! 

LEE 
$135,000  Cakewalk - Turnkey bakery business and café

31 seats • High-traffic Main Street location • Business only

LEE  
$699,000  The Morgan House Inn, Restaurant and Tavern

132 seats • 9,000+ sq. ft. • Fully licensed • 11 guest rooms

LENOX  
$895,000  Ideal location in C3A zone 

4,000+/- square foot commercial building with apartment
Restaurant equipment & furnishings included

GREAT BARRINGTON
Build-to-suit in prime location on Rt. 7

275 feet of road frontage • 2 curb cuts

LENOX
Rear of Main St. building  •  1st & 2nd floor space

4 spacious office suites available • Great parking • Central AC

PITTSFIELD
Class A office space  •  4,100± sq ft available 

Modern HVAC•  Utilities included

MORE LEASES AVAILABLE - CALL FOR DETAILS

LEE  $395,000
Ben’s Shop • Unique, general clothing store that has been in business for over 80 years

Main Street location with high visibility and traffic count • Business only, does not include real estate

GREAT BARRINGTON
$120,000 Commercial property on Rte 23 close to Rte 7.

Town water and sewer.  Great opportunity. 0.56± Acre

$1,700,000 2 houses with 5 income apts. Views and river
frontage.  82± Acres

WEST STOCKBRIDGE
$299,000 11+ waterfront acres in manufacturing zone

WILLIAMSTOWN
$59,500 Walking distance to downtown • Mixed-use zoning 

Perfect for off-campus housing for Williams College

COMMERCIAL LEASES RESTAURANTS COMMERCIAL LAND

RICH ALDRICH   413-243-1739
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soCo Creamery
continued from page 1

That job falls primarily to Matt Scott, 
SoCo’s fl avor master and director of brand 
integrity, who oversees the development and 
production of the ice cream.

“Small businesses tend to grow without a 
long-term plan,” said Scott. “Over the past 
two years, we’ve been making changes to 
position SoCo for long-term success. A key 
to that is differentiating our ice cream. We 
aim to become known as the best ice cream 
available.”

Origins as Bev’s
SoCo had its origins in the late 1980s 

as a small ice cream shop in Lenox named 
Bev’s, operated by Beverly Mazursky and 
her sons.

When she retired, her son Dan subse-
quently established SoCo (short for South 
County) Creamery, with a retail scoop shop 
at 5 Railroad St. in Great Barrington, in 2005. 
The company also moved into a headquar-
ters and commercial kitchen and production 
facility at 955 S. Main St. (Route 7) at the 
south end of town.

SoCo’s products steadily grew in popular-
ity, and the company established wider distri-
bution channels throughout the Northeast.

However, the company experienced many 
behind-the-scenes growing pains along the 
way, including failed partnerships and other 
issues.

The recent reorganization was prompted 
by those diffi culties.

SoCo had received fi nancing from the 
Berkshire Opportunity Fund (BOF), a private 
investment fund that was created by a group 
of investors to support regional economic 
development in the region. BOF provides 
fi nancing and advisory services to businesses 
that create jobs and fuel the economy.

Two years ago, due to lack of repay-

ment, BOF took over the assets of SoCo 
and initiated a reorganization to rescue and 
revitalize the business. BOF is currently the 
majority owner, along with about fi ve other 
investors.

BOF hired a new CEO to oversee the 
company, but that person left after a year.

Erik Bruun, a partner in BOF, was asked 
to lead the search for a new CEO. “After 
looking at the requirements of the position, 

and thinking about it, I decided that it was 
something I could do, and wanted to do,” said 
Bruun, who lives in Great Barrington and is 
also principal of JPC Capital, an investment 
management fi rm.

Other partners in BOF agreed, and Bruun 
became CEO of SoCo last December.

Bruun said the revitalization effort has 
several priorities to put its fi nances, business 
structure and operations on better footing.

“There are a number of issue to work 
through,” he said. “Among them have been 
reputational issues, and restoring relation-
ships with businesses the company had 
problems with in the past.”

While SoCo is a small business, it is a 
complex one. Bruun said the company did 
about $1.3 million in sales last year, and is on 
track to sell about $1.5 million this year.

In addition to direct sales by the scoop 
in cones, dishes and sundaes sold in their 
Railroad Street shop, the ice cream is sold in 
packaged form as pints, four-liter pans and 
two-and-a-half-gallon boxes.

The SoCo Creamery brand is carried by a 
network of six wholesale distributors, includ-
ing Pittsfi eld-based Crescent Creamery. It is 
sold in about 50 retail outlets and other venues 
throughout the Northeast from the New Jersey 
shore to New York and Boston, including 
Whole Foods Market, Old Sturbridge Village 
and The Belmont Stakes, among others.

It is also sold to institutional buyers, and 
is carried by Cisco food services.

integrity, authenticity and joy
The company currently has a core staff of 

seven, including Dan Mazursky who leads 
its sales operations. In the peak sales season 
for ice cream, the staff size increases to 20.

SoCo Creamery is winning fans with a wide range of creative fl avors, such as the blueberry ice cream that CEO Erik Bruun is enjoying here, and Flavor Master Matt 
Scott’s choice of mango sorbet. The company is also making a direct connection to local growers and food producers by utilizing products such as blueberries 
from Windy Hill Farm in Great Barrington and coffee from No. 6 Depot in West Stockbridge for a special series of collaborative ice cream fl avors.

placeMaRKeT

One of many historical 
properties we protect

every day.

1-800-369-3905
www.LeeAudioNSecurity.net

FLYNN AUDI

Audi Year End Sales Event

Sale ends October 31, 2015.

LOWEST PRICES OF THE YEAR

2015 A3 Quattro Prem. Plus

MSRP $37,225 

You Pay $33,452
You Save $3,773

#S5199

2015 A3 Cabriolet Quattro

MSRP $45,675 

You Pay $41,767
You Save $3,907

2015 S3 Quattro

MSRP $47,325 

You Pay $43,345
You Save $3,980

#S5196A

2015 A6 2.0 Quattro

MSRP $53,275 

You Pay $48,383
You Save $4,892

#S5195

2015 Q5 2.0

MSRP $42,660 

You Pay $38,769
You Save $3,871

2015 A8L TDI

MSRP $87,100 

You Pay $76,866
You Save $10,234
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To help guide the revitalization process 
and develop specifi c plans, the company 
held a staff retreat, including a wide ranging 
discussion of the company’s values.

“The staff identifi ed the three most impor-
tant values they wanted SoCo to represent,” 
said Bruun.” These were integrity, authentic-
ity and joy. They wanted the company to be 
open and transparent in its operations and 
products. And joy was important because 
we sell ice cream.”

Pumping joy into each scoop and pint 
of SoCo’s products is in the purview of the 
company’s fl avor master, Scott, who started 
with the company six years ago as a part-time 
truck driver. “I began on the logistics side,” he 
said. “Then I started working in the kitchen, 
and that’s where I stayed.”

In addition to satisfying the taste buds, 
Scott and Bruun said that the company’s 
primary goal is to build customer loyalty by 
providing an authentic product with a high 
level of quality that people can rely on. This 
includes an emphasis on using proprietary, 
fresh home-made ingredients.

“One of the distinguishing characteristics 
of SoCo is that we’re a craft ice cream,” said 
Scott. “Most ice creams use mixes for their 
fl avor ingredients. But we make all of our 
fl avor bases in Great Barrington from scratch. 
For example, rather than using pre-packaged 
caramel, we purchased a caramel cooker to 
make our own.”

They also seek to be as much of a natural 
product as is possible for commercially 
distributed ice cream. SoCo does not use 
corn syrup or any artifi cial mixes. Earlier 
this spring, Scott also removed carrageenan 
from all SoCo products. (Carrageenan is a 
natural product commonly used in American 
ice creams. The European Union banned 
carrageenan from infant products, however, 
because of health concerns.)

Scott said their product line includes a 
combination of popular staples, such as va-
nilla bean ice cream, and more specialized 
fl avors. The company has developed recipes 
for hundreds of fl avors over the years, and 
usually carries a selection of about 50 fl avors 
at a time. SoCo also makes sorbet.

Co-packer adds capacity
The company has traditionally produced 

ice cream in its Great Barrington facility, 
which contains a commercial kitchen.

One change that was made about 18 months 
ago was the addition of a co-packer. This is an 
arrangement with a company in Connecticut 
that produces larger batches of ice cream that 
is made to order for SoCo.

“This greatly increases the volume we can 
produce,” said Scott. “In Great Barrington, 
we can produce 1,200 pints in a day, while 
the co-packer can produce 10,000 a day.” He 
emphasized that the co-packer adheres to the 
quality standards of SoCo, and uses ingredi-
ents that are prepared in Great Barrington.

Generally, he noted, SoCo produces about 
30 percent of its overall ice cream volume in 
Great Barrington. This includes the smaller 
production runs of specialty fl avors.

They also experiment and produce pro-
totypes there, and do trial runs in the Great 

Barrington retail shop. The fl avors that prove 
popular are then made in larger batches at 
the co-packer.

“One of the beauties of having a co-packer 
is that it frees us up to focus on developing 

quality products and new fl avors,” Scott said. 
“We have a very fl exible commercial kitchen, 
and we can turn on a dime and produce any-
thing with very little notice. We can get an 
idea for a new fl avor and have 10 gallons of 
it made and ready to sell the same day.”

“Being a fl avor mas-
ter is the fun part of 
my job,” Scott added. 
“We’re constantly try-
ing out new combina-
tions of ingredients 
to create flavors. We 
swing and sometimes get a hit and sometimes 
miss. That’s all part of the process.”

Bruun noted that SoCo is looking to bring 
the co-packing operation closer to home by 
exploring options for a production facility 
in Pittsfi eld. “There is nothing defi nitive,” 
he said, “but we are looking into it as a way 
to improve our margins, have better quality 
control and generally consolidate our opera-
tions into a single location.”

Collaborative  products
In another facet of its brand development 

efforts, SoCo is strengthening its identifi ca-
tion with the local food movement.

This spring and summer, it launched a 
series of new collaborative ice creams in 
partnership with other Berkshire food produc-
ers, utilizing their products as ingredients in 

special SoCo fl avors. These include a partner-
ship with No. Six Depot, a West Stockbidge 
coffee roaster and cafe, to create single-origin 
coffee ice creams.

With Sweet Brook Farm of Williamstown 
the company created a special maple syrup 

and bacon ice cream, 
and a produced an-
other special line made 
with blueberries from 
Windy Hill Farm in 
Great Barrington.

Similarly, a series of 
steps have been taken to improve service at 
the ice cream shop. These include aesthetic 
improvements, a second point of sale and 
increased staffi ng to speed up lines, and a 
rigorous training program to educate scoo-
pers about SoCo’s ice creams and toppings. 
All scoopers take an Ice Cream 101 test to 
ensure they can answer the most frequently 
asked questions from customers.

Bruun noted that one goal is to open several 
other company-owned SoCo shops over the 
next two years.

“That’s important to help achieve profi t-
ability, because you can earn more money on 
a scoop than on a box,” said Bruun. “It also 
is important for marketing. People will fi rst 
identify SoCo from the experience of buying 
it in our ice cream shop. They remember that 
when they see it in a grocery store.”◆

SoCo’s Dirty Chocolate is packed into a 2.5-gallon 
container at the company’s Great Barrington facility. 
An arrangement with a co-packer in Connecticut 
has allowed the company to increase production 
volume while maintaining small-batch quality.

Bruun noted that SoCo 
Creamery is currently explor-
ing options for a production 

facility in Pittsfi eld.

MovieQuiet Generators
Temporary power without the noise 
or nuisance - for special events, working in 
noise-sensitive environments,  
�lm/video locations.

Limelight Productions, Inc

1-413-243-4950
www.LimelightProductions.com

Ski & Board Shop SALE
NOW through Nov. 25th 

previous seasons clothing & gear 
Fri. Oct. 2nd: 10a to 7p   |   Sat. & Sun: 10a to 5p
Mon., Tues., Wed. & Fri.: 12p to 7p   |   Closed Thursdays. 

previous seasons clothing & gear 
SAVE 30% to 70% OFF

ORDER: Online at SkiButternut.com/SeasonPass or CALL: 413.528.2000 x 111 

LIKE US on Facebook to see the latest fashions & learn about specials  Facebook.com/Butternut.Ski.and.Snowboard.Shop

2015-16 SEASON PASSES    
$325  Adult    |   $275  Jr.    |   $150  Kids    |   $150  Sr.
Prices increase Dec. 1st - So order early. 

2015-16 
$325  

Lift Ticket 3-Packs
$150  Adult    |    $115  Jr. 
Deadline for ordering  December 20th

Shop Early for On the Mountain Savings

NEW HOTEL

NOW OPEN!

All the extras without paying extra.

With our complimentary Wi-Fi, Fitness 
Center and Business Center, Hilton 
Garden Inn® gives you all the Amenities 
you know and love, at a price you’ll love 
even more.

Lenox Pittsfield
1032 South Street

Pittsfield, MA 01201
413-448-2222

www.lenoxpittsfiels.hgi.com
©2014 Hilton Worldwide.

The Garden Grill and Bar
at the new Hilton Garden Inn 
is now open, serving dinner 
nightly from 5 to 10 pm. 

Our chefs serve up delicious 
American cuisine with a
Garden fl air.

Lenox Pittsfi eld
1032 South Street

Pittsfi eld, MA 01201
413-448-2222

www.lenoxpittsfi eld.hgi.com
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BaNKING & finance

By BRad Johnson
When John Bissell officially assumed 

his new position as president and CEO 
of Greylock Federal Credit Union on the 
morning of Oct. 1, one of the first things he 
did was solicit assistance from a tech-savvy 
staff member on the vexing matter of how 
to change his email signature from his prior 
job as executive vice president.

“I might have been able to figure it out 
eventually,” he laughed, “but I knew someone 
here would have the answer.”

Relying on the skills and expertise of oth-
ers is itself a signature aspect of how Bissell 
plans to lead the institution that he has been 
a part of for the past 12 years.

“We are in the strong position that we’re 
in today because of a lot of hard work by a 
lot of people here,” said Bissell in a phone 
interview later on that same morning. “We 
are fortunate to have 245 employees who are 
exceptionally good at what they do, and who 
have their full attention on the current and 
future needs of our membership.”

Bissell’s promotion to the top post was an-
nounced on Sept. 17, following an extensive 
national search for candidates to succeed 
Marilyn Sperling, who had earlier announced 
plans to step down as CEO after five years in 
the post, and after a 30-year career with the 
credit union (august 2015 BT&C).

Jerry Burke, chair of Greylock Federal’s 
board of directors, said that Bissell’s leader-
ship experience within the credit union, and 
in the community, was a deciding factor in the 
selection, which marked the third consecutive 
time that a new CEO has been chosen from 
within the credit union’s ranks.

“Marilyn has done an outstanding job 
of improving Greylock’s financial strength 
and building a strong team over the past five 
years, and John has been her strong partner 
throughout that process,” Burke said. “John 
is well-recognized as a passionate and effec-
tive leader in the community. He understands 
Greylock’s unique connection to Berkshire 
County, and how important it is for us to 

make business decisions with an eye to the 
greater good.”

Sperling, who will continue in a consulting 
role for the next few months before officially 
retiring at the end of the year, expressed her 
satisfaction with the board’s selection of her 
successor. “John and I have worked closely 
together for many years,” she said. “We 
share the same values 
and the same vision 
of Greylock as a key 
partner in helping to 
improve the financial lives of the people in 
Berkshire County. I’m delighted to be leaving 
Greylock in John’s very capable hands. He 
will be leading from a very solid foundation 
with his knowledge and experience.”

Bissell joined Greylock Federal in 2003 
as vice president of marketing and human 

resources. He was promoted to senior vice 
president in 2007 and was named execu-
tive vice president in 2010. Throughout his 
career there, he has been very active within 
the community, in volunteer roles that have 
included serving on the Colonial Theatre 
board, chairing the Berkshire United Way’s 
board of directors, and founding Pittsfield 

Promise, an early lit-
eracy initiative.

He also serves on the 
board of 1Berkshire (a 

regional economic development collabora-
tive that includes the Berkshire Chamber of 
Commerce, Berkshire Visitors Bureau and 
other related organizations) and chairs its 
Berkshire Initiative for Growth.

Bissell noted that one of the initiative’s 
goals is to connect young people with avail-

able jobs and expose them to opportunities 
to build a career in the Berkshires. He cited 
a recent related survey by the Berkshire Re-
gional Planning Commission that sought to 
identify young people’s views and opinions 
about making their careers in the region.

“That survey showed that the primary rea-
son people move away [from the Berkshires] 
is for economic opportunity,” he said. “But 
it also showed us that young people love 
Berkshire County, and that many would 
like to stay or return here if there are good 
opportunities for them.”

In that respect, Bissell admitted, his role as 
chair of the Berkshire Initiative for Growth 
ties in directly with his past and current work 
with the credit union. “One of the reason’s 
I agreed to chair the initiative is because 
there’s a real element of self-interest in terms 
of Greylock and serving the needs of young 
people getting started in their careers, busi-
nesses and families,” he said.

“That demographic is in their prime bor-
rowing years,” he added, pointing to their 
greater use of financing for homes, autos and 
related purposes. “Those are the bread-and-
butter loans for our credit union.”

Career path
Bissell, who is now 48, recalled his own 

first-hand experience with the conflict 
that young people feel when the draw of 

GReYlOcK GROOMeD

Credit union’s 
new Ceo well 
prepared for 
latest position

John Bissell is no stranger to operations at the $1 billion-plus Greylock Federal Credit Union, where he has served in various executive positions since 2003.  
That experience, along with his active role in the community, weighed favorably in his selection to succeed Marilyn Sperling as CEO.

“This is a credit union that 
is functioning well.”

Offices & shOp space
Downtown PittsfielD • walk to north street

•	Ground	floor	office	space	
with	reception,	3	offices	and	
conference/breakroom

•	Upstairs	apartment	and/or	more	
space	for	offices

•	Large	back	shop/garage/utility	
space	with	office

property is ideal for contractor, professional 
or investor looking for opportunity to locate a 

business near central downtown.

Buildings are available for lease and/or sale. 
Possible financing available.

For	more	detaiLs,	caLL:

413-443-5933	ext.	111

Dawn J. Brooks, MD, PhD 
Medical Oncologist 

Berkshire Hematology Oncology 
BMC Cancer Center – 165 Tor Court, Pittsfield 
413-443-6000 

Dr. Dawn Brooks, a fellowship trained Medical Oncologist, 
has joined the care team at the BMC Cancer Center and is 
accepting new patients in need of oncology services. She is 
teamed with Drs. Michael DeLeo, Harvey Zimbler, Paul 
Rosenthal and Trevor Bayliss at Berkshire Hematology 
Oncology.

Fellowship trained in Medical Oncology from Oregon 
Health and Science University 
Board certified in Internal Medicine 
Medical degree from the University of Florida College of 
Medicine
Residency in Internal Medicine at Dartmouth Hitchcock 
Medical Center 
Doctorate in Molecular Biology from Princeton University 
For an appointment with Dr. Brooks or one of her 
colleagues, call Berkshire Hematology Oncology at the 
BMC Cancer Center at 413-443-6000.  
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career opportunity leads them away from 
the Berkshires.

“I was born and raised in Dalton, and my 
dad worked at GE for many years, right up 
to the 1980s,” said Bissell. After graduating 
from Amherst College in 1989, he moved 
to Seattle in 1990 to work in the publish-
ing and communications fi eld, including a 
marketing and public relations position with 
a large agency there. “I stayed for 10 years, 
and my wife Melissa and I had two kids out 
there,” he said.

A desire to return to their native New 
England drew them back to the Berkshires in 
2000, where Bissell continued to work for the 
agency he had been associated with in Seattle. 
“I did that for three years, and there was lots 
of travel involved,” he said. “When we had 
our third child, I knew it had to change, and 
decided to look for something local.”

As part of that search, Bissell recalled, he 
happened to be introduced to then-Greylock 
CEO Angelo Stracuzzi. That led to extended 
conversations between the two over the next 
year, and the eventual idea to combine the 
marketing and HR functions at the credit 
union under one offi cer – a role that would 
be fi lled by Bissell.

“That made a lot of sense to me,” he said. 
“The people are the brand of this institution, 
and we thought that if we did a lot of recruit-
ing and training of great people, then that’s 
a way to strengthen our brand.”

Bissell joined Greylock in 2003 and 
continued in that basic role overseeing both 
marketing and HR for the next seven years. 
That period also included the launch of 
Greylock Marketing Group, a business-to-
business subsidiary through which the credit 
union’s own marketing staff and resources 
are made available to clients in the region 
and elsewhere.

“In 2010, I took on a broader role to 
include administration as well as business 
strategy and business planning,” said Bissell. 
That promotion to executive vice president 
coincided with Sperling’s own ascension 
to CEO, and her stated plan to serve in that 
capacity for only fi ve years.

“Marilyn had done the board a great service 
in being so clear with her plans,” said Bissell, 
noting that it put the process of planning for 
her successor on the radar screen from the 
start of her tenure.

It also, not coincidentally, planted the seeds 
of thought for Bissell that a potential opportu-
nity for advancement lay not too far down the 
road. “From 2003 to 2010, it was never really 
on my mind that I might be on this path,” he 
said. “But from 2010 on it was something that 
I did give some thought to.”

Restoring fi nancial strength
Those thoughts, however, took their proper 

place in the background as Bissell worked 
with Sperling and others at Greylock Federal 
on the challenges that the credit union faced 
as the result of prior expansion and diffi cult 
economic conditions.

“Under Marilyn’s leadership, the whole 
team has been working to restore the fi nancial 
strength of the credit union,” said Bissell, 
noting that Greylock Federal’s capital had 
dipped to just above the “well-capitalized” 
range for regulatory purposes due to some 
of the growth and addition of new branches 
that had occurred earlier.

“We were always well capitalized, but as 
the recession came on we wanted to be sure 
we were set up to weather that,” Bissell ex-
plained. “That was Marilyn’s total focus.”

Those efforts during Sperling’s tenure as 
CEO have been successful, he said, with the 
credit union’s capital now at 9.6 percent, 
compared to 7 percent in 2010. “What that 
equates to is long-term fi nancial stability,” 

said Bissell. “We want to have a margin above 
that well-capitalized level, and we’ve done 
that in a way that maintains as much value 
for our membership as possible.”

That margin has also allowed the credit 
union to consider additional growth opportu-
nities, such as the recently announced plans 
to open a new branch offi ce in Lenox later 
this year (october 2015 BT&C).

Plans for the Lenox offi ce were made pub-
lic just a week or so before the announcement 
of Bissell’s selection 
as CEO. He noted that 
positive signs such as 
the improved capi-
tal position and new 
growth make the transition into his new role 
all the easier.

“This is a credit union that is functioning 
well,” he said. “I intend to continue with the 
efforts of my predecessor – to maintain our 
solid fi nancial strategy, to maintain our in-
vestment and focus on employees, especially 
the front-line employees. That’s something 
that Marilyn has always emphasized.”

Regarding his own advancement to CEO, 
Bissell said he appreciates the board’s recog-
nition of his experience and efforts in support 
of Greylock Federal’s mission. “I don’t know 
if my past role ‘groomed’ me for this, but I 
feel that it did prepare me for being considered 
for this position,” he said.

He added, however, that there was never 
any foregone conclusion, and it was up to 
the board to make its selection from the list 
of well-qualifi ed candidates that the national 
search had produced.

“I am honored and humbled to be chosen 
as Greylock’s CEO,” Bissell said. “Marilyn 
has been a great leader, and I know I have 
some big shoes to fi ll. More than 70,000 
people have entrusted us with $1 billion of 
their fi nancial assets, which makes Greylock 
a significant part of Berkshire County’s 
economic engine.”

Focus on fi nancial literacy
Bissell said he hopes to continue to expand 

the credit union’s role in driving economic 
vitality in the region through a number of 
programs and initiatives. Among these are 
efforts to improve fi nancial literacy, with a 
special emphasis on the challenges facing 
many families in the region.

“We’re trying to grow our commitment to 
fi nancial education and fi nancial literacy,” 
he said. “Greylock is already the leading 
provider of consumer credit in Berkshire 
County. So, we have an opportunity and re-
sponsibility to make sure people understand 
their fi nancial picture.”

To that end, he said, the credit union “is just 
now rolling out a program to provide fi nancial 
and credit counseling” to its members. “We 
are expanding the front-line resources to help 
with that,” he added.

Other efforts along these lines include 
expansion of a “credit builder” loan program 
that can help individuals with no credit history 
to establish solid credit credentials. “We pair 

that up with fi nancial education to stress the 
responsible use of credit,” he said. “These 
ideas are not brand new, but we’re trying to 
be more methodical and consistent in how 
we apply these principles.”

Another of Bissell’s priorities involves 
what he described as “an ongoing focus on 
how we can continue to increase conve-
nience” for the credit union’s members. In 
the past that meant branching, he said, but 
today it includes a greater emphasis on mo-

bile banking and related 
technologies.

He noted that, while 
younger members are 
more likely to want and 

use mobile banking services, they still use 
branch offi ces and facilities for many of their 
banking needs. “I’m not sure that it’s entirely 
generational,” he said. “Millennials may use 
a branch less [than older members], but they 
still use it for many things.”

For Greylock Federal, he said, this means 
continuing to emphasize all service delivery 
modalities. “It’s not ‘either or,’ it’s ‘both and,’” 
he said. “Demands for technology are going 
up, and we have to elevate our game.”

In terms of bolstering the credit union’s 
fi nancial strength, Bissell said he expects 
even greater contributions from the handful 
of subsidiaries that it has established over 
recent years as a way to diversify operations 
and generate new revenue streams.

These include consumer-oriented op-
erations such as Greylock Insurance and 
Greylock Investment Services, as well as 
business-to-business subsidiaries focused on 
marketing and technology services.

“Last year, 15 percent of our net income 
came from our subsidiaries,” said Bissell. 
“That’s a signifi cant amount, but we ex-
pect that to go even higher.” He noted, for 
example, that only 20 percent of the credit 
union’s members currently use the Greylock 
Insurance subsidiary. “There’s room for 
growth there,” he said.

Bissell holds the same view on the subject 
of the credit union’s fi eld of membership. 
Currently Greylock Federal is open to anyone 
who lives, works, attends school, worships 
or regularly conducts business in Berkshire 
County. Expansion of that, especially to 
include the many small and underserved com-
munities that surround the county on all sides, 
is something that Bissell’s predecessor was 
active in lobbying for during her tenure.

“Marilyn has become a recognized 
spokesperson on this topic,” Bissell said, 
noting Sperling’s recent comments before the 
National Credit Union Association as part of 
its ongoing review of fi eld-of-membership 
criteria across the country.

“We put a lot of attention on how we can 
continue to grow and serve the population 
within Berkshire County,” said Bissell. “My 
feeling is it would be great to have some 
extra fl exibility around these rules. But, in 
the meantime, we have to build a strong 
business plan that doesn’t depend on those 
things happening.”◆

“Demands for technology 
are going up, and we have 

to elevate our game.”

Does your BusiNess accept creDit carDs?
If you could save money and do business 

locally, why would you not want to?
I have helped more than 90 other local business owners

save over $150,000 by providing lower fees to process their
credit cards and provide local service.

berKshire MerchAnT serVices
Don Raiche • 413-637-2100

www.BerkshireMerchantServices.com
MEMBER oF THE BERkSHiRE CHAMBER oF CoMMERCE

MEMBER oF THE SoUTHERn BERkSHiRE CHAMBER oF CoMMERCE

 Workshops
BCC offers more than 1,000 noncredit 
workshops designed for self-improvement, 
vocational or recreational purposes.

REGISTER ONLINE!  
www.berkshirecc.edu/workshops
Search by semester, category, topic, or course title.

Writing for  
Blogs & Social Media

Mondays, 11/9 –12/14 
5:30 – 7:00PM 
Main Campus 
$150

Getting Paid to Talk —  
an Introduction to 
Professional Voice-Acting

Tuesday, 11/17 
6:30 – 9:00PM 
Main Campus 
$50

Ad - BT&C Workforce Development 2015.indd   1 10/13/15   10:24 AM

    98 Summer St.
    Adams, MA 01220

413-743-0450 • 413-446-3226
www.monarchrealty-ma.com

north AdAMS – $299,900

Prime Downtown Location! Circa 1850 
Second Empire Building! 8,000+ sf 
for living & working. Ideal property for 
professional, artist, trendy concerto 
entertaining, health industry, ecommerce, 
ebay, antique dealers & more!

north AdAMS - $129,900

A++ Location! 1,673 sf brick structure 
with garage on .63 acre with frontage 
on Route 8 & South State Street. Abuts 
BRAND NEW Cumberland Farms; across 
from Walmart. Contractors, architects, 
retailers, storage & more!

AdAMS - $275,000

Long running sports pub open 7days/
week serving lunch & dinner daily with 
99 person capacity. Price includes real 
estate, liquor license, entertainment 
license, furnishings, all kitchen/cooking 
equipment, & POS system. Outdoor 
patio with additional seating overlooks 
Ashuwillticook Rail Trail. Large parking 
lot plus additional public parking in rear 
of building. Excellent foot traffi c.

plAinfield – $299,950

Popular establishment with expansive 
bar. Fully updated kitchen, separate 
dining room, recreational room with pool 
table, jukebox, fi replace & dance fl oor. 
Full lottery & liquor license.

ENTREPRENEURIAL
OPPORTUNITIES!

MOTIVATED SELLERS 
WANT OFFERS!!
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Real estate
The following real estate 
transactions are provided by 
Banker & Tradesman Real 
estate data Publishing. only 
properties valued at $75,000 
or higher are included.

AdAms
5 E. Walnut St.
Buyer: Melanie Blanchard
Seller: Bruce Deyle +
Price: $120,000
Mortgage: $114,000
Lender: Adams Community
Date: 9/4/15

45 Enterprise St.
Buyer: Zing Financial LLC
Seller: Greylock FCU
Price: $104,000
Mortgage: $102,733
Lender: Adams Community
Date: 8/28/15

91 Friend St.
Buyer: Kari Lyden-Fortier
Seller: Wayne Fortier +
Price: $120,000
Mortgage: $105,000

Lender: Adams Community
Date: 9/4/15

106 Howland Ave.
Buyer: 1886 House Realty 
Group
Seller: Providence NT +
Price: $275,000
Date: 9/1/15

54 Meadow St.
Buyer: Susan Therrien
Seller: Matthew Wright
Price: $149,000
Mortgage: $119,200
Lender: Greylock FCU
Date: 8/31/15

6 Valley St.
Buyer: Elizabeth Lesage +
Seller: Stephen Meczywor
Price: $129,000
Mortgage: $126,663
Lender: Academy Mtg
Date: 9/10/15

17 West Rd.
Buyer: Mary Hibbard +
Seller: Nicholas Delnegro +
Price: $169,900
Mortgage: $161,400

Lender: Adams Community
Date: 9/18/15

AlFOrd
15 Harrison Calkins Rd.
Buyer: Dret 2 LLC
Seller: Territorial Holdings 
LLC
Price: $984,900
Date: 8/24/15

45 N. Egremont Rd.
Buyer: John Williams +
Seller: Robert Stein +
Price: $458,750
Mortgage: $367,000
Lender: Salisbury B&T
Date: 9/10/15

BECkEt
161 Captain Whitney Rd.
Buyer: Irving Krawet +
Seller: Frank Delucia
Price: $384,900
Mortgage: $288,600
Lender: Berkshire Bank
Date: 8/25/15

205 E. Shire Rd.
Buyer: James Outen +
Seller: Richard Lydon +
Price: $210,000
Date: 8/18/15

224 Friar Tuck Dr.
Buyer: Joan Caluori +
Seller: Sheila Cyr
Price: $93,000
Date: 9/11/15

299 Friar Tuck Dr.
Buyer: Alesia Corbett
Seller: Jodi Stefanick
Price: $91,900
Date: 8/19/15

693 George Carter Rd.
Buyer: Deborah Martin +
Seller: Theophile Combre
Price: $110,000
Date: 9/8/15

693 George Carter Rd.
Buyer: John Kluka +
Seller: Martin CM Est +
Price: $265,000
Mortgage: $251,570
Lender: Wells Fargo
Date: 9/17/15

King Richard Dr.
Buyer: Avigdor Konig
Seller: Leroy Chessic +
Price: $385,000
Date: 9/8/15

51 Lakeshore Dr.
Buyer: David Moll +
Seller: Joseph Buchas LT +
Price: $79,500
Date: 8/24/15

253 Long Bow Ln. W
Buyer: Bruce Soloway +
Seller: Elizabeth Mankoff
Price: $308,000
Date: 8/31/15

132 Mystic Isle Way
Buyer: Russell Schleich +
Seller: Joyce Doyle +
Price: $200,000
Date: 9/1/15

304 S. Cove Rd.
Buyer: Gregory Regan +
Seller: Scott Budde +
Price: $429,000
Mortgage: $343,200
Lender: Pittsfield Coop
Date: 9/18/15

436 Sherwood Dr.
Buyer: Richard Shrum
Seller: Trevor Volastro
Price: $305,000
Mortgage: $311,557
Lender: Village Mtg
Date: 9/18/15

ChEshirE
30 Berti Ln.
Buyer: Gregor Rennie +
Seller: Bruce Berti
Price: $299,000
Mortgage: $206,000
Lender: Lee Bank
Date: 8/27/15

114 E. Main St.
Buyer: Justin Flynn
Seller: Carole Lahue
Price: $92,000
Mortgage: $90,333
Lender: Academy Mtg
Date: 8/31/15

184 Lanesboro Rd.
Buyer: Gerald Helm +
Seller: Paul Segala +
Price: $292,000

Mortgage: $262,800
Lender: Greylock FCU
Date: 9/2/15

115 Main St.
Buyer: Paul Warner
Seller: Steven Delmolino
Price: $129,000
Mortgage: $129,000
Lender: Academy Mtg
Date: 8/27/15

489 Savoy Rd.
Buyer: Thomas Dubis +
Seller: Gancarz David Est +
Price: $230,000
Mortgage: $230,000
Lender: Adams Community
Date: 8/21/15

812 W. Mountain Rd.
Buyer: Kathryn Mcdonald +
Seller: Anna Messenger
Price: $234,000
Mortgage: $224,000
Lender: Greylock FCU
Date: 9/10/15

1063 W. Mountain Rd.
Buyer: Matthew Wright
Seller: David Dean +
Price: $275,000
Mortgage: $247,000
Lender: Adams Community
Date: 8/31/15

ClArksBurG
774 Middle Rd.
Buyer: Andrea Cahoon
Seller: David Bentley +
Price: $129,000
Mortgage: $103,200
Lender: Academy Mtg
Date: 8/31/15

1080 Middle Rd.
Buyer: Richard Ciampa +
Seller: Susan Spofford
Price: $159,900
Date: 8/28/15

dAltON
43-45 Crane Ave.
Buyer: Colleen Salvini
Seller: Crane & Co
Price: $105,000
Mortgage: $99,750
Lender: Greylock FCU
Date: 9/18/15

61 Daly Ave.
Buyer: Doris Mongue
Seller: Anthony Pupo +
Price: $149,900
Mortgage: $153,122
Lender: Mortgage Research
Date: 9/1/15

148 Depot St.
Buyer: Kenneth Williams 
Jr +
Seller: Michael Higgins +
Price: $79,900
Date: 8/17/15

61 Eleanor Rd.
Buyer: Carissa Calderwood
Seller: Wayne Eastwood +
Price: $122,000
Date: 9/17/15

456 Kirchner Rd.
Buyer: Michael Tucker +
Seller: Deane Christopolis +

Price: $317,000
Mortgage: $253,600
Lender: Academy Mtg
Date: 9/2/15

72 Meadow Dr.
Buyer: James Harper 3rd +
Seller: Anderson Leonard 
Est +
Price: $229,000
Mortgage: $164,000
Lender: Greylock FCU
Date: 9/15/15

383 North St.
Buyer: PNC Bank
Seller: Matthew Zurawik +
Price: $109,800
Date: 8/31/15

541 Old Windsor Rd.
Buyer: Patricia Lamont
Seller: Roberto Laurens +
Price: $235,000
Mortgage: $223,250
Lender: Academy Mtg
Date: 8/31/15

134 Park Ave.
Buyer: Luon Hang
Seller: Suzanne Polo
Price: $138,000
Mortgage: $133,860
Lender: Greylock FCU
Date: 8/21/15

7 Pease Ave.
Buyer: Jenna Savoy
Seller: Karen Claramunt-
Fortier
Price: $130,000
Mortgage: $127,645
Lender: Academy Mtg
Date: 9/17/15

10 Sunnyside Dr.
Buyer: Bayview Loan 
Servicing
Seller: Kevin Costello +
Price: $221,495
Date: 9/9/15

15 Taunton Ter.
Buyer: Douglas Haskins +
Seller: John Anastasio Jr
Price: $144,900
Mortgage: $140,553
Lender: Greylock FCU
Date: 8/28/15

4 Warren Ave.
Buyer: Victor Ruiz
Seller: Janice Ward
Price: $122,000
Mortgage: $97,600
Lender: Lee Bank
Date: 9/18/15

150 North St. U:G
Buyer: Timothy Ruel +
Seller: Pierce Nicole Est +
Price: $117,000
Date: 9/4/15

EGrEmONt
254 Hillsdale Rd.
Buyer: Jamarlon Ollivierra
Seller: Rosalyn Ollivierra
Price: $230,000
Mortgage: $235,520
Lender: TD Bank
Date: 9/8/15

103 Jug End Rd.
Buyer: Christine Callahan +
Seller: Robyn Crain

Price: $292,000
Mortgage: $233,600
Lender: Village Mtg
Date: 8/21/15

72 Main St.
Buyer: Onewest Bank
Seller: John Walther +
Price: $621,419
Date: 8/25/15

68 Pinecrest Hill
Buyer: Robert Hoechster +
Seller: Robert Davis +
Price: $359,000
Mortgage: $259,000
Lender: Village Mtg
Date: 8/24/15

46 Warner Rd.
Buyer: Kristen Gabriel
Seller: Candee Margaret 
Est +
Price: $155,000
Mortgage: $147,250
Lender: Greylock FCU
Date: 9/11/15

FlOridA
153 Central Shaft Rd.
Buyer: Jody Bedard +
Seller: James Zepka +
Price: $110,000
Mortgage: $98,000
Lender: Adams Community
Date: 8/17/15

GrEAt
BArriNGtON

5 Abbey Hill Dr.
Buyer: Amparo Vollert
Seller: Peter Walsh
Price: $294,200
Mortgage: $261,838
Lender: Pittsfield Coop
Date: 9/3/15

148 Alford Rd.
Buyer: Douglas Robbins +
Seller: Hal Sussman +
Price: $404,500
Date: 8/31/15

200 Castle Hill Ave.
Buyer: Gregory Decter +
Seller: Lester Friedman +
Price: $680,000
Mortgage: $500,000
Lender: Salisbury B&T
Date: 9/4/15

7 Elm Ct.
Buyer: John Lynn Jones 
IRT +
Seller: Sutcliffe RT +
Price: $370,000
Date: 9/4/15

263 Long Pond Rd.
Buyer: Susan Segall
Seller: Lynn Hutchinson
Price: $1,050,000
Date: 9/9/15

Lovers Ln.
Buyer: John Studzinski
Seller: Monument Valley 
LLC
Price: $450,000
Date: 9/1/15

400 Main St.
Buyer: Big Dream Partners 
LLC
Seller: Matilda Mann
Price: $395,000
Date: 8/28/15

1098 Main St.
Buyer: Little Brook Farm 
LLC
Seller: SZWYD FT +
Price: $90,000
Date: 9/1/15

6 Mountain St.
Buyer: Kristen Ryel
Seller: Zanin FT +
Price: $185,000
Mortgage: $129,500
Lender: Village Mtg
Date: 9/18/15

23 Pleasant St.
Buyer: Sagitta LLC
Seller: Jed Schwartz +
Price: $410,000
Date: 9/11/15

11 Pothul Dr.
Buyer: Jill Bauman +
Seller: Freddie Mcallister +
Price: $608,500
Date: 8/21/15

281 Main St. U:4
Buyer: Susannah Miskell +
Seller: Tamaro Inc
Price: $186,000
Mortgage: $148,800
Lender: Lee Bank
Date: 8/19/15

80 Taconic Ave.
Buyer: Ann Dorfman T +
Seller: Comrade NT +
Price: $320,000
Mortgage: $288,000
Lender: Lee Bank
Date: 9/4/15

hANCOCk
Corey Rd. Lot 845
Buyer: Aimee Linn
Seller: Michele Lemoal-Gray
Price: $270,000
Date: 9/11/15

5 Jericho Rd.
Buyer: Brian Schubmehl +
Seller: 5 Jericho Road LLC
Price: $535,000
Mortgage: $428,000
Lender: Wells Fargo
Date: 8/28/15

Mountainside U:9014
Buyer: Van Stevens +
Seller: Brian Machale +
Price: $549,000
Date: 9/18/15

Mountainside U:9093
Buyer: Andrew Marquardt +
Seller: Denise Lynch LT +
Price: $315,000
Date: 9/18/15

hiNsdAlE
10 Bridge St.
Buyer: Jacqueline 
Anderson +
Seller: Robert Lee +
Price: $105,000
Mortgage: $103,098
Lender: Academy Mtg
Date: 8/31/15

772 E. Washington Rd.
Buyer: Christian Rasch
Seller: Brian Gage +
Price: $353,000
Mortgage: $198,412
Lender: Quicken Loan
Date: 9/10/15

159 Lenore Dr.
Buyer: Thomas Lawson +
Seller: Remy Charmoz +
Price: $975,000
Mortgage: $780,000
Lender: Bank of America
Date: 8/24/15

181 Longview Ave.
Buyer: James Bush Jr
Seller: James Bourdon +
Price: $104,500
Mortgage: $106,632
Lender: Academy Mtg
Date: 9/16/15

361 New Windsor Rd.
Buyer: Amanda Meier
Seller: Gary Turner
Price: $155,000
Mortgage: $150,350
Lender: Lee Bank
Date: 8/27/15

84 White Birch Ln.
Buyer: Michael Wilson +
Seller: Diane Bierenbaum 
RET +
Price: $230,000
Mortgage: $400,000
Lender: Adams Community
Date: 9/4/15

lANEsBOrO
9 Balance Rock Rd.
Buyer: Nancy Sommer
Seller: William Hinchliffe +
Price: $157,000
Mortgage: $82,000
Lender: Greylock FCU
Date: 9/18/15

18 Glassworks Rd.
Buyer: Shane Cassavant +
Seller: William Obryan Jr +
Price: $191,760
Mortgage: $153,408
Lender: MountainOne Bank
Date: 8/25/15

5 Imperial St.
Buyer: Kayla Kennedy +
Seller: David Belcher +
Price: $200,000
Mortgage: $190,000
Lender: Adams Community
Date: 9/9/15

24 Potter Mountain Rd.
Buyer: Lee Kohlenberger +
Seller: Diane Newton
Price: $254,900
Mortgage: $250,282
Lender: Academy Mtg
Date: 9/2/15

42 Sunrise St.
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Adam M. Lang, DPM 
Podiatrist/Podiatric Surgeon

Dr. Adam Lang, a fellowship trained Podiatrist and 
Podiatric Surgeon, has joined the BMC medical staff and 
Berkshire Orthopaedic Associates. He is accepting new 
patients in need of Podiatric care and is partnered with Drs. 
Jeffrey Cella, Laurence Cohen, Anthony DeFelice, David 
Grygier, Kevin Mitts, Michael Nancollas and Mark Sprague 
at Berkshire Orthopaedic Associates. 

Berkshire Orthopaedic Associates 
24 Park St., Pittsfield 
413-499-6600

Doctor of Podiatric Medicine from Des Moines University 
College of Podiatric Medicine 
Completed fellowship recognized by American College of 
Foot and Ankle Surgeons in Reconstructive Foot and Ankle 
Surgery at the Professional Education and Research 
Institute, Roanoke, VA 
Residency in Podiatric Medicine and Surgery at University 
Hospital-Newark, NJ 
For an appointment with Dr. Lang or one of his colleagues 
at Berkshire Orthopaedic Associates, ask your physician for 
a referral or call 499-6600 
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Buyer: Louise Conlon
Seller: Sheldon Wagner +
Price: $279,900
Mortgage: $180,000
Lender: MountainOne Bank
Date: 9/4/15

62 Sunrise St.
Buyer: Jill Ryder
Seller: Carmel Vasta +
Price: $170,000
Mortgage: $127,500
Lender: MountainOne Bank
Date: 9/8/15

lEE
137 Church St.
Buyer: Cathleen Morey +
Seller: Brian Siok +
Price: $115,000
Date: 8/21/15

690 East St.
Buyer: Charles Markham +
Seller: Arthur Wheeler Jr +
Price: $150,000
Mortgage: $135,000
Lender: Village Mtg
Date: 9/17/15

185 Fairview St.
Buyer: Ryan Paul +
Seller: Tobias Trudeau +
Price: $195,000
Mortgage: $175,000
Lender: Adams Community
Date: 9/9/15

180 Laurel St.
Buyer: James Benson
Seller: Emmy Davis +
Price: $167,000
Mortgage: $133,600
Lender: Greylock FCU
Date: 8/19/15

135 Mandalay Rd.
Buyer: John Isbell +
Seller: Bruce Packard +
Price: $335,000
Mortgage: $235,000
Lender: RBS Citizens
Date: 9/1/15

40 Saint Marys Ave.
Buyer: Nicholas Bruzzi
Seller: Peter Jahn +
Price: $175,000
Mortgage: $140,000
Lender: Lee Bank
Date: 8/25/15

34 School St.
Buyer: Robin Greene
Seller: Matthew Kersey
Price: $122,000
Mortgage: $97,600
Lender: Salisbury B&T
Date: 8/24/15

455 Spring St.
Buyer: Zhong Chen +
Seller: Elizabeth Oheaney
Price: $320,000
Date: 9/17/15

15 Via Maria
Buyer: Muhammed Zia
Seller: Michael Bielski
Price: $325,000
Mortgage: $292,500
Lender: Salem Five Mtg
Date: 9/18/15

Stockbridge Ter. U:80
Buyer: Marjorie Berg RET +
Seller: Richard Kaiden +
Price: $670,000
Date: 9/3/15

770 Summer St. U:16B
Buyer: JNJ NT +
Seller: Irene Lichtenstein T +
Price: $414,000
Date: 8/25/15

lENOX
28 Churchill Crst.
Buyer: Christopher Powell +
Seller: Arline Levine RET +
Price: $166,000

Date: 9/11/15

39 Cliffwood St.
Buyer: Clayton Peterson +
Seller: Marc Rosenthal +
Price: $854,000
Mortgage: $417,000
Lender: Lee Bank
Date: 8/17/15

63 Crystal St.
Buyer: Bank of NY Mellon
Seller: William Ingegni Jr +
Price: $383,444
Date: 8/31/15

610 East St.
Buyer: Robin Fleet
Seller: Bernard Levine
Price: $523,750
Date: 9/11/15

921 East St.
Buyer: Steven Seltzer
Seller: Chandler Robert 
Est +
Price: $122,500
Date: 8/20/15

117 New Lenox Rd.
Buyer: Thomas Jaeger
Seller: Eileen Reilly
Price: $256,500
Date: 9/10/15

Pittsfi eld Rd.
Buyer: Brushwood LLC
Seller: Hashim June Est +
Price: $1,375,000
Date: 9/10/15

2 Rose Bank Dr.
Buyer: Joan Bancroft RET +
Seller: Carol Breeze +
Price: $420,300
Date: 9/8/15

35 Yokun Ave.
Buyer: Terry Burman +
Seller: Stephen Peters +
Price: $100,000
Date: 9/17/15

5 Morgan Manor U:5
Buyer: Stephanie Leeds
Seller: Nancy Costerisan
Price: $182,700
Mortgage: $146,160
Lender: Berkshire Bank
Date: 9/1/15

6 Morgan Manor U:1
Buyer: Carol Schoen
Seller: Roscoe Sandlin +
Price: $139,000
Date: 9/1/15

6 Morgan Manor U:12
Buyer: Ron Banyay +
Seller: Harrison T+
Price: $180,000
Date: 8/28/15

8 October Hill Rd. U:8
Buyer: Alan Brown
Seller: Gerald Axelrod T +
Price: $585,000
Date: 8/26/15

260 Pittsfi eld Rd. U:A8
Buyer: Thomas Shoemaker +
Seller: Joseph Bullen 3rd +
Price: $77,700
Date: 8/26/15

1 Rolling Hills U:1
Buyer: Margaret Kerswill +
Seller: Howard Klein
Price: $135,000
Date: 9/16/15

3 Rolling Hills U:2
Buyer: Donald Barron +
Seller: Sylvia Silverberg 
RET +
Price: $150,000
Mortgage: $120,000
Lender: Greylock FCU
Date: 8/31/15

5 Rolling Hills U:5
Buyer: Rolling Hills 
Condo T +
Seller: Rita Ross Maitland 
RET +

Price: $100,000
Mortgage: $150,000
Lender: Lee Bank
Date: 8/28/15

Spruce Trail U:24
Buyer: Paul Souza +
Seller: Lenox Woods 
Kennedy Pk NT +
Price: $419,000
Date: 9/2/15

mONtErEy
39 Welman Rd.
Buyer: Laura Litwin 
RET +
Seller: Scheffey NT +
Price: $1.365,000
Date: 8/21/15

mOuNt
WAshiNGtON

2 Plantain Pond Rd.
Buyer: William Obrock
Seller: Benjamin Green +
Price: $173,000
Mortgage: $100,000
Lender: Greylock FCU
Date: 9/11/15

23 Plantain Pond Rd.
Buyer: Benjamin Green +
Seller: Plantain Pond Road 
RT +
Price: $500,000
Mortgage: $320,000
Lender: Greylock FCU
Date: 9/11/15

NEW
mArlBOrO

1175 Clayton Mill River Rd.
Buyer: Irina Nuzova
Seller: Richard Zdziarski +
Price: $570,000
Date: 9/18/15

1688 Hartsville New
Buyer: Caleb Roepe +
Seller: Elaine Roberts
Price: $460,875
Mortgage: $414,775
Lender: Quicken Loan
Date: 9/15/15

105 Knight Rd.
Buyer: Jeremy Martel +
Seller: John Palfi ni +
Price: $159,000
Mortgage: $159,000
Lender: Seller
Date: 9/1/15

185 Lumbert Cross Rd.
Buyer: Nancy Bronstein +
Seller: John Considine
Price: $265,000
Mortgage: $115,000
Lender: NBT Bank
Date: 9/10/15

95 Peter Manaker Rd.
Buyer: Peter Petri +
Seller: Philip Morrison +
Price: $679,000
Mortgage: $407,400
Lender: Amer Int Mtg
Date: 8/17/15

NOrth AdAms
59 Arnold Pl.
Buyer: Francis Lewis +
Seller: Martin Cristofolini +
Price: $80,000
Mortgage: $69,190
Lender: Academy Mtg
Date: 8/31/15

655 Ashland St.
Buyer: Kenneth Pursell
Seller: Gousti Angelina Est +
Price: $170,000
Mortgage: $166,920
Lender: Academy Mtg
Date: 8/17/15

110 Bradley St.

Buyer: Mary Weissbrodt
Seller: Cynthia Smith +
Price: $142,000
Date: 8/27/15

62 Foucher Ave.
Buyer: Michael Davis
Seller: Sarah Bull-Samson +
Price: $118,500
Mortgage: $114,945
Lender: MountainOne Bank
Date: 9/9/15

54 North St.
Buyer: Brenda Wojnicki
Seller: Margaret Siracusa
Price: $85,000
Mortgage: $75,000
Lender: Greylock FCU
Date: 9/11/15

1136 Notch Rd.
Buyer: Frank Szela +
Seller: James Canavan Jr +
Price: $290,000
Date: 8/28/15

9 Pine Hill Ter.
Buyer: Paul Holbrook +
Seller: Steven Wilkinson +
Price: $269,900
Mortgage: $256,405
Lender: Prospect Mtg
Date: 8/31/15

257 Reservoir Rd.
Buyer: Jenny Carey
Seller: Patricia Brewer
Price: $103,000
Mortgage: $99,910
Lender: Greylock FCU
Date: 9/8/15

306 Walker St.
Buyer: Brandon Crouse +
Seller: Anthony Nuvallie +
Price: $215,000
Mortgage: $208,500
Lender: Adams Community
Date: 8/28/15

243 Union St. U:304
Buyer: Wayne Hopkins +
Seller: Kenlaur LLC
Price: $170,000
Date: 8/31/15

Otis
2516 Algerie Rd.
Buyer: Timothy Cantafi o +
Seller: Donald Barron +
Price: $235,000
Date: 8/31/15

189 Brookman Dr.
Buyer: William Riley +
Seller: Debra Novaco
Price: $550,000
Date: 8/2/15

274 New Hollywood Blvd.
Buyer: Candra Smith 
Slatas +
Seller: Gail Palmer
Price: $188,000
Mortgage: $141,000
Lender: Village Mtg
Date: 9/17/15

29 Pinnacle Rd.
Buyer: Stephen Carver +
Seller: Kathleen Kilpatrick
Price: $215,000
Date: 8/28/15

30 Pond Blvd.
Buyer: John Arrowsmith +
Seller: Kathleen Osborne 
RET +

Price: $512,500
Date: 9/9/15

34 Telephone Rd.
Buyer: Mark Abrahams +
Seller: Peter Diamond
Price: $510,000
Mortgage: $350,000
Lender: Salisbury B&T
Date: 8/28/15

305 Wood Lands Way
Buyer: Janet Berg
Seller: Lois Cooper
Price: $235,600
Date: 8/31/15

PEru
3 Marlow Dr.
Buyer: John Anastasio Jr +
Seller: Gary Brickle +
Price: $235,000
Mortgage: $223,250
Lender: Academy Mtg
Date: 8/28/15

PittsFiEld
26 Albro St.
Buyer: James Mullins +
Seller: Parise Sue Est +
Price: $134,000
Mortgage: $131,572 
Lender: Academy Mtg
Date: 9/17/15

176 Allengate Ave.
Buyer: Nicole May
Seller: Michael Fiorini +
Price: $190,000
Mortgage: $180,500
Lender: Academy Mtg
Date: 9/4/15

21 Alma St.
Buyer: Susan Holmes +
Seller: Catherine Durnien 
Price: $259,000
Mortgage: $246,050
Lender: Capital One
Date: 8/21/15

16 Andover St.
Buyer: Benjamin Daire +
Seller: Constance Caldes 
Price: $250,000
Mortgage: $237,500
Lender: Lee Bank
Date: 8/20/15

3 Arthur St.
Buyer: Michael Stewart Jr
Seller: Helen Monterosso
Price: $97,850
Mortgage: $94,900
Lender: Greylock FCU
Date: 9/18/15

38 Birch Grove Dr.
Buyer: Amanda Borsotti
Seller: Anna Mcintyre 
NT +
Price: $133,000
Mortgage: $129,010
Lender: Greylock FCU
Date: 8/28/15

33 Bishop Pkwy.
Buyer: Kelly Coco
Seller: Robert Rapant +
Price: $194,000
Mortgage: $184,300
Lender: Greylock FCU
Date: 9/14/15

Blythewood Dr.
Buyer: Todd Driscoll
Seller: Debra Kielman
Price: $1,000,000
Mortgage: $1,000,000
Lender: Seller
Date: 8/27/15

100 Broadview Ter.
Buyer: Dominic Cimini
Seller: James Burke +
Price: $155,000
Mortgage: $150,350
Lender: Greylock FCU
Date: 9/4/15

3 Burke Ave.

Buyer: Laura Crafts
Seller: Melissa Orazio +
Price: $127,000
Mortgage: $111,340
Lender: Lee Bank
Date: 8/31/15

164 California Ave.
Buyer: James Burke +
Seller: Timothy Ruel +
Price: $136,000
Date: 9/4/15

19 Caratina Dr.
Buyer: James Leighton +
Seller: Michael Tucker +
Price: $249,900
Mortgage: $237,405
Lender: Academy Mtg
Date: 8/21/15

145 Connecticut Ave.
Buyer: James Kostek
Seller: Sean Obrien
Price: $147,000
Mortgage: $142,590
Lender: Greylock FCU
Date: 8/20/15

261 Dewey Ave.
Buyer: Patrick Shaw Jr
Seller: Gregory Race
Price: $85,000
Mortgage: $83,460
Lender: Academy Mtg
Date: 8/17/156

E. Acres Rd.
Buyer: Lee Bouchard +
Seller: ACM Properties
Price: $94,350
Mortgage: $89,000
Lender: Pittsfi eld Coop
Date: 89/31/15

123-125 E. Park Ter.
Buyer: Christopher Davis +
Seller: Angela Cook
Price: $130,000
Mortgage: $123,500
Lender: Trustco
Date: 9/14/15

730 East St.
Buyer: Chuckys LLC
Seller: Oconnell Oil Assoc
Price: $330,000
Mortgage: $150,000
Lender: Mystic Oil Co
Date: 9/3/15

460 Elm St.
Buyer: Paula Furlano
Seller: Benjamin Grillon +
Price: $130,000
Mortgage: $127,645
Lender: Quicken Loan
Date: 8/31/15

76 Exeter Ave.
Buyer: FNMA
Seller: Robert Phair +
Price: $87,540
Date: 9/11/15

75 Foote Ave.
Buyer: Kylie Speirs
Seller: Peplowski Joanne 
Est +
Price: $120,500
Mortgage: $109,000
Lender: Lee Bank
Date: 9/8/15

44 Garden St.
Buyer: Jason Cimini
Seller: IBT Investments 
LLC
Price: $135,000
Mortgage: $130,950
Lender: Greylock FCU
Date: 9/10/15

Glory Dr.
Buyer: Glen Taylor
Seller: Paul Cuthbert
Price: $77,000
Date: 9/18/15

105 Greylock Ter.
Buyer: Bank of NY Mellon
Seller: William Defi no +
Price: $118,500
Date: 9/15/15

continued on next page

we love having you here. 

Get comfortable even when you’re getting down to business. At 
Hampton, you’ll be surrounded by thoughtful amenities that make work 
a pleasure. Plus, you can earn Hilton HHonors® points and airline miles 
with every stay. You’ll be 100% satisfied. Guaranteed.

100% satisfaction
guarantee

clean and fresh 
Hampton bed®

FREE
fresh waffles

®

business with a bonus.

Hilton HHonors membership, earnings of Points & Miles® and redemption of points are subject to HHonors Terms and Conditions. ©2011 
Hilton Worldwide

Hampton Inn & Suites Berkshires/Lenox, MA • 445 Pittsfield Road • Lenox, Massachusetts
www.berkshireslenoxsuites.hamptoninn.com • 413-499-1111

over $115 Million in 
commercial & residential  

sales over a 27 Year career

BarB daVis-hassan,cciM
BroKer/owner

commerciaLLY	ZoNed	Lot
$68,500	–	Pittsfi	eld

HIGH VISIBILITY building lot directly in front of 
historic Wahconah Park. Short walk to Berkshire 
Medical Center. Zoning is CWS (Commercial, 
Warehouse Storage).Water, sewer, cleared and 
level lot. (3073L)

VISIT OUR NEW & 
IMPROVED WEBSITE:

www.Barbhassanrealty.com
…now with an

eXpAnded seArch cApAciTy
and other new features to better 

meet your real estate needs

For	saLe/Lease
$399,900	

Wendell Avenue mixed-use property with GREAT 
CASH FLOW (approx. $55K NOI).Seven residential 
units and two commercial rentals. New siding, 
windows, roof. Off-street parking. Short walk to courts, 
downtown. Lease space, up to 3,000 sq. ft. available, 
can be subdivided. Call Barb for details. (4070B)

REDUCED

For	saLe	–	PittsFieLd
$599,900	

South Street building with over 18,000 sq. ft. on four 
fl oors plus partial basement. Parking lot in rear holds 
42 vehicles. Full commercial kitchen, lots of offi ce 
space. Large open auditorium with 20’ ceilings. 
Contact Barb for more details (4074B)

REDUCED

5-acre	commerciaL	site
route	7	–	Lanesboro

Five buildings ranging from 500 to 6,000 sq. 
ft. offered at $1,100,000. See MLS 211308 at 
barbhassanrealty.com for more details.(4068B)

real estate
the place for

413-447-7300	•	413-822-4742
www.BarbHassanrealty.com
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221 Holmes Rd.
Buyer: James Sylvia +
Seller: Scott Blonder +
Price: $255,000
Mortgage: $200,000
Lender: MountainOne Bank
Date: 9/11/15

244 Holmes Rd.
Buyer: Michael Schmidtke +
Seller: Curtis Fecteau
Price: $182,000
Mortgage: $164,250
Lender: Greylock FCU
Date: 8/17/15

40 James St.
Buyer: US Bank NA T
Seller: US Bank NA +
Price: $110,828
Date: 8/18/15

19 Juliana Dr.
Buyer: Timothy Nichols +
Seller: Robert Watkins +
Price: $387,000
Mortgage: $300,000
Lender: Greylock FCU
Date: 8/26/15

77 Lafayette St.
Buyer: David Belcher +
Seller: Janvier Lindsay 3rd +
Price: $216,000
Mortgage: $150,000
Lender: Greylock FCU
Date: 9/9/15

554 Lakeway Dr.
Buyer: Diane Robie
Seller: Reginald Burgess +
Price: $163,000
Mortgage: $130,400
Lender: Greylock FCU
Date: 9/11/15

121 Longview Ter.
Buyer: Taylor Williams +
Seller: Raymond Meandro 
Jr +
Price: $150,000
Mortgage: $100,000
Lender: Greylock FCU
Date: 8/28/15

11 Lori Ct.
Buyer: Marcin Zygawski +
Seller: Loren Coggins 
RET +
Price: $430,000
Date: 8/21/15

68 Marcella Ave.
Buyer: Mystique Davis
Seller: Mary Hunter
Price: $117,500
Mortgage: $115,371

Lender: Merrimack Mtg
Date: 9/14/15

20 Marlboro Dr.
Buyer: Melissa Orazio +
Seller: Richard Valenti +
Price: $190,500
Mortgage: $180,975
Lender: Greylock FCU
Date: 8/31/15

88 Mcarthur St.
Buyer: Erin Coyle
Seller: Stephen Daly
Price: $121,000
Mortgage: $71,000
Lender: Greylock FCU
Date: 8/20/15

34 Michigan Ave.
Buyer: Robert Beron
Seller: Zachary Herring
Price: $124,300
Mortgage: $120,571
Lender: Greylock FCU
Date: 9/8/15

11 Morewood Dr.
Buyer: Lori Troy +
Seller: Carol Powell IRT +
Price: $240,000
Date: 9/11/15

15 Morin St.
Buyer: Michael Donovan
Seller: US Bank NA
Price: $135,000
Mortgage: $128,250
Lender: Greylock FCU
Date: 9/10/15

31 Newell St.
Buyer: New England 
Remodeling
Seller: Onewest Bank
Price: $156,220
Date: 9/4/15

58 Northumberland Rd.
Buyer: Stephen Conuel +
Seller: David Wimberly Jr
Price: $255,000
Mortgage: $221,850
Lender: Academy Mtg
Date: 8/24/15

27 Paul Ave.
Buyer: Susan Fitzpatrick
Seller: Helen Came RET +
Price: $133,900
Mortgage: $107,120
Lender: Greylock FCU
Date: 8/28/15

455 Pecks Rd.
Buyer: Maria Gennari
Seller: Dutch NT +
Price: $169,000
Date: 8/31/15

487 Pecks Rd.
Buyer: Janice Ward
Seller: John Fachini
Price: $237,000
Mortgage: $225,150
Lender: Quicken Loan
Date: 9/3/15

25 Plunkett St.
Buyer: Diane Marcella +
Seller: Peter White
Price: $95,000
Date: 9/11/15

62 Putnam Ave.
Buyer: Jonathan Gould +
Seller: Gary Andrews +
Price: $133,500
Mortgage: $182,360
Lender: Greylock FCU
Date: 8/28/15

82 Richard Dr.
Buyer: Mark Lefkowitz +
Seller: Mary Daury
Price: $215,000
Mortgage: $193,285
Lender: Adams Community
Date: 8/31/15

South St. Lot 1A
Buyer: Prem Mgmt LLC
Seller: E States Real Est
Price: $400,000
Date: 9/8/15

289 Springside Ave.
Buyer: Michael Spiewak +
Seller: David Spiewak +
Price: $100,000
Mortgage: $95,000
Lender: Quicken Loan
Date: 9/11/15

95 Strong Ave.
Buyer: Karen Petell
Seller: Jeffrey Coco +
Price: $158,500
Mortgage: $155,628
Lender: Academy Mtg
Date: 9/14/15

3 Tampa Ct.
Buyer: Donald Olds
Seller: Stephen Petrie
Price: $152,500
Mortgage: $60,000
Lender: Greylock FCU
Date: 9/15/15

73 Tanner St.
Buyer: Kristy Berard +
Seller: Meribah Haughey
Price: $147,000
Mortgage: $132,300
Lender: Trustco
Date: 9/18/15

65 Taylor St.
Buyer: Jose Saldana
Seller: Christopher Gian
Price: $110,000
Mortgage: $84,000
Lender: Greylock FCU
Date: 8/19/15

95 Toronita Ave.
Buyer: Evan Czerwinski
Seller: Jon Mcguire +
Price: $194,500
Mortgage: $155,60
Lender: Greylock FCU
Date: 8/31/15

730 Tyler St.
Buyer: Keun Han
Seller: Shedd Donald Est
Price: $230,000
Date: 8/31/15

47 Valentine Rd.
Buyer: Robert Smith +
Seller: John Franchebois +
Price: $200,00
Mortgage: $160,000
Lender: Greylock FCU
Date: 9/4/15

210 Wendell Ave.
Buyer: Laurie Green +
Seller: Madeline Culpo
Price: $499,500
Mortgage: $399,200
Lender: Lee Bank
Date: 9/9/15

100 Williams St.
Buyer: Kevin Jester +
Seller: Cheryl Ricci
Price: $395,000
Mortgage: $316,000
Lender: Greylock FCU
Date: 9/9/15

18 Wilson St.
Buyer: US Bank NA
Seller: Terri Bentz +
Price: $95,000
Date: 9/1/15

140 Windsor Ave.
Buyer: Daniel  Brigley Jr
Seller: David Forrest
Price: $118,000
Mortgage: $114,460
Lender: Greylock FCU
Date: 9/11/15

Aspen Way U:18
Buyer: Paula Dambrauskas
Seller: Gagandeep Dhingra +
Price: $340,000
Date: 8/28/15

108 E. Housatonic St.
Buyer: Thomas Lynch +
Seller: Jeffrey Laurin +
Price: $81,500
Mortgage: $51,500
Lender: Lee Bank
Date: 9/17/15

1450 North St. U:304
Buyer: Robert Cornwell
Seller: Blair Mahar
Price: $125,000
Date: 8/24/15

riChmONd
2015 Dublin Rd.
Buyer: Diane Mcaveeney +
Seller: Bouillon FT +
Price: $790,100
Date: 9/17/15

311 Osceola Rd.
Buyer: Kenneth Clark +
Seller: Paula Dambrauskas
Price: $405,000
Mortgage: $269,000
Lender: Service CU
Date: 8/24/15

95 Scacebrook Rd.
Buyer: JP Roney +
Seller: Sheehan Capital Inv
Price: $367,800
Mortgage: $294,240
Lender: Berkshire Bank
Date: 8/31/15

187 Swamp Rd.
Buyer: Maris Katsir
Seller: Ericka Roberts
Price: $222,000
Mortgage: $160,000
Lender: Lee Bank
Date: 8/24/15

518 Swamp Rd.
Buyer: Christopher 
Larson +
Seller: Gregory race
Price: $155,000
Mortgage: $152,192
Lender: Nations Lending
Date: 9/4/15

sANdisFiEld
212 Sandisfield Rd.
Buyer: Sylvie Potashner +
Seller: Anne Smith
Price: $249,470
Date: 9/10/15

32 W. Hubbard Rd.
Buyer: Edward Brozman +
Seller: John Beckwith +
Price: $245,000
Mortgage: $196,000
Lender: Lee Bank
Date: 9/4/15

305 Wood Lands Way
Buyer: Janet Berg
Seller: Lois Cooper
Price: $235,600
Date: 8/18/15

shEFFiEld
1475 Barnum St.
Buyer: Tucker Gillooly +
Seller: Margaret Kenyon 
Price: $300,000
Mortgage: $240,000
Lender: Seller
Date: 9/1/15

992 Foley Rd.
Buyer: James Panichella Jr
Seller: Constance Jacobs
Price: $1,100,000
Mortgage: $700,000
Lender: JPMorgan Chase
Date: 8/28/15

535 Hewins St.
Buyer: Baruc Saez +
Seller: Lisa Lowell +
Price: $760,000
Mortgage: $420,000
Lender: Wells Fargo
Date: 8/31/15

1249 Hewins St.
Buyer: Kieran Yaple
Seller: Jean Frengs T +
Price: $190,000
Mortgage: $180,500
Lender: Lee Bank
Date: 8/20/15

1720 Home Rd.
Buyer: Joyce Scheffey +
Seller: Melissa Joyce
Price: $235,000
Mortgage: $150,000
Lender: Lee Bank
Date: 9/18/15

1004 Water Farm Rd.
Buyer: Alan Lopez +
Seller: Heidi Rothberg
Price: $332,500
Mortgage: $266,000
Lender: Pittsfield Coop
Date: 9/11/15

stOCkBridGE
13 Lakeview Dr.
Buyer: Howard Zern +
Seller: Justin Wernick
Price: $507,500
Date: 9/4/15

11 Quiet Knoll Rd.
Buyer: John Gillespie +
Seller: Carole Israel +
Price: $575,000
Mortgage: $417,000
Lender: Greylock FCU
Date: 9/14/15

16 South St.
Buyer: Erika Roberts 
Seller: David Roberts
Price: $183,000
Mortgage: $146,400
Lender: Academy Mtg
Date: 8/28/15

4 W. Stockbridge Rd.
Buyer: Aaron Dubois +
Seller: David Gilmore +
Price: $267,250
Mortgage: $241,750
Lender: Salisbury B&T
Date: 8/31/15

tyriNGhAm
25 Jerusalem Rd.
Buyer: Philip Morrison +
Seller: Butler FT +
Price: $460,000
Date: 8/18/15

52 Monterey Rd.
Buyer: Richard Slamowitz +
Seller: Arlene Reing RET +
Price: $405,000
Date: 8/28/15

WAshiNGtON
706 Frost Rd.
Buyer: Kimberly Sinopoli +
Seller: Maureen Borgnis
Price: $300,000
Mortgage: $175,000
Lender: Academy Mtg
Date: 9/18/15

1283 Lovers Lane Rd.
Buyer: Roland Lacasse
Seller: Kurt Schleunes +
Price: $185,000
Mortgage: $148,000
Lender: Peoples Bank
Date: 8/31/15

929 S. Washington State Rd.
Buyer: Travis Derby +
Seller: Donald Olds
Price: $159,000
Mortgage: $156,120
Lender: Academy Mtg
Date: 9/2/15

1570 Washington Mountain
Buyer: David Hoenig +
Seller: Philip Coleman +
Price: $135,000
Date: 8/21/15

WEst
stOCkBridGE

2 Colonial Acres
Buyer: Gerri Willis +
Seller: Victoria Street
Price: $460,000
Date: 9/18/15

WilliAmstOWN
53 Charles St.
Buyer: Sarah Coelho
Seller: Stephanie Foo +
Price: $182,000
Mortgage: $145,600
Lender: Navy FCU
Date: 8/27/15

1213 Green River rd.
Buyer: Alison Case RET +
Seller: Peter Bubriski +
Price: $525,000
Mortgage: $420,000
Lender: Greylock FCU
Date: 9/15/15

12 Grundy Ct.
Buyer: Keith Mcpartland +
Seller: Harlan Hanson T +
Price: $290,000
Mortgage: $266,037
Lender: Bank of Bennington
Date: 9/15/15

988 Hancock Rd.

Buyer: Bruce Berman +
Seller: Don Mclucas Jr 
Price: $805,000
Mortgage: $600,000
Lender: Citibank
Date: 8/19/15

Hopper Rd.
Buyer: Karen Shepard RET +
Seller: Manchester LT +
Price: $366,887
Date: 9/3/15

94 Ide Rd.
Buyer: Daniel Cellana +
Seller: Kevin Riley +
Price: $1,075,000
Mortgage: $860,000
Lender: Adams Community
Date: 9/10/15

20 Linden St.
Buyer: Monica Mackey
Seller: Susan Yates-Mulder
Price: $355,000
Mortgage: $155,000
Lender: MountainOne Bank
Date: 8/28/15

341 Luce Rd.
Buyer: Susan Rodman +
Seller: RSB Properties LLC
Price: $325,000
Mortgage: $180,000
Lender: Adams Community
Date: 9/14/15

61 Moorland St.
Buyer: Nicholas Stroud
Seller: Frank Morgan
Price: $433,003
Mortgage: $333,000
Lender: Adams Community
Date: 8/31/15

600 Pine Cobble Rd.
Buyer: Quamrul Ashraf +
Seller: Williams College
Price: $538,000
Mortgage: $276,000
Lender: MountainOne Bank
Date: 8/24/15

25 Sunset Dr.
Buyer: Cesar Guerra +
Seller: Jane Culnane
Price: $179,000
Date: 9/11/15

540 Water St.
Buyer: Benjamin Brake +
Seller: Lila Anderson
Price: $289,000
Mortgage: $231,200
Lender: Wells Fargo
Date: 8/31/15

157 White Oaks Rd.
Buyer: Jason Josephson
Seller: Karin Stack +
Price: $261,000
Mortgage: $140,000
Lender: MountainOne Bank
Date: 8/26/15

37 Wilshire Dr.
Buyer: Michael Reardon +
Seller: Carol Moruzzi +
Price: $150,000
Mortgage: $133,500
Lender: Adams Community
Date: 8/21/15

189 Stratton Rd. U:E6
Buyer: Roger Kittleson
Seller: John Ryan +
Price: $132,000
Date: 8/27/15

10 Windflower Way U:10
Buyer: Jonathan Falk +
Seller: Stanley Cramer +
Price: $290,000
Date: 9/15/15

WiNdsOr
24 Access Road 3
Buyer: Alden Grover
Seller: Windsor Road RT +
Price: $96,000
Mortgage: $97,959
Lender: Residential Mtg
Date: 9/10/15

250 Hill Cemetery Rd.
Buyer: Bruce Gaspardi
Seller: Janice Dupuis
Price: $277,500
Mortgage: $222,000
Lender: Greylock FCU
Date: 9/8/15

179 Monahan Rd.
Buyer: Bryan Kopala +
Seller: Michael Molleur +
Price: $265,000
Mortgage: $270,408
Lender: Adams Community
Date: 9/15/15

1384 Old Route 9
Buyer: USA HUD
Seller: Flagstar Bank
Price: $194,265
Date: 8/27/15                   ◆

Jim’s Lawn Care
Call now to arrange for FAll CleAn UP services

Lawn Mowing & Fertilizer Treatment H Garden Care & Maintenance 
Brush Cutting H Chain Saw Work H Pruning H Hedge Trimming 

Mulching H Rototilling H Painting H Fencing H Junk Removal

413-464-0373
(Leave Message)Free Estimates                                                             Firewood for Sale

BerkShares Business of the Month

more stories like this one at www.berkshares.org

I MAGINE A CURRENCY backed by fermented cabbages, carrots, and garlic. Sound far-
fetched? Here in the Berkshire Hills it’s a reality. Take a handful of BerkShares with you 
to the Great Barrington Farmers’ Market, for example, and you can quickly convert it 

to kimchi or sauerkraut.

“Hosta Hill is a cultured food business. We make lacto-fermented sauerkraut and kimchi 
and unpasteurized tempeh, and we accept BerkShares,” con�rms Maddie Elling, co-owner 
with her partner Abe Hunrichs. “Our business is based in the Berkshires, and so accepting 
BerkShares is a really great way of ‘walking the talk’ of the local economy.” When you use 
BerkShares, Maddie says, “the money is happy wherever it goes.” 

When Maddie and Abe met �ve years ago they shared a lot of eagerness to start making 
something in the Berkshires. �e pair began to play with recipes from Sandor Katz’s Wild 
Fermentation, intrigued by the chance to experiment with really old traditions in the 21st 
century. “At the same time, we were selling Berkshire Blue cheese at the farmers’ market in 

Norfolk, CT. Looking around, we noticed that 
no one was doing vegetable ferments or tem-
peh, so we started sampling and selling some 
of the products we had developed. �at was 
the seed for our business.”

Has that seed grown! In 2013 Maddie and 
Abe realized they needed kitchen space of their 
own. �ey launched a Kickstarter to fund the 
renovation of the basement of their house into 
a commercial kitchen, and within a month 
they had raised the $14,000 that they needed. 
Maddie points out that the experience was 
about more than just the money. “It was en-
gaging for the community, people got excited, 
and people learned about us. �ere was some 
really good energy. �e majority of our funders 
were local; people felt like they had a hand in 
supporting this business and it made them feel 
good. Obviously, we were psyched.” 

Hosta Hill now sells at farmers’ markets in West Stockbridge, Great Barrington, Northamp-
ton and Boston, and in shops and supermarkets across Massachusetts and into New York. 
�eir o�ering has expanded, as well. “We started with the sauerkraut, Crimson Kraut and 
tempeh, but since then we’ve introduced a quinoa tempeh, a mixed vegetable kimchi, Dai-
kon Kimchi, and our popular Gochu Curry Kraut,” says Maddie. “�e fun, new line we’re 
rolling out right now is our Kraut Tonics, which are actually a by-product of our ferments. 
�e tonic is full of probiotics and �avor. You can use it as you would vinegar or lemon, or 
even drink it as a shot.”

Maddie and Abe’s interest reaches into the �eld, too, where they are growing more of their 
own vegetables each year. “We want to know the quality of our ingredients, and how they’re 
grown. Just yesterday we processed 800 pounds of Napa cabbage from our �elds,” illustrated 
Maddie. What they cannot grow themselves they buy from other Berkshire farms or from 
the Pioneer Valley and Vermont. “�e vegetables we’re using can be grown in this area and 
they store well, too, which is a perk for us since buying out of season gets really expensive.”

Maddie and Abe have built their business on a foundation of common sense, community 
buy-in, tried-and-true methods, and local �avor. Maybe such businesses are, like fermented 
food, at the same time an ancient tradition and the wave of the future.

Hosta Hill Provisions 
273 Great Barrington Rd. Housatonic, MA

Lenox
413-637-4200

www.berkshirehouses.com

LEE – FiRST TiME OFFERED
This is a one-of-a-kind parcel with three 
buildings in place on Railroad Street. Owned 
by the same family for generations – the two 
original buildings date from 1865. The mixed-
use building is comprised of 4,200+ sq. ft. 
and the storage/warehouse/barn adds another 
3,900 sq. ft. A single-family residence was 
constructed between the storefront and storage 
barn in 1970. Property is just under one-half an 
acre with town water/sewer, off-street parking, 
natural gas heat. $624,900. R/B2517

PiTTSFiELD OPPORTuNiTY
The Whitehorse Inn B&B – Turn-key long 
established local bed and breakfast with 
excellent on-line ratings from repeat guests! 
Three levels of finished living space, eight guest 
rooms with private baths, owners/managers 
quarters include two additional bedrooms and 
two baths, natural gas heat. This beautifully 
restored property could also be a grand private 
home, or home/office. Excellent visibility 
yet private with park-like lushly landscaped 
grounds. Freshly painted in 2015 with newly 
paved drive. Large rear carriage barn offers 
additional potential. NOW $619,000. RB2171
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Highland Woods
continued from page 1

Set in a wide, low-lying area between Main 
Street (Route 2) and North Hoosac Road 
through which the Hoosic River passes, this 
community of some 225 homes was com-
pletely fl ooded by several feet of water as the 
storm run-off quickly breached the banks of 
the Hoosic. This prompted a full evacuation 
of the nearly 300 residents there – consisting 
primarily of adults aged 55 and over, and 
some younger disabled individuals.

In the sunny late summer days that fol-
lowed Irene’s wrath, it became clear that the 
evacuation of The Spruces was not going to 
be a short-term affair, and that its displaced 
residents were in need of substantial and 
sustained assistance until the future status 
of their homes and community cold be 
determined. Over time, although some of 
the residences were deemed salvageable, 
the damage from Irene – and the inability 
to prevent such damage from recurring in 
some future storm – signaled the beginning 
of the end for The Spruces.

“We knew we would loose those 225 units 
of low-cost housing,” said Yamamoto, not-
ing that the residents displaced by the storm 
represented some 5 percent of the town’s 
non-student population.

That stark reality prompted many in the 
town to take action, not only to provide 
immediate assistance to those displaced by 
Irene, but also to address the more com-
plicated task of replacing some of the lost 
housing stock.

This led to the formation in October 2011 
of Higher Ground, a private nonprofi t orga-
nization that targeted the specifi c needs of 
The Spruces in terms of disaster relief and 
financial assistance. 
“We went into high gear 
to do what we could,” 
said Yamamoto, who 
remains a member of 
that organization.

On one level, that 
meant coordinating local relief efforts with 
official assistance provided though the 
Federal Emergency Management Agency 
(FEMA). It also meant supporting efforts 
to put former residents of The Spruces into 
new homes.

“Expediency was needed in replacing The 
Spruces,” said Yamamoto.

“The town galvanized strongly around 
the fact that these folks were losing their 
homes,” added Van Ellet, current chair of the 
Affordable Housing Committee. “Everybody 
got on board, and Higher Ground kept the 
spotlight on it.”

Several challenges
That persistence was needed since even 

the fi rst step of identifying appropriate sites 
for affordable housing development can be a 
major challenge. “The options for affordable 
housing are few and far between,” said Ellet. 
“You have to be realistic about resources and 
available land.”

In that context, initial efforts to address the 
loss of housing at The Spruces on a long-term 
basis hit a dead end in 2013 when a project 
proposed for what was known as the Lowry 
site off Stratton Road failed to gain support 
of town voters.

After that proposal fell through, however, 
the stars began to align for a new project not 
only closer to the center of town but also more 
closely matching the demographic needs of 
displaced Spruces residents.

That project, which would ultimately 
become Highland Woods, involved an un-
developed 4-acre parcel, owned by Williams 
College, that is directly behind the existing 
Proprietors Fields senior housing community 
off Church Street.

Ogden noted that this site had been targeted 
by Berkshire Housing for a different project 

a few years earlier. He 
explained that Propri-
etors Fields, which 
has been managed by 
Berkshire Housing 
since its development 
in the late 1970s, has 

had “a chronic waiting list” for available 
senior housing units for many years.

“We had pursued doing another structure 
on this [adjacent] site to meet some of that 
demand,” he said. However, the defunding 
of a necessary HUD fi nancing program es-
sentially killed that project.

Following the devastation of Irene, Ogden 
noted, the need for low-cost senior housing 
became greater. Although The Spruces was 
not offi cially considered affordable housing, 
the displacement of its residents created a 
new constituency of individuals who would 
largely meet income and other criteria for 
affordable housing consideration.

After other initiatives to address this 
increased need, such as development of the 
Lowry site, fell through, attention turned to 
the site adjacent to Proprietors Fields.

Higher Ground engaged the Women’s 
Institute for Housing and Economic Devel-
opment (WIHED) to explore development 
possibilities at the site, and Williams College 

expressed its openness to making the site 
available for an affordable housing project.

“There was an acknowledged, serious 
need in the town, and Williams College 
stepped up,” said Peter Fohlin, who retired 
this past summer from his longtime post as 
town manager, and who facilitated many of 
the efforts to expedite a solution to the loss 
of housing at The Spruces.

Ogden said Berkshire Housing connected 
with WIHED, and arranged for that organi-
zation to serve as a development consultant 
on a housing proposal for the site that was 
then submitted to Williams College in the 
summer of 2013. “The college had to get 
on board fi rst,” he said, noting that Williams 
agreed to lease the site to Berkshire Hous-
ing for 75 years for a nominal sum. “It was 
a team effort.”

From there the newly dubbed Highland 
Woods project picked up steam as it moved 
through various stages toward eventual 
construction. This included lining up archi-

tectural and general contractor services, se-
curing zoning and regulatory approvals and, 
perhaps most challenging, piecing together a 
complex package of funding and fi nancing 
for the $12 million-plus project.

“We had a good team to help us do all 
this,” said Ogden.

Fast track for project
All of these steps are standard procedure 

for such housing development projects. In 
the case of Highland Woods, however, they 
took place at an accelerated pace that liter-
ally shaved years off the usual time line for 
pre-construction planning.

Providing the impetus was not only the 
pressing need to replace some of the housing 
lost in Irene, but also the related situation 
in which The Spruces would eventually be 
closed and transferred to town ownership 
through a complex settlement process with 
its owners and other parties.

continued on next page

Work continues on Highland Woods, a 40-unit affordable senior housing complex in Williamstown being built to replace some of the housing at The Spruces 
that was lost to fl ooding from Tropical Storm Irene four years ago. Developers say the $12 million project is on track for completion and occupancy by Feb. 1.

“The town galvanized 
strongly around the fact 

that these folks were 
losing their homes.”

Let us help you manage 
your snow and ice
removal this winter

wE’RE THE PRoFESSionALS…the only company in the Berkshires 
with a nationally certifi ed  snow professional on staff .

 Safety conscious, informed & professional…that’s what you get 
when you hire ENERGETIC.

Off ering per event or seasonal contracts to take the guess work out of your budgeting process.

ENERGETIC
413-442-4873

A certified member of

BEFORE THE SNOW FALLS,
CALL ENERGETIC…

Collaborate
engineering
architecture
civil/survey

planning

50 depot st  dalton ma 01226  413 684 0925
44 spring st  adams ma 01220  413 743 0013

www.hillengineers.com

cOVeRstory
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continued from previous page
Fohlin explained that a FEMA grant of $6.1 

million was awarded, to be administered by 
the town, for the purposes of compensating 
Spruces residents and the owners of the park, 
Morgan Management, for their losses, among 
other things. Of that amount, $4.7 million 
was earmarked for Morgan Management, and 
$1.4 million to compensate residents.

As part of a negotiated process with the 
town, Fohlin said, Morgan Management 
agreed to take $600,000 as a settlement 
amount for its stake in The Spruces, which 
would then become town-owned property in 
early 2016. The company also agreed to al-
locate the rest of its share of the FEMA grant 
for the town to use for related measures to 
mitigate the impact of Irene. “That left $4.1 
million on the table for the town to use for ad-
ditional compensation for Spruces residents 
and other purposes,” said Fohlin.

From that amount, the town’s select board 
authorized $2.6 million to use for the High-
land Woods development.

That $2.6 million represented a signifi-
cant part of the overall funding picture that 
Berkshire Housing quickly cobbled together 
for Highland Woods. “You have to piece 
together a complex package,” said Ogden. 
“It’s common on these projects.”

Less common was the tight time line in 
which the funding pieces actually had to come 
together. “Our target date was to submit the 
funding package by March 2014,” Ogden 
explained. “To do that, we had to have the 
[preliminary] financial commitments in 
place, and had to have the zoning and regula-
tory approvals all in place.”

In addition to the $2.6 million FEMA grant 
from the town, the funding package for High-
land Woods consists of $6.44 million in fed-
eral low-income tax credits, $250,000 from 
the town’s Community Preservation Act fund, 
$300,000 in financing from MountainOne 
Bank, and a $2.65 million package of “soft 
debt” through a number of funding agencies 
under the state Department of Housing and 
Community Development (DHCD).

Some of those components were a little 
late falling in place, Ogden noted, including 
the tax credits, which were awarded in July 
2104, and the DHCD funding, which was 
finalized in December.

Meanwhile, Ogden said, Berkshire Hous-
ing and its development team had to move 
forward with preparations for an October 
2014 ground-breaking – an absolute neces-
sity for the project to have a chance of being 
completed by the early 2016 deadline. “We 
had to spend a lot of money before all the 
components were buttoned up,” he com-
mented. “That gets back to the drama about 
how all this had to come together.”

Meeting commitments
Ogden explained that the target for com-

pleting Highland Woods by early 2016 was 
important on several levels. “First, there’s 
our promise to the town,” he said.

That has to do, in part, with the parallel 
process in which residents of The Spruces 
who were able to return to their homes after 
Irene’s flooding must now prepare to leave 
those homes by the time the town takes 
ownership of the park from Morgan Manage-
ment. That change of ownership is slated for 
Feb. 29, 2016.

While it is unclear how many of those 
residents will be applying for apartments 
at the new Highland Woods, the goal for 
Berkshire Housing and others involved in 
the project has been to ensure that those who 
do (and who meet required income and other 
criteria) will be able to move directly from 
The Spruces to Highland Woods.

“We did not want any of those residents to 
have to relocate somewhere else temporarily 
in order to take advantage of the opportunity 
to move to Highland Woods,” said Yamamo-
to. “Their lives have already been disrupted 
so much over the past few years.”

The early 2016 completion date was im-
portant on a financial level as well. “There’s 
also our promise to our investors,” said 
Ogden, referring to those who are purchas-
ing the tax credits that make up half of the 
project’s budget.

Projections for when and how those tax 
credits can be applied are based on the units 
at Highland Woods being leased by Feb. 1. 
Any delay in that time line, Ogden explained, 
changes the formula for use of these credits, 
and reduces the amount that Berkshire Hous-
ing ultimately receives through this process.

The good news for all involved, he said, 
is that construction remains on track for 
completion by the target date. “We’ll be 
ready for people to sign leases on Feb. 1,” 
said Ogden. “It’s an aggressive schedule, and 
there’s a lot still to do. But we have confidence 
in the construction team.”

Application process
In anticipation of that, Ogden said that 

Berkshire Housing has begun the multi-step 
process of filling those units. “As of the first 
of August, we started marketing and accept-
ing applications for Highland Woods,” he 
said. “We want to make sure that everybody 
who is interested and is eligible has a chance 
to apply.”

Historic Building in Downtown Pittsfield
2 Historically Restored Offices 
Hardwood Floors & Large Windows

330 & 630 sq. ft. – Total 960 sq. ft.

413-528-9841 ext 2
galebbs@gmail.com

Every month, BERKSHIRE TRADE & COMMERCE takes a fresh look at
news and issues affecting the local economy…and businesses like yours.

With an assortment of articles covering key sectors of the business community,
each issue of BERKSHIRE TRADE & COMMERCE is well-read by the region’s business owners,

managers and professionals…the people you want to reach and want to do business with.

Call or email today for information about making B ERKSHIRE TRADE & COMMERCE

an effective and affordable part of your marketing plan for the year ahead.

413-447-7700 btac@bcn.net

Good reasons to make

BERKSHIRE TRADE & COMMERCE

part of your marketing plan for 2008

Every month, Berkshire Trade & CommerCe takes a fresh look at news and issues 
affecting the local economy…and businesses like yours.

With an assortment of articles covering key sectors of the business community, each issue 
of Berkshire Trade & CommerCe is well-read by the region’s business owners, managers 

and professionals…the people you want to reach and want to do business with.

Call or email today for information about making Berkshire Trade 
& CommerCe an effective and affordable part of your marketing plan.

413-447-7700 • info@btaconline.com
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What those individuals are applying for are 
the 32 one-bedroom and eight two-bedroom 
apartments that comprise Highland Woods. 
These units are 625 and 850 square feet re-
spectively, and are being offered at the basic 
rent of $840 and $1,000. “That includes all 
utilities,” said Ogden.

To be eligible, applicants must be 62 or 
older and not exceed income limits based on 
60 percent of area median income. Ogden 
noted that 11 of the units are further subsi-
dized through state programs to reduce the 
rental rates for individuals below a lower 
percentage of area median income.

He also noted that Berkshire Housing 
applied for and received approval to allow 
a one-time exception to the 62-and-over 
age requirement for former residents of 
The Spruces. That, he explained, takes into 
consideration the 55-and-over demographic 
of The Spruces and the possibility that some 
current and former residents there may not 
yet be 62. “We’re glad that the state agreed 
that we needed this fl exibility for current and 
former Spruces residents,” he said.

Applications are being accepted through 
the end of October in anticipation of what 
Ogden described as a “lease-up lottery.” Once 
applications have been deemed qualifi ed for 
income and other criteria, they are entered 
into a pool from which they will be drawn 
in the event that a lottery is required.

That, according to Ogden, is a likely sce-
nario. “We anticipate getting more applica-
tions than we have units for,” he said.

He added that the lottery would be held 
in stages, beginning with a “bucket” of 
qualifi ed applications from former or current 
residents of The Spruces. If there are still 
units remaining, the lottery would continue 
with a second pool of applications from other 
qualifi ed individuals.

Given the efforts of Higher Ground and 
others to raise awareness among former and 
current Spruces residents about the oppor-
tunity to apply for Highland Woods, Ogden 
said it is possible that all available apartments 

could go in that fi rst round of the lottery before 
getting to the general public. “But the last 
thing I want to do is discourage anyone from 
applying,” he stressed, noting that the lottery 
will also be used to establish a waiting list 
for units as they become available.

(For more information or to obtain an ap-
plication, call 413-499-1630 ext. 150 or email 
mlevanos@berkshirehousing.com.)

Meanwhile, as the application process 
winds down and construction moves to the 
fi nal stages, efforts are continuing to make the 
transition to Highland Woods a smooth one 
for former and current Spruces residents.

That includes a “Home Stretch” campaign 
by Higher Ground to raise funds for items 

that had to be cut from the project’s construc-
tion budget. According to the organization’s 
website, over $50,000 has been raised to pay 
for such features as accessible walkways 
between Highland Woods and neighboring 
Proprietors Fields, a community garden, site 
landscaping, community room furnishings 
and computer equipment, among others. An-
other $128,000 remains to be raised to cover 
all item’s on the list (donation information is 
available at www.highergroundnb.org).

Yamamoto noted that the efforts by Higher 
Ground and the community at large to respond 
to the devastation caused by Irene will see 
a signifi cant pay-off with the completion of 
Highland Woods.

“It’s our hope that Spruces residents – past 
or current – will apply,” said Yamamoto. “But 
this project also refl ects an important step in 
addressing the need for affordable housing 
in our community. With the urgency that 
followed Irene, Highland Woods became a 
reality in record time. It would be great to see 
that same urgency applied to other affordable 
housing projects here.”◆

edIToR’s noTe: This is the second in 
a continuing series of articles on current or 
proposed residential development projects 
in williamstown that have a full or partial 
emphasis on meeting the need for affordable 
housing in the community.
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