
Lost & 
found
Williamstown-based firm 
recognized for pioneering 
work in virtual heritage

By John Townes
The disappearance of the physical remnants 

of humanity’s ancient heritage as a result 
of war, deliberate destruction by radicals, 
and natural forces has raised the profile of 
a specialty that was 
pioneered by a Wil-
liamstown company, 
Learning Sites Inc., 
20 years ago.

Known as virtual 
heritage, or virtual 
archeology, this tech-
nology combines 
field archeology and 
historic scholarship 
with computer graph-
ics and other software 
and hardware to cre-
ate highly realistic 
and detailed visual 
3D replications of an-
cient cities, and other 
sites and objects.

These are depicted in photographs, on computer screens or are 
viewed through special wraparound headgear.

Donald Sanders, PhD, the founder and owner of Learning 
Sites, was recently recognized for his pioneering work and con-
tinued contributions with an international lifetime achievement 
award, the Tartessos Award, by the Spanish Society of Virtual 
Archaeology.
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transition to tyer administration

Mayor-elect discusses policies, priorities for boosting city’s economy

Sanders founded Learning Sites in 1996, 
and a related nonprofit company, the Institute 
for the Visualization of History, in 2000.

“We’re probably the oldest virtual heri-
tage company in the world,” said Sanders, 
who lives in Williamstown and operates the 
company there. “When we started this, hardly 
anyone else was doing it. Now it has a huge 

market. Many companies, universities, museums and other insti-
tutions, and even governments, throughout the world are using 
this technology.”

Virtual heritage has become a new generation of visualiza-
tion, as a more realistic high-tech way to augment or replace the 
two-dimensional section drawings and site photographs that have

continued on page 10

On Jan. 4 Linda Tyer will leave office as city clerk to become Pittsfield’s first mayor elected to a four-year term. 
The change from the former two-year term for the city’s top elected official was approved as part of a new 
city charter adopted in 2013. Tyer prevailed over incumbent Daniel Bianchi in the Nov. 3 general election.

changing of the guard will occur in 
Pittsfield on Jan. 4, when Mayor-

elect Linda Tyer officially succeeds Mayor 
Daniel Bianchi, following her victory in 
the Nov. 3 general election.

Tyer, who has been Pittsfield City Clerk 
since 2008, will be a historic officeholder 
as the city’s first mayor to serve for a four-
year term under its new charter.

Prior to becoming city clerk, Tyer had 
served on the Pittsfield City Council after 
being elected to that position in 2003.

Tyer, 50, moved to Pittsfield in 1986. 
Although she had not lived in the city 
before then, she has always had a strong 
connection to Pittsfield. Her parents are 
from the city, and her roots here go back 
several generations.

Her father was an officer in the U.S. Air 
Force, and the family lived in many loca-
tions both stateside and abroad when she 
was growing up.

She graduated from Bay Path College 
and then worked as a paralegal at the firm 
of Hill & Barlow, in Boston. After moving 
to Pittsfield, she worked for the firm of 

George, DeGregorio and Massimiano, and 
then was employed by the Lenox Public 
Schools.

In the following interview, Tyer discuss-
es the economic priorities and other goals 
she will pursue as mayor of Berkshire 
County’s largest city.

~
Berkshire Trade & CommerCe: 

what prompted you to run for mayor?

Linda Tyer: I decided to run because 
I believe Pittsfield needs a new generation 
of leadership.

Pittsfield is a modern city facing modern 
issues, but, in many ways, city government 
still operates like it is the 1950s. It can 
be clunky, and is not always able to pivot 
quickly to address issues and opportunities 
as they arise.

Pittsfield needs a government that is 
responsive, energetic and inclusive. It has 
to be agile and proactive, so we can direct 
our resources where they are needed.

continued on page 14

A

Left: The ruins of Temple B700 at Jebel Barkal, Sudan 
(ancient Nubia) from the mid-7th century BCE, with its 
front porch in the left foreground (photo by Timothy 
Kendall, used with permission). Above: Detail render-
ing of the front porch of Temple B700 from the Learning 
Sites virtual reality reconstruction of the temple.

ediTor’s noTe: This is the last is a 
series of articles on current or proposed af-
fordable housing projects in williamstown. 
Previous articles appeared in the october and 
november 2015 issues of BT&C. Those issues 
are available at www.btaconline.com.

By Brad Johnson
As in many communities, the need for 

affordable housing in Williamstown varies 
widely in terms of specific demographic 
markets and price points. Meeting these needs 
requires different strategies – and different 
types of projects.

“A lot of towns are struggling with this,” 
said Van Ellet, who serves as chair of the 
town’s Affordable Housing Committee 
(AHC). “We’re fortunate that we’re doing 
as much as we are.”

In fact, Williamstown has seen a relatively 
robust level of affordable housing develop-
ment in recent years – with various projects 
coalescing within a fairly narrow time frame 
through a combination of chance, planning 
and, in one case, natural disaster.

The lattermost relates to Highland Woods, 
a 40-unit senior affordable housing project 
that arose as part of the community’s response 
to damage caused by Tropical Storm Irene 
in 2011. That project is nearing completion, 
with the first residents expected to move in 
this February (november 2015 BT&C).

Also coming on line in early 2016 are 13 
designated affordable rental units within the 
new Cable Mills apartment complex on Water

continued on page 22

Town succeeds in 
boosting affordable 
housing inventory
Former Photech site next 
in line for redevelopment
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support grows for BCAC 
giving Tree in 35th year

By John Townes
For 35 years the Berkshire Community 

Action Council (BCAC) has been bringing 
a practical form of warmth to the holidays 
with its annual Giving Tree program.

The drive’s traditional physical focus has 
been the Berkshire Mall, where approxi-
mately 100 volunteers operate a Giving Tree 
table during mall hours.

This year, the program has expanded its 
outreach and presence in a variety of ways, 
with new strategic initiatives, community 
partnerships, and in-
novative ways to make 
giving as easy as pos-
sible, according to Joe 
Durwin, outreach con-
sultant for the drive.

“The Giving Tree 
has become a holiday tradition, and is a re-
ally strong program,” said Durwin. “BCAC 
has been making an extra effort this year to 
position it as a community coalition that will 
continue long into the future.”

The Giving Tree collects donations of 
new winter clothing for approximately 700 
income-eligible children age 12 and under, 
and distributes them during the holiday 
season. Each child receives a selection of 
winter clothing, such as jackets, sweaters, 
mittens and other items.

The names of children are collected 
preceding the drive, and a list is made of 
suggested items and sizes for each child. The 
number of children is counted down during 
the drive, as donations are received.

The drive annually raises the equivalent 
of $75,000 to $100,000, either as cash or as 
clothing purchased during the drive.

Shoppers and other donors stop by the 
Giving Tree table at the mall to collect names 
of eligible children, and a list of suggested 
items. Donors can shop for clothing and take 

them to the table, or donate funds directly. 
Donations can also be brought to the offices 
of BCAC at 1531 East St. in Pittsfield (checks 
can be mailed there as well).

In addition to individuals and families 
who contribute, local government and other 
organizations and businesses also participate 
in the drive, according to Durwin. About half 
of the donations now come from businesses, 
he added.

This year’s lead sponsor is the Pittsfield-
based investment firm Berkshire Money 
Management.

“Berkshire Money Management has 
always been great supporters, and this year 
they really went the extra mile,” said Durwin. 

“At the beginning of 
the drive they took the 
names of 100 children 
off the top for dona-
tions.”

BCAC, incorporated 
in 1966, is a nonprofit 

human service organization that is designated 
as the official anti-poverty Community Ac-
tion Agency for Berkshire County. It sponsors 
fuel assistance and a variety of other programs 
and services to assist low-income, elderly 
and working-poor residents of Berkshire 
County towards achieving sustainability and 
self-sufficiency.

In addition to its administrative office in 
Pittsfield, BCAC has satellite offices at 85 
Main St. in North Adams and 30 Stockbridge 
Rd. in Great Barrington.

Among other initiatives, said Durwin, the 
Giving Tree program has expanded its pres-
ence in downtown Pittsfield this year, with a 
satellite collection site in the office of state 
Rep. Tricia Farley Bouvier at 33 Dunham 
Mall (just west of City Hall).

Volunteers also participated in spreading 
the word in downtown Pittsfield on Small 
Business Saturday, Nov. 28.

The Giving Tree has also set up a new 
online gift registry at Target, where donors 
can purchase clothing online, which is sent 
directly to BCAC for distribution. (Go to 
www.target.com/gift-registry/find-a-registry 
and type “Giving” in first name and “Tree” 
in last name).

The Giving Tree has a Facebook page 
(BCAC GivingTree) and also had a page at 
the Indiegogo crowdsourcing website.

While Durwin said the goal is to complete 
the drive by Dec. 12, he noted that contribu-
tions are being sought throughout the holiday 
season for last-minute needs and to support 
the drive for next year.◆

Watson Fund benefits from 
deeper Rotary relationship

By John Townes
A venerable holiday charity in southern 

Berkshire County that was started by a lo-
cal newspaper editor and reporter during the 
depths of the Depression has stepped up its 
outreach and goals this year, and entered the 
online world, in response to what organizers 
say has been an increase in need.

The John S. Watson Christmas Fund 
annually distributes food and children’s 
clothing to families and individuals in need 
of assistance in southern Berkshire County 
during the holiday season. The fund collects 
donations and distributes assistance as cloth-
ing and food certificates.

“We continue to be surprised at the increase 
in need,” said Ray Murray, a longtime vol-
unteer with the Watson Fund. “I’m not sure 
why, but the number of families who apply 
for assistance through the fund continues to 
go up every year, so we decided to raise our 
goal for this year.”

In addition to helping support holiday 
celebrations, the fund is aimed at providing 
practical assistance, which is why its gifts 
are earmarked for children’s clothing rather 
than toys.

Last year 901 people received certificates, 
including 256 families and 435 children who 
received clothing. That was up by 10 percent 
over the previous year.

This year’s goal is to raise at least $26,000, 
an increase of $1,000 over last year’s goal.

In addition, the Great Barrington Rotary 
Club has expanded and formalized its rela-
tionship with the Watson Fund, adopting it 
as one of its two major annual community 
projects. Murray, who is a member of Rotary, 
explained that the club has long been asso-
ciated with the fund; however, its members 
decided to expand that relationship on a more 
formal basis.

The Rotary has formed a Watson Fund Com-
mittee that includes Murray (chair) and Susan 

“Berkshire Money Manage-
ment has always been great 

supporters, and this year they 
really went the extra mile.”

Balanced Approach…
Rock Solid Advice

Securities offered through
LPL Financial, member FINRA/SIPC

Retirement Income Planning
& Asset Management

92 Elm St. • Pittsfield
413.442.8190

www.balance-rock.com
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LISTING DETAILS

whalingproperties.com    8 Maplewood Ave.   Pittsfield, MA 01201

CONTACT:  George Whaling, Whaling Properties- 413 822 3483 

Amazing location right in the heart 
of downtown Pittsfield’s financial 
and cultural district, steps from 
Beacon Cinema. Turnkey with a 
track record of very successful 
restaurants. Wonderful opportunity 
for a restaurateur who is seeking a 
pristine space.
 

 RESTAURANT SPACE FOR RENT
In The Heart Of Downtown Pitts�eld

34 Depot St Pittsfield, MA 
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Witt, Ed McCormick, 
Susan Smith, Bobbie 
Hallig, Julie Hannum, 
and Gary Kobran.

“The Watson Fund 
has deep roots in the 
community and many 
supporters who donate 
every year,” said Mur-
ray. “However, be-
cause of the increased 
need, we have to reach 
out to more people for 
support.”

Berkshire Bank han-
dles the tax-deductible 
contributions, which 
can be made at its local 
branches or mailed to 
The Watson Fund, c/o 
Berkshire Bank, 244 
Main St., Great Barrington, MA 01230.

The fund accepts contributions throughout 
the year, but its campaign and the majority 
of donations are made between November 
and January.

This year, a Facebook page has also been 
set up (www.facebook.com/watsonfund), 
and the Great Barrington Rotary has added 
a page dedicated to the fund on its website 
(www.gb-rotary.org).

As part of its expanded outreach effort, 
both sites enable donors to make contribu-
tions online, through a link to Classy.org, 
a website that processes fund-raising cam-
paigns for nonprofit organizations.

“That’s part of our effort to reach more 
people,” noted Murray. “The media and 
the way people get information has spread 
out, so this is another way to increase our 
visibility. And, with more people using the 
Internet and social media today to handle 
financial transactions, we want to make it as 
convenient to donate as possible.”

The fund was started in 1936 as a personal 
project of John Watson, who was the Great 
Barrington bureau chief for the Berkshire 
eagle. While covering his beat, Watson had 
seen the difficulties many local families were 
experiencing. He started a project to assist 
them, which was originally known as the 
Community Christmas Cheer Fund.

Watson knew many of the families, and 
originally he handled most of the fund’s re-
sponsibilities personally. He learned which 
children needed winter boots or other items, 
and which households would not be able to 
afford a festive holiday meal.

In the beginning, there were some cash 
donations, but for the most part Watson 
went from merchant to merchant with a list 
in hand to request contributions of merchan-
dise, which he delivered to families before 
Christmas.

The fund gradually grew into a larger com-
munity effort, with many other individuals, 
organizations and businesses participating. 
Watson made sure all donors were publicly 
acknowledged in the newspaper.

After Watson died in 1963, his son John 
“Jack” Watson – an accountant who founded 
the Great Barrington firm of Smith, Watson 
& Company LLP – took over leadership 

of the program, with 
the assistance of the 
Rotary Club. They re-
named the Community 
Christmas Cheer Fund 
as the John S. Watson 
Fund Inc. to officially 
recognize its founder.

Jack Watson, who 
is retired and living 
in Nevada, is still on 
the board of the fund, 
which is now chaired 
by Kim Whalen, a CPA 
and partner with Smith 
Watson.

Jack Watson began 
working with the fund 
as a Boy Scout. Two 
days before Christmas, 
he recalled, Scout Mas-

ter Charlie Schneider would gather Troops 
22 and 23 to join members of the Great Bar-
rington Rotary Club in the upstairs room of 
the old brick firehouse on Castle Street.

They hauled up boxes of food and 
clothes, purchased in bulk with donations 

to the fund, and sorted them into individual 
boxes for recipients. Then on the morning 
of Christmas Eve, the Scouts and Rotarians 
and other volunteers delivered the boxes to 
the recipient families.

As the fund grew, various changes were 
made. It was expanded beyond the borders 
of Great Barrington to serve families in other 
southern Berkshire communities.

To increase the efficiency of distribution, 
the delivery of boxed items was replaced 
by a system in which certificates for food 
and clothing are sent out to most recipients. 
This also gives families the ability to select 
their own items.

A more structured method of inviting 
and processing requests for assistance was 
also initiated. Local service agencies help 
to identify families, and a call for requests 
is also issued.

The basic listing system was originally 
developed by Arlene Dezieck of the Visiting 
Nurse Association, which Mary Harrigan of 
the Community Health Program continued. 
Dorothy Heath of Berkshire Community 
Action Council currently coordinates the 
list and requests.◆

MovieQuiet Generators
Temporary power without the noise 
or nuisance - for special events, working in 
noise-sensitive environments,  
�lm/video locations.

Limelight Productions, Inc

1-413-243-4950
www.LimelightProductions.com

 Serving the energy needs of western 
Massachusetts for more than 160 years, 
Berkshire Gas has always counted safety and 
reliability as its highest priorities.
 With an underground distribution system of 
750 miles of natural gas mains, Berkshire Gas 
uses state-of-the-art equipment to assure 
reliable uninterrupted service to its customers.

Statewide Initiatives

 While we are proud of our performance, we 
always strive for better. Working with the 
legislature in 2014, the natural gas industry of 
Massachusetts made a commitment to 
upgrading delivery systems to replace all leak 
prone infrastructure over a 20-year period.
 At Berkshire Gas, we have been making 
investments in upgrading our delivery system 
for many years. Working with the Massachu-
setts Department of Public Utilities, we have 
committed to an even more accelerated Gas 
System Enhancement Program, which began 
in April of this year. This program formalizes 
and accelerates system upgrades on a 
cost-effective basis.

Our Commitment  
to Providing Safe,  
Reliable Service

Our Commitment

 Coupled with the success of our energy 
ef�ciency programs, we strive to provide the 
best possible energy value for our customers 
and for our region.

Key Features

 Key features of the Berkshire Gas System 
Enhancement Program include:

◾ Improved safety and infrastructure reliability
◾ Reductions in greenhouse gas emissions 

and unaccounted for gas
◾ Construction already underway

Berkshire Gas 
operates one of 
the most efficient 
natural gas 
delivery networks 
in the state, with 
less than a 1% 
loss due to leak-
related issues.

115 Cheshire Road
PO Box 1388
Pitts�eld, MA 01202-1388
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View restored as part of 
ITAM lodge renovations

By Brad Johnson
Imagine that you’ve booked your big 

gathering at a picturesque lakeside banquet 
hall, with the late afternoon sun shimmering 
on the water on a beautiful summer day as 
guests arrive. Then, out of nowhere, a thick 
fog appears – obscuring the view from the 
dance floor and dining room.

This dramatized disappointment is pretty 
close to what had become a regular occur-
rence at the ITAM Lodge on Pittsfield’s north 
side. Privately owned and operated by the 
fraternal Order Sons of Italy ITAM Lodge 
564, the facility on the southern shore of Pon-
toosuc Lake has long been a popular venue 
for social, community and business functions 
of all kinds – by virtue of both its spacious 
capacity and scenic setting, with panoramic 
views across the lake to distant hills.

The wall of windows providing that view, 
however, had become increasingly opaque 
in recent years – a common occurrence in 
which the vacuum between glass panes is 
breached, allowing condensation to form 
between layers.

“It had become a problem for us,” said 
Mario Demartino, chairman of ITAM Lodge 
564 Realty Trust, which oversees operation 
of the lodge. “We have a lot of different 
functions here throughout the year, and there 
were many times where 
it was very difficult to 
see out the windows.”

Resolving the rectify 
the problem, and also take care of some other 
needed infrastructure upgrades, the realty 
trust secured financing from Greylock Fed-
eral Credit Union and embarked this summer 
and fall on a series of renovations.

Key among them was the replacement 
of all of the windows looking out over the 
lake on the facility’s main level. These older 
windows were not only fogged but also had 
a horizontal wood divider in each section 
about a third of the way from the top.

This part of the project was handled by 
Berkshire Plate Glass in Pittsfield, which 
removed all the old divided wooden-frame 
windows and replaced them with new one-
piece aluminum-frame glass panels.

“The new windows are all now full length 
in our bar and dining area,” said Demartino. 
“Along with the new glass, that makes the 
view better than it ever was before.”

Other improvements included the refur-
bishing of the lodge’s aged heating system to 
achieve much higher efficiency, an upgrade 
of air conditioning units, and installation of 
all-new LED lighting.

Contractors involved included Ash-
ley Swift Heating and Cooling in North 

Adams, Hill Engineers 
Architects Planners in 
Dalton and Sinopoli 
Construction in Lanes-

boro. The total budget for the improvements 
was about $70,000.

While not a large project in terms of overall 
dollars, Demartino said the recent upgrades 
have given the 43-year-old building a fresh 
new look and more efficient heating and 
cooling systems. “Over the years, we’ve 
done major upgrades, such as a new roof,” 
he said. “But the new windows we have just 
put in are something that everyone notices 
and comments on.”

Popular venue
Order Sons of Italy ITAM Lodge 564 

is part of a national fraternal organization. 
Under the Grand Lodge of Massachusetts, it 

is among some 68 lodges in Massachusetts, 
Maine and New Hampshire.

Demartino, who serves in a volunteer 
capacity, said the local order purchased 
the property where ITAM Lodge 564 now 
stands in the early 1960s. “It was originally 
the Breezy Knoll Inn when we bought it,” 
he said. That was replaced with a new build-
ing in 1972.

The lodge has been used through the years 
for a wide assortment of all-fraternal affairs 
and functions, and until recently it also housed 
regular bingo games. “That had become less 
profitable, so we stopped bingo about three 
years ago,” Demartino explained.

ITAM Lodge also has been rented out on 
a regular basis for a wide range of functions 

and affairs. “About one-quarter is fraternal 
use,” said Demartino, with the rest of the 
lodge’s use by outside organizations.

Because the lodge has a club liquor license, 
organizations or event sponsors renting the 
facility must first become members of the 
ITAM Lodge 564 – a minor technicality 
required by state law.

The facility has a main level with bar, 
dining room, and dance floor. This room can 
accommodate up to 254 guests with dancing, 
or 325 without dancing. The smaller lower 
level, which also features lakeside views and 
a separate bar, has a capacity of 125.

A large commercial kitchen in the lodge is 
operated by That’s Amore Catering, which is 
the exclusive caterer for events held at ITAM 
Lodge. Demartino said this arrangement has 
been in effect for several years, and that those 
renting the lodge for their functions make 
their own arrangements with That’s Amore 
for catering services. Staffing for catered 
events is also handled by That’s Amore, 
although the lodge’s management provides 
bartenders and janitorial services.

As a nonprofit organization, the realty 
trust has maintained relatively low rental 
charges over the years. “It’s considered 
very reasonable, compared to other facili-
ties in the area,” said Demartino, noting that 
current rates are about $400 for the large 
function room.

In some cases, he added, the facility is made 
available at no charge for events put on by 
service-oriented community organizations. 
“We let them run their fund-raising affairs 
here and waive the rental charge,” he said, 
adding that a similar accommodation is made 
for funeral parties. “They just have to pay 
for the catering.”

Not so for the numerous political gath-
erings and campaign fund-raisers that are 
booked at the ITAM Lodge. “All political 
organizations pay their own way,” Demar-
tino noted.◆

New windows (top) installed on the main level of ITAM Lodge 564 have restored the scenic view that has 
contributed to the venue’s popularity through the years. Mario Demartino (above), chairman of ITAM Lodge 
564 Realty Trust, says the windows were a major component of broader renovations completed this fall.

“It had become a problem 
for us.”
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Through Jan. 3: Festival of Trees 
2015 at the Berkshire Museum in 
Pittsfield, with theme of Westward 
Ho Ho Ho! and trees decorated to 
evoke the adventure and romance 
of the American West, with related holiday activities for families. 
Information at www.berkshiremuseum.org or 413-443-7171.

Dec. 11-13: Holiday Shindy, juried holiday sale featuring over 
50 makers of fine and original craft and artisanal food prod-
ucts at Shire City Sanctuary on Melville Street in downtown 
Pittsfield. Dec. 11 from 5 to 8 p.m. (ticketed event) and 10 
a.m. to 5 p.m. Dec. 12-13. Information 413-236-9600 or visit 
shirecitysanctuary.com.

Dec 12: Downtown Pittsfield Winter Farmers Market, 9 a.m. 
to 1 p.m. in the Lighthouse, downstairs in the Boys and Girls 
Club on Melville Street in Pittsfield.

Dec. 12: Shop, Sip and Stroll holiday celebration in downtown 
Great Barrington. Includes storytelling from 3 to 4 p.m. at 
Berkshire Community College South County Center, strolling 
activities with entertainment, games, hayride, refreshments and 
more from 4 to 7 p.m. and fireworks at 7:20 p.m.

Dec. 13: Coming of Age: Rockwell’s Children Grow Up, a pre-
sentation at the Norman Rockwell Museum by Jesse Kowalski, 
curator of exhibitions, discussing how children in Rockwell’s 
work are portrayed as dimensional beings in all stages of life. 
Part of Food for Thought, a new series of talks. 11 a.m. $20 
($15 for museum members), includes continental breakfast and 
museum admission. RSVP at 413-931-2221.

 Dec. 13: Food Network’s “Barefoot Holiday” show, featur-
ing a segment shot on location at Robin’s Candy at 288 Main 
St. in downtown Great Barrington. Special live airing of the 
show from 1 to 2 p.m. at Robin’s on a large-screen TV installed 
courtesy of Tune Street, with complimentary samples of sweets 
featured in the special. For information, call 413-528-8477 or 
go to robinscandy.com.

Dec. 15: Berkshire Family & Individual Resources hosts 
the North Adams Chamber of Commerce at its offices at 771 
South Church St. in North Adams. 5 p.m. For information email 
jcivello@bfair.org.

Dec. 15, Jan. 19: Pittsfield Green Drinks, informal gathering 
of people interested in conservation and environmental issues on 
third Tuesday of each month. 5:15 p.m. at J. Allen’s Clubhouse 
Grille. Sponsored by the Berkshire Environmental Action Team 
(BEAT). For more information and meeting location, contact 
Jane Winn at jane@thebeatnews.org or 413-230-7321.

Dec. 16: Presentation of recommendations and implementa-
tion strategies on Pittsfield’s land use and development to the 
City of Pittsfield’s Community Development Board by Shire 
City Consulting (SCC), 6:30 to 8:30 p.m. at Pittsfield City Hall. 
Open to the public, but RSVPs requested to shirecityconsult-
ing@gmail.com. For more information, email Sarah Lang at 
Shire City Consulting, shirecityconsulting@gmail.com or call 
CJ Hoss at 413-499-9366.

Dec. 16: Chamber Nite and BYP Networking Social at 
Berkshire West Athletic Club in Pittsfield, sponsored by 
Berkshire Chamber of Commerce and Berkshire Young Profes-
sionals. 5 p.m. RSVP. 413-499-4000.

Dec. 17: MS Support Foundation monthly support group 
meeting Holiday Party, 5 to 6:30 p.m. at 85 Main St., Suite 
212, North Adams. For information, call 413-346-4116. 

Dec. 17: Winter Open House hosted by OLLI, the Osher Life-
long Learning Institute, with information about its winter semes-
ter of classes. Held from 10 to 11:30 a.m. at the Whitney Center 
for the Arts, 42 Wendell Ave., Pittsfield. For more information 
or a free catalog, call 413-.236-2190, email olli@berkshirecc.
edu or visit OLLI online at www.BerkshireOLLI.org.

Dec. 18: SPARKLE! Magic Dance Party at Mezze Bistro+Bar, 
777 Cold Spring Rd., Williamstown, from 10 p.m. to 1 a.m. Free. 
Information at www.facebook.com/events/1507922619535782/ 
or call 413-458-0123. 

Dec. 19, 20: Holiday Farmers’ Markets sponsored by Berkshire 
Grown, with produce and other items from regional farmers and 
producers. 10 a.m. to 2 p.m. on Dec. 19 at Monument Valley Middle 
School, 313 Monument Valley Rd. in Great Barrington, and on 
Dec. 20 at Williams College Towne Field House, 82 Latham St. 
in Williamstown. Information at www.Berkshiregrown.org.

Dec. 22: Holiday Open House and Speech-a-thon, presented 
by LastWord Toastmasters Club 3853 as an opportunity to learn 
more about this professional club and watch members present 
their speeches. Downstairs at the Berkshire Athenaeum in Pitts-
field from 5:30 to 8:30 p.m. Speeches begin at 6 and 7:15, with 
an intermission and refreshments. Free and open to the public. 
More information at lastword.toastmastersclubs.org.

Dec.31: Dinner and Dance Party in the Greylock Mill in 
North Adams to celebrate New Year’s Eve and showcase Grey-
lockWORKS, the planned redevelopment of the site. Includes 
locally sourced dinner and refreshments, followed by dance party 
featuring Brooklyn-based DJs. Co-sponsored by proponents of 
project to redevelop the mill for mixed uses, and by Berkshire 
Farm & Table and local businesses. Tickets range from $45 
to $195. Bus service from Pittsfield available. Information at 
www.facebook.com/events/189460641396264.

Jan. 7: Great Barrington Green Drinks, informal gathering 
of people interested in conservation and environmental issues 
on first Thursday of each month. 5:30 p.m. at the Prairie Whale, 
178 Main St. For more information, contact Erik Hoffner at 
ehoffner@orionmagazine.org or 413-528-4422.

the month in business
Jan. 9: Downtown Pittsfield Winter Farmers Market with 
local food, arts, crafts and more. 9 a.m. to 1 p.m. in the Light-
house, downstairs in the Boys and Girls Club on Melville 
Street in Pittsfield.

Jan. 16: Winter Holiday Farmers’ Market sponsored by 
Berkshire Grown, with produce and other items from regional 
farmers and producers. 10 a.m. to 2 p.m. at Monument Valley Mid-
dle School, 313 Monument Valley Rd. in Great Barrington.

Jan. 17: The Pullman Porter in Norman Rockwell’s “Boy in 
Dining Car,” an in-depth look by chief curator Stephanie Plunkett 
at Norman Rockwell’s 1946 saturday evening Post cover. Part 
of Food for Thought series of talks at the Norman Rockwell Mu-
seum. 11 a.m. $20 ($15 museum members), includes continental 
breakfast and museum admission. RSVP at 413-931-2221.

Jan. 20 Chamber Nite at Greylock Federal Credit Union on 
West Street in Pittsfield for members of the Berkshire Chamber 
of Commerce. 5 p.m. RSVP 413-499-4000.

Jan. 27: How to Stay Young, a presentation by New Life 
Chiropractic on preventable solutions to and reduce injury 
throughout life. A Brown Bag lunchtime seminar sponsored by 
the Berkshire Chamber of Commerce. Noon at Central Station, 
66 Allen St. in Pittsfield. Free. RSVP 413-499-4000.

Jan. 28: Berkshire County Meetup for Women in Business, 
to bring together businesswomen in the northern Berkshires, 
southern Bennington County, and surrounding areas to share 
strategies for success and make new connections. With Nancy 
Fitzpatrick, owner of Red Lion Inn and chairman of Mainstreet 
Hospitality Group, as featured guest, followed by facilitated 
networking and discussion. 5 to 7 p.m. at Cloud85 Co-Working 
Space, 85 Main St., Suite 224, North Adams. RSVP by going 
to meetup.com and searching “A Berkshire County Meetup 
for Business Women.”

Ongoing: Last Word Toast-
masters public speaking club 
in Pittsfield, meets from 6:30 to 
8 p.m. on the second and fourth 
Tuesdays of the month at Reid 

Middle School, 950 North St., from September to May, and at 
Berkshire Medical Center, 725 North St., from June to August. 
Information at lastword.toastmastersclubs.org.

Ongoing: Berkshire Business Builders networking meeting 
every Thursday morning from 8:30 to 9:30 a.m. at 55 Church 
Street in Pittsfield. All business people looking for an op-
portunity to network are invited. For information, call Kathy 
Hazelett at 413-442-8581.

Ongoing: The Job Club meets Mondays from 10 to 11 a.m. 
at the North Adams Public Library and from 1 to 2 p.m. at 
BerkshireWorks Career Center at 160 North St. in Pittsfield. 
Free and informal program helps participants who are seeking 
employment to expand their network of contacts and provides 
valuable job-search tips. For information, visit www.berkshire-
works.org or call 413-499-2220.

Ongoing: Veterans Workshop for veterans and their spouses, 
Mondays 10 a.m. to noon at BerkshireWorks Career Center in 
Pittsfield. Topics include: cover letter and resume development, 
interviewing skills, networking, labor market information, and 
more. For more information, call David Nash, veterans represen-
tative, at 413-499-2220 ext. 211 or email dnash@detma.org.

Ongoing: Learn Your Labor Market, with an overview of 
how labor market information can help with your job search, 
occupational evaluation, and career development plan. Tuesdays 
10 to 11 a.m. at BerkshireWorks Career Center. To register, call 
413-499-2220 ext. 110.

Ongoing: Veterans Representative in North Adams on Tuesdays 
from 10 a.m. to 2 p.m. at North Adams City Hall, Room 106; 
in Great Barrington on Wednesdays from 9 a.m. to 2 p.m. at 
Berkshire Community College South County Center, 343 Main 
St. For more information, call David Nash at 413-499-2220 ext. 
211 or email dnash@detma.org.◆
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WomenUpFront is offering a new roundtable 
for solo entrepreneurs and businesses with just 
a few employees. The curriculum is focused on 
helping participants prosper as businesswomen 
with a strong focus on peer learning. Facilitated 
by Cathy Crosky of Charter Oak Consulting 
Group, the roundtable is further supported by 
individual business coaching sessions offered 
by Amy Shapiro, business development director 
with the Franklin County Community Develop-
ment Corporation (CDC). While addressing the 
unique challenges of women business owners, 
the roundtable will provide information, tools 
and resources to help participants stabilize their 
businesses and/or plan for growth. “When your 
business is small you have to do almost everything 
yourself and there is seldom time to learn, plan or 
strategize the future,” said Crosky, who has been 
facilitating roundtables for women entrepreneurs 
for nine years. “The peer exchange is an excellent 
learning platform as well as a way to motivate and 
challenge participants.” The roundtable is partially 
funded by Pittsfi eld Economic Revitalization 
Corporation through the Mass Growth Capital 
Corporation, and is being sponsored by Lever 
Inc. and the Franklin County CDC. Starting 
Jan. 27, the roundtable will continue monthly 
through June at Lever’s offi ces at 85 Main St. 
in North Adams. To apply, or for more informa-
tion, contact Crosky at 413-822-1263 or email 
ccrosky@cocg.com.

A museum of extreme model railroading and 
architecture in the Heritage State Park in North 
Adams is one proposed aspect of a major new 
initiative to encourage the continued develop-
ment of the city as a cultural destination that was 
announced at a Dec. 5 press conference. The plan 
envisions a North Adams-Williamstown “Cultural 
Corridor” – combining existing cultural institutions 
and activities with several new proposed attrac-
tions to enhance the region’s reputation as a hub 
of cultural, educational and economic activity. The 
plan calls for redevelopment of the underutilized 
Heritage Park complex, to be anchored by the model 
railroading museum, which would showcase highly 
detailed and elaborate setups. Another facet is a 
new museum of contemporary art planned for a site 
near the Harriman & West Airport, which would 
complement the offerings of the Massachusetts 
Museum of Contemporary Art (MASS MoCA). 
The overall proposal also includes the renovation 
and revitalization of the Mohawk Theater on 
Main Street. The concept parallels and incorporates 
the goals and strategies of the city’s 2030 Master 
Plan and an Economic Development Strategic 
Plan presented by the North Adams Partnership in 
2014. Thomas Krens, the originator of the concept 
for MASS MoCA and the director emeritus of the 
Solomon Guggenheim Foundation in New York 
City, has been developing this new plan since 
early this year with the support of North Adams 
Mayor Richard Alcombright and other city offi cials, 
former Massachusetts governors Michael Dukakis 
and William Weld, and Richard Gluckman, the 
principal in GluckmanTang Architects based in 
New York City. The former governors, who were 
instrumental in the development of MASS MoCA, 
showed their support for the new plan by attending 
the press conference.

Saudi Arabia Basic Industries Corp. (SABIC), 
which announced the move of its international 
headquarters from Pittsfi eld to Houston in October, 
has said it will also move its Polymer Processing 
Development Center out of the city by 2017. The 
newest announcement marks the complete depar-
ture of the operation, which General Electric had 
sold to SABIC in 2007. The former GE Plastics 
had long been a mainstay of the local economy, 
and had stimulated the development of the local 
plastics industry over the years.

The Pittsfi eld Family YMCA has announced 
free SilverSneakers fi tness classes for eligible 
seniors from now until Sept. 30, 2016, funded 
by a grant from Elder Services of Berkshire 
County Inc. and the Massachusetts Executive 
Office of Elder Affairs. The SilverSneakers 
classes strive to increase heart-healthy endur-
ance, muscle strength, balance and coordination 
to reduce injuries and falls, while providing 
opportunities for social connections and other 
benefi ts. To participate, visit the Y at 292 North 
St. to receive two free passes to SilverSneakers 
classes with the possibility of continued free 
guest access for those who are eligible. For 
information, call 413-499-7650 ext. 37.

One of Pittsfi eld’s most popular eateries has 
closed, but not, say owners, due to lack of busi-
ness. Baba Louie’s, a full-service downtown pizza 
restaurant operated by Paul and Eileen Masiero, 
served its last pizza in November. The business, 
located in a large restaurant space in the offi ce 
building at 34 Depot St., developed a following 
of customers with its emphasis on fresh natural 
ingredients and unusual combinations. The couple 
also operate similar restaurants in Great Barrington 
and Hudson, N.Y. The Masieros cited the exten-
sive time and effort involved in operating three 
restaurants, and a desire to have more time with 
their family, as the reason for the closing. The 
restaurant employed approximately 30 people. 
The site, which has housed several prominent 
restaurants over the years, is being marketed for 
lease to a new occupant.

The Massachusetts Museum of Contem-
porary Art (MASS MoCA) has launched The 
Studios at MASS MoCA, a new residency program 
that provides artists with temporary housing and 
studio space adjacent to and on the museum’s 
complex in North Adams. Residency sessions 
from one to 10 weeks are available from April 
through September 2016 and are open to all prac-
ticing artists seeking time and space to create new 
work. The Studios at MASS MoCA is accepting 
residency applications through Jan. 8. To get the 
online application and for more information about 
the program, visit massmoca.org/studios. It is sup-
ported by the museum’s Assets for Artists program, 
which provides fi nancial and business assistance 
to working artists throughout the Northeast. The 
program is also supported by the Massachusetts 
Cultural Council, Pine Cone Hill, The Red Lion 
Inn, Rabbit Air, Jackie Sedlock Pottery, Daniel 
Bellow Porcelain, Massachusetts College of 
Liberal Arts, and Williams College.

SculptureNow is accepting proposals from 
established and emerging artists for its 19th con-
secutive annual exhibition of large-scale, outdoor 
sculptures at The Mount, the historic museum/
estate of Edith Wharton, in Lenox. The show is 
scheduled to open on June 1 and close on October 
31, 2016. Existing and new sculptures may be 
submitted for consideration until Feb. 8. There 
is no application fee. A guided tour of the sites 
will be offered to interested artists on Dec. 19. For 
information, call 413 623 2068 for details.

IS183 Art School of the Berkshires has 
opened a call for entries to its 25th Anniversary 
Faculty Art Show. Any artist who has offered a 
class, workshop, camp or other program through 
IS183 Art School over the last 24 years is eligible 
to show. Work will be on display in Williamstown 
at non-traditional spaces from May 21 to June 16 
in collaboration with the Williamstown Chamber 
of Commerce. Submission materials must be re-
ceived by Jan. 25. For submission guidelines and 
other information, email Hope@is183.org.

The Community Recreation Association in 
Dalton has launched its fi fth annual FAN (Friends, 
Alumni and Neighbors) Club campaign, which 
seeks monetary donations from individuals who 
are committed to supporting the organization 
and the important role it plays in the community. 
Last year, the FAN Club campaign raised nearly 
$13,000. If it raises $10,000 by the end of 2015, it 
will qualify for a matching gift of $10,000. FAN 
Club contributions support CRA programs that 
benefi t the entire community, including all ages 
and walks of life. Those wishing to donate can 
visit www.daltoncra.org. For further information, 
contact the CRA at 413-684-0260.

Lee Premium Outlets is hosting local school 
musical groups, choruses, orchestras, and bands to 
perform at the center for free this holiday season, 
giving students the chance to perform to a large 
audience while creating a festive atmosphere for 
shoppers. Performances will occur throughout 
December and will be scheduled based on cen-
ter hours and groups’ availability. The concerts 
typically last 60 to 90 minutes, and each of the 
performers will receive a VIP Coupon Book (val-
ued at $5) which offers discounts to most of the 
retailers. Groups who are interested in performing 
should contact Heidi Cornwell at hcornwell@
simon.com or 413-243-2063.

North Adams
Business

Opportunity

Marshall Street (Route 8) 
storefront opposite

City Hall & MASS MoCA.

Selling established 
restaurant space with 

assumable lease and 
option on equipment.

Call Barry at 
413•664•2020
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Creating connections and strengthening opportunities  

for Job Seekers and Employers. 

 

Classes start January 25th 
For more information, call 413-236-1630 or visit www.berkshirecc.edu/spring.

REGISTER NOW  
for SPRING 2016! • Noncredit Workshops 

• Credit Courses 
• Day & Evening Classes 

Over 50 associate degree and certificate programs  
within reach for Berkshire County residents and beyond!

• Main Campus/Off-Campus Sites 
• Online
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nOrtH aDams – $299,900

Prime Downtown Location! Circa 1850 
Second Empire Building! 8,000+ sf 
for living & working. Ideal property for 
professional, artist, trendy concerto 
entertaining, health industry, ecommerce, 
ebay, antique dealers & more!

aDams - nOW $245,000

ESTABLISHED EATERY ABUTS 
ASHUWILLTICOOK RAIL TRAIL! Long 
running sports pub open 7days/week 
serving lunch & dinner daily with 99 per-
son capacity. Price includes real estate, 
liquor license, entertainment license, 
furnishings, all kitchen/cooking equip-
ment, & POS system.  Large parking lot 
plus additional public parking in rear of 
building. Excellent foot traffi c.

PLainFieLD – $299,950

PRIMO location for SPA/WELLNESS 
CENTER! 30+ splendid acres in a fi rst-
class country locale. Chic operating 
inn with expansive bar. Fully updated 
kitchen, formal dining room, informal 
tavern with fi replace & dance fl oor. Full 
lottery & liquor license.

nOrtH aDams – $129,900

A++ Location on Route 8! 1,673 sf brick 
structure with garage on .63 acre with 
frontage on Route 8 & South State 
Street. Abuts BRAND NEW Cumberland 
Farms; across from Walmart. Contractors, 
architects, retailers, storage & more!

OUTSTANDING 
OPPORTUNITIES!
DARE TO DREAM

IN 2016!
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This winter, for the second year in a row, 
BerkShares Inc. is offering a business-planning 
course for young people ages 14 through 25. Entry 
to Entrepreneurship will take place once a week 
at the South County Center of Berkshire Com-
munity College starting on Jan. 26 and culminat-
ing with a public event on April 12. Participants 
will present their business plans and receive 
an award of 200 BerkShares each. Participants 
will be guided through the process of writing a 
business plan by members of the local business 
community, and mentors will offer students 
one-on-one advice. Entry to Entrepreneurship 
has been made possible by support from 1Berk-
shire, Community Development Corporation 
of South Berkshire, Berkshire Community 
College, the Great Barrington Rotary Club, 
Greylock Federal Credit Union, Hellman, 
Shearn, & Arienti, LLP, Hunt Alternatives 
& Fern Portnoy, Lee Bank, Pittsfield Coop-
erative Bank, and Salisbury Bank and Trust 
Company. To register, fill out the form at http://
berkshares.org/content/entry-entrepreneurship. 
A deposit of $25 or 25 BerkShares is required. 
Business professionals and others interested 
in being a mentor or a funder for the program 
should contact Alice Maggio at 413-528-1737 or 
alicemaggio@centeforneweconomics.org.

The Northern Berkshire Neighbors program of 
the Northern Berkshire Community Coalition 
(nbCC) is seeking community-minded individu-
als to take part in a free Community Outreach 
and Civic Engagement training program. Ideal 
participants must be committed to strengthening 
the northern Berkshires by exploring how they 
can make a positive impact and learning how to 
assist residents in accessing available services. 
The training will take place over a five-month 
period and meet every Tuesday evening from 5:30 
to 8 p.m. beginning Feb. 16. A letter of interest 
is required to register for the training and should 
be sent with full contact information to Northern 
Berkshire Community Coalition, 61 Main St., 
Suite 218, North Adams, MA 01247 or emailed to 
arodgers@nbccoalition.org no later than Jan. 22. 
For more information, call 413-663-7588.

Berkshire Bank has launched its fourth an-
nual “Season of Giving” campaign, which runs 
through the end of the holiday season. Through 
the campaign, more than 200 bank employees 
will complete a variety of community service 
projects throughout cities and towns that Berkshire 
Bank serves.  In addition to these local efforts, 
Berkshire Bank has teamed up with the American 
Red Cross to participate in their annual Mail for 
Heroes program, through which bank employees 
will send holiday cards to service men, women 
and veterans who cannot be with their families 
during the holidays. 

Berkshire Healthcare Systems, which pro-
vides long-term nursing and post-acute care in 
Berkshire County and across Massachusetts, has 
been awarded $82,500 to improve patient care 
and safety through enhanced technology. The 
Massachusetts e-Health Institute (MeHI) awarded 
the funds through the eQuality Incentive Program 
(eQIP). The grant will support the use of electronic 
health records to track patient care accurately and 
improve efficiency and protect patient safety at 
Berkshire Healthcare’s 14 long-term care facilities 
across Massachusetts.

Berkshire Arts and Technology Charter 
Public School (BART) in Adams was ranked 
as the number-five top-performing high school 
in the state by the Boston Business Journal. An 
article by Eric Convey, titled “MCAS 2015: The 
top-performing high schools in Massachusetts,” 
examined the performance in English language 
arts, math, and science MCAS scores to rank 
public high schools in the state for the 2014-2015 
academic year. BART was ranked second in the 
state for 10th grade MCAS performance in math, 
third in the state for 10th grade MCAS performance 
in English language arts, and 13th in the state for 
10th grade MCAS performance in science. The 
article can be read by visiting: www.bizjournals.
com/boston/news/2015/10/15/mcas-2015-the-
top-performing-high-schools-in.html.

Hillcrest Educational Centers is partnering 
with Endicott College for the second year in a 
row to offer two new local graduate programs at 
the Hillcrest Administrative Offices in Pittsfield, 
starting in January. The two programs include a 
Master’s in Education specializing in Autism and 
Applied Behavior Analysis (ABA) M.Ed. and a 
Board Certified Behavior Analyst (BCBA) cer-
tificate program.  More information is available 
at www.hillcrestec.org or by contacting Katrina 
Cardillo at 413- 499-7924 ext. 114. 

The ABC (“A Better Community”) Clothing 
Sale Steering Committee has announced the 
disbursement of $20,000 in unrestricted grants 
from the proceeds of the annual ABC Clothing 
Sale, held Sept. 26. The funds will be distributed 
between the following five organizations, to sup-
port their work in the communities of northern 
Berkshire County: Barrington Stage Company, 
Playwright Mentoring Project; Child Care of the 
Berkshires; Family Life Support Center Inc.,  
Louison House; Northern Berkshire Com-
munity Coalition, Youth Basketball Program; 
and Williamstown Food Pantry. In addition, 
throughout the year, the ABC Clothing Sale has 
donated hundreds of pounds of clothing and 
bedding to the Berkshire Immigrant Center, 
Soldier On, Haiti Plunge, Goodwill Industries, 
and a village in Malawi. This is the first year that 
the proceeds from the sale have not gone to the 
Greylock Chapter of A Better Chance, which is 
currently in the process of reorganizing. 

Lenox-based marketing agency Winstanley 
Partners has announced a new partnership with 
Sig Sauer, a firearms manufacturer headquartered 
in Newington, N.H. Winstanley Partners will create 
and implement advertising strategies in multiple 
media with a focus on Sig Sauer’s new advanced 
sport pellet product and Elite ammunition.

The Drury High School College and Career 
Readiness Program recently received the Youth 
Workforce Program of the Year Award for its strong 
local collaboration and active engagement with 
the community, the 2015 Summer Youth-Works 
program, and for student access to career awareness 
software and career activities. One  highlight in 
the award was the Summer Youth Works program, 
coordinated by Michele Boyer-Vivori, Drury High 
School career specialist, Brian House with the 
Reconnect Center, and Heather Williams from 
Berkshire County Regional Employment Board. 
This summer program included eight students who 
completed over 100 hours of work experience 
and 20 hours of workplace readiness preparation 
with local schools and organizations. Funding for 
this program, was secured through the Attorney 
General’s office, Berkshire Bank Foundation 
and a donation from The First Congregational 
Church of Williamstown. Drury’s College 
and Career Readiness program also includes 
awareness, exploration and immersion activities 
throughout the year for every student in grades 
8-12. Activities included individual student goal 
planning, on-site guest speaker panels, career fairs, 
internships and job shadow opportunities. Through  
this blending of resources, local collaboration and 
active engagement with the business community, 
student participation in the program has resulted 
in a 5-percent increased graduation rate.◆

SpEcialiStS in rESidEntial Moving & warEHouSing. 
locally & worldwidE.

Proudly serving the Berkshires for over 90 years.
Quality service • competitive rates
A Family Owned & Operated Business Since 1923

visit our website at www.castinemovers.com

icc mc73444
uS Dot 058227

or toll FrEE

1•800•225•8068413•499•4982

One of many historical 
properties we protect

every day.

1-800-369-3905
www.LeeAudioNSecurity.net

GREAT SPACE!
1450 EAST STREET

RETAIL / OFFICE STOREFRONT!

•  750 SQ FT & 1600 SQ FT
•  ADJOINING SPACES

•  AVAILABLE SEPARATELY
  OR TOGETHER

Great location, parking,
neighbors and street traffic!!!

A well-maintained property owned
and operated by the Nash family for over

50 years. We keep our tenants happy!

Contact: Lisa Noyes at ALNASCO
413 448 8287 • Lisa@ALNASCO.NET

WWW.ALNASCO.NET

APPLY NOW FOR SPRING! 
MCLA.EDU  413 662 5410

D I S C O V E R  Y O U R  F U T U R ED I S C O V E R  Y O U R  F U T U R E
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By Jennifer dowley
Leave-taking is not easy, especially from 

a job you love.
And I do love the work I have been privi-

leged to do over the last sixteen-and-a-half 
years as president of Berkshire Taconic 
Community Foundation. Each year it gets 
more interesting, and each year I learn how 
to do it a little bit better.

One reason this work is so meaningful is 
that – while news headlines can be bleak and 
overwhelming, paralyzing us to the point of 
inaction – at Berkshire Taconic we get to act 
as a force for good at the local level: school 
district by school district, hamlet by hamlet.

Our offices are in coffee shops. Our 
connections are forged in person, and our 
direction informed by every conversation. 
We are a catalyst for community generos-
ity, which gets unleashed through our work 
every day.

Here’s just one example.
The other day, I facilitated a committee 

meeting of artists and curators from around our 
region. They deliberated for six hours to make 
grant recommendations to support individual 
artists and arts organizations – some as high as 
$10,000. In the end, they awarded more than 
$120,000 to help artists travel, buy supplies, 
pay the rent on their studios and do whatever 
is needed to advance their work.

The advisors left the meeting feeling they 
had done their jobs well and fairly (having 
reviewed 100 applications). My staff and I 
left knowing that the fund’s donors will be 
proud of how their monies were spent and 
satisfied that their dream was fulfilled.

We also know that, in just a few weeks, 
dozens of artists will be over the moon with 
the support and recognition they will receive, 
and their work will blossom.

A part of our world was made a little better. 
It was a great day’s work.

Our community foundation works in 
a broad context. Our mission is to build 
stronger communities by inspiring charitable 
giving in Berkshire County, in neighboring 
Columbia County and northeast Dutchess 
County, N.Y., and in northwest Litchfield 
County, Conn.

Our focus is the full spectrum of commu-
nity life: education, arts and culture, health 
and social services, the environment and civic 
life. Our job is to stimulate positive change 
in partnership with our donors and lead the 
way on key priorities.

It’s a daunting task, since the issues are 
broad, intransigent and numerous. Today’s 
world is dynamic and 
challenging.

We know that our 
population here in 
Berkshire County is declining (from 134,900 
in 1999 to 130,500 in 2013). Housing prices 
are high for the local wages earned. Poverty is 
increasing (from 9.5 percent in 1999 to 12.8 
percent in 2013). Schools are under stress 
with the shrinking student population, declin-
ing public funding and aging infrastructure. 
The Housatonic River is long from being a 
safe waterway for public access.

Meanwhile, corporate philanthropy has 
diminished in the face of mergers, moving 
headquarters and closures. State and federal 
funding are declining, while the need for 
community services at all levels continues 
to rise. We’re just now emerging from the 
Great Recession but are still not as robust in 
any area as we were in 2007.

In the face of all this, our community 
is responding with creative energy. And 
Berkshire Taconic is only one of the many 
players jumping in.

A collaborative effort among several 
organizations (nonprofit and corporate) is 
tackling the critical issue of our youngest 
citizens, ensuring that children from birth to 
age 5 are parented well and given the support 
they need to enter kindergarten ready to learn 
to read and write.

Fresh local food is being grown and made 
available to families and restaurants in far 
more ways than just 10 years ago, helping 
to boost food security. There are several ac-
tive efforts underway to help keep farmers 
economically viable and some of our open 
spaces under active cultivation.

Land trusts have been expanding their ef-
forts to protect watersheds and provide broad 
stretches of varied landscape to protect plant 
and animal species from climate change.

Nonprofits are beginning to collaborate in 
the face of declining charitable resources, and 
some are merging in order to ensure ongoing 
quality programs for their constituents.

And, in a remarkable effort, Berkshire 
County’s school districts are signing agree-
ments to share services and explore other 
alignments that will preserve the quality of 
education in our local schools.

Another bright spot is the quality of our cul-
tural institutions, which continues to attract 
hundreds of thousands of visitors annually 
and feed millions of dollars into the economy. 
Our arts organizations raise tens of millions 
of dollars each year from around the country 
and elsewhere to spend locally.

Two have received a much-coveted Na-
tional Medal of Arts in the last 10 years: Nor-
man Rockwell Museum and Jacob’s Pillow. 
The new facilities at The Clark and MASS 
MoCA will draw even more visitors from 
around the world, given the significance of 
their programs and holdings, and will con-
tinue to provide all of us with unprecedented 
opportunities to experience the best of the 
best – right here in our backyard!

Our communities’ assets far outweigh 
the deficits.

There’s still more good news. Over these 
past 16 years I  have seen an upswing in in-
dividual charitable giving. It’s not a surprise, 
when I think of our small towns, the intense 
loyalty people feel to them, and the gener-
ous concern residents have for one other, 
their libraries, historical societies, schools 
and theaters.

When I started at the foundation, we had $10 
million devoted to charitable projects. Today, 
we have over $120 million under management, 
and over half of it is endowed, meaning it is 
here forever to focus on community needs – 
now and long, long into the future.

This is a tribute to the generosity of our 
communities. We receive approximately 
3,500 gifts totaling between $7 million and 
$10 million each year. Most of these gifts – 
about 70 percent – are less than $250.

No doubt, many of you are donors to one 
fund or another at the foundation, whether 
that’s a scholarship fund, an education enrich-
ment fund, or a fund to support those who 
are sick or in financial crisis.

One of the great surprises is that many 
of our largest donors 
(those who have giv-
en million-dollar-plus 
gifts) don’t fit the typi-

cal profile of a major philanthropist. Some 
of our most significant and transformative 
gifts have come from three public school 
teachers, a literary agent, a dog trainer, three 
artists and a college professor!

This is community philanthropy. We are 
the Everyman foundation! This is where one 
person with a good idea can change an entire 
community forever. Most fortunately, our 
phones ring every week with people wanting 
to do just that.

While it is impossible to say what I’m most 
proud of in all our collective efforts, high 
up on the list is our success in creating an 
education enrichment fund for every public 
school district in our region – a total of 33. 
Thirteen of these funds are here in Berkshire 
County, where over 10 years ago I began 
working with community leaders and school 
superintendents to launch them.

Since then, these funds have distributed over 
$1.6 million for projects that Berkshire County 
students and teachers dream up together. 
They light fires of inspiration in our youth 
and offer new ways to experience the world. 
Every public school student in our county will 
experience the impact of these projects at one 
time – a door will open, an idea will take hold. 
This is truly our mission in action.

With the momentum of our strong com-
munity, our board of directors, and the value 
that the foundation provides to each of our 
small towns and villages, this generosity will 
continue to emerge and play an ever-increasing 
role over the next 25 years and beyond.

I count myself lucky to have worked with 
such remarkable people: our donor partners; 
our hardworking, capable staff; and our 
nonprofit colleagues who do the real heavy 
lifting. Our board members have been criti-
cal partners to me, and you can rest easy that 
their assiduous attention to the management 
of Berkshire Taconic will keep it worthy of 
public trust and confidence.

Our Berkshire board members – Ellen 
Boyd, Ellen Kennedy, Michael MacDonald 
and Bob Norris – are highly respected for their 
integrity and commitment to community. And 
we have been wise enough to tap the talents 
of the local business community for leader-
ship roles. Bill Dunlaevy, Mark Gold, Dave 
Klausmeyer and Virginia Smith have each 
served as chair. Good company to keep!

So, now, after two years of careful plan-
ning, it’s time to take my leave. Our mission 
endures and our work will be carried forward 
by a new president. As you may have read in 
these pages and elsewhere, Peter Taylor – a 
leader in our field with deep ties to Berkshire 
County – will step in to lead the foundation. 
You will find him to be a great fit for this 
work and for our community.

Thank you for supporting the work of the 
foundation and of our communities. Together 
we work on behalf of hope – that intangible 
catalyst for community transformation. Let’s 
keep it up!◆

Jennifer Dowley has 
served as president 
of Berkshire Taconic 
Community Foundation 
since June 1999. She 
will step down from 
that position at the end 
of December.

Berkshire taconic president

parting thoughts on mission of building stronger communities

Our communities’ assets 
far outweigh the deficits.
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BerkShares Business of the Month

more stories like this one at www.berkshares.org

I T’S ALL ABOUT SOMETHING THAT’S REAL, you can touch it, you’re there,” says Dana Bixby, 
owner of Dana Bixby Architecture, teasing out the threads of what inspires her to accept 
BerkShares for her architectural services. She might be talking about BerkShares, but 

you could almost say that she is talking about her own practice. “I do spatial architecture, 
which is di�erent from �ctional or super�cial architecture,” says Bixby. Spatial architecture, 
as Bixby describes it, is an approach to designing a space that studies and relates to the con-
text of a project but does not attempt to copy or reproduce the surroundings.  

Bixby decided to become an architect when she visited a big city for the �rst time, at the 
age of twelve. “�ere was something about it that was tangible, compared to the suburban 
environment where I grew up.” After spending the �rst ten years of her career in Boston, she 
found that the Berkshires o�ered a similarly appealing feeling of “really being here and not 
just having things be commodities,” and decided to relocate from urban to rural.

“It’s really important that we resist the 
commodi�cation of the world,” insists 
Bixby, “that’s why BerkShares are im-
portant.” Bixby, who serves on the West 
Stockbridge Planning Board, is acutely 
aware of the way that decisions made by 
individuals, business owners, and town 
leaders can in�uence and shape a place. 
“We need to hang on to our genuine, 
local things. �e wonderful thing about 
living in the Berkshires now is that more 
and more people like Maddie Elling and 
Abe Hunrichs of Hosta Hill are making 
products that are completely local and 
unique.” Bixby hopes that BerkShares can 
be a part of a larger initiative to enable lo-
cal businesses to develop more easily, us-
ing local capital to fuel the local economy.

Bixby has now been practicing architec-
ture in the Berkshires for 26 years, fo-

cusing on residential construction and renovations and work, with occasional commercial 
projects. She especially enjoys transforming “old, awkward and uninteresting houses” into 
modern, comfortable living spaces, and also has had some good opportunities to work for 
non-pro�ts, including the Montessori School in Lenox and the Community Development 
Corporation of South Berkshire.

She likes the way that the architectural profession is inherently place-based, and at the same 
time extremely international and global. “I’m aware of what people are doing all around the 
world,” says Bixby, who has always sought to stay connected to the world outside the Berk-
shires. “One of the things I’ve done most recently is to develop a project in Nairobi, Kenya, 
relating to the design of an art center in one of the slums.” 

�e prospect of bringing her skills to a completely new place is invigorating, but she plans 
to take the same approach that she would with a client at home. “I listen to the client and 
think of each project as di�erent. In Nairobi, for example, I may provide some aspects of 
design, but I may also o�er training in design and building. �ere’s a true local community 
arising out of a need to help each other and develop local capacities.” In that respect, Nairobi 
doesn’t sound that di�erent from the Berkshires.

Dana Bixby Architecture
24 Swamp Road, W. Stockbridge, (413) 232-7834
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Virtual heritage
continued from page 1

traditionally been used to illustrate an-
cient building and locations, or individual 
objects.

“It virtually recreates these places as they 
once existed,” said Sanders. “It’s highly real-
istic. It’s especially striking when you view 
them through a wraparound helmet. You’re 
totally immersed in it, and you feel like you 
are walking through a city that hasn’t existed 
for thousands of years.”

The technology is complex and ever-
changing. However, in essence, detailed 
information from archeological field expedi-
tions and related research data are brought 
together and analyzed.

This is programmed into advanced soft-
ware applications to create virtual images, 
which recreate the physical appearance 
of the original sites and objects as three-
dimensional visual models.

The technology incorporates the same 
“engines” that are used to develop video 
games. They also use 3D computer-aided 
design (CAD) modeling, similar to systems 
used by architects and engineers, as well as 
animation and other analytical programming 
to translate the raw data into visual form.

“Each project is unique, because the 
sites are different,” said Sanders. “Also, the 
sources of information vary.”

He explained that some of the archeologi-
cal sites still exist and are accessible to field 
excavations. Archeologists are able to visit 
the site, and work with physical objects with 
other indicators of the original characteristics. 
But other sites are either inaccessible or their 
traces have long since disappeared, and the 
replications have to rely more on research 
and records.

The scale of projects also varies. In some 
cases, entire cities or specific sections of them 
are recreated. In other instances, a project 
focuses on individual buildings or objects.

Casualties of conflict
The disappearance of the physical rem-

nants of history has become an increasing 
focus of concern, as conflicts in Iraq, Syria 
and other parts of the world have destroyed 
many sites and artifacts in battles, in addition 
to theft and other conditions.

In addition, groups like the Islamic 
State (ISIS) have been systematically and 
deliberately destroying archeological sites 
and objects in ideological pushes to erase 
the past.

Sanders said his companies have been af-
fected by this situation in a variety of ways. 
He noted that it has increased the importance 
of this field. He added that past work by his 
company has saved at least the information 
and virtual form of some sites that have since 
disappeared.

“Events have definitely intensified the 
drive to use digital and virtual technology 
to save the history and 
heritage of civiliza-
tion,” Sanders said. 
“There is an urgency 
by many governments and other institutions, 
and by scholars, to get the information be-
fore it disappears. One advantage of digital 
technology is that it allows many things to be 
done quickly, which is important in situations 
where there is conflict and rapid change.”

He said current events have added to the 
urgency. “ISIS is trying to eliminate his-
tory,” he said. “But the goal of us who are 
doing virtual heritage projects is not to let 
that happen.”

However, he emphasized, it is not a new 
problem. “A basic rationale for starting the 

business originally was to use digital tech-
nologies to make it possible to visit sites that 
were already gone,” he said. “Natural causes, 
such as flooding and weather and other factors 
have also made many sites disappear. It’s a 
constant race against time.”

Nontraditional methods
Sanders has a background in archeology, 

history and architecture. He has master and 
doctoral degrees from the Columbia Univer-
sity Department of Art History and Archaeol-
ogy, and a bachelors in architecture from the 
Case Western Reserve University School of 

Architecture.
His specialty has 

become the use of non-
traditional methods 

– including advanced computer graphics, 
virtual reality, and behavioral science tech-
niques – in the study and visualization of 
the past.

“I’ve learned the technical side over the 
years, but I didn’t come into this as a computer 
programmer or expert,” he said. “For me, 
the technology was a means of pushing the 
boundaries of conventional archaeological 
interpretation.”

Sanders works with a network of contrac-
tors with technical expertise in programming, 
computer graphics and modeling, and other 
specialties. “My role is as a go-between,” he 
said. “I work with the clients to gather the 
information and requirements for projects, 
and give that to the programmers so they can 
translate it into the visualizations.”

The company grew out of a collaboration 
between Sanders and the late Bill Riseman, 
an application developer who had created 
an architectural design program called Data-
CAD and a shading program called Velocity 
in the 1980s. Riseman had begun to apply his 
proficiency with the software to archaeology, 
such as digitally replacing entire buildings 
onto their original topographic locations.

Sanders, meanwhile, had been involved 
in one of the earliest virtual recreations of 
ancient sites, Buhen, a 12th Dynasty Egyptian 
fortress whose remains were inundated by 
Lake Nasser in the late 1960s.

The two men met at a conference in 1992. 
According to Sanders, they began a collabo-
ration with the shared goals of revolution-
izing education and scholarly research, and 
digitally preserving archaeological data that 
was languishing and deteriorating in exist-
ing archives.

They explored concepts that were then 
merely distant buzz words at the time, such as 
virtual reality, hypertext, and multimedia.

Riseman died in an automobile accident 
in 1994, but their work led Sanders to form 
Learning Sites in 1996, and the Institute for 
the Visualization of History in 2000.

Learning Sites founder and owner Donald Sanders, shown here in his Williamstown office, was recently 
recognized for his pioneering work and continued contributions with an international lifetime achievement 
award, the Tartessos Award, by the Spanish Society of Virtual Archaeology. Earlier this fall he was a keynote 
speaker at a conference in Jerusalem on ISIS and the destruction of cultural heritage, and also traveled to 
Granada, Spain, where he was heavily involved in the International Digital Heritage Congress.

“It’s a constant race 
against time.”
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Over the years, Learning Sites (www.
learningsites.com) and the Institute for the 
Visualization of History (www.vizin.org) 
have worked on dozens of projects.

Clients include schools and universities 
which have retained the companies to develop 
instructional programs for their students. 
They also work with museums and historic 
sites to create kiosks and other exhibits and 
displays. Historians, archeologists and other 
scholars use virtual modeling to conduct 
their research and represent their fi ndings 
in virtual form.

Learning Sites also has recreated historic 
sites for documentaries for the History Chan-
nel and other broadcast networks.

One current project involves  collaborating 
on a project being supported by a sheik in 
Qatar to recreate ancient sites in the Sudan. 
“Sudan was a great black African empire, and 
he has an interest in preserving the record of 
that, and he has the resources to support it,” 
said Sanders. “We’re one of the participants 
working on that.”

The company has also received funding 
from the National Science Foundation to 
develop a new app for mobile phones, which 
will translate the ancient writing on objects 
into English, using visual recognition tech-

nology. It will initially be used to enhance 
the displays of Egyptian artifacts at the Met-
ropolitan Museum of Art in New York.

“Visitors will be able to point their mo-
bile phones at an object on display, and it 
will translate the writing on it for them,” 
explained Sanders.

Varied projects
The company has worked with many cli-

ents over the years, including the Williams 
College Museum of Art, the National Geo-
graphic Society, the Ministry of Education of 
the Republic of Egypt, Bryn Mawr College, 
the Dallas Museum of Art, the University at 
Buffalo, State University of New York, Ekip 
Film Ltd. in Turkey, the Denver Art Museum, 

Southern Methodist 
University, the Ash-
molean Museum, 
Oxford, Thames & 
Hudson Publishers, 
Dalton School, the 
Superintendency of 
Antiquities of Cata-
nia in Sicily, the Ar-
chaeological Insti-
tute of America, Old 
Sturbridge Village, 
and the Global Heri-
tage Fund, among 
others.

They have cre-
ated three-dimen-

sional digital worlds that replicate many sites, 
including the temples at Jebel Barkalin in 
Sudan; the Vari House in Attica, Greece; the 
sanctuary of Antiochus I at Nemrud Dagi in 
Turkey; the Central Palace in Nimrud, Iraq; 
the site of Tel Brak in Syria; the site of the 
Acropolis in Athens, Greece; the Tenochtitlan 
(old Mexico City) in Mexico; the shipwrecks 
at Tantura Lagoon in Israel; and Medieval 
Venice, among others.

Sanders said the company is working on an 
average of about four or fi ve projects at a time, 
but the workload fl uctuates constantly.

“In addition to new projects, we are also 
constantly updating older ones,” he said. “We 
expand on sites as new information becomes 
available. Also, one of the challenges is that 
the technology is always advancing. We 
frequently update or rebuild older projects 
as newer technologies that are more accurate 
and realistic emerge. That involves convert-
ing data fi les from the older programs into 
newer ones.”

While the number of people who work for 
the company varies, based on the workload 
and nature of projects, he said there is a core 
of about fi ve regular contractors. He added 
that he has worked with them on a long-term 
basis, and most live in the Northeast.

“Technologies like Skype have made it a lot 
easier to work from here,” said Sanders. “We 
used to have to travel and hold a lot of meet-
ings, but now we can stay in touch by Skype 
and other means on an ongoing basis.”◆

Above: View west inside the Learning Sites vir-
tual reality reconstruction of the throne room of 
the Northwest Palace of King Ashurnasirpal II at 
Nimrud, Iraq (ancient Assyria), 9th century BCE. 
Right: Same viewpoint as the image above of the 
actual former throne room, which was deliberately 
blown up by ISIS in the spring of 2015 (photo by 
Michael Weigl, used with permission).

Malcolm J. Chisholm Jr.
Registered Patent Attorney
Patent, Trademark and Copyright Law

Serving Western Mass. Since 1992

P.O. Box 278, 220 Main St., Lee, MA • 413-243-0551
See our web site at www.mjcpatents.com
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By Brad Johnson
A growing trend in the fi tness club industry 

toward 24-7 access has made a robust debut 
in the Berkshire market over the past year.

Since opening last December in the Big Y 
Plaza at 14 Pleasant St. in Lee, Snap Fitness 
24-7 has built a solid base of some 400 mem-
bers who are attracted by the convenience of 
round-the-clock access and other features.

“This model has worked very well since 
we opened,” said Julia Volpe, manager of the 
Lee fi tness facility. “We are the only [fi tness 
club] in Berkshire County to offer 24-7 ac-
cessibility and convenience.”

She noted that Snap Fitness is also the only 
fi tness facility in Lee, fi lling a niche between 
clubs in Pittsfi eld and Lenox to the north 
and Great Barrington to the south. “Ninety 
percent of our members come from Lee it-
self,” said Volpe. “That’s one of the reasons 
the owners targeted this location.”

The Lee club (413-243-8000 or email lee@
snapfi tness.com) is a franchise of a national 
and global chain that has some 1,000 loca-
tions in the U.S. and a like number in other 
countries. The local franchise is owned by 
Endurance Companies LLC, whose principal, 
David Acker, had previously lived in the 
Berkshires but is now based in San Francisco. 
His company owns four other Snap Fitness 
franchises in other areas – the nearest being 
in Easthampton.

Volpe, an ACE certifi ed personal trainer, 
had previously worked at the Easthampton 
location before being selected serve as the 
manager of the Lee facility when it opened 
last year. While noting that the Lee Snap Fit-
ness is a little smaller than the Easthampton 
facility, she said both have the same features 
and operate on the same business model.

That includes equipment for strength 
training by Matrix and cardio equipment by 
Precor. There are also free weights and other 
fi tness apparatus on hand.

Snap Fitness is staffed on a minimal basis. 
Volpe said the staffed hours vary from day 
to day to allow people with different sched-
ules more opportunities to visit the facility 
to inquire about memberships or get other 
information. “People generally sign up in 
person,” she noted.

Memberships are available in a number of 
different forms – such as individual, joint and 
family – and for different time periods. “We 
offer monthly memberships with no locked-
in contracts,” said Volpe. For example, an 
individual membership is available for $40 
a month with no commitments. Discounts 
are applied for multi-month blocks, such 
as $70 for two months, and $96 for three 

heaLth & fitness

By Brad Johnson
After living a life of pie for the past few 

years, Karden Rabin has come back full 
circle to his fi rst professional passion of 
bodywork.

In October, he opened Boundless, a new 
bodywork, personal training and wellness 
studio, on the second fl oor of the landmark 
Shaker Mill Tavern in West Stockbridge.

“I am really excited to put my energy back 
toward my fi rst passion of health and well-
ness,” said Rabin, noting that he has been 
professionally involved in the fi eld of body-
work and training for the past 10 years.

For the past three years, however, other en-
trepreneurial endeavors took him in a totally 
different direction. Among these were For 
The Love of Pie, an artisan pie bakery, and 
Mighty Brittle, a craft candy manufacturer, 
which he operated locally until recently.

“I totally missed and was drawn back into 
bodywork,” Rabin said, noting that he con-
tinued to work on a limited basis with some 
of his bodywork clients while operating the 
pie and candy businesses. He also continued 
to lead occasional wellness programs at 
Radiance Yoga in Pittsfi eld and Yoga GB 
in Great Barrington, which are owned and 
operated by his wife, Gillian. “Even with the 
pie company, I was still doing classes at her 
studios,” he said.

After selling his assets in the pie and candy 
companies to another local food operation 
about six months ago, Rabin began putting 
together the framework for Boundless. This in-
cluded leasing and renovating the studio space 
above the Shaker Mill Tavern, and recruiting 
a team of like-minded wellness practitioners 
for the business model he had in mind.

Joining him in the venture are colleagues and 
fellow practitioners Kelly Clady-Giramma, a 
licensed acupuncturist and Chinese herbalist; 

and Elaine Mack, a functional fi tness trainer 
and licensed massage therapist. Together, they 
form the basis for what Rabin describes as an 
“integrative wellness group” with more than 
50 years of combined experience.

“In my fi eld, there are really only two 
models – either private practice or as a con-
tractor,” Rabin explained. With Boundless, 
he said, he looked to form a more collab-
orative and integrative business model in 
which different programs, disciplines and 
therapies are drawn on to provide clients 
with innovative, intelligent and effective 
pathways to wellness.

“My vision for Boundless was to create 
a practice freed from the traditional format 
of rooting solutions in a single approach or 
philosophy,” said Rabin. “At Boundless, we 
begin with an assessment of each client’s 
needs, desires and goals, and then weave 
together complementary approaches to cre-
ate breakthrough results unattainable via a 
one-approach-fi ts-all philosophy.”

Boundless provides private and small 
group wellness solutions by appointment 
only. These encompass a selection of ser-
vices including advanced massage therapy, 
integrative functional training, acupuncture, 
traditional Chinese medicine and others.

In addition to the three founding prac-
titioners, Rabin said that he is looking to 
add at least one more related discipline to 
Boundless in the near future. “The business 
model is expandable,” he said, noting that 
the addition of a practitioner specializing in 
mind-body therapy is a current goal.

Rabin said the choice of West Stockbridge 
for his new business was both pragmatic and 
strategic. As current residents of the town, 
he said, he and his wife have been watch-
ing and enjoying a positive transformation 
take place there. “West Stockbridge is in the 
midst of a renaissance, in my opinion,” said 
Rabin, referring to the growing number of 
creative and appealing small businesses that 
have taken root there recently.

On the strategic side, he said that West 
Stockbridge – despite its impression of be-
ing tucked away from the hustle and bustle 
of larger population centers – is centrally 
located and very accessible to other parts of 
Berkshire County. “It’s easily within reach of 
all the areas we serve and where our clients 
are based,” he said.

Boundless was scheduled to hold an open 
house event on Dec. 10 (press date for this 
issue of BT&C). It also has scheduled a 
number of free programs and events in the 
coming months. Among these are: MELT 
Away Your Low Back Pain, Jan. 6 from 6 to 
7 p.m.; Healing Food and Herbs for Winter 
Wellness, Jan. 25 from 6:30 to 8 p.m.; and 
Happy Feet: Improve Balance and Strength 
in Your Body, Feb. 11 from 6 to 7:30 p.m.

For more information about these and 
other programs at Boundless, visit bound-
less.com, email info@ bound-less.com or 
call 413 -822- 7394.◆

Practitioners Karden Rabin, Kelly Clady-Giramma and Elaine Mack bring a variety of disciplines to the mix 
at Boundless, a new integrative wellness studio in West Stockbridge. (Photo courtesy of Boundless)

Integrative wellness 
group opens West 
stockbridge studio

snap Fitness franchise 
sees solid demand for 
round-the-clock access

1090 Main St. Williamstown, MA 01267    
413. 458. 9371  ·  www.WilliamsInn.com

NOW 

MANAGED 

BY

Hospitality Remastered

Conferences and Events  for Groups up to 250

$25 
LIFT 

TICKETS
Monday-Friday

380 State Rd. Great Barrington, MA 01230   |   413.528.2000

Excludes all our holiday periods

Learn more here: www.SkiButternut.com
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months. There is a $30 enrollment fee for 
new members. That fee is waived for those 
signing up for a year’s membership.

Members are provided with an access 
card used to gain entry to Snap Fitness at 
any time of the day or 
night. Prior to fi rst use 
of the facility, they are 
briefed on all policies 
and procedures, including safety and se-
curity systems. Volpe explained that Snap 
Fitness has 24-hour surveillance for secu-
rity purposes, and is equipped with various 
emergency buttons and lanyards for use in 
the event of a medical problem, injury or 
other situation.

In addition to full use of the equipment 
and facility, members can also sign up (at an 
extra cost) for various classes and personal 
training programs that are led by Volpe during 
staffed hours or by appointment.

One recent example was a “6 Week Trans-
formation Challenge” which provided par-
ticipants with workouts, nutritional guidance 
and coaching to aid them in their weight loss 
efforts. “In the end of the six weeks our group 
of four dedicated participants lost a combined 
total of 35 pounds and over 15 percent body 
fat,” said Volpe. “Since the end of this chal-
lenge we have had an overwhelming number 
of requests for personal training services and 
to offer more challenges and group training 
like this in the near future.”

While these programs are growing in 
popularity, Volpe said the vast majority of 
members come to Snap Fitness to follow their 
own workout regimens at their own sched-
ule. She noted that memberships are evenly 
divided between men and women, and that 
the median age is about 40 to 45. This older 
demographic, she added, tends to favor use 
of the facility’s cardio equipment.

On the younger side of the membership 
scale, Snap Fitness allows 14- and 15-year-
olds to visit when accompanied by an adult 
family member. Those over 16 can use the 
facility on their own.

Volpe said the new facility has been busy 
since opening its doors last December. “We 
did a pre-sale, and were extremely busy 
when we opened,” she said. Membership 
showed consistent growth even during the 

usually slower summer 
months. Volpe noted 
that a policy where 
members can “freeze” 

their enrollment period and resume it later 
has been popular with seasonal residents and 
others who may be out of the region for an 
extended period.

While 24-7 access may be a good selling 
point in terms of convenience, Volpe said the 
use of the facility tends to follow predictable 
patterns. “From 1 a.m. to 4 p.m. it’s generally 
quiet,” she said. “But things are pretty spread 
out through rest of the day.”◆

“This model has worked very 
well since we opened.”

we love having you here. 

Get comfortable even when you’re getting down to business. At 
Hampton, you’ll be surrounded by thoughtful amenities that make work 
a pleasure. Plus, you can earn Hilton HHonors® points and airline miles 
with every stay. You’ll be 100% satisfied. Guaranteed.

100% satisfaction
guarantee

clean and fresh 
Hampton bed®

FREE
fresh waffles

®

business with a bonus.

Hilton HHonors membership, earnings of Points & Miles® and redemption of points are subject to HHonors Terms and Conditions. ©2011 
Hilton Worldwide

Hampton Inn & Suites Berkshires/Lenox, MA • 445 Pittsfield Road • Lenox, Massachusetts
www.berkshireslenoxsuites.hamptoninn.com • 413-499-1111

COMMERCIAL OPPORTUNITIES THROUGHOUT BERKSHIRE COUNTY

40 RAILROAD STREET  •  GT. BARRINGTON, MA

www.BERKSHIRECOMMERCIALPROPERTIES.com

PITTSFIELD FOR LEASE
Rear of 199 South Street

2,700 square feet
Easy access 

Great parking

LEE  $135,000
Cakewalk Bakery

31 seats • Loyal following 
Great location on Main St.
Business only is being sold

Modern, well-equipped kitchen

LEE  $395,000
Ben’s Shop

On Main St. for over 80 years
Unique general clothing store
Business only (no real estate)

Incredible opportunity!

PITTSFIELD FOR LEASE
Beacon Cinema Building

2nd floor offices
Elevator access, huge windows

960± square feet

LEE 
$135,000  Cakewalk - Turnkey bakery business and café

31 seats • High-traffic Main Street location • Business only

LEE  
$699,000  The Morgan House Inn, Restaurant and Tavern

132 seats • 9,000+ sq. ft. • Fully licensed • 11 guest rooms

LENOX  
$895,000  Ideal location in C3A zone 

4,000± square foot commercial building with apartment
Restaurant equipment & furnishings included

LEE
Berkshire Corporate Center, 480 Pleasant Street  •  Parking

1,200 sq ft and 5,000 sq ft office spaces • 5,000 sq ft warehouse space

Build-to-suit, 2 lots, up to 20,000 sq. ft. of building footprint
940 Pleasant Street, Rt. 102 • Former site of Lee Bowling Lanes

LENOX
Rear of Main St. building  •  1st & 2nd floor space

4 3 spacious office suites available • Great parking • Central AC

PITTSFIELD
Class A office space  •  4,100± sq ft available 

Modern HVAC  •  Utilities included

Outstanding location for retail shop or restaurant/snacks/coffee bar. Could sell through windows to walk-up 
customers on Burbank Alley. Lots of parking behind and brand new spaces inside. From 390-1,430 square feet 

available, owner will build out to interior walls and ceiling – the rest is up to your imagination! 
Owner will consider a year’s free rent for the right tenants. ADA accessible building.

GREAT BARRINGTON
$120,000 Commercial property on Rte 23 close to Rte 7
Town water and sewer  •  Great opportunity. 0.56± Acre

WEST STOCKBRIDGE
$299,000 11+ waterfront acres in manufacturing zone

WILLIAMSTOWN
$59,500 Walking distance to downtown • Mixed-use zoning 

Perfect for off-campus housing for Williams College

COMMERCIAL LEASES RESTAURANTS COMMERCIAL LAND

RICH ALDRICH  413-243-1739  • ANTHony Blair  413-329-3879

UNIQUE CUSTOM RETAIL SPACES AVAILABLE ON THE MCKAY STREET
LEVEL OF THE BEACON CINEMA - NEWLY BUILT IN HISTORIC BUILDING
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on the record
Mayor-elect linda Tyer
continued from page 1

I felt that my experience gave me a 
perspective and knowledge that could bring 
about these changes. In addition to my posi-
tion as city clerk, I’d previously served on 
the City Council. So I had a combination of 
experience in the legislative side and in the 
day-to-day operations of the city.

BT&C: There has been a long-stand-
ing sense of frustration about the city’s 
economic situation, and a perceived lack 
of jobs and opportunities. There is also 
widespread concern about related prob-
lems such as poverty, crime and blight. 
over time, this has also caused controver-
sies and a sense of contentiousness. how 
would you assess the status of Pittsfield as 
a community in overall terms today? how 
will that affect your priorities as mayor?

Tyer: Pittsfield is obviously facing 
many challenges. But, within those chal-
lenges, there is also an opportunity for 
Pittsfield to evolve into a truly contempo-
rary and vital city.

After the 1970s, Pittsfield was obvi-
ously devastated by the loss of the General 
Electric operations. Before that, Pittsfield 
had a long history of GE being the major 
source of good middle-class jobs. Los-
ing that was a major blow, because there 
wasn’t anything comparable to replace it. 
That has brought many difficulties.

But, now, I think the city is finally reach-
ing the point where people have accepted 
that we’re in a new reality. It’s no longer 

realistic to expect that any large company is 
going to provide all of the jobs and be the 
solution to our economic problems. People 
are ready to move beyond all of that.

There’s also something very positive 
about Pittsfield that’s not always apparent 
on the surface. The city is filled with great 
people and organizations who are working 
hard to contribute to the city.

You see that in the 
grassroots coalitions 
that have emerged. 
They  a r e  do ing 
amazing  th ings . 
But they are doing 
it quietly. Their ef-
forts and achieve-
ments don’t often get 
noticed, or receive 
the recognition they 
deserve.

Also, Pittsfield has become much more 
diverse. There are also successful new 
businesses and young professionals who 
are adding a new vitality to our communi-
ty and economy. There is also a population 
of immigrants who now consider Pittsfield 
to be their home, and they are committed 
to this community.

That’s what I was referring to as an 
emerging new generation of leadership.

I see my role, and the role of the city 
government, as supporting all of these 
efforts and providing the resources that are 
needed to help them succeed.

BT&C: however, the city has suffered 
another blow, with the recent announce-
ment that saBiC (which purchased Ge 
Plastics several years ago) is leaving the 
city. in addition to the loss of jobs, that is 

seen as another symbol of economic loss. 
how can the city move beyond that?

Tyer: It’s difficult, but that’s part of the 
new reality.

Instead, Pittsfield has many successful 
smaller business that are the real strength 
of the local economy.

Rather than looking for a white knight 
to come in from 
the outside, I’m 
more interested in 
looking for ways 
we can support 
these existing local 
businesses who are 
committed to doing 
business here.

That’s where 
our potential for 
growth is. Our best 

economic strategy is to put our resources 
into supporting those businesses and creat-
ing the conditions to help them succeed 
and grow. As a city we should work with 
them when they need to expand or take 
other steps forward.

At the same time, we should also 
encourage and support new businesses, 
including businesses and professionals 
who choose to come here.

That means providing an environment 
and infrastructure that will meet the needs 
of existing business, and preparing the city 
for good things to happen in the future.

For example, we have to upgrade the 
broadband services available here. Indus-
tries need higher capacity and speed than 
the level we use in our homes. The Massa-
chusetts Broadband Institute has provided 
a basic high-capacity infrastructure for that 
with its new regional fiber optic network. 
But businesses need to connect to that, just 
like hookups for water and sewer lines. So, 
we should be looking at ways to help them 
plug into it quickly and easily.

BT&C: Do you plan any specific 
changes in the city’s strategies to stimulate 
economic development?

Tyer: I would like for the city govern-
ment to have a larger role in coordinating 
economic development activity in Pittsfield.

There are already a number of city de-
partments and agencies, and other regional 
organizations such as 1Berkshire and the 
Berkshire Chamber of Commerce, that are 
pursuing economic development initiatives.

They are doing great work individually. 
But they often tend to operate in separate 
silos. I’d like to see the city government 
become more of a hub to coordinate activi-
ties that affect Pittsfield.

I also intend to pursue the creation of a 
Business Leadership Council as a liaison 
between the city government and the 
business community. This would be an 
advisory board, with a role similar to the 
Cultural Development Office.

It would enable the city and the business 
community to work together and look at 
issues in specific terms. What are small 
businesses experiencing? What are the 
emerging trends that affect local business-
es? What specific things can the city do to 
help businesses?

BT&C: one ongoing question has 
been the type of industries that Pittsfield 
should focus on attracting. does manu-
facturing still have a role here? how do 
you view that?

Tyer: Pittsfield has a number of suc-
cessful manufacturing operations, and we 
should do everything we can to support 
their continued growth.

And we’ll entertain any manufacturer 
who might be interested in relocating or 
starting a new operation here. It’s always 
possible that some large company may 
decide to locate here at some point. But we 
should not base our planning and expecta-
tions on that assumption.

We’re not going to see a return to the 
scale of manufacturing that GE repre-
sented. This area has major issues, such 
as transportation and location and energy 
costs, that limit our ability to attract new 
manufacturing operations.

You can see an example of that with 
the large concrete forms that Unistress 
manufactures in Lanesboro. If you watch 
the trucks hauling them through the wind-
ing streets and roads of Pittsfield and 
Berkshire County on their way to their 
destinations, it’s a major undertaking.

“Pittsfield has many success-
ful smaller business that are the 
real strength of the local econo-
my. Our best economic strategy 
is to put our resources into sup-

porting those businesses and 
creating the conditions to help 

them succeed and grow.”

Build your business next to the 
most advanced R&D center 
in Western Massachusetts

       

Join the Berkshire Innovation Center, 
emerging growth companies and established 
industry leaders who call Pittsfield their 
home. Construction ready sites available.  
Call 413-494-7332 or visit williamstanleybp.com.

Where Innovation Means Business

Incentives 
Available

 Stop & Shop Plaza, Merrill Rd., Pittsfield •  442-6911
 Mark E. Kasuba, Gemologist

 Why Santa Buys His Jewelry From Us:
 He knows that each and every piece 

 of fine jewelry is of the highest 
 possible quality – and that he’ll get 

 value for his money.

 He knows that the selection is 
 second-to-none:

 We feature a vast range of 
 contemporary and classic jewelry in 

 a variety of price points.

 So there’s a gift for every budget.

 He brings us Mrs. Claus’s jewelry to 
 repair – because he knows that our 

 skilled craftsmen pay meticulous 
 attention to detail. And we don’t 

 overcharge.

 He sends lots of nervous young men 
 to us – because he knows that we’ll 
 help him select the perfect ring for 

 the “ultimate question.”

 So… if we’re ‘Santa’s Selection’ for 
 Chrismas shopping – should we be 

 yours? Open Sun. 
 12-4

 Evenings 
 till 8

 STOP & SHOP PLAZA, MERRILL ROAD, PITTSFIELD
 442-6911

 Mark E. Kasuba, Gemologistwww.medwardjewelers.com

 Open Sun. 
 12-4

 Evenings 
 till 8

He knows that each and every piece 
of fine jewelry is of the highest 

possible quality – and that he’ll get 
value for his money.

He knows that the selection is 
second-to-none. We feature a vast 
range of contemporary and classic 
jewelry in a variety of price points. 
So there’s a gift for every budget.

He brings us Mrs. Claus’s jewelry to 
repair – because he knows that our 
skilled craftsmen pay meticulous 
attention to detail. And we don’t 

overcharge.

He sends lots of nervous young men 
to us – because he knows that we’ll 
help him select the perfect ring for 

the “ultimate question.”

So… if we’re “Santa’s Selection” for 
Christmas shopping – shouldn’t we 

be yours?
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We’re fortunate because the Petriccas 
(who own Unistress) are a local family 
who built that business here, and they have 
commitment to this area.

However, an outside manufacturing 
company is  not 
likely to choose to 
come here. Instead, 
manufacturers look 
for locations where 
they can move their 
products out to their 
markets more eas-
ily.

Instead, we are 
well positioned for 
other opportunities, 
such as the creative 
economy.

BT&C: There’s been much talk of the 
creative economy on the regional level. 
how do you view that in terms of revital-
ization for Pittsfi eld?

Tyer: The arts, culture, creativity and 
tourism are crucial for Pittsfi eld’s future.

One of the positive things that has 
happened over the last 15 years is that 
Pittsfi eld is fi nally becoming engaged in 
Berkshire County’s cultural economy.

That was not the case before. Pittsfi eld 
used to be the hole in the donut of the 
cultural activity and tourism in north and 
south Berkshire County.

I saw that cultural renaissance begin-
ning while I was on the City Council, and 
since then Pittsfi eld has developed a thriv-
ing arts community.

We have to continue to nurture and 
develop the arts and culture. In addition to 
the economic benefi ts, it enriches our lives 
in other ways, and makes Pittsfi eld a more 
vibrant city.

It’s also important to remember that the 
creative economy is much broader than art 
and theater and music.

It also includes professionals and busi-
nesses that are engaged in many other 
forms of creative activity, such as archi-
tecture, design, software, fi lm and media 
production, and other fi elds.

Pittsfi eld is in a great position to attract 
those creative professionals and enterpris-
es. We have the unique combination of 
being in the center of the natural beauty 
of Berkshire County, while also being 

urban and edgy. That’s a combination that 
is very appealing to people in the creative 
professions.

BT&C: in your campaign, you referred 
to blight as a priority. how do you plan to 
address that?

Tyer: Blight has been a constant 
complaint of residents and businesses. 

It creates an impression that the city is 
failing. People have a right to expect that 
their surroundings are attractive and well 
maintained. And, if we want business to 
make investments here, we need to be 
presentable and clean up our act. So, we 
have to address the pockets of blight that 
exist in the city.

For example, there are businesspeople 
who are working hard to make Tyler Street 
a vital commercial district. But that is more 
diffi cult when there are eyesores like a large 
abandoned gas station that’s falling apart in 
the middle of that section of the city.

Blight also undermines our ability to 
attract new businesses. Neglected, boarded 
up properties make a community look like 
it’s not investing in its quality of life.

It doesn’t give a good impression when 
people drive into the city along a gateway 
like West Housatonic Street, and one of 
the fi rst things they see is a large, empty, 
deteriorating shopping center.

It’s also not helpful when corporate exec-
utives who might be considering Pittsfi eld 
as a location fl y into our beautiful airport, 
but then drive on East Street and see things 
like an abandoned and decaying fast-food 
outlet right near the Stanley Business Park.

Property owners have an obligation to their 
neighbors, and all of us who live and work 
here, to maintain their properties and prevent 
them from becoming blighted.

Often this can be done in simple ways, 
like keeping the grass cut. If they have 
empty buildings that are in disrepair, they 
need to either maintain their appearance or 
tear them down.

When owners neglect to keep up their 
properties, the city has to step in.

There are a number of city agencies 
who are already engaged in this, such as 
our health, fi re, community development 
and building departments. They have regu-
lations available to them and have been 
working on the problem.

continued on next page

“I’ve always believed very 
strongly that it’s important to 
help make it easier for peo-
ple to navigate government. 
One of my most important 
traits as a city offi cial has 

been that I make it a point to 
listen to people’s concerns.”

– Mayor-elect Linda Tyer

 COMMERCIAL SPACE FOR RENT
Crawford Square   137 North Street Pitts�eld, MA 01201

898 sq/ft
$950.00 per month

 
900 sq/ft 
Heat included
$1,000 per month 

 
805 sq/ft
$900.00 per month

308 sq/ft
$450.00 per month 

Crawford Square, conveniently 
located in the business hub of the 

Berkshires, is a multi-purpose 
building with retail and office 

opportunity. Offering a variety of 
spaces, this building puts business 
owners in Pittsfield’s prime locale.

For information:  Kim Wilder, Agent (413) 822-6013

Barnbrook Realty
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on the record
continued from previous page

We may also have to adopt new strate-
gies, like many communities that are 
moving away from allowing “plywood 
windows.”

We should be looking at clearing up 
blight as a priority, and make it a consis-
tent routine within city government on a 
coordinated basis.

BT&C: That also relates to a para-
doxical dilemma. Pittsfi eld has many 
older properties that are either unused or 
under-utilized, but which are also assets as 
part of its traditional character. Pittsfi eld is 
also unusual in still having beautiful rural 
areas within its city limits. how can the city 
accommodate new development without 
losing these traditional qualities to homog-
enous modern development and sprawl?

Tyer: If we’re serious about attracting 
new residents and businesses, we have 
to recognize that people want to live in a 
place that is both attractive and interesting.

Pittsfi eld has those qualities, but 
maintaining that does require a balance 
between development and preservation. 
I learned about this fi rsthand when I was 
on the City Council and served as the 
council’s liaison with the Community 
Development Board.

I believe that if we’re careful about 
development and plan for it, we can do it 
well and thoughtfully.

It’s also important for the city to be 
proactive and prepare for development, 
rather than simply reacting to proposals as 
they come along.

It requires looking at the city as pockets 
of activity, and determining what is most 
appropriate for specifi c development and 
activity in individual locations.

The former St. Mary’s Church on Tyler 
Street is an example of both the challenge 
and opportunities involved. Many in the 
community were upset when plans to build 

a Dunkin’ Donuts on the St. Mary’s parcel 
were announced.

It’s a beautiful property with wonderful 
buildings on it, and is a perfect candidate 
for preservation and a unique conversion 
to some other use. But it’s been sitting 
there empty. I wish I were wealthy and 
could buy it and do something with it.

I’m not excited about the idea of that 
site becoming a Dunkin’ Donuts either. 
But, in cases like this, it’s not a matter of 
just saying ‘No.’

Cafua Management (the company 
which operates several Dunkin’ Donut 
franchises in this region) saw a demand 
in the market for their product, and wants 
to make an investment here. So, I believe 
the city should partner with them, and 
help them fi nd a site that would be more 
appropriate for a Dunkin’ Donuts, while 
also actively pursuing other uses for the 
St. Mary’s property.

BT&C: one ongoing complaint that’s 
often heard from business owners is that 
Pittsfi eld is not business friendly. People 
say that regulations, inspections, taxes and 
other issues make it more diffi cult to start 
or expand a business in Pittsfi eld. How do 
you view that?

Tyer: It is a persistent problem. Part of 
that is inevitable and is inherent in the role 
of city government. I believe many prob-
lems also grow from gaps in understanding.

As a city, we have to comply with laws 
that require us to enforce regulations and 
standards. People who want to do some-
thing – whether building a small deck 
or a major development project – can be 
frustrated by that process.

At the same time, city offi cials also have 
to recognize the perspective of individuals 
and businesses, and be responsive to their 
needs and goals.

One of the things we hear from busi-
nesses is that they want a streamlined pro-
cess and consistency. That’s an area where 
we can often can make things easier. Do 
we have 10 steps required for a permit, 
when only fi ve steps are really necessary?

Initial conversations can spare everyone 
a lot of frustration. My advice would be 
that before you do anything, talk to us. 
That way we can understand what you 
want to do, and you will know what is 
expected from you.

I’ve always believed very strongly that 
it’s important to help make it easier for 
people to navigate government. One of 
my most important traits as a city offi cial 
has been that I make it a point to listen to 
people’s concerns.

My fi rst priority as city clerk was to 
make that offi ce more responsive and 
streamlined. My goal was for it to be as 
easy as possible for people to do what they 
need there. I think I was successful at it. 
People come in expecting to be hassled, 
but instead they are pleasantly surprised.

As mayor, one of my basic goals is to 
apply that same approach to all departments 
and operations of city government.◆

OFFICES & SHOP SPACE
DOWNTOWN PITTSFIELD • WALK TO NORTH STREET

• Ground fl oor offi ce space 
with reception, 3 offi ces and 
conference/breakroom

• Upstairs apartment and/or more 
space for offi ces

• large back shop/garage/utility 
space with offi ce

property is ideal for contractor, professional 
or investor looking for opportunity to locate a 

business near central downtown.

Buildings are available for lease and/or sale. 
Possible fi nancing available.

for more details, call:

413-443-5933 ext. 111

Collaborate
engineering
architecture
civil/survey

planning

50 depot st  dalton ma 01226  413 684 0925
44 spring st  adams ma 01220  413 743 0013

www.hillengineers.com

FLYNN AUDI

Season of Audi

*2,399 cash or trade down, 36 month lease, 10k miles per year. Tax, registration, acquisition and dealer fee additional. $0.25 per mile over 30,000 miles. 
Sale ends December 31, 2015.

IT’S QUATTRO TIME 
Lease or Buy, Flynn Audi has a deal for everyone 

TO BUY:

TO LEASE:

2015 A3 Quattro 
Prem. Plus

MSRP $37,225 

You Pay $30,725
You Save $6,500

#S5199

2015 S3  
Quattro

MSRP $47,325 

You Pay $43,345
You Save $3,980

#S5196A

2015 A6 2.0  
Quattro

MSRP $53,275 

You Pay $45,275
You Save $8,000

#S5195

2015 A5 
Quattro

MSRP $49,660 

You Pay $42,660
You Save $7,000

2016 A4 2.0 Quattro2016 A3 2.0 Quattro 
with MMI Navigation

2016 Q5 2.0 Quattro 
Premium Plus w/ Tech

$319/mo.* $339/mo.* $519/mo.*

#S5166
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money matters

By James r. rose, ea CfP
Federal and state tax codes have bureaucra-

cies charged with administration and enforce-
ment of those codes. In 2015 and 2016, those 
bureaucracies face ever-increasing responsi-
bilities – with ever-decreasing resources.

For elected officials charged with legislat-
ing those codes, gone are the days of intense 
pre-vote study and scrutiny of procedures 
and proposals (if those days ever really ex-
isted), replaced with a more casual sense of 
“legislative creativity” – creating and pass-
ing legislation which 
will be read, under-
stood, implemented, 
and “fixed” (if need be) 
after-the-fact.

Standard operating 
procedures now al-
low tax legislation to 
be “retroactive.” They 
may “extend” certain 
specific items while 
allowing others to “sunset” – only to be 
“retroactively extended” at a later time. Truth 
be told, while it may be that this has always 
been the case, the speed, depth and breadth 
of current activity has been, at times, both 
head-scratching and head-spinning.

With that as an introduction, what follows 
are some of the items making headlines in 
the tax world today.

Bring them back
“Extenders” are still under discussion, 

with the proposed Tax Relief Extension Act 
of 2015 (or 2016) expected to pass in late 
December or early January. The legislation 
will reinstate several dozen popular special 
allowances, including expense deductions 
for elementary and secondary school teach-
ers, mortgage insurance premiums, state and 
local general sales taxes, qualified college 
tuition costs, and allowances for acceler-
ated and/or bonus depreciation for qualified 
business assets.

One positive spin on this current proposal 
is that, as currently written, these issues will 
not need revisiting until March 2017. While 
Congressional curmudgeons may have a field 
day on the how-and-why of that expiration 
date, the practicality of the legislation avoids 
the “extender” process for tax year 2016. 
Upon passage, taxpayers can know, with 
relative certainty, how tax law will impact 
income, expense, investment and business 
decisions, both this year and next – a “luxury” 
not enjoyed in recent years.

One negative spin on this legislation is the 
“cost” of adding billions of dollars to the U.S. 
federal deficit. By continuing these popular 
deductions, tax revenues will continue to 
fall short of spending needs. Being tied to 
the debt ceiling, one over-riding premise of 
passage is to allow things to continue “as 
they are” through the presidential election 
– leaving the next administration to address 
any long-term implications.

Social Security and Medicare
On Nov. 2, The Bipartisan Budget Act of 

2015 was signed into law. While a primary 
purpose was to raise the afore-mentioned 
debt ceiling for federal fiscal years 2016 
and 2017, there were several provisions 
enacted to address recent Social Security 
and Medicare issues, with regard to certain 
benefits and fees.

Various methods of calculating recipient 
benefits have been amended “to prevent in-
dividuals from obtaining larger benefits than 
Congress intended.” This is a direct action to 
curtail growing use of several “dual entitle-
ment” calculation methods (most notably, 
“file and suspend”), which allow married 
couples to qualify for higher benefits than 
standard calculations would allow (some-
times, tens of thousands of dollars more). 
By curtailing benefit payments, Congress 
hopes to further delay any hand-wringing 
over the impending “bankruptcy” of the 
Social Security system.

Congress also supported a short-term fix 
to newly projected increases in Medicare 
premium payment rates. To negate the 
recently publicized conundrum of there 

being no Social Security benefit cost-of-
living-adjustment (COLA), yet there being 
a projected 52-percent increase in Medicare 
B premiums for an estimated 30 percent of 
all Social Security recipients, new provisions 
are now in play to minimize (but not negate) 
that increase.

By law, Medicare premiums must cover 
one-quarter of Part B’s costs. As costs rise, 
premiums must increase to keep up with those 
allocated costs. However, a “hold-harmless 
provision,” which protects an estimated 

70 percent of Social 
Security recipients, 
requires there to be 
no premium increase 
if there is no COLA 
increase in benefits.

With the announced 
“zero-COLA” for 
2016, Medicare cost 
increases had to be 
allocated to the 30 per-

cent not protected by the hold-harmless provi-
sion. At its most basic, for these individuals, 
the $104.90 monthly premium was scheduled 
to increase to $159.30 in January.

The new legislation re-calculated a “base 
rate” as though there were no hold-harmless 
provision. That rate, for 2016, will be $121.80 
per month. The $104.90 monthly rate will 
still apply for those protected by the hold-
harmless provision.

To cover the shortfall of the one-quarter-
of-costs requirement, then, a loan has been 
extended, from the U. S. Treasury to the 
Supplemental Medicare Insurance Trust 
Fund. To repay that loan, all who benefit 
from this re-calculation (the estimated 30 
percent of recipients), will suffer a $3 per 
month surcharge, bringing the current new 
rate to $124.80.

I must acknowledge and credit the Ameri-
can Institute for Economic Research (AIER), 
located in Great Barrington, for its most 
excellent coverage of this issue.

New expense allowances
The IRS has been very busy issuing 

clarifications and procedures on a variety of 
issues, in an effort to simplify and explain 
recent administrative decisions. Two are of 
particular note.

IR-2015-133 and Notice 2015-82, re-
leased in November, raise the small business 
“tangible property expensing threshold” to 
$2,500; up from its earlier limit of $500. In 
an effort to simplify reporting and lessen re-
cord-keeping burdens, the Notice allows this 
higher limit to be applied to any and all assets 
which would otherwise require depreciation/
section 179 expensing treatment. Together 
with regular section 179 allowances, small 
businesses will have a much more flexible and 
efficient system for matching “cash flow” to 
“tax flow” when purchasing smaller pieces 
of equipment and furniture.

While this new threshold does not officially 
take effect until 2016, the IRS has stated that, 
as long as all other requirements are met, 
they “will provide audit protection to eligible 
businesses by not challenging use of the new 
$2,500 threshold prior to 2016.”

Gamblers get some breaks
Notice 2015-21 details proposed revenue 

procedures with regard to how gambling 
winnings and losses are reported and taxed. 
In general, all winnings are usually reported 
as miscellaneous income on page 1 of Form 
1040; and all losses, to the extent of those 
winnings, are allowed only as Schedule A 
itemized deductions. In essence, federal 
adjusted gross income (AGI) must include 
all winnings, yet cannot include any losses. 
As more and more socially derived benefits 
(such as healthcare insurance assistance) are 
tagged to one’s AGI, what may seem as an 
inconsequential separation of income and ex-
pense may become not so inconsequential.

The Commonwealth of Massachusetts 
has weighed-in on this issue, as well, with 
recently released TIR 15-14, as it edges 
ever closer to administering its own state-
sanctioned casinos. Current state tax statutes 
require the reporting of all income, as reported 

federally, with only certain modifications. 
The Massachusetts statutes do not recognize 
federal Schedule A deductions; in essence, 
totally negating all gambling losses and fully 
taxing all gambling winnings.

In separate yet somewhat similar ways, 
IRS Notice 2015-21 and MA TIR 15-14 of-
fer certain players the ability to report “net” 
winnings and losses, if specific “sessions” of 
“qualified activity” can be recorded and veri-
fied from specific gambling sites. The details 
are too convoluted to go into here, but for those 
who qualify, this could be a very important 
– and proper – means for not paying tax on 
money “the house” takes back on gambling 
activity. These new safe harbor rules – found 
on IRS and DOR websites along with many 

James R. Rose, EA, 
CFP, is with Dollars & 
Sense Tax & Financial 
Planning Services in 
Pittsfield. He can be 
reached at 448-9015.

examples – could make for interesting and 
lucrative reading for some taxpayers.

Finally, for those Massachusetts procras-
tinators among us, calendar and holiday 
interferences push the personal income-tax 
standard due date of April 15  to Tuesday, 
April 19 in 2016. As always, in all things 
tax-related, review the details for your spe-
cific situation. Seek competent advice when 
needed, and stay-tuned. There may be new 
twists to take into consideration, soon.◆

year-end tax reView

From ‘extenders’ to expensing to ‘beating the house’

Upon passage, taxpayers can 
know, with relative certainty, 
how tax law will impact in-
come, expense, investment 

and business decisions, both 
this year and next, a “luxury” 

not enjoyed in recent years.

413-458-5000
info@harschrealestate.com
www.harschrealestate.com

First Class Condo Office (3,200 s/f)
375 Main Street (Route 2) • Williamstown • $465,000

The newest commercial building in the highest traffic location of all of north Berkshire 
County, offering an ideal office suite for professional practices in medical, legal, 
engineering, surveying, 
social services, finance, real 
estate, construction, etc. 
Multiple individual offices, 
reception, conference room, 
restrooms and kitchen – all 
handicapped accessible. 
Convenient, close, move-in 
ready, and generous off-
street parking. 

Prime Commercial Building Site
Main Street • Williamstown • $495,000

Commercially zoned lot with highest traffic count in North Berkshire, featuring 265 ft. 
of frontage on Main Street (Route 2) and 210 ft. on Adams Road. The only remaining 

“virgin” undeveloped site 
in Williamstown, this level 
0.8 acre with public bus 
service and all utilities is 
ideal for retail, professional, 
service, or mixed-use 
business/residential. For 
sale, lease, or build to suit. 
Seller financing available. 
Broker owned.

Prestigious & Visible Location 
33 Main Street • North Adams

From 400 to 4,000 sq. ft. of prime retail/commercial space for lease. Strategically located 
across from Holiday Inn and City Hall, with 10,000 vehicles passing by daily. Frontage 
available on Main and Marshall Streets. One level, open flexible space, fully accessible 
with large windows 
for light, display and 
identification. Other 
major tenants include 
RMV and Berkshire 
B a n k .  P e r f e c t  f o r 
office, retail, law firm, 
gallery, food/beverage 
etc. Flexible spaces 
available.  Rent all-
inclusive of utilities.

Allendale Area Prime Commercial
For Renovation or New Construction

891-897 Dalton Avenue • Pittsfield • $195,000
High-visibility, high-traffic area of Pittsfield zoned for commercial, retail and 
professional business. High traffic count of 22,000 vehicles passing by daily. 

Includes three store fronts 
and 12 paved parking 
spaces. Low-maintenance 
block building, 400-amp 
service, with natural gas 
heating. Total 2,537 sq. 
ft. of commercial space 
on 0.18 acre. Renovate to 
suit or build new on this 
prime site.
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By deB waTson
Happy Holidays!
For some of you, this may be one of your 

busiest times of the year. For others, it’s 
slow enough to give you the opportunity to 
start closing down and evaluating 2015. It’s 
imperative you clearly understand where 
you excelled and fell short, where – and by 
what – you were challenged, and to begin 
putting together a plan to make 2016 even 
better than 2015.

I’ve shared this adage before: “Those 
who cannot learn from history are doomed 
to repeat it.” Unless you’re one of the few 
who had such a successful year that you 
wouldn’t change a thing, learn from this past 
year. Here are some areas that require your 
examination.

Revenue
Did you generate as much revenue as you 

projected? Where did your revenue come 
from? How much came from existing custom-
ers vs. new customers? If you have numerous 
sources, break out the revenue by segment. 

placemarket
tooLs of the trade

Get 2016 off to 
good start with 
review of 2015

Deb Watson, owner of 
Business Marketplace 
(413-281-3476 or 
deb@businessmarket-
place.com), provides 
website, marketing 
and graphic design 
services.

Here is a quick look at the two current 
Google requirements:

Mobile Friendly – First, all websites had to 
become “mobile friendly,” and by Google’s 
standards. The deadline was April 21, 2015. 
Did you make sure that your site passed 
Google’s mobile friendly test? If you didn’t, 
you need to do so as soon as possible.

What if you aren’t mobile friendly? It’s 
important to understand what is impacted if 
your site does NOT pass the Mobile Friendly 
Test (www.google.com/webmasters/tools/
mobile-friendly/). It will not impact search 
results performed from desktop or laptop 
computers. It will only impact the search 
results from mobile devices. That means 
everything else – smartphones, tablets and 
watches. If you think that your target market 
is only using desktop computers in their 
searches, trust me, you’re fooling yourself.

Google My Business – This is the newest 
thing that Google is telling you to do or your 
search ranking will be negatively impacted. 
It doesn’t do you any harm, and may in fact 
help you in your searches and visibility. One 
thing to understand: Google will NOT call you 
directly telling you that you haven’t updated 
your Google My Business account – those that 
do call you in this regard are a scam!

To set up your Google My Business 
account requires that you have a gmail 
account. Have pictures ready to upload to 
your profile, along with standard contact 
information and an intro to your business. 
It can be confusing and a bit tedious, and if 
you don’t feel qualified to complete it, this 
is one time that is worth talking to a profes-
sional to assist you.

Marketing strategy
Do you have a marketing strategy, or is 

your strategy to get as much business as you 
can without spending much on marketing? 
How’s that working for you? You should 
be investing 7 to 10 percent of your gross 
revenues in marketing.

If you look at 2015 and find that you 
invested a reasonable percentage of your 
gross revenues into your marketing and did 
not realize the success you think you should 
have seen, you’ll need to look at the quality 
of the activities you engaged in, the materi-
als that were prepared and the target market 
you identified.

Marketing activities
How effective was your marketing this 

year? Too many wing it when it comes to mar-
keting, and when it doesn’t get them a flood of 
new customers, they think “Marketing doesn’t 

work!” Here are some things to examine about 
2015 – how well did you do?

Website – How long has it been since 
you’ve updated your site? Does it still reflect 
your present staff? Do have any specials 
presented on the home page?

Search engine optimization – Current 
information is one major element that will 
help you stay higher in search rankings. If 
your site just sits there with nothing new, it 
will keep slipping lower and lower. The new 
catchphrase is “Content is King!” This means 
that the actual written content of your site 
not only must be good, but must contain the 
keywords you have researched and deemed 
most applicable to your company. However, 
there are some changes this year regarding 
keywords and descriptions. For example, 
it is more important where you have your 
keywords show up vs. how many times 
they are presented within the written word 
of your pages.

This is yet another area where you need to 
ensure that a marketing expert, who is also 
an SEO expert, is called in to make whatever 
adjustments are necessary to get the ranking 
you’re looking for. Also remember: there 
are no guarantees on ranking! If a company 
contacts you and claims they can guarantee 
you getting on the first page if you simply 
pay them money every month, hang up on 
them. Then ask Google whether you can 
ever get a guaranteed placement with them. 
You will find it written all over that there are 
NO guaranteed placements at any price with 
Google, Bing or Yahoo.

Social media
Depending upon the type of company you 

have, Facebook, Twitter and Instagram are 
wonderful ways to connect with consumer 
customers. LinkedIn and Twitter are the two 
major ways to connect with business custom-
ers. But it’s not enough to set up a profile and 
ignore it. You must actually “work it” without 
getting obsessed about it. There is an amazing 
amount of information available online to help 
you do just that – learn all you need to know, 
or hire someone to help you with it.

Networking
Networking is such an important aspect of 

marketing, yet it is done too infrequently and 
poorly. Showing up at a Chamber event and 
talking with your friends is fun but not true 
networking. Networking is “personal market-
ing” and must be taken as seriously as any 
other activity in your marketing plan. LinkedIn 
groups are another way of networking, and 
many groups are taking themselves from 
electronic to in-person networking. Again, do 
some homework – it’s worth the effort.

Advertising
Not all businesses engage in advertising, 

and too many of those who do don’t do it in 
an effective or coordinated way. Advertising 
can be very effective if done properly. The 
ads must reinforce the marketing strategy 
and other activities of the business, and must 
have enough repetition (with appropriate 
placement) to ensure it is seen by your tar-
get market. Where to place an ad – print or 
electronic – depends on that target market. 
All advertising vehicles have a target market 
that they reach – you need to make sure it’s 
the same as yours.

Direct marketing
You have a database, right? How long has it 

been since you’ve gone through it and cleaned 
it up? How often do you add new people to 
your database? What do you do to stay in 
touch with these people? How frequently? 
In what format? Professionally produced or 
winging it on your computer?

continued on next page

If you track revenue by segments (which you 
should), also track expenses by segments, 
when possible. This way you’ll be able to 
determine how profitable each segment is.

Google “Requirements”
From my perspective, 2015 will be the 

year of Google flexing its muscles and telling 
us what we had to do with our websites. If 
you are the independent type and think you 
don’t want to jump when Google gives you 
deadlines, here is something to consider. If 
Google drops your ranking in their search 
results, you are risking losing access to:

• Number of monthly Google searches: 
over 100 billion

• Number of monthly unique Google 
searches: 1.17 billion

• Amount of Google searches that come 
from mobile devices: more than half

• Google share of U.S. desktop search 
market: 63.9 percent

• Google share of US mobile organic 
search market: 89 percent.

The Business Journal
For Berkshire County
413-447-7700

info@btaconline.com

BT&C

Miriam D. Goldfarb, MD 
Obstetrician/Gynecologist 

Berkshire OB/GYN of BMC 
2 Park St. – Adams, MA 413-664-4343 
777 North St., Pittsfield, MA 413-499-8570 

Dr. Miriam Goldfarb has joined the medical staff of Berkshire 
Medical Center and the physician staff of Berkshire OB/GYN 
of BMC, expanding the Maternal Child Health services 
provided for Northern & Central Berkshire. Dr. Goldfarb 
provides comprehensive OB/GYN care out of both the Adams 
and Pittsfield offices of Berkshire OB/GYN of BMC.  

Dr. Goldfarb further expands OB/GYN services 
provided in Northern & Central Berkshire, to better 
serve the community’s Maternal Child Health needs
Previously served with Cambridge Health Alliance 
and Cambridge Hospital 
Medical degree from Tufts University School of 
Medicine and residency in OB/GYN at University 
of Massachusetts Medical Center 
For an appointment with Dr. Goldfarb, call 
Berkshire OB/GYN of BMC in Adams at 413-664-
4343 or in Pittsfield at 413-499-8570 

★ TAX CTAX CTAX CTAX CTAX COOOOOMMMMMPPPPP,,,,,     IIIIINNNNNCCCCC.....
TAX & FINANCIAL PLANNING
BOOKKEEPING & PAYROLL

Ralph Stroffolino, EA CFP
Debra Watroba & Donna Sciola, Payroll Admin.

Dan Boulais, Business Consultant

100 NORTH ST. • SUITE 310 • PITTSFIELD
Tel: 448-6222 • E-mail: info@tax-comp.com • Fax: 443-5619

137 North St.  • Suite D • PittSfielD

PERSONALIZED PAYROLL SERVICE!
Our complete payroll service supports a wide range of pay types and schedules,
and includes check printing, direct deposit, tax filings, full compliance and more.

ideal space for professional or health & wellness office

Allendale Shopping Center

AllendAle Shopping Center • 5 CheShire roAd • Suite 60 • pittSfield, MA 01201

LeveL One (lower level) – 500 to 1,650 Sf available
Convenient free parking • Bus Stop at entrance

flexible lease terms • Available for immediate occupancy
FOr Leasing inFOrmatiOn COntaCt:

glenn langenback • property Manager
Tel: 413-236-5957 • Cell: 413-464-4211 • GLangenback@verizon.net



19January 2016  Berkshire Trade & CommerCe

pittsfi eld farmers market 
expands with winter dates 

By John Townes
Summer and the harvest season may be 

over, but area residents will continue to be 
able to buy local food and other items at 
the Downtown Pittsfi eld Farmers Market 
throughout the winter.

The market, which recently completed its 
third summer season, has been expanded to 
a year-round operation, with the addition 
of the Downtown Pittsfi eld Winter Farm-
ers Market in the Boys and Girls Club on 
Melville Street.

“For a couple of years, shoppers and 
vendors had been asking us to expand the 
market’s schedule,” said Jess Conzo, market 
manager. “This year, we felt that we were 
ready to do it.”

She noted that they were partially inspired 
by the success of the holiday and winter 
farmers markets that the Berkshire Grown 
organization sponsors in Great Barrington 
and Williamstown. “We talked with them, and 
they were very supportive of this and helped 
us out with ideas and advice,” Conzo said.

The summer Downtown Pittsfi eld Farmers 
Market is held weekly on Saturdays at The 
Common on First Street from May through 
October.  The winter version will be open the 
second Saturday of the month from 9 a.m. 
to 1 p.m. in the Lighthouse, on the lower 
level of the Boys and Girls Club of Pittsfi eld. 
Admission is free.

The fi rst winter market took place Nov. 
14, and the next is scheduled for Dec. 12. 
In the new year they will take place Jan. 9, 
Feb. 13, March 12 and April 9.

The market is co-sponsored by the City 
of Pittsfield and Alchemy Initiative, an 
organization that produces events and pro-
grams to encourage regional sustainability 
and creativity.

The Downtown Pittsfi eld Farmers Market 
was launched three years ago as a community 

revitalization project. In addition to provid-
ing an activity to attract people into the city 
center, it was envisioned as a venue to support 
the local agricultural and food production 
economy, and to give access to fresh, healthy 
food to Pittsfi eld residents, including the low 
and moderate income neighborhoods in the 
vicinity. Vendors accept SNAP and WIC 
cards and senior discount coupons.

Conzo said they had been looking for an 
appropriate site for the 
winter market, and de-
cided to launch it after 
coming to an agreement 
for the space in the Boys and Girls Club. The 
Lighthouse is an open space in the lower 
level of the building, and is entered through 
a door off a parking lot by its eastern side 
off Melville Street. “It’s a great location for 
this,” said Conzo. “It has suffi cient room, is 
accessible and has plenty of parking.”

She added that the location in the Boys 
and Girls Club has an added benefi t from a 
marketing standpoint, because sports leagues 
and other activities are held on Saturdays in 
the club. “It has a built-in audience of people 
who are already going there,” she said.

While fresh-from-the-fi eld produce will 
obviously be limited by the seasonal dif-
ference, Conzo said it will offer a variety 
of items from local farms as well as other 
staples of the summer market, including 
pasture-raised meat, eggs, preserved fruits 
and vegetables, breads, baked goods, coffee, 
wine, cut fl owers, plants and items from art-
ists and artisans.

“The fi rst one featured a surprising amount 
of fresh fruits and vegetables,” she said.

The specifi c number and composition of 
vendors changes, with some regulars and 
others who participate for individual weeks. 
The summer market averages between 25 to 
30 vendors weekly. Conzo said the winter 
market will average about 15 per month.

Like its summer counterpart, the winter 
market also will have live music, workshops 
and demonstrations.

The summer market was originally held 
in the parking lot on the corner of First and 
Fenn streets. This past summer it moved 
across the street into The Common, a large 
open park that was recently renovated.

“We had a great season,” said Conzo. “The 
Common is a great setting, and families can 
also go the nearby playground while they’re 
visiting the market.”

While they do not have exact overall fi gures, 
Conzo said vendors 
reported that sales and 
attendance were strong. 
“We also saw a lot of 

new people coming this year,” she said.
She said one stimulus was a special double-

value program, which offered matching 
coupons for food to people using SNAP, WIC 
and senior coupons. So, a purchase of $10 
entitled the buyer to get $20 overall.

The matching funds for this program were 
provided by Greylock Federal Credit Union, 
Berkshire Health Systems, Miss Hall’s 
School and other sponsors.

“The market put about $20,000 of fresh, 
wholesome food onto people’s tables through 
the combination of sales and coupons in that 
program,” said Conzo.

Information for shoppers, and for vendors 
interested in participating in the market, is 
available at farmersmarketpittsfi eld.org.◆

Direct marketing has the potential to be 
the most effective marketing activity you 
engage in if you have a clean database of 
clearly defined targeted customers and 
something to send to them that is of inter-
est to them.

What do you mail to them, and do you 
connect with printed materials or electronic? 
It depends on your target market, the relation-
ship you have with those in your database, 
and what you want to achieve with the mail-
ing. Make sure that you have something of 
interest to them. Don’t bother sending things 
that just say “We’re expanding and we’re 
great!” In theory they already know that. 
What’s in it for them?

Marketing is imperative to growing your 
business. Relying on “word of mouth” does 
not generate enough for most businesses. 
In 2016, make a commitment to your busi-
ness and develop a true marketing plan. 
If this isn’t your strong suit, invest in a 
professional who can help you maximize 
your marketing effectiveness. Marketing 
does work. Instead of winging it, plan for 
a successful year!◆

“This year, we felt that we 
were ready to do it.”

Review marketing results
continued from page 18

Does your BusiNess accept creDit carDs?
if you could save money and do business 

locally, why would you not want to?
I have helped more than 90 other local business owners

save over $150,000 by providing lower fees to process their
credit cards and provide local service.

berKshire Merchant serVices
Don Raiche • 413-637-2100

www.BerkshireMerchantServices.com
mEmBER of THE BERksHiRE CHamBER of CommERCE

mEmBER of THE soUTHERn BERksHiRE CHamBER of CommERCE

Our Small Business banking professionals are trained to help  
your business become everything you dream it could be. We  
are a preferred Small Business Administration (SBA) lender and  
participant in the Massachusetts Treasurer's Office Small Business 
Partnership Program. 

Smart Small Business Lending
Berkshire offers a full suite of financial services to  
help make your small business thrive and prosper:

 » Commercial Lines of Credit
 » Financing Equipment
 » Financing Property Needs

To learn more about our Small Business Banking, contact: 
Darin Burniske  
413-441-1540

Life is exciting. Let us help.SM

Small Business 
   Loans Build
Big Dreams

Banking products are provided by Berkshire Bank: Member FDIC. Equal Housing Lender. 
Insurance products are provided by Berkshire Insurance Group, Inc., a Berkshire Bank affiliate, and in New York by Berkshire Insurance Agency, a registered 
trade name for Berkshire Insurance Group, Inc., a Berkshire Bank affiliate: Insurance and investment products are not FDIC-insured, are not a bank deposit, “NOT 
guaranteed BY THE BANK,” “NOT INSURED BY ANY FEDERAL GOVERNMENT AGENCY” and may lose value.
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reaL estate
The following real estate 
transactions are provided by 
Banker & Tradesman real 
estate data Publishing. only 
properties valued at $75,000 
or higher are included.

AdAMs
10 Bellevue Ave.
Buyer: Wells Fargo Bank
Seller: Mark Ranguay +
Price: $85,000
Date: 11/3/15

10 Crandall St.
Buyer: Siv Phillips
Seller: Dwayne Rougeau +
Price: $144,000
Mortgage: $79,000
Lender: Greylock FCU
Date: 11/2/15

19 E Hoosac St.
Buyer: Jessica Blevins
Seller: Robert Wade Jr +
Price: $139,500
Mortgage: $136,972
Lender: Academy Mtg
Date: 11/6/15

6 Grove St.
Buyer: US Bank NA Tr
Seller: Michael Woolf +
Price: $86,870
Date: 10/29/15

11 Kittler Ave.
Buyer: Donald Monsees +
Seller: Francis Hajdas +
Price: $144,000
Mortgage: $144,000
Lender: Ifreedom Direct
Date: 10/19/15

23 Notch Rd.
Buyer: Norma Lafleur
Seller: William Millette +
Price: $139,000
Date: 10/30/15

12 Pine St.
Buyer: Jeffrey Vachon Jr +
Seller: Kyle Lawson +
Price: $149,500
Mortgage: $153,727
Lender: Academy Mtg
Date: 11/9/15

ALfoRd
17 Cross Rd.
Buyer: Richard Robbins +
Seller: Mark Tomich +
Price: $799,000
Mortgage: $550,000
Lender: Lee Bank
Date: 10/23/15

BeckeT
347 Big Bass Ln.
Buyer: Ike Amrod
Seller: Myong-Hwa Talbot T +
Price: $350,000
Mortgage: $275,793
Lender: Merrimack Mtg
Date: 10/30/15

178 Chippewa Dr.
Buyer: Stephen Schneider +
Seller: Thomas Kranidas +
Price: $285,000
Mortgage: $228,000
Lender: Citibank
Date: 10/30/15

115 High St.
Buyer: Lisa Williams
Seller: Rachel Elson
Price: $115,250
Mortgage: $85,000
Lender: Quicken Loan
Date: 10/22/15

115 Hopkins Ln.
Buyer: Thomas Pluta +
Seller: Roseann Tyler +
Price: $215,000
Mortgage: $70,000
Lender: Greylock FCU
Date: 10/20/15

102 Long Bow Ln. E
Buyer: Dorothy Scofield +

Seller: Patricia Adams +
Price: $180,100
Date: 10/23/15

104 Osceola Rd.
Buyer: Ronald Marullo +
Seller: Linda Hawkins RET +
Price: $260,000
Mortgage: $200,000
Lender: JPMorgan Chase
Date: 11/9/15

153 Sherwood Dr.
Buyer: Barbara Brennan +
Seller: Patricia Russell
Price: $127,900
Mortgage: $108,715
Lender: Norwich Commercial
Date: 10/23/15

cheshIRe
84 Devonshire Dr.
Buyer: David Whitley
Seller: Timothy Gallagher
Price: $262,000
Mortgage: $267,633
Lender: Advisors Mtg
Date: 10/26/15

cLARksBuRg
600 River Rd.
Buyer: Jessica Lescarbeau
Seller: Kenneth Sullivan-Bol
Price: $185,000
Mortgage: $190,231
Lender: Academy Mtg
Date: 10/22/15

dALTon
119 1st St.
Buyer: Sarah Zack
Seller: Diana Tarjick
Price: $107,758
Mortgage: $86,206
Lender: Greylock FCU
Date: 10/23/15

16 2nd St.
Buyer: Brian Sears +
Seller: Barton Janet Est +
Price: $107,000
Mortgage: $96,300
Lender: Academy Mtg
Date: 11/6/15

33 Appletree Ln.
Buyer: Peter Colombari +
Seller: Timothy Kirby +
Price: $375,000
Date: 10/23/15

37 Ashuelot St.
Buyer: Nancy Dick
Seller: Peter Colombari +
Price: $205,900
Date: 10/27/15

92 Ashuelot St.
Buyer: Kristopher 
Mclaughlin +
Seller: Angelo Carlotto +
Price: $133,000
Mortgage: $135,714
Lender: Academy Mtg
Date: 10/23/15

Carlos Way
Buyer: Arrival Realty LLC
Seller: Berkshire Bridge & 
Iron Co
Price: $163,500
Date: 10/29/15

120 Carson Ave.
Buyer: Justine Rice
Seller: Michael Mcneil
Price: $135,000
Mortgage: $134,850
Lender: Adams Community
Date: 10/29/15

E Housatonic St. (off)
Buyer: Arrival Realty LLC
Seller: Berkshire Bridge & 
Iron Co
Price: $163,500
Mortgage: $113,000
Lender: Seller
Date: 10/29/15

687 Main St.
Buyer: Brandon Cowdrey +
Seller: John Cicchetti +
Price: $174,900
Mortgage: $171,731
Lender: Academy Mtg
Date: 10/30/15

366 Old Windsor Rd.
Buyer: Deutsche Bank
Seller: James Basiliere +
Price: $278,597
Date: 10/29/15

603 Old Windsor Rd.
Buyer: Nathaniel Joyner
Seller: Russell Sears +
Price: $218,000
Mortgage: $218,000
Lender: USA Rural Hsng
Date: 10/22/15

108 Pine St.
Buyer: Bryan Parrott
Seller: Bruce Neff
Price: $132,500
Mortgage: $130,099
Lender: Academy Mtg
Date: 10/30/15

egReMonT
18 Baldwin Hill Rd.
Buyer: Bridget Brazie
Seller: CHK NT +
Price: $254,000
Mortgage: $241,300
Lender: Lee Bank
Date: 10/21/15

43 Lakeside Dr.
Buyer: Rebecca Staples +
Seller: David Johnson +
Price: $278,000
Mortgage: $264,100
Lender: Santander Bank
Date: 10/23/15

Phillips Rd.
Buyer: Paul Ladd
Seller: Suzanne Starkey +
Price: $850,000
Date: 10/29/15

Townhouse Hill Rd.
Buyer: Paul Ladd
Seller: Suzanne Starkey +
Price: $850,000
Date: 10/29/15

fLoRIdA
Mohawk Trail
Buyer: Robert 
Schwartzberg
Seller: Spirit Mountain NT +
Price: $75,000
Date: 10/19/15

96 Mohawk Trail
Buyer: Jeanne Mcguire +
Seller: Daniel Sprague +
Price: $133,000
Date: 11/2/15

10 Phelps Rd.
Buyer: Gregory Demarsico +
Seller: Daniel Haskins +
Price: $255,000
Mortgage: $242,250
Lender: Greylock FCU
Date: 10/23/15

gReAT
BARRIngTon

34 Crosby St.
Buyer: Dawn Colli
Seller: Mary Machia
Price: $182,000
Mortgage: $145,600
Lender: Pittsfield Coop
Date: 10/23/15

22 Pine St.
Buyer: Sagitta LLC
Seller: Wells Fargo Bank
Price: $85,000
Date: 10/30/15

22 Pine St.
Buyer: Wells Fargo Bank
Seller: Verona Hammer
Price: $186,490
Date: 10/3/15

671 S Egremont Rd.
Buyer: Francois Coeytaux +
Seller: Daijiro Ban +
Price: $445,000
Mortgage: $356,000
Lender: JPMorgan Chase
Date: 10/22/15

Forest Row U:15

Buyer: Janet Obrient
Seller: Beverly Carne
Price: $190,000
Date: 10/29/15

281 Main St. U:5
Buyer: Ann Canning
Seller: Judith Dillon
Price: $173,000
Date: 11/6/15

hAncock
106 Main St.
Buyer: ND St Bernard +
Seller: Kelly Morse
Price: $195,000
Mortgage: $191,468
Lender: Academy Mtg
Date: 10/30/15

hInsdALe
39 Ashmere Dr.
Buyer: Bruce Alexander
Seller: Gary Danford
Price: $91,000
Date: 10/20/15

85 Forest Hill Dr.
Buyer: Coreane Salvini
Seller: Harold Bohl Jr +
Price: $340,000
Date: 11/10/15

321 Main St.
Buyer: P&C Rodhouse NT +
Seller: Richard Kinnas
Price: $220,000
Date: 10/30/15

LAnesBoRo
220 Narragansett Ave.
Buyer: William Kristensen Sr
Seller: Albert Gavenas +
Price: $82,001
Date: 11/5/15

Lee
29 High St.
Buyer: Lynn Bertelli +
Seller: George Thomson +
Price: $162,500
Date: 10/30/15

20 Stockbridge Rd.
Buyer: Christopher 
Speranzo +
Seller: Marilyn Kelly RET +
Price: $330,000
Mortgage: $280,000
Lender: Greylock FCU
Date: 10/23/15

880 East St. U:15C
Buyer: David Clough +
Seller: Bernstein Sidney Est +
Price: $200,000
Date: 10/22/15

Lenox
44 Delafield Dr.
Buyer: Gordon Belt +
Seller: Rufo FT +
Price: $418,800
Mortgage: $335,000
Lender: Lee Bank
Date: 11/5/15

26 Edgewood Dr.
Buyer: Jesse Kowalski
Seller: Ferry Road 
Properties LLC
Price: $299,000
Mortgage: $236,000
Lender: Greylock FCU
Date: 10/29/15

115 New Lenox Rd.
Buyer: Laura Shack
Seller: Lenox High 
Meadow LLC
Price: $1,800,000
Date: 11/9/15

16 Old Center St.
Buyer: Graubard FT +
Seller: Paul Graubard +
Price: $210,000
Date: 10/20/15

86 Pine Knoll Rd.
Buyer: James Pollard +
Seller: Michael Zenick +
Price: $466,000
Mortgage: $349,500
Lender: Academy Mtg
Date: 10/28/15

26 West St.
Buyer: Crispin Tresp +
Seller: Adrian Elliot +
Price: $420,000
Mortgage: $336,000
Lender: LoanDepot.com
Date: 10/19/15

Birchwood Village U:2
Buyer: Min Zhou +

Seller: 85 Clifden Court 
20 NT +
Price: $335,000
Date: 11/6/15

40 Clifden Ct. U:2-1
Buyer: Adrienne Shirk
Seller: 11 Eunice Feinberg 
QRPT +
Price: $428,000
Date: 10/30/15

Spruce Trail U:14
Buyer: Madeline Johnston
Seller: Lenox Woods at 
Kennedy Pk +
Price: $399,900
Mortgage: $384,000
Lender: Pittsfield Coop
Date: 10/29/15

MonTeRey
24 Point Rd.
Buyer: Robert Epstein +
Seller: Rochelle Brown
Price: $1,200,000
Date: 10/30/15

new AshfoRd
Beech Hill Rd.
Buyer: Hitomi Chapman +
Seller: Polish American 
Realty
Price: $136,250
Date: 10/23/15

noRTh AdAMs
121 Ashton Ave.
Buyer: Rebecca Tattersall +
Seller: Arthur C & BG 
Obrien RET +
Price: $75,000
Mortgage: $60,000
Lender: Adams Community
Date: 10/22/15

53-55 Chase Ave.
Buyer: Chase Avenue NT +
Seller: Manuel Hernandez
Price: $130,000
Date: 10/30/15

168 Franklin St.
Buyer: John Luczynski
Seller: Phyllis Crews
Price: $135,000
Mortgage: $40,000
Lender: Adams Community
Date: 10/29/15

128 Hawthorne Ave.
Buyer: Janet Johns +
Seller: Julie Senecal +
Price: $110,000
Mortgage: $88,000
Lender: MountainOne Bank
Date: 10/30/15

43 Lois St.
Buyer: Ross Vivori +
Seller: John Blake
Price: $75,000
Mortgage: $60,000
Lender: Adams Community
Date: 11/6/15

48 Porter St.
Buyer: Shannon Lapointe
Seller: Amigo Properties Inc
Price: $123,000
Mortgage: $129,562
Lender: Adams Community
Date: 10/23/15

48 Versailles Ave.
Buyer: Joanne Walker
Seller: Leclair John Est +
Price: $123,200
Date: 11/4/15

20 Windom Ter.
Buyer: Chelsey Gorman +
Seller: Gregory Demarsico +
Price: $159,500
Mortgage: $156,610
Lender: Academy Mtg
Date: 10/23/15

oTIs
125 Highland Way
Buyer: Adrian Kalikow NT +
Seller: Richard Aniello +
Price: $618,750
Date: 1/20/15

5 N Lake Ave.
Buyer: John Wagner
Seller: Martha Groszyk
Price: $400,000
Date: 10/29/15

373 Stanley Rd.
Buyer: Joseph Curran +
Seller: Louise Gaito +
Price: $160,000
Date: 1/27/15

PITTsfIeLd

214 Appleton Ave.
Buyer: Paul Gross +
Seller: Robert Howland +
Price: $140,000
Date: 10/3/15

15 Betnr Industrial Dr.
Buyer: US Light Energy 
LLC
Seller: Betnr Industrial 
Dev Corp
Price: $175,000
Date: 10/29/15

107 Broadview Ter.
Buyer: Brian Duma +
Seller: Greylock FCU
Price: $159,000
Mortgage: $154,230
Lender: Greylock FCU
Date: 11/6/15

27 Cambridge Ave.
Buyer: FNMA
Seller: James Kerr +
Price: $137,523
Date: 11/9/15

Churchill St.
Buyer: Coleman-Bode 
RET +
Seller: AITF RT +
Price: $75,000
Date: 11/9/15

40 Circular Ave.
Buyer: Sylvester Sawyer
Seller: JDL Real Estate 
Unlimited
Price: $85,000
Date: 10/23/15

7 Club Cir.
Buyer: Nationstar 
Mortgage LLC
Seller: Charles Snyder
Price: $228,063
Date: 10/28/15

547 Crane Ave.
Buyer: Daniel Lynch
Seller: Charles Vaninetti
Price: $162,000
Mortgage: $153,900
Lender: Greylock FCU
Date: 10/26/15

591 Crane Ave.
Buyer: Jessica Christensen
Seller: Lisa Laramy
Price: $195,000
Mortgage: $185,250
Lender: Bridgewater SB
Date: 10/23/15

16 Dartmouth St.
Buyer: Christopher 
Connell +
Seller: Mount Emily 
Properties
Price: $361,000
Mortgage: $281,000
Lender: MountainOne Bank
Date: 10/22/15

770 E New Lenox Rd.
Buyer: Randolph Oberle +
Seller: Marianne Creran
Price: $160,000
Mortgage: $163,900
Lender: Pittsfield Coop
Date: 11/10/15

10 Edison Ave.
Buyer: Eric Buhl
Seller: Angela Bruseghini
Price: $130,000
Mortgage: $104,000
Lender: Greylock FCU
Date: 11/2/15

39 Edward Ave.
Buyer: Seth Stambovsky +
Seller: Virginia Daniello
Price: $147,000
Mortgage: $117,600
Lender: Greylock FCU
Date: 10/30/15

82 Elaine Dr.
Buyer: Michael Wessel +
Seller: Caccamo Dominick 
Est +
Price: $160,015
Mortgage: $126,424
Lender: Greylock FCU
Date: 11/9/15

638 Elm St.
Buyer: John Larochelle
Seller: Thomas Lahey +
Price: $189,000
Mortgage: $193,063
Lender: Mortgage 
Research
Date: 10/19/15

47 Elmhurst Ave.
Buyer: Dragica Bjelanovic
Seller: Kevin Cahill +
Price: $131,000
Mortgage: $124,450
Lender: MountainOne Bank
Date: 11/3/15

20 Exeter Ave.
Buyer: Maria Cano

over $115 Million in 
commercial & residential  

sales over a 27 Year career

BarB davis-hassan,cciM
Broker/owner

commercially zoned lot
$68,500 – Pittsfield

HigH visibility building lot directly in front of 
historic Wahconah Park. short walk to berkshire 
Medical Center. Zoning is CWs (Commercial, 
Warehouse storage).Water, sewer, cleared and 
level lot. (3073l)

viSit our new & 
imProveD weBSite:

www.BarbHassanRealty.com
…now with an

expanded search capacity
and other new features to better 

meet your real estate needs

for sale/lease
$399,900 

Wendell Avenue mixed-use property with gREAt 
CAsH FlOW (approx. $55K NOi).seven residential 
units and two commercial rentals. New siding, 
windows, roof. Off-street parking. short walk to courts, 
downtown. lease space, up to 3,000 sq. ft. available, 
can be subdivided. Call barb for details. (4070b)

reduced

for sale – Pittsfield
$599,900 

south street building with over 18,000 sq. ft. on four 
floors plus partial basement. Parking lot in rear holds 
42 vehicles. Full commercial kitchen, lots of office 
space. large open auditorium with 20’ ceilings. 
Contact barb for more details (4074b)

reduced

5-acre commercial site
route 7 – lanesboro

Five buildings ranging from 500 to 6,000 sq. 
ft. offered at $1,100,000. see Mls 211308 at 
barbhassanrealty.com for more details.(4068b)

real estate
the place for

413-447-7300 • 413-822-4742
www.BarbHassanrealty.com

We Appraise
Everything real Estate

Residential • Commercial  • Industrial 

Business In Place • Subdivisions 

Easements (Permanent & Temporary) 

 Hotels • Motels • Inns
StAte CeRtified AppRAiSeRS:

waynE wilkinson .......... #75094
jEff wilkinson .............. #75383
mElissa wilkinson ..... #103744

413-662-2227
or online at:

www.wilkinsonappraisal.com

85 church street • north adams, ma

Stark & Company

L.J. Stark & Company

j434B Stockbridge Road • Great Barrington Cell: 413-329-3497

JIM STARK Site selection for businesses
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Berkshire County real estate transfers

Seller: Edward Ensign +
Price: $134,400
Mortgage: $130,368
Lender: Lee Bank
Date: 11/3/15

38 Foote Ave.
Buyer: David Rocca
Seller: Paul Horton
Price: $109,000
Mortgage: $103,550
Lender: MountainOne Bank
Date: 11/5/15

139 Francis Ave.
Buyer: Vincent Leydet
Seller: Stuart Besnoff
Price: $139,000
Mortgage: $129,000
Lender: Seller
Date: 10/29/15

17 Glory Dr.
Buyer: Kenneth Arnhold +
Seller: Winthrop Wyckoff +
Price: $244,000
Mortgage: $252,052
Lender: Fairway Ind Mtg
Date: 10/30/15

25 Gravesleigh Ter.
Buyer: Brad Doerle +
Seller: Dominick Dasilva 
RET +
Price: $247,785
Mortgage: $249,000
Lender: Steven Arnold
Date: 10/29/15

69 Harvard St.
Buyer: Stacy Macdonald
Seller: Kevin Greco +
Price: $116,800
Mortgage: $114,684
Lender: Fairway Ind Mtg
Date: 10/30/15

339 Highland Ave.
Buyer: Norman Breault
Seller: Breault FT +
Price: $110,000
Mortgage: $70,875
Lender: Quicken Loan
Date: 10/30/15

29 Highlawn Dr.
Buyer: Lisa Kenney
Seller: Leah Gagliardi
Price: $167,000
Mortgage: $150,000

Lender: Adams Community
Date: 10/27/15

239 Jason St.
Buyer: Peter White
Seller: Sean Connors +
Price: $222,500
Mortgage: $213,740
Lender: Greylock FCU
Date: 11/4/15

39 Marcella Ave.
Buyer: Caitlin Brennan +
Seller: George Cote NT +
Price: $93,600
Mortgage: $88,920
Lender: Lee Bank
Date: 11/6/15

219 Mcintosh Dr.
Buyer: Anthony Dinapoli
Seller: Kenneth Arnhold +
Price: $210,000
Mortgage: $199,500
Lender: WEI Mtg
Date: 10/30/15

123 North St.
Buyer: Tower 21C LLC
Seller: GCR Capital LLC
Price: $1,200,000
Date: 10/30/15

9 Northbrook Ln.
Buyer: Kevin Lapointe +
Seller: Kathy Bell +
Price: $575,000
Mortgage: $365,000
Lender: Navy FCU
Date: 10/19/15

68 Oswald Ave.
Buyer: Ana Cambi
Seller: Patricia Hunter
Price: $80,000
Date: 10/30/15

22 Quirico Dr.
Buyer: Andrew Kelly +
Seller: Warren FT +
Price: $165,000
Mortgage: $132,000
Lender: Greylock FCU
Date: 10/30/15

43 Sadler Ave.
Buyer: HSBC Bank
Seller: Dennis Krack +
Price: $88,400
Date: 11/10/15

86 Sampson Pkwy.
Buyer: Michael Mcneil
Seller: FNMA
Price: $134,000
Date: 11/2/15

26 Spadina Pkwy.
Buyer: Mark Messina +
Seller: William Engle +
Price: $257,000
Date: 11/5/15

210 Springside Ave.
Buyer: Nathan Sondrini
Seller: Angel Arlos
Price: $92,500
Date: 10/23/15

63 Valentine Rd.
Buyer: Peter Marchetti +
Seller: Christopher Howes +
Price: $205,000
Mortgage: $164,000
Lender: Pittsfi eld Coop
Date: 11/6/15

201 Wendell Ave.
Buyer: Corey Schiller
Seller: Elizabeth Castiglione +
Price: $135,000
Date: 10/30/15

777 West St.
Buyer: Joseph Tugaw FT +
Seller: Matthew Stack +
Price: $525,000
Date: 11/10/15

1480 West St.

Buyer: Sarah Thomas +
Seller: Joan Hubbard 
Cousins LT +
Price: $285,000
Mortgage: $85,000
Lender: Lee Bank
Date: 10/22/15

1450 North St. U:409
Buyer: Joanne Hessler +
Seller: Nancy Tirrill
Price: $156,000
Mortgage: $124,800
Lender: Greylock FCU
Date: 10/23/15

71 S Church St. U:N201
Buyer: Barbara Frank
Seller: South Church Street 
Assoc
Price: $230,000
Date: 11/6/15

17 Von Nida Ave. U:A
Buyer: Viola Child
Seller: Central Berk Habitat
Price: $75,000
Mortgage: $15,000
Lender: Seller
Date: 10/30/15

RIchMond
1151 East Rd.
Buyer: Alan Kluger +
Seller: Barbara Frank
Price: $812,500
Mortgage: $406,250
Lender: Citibank
Date: 11/6/15

176 Summit Rd.
Buyer: David Roberts 
Seller: Elizabeth Herbert
Price: $170,000
Date: 11/10/15

sAndIsfIeLd

220 Sandisfi eld Rd.
Buyer: Will Pennington +
Seller: Michael Cormier
Price: $195,900
Mortgage: $186,100
Lender: Village Mtg
Date: 11/10/15

sheffIeLd
230 Brush Hill Rd.
Buyer: Nion Robert 
Theriot T +
Seller: Brush Hill Road 
T +
Price: $642,300
Date: 10/22/15

430 Clayton Rd.
Buyer: Brandon Somes +
Seller: Thomas Whaley
Price: $126,000
Mortgage: $100,800
Lender: Greylock FCU
Date: 10/28/15

158 Hewins St.
Buyer: Brian Sangster +
Seller: G&S NT +
Price: $325,000
Mortgage: $320,000
Lender: USAA Federal SB
Date: 11/3/15

sTockBRIdge
5-A Butler Rd.
Buyer: David Schwartz
Seller: David Hellman +
Price: $801,000
Mortgage: $806,000
Lender: Sol Schwartz
Date: 10/29/15

TyRInghAM
71 Goose Pond Rd.

Buyer: Reba Schecter
Seller: Craig Desantis +
Price: $142,500
Date: 10/22/15

151 Main Rd.
Buyer: Deborah Coy
Seller: John Rappaport +
Price: $315,000
Mortgage: $252,000
Lender: JPMorgan Chase
Date: 11/6/15

wesT
sTockBRIdge

40 Albany Rd.
Buyer: Gennaris Mill Pond 
Trailr
Seller: Bay Plum LLC
Price: $642,500
Date: 10/30/15

128 Great Barrington Rd.
Buyer: Atindra Mahajan
Seller: Krahm John Est +
Price: $499,000
Mortgage: $399,200
Lender: Salisbury B&T
Date: 10/30/15

26 Lenox Rd.
Buyer: Faith Divecchio
Seller: Sydelle Brooks
Price: $185,500
Mortgage: $180,500
Lender: Seller
Date: 11/4/15

wILLIAMsTown
20 Mccauley Ln.
Buyer: Jodi Joseph
Seller: Carol Thomas
Price: $186,000
Mortgage: $141,000
Lender: Adams Community
Date: 10/26/15

824 Simonds Rd.
Buyer: Balkrishna Inc
Seller: Lalji Partners LLC
Price: $160,000
Mortgage: $175,000
Lender: Seller
Date: 10/22/15

211 S Hemlock Ln. U:211
Buyer: Ling Poliandro +
Seller: Eileen Wall RET +
Price: $130,000

Date: 11/10/15

wIndsoR
834 E Windsor Rd.
Buyer: Zachary Weber
Seller: FNMA
Price: $85,000
Mortgage: $111,447
Lender: Prospect Mtg
Date: 11/2/15                   ◆

Wishing You A 
Peaceful, Healthy 
And Prosperous 

New Year!

Lenox
413-637-4200

www.berkshirehouses.com

LEE – FIRST TIME OFFERED
This is a one-of-a-kind parcel with three 
buildings in place on Railroad Street. Owned 
by the same family for generations – the two 
original buildings date from 1865. The mixed-
use building is comprised of 4,200+ sq. ft. 
and the storage/warehouse/barn adds another 
3,900 sq. ft. A single-family residence was 
constructed between the storefront and storage 
barn in 1970. Property is just under one-half an 
acre with town water/sewer, off-street parking, 
natural gas heat. $624,900. R/B2517

PITTSFIELD OPPORTUNITY
The Whitehorse Inn B&B – Turn-key long 
established local bed and breakfast with 
excellent on-line ratings from repeat guests! 
Three levels of fi nished living space, eight guest 
rooms with private baths, owners/managers 
quarters include two additional bedrooms and 
two baths, natural gas heat. This beautifully 
restored property could also be a grand private 
home, or home/office. Excellent visibility 
yet private with park-like lushly landscaped 
grounds. Freshly painted in 2015 with newly 
paved drive. Large rear carriage barn offers 
additional potential. $619,000. RB2171

W E   P L E D G E   T O   S U P P O R T   S P O N S O R   V O L U N T E E R

Securities and investment products offered through Salisbury Trust Wealth Advisory Services, a division of Salisbury Bank and Trust Company, are not insured by the FDIC or any other government agency of the United States and 
are not deposits or obligations of, nor guaranteed or insured by, any bank or bank affiliate. These products are subject to investment risk, including the possible loss of value.    © Salisbury Bank and Trust Company  12/15 BT&C

enriching.enriching.
we view a well-defined investment  
plan as a means of enriching your life  
and the lives of your loved ones.

Dan Stanyon, CTFA
Vice President & Trust Officer

413.528.1201 x1520
dstanyon@salisburybank.com

salisburybank.com

Salisbury Trust  
Wealth Advisory Services

we offer the advantages of professional 
management and personalized service.

SB DanStanyon 7-11_16 x 9-7_8_112515.indd   1 11/25/15   1:20 PM

…because home is where the heart is!

WE OFFER:
◆ Personal Care
◆ Live In Service – Up to and
 Including 24 Hour Care
◆ Medication Reminding
◆ Homemaking
◆ Companionship
◆ Shopping and Errands
◆ Door to Door Services for
 Appointments & Procedures

Call us to set up an appointment 
for a complimentary assessment!

413-464-7524
137 North Street • Suite 202

Pitt sfi eld, MA 01201
www.mtviewhomecare.com
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reaL estate

Street (october 2015 BT&C). This project, 
which experienced several setbacks and de-
lays since first proposed over a decade ago, 
will add 61 upscale apartments to the town’s 
housing stock. Those units designated as af-
fordable (to qualify for tax credits and other 
development incentives) are in a somewhat 
higher price range than other affordable hous-
ing projects, and will thus meet the needs of 
a different demographic market.

These two projects were preceded a few 
years ago by the redevelopment of the for-
mer St. Raphael’s Church and Rectory on 
Cole Avenue into eight affordable rental 
apartments. These units filled quickly when 
they became available in 2011, with a mix 
of families and individuals.

Rounding out this list of recent and upcom-
ing affordable housing projects is the planned 
redevelopment of the former Photech mill at 
the northern end of Cole Avenue. This project, 
which is currently in the conceptual stage, 
will add another 45 affordable apartments 
for families and individuals.

“Having four projects at four price points 
taking shape at roughly the same time – that’s 
exciting,” said Peter Fohlin, former longtime 

town manager, in an interview just prior to 
his retirement last summer.

That diversity is important, Fohlin pointed 
out, because the term “affordable housing” 
can mean different things to people in dif-
ferent financial situations. “For example, 
Cable Mills and Highland Woods are two 
completely different markets,” he said, not-
ing that income guidelines for those two 
projects stretch the upper and lower limits 
of the affordable housing spectrum.

“The term affordable housing can be 
misleading and meaningless,” said Fohlin. 
“I refer to it instead as ‘housing you can 
afford’ – which emphasizes the reality that 
different price points are needed to meet the 
range of needs in this town.”

Elton Ogden, president of Berkshire 
Housing Development Corporation, agreed 
with that view. “‘Affordable housing’ is a 
pretty generic term,” said Ogden, whose 
company is serving as developer of both 
the Highland Woods and proposed Photech 
projects. “We want to be sure we can meet 
the need that’s there when we bring these 
kinds of projects forward.”

The need for more affordable housing in 
communities across the county and throughout 
the commonwealth has been the subject of 
concern for local officials and state policy-
makers alike. Various incentives – such as state 
and federal tax credits – have been brought 

forth to mitigate the financial challenges of 
affordable housing development. And other 
statewide policies have been implemented to 
simplify the permitting process for these types 
of developments in communities deemed to 
have inadequate affordable housing stock.

In Williamstown, there has been a con-
certed effort over the past decade or so address 
the shortage of afford-
able housing. Catherine 
Yamamoto, who served 
on the town’s afford-
able housing commit-
tee from 2005 to 2014, 
noted that the commit-
tee’s goal during that 
period had been to increase the amount of 
affordable housing in Williamstown to the 
state benchmark of 10 percent.

That is the threshold above which towns 
regain more control over the permitting 
process for affordable housing develop-
ments. In those communities with less than 
10 percent of their housing stock identified 
as affordable, developers are able to seek a 
comprehensive permit that streamlines the 
local permitting process for qualified af-
fordable housing projects, and allows those 
projects to be designed outside of existing 
zoning bylaws.

“We had about 150 units back then, and 
needed 300 to meet the 10-percent level,” 
said Yamamoto.

In Yamamoto’s view, however, addressing 
the shortage of affordable housing had less to 
do with meeting state benchmarks and more 
to do with the type of community that Wil-
liamstown was becoming. She noted that, for 
some years now, the town has been becoming 
less economically diverse as housing costs 
and employment trends have squeezed out 
many younger residents and families.

“The town’s economic diversity appealed 
to us when we moved here in 2004,” said 
Yamamoto (who this fall moved from Wil-
liamstown to New Jersey for family reasons). 
In her view, that has changed over the past 10 
years due to a number of factors, including di-
minishing economic activity and employment 
opportunities, that have made the community 
less hospitable to younger families.

“We did a housing needs study which 
showed that in recent years we had lost many 
young families and other residents because 
of the difficulty they had in finding housing 
they could afford,” said Yamamoto. “It goes 
to the question of what kind of town Wil-
liamstown wants to be.”

In recent years, the town’s officials and 
residents have responded to that question by 

showing support for various measures and 
initiatives aimed at facilitating the develop-
ment of affordable housing. One tangible 
example of that support has been the alloca-
tion of Community Preservation Act funds 
for several of the projects that have – or are 
about to – come on line. That includes $1.5 
million for Cable Mills, $1.2 million for St. 

Raphael and $250,000 
for Highland Woods.

According to Foh-
lin, allocation of these 
funds reflects a commu-
nity-wide understand-
ing of the need for more 
affordable housing and 

a willingness to support its development. 
“That’s a sign that many people here see it 
as a priority,” he said.

On the other hand, there have also been 
limits to which the town has been willing to 
back specific affordable housing proposals. 
That was the case with one proposal a few 
years ago that involved easing existing restric-
tions on a parcel of town-owned land off upper 
Stratton Road to allow its use for affordable 
housing development. That plan, which arose 
as part of the community’s response to the 
loss of housing from Tropical Storm Irene, 
failed to gain support of town voters.

Another recent situation in which an op-
tion for affordable housing development was 
shelved involved proposals for the former 
town garage site on Water Street. At the rec-
ommendation of the AHC, the town’s select 
board issued a request for proposals for rede-
velopment of that site and the former Photech 
site for affordable housing projects.

That drew two proposals – one from Arch 
Street Development LLC for development of 
both sites, and one from Berkshire Housing 
that focused only on redevelopment of the Pho-
tech site. Yamamoto, who served as chair of 
the affordable housing committee at that time, 
said the committee backed the Arch Street 
proposal because it addressed both properties 
and thus had the potential for a larger overall 
increase in housing stock. “We had nothing 
at all against [Berkshire Housing’s] proposal 
for the Photech site,” she said. “It was just a 
matter of seeing an opportunity to do more 
and also solve the long-standing question of 
what to do with the town garage site.”

The select board ultimately chose to en-
dorse Berkshire Housing’s proposal for the 
Photech site, leaving the matter of reuse of 
the town garage site for another day. That 
decision prompted Yamamoto and other 
members to resign from the AHC.

Ogden noted that Berkshire Housing chose 
to limit its proposal to just the Photech site 
because that option was included as part of 
the RFP, and because Photech presented a 
better fit for redevelopment into affordable 
housing.

“For the town garage site, its best and high-
est use might be for mixed residential and 
commercial development,” he said. “Photech 
is a more straight-forward site for affordable 
housing. It’s a very viable project, and we 
feel there’s a demand for it.”

This fall, Ogden said, Berkshire Housing 
has been putting together a development team 

Williamstown housing
continued from page 1

“The options for affordable 
housing development are few 
and far between. You have to 
be realistic about resources 

and available land.”
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and fl eshing out an initial conceptual plan for 
the site. That includes determining both the 
number and confi guration of buildings on 
the site, and also whether the remnants of the 
former mill will be reused or removed.

The basic concept for the project involves 
45 units in one-, two- and three-bedroom 
confi gurations. All of these will be desig-
nated as affordable and will be targeted to 
households at 60 percent or under the region’s 
median income.

He said the fi rst roll-out of the Photech 
conceptual plan will take place at a public 
meeting at William-
stown Town Hall on 
Dec. 17 at 7 p.m.

While Berkshire 
Housing is also now 
wrapping up work on 
the nearby Highland 
Woods senior apart-
ment complex, Ogden said the speed with 
which that project took shape will not be 
replicated with the Photech site.

“Highland Woods was really an unusual 
project that came together very quickly 
because of some unique circumstances,” 
he said. “I expect that Photech will follow 
a more conventional time line.” He esti-
mated that – depending on various factors, 
including pulling together fi nancing – the 
project remains three to fi ve years away 
from completion.

Despite that lengthy time line, the eventual 
completion of the Photech project will mark 
the collective addition of over 100 units of 
affordable housing in what by development 
standards is a short stretch of years.

For the town’s AHC, the success of these 
efforts provides some room to step back and 
reassess the evolving housing needs, and to 
consider new strategies and priorities.

“Both the Highland Woods and Photech 
projects are an outgrowth of eight to 10 years 
of work by Cathy and others on the commit-
tee,” said current chair Van Ellet, who has 
served in that role since 2014.

“The projects in the pipeline will address 
some of the current need,” he continued. 
“But we also don’t want to create a mismatch 
between what’s available and what people 
want and need.”

For example, he noted that the higher-cost 
Cable Mills units will “take a bite out of the 
upper bracket,” but it remains to be seen 
how quickly those units will be leased, and 
by whom. “We’re interested in who actually 
fi lls these units – whether they’re local or 
from out of town,” he said.

Ellet said that he and other AHC members 
see the committee’s 
mission evolving as 
the community ab-
sorbs this new infl ux 
of affordable hous-
ing units. In part, that 
means broadening its 
focus beyond subsi-

dized housing to include other categories 
that are in demand as well.

“The issue is not just ‘affordable housing’ 
but housing that’s affordable,” he said. “We 
want to focus on more documentation of 
need, and on doing more of a plan to address 
these different needs.”

This process of reassessment, Ellet said, 
also takes into account the various chal-
lenges and limitations that confront any 
housing development initiatives. “The op-
tions for affordable housing development 
are few and far between,” said Ellet. “You 
have to be realistic about resources and 
available land.”

From his perspective as the developer of 
two major affordable housing projects in the 
town, Ogden echoed some of Ellet’s com-
ments about the challenges and limitations 
that come with addressing these needs.

“I think there’s plenty of room to do more 
in terms of actual need,” he said. “But it is 
challenging to make them work fi nancially. 
There are limited state resources, and limited 
capacity in terms of developers willing and 
able to take on these types of projects.”◆

The fi rst roll-out of the Pho-
tech conceptual plan will 

take place at a public meeting 
at Williamstown Town Hall 

on Dec. 17 at 7 p.m.
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