
APRIL 2016“The Business Journal For Berkshire County”Vol. 19 No. 12

Berkshire Trade &
CommerCe  monthly

brpc marks 50 years

Commission finds 
that some regional 
issues persist while 
new ones crop up

By John Townes
The Berkshire Regional Planning Com-

mission (BRPC) is marking its 50th anni-
versary this year.

Since it was established on May 9, 1966, 
both the Berkshires and BRPC have gone 
through many changes. The commission 
has been involved in many issues that were 
once controversial preoccupations but are 
now long forgotten.

In other respects, however, there are also 
common and continuing parallels in the 
themes, challenges and opportunities that 
have extended from 1966 to 2016.

“In some respects, it brings to mind the old 
saying: ‘The more things change, the more 
they stay the same,’” said Nat Karns, execu-
tive director of BRPC. “But, in other ways, the 
present is very different than the assumptions 
that existed about the future in 1966.”

BRPC is the officially designated planning 
commission for the county. It provides plan-
ning and other services to Berkshire County’s 
32 cities and towns on issues that include 
community and economic development, 
data and information services, emergency 
preparedness, the environment and energy, 
public health planning and transportation, 
among others.

BRPC was established during a period 
when President Lyndon Johnson had initi-
ated an ambitious national agenda to use the 
resources of the federal government to fight 
poverty and foster community and economic 
development. It was formed as an advisory 
body and as a conduit for federal grants and 
programs.

“That was during the Great Society 
period,” explained Karns. “At the federal

continued on page 12

bOOm: Organization makes noise in support 
of music written, performed locally 

Program uses art to help youthful 
offenders envision new possibilities 
Collaboration between Clark, 
juvenile court sees success as 
alternative sentencing model

By John Townes
Under a program at the Sterling and 

Francine Clark Art 
Institute in William-
stown, young people 
are sentenced by the 
court system to spend 
time at the museum.

The RAISE program 
(Responding to Arts 
Involves Self Expression) is an alternative 
youth sentencing program that is a collabo-
ration between the Clark and the Berkshire 
Juvenile Court.

More than 200 participants age 12 to 17 
have served time at the Clark since RAISE 

was launched in 2006. These are young 
people who are mandated to participate in the 
five-week program as part of their sentencing 
for various legal infractions, or are assigned 
to it due to other problems. Sessions are held 
once a week, and incorporate gallery tours, 
discussions, and creative exercises.

“The goal is to take a 
kid who has made mis-
takes, and use the ex-
perience of art to help 
them think about their 
own lives in different 
ways, and envision 
other possibilities for 

themselves, “said Ronna Tulgan Ostheimer, 
director of adult, school and community 
programs at the Clark.

RAISE is intended to foster qualities such 
as self-esteem, a sense of responsibility,

continued on page 21

By John Townes
An initiative has been launched to raise the profile of homegrown 

music in the Berkshires, help songwriters 
and musicians gain access to professional 
resources, and develop an infrastructure of 
business support for local music.

The Berkshire Organization for Original 
Music (BOOM) is a coalition of songwriters, performers and others 
who work with music, as well as local music fans and supporters.

Their overall goal is to develop a support system and stimulate a 
more active music scene. The organization has a particular focus on 
writers and performers of original music.

“We want music written locally to be heard and seen more widely, 
and to be taken seriously,” said Sandy McKnight of Lee, one of the 

organizers of BOOM. “There need to be more 
opportunities for that.”

Another goal, McKnight noted, is to serve 
as a resource for songwriters and performers. 
“Ideally, this can stimulate a music scene 

where people who create and perform music can connect and sup-
port each other,” he said.

The organizers also envision BOOM as a source of assistance on 
the professional side of writing and performing.

continued on page 20

Ronna Tulgan Ostheimer, director of adult, school and community programs at the Clark Art Institute, is 
among the lead developers of the RAISE (Responding to Arts Involves Self Expression) program, which has 
become a model for alternative youth sentencing adopted by museums in the U.S. and internationally.

“The RAISE program 
encourages the participants 

to experience art and 
understand that they have 

many choices in life.”

“We want music written locally 
to be heard and seen more wide-

ly, and to be taken seriously.”

Sandy McKnight, Liv Cummins and Tom Conklin are lead organizers of BOOM, a grassroots effort to support local writers and performers of original music.
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Products from Berkshire 
sources on sale at ‘made!’ 

By John Townes
After being a professional photographer 

for 13 years, Heather Cachat has developed 
another new business with a new shop called 
made!, which operates at 128 Fenn St. in 
Pittsfield.

The shop carries a range of items that are 
handmade in the Berkshires.

The merchandise includes gifts, jewelry, 
clothing  and accessories, bath and beauty 
products, soap, laundry products, and art and 
photography, among others.

The shop also carry products by Blue Q, the 
Pittsfield-based manufacturer and distributor 
of unique and often humorous gift items.

“Everything is made by people who are 
in or near Berkshire County,” said Cachat, 
who grew up in Dalton and currently lives 
in Adams. “It is all handmade, with the ex-
ception of Blue Q products, which we carry 
because it is a Pittsfield business.”

After operating her photography business 
from home, Cachat opened a small photogra-
phy studio on Tyler Street last summer.

She explained that she also does crocheting 
for recreation, and would do that when she 
had free time at the studio.

“I had the space and thought of selling 
some of my crochet work there for some 
additional income,” she said. “But I realized 
that I’d have to offer more than that. The idea 
for a store that carries handmade products 
from the Berkshires grew out of that.”

She contacted people she knew, and put 
out a call for artisans on Facebook.

“Soon I had eight vendors, and opened 
the shop,” she said.

In November, she relocated to a 1,000-
square-foot storefront in the Howard Block, 
a building on the corner of First and Fenn 
streets that was redeveloped and reopened 
last year as a mixed-use commercial and 
residential complex.

“I wanted to be very near downtown, but 
not on North Street,” Cachat said. “This is 
a great location for this because there is a 
large parking lot across the street. It’s also 
right around the corner from the Common, 
where they hold the Pittsfield Farmers 
Market, which attracts the type of custom-
ers who would also be interested in a store 
like this.”

She has expanded the number of vendors, 
and currently sells items from 24 makers 
in the store. “People started hearing about 
it and they’d contact me,” she said. “I also 
approached people at craft fairs and let them 
know about it.”

Cachat is continuing to add vendors, and 
sells items on consignment, with a portion 
of the sale proceeds going to the store. A few 
vendors rent space within the store instead.

Cachat handles the sales and transactions 
for the vendors.

She is currently the only person working 
there, but she said she is planning on hiring 
at least one employee in the near future.

The space is divided into two sections. The 
front two-thirds is the store, and her photo 
studio is in the back section.

She recently changed the name of her 
photography business from H. Cachat 
Photography to People First Photography. 
She specializes in portraits, weddings and 
special events.

Cachat also has added boudoir photogra-
phy to her services. “I’m very excited about 
that, because having a beautiful photograph 
in that style is a great confidence boost for 
women,” she said.

Cachet said the initial response to made! 
(413-464-8593  or facebook.com/madefo-
ryoulocally) has been encouraging. “In the 

Heather Cachat has filled her Pittsfield shop with a wide assortment of Berkshire-made goods from about 
two dozen vendors. The space at 128 Fenn St. also serves as the studio for her photography business.

holiday season of November and December, 
we did really well for a new business,” she 
said. “Mid-winter was a bit slow, but that 
was to be expected and it’s growing. People 
are finding out about us on Facebook and 
word of mouth, or they happen to be passing 
by and stop in.”◆

Cookie bar venture serves 
up healthier way to snack

By John Townes
Matthew Albert has been baking up a busi-

ness, Matt’s Cookie Bars, with the mission 
of satisfying the sweet tooth of his customers 
in a healthy way.

The cookie bars are gluten free. They 
are also made with 95 percent organic in-
gredients, including flour, eggs and butter. 
They’re also free of chemicals and artificial 
stabilizers.

“The only non-organic ingredients are one 
of the chocolate flavorings, and I use that in 
very small amounts,” Albert said.

He added that he also uses an alternative 
form of sugar to sweeten them.

“Instead of using cane sugar, I use coconut 
sugar, which has lower glycemic levels, re-
tains nutrients and doesn’t give you a sugar 
rush,” said Albert, who lives in Pittsfield. “So, 
while they’re tasty and satisfying like other 
cookies, they’re more like a food.”

Albert, who started the business about two 
years ago, currently sells four flavors of the 
cookies, including Chocolate Chunk, Triple 
Chocolate, Peanut Butter and Oatmeal Chip.

They are sold individually wrapped 
through a small network of food outlets he 
has developed, including Berkshire Co-op 
Market in Great Barrington, Berkshire Or-
ganics in Pittsfield, PJ’s convenience store in 
Sheffield, Shots Cafe in Lenox, and Wild Oats 
Market in Williamstown, among others.

The cookie bars are also carried in stores 
in Northampton and the Pioneer Valley.

Albert sells them to stores at a wholesale 
price of $1.50 per cookie bar, and each out-
let determines the retail price. He said they 
are generally priced in the range of $2.29 
to $2.49.

“I primarily focus on natural food stores,” 
he said. “And, so far I’ve been concentrating 
on smaller stores, where they are more visible. 
I don’t have a big advertising budget, so sales 
depend on their visibility in the stores.”

He also sells them at the Pittsfield and 
Lenox Farmers Markets and at the Berkshire 
Grown Winter Holiday Market.

They are also available by the dozen online 
through the company’s website (mattscook-
iebars.com).

Albert noted that he is also is in the final 
stages of negotiations with a business in 
Northampton that sells natural foods though 
vending machines.
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Matt’s Cookie Bars (413-446-6694) is a 
one-man enterprise. Albert handles the bak-
ing, packaging, marketing and distribution 
himself.

He makes the cookies in the Berkshire 
Harvest Rental Kitchen, a commercial food 
preparation facility in Lee.

Albert is also a professional massage 
therapist. A native of Peabody, he moved to 
Berkshire County 28 years ago to take a job 
as a massage therapist at Canyon Ranch in 
Lenox, a job he still holds.

He originally developed the recipe and 
started making his cookie bars for himself, 
to address his own health needs.

“Years ago, I discovered I was allergic 
to wheat,” he said. “It was difficult to find 
wheat-free snacks in stores, so I started baking 
cookies for myself. I also wanted the cookies 
to be natural and healthy because that’s how 
I generally try to live.”

After experimenting, he came up with a 
recipe that had a satisfying consistency and 
flavor. “They taste like real cookies you’d 
make at home,” Albert said.

Apart from the organic ingredients, 
there is one other difference from conven-
tional cookies, which also explains the name 
“cookie bars.”

“Unlike a regular cookie they’re square 
rather than being round,” he said. “When I 
started making them, I didn’t know how to 
make a round cookie. So I improvised with 
my own method of placing them on a baking 
pan and cutting them into squares. So it’s a 
square cookie.”

Albert said the process of launching the 
business started a few years ago.

“I was thinking about where I would be 
financially in about 20 years when I reached 
retirement age,” he said. “To prepare for that, 
I decided I needed to do something that would 
allow me to generate additional income, and 
eventually make a career transition. I also 
like building things, and the idea of building 
a business appealed to me.”

He said he was inspired by a friend to take 
the step toward becoming a cookie entrepre-
neur. “I got the impetus to do it from one of 
my friends who started a pie company,” he 
said. “That motivated me to start a business 
with my cookies.”

Albert goes to the commercial kitchen 
and bakes large batches, which he freezes 
to retain their freshness. He replenishes his 
supply as needed.

He said he is working to grow the business 
on a manageable basis, while continuing to 
work as a massage therapist.

Albert noted that he travels back to Pea-
body to visit his family on a regular basis, and 
has used these trips to expand his network of 
outlets in other parts of the state. “I’ve com-
bined those trips back home with a delivery 
route at stores along the way,” he said.

He noted that most of the work involves 
developing the market. “The most time-con-
suming aspect is getting people to notice and 
sample the cookie bars,” he said. “Once they 
try them, people usually love them.”◆

Through his efforts to make gluten-free snacks 
to address his own health needs, Matthew Albert 
(right) came up with a tasty recipe for cookie bars 
using mostly organic and health-conscious ingre-
dients. Subsequently, his interest in expanding his 
career options beyond his work as a professional 
massage therapist led Albert to launch a business, 
Matt’s Cookie Bars, for the production and sale of 
these snacks. Albert currently sells four flavors of 
the cookie bars, including Chocolate Chunk, Triple 
Chocolate, Peanut Butter and Oatmeal Chip.
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This is a one-of-a-kind parcel with three 
buildings in place on Railroad Street. Owned 
by the same family for generations – the two 
original buildings date from 1865. The mixed-
use building is comprised of 4,200+ sq. ft. 
and the storage/warehouse/barn adds another 
3,900 sq. ft. A single-family residence was 
constructed between the storefront and storage 
barn in 1970. Property is just under one-half an 
acre with town water/sewer, off-street parking, 
natural gas heat. $599,000. R/B2517

lee commercial opportunity
new price – $599,000
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By Brad Johnson
For many of his customers, a visit from 

John Love results in a rude awakening.
As proprietor of Berkshire Duct & Vent 

Service LLC, he is regularly put in the posi-
tion of grossing people out with a complimen-
tary peak at the amount of dust, dirt, mold and 
even rodent remains that have accumulated 
in the basic infrastructure of their heating 
and air conditioning systems.

“I love it when they watch,” he said of 
the free video inspection that he provides of 
residential and commercial ducts and vents. 
“They’re shocked!”

That shock stems from the fact that, for most 
people, the ducts in their homes’ forced air 
heating and cooling systems are literally out of 
sight and out of mind. “Nobody thinks about 
cleaning their ducts and vents,” said Love.

He noted that the majority of homes built in 
the 1960s and ’70s featured either hot water 
heat or forced air heat. For those with forced 
air, the benefit comes from the relatively 
quick rise in ambient temperature that those 
systems deliver. The downside comes with 
the movement of that air through the system 
– delivering the desired warmth but also 
spreading an assortment of contaminants that 
accumulate in the duct work, especially dur-
ing the months between heating seasons.

“It’s a very effective way to heat, but it’s 
also very dirty,” said Love. “A lot of dirt, dust 
and mold collects during the down time. And, 
when the heat is turned on [at the start of the 
heating season], that’s what spews out.”

While filters do their job of removing some 
of that material as air circulates, the root 

source of the contamination remains along 
the duct walls themselves, accumulating over 
the years and decades. “In a typical ranch 
or colonial house with forced air, once it’s 
installed, it’s pretty much left untouched,” 
said Love. “I did a house in West Stockbridge 
that was built in the ’50s and had never had 
its ducts cleaned, and there was a ton of 
stuff in there.”

Love, a resident of Washington, estab-
lished Berkshire Duct & Vent Service (413-
441-0182) in 2015 and is based in space 
leased at The Stationery Factory, a former 
Crane industrial building in central Dalton 
that is being redeveloped for a variety of 
commercial purposes.

The impetus for starting the venture 
stemmed from Love’s own former associa-
tion with Crane, where 
he worked for 36 years 
in maintenance man-
agement.

He explained that 
one of his varied re-
sponsibilities involved 
hiring crews to clean 
the ducts in Crane’s 
buildings and offices. He found, however, 
that there were no local firms offering this 
service, and that he regularly had to hire 
crews from out of the area. “I thought what a 
wonderful opportunity this was for someone 
to do this here,” he said.

Love, however, did not think of himself 
as a candidate for that opportunity until he 
was unexpectedly laid off. “My position 
was eliminated in March 2014,” he said, 
noting that a number of other employees 
with long tenures at the company were also 
let go around that time. “It was a difficult 
thing to accept.”

After taking a few months to adjust, Love 
decided to focus on filling the niche he had 
seen for a locally based duct cleaning service. 
“One door closes, and another one opens,” 
he commented.

“I did a lot of research and due diligence 

on the industry,” he said. “I knew I wanted 
state-of-the-art equipment.”

That led him to connect with a Texas-based 
company, Rotobrush, which manufactures 
one of the more advanced duct cleaning 
systems available.

“It’s a two-stage rotary vacuum system 
that brushes and vacuums at the same time,” 
Love explained. This, he added, offers an 
advantage over duct cleaning systems that 
simply push the dislodged material to the 
end of the duct for removal.

Love purchased the Rotobrush equip-
ment in January 2015 and then went to the 
company’s facilities in Fort Worth for on-site 
training. After receiving certification on the 
system, he purchased a truck and trailer for 
the equipment and tools that he uses. “It’s 

my mobile office,” he 
said, noting that the 
combined cost to start 
the business came to 
about $45,000.

Love explained that 
the Rotobrush equip-
ment can be used for 
forced air heating sys-

tems, central air conditioning systems, and 
combined heating and cooling systems of all 
sizes and configurations.

As noted above, Love also utilizes a video 
inspection system to evaluate the duct work 
to determine whether cleaning is necessary. 
Where cleaning is needed, the video system 
also gives his customers a before-and-after 
glimpse so they can see that the job was 
done right.

The cost for duct cleaning varies depend-
ing on the size of the house (or commercial 
building) and the number of vents. For a 
typical home, Love said, the cost comes to 
about $300 to $400.

Once cleaned, he said, the ducts should 
be good for at least four or five years before 
another cleaning might be needed.

In addition to HVAC ducts, Love’s busi-
ness also services clothes dryer vents, which 
can become clogged with lint over time. 
This, he stressed, represents a significant 
fire hazard. “Studies show that 15,000 fires 
a year are due to dryer vents that become 
clogged and overheated,” he said.

These vents can be cleaned at a cost of 
about $85 to $100, he said (adding that his 
equipment cannot be used on plastic dryer 
vents).

Since starting his business, Love said that 
residential duct cleaning has accounted for 
the large majority of his jobs. “Residential 
is the primary part, about 90 percent,” he 
said, noting that a primary source of refer-
rals for his business has been local HVAC 
contractors. He added that the Rotobrush 
system also lends itself to use in commercial 
and institutional facilities, such as schools, 
office buildings, and medical and veterinary 
offices.

His company has also gotten word-of-
mouth business from past customers. Love 
recalled one customer who hired him to clean 
the ducts in her condominium unit. “She took 
the pictures to the [condominium] associa-
tion, and then everyone wanted to have it 
done,” he said.◆

John Love, owner of Berkshire Duct & Vent Service, has tapped a business opportunity based on the fact 
that the infrastructure for forced air heating and air conditioning systems can get quite dirty over the span of 
several years, and the realization that there were no local firms specializing in cleaning these dirty ducts.

sheffield exhibit looks at 
town’s plastics industry

By John Townes
The evolution of the plastics industry 

in Sheffield from a former chicken can-
ning plant to its modern facilities today 
is recalled in an exhibit at the Sheffield 
Historical Society.

The exhibit, called “The History of the 
Plastics Industry: Sheffield & Beyond,” is 
on view at the society’s Old Stone Store gal-
lery at 137 Main St. (Route 7) in Sheffield 
through April 3.

The Old Stone Store is open weekends 
from 11 a.m. to 4 p.m. (except Easter Sunday) 
and admission is free.

The exhibit includes photos, newspaper 
articles, quotes from workers and other 
items to trace the history of the local plas-
tics industry.

“It’s a little bit different subject for us,” said 
Jennifer Owens, administrator of the society 
and curator of the exhibit. “We usually don’t 
do exhibits about modern industries. Instead 
we generally cover subjects from further 
back in local his-
tory. But this is an 
important aspect 
of the town.”

O w e n s  e x -
plained that  a 
member of the 
society’s board is 
friends with Rick 
Stover, the owner 
and president of 
Custom Extrusion Inc., which has operated 
in Sheffield for several decades, and invited 
him to give a talk on the business to the 
organization’s members and public. Stover 
gave a presentation on March 11 in advance 
of the exhibit’s March 12 opening.

“We generally try to tie together our ex-
hibits and speeches, so we decided to do this 
exhibit,” said Owens.

Although Sheffield is some distance away 
from the former GE Plastics in Pittsfield, the 
town’s plastics industry was one of the earliest 
examples of the local outgrowth prompted 
by the presence of GE Plastics.

Two former GE Plastics employees, Har-
old (Smokey) Stover and Richard Pelton, 
decided to start their own business, explained 
Owens.

“They looked around Berkshire County for 
a site,” she said. “They decided on Sheffield 
after finding a former chicken canning plant 
on Salisbury Road that was available.”

They launched Sheffield Plastics in 
1949.

The company specialized in plastics ex-
trusion, a process in which melting plastic 
material is forced into a die to shape it for 
products such as piping and wire insulation 
among others.

In 1957, Stover left Sheffield Plastics 
and started a new plastics company, Cus-
tom Extrusion, which is located on Home 
Road. That business is still independently 
owned. Harold’s son, Rick, succeeded him 
as president.

Custom Extrusion also has a plant in 
North Carolina. The two facilities employ 
approximately 45 people.

In 1980, Sheffield Plastics was purchased 
by Dutch State Mines, a global corporation. 
Subsequently it was purchased by Bayer, the 
international chemical corporation which had 
been its plastic pellet supplier. It became a 
division of Bayer Material Science.

More recently, Bayer Material Science 
has been changing its name and corporate 
identity, and the company is now known as 
Covestro.

The company has two facilities in Shef-
field. In addition to its Salisbury Road facility, 
it has a warehouse next to the railroad tracks 
on Silver Street. “They have two silos that 
are filled with plastic pellets instead of corn,” 
noted Owens.

A reception for “The History of the Plastics 
Industry: Sheffield & Beyond” is scheduled 
for March 19 from 4 to 6 p.m. at the Old 
Stone Store.

For more information about the exhibit or 
other programs presented by the Sheffield 
Historical Society, call 413-229-2694 or visit 
www.sheffieldhistory.org.◆

“A lot of dirt, dust and mold 
collects during the down 

time. And, when the heat is 
turned on [at the start of the 
heating season], that’s what 

spews out.”

“We usually 
don’t do exhibits 

about modern 
industries. But 

this is an impor-
tant aspect of 

the town.”
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the month in business March 19: 17th annual Berkshire 
Robotics Challenge at the Duf-
fin Theater at Lenox Memorial 
Middle and High School in Lenox 
from 9:20 a.m to noon. Features 
33 teams with more than 250 students from Berkshire County, 
using programmable robots to complete a variety of hypotheti-
cal missions related to trash, from collection to sorting. Free 
and open to the public. 

March 21: March Maple Dinner to benefit Berkshire Grown 
featuring dinner prepared by area chefs with local ingredients, 
plus a live auction. 6 p.m. at Cranwell Resort. $100 members, 
$125 non-members. Berkshiregrown.org.

March 21: Know Your Farmer, Know Your Food, informal 
meet & greet and CSA Fair with local farmers and food producers. 
Co-presented by the North Adams Farmers Market Committee 
and Hoosac Harvest. 5:30 to 7:30 p.m. at 85 Main St. in downtown 
North Adams. For information, call 413-664-6180.

March 21: Coffee and Conversation held by state Sen. Ben 
Downing at Otis Town Hall from 2 to 4 p.m. For more details, visit 
www.SenatorDowning.com and click on “Upcoming Events.” 

March 23: Good News Business Salute sponsored by Berkshire 
Chamber of Commerce. 4:30 p.m. at Crissey Farm. $35. Infor-
mation at 1berkshire.com.

March 23: Keeping the Beat: A Life in Journalism, a talk by 
writer and editor Seth Rogovoy, 11 a.m. in Murdoch Hall’s Sam-
mer Dennis Room (218), on the campus of Massachusetts College 
of Liberal Arts in North Adams. Free and open to public.

March 24: Berkshire County Meetup for Women in Business, 
to bring together businesswomen in the northern Berkshires, 
southern Bennington County, and surrounding areas to share 
strategies for success and make new connections. With Nancy 
Fitzpatrick, owner of Red Lion Inn and chairman of Mainstreet 
Hospitality Group, as featured guest (rescheduled from an earlier 
date). Followed by facilitated networking and discussion. 5 to 
7 p.m. at Cloud85 Co-Working Space, 85 Main St., Suite 224, 
North Adams. RSVP by going to meetup.com and searching “A 
Berkshire County Meetup for Business Women.”

March 24: “Wildlife Rehabilitation,” presented by the Vermont 
Institute of Natural Science. Part of the Green Living Seminar 
Series presented by Massachusetts College of Liberal Arts. 
5:30 p.m. in room 121 of the Feigenbaum Center for Science 
and Innovation. For more information, go to www.mcla.edu/
greenliving or call 413-662-5303.

March 24: How to Pay for Senior Care Services, free informa-
tional presentation by elder law attorney Paula Almgren focusing 
on strategies for families facing the complex landscape of paying 
for senior care services. Hosted by Sweet Brook Rehabilitation 
and Nursing Center, 1561 Cold Spring Rd., Williamstown, from 
6 to 7:30 p.m. Complimentary hors d’oeuvres and refreshments 
will be served. Advance registration required. To RSVP, call 
Sweet Brook’s admissions office at 413-458-8172, or email Kira 
Breard at kbreard@sweetbrookberkshires.com.

March 25: Annual Meeting of Berkshire Community Land 
Trust with featured speaker state Sen. Ben Downing. 7 p.m. at 
Crissey Farm in Great Barrington. Free and open to the public. 
Information at communitylandtrust.org.

March 26: Blue Rider Stables annual candy-free Easter Egg 
Hunt, 11 a.m. to 1 p.m. at the barn at 15 Farm Lane, South 
Egremont. Admission is free. Refreshments, hay bale maze, 
pony rides, and face painting will be available for a fee, with 
proceeds supporting horse care and the scholarship fund at Blue 
Rider Stables, which celebrates its 25th anniversary this year. 
Information at bluerider.org or by calling 413-528-5299.

March 28: Canyon Ranch Job Fair at BerkshireWorks Career 
Center from 10 a.m. to 2 p.m. Recruiting and interviews. Register 
at 413-499-2220 ext. 110.

March 29: Massachusetts Non-Profit Network Town Hall 
regional meeting to discuss nonprofit sector. 10 a.m. at Berkshire 
Community College in Pittsfield. Free and open to public. 
Information and registration at 1berkshire.com/calendar.

March 29: Springing into a Healthy Lifestyle, a public health 
fair, 1 to 4 p.m. at Mount Carmel Care Center, 320 Pittsfield 
Rd. (Route 7/20) in Lenox. Features presentations and com-
plimentary healthy foods and health screenings. Free to public. 
Information at MountCarmelCare.org.

March 30: Networking Before Nine Breakfast for members of 
Southern Berkshire Chamber of Commerce. 7:45 a.m. at Berkshire 
Fairfield Inn & Suites in Great Barrington. 413-528-4284.

March 30: NESN Sportscaster Tom Caron will speak at 
Southern Vermont College in Bennington on life in one of 
sports’ hottest media markets and the perspective he found after 
a run-in with cancer. In the Everett Mansion Theatre at 6 p.m. 
for the general public and at 7:30 p.m. for students. The event 
is co-sponsored by Southwestern Vermont Medical Center. 
For more information, contact the Office of Communications 
at 802-447-6388 or communications@svc.edu.

March 31: Entrepreneurial Meetup networking event spon-
sored by 1Berkshire, with guest speaker Ben Lamb, 5:30 p.m. 
at The Parlor Cafe in North Adams. Free. 413-499-1600.

March 31: “A Shifting Approach to Saving Endangered 
Species,” presented by Pat Parenteau, senior counsel and 
professor of law at Vermont Law School. Part of the Green 
Living Seminar Series presented by Massachusetts College of 
Liberal Arts. 5:30 p.m. in room 121 of the Feigenbaum Center 
for Science and Innovation. For more information, go to www.
mcla.edu/greenliving or call 413-662-5303.

April 2: Lee Sportsmen’s Association Gala Dinner, Auction 
& Raffle to benefit co-ed youth athletes from all over Berkshire 
County. At Cranwell Resort in Lenox, beginning with cocktails 
and silent auction at 4 p.m. and dinner at 6. Tax-deductible 
tickets are $100. Sponsorship opportunities also available. For 
tickets and information, call Virginia DuBois at 413-446-5404 
or email leesporstmensassociation@gmail.com.

April 2: Live Out Loud Community Conference, annual 
event with panels and workshops for lesbian, gay, bisexual and 
transgender community of Berkshire County and their allies. 
Featured speaker is activist and advocate Pastor Louis Mitchell 
of Springfield. Free and open to public. 9:15 a.m. to 5 p.m. at 
Berkshire Community College in Pittsfield. Information and 
registration at www.liveoutloudberkshires.org. 

April 3: 4th annual 5K Run/Walk & Breakfast fund-raiser 
presented by Berkshire South Regional Community Center at 
the Housatonic “Housy Dome.” 1064 Main St., Housatonic. 
All funds raised will support Berkshire South’s TONE (Teen 
Outreach Nutrition Exercise) program as well as other youth 
health and wellness programs.  Followed by breakfast and award 
ceremony at Berkshire South Regional Community Center. To 
register online, visit berkshiresouth.org/5k. For more informa-
tion, contact Emerson Badessa at 413-528-2810, ext. 15.

April 5, May 3: Pitch Competitions sponsored by 1Berkshire 
featuring entrepreneurs making pitches about their ventures to a 
panel of judges (see story on page 16). Open for public viewing 
(but space limited). 5:30 to 7:30 p.m. at The Stationery Factory, 
63 Flansburg Ave. in Dalton. Information at 1berkshire.com.

April 7: “Managing Protected Areas to Benefit Threatened 
Species,” presented by Doug Bruce, stewardship manager for 
the Berkshire Natural Resources Council. Part of the Green 
Living Seminar Series presented by Massachusetts College of 
Liberal Arts. 5:30 p.m. in room 121 of the Feigenbaum Center 
for Science and Innovation. For more information, go to www.
mcla.edu/greenliving or call 413-662-5303.

April 7: Great Barrington Green Drinks, informal gathering 
of people interested in conservation and environmental issues 
on first Thursday of each month. 5:30 p.m. at the Prairie Whale, 
178 Main St. For more information, contact Erik Hoffner at 
ehoffner@orionmagazine.org or 413-528-4422.

April 9: Get BART Smart, annual fund-raiser for Berkshire 
Arts & Technology Charter Public School (BART), pitting teams 
of four to six people against one another in battles of trivia and 
SAT questions. Participants are asked to donate a minimum of 
$65 per person, proceeds of which directly benefit academic 
programming. Admission includes a light dinner by Mezze Ca-
tering and a selection of beer and wine. The school also invites 
companies to sponsor the event. Visit http://bit.do/gbs-2016 for 
more information or to sign up with your team.

April 9: Remarkable Women of New England: Daughters, 
Wives, Sisters and Mothers: The War Years 1754 to 1787, 
a book talk by Carole Owens, co-sponsored by the Bidwell 
House Museum and the Stockbridge Library, Museum & 
Archives. Free, donations welcome. 4 p.m. at the Selectmen’s 
Meeting Room at the Stockbridge Town Offices, 50 Main St., 
Stockbridge. 413-528-6888.

April 12: Live United Community Celebration sponsored by 
Berkshire United Way, featuring presentation of community 
service awards. 7:30 a.m. at Berkshire Hills Country Club in 
Pittsfield. Information at www.berkshireunitedway.org.

April 13: How to Attract and Retain Millennials, a presentation 
by Brad Lande, CEO of Live in the Grey, about how employers 
need to adapt to evolving needs of today’s workers, including 
millennials. Includes discussion with local CEOs. Sponsored 
by the Berkshire Initiative for Growth of 1Berkshire. 8:30 
a.m. at The Colonial Theater in Pittsfield. $25. Information at 
1berkshire.com/event/our-next-big-idea.

April 14: “International Wildlife Conservation,” presenter 
TBA. Part of the Green Living Seminar Series presented by 
Massachusetts College of Liberal Arts. 5:30 p.m. in room 121 
of the Feigenbaum Center for Science and Innovation. For 
more information, go to www.mcla.edu/greenliving or call 
413-662-5303.

April 14: Berkshire Young Professionals Networking event, 6 
p.m. at Boundless, 5 Albany Rd. in West Stockbridge. Features 
a wellness workshop on Stress and Anxiety Relief. Free to BYP 
members, $5 others. RSVP. 413-499-1600.

April 19: Pittsfield Green Drinks, informal gathering of 
people interested in conservation and environmental issues on 
third Tuesday of each month. 5:15 p.m. at J. Allen’s Clubhouse 
Grille. Sponsored by the Berkshire Environmental Action Team 
(BEAT). For more information and meeting location, contact 
Jane Winn at jane@thebeatnews.org or 413-230-7321.

April 20: Chamber Nite networking event sponsored by Berkshire 
Chamber of Commerce at Elder Services of Berkshire County, 877 
South St. in Pittsfield. 5 to 7 p.m. RSVP. 413-499-1600.

April 29: BIG BOOM BASH, public event sponsored by 
BOOM, an organization promoting local music (see story on 
page 1), at the Whitney Center for the Arts, 42 Wendell Ave., 
in Pittsfield. Reception from 4 to 5 p.m., with a concert, food 
and fun from 5 to 9 p.m. or later. More information at www.
facebook.com/events/918716224915859/.

May 6-8: BerkChique Weekend Clothing Sale at The Station-
ary Factory, 63 Flansburg Ave. in Dalton, featuring high-quality 
used attire. Proceeds benefitting 1Berkshire, Community Access 
to the Arts, IS183 Art School of the Berkshires, WAM Theatre, 
and others. First Dibs Party and Sale on May 6 from 5:30 to 8 
p.m. ($25 single, $40 couple). From 9 a.m. to 4 p.m. on May 
7, and 10 a.m. to 2 p.m. on May 8. 

May 14: 117th Commencement exercises of Massachusetts 
College of Liberal Arts (MCLA), beginning at 11 a.m. in the 
Amsler Campus Center Gymnasium. Keynote speaker is James 
Clemmer ’86, a veteran executive with more than 25 years of 
business experience, who served as interim president of MCLA 
from August 2015 until the March arrival of the college’s 12th 
president, Dr. James Birge. For more information, go to www.
mcla.edu/commencement.

May 20: Movers and Shakers, a dance party with DJ BFG at 
Hancock Shaker Village to mark Berkshire United Way Day of 
Caring. 7 p.m. $50. www.berkshireunitedway.org.

Through May 22: Stephen Di-
etemann Exhibit, showcasing 
the work of the Berkshire-based 
architect, and depictions his work 
by photographers Jonathan Han-

kin, Peter Peirce, and Paul Puiia, in BerkshireNow Gallery 
in the Berkshire Museum. A reception and panel discussion 
will be held on May 6, from 5 to 8 p.m. Information at www.
berkshiremuseum.org. 

Through May 2: Baseball in the Berkshires, an exhibit curated 
by local baseball enthusiasts with more than 280 items from 90 
private collections, at Berkshire Historical Society’s headquar-
ters at Arrowhead Museum in Pittsfield. Open to public Friday 
through Monday between 10 a.m. and 3 p.m. $12 adults and 
$8 for children under 18.

Ongoing: Last Word Toastmasters public speaking club in 
Pittsfield, meets from 6:30 to 8 p.m. on the second and fourth 
Tuesdays of the month at Reid Middle School, 950 North St., 
from September to May, and at Berkshire Medical Center, 
725 North St., from June to August. Information at lastword.
toastmastersclubs.org.

Ongoing: Berkshire Business Builders networking meeting 
every Thursday morning from 8:30 to 9:30 a.m. at 55 Church 
Street in Pittsfield. All business people looking for an op-
portunity to network are invited. For information, call Kathy 
Hazelett at 413-442-8581.

Ongoing: Veterans Workshop for veterans and their spouses, 
Mondays 10 a.m. to noon at BerkshireWorks Career Center in 
Pittsfield. Topics include: cover letter and resume development, 
interviewing skills, networking, labor market information, and 
more. For more information, call David Nash, veterans represen-
tative, at 413-499-2220 ext. 211 or email dnash@detma.org.

Ongoing: Learn Your Labor Market, with an overview of 
how labor market information can help with your job search, 
occupational evaluation, and career development plan. Tuesdays 
10 to 11 a.m. at BerkshireWorks Career Center. To register, call 
413-499-2220 ext. 110.◆

Accepting New Patients
Dr. Joseph Emrich is a board certified and fellowship 
trained Neurosurgeon, providing comprehensive care for 
back and neck issues, brain and spinal cord trauma and 
brain and spinal tumors. He works with Dr. Steven Will to 
provide exceptional Neurosurgical care. 

Joseph F. Emrich, MD
Neurosurgeon

Neurosurgery Professional Services of BMC
777 North St., Pittsfield, MA
413-447-2870

Photo Here

 Board certified in Neurological Surgery
 Fellowship trained in Neuro-oncology and Brain 

Tumor Imaging, Montreal Neurological Institute
 Medical degree from McGill University
 Residency in Neurosurgery, Montreal Neurological 

Hospital
 For an appointment with Dr. Emrich, ask your 

physician for a referral or call 413-447-2870

Eggs
cannot be

unscrambled .

MAYNARD LANDSCAPE
& GARDEN CENTER

DESIGN, INSTALLATION & MAINTENANCE
GARDEN CENTER & WHOLESALE PERENNIALS

DECORATIVE CONCRETE RESURFACING

 Foundation Plantings
Call us now for:

 B L U E P R I N T  T O  C O M P L E T I O N

413-499-4545
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Update
Business

The employees of Adams Community Bank 
are once again engaging in fund-raising efforts to 
benefit two local organizations – Moments House 
and PopCares Inc. – that support those within 
the community affected by a cancer diagnosis. 
They will be hosting a corn hole tournament on 
April 1 at the Cheshire Rod & Gun Club. The 
tournament begins at 6 p.m. and the cost is $25 per 
two-person team. They will also host a Mexican Fi-
esta Night at the Richmond Grille at the Holiday 
Inn in North Adams on April 29, which will offer 
Margarita and Sangria Tasting and Mexican Food 
Stations. The cost of the event is $25 per person, 
and all of the proceeds raised will go directly to 
Moments House and PopCares Inc. The bank’s 
team will also host a golf tournament on May 7 
at the Stamford Valley Golf Course. For more 
information on any of these events, contact Becky 
Crouse at 413-749-1148 or bcrouse@adamscom-
munity.com, or Kris Bona at 413-749-1165 or 
kbona@adamscommunity.com. 

Berkshire South Regional Community 
Center has been awarded $3,500 from the TD 
Charitable Foundation of TD Bank in sup-
port of its Access to Early Education Program. 
The grant provides funding to help ensure that 
all children, regardless of ability to pay, benefit 
from the Sunshine Preschool, the community 
center’s state-licensed, integrated preschool 
program for children 2 years 9 months to kin-
dergarten ready.

Great Barrington is losing a staple of its 
downtown retail district, but the business that is 
departing is actually growing. Tune Street, a store 
that has sold audio and video equipment, records 
and CDs on Main Street since 1993, is closing its 
retail business to concentrate on the expanding 
demand for installation of electronic and comput-
erized home and business services systems. Owner 
Luke Germain is planning to relocate it to a site 
on State Road, which will house its offices and 
storage. Germain told local media that the retail 
portion of the business had become a small share 
of its overall activities and revenue. 

Berkshire Theatre Group is now accepting 
submissions for the 6th Annual Made in the 
Berkshires Festival, taking place on Oct. 14-16 
at The Colonial Theatre in Pittsfield and The 
Unicorn Theatre in Stockbridge. The deadline 
for submissions is May 30. The festival features 
cutting-edge theatrical works performed as staged 
readings, live music, film, short stories and dance 
presented by local Berkshire County playwrights, 
actors, directors, musicians and performers. The 
festival will be curated once again by Hilary Som-
ers Deely and Barbara Sims. Submitting artists 
must live and work in the Berkshires at least part 
time. Submissions must include the artist’s name, 
address and contact information, Written mate-
rial should be bound, with two copies submitted. 
Music, dance, film and visual art must include 
two CDs or DVDs. No online submissions will be 
accepted. Send submissions to Made in the Berk-
shires, 111 South St., Pittsfield, MA 01201. For 
more information about Made in the Berkshires, 
visit www.MadeInTheBerkshires.org.

North Adams was named as one of 15 small to 
mid-sized towns and cities across America to win 
a Levitt AMP grant award of $25,000 in match-
ing funds to present 10 free concerts in August, 
September and October at the newly renovated 
Colegrove Park, which is set to open this spring. 
Designated as a public park in 1904, Colegrove 
Park included a fountain, tiered lawns, grand 
marble stairways, and, at one time, a bandstand. 
It remained a vibrant public park until the mid-
1950s. Once renovations are complete, the park 
will feature a band shell, natural amphitheater-like 
seating on the hill, new landscaping, and a pathway 
between Eagle Street and the Colegrove Park El-
ementary School. The Mortimer and Mimi Levitt 
Foundation is a private family foundation that 
exists to strengthen the social fabric of America. 
Last July, the foundation invited nonprofits, and 
municipalities partnering with a nonprofit, to 
submit proposals that would reflect the three goals 
of the Levitt AMP awards to foster community 
pride and local character; enrich lives through 
free, live music; and illustrate the importance of 
vibrant public places. Massachusetts College 
of Liberal Arts’ Berkshire Cultural Resource 
Center, along with the City of North Adams’ 
Office of Tourism and Community Events, 
MASS MoCA, North Adams Chamber of Com-
merce and the Northern Berkshire Community 
Coalition led the effort locally.

The Lee Premium Outlets shopping complex 
in Lee has announced renovations to multiple 
retailers, including Brooks Brothers, Calvin 
Klein and Clarks Outlet.

 
The Feigenbaum Hall of Innovation at the 

Berkshire Museum is undergoing a significant 
upgrade and will reopen to the public on April 16. 
The Feigenbaum Hall of Innovation first opened 
in March 2008. The 3,000-square foot exhibition 
space explores innovations in science, technol-
ogy, business, politics, culture and the arts, with 
an emphasis on the contributions of Berkshire 
residents and businesses. The improvements 
are supported by a grant from the Feigenbaum 
Foundation, which has pledged $500,000 to the 
Berkshire Museum to be used for a series of annual 
improvements over the next few years. While the 
Feigenbaum Hall of Innovation will continue to 
feature the accomplishments of Berkshire innova-
tors, new components are being added including 
interactive activities, original artwork, and new 
displays and objects. These include Mindball, a 
brain game which uses EEG biofeedback sensors 
to track the players’ Alpha and Theta brain waves 
sending a ball across the table and into their op-
ponent’s goal.

Greylock Federal Credit Union has awarded 
$10,000 to Community Health Programs’ Family 
Services programs, which rely on community sup-
port to help fund nutrition, early literacy and parent 
support programs in south county. “Greylock is 
delighted to award this grant to CHP’s Family 
Services programs, and to assist CHP’s ongoing 
commitment to making health care available to 
everyone,” said John Bissell, the credit union’s 
president and CEO. “Helping CHP enhance and 
strengthen services to the families that make up our 
community is one of the many ways we are fulfill-
ing our mission.” CHP-Family Services reaches 
2,000 individuals each year through programs 
that include healthy cooking instruction, early 
literacy, parenting support groups, playgroups and 
the Women, Infants and Children (WIC) program. 
Family services are an integral component of 
federally qualified health centers, of which CHP 
is one of 1,100 in the U.S. “CHP is grateful for 
this generous gift from Greylock and other com-
munity contributions, which ensure that our Family 
Services programs are available for free to families 
throughout the southern Berkshires, regardless of 
income,” said Jennifer Connor-Shumsky, develop-
ment coordinator for CHP.

Berkshire HorseWorks which utilizes EA-
GALA Model Equine Assisted Learning and Equine 
Assisted Psychotherapy, has secured its first three 
grants, since receiving its 501c3 designation. The 
funders include Berkshire Bank Foundation, the 
Warner Fund in New York and an international 
organization which prefers to remain anonymous. 
Berkshire HorseWorks which provides programs 
that incorporate structured activities with horses to 
promote personal development, has served nearly 
200 at-risk youth, veterans, families, couples, and 
individuals in need. The Berkshire Bank funds 
will be used to devise an eight-week Life Skills 
Program for students from the Berkshire Regional 
and Pittsfield School districts who because of 
financial constraints would not otherwise have ac-
cess to this support. These students have a range of 
mental and behavioral challenges including ADHD, 
autism, addiction other issues. The Warner Fund 
will facilitate Berkshire HorseWorks programs 
targeting disabled youth and young people in 
foster care. The organization also announced that 
it has assembled its first board of directors since 
receiving a its 501c3 nonprofit status in Janu-
ary 2015. The board is comprised of those from 
across the country who are at the forefront of their 
respective fields as well as local professionals with 
a key knowledge of the pervasive needs of the 
community. Included are: Don Fulford, chairman; 
Don Granger, vice president; Mark Casagrande, 
treasurer; John Krol, special superintendent; and 
Jack Quinn, Steve Hoff, Jim Clark, Elise Abrams 
and Barbara Newman.

Berkshire Nursing Families (BNF) is seeking 
a new location to support its free community-based 
services. BNF offers comprehensive lactation 
support, peer support groups for teen parents, 
breastfeeding and childbirth classes and playgroups 
to breastfeeding families in north and central 
Berkshire County. BNF, which was founded in 
1998, lost its former longtime home at North 
Adams Regional Hospital (NARH) two years ago 
due to the abrupt closure of the hospital. It tempo-
rarily moved into the Blackinton Center in North 
Adams. However, due to a planned expansion by 
the other tenant of the Blackinton Center, BNF will 
be moving to a new to-be-determined location this 
spring. BNF will temporarily be co-located in the 
WIC offices of BMC North (at the former NARH 
site), and expects to move to a more permanent 
office within the next month. Executive director 
Rosalie Girard stressed that this transition would 
not negatively impact services to BNF clients, and 
that the availability of BNF staff and consultants 
will remain constant during the transition. For more 
information, contact 413-743-5338 or visit www.
berkshirenursingfamilies.org.

BerkshireWorks Career Center has launched 
a northern Berkshire branch of its free Job Club 
with Millie Calesky. The support group for job 
hunters is held biweekly on Mondays at North 
Adams City Hall, Room 218, from 10 to 11 a.m. 
This is in addition to an ongoing Job Club which 
meets Mondays in Pittsfield at BerkshireWorks 
Career Center from 1 to 2 p.m. Register online 
or by calling 413-499-2220 ext. 110.

Berkshire United Way has received a grant 
courtesy of Bank of America and United Way of 
Massachusetts Bay and Merrimack Valley in the 
amount of $20,000 to assist in the creation of a new 
position designed to be a resource for employees 
to solve non-work related issues that ultimately 
cause personal and family stress. This can impact 
their attendance and productivity, thus affecting 
their employer’s business. Greylock Federal 
Credit Union has also provided $5,000 to sup-
port this pioneering effort in Berkshire County. 
Berkshire United Way’s workplace resource 
coordinator will be located at participating local 
employers to connect employees with necessary 
resources. Examples of issues that the workplace 
resource coordinator can assist with include out-
standing medical bills, transportation, child care, 
debt collection, tax preparation, and financial lit-
eracy education. Last year, Berkshire United Way 
held two Employer Community Conversations 
to gauge interest in program participation. As a 
result, six local employers have agreed to pilot 
the Workplace Resource Coordinator program in 
2016, including Greylock Federal Credit Union, 
Boyd Technologies, and The Brien Center 
for Mental Health and Substance Abuse. 
Employee appointments with the Workplace 
Resource Coordinator will be 15-30 minutes in 
length, scheduled during break times or during a 
supervisor-approved time period. The meetings 
are confidential unless an employee signs an 
authorization for the coordinator to advocate or 
speak on their behalf, and the coordinator will 
provide quarterly aggregate utilization reports to 
management. Financial literacy training as well as 
free tax preparation through the federal Volunteer 
Income Tax Assistance (VITA) program will also 
be provided on site.

Linda Steigleder, the president and CEO of 
Hancock Shaker Village, has announced that she 
will leave that position in November, at the close 
of the 2016 season, Steigleder is leaving after five 
years, during which time the museum achieved 
overall fiscal stability and completed a phased-in 
series of restoration projects totaling more than 
$1.5 million. All restoration and repair projects 
were funded wholly by outside gifts and grants. 
The restoration projects have been based on a 
site-wide facilities plan, following recommenda-
tions preservation architects and engineers John 
G. Waite Associates of Albany, N.Y. Contingent 
on the museum’s receipt of new funding, another 
$500,000 will be spent on additional restoration in 
2016 and 2017, including necessary repairs to the 
Round Stone Barn and to the Brick Dwelling. The 
board of trustees and senior staff are developing 
a new strategic plan, and the board has initiated 
a search for a new CEO.

The Berkshire Life Charitable Foundation is 
currently accepting applications from programs, 
services and special initiatives that address the 
needs that arise when individuals residing in 
Berkshire County have a physical or developmen-
tal disability. The deadline for grant requests is 
March 25. Applicants must be nonprofit agencies 
with tax-exempt status, serving Berkshire County 
residents with disabilities. Contact Chrissy Gage, 
Berkshire Life Charitable Foundation (413-395-
4881 or christine_gage@glic.com) to obtain an 
application.

Volunteers in Medicine (VIM) Berkshires 
has convened an interdisciplinary community 
task force to address growing concerns about 
opioid addiction in the region. Clinicians at VIM 
Berkshires routinely provide comprehensive non-
opioid pain management using a holistic model 
of integrated care. VIM organized a meeting to 
discuss options for formalizing and expanding 
this program to a broader cohort of patients and 
to gather data to verify its efficacy The first meet-
ing was held at Fairview Hospital and involved 
leaders from Berkshire Health Systems, the Mas-
sachusetts Medical Society, the Brien Center 
for Substance Abuse and Mental Health, the 
Pittsfield Department of Health, the Berkshire 
Regional Planning Commission, Railroad 
Street Youth Project, area medical providers, 
several alternative healthcare practitioners, as 
well as volunteers and staff from VIM Berkshires. 
As a result of the meeting, a smaller task force 
is being formed to refine the proposal and seek 
funding for a pilot program. 

SpecialiStS in ReSiDential Moving & waRehouSing. 
locally & woRlDwiDe.

Proudly serving The Berkshires for over 90 years.
Quality service • competitive rates
A Family Owned & Operated Business Since 1923

visit our website at www.castinemovers.com

ICC MC73444
US DOT 058227

or toLL Free

1•800•225•8068413•499•4982

★ TAX CTAX CTAX CTAX CTAX COOOOOMMMMMPPPPP,,,,,     IIIIINNNNNCCCCC.....
TAX & FINANCIAL PLANNING
BOOKKEEPING & PAYROLL

Ralph Stroffolino, EA CFP
Debra Watroba & Donna Sciola, Payroll Admin.

Dan Boulais, Business Consultant

100 NORTH ST. • SUITE 310 • PITTSFIELD
Tel: 448-6222 • E-mail: info@tax-comp.com • Fax: 443-5619

137 North St.  • Suite D • PittSfielD

PERSONALIZED PAYROLL SERVICE!
Our complete payroll service supports a wide range of pay types and schedules,
and includes check printing, direct deposit, tax filings, full compliance and more.

MovieQuiet Generators
Temporary power without the noise 
or nuisance - for special events, working in 
noise-sensitive environments,  
�lm/video locations.

Limelight Productions, Inc

1-413-243-4950
www.LimelightProductions.com
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news & notes from the region

 At its quarterly meeting on March 10 the 
Berkshire County Regional Employment 
Board (BCREB) highlighted several accomplish-
ments including training in health care and manu-
facturing, employer outreach and engagement, 
rapid response services to assist those impacted 
by company closings, and collaborative efforts 
in meeting the demand for more highly skilled 
workers. Workforce development awards were 
presented to Fairview Hospital for its long-
standing efforts in providing high school intern-
ships and college/career readiness programming 
to Berkshire County youth; Marianne Young, 
principal at Monument Mountain Regional High 
School, for her leadership with work-based learn-
ing initiatives; and Sean Flynn, guidance counselor 
at Monument Mountain Regional High School, 
for his work assisting young people with their 
college/career readiness plans.

The Bidwell House Museum, a colonial historic 
house museum in Monterey, is offering high school 
students with an interest in history, particularly 
local Berkshire colonial history, the opportunity 
to become a Young History Scholar Intern this 
summer. The museum will offer up to 10 students 
the chance to get an inside view of the historic 
house and the operations of a nonprofit. Thanks in 
part to grants from the Monterey, Lenox and Great 
Barrington Cultural Councils, the Tyringham Hop 
Brook Community Club, as well as private sponsors 
and friends of the museum, each high school intern 
receives a $200 stipend for the two-week internship. 
The museum is also seeking a college student for an 
eight-week internship. The internship application 
can be found at www.bidwellhousemuseum.org. 
Deadline for applications is April 30, and applicants 
will be invited for an interview. For additional in-
formation, call or email Barbara Palmer, executive 
director of the museum, at bidwellhouse@gmail.
com or 413-528-6888.

The Dalton Community Recreation Asso-
ciation (CRA) has received a $6,000 grant from 
Berkshire Bank to support youth programming at 
the CRA and Dalton Youth Center (DYC). The 
grant will be used to fund Big Buddies, scholar-
ships, youth sports, and new programming at the 
DYC. “We rely on the generosity of our community 
for the funding of many of our teen programs, and 
we couldn’t offer these services without the help 
of businesses like Berkshire Bank,” said Alison 
Peters, executive director of the CRA. “They 
are having a very positive impact on our youth.” 
The Big Buddies mentoring program has been 
connecting young students in need with older 
student mentors to create healthy attitudes and 
build positive relationships in the community since 
1989. Scholarship funds are used to help families 
in need of financial assistance, as the CRA strives 
to ensure that no child is denied an opportunity to 
participate in youth sports or day camps.

The Northern Berkshire Community Coali-
tion (nbCC) is accepting nominations for the Spring 
Neighborlies celebration, a community recognition 
award night to be held May 4 from 5 to 6:30 p.m. 
at Congregation Beth Israel on Lois Street in North 
Adams. The nbCC welcomes residents to consider 
people of all ages who have performed acts of kind-
ness or made a positive difference in their lives, in 
their neighborhoods or in their community. Anyone 
may nominate individuals or groups in one or more 
of the following categories: neighborly acts, young 
people taking the lead, business/agency support, 
groups pulling together on a project, and com-
munity health and wellness. Each nominee will 
receive an invitation to the event, where Mayor 
Richard Alcombright and nbCC staff will present 
certificates of appreciation. For more information, 
call the nbCC at 413-663-7588.

Berkshire Health Systems announced that 
its Radiation Oncology services have opened in 
their new location at the BMC Cancer Center. 
The move brings both Radiation Oncology and 
Hematology Oncology into a single location at the 
Hillcrest Campus of Berkshire Medical Center, at 
165 Tor Court in Pittsfield, and completes a nearly 
$6 million investment by BHS in Radiation Oncol-
ogy. The new Radiation Oncology clinic at BMC 
Cancer Center has state-of-the- art technology, 
featuring two new linear accelerators designed to 
provide highly precise treatment and targeting of 
the radiation therapy and significantly reduce any 
impact on surrounding healthy tissue. BMC has 
also installed a new CT Simulator for Radiation 
Oncology, which provides advanced treatment 
planning for each patient prior to receiving radia-
tion therapy. “Berkshire Health Systems has a 
long-standing commitment to providing the most 
advanced Radiation Oncology treatment thera-
pies,” said Wade Gebara, MD, medical director 
of Radiation Oncology services at BMC. “This 
significant investment by the health system is 
designed to focus on our current needs and also the 
needs of the foreseen future for our community.” 
The location of Radiation Oncology services at 
the BMC Cancer Center is another phase in the 
completion of the complex, which opened in the 
fall of 2013. The BMC Cancer Center provides 
comprehensive cancer care services, including 
Hematology Oncology, Infusion Therapy, Radia-
tion Oncology and a range of Integrative Care 
services, all under one roof.

Berkshire Bank’s two charitable foundations 
awarded a total of $1,810,229 in grants to non-
profit organizations in Massachusetts, New York, 
Connecticut and Vermont during 2015. The grants 
supported education and community development 
initiatives as well as health and human services 
and cultural programs. In addition, Berkshire Bank 
provided approximately $500,000 in community 
sponsorships, raising its total contributions in 
the community to more than $2.3 million. “Our 
philanthropic investments impacted more than 
eight million individuals in 2015, helping to 
enhance economic opportunities and improve the 
quality of life for members of our community,” 
said Lori Gazzillo, vice president and director of 
Berkshire Bank Foundation. Berkshire Bank 
accepts requests for financial support online at 
www.berkshirebank.com/giving. All requests 
must be submitted through the online system in 
order to be considered. Organizations interested 
in seeking funding are encouraged to read the 
funding guidelines prior to applying for support. 
Complete guidelines for those seeking grants or 
bank community sponsorships are available on 
the website.

The Nutrition Center of Pittsfield and Great 
Barrington has partnered with Wild Oats Market  
and Pine Cobble School in Williamstown to offer 
a series of children’s cooking classes at the school 
that focus on how to choose healthy ingredients 
and prepare delicious meals in a fun, interactive 
setting. The classes at Pine Cobble are scheduled 
for Feb. 23-25 and involve approximately 165 
students, with each grade having its own class. 
The Nutrition Center and Wild Oats Market also 
plan to collaborate on a six-week after-school 
program at Pine Cobble, to begin shortly after the 
in-school classes take place… Elder Services’ 
Nutrition/Meals on Wheels program has received 
five grants totaling $17,093 from the Berkshire 
Taconic Community Foundation (BTCF). A grant 
for $10,000 was received from the William J. and 
Margery S. Barrett Fund, to help provide meals to 
seniors in Adams, Cheshire, and Savoy. A second 
grant of $4,000 was given through BTCF’s Central 
Berkshire Fund, to defray the costs of providing 
meals to seniors in Becket, Dalton, Hinsdale, Peru, 
Washington and Windsor. The Central Fund also 
provided a grant of $2,000 for Elder Services’ 
SHINE program, which provides, free of charge, 
unbiased health insurance information and guidance 
to those on Medicare. In addition, both the BTCF 
Barrett and Central Berkshire funds provided fund-
ing to purchase prescription lockboxes for eligible 
seniors in their catchment areas.◆

we appraise
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Business In Place • Subdivisions 

Easements (Permanent & Temporary) 

 Hotels • Motels • Inns
State certified appraiSerS:
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85 church street • north adams, ma

GREAT SPACE!
1450 EAST STREET

RETAIL / OFFICE STOREFRONT!

•  750 SQ FT & 1600 SQ FT
•  ADJOINING SPACES

•  AVAILABLE SEPARATELY
  OR TOGETHER

Great location, parking,
neighbors and street traffic!!!

A well-maintained property owned
and operated by the Nash family for over

50 years. We keep our tenants happy!

Contact: Lisa Noyes at ALNASCO
413 448 8287 • Lisa@ALNASCO.NET
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Allendale Area Prime Commercial
891-897 Dalton Avenue • Pittsfield • $195,000

High-visibility, high-
traffic area of Pittsfield 
zoned for commercial, 
retail and professional 
business. High traffic 
count of 22,000 vehicles 
passing by daily. Includes 
three store fronts and 12 
paved parking spaces. 
Low-maintenance block 
building, 400-amp service, with natural gas heating. Total 2,537 sq. ft. of commercial 
space on 0.18 acre. Renovate to suit or build new on this prime site.

413-458-5000
info@harschrealestate.com
www.harschrealestate.com

MAKe AN offer

MASSACHUSETTS COLLEGE OF LIBERAL ARTS   413 662 5410   

“My MBA has prepared me for 
potential careers in many different 
industries. My interactions with 
executives and successful business 
leaders have allowed me to become a 
stronger, more dynamic professional.” 
Cheryl Richards, MBA ‘15 
Workforce Learning Manager
Hillcrest Educational Centers, Inc.

Master of Business Administration

ADVANCE YOUR CAREER   MCLA.EDU/MBA
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people on the move
Two Berkshire County 

residents, Ellen Casey 
Boyd of West Stockbridge, 
and Michael MacDonald 
of Pittsfield, have joined 
the board of directors of 
Berkshire Taconic Com-
munity Foundation. Boyd 
has served as event coordi-
nator of the Literacy Net-
work of South Berkshire, 
director of development 
at the Starlight Children’s 
Foundation of New Eng-
land and manager of cor-
porate relations at the 
American Cancer Soci-
ety’s Eastern Division. 
She is an advisory commit-
tee member of Berkshire 
Taconic’s Denise Kaley 
Fund and a volunteer with 
the Berkshire Hills Soccer 
Youth Program. MacDon-
ald is executive vice president and general counsel 
of Petricca Industries, the Pittsfield-based concrete 
products manufacturer. Previously, he was an as-
sociate at Cook & Shepard and a partner at Cain, 
Hibbard, Meyers & Cook. Active in community 
affairs, he has served as president of Berkshire 
Theatre Group, Downtown Pittsfield and Down-
town Investment Company.

Berkshire Health Sys-
tems has announced the 
appointment of Amanda 
Staples, DO, to the med-
ical staff of Berkshire 
Medical Center and the 
physician staff of Lenox 
Family Health Center, 
where she is accepting new 
patients in need of primary 
care services. Staples re-
ceived her medical degree 

from the University of New England College of 
Osteopathic Medicine and completed her residency 
in Internal Medicine at Berkshire Medical Center. 
While a resident at BMC, she served as medical 
chief resident and osteopathic chief resident, and 
was honored with the 2014 Jordan B. Fieldman, 
MD Award for Medical Humanism.

John Paul Hickey, 
MD, MPH, has joined 
Barrington Family Medi-
cine and is accepting 
new patients. He joins 
Dr. Susan Thompson in 
the primary care practice 
at 63 State Rd. in Great 
Barrington. In addition to 
comprehensive primary 
care, Hickey brings ex-
pertise in HIV, Hepatitis 
C and addiction medicine. He is board certified 
by the American Board of Internal Medicine. 
Hickey clinical background includes serving as 
medical director of The Wellness Center Clinic, 
Bronx Lebanon Hospital Center, staff physician/ 
HIV specialist at Callen-Lorde Community Health 
Center in New York, quality assurance adminis-
trator at The Floating Hospital in New York, and 
attending physician at Metropolitan Hospital 
Center in New York. He most recently served 
as associate director of HIV Medical Affairs for 
Gilead Sciences in Foster City, Ca.

Matthew Durkee has 
been promoted to ex-
ecutive vice president at 
NBT Bank. Durkee joined 
the bank in 2009 to lead 
NBT’s expansion into 
Vermont and establish 
a regional headquarters 
in Burlington. Today, he 
serves as regional presi-
dent for NBT Bank in 
New England and also 
provides executive leadership for the bank’s 
residential mortgage division.

Anesthesiology Associates of Bennington 
has announced the appointment of Paul Sikka, 
MD, PhD. Sikka received his medical degree 
from Grant Medical College of the University 
of Bombay and completed his anesthesiology 
residency at Yale New Haven Hospital, affiliated 
with Yale University School of Medicine. He also 
earned his PhD in Pharmacology from Louisiana 
State University Medical Center in Shreveport. He 
has served in positions at Brigham and Women’s 
Hospital, Boston, and University of California, 
San Francisco.

Kathryn Dube has joined Berkshire Bank as a 
first vice president and wealth business develop-
ment leader. Dube brings over 30 years of banking 
and financial management experience to her new 
role, having held progressively responsible posi-
tions in retail banking and wealth management 
in the western Massachusetts and Connecticut 
markets. She will be based at the bank’s Springfield 
office at 1259 E Columbus Ave.

The Shaker Museum Mount Lebanon’s board 
of trustees has announced the appointment of 
Lacy Schutz as executive director, effective 
Feb. 1. Most recently, Schutz served as the chief 
administrative officer for Exhibitions and Col-
lections at the Museum of the City of New York, 
where she has worked since 2009. Prior to that, 
she was the founding archivist and records man-
ager at the Clark Art Institute in Williamstown. As 
executive director, Schutz will lead the museum 
in telling the story of the Shakers as influential 
American revolutionaries. She will steward the 
collection through a digital cataloging process, 
and supervise additional historic preservation 
initiatives at Mount Lebanon.

Berkshire Health Sys-
tems has announced the 
appointment of Clayton 
Peterson, MD, to the 
medical staff of Berkshire 
Medical  Center  and 
the physician staff of 
Berkshire Surgical Ser-
vices of BMC. He is ac-
cepting new patients in 
need of general surgery 
and he is partnered with 
Drs. Michael Cohn, Eugene Curletti, Michael 
DiSiena, Christian Galvez, Jose Heisecke, Andrew 
Lederman and George Veinoglou at Berkshire 
Surgical Services of BMC. Peterson received his 
medical degree from the Columbia University Col-
lege of Physicians and Surgeons, and completed 
his residency in General Surgery at Beth Israel 
Deaconess Medical Center in Boston.

Community Health Programs sent two of its 
Family Service leaders to a special White House 
event in February to recognize their successful 
leadership of CHP’s Women, Infants and Children 
(WIC) nutrition program. The federally funded 
WIC program is tied to improved prenatal nutrition 
and early childhood health among lower-income 
women and children. Michelle Derr, CHP’s direc-
tor of WIC Family Services, and Mary Feuer, 
CHP WIC assistant director, attended the National 
WIC Association Leadership Conference, held 
Feb. 28 to March 1. The conference provided 
advocacy and policy training and a forum for 
discussing federal initiatives impacting the health 
and nutritional well-being of WIC mothers and 
young children. Their invitation to the conference 
reflects CHP WIC’s steady success in enrolling 
eligible pregnant women during their first trimester 
of pregnancy, a key measure of WIC success.

Kathleen McCor-
mick and Peter Mirante 
have been appointed to 
the board of trustees at 
Berkshire Community 
College. McCormick is a 
partner with McCormick, 
Murtagh & Marcus, a law 
firm in Great Barrington. 
She joined the firm in 
2004 and was named 
partner in 2009. Her fo-

cus is on residential and commercial real estate, 
land use and permitting, 
construction law, business 
law and estate planning. 
Mirante, who has worked 
in the banking industry 
for more than 20 years, 
is senior vice president 
of branch administra-
tion at Greylock Federal 
Credit Union in Pittsfield. 
He joined Greylock in 
1998 and has served in 
numerous management positions. Prior to joining 
Greylock, he worked for Patten Corporation and 
then Berkshire Bank.

Dr. David Gorson, an endocrinologist and 
member of the Southwestern Vermont Medical 
Center medical staff, has been named as one of 
the Best Doctors in America for 2015-2016. The 
Best Doctors in America List is assembled by Best 
Doctors Inc. from confidential polling of more than 
40,000 physicians who answer questions related to 
their referral preferences. Only the top 5 percent 
of doctors in their respective specialties are listed. 
In addition to the Best Doctors in America honor, 
Gorson was also listed as a Best Doctor in the En-
docrinology category in the August 2015 issue of 
Capital region Living Magazine. He and one other 
endocrinologist were chosen from among 23 local 
endocrinologists in the Capital Region, southern 
Vermont, and western Massachusetts.

Maurice Bowerman 
has joined Salisbury 
Trust Wealth Advisory 
Services, a division of 
Salisbury Bank and Trust 
Company, as a vice presi-
dent and trust officer. 
Bowerman has more 
than 20 years of finan-
cial advisory experience,  
most recently with First 
Niagara Bank.

Kay McMahon, director of eduKaytion golf 
headquartered at Cranwell Spa & Golf Resort in 
Lenox, was selected as one of the speakers and 
presenters at the 2016 PGA Show Education 
Conference, held Jan. 27-29 in Orlando, Fla. She 
led a workshop entitled “Disrupting Traditional 
Teaching” based on her trademarked teaching 
method Golf 8.5. McMahon, who has been 
teaching for more than 30 years, is a member of 
the LPGA Teaching & Club Professional Hall of 
Fame, past LPGA T&CP national president, and 
is included among Golf Digest’s 50 Best Women 
Teachers in America.

Berkshire Health Sys-
tems has announced the 
appointment of Joseph 
Emrich, MD, a board 
certified and fellowship 
trained neurosurgeon, 
to the medical staff of 
Berkshire Medical Center 
and the physician staff 
of Neurosurgery Profes-
sional Services of BMC, 
where he is accepting 
new patients in need of brain and spinal care 
through both surgical and non-surgical treat-
ments. Emrich most recently served as director 
of functional neurosurgery at Geisinger Wyoming 
Valley Medical Center in Wilkes Barre, Pa. He is 
familiar with the Berkshire region, having served 
previously as a neurosurgeon at Albany Medical 
Center for 20 years.

Bridget Rigas has joined MASS MoCA, the 
Massachusetts Museum of Contemporary Art, as 
director of development. Rigas is an experienced 
fund-raising professional with 15 years in nonprofit 
and museum fund-raising and strategic organiza-
tional management. She brings to MASS MoCA a 
wide array of experiences in developing, creating, 
and managing both annual and capital campaigns 
for museums, nonprofits and academic organiza-
tions. Most recently, Rigas was with the Boyce 
Thompson Institute (BTI) at Cornell University, 
where she worked with internal and external con-
stituents to develop a foundation for successful 
fund-raising and communications. Prior to BTI, 
Rigas was associate director for development at The 
Glimmerglass Festival in Cooperstown, N.Y.
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Accepting New Patients
Dr. Nina Molin, a board certified Internal Medicine 
practitioner with specialization in Integrative Medicine, has 
joined Berkshire Osteopathic Health of BMC. She provides 
primary care and integrative medicine services and is 
partnered with Drs. Stephen Kisiel and Mary Yee. 

Nina R. Molin, MD
Primary Care/Integrative Medicine

Berkshire Osteopathic Health of BMC
41 Summer St., Pittsfield, MA
413-442-0085

Photo Here

 Board certified in Internal Medicine
 Fellow of the Academy of Integrative Health and 

Medicine Fellowship
 Medical degree from State University of New York at 

Stony Brook
 Residency in Primary Care Internal Medicine, 

University of Rochester School of Medicine and 
Dentistry

 Previously served as Integrative Medicine Specialist 
with Canyon Ranch

 For an appointment, call 413-442-0085

Jim’s lawn care
Call now to arrange for Spring CleAn Up services

Lawn Mowing & Fertilizer Treatment H Garden Care & Maintenance 
Brush Cutting H Chain Saw Work H Pruning H Hedge Trimming 

Mulching H Rototilling H Painting H Fencing H Junk Removal

413-464-0373
(Leave Message)Free Estimates                                                             Firewood for Sale
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Linda Febles  has 
been promoted to vice 
president at Coakley, 
Pierpan, Dolan & Col-
lins Insurance Agency 
Inc., a division of Moun-
tainOne Bank. Febles 
joined MountainOne in 
1999, and has over 27 
years of insurance and 
banking experience. She 
holds certifications as 

a Certifi ed Professional Insurance Woman and 
Construction Risk Insurance Specialist. As vice 
president, Febles will manage an expanded port-
folio of business clients, provide risk management 
strategies and insurance protection plans, and 
attract new clients to the agency.

TD Bank has named 
Karl Mirke as assistant 
vice president, store man-
ager of it offi ce at 90 Main 
St. in North Adams, where 
he is responsible for new 
business development, 
consumer and business 
lending, managing per-
sonnel and overseeing 
the day-to-day operations. 
Mirke has 11 years of 
retail banking experience. Prior to joining TD 
Bank, he served as assistant branch manager at 
Citizens Bank in Pittsfi eld.

Greylock Federa l 
Credit Union has an-
nounced the promotion 
of James Wojtaszek to 
senior vice president, 
innovation and business 
intelligence. In his new 
role, Wojtaszek will be 
responsible for expand-
ing the credit union’s 
management of data to 
drive decisions and bring 

innovative products to market faster. Wojtaszek 
was previously vice president of marketing and 
public relations. He has been with the credit 
union since 1992.

Kevin Clyne has been 
named vice president of 
sales for RTR Technolo-
gies, where he will ser-
vice the mass transit and 
freight rail industries as 
they get more aggressive 
in seeking technology 
to prevent cold-weather 
train service shutdowns. 
RTR designs, manufac-
tures and distributes com-
ponents that prevent freezing of third rails, switch 
points and overhead wires powering above-ground 
trolley lines. Clyne, a software, electrical and 
systems engineer with experience in aircraft and 
rail industries, joined the company in 2014. He 
is now heading up RTR’s sales of winter weather 
technology components for rail industries, and 
serves as the company’s key sales contract for 
Amtrak and several regional rail systems and 
transit authorities.

Adams Community 
Bank has  promoted 
Kristin Bona to busi-
ness relationship offi cer 
and Nancy Hubbard to 
administration offi cer. In 
her new position, Bona 
is responsible for grow-
ing new relationships as 
well as deepening existing 
relationships. She joined 
the bank in 1998 and has 

worked in various departments over the years. 
Bona is a current member 
of the bank’s committee 
that raises money each 
year for PopCares and 
Moments House. As ad-
ministration offi cer, Hub-
bard is responsible for 
supporting the president 
and senior management 
staff of the bank. She also 
serves as a liaison to the 
bank’s board of trustees. 
Hubbard joined the bank in 1989 in the loan 
operations department and later moved to the 
administrative assistant position.

Interprint Inc. has announced the promotion of 
Frank Williams to the position of total quality 
manager. Williams joined Interprint in 1994, and 
has served as printer, print team leader, production 
supervisor, and most recently as quality control 
representative. In his new role, Williams man-
ages all aspects of Interprint’s quality control 
operations, including the inspection of incoming 
materials and outgoing fi nished product. He will 
be continue to be actively involved in new product 
development and provide technical service to 
Interprint’s industry partners.

Lynda Mulvey has 
been appointed director 
of sales at the Fairfi eld 
Inn & Suites in Great 
Barr ington.  Mulvey 
brings over 20 years of 
experience in sales and 
customer service to her 
new position, where she 
will be responsible for 
leading and directing the 
development and imple-
mentation of strategic sales and marketing plans 
for the 93-room hotel. 

Berkshire Community College (BCC) has 
announced the addition of three academic 
counselors. They include Ashton Darrett, who 
most recently served as a staff assistant in the 
Center for Student Success and Engagement at 
Massachusetts College of Liberal Arts (MCLA); 
Lyndsay Isham-Morton, who previously worked 
at MCLA as a human resources recruiter; and 
Tammy Westlake, who has worked at BCC 
since 2012 as a part-time academic advisor and 
an adjunct faculty member teaching BCC 101, a 
student success seminar. Part of the institution’s 
Academic Advising Center, they will advise and 
guide students to foster academic success and 
increase degree completion, and will work with 
faculty to help students successfully navigate the 
start of their college careers.

MountainOne Bank has 
announced promotions for 
employees Rick Brom-
berg, Michael Pang, Kim 
Anderson and Brandon 
Cannata. Bromberg has 
been promoted to senior 
vice president, informa-
tion technology director, 
and information security 
officer, where he over-
sees all technology and 
information security ini-
tiatives. Bromberg joined 
MountainOne in 2011 
and has over 16 years of 
experience supporting 
technology in the bank-
ing and fi nancial services 
industry. Pang has been 
promoted to senior vice 
president, credit admin-
istration offi cer, where he 
is responsible for leading 
his team in support of 
commercial loan growth 
through credit administra-
tion oversight and assis-
tance. He also oversees the 
credit reporting process to 
senior management and 
the board of directors, and 
is responsible for overall 
asset quality. Pang, who 
joined MountainOne in 
2013, was instrumental 
in creating and developing 
the bank’s Credit Admin-
istration Department. An-
derson has been promoted 
to vice president, loan 
compliance offi cer, where 
she provides compliance 
expertise to lending areas, 
monitors changes in lend-
ing compliance laws and 
regulations, and monitors 
and provides guidance to 
the CRA (Community Reinvestment Act) depart-
ment. Anderson joined MountainOne Bank in 2005 
and has served in many capacities over the years 
in various loan and compliance positions. Cannata 

has been promoted to commercial lending portfolio 
manager, where he is responsible for analyzing 
and reviewing existing business commercial loan 
relationships in order to maintain a strong loan 
portfolio. Cannata joined MountainOne in 2014.

Jeffrey Blake, MD, 
board member and clinical 
volunteer at Volunteers 
in Medicine Berkshires 
(VIM), has been hon-
ored by the Massachusetts 
Medical Society as the 
2016 recipient of its Senior 
Volunteer Physician of the 
Year Award. A founding 
member of VIM, Blake 
has served on its board of 
trustees for 11 years and has been instrumental in 
its growth since it was established in 2004. Over 
the last dozen years, he has volunteered more than 
3,500 hours of direct patient care, and for six years 
he served as co-medical director of VIM.◆
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Mountain Goat 
Artisans

130 Water st • Williamstown

featuring the hand-crafted products of 
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skILLs & training

Claudine Chavanne is 
a community planner 
with the Pittsfield 
Adult Learning Center.

By CLaudine Chavanne
On average, there are more than 1,600 

unfilled jobs in the Berkshires ranging 
from account manager to wait staff. So, 
why are people having a hard time getting 

a job? 
And, on 
the flip 
side, 

why aren’t employers finding qualified 
candidates?

There is a lot to consider, but one of the 
more compelling reasons may be the lack 
of a clear connection between skills devel-
opment and an actual job in the Berkshires, 
especially one that leads to a living or self-
sustaining wage. Without a clear connec-
tion, too many people enroll in education 
or training courses and incur debt, only to 
find no job waiting for them locally, or the 
job they thought would pay the bills turns 
out to be a dead-end position.

What would help? Knowing what skills 
are needed, how long it takes to acquire 
those skills, what the real job prospects are 
locally, what to expect for salary and ben-
efits here in the Berkshires, and what the 
opportunities are for advancement – this is 
information that should be readily avail-
able in an easy-to-understand format.

Who would benefit? Young adults 
without advanced job skills, middle-age 
individuals who were laid off during the 
recession and immigrants are among 
our region’s largest labor force pros-
pects. They, along with every job seeker, 
would surely benefit from having a clear 

picture of the viable career pathways in 
our region.

How do we make this happen?
Let’s start with health care. According to 

a labor market study conducted in Decem-
ber 2013 by Robert Vinson, health care and 
social assistance is the largest industry em-
ployer in Berkshire County, accounting for 
nearly one in five jobs (19.2 percent). With 
the aging population growing and the labor 
force shrinking in the Berkshires, it’s not 
easy to attract enough healthcare workers to 
meet the demand for health services.

What if a major employer like Berkshire 
Health Systems agreed to spearhead an
information campaign 
for a Certified Nurs-
ing Assistant (CNA) 
career track in the 
Berkshires? The basic 
skills to be a successful 
CNA, the current wage 
range for CNAs in the 
Berkshires (from entry 
level to more experi-
enced CNAs divided 
by hospital, nursing 
home, and private care
placements), where to get training (e.g., 
BHS and American Red Cross), how 
much it will cost (including scholarship 
opportunities), and the placement rate for 
graduates – all in one easy-to-find loca-
tion such as a website. Convenient links 
to local resources along with print materi-
als would strengthen the outreach effort.

Consider this scenario: “Rosa” recently 
immigrated to the U.S. with her husband 
and two young children, but struggled with 
English as a second language. Political 
unrest and a high unemployment rate in 
her native country made it difficult to find 
a job, but she had always wanted to work 
in health care. Rosa enrolled in one of the 
Pittsfield Adult Learning Center’s ESOL 
classes and, at the Center’s suggestion, 
attended an orientation at the American 
Red Cross about becoming a Certified 
Nursing Assistant. As soon as her English 
improved, she enrolled in their month-
long CNA training program. Because of 
strong partnerships with employers, Rosa 
obtained a job at Berkshire Medical Center 
after completing the program. A year later, 
she was thrilled to qualify for BMC’s ad-
vanced CNA training program that helped 
her gain additional skills and pay. Once 
her kids are old enough to be in school full 
time, she hopes to further her education 
and eventually become a nurse.

Another employment sector that people 
often talk about because it has traditionally 
provided decent paying jobs is manufactur-
ing. Back in the “good old days” anyone 
who graduated from high school was 
assured of getting a job that could support 
a family at General Electric or in one of 
the mills. Today, the lack of major manu-
facturers in our region, the rapidly chang-
ing technical skill requirements, and the 
increased need for post-secondary training 
has made it more difficult for job seekers.

But what if a number of smaller manu-
facturers got together to create a simple 
guide showing how training of a year or 
less could lead to a career in one of the 40 

tool-and-die companies or in any of the 
other manufacturing firms in the Berk-
shires? The former Berkshire Plastics Net-
work was a fine example of how collabora-
tive efforts made a real difference for both 
prospective employees and employers.

Consider “Larry.” After dropping out 
of high school, he wasn’t sure what to do 
with his life. A friend told him about the 
Reconnect Center in Pittsfield, where a 
counselor helped him develop a short-term 
plan. The first step was getting his HiSET 
(formerly GED) at one of the county’s free 
adult literacy programs. The next step was 
registering at BerkshireWorks Career Cen-
ter where he learned about a free Manu-
facturing Skills course that guaranteed 
graduates an interview with one or more 
local manufacturing companies. With 
support from a math tutor and a job skills 
coach, he completed the course, obtained 
his certificate, successfully interviewed 
with a local manufacturer, and started on 
the third shift the following week.

It’s a win-win situation for Larry and for 
his employer. Thanks 
to a comprehensive 
approach, Larry has 
both the technical 
and soft skills to be 
successful in the job. 
Just as importantly, 
he knows his em-
ployer will help him 
get more training so 
that he can advance 
up a career ladder. 
The employer gains 

an employee with up-to-date technical 
skills who understands shift work and is 
positioned for success, thanks to on-going 
support for a year from the same job skills 
coach who mentored him in the Level 1 
Manufacturing course.

Another industry that receives a lot 
of attention these days is Information 
Technology (IT). While IT is increasingly 
part of nearly every job sector, including 
auto repair shops, health care, hospitality 
and professional services, the link between 
technology skills and actual jobs in the 
Berkshires remains vague.

Are there some employers or training 
providers willing to coordinate an infor-
mation campaign that focuses on a viable 
career path in the Berkshires for computer, 
information management and other IT-
related jobs?

Imagine someone like “Julie,” a single 
parent with two children. She faced many 
challenges as a young mom, but with hard 
work and dedication she overcame her 
drug addiction and enrolled in Berkshire 
Community College’s Project Link college 
transition program. With her confidence 
restored, she returned to BCC the follow-
ing year and earned a computer program-
ming certificate that qualified her for a 
full-time job as an Information Technology 
Support Specialist at a local company.

Julie, Larry and Rosa also share one 
thing in common. They were all enrolled 
in programs that connected the dots be-
tween career identification, skills acquisi-
tion and job placement, and provided on-
going job-related support for up to a year.

The Berkshires has its share of chal-
lenges, but it also has a proven record of 
successfully addressing community issues 
through collaborative efforts. Making it 
easier for job seekers to understand the 
viable career pathways in our region by 
strengthening partnerships between job 
skill providers and employers may be the 
key to attracting and retaining a vibrant 
labor force in the Berkshires.◆
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BerkShares Business of the Month

TEAMFLYS OFFERS A NEW PERSPECTIVE on the local economy: a bird’s eye view! Based out of 
the North Adams airport, Team�ys o�ers scenic �ights, aircraft rentals, and professional 
�ight instruction to locals and visitors alike – and they accept BerkShares! “We’re not a 

typical start-up business,” says manager Trevor Gilman, explaining that the business launched 
with zero money in the bank. “We found a principal investor who bought the airplane and then 
we started up the business and began to take on students.” 

Gilman and his co-founders Matthew Champney and Michael Sarrouf all have their own careers 
as pilots – �ying corporate jets or working for regional airlines. But for them, �ying is more than 
a job. �at’s what inspired them to launch Team�ys. “I love the community at the airport,” says 
Gilman. “From my �rst job instructing to my current role with Team�ys, I’ve gotten to know 

everyone. Not just at the North Adams 
airport, but also in Pitts�eld, Great Bar-
rington and Bennington.” He laughs, 
“most people would play golf on their 
time o�, but I �nd myself getting co�ee 
with the other pilots and helping out.”

Growing up, this North Adams native 
did not think that he would become a 
pilot. But �ight lessons during college 
got him wondering if he could make a 
living from something he loved. At that 
time there were not many pilot’s jobs 
available. Now, airlines are desperate for 
pilots and Gilman and his colleagues are 
spreading the word. “�is is an opportu-
nity to earn six �gures a year and com-
mute to work from the Berkshires where 
it’s beautiful and cheap to live.” 

Team�ys’ scenic �ights give customers (85% tourists) a special view of all that the Berkshires 
have to o�er. Gilman has been conducting aerial tours since 1996 and continues to be impressed 
by how far people come to visit the area. A crowd favorite is Mount Greylock, where the plane 
swoops by only a few hundred feet from the summit, within waving distance of the people at 
the top of the mountain. Tourists and locals alike are consistently surprised by how insigni�cant 
human activity looks from above. “People can’t believe how many trees there are out there. When 
you get in the air and you see the middle of the valley that’s actually populated and then an entire 
view of trees as far as you can see – that’s amazing to people.”

Team�ys operates their �ight school during what Gilman calls a “dairy bar season,” o�ering an 
April-to-October course that includes everything required to get your pilot’s license. “It’s 40 hours 
of �ying and a lot of book work and tests. We want to get as many people as possible to do it, so 
we do everything we can to pack it in to a short period of time and keep prices low.” Team�ys has 
recently bought a �ight simulator, which will augment the training they o�er and perhaps help 
to attract younger students.

Team�ys is a hybrid business – grounded in the kind of small-town New England life where 
“you can drive down the road and wave at every car,” but with access to a cosmopolitan clientele 
who bring their own stories and ideas to the region. Accepting BerkShares is part of their overall 
strategy to get their name out in as many ways as possible. “We take every credit card, so why not 
something that’s more local?” Gilman asks. “�e local tourist economy is what we’re growing, and 
we’d like to support as much as take advantage of it so I thought BerkShares were a great connec-
tion to the rest of the community.”

Teamflys
North Adams, MA (413) 862 9359

more stories like this one at www.berkshares.org
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By John Townes
A new community-based workforce devel-

opment initiative currently taking shape is 
seeking input from employers in the northern 
Berkshires on their needs for workers, and 
the skills and characteristics they look for 
when fi lling positions.

Employ North Berkshire is a new pilot 
program being developed as a partnership 
between the Northern Berkshire Community 
Coalition (nbCC) and the North Adams 
Chamber of Commerce in collaboration 
with other participating businesses, social 
service agencies, educational institutions 
and community organizations.

Its goal is to train and match local unem-
ployed or underem-
ployed residents with 
jobs at employers in 
the area.

“The beauty of this 
pilot program is com-
munity-based job de-
velopment,” stated Adam Hinds, executive 
director of nbCC. “By bringing all sides 
together, we are maximizing resources and 
creating a mutually reinforcing partnership 
to meet the needs of job seekers and busi-
nesses.”

Currently, the North Adams Chamber of 
Commerce is surveying businesses to gather 
their opinions and needs to help shape the 
project and to solicit their participation.

“The employment needs of the northern 
Berkshire region are evolving, and we must 
evolve with it,” explained Glenn Maloney, 
the chamber’s president. “We truly believe 
by matching the available training resources 
with the many great employers, we can fi nd 
ways to utilize the existing workforce and 
help that workforce grow to meet the needs 
of our local businesses.”

Owners or managers of businesses in the 
northern Berkshire region are encouraged to 
provide information about their needs and ex-
periences regarding new hires. To participate, 
contact Ricco Fruscio at 413-441-4588 or by 
email at ricco@northadamschamber.com.

Additional program partners include BCC 
Workforce Development, MCLA Adult Basic 
Education, BerkshireWorks Career Center, 
Goodwill Industries of the Berkshires, 
Massachusetts Rehabilitation Commission, 
Department of Transitional Assistance, and 
First Congregational Church of William-
stown, among others.

The program’s job-seeking participants 
will go through a training program designed 
to provide the basic job skills to prepare them 
for the workforce. The length is initially 
anticipated as 25 weeks.

The program is also recruiting businesses 
to commit to hire at least one program par-
ticipant who has undergone a thorough 
training designed to meet the employer’s 
and employee’s specifi c needs.

Community interest
Employ North Berkshire grew out of a 

series of ongoing public forums on local is-
sues that is conducted by nbCC, a nonprofi t 
organization dedicated to improving the qual-
ity of life for people in northern Berkshire 
County with programs and services to support 
and empower the community.

Last October, the topic of one of the fo-
rums was workforce development, according 
to Annie Rodgers, coordinator of Northern 
Berkshire Neighbors at nbCC and program 
coordinator for Employ North Berkshire.

“A large group came together for that 
conversation,” said Rodgers. “People wanted 
to do something tangible, and this program 
stemmed from that.”

She emphasized that Employ North 

Berkshire is still in its formative stages. 
A basic plan has been developed, but the 
timetable, content and other specifi cs will be 
based on the input of employers and workers, 
and on other factors.

“Right now we’re in the stage of gather-
ing information from employers, and also 
meeting with potential participants in the 
community and doing other outreach and 
planning,” she said. “We’ll use that to develop 
the details.”

Rodgers added that funding for the pilot 
program is already available from a combina-
tion of internal funds from nbCC and a con-
tribution from First Congregational Church 
of Williamstown. She said they will continue 
to seek other sources of funding, including 
the possibility of community development 
block grants, to establish the program on an 
ongoing basis.

Employ North Berkshire is oriented to 
residents who are either unemployed or 
underemployed, who have had challenges 
in entering the workforce and/or diffi culty 

obtaining secure jobs.
A training program 

is being developed 
that caters to business 
needs, with an empha-
sis on general work 
skills. Participants will 

receive a certifi cate upon successful comple-
tion. They will also be eligible for placement 
in jobs that are suitable for them with par-
ticipating employers.

Training will be provided by Goodwill, 
Northern Berkshire Basic Education, 
Berkshire Community College, and possibly 
other institutions and organizations.

Overall, the training will concentrate on 
general transferable work skills and quali-
ties, in areas such as effective communica-
tion skills, customer service and computer 
applications.

“It will focus on basic work skills rather 
than technical training in highly specialized 
skills for specifi c trades,” said Rodgers.

At the same time, the specifi c content of 
the training will be tailored to employers 
and participants.

“It will be customized to the specifi c situa-
tions and needs of the individual participants, 
and what the business community tell us new 
hires will have to know,” said Rodgers.

The program will also work with employ-
ers to place the participants in jobs upon 
completion of the training.

In addition, nbCC will hire a “success 
coach” who will act as a mentor and remain in 
regular contact with the participants through-
out the training and well past the start of 
employment. Rodgers said the coach will help 
employees overcome challenges along the 
way to encourage consistent employment.

“Once people are placed in jobs, we’ll 
continue to provide support,” she said.

For more information on Employ North 
Berkshire, call Rodgers at 413-663-7588.◆

empLOy NOrTh berkshIre
Community-based job 
development program 
seeks employer input

“The employment needs 
of the northern Berkshire 

region are evolving, and we 
must evolve with it.”
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level, there was strong interest in creating 
regional commissions. These had to be set 
up for a region to be eligible for programs 
and funding. Most of the regional planning 
commissions in Massachusetts were estab-
lished in that period.”

BRPC was sponsored by the Berkshire 
County Industrial Development Commis-
sion, led by Philip Ahern, who has been 
described as the father of BRPC. The com-
mission’s first executive director was the late 
Karl Hekler, who remained in that position 
until he retired and was succeeded by Karns 
in 1994.

“Originally, BRPC’s primary role was 
focused on planning and studying issues 
critical to the region,” said Karns. “But it has 
evolved over time to a larger role.”

Looking back, both the similarities and 
differences in the Berkshires when BRPC 
was founded and life today can be seen in a 
variety of ways.

In 1966, General Electric, Sprague, Be-
loit and other manufacturing companies in 
diverse industries were still a dominant sector 
of the economy. Manufacturing operations 
employed 40 percent of the workforce, com-
pared to about 10 percent today, according 
to Karns.

However, the signs of impending eco-
nomic problems were already evident.

“The state of our economy was al-
ready a struggle in 
1966,” said Karns. 
“The county was reli-
ant on a few major 
industries, and people 
were already recogniz-
ing that change was 
occurring. That was 
one impetus for why 
the Industrial Development Commission 
sponsored BRPC.”

The subsequent downsizing and depar-
ture of GE and numerous other companies, 
among other factors, led to one of the major 
differences between what was expected for 
the future in the 1960s and what has actually 
happened since then.

BRPC plays supporting role to local governments
By John Townes

The official mission statement of the Berkshire Regional Planning Commission (BRPC) 
is to “provide technical assistance, maintain a forum for the discussion of regional issues 
and deliver regional planning services.”

Berkshire County has a long-standing orientation to local government. Unlike some sec-
tions of the nation with strong county governments, in Massachusetts, county government 
had a very limited role and powers when BRPC was founded in 1966. Then, in 2001, county 
government was ended across Massachusetts.

Because of that, Berkshire County did not have a strong vehicle for policies or actions 
on the regional level.

As life has become more complex and interconnected in the decades since the 1960s, move-
ments for a more regional approach on shared 
issues and goals has been a steady theme.

BRPC fills some roles that a county govern-
ment might have elsewhere. However, BRPC 
is not a governing body. It has no power to 
mandate, supersede local government or enforce 
regulations or policies. Its role is to support and 
advise local governments.

Nevertheless, BRPC has become a major venue for regional initiatives, planning and 
services.

“We can do many things,” said Nat Karns, BRPC’s executive director since 1994. “But 
the key is we have to be asked by local governments.”

In addition to its paid staff, the commission consists of one member of the planning board 
of each member city and town, who are elected annually by those planning boards. Each 
municipality also has a designated alternate delegate.

In addition to providing expertise and support to local governments and other initiatives, 
BRPC works with the community to develop periodic overall regional plans to provide a 
framework for policies and goals in various areas of interest. The most recent of these, Sus-
tainable Berkshire, was completed in 2014.

BRPC also prepares and updates regional plans for transportation and other specific sub-
jects. It administers specific programs such as state Brownfields projects, and has also had 
an instrumental role in arranging collaborations among communities.

Karns said that distance and differences among sections of the Berkshires limit some forms 
of uniform countywide initiatives.

However, he said municipalities are increasingly looking for ways to collaborate on ser-
vices, to operate more efficiently and reduce their costs by sharing resources and avoiding 
unnecessary duplication. These have included joint activities in areas such as online building 
permits, animal control, public health and veterans affairs, among others.

“One area that we are called on more frequently to do is to facilitate shared services among 
clusters of communities,” said Karns. “We started doing that gradually, and it has become a 
drumbeat of requests for us to help with that.”◆

As a result, economic development has 
become a major priority throughout the 
Berkshires.

Population shift
A belief in the 1960s that there would be 

continued population increases has since been 
replaced by the opposite reality of decline, 
said Karns.

“Back then, it was considered a given 
that population growth 
would continue to oc-
cur,” he said. “But those 
earlier assumptions 
have been incorrect 
since 1970.”

According to a 2010 
BRPC study, the coun-
ty’s population declined 

from almost 150,000 in 1970 to approximately 
131,000 in 2010, and decreases have contin-
ued since then. The study predicted that the 
population would be down to 80,695 within 
50 years if trends continued at that rate.

These numbers, combined with the demo-
graphic composition, have created a related 
issue, added Karns.

“In the last 10 years, a structural issue 

has emerged in a very visible way, because 
the population has become older,” he said. 
“In 2010 we reached the point where the 
population was more heavily weighted to-
wards people 65 and older rather than 18 and 
under. We hadn’t previously comprehended 
the magnitude of that, but it’s a tsunami that 
is going to have an impact on almost every 
aspect of life.”

Karns noted that this is partially due to 
circumstances specific to Berkshire County, 
but also reflects statewide and national trends. 
These include the aging of the Baby Boom 
population and the fact that people are liv-
ing longer.

“Berkshire County experienced that 
sooner, but it will happen in other places 
too,” he said. “Massachusetts is expected 
to reach that point in 2030, and it will also 
occur throughout the nation.”

Karns said this is requiring major adjust-
ments in health care, housing, workforce 
planning and other areas.

“Other places have some more time to 
prepare, but in the Berkshires we have to deal 
with that now,” he said. “It’s also important 
to attract and retain more young people.”

Despite these challenges, Karns said he 
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is optimistic that the necessary adjustments 
can be made, and the population and demo-
graphic trends can be managed and improved 
to some extent.

“I’m not pessimistic for the long term,” he 
said. “It won’t be easy, and we can’t turn it 
around in the next year or two. But there are 
good efforts going on to make the area more 
attractive to the younger population, and that 
can make a positive difference over time.”

Development and preservation
There is an area in which one form of growth 

has occurred that was not foreseen in 1966. 
“In the 1960s, it was not anticipated that the 
amount of second-home development would 
grow as much as it has,” Karns said.

That also is connected to the perennial ef-
fort to balance economic needs and develop-
ment with the preservation of open space and 
Berkshire County’s highly valued environ-
ment, scenic beauty and quality of life.

One of the basic areas of responsibility of 
BRPC is land use and community planning. It 
does this on a regional level, and also works 
with individual communities on zoning and 
other related issues.

When BRPC was founded, zoning was 
not as common in communities, and worries 
about the potential for over-development 
were not a major issue.

In 1969, BRPC hired a consultant with 
the goal of helping all cities and towns to 
adopt zoning regulations. Another early 
step to develop comprehensive planning 
policies and goals was the 1971 adoption 
by BRPC of a Berkshire Open Space and 
Recreation Plan.

In addition to adopting zoning, and efforts 
to encourage more clustered “smart zoning” 
policies, initiatives to preserve land through 
organizations such as local land trusts and 
the regional Berkshire Natural Resources 
Council have also had an influence over the 
past 50 years.

While that tension between development 
and preservation has been a continuous con-

cern over the years, Karns said its prominence 
as a public issue has ebbed and flowed.

During periods of recession or slow real 
estate activity, issues related to land use, 
planning and the impact of development are 
more in the background. But during periods 
when demand for housing, resorts and com-
mercial activity increase development pres-
sures, it has been a more prominent source 
of controversy.

Over the years, projects like a proposed 
residential development at Jug End resort in 
Egremont in the late 1980s have prompted 
opposition and long debate in the permitting 

process. These issues have also been aroused 
by mixed-use or commercial complexes, such 
as a proposed commercial outlet on the site 
of Brushwood Farm in Lenox in the 1980s. 
Some projects moved forward, and others 
were blocked.

“A peak period of that was the boom of 
the late 1980s, which brought a number of 
large proposed projects that caused consider-
able concern that the Berkshires would be 
overrun by second-home developments and 
other projects,” Karns said.

The nature of development has changed 
since then, he said.

“It is not at the pressure point it was 20 
years ago,” he said. “What we have now is 
more gradual ongoing development, rather 
than large projects. For example, in the last 
five years, there has been no project that 
has been on a scale that has required a state 
MEPA review.”

One long-running development contro-
versy and preoccupation in the county was 
the first proposed regional shopping mall by 
Pyramid Companies beginning in the 1970s. 
Pyramid tried repeatedly to find a site for the 
mall. Among these was a plan to build a mall

continued on page 15

HelpinG BuSineSSeS SaVe enerGy and money Since 1998
Prism Energy Services specializes in the evaluation, design, and installation of  energy 
efficiency measures for commercial, industrial, and municipal customers. On average, 
customers who work with Prism lower their monthly energy costs by 30%.

Prism provides custom-tailored turnkey energy efficiency solutions. Prism will 
work with you and your utility company to secure utility incentives up to 70% 
on the total installation cost of  your project.

turnkey projectS

s LED Lighting Upgrades
s Building Controls
s Natural Gas

s HVAC
s Building Envelope
s Energy Management Systems

commercial      i     induStrial     i     municipal

Contact Alex Manassah today and ask for a no-cost,
no-obligation energy assessment.

www.prismenergyservices.com      i     617-328-9896 x125      i     alexm@prismenergyservices.com

COMMERCIAL OPPORTUNITIES THROUGHOUT BERKSHIRE COUNTY

40 RAILROAD STREET  •  GT. BARRINGTON, MA

www.BERKSHIRECOMMERCIALPROPERTIES.com

RICH ALDRICH  413-243-1739  • ANTHony Blair  413-329-3879

GREAT BARRINGTON  $395,000
Commercial 2-story condo • Central AC • Natural gas heat

8,000± sq. ft. • Many updates
Full, high-ceiling basement

GREAT BARRINGTON $320,000
Fully rented mixed use income property in prime, in-town location

Fully occupied income property with offices and apartment
B-2 Zone  •  May be converted back to single-family residence

SHEFFIELD
Space in a well established antique dealership 

2,500± sq.ft. of space available to start or expand your business 
Excellent location with plenty of parking 

LEE $699,000
The Morgan House Inn, Restaurant & Tavern

Great in-town boutique hotel & restaurant opportunity
Currently 11 guest rooms & dining for 132 patrons

Large fully equipped kitchen • Private parking and garden area

LEE $135,000
Cakewalk Bakery and Café  •  31 seats

Loyal following  •  Great location on Lee's high-traffic Main Street
Business only is being sold, no real estate • Excellent lease in place

Modern, well-equipped kitchen with everything you’ll need

STOCKBRIDGE $575,000
Unique property located in center of Stockbridge
Former Hall’s Garage site  •  2 masonry buildings

On .81 acres of prime commercial land  •  Unlimited possibilities!

LEE  $379,000
Wonderful Main Street location 

Original details • Off-street parking 
Business, retail or residence possible

4,000+ square feet of space

PITTSFIELD
Rear of 199 South Street

2,700 square feet
Easy access  • Great parking

EGREMONT $309,000
Prime retail location with rental

apartment and office spaces
Multi-use commercial/residential

building on Karner Brook

LEE  $395,000
Ben’s Shop

Unique general clothing store
Business only (no real estate)

Incredible opportunity!

LEE
Build-to-suit •  2 lots

20,000 sf. of building footprint   
940 Pleasant Street, Rt. 102 

Former site of Lee Bowling Lanes

SHEFFIELD $995,000
Moving and storage business

Building on 4 acres
All equipment, furnishings, 

vehicles and business

FOR LEASEFOR LEASE

UNDER AGREEMENT

PRICE REDUCED
NEW LISTING FOR LEASE

FOR LEASE
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By John Townes
The new year has brought a series of 

changes at the Lenox Chamber of Commerce, 
with a new director, new board president, and 
a slate of new board members, as well as an 
impending office relocation and a number of 
ambitious initiatives to stimulate the town’s 
economy and become more involved in lo-
cal issues.

In February, Kameron Spaulding became 
the organization’s new director, replacing 
Ralph Petillo, who had served in that posi-
tion since 2007.

In another transition, at its annual meet-
ing in February, Rob Murray was elected as 
the new president of the chamber’s board 
of directors, succeeding former president 
Carl Pratt.

In addition, eight new members have 
joined the 16-member board.

On an organizational level, the board has 
set an agenda with a series of overall goals 
and priorities for the chamber, according 
to Murray.

These include growing the chamber’s 
membership and increasing its participation 
in local issues and town government.

“We want to get more people involved 
in the chamber, and also be more engaged 
with the town, and work on issues,” said 
Murray.

He said that includes cultivating the cham-
ber’s working relationship with town govern-
ment on initiatives, as well as representing 
the interests of its members more actively on 
issues that affect the business community.

“For example, not enough people from the 
chamber show up at town government meet-
ings,” he said. “We want to encourage more 
members to show up and participate.”

Spaulding and Murray attributed the 
changes to a combination of factors, including 
turnover in the business community, and an 
increasing emphasis in the chamber on the 
retail sector.

“It’s not only the chamber that’s changing,” 
said Murray. “The town’s business commu-
nity has also been going through a transition. 
A number of people have been retiring and 
selling or closing their business, while newer 
businesses have also opened up.”

Spaulding also noted a combination of 
changes on the board as a factor.

“There were several longtime members 
of the board who wanted a break from it,” 
Spaulding said. “There were also positions 

that had been vacant for a while. At the 
same time, there’s been a renewed interest 
in the chamber, with new people who want 
to become actively involved, so we’ve been 
able to fill most of those positions.”

This also reflects a closer working relation-
ship that has developed with Shop Lenox, 
a separate group of merchants in the town 
that was organized about two years ago to 
actively promote the town as a retail destina-
tion (March 2015 BT&C).

“While Shop Lenox will continue to oper-
ate as an independent organization focused 
on retailing, we will be working together 
more closely,” said Spaulding. “As part of 
that, several members of Shop Lenox have 
joined the chamber board.”

New leadership
In January, Petillo announced that was re-

signing as director to devote himself full time 
to his increasingly active theatrical career. He 
has a teaching position at Lenox Memorial 
High School, is establishing a producing 
organization and performs as an actor.

Spaulding, who grew up near Saratoga, 
N.Y., moved to the Berkshires in 2010. He 

was previously an editor at Limestone Me-
dia, which publishes the Berkshire record, 
Berkshire Courier and The view newspapers. 
He started working at the chamber on a part-
time basis in a marketing position last year.

“After Ralph decided to leave the position 
and do other things, I was approached by 
several board members 
and was encouraged 
to apply for the job,” 
said Spaulding, who is 
also chair of the Lenox 
Planning Commission 
and a member of the 
town’s Land Manage-
ment Committee. “I live in Lenox and love 
the town, and the position was attractive. I 
decided to apply, and was hired.”

Murray, who had been a board member 
before being elected president, operates a 
real estate investment firm that owns the 
building that houses the Church St. Cafe, and 
other commercial and residential properties 
in Lenox. He moved to the Berkshire in 2012 
after a career as an executive with Coca Cola. 
For many years he managed that company’s 
bottling operations in Europe.

“When I left that position, we decided to 
live in the Berkshires because of the quality 
of life here,” said Murray, who resides in 
Stockbridge. “This is a really great place. 
However, the biggest challenge is economic 
development and the need to bring in more 
businesses and jobs. As someone with a 

business in Lenox, I 
became involved in 
the chamber as a way 
to help with that.”

Murray said that the 
town has been through 
a difficult period with 
the recession, and its 

impact on the tourism and retail sectors. He 
added, however, that business activity has 
been on the upswing.

“It was a tough go during the recession,” 
he said. “There were a number of vacant 
storefronts that took a while to refill. It’s been 
emerging from that. If you look at the numbers, 
such as the revenue from meals and hotel taxes, 
Lenox has set records for two years.”

More emphasis on marketing
Spaulding and Murray said the chamber 

is becoming more involved in marketing 
activities.

“There is a lot of competition for tourism, 
which is a major element of our economy,” 
said Murray. “The chamber has recognized 
that we have to become more proactive in 
attracting visitors.”

In 2011, tourism promotion became a bone 
of contention, when the town government 
hired a New York public relations firm to 
market Lenox. The expenditure and the result, 
a campaign called Lenoxology, prompted 
controversy over the nature of the promotion 
and the use of an outside firm.

“I think the town has moved on from 
that, although you can still get a reaction 
from some people if you mention the word 
Lenoxology,” said Spaulding. “The cham-
ber has been working to develop a closer 
relationship with the town, and we want to 
serve as a professional marketing resource. 
We’re talking to them about how to expand 
that, and how we can help.”

He added that the chamber also works with 
the Berkshire Visitors Bureau on marketing 
initiatives.

“One of the priorities has been to extend 
the season when we have the most business,” 
he said. “During the summer, Tanglewood 
brings in strong customer and sales traf-
fic. We’d like to extend that more into the 
shoulder seasons of spring and fall, and give 
people reasons to visit then, too.”

LeNOx chamber

Recent changes set 
stage for increased 
involvement in town 
issues, economy

Our towns

Kameron Spaulding has hit the ground running as new director of the Lenox Chamber of Commerce, having worked with the organization in a marketing position 
last year. He and a board comprised of several new members are working to increase the chamber’s participation in local issues and town government. 

“The chamber has been work-
ing to develop a closer rela-
tionship with the town, and 

we want to serve as a profes-
sional marketing resource. ”

Lenox Pittsfield
1032 South Street

Pittsfield, MA 01201
413-448-2222

www.lenoxpittsfield.hgi.com

The new place To meeT!

NEW HOTEL

NOW OPEN!

All the extras without paying extra.

With our complimentary Wi-Fi, Fitness 
Center and Business Center, Hilton 
Garden Inn® gives you all the Amenities 
you know and love, at a price you’ll love 
even more.

Lenox Pittsfield
1032 South Street

Pittsfield, MA 01201
413-448-2222

www.lenoxpittsfiels.hgi.com
©2014 Hilton Worldwide.

For meetings
from 2 to 50, we’re 
here for you – with 

a selection of 
comfortable and 
fully equipped 

function rooms.
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The chamber has been working with the 
Shop Lenox association and other in the town 
to schedule special events in those periods.

In addition to the long-standing Apple 
Squeeze weekend in late September, they plan 
to hold an annual Gilded Age Weekend in 
conjunction with the town’s traditional horse 
and buggy parade. Other planned events are 
a Taste of Lenox and Halloween activities 
and a Holiday Festival.

Local issues
The chamber is increasing its involvement 

with local issues, and doing more to represent 
the interests of its membership.

Among such issues are a review being 
conducted by the town of local planning 
and zoning policies, and the perennial effort 
to balance the town’s historic preservation 
regulations with the needs of business.

“The historic character of Lenox is a major 
asset,” said Spaulding. “Our position is that 
we want to protect the look and beauty of 
downtown, while also accommodating the 
needs of business here.”

Another project that is in the planning stages 
is a system to provide Wi-Fi Internet service in 
the downtown area as a public amenity.

The chamber is also conducting a cam-
paign to increase its membership. So far, 
this effort has boosted its membership level 
from 175 last year to 200 this year.

“We’ve also been developing new services 
for members,” said Spaulding. “For example, 
we want to offer a group health insurance 
option to allow small businesses to get better 
deals on their insurance.”

The chamber will soon be moving its of-
fi ces from a room in the Lenox Library into 
new quarters at 2 Housatonic St., a store-
front on the south side of the intersection of 
Housatonic and Main streets.

Spaulding noted that, among other ad-
vantages, being in a storefront will make the 
chamber’s offi ce more accessible, including 
at times when the library is closed.

In addition to providing information to 
visitors, the chamber offi ce is also a site for 
the half-price ticket program (a countywide 
program which offers discounted same-day 
tickets at participating cultural events). 
Spaulding said the new location will make it 
easier for people to purchase these tickets.

Spaulding said the chamber hopes to move 
into the new offi ce by late April.

“We’ve loved being in the library, and 
they’ve been great to us,” he said. “But the 
new space is right on the street, which gives 
us better visibility and makes it more conve-
nient for members and visitors.”◆

Regional planning issues
continued from page 13

in downtown Pittsfi eld, which provoked both 
strong opposition and support in the city.

In 1978, BRPC, after extensive analysis, 
supported the development of a regional mall 
in downtown Pittsfi eld, but that plan was 
eventually blocked. Instead, in the 1980s 
the Berkshire Mall was built in Lanesboro. 
Today, the mall has become an established 
element of local retailing, but it is also strug-
gling with increased competition from other 
sites and online shopping.

The growth of the second-home market 
also created an unforeseen issue of gentrifi -
cation since the 1960s. While the Berkshires 
have always had vacation homes, including 
historic Great Estates, that had traditionally 
been a niche that did not impact overall 
housing costs.

However, beginning in the 1970s, the de-
mand for second homes, combined with the 
subsequent national housing bubble, began to 
drive up residential real estate prices beyond 
the reach of many in the local population, 
especially in south Berkshire County.

BRPC has been involved in issues related 
to housing over the years, including the provi-
sion of affordable and low-income housing. 
In 1971, BRPC funded and participated in 
developing the Berkshire Housing Devel-
opment Corporation, an agency that has 
sponsored and managed many subsequent 
housing initiatives over the years.

Transportation
Transportation is another ongoing issue 

that BRPC has been involved in, as the 
county’s transportation planning agency. 
“The weakness of the county’s transportation 
has been an ongoing concern,” said Karns.

As one of its first initiatives in 1967, 
BRPC expressed concerns with the plan-
ning and engineering being undertaken for 
improvements to Route 7 from Connecticut 
to Pittsfi eld by the Massachusetts Department 
of Public Works. In 1972, BRPC and the state 
DPW established a regional transportation 
planning program.

One major regional preoccupation and 
recurring source of controversy for many 
decades was referred to in shorthand as “the 
bypass.” Plans to build a limited access high-
way that would bypass Pittsfi eld and other 
population centers periodically resurfaced 
in various forms since the 1960s. These 
proposals inevitably stirred up heated public 

debate. Proponents believed a bypass was a 
necessary element of a modern transportation 
system and economic development, while 
other segments of the community opposed it 
because of the impact on the environment and 
the neighborhoods it would go through.

Eventually, after hearings and public 
arguments, these bypass plans would fade 
away. Then, after a while, the bypass would 
reemerge in slightly different form. However, 
the bypass has not resurfaced in several years, 
and Karns said the concept is not expected to 
be revived again.“The idea of a major bypass 
in the county is effectively dead,” he said. 
“The state made it clear they would not sup-
port it, and it was removed from the regional 
transportation plan about 10 years ago.”

One aspect, however, is still under con-
sideration. “The one remaining element 
is the need to relieve traffi c in downtown 
Lee,” Karns said. “The number of trucks has 
increased through central Lee, and that is a 
major problem. There are efforts underway to 
fi nd solutions for an alternate route to divert 
those trucks from the center of town.”

Otherwise, he said, the county’s road 
system is not likely to undergo any major 
changes in the foreseeable future.

“Overall, the number of vehicles is stable, 
other than the number of trucks, and people 
are generally comfortable with the existing 
road system,” Karns said. “Rather than a 
major bypass, there will likely be smaller 
incremental changes.”

Many other issues have come and gone 
or remain preoccupations in differing forms. 
For example, in 1968 BRPC was involved as 
a planning consultant in an effort to develop 
the east slope of Mount Greylock known as 
Saddleball in Adams. That failed to material-
ize, but a subsequent effort to develop a resort 
known as Greylock Glen caused considerable 
long-running controversies. Since then, more 
modest plans to fi nd an appropriate develop-
ment around the eastern base of Greylock have 
proceeded on a less controversial basis.

Another ongoing concern in recent decades 
was the need to develop a modern information 
infrastructure to provide high-speed Internet 
service throughout the county. In 2001, 
Berkshire Connect, an initiative sponsored 
by BRPC reached an agreement with Global 
Crossing Ltd. to provide competitive, world-
class broadband telecommunications service 
throughout the Berkshires.

Although that plan failed to come to frui-
tion, a high-speed fi ber-optic backbone has 
been built with the help of funds from the 
stimulus plan initiated by President Obama 
and Congress following the economic crisis 
of 2008. Currently, the focus is on connecting 
the “last mile” segments of that to individual 
homes, businesses and neighborhoods.

Looking ahead, it is likely that BRPC 
and the Berkshires will continue to wrestle 
with these and other familiar issues, as well 
as new and unexpected opportunities and 
challenges that arise.◆

BUSINESS & INVESTMENT PROPERTIES

EXCLUSIVE LISTINGS
Contact: Jeff Rose

cell: 413-358-3333
jrose@cbrose.com

ICONIC BANK ROW • PITTSFIELD
F o u r - s t o r y 
brick building, 
top two floors 
are apartments, 
fl oors one & two 
plus basement 
available for use 
or income tenants. 
With +/-1400 S/F 
per floor. Public 
parking only. 

FOR SALE 
$269,000

DALTON AVENUE • PITTSFIELD
Mixed Commercial, BC zoned, four curb 
cuts. Two parcels with barbershop plus 
1500 S/F professional offi ce & residential 
apartment. Separate utilities, 12+ parking 
lot. Central location with great visibility.

FOR SALE $229,000
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GOODideas

By John Townes
Although baseball season is not yet in full 

swing, there is a lot of pitching going on in 
The Stationary Factory at 63 Flansburg Ave. 
in Dalton.

Rather than baseballs, the participants in 
the 1Berkshire Pitch Competition are flinging 
their ideas for new or proposed startup busi-
nesses, in a series of three monthly contests 
from March through May.

The competitors are given up to 10 minutes 
to present their ideas followed by a short 
question-and-answer session by a panel of 
judges.

The contest is intended to help entrepre-
neurs who have started or are planning new 
ventures to refine their business ideas, build 
confidence, connect with peers and mentors, 
and potentially gain access to financial back-
ing and other assistance.

“This is an opportunity for local entre-
preneurs to tell about their plans, and for 
the public to learn about their activities,” 
said David Curtis, economic development 
specialist at 1Berkshire.

There will be cash awards of $1,000 for 
first place winners, $300 for second place 
and $100 for third place.

The competition is also part of a larger 
multi-faceted initiative 1Berkshire has 
launched called Berkshire Starts. The pro-
gram is intended to support new entrepre-
neurs with resources, including expertise 
and information about critical early-stage 
funding.

1Berkshire is a regional economic de-
velopment program that is also an umbrella 
for the Berkshire Chamber of Commerce, 
the Berkshire Visitors Bureau and other 
community-based economic development 
entities.

“One of the purposes of the Pitch Com-
petition is to help 1Berkshire identify entre-
preneurs who can benefit from mentorships 
and other forms of assistance,” said Curtis. 
“There will be advisors in the room, and this 
is a potential opportunity to link them with 
each other.”

The first Pitch Competition was held 
on March 8 (see boxed item for results). 
Upcoming competitions are scheduled for 
April 5 and May 3 from 5:30 to 7:30 p.m. 
at The Stationery Factory. Observation of 
the sessions is free and open to the public, 
although space is limited.

Each competition has a theme. General 
business was the theme of the first compe-
tition in March. The April competition will 
focus on ventures in the creative economy, 
and May will concentrate on food, farming 
and agriculture.

About four or five entrepreneurs are be-

ing selected to present their pitches for each 
session from an open application process. 
(That process closed on March 17 for the 
April competition, and continues through 
April 14 for the May contest.)

Applications are available online at 1berk-
shire.com, or a paper 
application can be sub-
mitted to 1Berkshire at 
66 Allen St., Pittsfield, 
MA 01201 by the ap-
propriate deadline.

Curtis said the basic 
mission of Berkshire 
Starts is to encour-
age and fully support 
entrepreneurship, in-
novation and growth in 
the Berkshires, with an 
emphasis on proposed 
businesses or startups.

He explained that 
Berkshire Starts is 
based on several overall 
premises and goals.

“The first is building 
community and bring-
ing people together,” 
he said. “It’s based on 
the recognition that our 
economic health and 
growth cannot be solely 
dependent on waiting 
for outside businesses 
coming in. Instead, 
we have to look to the 
growth of homegrown 
businesses and human capital.”

Curtis noted that this also involves raising 
public awareness of existing and emerging 
entrepreneurial ventures here.

“There are many hidden entrepreneurs 
in the Berkshires that people are not aware 
of,” he said. “We’re looking at events like 
the Pitch Competition and other initiatives to 
show that there are people who are interested 
in starting and growing businesses here.”

On a tangible level, Curtis said Berkshire 
Starts is organizing a system for volunteer-
based advisory services to help entrepreneurs 
by offering expertise and assistance with 
business planning, marketing, locating fund-
ing sources and other issues.

This can include help with specific prob-
lems or needs, or ongoing mentorship and 
support for free or at a low cost.

Curtis said the program is still in its for-
mative stages.

“We want to help entrepreneurs fill in 
the gaps at a price they can afford, which 
is often little or nothing,” he said. “We’ve 
been putting together a network of advisors 
who are willing to donate time to offer their 
expertise and experience for this. They are 

people who want to 
give something back, 
and pay it forward.”

As an initial step, 
Berkshire Starts has 
begun holding Entre-
preneurial Meetups, 
which are free events 
that gather entrepre-
neurs together to net-
work. They are held 
at different venues 
throughout the region 
and provide small busi-
ness owners or people 
interested in starting 
a business the oppor-
tunity to have casual, 
organic conversations 
about issues and ideas. 
Most meetups feature a 
speaker who tells their 
startup story or gives an 
informal presentation 
about resources they 
provide.

The next meetup is 
scheduled for 5:30 p.m. 
on March 31 at The 
Parlor Cafe, 303 Ash-
land St., North Adams. 

Guest speaker will be Ben Lamb, who is 
assistant director for Student Organizations 
and Involvement at Williams College, City 
Council President in North Adams, and the 
co-owner of Oh Crepe Cafe on Main Street.

Other goals include developing and clari-
fying sources of financing for new ventures. 
“We want to create a ladder of access to 
capital from the very early stages to final 
startup,” Curtis said.

He added that they are also working to ad-
dress the physical needs of new businesses. 
“We want to foster the creation of affordable, 
collaborative workspaces,” Curtis said.

Information about Berkshire Starts is 
available at 1berkshire.com/innovate/
berkshire-starts. Curtis suggested that those 
interested in Berkshire Starts, including 
potential advisors, should contact him at 
DCurtis@1Berkshire.com or Julia Dixon at 
JDixon@1Berkshire.com.◆

The winner of the first pitch competition, Mary Parkman (front), joins judges (from left) Jeffrey Thomas 
of Lever, Douglas Crane of The New Dalton Group, Scott Kirchner of Mad Macs, Michael Cohen of Catch 
Interact, and Kat Lockridge of Classical Tents and Party Goods, following the March 8 event at The Sta-
tionery Factory in Dalton. Judges awarded Parkman $1,000 for her concept for BFF Adventures, a sports 
and excursion service focused on women and girls. (Photo courtesy of 1Berkshire)

BFF Adventures takes top spot 
in march 8 pitch competition
On March 8, five entrepreneurs present-

ed their business plans before a panel of 
judges made up of local business leaders, 
as 1Berkshire held the first of three pitch 
competitions at the Stationery Factory 
in Dalton.

First place and $1,000 was awarded to 
Mary Parkman of Pittsfield, whose busi-
ness, BFF Adventures, focuses on outdoor 
sports and guided biking, hiking, and ski 
excursions for women and girls. The goal 
of her business is for women to explore 
the many facets of life balance, fitness, 
and to enjoy the outdoors.

Second place and $300 was awarded 
to Devin Shea and Patrick Danahey of 
Pittsfield, whose business, R3SET, is a 
digital media platform focused on helping 
startups to optimize their effective work 
output through automation and creativity-
focused lifestyle design.

Third place and $100 was awarded 
to Marie Georgefils of Florence, whose 
business plan is to import castor oil from 
Haiti and sell it as a beauty product for 
use on hair, skin and more.◆

pITch perFecT

Competition part of 
broader 1Berkshire 
program to support 
new entrepreneurs

BarB Davis-Hassan,ccim
Broker/owner

commercially zoned lot
$68,500 – Pittsfield

HigH visibility building lot directly in front of 
historic Wahconah Park. short walk to berkshire 
Medical Center. Zoning is CWs (Commercial, 
Warehouse storage).Water, sewer, cleared and 
level lot. (3073l)

for sale
$399,900 

Wendell  Avenue mixed-use property with 
gREAt CAsH FlOW (approx.  $43K Net 
Operating income).seven residential units and 
two commercial rentals. New siding, windows, 
roof. Off-street parking. short walk to courts, 
downtown. Call barb for details. (4070b)

reduced

for sale – Pittsfield
446 tyler street – $189,900

long-term retail store on busy tyler street corridor, 
with two-bedroom apartment for added cash flow 
in upper level. general business Zoning. Contact 
barb for more details. (4079b)

for sale – Pittsfield
$599,900 

south street building with over 18,000 sq. ft. on four 
floors plus partial basement. Parking lot in rear holds 
42 vehicles. Full commercial kitchen, lots of office 
space. large open auditorium with 20’ ceilings. 
Contact barb for more details. (4074b)

reduced

over $115 million in commercial & 
residential sales over a 27 Year career

real estate
the place for

413-447-7300 • 413-822-4742
www.BarbHassanrealty.com

iDeal space for professional or HealtH & wellness office

Allendale Shopping Center

AllendAle Shopping Center • 5 CheShire roAd • Suite 60 • pittSfield, MA 01201

LeveL One (lower level) – 500 to 1,650 Sf available
Convenient free parking • Bus Stop at entrance

flexible lease terms • Available for immediate occupancy
for leASing inforMAtion ContACt:

glenn langenback • property Manager
Tel: 413-236-5957 • Cell: 413-464-4211 • GLangenback@verizon.net

   

2015 GMC Sierra 

McAndrews-King 
Buick GMC Truck Inc. 

224 Columbia St., Rt.8 Adams 
(413) 743-0584 

mcandrewsking.com
Bigger is not Better… Better is Better

2016 GMC Sierra
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baNkING & finance

By Brad Johnson
When Chuck Leach assumed his new 

position as president and CEO of Lee Bank 
last summer, he brought with him a strong 
background in the asset management side of 
the financial services industry.

While a slightly different skill set than 
might be targeted for the top spot at the com-
munity institution, that background was seen 
as bolstering Lee Bank’s efforts to further 
diversify its products and services – as well 
as its own sources of revenues.

Those efforts have taken a tangible step 
forward with bank’s announcement in early 
March of a strategic alliance with St. Germain 
Investment Management, a well-established 
Springfield-based asset management firm, 
and the formation of October Mountain 
Financial Advisors.

“We’re extremely pleased to join forces 
with St. Germain Investment Management 
as we embark on this new endeavor,” said 
Leach. “It’s really a collaboration that draws 
on the strengths that each side brings.”

Tim Suffish, senior vice president and head 
of equities at St. Germain, noted that the al-
liance with Lee Bank provides an effective 
way for the firm to extend its reach beyond it’s 
Springfield base. “St. Germain has been here 
since 1924, and the vast majority of our busi-
ness is in the Springfield area and a 30-mile 
radius,” Suffish said. “We didn’t have a lot 
of reach into the Berkshires, but it’s a market 
that we wanted to get into. This [strategic al-
liance with Lee Bank] is an opportunity for 
us to do it with a great partner.”

Leach explained that this alliance began 
taking shape last summer as an initiative of 
his predecessor as CEO, David Bruce, who 
continues to serve as chairman of the Lee Bank 
board and of its mutual 
holding company.

It also comes after 
being granted trust pow-
ers by state and federal 
banking regulators. “With our recently granted 
trust powers, we look forward to working 
closely with attorneys, CPAs and our clients 
on trust and estate planning matters right here 
in Berkshire County,” Leach said.

Driving factors
He explained that the impetus for expan-

sion into these new services was two fold.
On one hand, Leach said, the addition of 

trust and wealth management functions was 
seen as a way to expand the scope of services 
that Lee Bank can provide to its customers 
and the community. “It’s really important 
to stress that this is a natural extension of 
what we already do extremely well – build-
ing strong relationships with our customers 
and community,” he said. “I’d almost call it 
a brand extension for us.”

On the other hand, the move into these ser-
vices represents an opportunity for the bank to 
tap a new source of revenues – an important 
consideration in the current environment of 

narrow margins on the community bank’s 
traditional income from it lending portfolio. 
“Banks of all types continue to look for ways 
to diversify their sources of revenues,” said 
Leach. Fee-based services, such as trust and 
asset management, represent one such option 
for that diversification.

“We have long considered tackling the 
wealth management space as a way to build 
on our great brand in Berkshire County,” said 
Leach. “But we didn’t have the infrastructure 
in place to do that on our own.”

That infrastructure primarily involves 
the specialized – and expensive – staffing 
resources needed to provide effective and 
credible wealth management services. From 
his own experience in that sector, Leach said 

it can be very difficult 
for a smaller commu-
nity bank to recruit and 
retain a team of asset 
management profes-

sionals – especially in a modestly sized 
market such as the Berkshires.

Prior to being named president and CEO 
of Lee Bank last July, Leach served as senior 
vice president and managing director of 
wealth management and chief investment 
officer at Berkshire Bank Wealth Manage-
ment. Before that he was vice president and 
senior portfolio manager at TD Bank Wealth 
Management Group.

In that earlier position, Leach worked with 
Suffish at TD Bank (then known as Ban-
knorth). “I have known Tim Suffish for over 
a decade, from when were former colleagues 
at Banknorth,” he said. The two went their 
separate ways – Leach to Berkshire Bank and 
Suffish to St. Germain – but that earlier con-
nection facilitated the recent discussions of a 
strategic partnership between Lee Bank and 
St. Germain, which has a staff of 25 and over 
$1 billion in assets under management.

“Through Tim, I got to know Michael 
Matty [president and director of St. Ger-

main],” said Leach. “They liked the idea 
of being in Berkshire County, and saw the 
advantages of getting into this market through 
a partnership with Lee Bank.” This led to the 
framework for an alliance between the two 
institutions, and a revenue sharing agreement 
for new business brought in through that 
alliance.

“When we started 
talking about possible 
synergies that exist, 
there were pieces that 
just fell into place,” 
said Suffish. “Could 
we have done this on 
our own? We could have. But, for us, there 
were clear advantages to working with Lee 
Bank and building on their well-established 
brand in the Berkshires.”

Staffing and office
One of the pieces that fit neatly into place 

was the fact that a handful of St. Germain 
staffers, including Suffish, are already resi-
dents of Berkshire County and have been 
commuting to their offices in Springfield. 
They will now form the core of the team at 
October Mountain Financial Advisors, which 
is set up as a division of St. Germain.

“As a longtime resident of Pittsfield, I’m 
thrilled to bring our highly qualified team to 
the Berkshire community,” said Suffish.

Along with Suffish and Matty, October 
Mountain Financial Advisors’ principal 
team includes Richard Bleser, vice president, 
portfolio manager; Matthew Farkas, vice 
president, portfolio manager; and Thaddeus 
Welch, portfolio manager.

In addition to St. Germain’s offices in 
Springfield and Hartford, Conn., October 
Mountain Financial Advisors is currently 
operating on a temporary basis from within 
Lee Bank’s main office at 75 Park St.

That arrangement will change later this 
spring when renovations are completed on 
a building adjacent to Lee Bank’s parking 
lot at 103 Park St.

Leach explained that the bank had pur-
chased the neighboring house some time ago 
with then-unspecified plans for its future use. 
Through renovations by Allegrone Construc-
tion, the building’s upper floor will become 
permanent offices for October Mountain, 
while the ground floor will feature a large 
meeting room open to use by the bank and 
by local non-profit organizations.

“I envision that as a community engage-
ment space where the bank can present 
seminars and programs for the public, and 
as a convenient space for local organiza-
tions to hold their meetings and events,” 
said Leach.

Leach noted that the office’s proximity 
to the bank will facilitate the process of 

connecting current and 
new customers at Lee 
Bank with the services 
that are provided by 
October Mountain.

He added that Lee 
Bank will continue to 
offer its existing inter-

nal brokerage services, provided by Infinex, 
within the bank itself.

Overall, Leach noted that the new stra-
tegic alliance with St. Germain represents 
a symbolically important step in the bank’s 
growth and development, and reinforces the 
long-standing commitment to its community 
banking roots.

“We’re getting into this business line with 
a strong collaborator,” he said. “I think we’re 
extremely well positioned to walk the line 
between retaining our community banking 
values and being able to compete with a full 
range of products and services.”◆

‘strategic alliance’ leads to formation of october mountain Financial Advisors
Springfield investment firm 
partners with Lee Bank on 
Berkshire-based operation

This building adjacent to the parking lot at Lee Bank’s main office on Park Street is being renovated for 
use as the home of October Mountain Financial Advisors, a venture formed through a strategic alliance 
between Lee Bank and Springfield-based St. Germain Investment Management. The site will also feature 
a large meeting room on the first floor for use by the bank and by local nonprofit organizations.

“We’re getting into this 
business line with a strong 

collaborator.”

“For us, there were clear 
advantages to working with 
Lee Bank and building on 

their well-established brand 
in the Berkshires.”

Opportunity called, but it didn’t leave a voicemail.
With professional telephone answering, 
you’ll never miss an opportunity. 

800-367-7243
BerkshireCommunicators.com www.EnergeticLandscaping.com
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TOOLs OF The TraDe

google’s at it again! 
so, what can you do?

Deb Watson, owner of 
Business Marketplace 
(413-281-3476 or 
deb@businessmarket-
place.com), provides 
website, marketing 
and graphic design 
services.

By deB waTson
I am sometimes afraid my readers will 

look at the headline of my article and think, 
“What? Google, again?!?” I have the same 
thought myself.

However, there is no bigger player in the 
Internet, and no company that can have a 
larger impact on whether your website can 
be found by prospective customers than 
Google. So, when they have new informa-
tion to share, I feel it is my responsibility to 
let you know what is going on, how it can 
impact your site, and what, if anything, you 
should be doing about it.

So, here is the newest. Google has made 
changes to the SERP – this stands for Search 
Engine Results Page – which is the page 
displaying the listing of results that are 
returned by the search engine in response 
to a keyword query.

According to a recent article by search 
engine watch, “Google has eliminated the 
sidebar ads that once appeared to the right 
of the results. They have also increased the 
number of ads allowed above the results, 
now showing up to four ads.”

So, what does this mean to the average 
small business trying to be found by prospec-

tive customers? It means that it will become 
more competitive – and expensive – for paid 
searches, and organic listings will be pushed 
even further off the list.

Google has been researching ways to 
eliminate the right bar ads for some time, 
as they have not been as effective as they 
hoped. But, by adding more paid listings at 
the top and bottom of the page, it means that 
people will get used to looking at page two 
in order to see organic results versus just 
seeing paid ads.

That being the case, be thinking in terms of 
showing up in the first three pages of search 
engine results, versus being totally focused 
on only showing up on page one.

How does this affect your site? For starters, 
this will force you to do what you should have 
been doing all along – it’s called “Content 
is King.” This means that the content of 
your website must be excellent, must be 
providing the information that searchers 
are looking for, and must do so consistently, 
professionally, and with fresh information, 
whenever possible.

Too many websites have the same content 
they put up when they first developed their 
site years before. And if you’re not a great 
writer, but wrote your content anyway, it’s 
a double whammy. Companies who provide 
template sites only are going to run the risk 
of losing customers because they cannot offer 
two of the most important components their 
clients’ sites require: marketing expertise and 
professional writers.

Make sure that you are optimizing for Lo-
cal and Places. Be sure that you have fully 
registered your site with Google My Busi-
ness. And if you haven’t done so already, you 
must make sure that your site is considered 
“mobile friendly” by Google.

It bears repeating, yet again, that you can-
not simply put up a great website and just 
wait for the customers to roll in. You must 
still market your site – conventionally and 
digitally. Marketing is an on-going process 
that never ends. And this includes your web-
site. Not only is this in the interest of your 
business, but it will help keep you from being 
totally dependent upon Google.◆

placemarkeT

By John Townes
An upcoming workshop, Podcasting 

101, will offer insights and tips for aspiring 
program producers as well as fans of this 
rapidly growing medium.

Podcasts are similar to radio programs, 
except that they are transmitted over the 
Internet instead of the airwaves.

The workshops will be led by Susan Davis, 
a prominent producer whose work has been 
regularly featured on NPR programs. It is 
being sponsored by Muddy Puppy Produc-
tions, a venture operated by Gina Hyams of 
Housatonic.

“Podcasting is exploding in popularity, and 
this is an opportunity to 
learn about it from an 
expert,” said Hyams.

Davis will intro-
duce participants to 
the building blocks of a 
podcast, including how 
to listen, and the art of 
hosting, perfecting a 
sound and achieving 
a tone. She will also 
review technical issues, 
offer advice on how to design an efficient 
production structure and schedule, and 
discuss how to build an audience through 
promotion and distribution.

The workshop will be offered from 10 a.m. 
to 4 p.m. on April 30 at the Lichtenstein Cen-
ter for the Arts, 28 Renne Ave. in Pittsfield. 
It will be offered again on  May 1 at Time 
& Space Limited in Hudson, N.Y.

Tuition is $150 for reservations made 
before March 31, and $175 after April 1. 
Limited financial aid is available. To reserve 
a spot, email Hyams at ginahyams@gmail.
com and indicate which location.

Davis is a veteran radio and audio pro-
ducer. She has been a producer for NPR 
programs such as All Things Considered, 
Marketplace, Soundprint, and Talk of the 
Nation, as well as for The State of Things 
on North Carolina Public Radio/WUNC, 
among other projects.

She has taught podcasting and audio pro-
duction at a wide range of venues, ranging 
from Duke University to the Public Radio 
Program Directors Conference.

Hyams is a writer and communications 
consultant who lives in Housatonic. She 
is the author of 12 books, including The 
Tanglewood Picnic: Music and outdoor 
Feasts in the Berkshires, which was pub-
lished last year.

Hyams said she originally founded Muddy 
Puppy Productions to handle the publication 
and marketing for The Tanglewood Picnic.

“I realized it also is a business structure 
I can do other things with,” said Hyams. “I 
became fascinated with podcasting, and I 
wanted to learn more about it myself. So I 
decided to sponsor a workshop on it. Susan 
is an old friend, and she agreed to fly up from 
her home in Chapel Hill, N.C., to do this.”

Hyams said her own interest in the subject 
was piqued by the experience of a friend, 
Jeffrey Cranor, who coproduces Welcome to 
NightVale (www.welcometonightvale.com), 
a podcast series about a fictional mysterious 
desert town.

“He was doing a live performance at The 
Egg in Albany, and my husband and I decided 
to go to support him,” she said. “I didn’t re-
ally know much about podcasting, and we 
expected that there would be a handful of 
people in the audience. But there were at least 
1,000 people there who were enthusiastic 
fans of the podcast. That made me realize 
how popular it is becoming.”

Growth of podcasting
Podcasting (originally known as “au-

dioblogging”) was introduced in the 1990s, 
as websites began streaming audio content, 

and also making files available for users to 
download to their own computers for listen-
ing on demand.

Initially, the medium was obscure, as it 
was technically difficult to find and use the 
files. Slow Internet speeds also required a 
long time to download files.

However, around 2003 podcasting began 
to gain a higher profile with the introduction 
of software that could automatically scan lists 
of websites selected by the user, which made 
it easier to find, download and play specific 
programs for listening.

In addition, the increasing speed of 
Internet services and the introduction of 

consumer broadband 
significantly reduced 
download times.

Accompanying this 
were websites and net-
works, such as Apple’s 
iTunes, that consolidat-
ed available podcasts 
and provided a central 
location where listeners 
can browse and sub-
scribe to programs.

Podcasting also gained a major boost with 
the introduction of small portable MP3 play-
ers, which enabled users to download and 
load files and listen to music and program-
ming on the go.

The most prominent of these was Apple’s 
iPod, which led to the name “podcasting.”

In recent years, the proliferation of smart-
phones – a convergence of cellular phones 
and wireless pocket-sized computers – has 
accelerated the popularity of podcasting, and 
it is now rivalling broadcasting as a leading 
audio medium.

This has led to what some have called a 
“new Golden Age of Radio” based on con-
temporary technology.

The accessibility and low cost of pod-
casting has opened up the opportunity for 
individuals, groups, schools and institutions, 
and businesses to produce and distribute 
professional sounding programming.

Podcasting is seen as having democratized 
radio programming, because it does not rely 
on the limited venues and lack of public ac-
cess in broadcast media.

“The barriers to entry are very low,” said 
Hyams. “You can produce a podcast with 
just an iPhone and basic software.”

In addition, commercial and public radio 
stations and broadcast networks like NPR 
and the BBC increasingly offer their pro-
gramming on podcasts as an alternate form 
of listening for their audiences. Publications 
like the new yorker and online journals such 
as slate also produce podcasts. Today, even 
the audio of TV programs like Meet the Press 
are available as podcasts.

Podcasting has primarily been oriented to 
spoken-word programming, including com-
mentary, interviews, group discussions, and 
radio documentaries, dramas and comedy.

Video podcasts are also emerging as a 
growing medium.

Because of the varied sources, the style and 
subjects of podcasts are extremely diverse. 
They range from professional quality to ama-
teurish to creative experimentation. There 
are podcasts about almost every subject and 
niche imaginable, including news and public 
affairs from contrasting ideologies, cultural 
topics, sports, sex and poplar entertainment. 
There are podcasts on New Age philosophy, 
self improvement and health, and traditional 
Christianity.

Most podcasts are available for free, 
although some producers do charge for a 
subscription. Some are hobbies or services 
of nonprofit institutions and organizations. 
Increasingly, podcasts are also being seen as 
a viable advertising market.

Hyams noted that people are producing 
podcasts for a variety of purposes, including 
business promotion.

“More and more businesses are using 
podcasts to develop a deeper relationship 
with their customers,” she said. “For ex-
ample, if you run a cheese store, you could 
do a podcast about cheese. The possibilities 
are endless.”◆

Workshops to offer podcasting primer
Local firm lines up NPR producer for insights on growing medium

The workshop will be offered 
from 10 a.m. to 4 p.m. on 

April 30 at the Lichtenstein 
Center for the Arts, 28 

Renne Ave. in Pittsfield. 
It will be offered again on  

May 1 at Time & Space 
Limited in Hudson, N.Y.

email your firm’s news 
and announcements to:

info@btaconline.com

…because home is where the heart is!

We Offer:
◆ Personal Care
◆ Live In Service – Up to and
 Including 24 Hour Care
◆ Medication reminding
◆ Homemaking
◆ Companionship
◆ Shopping and errands
◆ Door to Door Services for
 Appointments & Procedures

Call us to set up an appointment 
for a complimentary assessment!

413-464-7524
137 North Street • Suite 202

Pittsfield, MA 01201
www.mtviewhomecare.com

TURN YOUR OLD GOLD

INTO NEW TREASURES

We can take jewelry you don’t want, and turn it into 
jewelry you do. Bring it in, and let’s work magic.

 STOP & SHOP PLAZA, MERRILL ROAD, PITTSFIELD
 442-6911

 Mark E. Kasuba, Gemologistwww.medwardjewelers.com
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By John Townes
A chance visit to the Berkshire Museum 

has resulted in a restructuring of Pittsfi eld-
based Hot Harry’s Fresh Burritos restaurants 
as a new partnership with an ambitious plan 
to expand as a franchise business.

Hot Harry’s is a casual format restaurant 
that features California-Mexican style bur-
ritos and other fare. It is operated by Samir 
Abdallah of Pittsfi eld and his uncle, Faisal 
Ali, of Dalton (who owns local Juice N’ Java 
and Angelina’s sub shops).

It has been a small franchise operation that 
includes two stores in Pittsfi eld owned by 
Abdallah and Ali on North and Tyler streets, 
plus three franchises in the Capital District 
of New York and one in Iowa.

The expansion initiative originated one day 
in 2014, when Richard Tarascio and his wife 
and son were visiting the Berkshires from 
their home in Columbia, Conn.

Tarascio is a restaurant and franchise 
industry professional, who is a partner and 
former executive in Wayback Burgers, a 
rapidly growing nationwide chain with about 
100 locations in 32 states and abroad.

“We stopped into the Berkshire Museum 
one day in the winter, and when we were 
leaving my son said he was hungry,” said 
Tarascio. “We took a walk up North Street 
and came across Hot Harry’s, and went in. 
We all loved the food, and I struck up a 
conversation with the manager on duty.”

Tarascio said that the manager mentioned 
that it was a franchise business.

“I knew that it was a great product, and 
later on I started thinking about the pos-
sibilities it had as a franchise business,” 
said Tarascio. “I contacted Samir, and after 
extensive discussions we decided to become 
partners.”

Under the arrangement, the company was 
restructured as an equal partnership, with 
Tarascio as the company’s president, and 
Abdallah as executive vice president.

Tarascio said his role is to bring his 
expertise and experi-
ence in franchising to 
take the business to 
another level. They 
have developed a plan 
to expand the number 
of Hot Harry’s as a 
franchise throughout 
the Northeast, with 
the goal of adding 200 stores over the next 
fi ve years.

“Hot Harry’s are already successful res-
taurants that do well as a business,” he said. 
“If they weren’t, I wouldn’t have considered 
this, because that is necessary as a base for 
building a successful franchise business.”

Tarascio added that he has long had a 
personal affi nity for Mexican cuisine, and 
it is a popular and growing segment of the 
restaurant industry.

“Mexican food is a hot market,” he said. 
“People love it, and Mexican restaurants 
are popular everywhere. I wanted to do this 
because I believe there is room for a better 
product, and if you provide that, people will 
fl ock to it.”

Tarascio added that he is focused on 
Hot Harry’s full time. “I’m still a partner 
in Wayback Burgers, but I am not actively 
participating in it anymore,” he said. “I’m 
devoting all of my time to this.”

One upshot of the changes is that Hot 
Harry’s will establish a corporate offi ce in 

the Springfi eld area. “I’ve been commuting 
to Pittsfi eld from southeastern Connecticut, 
which is a long drive,” said Tarascio. “We 
decided to set up a headquarters in Spring-
fi eld, because that’s the halfway point for 
both of us.”

The basic approach and concept of Hot 
Harry’s will remain the same, but they are 
making changes in the front end and behind 
the scenes to update the business and develop 
a restaurant model that can be easily cloned 
for franchising.

“Hot Harry’s specializes in burritos with 
quality ingredients that are a freshly made 

product down the line, 
and that’s what we 
will continue to of-
fer,” Tarascio said. 
“However, we’ll be 
simplifying the menu 
to give it more focus 
and make it easier for 
customers to order. 

It will also make it clearer that we serve 
California-Mexican cuisine.”

Tarascio said that Hot Harry’s will be 
oriented to the mid-market, with burritos 
priced at an average of $7.

“We’ll be smack in the middle of the low 
and high range,” he said.

They are also changing the physical look 
and layout of the restaurants, and designing 
a new logo and other branding.

“For example, we’re getting rid of the 
electronic menus and going back to physi-
cal menu boards that are easy to read,” said 
Tarascio.

He added that the changes will initially be 
applied to new franchises, while the existing 
restaurants will remain the same initially and 
will be adapted to the new approach gradu-
ally. Tarascio said some changes will start 
becoming evident in the existing restaurants 
within the next month or two.

There will also be other changes in the 
business operations, including hiring two 
staff in the main offi ce.

“We’re also changing our sourcing,” 
Tarascio noted. He explained that they have 
changed their vendor from a large national 
supplier to a regional one, Maine’s Paper 
and Food. “They offer more customized 
distribution, which gives us more control 
and better pricing,” he said.

They will expand by selling franchises to 
individual owners.

They plan to open the fi rst franchise pro-
totype in New Britain, Conn. That will be 
originally operated by a member of Tarascio’s 
family, with plans to eventually sell it once 
it is in operation.

While they have ambitious long-term 

Ambitious expansion plan 
for local Cal-mex favorite

“Hot Harry’s are already 
successful restaurants that do 
well as a business,” Tarascio 
said. “That is necessary as a 

base for building a successful 
franchise business.”

Richard Tarascio (left) has partnered with Hot Harry’s founder Samir Abdallah to take the small chain of local eateries on a more ambitious expansion track. They 
are shown here at the Hot Harry’s location in downtown Pittsfi eld during a Discovery Day event, held Feb. 26, for those interested in franchise opportunities.

Partnership puts Hot Harry’s on fast track for franchise growth

goals, they are starting on a gradual basis. He 
said that in large-scale franchising, brokers 
are generally retained to market the franchises 
and handle the arrangements. “We’re starting 
out by doing that ourselves, and we’ll recruit 
franchisees through word of mouth, and build 
from that as we grow,” he said.

Tarascio noted that potential franchisees 
who contact them are invited to Discovery 
Days, events and meetings in which the 
concept is introduced and explained. An 
initial Discovery Day was held on Feb. 26 
at the Hilton Garden Inn in Pittsfi eld. (For 
information, visit www.hotharrysburritos.
com/franchise.)◆

413.458.0093
191 Water Street

Williamstown, MA
www.burnhamgold.com

Licensed in Massachusetts

wiLLiamstown
217 Main Street, gateway to “the village Beautiful”
The once-famous Four 
Acres ,  a  wonder fu l 
long-time family-owned 
restaurant, is now ready 
for revival – or perhaps 
p u t  t o  a n  e n t i r e l y 
different use  – by a 
new owner with both 
the right vision and an 
astute appreciation of 
the value of this prime 
commercial property. Commercially zoned .43-acre site has excellent visibility and 
accessibility as part of the high-traffi  c Main Street business district. Includes ample 
parking for any number of re-use concepts, such as retail/pharmacy, professional 
offi  ce, or other commercial uses. Priced to sell…$399,000

commercial property. Commercially zoned .43-acre site has excellent visibility and 

Bring your imagination and set up shop! 
Built in 1934 and originally operating as 
a sausage manufacturing plant, this mill  
offers 5,960 square feet of space, with a 
cement floor, steel beam construction, 
upgraded natural gas heating system, and 
400-amp three-phase electrical system. 
Also features half-bath, attic and cellar. 
The building sits on three-quarters of 
an acre, with plenty of parking, storage 
shed, and loading dock. Call today for 
your showing…$199,000

adams
commercial opportunity at 23 Mill Street

Stark & Company

L.J. Stark & Company

j434B Stockbridge Road • Great Barrington Cell: 413-329-3497

JIM STARK Site selection for businesses
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Boom
continued from page 1

“There are a lot of issues that musicians 
and writers have to deal with,” McKnight 
said. “How can they market and monetize 
their music? Where can they play and get 
exposure? We’d like to develop a way to 
provide them with information and resources 
about that side of it.”

In a larger sense, BOOM also wants to 
advocate for original music in the community 
at large, and promote coverage of local music 
in the region’s media.

“We also want to get business involved,” 
McKnight said.

That includes proprietors of performance 
venues as well as shops and businesses that 
sell musical instruments, recorded music and 
related items. It also includes restaurants and 
cafes, and other businesses that would benefi t 
from an active local music scene.

“We want to increase awareness of the 
business potential for venues for local 
original music, for example,” McKnight said. 
“Also, in terms of economic development, 
having a lively entertainment scene helps 
to boost the economy. We believe music 
should be an element in economic develop-
ment efforts.”

Formative stage
McKnight emphasized that BOOM is 

still in the formative stage. “We’re laying 
the groundwork and feeling things out as 
we go along,” he said. “It’s very grassroots, 
and we’re open to any ideas on how to make 
local music more visible and viable.”

He is leading the effort with  his wife Liv 
Cummins, his partner in a nonprofi t organi-
zation, the Columbia Arts Team; and Tom 
Conklin, a local radio personality, musician 
and songwriter.

There is also a core group of about six 
other active participants.

BOOM is being run 
under the auspices of 
the Columbia Arts 
Team, which McKnight 
and Cummins formed 
to showcase new work 
by local performing 
artists and writers in the 
northern Hudson Valley 
region of New York. 
That organization also 
provides educational 
and performing op-
portunities for young 
people and adults.

“The Columbia Arts 
Team is active in the 
area from Albany to Dutchess County, but 
we’ve also sponsored events in Berkshire 
County,” he said. “BOOM will have similar 
purpose focused on original music in the 
Berkshires.”

The organizers have been working to 
develop a larger network, with BOOM as 
a focal point.

As a collaborative, community-based 
effort, BOOM welcomes participation by 
anyone with an interest in music, and does 
not require a membership fee.

McKnight said that the initial response 
has been encouraging.

In January, BOOM held an initial public in-
troductory meeting at Berkshire Community 
College to present their concept, gauge the 
level of interest and recruit participants.

“We had no idea how many people might 
show up,” McKnight said. “I thought a small 
number might come if we’re lucky. Instead, 
about 50 people attended and that was on a 
snowy night. There were songwriters, musi-
cians, people who work behind the scenes 
and music fans.”

McKnight said one of the initial goals 
has been to develop a communications in-
frastructure. They have set up a Facebook 
page (facebook.com/boomberkshires) and 
are currently building a website.

“One thing that was expressed in the meet-
ing was the need for a central resource for 
information and communication,” he said. 
“So we’ve made that a priority.”

Low-key local music scene
McKnight is a writer, producer and mu-

sician who has published over 500 songs, 
including about 200 that have been recorded 
and covered by various artists. He also pro-
duces recordings for other artists. His music 
has been featured in independent fi lms and on 
television, including a song that was played 
on The Colbert Report.

“In recent years, I’ve focused mostly 
on work licensed for television and fi lms, 
which brings in a ba-
sic income,” he said. 
“I also teach and lead 
workshops, as well as 
performing.”

McKnight and Cum-
mins previously lived 
in Copake and Hudson, N.Y., and established 
the Columbia Arts Team in 2002. They moved 
over the state line to Lee about a year and 
a half ago.

“We wanted to be in the Berkshires, and 
we really love Lee because it’s a traditional 
small town” McKnight said. “It’s great liv-
ing here. It’s also accessible to New York, 
Boston and other places.”

However, he said, their expectations of the 
local music scene did not match reality.

“With Tanglewood and all of the other 
cultural activity, I’d had an impression of the 
Berkshires as a hotbed of music,” he said. 
“But when we moved here, I was kind of 
shocked at how quiet the local music scene 
is. It’s diffi cult to fi nd and connect with others 
who create original music.”

For example, he said, while there are 
nightspots, there are only a few places that 

present music created 
by local writers and 
performers.

“Most of the places 
that have live music 
feature cover bands 
rather than original 
music,” he said. “There 
is a limited number of 
venues to see or per-
form original music.”

He added that the lo-
cal media also tends to 
overlook local original 
music, and concentrates 
more on the county’s 
imported culture.

These factors led McKnight and Cummins 
to join with Conklin, who writes music and 
performs with Matchstick Architects, to 
form BOOM in an effort to stimulate a more 
cohesive music community.

They continue to operate the Columbia 
Arts Team, and are using that as a legal 
umbrella and model for BOOM.

Overcoming challenges
McKnight said there are a number of chal-

lenges in fostering an active music scene.
“People who write music tend to be solitary 

types,” he said. “It can be tricky to draw them 
out and bring them together.”

Geography is another hurdle. “Hudson is 
a good model of what 
could be developed 
here,” he said. “How-
ever, the Berkshires 
are more spread out. 
That’s where Pittsfi eld 
has a lot of potential, 

because it is centrally located.”
Original music also draws a different 

type of audience. “In bars, music is often a 
background, and people are talking or danc-
ing rather than listening,” he said. “Original 
music is best suited to settings where people 
are able focus on listening.”

McKnight said one of BOOM’s goals is 
to work with owners of sites where original 
local music can be performed.

“There is a need to convince people with 
existing venues that there is an interest and 
audience for original music,” he said. “It 
would also be great if we could create ex-
citement over the possibility of using venues 
that currently sit empty as places to present 
local music.”

To further that cause, McKnight said 
BOOM is organizing events that will show-
case original music.

One such event, going by the name of 
BIG BOOM BASH, is slated for April 29 at 
the Whitney Center for the Arts, 42 Wendell 
Ave., in Pittsfi eld. Beginning with a reception 
from 4 to 5 p.m., the BIG BOOM BASH will 
continue with a concert, food and fun from 5 
to 9 p.m. or later (more information at www.
facebook.com/events/918716224915859/).

“We’ll invite the media, people in related 
business and others to generate interest,” 
McKnight said.

He added that such events can help to 
generate interest in original music and op-
portunities for local performers.

“I organize an event at The Egg in Albany 
that presents local musicians,” he said. “It 
gives the musicians a chance to perform in a 
major venue, and introduces them to a wider 
audience. We don’t envision BOOM being a 
regular sponsor of events, but we’d like to work 
with others who are interested in that.”

Another possibility, McKnight said, is a 
radio show. “Tom Conklin is a radio pro-
fessional, and we’re looking into the idea 
of producing a regular program that would 
feature local musicians,” he said. “We’d 
make it available to radio stations for free, 
as another way to give audiences a chance 
to hear local music.”

McKnight noted that anyone interested 
in more information about BOOM can 
call him at 413-243-4306 or visit www.
boom413.com.◆

As part of BOOM’s effort to raise awareness and interest in local original music, the organization is planning 
the BIG BOOM BASH, slated for April 29 at the Whitney Center for the Arts, 42 Wendell Ave., in Pittsfi eld. 
The public event begins with a reception from 4 to 5 p.m., and continues with a concert, food and fun 
from 5 to 9 p.m. or later (more information at www.facebook.com/events/918716224915859/).

arTs & culture

“There is a need to convince 
people with existing venues 
that there is an interest and 

audience for original music.”
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Surgical Services of BMC. He joins Drs. Michael Cohn, 
Eugene Curletti, Michael DiSiena, Christian Galvez, Jose 
Heisecke, Andrew Lederman and George Veinoglou in 
providing exceptional surgical care. 
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RAIse program
continued from page 1

respect for others and positive goal setting. 
“Art is a way to examine what it means to 
be human, and human dynamics” she con-
tinued. “The RAISE program encourages the 
participants to experience art and understand 
that they have many choices in life.”

RAISE is also a model that has been 
adopted by other museums in the United 
States and France. RAISE is also a model 
that has been adopted by other museums in 
the United States and France.

The innovative youth alternative-sentenc-
ing model recently received international rec-
ognition. Last September, Tulgan Ostheimer 
was presented with the Best Practice Award 
from the International Council of Museums’ 
Committee for Education and Cultural Ac-
tion. It was chosen by a panel of international 
museum education experts and practitioners 
as a model for replication and excellence.

RAISE has also previously received an 
award from the American Association of 
Museums in 2010, and a Best Arts Collabora-
tion award from the Massachusetts Cultural 
Council in 2012.

Tulgan Ostheimer said that the program 
was fi rst suggested to the Clark by Judge 
Judith Locke of the Berkshire County Ju-
venile Court.

“The Berkshire Juvenile Court has been a 
leader in innovative alternative sentencing, 
including connecting young people to cultural 
institutions,” said Tulgan Ostheimer, who 
cited other examples, including a program 
conducted with Lenox-based Shakespeare 
& Company.

RAISE was developed by Tulgan Os-
theimer, Locke and Nancy Macauley of the 
Berkshire Juvenile Court, with input from 
other staff. It is self-funded by the Clark.

Tulgan Ostheimer, who grew up in Pitts-
fi eld, leads the program and sessions. She 
holds an Ed.D. in psychological education 
with a concentration in child development. 
She has been at the Clark for 15 years. Previ-
ously she had taught education at Massachu-
setts College of Liberal Arts, and has been a 
consultant in the personal growth fi eld.

The program is also led by co-teacher Jess 
Conzo, who is with the Alchemy Initiative, 
a community arts program, and who also 
directs the Pittsfi eld Farmers’ Market.

Transformational process
The RAISE program is held twice a year. 

Between eight to 12 young people from 
central and northern Berkshire County par-
ticipate in each session.

The majority of participants are from 
households with a poverty threshold income, 
and are members of families involved with 
the Department of Children and Families due 
to issues such as abuse and neglect. Many are 
in situations involving substance abuse. Most 
participants are failing in school and/or are 
in alternate school settings. They generally 
have had little or no exposure to the arts and 
culture or museums.

Tulgan Ostheimer said that, at the begin-
ning of the fi ve-week program, the environ-
ment is often tense and the young people are 
generally hostile.

“The fi rst week is very uncomfortable,” 
she said. “Most of the kids are angry, and 
they resent having to be there. They feel like 
it is being imposed on them, and they don’t 
want to participate.”

However, she said, their attitudes become 
more positive and they open up as the 
program progresses. “They become more 
enthusiastic,” she said. “We have very lively 

discussions, and they take their projects very 
seriously. By the fi fth week they walk around 
like they own the place.”

She said that she and the other staff mem-
bers make it a priority to create an environ-
ment of mutual respect. They make it clear 
to the participants that they will be treated 
the same way as all of 
the museum’s visitors, 
as long as they adhere 
to rules of appropriate 
behavior.

In addition, they 
make it a point to em-
power the participants 
in terms of how the 
program’s activities 
are guided.

“At the beginning, the kids assume that 
museums are stuffy,” she said. “But we 
treat them like respected guests, which they 
appreciate. We also give them choices, and 
make it clear that we’re there to help them. 
They eventually take pride in the program, 
and see it as theirs.”

The centerpiece of the curriculum are 
visits to the galleries. Individual paintings 
are selected, and the story behind each one 
is explained, along with the artist’s theme 
and intent. These serve as a springboard for 

more wide-ranging discussions of diverse 
issues and topics.

“We choose works that present ideas like 
self-control, ambition and other subjects they 
can relate to, and we talk about them in an 
open-ended way,” said Tulgan Ostheimer. 
“That leads to wide-ranging conversations.”

For example, they 
might examine paint-
ings at the Clark by 
Frederic Remington, 
who depicted scenes 
from the old West, in-
cluding “Friends or 
Foes? (The Scout)” an 
enigmatic scene that 
shows a lone Native 
American on horse-

back observing a distant encampment in 
the snow.

“We ask them to speculate on what is hap-
pening, and whether there is an aggressor,” 
she said. “We also compare it to other works 
by Remington that depict Native Americans 
in a less sensitive way, and we talk about how 
Remington’s attitudes towards them changed. 
That leads to discussions of other subjects.”

In the fi nal week, each participant leads 
a gallery tour and talk for their parent or 
guardian, followed by a graduation ceremony 

that is also attended by court offi cials. “It’s 
a way to celebrate their accomplishments in 
the program,” noted Tulgan Ostheimer.

Participants and their parents or guard-
ians complete an evaluation which is used 
to further refi ne the program and measure 
its success.

Tulgan Ostheimer said the museum and 
the court follow up on the participants to see 
whether the program has had an effect.

Court personnel discuss the RAISE pro-
gram with the participants and report that it 
is described as an everlasting experience. 
The participants comment that they were 
affected by viewing the art and they felt the 
experience gave meaning to their personal 
struggles.

In 2011, a Williams College psychology 
professor conducted a three-year program 
evaluation that included a pre- and post-
program self-analysis measure; post-program 
feedback from participants, custodial adults 
and court personnel; and an observer rating 
of participant behavior. The research reported 
that the program has been successful in 
meeting its goals.

Part of broader outreach
Tulgan Ostheimer noted that RAISE is 

one of several outreach programs the Clark 
sponsors for specialized populations, refl ect-
ing a core mission of using art as a vehicle 
for personal development and enrichment in 
all aspects of life.

The Clark also hosts gallery visits by 
Head Start students to support the develop-
ment of language, literacy and kindergarten 
readiness skills.

In another program, the Clark opens its 
galleries on certain Mondays when it is 
usually closed and invites people with de-
mentia and their caregivers. The experience 
is intended to provide a peaceful, refl ective 
environment for enjoying art, to encourage 
self-expression, meaningful interactions, and 
a positive social experience.

They are also preparing a new bullying 
prevention project for students, Curating a 
Culture of Respect, that aims to utilize engage-
ment with art as a vehicle to expand awareness 
about aggression and compassion, human 
relationships, perspectives and choices.

“We believe very strongly that art offers a 
wider sense of what it means to be a person, 
and a sense of possibilities of what you can 
be in the world,” Tulgan Ostheimer said. “Our 
staff is committed to providing that experience 
to everyone in many different ways.”◆

Ronna Tulgan Ostheimer says those behind the RAISE program “believe very strongly that art offers a wider 
sense of what it means to be a person, and a sense of possibilities of what you can be in the world.”

“The fi rst week is very 
uncomfortable,” she said, 

noting that most participants 
resent having the program 

imposed upon them. “By the 
fi fth week they walk around 

like they own the place.”

we love having you here. 

Get comfortable even when you’re getting down to business. At 
Hampton, you’ll be surrounded by thoughtful amenities that make work 
a pleasure. Plus, you can earn Hilton HHonors® points and airline miles 
with every stay. You’ll be 100% satisfied. Guaranteed.

100% satisfaction
guarantee

clean and fresh 
Hampton bed®

FREE
fresh waffles

®

business with a bonus.

Hilton HHonors membership, earnings of Points & Miles® and redemption of points are subject to HHonors Terms and Conditions. ©2011 
Hilton Worldwide

Hampton Inn & Suites Berkshires/Lenox, MA • 445 Pittsfield Road • Lenox, Massachusetts
www.berkshireslenoxsuites.hamptoninn.com • 413-499-1111

More
 Workshops!
More than 1,000
noncredit workshops
designed for self-
improvement, vocational
or recreational purposes.

Reiki Level I
The Introductory 
Course
WKS 736 E2

Sat., 3/26 
9:00 AM – 5:00 PM
Main Campus
$175

Film
Production II
WKS 2354 E1

Sat., 3/26 - 5/14
9:30 AM - 12:00 PM
Main Campus
$325

Film
Production II
WKS 2354 E1

Sat., 3/26 - 5/14
9:30 AM - 12:00 PM
Main Campus
$325

Workshops!

improvement, vocational

REGISTER ONLINE! www.berkshirecc.edu/workshops
Search by semester, category, topic, or course title

OSHA 10-Hour 
Construction
WKS 2734 E2

Tues. & Thur.,
3/22 - 3/24
8:00 AM – 1:30 PM
Education Ctr. at Conte
$125

Conditioning
for Longevity:
a Practical Guide...
WKS 3206 E1

Sat., 4/16
10:00 AM - 2:30 PM
Main Campus
$75

Ad - BT&C Spring Workshops March 2016.indd   1 3/8/16   10:54 AM



22 April 2016 Berkshire TrAde & CommerCe

reaL estate
The following real estate 
transactions are provided by 
Banker & Tradesman real 
estate data Publishing. only 
properties valued at $75,000 
or higher are included.

ADAms
37 E Jordan St.
Buyer: Kevin Richardson
Seller: Dennis Oneil +
Price: $96,000
Mortgage: $98,714
Lender: Bank of England
Date: 1/22/16

46 Grove St.
Buyer: Michael Meczywor +
Seller: Ronald T & HM 
Denault FT +
Price: $190,000
Mortgage: $180,500
Lender: Quicken Loan
Date: 1/29/16

50-52 N Summer St.
Buyer: Kevin Millman +
Seller: Berkshire County 
Props

Buyer: Jacob Trudeau
Seller: Greylock FCU
Price: $82,500
Date: 2/4/16

340 Pill Dr.
Buyer: Randon Rugg +
Seller: Ruth Grossman
Price: $329,000
Mortgage: $229,000
Lender: Weichert Fncl
Date: 1/26/16

508 Seneca Dr.
Buyer: David Sheridan +
Seller: Lesley Oransky
Price: $470,000
Mortgage: $376,000
Lender: Homestead Fund
Date: 1/22/16

Cheshire
137 Main St.
Buyer: Luke Huska
Seller: Laura Fitzgerald +
Price: $131,500
Mortgage: $135,218
Lender: Academy Mtg
Date: 1/29/16

155 School St.
Buyer: Matthew Jayko
Seller: Cayla Talora
Price: $184,500
Mortgage: $193,316
Lender: Adams Community
Date: 1/27/16

734 Stafford Hill Rd.
Buyer: Donald Gray +
Seller: Henry Ells +
Price: $310,000
Mortgage: $248,000
Lender: Adams Community
Date: 2/5/16

DALton
59 Carson Ave.
Buyer: FNMA
Seller: Greylock FCU
Price: $123,375
Date: 2/10/16

83 Flansburg Ave.
Buyer: Deborah Pularo
Seller: Michael Goonan 
Jr +
Price: $143,500
Mortgage: $138,710

Lender: Merrimack Mtg
Date: 1/22/16

366 Old Windsor Rd.
Buyer: Duquette FT +
Seller: Deutsche Bank
Price: $130,104
Date: 2/1/16

49 River St. Ext
Buyer: Carrie Geibel
Seller: Alma NT +
Price: $112,500
Mortgage: $100,800
Lender: Greylock FCU
Date: 1/19/16

217 South St.
Buyer: US Bank NA Tr
Seller: Bernice Noyes +
Price: $108,599
Date: 1/27/16

egremont
138 Jug End Rd.
Buyer: Stanton Home LLC
Seller: Christina Root
Price: $285,000
Mortgage: $199,500

Lender: Seller
Date: 2/11/16

16 Mill Rd.
Buyer: Shawenon Farm 
LLC
Seller: Beckerman Balken
Price: $435,338
Date: 2/5/16

3 Partridge Dr.
Buyer: Martha Beyer
Seller: Frank Reeves +
Price: $250,000
Mortgage: $190,000
Lender: Pittsfield Coop
Date: 1/25/16

27 Undermountain Rd.
Buyer: Michael Schopp 
Jr +
Seller: Muriel Rokos NT +
Price: $187,500
Mortgage: $178,125
Lender: Salisbury B&T
Date: 2/11/16

greAt
BArrington

8 Francis Ave.
Buyer: Peter Lamb
Seller: Alan Havill
Price: $210,000
Mortgage: $168,000
Lender: Lee Bank
Date: 2/5/16

43 Hurlburt Rd.
Buyer: Steven Tannenbaum 
LT +
Seller: Johanna Wagner-
Janssen
Price: $1,080,000
Date: 1/22/16

9 Locust St.
Buyer: Claire Otoole
Seller: Beverly Haberman +
Price: $295,000
Date: 2/1/16

225 Long Pond Rd.
Buyer: Benjamin 
Schonbeck +
Seller: Rubenstein FT +
Price: $455,000
Mortgage: $364,000
Lender: Berkshire Bank
Date: 2/12/16

10202 Main St.
Buyer: Benjamin Shalles +
Seller: Athena RT +
Price: $210,000
Mortgage: $199,500
Lender: Salisbury B&T
Date: 1/29/16

304 Park St. N
Buyer: David Reed-
Anderson +
Seller: Mark Formel +
Price: $400,000
Mortgage: $280,000
Lender: Lee Bank
Date: 1/26/16

5 Pothul Dr.
Buyer: Louis Forouhar-
Graff +
Seller: CG Grace 

Properties LLC
Price: $468,000
Mortgage: $374,400
Lender: Quicken Loan
Date: 2/11/16

17 Railroad Ave.
Buyer: Daniel Bellow
Seller: Alder Creek LLC
Price: $298,000
Mortgage: $223,500
Lender: Seller
Date: 2/12/16

203 South St.
Buyer: Little Brook Farm 
LLC
Seller: Montana NT +
Price: $155,000
Date: 1/20/16

15 Sumner St.
Buyer: Perry Grebin
Seller: Judith Kaplan IRT +
Price: $422,500
Mortgage: $338,000
Lender: Greylock FCU
Date: 2/1/16

LAnesBoro
8 Chicopee St.
Buyer: Jason Duquette
Seller: Duquette Jane Est +
Price: $150,000
Mortgage: $45,000
Lender: Greylock FCU
Date: 2/10/16

61 Old Orebed Rd.
Buyer: Random Properties 
Acquis
Seller: Mary Phelps +
Price: $160,000
Date: 2/5/16

218 Old State Rd.
Buyer: Alexander 
Sutherland +
Seller: Oleg Baburin +
Price: $207,000
Mortgage: $165,500
Lender: Greylock FCU
Date: 2/12/16

6 Stormview Rd.
Buyer: Jamie Kelly
Seller: Joseph Dilego
Price: $170,000
Date: 1/20/16

20 Swamp Rd.
Buyer: John Ostrellino 2nd
Seller: Ronald Mercier
Price: $172,000
Mortgage: $176,863
Lender: Academy Mtg
Date: 1/29/16

Lee
1750 Cape St.
Buyer: William Brunnell +
Seller: Valley Mill Corp
Price: $300,000
Mortgage: $320,000
Lender: Lee Bank
Date: 1/29/16

55 Church St.
Buyer: John Kruszyna +
Seller: John Siok +
Price: $92,000
Date: 2/4/16

31 School St.
Buyer: Edwin Ramirez
Seller: Ericedis Olaverria
Price: $125,000
Mortgage: $112,375
Lender: Adams Community
Date: 1/19/16

25 Valentine Ln.
Buyer: Sharon Fleck
Seller: Maciej Talar

Price: $189,000
Mortgage: $80,000
Lender: Peoples United
Date: 2/5/16

386 Old Columbia St.
Buyer: John Farnam +
Seller: William Swartzer +
Price: $85,000
Mortgage: $87,337
Lender: Bank of Bennington
Date: 1/26/16

60 Willow St.
Buyer: Justin Pelczynski +
Seller: Salisz NT +
Price: $152,500
Mortgage: $137,100
Lender: Adams Community
Date: 1/29/16

ALforD
15 Dellea Rd.
Buyer: William Shein
Seller: Berkshire Realty 
Partners
Price: $277,400
Mortgage: $267,400
Lender: Salisbury B&T

Date: 2/12/16

BeCket
110 Access Rd.
Buyer: Oleg Baburin +
Seller: Helen Goldberg
Price: $128,000
Mortgage: $119,040
Lender: Lee Bank
Date: 2/12/16

155 Bonny Rigg Hill Rd.
Buyer: Adele Levine NT +
Seller: Albert Bukszpan +
Price: $240,000
Mortgage: $144,000
Lender: Lee Bank
Date: 2/121/6

53 Fox Hollow Dr.
Buyer: William Dietrich 
3rd +
Seller: Jack Siegel RET +
Price: $290,000
Mortgage: $232,000
Lender: Academy Mtg
Date: 1/20/16

2823 Main St.

One of many historical 
properties we protect

every day.
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Berkshire County real estate transfers

Price: $325,000
Date: 2/8/16

LenoX
140 Old Stockbridge Rd.
Buyer: Matthew Lenehan +
Seller: Peter Weissbrod +
Price: $640,000
Mortgage: $512,000
Lender: Mortgage Networks
Date: 1/19/16

126 Walker St.
Buyer: Eric Kirby +
Seller: Raymond Kirby Jr +
Price: $231,300
Mortgage: $185,000
Lender: Lee Bank
Date: 2/10/16

60 Willow Creek Rd.
Buyer: Valley Mill Corp
Seller: Maureen Borgnis
Price: $449,025
Date: 2/1/16

15 Coldbrooke S U:A
Buyer: George Graffeo +
Seller: Gary Kahn
Price: $449,500
Mortgage: $359,600
Lender: Adams Community
Date: 2/12/16

260 Pittsfi eld Rd. U:C11
Buyer: Patrick Robbins-
Oneil
Seller: James Basile +
Price: $105,000
Mortgage: $99,750
Lender: Lee Bank
Date: 2/12/16

montereY
134 Fairview Rd.
Buyer: Alexandra Davis +
Seller: Jonathan Fletcher +
Price: $500,000
Mortgage: $400,000
Lender: Guaranteed Rate
Date: 2/11/16

neW
mArLBoro

293 Adsit Crosby Rd.
Buyer: Peter Tiso
Seller: Virginia Palfi ni IRT +
Price: $280,000
Mortgage: $224,000
Lender: Lee Bank
Date: 2/12/16

155 Berkshire Wood Rd.
Buyer: Vincent Fusco +
Seller: Edmund Noble +
Price: $325,000
Mortgage: $125,00
Lender: Wells Fargo
Date: 2/12/16

north ADAms
42 Cherry St.
Buyer: Laylah Ali
Seller: Mary Velgos RET +
Price: $228,000
Date: 1/29/16

55 College Ave.
Buyer: Joseph St. Pierre
Seller: Helen Boyle +
Price: $114,000
Date: 1/25/16

397 Eagle St.
Buyer: Kyle Maselli +
Seller: Marion Falcon
Price: $94,500
Mortgage: $100,771
Lender: Adams Community
Date: 2/4/16

9 Fairgrounds Ave.
Buyer: Angela Saltamartini +
Seller: James Ostrowski
Price: $110,000
Mortgage: $113,624
Lender: Academy Mtg

Date: 1/29/16

25 Labonte Ave.
Buyer: Nicholas Mcclendon
Seller: Wayne Mineau
Price: $110,000
Mortgage: $110,000
Lender: Academy Mtg
Date: 1/29/16

218 Prospect St.
Buyer: Wells Fargo Bank
Seller: Joy Demayo
Price: $92,944
Date: 2/1/16

135 Rich St.
Buyer: FNMA
Seller: Richard Czarnecki 
Jr +
Price: $145,063
Date: 2/8/16

otis
271 New Hollywood Blvd.
Buyer: US Bank NA Tr
Seller: Thomas Ryan Jr +
Price: $171,216
Date: 1/27/16

13 Werden Rd.
Buyer: FNMA
Seller: Nathaniel Ciccotelli +
Price: $255,809
Date: 1/20/16

PerU
49 South Road Ext
Buyer: Travis Miller +
Seller: Emil Schoedel +
Price: $350,000
Mortgage: $310,000
Lender: Mortgage Networks
Date: 2/12/16

PittsfieLD
15 Baldwin Ave.
Buyer: US Bank NA Tr
Seller: Ronald Dupee +
Price: $118,254
Date: 2/10/16

30 Brighton Ave.
Buyer: Ri Lin
Seller: Chun Lin
Price: $120,000
Date: 1/20/16

251 Cascade St.
Buyer: CIL Realty of 
Mass Inc
Seller: Brad Doerle +
Price: $450,000
Date: 1/21/16

32 Deerfi eld St.
Buyer: William Ballantyne +
Seller: Lillian Orio
Price: $156,000
Date: 2/12/16

4 Duncan St.
Buyer: Anthony Plantier
Seller: Ronald Nugai
Price: $130,000
Mortgage: $65,000
Lender: Seller
Date: 2/1/16

1 Esther Ter.
Buyer: GCR Capital 3 LLC
Seller: Sondrini Realty LLC
Price: $483,000
Mortgage: $142,500
Lender: Lee Bank
Date: 2/9/16

3 Esther Ter.
Buyer: GCR Capital 3 LLC
Seller: Sondrini Realty LLC
Price: $483,000
Mortgage: $142,500
Lender: Lee Bank
Date: 2/9/16

5 Esther Ter.
Buyer: GCR Capital 3 LLC
Seller: Sondrini Realty LLC
Price: $483,000

Mortgage: $142,500
Lender: Lee Bank
Date: 2/9/16

7 Esther Ter.
Buyer: GCR Capital 3 LLC
Seller: Sondrini Realty LLC
Price: $483,000
Mortgage: $60,000
Lender: Lee Bank
Date: 2/9/16

11 Esther Ter.
Buyer: GCR Capital 3 LLC
Seller: Sondrini Realty LLC
Price: $483,000
Date: 2/9/16

13 Esther Ter.
Buyer: GCR Capital 3 LLC
Seller: Sondrini Realty LLC
Price: $483,000
Mortgage: $71,250
Lender: Lee Bank
Date: 2/9/16

15 Esther Ter.
Buyer: GCR Capital 3 LLC
Seller: Sondrini Realty LLC
Price: $483,000
Mortgage: $75,000
Lender: Lee Bank
Date: 2/9/16

509 Fenn St.
Buyer: GCR Capital 3 LLC
Seller: Sondrini Realty LLC
Price: $483,000
Mortgage: $142,500
Lender: Lee Bank
Date: 2/9/16

45 Grace Ter.
Buyer: Tiffanie Tomashek +
Seller: Candace Mozzi
Price: $152,500
Mortgage: $149,737
Lender: Merrimack Mtg
Date: 1/22/16

11 Greenings Ave.
Buyer: Kevin Soule
Seller: Gary Fiero +
Price: $224,500
Mortgage: $160,000
Lender: Pittsfi eld Coop
Date: 2/2/16

78 Harryel St.
Buyer: Michael Mcevoy
Seller: Kellie Ladouceur
Price: $153,500
Mortgage: $122,800
Lender: NBT Bank
Date: 1/26/16

6 Juliana Dr.
Buyer: Justin Mckennon +
Seller: Amy Jarck RET +
Price: $399,900
Mortgage: $379,905
Lender: Academy Mtg
Date: 1/29/16

11 Marco Dr.
Buyer: Alicia Provencher
Seller: Richard Boyer +
Price: $153,500
Mortgage: $150,719
Lender: Academy Mtg
Date: 2/5/16

15 Merriam St.
Buyer: Bank of New York 
Mellon Tr
Seller: Edlyne Jean-Louis +
Price: $100,000
Date: 2/8/16

266 Mountain Dr.
Buyer: Leonard Light +
Seller: Lawrence Berke +
Price: $530,000
Date: 2/5/16

31 Newell St.
Buyer: New England 
Remodeling
Seller: New England 
Remodeling
Price: $156,220
Date: 1/29/16

31 Newell St.
Buyer: Devin Vaccaro

Seller: New England 
Remodeling
Price: $143,500
Mortgage: $140,900
Lender: Academy Mtg
Date: 1/29/16

14 Paisley Ter.
Buyer: Gary Schneider +
Seller: Edward Schweizer +
Price: $290,000
Date: 1/29/16

81 Parker St.
Buyer: Felicity Wood
Seller: Mary Andrews
Price: $92,000
Mortgage: $90,333
Lender: Academy Mtg
Date: 1/29/16

4 Parkside Ave.
Buyer: Michael Mongeon
Seller: Andrea Babcock
Price: $145,000
Mortgage: $108,750
Lender: Lee Bank
Date: 1/29/16

19 Richard Dr.
Buyer: Mark Mozzi +
Seller: Huban Martin Jr Est
Price: $230,000
Mortgage: $201,250
Lender: MountainOne
Date: 1/22/16

31 Richardson St.
Buyer: Jeffrey Koenig
Seller: Antoinette Breda
Price: $130,000
Mortgage: $123,500
Lender: Lee Bank
Date: 1/21/16

3 S Carolina Ave.
Buyer: Rachael Perrea
Seller: Michael Mcneil
Price: $145,000
Mortgage: $130,500
Lender: Academy Mtg
Date: 2/1/16

69 Stoddard Ave.
Buyer: Paul Mcmahon Jr +
Seller: Gattasso NT +
Price: $127,500
Date: 2/12/16

106 Sunset St.
Buyer: Christopher Arena
Seller: Brett Leonas
Price: $193,000
Mortgage: $154,400
Lender: Greylock FCU
Date: 2/5/16

22 Trova Ter.
Buyer: Fran Zarubick
Seller: Candace Hall
Price: $269,000
Mortgage: $215,200
Lender: Greylock FCU
Date: 1/29/16

112 W Housatonic St.
Buyer: CCP Realty LLC
Seller: ACM Properties 
LLC
Price: $164,000
Mortgage: $828,137
Lender: MountainOne
Date: 1/21/16

606 W Housatonic St.
Buyer: Brenna Dorr +
Seller: Susan Trudeau 
Price: $162,000
Mortgage: $165,888
Lender: Adams Community
Date: 1/29/16

790 West St.

Buyer: 790 West Street 
NT +
Seller: Hashim June Est +
Price: $900,000
Date: 1/29/16

17 Westwood Rd.
Buyer: Mark Keefner
Seller: Jeffrey Grant FT +
Price: $139,600
Mortgage: $142,601
Lender: Mortgage Research
Date: 2/2/16

727 Williams St.
Buyer: American Inatl 
Reloc
Seller: Andrea Vela
Price: $194,500
Date: 2/10/16

727 Williams St.
Buyer: Donna Gorson
Seller: American Inatl 
Reloc
Price: $194,500
Mortgage: $124,500
Lender: Adams Community
Date: 2/10/16

990 Williams St.
Buyer: Alessandra Kazura +
Seller: William Ballantyne +
Price: $201,000
Mortgage: $90,000
Lender: Lee Bank
Date: 2/12/16

54 Winesap Rd.
Buyer: Kyle Burks +
Seller: Michael Donati +
Price: $205,000
Mortgage: $154,000
Lender: Prospect Mtg
Date: 2/10/16

riChmonD
897 East Rd.
Buyer: Thomas Siders +

Seller: Toeplitz Gideon 
Est +
Price: $245,000
Mortgage: $224,010
Lender: FBC Mtg
Date: 2/9/16

53 Reservoir Rd.
Buyer: Andrew Schulman +
Seller: Richard Mescon +
Price: $650,000
Mortgage: $390,000
Lender: Santander Bank
Date: 1/29/16

1416 State Rd.
Buyer: X5 RTC LLC
Seller: Richmond 
Telephone Co
Price: $200,000
Date: 2/1/16

sAVoY
302 Old Main Rd.
Buyer: Derek Pinsonneault +
Seller: Paul Pinsonneault +
Price: $120,000
Date: 1/27/16

sheffieLD
1435 Ashley Falls Rd.
Buyer: David Ralph +
Seller: Lucille Carlson +
Price: $135,000
Date: 1/27/16

241 Main St.
Buyer: Umpachene Corp
Seller: Aquatic Designs Inc
Price: $142,379
Date: 1/19/16

350 S Undermountain Rd.
Buyer: Arthur Frigault +
Seller: David Lilienfeld +
Price: $260,000
Mortgage: $150,000

Lender: Lee Bank
Date: 1/29/16

stoCkBriDge
32 Lake Dr.
Buyer: Jennifer Whalen
Seller: Herman Berkman 
RET +
Price: $310,000
Date: 2/10/16

10 Main St.
Buyer: Joseph Tonette 
3rd +
Seller: Mcwilliams Marie 
Est +
Price: $351,000
Mortgage: $290,800
Lender: Lee Bank
Date: 2/3/16

22 Yale Hill Rd.
Buyer: Chauncey Hazen +
Seller: Peter Franck +
Price: $1,069,155
Mortgage: $400,000
Lender: First Republic
Date: 2/9/16

WAshington
Washington Mountain
Buyer: David Hoenig +
Seller: Stonehouse at Lake 
Lure
Price: $99,000
Date: 2/2/16

West
stoCkBriDge

25 Cross Rd.
Buyer: Peter Mccormick +
Seller: Lawrence 
Oberwager +
Price: $450,000
Date: 2/12/16

35 Iron Mine Rd.
Buyer: CIL Realty of 
Mass Inc
Seller: Preston Lockenwitz +
Price: $340,000
Date: 1/20/16

Route 102
Buyer: Balgen Machine 
Co Inc
Seller: JP Morgan Chase 
Bank
Price: $705,000
Date: 2/5/16

57 W Alford Rd.
Buyer: Kevin Herbert +
Seller: Jack Zwick +
Price: $205,000
Date: 2/1/16

WiLLiAmstoWn
15 Latham St.
Buyer: Austin Shea +
Seller: Charles Fox +
Price: $245,000
Mortgage: $208,250
Lender: Wells Fargo
Date: 2/8/16

33 May St.
Buyer: Kenneth Mcalpine +
Seller: Claudia Jones +
Price: $138,900
Date: 2/11/16

WinDsor
453 Flintstone Rd.
Buyer: Richard Miller
Seller: Gary Moynihan
Price: $290,000
Mortgage: $232,000
Lender: Greylock FCU
Date: 2/5/16

◆

“Any job large or small… 
we do it right or not at all.”

www.morrisonshomeimprovement.com

• Windows • Custom Build
• Siding • Roofs
• Additions • Decks
• Remodeling • Gutters
• Kitchen/Baths • Handyman Services

SHOWROOM
674 North Street, Pittsfi eld, MA 01201

Phone: 413-442-3001
Fax: 413-443-8066

Award Winning – Customer Driven

www.morrisonshomeimprovement.com

“Any job large or small… 
we do it right or not at all.”

www.morrisonshomeimprovement.com

• Windows • Custom Build
• Siding • Roofs
• Additions • Decks
• Remodeling • Gutters
• Kitchen/Baths • Handyman Services

SHOWROOM
674 North Street, Pittsfi eld, MA 01201

Phone: 413-442-3001
Fax: 413-443-8066

Award Winning – Customer Driven

“Any job large or small… 
we do it right or not at all.”

www.morrisonshomeimprovement.com

• Windows • Custom Build
• Siding • Roofs
• Additions • Decks
• Remodeling • Gutters
• Kitchen/Baths • Handyman Services

SHOWROOM
674 North Street, Pittsfi eld, MA 01201

Phone: 413-442-3001
Fax: 413-443-8066

Award Winning – Customer Driven
“They’re Simply Amazing!”

Property Management

rrs TM

NOW CARRYING
WOOD JUNGLE GYMS 

IN SHEFFIELD!

*No cash value. No Application Fee available for mortgage loans applied for before April 29, 2016. 
The value of the application fee for loans $15,000 to $550,000 is $299.00 and loans $550,050 to 
$1,250,000 is $349. Please Note: We reserve the right to alter or withdraw these products or certain 
features thereof without prior notification.  Trustco Bank NMLS Identifier 474376

No Application Fee! *

Mortgage Sale!

Now is the Best Time to Borrow!

R

Your Home Town Bank

TRUSTCO
BANK

EQUAL HOUSING
LENDER

www.TrustcoBank.com

Four Convenient Locations!
Allendale - 413-236-8400    Lee - 413-243-4300

Great Barrington - 413-644-0054    Pittsfield - 413-442-1330
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The Community’s Bank Since 1889 

PITTSFIELD
70 South Street

413 447 7304

PITTSFIELD
110 Dalton Avenue

413 395 9626

DALTON
431 Main Street

413 684 1551

GREAT BARRINGTON
325 Main Street

413 528 2840

Member FDIC & SIF www.pitts�eldcoop.com

SMA L L

Business
Bank

The

SMALL BUSINESS CHECKING NOW AVAILABLE 
No Monthly Maintenance Fee · No Minimum Balance · Overdraft Sweep · Courtesy Pay  (if eligible)

300 Transactions Free Per Month (additional transactions $0.35 per item) · Free Level 1 Business Internet Banking 


