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‘customer engagement’

New BCC program
puts service sector
career options in
more positive light
By John Townes
Berkshire Community College (BCC) is
offering a new short-term training program to
enhance workers’ customer service skills, and
encourage a greater appreciation of the career
potential that service jobs can provide.
“There’s an important difference between
good customer service and providing a great
customer experi“These jobs can ence and full enserve as an entry gagement,” said
Pratt, who
point for a ful- Carl
developed the
filling and well- course and will
paid career.” be the instructor.
“The program
will cover that difference and teach specific
techniques and skills that will give participants a jump start in their career.”
Customer Engagement in Hospitality is a
21-hour non-credit certificate course that will
be offered in four weekly sessions in May.
It will be offered at two locations. One
course will be held on Wednesdays beginning
May 4, from 8:15 a.m. to 3 p.m., in the Conte
Federal Building in downtown Pittsfield. The
other will be on Tuesdays beginning May 10,,
from 8:15 a.m. to 3 p.m., at the BCC South
County Center in Great Barrington.
At the end of the course, students who
are seeking jobs will be eligible for an
interview with one of the participating
employer partners.
continued on page 9

Michelle Lydon and her dog Floyd can trek in the fields and
forests this spring protected from ticks and biting insects
by Lydon’s product, B’Lou Bug Spray. Floyd, an Anatolian
Shepherd, is the sister of Luther – also known as Bugga
Lou or B’Lou – after whom the bug spray is playfully
named. Lydon chose Luther’s sister to accompany
her for this photo due to Floyd’s good-natured
willingness to help pitch the family product.
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uptick in
demand…

Busy season ahead for
Barrington-based maker
of all-natural alternative
to chemical bug sprays

By Brad Johnson
This year’s mild, almost snowless winter
has set the stage for a robust return of biting
insects and related bothers this spring.
For Michelle Lydon, that should mean an
uptick in demand for a product she has been
making for the past three years that provides
an all-natural alternative to chemical-laden
bug sprays and repellents.
And, for her customers, that product
will be easier to find thanks to a significant
expansion of its wholesale distribution.
The Great Barrington resident is the
owner of B’Lou Bug Spray LLC, a small
enterprise in which she mixes, bottles and
sells an insect repellent of the same name
that features her own custom formula of
essential oils.
For Lydon and many of her customers,
that formula has proven to be effective in
keeping stinging and biting pests at bay,
not only from humans but also their canine
companions.
“I’d guess about one-third of what I
sell is being used on dogs and two-thirds
on humans,” said Lydon, who uses B’Lou
Bug Spray on her own three dogs to keep
fleas, ticks and mosquitos away. “Some
people are more interested in using it for
their dogs than for themselves.”
continud on page 12

Campus orientation yields
insights for new president
Dr. James ‘Jaimie’ Birge says he looks to build on MCLA’s
successful integration of liberal arts, professional programs
By John Townes
In his first month as the new president of Massachusetts College of Liberal
Arts (MCLA) in North Adams, Dr. James “Jaimie” Birge has been a student.
Birge, who started in the position on March 1, has been studying the college,
its programs and its role to orient himself to MCLA and familiarize himself with
the academic community.
“I’m still learning about MCLA,” said Birge, when asked what his specific
priorities and plans are in a March 25 interview. “I have my own ideas, but those
need to the tested with others to see if they’re valid. Right now, I’m in that process.
I’m talking to many different people here about MCLA, and finding out what
they consider to be its strengths and the areas that could use improvement.”
Birge is the institution’s 12th president. He succeeds former president Mary
Grant, who resigned after more than a decade of service in 2014 to become
chancellor at the University of North Carolina (UNC) Asheville.
“Mary Grant had a very successful presidency, and the board told me they
wanted to continue her good work and extend it into new phases of institutional
development,” said Birge.
His appointment followed a national search facilitated by Korn Ferry, a
consulting firm. A large group of candidates was forwarded to the 14-member
Presidential Search Committee, which selected 11 finalists to interview.
“Dr. Birge stood out as the right person to lead this campus, at the right
continued on page 10

Jaimie Birge says he is settling into his new role as the 12th president of Massachusetts College of Liberal Arts, and has
been familiarizing himself with all aspects of the North Adams-based institution since taking the helm on March 1.
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Turnkey opportunity in
Lee fulfills lifelong goal

By Brad Johnson
A turnkey business. A proven clientele.
A trusted seller. A supportive spouse. A
lifelong dream.
These are some of the ingredients that
Stephanie Aiello had at her disposal in
putting together a new business venture in
downtown Lee.
“Opening a restaurant had always been
a goal for me,” said Aiello, who recently
fulfilled that goal with the Feb. 7 opening of
Aiello’s Breakfast & Lunch at 87 Main St.
The restaurant – as the name indicates –
focuses on breakfast and lunch service only,
the same niche filled by the former Otto’s,
which operated in that location for about six
years before closing last August.
There were several threads connecting that
former eatery with the new Aiello’s – not
least of which was the working relationship
between Stephanie Aiello and Otto’s owner
Paul Face.
Face, who also owns and operates the
well established Salmon Run restaurant on
the opposite side of Main Street, had opened
Otto’s in 2011 as a complement to that business. In 2014 he opened a second Otto’s on
Court Square in downtown Pittsfield in a
restaurant space formerly operated as Nook
& Cranny.
Aiello, a Pittsfield resident, has worked in
front-of-the-house operations at several eateries in the city over the years, including the
Misty Moonlight Diner and the former Nook
& Cranny. When Face opened the second
Otto’s (named after his father), Aiello joined
his team to manage the new eatery.
In August 2015, Face sold the Pittsfield
Otto’s and closed the Otto’s in Lee to focus
more fully on his larger dinner-service restaurant. “After Otto’s was sold, I went to go work
with Paul at Salmon Run,” said Aiello.
She said that Face, who owns the building

with the opening of Aiello’s Breakfast & Lunch in downtown Lee, Stephanie and Corey Aiello have embraced
the opportunity that arose for Stephanie to fulfill her longtime goal of operating her own restaurant.
in Lee where Otto’s had operated, had left
Aiello took care of town permitting and other
the eatery and all of its equipment in place
related details to prepare for opening. Some
after it closed. “He knew I had always been
minor painting and redecorating was done
interested in running my own restaurant,”
in the restaurant space to prepare for its new
said Aiello, noting that this led to discussions
life as Aiello’s Breakfast & Lunch. “It was
about taking over the former Otto’s. “We
really turnkey,” she said. “Everything was
chatted about it at work for a month or so. I
included and ready to go.”
thought it was a perfect opportunity.”
Aiello also had to prepare a new menu for
So did her husband, Corey, who operates
her restaurant. “I did it myself,” she said,
Retirement Income Planning
his own heating and plumbing business in
noting that she kept some of the items from
& Asset Management
Pittsfield. “I talked with my husband, and
Otto’s but added several new dishes to liven
he was super supportive and said to go for
things up. “I wanted to do as many homemade
it,” said Aiello.
things as possible,” she added, noting that
The two sides completed their deal on Dec.
this commitment extends to making their
23, with Aiello purchasing the business and
own potato chips from scratch.
all of its equipment for $50,000 (she leases
In drawing up the menu, Aiello also drew
www.balance-rock.com
the space from Face). Financing for the
on the talents and suggestions of her head
venture was provided by Lee Bank. “They
chef, Joe Russo, who had also worked at the
Securities offered through
were great,” Aiello commented.
Otto’s in Pittsfield. “Joe’s absolutely fantasIn the weeks following her purchase,
tic,” she said. “He came up with a lot of the
LPL Financial, member FINRA/SIPC
homemade recipes that we use here.”
The breakfast menu at Aiello’s (413-2436561) features nearly a dozen different omelets as well as several egg dishes, pancakes,
french toast and waffles. Prices are generally
between $3 and $10, with a few heartier meals
priced a little higher.
For lunch, Aiello’s offers a long list of hot
and cold sandwiches – including one known
as Corey’s Thanksgiving Favorite. “It’s my
husband’s favorite and mine too,” said Aiello,
describing as the kind of turkey sandwich
everyone loves to make with leftovers from
the holiday. Also on the menu are a selection
of burgers and salads. Again, prices for most
lunch items are under $10.
“I wanted to have reasonable prices,”
Aiello commented.
The restaurant has seating for 39 customers, which will be augmented by two
outdoor tables in the warmer months ahead.
#S6308
Aiello said she has eight full- and part-time
#S6358
employees, including dishwashers, cooks
and wait staff.
Hours are Monday through Saturday from
7 a.m. to 2 p.m. and Sunday (breakfast only)
from 7 a.m. to 12:30 p.m.
“I’m here every day,” said Aiello, noting
that her 8-year-old daughter Gianna enjoys
coming in to help on the weekends and during
school vacations. “She loves it!”
When interviewed in late March, Aiello
said her first two months of operation have
S
a
v
e
Save
far surpassed her expectations. “I was
Additional
nervous opening in February,” she said.
Additional
“I hoped just to stay steady, but it turns
ØCURA "-7
out that we’ve been extremely busy from
)N
aru &
Lexus & Mer ÞNITI 
Honda, Sub ers
the start.”
ce
d
n
es
Toyota Ow
Owners
A good portion of that is attributable to
customers of the former Otto’s. “They all
came right back and have been very supportive,” said Aiello. She noted that people
who knew her from the Otto’s in Pittsfield
have also been driving down to Lee to try
the new restaurant.
“I absolutely love interacting with people,
and it’s been great to see so many familiar
faces coming in again and again,” she said.
In terms of her new role as owner, Aiello
said it’s a much more varied job than she has
had before. “Being the owner is great, but it
*36 month lease, 10,000 miles per year. Sales tax, acquisition, registration, dealer fee additional. $0.25 per mile over 30,000 miles at lease term. On approved credit through Audi Financial Services.
involves wearing many different hats every
Sale ends 4/30/16.
day,” she said.◆

92 Elm St. • Pittsﬁeld

413.442.8190

Spring Savings Event
Best Prices of the Year!

2016 Audi
Q3 Quattro

2016 Audi
A3 Cabriolet Quattro

Your Choice!

$500

$379/

mo.*

$500

with $1499 Cash or Trade down

FLYNN AUDI

-%22),,2$ 0)443&)%,$-Øp
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Still others in the industry have adopted
different methods and materials that are more
environmentally responsible while still effective in their cleaning capability.
Na said that his business fits in this catBy Brad Johnson
egory and has focused on what he feels is
When a customer of a new business is so
the most environmentally safe dry cleaning
satisfied with the services it provides that they
system available. “I’m doing it the organic
contact the local business journal to suggest
way, that’s the most important thing,” he
a story on that business, that suggestion warstressed.
rants some consideration.
Eco Dry Cleaners & Alterations uses a
The case in point here is a call that
cleaning system manufactured by SATEC
BERKSHIRE TRADE & COMMERCE received
International that, according to company
from a customer of Eco Dry Cleaners & Alterliterature, leaves no toxic odor or residue
ations, a business that opened last summer at
on clothing, and
179 Main St. in
leaves garments
downtown Great
feeling softer
Barrington. This
compared to concustomer spoke
ventional cleanof not only the
ing systems.
great cleaning
Na explained
service the ownthat another
ers provide and
component of
their committhe laundry serment to doing
vices at the Great
it in an environBarrington busimentally conness is the use of
scious way, but
“EM Cleaning”
also their com(short for “Efmunity-minded
fective Microorapproach to doganisms). These
ing business in
products, he said,
their new locautilize a natution. “You will
ral cleaning apsee why everyproach that can
one loves them
deliver a wide
once you contact
range of benefits
them,” the cuswith much less
tomer added.
impact on water
So, a reporter
Bread (right) and Jelly Na, owners of Eco Dry Cleaners & Alterations
and the environtook the tip and
in Great Barrington, have attracted a supportive clientele by offering
ment.
gave a call to
environmentally responsible dry cleaning and laundry services.
Aside from
413-645-3167,
Bread Na says they hope to replicate their success with locations in
environmentally
speaking first
other Berkshire communities. “we want to do more of these stores,”
conscious cleanwith Jelly Na
he says. “Spread the good concept and good cleaning.”
ing, Na said his
and then her
business has found other ways to be more
husband, Bread. Yes, that’s Bread and
earth-friendly. For example, he has developed
Jelly – the names the South Korean couple
a system that does away (in most cases)
adopted when becoming naturalized citizens
with the paper ticket that customers keep
of this country.
and bring with them when picking up their
A discussion with Bread Na illustrated,
cleaned garments and laundry. “I send a text
among other things, the passion he has for
to customers’ smartphone to let them know
doing business in the most environmentally
when to come back,” he said. “That means
responsible way possible.
no [paper] tickets getting thrown away.”
He explained that the dry cleaning industry
Bread and Jelly Na decided to set up shop
in general has slowly been evolving away
in Great Barrington after operating a similar
from the longtime and ubiquitous use of
business in Connecticut for about seven years.
certain chemical solvents – known as perchlo“We like this town,” said Bread Na. “This is
rate – that not only have been found to have
a niche for us.”
health risks but also have caused significant
While off-the-record comments sugenvironmental contamination at dry cleaning
gested a colorful back-story for the couple,
facilities around the country.
including the origin of their unconventional
A good portion of the dry cleaning indusnames, Na stressed that he only wanted to
try still utilizes these solvents, while others
focus on the business itself for the purposes
have switched to similar but supposedly less
of this story.
harmful compounds that have been promoted
He said the couple are also approaching
as an alternative by federal environmental
the business in a way that strives to make
agencies.

Dry cleaning business puts
emphasis on environment

their cleaning services more accessible to a
wider range of customers in the community.
That includes moderate overall pricing for
services, as well as discounts for more financially challenged sectors of the community,
such as youth and seniors.
With just Bread and Jelly Na staffing the
shop, the days are long. The regular hours
are Monday through Friday from 8 a.m. to
6 p.m., and Saturday from 8 a.m. to 3 p.m.
Na said the work begins well before opening
and well past closing, however. “Every day
it’s 18 hours,” he said.
That workload has not stopped the Nas
from looking beyond Great Barrington to
other potential locations in the Berkshires,
such as Lenox and Pittsfield. “We want to do
more of these stores,” he said. “Spread the
good concept and good cleaning.”
As for the couple’s colorful background
referenced above, curious customers – both
old and new – will have to visit the shop and
talk to Bread and Jelly Na themselves.◆

I f you're i n no c ent ,

you c a n do
a ny th i ng.

email your firm’s news
and announcements to:
info@btaconline.com

BUSINESS OPPORTUNITIES
MA • VT • NY

For financially qualified buyers with business-related experience
and funds for investment, we offer motels, convenience store,
neighborhood store and liquor store.
All inquiries are confidential and candidates will be required to
complete a buyer profile and sign a confidentiality agreement.
Submit inquiries to Paul Harsch via email:

paul@harschrealestate.com

HARSCH ASSOCIATES • 311 MAIN ST. • WILLIAMSTOWN, MA 01267

Mortgage Sale!

No Application Fee!

*

Now is the Best Time to Borrow!

TRUSTCO
BANK
Your Home Town Bank
R

Four Convenient Locations!
Allendale - 413-236-8400 Lee - 413-243-4300
Great Barrington - 413-644-0054 Pittsfield - 413-442-1330

www.TrustcoBank.com
*No cash value. No Application Fee available for mortgage loans applied for before April 29, 2016.
The value of the application fee for loans $15,000 to $550,000 is $299.00 and loans $550,050 to
$1,250,000 is $349. Please Note: We reserve the right to alter or withdraw these products or certain
features thereof without prior notification. Trustco Bank NMLS Identifier 474376
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neighborly assistance

Franklin County
CDC reaches out
to businesses in
north Berkshire
By Brad Johnson
Building on a previous grant program
geared toward support services for businesses
in northern Berkshire County, the Franklin
County Community Development Corporation (CDC) is sponsoring a new assortment of
workshops and programs this spring to boost
north county entrepreneurial activity.
“These workshops answer the questions
that keep business owners up at night,” said
Amy Shapiro, business development director with the Franklin County CDC. “It’s
all about helping people get to where they
need to get.”
Included in the upcoming offerings is an
“Information Session for Small Businesses
to Start and Grow,” slated for April 28, at the
Cloud85 co-working space at 85 Main St. in
downtown North Adams, from 3:30 to 5 p.m.
Shapiro said this free program is for anyone
interested in starting or growing a business,
and looking to learn about resources that are
available for business planning, financing,
and related needs.
“A lot of small business owners are feeling on their own in terms of understanding
what’s available to them,” said Shapiro.
“With this program we can help direct them
to different resources that address their business needs.”
Taking that concept to the next level is
“Business Growth Seminar: Stabilize & Expand Your Business,” a four-session program
that is geared toward established businesses
seeking to increase their revenue. Topics
presented by Shapiro and guest experts will
include operational efficiencies, financial
management tools, hiring guidelines, and
sales and marketing strategies.
The seminar will be held at Cloud85, from
6 to 9 p.m., on four consecutive Wednesdays
from May 4 to May 25. The cost is $175,
which includes course materials. Shapiro said
some scholarship funds are available.

Exit strategies

Addressing the altogether different issue of
business succession is “Heading for the Exit:
The Realities and Process of Transitioning
the Ownership of Your Business,” slated for
May 5 from 5 to 7 p.m. at Cloud85.
“Succession planning is a huge problem
for a lot of business owners,” Shapiro noted.
“There’s a lot at stake for them, a lot of factors
involved, and it can become overwhelming
and emotional.”

May 2016

The May 5 program will feature Michael
Shapiro explained that the relationship
Vann of the Vann Group, a Springfield-based
between her organization and the northern
firm that has been helping business owners
Berkshire business community first took shape
develop succession plans for over 30 years.
through a two-year federal Economic DevelVann will address one of the largest challenges
opment Administration grant that facilitated
facing business owners today – the question
an extension of the CDC’s business services
of “How do I get out of my business.”
to neighboring northern Berkshire County.
The free overview will cover the current
“There was a view that northern Berkshire
transition/succession landscape, establishing
was an under-served region,” said Shapiro.
“For years we had been asked by different
transition expectations and objectives, busistakeholders there if we could share some of
ness valuation facts and realities, family and
the programs we offer
partner dynamics, exit
“For years we had been
in Franklin County.”
options and structure
The EDA grant,
considerations, prepar- asked by different stakeholdwhich ran from July
ing the company for
ers there if we could share 2013 to June 2015,
transition, and other
some of the programs we of- allowed the CDC to esrelated topics.
Shapiro noted that
fer in Franklin County.” tablish a physical presthis introductory sesence in North Adams
and to work with north county businesses
sion will be followed in fall 2016 and spring
individually and through various programs
2017 by a more in-depth multi-session proand workshops.
gram that is currently being developed by the
Since the end of that grant period, the
Franklin County CDC. She said input from
CDC’s activities in north county have been
attendees at the May 5 session will help guide
sustained through its collaboration with the
the development of that program, which will
Pittsfield Economic Revitalization Corporainclude deeper discussion of succession metion, or PERC, (which, despite its city-specific
chanics, and will also provide access to indiname, encompasses economic development
vidual counseling over an extended period.
activity throughout the county). Funding for
The “Heading for the Exit” program is also
that collaboration extends through June, and
being offered at the Franklin County CDC’s
is supporting the presentation of the above
offices at 324 Wells St. in Greenfield on May
workshops in North Adams.
12 from 5 to 7 p.m. Shapiro encouraged any
Shapiro noted that the CDC’s connection
northern Berkshire business owners unable
to attend the May 5 event to register for the
to north county will continue over the next
Greenfield session.
year or so under the auspices of a state Urban Agenda grant that the organization was
Also scheduled for the Greenfield offices
awarded jointly for programs in Greenfield
are programs specifically related to the Westand North Adams. Funding for that 18-month
ern Mass. Food Processing Center operated
grant period will support the in-depth business
by the Franklin County CDC. That facility
succession planning seminar and counseling
is used by a number of Berkshire-based food
mentioned above, as well as other programs
producers.
and activities currently under development.
Upcoming programs include “Learn About
To pre-register for any of the above
Food Product Development,” which is offered
programs, visit fccdc.org and click on the
monthly on the third Tuesday (e.g., April 19
appropriate item in the schedule of events.
and May 17) from 10 to 11:30 a.m. for food
Additional information about these programs
producers looking to make or have their prodor other CDC services is available by conucts co-packed at the Greenfield facility.
tacting Shapiro at 413-774-7204 ext. 107 or
In addition to these upcoming workshops
amys@fccdc.org.u
and seminars, the Franklin County CDC is
also sponsoring “Launchpad Berkshires,”
a seven-week training program that began
April 11 and continues through May 23.
Led by Steve Fogel, program director of
Berkshire Enterprises, this program uses the
By John Townes
Lean Launchpad model to guide people with
A new event that will combine a day of fun
business ideas toward starting new ventures,
with the serious concerns of sustainability and
and to help existing business owners identify
climate change will take place on May 7.
broken business models or investigate new
Living the Change will be held from 11
product lines.
a.m. until 11 p.m. at the Shire City Sanctuary
Ongoing relationship
on Melville Street in downtown Pittsfield.
Aside from formal programs, Shapiro
Free and open to the public, the event is
noted that the Franklin County CDC also
billed as a celebration of the achievements of
offers general assistance with business plan
the sustainability and climate-change action
development, applications for financing and
movement in the Berkshires.
other basic needs for northern Berkshire
According to organizers, Living the
start-up ventures.
Change will be a combination social, networking and educational event that will
feature a variety of activities. Among these
are community dialogue sessions, vendor
and nonprofit booths, youth art and activities,
music, food, an environmental film, and an
evening dance party.

Sustainability to be feted
with ‘Living the Change’

MAYNARD LANDSCAPE
& GARDEN CENTER

The event was organized by a group of
local environmental activists, and has grown
into a collaboration between a variety of
organizations and businesses.
The impetus was an environmental film
screening, followed by a community conversation, that was presented by Uli Nagel and
Judy Fox last November at the Stockbridge
Congregational Church.
“People who attended formed an ad hoc
committee to look at other things that might
be done, and it grew from that,” said Judy
Eddy, one of the organizers of Living the
Change. Other core organizers included Anne
Legene, Rosa Zubizaretta, Bruce Nayowith,
Rod Stanbrook and Karen Andrews.
The lead sponsoring organizations include
the Berkshire Environmental Action Team
(BEAT), and 350 Mass Berkshires (350maberkshires.org), a coalition supporting the
goals of the 350 Movement, which advocates
for a transition from fossil fuels to renewable
energy and other measures to promote sustainability and alleviate climate change. Other
environmental and social justice organizations
and businesses will also participate.
Eddy said that originally the organizers’
plans for the event were more modest.
“People who are involved in this movement are all working very hard on these
issues,” said Eddy, who is outreach and
education director at BEAT. “Originally we
said, ‘Let’s all just stop for a day to get together and enjoy ourselves and celebrate what
we’ve done.’ As we contacted other groups,
the response was tremendous, and we decided
to expand it into a public event.”
One of the goals, she added, is to connect
the public with resources and information. “We
want to open up the conversation,” she said.
“It will be a chance for people who hear about
these issues in the news to learn more.”
There will be tables, demonstrations and
other activities throughout the day.
Among the discussions will be a presentation by Laurie Lane-Zucker on “Designing
and Growing an Impact Economy in the
Berkshires.” Another will feature an explanation of energy bills and costs by Chris
Kilfoyle of Berkshire Photovoltaic Services
(BPVS). There will also be an Activist Panel
with members of 350 Mass Berkshires and
BEAT, and a discussion of climate change.
The Schumacher Center will lead a discussion
on Community Supported Industry.
At 5:30 p.m. there will be a screening of
the movie This Changes Everything, based on
the book by Naomi Klein and her premise of
seizing the existential crisis of climate change
to transform a failed economic system into
something radically better.
At 8 p.m. DJ Gabriel Squailia will host a
dance party. (Admission to the dance is $5.)
By coincidence, noted Eddy, a Food Truck
Rodeo event has also been scheduled in the
parking lot next to the Shire City Sanctuary
on May 7. “We expect there will be a lot of
people attracted by both events, which should
make it a lively place to be,” she said.
She added that organizers hope to make
Living the Change an annual event. For more
information, call 413-329-3514 or go to facebook.com/events/1527325630905732.u
ICC MC73444
US DOT 058227
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the month in business

April 19, May 17: Pittsfield
Green Drinks, informal gathering of people interested in
conservation and environmental
issues on third Tuesday of each
month. 5:15 p.m. at J. Allen’s Clubhouse Grille. Sponsored by
the Berkshire Environmental Action Team (BEAT). For more
information and meeting location, contact Jane Winn at jane@
thebeatnews.org or 413-230-7321.

April 20: Chamber Nite networking event sponsored by Berkshire
Chamber of Commerce at Elder Services of Berkshire County, 877
South St. in Pittsfield. 5 to 7 p.m. RSVP. 413-499-1600.
April 20: Experience BCC, a unique open house event that aims
to show prospective students what it’s like to be a Berkshire
Community College student, with opportunities to observe
classes, learn more about BCC sports and clubs, take a tour of
the campus, attend a panel discussion with students and enjoy a
free lunch in the cafeteria. From 8:30 a.m. to 1 p.m. To register,
visit www.berkshirecc.edu/openhouse. Walk-ins are welcome.
For more information, contact BCC’s admissions office at
admissions@berkshirecc.edu or 413-499-4660.
April 21: Entrepreneurial Meetup networking event sponsored
by 1Berkshire at J. Allen’s Clubhouse, 41 North St. in Pittsfield.
Free. RSVP 413-499-1600.
April 23: Earth Day Workday to clean up the Housatonic River
Walk in downtown Great Barrington. 9 a.m to 2 p.m. Lunch
provided. Tours after 2 p.m. Meet at the DuBois River Garden
Park at Church and River streets.
April 23: Earth Day River Festival at Fred Garner Park on
Pomeroy Avenue in Pittsfield, presented by the Housatonic
Valley Association (HVA) and Berkshire Environmental Action Team (BEAT). Participate in a park cleanup, plus other
activities including a water cycle journey and collection for a
clothing drive. 11 a.m. for park cleanup. Other activities begin
at 11: 30 a.m. For information, visit www.thebeatnews.org or
www.hvatoday.org or call 413-230-7321.
April 23: Community Shredding Event for safe disposal of
sensitive personal documents, sponsored by Toole Insurance
Agency, from 9 a.m. to noon at their Lee office on Main Street.
Free. For more information, call 413-243-0089.
April 25: Coffee and Conversation with state Sen. Ben Downing at Richmond Town Hall, 1529 State Rd. from 2 to 4 p.m.
Public invited to ask questions and discuss issues. Information
at www.SenatorDowning.com
April 27: Brown Bag Lunchtime Seminar featuring introduction to Berkshire HorseWorks and equine therapy for personal
and organization development. Sponsored by 1Berkshire at
Central Station in Pittsfield. Free. RSVP at 413-499-1600.
April 28: Create Your Own Podcast workshop including
opportunity to record podcast and discussion of strategies
for how to disseminate that content to clients and supporters.
Sponsored by Williamstown Chamber of Commerce. $40. RSVP
to ritinginfo@williamstownchamber.com.
April 28: Real Lives Real Choices, an overview of new laws
improving the lives of individuals with disabilities and how they
impact families, including Real Lives, Autism Omnibus, and National Background Check. Also covers The Supporting Families
Campaign initiative to substantially increase funding for families
who are supporting disabled members. Part of A Full Life Ahead
series of programs sponsored by Massachusetts Families Organizing for Change (MFOFC) and Berkshire County Arc. 5:30 p.m.
at Berkshire County Arc, 395 South St. in Pittsfield. Questions
or to RSVP, call Amy Robandt 413-464-7262 ext. 22.
April 29: Berkshire Family & Individual Resources Inc.
(BFAIR) Annual Meeting, 7:30 a.m. at the Williams Inn in Williamstown. Includes presentation of awards and keynote address
by Stacia Bissell, a website designer who lives with an acquired
brain injury and is a volunteer with the Brain Injury Association
of Massachusetts. Suggested donation of $10. RSVP by April 22
to Carol Fox at 413-664-9382 ext. 40 or at www.bfair.org.
April 29: Big BOOM Bash, reception and concert to formally
launch the Berkshire Organization for Original Music (BOOM),
a new coalition to promote local original music and musicians.
Free and open to public. Reception at 4 p.m. and concert at 5
at the Whitney Center for the Arts, 42 Wendell Ave., Pittsfield.
Information at www.boom413.com, or 413-243-4306.

April 30: Grand Reopening of the The Stockbridge Library,
Museum & Archives following a $4 million renovation project
that began in November 2013. Activities and entertainment from
10 a.m. to 3 p.m., beginning with ribbon-cutting ceremony at
library at 46 Main St., Stockbridge. The public is invited to attend.
For more information, visit www.stockbridgelibrary.org.
May 3: Pitch Competition in which selected entrepreneurs
present their plans for new or planned business to judges and
audience. Final event in series sponsored by 1Berkshire. This
month’s theme is Food, Farming and Agriculture. Public welcome to attend but space limited. 5:30 p.m. at The Stationery
Factory, 63 Flansburg Ave. in Dalton. 413- 499-1600.
May 5: Great Barrington Green Drinks, informal gathering
of people interested in conservation and environmental issues
on first Thursday of each month. 5:30 p.m. at the Prairie Whale,
178 Main St. For more information, contact Erik Hoffner at
ehoffner@orionmagazine.org or 413-528-4422.
May 6-8: BerkChique Weekend Clothing Sale at The Stationary Factory, 63 Flansburg Ave. in Dalton, featuring high-quality
used attire. Proceeds benefitting 1Berkshire, Community Access
to the Arts, IS183 Art School of the Berkshires, WAM Theatre,
and others. First Dibs Party and Sale on May 6 from 5:30 to 8
p.m. ($25 single, $40 couple). From 9 a.m. to 4 p.m. on May
7, and 10 a.m. to 2 p.m. on May 8.
May 6, 7: Springside Greenhouse Group Plant Sale from 9
a.m. to 4 p.m. at Springside Park, 874 North St. in Pittsfield.
Annuals, hanging baskets, container gardens, birdhouses, herbs,
vegetable plants and succulents. Rain or shine.
May 7: Run for Success 5K Race at Camp Russell in Richmond,
sponsored by Boys & Girls Club of the Berkshires Recreational
Therapy Program to support activities for students with special
needs. 10 a.m. Registration and information at www.berkshirerunningcenter.com. For information on sponsorships, call Jim
Mazzer at 413-446-6465.

May 21: Special Needs Trusts,
Guardianships and other Legal
Concerns workshop on how to
prepare for long-term support for
disabled family members. Part of
A Full Life Ahead series sponsored by Massachusetts Families
Organizing for Change (MFOFC) and Berkshire County Arc.
8 a.m. to noon at Crowne Plaza in Pittsfield. Questions or to
RSVP, call Amy Robandt 413-464-7262 ext. 22.
May 21: 47th Commencement Ceremony of Bard College
at Simon’s Rock, The Early College, featuring guest speaker
Paul Krugman, winner of the 2008 Nobel Prize in Economics.
The 11 a.m. ceremony at the Great Barrington campus is free
and open to the public; priority seating given to the families
of graduates.

The sign of

wisdom

is continued
cheerfulness .

May 22: TRUCK DAY fund-raising event for the Great Barrington Rotary, featuring large bulldozers, cranes, fire trucks,
18-wheelers, technical vehicles (police cruisers, ambulances
and specialty rescue equipment), and more. 10 a.m. to 3 p.m.
at Ski Butternut main parking lot in Great Barrington. $15 per
carload. Information at http://skibutternut.com/calendar?y=0&
type=year&id=122210/5-22-truck-day.
May 26: Berkshire County ARC Golf Tournament at Berkshire
Hills Country Club. to benefit programs for the disabled. Information www.bcarc.org.
Ongoing: Berkshire Business Builders networking meeting
every Thursday morning from 8:30 to 9:30 a.m. at 55 Church
Street in Pittsfield. All business people looking for an opportunity to network are invited. For information, call Kathy
Hazelett at 413-442-8581.
Ongoing: The Job Club meets Mondays from 10 to 11 a.m.
at the North Adams Public Library and from 1 to 2 p.m. at
BerkshireWorks Career Center at 160 North St. in Pittsfield.
Free and informal program helps participants who are seeking
employment to expand their network of contacts and provides
valuable job-search tips. For information, visit www.berkshireworks.org or call 413-499-2220.u

May 7: Living the Change, a Berkshire climate and sustainability fair featuring a full day of activities, including vendor
and nonprofit booths, community dialogue sessions, youth art
and activities, music, food, an environmental film, and a dance
party. 11 a.m. to 11 p.m. at Shire City Sanctuary on Melville
Street in Pittsfield. Free and open to the public. 413-329-3514
or visit www.facebook.com/events/1527325630905732.
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May 9: Berkshire Dream Auction featuring products and
services auctioned online to support the Berkshire Marketing
Fund. For information on donating and sponsorship, call 413499-1600 or go to 1Berkshire.com.

Berkshire Resident*
Play All Day Special!

May 14: 117th Commencement exercises of Massachusetts
College of Liberal Arts, beginning at 11 a.m. in the Amsler
Campus Center Gymnasium. Keynote speaker is James Clemmer ’86, a veteran business executive who served as interim
president of MCLA from August 2015 until the March arrival
of the college’s 12th president, Dr. James Birge. For more
information, go to www.mcla.edu/commencement.

$40 Mon-Thurs, $50 Fri-Sun

May 14: Pittsfield Farmers Market Season Opening 9 a.m.
to 1 p.m. at the Common on First Street in Pittsfield.

*Proof of residency required. Including cart, through 4/30/16.

May 20: Movers and Shakers, a dance party with DJ BFG at
Hancock Shaker Village to mark Berkshire United Way Day of Caring. 7 p.m. $50. Information at www.berkshireunitedway.org.

Over 50 Reasons to have a Cranwell Golf Membership

May 21 to June 16: IS183 25th Anniversary Faculty Art Show
presented in collaboration with the Williamstown Chamber
of Commerce. Work by more than 50 regional artists in nontraditional gallery spaces on Spring Street.

18 Holes of Scenic Golf • 10 Acre Driving Range • 2 Swimming Pools
16 Spa Treatment Rooms • 3 Restaurants • 4 Tennis Courts

May 21: Community Shred Day sponsored by Salisbury Bank
at its branch at 640 Main St. in Sheffield. Open to all local
residents and businesses, who each may bring up to four boxes
of paper (no binders) for shredding by Legal Shred personnel
from 9 a.m. to noon.

OPEN TO THE PUBLIC YEAR ROUND LENOX , MA CRANWELL . COM
CALL

413-637-2563 FOR TEE TIMES.

April 29: Job Fair at Kimball Farms Life Care, 235 Walker St.
in Lenox, for resident care partners and other positions. On-site
interviews and applications 10 a.m. to 4 p.m. Those unable to attend may call 413-637-7025 or visit www.kimballfarms.org.
April 30: International Jazz Day Concert featuring virtuoso
clarinetist Paul Green introducing a new CD, “Music Coming
Together,” that melds jazz and Jewish music. Sponsored by
Berkshire Gateway Preservation. 7:30 p.m. at Lee Meeting
House. $20. Tickets available at leemeetinghouse.com/ and at
Lee Chamber of Commerce Information Booth, the Lee Congregational Church, and at Wood Bros Music and the Berkshire
Music School in Pittsfield.
April 30: County Wide Prescription Drug Take Back Day
organized by community coalitions to prevent substance abuse by
collecting and safely disposing of unused, unwanted and expired
prescription, over-the-counter and controlled medications and
syringes. Free collections occur from 10 a.m. to 2 p.m. at Adams
Police Station (4 School St.), the North Adams Police Station (11
Summer St.), the Berkshire Mall Food Court, 510 North St. WalkIn Center in Pittsfield, the Dalton CRA (400 Main St.), the Lee
Ambulance Service (177 Main St.), Lenox Town Hall (6 Walker
St.) and the Stockbridge Police Station (50 Main St.).

…because home is where the heart is!
We Offer:
Personal Care
Live In Service – Up to and
Including 24 Hour Care
u Medication Reminding
u Homemaking
u Companionship
u Shopping and Errands
u Door to Door Services for
Appointments & Procedures
u
u

Call us to set up an appointment
for a complimentary assessment!

413-464-7524

137 North Street • Suite 202
Pittsfield, MA 01201
www.mtviewhomecare.com

Master of Business Administration

“My MBA has prepared me for
potential careers in many different
industries. My interactions with
executives and successful business
leaders have allowed me to become a
stronger, more dynamic professional.”
Cheryl Richards, MBA ‘15
Workforce Learning Manager
Hillcrest Educational Centers, Inc.

ADVANCE YOUR CAREER
MASSACHUSET TS COLLEGE OF LIBER AL ARTS

413 662 5410

MCLA.EDU/MBA
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The 1Berkshire regional economic development organization has opened the nomination
process for its 6th annual Berkshire Trendsetter
Awards. The awards celebrate organizations and
individuals whose achievement, innovation,
and/or commitment has strengthened the region.
Top finalists will be honored and final winners
announced at the Celebrate the Berkshires event
on Sept. 15 at Tanglewood. Categories include
Comprehensive Marketing Campaign, Creative
Economy Standout, Entrepreneur/Visionary of
the Year, Growing/Advancing the Berkshire
Economy, Newcomer of the Year, Nonprofit Impact, and Under 40 Change-Maker. Online nomination forms are available at www.1berkshire.
com. Nominations close on July 1. Finalists will
be notified in mid-July, and asked to provide
additional information for the selection process.
Businesses and individuals are welcome to nominate themselves. Information and applications at
www.1berkshire.com.

ExtraSpecialTeas, a teahouse operated by
special needs young adults in downtown Great
Barrington, held a grand opening event on April
2. Located at 2 Elm St. in a Victorian house a
short distance from Main Street, ExtraSpecialTeas was created to address the “services cliff”
encountered when special needs children become
special needs adults, and their support services
dry up (September 2015 BT&C). The retail concept behind ExtraSpecialTeas provides job/life
skills, training and therapy services in a place
where people with special needs can connect
with each other and community members, while
also contributing to their community in a safe
and familiar environment. Founders Cherri and
Scott Sanes of Sheffield have a son challenged
with autism. “When Jache turned 22 years old,
public school was no longer an option,” said
Scott Sanes. “We wanted Jache and folks with
similar challenges to be included, not excluded
from the community.” The operating hours of
ExtraSpecialTeas (413-429-6500) are Monday
through Friday from 10 a.m. to 4 p.m., with
extended weekend hours to follow soon.

The Boys & Girls Club of the Berkshires has
announced new initiatives through its Recreational
Therapy Program. The Lighthouse Cafe initiative
and the Transitional Program initiative will run
The Berkshires were highlighted in the pre( #/µ7eCZeZ
in collaboration with local school districts and
mier of a new cable TV series “We Bought the
social agencies. The club’s Light House Cafe will
Farm” on the HGTV Network. The series Z©7fCCOp
features
be run by high school special education program
buyers who are looking for a country home. Its
students, who will serve lunch and breakfast to
first episode, which aired in early April, showed
)«Stephanie Bergman and Rob Hoechster touring the public from 8 a.m. to 2 p.m. Monday through
Friday. Students will create the menu, shop for
four southern Berkshire properties, led by Annie
food, prepare, and serve meals. They will also
Alquist of Barnbrook Realty.
be responsible for maintaining the cafe, greeting,
and cashing out customers. Takeout orders will
also be accepted for delivery to downtown businesses. The Transitional Program will focus on
helping students from local school districts ages
18 to 22 develop the appropriate and transferable
85 church street • north adams, ma
skills necessary to be independent when entering
the community at age 22. The program will be
individualized and will include community work
experience, community access and mobility training. Students will be bussed to the Boys & Girls
Club during school hours. For more information
about these initiatives, contact Rick Backer at
Residential • Commercial • Industrial
413-329-6180.

We Appraise

It’s a wrap – Tonio Palmer (right), the winner of the Creative Economy Pitch Competition held by
1Berkshire on April 5 at The Stationery Factory in Dalton, is joined by competition judges (from left) Julia
ee
"
Dixon of 1Berkshire,
Diane Pearlman of Berkshire Film and
Media, Kate Maguire of Berkshire Theatre
Group, and Seth Nash of Blue Q. Palmer was awarded first place and $1,000 for his product concept,
oOeooZoe
Wizzy Wrap, an innovative way to wrap gifts with fabric (or other reusable materials) in which a ribbon
is integrated into the outer edge of the fabric so that, with one pull, the gift is wrapped. Second place
and $300 was awarded to Gabriella Sheehan of Pittsfield, whose business, Happimess, offers art and
crafting classes for working parents to connect with their children and other parents in an educational
environment using new and recycled materials, focusing on developmental skills based on age, and
free from technology. Third place and $100 was awarded to Peter Nugent and Michelle Murphy of
Lanesboro, whose business is Dronez Aerial, an FAA-approved drone photography and videography
business. This second of three scheduled pitch competitions focused on creative economy business
ideas. The third competition, to be held at The Stationery Factory on May 3 from 5:30 to 7:30 p.m., will
o to the public. For more information, call
have a theme of%
food, farming and agriculture. The event is open
413-499-1600 or contact David Curtis at dcurtis@1berkshire.com. (Photo courtesy of 1Berkshire)

Greylock Federal Credit Union reported net
income of $3.25 million and total assets of about
$1.1 billion for 2015. The credit union’s regulatory
net worth, a key measure of financial strength, ended
the year at 9.7 percent, up from 9.4 percent in 2014,
improving upon Greylock Federal’s “well- capitalized” rating as determined by the National Credit
Business In Place • Subdivisions
Union Administration. The credit union maintained
Eligible
seniors
can
now
attend
free
SilverSneak0 07 "0" 
its position as Berkshire County’s largest mortgage
ers classes at the Berkshire Family YMCA’s
Easements (Permanent & Temporary)
lender with an over 20-percent share of the county
Northern Berkshire Branch until Sept. 30. Funded
mortgage market. Greylock Federal also saw the
by a grant from Elder Services of Berkshire
Hotels • Motels • Inns
expansion of core account relationships, with
County Inc. and the Massachusetts Executive OfState Certified Appraisers:
more than 2,600 members bringing their active
fice of Elder Affairs, the Y’s SilverSneakers classes
wayne wilkinson........... #75094
checking relationships to the credit union in 2015.
strive to increase heart-healthy endurance, muscle
jeff wilkinson............... #75383
Total membership stood at 75,473 at year’s end.
strength, balance and coordination to reduce injuries
melissa wilkinson...... #103744
Other 2015 highlights included Greylock Federal’s
and falls. SilverSneakers Classic meets Mondays
merger with Berkshire Federal Credit Union and
and Wednesdays from 6 to 7 p.m. SilverSneakers
Circuit meets Fridays
8 a.m. Eligible
      
 from
 7 to
 the opening of a new branch office at 68 Main St.
in Lenox… Greylock Federal also announced that
seniors must be at least 60 years old. Preference
its annual Berkshire United Way campaign raised
will
be
given
to
low-income
seniors.
For
more
or online at:
a total of $126,509. Greylock Federal employees
information, call 413-499-7650 ext. 111.
donated $87,404.00 through payroll deductions
and raised an additional $8,105 through special
fund-raisers. Two-hundred-fifty-seven of the credit
union’s employees (93 percent) donated to the 2015
campaign drive. Greylock provided corporate support for the campaign with $31,000, plus half the
cost of a 2015 Ford Fiesta donated for the annual car
raffle through Greylock Federal’s partnership with
Johnson Dealerships. “Greylock employees once
again demonstrated their generosity and concern
for the local community through their donations to
the Berkshire United Way,” said Greylock Federal
 ""  """!" "  "  ""
President John Bissell. “The United Way touches
 "  $" # " " "    "" ""%
the lives of many deserving people, and I am very
proud of the way our people came through to sup " $" " " 
port this important work.”

Everything Real Estate



413-662-2227

www.wilkinsonappraisal.com
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Students from this winter’s Entry to Entrepreneurship program presented their business
plans to the public on April 12 at Dewey Hall
in Sheffield. This is the second consecutive
year that BerkShares Inc. has offered Entry to
Entrepreneurship, a 10-week business education
experience designed for local young people. This
year’s students came from throughout southern
Berkshire County and ranged in age from 13 to
23. Since late January, the class has been meeting
every Tuesday afternoon in donated classroom
space at Berkshire Community College’s South
County Center in Great Barrington. Following a
curriculum co-developed by BerkShares Inc. and
the Massachusetts Small Business Development
Center’s Berkshire Regional Office, students
have benefited from the instruction and guidance
of numerous members of the business community
who have participated as guest speakers, mentors,
advisors, and business plan reviewers. As part of
the April 12 event, BerkShares Inc. awarded each
student 200 BerkShares in seed money. If students
decide not to pursue their business ideas right
away, BerkShares Inc. will share their business
plans in an online business plan library. “This
program is community-supported, communitytaught, and focuses on inspiring ‘import-replacement’ businesses that will fill gaps in the local
economy,” said program facilitator Alice Maggio.
She added that this approach is a part of a larger
initiative spearheaded by BerkShares Inc. called
Community Supported Industry, which builds
on the community-supported agriculture (CSA)
model to find ways that Berkshire residents can
identify local business opportunities and work
together to turn them into enterprises that become
part of the local economy.

"  


  "  $"%
   

 

Your business is too small
to do IT right. Right?
Wrong.

Expect more.
www.EnergeticLandscaping.com

413-499-0607 1 Fenn Street
800-207-1926 Pittsfield, MA

compuworks.biz

May 2016

Berkshire Trade & Commerce

7

news & notes from the region
Eight Lenox restaurants are now diverting their
food scraps, which are hauled away by Empire
Zero Waste and delivered to Holiday Brook
Farm in Dalton for composting. The diversion
is part of a Lenox Environmental Committee
(LEC) effort to encourage composting as part of
their overall mission to promote environmentally
sound policies and practices in the town. The LEC
worked with RecyclingWorks in Massachusetts, a program administered by the Center for
EcoTechnology and funded by the Massachusetts
Department of Environmental Protection, which
offers free technical assistance to help businesses
and institutions reduce waste. RecyclingWorks
connected the LEC with Empire Zero Waste, an
organics hauler that was already servicing larger
entities in the Berkshires. By creating a dense
route for Empire Zero Waste with neighboring
restaurants, it was economically feasible for
restaurants to participate in this effort. The LEC
created a “Table to Farm” window decal to help
advertise restaurants that are composting their food
scraps. Businesses and organizations interested in
starting a similar food waste diversion program
can contact RecyclingWorks at 888-254-5525 or
www.recyclingworksma.com for assistance.
Girls Inc. of the Berkshires, the core program
of the GladysAllen Brigham Community Center,
will present the 2016 “She Knows Where She Is
Going” award to Ruth Blodgett at the Girls Inc.
Annual Ruth P. Boraski Celebration Evening to be
held on May 5 at the Colonial Theatre in Pittsfield.
Blodgett is the senior vice president of planning
and development, and interim vice president of
physician services at Berkshire Health Systems.
Presented annually since 1990, the “She Knows
Where She Is Going” award recognizes strong,
smart and bold Berkshire County women leaders
who exemplify the vision and values of Girls Inc. In
addition, to the “She Knows Where She Is Going”
award, Girls Inc. will present $10,000 in scholarships to young women who will graduate from high
school and go onto higher education. These scholarships, based on financial need and demonstrated
involvement in community service, are underwritten by Ruth P. Boraski Funds for Girls Inc. of
the Berkshires, Berkshire Community College
Foundation, Massachusetts College of Liberal
Arts, Rotary Club of Pittsfield and Zonta Club of
Berkshire County. The event is being underwritten
at the Platinum level by Berkshire Health Systems
and MountainOne. For more information, contact
Bethany Kirchmann at 413-442-5174 ext. 12 or
bethanyk@brighamcenter.org.

Hillcrest Educational Centers raised $60,000
from their annual St. Patrick’s gala, held March
18 at the Country Club of Pittsfield. Lead sponsor for the event was Greylock Federal Credit
Union. Other major community sponsors included
General Dynamics Mission Systems, Rowley
Fuel Company and Berkshire Bank. Over 240
businesses and individuals supported the event
through their attendance, sponsorships and donated auction items. President of the Massachusetts State Senate, Sen. Stanley Rosenberg, was
selected for the Irish Person of the Year Award,
and UNICO was honored with the Judge John A.
Barry Award for Community Service.
The entrepreneurial students of the E3 Academy have expanded the NAMApparel line of
products promoting pride in the City of North
Adams with a selection of fashionable headwear,
including caps, beanies and bandanas. The E3
Academy, a program of Drury High School,
provides a unique learning experience for students who struggled in the traditional high school
environment. It is a competency-based program
where students learn through hands-on projects.
NAMApparel by E3 is a student-run business,
now in its third year, creating products to inspire
residents and visitors to enjoy life in North Adams
(May 2015 BT&C). Previous products include
T-shirts, hoodies and travel mugs. The students

unveiled the new line of headwear, sporting the
“Find It Love It” logo, at an April 7 event at the
Lever business incubator space at 85 Main St.
in downtown North Adams. They have created a
series of short promotional video spots that will
air on Northern Berkshire Community Television and Drury TV.
Greylock Federal Credit Union will hold its
annual Youth Week celebration from April 16-23
with the theme “Pump Up Your Savings.” The annual event fosters financial education among young
people in Berkshire County through free fun events
and activities designed to enhance skills for managing money and savings. “The goal of Greylock’s
Youth Week is to instill the habit of saving at a
young age, offering positive encouragement, and
providing financial education to young people,”
said Victoria May, Greylock Federal’s assistant
vice president and manager of marketing promotions and partnerships. “Youth Week’s fun events
combined with financial education and incentives
to ‘Pump Up Your Savings,’ can help our community’s youngest members to grow into financially
capable adults.” The events, which include visits
to area museums and other attractions, are open to
eligible Greylock Youth Members up to 18 years of
age (must be accompanied by a parent or guardian).
Details and tickets are available at any Greylock
branch beginning April 16.u

The Housatonic Valley Association (HVA)
and Berkshire Environmental Action Team
(BEAT) have organized the first Earth Day River
Festival at Fred Garner Park on Pomeroy Avenue
in Pittsfield on April 23 from 11a.m. to 1:30 p.m.
There will be a park cleanup beginning at 11 and
other activities starting at 11:30, including educational activities about life on the river bottom.
Visitors are also encouraged to bring clean used
clothing to donate to a clothing drive. At midday,
paddlers on HVA’s Source to Sound Housatonic
River Adventure will arrive at Fred Garner River
Park for lunch and launch again for an afternoon
paddle to Lenox. For more information about the
Earth Day River Festival, visit www.thebeatnews.
org or www.hvatoday.org or call 413-230-7321.
The Chamberlain Group LLC in Great Barrington has been named Small Business Exporter
of the Year by the Massachusetts District Office
of SBA. Lisa Chamberlain, vice president and
managing partner, will be presented with the
award at a May 6 luncheon in Westborough, held
in conjunction with National Small Business
Week, May 1-7.

The

protection
your business
needs

Burglar Alarm & Fire Alarm Systems
UL Central Station Monitoring
CCTV Systems • Access Control
Heat Loss Monitoring

New England Dynamark
Security Center
413-442-5647 • 800-821-SAFE

www.nedynamark.com
Protecting area businesses since 1978
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sounding board

commentary

Building book houses to promote youth literacy
project just one of many ways to
participate in 2016 Day of Caring
By ChrIsTIna BarreTT
& MIKe wynn
We care about our community. A lot.
And, we imagine that, if you’re taking the
time to read this piece, you probably care a
great deal about your community too. So,
when we first learned about the 2016 Day
of Caring happening on May 20, we were
completely on board to help. So, with that
in mind, let’s go back and share how all of
this began.
It started last fall when we received a
call from Berkshire United Way’s president and CEO, Kris Hazzard. She and
former Berkshire United Way board chair,
Brenda Burdick, had an idea aimed at
promoting literacy here in the region. To
be specific, the idea had the potential to
put books in the hands of 12,000 children
across the county. As you might imagine,
this sounded like an aggressive goal, but
we were intrigued by what came next.
“We’d like to build book houses,” Kris
announced. “In every city and town in the
Berkshires.”
What’s a book house, you ask? It’s a
structure similar to a mailbox, but larger,
and filled with books. These houses can be
found in communities throughout the country. If you’ve had the opportunity to spot a
book house in your travels, you’ve probably noted how neat they look – different
shapes, sizes, colors – and maybe you’ve
even taken a look inside. Maybe you even
found something great to read! They add
character and even an element of personality to a community or neighborhood.
You might be wondering what book
houses have to do with the United Way.
Well, Berkshire United Way focuses its
efforts and resources on three priority

Collaborate
engineering
architecture
civil/survey
planning

Christina Barrett and Mike wynn are co-chairs of
Berkshire United way’s 2016 Day of Caring.
areas – financial stability, positive youth
development, and – related specifically to
this initiative – early childhood literacy.
Education experts recognize that third
grade marks the point where children
shift from learning to read and begin
reading to learn. In 2014, only 54 percent
of Berkshire County third graders were
reading proficiently. Students who haven’t
mastered reading by the end of third grade
are more likely to get stuck in a cycle of
academic failure, to drop out of school,
and to struggle throughout their lives.
So, by making books available to children, they are more likely to enjoy reading
– thus improving their skills, vocabulary,
mastery of language, and broadening their
imaginations. It is for this reason that the
book houses will be filled with free kidfriendly books.

Countywide involvement

Building and installing book houses
throughout the region is no easy undertaking. First, there’s the actual design and
construction of these structures. Second,
there’s the job of gaining buy-in from each
municipality to install them. Then, once
they’re up, who’s going to look after the
houses to ensure they are stocked with
books and maintained? We assembled a
group of volunteers who have been helping
to address each of these tasks. Additionally,
we reached out to Joe McGovern, executive
director of the Northern Berkshire United
Way, who has helped to secure locations
and volunteers in north county.
Jack Driscoll from Geary Buildings
designed the book houses, and, with
Brenda Petell’s determined leadership and
tenacity, employees from SABIC Innovative Plastics and JRL Construction built
them. L.P. Adams donated the materials,
and Unistress and Ryan Landscaping
have agreed to help with the installation.
Each time we approached a business with
this idea we were met with enthusiasm,
support and a resounding “yes, count me
in!” Over 40 volunteers have provided
their support to this initiative, and that list
continues to grow. The generosity shown
by individuals who have given their time
and the businesses who have given their
resources never ceases to amaze.
We are proud to say that, by May 20,
Berkshire County will have 50 book
houses installed in nearly every city and
town. Many of the houses will be found
in neighborhoods near parks or schools so
that children will see them and get excited
to choose a book to take home. When
they’re finished reading one, they can keep
it or take it to any book house through
the county and swap it for another book.
Because the books will be swapped in and
out, children and families will get to pick
from an ever-changing assortment each
time they visit one of the book houses.

Day of Caring

Installation of the book houses will
coincide with the 2016 Day of Caring we

50 depot st dalton ma 01226 413 684 0925
44 spring st adams ma 01220 413 743 0013
www.hillengineers.com
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mentioned earlier. The Day of Caring is
a national United Way event to celebrate
volunteerism and philanthropy. As we’ve
already discussed, the book house construction and installation project is one
way that individuals and businesses can
give back to the community and, more
specifically, our youth.
But, wait, there’s more!
You, too, can participate in the Day of
Caring by shopping or dining on May 20
at businesses who have pledged a donation or a percent of that day’s proceeds to
support the Berkshire United Way’s early
childhood literacy efforts. You’ll know
these businesses are participants when you
see the “We Care” decal on their window
or door.
Currently, the following businesses
and organizations have signed on as “We
Care” partners: Blantyre, C Carlo Hair
Design, Cain, Hibbard & Myers PC, Compuworks, District Kitchen and Bar, Flynn’s
Pharmacy, Hinsdale Trading Company,
Krispy Cone, Lee Hardware Store, Luau
Hale, MacFarlane’s Office Products, and
Patrick’s Pub.

Movers & Shakers

When an organization successfully
implements an idea or initiative, it’s
important to acknowledge the efforts that
went into a job well done. We certainly
could have done this through a series of
handwritten notes and pictures recognizing the work of the last few months. But,
when a project includes 50 book houses,
more than 40 volunteers, benefitting over
12,000 children and felt throughout all of
Berkshire County, this needed to be one
heck of a party!
It is in that spirit we invite you to Mover
& Shakers, a dance party at Hancock Shaker Village the evening of May 20, sponsored by SABIC. At the Movers & Shakers
party you’ll shake the night away with beats
courtesy of DJ BFG, enjoy complimentary
heavy hors’ d’oeuvres, signature cocktails
and a cash bar. Partygoers can enjoy some
shakes – homemade milk shakes, that is –
from local vendors, and moves by way of
special pop-up performances.
This celebration is for the people who
care about their community, who give
their talent and resources to improve our
community – the Movers & Shakers of the
Berkshires.

Getting involved

The 2016 Day of Caring is still a few
weeks away, and there are ways you can
help.
Volunteer – Individuals and businesses
can help with the installation or maintenance of the book houses.
Eat and shop at “We Care” Locations – Businesses sign up as a “We Care”
Partner and agree to donate a portion of
sales on May 20 to Berkshire United Way.
Or, if they prefer, they can make a direct
donation of $250. Neighbors can shop
or dine at participating partners knowing
that they’re making literacy a priority and
supporting thousands of kids having more
access to books this summer and beyond.
Be a Mover & Shaker, literally – Purchase tickets to the Movers & Shakers
party and get all your friends to come
too! You’ll have a blast, while helping
Berkshire United Way raise money for
early childhood literacy in the Berkshires.
You can find out more information
about the 2016 Day of Caring at berkshireunitedway.org.◆
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‘Customer Engagement’
continued from page 1

Berkshire Trade & Commerce

Pratt has an extensive background in the
hospitality industry. He was president and
general manager of Cranwell Resort, Spa
and Golf Club in Lenox from 2011 to 2015,
and was previously managing director at
Canyon Ranch resort and spa in Lenox,
where he worked for 17 years. He has also
served as manager of the Hanover Inn in
Dartmouth, N.H.

Students will receive a certificate of
completion. Although it is a non-credit
course, it is possible that it can be applied
to credits towards a degree in a related
program at BCC.
The cost is $210. For information and
Career opportunities
registration, call 413-236-2127 or visit www.
The new BCC program has several basic
berkshirecc.edu/gpstem/customercare.
purposes. It is intended to help people lookWhile largely oriented to the hospitality
ing for jobs to prepare for careers involving
industry, the program is also aimed at cuscustomer service. Additionally, it is designed
tomer service workers in other sectors.
to improve those skills for people who are
“It can benefit anyone in customer service,
already employed. It also develops a workwhether they are working in a hospitality job
force for employers.
or at a bank or retail store,” said Pratt.
One of the goals of the Customer EngageThe Customer Engagement program is
ment program is to encourage people to
also part of a larger initiative at BCC, called
take a more positive and committed view
Guided Pathways to Success for STEM
of customer service as a career.
(GPSTEM), which is designed to provide in“The service sector is a growing part of the
novative programs and
economy in the Berkresources to help guide
shires, and it is where
“The service sector is a
people in a variety of growing part of the economy many opportunities
educational programs
are being created for
in the Berkshires, and it is people who are motiand career tracks.
GPSTEM is being
where many opportunities vated to take advantage
that,” Pratt said.
funded through a threeare being created for people of Jobs
in customer
year $715,000 grant
who are motivated to take service are sometimes
to BCC from the U.S.
considered to be less
Department of Labor,
advantage of that.”
desirable than other
as part of a larger $20
professions, are often viewed as interim jobs
million grant that has been collectively
allocated to all of the state’s community
or positions without a future. However, Pratt
said that customer service positions can lead
colleges.
to successful careers for those who commit
It also includes programs oriented to cathemselves to delivering quality.
reers in biological sciences, physical therapy
and computer networking, among others.
“There can be a tendency for associates
“GPSTEM is intended to give students
in service jobs to view extra effort as ‘It’s
not my job,’” said Pratt. “But these jobs can
personalized guidance to help them identify
and pursue specific educational programs to
serve as an entry point for a fulfilling and
advance their careers in a timely fashion,”
well-paid career. If a person is motivated and
said Elizabeth Lapierre, project manager
customer-centric and works hard to provide
for GPSTEM.
a positive experience, they can be promoted
The Customer Engagement training proand advance to other positions.”
He added that this is a particularly advangram was initiated by Carl Maaia, chairman
tageous time for careers in the hospitality
of the Hospitality Department at BCC.
industry. “Existing hospitality facilities are
“He called me in January with the basic
having a difficult time filling positions, and
idea and asked if I’d be interested in develthey are looking hard for people,” he said.
oping and leading a program related to the
“In addition, there are plans or proposals
hospitality industry,” said Pratt.
that will add 500 more rooms – including
Pratt, who lives in Pittsfield, is founder
160 over the next two years – in Berkshire
of Pratt & Pratt Consulting, which provides
County. That’s going to create even more
expertise and guidance to businesses and
demand for employees.”
organizations. Its services include organizaPratt said that demand has been demtional wellness, business development, team
onstrated by the response to outreach and
building, values-oriented management and
customer engagement.
feedback that has been conducted for the
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Customer Engagement program. At least 10
hospitality employers have agreed to offer
interviews for those who complete the program, and employers in other sectors have
also expressed interest.

Enhances experience

The Customer Engagement program has
been designed to provide a combination of
soft skills and specific techniques for delivering high-quality customer service.
Pratt explained that there is a significant difference between simply providing competent
customer service that meets specific needs, and
a level of service that has a larger impact.
“Good customer service means you answer
a customer’s question,” he said “Great service
is offering them additional options. But the
highest quality of service is engagement, in
which you respond to questions with questions to learn what the customer is really
looking for. By being engaged you can offer
additional suggestions and personalize your
response to enhance their experience.”
In the hospitality industry, he added, that
means informing customers of all the relevant
amenities and services a facility offers, and
also taking it further.
“People come to the Berkshires because
they are looking for an experience,” he said.
“You can enhance that experience through engagement, by proactively asking them about
what they are interested in doing. Then you
tell them about what related attractions and
activities are available here. That’s helpful
for them, and enhances their experience and
perception of the facility you work for. It’s
also good for the region.”
The program will include specific topics
and skills, including preparation for the workforce, emotional management of situations,
and developing knowledge of products and
services, among others.
For example, one specific strategy is to
follow social media and websites that have
customer ratings of facilities. “Keeping track
of what customers say about your employer

online helps to address specific issues they
have had, and learn how improve the experience,” said Pratt.

Larger goals

The upcoming Customer Engagement session is a pilot program. It may be offered in an
ongoing basis, or expanded to include other
related subjects, depending on the response.
In addition to providing stand-alone specific training, it also offers an entry point for
those who choose to pursue additional education towards a degree in a related associate
degrees or certificate programs in hospitality,
culinary arts or other related majors.
This reflects the larger goals of the GPSTEM grant, according to Lapierre. The current three-year grant period began in October
2014, and ends in September 2017.
She said the GPSTEM grants provides
BCC with resources to expand and complement its existing programs and services,
including career and academic counseling.
“It enables us to put additional services
in place, and look at those concepts that
we can apply and keep after the grant has
ended,” she said.
One centerpiece of GPSTEM is a position of “Career Navigator,” which is a staff
member who is specifically responsible for
advising and supporting students. Shelly
Armstrong is the navigator at BCC.
“The navigator helps students with career
exploration,” said Lapierre. “She works
to help them determine what courses and
degrees at BCC best fit their own goals and
create an academic map that to achieve that.
She also steers them to other resources and
staff that can help them in specific ways.”
Armstrong also has on-site hours at BerkshireWorks Career Center, in downtown
Pittsfield, to assist job seekers there.
BCC is also looking at additional instructional programs that may be offered through
GPSTEM. Information is available at www.
berkshirecc.edu/academic-services-andsupport/gpstem.u

ideal space for professional or health & wellness office

Allendale Shopping Center
Level One (lower level) – 500 to 1,650 SF available
Convenient Free Parking • Bus Stop at Entrance
Flexible Lease Terms • Available for Immediate Occupancy
For Leasing Information Contact:

Glenn Langenback • Property Manager

Tel: 413-236-5957 • Cell: 413-464-4211 • GLangenback@verizon.net
Allendale Shopping Center • 5 Cheshire Road • Suite 60 • Pittsfield, MA 01201

10

Berkshire Trade & Commerce

EDUCA tion

MCLA’s 12th president

“I am a strong believer in educational collaborations, and will continue and enhance
the partnerships between MCLA and other
educational institutions in the Berkshires.”

continued from page 1

time, because of his vision and passion for
the liberal arts, and his keen sense of MCLA’s
path and the opportunities that await us,” said
Search Committee Chair Susan Gold.
MCLA is a campus of the Massachusetts
state university system, and is the state’s
designated public liberal arts college. It was
founded in 1894 as the Normal School, a
teacher’s college.
Over the years the college evolved into
a multifaceted institution that currently offers 19 majors and more than 50 programs
of study which lead to a Bachelor of Arts or
Bachelor of Science degree. It also offers a
Master of Business Administration and other
post-graduate programs.
Birge, who grew up in the southern
Berkshire town of Lee, has worked in public
and private higher education for more than
30 years.
He most recently served as interim
president of Marygrove College in Detroit. Prior to that he had been president
of Franklin Pierce University in Rindge,
N.H., from 2008 to 2015. Earlier he served
as the executive vice president and interim
president at Wheeling Jesuit University in
Wheeling, W.Va.
Birge spent much of his early career in
the student affairs area, followed by work
with faculty and staff to integrate community-based learning into academic course
objectives.
He holds a Ph.D. in leadership studies from
Gonzaga University in Spokane, Wash., an
M.Ed. in guidance and counseling from Plymouth State University in New Hampshire, and
a B.S. in elementary education from Westfield
State University in Massachusetts.
Birge said the position at MCLA attracted
him because the institution reflects his own
educational philosophy and interests.
“I was drawn by its commitment to connect
liberal arts and professional programs,” he
said. “Higher education is moving towards that
type of integration, and I have had a profes®
sional interest and involvement in that.”
Birge explained that a perennial challenge
for higher education is reconciling the goals
of professional preparation for specific
careers and the broader goals of liberal arts
for personal development and overall knowledge. Liberal arts colleges have to balance
these roles, he said.
“Today, families and students are looking for colleges that offer preparation and
opportunities for employment in specific
careers such as teaching, business and other
professions,” he said. “But the twist is that
employers are also looking for students who
have the broad skills and knowledge that a
liberal arts education provides.”
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– Dr. James “Jaimie” Birge
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Birge said liberal arts colleges like MCLA
offer the advantages of both.
“We connect those disparate concepts,” he
said. “Students are able to receive a professional degree, while also getting a liberal
arts education that provides the breadth of
education that employers want.”
The college’s new president believes that

this is a vital combination for schools like
MCLA. “It’s not just a matter of integration,”
Birge said. “Liberal arts is the foundation for
all other learning.”
While acknowledging the importance
of education in specific professional skills,
Birge also strongly believes education is not
simply career preparation.

The new place to meet!

“Education has a larger impact than its role
in the economy,” he said. “It also impacts the
overall quality of life.”
Birge noted that the goal of fostering
students as well-rounded individuals is often
overlooked today.
“I’m sorry we don’t talk about that more,”
he said. “It’s dangerous to discount the
importance of education for its own sake.
People who have a wide ranging liberal arts
education tend to be healthier, have a sense
of civic engagement, and an appreciation for
ideas, the arts and aesthetics. That is also an
important outcome.”
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When asked if he has specific priorities,
Birge said it is too soon to delve into details
until he has become more familiar with the
institution.

Initial impressions

Birge said he has also been observing the
college’s activities firsthand, through visits to
classes and other aspects of campus life that
provide insights on what MCLA’s academic
staff and students are engaged in.
He noted that he has been very impressed
with what he has seen. “A great strength
of MCLA is the creativity and high level
of research and performance that are going on,” he said. “The level of work that
students and faculty are doing here is very
impressive.”
Birge cited two examples of the diversity
and level of achievement.
“One day I watched a production of Ibsen’s
play, The Doll House,” he said. “The students
did an extraordinary job and were masterful.
The next day I was in the Feigenbaum Hall
of Science and Innovation, and saw an augmented reality application being developed
to convert images to 3D to enhance mobile
devices as a learning tool. That project was
being created by a sophomore.”
Birge added that he has also been impressed by the development of MCLA as
an institution, and by the vitality of the city
and region as a whole, in the decades since
he last lived in Lee as a young adult.
“My image is based on what things were
like in the 1970s and ’80s,” he said. “I’m very
impressed with the transformation of MCLA
and North Adams, especially the emergence
of the creative economy and the institution’s
role in that. There’s obviously a lot of synergy
between the campus and the city.”
When asked about his initial observations
of challenges the college faces, Birge cited
the need to ensure that MCLA continues to
have adequate resources.
“One concern is maintaining the level of
state support,” he said. “All public institu-

tions are struggling for support. MCLA has
a special mission as an important point of
access for liberal arts education in Massachusetts. We have to articulate that to the
legislature.”
Related to that is the need to maintain enrollment. This takes shape against a backdrop
of demographic trends in the Northeast region
toward a decreasing number of college-age
youth, the wide range options these youth
have for post-secondary education, and the
increasing competition among institutions
for this pool of potential students.
Current undergraduate enrollment at
MCLA is about 1,600 students, which college
officials describe as being in the middle of
its recent historical range.
“As a tuition-driven institution, we’re
always conscious about enrollment, and
how to attract students,” Birge said. “But it’s
not just numbers. We have to help families
understand MCLA, and make it the college
of choice for them.”
Birge said that the college staff has implemented changes that are showing promising
results in drawing students. “Our anticipated
enrollment for the fall is much improved
over what it was last year,” he said. “That’s
looking very good.”
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Berkshire Community College and other
educational institutions in the Berkshires,”
he said. “From the conversations I’ve had,
everyone wants to work together for the benefit of students, rather than competing.”
In a broad sense, MCLA’s new president
said he also wants to raise the college’s
overall profile.
“MCLA is not as well-known as it should
be,” Birge said. “One of the things I want
to do is make sure people know about the
great things that are happening, and the good
and important work that is being done here.
We have to tell our story in a compelling
fashion. That starts with the name, Massachusetts College of Liberal Arts. It’s not
typical, and that gives us the opportunity to
talk about what we are. We have to inform
people about all that is going on here and
the level of civic engagement that exists in
the college community.”◆

Marshall Street (Route 8)
storefront opposite
City Hall & MASS MoCA.
Selling established
restaurant space with
assumable lease and
option on equipment.
Call Barry at
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commercial/
reSidential
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With over 3500 square feet of space,
this historic home is ideally suited
for business professionals, artists,
bed & breakfast or grand residential
living! Amenities include 2 fireplaces,
hardwood floors, spiral staircase,
carriage house and ample off-street
parking ................................ $285,000

Community involvement

During the 12-year tenure of Birge’s
predecessor in the president’s office, MCLA
was very involved with local and regional
community and economic development
initiatives. Grant was also a strong advocate
for regional collaborations with other educational institutions and partnerships with the
business community.
Birge said he also plans to be engaged in
these initiatives, and he has been meeting
with local officials and others in the community. He has also been meeting other
educational leaders.
“I am a strong believer in educational
collaborations, and will continue and enhance the partnerships between MCLA and

North Adams
Business
Opportunity

Adams .................................413-743-5903
North Adams .....................413-664-0411
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MARKET place

Lydon recalled. “She recommended using
essential oil from the rose geranium, which
she had heard repelled mosquitos and poscontinued from page 1
sibly ticks.”
Lydon did some research into the use of
That canine connection also extends to the
rose geranium oil, and tried using it herself,
name for her bug spray. Lydon explained that
with mixed results. “I had to use it very strong
Bugga Lou – or B’Lou – is a nickname for
for it to work,” she recalled.
one of her three dogs, an Anatolian Shepherd
Her research led her to other essential
named Luther.
oils – such as cedarwood, lemon euca“Part of it is that it’s catchy,” said Lydon
lyptus, lavender and tea tree – that were
regarding the use of
reported to have bug
Luther ’s nickname This spring, Lydon has more repellent properties. “I
for her product. The
than tripled the number of kept experimenting and
name also prompted
came up with the best
her choice of indigo store locations where B’Lou formula for me,” Lydon
blue plastic bottles
Bug Spray is sold through said, adding that she
for B’Lou Bug Spray.
began using it on
a wholesale arrangement also
“I liked the idea of
her dogs as an alternausing blue bottles as with Springfield-based Big Y tive to chemical flea
a playful reference to supermarkets. “That’s really and tick treatments.
the name,” she said.
In addition to reexciting,” said Lydon, noting pelling
“I had fun with all of
bugs, the forthat her product will soon be mula also seemed to
this.”
While designing the available in all of the chain’s have beneficial antipackaging and proproperties, Lydon
61 stores, including five in itch
motional material for
noted. “I sent it to a
Berkshire County.
B’Lou Bug Spray was
friend in Georgia who
a fun and creative prohad poison ivy, and she
cess for Lydon, who had previously worked
said it took the itch away,” Lydon recalled.
as an artist in formats ranging from tattoos to
“That [discovery] was a happy accident.”
caricatures to pottery, the underlying motivaHome-based operation
tors for development of her product were of
As Lydon shared the formula with other
a more serious nature.
friends and acquaintances, they suggested
Lydon described what for her has been
that she should sell it. “Everybody loved it,”
a life-long hypersensitivity to insect stings
said Lydon. “That’s the funny thing – who
and bites, and the impact this has had on her
loves bug spray?”
outdoor activities as a child and adult. Any
Putting her other artistic enterprises on the
gardening or hiking or just relaxing outdoors
back burner, Lydon acted on the suggestions
required either the use of the strongest DEETand set up a home-based bug repellent operabased insect repellents and/or long pants and
tion. “I converted a separate space that used
sleeves – no picnic on a hot summer day.
to be my tattoo studio,” she said. Drawing
Put off by the idea of dousing herself in
on her own creative skills, she designed the
strong and potentially harmful chemicals,
packaging and website for the venture.
she began looking for alternatives that would
“I started selling it at the end of summer
keep the bugs away. “What got me going
in 2014,” she said. She began with 4- and
was a conversation with a tattoo client,”

B’Lou Bug Spray

offices available
CENTRAL PITTSFIELD location just a
short walk to North and South Street,
with parking at the door. Two different
layouts available (825 and 970 sq. ft.)
with common area, use of a large board
room, small conference room, kitchen.
Central A/C, all utilities included.
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Available in four sizes, B’Lou Bug Spray is
produced and bottled in Great Barrington.
Because the product does not contain DEET
or other chemicals, the plastic containers
can be refilled and are fully recyclable.

8-ounce bottles, which were sold online as
well as at some local Agway stores and other
lawn-and-garden outlets in the region.
Lydon also took B’Lou Bug Spray to
trade shows, such as the camping and RV
exposition held at the Big E complex in
Springfield each February. “Because it’s so
strong, it’s geared toward people [who spend
time] in the woods,” she said, noting that a
lot of people attending these trade shows
have been interested in trying an all-natural
alternative to DEET.
Many customers also began following
Lydon’s example by trying B’Lou Bug
Spray on their dogs. And, more recently,
the product has caught on with some horse
owners who have found it to be effective in
equine applications.
While the product is good for use on some
four-legged companions, Lydon cautions
that it not suited for use on cats. “Some of
the oils that are used don’t agree with cats,”
she said.
Lydon said the enterprise has grown
slowly and steadily over the first two years
of operation. Because ticks have become
somewhat of a year-round threat, sales of
B’Lou Bug Spray continue throughout the

calendar. Spring and summer, however, are
when sales are strongest.
With those warmer seasons now upon
us, Lydon has expanded her product line
to include two new sizes – a 2-ounce bottle
suitable for air travel, and a 16-ounce size
that can be used to refill the reusable plastic
B’Lou Bug Spray containers. She noted
that the larger bottle is also handy for those
customers using it on their horses.
As an added benefit, she noted that all
containers are completely recyclable –
something that is not allowed with DEETbased repellents.
Prices range from $5 for the travel size, $8
for the 4-ounce bottle, $12 for the 8-ounce
size, and $20 for the 16-ounce bottle. Free
shipping is available for some orders from
Lydon’s website (bloubug.com).

New sales outlets

This year Lydon is also expanding her
sales and distribution network. That includes
regional distribution arrangements, such as
one she has established in Florida, where
mosquitos are a perpetual presence, and
where concerns about the mosquito-borne
Zika virus are heating up.
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Another sales opportunity she is exploring is for private-label production for inns
and resorts.
And, just this spring, Lydon more than
tripled the number of store locations where
B’Lou Bug Spray is sold through a wholesale
arrangement with Springfield-based Big Y
supermarkets. “That’s really exciting,” said
Lydon, noting that her product will soon be
available in all of the regional chain’s 61
stores, including five in Berkshire County.
Lydon has also arranged for her bug spray
to be sold in the Guido’s Fresh Market location in Great Barrington. She noted that some
employees at the store were already using
B’Lou Bug Spray, which helped open the door
to getting her product on the shelves there. If
sales go well there, she hopes to get her product
placed in the Pittsfild Guido’s as well.
This significant expansion of retail outlets
means that Lydon will be a little busier than
expected this spring mixing up batches of
her bug spray. “I have a good process in
place, so I should be able to handle it,” she
said, adding that she may hire an employee
to help with production later this spring.
She also said she hopes these high-profile
sales outlets will open the door to other
wholesale customers in the immediate region
and beyond.
Should that scenario take shape, Lydon
said she may have to look at other options
for ramping up production of her product.
“I think that path will lead to using a
commercial bottler,” she said. “When that
becomes necessary, I’m hoping to keep
[production and bottling] as close to home
here in Massachusetts as possible. That’s
important to me.”
Until then, however, Lydon will continue to
mix and bottle her bug spray batch by batch
– taking a breather now and then to enjoy the
Berkshire spring with Luther, his sister Floyd,
and the third canine member of the family,
a Kelpie named Ruby. And, as expected,
they’ll all be sporting the predominant lemon
eucalyptus scent of B’Lou Spray.u
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Deb Watson, owner of
Business Marketplace
(413-281-3476 or
deb@businessmarketplace.com), provides
website, marketing
and graphic design
services.

Networking is not
time to be selling

them, allowing them to read it immediately.
Be sure to ask for theirs in return.
Be sure to introduce the person you are
talking with to someone else that you know.
They, in turn, will hopefully introduce you
to someone they know. Keep perpetuating
the principle that networking is meeting new
people – and the people they know!
After you’re done talking with an individual (or, if your memory is really good,
after you leave the networking event), make
a note on the back of the business cards you
have collected, giving yourself a reminder
of where you met them, something about
the person physically (tall, pink suit, etc.) or
the conversation you had (needs an attorney,
plays racquetball, can’t swim).
Networking is about relationships, and
relationships lead to sales!
The purpose of attending a networking
function is to meet new people, not to sell to
them. Cultivate and maintain your new relationships to make sure that your networking
time is effective and profitable.
When people say they get new customers from “word of mouth” marketing, what
they’re really saying is that they are effective
networkers.u

By Deb Watson
You know that networking is important
to expanding your contacts – and potential
customers.
But does walking into a room of strangers
talking with them, not at them. It also requires
make your heart rate increase, your palms
listening to them. Get to know who they are
sweat? If you already attend networking
as people before interrogating them about
events, do you have the level of success you’re
their business. Too many networkers are so
hoping for? What are you supposed to do to
obvious about looking for new customers.
make networking worth
If someone you’re
Networking is about
your time and effort?
talking with is not apt
A networking event
to become a customer
relationships, and
is not the place to sell.
soon, don’t be
relationships lead to sales! anytime
No, you didn’t read
too quick to deem them
that wrong. It’s true. A networking event is
unworthy of your time. Ask them what types
a place to meet new people and see if there’s
of people or companies they do business
a possibility of doing business with them,
with, and what would be a good lead for
or becoming a strategic partner or referral
them. They might be a potential strategic
source for each other.
partner for you.
Here are some tips to making networking
Present your business card only if it is
more effective.
requested. Once it is requested, be sure to
Be sure that your name tag has large, clear,
hand it to them so that the writing is facing
printed letters so that people can easily read
your name. If you have handwriting like a
2016 goals for businesses that
doctor, have someone else write it out for
accept credit cards
you! Better yet, get a name tag professionally
made with your corporate identity on it.
Find out how much money you can save:
Shaking hands with someone is a very
Get a free, no obligation analysis of your current charges.
important “first impression.” Be sure that
I can usually save businesses an average of 7% to 15%.
you give a good, firm handshake – but don’t
Lessen your financial liability:
crush the small bones in their hand!
Are you aware of the liability shift to you with the new chip
When asked, “What do you do?” have
cards? Do you need a new terminal that will accept both
a response that is short – no more than 10
magnetic strip as well as chip cards?
seconds long. Then, if you determine that they
are interested in finding out more, you can go
Shop local:
into more detail. You don’t want to drone on
Berkshire Merchant Services is a locally owned business
and on and leave the person you’re talking
and a member of both the Berkshire Chamber of
to searching for the escape hatch.
Commerce and the Southern Berkshire Chamber.
In order to determine whether you might
do business with someone, you must first
establish a rapport with them. This requires

Berkshire Merchant Services

Don Raiche • www.BerkshireMerchantServices.com • 413-637-2100
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FOR LEASE

GREAT BARRINGTON $495,000

SHEFFIELD

Commercial 2-story condo • Central AC • Natural gas heat
8,000± sq. ft. • Many updates
Full, high-ceiling basement

Space in a well established antique dealership
2,500± sq.ft. of space available to start or expand your business
Excellent location with plenty of parking

FOR LEASE

FOR LEASE

LEE $379,000
Wonderful Main Street location
Original details • Off-street parking
Business, retail or residence possible
4,000+ square feet of space

UNDER

LEE
Build-to-suit • 2 lots
20,000 sf. of building footprint
940 Pleasant Street, Rt. 102
Former site of Lee Bowling Lanes

PITTSFIELD
Rear of 199 South Street
2,700 square feet
Easy access • Great parking

AGREEM

SHEFFIELD $995,000
Moving and storage business
Building on 4 acres
All equipment, furnishings,
vehicles and business

ENT

HINSDALE $639,000

LEE $699,000
The Morgan House Inn, Restaurant & Tavern
Great in-town boutique hotel & restaurant opportunity
Currently 11 guest rooms & dining for 132 patrons
Large fully equipped kitchen • Private parking and garden area

Well established pavement services company
1.4 acre lot & garage structure
29+ years of servicing area municipalities & commercial properties
Well maintained equipment, excellent reputation
Accounts and goodwill included
Garage, parts inventory included in sale
Winter plowing growth potential

STOCKBRIDGE $575,000

Unique property located in center of Stockbridge
Former Hall’s Garage site • 2 masonry buildings
On .81 acres of prime commercial land • Unlimited possibilities!

RICH ALDRICH 413-243-1739 • ANTHony Blair 413-329-3879

www.BERKSHIRECOMMERCIALPROPERTIES.com
40 RAILROAD STREET • GT. BARRINGTON, MA
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Porchlight reinforces regional presence with opening of Pittsfield office
Independent provider of home
health services looks to raise
profile in countywide market
By John Townes
As part of an overall expansion, Lee-based
Porchlight VNA/Home Care has added an
office in Pittsfield.
The new office, which opened April 1,
is at 306 South St. (Route 7) in central
Pittsfield. The building was originally a
residence before being converted to commercial use. It most recently housed a
financial services firm.
“This new office in Pittsfield will increase
our presence in central and northern Berkshire
County, and provide a more convenient base
for our staff and another point of contact
for clients up there,” said Porchlight CEO
Holly Chaffee.
Porchlight (413-243-1212 or www.porchlighthomecare.org) is an independent nonprofit provider of comprehensive home
health services, including skilled nursing,
and personal care. It serves clients in some
80 towns and cities in Berkshire, Hampshire
and Hampden counties.
Its main office is at 32 Park St. in downtown
Lee. It also has a branch office in Chicopee,
and a small satellite office in Lenox at Devonshire Estates, a residential complex for older
adults, where it has numerous clients.
Porchlight is selling another building it
has used as a staff office at 21 High St. in
Lee. However, Chaffee emphasized that
the organization will continue to be based
in that town.
“This is simply a part of our expansion, to
better serve our clients and staff and partners
throughout Berkshire County,” said Chaffee.
“Our roots are in Lee and our corporate offices are here. This is our hometown, and we
will continue to be based in Lee.”

Porchlight CEO Holly Chaffee has led the Lee-based organization through a rebranding process in 2012 and a merger with a Chicopee-based agency in 2014. Now,
in 2016, she is leading the independent home health services provider in an effort to expand its regional presence with the opening of a new Pittsfield office.
She added that the change makes sense
the county, as well as a supplemental business
mentation, and pick up supplies,” she said.
from a logistical standpoint, because the
office and contact point.
“Our management and business staff can
Pittsfield office will complement its existing
Chaffee pointed out that the field staff, who
also use it as an office there.”
facilities in Lee, Lenox and Chicopee.
have varying schedules, spend most of their
She noted that the Lee office will also
The Pittsfield office, which Porchlight is
working hours in clients’ homes.
continue to serve that purpose.
leasing, serves as an operating base for its
“The office is a place where our staff can
“Staff members and others in southern
nurses and caregivers in the northern half of
rest, work on computers to complete docuBerkshire County will still use the Lee office,

GETTING A BIOPHARMA
STARTUP OFF TO A GREAT START.
WAY TO GROW.

Berkshire Sterile Manufacturing needed funds to buy and renovate a 116,000 square-foot building in Lee and acquire new manufacturing
equipment. We issued a $4,083,000 bond on the company’s behalf, enhancing it with mortgage and insurance guarantees. The bond,
purchased by Berkshire Bank, enabled the startup to create the ideal facility for growth in western Massachusetts. For more information,
call 800.445.8030 or visit MassDevelopment.com.
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but we didn’t need two separate buildings
here,” she said. “All of our services can operate out of any of our offices, and our staff
can use whichever one is most convenient
for them.”
Chaffee added that staff will also be able
to continue to work out of their own homes,
when appropriate.
“With modern technology, people can do
tasks such as documentation at home,” she
said. “The location they use depends on what
is most convenient and makes the most sense
for their own situation.”

registered nurses who provide skilled medical
services, and a nurse practitioner. The staff
also includes occupational, physical and
speech therapists, registered dieticians, medical social workers and other specialists.
In addition, Porchlight employs home
health aides who assist patients with personal
care while the patient is under a skilled level
of care. Personal assistants also provide
companionship, respite care, assistance with
housekeeping, bathing, cooking, transportation and other daily tasks.

Recent rebranding, merger

In the Berkshires, Porchlight’s client
base is still strongest in southern Berkshire
County.
Chaffee said the Pittsfield office is part
of an effort to raise the profile of Porchlight
in the regional market, which is also served
by Berkshire Visiting Nurse Association (an
affiliate of Berkshire Health Systems) and
other nursing and home care services.
“A regional presence is important to
provide a complete continuum of care for
people whose conditions range from acute
to chronic,” she said.
“Our goal is to increase our visibility
throughout Berkshire County and let more
people know that we are the only agency in
the county rated with five stars by the Centers
for Medicare and Medicaid Services (CMS),”
said Chaffee.
The opening of the Pittsfield office is also
one of the goals in a three-year strategic plan
that the organization developed following
the 2014 merger.
“As a freestanding nonprofit, not affiliated
with a large hospital-based system, Porchlight relies on an exceptional reputation and
unmatched results to remain competitive,”
said Porchlight’s board president, Mike Sorrentino, in a press release announcing the
new office. “A Pittsfield presence will raise
name recognition throughout the Berkshires
and allow Porchlight to continue to move
forward with our strategic goals.”◆

Porchlight was founded in 1912 and was
formerly known as the Lee Visiting Nurses
Association (VNA). In 2012, in conjunction with its centennial anniversary, the
organization was rebranded as Porchlight
VNA, and served all of Berkshire County
and a number of hilltowns in Hampshire
and Hampden counties.
“We chose Porchlight as a name because
it covers a broad range of services, and also
because it connotes a vision of home,” said
Chaffee. “When we were discussing it, a
number of us said it also recalled the phrase
used by out parents that ‘We’ll leave the
porch light on.’”
Two years ago, Porchlight merged with
Chicopee VNA and an affiliated service,
Great To Be Home Care, which served
all of Hampden County and hill towns in
Hampshire County.
The merger combined the operations,
staff, boards and the geographic service areas
of both organizations under the Porchlight
name.
Chaffee, who was then CEO of Porchlight
VNA, now oversees the merged organization
in that position.
She said that the merger, which stemmed
from increasing interactions and informal
business relationships between the two organizations, came about for a combination
of reasons.

Regional presence

porchlight opened its new pittsfield office at 306 South St. on April 1. the building, which previously housed
a financial services firm, will provide a central base for the organization’s care providers and other staff.
vides other services that are most often the
For example, she noted that in today’s
financial responsibility of clients or programs
healthcare environment, combining resuch as Elder Services.
sources has become increasingly important
Chaffee said Porchlight currently serves
for healthcare providers to compete, control
about 330 clients in its VNA division and
costs and deal with declining Medicare
has 400 to 500 clients
reimbursements and
“We’re the only freestand- for its Home Care opother changes.
Chaffee added that
ing nonprofit VNA left in erations.
Chaffee leads a small
the merger also has
the Berkshires.”
management team that
enabled both organiincludes a chief financial officer, vice presizations to survive on an independent basis.
dent of clinical services and a two-person
“We’re the only freestanding nonprofit VNA
business staff. They oversee an organizaleft in the Berkshires,” she said.
tion that has a collective staff of slightly
Two divisions
over 400, comprised of full- and part-time
Porchlight has two divisions. Its VNA
nurses and other caregivers working on a
division includes skilled nursing and medical
contract basis.
services covered by Medicare and Medicaid
The diversity of its staff reflects the range of
and other plans. Its Home Care division proservices Porchlight encompasses. It includes

Strong relationships are
always good for business.
At NBT Bank, we’re all about helping you get the most out of your partnership
with us. Our dedicated relationship managers will get to know your business and
connect you with the products and services you need to meet your goals. It’s the
personal side of business banking—and for businesses big and small, it counts.
Kevin Bisaccio, Senior Commercial Banking Relationship Manager, 413.448.6162
Member FDIC
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silVer screen centennial

Images Cinema
marks milestone
as movie house

Mountain Goat
Artisans

130 Water st • Williamstown
featuring the hand-crafted products of
local potters, woodworkers, furniture
makers, photographers, painters, jewelry
makers and more…
Great selection of one-of-kind items
for gift-giving or home use
Wednesday-satUrday noon to 5 P.m.

413-884-5339

mary merselis • Proprietor
www.mountaingoatartisans.com
visit the new spin-off Yarn shop
oUt Back and downstairs

the walden Building on Spring Street in williamstown has been home to succession of movie house operations that have been showing films since November
1916. the current occupant of that niche, Images Cinema, is marking the centennial anniversary with a variety of special programs and activities. the building that
Images and other tenants now occupy dates back to 1857, when it was built as a fraternity house for students at williams College (shown below in a circa 1860
photo). while the building has gone through many changes since then, some of the original architectural details can still be seen in its contemporary form.
Images is also a center of community
activity in other ways.
It presents special themed films and series
on particular subjects, as well as benefits and
other events in collaboration with other community organizations and nearby Williams
College. It is also the venue for the annual
Williamstown Film Festival.
The theater is also rented out for other
uses, such as meetings and children’s parties. It is even the site of Sunday morning
church services.

Built as fraternity house

The history of Images stems back to
1857, when the original brick building was
constructed as a Sigma Phi fraternity house
for students at Williams College.
At the time, it was a freestanding building
in a more open setting, rather than its contemporary context as part of a commercial block
on a tightly packed downtown street.
“If you look at old photographs, there was
a lot of space around it,” noted Jones.
In 1871, the building was purchased by
local businessman Hiram Walden, who used it
as a residence, and also as a warehouse for his
hauling business. He renovated the building
in 1916 and converted it into a movie theater
called the Walden Theater.
“He got the film bug, and the theater
promised to bring ‘high class films’ to Williamstown,” said Jones.
At the time, the film industry was still in
its infancy. Jones said the first film that was
screened is unknown.
“At that time, people went to theaters simply for the experience of seeing movies, rather
than for specific films,” he noted. “Theaters
often did not know what films they were
showing until they received them, and the
individual movies were not advertised.”
Walden sold the theater to the firm of
Thornton & Harrington in 1922.
It has had several subsequent owners and
different names. In 1932, the Walden was
renamed as the Taconic Theater. It became
the College Cinema in 1967, and the Nick-

REGISTER ONLINE!
More
Workshops!
More than 1,000 noncredit
workshops designed for selfimprovement, vocational or
recreational purposes.

Reiki
Level II
WKS 737 E1

Sat., 5/7
9:00 AM – 5:00 PM
Main Campus
$225

This, in part, was due to its location in a
college town in a culturally active region
that provided an audience with a taste for
more sophisticated film fare. The theater
drew on a mix of residents of Williamstown
and other communities, and students at Williams College.
The art-house aspect of the theater subsequently became more prominent.

elodeon in 1970. It acquired its current name
of Images in 1978.
Physically, the theater and the commercial
block also went through changes, including
additions and other alterations.
“If you look carefully at the building, you
can still see the outline of the original brickwork, and other indications of the changes
that have been made,” said Jones.
For most of its earlier history, it was a
classic downtown movie house. “This was
a basic movie theater that showed popular
Hollywood films,” said Jones.
He noted that for a period the theater
also had a more risque side. “Back when
Williams was an all-male school there were
times when stag films were shown there after
hours,” he said.
Beginning in the 1960s, the theater began
reflecting the more diverse culture of film.
Its schedule included showings of art-house
films, a category that includes foreign and
independent domestic movies for specialty
audiences.

Perilous period

However, in the latter decades of the 20th
century, Images, like many other downtown
theaters, faced declining audiences and other
struggles. This was due, in part, to the emergence of outlying multiplex theaters, which
offered a larger choice of fare on several
screens and easier access to parking.
Movie theaters also had to contend with
competition from television and other forms
of entertainment.
In the late 1980s, these pressures reached a
head, and the survival of Images was threatened by a combination of circumstances.

www.berkshirecc.edu/workshops
Search by semester, category, topic, or course title
Getting Paid to Talk an Introduction to
Professional Voice-Acting
WKS 1050 E2

Mon., 5/2
6:30 PM – 9:00 PM
Main Campus
$50
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By John Townes
Images Cinema and Williamstown go
together like popcorn and butter.
This year, the historic movie theater at
50 Spring St. in the town center is celebrating its 100th anniversary as a staple of the
community, and a regional mecca for film
lovers.
It is sponsoring a series of special showings and other events throughout the year,
to mark the occasion.
Since first opening its doors in November
1916, the theater has been through many
changes, including different names, a progression of owners, physical alterations, and
rises and falls in its fortunes.
Nevertheless, it has survived as one of the
last remaining independent and single-screen
movie theaters in the country.
“There are some theaters that are older,
and some that are grander,” said executive
director Doug Jones. “But this is one of the
very few theaters that have continuously
shown movies for a century. It has always
been about the movies.”
Since 1998, Images has also been among
a small number of theaters that operate as
a nonprofit community-based organization
with a focus on independent, foreign and
classic films.
Its stated mission is to seek films that
“entertain, educate and engage the community with quality programming, while
maintaining its dedication to independent
film and media.”
The movie theater’s small paid staff is
augmented by a board of directors and a
corps of volunteers.
In addition to sales of tickets and concessions, its $360,000 annual budget is supported
by memberships and donations from the
community.
The theater’s nonprofit status allows it
more leeway to focus on quality and specialized films, rather than the latest comic-book
blockbuster or other multiplex fare.
“We obviously try to show films that people
will want to see, but our goal is to bring in
quality films that are important for specific
reasons,” said Jones.

Social Media
and Your
Lifestyle
WKS 1463 C1

Sat., 5/7 & 5/14
10:00 AM - 12:00 PM
South County Center
$45
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Jim’s Lawn Care
George Mansour, who owned the theater
“It’s been especially hard for smaller
business at the time, indicated that he could
theaters to deal with it,” said Jones.
not continue to operate it. Adding to the
The transition at Images was eased by
uncertainty was the sale of the building
a grant from the Massachusetts Cultural
to new owners, who
Council and contribuindicated they would
“Digital is a huge change, tions from supporters
likely have to raise the and is the biggest transition to cover the cost. The
theater’s rent.
changeover made durIn response, a com- in the movie business since ing a run of the film The
munity-based cam- the introduction of sound.” Life of Pi.
paign spearheaded by
“The first few days
the late actor Christopher Reeve was
were shown on film,” said Jones. “Then the
launched in 1989 to save the theater and
digital equipment was installed, and it was
raise money to help support it.
shown from a digital file.” He noted Jones
“People realized that Images was not
that Images is now all digital.
simply a movie theater, but was really more
That transition and other changes came
of an anchor of the community” said Jones.
during the tenure of Jones’ predecessor, San“They rallied to keep it open.”
dra Thomas, who served as executive director
The group worked with the building’s ownfor 12 years. Jones succeeded Thomas after
ers to develop a plan to reduce the size of the
she stepped down in 2014.
theater to allow for additional tenants.
continued on page 19
Also, Donald Fisher, the theater’s manager,
purchased the business.
The auditorium was reduced from 400
to 150 seats. The entrance was moved from
the front of the building to the side, and the
marquee on Spring Street was removed.
After a brief hiatus for the construction, the
smaller Images reopened in 1990.
Images went through another transition in
1998, when Fisher announced his intention to
retire. Once again, supporters in the community came together to ensure its continuation.
A nonprofit 501c3 organization was formed
to acquire Images and operate it as a cultural
resource for the community.
Another physical change occurred in
2009. The lobby and concession space was
remodeled, and the entryway was returned
to its original location directly on Spring
Street. In 2013, a marquee was placed above
the entrance.
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Digital age

In 2012, Images underwent a transformation that was less physically visible, but was
profound both in terms of its operations and
the viewer experience, when it removed its
former film projector and replaced it with a
new digital projection system.
“Digital is a huge change, and is the biggest transition in the movie business since
the introduction of sound,” said Jones.
In the past, movies were shot, printed and
processed on celluloid film and shipped to
theaters in large containers. Over the past
decade or so, the industry went through a
technological transformation, in which movies were shot, stored, distributed and shown
as digital video files. The changeover had
been phased in, and has now reached the
point where most theaters are digital.
The digital format has many practical
benefits for movie studios and distributors. It
is less expensive and more efficient. Rather
than processing and shipping films in bulky
containers, digital files can be easily duplicated and sent in smaller packages as hard
drives or even over the Internet.
However, the high cost of purchasing the
digital projection equipment – which can be
as high as $100,000 – has been disruptive for
many theaters and has led some to close.
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Karen Allen tests
directorial waters
with film project
Berkshire resident focuses
on south county location
for short story adaptation
By John Townes
Film-and-stage actor and theatrical director Karen Allen said that, when she was
young, she was fascinated with the works of
the author Carson McCullers.
McCullers (1917-1969) was an American
novelist, short story writer, playwright, essayist and poet, who was well known for her
stories set in the American South, including
the novel The Heart Is a Lonely Hunter.
Allen, who lives in the southern Berkshire
town of Monterey, said she was particularly
taken by one of those short stories, “A Tree.
A Rock. A Cloud.” It depicts a chance encounter in a roadside diner between an old
man and a young boy.
“I read it 40 years ago, and it just leaped
out at me,” said Allen. “It’s extraordinary
and beautiful, and has stayed with me over
all these years.”
She said the story is simple on the surface,
but has great substance. “It’s a perfect Zenlike story,” she said. “An old man and boy
meet, and the man starts talking about his
experiences with love and loss. It’s about
the realization that, while we strive for
fulfillment in the outside world, it really
comes from inside us. It’s a universal and
ultimately uplifting story.”
Now, decades later, Allen is preparing to
direct a film version of the story, which is
slated to be shot in June at the Silverbrook
Cafe in Sandisfield. Following the shooting
and post production, the short film – about

In this photo taken by film co-producer Diane Pearlman, Karen Allen directs one of the boys selected to audition for Allen’s film adaptation of Carson McCullers’ short
story “A Tree. A Rock. A Cloud.” At left is co-producer Brian Long, and in the foreground (back to camera) is actor Jeff DeMunn, who will play one of the leads in the
film, which will be shot this June in the south county town of Sandisfield. Screen tests for the role of the boy were held at the Unicorn Theater in Stockbridge.
20 minutes in length – is expected to be
ater Group and the Williamstown Theater
Cloud.” for many years. But, instead of a
released this fall.
Festival, and is active with the Rattlestick
play, she decided about two years ago to
While Allen is experienced as a director
Playwrights Theater and Cherry Lane Thedo it as a film as a way to test the waters of
of stage productions, she said this is her first
ater in New York.
film directing.
foray into film direction.
Allen moved to the Berkshires 27 years
“Since I started directing for the theater,
Allen’s acting career has included coago. While she continued to do some theatpeople often asked me if I had ever considered
starring roles in Animal House, Raiders of
rical work, she focused on raising her son.
directing films,” explained Allen. “I thought
the Lost Ark, Indiana Jones and the Kingdom
She also is a textile designer and the owner
that, if I ever were to do that, I should start
of the Crystal Skull, Starman and numerous
of Karen Allen Fiber
with something that
other films and television programs. She also
Arts, a retail store in “It’s possible that I’ll decide was small and managehas worked locally with the Berkshire TheGreat Barrington that I never want to do this again. able.”
sells clothing and acimpetus for
Or, I might fall in love with theAnother
cessories.
film was the Silver“I love the Berk- film directing and say, ‘Why brook Cafe, a country
shires,” she said. “I
didn’t I do this sooner?’” store and cafe on Route
wanted to settle here so
57. “I drive by it reguTAX & FINANCIAL PLANNING
I could be a mother to my son and not have to
larly, and it reminded me of the cafe that the
travel for acting jobs. Now that he’s grown,
story takes place in,” said Allen, “I thought
BOOKKEEPING & PAYROLL
I’ve had more freedom to do more acting
it would be the perfect location for a film [of
Ralph Stroffolino,
EA CFP
PERSONALIZED
PAYROLL
SERVICE!
and directing. I consider the Berkshires to
the story]. Things fell into place, and I finally
Debra service
Watroba
& Donna
Sciola,
Payroll
Our complete payroll
supports
a wide
range
of payAdmin.
types and schedules,
be home, but now I also spend a lot of time
decided to go ahead and do it.”
Dan Boulais,
Business
and includes check printing,
direct deposit,
tax Consultant
filings, full compliance and more.
in New York, too.”
Two friends of Allen are serving as coAllen
said
that
she
had
wanted
to
do
a
producers.
They include Diane Pearlman,
137NORTH
NorthST.
St.• •SUITE
Suite310
D ••Pittsfield
100
PITTSFIELD
stage production of “A Tree. A Rock. A
executive director of the Berkshire Film
Tel: 448-6222 • E-mail: info@tax-comp.com • Fax: 443-5619
and Media Collaborative, and Brian Long,
managing director of Rattlestick Playwrights
Theater.
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Capital and casting

Nina R. Molin, MD

Primary Care/Integrative Medicine
Berkshire Osteopathic Health of BMC
41 Summer St., Pittsfield, MA
413-442-0085

Accepting New Patients

Dr. Nina Molin, a board certified Internal Medicine
practitioner with specialization in Integrative Medicine, has
joined Berkshire Osteopathic Health of BMC. She provides
primary care and integrative medicine services and is
partnered with Drs. Stephen Kisiel and Mary Yee.







Board certified in Internal Medicine
Fellow of the Academy of Integrative Health and
Medicine Fellowship
Medical degree from State University of New York at
Stony Brook
Residency in Primary Care Internal Medicine,
University of Rochester School of Medicine and
Dentistry
Previously served as Integrative Medicine Specialist
with Canyon Ranch
For an appointment, call 413-442-0085

Producing a film is a major undertaking,
even if it is a short one. It also requires
capital.
“It’s difficult to make your money back
with a short film, so we’re doing it as a
nonprofit project,” said Pearlman, who has a
background as a producer in film and television. “We’re producing it under the umbrella
of the Independent Film Project, which is
an organization that supports independent
films.”
They have been raising money from various sources, including friends, professional
acquaintances and foundations. Their overall
target is $125,000.
Allen said that they have been raising
the money in two phases, including about
$80,000 to cover the expenses of shooting
the film, with the balance going for postproduction, distribution and other costs.
They are close to raising their goal for
shooting, and are continuing to raise the
additional funds.
“I’m used to working on projects where
all of that is in place when I come in,” said
Allen. “Raising money is much more of a
challenge that I expected.”
Another aspect is putting together a cast
and crew. Two main adult roles have been
cast with professional acquaintances of Allen. They include Jeff DeMunn, a familiar
character actor who has appeared in The
Shawshank Redemption, The Green Mile,
The Walking Dead, and many films and
television programs. The other adult lead
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is James McMenamin, who is best known
for his role in television’s Orange is the
New Black.
“They are two of my favorite actors in the
world,” said Allen.
The production is drawing on people who
live in the Berkshires for most the rest of
the cast and crew. Director of photography
for the film is Richard Sands, the assistant
director is Amy Lynn, and Kristi Zea is the
production designer.
The production recently put out a casting
call and held auditions, including a search
for a young actor to play the boy.
“The response to our casting call was
overwhelming,” said Pearlman. “We received over 200 applicants for the role of
the boy, and we narrowed that down to 12
for screen tests.”
They will make and announce their final
selection for that role shortly.
They also received over 300 applications
for five other adult male roles in the film,
and are also casting those.
Pearlman noted that, despite their limited
budget, they have made a point to pay all
of the cast and crew, rather than rely on
volunteer help.
She emphasized that her participation as
co-producer is separate from her job at the
Berkshire Film and Media Collaborative,
an organization that promotes and provides
support for the film and media industry in
western Massachusetts.
She noted, however, that the production
illustrates the economic impact of film production in the region.
“The Berkshire Film and Media Collaborative studied the economic impact of the
production of the feature film The Judge in
Shelburne Falls,” she said. “We found that
60 cents of every dollar spent goes into the
local economy.”
“Even a small film like ours can have an
important impact,” she continued. “We’ll
be spending on accommodations, food and
other supplies and services while it’s shooting. That’s a significant amount of income
for local businesses.”

Fortuitous timing

Once the film is completed, another challenge is lining up venues to show the film
and, ideally, gain distribution agreements
and earn revenue.
That is especially challenging for short
films, but Pearlman noted that, with the
profusion of cable and online media, there
are more outlets than there once were.
“We’ll be taking it to film festivals and doing whatever else we can to gain exposure,”
said Pearlman.
One factor is expected to help raise the
profile of the film.
“The timing on this is fortunate, because
next year is the 100th anniversary of the birth
of Carson McCullers,” said Pearlman. “There
will be many commemorations of that, and
we expect that will help to increase interest
in the film.”
They are working with the Carson McCullers Center to explore opportunities for
distribution and licensing to schools and other
venues. (The website for the film is www.
atreearockacloudthefilm.com.)
Regarding the possibility of pursuing additional work as a film or television director,
Allen said that she is keeping her options
open.
“I’m taking things one step at a time,”
she said. “I figure that one of two things will
happen when this film has been completed.
It’s possible that I’ll decide I never want to
do this again. Or, I might fall in love with
film directing and say, ‘Why didn’t I do this
sooner?’”u
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Images Cinema

continued from page 17
Previously Jones had been associate director of programming at the Los Angeles Film
Festival. He also was film and video programmer at the San Francisco International Film
Festival and San Francisco Film Society.
Jones said he has worked with film and
movie theaters all his life. He started with
a part-time job shoveling popcorn behind a
candy stand when he was 14, and worked in
theaters around the Midwest before moving
to California.

Adapt to times

As Images marks its centennial anniversary, Jones said the theater is on solid footing
and continues to have strong community
support.
He noted that all movie theaters have continually been required to adapt to changing
times. “The film industry and movie theaters
have always been challenged in one way or
Above is a circa 1940 photo of the lobby at the Spring Street movie house when it operated as the Taconic
another,” he said. “It’s been a constant siege.
Theater. Below is a contemporary photo of the lobby at Images Cinema. Although vastly different in appearIn the 1950s movie theaters had to contend
ance, the lobbies both feature the original floor tile and tin ceiling. (Photos courtesy of Images Cinema)
with the growing popularity of television.
In the1980s it was the introduction of home
Jones. “There are other films that are not well
VCRs. Now it’s the Internet and new home
known, and we’ll show them because they
media systems.”
are important to certain people.”
This required finding new ways to adapt
He said they work to serve diverse segand attract audiences, including new techments of the public.
nologies. Nevertheless, Jones said, the
“One film might appeal to students, while
traditional appeal of going out to the movies
another will attract a different audience,” he
continues to be a primary draw.
said. “The actress Helen Mirren, for example,
“Movie theaters still provide a high-value
has a devoted following, and we know
experience that offers
that they will show up
“The film industry and
something you don’t
whenever we have a
get by staying at home movie theaters have always film that has her in it.
and watching a movie,”
Or we’ll show a docubeen challenged in one
he said. “You’re commentary on a serious
way or another. It’s been a subject that will be of
ing together with other
people for a shared exgreat interest to a small
constant siege.”
perience. The audience
group of people.”
becomes a mini-community that is watching
Jones added that being independent and
and laughing and crying together.”
nonprofit is one of the reasons Images can
He said that is especially notable at Imtake this eclectic approach.
ages because of its orientation as a cultural
“We’re nimble and we have a lot of room to
resource for the public.
maneuver,” he said. “We can show a popular
“At Images that also expands to the larger
film 18 times in a week, while showing a
community,” he said. “We often know our
lesser known film just two or three times.”
patrons by name. People come on a regular
Images (413-458-1039) is sponsoring
Upcoming events include a May 11
basis, and some sit in the same seat every
special shows and other events to celebrate
showing of Spike Lee’s 1989 film Do the
time. The volunteer selling popcorn may be
its 100th anniversary throughout the year.
Right Thing in conjunction with Williams
your neighbor. And after a film, people often
In early April it featured a showing of the
College’s Davis Center. Other events will
gather informally in little groups outside to
film City of Hope and a Q & A with director
be announced. For an updated schedule, visit
discuss it.”
and Williams alumnus John Sayles and his
www.imagescinema.org.u
That spirit is also reflected in other ways,
partner Maggi Renzi.
such as the use of lobby walls to display
works by local artists.
Jones said the selection of films is a collaborative process among the staff at Images,
with input from members and the public.
“We’re constantly keeping track of films
coming out, and determining what will appeal to our audiences,” he said.
Jones added that they consider a variety of
factors when selecting films, including the
different constituencies in the community
and the potential ability of films to attract
We’d like to examine
audiences.
your head very closely
“We’re always trying to find the right balance,” he said. “For example, I personally
was very excited about going to see the new
Star Wars movie. However, it’s not something
we’d be likely to bring to Images because it
We look for certain “weak points”
was showing everywhere.”
that can cause your diamond to
Nevertheless, Images will book films
pop out of your ring
that are popular or prominent if there is a
The head of your ring is your diamond’s security system.
reason for it. For example, the theater has a
tradition of showing the films that have been
If it weakens or wears away…if your prongs corrode, become
nominated for Academy Awards.
brittle, or snap off…you can lose your diamond. And it
“We schedule some films that we know
happens in an instant. One moment, your diamond is in your
will be popular with our audience,” said

Free

Head Exam

ring. The next, it’s gone. So why not let us take a close look at
your ring? It’s free. And it could very well save you the cost and
heartbreak of having to replace a diamond that you cherish.

24 Hour Monitoring & Emergency Service
• Security & Fire Alarms • Custom Designs • Intrusion Detection
• Talking medical Pendants • Heat Loss Monitoring • Free Estimates
326 Springside Ave., Pittsfield, MA

413-445-4030 • 800-370-2525

MA Lic. #1204C • NY Lic. #12000014682

www.alarmsofberkshirecounty.com

STOP & SHOP PLAZA, MERRILL ROAD, PITTSFIELD

442-6911

www.medwardjewelers.com
Mark E. Kasuba, Gemologist
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people on the move

Brian Drake has joined
True North Insurance, a
division of MountainOne
Bank, as an employee
benefits broker and a vice
president. In his new position, Drake will be responsible for developing new
business relationships and
providing strategic guidance to employers on their
Drake
medical, dental, life and
disability insurance plans and benefit administration solutions. Prior to joining True North, Drake
served as a benefits consultant in the Boston market.
He has also served as regional sales manager and
senior sales representative in eastern Massachusetts,
with a special focus on benefits plan design, human
resources support, and member service.
Elena Tucker has been elected to the Ventfort
Hall Mansion and Gilded Age Museum’s board
of directors. Tucker worked for 19 years in the
Pittsfield home office of KB Toys in the Information Systems and Human Resources departments.
After KB Toys closed, she became HR manager
for Lenco Industries in Pittsfield, and then joined
the Adams Community Bank, where for the past
three years she has been vice president of human
resources and payroll.
James Cotter has been
appointed executive vice
president and chief operating officer at Salisbury
Bank and Trust Company.
Prior to this appointment,
Cotter had served in that
same capacity at Naugatuck Valley Savings and
Loan since 2013. Prior to
that, he served as senior
Stoddard
vice president at Newtown Savings Bank and as senior vice president
at Fairfield County Bank.

David Curtis and June Roy-Martin have
joined the advisory board of the Masters of Business Administration (MBA) degree program at
Massachusetts College of Liberal Arts (MCLA).
Curtis is president of Cape Catalyst in Stockbridge,
a strategic business and economic development
consultancy, and an economic development
specialist for 1Berkshire. Roy-Martin is vice
president of 1Berkshire and vice president of the
Berkshire Chamber of Commerce. Previously,
she was employed by Qualprint in Pittsfield for
more than 27 years, most recently as its manager
of communications and human resources.
Greylock Federal
Credit Union has announced the promotion
of Shenna Bradford to
assistant vice president,
e-commerce and Contact
Center manager. Bradford came to Greylock in
2003 and has served as
e-commerce and Contact
Center manager since
Bradford
2010. She will continue
to manage these areas and is responsible for the
credit union’s e-service platforms.
Thaddeus Kubis of Sheffield has been
appointed to the UAVUS National Advisory
Board, with areas of responsibilities including
marketing, communications, member dialogue
and engagement. The UAVUS is a membershipbased unmanned aerial vehicle advocacy group
that, among other services, is assisting the drone
user (commercial or recreational) to navigate the
complex world of federal, state and local regulations. Kubis is founder and chief integration officer
of The Institute for Marketing Convergence, an
integrated marketing and media business.
Berkshire HorseWorks Inc., which has provided
EAGALA Equine Assisted Learning (EAL) and
Equine Assisted Psychotherapy (EAP) to nearly
200 at-risk youth, families, and veterans, has assembled its first board of directors since receiving
a its 501c3 nonprofit status in January 2015. The
board is comprised of those from across the country
who are at the forefront of their respective fields as
well as local professionals with a key knowledge
of the pervasive needs of the community. Included
are: Don Fulford, chairman; Don Granger, vice
president; Mark Casagrande, treasurer; John
Krol, special superintendent; and Jack Quinn,
Steve Hoff, Jim Clark, Elise Abrams and Barbara Newman.
Elissa HaskinsVaughan has joined Jacob’s Pillow Dance Festival as director of development, where she will work
closely with director Pamela Tatge and managing
director Andrea Sholler
to determine and achieve
the Pillow’s fundraising
goals. She will oversee the
Haskins-Vaughan six-person development
department at Jacob’s Pillow and manage staff in
the implementation of their strategic and financial
goals. Haskins-Vaughan comes to the Pillow from
Hancock Shaker Village, where she most recently
served as director of development.

WhalingProperties.com

At its annual meeting proceedings on March
22, Greylock Federal Credit Union’s board of
directors elected the following slate of officers:
Gerard Burke, chairman; Ann Deely, vice
chairman; Stanley Walczyk, clerk/treasurer;
and JamieEllen Moncecchi, assistant clerk/
recording officer.

Berkshire Community College (BCC) has
announced the winners of the inaugural 40
Under Forty Awards. BCC, in partnership with
1Berkshire and the Berkshire Eagle, created
the local event to recognize outstanding young
professionals who are excelling in their industries through their leadership roles. More than
200 nominations were received, representing
over 175 different candidates. The winners were
selected by a committee of eight individuals
from eight different organizations. Finalists
were reviewed by a minimum of three judges.
Only one award-winner was chosen from each
business or organization in the case of multiple
entries. The winners include: Arsema Abegaz,
Zogics; Jamal Ahamad, BerkshireWorks Career
Center; Christina Barrett, Berkshire Community College; Brooke Bencivenga, Berkshire
Health Systems; Rick Bleser, St. Germain
Investment Management; Michael Vincent
Bushy, Hillcrest Educational Foundation;
Jonathan Butler, Berkshire Chamber of Commerce and 1Berkshire; Michele Butler, David
J. Tierney Jr. Inc.; Will Conklin, Greenagers;
Sharon Connors, KidZone; Jesse Cook-Dubin,
Cohen Kinne Valicenti & Cook LLP; Jonathan
Denmark, Coakley, Pierpan, Dolan & Collins
Insurance Agency Inc.; Benjamin Downing,
Massachusetts State Senate; Pastor Akilah
Edgerton, Bart Charter Public School; Krystle
Gallo, General Dynamics Mission Systems;
Aleisha Gibbons, Berkshire Organics Market
& Delivery; Nathan Girard, Adams Ale House
and Greylock Realty; Erica Girgenti, Town of
Adams Council on Aging; Pamela Green, Smith
Green & Gold, LLP; Adam Hinds, Northern
Berkshire Community Coalition; Molly Hines,
Onyx Specialty Papers; Kristine Hurley,
Downtown Pittsfield Inc.; Casey Jones, DMD,
Dr. Jay Wise, DDS & Dr. Casey Jones, DMD;
John Krol, OneEighty Media; Benjamin Lamb,
Williams College; Craig Langlois, Berkshire
Museum; Gary Levante, Berkshire Bank; Paul
Mark, Massachusetts House of Representatives;
Roberta McCulloch-Dews, City of Pittsfield;
Caitlin Pemble, Guardian Life Insurance; Rachael Plaine, Berkshire Yoga Dance & Fitness
and The Berkshires For Sale; Jeromy Richardson, edm Services and MAX Engineering
and Design; Paul Saldana, Diplacon Builders;
Jenn Smith, Berkshire Eagle; Theresa (Tess)
Sorrentino, Adams Community Bank; Darcie
Sosa, Berkshire South Regional Community
Center; Jonah Sykes, Berkshire United Way;
Danielle Trumbull, Moments House; Pete
White, Massachusetts Rehabilitation Commission; and Heather Williams, Berkshire County
Regional Employment Board Inc.
MASS MoCA, the Massachusetts Museum of
Contemporary Art, has announced the promotion
of Jennifer Trainer Thompson to senior vice
president for partnerships and external affairs.
Trainer Thompson brings to the post deep experience and a proven track record in fund-raising,
special events production, and project management. One of the first employees of MASS MoCA,
beginning in 1988, she has organized and grown
several departments there over 28 years of service, first as director of development and public
relations, and most recently as director of special
events and membership. In her new role, Trainer
Thompson will work closely with museum leadership, institutional partners, and other supporters
to identify new ways to leverage an expanding
network to further the museum’s core mission,
regionally and nationally.
Joan Hunter has joined the Berkshire Museum
Board of Trustees as its newest member. Hunter, a
Pittsfield native and Williamstown resident, brings
a wealth of experience as a dedicated volunteer
in the cultural community in the Berkshires as
well as her professional expertise in the field of
education. Hunter is a former special education
teacher in the Pittsfield School District. While
raising a family, she and her husband, James
Hunter, owned and operated the House of Walsh
in Williamstown. She has been a member of
the board of directors at Jacob’s Pillow Dance
in Becket since 2001, and served as chair from
2009 to 2014. She has volunteered extensively in
the Williamstown community, including serving
as co-chair for the capital campaign to build the
Milne Public Library.

The Credit Union
National Association
(CUNA) Marketing and
Business Development
Council has recognized
Joanne Billow, marketing services manager with
Greylock Federal Credit
Union and Greylock Marketing Group, with a Volunteer of the Year Award.
Billow
The Volunteer of the Year
is selected by the Council leadership and honors
an individual who exemplifies excellence in credit
union marketing. The award was presented during
the Council’s annual meeting at the Disneyland
Hotel in Anaheim on March 24. Billow, who has
30-plus years of broadcasting, graphic design,
media and copywriting experience, has served
on the Diamond Award judging team since 2012
and joined the CUNA Marketing & Business
Development Council in 2008.
On April 19, chef Dan Smith of John Andrews
Farmhouse in South Egremont will head to the
James Beard House in New York City to present
his second solo dinner. Smith has been the chefowner of John Andrews since 1990, and is well
known for his dedication to local food, purchasing
from more than 50 farms in the Berkshires, Hudson
Valley and Connecticut for his 73-seat restaurant.
Smith is a member of the James Beard Foundation, and since 2010 has been presenting dinners
there with a team of chefs from the Berkshires.
His first appearance at the Beard House was in
collaboration with The Red Lion Inn and Berkshire
Farm & Table as part of the Berkshire Cure-All
winter dinner. This past November was his sixth
year presenting with the group.
Mark Eichorn and
Robert Viel Jr. have
joined Harrison Design
Associates in Great Barrington as architectural
designers and project
managers. A resident of
North Adams, Eichorn
brings more than 20
years of experience in
the design and buildEichorn
ing industry, including
eight years with the firm Pamela Sandler AIA in
Stockbridge and three years at William Caligari
Interiors/Architecture in Great Barrington. Viel,
a resident of Springfield,
joins Harrison Design
with more than 19 years
of experience in the architectural and interior
design professions. He
most recently served for
five years as sole designer/draftsman at Kohl
Construction in Hadley,
while also managing his
Viel
own architectural design
studio in Springfield. Prior to that he was employed
for 10 years at Pamela Sandler AIA as senior
designer, job captain and draftsman.
Berkshire Health Systems has announced the
appointment of Nina Molin, MD, a board certified
Internal Medicine practitioner, to the physician
staff of Berkshire Osteopathic Health of BMC.
She joins Stephen Kisiel,
DO, and Mary Yee, DO,
at Berkshire Osteopathic
Molin
Health of BMC and is accepting new patients in need of primary care and
integrative medicine services. A veteran of both
private and academic practice in the Berkshires
since 1995, Molin served at Canyon Ranch in
Lenox for 13 years as an integrative medicine specialist where she lectured and consulted in many
areas, including Integrative Medicine, Preventive
Medicine, Women’s Health, Digestive Wellness,
Inflammatory Conditions and Ayurveda. She has
offered primary care throughout the Berkshires
since 1995, including as a volunteer physician at
Volunteers in Medicine (VIM) Berkshire.◆
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Registered Patent Attorney

Opportunity called, but it didn’t leave a voicemail.
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REAL
The following real Estate
transactions are provided by
Banker & Tradesman Real
Estate Data Publishing. Only
properties valued at $75,000
or higher are included.

Adams
10 Burt St.
Buyer: John-Michael
Bradbury +
Seller: Jeffrey Krzeminski +
Price: $85,000
Mortgage: $91,000
Lender: Adams Community
Date: 2/29/16
2 Marshall Ave.
Buyer: Sarah Underwood
Seller: Paul Gaudreau +
Price: $151,500
Mortgage: $143,925
Lender: MountainOne
Date: 3/11/16
6 Meadow Ln.
Buyer: Adam Nocher
Seller: Nicholas Clark
Price: $130.500
Mortgage: $133,305
Lender: Academy Mtg
Date: 2/22/16
45 Park St.
Buyer: Adams Park Street
LLC
Seller: RSB Properties LLC
Price: $150,000
Date: 3/10/16
49-53 Park St.
Buyer: Adams Park Street
LLC
Seller: RSB Properties LLC
Price: $100,000
Date: 3/10/16
11 School St.
Buyer: Holly Saunders
Seller: Steepleview T +
Price: $108,000
Mortgage: $106,043
Lender: Academy Mtg
Date: 2/29/16
21 Temple St.
Buyer: Mark Sebastino
Seller: Stephen Bisceglie
Price: $124,000
Mortgage: $84,000
Lender: Adams Community
Date: 2/22/16

Alford
68 N Egremont Rd.
Buyer: Steven Cox +
Seller: Jay Raifstanger +
Price: $550,000
Date: 2/22/16

Becket
707 Benton Hill Rd.
Buyer: Michael Anciello
Seller: Val Tornicelli +
Price: $370,000
Mortgage: $170,000
Lender: First Niagara
Date: 3/9/16
351 Bonny Rigg Hill Rd.
Buyer: Emerald City
Rentals LLC
Seller: Russell Greenberg +
Price: $180,000
Mortgage: $360,000
Lender: Fjodor Agranat
Date: 3/18/16
20 Bow S
Buyer: Juan Mandelbaum +
Seller: Judith Kotkin FT +
Price: $400,000
Date: 3/3/16
62 Highland Rd.
Buyer: John Hadley +
Seller: Matthew Roche +
Price: $103,000
Date: 2/19/16
1820 Jacobs Ladder Rd.
Buyer: Thomas Sermini +
Seller: Anthony Lorio
RET +
Price: $249,000
Mortgage: $236,550
Lender: Lee Bank
Date: 3/18/16
Leonhardt Rd.
Buyer: Matthew Naventi +
Seller: Robert Pomeroy
Price: $115,000
Date: 2/26/16
612 Main St.
Buyer: Yellowbrick
Property LLC
Seller: Elizabeth Vanness +
Price: $76,000
Date: 3/1/16
286 Old Pond Rd.
Buyer: Thomas
Strohmenger +
Seller: Pankosky Joan
Est +
Price: $270,000
Date: 3/1/16
Otis Rd.
Buyer: John Hadley +
Seller: Matthew Roche
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estate
Price: $103,000
Date: 2/19/16
673 Yokum Pond Rd.
Buyer: Peter Wasserman +
Seller: Rhonda Dornbush T +
Price: $475,000
Date: 3/15/16

Cheshire
147 E Harbor Rd.
Buyer: John Chaves
Seller: Helen Randall
Price: $151,000
Mortgage: $120,800
Lender: Greylock FCU
Date: 3/11/16
41 South St.
Buyer: Adams Community
Bank
Seller: Audet Realty LLC
Price: $126,778
Date: 2/23/16

Clarksburg

Berkshire County real estate transfers
42 Stockbridge Rd.
Buyer: Diana Ostrander-Lim
Seller: Cecil Pollen +
Price: $260,000
Mortgage: $30,000
Lender: Cynthia Fiscina
Date: 2/22/16
14 Wyantenuck St.
Buyer: Mellonie Noble
Seller: Tina Kinser +
Price: $185,000
Mortgage: $179,450
Lender: Adams Community
Date: 2/24/16

Hancock

41 Millard Ave.
Buyer: Jacqueline Sullivan
Seller: Joshua Zustra +
Price: $131,900
Mortgage: $135,629
Lender: Adams Community
Date: 2/18/16

215 Robinson Rd.
Buyer: Josie Toner
Seller: Marcus Ulmer +
Price: $124,500
Mortgage: $128,020
Lender: MountainOne
Date: 3/15/16

80 Morris Dr.
Buyer: Brad Vivori +
Seller: Thomas Warren +
Price: $255,000
Mortgage: $261,120
Lender: Academy Mtg
Date: 3/4/16

73 Rose Dr.
Buyer: Tyronne Perrault +
Seller: Grechan Edna Est +
Price: $176,000
Mortgage: $108,600
Lender: Lee Bank
Date: 3/9/16

199 E Housatonic St.
Buyer: Wells Fargo Bank
Seller: Thomas White +
Price: $94,500
Date: 3/2/16
641 Kirchner Rd.
Buyer: Paul Doucette
Seller: Clark Shirley Est +
Price: $297,500
Mortgage: $238,000
Lender: Berkshire Bank
Date: 2/22/16

164 Shore Dr.
Buyer: Jeffrey Storie +
Seller: Ron Ubertini +
Price: $430,000
Mortgage: $344,000
Lender: Greylock FCU
Date: 2/29/16

Lanesboro
78 Narragansett Ave.
Buyer: Gregory Jordan +
Seller: Margaret Welch
RET +
Price: $87,500
Date: 2/19/16
Umbagog St.
Buyer: Gregory Jordan +
Seller: Margaret Welch
RET +
Price: $87,500
Date: 2/19/16

Lee

361 Orchard Rd.
Buyer: Carrie Thomson
Seller: Brenda Burbank T +
Price: $145,000
Mortgage: $127,500
Lender: Academy Mtg
Date: 3/1/16

32 Chanterwood Rd.
Buyer: James Spates +
Seller: JD Goosepond NT +
Price: $250,000
Date: 3/9/16

126 Reservoir Rd.
Buyer: James Callahan +
Seller: Wade Poplaski +
Price: $182,000
Date: 3/9/16

30 Lana Ave.
Buyer: AJT RT +
Seller: Anne John +
Price: $170,000
Date: 3/11/16

488 E Housatonic St. U:12
Buyer: Denise Rose
Seller: Robert Mitchell Jr
Price: $146,000
Date: 2/16/16

10 Park Pl.
Buyer: Don Hunter
Seller: Pennie Sibley
Price: $175,000
Date: 2/23/16

Great
Barrington

85 Alford Rd.
Buyer: Susan Sultan
Seller: Susanna Abarbanel
Price: $510,500
Date: 3/4/16
79 Bridge St.
Buyer: 79 Bridge Street
Realty
Seller: Riverschool
Development
Price: $850,000
Date: 3/3/16
232 East St.
Buyer: Justin Haley +
Seller: Robert Cooper +
Price: $218,000
Date: 3/1/16
27 Kirk St.
Buyer: Wendy Scott
Seller: Brian Naventi
Price: $160,000
Mortgage: $60,000
Lender: Lee Bank
Date: 3/15/16
300 Maple Ave.
Buyer: Jason Blackwell +
Seller: Nelson Griffin Est +
Price: $309,000
Mortgage: $247,200
Lender: Salisbury B&T
Date: 2/19/16

email your firm’s news
and announcements to:
info@btaconline.com

250 Housatonic St.
Buyer: Frances Hurley
Seller: TN NT +
Price: $234,000
Mortgage: $135,000
Lender: Bank of America
Date: 2/22/16
314 Old Stockbridge Rd.
Buyer: Cassandra Stevens
Seller: Dane Pechalonis +
Price: $184,000
Date: 3/9/16

22 Walker St.
Buyer: Rhett Mundy
Seller: Nancy Fitzpatrick
Price: $465,000
Date: 2/26/16
8 Rolling Hills U:7
Buyer: Nathan Doctrow
Seller: Burns LT +
Price: $180,000
Mortgage: $162,000
Lender: Greylock FCU
Date: 2/16/16
Spruce Trail U:18
Buyer: Cynthia Kaplan
Seller: Lenox Woods
Price: $419,500
Mortgage: $335,500
Lender: Greylock FCU
Date: 2/24/16

Monterey
16 Laurel Banks Dr.
Buyer: Eric Latin
Seller: Steven Litvack
Price: $528,000
Date: 3/4/16

New
Marlboro

814 Brewer Hill Rd.
Buyer: Tyrone Donovan
Seller: Ronald Schneider
RET +
Price: $245,900
Mortgage: $196,720
Lender: Greylock FCU
Date: 2/26/16
198 Foley Hill Rd.
Buyer: HLDA Foley Hill
LLC
Seller: Constance Packard
Price: $702,000
Date: 3/2/16
7 Lawrence Ave.
Buyer: Steven Massey +
Seller: Sandra Sossner
Price: $80,000
Date: 3/2/16

North Adams
705 Barbour St.
Buyer: David Mazza
Seller: John Webster
Price: $138,500
Mortgage: $118,500
Lender: Greylock FCU
Date: 3/4/16

575 Mallard Ln. U:13
Buyer: Suzanne Chung
Seller: Lee Homer LLC
Price: $650,000
Mortgage: $585,000
Lender: David Margulies
Date: 3/17/16

19-21 Elmwood Ave.
Buyer: Gregg August +
Seller: John Sullivan +
Price: $105,000
Mortgage: $135,000
Lender: Adams Community
Date: 3/9/16

18 Elm St.
Buyer: Greylock FCU

391 Walnut St.
Buyer: Mark Rosenberg +
Seller: Amanda Vivori
Price: $130,000
Mortgage: $126,100
Lender: Greylock FCU
Date: 3/4/16

Pittsfield

20 Sturgis Ave.
Buyer: Jenna Gangell
Seller: Richard Worden
Price: $195,000
Mortgage: $175,000
Lender: Lee Bank
Date: 2/29/16

6 Cedar Ln.
Buyer: Ptan Realty LLC
Seller: Shawn Kelsey +
Price: $250,000
Date: 2/17/16

444 W Shaft Rd.
Buyer: Michele Ladouceur
Seller: Matthew Toomey +
Price: $97,000
Date: 2/23/16

Otis

912 Mill River Great
Buyer: Wilmington Svgs
Fund
Seller: James Withers +
Price: $99,000
Date: 3/2/16

Lenox

Price: $135,000
Date: 3/18/16

137 N Main St.
Buyer: Suzanne Regan
Seller: Lori Regan
Price: $150,000
Date: 3/4/16

Hinsdale
323 George Schnopp Rd.
Buyer: Bank New York
Mellon T
Seller: Richard Lucido +
Price: $170,000
Date: 2/26/16

72 Ashuelot St.
Buyer: John Houseman +
Seller: Marcia GrizeyWitherell
Price: $90,000
Mortgage: $88,369
Lender: Academy Mtg
Date: 2/26/16

Seller: Susan Hanson
Price: $164,732
Date: 2/23/16

2629 Hancock Rd.
Buyer: Sarah Hadley
Seller: Adams Community
Bank
Price: $140,000
Mortgage: $133,000
Lender: Greylock FCU
Date: 2/29/16

851 East Rd.
Buyer: Jennifer Bullett
Seller: West NT +
Price: $106,250
Mortgage: $85,000
Lender: MountainOne
Date: 2/26/16

Dalton
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49 Maple St.
Buyer: Charles Schlesinger +
Seller: Frances Sebastino +
Price: $150,000
Mortgage: $40,000
Lender: Adams Community
Date: 2/19/16
58 West End Ter.
Buyer: Raymond Harvey
Seller: Patricia Kelly

39 8th St.
Buyer: Gary Stergis
Seller: Stergis Ann Est +
Price: $84,165
Date: 3/16/16
21 Adelaide Ave.
Buyer: Jason Dragonetti +
Seller: Danielle Dragonetti
Price: $140,000
Mortgage: $112,000
Lender: Greylock FCU
Date: 3/11/16
113 Broadview Ter.
Buyer: Stacey Sweener +
Seller: Suzanne Schroeter
RET +
Price: $127,000
Mortgage: $123,190
Lender: Greylock FCU
Date: 2/18/16
74 Bryant St.
Buyer: US Bank NA T
Seller: Louis Ely +
Price: $203,000
Date: 2/16/16
8 Calumet St.
Buyer: Wells Fargo Bank
Seller: Eric Blohm +
Price: $98,400
Date: 3/3/16
203 Chapel St.
Buyer: Gregory Dahl +
Seller: FNMA
Price: $88,500
Date: 2/25/16
156 Cheshire Rd.
Buyer: USA VA
Seller: Sylvia Holman +
Price: $100,359
Date: 2/29/16
7 Club Cir.
Buyer: Thomas Murphy +
Seller: Nationstar
Mortgage LLC
Price: $134,000
Date: 3/14/16
293 Columbus Ave.
Buyer: M&T Bank
Seller: Columbus Ave Est
Inc +
Price: $186,000
Date: 3/8/16
21 Crane Ave.
Buyer: Tyler Virgilio
Seller: John Sigoski +
Price: $75,000
Mortgage: $72,750
Lender: Greylock FCU
Date: 3/4/16
901 Crane Ave.
Buyer: Prime Storage
Pittsfield
Seller: Safe Storage Mass
LLC
Price: $5,639,752
Mortgage: $3,945,000
Lender: Chemung Canal T Co
Date: 3/16/16
19 Darlene Ave.
Buyer: George Quadrozzi +
Seller: John Byrne +
Price: $245,000
Date: 3/18/16
54 Dickinson Ave.
Buyer: David Turner
Seller: Alma NT +
Price: $94,900
Date: 2/26/16
23 E Mill St.
Buyer: Herbert Pirzl 4th
Seller: Colleen Pirzl
Price: $96,500
Mortgage: $82,417
Lender: Academy Mtg
Date: 2/23/16
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94 Edward Ave.
Buyer: Glenda Poulton
Seller: Christine Green
Price: $132,000
Mortgage: $127,574
Lender: Academy Mtg
Date: 3/18/16
413 Elm St.
Buyer: Glassanos T +
Seller: Barbara Slater
Price: $118,000
Date: 3/8/16
48 Fairfield St.
Buyer: Robert Belcher
Seller: Carrie Burkis
Price: $130,000
Mortgage: $115,000
Lender: Lee Bank
Date: 3/18/16
41 Garden St.
Buyer: Jennifer Bennett
Seller: Drury John Est +
Price: $120,000
Mortgage: $117,826
Lender: MountainOne
Date: 3/17/16
199 Hancock Rd.
Buyer: Gerald Sawyer
Seller: Nationstar
Mortgage LLC
Price: $147,000
Mortgage: $144,337
Lender: Academy Mtg
Date: 2/29/16
87 Highland Ave.
Buyer: John Fairweather
Seller: Louis Paris Jr NT +
Price: $115,000
Mortgage: $100,000
Lender: Adams Community
Date: 3/11/16
183 Hungerford St.
Buyer: Brian Hoffman
Seller: Greylock FCU
Price: $75,000
Mortgage: $80,000
Lender: Robert Hoffman
Date: 3/1/16
65 Maple Grove Dr.
Buyer: Kelley Cain
Seller: Jeffrey Storie +
Price: $185,000
Mortgage: $166,500
Lender: Greylock FCU
Date: 2/29/16
36 Marian Ave.
Buyer: Michael Ramella
Seller: Paul Doucette
Price: $158,000
Mortgage: $161,397
Lender: Academy Mtg
Date: 2/22/16
350 Merrill Rd.
Buyer: 350 Merrill Rd
LLC
Seller: Pittsfield Coop
Bank
Price: $147,000
Mortgage: $136,000
Lender: Pittsfield Coop
Date: 2/213/16
36 Park St.
Buyer: Berkshire Medical
Center
Seller: Monica Oboyski
RET +
Price: $117,000
Date: 2/17/16
82 Parkside Ave.
Buyer: Peerayot
Noummano Sr +
Seller: Ronald Loria Sr
Price: $95,000
Mortgage: $66,500
Lender: Greylock FCU
Date: 3/14/16
3 Pheasant Way
Buyer: 3 Pheasant Way NT +
Seller: Steven Sperling +
Price: $615,000
Mortgage: $522,750
Lender: Pittsfield Coop
Date: 2/24/16
50 Pinto Dr.
Buyer: John Byrne +
Seller: Samuel R&M
Scullary T +
Price: $259,900
Mortgage: $25,000
Lender: Greylock FCU
Date: 3/18/16
152 Sampson Pkwy.
Buyer: William Gibney +
Seller: Ricci LT +
Price: $250,500
Date: 3/1/16
953 Tyler St.
Buyer: Thomas Abate
Seller: Ronald Babcock +
Price: $77,470
Date: 3/1/16
continued on page 23
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for sale – Pittsfield
446 Tyler Street – $179,900
Long-term retail store on busy Tyler Street corridor,
with two-bedroom apartment for added cash flow
in upper level. General Business Zoning. Contact
Barb for more details. (4079B)
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for sale – Pittsfield
$599,900

South Street building with over 18,000 sq. ft. on four
floors plus partial basement. Parking lot in rear holds
42 vehicles. Full commercial kitchen, lots of office
space. Large open auditorium with 20’ ceilings.
Contact Barb for more details. (4074B)

commercially zoned lot
$68,500 – Pittsfield

High visibility building lot directly in front of
historic Wahconah Park. Short walk to Berkshire
Medical Center. Zoning is CWS (Commercial,
Warehouse Storage).Water, sewer, cleared and
level lot. (3073L)
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for sale
$399,900

Wendell Avenue mixed-use property with net
operating income of $35K with 7 residential units,
and 2 commercial units. New siding, windows and
roof. Off-street parking side and rear of building.
Short walk to courts and downtown Pittsfield. Call
Barb for details (4070B).

Barb Davis-Hassan,ccim
Broker/Owner
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Over $115 Million in Commercial &
Residential Sales over a 27 Year Career
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berkshire greenscapes

Landscaping firm
puts emphasis on
sustainability with
organic methods
By John Townes
In the spring, the thoughts of many homeowners turn to their lawns, gardens and
landscaping.
Often, their thoughts also turn to chemical
fertilizers, weed and bug killers, and other
artificial materials and methods of controlling nature.
However, there is also increasing interest
in alternative techniques that are environmentally sustainable by utilizing natural
methods.
Among the local proponents of this approach is Generoso Gallo, who owns and
operates Berkshire Greenscapes. His business specializes in organic lawn, garden and
landscape design, installation, maintenance
and renovation.
Gallo explained that he utilizes an organic
“full-circle” approach to garden and lawn
care, to take advantage of the natural benefits of native plant species and to recycle
all plant waste through effective composting
and integrated pest management.
“This approach only uses natural organic
materials, and doesn’t involve any pesticides
that harm the ecosystem,” said Gallo. “I take
my ideas from nature, and try to do the right
things at the right time.”
Gallo provides a full range of services,
and works on lawns, landscape plantings,
and flower and edible gardens.
Berkshire Greenscapes is certified by the
Organic Land Care affiliate of the Northeast
Organic Farming Association.

Generoso Gallo of Berkshire Greenscapes has cultivated a niche in the local landscaping market with an organic “full-circle” approach to garden and lawn care.
Gallo is a native of Pittsfield who now
lives in Lee.
He said his interest in organic landscaping
grew out of his Italian heritage.
“My interest was initially food,” he said.
“When I was young, I had the opportunity
to visit my family in Italy. People there grew
their own food, or bought it fresh. I’d help
my uncle do things like dig potatoes.”

“I noticed that I felt much better physically
when I got back, and wondered why,” he
continued. “Then I realized it was because
the food I ate when I was in Italy was fresh
and grown by natural methods. That gave
me an inherent respect for the earth and a
commitment to doing things naturally.”
Initially, Gallo channeled that into a culinary career. He attended the New England

Culinary Institute, and subsequently worked
in restaurants.
However, he decided to change careers,
because he felt confined in the kitchen. “I also
wanted to spend time with my daughter, and
that’s very difficult with the schedule that’s
required in the restaurant industry,” he said.
Gallo decided that organic land care offered both a business opportunity and a way

EXPERIENCE A WHOLE NEW HARDWARE STORE!
JOIN US FOR OUR GRAND RE-OPENING!

LIVE STIHL DEMO on SATURDAY,
MAY 14 from 11am - 1pm!

May 14th & 15th
Prizes & Giveaways
Doorbuster Savings
Big Deals
GREAT BARRINGTON
256 Main St.
413-528-4520
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to put his values into practice. He launched
grass and plants, you want to feed the soil
Berkshire Greenscapes (413-207-1281 or
itself.”
www.berkshiregreenscapes.com) in 2012.
The starting point is studying the specific
He credited Keith Girouard, senior busicharacteristics of the soil. A site soil test
ness advisor at the Berkshire office of the
evaluates its composition and structure, how
Massachusetts Small Business Development
it handles water, and other factors.
Center Network, for providing important
“A soil test is the basis of a sustainable
guidance and support in planning and launchlandscaping plan, and is the only way to
ing his business.
understand how to properly treat a property
In addition to selling his own services,
or solve problems,” Gallo said
Gallo noted that he is committed to enHe noted that this approach also is better for
couraging a transition
the environment than
to organic methods “You don’t just look at a lawn common forms of plant
on a more widespread or garden as one dimension- fertilization. “When
basis.
apply fertilizer
al. Instead, you think of it as people
“It’s the same meswith phosphorous, for
sage I had applied to a three-dimensional system. example, the excess
food,” he said. “It was
That requires analyzing a runs off into rivers and
a way to make a differwhich can
location and thinking organi- wetlands,
ence, in another way. I
cause environmental
also personally enjoy cally rather than just using problems,” he said.
the work because it’s in- chemicals to treat a problem.”
The use of natural
stant gratification. You
principles also applies
come in, do a project and transform a space in
to the selection and placement of plants, grass
a natural way. That’s very satisfying.”
and other ground cover.
Berkshire Greenscapes focuses primar“The goal is to take ideas from nature, and
ily on residential properties. He works with
select the right plant for the right place,” he
customers to create new gardens, lawns and
said. “You consider the conditions of a site,
landscapes, or renovate existing sites on a
and use native plants or other plants that are
custom basis.
suitable for it. One tip is to look at nearby
The packages are customized to the
woods and other natural sites and see what
needs and desires of individual customers.
grows there.”
Services range from consulting to specific
Gallo also suggested theme gardens that
tasks to full-service installation and ongoare designed to capitalize on and enhance
ing maintenance. Gallo said he has built
a site’s characteristics, such as butterfly
a core of steady customers, augmented by
gardens, or rain gardens.
short-term jobs.
With lawns, he said, in addition to selectHe also provides instruction in the prining varieties of grass that are suited to the
ciples of maintaining properties naturally.
conditions of the site, it is also helpful to have
“People who really get into it want to do
diversity within the lawn, rather than striving
things themselves,” he said. “I enjoy teaching
to create a uniform monoculture. “Clover, for
people how to do that.”
example, can be part of a healthy lawn as a
Gallo noted that he benefits from the innitrogen fixer,” he said.
teractions as well. “It works both ways,” he
Beyond helping to replenish the soil, he
said. “I often learn new things from people
said, it is ultimately easier to care for. “I
while working with them, and it helps me to
like to create what is called a freedom lawn,
look at things in a different way.”
which includes anything that survives under
the mower,” he said.
Multi-dimensional system
Gallo acknowledged that organic methods
The basic principle of organic landscaping
initially take more work and can be somewhat
is to utilize the natural characteristics of a
more expensive, but over time this approach
specific site, and create the conditions that
is cost effective and can be maintained with
will evolve into a “closed loop system” that
less effort. “Once it is established, it is less
will sustain itself naturally.
costly,” he said. “You’re not buying an ar“You don’t just look at a lawn or garden
tificial lawn that requires constant feeding
as one dimensional,” he said. “Instead, you
and pesticides and maintenance.”
think of it as a three-dimensional system. That
Gallo said his business has been experiencrequires analyzing a location and thinking
ing steady growth. “It’s an educational issue
organically rather than just using chemicals
more than anything,” he said.
to treat a problem.”
He believes that there is a growing interest
That includes considering all aspects of
in this method of gardening, landscape design
the site, including light, water conditions
and maintenance, both as a practical method
and other factors.
of maintaining properties, and because of its
Soil is a core consideration, according to
environmental sustainability.
Gallo. The goal is to establish conditions that
“When people know what pesticides do
enable the soil to nourish and replenish itself
to the environment, they’re often willing to
naturally over time through the breakdown of
make the switch,” he said. “They appreciate
organic materials and healthy bacteria.
that doing it more naturally is healthy for the
“It involves thinking of soil as a living
environment. And when they see the results,
thing, and understanding its structure and
they become enthusiastic and often want to
biology,” he said. “Instead of just feeding
go further with it.”u

“Any job large or small…
“Any
job
large
small…
we
do it
right
oror
not
at all.”
we do it right or not at all.”

www.morrisonshomeimprovement.com
www.morrisonshomeimprovement.com
www.morrisonshomeimprovement.com
• Windows
•• Siding
Windows
•• Additions
Siding
•• Remodeling
Additions
•• Kitchen/Baths
Remodeling
• Kitchen/Baths

• Custom Build
Roofs Build
•• Custom
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Roofs
•• Gutters
Decks
•• Handyman
Services
Gutters
Management
• Property
Handyman
Services

SHOWROOM
674 North
Street, Pittsﬁeld, MA 01201
SHOWROOM
413-442-3001
674 Phone:
North Street,
Pittsﬁeld, MA 01201
Fax: 413-443-8066
Phone:
413-442-3001
Fax: 413-443-8066
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– Customer Driven
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Winning
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Driven
“They’re
Simply
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Date: 2/29/16

Real estate transfers
continued from page 21

Seller: Michael Lenski +
Price: $110,000
Date: 3/18/16

867 W Housatonic St.
Buyer: Elizabeth Kirby
Seller: Gary Crocker +
Price: $113,000
Mortgage: $97,018
Lender: Quicken Loan
Date: 2/22/16

97 Main Rd.
Buyer: Todd Krutiak +
Seller: Judith Serre
Price: $75,000
Mortgage: $80,000
Lender: Adams Community
Date: 2/16/16

14 Windsor Ave.
Buyer: Reinoso Windsor
Avenue NT
Seller: Regina Decker
Price: $145,000
Date: 2/18/16

215 Windsor Rd.
Buyer: Cayla Talora
Seller: Daniel Gaylord +
Price: $328,000
Mortgage: $262,400
Lender: Adams Community
Date: 2/22/16

1136 Barker Rd. U:20
Buyer: Cohen Lashinsky NT +
Seller: Gordon Dinsmore Jr +
Price: $365,000
Date: 2/16/16

Sheffield

Cherry Hill Dr. U:4
Buyer: Diane Streeter
Seller: Mary Messier
Price: $315,000
Date: 3/4/16

252 Bow Wow Rd.
Buyer: Steven Weinreb +
Seller: William Browne
RET +
Price: $447,500
Mortgage: $358,000
Lender: Salisbury B&T
Date: 2/26/16

81 Dartmouth St. U:207
Buyer: Nancy Magnifico
Seller: Paul Cuni Jr +
Price: $135,000
Mortgage: $108,400
Lender: Greylock FCU
Date: 3/2/16

315 Canaan Rd.
Buyer: CSB Service Corp
Seller: Stephen
Mastroianni +
Price: $285,000
Date: 2/16/16

Richmond
Lenox Branch Rd.
Buyer: Richard King +
Seller: Daniel Lindley
Hatch RET +
Price: $90,000
Date: 3/15/16

Sandisfield
113 Sandy Brook Tpke.
Buyer: Nicholas DoeringDorival +
Seller: Lawrence Wein +
Price: $535,000
Mortgage: $428,000
Lender: Wells Fargo
Date: 2/17/16

Savoy
605 Adams Rd.
Buyer: Jeffrey Lenski +

295 S Main St.
Buyer: Robert Cooper +
Seller: Glen Cross +
Price: $239,500
Mortgage: $191,600
Lender: Salisbury B&T
Date: 3/1/16
299 S Main St.
Buyer: William Shea +
Seller: Clarisse Schamroth
Price: $162,500
Mortgage: $167,862
Lender: TD Bank
Date: 3/4/16
475 Sheffield Plain
Buyer: Harvey
Kimmelman +
Seller: Route 7 Sheffield LLC
Price: $325,000
Date: 2/17/16
126 Water Farm Rd.
Buyer: Simon Mcteigue +
Seller: Hailey Vadakin
Price: $127,500
Mortgage: $102,000
Lender: Salisbury B&T
Date: 2/19/16

Stockbridge
14 Wheatley Dr.
Buyer: Gregory Seidell +
Seller: Blackwater RT +
Price: $403,200
Mortgage: $362,880
Lender: Drew Mtg Assn
Date: 3/18/16

Tyringham

277 County Rd.
Buyer: Glen Cross +
Seller: Antonio Zamperini
T+
Price: $275,000
Mortgage: $261,250
Lender: Lee Bank
Date: 3/1/16

161 Main Rd.
Buyer: Tyringham
Affordable Hsng
Seller: David Garner
Price: $175,000
Mortgage: $25,000
Lender: Seller
Date: 2/19/16

238 Main St.
Buyer: Sally Rennison-Carle
Seller: Skye LLC
Price: $249,900
Mortgage: $212,415
Lender: Lee Bank
Date: 2/23/16

17 Webster Rd.
Buyer: Christopher Fanta +
Seller: Lee Bank
Price: $370,000
Mortgage: $175,000
Lender: Bank of America
Date: 3/18/16

10 Richard Dr.
Buyer: Bryan Siter
Seller: Greylock FCU
Price: $80,000
Mortgage: $76,000
Lender: Village Mtg

1191 S Washington State Rd.
Buyer: Charles Woodard Jr
Seller: Ian Denault +

Washington

Price: $267,450
Mortgage: $265,000
Lender: Adams Community
Date: 2/24/16

West
Stockbridge

58 Maple Hill Rd.
Buyer: Bessel VanDerKolk +
Seller: Eliyahu Rosenthal +
Price: $605,000
Mortgage: $300,000
Lender: Salisbury B&T
Date: 3/4/16
Pixley Hill Rd.
Buyer: David Valicenti +
Seller: W Eric Egan +
Price: $175,000
Date: 2/24/16

Williamstown
617 Henderson Rd.
Buyer: Samuel Mahan +
Seller: Charles Schlesinger +
Price: $240,000
Mortgage: $192,000
Lender: MountainOne
Date: 2/26/16
34 Mccauley Ln.
Buyer: Mark Draper +
Seller: Edith Evans T +
Price: $303,000
Mortgage: $272,397
Lender: Adams Community
Date: 2/17/16
239 Oblong Rd.
Buyer: Thorvale Farm LLC
Seller: J Adams Filson +
Price: $275,000
Date: 2/26/16

Windsor
915 High Street Hill Rd.
Buyer: James Tribble +
Seller: Tyrone Perrault +
Price: $348,000
Date: 2/26/16
2111 Route 9
Buyer: Amanda Martin
Seller: Matthew White
Price: $162,000
Mortgage: $159,065
Lender: Merrimack Mtg
Date: 2/17/16
520 Shaw Rd.
Buyer: Patricia Boynton
Seller: Peter Gagliardi +
Price: $80,000
Date: 2/18/16
u

HARD:
Realizing you
accidentally replied all.

EASY:
Finding ways to cut energy
costs with MassSave.com.

Lowering your energy bills
is simple with MassSave.com.
No matter what kind of business
you’re in, you’ll ﬁnd lots of ways
to save energy and money.

BROUGHT TO YOU BY:

A UIL HOLDINGS COMPANY

MASV-0673 / MassSave / BerkshireTrade & Commerce/ 5.0625in X 7.875in / Reply All
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SMALL BUSINESS CHECKING NOW AVAILABLE

No Monthly Maintenance Fee · No Minimum Balance · Overdraft Sweep · Courtesy Pay (if eligible)
300 Transactions Free Per Month (additional transactions $0.35 per item) · Free Level 1 Business Internet Banking

The Community’s Bank Since 1889
Member FDIC & SIF

PITTSFIELD
70 South Street
413 447 7304

DALTON
431 Main Street
413 684 1551

PITTSFIELD
110 Dalton Avenue
413 395 9626

GREAT BARRINGTON
325 Main Street
413 528 2840

www.pittsfieldcoop.com

