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Several current and aspiring entrepreneurs took part in a series of pitch competitions held by 1Berkshire 
in March, April and May. Coming out on top in those competitions were (clockwise from bottom): Mary 
Hannah Parkman, BFF Adventures; Tonio Palmer; Wizzy Wrap; and Lisa Dachinger, Hill Spring Dairy. 
The winners and their business concepts are profiled in this issue, beginning on page 12.
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Eclectic interfaith items  
offered at god’s grace

By John Townes
Judith Smith wants to provide nourish-

ment to visitors to her new business in 
Williamstown.

However, her business is neither a restau-
rant nor a grocery store.

Instead, she hopes to provide spiritual 
nourishment at her interfaith books and re-
ligious supply shop, God’s Grace, at 1375 
Cold Spring Rd. (Route 7).

The store carries books, as well as an 
eclectic assortment of items from a variety 
of religions and spiritual traditions, ranging 
from First Communion supplies to a dreidel 
from Israel to Ming Dynasty style candles 
from China.

“My mission is to provide something that 
will feed anyone who comes into the store, 
regardless of their faith or non-faith,” said 
Smith. “It’s intended to have something 
for everyone, whether they are Christian, 
Jewish, Buddhist Moslem, or even agnostic 
or atheist.”

The store is based in what had been the 
living room of her longtime home. She noted 
that one of her goals is to create a calm and 
warm environment, where people can unwind 
from the pressures of life.

“It’s located on two acres, and there are 
also tables and chairs outside where people 
can sit and read and relax,” she noted.

Smith fi rst opened the business for two 
months late last year. During the winter, 
she closed the shop (although it was open 
by appointment).

God’s Grace reopened at the beginning 
of April and is now open six days a week 
(except Mondays) from 1 to 4 p.m. The phone 
number is 413-458-9839.

Smith grew up in Pittsfield and Long 
Island. She received degrees in history and 
religion at Harvard University, Boston Col-
lege and Our Lady of the Elms.

She spent many years as a teacher in the 
Berkshires, the majority of it on the faculty as 
a history and religion instructor at St. Joseph’s 
school in Pittsfi eld. Most recently she has 
worked as a substitute teacher and tutor, and 
also as a caregiver with Home Instead.

Smith said her new venture had been a 
longtime goal. “It was 20 years in the plan-
ning,” she said. “It’s something I had long 
wanted to do when I 
retired. My four chil-
dren are now grown 
and have moved out, 
and I’ve phased myself out of teaching, so I 
decided this was the time to do it.”

She acquired an antique bookcase and 
made other structural alterations to ac-
commodate the store. “I had help from the 
community, including a group of Williams 
College students,” she noted. “A team of 
volunteers from Habitat for Humanity helped 
with rebuilding the porches.”

While God’s Grace is a licensed for-profi t 
business, Smith said that generating revenues 

is not her primary motivation. She explained 
that she mainly wanted to provide a venue 
to share her lifelong interest in religion and 
history, and in social justice.

“If it can make a little bit of money, that’s 
great, but that’s not the main reason why I’m 
doing it,” she said. “It’s primarily the fulfi ll-
ment of a little dream I’ve had.”

She added that, while she is a Catholic, 
she has an interfaith 
orientation and wanted 
the store to reflect a 
wide range of spiritual 

traditions and beliefs.
“I’m a Christian, but I’ve studied all reli-

gions and have participated in many interfaith 
classes and activities,” Smith said. “That’s 
what I want to represent in the store.”

In addition to selling new and used books 
on religion and other spiritual subjects, the 
business also includes a lending library.

“I want to share these books, and if some-
one wants to borrow a copy of something, I’m 
happy to lend it to them,” Smith said.

She has acquired the store’s inventory 
from a variety of sources, including books 
from her own collection. Friends have also 
donated books, and she has made arrange-
ments with wholesale suppliers. She also 
acquired items from other sources, including 
another religious supply store in the northern 
Berkshires that had closed.

Among other items, the store carries mass 
cards provided by the Marion Fathers order. 
“The cards are free, although a donation to the 
Marion Fathers is requested,” she said.

It also has a selection of 50th anniver-
sary cards. “I have those because that’s a 
milestone that is a real achievement,” she 
commented.

God’s Grace also has some unusual items, 
including a statue of Joan of Arc. “I don’t re-
ally want to sell that, but if someone wants to 
buy it I suppose I’ll part with it,” she said.

While the business has had a slow start 
because of the sporadic schedule, Smith said 
it has gradually attracted customers.

“People have been fi nding out about it 
through word of mouth, and now that it’s 
open [on a regular schedule] I plan to do 

Retired school teacher Judith Smith has opened a small shop in a section of her Williamstown home 
where she sells – and lends – books, supplies and other items from a wide range of religious faiths.

“It’s primarily the fulfi llment 
of a little dream I’ve had.”

North Adams
Business

Opportunity

Marshall Street (Route 8) 
storefront opposite

City Hall & MASS MoCA.

Selling established 
restaurant space with 

assumable lease and 
option on equipment.

Call Barry at 
413•664•2020

Balanced Approach…
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FLYNN AUDI
*36 month lease, 10,000 miles per year. $1495 cash or trade down. Sales tax, acquisition, registration, dealer fee additional. $0.20 per mile over 30,000 miles at lease term.  

On approved credit through Audi Financial Services. Sale ends 5/31/16,
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A3 Quattro
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MSRP $35,900
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 $359/mo.*
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more advertising,” she said. “Also, I have a 
new sign out front, and this is a busy road, 
so I expect it to pick up.”

Smith said that she has found one aspect of 
her experience so far somewhat surprising.

“I find that it’s really helping people,” she 
said. “People call or come in who are having 
difficulties. We end up talking, and I help 
them find the right book that can provide 
them comfort in their situation. That’s been 
somewhat unexpected, but it’s also very 
satisfying.”◆

popular pittsfield eatery 
adds new lenox location

By John Townes
On a Roll Cafe and Catering Company 

has rolled into Lenox.
The popular breakfast, lunch and catering 

business in the Central Block building at 75 
North St. in downtown Pittsfield, opened a 
second cafe in the Lenox Commons com-
mercial complex on Pittsfield Road (Route 
7/20) in Lenox on May 1.

The Lenox branch will share the name and 
basic approach of its Pittsfield parent, which 
has operated for 13 years.

On A Roll in Lenox is in a space on the 
southeast corner of the commercial complex 
that was previously occupied by the Lenox 
Cafe and various other restaurants over the 
past several years.

David Barile, the owner of On A Roll, said 
the expansion into Lenox was a natural move 
that came about because of the availability 
of the space.

“We’d been looking for something else 
to do for a while,” he said. “We had looked 
at this space several years ago. It’s a great 
spot, but at the time we didn’t have the staff. 
However, things worked out now, so we went 
ahead with it.”

Barile is a native of Pittsfield. He was 
sous chef at the Red Lion for 13 years, and 
also worked in Boston at the Four Seasons 
and the Marriott before opening On A Roll 
in Pittsfield.

(Barile’s business also recently began 
managing Eagle’s Landing, a small deli in the 
Clock Tower Business Park in Pittsfield.)

Barile is leasing the space from David 
Ward, who had operated the Lenox Cafe 
there for the past year. Ward is primarily a 
developer. He owns the Lenox Commons 
property, which includes a mix of retail, res-
taurants, health practices and other services, 
and an adjacent residential complex.

Barile said the location appealed to him 
for several reasons.

“This is a busy spot, and we’re next to 
Chocolate Springs (a chocolate shop and 
coffeehouse), which complements what we 
do,” he said. “With the reputation we already 
have, I expect we’ll have a diverse mix of 
customers.”

He noted that it also taps into the existing 
customer base of On A Roll.

“On A Roll in Pittsfield has become some-
thing of a destination, and a good number 
of our customers come to it from southern 
Berkshire County to eat,” he said. “Having 
a cafe in Lenox is closer for them.”

Like its Pittsfield counterpart, the focus 
is on breakfast and lunch. The cafe is open 
Monday through Saturday from 7 a.m. to 3 
p.m. and from 7 a.m. to 1 p.m. for breakfast 
on Sunday.

Barile said the menus will be similar, but 
there will be some differences.

He has hired Xavier Jones, a veteran of 
area restaurants, as chef and manager of On 
a Roll in Lenox. “We’ll have our popular fa-
miliar items in Lenox,” he said. “In addition, 
Xavier will feature chef specials.”

Barile described the cuisine at On A Roll 
(onarollcafeandcatering.com) as “an eclectic 
twist on American fare.”

The breakfast menu includes staples such 
as eggs, omelets and eggs benedict, as well 
as specialty pancakes, fruit plates, yogurt 
and other dishes. Most breakfast entrees are 
in the $7 to $11 price range, with various 
sides available.

Lunch includes soups, sandwiches, salads 
and entrees such as quesadillas, specialty 
burgers, pan seared salmon, vegetable spring 
rolls and other selections. Lunch entrees are 
also mostly in the $7 to $11 range.

The new Lenox location has seating for 
50 inside and another 24 seats outside. It 
currently has a staff of about 12.

Barile said they may add dinner service 
to the offerings in Lenox at some point, but 
not initially. “We may expand with dinner 
next year,” he said. “But we want to start on 
a more focused basis. It’s easier to add more 
later than to try and do too much at the start 
and cut back.”◆

refreshments, respite on 
menu at ‘memory Cafe’

By John Townes
A new cafe is soon to be launched in 

Pittsfield.
Rather than serving trendy coffee drinks 

and meals to the general public, however, 
this cafe has a more specific purpose.

The Memory Cafe will offer a casual, cafe-
like setting for people living with conditions 
that impair their mental functioning, and for 
their caregivers.

Its mission is to allow them a respite where 
they can spend less time focusing on their 
memory issues and more time socializing.

“There is a great deal of stress on people 
who live with these conditions, and on the 
people who care for them,” explained Ethel 
Altieri, a coordinator of the cafe. “This will 
give them an opportunity to go out and just 
relax and have some fun, and spend a few 
hours without constantly being reminded of 
the memory impairments.”

The Memory Cafe will be held once a 
month at the St. Joseph Parish Center, 414 
North St., in downtown Pittsfield. The first will 
take place on June 16 from 9 to 11 a.m.

It is free and open on a walk-in basis to 
people with memory issues and their spouses 
or other family member or professional 
caregiver. “We’ll publicize it, and people 
can just show up,” Altieri added.

The Memory Cafe is sponsored by BFAIR 
(Berkshire Family & Individual Resources) 
a not-for-profit organization that supports 
people with developmental disabilities, 
autism, acquired brain injury, and related 
conditions.

It is being funded by a $6,000 start-up 
grant from the state Departmental of Devel-
opmental Services.

“We also hope to line up sponsors,” noted 
Altieri, who is associate executive director 
at BFAIR. “We will need additional ongoing 
support to help cover the cost.”

Memory issues can be caused by a number 
of conditions, including Alzheimer’s, demen-
tia and acquired brain injury due to severe 
accidents, or other medical conditions.

Altieri noted that Memory Cafes are 
becoming more common throughout the 
United States.

“There are several successful ones in the 
Boston area,” she said. “That prompted the 
Department of Developmental Services to 
put out a request for response, to encourage 
them to be established in other parts of the 
state. Its purpose is related to the people we 
serve, so we decided to apply for it.”

The Berkshire Memory Cafe will offer 
coffee, tea and refreshments, along with an 
activity and support. Altieri said each pro-
gram will be divided into two segments. “The 
first half will be a coffee social, where people 
can relax and socialize,” she said. “There will 
also be a period for structured entertainment 
or activity, such as painting, a magic show, 
storytelling or other performances.”

BFAIR is a nationally and state accredited 
human service agency that implements behav-
ioral treatment plans, pharmacologic interven-
tion and monitoring. Its clinical staff works 
collaboratively with community-based clini-
cians to provide support as needed, and with 
local and regional psychiatric facilities.

Its Arcadia Employment Services is a spe-
cialized employment, training, and placement 
agency supporting people with disabilities 
with work-related goals to obtain job oppor-
tunities throughout Berkshire County.

BFAIR also offers a home-care service, to 
provide companionship and assistance with 
daily chores for the elderly and who need 
assistance at home.

For more information about the Berkshire 
Memory Cafe, visit www.bfair.org.◆

The only thing 
you can control 
is intention .

BCC Workshops - Pittsfi eld and South County - Register Online!

WKS 1196
Integrated Marketing
Wed., 6/1 - 6/22
5:30 - 7:30 PM
South County Center (C1)

WKS 1166
Fundraising Fundamentals
Mon. & Wed., 6/6 - 6/22
4:00 - 6:00 PM
South County Center (C1)

Noncredit Workshops being offered both days and evenings for your convenience — Learn for Work, Learn for Fun!
It’s easy! Search by semester, category, topic, or course title online. 

 
WKS 1625
Persuasive Writing
Mon. & Wed., 6/27 - 7/11
4:00 - 6:00 PM
South County Center (C1)

WKS 4300
Managing People...
Mon. & Wed., 6/20 - 6/29
8:00 - 10:00 AM
Conte Federal Building (E1)www.berkshirecc.edu/workshops

Ad - BT&C Spring Workshops Option May 2016.indd   1 5/16/16   2:21 PM

COMMERCIAL PROPERTIES & INVESTMENT OPPORTUNITIES

ShAkER MILL TAVERN
WEST STOCkbRIdgE

Investment Opportunity. Hallmark in-
town property in thriving W. Stockbridge. 
The restaurant is currently leased. 
Second floor is partially rented and 
has room for expansion. Ideal for office, 
retail, galleries, lodging, etc. Parking for 
100 cars. Real estate alone for sale. 
Listed at $998,500

999 main Street • great barrington
REDUCED TO SELL. Formerly the Route 7 Grill offered as a 
“turn-key” restaurant or possible other retail or business uses. 
All fixtures, furnishing and equipment included. Just appraised 
at $650,000. Reduced to $450,000

570 eaSt Street • PittSfield
5,000 sq. ft. commercial building in high traffic area of East 
Street. Currently a used car/repair business. Many possible 
uses. Reduced to $395,000

563 eaSt Street • PittSfield
5,000 sq. ft. commercial building in high traffic count area of 
East Street. Many possible uses. Reduced to $375,000

for further information call our commercial brokerage division
at 413-698-4444 or see our website www.tuckerwelchproperties.com

1644 eaSt Street • PittSfield
18,000 sq. ft. of commercial/ industrial space including a 2000 
sq. ft. office area. 8 14’overhead doors, loading dock, 3 phase 
power. 3 acres of parking and total 95 acres. Listed at $995,000

94 ChurCh Street • lenox
Rare commercial opportunity in downtown Lenox. Two lots on 
over ½ acre. Potential for development of mixed-use, retail, 
office, or condos. Reduced to $375,000

558 eaSt Street • PittSfield
1,120 sq. ft. commercial building on busy East Street. Formerly 
a car rental agency and a bank. Potential for a drive up. Many 
possible uses. Reduced to $150,000

1685 WeSt houSatoniC 
Street • PittSfield

32,000 sq. ft. commercial building, 
zoned Light Industrial, on busy Route 20. 
Easy access to New York, Connecticut 
and Vermont. On 9+ acres with parking 
for 100+ cars. Many possible uses. 
Reduced to $875,000

TUCKER WELCH PROPERTIES
fine homes • estate parcels • investment properties

Direct: 413-698-4444 • Fax: 413-698-3891
info@tuckerwelchproperties.com
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By John Townes
As a longtime resident of Ohio, William 

Kolis Jr. gained an appreciation of The City 
Club of Cleveland, the nationally recognized 
non-partisan civic organization that sponsors 
programs and forums featuring prominent 
figures and thought leaders, with an emphasis 
on vigorous discussion with the public.

“I thought that was really worthwhile, and 
it gave me the idea to establish something 
similar in Adams, as a free speech forum to 
discuss issues on a local and regional basis,” 
said Kolis.

The result of that was the creation of the 
Adams-Anthony Center, which is presenting 
a public forum on Berkshire Regionalization 
on May 23 at 5:30 p.m. in the GAR Room in 
the Adams Free Library in Adams.

This is the latest in a series of forums the 
Adams-Anthony Center (adamsanthony.
weebly.com) has hosted over the past year.

While Cleveland is a long way from 
Adams, there is a direct connection for Kolis. 
He is a native of Adams and a 1973 graduate of 
Hoosac Valley High School. He subsequently 
moved to Cleveland to attend Case Western 
Reserve University, from which he holds a 
BA (cum laude) in history and political sci-
ence and a Juris Doctorate degree.

Kolis stayed in the Cleveland area and 
pursued a legal career. For 35 years has been 
a member of the law firm of Wickens, Herzer, 
Panza, Cook & Batista in Avon, where he 
practices in media law, First Amendment 
rights, intellectual property, environmental 
law and other areas.

While he spent his adult life there, Kolis 
remained connected to his hometown, return-
ing regularly for visits and keeping up with 
local events. In recent years, he has increased 
his involvement in the town, and has become 
actively involved in local revitalization ef-
forts. He is part of a larger movement that 
includes longtime Adams residents and busi-
ness owners, newcomers and returnees who 
have been working to revitalize the city on 
numerous fronts.

A few years ago, Kolis purchased a 
downtown building at 47 Park St., reno-
vated it and established a restaurant there, 
in part to stimulate the town and provide a 
community gathering spot. That effort, The 
Firehouse Cafe, later closed due to lack of 
customer traffic, but Kolis has held on to 
the property with plans to reopen the space 
for a new activity when the time is right. It 
is officially listed as the headquarters of the 
Adams-Anthony Center.

Kolis explained that he has been in a tran-
sition period, and has been phasing out his 
law practice, and preparing to move back to 
Adams when he retires from that.

“I’m what you might call a ‘boomer-
anger,’” he said. “There are an increasing 
number of us who grew up here and moved 
out of the area to pursue our careers, but are 
now returning. Many of us are still active and 
want to contribute to the community.”

Think tank for local issues
Among his own contributions was the 

creation of the Adams-Anthony Center.
“In a way, I see this as a think tank, where 

we can pull together people to look at how 
we can revitalize Adams and the Berkshires,” 
he said.

To get the idea rolling, he recruited others 
in the community to help organize and run it, 
and obtained IRS certification as a non-profit 
organization. The center also received seed 
funding from the Adams Cultural Council.

The center is named after two prominent 
figures in local history. Samuel Adams was a 
Revolutionary War leader, and the namesake 
of the town. The other half of the name is for 
Susan B. Anthony, the famous women’s rights 
leader who was a resident of Adams. Their 
pictures are featured in the center’s logo.

According to its mission statement, the 
center’s purpose is to encourage “the free 
flow and exchange of ideas and civil dis-
course on matters political, economic, and 
social affecting the human condition, with 
particular emphasis on identifying the effects 
of same on Berkshire County.”

Kolis said it has a core of about 15 ac-
tive volunteers who organize the programs. 
“There is also larger group of people who 
we can call and they’ll come in to speak or 
help out,” he said.

Kolis noted that the availability of the GAR 
Room in the Adams Library for its programs 
was also important. “It’s a beautiful room 
and it reflects the goals and philosophy of 
the center perfectly,” he said.

The center held its first public program 
last August on the challenges for economic 
development in Adams. Since then it has held 
discussions on a variety of topics, including 
manufacturing and jobs, civic volunteering, 
promoting the arts, live/work zoning, and the 
history of Adams, among others.

Each presentation is hosted by a member 
of the community.

Kolis noted that while the Adams-Anthony 
Center is focused on Adams, it also ad-
dresses issues of interest throughout the 
Berkshires.

“Adams is its own community, with issues 

that are unique,” he said. “But it’s also part 
of the Berkshires, and shares many of the 
issues that are regional. Adams will only do 
well if the Berkshires do well. So the topics 
we cover also are frequently of interest to 
all of the Berkshires.”

Fostering civic engagement
That is reflected by the theme of the May 

23 forum on regionalization. Emceed by 
Richard Tavelli of Williamstown, the free 
public event will feature a discussion of the 
topic by a panel that includes North Adams 
Mayor Richard Alcombright, First Berkshire 
District Rep. Gailanne Cariddi, Selectman 
Richard Blanchard of Adams and John 
Hockridge, chair of the Berkshire County 
Education Task Force.

Tavelli, who is one of the center’s orga-
nizing volunteers, believes the emphasis on 
broad discourse the Adams-Anthony Center 
is fostering is important.

“I see it as a civic association,” said Tav-
elli,” It’s not partisan, and we’re not promot-
ing any specific agenda. The goal is to bring 
in people with many different ideas and foster 
discussion and civic engagement.”

Tavelli added that the center is reviving a 
traditional form of community interaction.

“It’s the type of community gathering 
people used to have in person, before the era 
of mass media caused people to stay home 
to watch television,” he said.

However, he added, the availability of the 
media also contributes to its goal.

“We realize that not everyone is able to 
attend in person,” he said. “Fortunately, 
we can record the programs, and put them 
online and have them shown on local cable 
channels.”

Like Kolis, Tavelli falls into the category 
of “boomeranger.” He grew up in North 
Adams and is a graduate of Drury High School 
(1969) and Williams College (1973). He left 
the Berkshires to attend the Yale University 
School of Management and then pursued a 
career in business, developing a specialty 
of turning around companies. In 1999, Yale 
University invited him to work as career advi-
sor for a year, and he continued to work at the 
university for several years. He then worked 
with an advisory group, Winchester Capital, 
for 12 years, and then retired and moved from 
New Haven to Williamstown in 2014.

“I wouldn’t say I’ve retired,” said Tavelli. 
“I’m now concentrating on volunteer work 
to help out the community in whatever way 
I can.”

He added that, even though he is a North 
Adams native and Williamstown resident, 
he has become particularly involved in 
Adams.

“I wanted to help where I think I can do the 
best,” he said. “Williamstown already has a 
lot of people involved in the community, and 
North Adams also has a lot going on and is 
making progress. Adams is in a great position, 
and there’s a lot of smart money coming into 
town. But it is also facing unique issues and 
challenges that I believe I can help with.”

Other core volunteers with the center who 
have served as forum emcees include Steve 
Melito, a technical writer and operator of 
Thunderbolt Business Services; Gail Kolis 
Sellers (William Kolis’ sister), co-owner 
of River Hill Pottery in North Adams; and 
Stephen Stenson, a developer and owner of 
the Mausert Block in downtown Adams.

The Adams-Anthony Center is currently 
planning its future programming, on a basis 
of holding at least one event per quarter.

On July 16 it will co-sponsor an Economic 
Summit Day Conference, along with State 
Rep. Gailanne Cariddi, that will be held at 
Massachusetts College of Liberal Arts in 
North Adams.◆

FRONT pages
adams-aNThONy ceNTeR

hometown’s civic 
well-being hot topic 
for ‘boomeranger’

Despite living away for most of his working life, 
Adams native William Kolis Jr. has his sights set 
on his hometown as founder and president of the 
Adams-Anthony Center, an organization that pro-
motes discourse on local and regional issues.

ideal space for professional or health & wellness office

Allendale Shopping Center

AllendAle Shopping Center • 5 CheShire roAd • Suite 60 • pittSfield, MA 01201

LeveL One (lower level) – 500 to 1,650 Sf available
Convenient free parking • Bus Stop at entrance

flexible lease terms • Available for immediate occupancy
for leASing inforMAtion ContACt:

glenn langenback • property Manager
Tel: 413-236-5957 • Cell: 413-464-4211 • GLangenback@verizon.net

One of many historical 
properties we protect

every day.

1-800-369-3905
www.LeeAudioNSecurity.net
MA Lic #1468C • NY Lic #12000022800

BarB davis-hassan,ccim
Broker/owner

COmmERCiaLLy zOnED LOT
$68,500 – Pittsfield

HIgH VISIbILItY building lot directly in front of 
historic Wahconah Park. Short walk to Berkshire 
Medical Center. Zoning is CWS (Commercial, 
Warehouse Storage).Water, sewer, cleared and 
level lot. (3073L)

fOR SaLE – PiTTSfiELD
446 Tyler Street – $179,900

Long-term retail store on busy Tyler Street corridor, 
with two-bedroom apartment for added cash flow 
in upper level. General Business Zoning. Contact 
barb for more details. (4079b)

fOR SaLE – PiTTSfiELD
$599,900 

South Street building with over 18,000 sq. ft. on four 
floors plus partial basement. Parking lot in rear holds 
42 vehicles. Full commercial kitchen, lots of office 
space. Large open auditorium with 20’ ceilings. 
Contact barb for more details. (4074b)

reduced

over $115 million in commercial & 
residential sales over a 27 Year career

reduced

413-447-7300 • 413-822-4742
www.BarbHassanRealty.com

fOR SaLE – PiTTSfiELD
$139,900 

two-family flat that can also be used for offices 
downstairs and apartment upstairs. Highly visible 
location, two-bay garage. Contact Barb for more 
details  (4078b).

real estate
the place for



5June 2016  Berkshire Trade & CommerCe

news & notes from the region

the month in businessMay 21 to June 16: IS183 25th 
Anniversary Faculty Art Show 
presented in collaboration with 
the Williamstown Chamber of 
Commerce. Work by more than 
50 regional artists in non-traditional gallery spaces on Spring 
Street. Opening reception is 4 p.m. to 6 p.m. on May 21.

May 21: Community Shred Day sponsored by Salisbury Bank at 
its branch at 640 Main St. in Sheffield. Open to all local residents 
and businesses, who each may bring up to four boxes of paper  for 
shredding by Legal Shred personnel from 9 a.m. to noon.

May 21: Forum on Divestment and Sustainable Reinvest-
ment, with financial experts discussing withdrawal of invest-
ments in fossil fuels and alternative strategies. Sponsored by 
350Mass-Berkshires. Free and open to the public. 10 a.m. at  
Froio Senior Center in Pittsfield. RSVP suggested. Gary Stoller 
413-717-8350 or visit www.350ma-Berkshires.org.

May 22: TRUCK DAY fund-raising event for the Great Bar-
rington Rotary, featuring large bulldozers, cranes, fire trucks, 
18-wheelers, technical vehicles (police cruisers, ambulances 
and specialty rescue equipment), and more. 10 a.m. to 3 p.m. 
at Ski Butternut main parking lot in Great Barrington. $15 per 
carload. Information at http://skibutternut.com/calendar?y=0&
type=year&id=122210/5-22-truck-day.

May 23: Berkshire Regionalization a public forum featuring a 
panel that includes Mayor Richard Alcombright of North Adams, 
State Rep. Gailanne Cariddi, Selectman Richard Blanchard of 
Adams and John Hockridge, chair of the Berkshire County Educa-
tion Task Force. Free to public. Presented by the Adams-Anthony 
Center. 5:30 p.m. in the GAR Room in the Adams Free Library 
in Adams. Information at adamsanthony.weebly.com.

May 23: Looking for Strangers, a talk by Dori Katz who 
survived the Holocaust and will recount her experiences and 
efforts she made to retrace her past as an adult. 10:45 a.m. at 
Congregation Knesset Israel, 16 Colt Rd. in Pittsfield. Spon-
sored by the Jewish Federation of the Berkshires. Followed by 
kosher lunch at noon ($2 suggested donation for adults over 60, 
$7 for all others). Information 413-442-4360 ext. 10. Advance 
reservations required for lunch at 413-442-2200. 

May 23: Sheffield Senior Center Fundraiser featuring a per-
formance by Aglet Theater Company of one-act plays by Jason 
Miller and Loree Yerby, directed by Macey Levin. 7 p.m. at 
Sheffield Senior Center, 25 Cook Rd. in Sheffield. $15. Tickets 
and information call 413-229-7037.

May 25: South Berkshire Household Hazardous Waste Col-
lection coordinated by the Center for EcoTechnology   from 4:30 
to 6:30 p.m. To register online or for information visit www.
cetonline.org/events/ or call CET at 888-577-8448 ext. 14. 

May 25: “Memory Loss: What’s Normal and What Isn’t” 
informational session presented by Hillcrest Commons Nursing 
and Rehabilitation Center, 10 a.m. at the Froio Senior Center in 
Pittsfield (includes  free continental breakfast). Free and open to 
the public; registration requested at 413-445-9747.

May 25: 1Berkshire Merger Vote to formally approve the 
merger of Berkshire Chamber of Commerce and the Berkshire 
Visitors Bureau with the 1Berkshire Strategic Alliance. All 
members invited. 5 p.m. at Berkshire Community College in 
Pittsfield. Information at 413-499-1600.

May 26: Berkshire County ARC Golf Tournament at Berkshire 
Hills Country Club. to benefit programs for the disabled. Infor-
mation www.bcarc.org.

May 26: Plucked From the Headlines, a discussion of issues 
of the day, moderated by attorney Edward Insley, sponsored by 
the Jewish Federation of the Berkshires. 10:30 a.m. at Congrega-
tion Knesset Israel, 16 Colt Rd. in Pittsfield. Free. Followed by 
optional kosher lunch at noon ($2 suggested donation for adults 
over 60 years of age, $7 for all others). Advance reservations 
required for lunch at 413-442-2200.

May 26: “A Chocolate Spring” with chocolatier Joshua 
Needleman, 4 to 6:30 p.m. at Mount Carmel Care Center in 
Lenox. Networking, select chocolates from Chocolate Springs, 
and light refreshments, with special presentation on chocolate-
making by Needleman at 5 p.m. Free and open to the public, 
but RSVPs requested by calling 413-637-2660 or by emailing 
Kirsten Stasiewski at kstasiewski@MCCCL.org.

May 27: Joe Klein, Time magazine columnist and author of the 
book Primary Colors, will give a free lecture at the Mahaiwe 
Performing Arts Center at 6 p.m. Sponsored by OLLI and the 
Mona Sherman Memorial Lecture series. Free but reservations 
strongly recommended. Call the Mahaiwe at 413-528-0100 or 
reserve at mahaiwe.org/ollitalk. 

May 28, 29: Berkshire Pulse Celebration Fundraiser to benefit 
Pulse’s tuition fund, at Daniel Arts Center of Bard College at 
Simon’s Rock. Showcase performance features over 100 Pulse 
dancers and musicians. $25 for adults and $15 for ages 14-18. 
Shows at 2 and 7 p.m. Saturday and 2 p.m. Sunday. Tickets and 
information at 413-528-0100 or www.mahaiwe.org. 

May 28: Story Walk sponsored by the Lenox Library starting at 
the Roche Reading Park at the library. Participants receive a map 
leading them to Lenox businesses where each page can be found 
to complete the story. This year’s book is The Ugly Vegetables by 
Grace Lin. Walk will end in the Children’s Room of the Lenox 
Library with live readings of the book at 11 a.m. and 2 p.m.

May 31: Stockbridge Library Association Annual Meeting 
featuring a program with representatives from the Stockbridge-
Munsee Community Band of Mohican Nation. 6:30 p.m. Free 
and open to public. 413-298-5501.

May 31: AARP Smart Driver Course sponsored by Fairview 
Hospital to help older drivers keep driving skills fresh. 11 a.m. to 3 
p.m. at Fairview Hospital conference room. Also offered July 29. 
$15 for AARP members and $20 for non-members. Information 
and reservation call 413-394-4427 or 413-854-9609.

June 2: Free reading of The Roommate sponsored by the Wil-
liamstown Theatre Festival, 2:30 p.m. at the Clark Art Institute. 
Followed by discussion about process of creating new works and 
preview of festival’s upcoming season. Reservations required 
at clarkart.edu or 413-458-0524.

June 2: Great Barrington Green Drinks, informal gathering 
of people interested in conservation and environmental issues 
on first Thursday of each month. 5:30 p.m. at the Prairie Whale, 
178 Main St. For more information, contact Natalie Narotzky 
at nnarotzky@gmail.com.

June 2-5: 11th Annual Berkshire International Film Festival 
(BIFF) showcasing 70 independent feature, documentary, short 
and family films from some 26 countries, with live appearances 
by filmmakers and other events at Triplex Cinema in Great 
Barrington and Beacon Cinema in Pittsfield. Full schedule, 
information and tickets at www.biffma.org.

June 3: Berkshire Community College’s (BCC) 56th Com-
mencement Exercises, with state Sen. Ben Downing as the 
keynote speaker. 4:30 p.m. at Tanglewood in Lenox. The event 
is open to the public. Tickets are not required. For more details, 
visit www.berkshirecc.edu/commencement.

June 3 and 4: Riggs-Yale Conference on Developmental Psy-
chopathology, Family Process and Social Context at the Austen 
Riggs Center in Stockbridge for clinicians and researchers. For 
Information and registration contact Samantha Blache at 413-
931-5230 or austenriggs.org/event/Riggs-Yale2016.

June 6-27: Online auction for Southern Berkshire Chamber of 
Commerce, with proceeds to benefit the chamber and community 
activities. Auction will be held at BiddingforGood.com/South-
ernBerkshires. To contribute items call 413-528-4284.

June 7: Workshop for Nonprofit Decision-Makers to discuss 
common issues. 8:30 a.m. to noon at 1Berkshire Central Station 
in Pittsfield. 1berkshire.com/calendar/

June 8: Entrepreneurial Meetup, a free networking gathering 
sponsored by 1Berkshire for those with new or emerging busi-
nesses. 8 a.m. at Pleasant and Main, 1063 Main St. in Housatonic. 
Contact Julia Dixon at 413-499-1600.

June 9: Berkshire Young Professions Social from 5:30 to 7:30 
p.m. at the Beacon Cinema in Pittsfield. Free to BYP members, 
$5 others. RSVP Danielle Thomas 413-499-1600 ext.126.

June 9: Business After Hours networking social at Barnbrook 
at Main Street Manor, 28 S. Main St. in Sheffield, for members 
of the Southern Berkshire Chamber of Commerce. 5:30 to 7:30 
p.m. RSVP at 413-528-4284.

June 11: North Adams Farmers Market opens for season at 
Intersection of St. Anthony Drive and Route 8/Marshall Street. 
Held Saturdays through Oct. 22 from 9 a.m. to 1 p.m.

June 12: Generation Block Party, a public event held by 
Railroad Street Youth Project to give recognition to the youth 
who have participated in its programs this year. 1 to 2:30 p.m. 
in the Rubi’s alleyway, and 3 to 8 p.m. at the skate park behind 
the RSYP’s office in downtown Great Barrington. Go to rsyp.
org for full details.

June 15: Chamber Nite at the Black Swan Inn, 435 Laurel St. 
in Lee from 5 to 7 p.m. 413-499-1600.

June 16-18: Berkshire Gateway Jazz Festival 2016, featuring 
jazz, art and food at multiple venues in downtown Lee. Some events 
and performances free; others paid admission. For schedule and 
more information, visit www.berkshiregatewayjazz.org.

June 18: GB Heritage Day com-
munity celebration with events in 
Great Barrington from 9 a.m. to 
9 p.m. including a guided canoe 
paddle, bike ride, outdoor walks, 

downtown tours, and screenings of classic movies at the Mahaiwe 
Performing Arts Center. Details at www.mahaiwe.org.

June 20: Purple in the Park on The Longest Day, a sunrise 
to sunset tribute at Park Square in Pittsfield to honor those with 
Alzheimer’s and their care partners. Includes a 7:30 p.m. cer-
emony and lighting of luminarias. Stop by anytime 5:15 a.m.to 
8:30 p.m. All are encouraged to wear purple. An Alzheimer’s 
Association event hosted by the Berkshire Alzheimer’s Partner-
ship. For information, call Patti Janchuk 413-822-8799.

June 21: Pittsfield Green Drinks, informal gathering of people 
interested in conservation and environmental issues on third 
Tuesday of each month. 5:15 p.m. at J. Allen’s Clubhouse 
Grille. Sponsored by the Berkshire Environmental Action Team 
(BEAT). For more information and meeting location, contact 
Jane Winn at jane@thebeatnews.org or 413-230-7321.

June 25: Walk for Independence fundraiser to support programs 
of BFAIR (Berkshire Family & Individual Resources Inc.) 10 
a m. at the Adams Visitors Center on the Ashuwillticook Rail 
Trail in Adams. Registration fee of $20 for adults and $10 for 
kids including a picnic lunch and giveaway. Register online at 
www.bfair.org or call 413-664-9382 ext. 40.

Ongoing: Last Word Toastmasters public speaking club in 
Pittsfield, meets from 6:30 to 8 p.m. on the second and fourth 
Tuesdays of the month at Reid Middle School, 950 North St., 
from September to May, and at Berkshire Medical Center, 
725 North St., from June to August. Information at lastword.
toastmastersclubs.org.

Ongoing: Berkshire Business Builders networking meet-
ing every Thursday morning from 8:30 to 9:30 a.m. at 55 
Church Street in Pittsfield. All business people looking for 
an opportunity to network are invited. For information, call 
Kathy Hazelett at 413-442-8581.◆

MASSACHUSETTS COLLEGE OF LIBERAL ARTS   413 662 5410   

“My MBA has prepared me for 
potential careers in many different 
industries. My interactions with 
executives and successful business 
leaders have allowed me to become a 
stronger, more dynamic professional.” 
Cheryl Richards, MBA ‘15 
Workforce Learning Manager
Hillcrest Educational Centers, Inc.

Master of Business Administration

ADVANCE YOUR CAREER   MCLA.EDU/MBA

…because home is where the heart is!

We Offer:
◆ Personal Care
◆ Live In Service – Up to and
 Including 24 Hour Care
◆ Medication reminding
◆ Homemaking
◆ Companionship
◆ Shopping and errands
◆ Door to Door Services for
 Appointments & Procedures

Call us to set up an appointment 
for a complimentary assessment!

413-464-7524
137 North Street • Suite 202

Pittsfield, MA 01201
www.mtviewhomecare.com

It is the nature
of all greatness
not to be exact.

Your business has a plan. 
So should your IT.

Expect more.

compuworks.biz

1 Fenn Street  
Pittsfield, MA

413-499-0607 
800-207-1926
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Great Barrington-based Iredale Mineral Cos-
metics was among three Massachusetts companies 
and 123 nationwide recognized as recipients of the 
President’s “E” Award for exporting excellence 
during a May 16 ceremony in Washington, D.C. 
Representatives from each company were pre-
sented the “E” Award from Secretary of Commerce 
Penny Pritzker for their signifi cant contributions 
to increasing America’s overall exports or provid-
ing export services over a four-year period. “The 
recipients being honored today demonstrate the 
opportunity inherent in selling Made-in-America 
products to the broad customer base that exists 
outside our borders,” said Secretary Pritzker. 
“Their success contributes to growth, job creation, 
competitiveness, and the success of the American 
economy.” Jane Iredale, president and founder of 
Iredale Mineral Cosmetics, noted that exporting 
continues to be a vital element of the company’s 
sales growth. “During the past 22 years, export 
sales have grown to nearly 30 percent of our total 
revenue, enabling us to sustain jobs and even expand 
our work force domestically,” Iredale said.

The state has awarded the Community Devel-
opment Corporation of the Southern Berkshire 
(CDCSB) $50,000 in new Community Investment 
Tax Credits (CITC), which provide a 50-percent 
tax credit or cash refund to individuals, businesses 
and nonprofi t organizations for donations of $1,000 
or greater. The tax credits will enable CDCSB to 
raise $100,000 to help achieve its mission to cre-
ate affordable housing and economic opportunity 
in building healthy and sustainable communities. 
Over the last three years, CDCSB has been awarded 
a total of $175,000 in CITCs (november 2015 
BT&C). Many local businesses and individuals 
took advantage of the tax credits in 2014 and 2015, 
receiving a direct credit on their Massachusetts 
taxes and a deduction on their federal taxes. These 
donations then support the work of the CDCSB 
to create jobs and develop housing for low and 
moderate income members of the community. 
Current projects include 100 Bridge Street, Great 
Barrington, a mixed-use commercial and residen-
tial development that includes 45 new affordable 
apartments; and Sawmill Brook in Lenox, a site 
purchased by the Town of Lenox for affordable 
housing. “This is a strong and exciting endorsement 
by the state of our ongoing work, and a remark-
able opportunity for individuals and businesses to 
triple the impact of their support,” said CDCSB 
Executive Director Tim Geller. “Creating housing 
for our workers and jobs for the next generation is 
building sustainable community from the ground 
up. Those participating in this program help get us 
a long way towards that goal.”  For more informa-
tion, contact tim@cdcsb.org or holly@cdcsb.org 
or call 413-528-7788.

In contrast to the trend towards national media 
consolidation, the Berkshire media landscape 
became more locally oriented in May, with the pur-
chase of the Berkshire Eagle by a local business 
group after two decades of ownership by Digital 
First Media, a national chain. The new owner, 
Birdland Acquisition LLC, was specifi cally 
formed to buy the eagle and its sibling publica-
tions, the Bennington Banner, the Brattleboro 
Reformer and the Manchester Journal. The prin-
cipals of Birdland are Berkshire residents. They 
include Fredric Rutberg, a retired Pittsfi eld District 
Court judge; John Morris, former president of 
Visa Inc., Robert Wilmers, chairman and CEO 
of M&T Bank; and Stanford Lipsey, publisher 
emeritus of The Buffalo news. The new owners 
said they plan to reinvigorate the newspapers’ 
local coverage and expand its editorial staff, as 
well as add to its overall workforce by bringing 
back production and business operations that had 
been outsourced previously.

Carr Hardware, the Pittsfi eld-based hard-
ware retailer with stores in Pittsfi eld, Lee, Great 
Barrington and North Adams, has announced the 
planned opening of two stores in Avon and Enfi eld, 
Conn., this summer. The Enfi eld store, which will 
serve the greater Springfi eld area, is a partnership 
with Brightwood Hardware. Both businesses 
are members of the True Value Co-op. Through 
the arrangement, Brightwood Hardware will be 
moving from its current location to a new site in 
neighboring Enfi eld, where it will reopen as Carr 
Hardware at Brightwood Center. This new, 
ground-up hardware store will be designed based 
on the Destination True Value model that was used 
for Carr’s newest location in North Adams. “We 
are excited for the opportunity to join forces with a 
well-known, community focused hardware store,” 
said Bart Raser, owner of Carr Hardware. “Leverag-
ing our strengths and expanding the business will 
bring more offerings to the local customers.” Carr 
also recently completed a major renovation of its 
store in Great Barrington, which was marked by a 
Grand Reopening celebration May 14-15.

The Center for EcoTechnology (CET) in Pitts-
fi eld was recognized at the 2016 Environmental 
Merit Awards ceremony of the U.S. Environmental 
Protection Agency’s New England regional offi ce 
as one of three dozen recipients across New Eng-
land honored for helping to improve the region’s 
environment. CET was noted for being a leader 
and pioneer in food recovery in Massachusetts, 
most recently through its partnership with the state 
Department of Environmental Protection to offer 
RecyclingWorks MA. The collaboration works 
with processors, recovery agencies, haulers and 
other businesses to divert food waste and build a 
strong industry to comply with the state’s food waste 
disposal ban. CET recently expanded its work to 
Connecticut to replicate strategies tested in Massa-
chusetts. Since 2012 the Center for EcoTechnology 
has helped businesses divert 20,389 tons of wasted 
organics, including food, annually.

The Bookloft, a longtime destination for book 
lovers in Berkshire County, is changing ownership. 
Eric and Ev Wilska are retiring after 42 years of 
operating the independent bookstore and have sold 
it to Pamela Pescosolido. A graduate of Scripps 
College and Vermont Law School, she plans to 
carry on the Bookloft’s emphasis on promoting 
community through customer service and a wide 
range of carefully curated books and other prod-
ucts. Pescosolido has deep roots in the southern 
Berkshires where her family has owned property 
in Mount Washington since 1910. The transfer of 
ownership took place on May 17, and the business 
will host an Open House on May 28 to say farewell 
to the Wilskas and to welcome Pescosolido to 
the community. For further information, contact 
Pescosolido at 559-623-6220.

Jacob’s Pillow Dance Festival has formed 
partnerships with two local businesses: No. Six 
Depot Cafe and Roastery of West Stockbridge, 
and Haven Cafe & Bakery of Lenox. Both local 
establishments will have locations on the Jacob’s 
Pillow grounds and will be open throughout the 
Festival 2016 season, June 22-Aug. 28. The busi-
nesses will bring three new dining offerings to the 
Pillow: Haven at The Pillow, No. Six Depot Cafe, 
and No. Six Depot Snack and Coffee Bar. They 
will offer complementary food and drink services. 
Haven at the Pillow will offer signature hand-
crafted cocktails at The Barre and full-service 
distinctive dining in an outdoor, tented setting. 
The No. Six Depot Snack and Coffee Bar offers 
a full espresso bar, ice cream and smoothie bar 
as well as intermission concessions.

Rural Intelligence (www.ruralintelligence.
com), an online magazine that has covered cul-
tural and country life in the region since 2008, 
has launched three customized travel apps to 
complement The Rural Intelligence Guide to the 
Berkshires and Beyond, which debuted in June 
2015. The new apps include Rural Intelligence 
Guides to Hudson and Columbia County, Dutchess 
County and Litchfi eld County. The apps feature 
links to regional venues, activities and travel 
resources, and are available for free download on 
iPhone, iPad and Android devices from the Apple 
App Store and Google Play. With these mobile 
apps, visitors and locals alike can utilize up-to-the-
minute interactive features including website and 
phone links, maps and driving directions to area 
attractions and businesses, and links to the rural 
intelligence website for related content.

The City of North Adams, in collaboration 
with the North Adams Partnership, North 
Adams Chamber of Commerce and Berkshire 
Cultural Resource Center, has installed new 
gateway signs and welcome banners as an ini-
tial implementation of the rebranding of North 
Adams that was initiated in the summer of 2015. 
This initial phase features gateway signs at the 
entrances to the city, welcome banners on the 
Hadley Bridge and Route 2 overpass, and the 
launch of a re-designed explorenorthadams.com 
website promoting North Adams.

Seeds of Change, an organic seed and food 
distributor, has awarded a $10,000 grant to the 
Downtown Pittsfi eld Farmers Market to support 
its efforts to provide fresh local food to low-income 
city residents. Among other initiatives, the market, 
which is held at The Common Saturday mornings, 
offers a Double Value Program which provides ad-
ditional food to eligible buyers who are recipients 
of SNAP, WIC and other food benefi ts.

Hotel on North and its architect, Karen T. 
Hunt, AIA, were recognized by statewide orga-
nizations this spring for the project’s preservation 
efforts. Hotel on North, a 45-room boutique hotel 
principally owned by David and Laurie Tierney of 
Pittsfi eld, is the recipient of a 2016 Massachusetts 
Historical Commission Preservation Award in the 
category of Adaptive Reuse for the rehabilitation 
and restoration of the Burns Block and New Burns 
Block in downtown Pittsfi eld. The Massachusetts 
Historical Commission awarded state historic tax 
credits to the $14 million rehabilitation project, 
which was completed by David J. Tierney Jr. Inc.
in the summer of 2015 (June 2015 BT&C). Karen T. 
Hunt, AIA, the Pittsfi eld-based architect of Hotel on 
North, is a recipient of a Preservation Massachusetts 
2016 Paul and Niki Tsongas Award. The theme of 
the 2016 Award is “Women in Preservation,” and 
Hunt is being recognized for her contributions 
to preservation efforts in Massachusetts, which 
include the rehabilitation of two historic buildings 
on North Street into Hotel on North.

Lee Audio ’N Security has been awarded 
certifi cation as the Honeywell NOTIFIER Pre-
mier Distributor for western Massachusetts and 
New York’s capital district. The designation is 
available only to highly experienced distributors 
with proven and tested experience in Honeywell’s 
NOTIFIER engineered alarm systems. Lee Audio 
’N Security personnel are factory trained and have 
passed quality audits in system design, installa-
tion, maintenance and service. “We are honored 
that Honeywell has selected us as its Premier 
Distributor for our region,” said Richard Gore II, 
president of the Lee-based, family-run company. 
“It distinguishes our fi rm as an accomplished 
designer and supplier of professional alarm 
systems for important facilities.” Lee Audio ’N 
Security also has a sister company, Berkshire 
Communicators, that operates a Central Alarm 
Monitoring Station that services homes and busi-
ness throughout the Northeast.

The Pittsfi eld Parade Committee is raising 
funds for the 2016 July 4 Parade and the July 
3 Drum Corp Show at Wahconah Park, and is 
seeking community support through contributions 
and sponsorships. Businesses and organizations 
interested in supporting the parade through a 
sponsorship have a range of options – from spon-
sorship banners in the parade itself to ads in its 
souvenir booklet. Those interested in contributing 
may do so online via PayPal by visiting www.
pittsfi eldparade.com, or by mailing contributions 
to: Pittsfi eld Parade Committee Inc., PO Box 
1738, Pittsfi eld, MA 01202. Sponsorship checks 
(Payable to The Pittsfi eld Parade Committee Inc.) 
and ads must be received by June 1. The goal of 
the Parade Committee is to raise $85,000 again 
this year. Donations are accepted year round. For 
more information, call 413-447-7763.

Berkshire AHEC is offering free “In-Home 
Care Training for Caregivers” for individuals who 
provide care to people 60 and over in Berkshire 
County. The free six-hour training is offered as two 
morning sessions. The class  includes information 
on day-to-day care, patient safety, and related 
issues. Training is scheduled for  June 14 and 21 
from 9 a.m. to 12:30 p.m. at HomeInstead Senior 
Care, 66 Wendell Ave. in Pittsfi eld. Caregiver 
Training is funded in part by a grant from Elder 
Services of Berkshire County Inc. and the Mas-
sachusetts Executive Offi ce of Elder Affairs. 
Visit www.berkshireahec.org for information. To 
register, call 413-447-2417.

www.EnergeticLandscaping.com

ICONIC PARK SQUARE 
PITTSFIELD

Four-story brick 
building between 
Court House and 
Patr ick’s  Pub, 
top two floors 
are apartments, 
fl oors one & two 
plus basement 
a v a i l a b l e  f o r 
o w n e r  u s e  o r 
income tenants. 
With +/-1400 S/F 
per floor. Public 
parking only. 
FOR SALE $249,000 or FOR LEASE

BUSINESS & INVESTMENT PROPERTIES

EXCLUSIVE LISTINGS
Contact: Jeff Rose

cell: 413-358-3333
jrose@cbrose.com

PROFESSIONAL OFFICE
DALTON AVENUE

Corner lot, four curb cuts, two parcels, two 
buildings, 1500 S/F six-room offi ce plus 
two rentals. Good parking, signage, income. 
FOR SALE $229,000 (or rent offi ce)
• ST. LUKE’S SQUARE: East Street, 

6000 S/F, sudividable, HVAC, parking, 
more. FOR RENT

• ROUTE 8: 3200 S/F office/service/
storage. FOR RENT $1,200 mo.

priCe redUCed
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Berkshire Bank has completed its asset pur-
chase transaction with 44 Business Capital LLC 
of Blue Bell, Pa., and Parke Bank of Sewell, N.J., 
under which Berkshire Bank has acquired the 
business model of 44 Business Capital and certain 
other assets of Parke Bank’s Small Business Ad-
ministration (SBA) 7(a) loan program operations. 
Following this transaction, 44 Business Capital’s 
entire team has joined Berkshire Bank and is now 
operating as a direct small business lending divi-
sion of the bank and originating SBA loans for 
Berkshire Bank. The business has consistently 
been one of the top SBA originators and a market-
leading provider and facilitator of SBA guaranteed 
loans to small businesses in Pennsylvania, New 
Jersey, Delaware, Maryland, northern Virginia, 
and Washington, D.C.… The Better Business 
Bureau has recognized Berkshire Bank with the 
2016 Award for Marketplace Excellence in their 
Large Business category. This award recognizes 
businesses for their commitment to ethical busi-
ness practices, community involvement and for 
treating their customers, suppliers and employees 
with courtesy and respect.

On April 30, some 1,096 pounds of unused, 
unwanted and expired prescription, over-the-
counter and controlled medications were collected 
at designated drop off points throughout Berkshire 
County in a collaborative effort to prevent abuse 
of prescription drugs. The RX Roundup was a 
collaboration among the Berkshire United Way, 
Pittsfield Prevention Partnership, Berkshire 
Health Systems, Northern Berkshire Commu-
nity Coalition, Community Health Program, 
Railroad Street Youth Project, Berkshire 
Opioid Prevention Collaborative, Berkshire 
District Attorney David Capeless and local police 
departments. In addition, many police stations in 
Berkshire County have 24/7 drop boxes where 
medications can be dropped off any time. For more 
information, contact Nataly Garzon, coordinator 
of positive youth development at Berkshire United 
Way, at 413-442-6948 ext. 15.

The Berkshire Regional Planning Com-
mission (BRPC) hosted three “aging in place” 
public forums at locations throughout Berkshire 
County on March 31 and April 1. The forums, 
hosted by the Adams Visitors Center, the Froio 
Senior Center in Pittsfield, and Berkshire South 
Community Center in Great Barrington, each 
had approximately 50 community members in 
attendance, who shared the barriers they face to 
staying in their homes as they age and discussed 
potential solutions. Last year’s Age Friendly Sur-
vey of over 2,400 older adults in the Berkshires 
found that 98 percent of respondents thought it 
was important to age independently in their own 
homes. This prompted BRPC to host the forums 
to understand from community members what 
may prevent aging people from staying in their 
own homes, and what solutions may be available. 
BRPC is developing a report to summarize the 
forums to be integrated into a regional action 
plan for aging to be developed by Age Friendly 
Berkshires, a group composed of more than a 
dozen partner organizations and agencies.

Berkshire Health Systems has expanded the 
hours of BHS Urgent Care, which provides treat-
ment of minor illness and injury without the wait 
and expense of a hospital Emergency Department 
visit. BHS Urgent Care, located at 505 East St. in 
Pittsfield (in St. Luke’s Square), is now open from 
8 a.m. to 8 p.m. seven days a week, an expansion 
from its original hours of 10 a.m. to 8 p.m. as the 
result of community need for such care earlier in 
the morning. In recent months, BHS Urgent Care 
had regularly experienced lines of patients waiting 
to be seen when the facility opened at 10 a.m.

The Pittsfield Economic Revitalization 
Corporation (PERC) is seeking applicants for 
matching grants of up to $5,000 that it can award 
to businesses in Pittsfield and Berkshire County 
for technical assistance services, such as financial, 
architectural, legal, engineering or specialized busi-
ness planning services. The funding was awarded 
to PERC by the Massachusetts Growth Capital 
Corporation. “PERC has participated in the state 
technical assistance program for nearly a decade, 
and it has been of true benefit to the businesses 
that have strengthened their businesses, added 
employees, and invested in the expansion of their 
businesses,” said Jay Anderson, president of PERC. 
“The impact on the local economy has been very 
positive.” The purpose of the technical assistance 
grant program is to help small businesses with 20 or 
fewer employees expand, grow, improve their op-
erations and create jobs. All individuals – especially 
women, minorities, immigrants, under-resourced, 
previously unemployed and military veterans – are 
encouraged to apply for these funds. Applications 
will be accepted through late May and grants will 
be committed by June. PERC also has available 
business loan and technical assistance programs 
supplied by the City of Pittsfield that support 
businesses within the city. These programs range 
from micro-loans for low-income entrepreneurs to 
small business loans that can aid in the expansion 
of existing businesses. These programs are avail-
able on a continuing basis through funding from 
the city’s Community Development Block Grant. 
Program information and eligibility guidelines are 
available at www.PERCloans.com or by contacting 
Ann Dobrowolski at PERC, 413-499-9371.

The Gladys Allen Brigham Community 
Center, home of Girls Inc. of the Berkshires, has 
announced this year’s scholarship winners. The 
following $1,000 scholarships were awarded at the 
annual Ruth P. Boraski Celebration Evening, held 
at the Colonial Theatre on May 5. Ruth P. Boraski 
Fund Scholarships: Lynsey Castagna, Taconic 
High School; Jenna Chalfonte, Pittsfield High 
School; Jennifer Osafo, Taconic High School; 
Victoria Ryan, Monument Mountain Regional 
High School; Danielle Soule, Hoosac Valley High 
School, and Krista Vancour, Mount Everett High 
School. Berkshire Community College Founda-
tion Scholarship: Casey Hopkins, Taconic High 
School. Massachusetts College of Liberal Arts 
Scholarship: Kamryn Dunton, Taconic High 
School. Rotary Club of Pittsfield Scholarship: 
Taya Mussio, Taconic High School. Zonta Club 
of Berkshire County Scholarship: Georgia Bass, 
Monument Mountain Regional High School.

Greylock Federal Credit Union donated 
$12,500 to Hillcrest Educational Foundation in 
support of its annual “Bees” Prendergast Recep-
tion on March 18 and Hillcrest Dental Care’s 
program to provide dental health education in local 
schools, which took place in February and March. 
Through the program, Hillcrest Dental Care gave 
oral health presentations to a total of 479 students 
at eight local schools and daycare centers.

The Berkshire Taconic Community Foun-
dation has announced the recipients of the first 
round of grantmaking for 2016, with a total of 
$319,245 in grants to individuals and nonprofits 
in the four-county region it serves, and grants 
totaling nearly $1.5 million from donors with 
charitable funds at the foundation. Grants to 
regional schools and organizations with edu-
cational programs in Berkshire County totaled 
$4,400. Grants to artists and arts programs in 
Berkshire County totaled $8,600. Grants to 
nonprofits and individuals providing social 
and human services totaled $13,650. Grants to 
environmental organizations and programs in 
Berkshire County totaled $25,420. A full list of 
regional grants and recipients can be found at 
www.berkshiretaconic.org/springgrants.

Berkshire Bank Foundation will provide 
$38,000 to Habitat for Humanity affiliates as part 
of its Hockey4Housing partnership with NESN’s 
coverage of the Boston Bruins. The funds will be 
distributed evenly among 12 New England Habitat 
affiliates within Berkshire Bank’s footprint. Local 
affiliates include Central Berkshire Habitat for 
Humanity and Northern Berkshire Habitat for 
Humanity. In addition to the financial support, 
bank employees will help build Habitat for Human-
ity homes in communities across New England 
where Berkshire Bank has an office.◆

Accepting New Patients
Dr. Nina Molin, a board certified Internal Medicine 
practitioner with specialization in Integrative Medicine, has 
joined Berkshire Osteopathic Health of BMC. She provides 
primary care and integrative medicine services and is 
partnered with Drs. Stephen Kisiel and Mary Yee. 

Nina R. Molin, MD
Primary Care/Integrative Medicine

Berkshire Osteopathic Health of BMC
41 Summer St., Pittsfield, MA
413-442-0085

Photo Here

 Board certified in Internal Medicine
 Fellow of the Academy of Integrative Health and 

Medicine Fellowship
 Medical degree from State University of New York at 

Stony Brook
 Residency in Primary Care Internal Medicine, 

University of Rochester School of Medicine and 
Dentistry

 Previously served as Integrative Medicine Specialist 
with Canyon Ranch

 For an appointment, call 413-442-0085

MovieQuiet Generators
Temporary power without the noise 
or nuisance - for special events, working in 
noise-sensitive environments,  
�lm/video locations.

Limelight Productions, Inc

1-413-243-4950
www.LimelightProductions.com

WILLIAMSTOWN COMMERCIAL/RETAIL
Available for the first time in 25 years!

This exceptional commercial/retail space of 1,588+/- sq. ft. offers high 
visibility and ample parking for any new or expanding business in the 

Williamstown business district. Lease for $2,200/month plus utilities.

Never give 
advice 

in a crowd.
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sOUNdING board

By Jesse Cook-DUBin
Experts project that the Berkshires will 

lose population over the next 25 years. 
Our region needs a vibrant urban area, 
in addition to its tremendous natural and 
cultural resources, to attract people in 
their 20s and 30s in order to help reverse 
that trend. 

Downtown Pittsfield already has build-
ing blocks that other downtowns would 
kill for: a movie theater; two live theaters 
with world-class productions on multiple 
stages; historic buildings that have been, 
or soon will be, turned into beautiful apart-
ments; a turn-of-the-century-style carousel 
carved and painted by hand by hundreds 
of volunteers; a museum that appeals to all 

ages; and dozens of restaurants. We have 
trees, green space, bike lanes, and farm-
ers market; a hospital and grocery store 
(which many downtowns of Pittsfield’s 
size lack); the world’s best hardware store; 
and even a boutique hotel that has been 
featured in Architectural Digest.

Over 150 business owners, 
residents, employees and 

government leaders helped 
develop this plan, which con-
sists of four strategies that we 
must advance simultaneously 
in order for downtown Pitts-
field to achieve its potential.
A new five-year strategic plan for 

downtown Pittsfield provides a blueprint 
for further developing these building 
blocks into a vibrant entertainment dis-
trict. Over 150 business owners, resi-
dents, employees and government leaders 
helped develop this plan, which consists 
of four strategies that we must advance 
simultaneously in order for downtown 
Pittsfield to achieve its potential. Each 
strategy is supported by dozens of ac-
tion steps. Downtown Pittsfield Inc., a 
nonprofit organization that has led the 
revitalization of the downtown area for 
over 30 years, has organized a task force 
to work on each strategy.

There is consensus in our community 
that the revitalization of downtown Pitts-
field cannot continue unless the public is 
safe and feels safe. Crime in Pittsfield is 
proportionate for a city its size. However, 
we know there is a perception that that’s 
not the case. Strategy No. 1 in the plan is 
to improve public safety and the public’s 
feeling of safety – starting with advocating 
for a 20- to 25-percent increase in the size 
of the Pittsfield police force.

Increasing foot traffic – Strategy No. 
2 – will help stabilize our existing busi-
nesses and attract new ones. The task force 
working on Strategy No. 2 is Downtown 
Pittsfield Inc.’s largest, because of the 
multitude of action steps our commu-
nity believes are necessary to put more 
shoppers and diners on the streets. These 
steps include supporting the renovation 
and conversion of the upper floors of the 
historic buildings in downtown Pittsfield 
into market-rate apartments, preserv-
ing on-street parking for customers by 
installing state-of-the-art multi-space 
parking meters, advocating for state funds 
to rebuild our parking garage, promoting 
the use of downtown parks for concerts 
and other events, and saving our first-floor 
spaces for retail and restaurant uses.

One of the themes that emerged in the 
planning process is that Pittsfield is ready 
for its second life as the heart of arts, 
culture and nightlife in the Berkshires. 
Strategy No. 3 is to tell that story outside 
the city limits. A comprehensive guide and 
events calendar (a collaboration among 
a number of organizations, including 
the City of Pittsfield’s Office of Cultural 
Development) is now on brochure racks 
throughout the Berkshires, Capital District, 
Pioneer Valley and northwestern Connecti-
cut. The task force for Strategy No. 3 is 
working to enhance downtown Pittsfield’s 
profile across all media.

The downtown business community is 
also taking a larger role in establishing 
standards for our community – Strategy 
No. 4. There are plenty of things we 
expect from our city government: code 
enforcement, policing, plowing, lighting, 
etc. But our businesses also have to shovel 
their sidewalks, monitor their storefronts 
and maintain the facades of their build-
ings. Downtown Pittsfield Inc.’s Strategy 
No. 4 task force is developing a downtown 
business owners’ code, among many other 
efforts to improve the cleanliness, walk-
ability and livability of downtown.

This plan is ambitious. It will be 
implemented largely with volunteer power. 
There are many opportunities for members 
of the Berkshire community to become 
involved. I hope you will look at the 
strategic plan, which is available online at 
www.downtownpittsfield.com. Please let 
us know if you would like to help bring it 
to life.◆

Jesse Cook-Dubin, an 
attorney with Cohen 
Kinne Valicenti & 
Cook, is the president 
of Downtown Pittsfield 
Inc.

dOwNTOwN pITTsFIeld INc.

strategic plan provides blueprint for ongoing revitalization
Workshop for Nonprofit 

Decision-Makers

• Donor Development 
• Top markers of a philanthropist
• Major Gifts

June 7, 2016 
1Berkshire, 66 Allen St., Pittsfield

space is limited

For more information and to 
register, please visit

abbievonschlegell.com 
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commentary

By ALiCe MAGGio
The smash hit Broadway musical 

Hamilton is careful to remind us that it 
really matters “who tells your story.” After 
all, who does the telling also determines 
which stories get told.

On April 20, U.S. Treasury Secretary 
Jack Lew announced a plan to redesign the 
5, 10 and 20 dollar bills to include scenes 
from the fi ght for women’s suffrage, Mar-
ian Anderson’s performance at the Lincoln 
Memorial, Martin Luther King Jr.’s “I 
Have a Dream” speech, and a portrait of 
Harriet Tubman. The announcement was 
lauded by many.

Unfortunately, the newly designed bills 
will not be in the hands of consumers until 
2020. What a shame that Americans have 
to wait so long to start spending money 
that refl ects the diversity of our country.

Or do we?
Here in the Berkshires, we issued our 

own currency in 2006 – BerkShares. Ac-
cepted by over 400 businesses and avail-
able at eight branches of three different 
banks, BerkShares celebrate some of the 
most important fi gures associated with this 
region of western Massachusetts.

If you have ever held some BerkShares 
you will know that this currency is much 
more colorful than plain old dollar bills. 
“What’s so nice about BerkShares is that 
they’re telling stories about the community 
through the currency,” says Beryl Jolly, 
executive director of Mahaiwe Performing 
Arts Center (one of our local institutions 
that accept BerkShares).

The 1 BerkShare note features the por-
trait of a Stockbridge Mohican, representa-
tive of the fi rst peoples of the region. The 
5 BerkShare note boasts W.E.B. Du Bois, 
the civil rights activist and founder of the 

NAACP, who grew up in Great Barrington. 
The 10 BerkShare note remembers Robyn 
Van En, the woman farmer who pioneered 
the Community Supported Agriculture 
model, starting at Indian Line Farm in 
South Egremont. The 20 BerkShare note 
displays a portrait of Herman Melville, the 
writer and environmentalist. Norman Rock-
well, the beloved illustrator of American 
life, appears on the 50 BerkShare note.

On the back of each bill is the work of 
a different artist who calls the Berkshires 
home. The currency itself was designed 
by John Isaacs, who lives next door in 
Columbia County, N.Y.

Now everyone can carry these stories 
around in their wallet, start conversations 
while in line at the store, and think about 
what their money stands for.

One fan of BerkShares was inspired 
by the opening song from Hamilton to 
write his own introduction, in verse, for 
the woman that we celebrate on the 10 
BerkShare note. Thanks to Scott Grimm-
Lyon for sharing his version of the story of 
Robyn Van En:
The 10 Berkshare female farmer with just a prayer,
saw land controlled by the millionaire,
considered the general welfare,
knew food should not be grown elsewhere,
went into the town square,
preached against local laissez-faire,
and started the world’s fi rst farm share.

But the stories of our local economy 
are not confi ned to the past. Every day, 
business owners, students, consumers and 
retirees are creating new ones.

For example, BerkShares Inc. pub-
lishes a BerkShares Business of the 
Month article every month in Berkshire 
Trade & Commerce that highlights the 
achievements of one of the locally owned 

businesses that accepts BerkShares. This 
month, arboriculturalist Winthrop Barrett 
shared a few tree-care related rhymes, and 
explained that it is a sense of “Berkshire 
Pride” that motivates him to accept Berk-
Shares at Barrett Tree Service.

And on April 12, new growth peeked 
above the Berkshire mud when students 
from this winter’s business planning pro-
gram for young people, Entry to Entrepre-
neurship, presented their business plans 
to the public. These students, ranging in 
age from 13 to 23, were taught, mentored 
and inspired by members of our business 
community as they developed plans for 
businesses that would fi ll gaps in the local 
economy. The Schumacher Center and 
BerkShares Inc. were proud to award each 
of the 15 graduates with 200 BerkShares 
in seed money.

Monocle Magazine recently took 
notice of the power that can come from 
a community that decides to tell its own 
story. Their May 2016 issue named Great 
Barrington one of the top fi ve villages 
in the world, a “thriving community that 
is getting it right.” The magazine cited 
BerkShares and the Entry to Entrepreneur-
ship program as evidence that this region 
has dedicated itself to “a vision to build a 
sustainable economy” – one that celebrates 
local culture, values local ownership and 
democracy, and invests in its future.

Here in the Berkshires, as we mark the 
10th anniversary of the launch of Berk-
Shares, we continue to give new meaning 
to the old saying, “money talks!”◆

Alice Maggio is 
executive director of 
BerkShares Inc. and 
the local currency 
program director 
at the Schumacher 
Center for a New 
Economics.

trailblazing with BerkShares
local currency ahead its time in celebrating diversity
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By BrAD Johnson
A pair of youthful entrepreneurs are putting 

the finishing touches on a new hospitality 
venture that will undoubtedly change the 
trajectory of their lives.

By early June, Maggie Barry and Cody 
Gavin expect to open the doors to their first 
guests at The LakeHouse Inn on the shores 
of Laurel Lake in Lee.

What those guests will find is a fully 
renovated 10,000-square-foot historic 
Victorian-style building, with 17 rooms and 
suites featuring original hardwood floors 
along with modern amenities and separate 
baths. They will also find that most of those 
rooms have windows, porches or balconies 
that provide views of Laurel Lake, the small 

but picturesque body of water tucked between 
the towns of Lee and Lenox.

The lake fits prominently – both in the 
inn’s new name, and in the overall appeal 
that the property has had through the years 
and various iterations as a guest house.

“That’s why we fell in love with it in the 
first place,” said Gavin. “We’ve got two acres 
and the whole lake.”

The public lake, of course, is shared with 
others who use it for a variety of recreational 
pursuits – from kayaking and other water 
sports to enjoying a summer day at the Lee 
municipal beach. But the lodging facility is 
uniquely positioned to provide its guests with 
direct access to some of those recreational 
activities, as well as scenic views of the 

water and surrounding wooded hills from 
the comfort of their own rooms.

“Most of the rooms have a real nice view 
of the lake,” said Barry, adding that many 
also have porches or balconies from which 
guests can enjoy the view al fresco.

The new porches and balconies are among 
an extensive – and expensive – array of 
renovations and improvements that Barry 
and Gavin have undertaken since purchasing 
the vacant property in May 2015.

“We saw it come on the market and knew 
it was a nice piece of property for what it was 
offered at,” said Barry, who currently works 
in real estate sales with Tucker Associates 
in Pittsfield.

She and Gavin, both Pittsfield natives, have 

experience in the hospitality industry and had 
been looking for an opportunity to operate a 
business of their own in that sector.

The inn at 615 Laurel St. (Route 20) was 
being offered “as is” by TD Bank, which 
had assumed the property in foreclosure 
proceedings from its previous owners who 
had operated the Inn at Laurel Lake for 
several years.

“A lot of people were interested in it,” said 
Gavin, noting its location and the historic 
nature of the building as among the key 
attractions.

“So, we decided to make an offer,” added 
Barry.

Their offer of $585,000 – facilitated by 
investments from family members and 
significant financing through Pittsfield 
Cooperative Bank – was accepted, and the 
couple began the process of reviving the 
dormant inn.

The purchase price, however, was only a 
small portion of the financial stake the young 
couple have taken on with the property. They 
explained that – when adding in the cost of 
renovations, furnishing and fixtures – the 
overall budget for the project has grown to 
about $1.5 million.

While acknowledging that this represents 
a relatively large first entrepreneurial step 
for people in their age range (Barry is 28 
and Gavin is 24), they said both their family 
investors and their bankers were confident 
in their prospects for success with the new 
venture.

“We had a pretty solid business plan, and 
we’re both pretty ambitious,” said Gavin. 
“We wanted to be entrepreneurs, and we 
both feel we have the right skills, energy and 
commitment to make this work.”

Barry and Gavin will be residing at The 
LakeHouse in innkeeper’s quarters on the 
main floor. Gavin will be on-site and operat-
ing the inn on a full-time basis, while Barry 
will split her time between the inn and her 
real estate work.

Top-to-bottom renovations
With a target of opening for business 

by early June, Barry and Gavin have been 

lOdGING & dining

New life on
        Laurel Lake

young entrepreneurs 
preparing for first 
guests as owners of 
The lakehouse Inn

Maggie Barry and Cody Gavin believe the views of Laurel Lake will be a major draw for their new lodging venture, The LakeHouse Inn. They have been extensively renovating the historic guest house at 615 Laurel St. 
(Route 20) in Lee since purchasing it in May 2015. The inn, which has 17 guest rooms and suites, is slated to open in early June. Barry and Gavin say they plan to operate the business on a year-round basis.

Lenox Pittsfield
1032 South Street

Pittsfield, MA 01201
413-448-2222

www.lenoxpittsfield.hgi.com

The new place To meeT!

NEW HOTEL

NOW OPEN!

All the extras without paying extra.

With our complimentary Wi-Fi, Fitness 
Center and Business Center, Hilton 
Garden Inn® gives you all the Amenities 
you know and love, at a price you’ll love 
even more.

Lenox Pittsfield
1032 South Street

Pittsfield, MA 01201
413-448-2222

www.lenoxpittsfiels.hgi.com
©2014 Hilton Worldwide.

For meetings
from 2 to 50, we’re 
here for you – with 

a selection of 
comfortable and 
fully equipped 

function rooms.



11June 2016  Berkshire Trade & CommerCe

scrambling – along with their various contrac-
tors – to complete a long list of renovations 
to the building. “There’s still a lot to do,” 
said Gavin in an early spring interview. “It’s 
controlled chaos right now.”

He and Barry noted that the extent of 
renovations has somewhat exceeded their 
initial projections. “We saw there was a lot 
of work to be done when we first looked at 
it,” said Barry. “But there are always going 
to be things that you find later on that you 
didn’t expect.”

For example, they found at one point that 
it was necessary to jack up one whole section 
of the house on the southern side to pour a 
new concrete slab.

Fortunately, Barry said, they have been 
able to draw on valu-
able expertise within 
her own family. “My 
father is a structural 
engineer,” she said, 
referring to Bill Barry 
of Barry Engineers & 
Contractors in Pittsfield. She said that he has 
been instrumental in consulting on the work 
needed on the foundation as well as other 
aspects of the renovation project.

Gavin outlined some of the other work that 
has been done. “We have all new plumbing, 
electric and heating,” he said. “The hardwood 
floors have all been sanded and refinished. 
We redid all the plaster walls. We redid all 
the bathrooms – 19 total.”

Barry added to the list, noting that balco-
nies and porches have been constructed or 
rebuilt, including a large, wrap-around porch 
at the front of the building. There was new 
roofing for the porches, she said, but the roof 
on the main building was in good shape. “I 
think that was the only thing we didn’t have 
to do,” she said with a laugh.

Throughout the renovations, Barry and 
Gavin have been keeping an eye on the 
possibility of qualifying for historic tax 
credits. “We had an idea to do all historical 
restorations,” said Gavin. “The possibility of 
[qualifying for the] tax credits made a differ-
ence in how we approached this.”

For example, they replaced all the windows 
with ones that would comply with standards 
for tax-credit consideration.

Barry said they worked with a consultant 
to get the Victorian-era building approved for 
inclusion on the federal registry of historic 
buildings, which allowed them to then apply 
for state historic tax credits. She said their 
application has gained initial approval from 
the state Historical Commission, and that final 
determination of their tax-credit eligibility 
will be made following completion of con-
struction and a site visit. “We’re expecting 
that to happen in June,” she said.

High-end property
The LakeHouse Inn will have a few less 

guest rooms compared to its prior incarna-
tion. Barry and Gavin explained that the 
configuration of the 19 guest rooms in the 
building when they purchased it included a 
few that they considered too small to fit their 
business model for the inn.

“We decided to combine two of the smaller 
rooms with adjacent rooms to create two new 
spacious suites,” said Gavin.

All of the rooms and suites have their own 
bathrooms. Decorations and furnishings will 

be in a modern style, including new platform 
beds custom-built by a local furniture maker. 
Rooms will also feature TVs, ductless mini-
split air conditioning units, and free Wi-Fi.

In addition to guest rooms, the inn has 
several common areas including a dining 
room, living room and meeting area.

Gavin noted that a full breakfast is included 
with a stay at the inn, along with the added 
touch of having coffee and muffins delivered 
to rooms before breakfast.

The inn also includes a full-size commer-
cial kitchen that is somewhat larger than what 
would be required just for breakfast service. 
Barry explained that the added capacity of the 
kitchen is geared toward catering for wed-
dings and other large events that they hope 

to host at the inn.
“One of the big 

things we want to do 
is rent out the whole 
inn for weddings and 
other events,” she said, 
adding that its size and 

picturesque location make it an ideal facility 
for those purposes. With that goal in mind, 
they are creating a landscaped lawn and 
garden area on a section of the property that 
can be used for wedding ceremonies and 
other functions.

Aside from larger functions, Barry and 
Gavin hope to draw individual visitors 
and guests to the inn from throughout the 
Northeast and New England markets. “We’re 
marketing it as a luxury, high-end bed-and-
breakfast,” said Barry.

Prices for accommodations will vary by 
room type and season. For example, in the 
summer high season, rates will range from 
$250 to $500.

According to Gavin, those rates will reflect 
both the lakeside amenity that the property 
features and the care and attention that guests 
will receive from their hosts. “The quality of 
service will be very high,” he said.

Although the property has a long history 
as an inn and guest house, Barry and Gavin 
are in essence starting from scratch in terms 
of building a customer base. “It’s a challenge 
not having an established clientele to begin 
with,” said Gavin. “But, as we begin wel-
coming guests in our first season, we hope 
that word will soon get out there about the 
type of service and lodging experience that 
we offer here.”

While June through October will be their 
prime season, they plan to operate the inn 
year-round. “We’re going to try to bring in 
more winter business and incorporate some 
of the winter activities here in our market-
ing,” said Barry.

As the year-long process of preparing 
the inn for business moves them closer to 
opening day, Barry and Gavin said they 
look forward to entering the next stage of 
their first entrepreneurial endeavor. “It’s 
been a lot of work so far,” said Barry. “But, 
at the end of the day, we know it’s going to 
be worth it.”◆

The 10,000-square-foot inn, shown here from a side view, has been renovated inside and out, including the 
construction of new balconies and porches for many of the guest rooms. The renovations and furnishings, 
along with the $585,000 purchase price, have boosted the project’s overall budget to about $1.5 million.  

“It’s been a lot of work so 
far,” said Barry. “But, at the 
end of the day, we know it’s 

going to be worth it.”

email your firm’s news 
and announcements to:

info@btaconline.com

Build your business next to the 
most advanced R&D center 
in Western Massachusetts

       

Join the Berkshire Innovation Center, 
emerging growth companies and established 
industry leaders who call Pittsfield their 
home. Construction ready sites available.  
Call 413-494-7332 or visit williamstanleybp.com.

Where Innovation Means Business

Incentives 
Available

business opportunities
berkshire County & southern Vermont

SOUTHERN VERMONT: Live and work on the premises of this outstanding, 
long established, stable and profitable business. Convenience store with gas 

and liquor caters to 
locals and tourists. 
Includes separate 
three-bedroom home 
with family room, 
new kitchen, semi-
finished second floor, 
full basement. Buyer 
will need minimum 
of $100,000 cash for 

down payment. Gross sales in excess of $2.4 million. Price: $1.1 million.

BERKSHIRE COUNTY: In-town convenience store with lottery and 
cigarettes, with gross 
sales of $187,000. 
Priced at $155,000. 
Single-family home 
also available for 
$175,000. Combined 
price for both stores 
and both residences: 
$1.3 million.

All inquiries handled in strict confidentiality. Prospective buyers will be required 
to complete a confidentiality agreement to receive detailed information.

Submit inquiries to Paul Harsch, business broker:
413-458-4444 or paul@harschrealestate.com

HarscH associates • 311 Main st. • WilliaMstoWn, Ma 01267
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GOOdideas

By John Townes
The 1Berkshire Pitch Competition has 

wrapped up its initial season.
The competition, sponsored by the 1Berk-

shire economic development organization, is 
designed to support new or planned entrepre-
neurial ventures. Three monthly competitions 
were held in March, April and May at The 
Stationary Factory at 63 Flansburg Ave. in 
Dalton.

At each competition, several entrepreneurs 
gave short formal pitches about the busi-
nesses that they have recently started, or are 
currently planning, before a panel of judges 
and other members of the public. Monetary 
prizes were awarded for the top three pitches 
in each competition.

The monthly competitions were each 
focused on businesses in different markets: 
general businesses; the creative economy; 
and food, farming and agriculture.

The competitions were designed to provide 
direct feedback and advice to the participants, 
and also to offer exposure to other potential 
sources of support. A workshop on develop-
ing a presentation was part of the program.

In the first competition, held on March 8, 
five entrepreneurs presented their business 
plans. First place and $1,000 was awarded to 
Mary Hannah Parkman of Pittsfield, whose 
business, BFF Adventures, focuses on out-
door sports and guided biking, hiking, and 
ski excursions for women and girls.

Second place and $300 was awarded to 
Devin Shea and Patrick Danahey of Pitts-
field, whose business, R3SET, is a digital 
media platform focused on helping start-ups 
scale their impact by optimizing their effec-
tive work output through automation and 
creativity-focused lifestyle design.

Third place and $100 was awarded to 
Marie Georgefils of Florence, whose busi-
ness plan is to import castor oil from Haiti, 
and sell it as a beauty product for use on hair, 
skin and more.

In the second competition on April 5, 
which focused on the creative economy, 
first place and $1,000 was awarded to Tonio 
Palmer of Tyringham, whose product, Wizzy 
Wrap, is an innovative way to wrap gifts 
with fabric.

Second place and $300 was awarded to 
Gabriella Sheehan of Pittsfield, whose busi-
ness, Happimess, offers art/crafting classes for 
working parents to connect with their children 
and other parents in an educational environ-
ment using new and recycled materials.

Third place and $100 was awarded to Peter 

Mary Hannah Parkman has combined sev-
eral of her passions into her new venture, BFF 
Adventures, which won the first 1Berkshire 
Pitch Competition in March.

In her business, Parkman will lead guided 
outdoor experiences for girls and women of 
all ages, including hikes, bike trips and other 
excursions.

“The concept is to provide outdoor 
activities that empower women and girls, 
and help them build the knowledge, skills 
and confidence to explore the outdoors and 
challenge one’s fitness,” said Parkman, who 
lives in Pittsfield.

Parkman explained that she has been 
nurturing the concept for a while.

“I have a lifelong passion for being out-
doors,” she said. “I love nature and am very 
interested in the environment. I wanted to 
do this business because I believe it’s very 
important to take a break from our plugged-in 
lives and get outside and unplug in nature. I 
also hope this business will help to encourage 
an appreciation of the outdoors and the im-
portance of protecting the environment.”

Parkman added that she also has a long-
standing interesting in health and fitness, 
yoga personal and development.

She also is engaged in women’s issues and 
empowerment, which is why she has chosen 
to focus on females as her market.

In addition to their recreational aspects, 
Parkman said, programs through BFF Ad-
ventures will also include education and 
training in basic outdoor skills, and personal 
development elements, such as art-in-nature 
and guided meditations.

BFF Adventures will offer a variety of op-
tions, including group activities and private 
individual or small-group excursions. “It will 
be very customizable,” she said.

Parkman, who grew up in Williamstown, 
is drawing upon elements of her own back-
ground in the venture. She Attended Hobart 
and William Smith Colleges in Geneva, N.Y., 
and then returned to the Berkshires.

“After college, I wanted to give some-
thing back so I worked in the North Adams 
schools as an AmeriCorps volunteer for a 
year,” she said.

Nugent and Michelle Murphy of Lanesboro, 
whose business, Dronez Aerial, is an FAA 
approved drone photography and videogra-
phy business.

In the final competition on May 3, which 
focused on food and farming, first place 
and $1,000 was awarded to Lisa Dachinger 
of Pittsfield, owner of Hill Spring Dairy, a 
producer of cultured goat milk.

Second place and $300 was awarded 
to Claire Richards of Great Barrington 
whose business, Jameela Imports, offers a 
premium olive oil produced and imported 
from Jordan.

Third place and $100 was awarded to 
Amelia Wistuk and her student team from 
Southern Vermont College.

Profiles of the first-place winners from 
the three pitch competitions are featured in 
this issue.

The 1Berkshire Pitch Competition is part 
of a larger multi-faceted initiative that the 
organization has launched called Berkshire 
Starts. The program is intended to support 
new entrepreneurs with resources, including 

expertise and information about critical early 
stage funding.

David Curtis, economic development 
specialist with 1Berkshire, explained that 
Berkshire Starts is based on several overall 
premises and goals.

“The first is building community, and 
bringing people together,” he said. “It’s based 
on the recognition that our economic health 
and growth cannot be solely dependent on 
waiting for outside businesses coming in. In-
stead we have to look to the growth of home-
grown businesses and human capital.”

On a tangible level, Curtis said, Berkshire 
Starts is organizing a system of volunteer-
based advisory services and mentorships to 
help entrepreneurs by offering expertise and 
assistance with business planning, marketing, 
locating funding sources and other issues.

Berkshire Starts also holds Entrepreneurial 
Meetups, which are free events that gather 
entrepreneurs together to network.

Information about Berkshire Starts is 
available at 1berkshire.com/innovate/
berkshire-starts.

pitch competition supports diverse entrepreneurial endeavors
process gives boost to 
new ventures at various 
stages of development

Mary Hannah Parkman, winner of the first 1Berkshire Pitch Competition on March 8, says the expert feedback and financial support she received has been very 
useful in her ongoing efforts to launch BFF Adventures, a business that will provide guided outdoor excursions and experiences for women of all ages.

bFF adveNTURes
Empowering women 

through outdoor 
activities, experiences
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She then worked in social services jobs, 
including a position in social work and youth 
development with the Northern Berkshire 
Community Coalition.

Most recently she was coordinator of 
community service at Berkshire Community 
College. She left that position in January to 
concentrate on launching BFF Adventures.

She is also a yoga instructor, and works 
part time in the outdoor sports department 
at Kripalu Center in Lenox.

“The contest motivated me to 
organize my ideas and achieve 
greater clarity about my value 
proposition, market opportu-

nity and revenue model.”
Parkman said she has registered the 

BFF Adventures trade name and set up the 
framework for the business, although she has 
not offi cially launched it or started offering 
programs yet.

She said she will use the $1,000 prize from 
the pitch competition to help pay for liability 
insurance. “The fi nal piece is obtaining li-
ability insurance,” she said. “I’ve been shop-
ping around for a policy that’s affordable, 
and when I have that in place, I’ll launch it. 
I hope to do that by the summer.”

Parkman said she initially will market 
BFF Adventures (413-308-4453 or info@
bffadventures.com) through word of mouth 
and social media. She has a Facebook page 
(Facebook.com/bffadventuresberkshire) 
and will be setting up a website shortly.

“My plan is to start on a small scale, and 
build it up from there,” she said.

Parkman said she became involved in the 
Berkshire Start entrepreneurial support pro-
gram after attending a networking gathering 
for entrepreneurs sponsored by 1Berkshire 
earlier this year.

“I met David Curtis of 1Berkshire, and 
he offered to help me through the mentor

continued on next page
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continued from previous page
program,” she said. “He has bene very 
helpful, and also introduced me to profes-
sionals who have also provided valuable 
assistance.”

She learned of the Pitch Competition and 
decided to enter. She said that the prepara-
tion helped her hone her business plan and 
goals.

“The contest motivated me to organize my 
ideas and achieve greater clarity about my 
value proposition, market opportunity and 
revenue model,” she said. “I also learned the 
key components of a convincing pitch.”

Parkman said the competition itself was 
a rewarding, beyond the financial benefit 
of winning.

“It was a great experience,” she said. “I 
enjoyed the positive and supportive atmo-
sphere. Even though it was a competition, 
I felt as though the audience, judges and 
other contestants were genuinely interested 
in supporting innovation, creativity and new 
businesses in the Berkshires.”

wIzzy wRap
market positioning 

represents challenge 
for unique product

A common frustration for gift givers 
prompted Tonio Palmer’s idea for a business 
that won first prize for creative enterprises, 
in the second of the three monthly Pitch 
Competitions for entrepreneurs sponsored 
by 1Berkshire.

“I have children and I’m lousy at wrapping 
gifts,” said Palmer, who lives in Tyringham 
and works at Charles Flint Fine Art and 
Antiques Gallery Lenox. “When you’re 
a parent, there always are occasions that 
involve wrapping and giving gifts. It also 
seemed like a waste to have to throw out so 
much wrapping paper. I thought there has to 
be a better way.”

This led to the realization that it might be 
easier to use fabric for wrapping, which does 
not require folding and cutting and tape. Thus 
was born the idea for Wizzy Wrap.

That was about five years ago – a time 
that also coincided with Palmer’s loss of 
a former executive position. The timing 
prompted him to look at wrapping concept 
with an entrepreneurial eye.

“I was looking for something else to 
do, and I thought this might be a project 
with potential,” recalled Palmer, who has 
a background in business and international 
corporations.

He began to research the wrapping con-
cept’s possibilities. “It’s such a simple idea 
that I assumed there were already products 
like this out there,” said Palmer, “But I did 
a patent search, and there weren’t any com-

parable products, although some people do 
use fabric for wrapping in Europe.”

(He has subsequently applied for a patent, 
which is pending.)

Palmer’s next step was refining his basic 
idea into a marketable product. He came up 
with a list of requirements. It had to convey 
the importance of the gift, and be easy and 
fun to wrap and unwrap. It had to be versatile 
and able to wrap objects of differing sizes 
and shapes. He also wanted it to be reusable 
and easy to store in one unit.

He next needed to find someone who 
knew about working with fabric and could 
help him come up with a specific design. So 
he did a search on Craig’s List, the website 
that carries free classified ads.

“I connected with Athan Vennell, a very 
talented designer in Northampton who is also 
an expert at sewing,” he said. “We experi-
mented with different ideas and eventually 
came up with a prototype that works.”

Wizzy Wrap is a piece of fabric cut into a 
particular shape, with a strategically placed 
ribbon sewn within it and extending off to the 

side. The person doing the wrapping simply 
places the gift in the center of the fabric and 
tugs the ribbon with a single motion, which 
wraps the fabric around the gift instantly. 
The user then ties the ribbon into a bow, and 
the job is done.

The next step for Palmer was an informal 
form of market research.

“I talked to friends and other people, and 
showed them how the prototype works to get 
their reactions,” said 
Palmer. “The feedback 
was positive, and peo-
ple liked the idea.”

Bolstered by that, 
he decided to locate 
a manufacturer to do 
an initial trial produc-
tion run. He contacted 
Housatonic Curtain 
Co., a subsidiary of 
Country Curtains that has a production facil-
ity in Housatonic. He contracted with them 
to do an initial run in several variations of 
size and appearance.

He then began the phase of preliminary 
test marketing. He set up an e-commerce 
website (fwrapper.com) and began spreading 
the word informally. This led to the sale of 
about 500 Wizzy Wrap units to friends and 
family and others online.

He also placed the product in several retail 
outlets on a test basis.

Palmer said the retail results showed 
some challenges. “It didn’t do well in stores 
because people don’t know what it is,” he 
said. “The product involves somewhat of 
a paradigm shift. It can be explained and 

demonstrated in person or with video on 
the website. But it’s difficult to convey that 
quickly in a retail setting.”

A related issue is the price. The basic 
price for Wizzy Wrap ranges from $15 to 
$30 based on size.

“It’s a premium product, and, unlike wrap-
ping paper, some people saw it as a high-value 
item that’s given away,” he said. “But often 
gifts are given in settings such as birthday 

parties where they can 
be reused. Or people 
can look at it as giving 
two gifts in one.”

Palmer subsequently 
put the product on the 
back burner for a few 
years, and turned his at-
tention to other things. 
“This is not something 
you can do halfway, 

and it requires capital,” he said.
He said he still has inventory from his 

initial production run, and he gets occa-
sional orders from the website, but he has 
not actively promoted it, or manufactured 
any others.

His interest in Wizzy Wrap was rekindled 
by the 1Berkshire Pitch competition. “When 
I heard about it, I decided to enter and see 
what happens,” he said.

Palmer said that, following his win at the 
April competition, he has begun actively 
exploring the possibilities for Wizzy Wrap, 
although he still has to determine whether 
the product is feasible.

“The competition and the input and infor-
mation was very encouraging,” he said. “I’m 

Wizzy Wrap developer Tonio Palmer ties the ribbon/drawstring into a bow while demonstrating how his product can be used for gifts with challenging shapes and 
sizes, such as these glass items from the collection at Charles Flint Fine Art and Antiques Gallery in Lenox. Palmer won the second pitch competition on April 5. 

“The product involves some-
what of a paradigm shift. It 
can be explained and dem-
onstrated in person or with 

video on the website. But it’s 
difficult to convey that quick-

ly in a retail setting.”

2016 goals for businesses that
accept credit cards

Find out how much money you can save:
Get a free, no obligation analysis of your current charges.
I can usually save businesses an average of 7% to 15%.

Lessen your FinanciaL LiabiLity:
Are you aware of the liability shift to you with the new chip 
cards? Do you need a new terminal that will accept both 
magnetic strip as well as chip cards?

shop LocaL:
Berkshire Merchant Services is a locally owned business 
and a member of both the Berkshire Chamber of 
Commerce and the Southern Berkshire Chamber.

Berkshire Merchant services
Don Raiche • www.BerkshireMerchantServices.com • 413-637-2100
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looking at how it might be done. I believe it 
has a lot of potential to become a high-volume 
business as a global product. I’m exploring 
all that now.”

Among the possible strategies are raising 
seed money through a crowdfunding site.

While he does not have a specific timetable, 
Palmer said the realities of the market do 
include an informal deadline if he decides 
to pursue it in the near future. “Basically, 
there’s a certain window before the end of 
summer if I want to get it out before the 
holiday season this year,” he said.

Whatever he ultimately decides, Palmer 
believes strongly in the value of the pitch 
competition and the other entrepreneurial 
support that 1Berkshire is providing.

“It’s a challenge to find employment in 
the Berkshires, and local ventures are one 
way to add to the opportunities here,” he 
said. “Entrepreneurs need a network to help 
them figure out how to get their business go-
ing and make contacts for financial support. 
What 1Berkshire has been doing to provide 
that is tremendous.”

hIll spRING daIRy
agricultural venture 
gives rise to cultured 
goat’s milk product
While Berkshire County has long been 

known for its culture, Lisa Dachinger is put-
ting a new twist on the cultural Berkshires 
with her venture, Hill Spring Dairy LLC.

Hill Spring Dairy produces and sells cul-
tured goat’s milk.

This specialty product is made from milk 
from a small herd of goats that reside at her 
farm operation at 916 East New Lenox Rd., 
on the border of Pittsfield and Lenox.

“It’s very similar to drinkable yogurt,” said 
Dachinger. “People say it reminds them of 
kefir and similar cultured milk products.”

Dachinger is the winner of the third round 
of the 1Berkshire Pitch Competition, which 
was held on May 3, and was focused on food 
and agricultural enterprises.

She started the business last year, and 
currently sells the drink in two versions: 
an unflavored variety, and another that is 
flavored with maple sugar from Ioka Valley 
Farm in Hancock.

Hill Spring Dairy Cultured Goat’s Milk is 
sold in retail outlets in the Berkshires and the 
Pioneer Valley. Among others, it is sold at 
the two Guido’s Fresh Markets in Pittsfield 
and Great Barrington and Berkshire Organ-
ics in Pittsfield.

While Hill Spring Dairy is a new venture, 
it is an outgrowth of River Valley Farm, an 
agricultural enterprise Dachinger has oper-
ated for about 25 years. She has rented a 
barn and adjacent land at her present site 
for eight years. Before that she farmed at 
another location in Lenox.

In addition to the goats and a horse, she 
also has a flock of Cotswold and mixed-breed 
sheep. Her primary product has been wool 
and yarn, and sheep for breeding. She also 
has several llamas.

Dachinger explained that Hill Spring Dairy 
grew out of her activities at River Valley 
Farm (www.raresheepwool.com or River 
Valley Farm on Facebook).

She began raising goats as a project for 
young people in 4H, and also to provide goats 
milk for her own family’s consumption.

“I started looking for a product to sell using 
the goat’s milk, and did market research,” 
she said. “Selling it as a cultured beverage 
made sense for several reasons. I wanted a 
product that people would enjoy and buy. 
People love yogurt, and the drinkable form 
is becoming more popular. This also falls into 
the growing ‘grab and go’ market of healthy 
convenience foods.”

It also satisfied her other criteria, she 
added.

“I wanted a natural, healthy product that 
was simple and didn’t add to the waste 

stream in its production,” Dachinger said. 
“This is just milk and the cultures. And the 
maple flavoring is natural and direct from a 
local farm.”

She produces and packages the cultured 
goat’s milk at a creamery at Gould Farm in 
Monterey. She takes fresh batches of milk 
to the creamery twice a week, and prepares 
the cultured drink herself.

“I do a lot of mentoring of 
other farmers and young 

people myself. I love to watch 
people learning, and it was 
a lot of fun to see all of the 
mentoring going on in the 

workshop and competition.”
Dachinger said she sells Hill Spring Dairy 

Goat’s Milk (www.hillspringdairy.com or 
Hill Spring Dairy LLC on Facebook) exclu-
sively on a wholesale basis.

“I have two marketing channels,” she 
explained. “I have a route of stores that I sell 
and deliver to myself. It’s also sold at other 
outlets through Marty’s Local, a regional 
distribution company.”

Dachinger said she does not have an 
exact number of total retail stores, because 
the distributor tallies the specific outlets it 
services. However, she said her projections 
are for $30,000 in sales for 2016.

The product is currently sold in pint 
containers. While individual retailers set 
their own prices, Dachinger said the aver-
age suggested retail price is $3.49 for a pint 
bottle of unflavored and $3.69 for the maple 
flavored beverage.

“I’m also looking into packaging it in a 
half-gallon size for food-service operations,” 
she noted.

Dachinger said she saw a notice about 
the 1Berkshire Pitch Competition and de-
cided to enter and participate in the related 
workshop.

“I thought that since this is something 
new, and I hadn’t done a real pitch in a long 
time, it would be helpful to learn how to do 
it,” she said.

She described the process and the contest 
as being very worthwhile. “It was a great 
experience,” she said.

In addition to the opportunity to learn, 
Dachinger said she also enjoyed the personal 
interactions involved in the program.

“I do a lot of mentoring of other farmers 
and young people myself,” she said. “I love 
to watch people learning, and it was a lot of 
fun to see all of the mentoring going on in 
the workshop and competition.”◆

Lisa Dachinger, winner of the third pitch competition on May 3, is finding a growing local market for her 
cultured goat’s milk drink. The milk, which comes from goats she raises in Pittsfield, is processed and 
packaged at a creamery at Gould Farm in Monterey. Her product comes in plain and maple flavor.



16 June 2016 Berkshire Trade & CommerCe

placemaRKeT

By John Townes
Pittsfi eld will play host to a major im-

mersive exhibit and related workshops for 
members of the furniture and design indus-
tries this summer.

Furniture Days is a travelling installa-
tion and workshop that is sponsored by 
The Interprint Group, a global designer 
and printer of decor surfaces. The North 
American operations of Interprint are based 
in Pittsfi eld.

The goal of Furniture Days is to share 
insight, inspiration and excitement about the 
coming year’s design potentials, trends and 
breakthroughs. Professionals from around the 
country in the design and manufacturing sec-
tors have been invited to attend the event.

Interprint designs and prints surfaces 
that have patterns or 
duplicate the appear-
ance of wood, stone or 
other materials. These 
are embedded into the 
surface of wood-based panels that are used 
to produce furniture, fl ooring, countertops 
and other manufactured products.

Furniture Days is a nine-year-old program. 
It is an industry workshop that features new 
trends in design, texture, and color, presented 
in an immersive experiential environment.

For most of its history, Furniture Days 
took place annually at Interprint’s fl agship 
location in Arnsberg, Germany.

More recently, Furniture Days has been 
expanded, with a world tour travelling to 
Russia, China, Brazil, and now Pittsfi eld.

Interprint will host the fi rst North Ameri-
can presentation of Furniture Days here from 
May 18 to July 29.

“It’s oriented to two segments of our mar-
ket,” explained Peter Stasiowski, director of 
communications at Interprint in Pittsfi eld. 
“It’s for our customers who buy our decor 
paper to place on boards. It’s also for the 
people who use those materials to make 
furniture, fl ooring and other products”

Stasiowski explained that the purpose is 
both to promote Interprint’s products and 
to facilitate interaction and the exchange of 
ideas among members of these industries.

Professionals from various companies 
are invited to attend in groups. The program 
includes discussions of broader topics such 
as where trends come from, which trends are 
relevant, and why.

“There is not a lot of opportunity for 
people in these industries to meet with each 
other and interact,” Stasiowski said. “With 
this event we’re bringing them together as a 
convener. Presenting Furniture Days in North 
America is a great opportunity.”

It is also an opportunity to position Interprint 
in the market, and interact with its users to gain 
input and feedback to augment the company’s 
own research and experimentation.

“This event is one way to elevate our 
brand, and demonstrate its value and how it 

can contribute to the quality of products and 
environments,” Stasiowski said.

A centerpiece of Furniture Days is an inter-
active installation that demonstrates related 
themes each year, such as the materializations 
of space, exploring the interaction of sound, 
tilts of perspective, and the reactions between 
light, color, movement and time as they all 
relate to decor.

The Furniture Days installation is modifi ed 
to suit the geography and physical setting of 
where it is displayed.

This year’s theme is On Focus. It will 
explore how surfaces relate to the experi-
ence of the environments that people live 
and work in.

In Pittsfi eld, Interprint has created a mixed 
media presentation that condenses a 24-hour 

day into six stations of 
immersive moments, 
exploring new types of 
surface designs with il-
lustrative time stories.

Starting the clock at midnight, it depicts 
activities at specifi c times of a typical day, 
such as a bedroom, offi ce and restaurant.

“We tend to go through life and don’t 
take time to appreciate the fl eeting moments 
that make up a day,” explained Stasiowski. 
“This presentation isolates these moments 
into snapshots in time, so the environment a 
person spends their time in can be examined 
more closely. What design elements make 
an offi ce more effi cient? It depicts a bar that 
someone might visit in the evening. How does 
that compare to an offi ce? What different 
design elements create the atmosphere we 
associate with a comfortable bar?”

Decors that Interprint has identifi ed as ris-
ing trends will also be woven throughout the 
space. Grey shades and yellow accent colors 
are among this year’s examples.

Furniture Days takes place in three loca-
tions. Interprint has rented out a section 
of the facilities of Blue Q, the specialty 
gift manufacturer in west Pittsfi eld, for the 
main presentation. Attendees will also visit 
a wood workshop that Interprint operates on 
Hawthorne Street.

They will also tour Interprint’s main 
design, manufacturing and business offi ce 
complex at 101 Central Berkshire Blvd. 
(Route 41) in west Pittsfi eld.

While the Furniture Days installation is not 
open to the general public, Stasiowski said it 
will have a side benefi t for the region.

“It is contributing to tourism here,” he said. 
“It will bring people from across the county 
into town, and they’ll be staying in local 
hotels and eating at restaurants. We’ll also 
be showcasing the environment and appeal 
of the Berkshires while they’re here.”

The Interprint Group opened its North 
American production location in 1985, and 
today employs more than150 people, ship-
ping 7,000 tons of product annually from its 
Pittsfi eld facility.◆

The facade of Interprint’s facility in Pittsfi eld gets a fresh look in advance of Furniture Days, an immersive 
exhibit for members of the U.S. furniture and design industries, who will take part in various workshops and 
programs there from May 18 to July 29. This is the fi rst time that Furniture Days, an event held annually by In-
terprint’s parent company in Germany, will be presented in North America. (Photo courtesy of Interprint)

Interprint to host high-profi le event for 
U.s. furniture, design industry insiders

“Presenting Furniture 
Days in North America is 

a great opportunity.”
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design menagerie leaves 
midwest, lands in lenox

By John Townes
When Birgit and Dan Marko were plan-

ning a move from southwest Wisconsin, 
they did a thorough search and finally settled 
on – and in – Lenox.

When they arrived, the couple also added a 
new business to the town’s retail mix, Design 
Menagerie, at 26 Housatonic St.

Design Menagerie carries an eclectic 
assortment of home and personal furnish-
ings and accessories, with an emphasis on 
items from small companies or which are 
handmade. The store’s motto is “objects of 
beauty and utility.” Reflecting that emphasis, 
the products are creative and sometimes 
one-of-a-kind.

Among other merchandise, the store car-
ries bath and beauty products; dishes and 
kitchen utensils; glassware; boots, shoes 
and clothing; bags and wallets; condiments 
and specialty food products; cards and party 
goods, and more. The products cover a wide 
range of price points.

Birgit Marko founded the business four 
years ago in Wisconsin, with a retail store 
and an associated website (designmenagerie.
com). “I worked for many years in art and 
product design for mail-order catalogues,” 
she said. “Eventually I decided I wanted to 
start a business of my own.”

She noted that she was able to draw on 
the contacts she had established over the 
years with product suppliers to develop her 
inventory.

Marko said that the online sales and 
the store are closely connected, and the 
website serves customers in many locales. 
However, the bricks-and-mortar store is her 
primary focus.

“I love the personal interactions with 
customers that you have in a store,” said 
Marko, a native of Vienna who has lived in 
the U.S. for 24 years.

She operates the business on a full-time 
basis. Her husband, Dan, divides his time 
between the business and a job at Canyon 
Ranch Resort and Spa in Lenox. He is a 
spiritual wellness provider and yoga instruc-
tor who is working toward a master’s degree 
in transpersonal psychology.

In terms of their recent transition to life in 
Lenox, Marko explained that, because their 
careers were portable, they have lived in 
numerous locations, primarily in the West.

“We have lived throughout the U.S.,” she 
said. “Looking back, the pattern was that 
we were slowly making our way eastward. 
When we decided to move from Wisconsin, 
we looked up and down the East Coast, and 
decided that Berkshire County has all of the 
qualities we were looking for.”

When they moved, they closed the store 
in Wisconsin and re-opened it in Lenox last 
November.

Marko said that initially they were slightly 
concerned about opening a new business 
at the beginning of the slower months of a 
seasonal retail economy.

“We knew last year had been a bad win-
ter, and everyone warned us about the slow 
season in Lenox,” she said. “So we thought 
it might be a difficult period at first.”

However, she said, the store’s initial 
months turned out much differently than 
anticipated.

“We had an amazing holiday season, and 
business has been steady since then,” Marko 
said, noting that the milder winter helped 
attract visitors to the town.

More importantly, she added, the shop is 
building up a solid local clientele.

“We’ve had a lot of good word of mouth 
locally,” Marko said. “The response has been 
very positive. A lot of people have come in 
and said they are so glad to see a store like 
this in Lenox.”

Design Menagerie (413-551-7528) is open 
Monday to Wednesday from 10 a.m. to 6 p.m., 
Thursday to Saturday from 10 a.m. to 7 p.m. 
and Sunday from 11 a.m. to 4 p.m.◆

Malcolm J. Chisholm Jr.
Registered Patent Attorney
Patent, Trademark and Copyright Law

Serving Western Mass. Since 1992

P.O. Box 278, 220 Main St., Lee, MA • 413-243-0551
See our web site at www.mjcpatents.com
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(Leave Message)Free Estimates                                                             Firewood for Sale
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Adams .................................413-743-5903
North Adams .....................413-664-0411
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business professional & more. Mixed-use property includes 3-bedroom home 
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building features office space, handicapped accessible bath, 3 large rooms, one 
with cathedral ceiling & great light. Sinks & storage in each. High visibility & street 
presence on Route 8 in Adams with plenty of off-street parking .......... $164,900
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sKIlls & training

By BrAD Johnson
A wealth of hands-on culinary training 

received through a local apprenticeship pro-
gram has helped a Lee High School senior 
gain acceptance to the prestigious Culinary 
Institute of America (CIA).

Having cleared that hurdle on her way to 
her long-term goal to become a professional 
chef and restaurant owner, the student is 
now looking for some help from friends and 
supporters to clear the significant financial 
barriers that the school’s tuition and other 
expenses pose for her and her family.

“I didn’t get as much financial aid as I 
thought,” said 17-year-old Jennaya Jones, a 
Pittsfield resident who has attended school 
in Lee for the past several years through 
school choice.

While that is a situation common to many 
students and their families when college 
acceptance letters arrive, the options for 
bridging the gap between the aid that’s of-
fered and what a family can afford are not 
always the same.

For Jennaya, the options are constrained by 
the realities of a being part of a low-income, 
single-parent household. “It’s a real financial 
burden for my family,” she commented.

Jennaya’s path to her chosen profession 
has been clear to her since she was a young 
child. “I have liked to cook since I was a 
kid,” she said. “And when I was little I used 
to think I’d like to be a chef.”

That interest – and her active pursuit of 
that career path – began taking shape in 
earnest when, as a high school freshman, 
she learned of the culinary arts apprentice-
ship program operated by the Railroad Street 
Youth Program (RSYP).

RSYP is a Great Barrington-based initia-
tive that empowers young people by support-
ing youth-inspired projects that promote re-
sponsibility, self-worth and intergenerational 
communication.

Since 2006 it has operated the Railroad 
Street Apprenticeship Program (RAP) – ini-
tially in culinary arts, and later growing to 
include programs in cosmetology, photogra-
phy and other work-based skills.

“The goal of RAP is to meet unmet 
educational needs,” said Caitlin Hugel, ap-
prenticeship and career coordinator at RSYP. 
“The program send cohorts into thriving local 
businesses to learn vocational skills.”

Participants are recruited primarily from 
high schools in the southern Berkshires, as 
well as from what Hugel referred to as the 

“drop-in population” at RSYP, which serves 
young people from age 14 to 25. Some 
participants also come from private schools 
operating in south county.

Over the past 10 years, more than 500 
area youth have participated in at least one 
semester-long session of the apprenticeship 
program. The generally eight-week sessions 

are held twice a year and follow the fall and 
spring school semester schedule. There is no 
cost for participants, and local transportation 
is provided.

This spring, said Hugel, two new appren-
ticeship programs have been added: coding 
and robotics, and theater appreciation and 
directing.

Mentor relationship
For the RSYP’s signature program in 

culinary arts, a cohort of up to eight youths 
meets once a week at the host restaurant for a 
two-hour session of instruction and hands-on 
work with experienced chefs. Over the course 
of the eight-week program, the participants 
work on tasks at levels geared toward their 
individual skills and experience. “It’s built to 
meet the learner’s needs,” said Hugel.

For the past several years, the program 
has been based at the Red Lion Inn, where 
some of the region’s top chefs have served as 
instructors and mentors for participants.

“One of RSYP’s goals is to promote 
intergenerational communication,” said 
Hugel, noting that the relationship between 
apprentice and mentor reflects that goal.

Student cIa bound: Culinary apprenticeship plays role in acceptance to prestigious institute; 
crowdfunding campaign now underway to help clear financial obstacles

ABOVE: Jennaya Jones joins her mentor, Chef de 
Cuisine Adam Brassard, in the Red Lion’s kitchen 
during a recent session of the culinary apprentice-
ship program operated by Railroad Street Youth 
Program. Brassard’s instruction over the past few 
years and his letter of recommendation played a 
key role in Jennaya’s acceptance to the Culinary 
Institute of America. In photos on this and the facing 
page, Jennaya works with her mentor on various 
stages of preparing the day’s main menu item, 
fried chicken. These include trimming the chicken 
(left), mixing a buttermilk-based liquid (below) 
for repeated dredging of the chicken in flour and 
spices (facing page, top left), placing the chicken 
in the fryer (top right), and – at last – sampling the 
results of the afternoon’s work (facing page, bot-
tom). Looking on in the final photo is Caitlin Hugel, 
apprenticeship and career coordinator at RSYP.
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For Jennaya, that relationship has been 
nurtured over the past four years. Hugel 
noted that she is one of the few students 
who have participated in all eight of the 
available sessions from freshman through 
senior years.

Some past participants who have taken 
multiple sessions have gone on to earn posi-
tions at local restaurants. “There are success 
stories,” said Hugel.

She added, however, that Jennaya is the 
first program participant to be accepted into 
the Culinary Institute of America.

“Her acceptance is a massive deal,” said 
Hugel. “It’s always been her goal, and it 
shows the value of being committed to some-
thing for eight sessions and working with 
chefs whose names mean something.”

In Jennaya’s case, she has had the oppor-
tunity to work with the likes of Brian Alberg, 
executive chef at The Red Lion (and Eat on 
North in Pittsfield), and, over the past several 
sessions, with the Red Lion’s chef de cuisine, 
Adam Brassard.

Recalling her first apprenticeship session 
as a freshman, Jennaya admitted to being 
“nervous at first” as the chefs showed her and 
other participants around the busy kitchen 
deep inside the Red Lion complex. “But, 
after the first two weeks, I felt like I fit right 
in,” she said.

That comfort level continued to grow from 
session to session, as her culinary skills also 
sharpened.

In addition to her weekly apprentice-
ship sessions, Jennaya has also for the past 
two years been spending a portion of each 
morning on school days at The Red Lion in 
an internship program as part of her high 
school curriculum. “It’s a two-period intern-
ship every morning,” she said. “I might do 
anything from chopping onions to cutting 
chicken for a pot pie.”

She noted that the internship complements 
her activities in the weekly apprenticeship 
program, and gives her additional insights 
in how a large kitchen operates. “I can see 
the different routine they have in the morn-
ing,” she said.

As she has continued with the culinary 
arts apprenticeship program over the past 
four years, Jennaya said she has benefitted 
in many ways from working closely with 
Chef Brassard. And, her growing familiarity 
with the kitchen and the program has allowed 
her mentor to ask more of his student. “This 

time around,” Jennaya said, “Adam has me 
helping more like a co-teacher.”

In addition to his mentoring work with 
Jennaya, Brassard played another key role in 
her successful application to the CIA. As an 
alumnus of the school, 
he provided a letter 
of recommendation 
that highlighted her 
growth and develop-
ment through her years in the apprenticeship 
program.

“The recommendation from Adam was a 
big thing,” said Hugel.

Jennaya agreed, saying that she was very 
happy that Brassard recommended her for a 
slot at the school from which he graduated.

Not only did Brassard recommend Jennaya 
to the CIA, but the reverse as well. Jennaya 
said that she first began thinking about apply-
ing to the CIA at the end of her junior school 

year, and she looked for guidance from her 
mentors in the apprenticeship program.

“I talked to Adam and Brian about it to 
see if it was a good place to go,” she re-
called – adding that, based on their input, 

she decided to apply. 
“I said, yep, this looks 
like the one.”

Applying for college 
is a big step in any stu-

dent’s life. For Jennaya, it was something 
even more meaningful as the first member 
of her family to pursue a college education. 
“I’ll be the first to go to college,” she said, 
noting that her mom has raised her as a single 
parent since Jennaya was one year old.

In applying to the CIA, however, Jennaya 
was also putting all her eggs in one basket. 
“I was very nervous,” she said. “That was 
the only college I applied to.”

Hugel noted that Jennaya took on the 

responsibility of preparing the application 
by herself. “That can be a huge burden for 
a teenager, and she did it all on her own,” 
said Hugel. “I couldn’t be more impressed 
with how she navigated all that.”

GoFundMe campaign
Jennaya’s effort paid off when she got 

an email from the school late one Febru-
ary night. “I was like, oh, I’m in,” she 
said, adding that it took a little time for the 
news to sink in. “When I first opened the 
acceptance email, I didn’t understand what 
was happening. Then my mom read it and 
she started crying.”

Tears of joy about the good news later 
gave way to hard realities of what that news 
meant. As noted above, gaining acceptance 
to the school of one’s choice is only part 
of the challenge. With a large gap between

continued on page 21

“For me, it’s been about 
growing a passion for 

cooking.”
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By BrAD Johnson
The Berkshire County Regional Employ-

ment Board (BCREB) and other organiza-
tions are redoubling their efforts to provide 
workplace training and summer employment 
opportunities to underprivileged north county 
youth.

And, to do so, they need some financial 
backing from the local business community 
and other private-sector support.

“What is at stake is trying to address some 
of the major workforce issues our region is 
dealing with,” said Heather Williams, youth 
coordinator at BCREB.

Those issues include developing a local 
workforce suited to the needs of area em-
ployers, nurturing a work ethic among area 
youth, and providing opportunities for work 
and careers that may help slow the loss of 
young adults from the region.

For the past 11 years, BCREB and others 
have been focusing on the ground-level issue 
of developing workplace skills and providing 
job opportunities for eligible young people 
in central Berkshire County through a state-
funded initiative known as Youth Works.

Williams, who oversees that program at 
BCREB, said it has a solid track record of 
introducing underprivileged youth to the 
working world by combining basic prepared-

ness training on workplace conduct and 
responsibilities with actual work experience 
at host employers.

“The program has been very successful 
in Pittsfield since state funding for it was 
re-established in 2005,” said Williams. Un-
fortunately, she added, Pittsfield is the only 
community in the Berkshires that meets the 
complex eligibility criteria to receive state 
funding for Youth Works.

“Many people over the years have asked 
about [establishing Youth Works in] North 
Adams,” she said. “But, even though the 
poverty level in North Adams is higher than 
in Pittsfield, there are other criteria that make 
the city ineligible for the state funding.”

In 2015, BCREB – in conjunction with 
BCAC/Reconnect Center, North Adams 
Public Schools and BerkshireWorks Career 
Center – quietly launched a new initiative, 
Jobs4Youth, that sought to emulate the main 
aspects of Pittsfield’s Youth Works program 
in the northern Berkshires.

In place of state funding, Williams ex-
plained, the Jobs4Youth initiative depended 
on private sector funding to cover the roughly 
$1,500 cost for each participating youth. That 
amount covered the initial week of work 
readiness training as well as the youth’s 
wages at a host employer for the five-week 
summer employment period.

In this first year, private sector support 
from Berkshire Bank ($4,500) and the First 
Congregational Church of Williamstown 

($1,500) covered the sponsorship cost for 
four youth workers. The initiative also 
unexpectedly was able to secure funding 
for four additional participants through a 
program administered by the state attorney 
general’s office.

“So, in 2015, we were able to provide train-
ing and work experience for eight youth,” 
said Williams. These young workers were 
matched with host employers in Adams, 
North Adams and Williamstown.

“We felt the 2105 campaign was very suc-
cessful and very manageable,” said Williams 
– not only in terms of giving participating 
youth a solid introduction to the workplace, 
but also providing opportunities for them 
beyond the six-week program.

“As we tell the kids, it’s all about develop-
ing workplace skills and doing a great job 
while you’re there,” said Williams, adding 
that making a good impression on the host 
employer can lead to a valuable work refer-
ence when applying for future positions 
elsewhere. It can also, in some cases, lead 
to ongoing work opportunities with the host 
employer.

She noted, for example, that one young 
worker placed at The Spoke, a bicycle shop in 
Williamstown, was given the opportunity to 
stay on there after the program, and continues 
to work there now.

Based on this initial success, BCREB and 
its program partners are looking to place at 
least 15 northern Berkshire youth in summer 
work positions in 2016.

“We’re roughly doubling the youth 
employment opportunities this year,” said 
Williams, “and we’re looking to do it all 
through private sector support.”

To raise awareness and drum up the 
needed private sector support for Jobs4Youth, 
BCREB and its program partners held a May 
5 press conference at City Hall in North 
Adams, which included comments from 
North Adams Mayor Dick Alcombright and 
state Rep. Gailanne Cariddi. The event also 
featured the presentation of contributions 
of $5,000 and $3,000 respectively from 
Berkshire Bank and MountainOne Bank to 
kick-start the funding campaign.

“That got us off to a great start,” said 
Williams, noting that those contributions 
will cover the cost of five participants in this 
summer’s program.

Over the coming weeks, Williams said, 
they will be soliciting additional support 
from area businesses and institutions. That 
support can come at several levels and in 
many forms, she added.

While the $1,500 basic sponsorship of 
a youth’s summer work experience is one 
option, contributions can also be made in 
lesser amounts. “Every little bit helps,” said 
Williams.

The Jobs4Youth initiative also is seeking 
host employers for this summer’s program. 
There is no cost for employer participation, 
as all wages for the youth workers comes 
from the sponsorship funds.

Williams noted that employers can also 
participate by directly hiring a youth for a 
summer job. “There are many employers 
who are looking to fill positions for the sum-
mer,” said Williams. These employers can 
be included in the ongoing Virtual Job Fair 
that is operated by BerkshireWorks.

While Jobs4Youth is primarily a northern 
Berkshire initiative, Williams noted that the 
campaign is also being extended to the central 
Berkshires to complement the existing Youth 
Works program.

“There is always more demand than capac-
ity for our Pittsfield program,” said Williams, 
noting that many eligible youth are left out 
each year once the 55 state-funded youth 
employment slots are filled.

“That’s why we’re also doing Jobs4Youth 
in Pittsfield,” she said. “This year, we’re 
looking to place an additional 10 kids, and 
it would be phenomenal if we could do even 
more.”

In North Adams and Pittsfield, the pro-
grams begin with work readiness training 
the week of July 11. The five-week job 
placements begin on July 18.

 To coordinate all aspects of the program, 
Williams said that they need to line up 
sponsors, job hosts and direct employers 
by mid-June or sooner. “We’re hoping that 
area business and employers will see the 
importance and value of what we’re doing 
with Jobs4Youth, and that they will join us 
in supporting the development of our young 
workforce,” she said.

Additional information on options for 
participation in Jobs4Youth is available by 
contacting Williams at 413-442-7177 ext. 151 
or by email at youth@berkshirereb.org.◆

placewORK
jObs4yOUTh INITIaTIve

Expansion of summer 
employment program 
requires support from 
business community

Jobs4Youth coordinators accept contributions from two local banks at a May 5 press conference at City Hall in North Adams. From left : Michele Boyer-Vivori, Drury 
High School; Bryan House, Berkshire Community Action Council; State Rep. Gailanne Cariddi; Becky Ringer, Berkshire Community Action Council; Heather Williams, 
Berkshire County Regional Employment Board; Lori Gazzillo, Berkshire Bank; Eva Sheridan and Kelli Kozak, MountainOne Bank; and Mayor Richard Alcombright.

24 Hour Monitoring & Emergency Service
• Security & Fire AlArmS • cuStom DeSignS • intruSion Detection

• tAlking meDicAl PenDAntS • HeAt loSS monitoring • Free eStimAteS

mA lic. #1204c • ny lic. #12000014682
www.alarmsofberkshirecounty.com

326 Springside Ave., Pittsfield, MA
413-445-4030 • 800-370-2525

PRIME WILLIAMSTOWN COMMERCIAL LOT

Level, developable 3.7-acre business-
zoned vacant lot, with two curb 

cuts and 228 feet of frontage on heavily 
trafficked Route 2 (Main Street). First 
time on the market. Parcel abuts town 
park. Contiguous .27-acre parcel also 
available. Offered at $685,000.

For further information, 
call Al Marden.

   

2015 GMC Sierra 

McAndrews-King 
Buick GMC Truck Inc. 

224 Columbia St., Rt.8 Adams 
(413) 743-0584 

mcandrewsking.com
Bigger is not Better… Better is Better

2016 GMC Sierra



21June 2016  Berkshire Trade & CommerCe

Jennaya’s financial aid package and what her 
family could afford to contribute, it became 
clear that a little creativity was needed.

This spring, Jennaya’s mom, Misty Smith-
Jones, started a campaign on GoFundMe, one 
of many crowdfunding sites used for a wide 
range of purposes and causes. “They are try-
ing to raise $10,000 to 
help pay for tuition for 
her first semester,” said 
Hugel. To help pub-
licize the campaign, 
Hugel included a con-
gratulatory story about 
Jennaya’s acceptance in one of RSYP’s recent 
e-newsletters. That story included a link to the 
site (https://www.gofundme.com/25m8jc4c) 
for those interested in supporting Jennaya.

Hugel said the unusual strategy of crowd-
funding to cover college costs is intended to 
make sure Jennaya is able to enroll this fall. 
“My anticipation is that, once Jennaya is 
there, she will win merit scholarships to help 
cover costs down the road,” she said.

Hugel’s confidence on that point stems 
from her close interaction with Jennaya over 
the past few years. “In my impression, she’s 
a rock star,” Hugel said. “She just gets it, 
and her success will serve as a role model 
for other participants in our apprenticeship 
programs.”

For her own part, Jennaya said she is 
hopeful that the GoFundMe campaign will 

Culinary apprenticeship
continued from page 19

help keep her on track for her enrollment slot 
this October. “I’ll be doing an associate’s 
degree in culinary arts, and then want to go 
on to a bachelor’s in applied food studies,” 
she said.

From there, she said, her long-term plans 
include opening a restaurant locally with a 
cousin who is also a chef. “If not that, I’d 
like to work for a while as a chef on a cruise 
line,” she added.

In the meantime, however, Jennaya 
said she is focusing on 
completing her senior 
year and looking for 
a job for the summer 
ahead – ideally in the 
culinary field.

She will also be par-
ticipating in the second annual Generation 
Block Party, a public event being held on June 
12 by RSYP to give recognition to the youth 
who have participated in its programs this year. 
Among other activities, it will include a pop-
up art show featuring work by photography 
apprentices and food prepared by the culinary 
apprentices (go to rsyp.org for details).

With Jennaya’s four years of involvement 
in the apprenticeship program winding down, 
she described it as an integral factor in putting 
her on her chosen career path.

“For me, it’s been about growing a passion 
for cooking,” said Jennaya. “My favorite part 
has been working with a lot of top chefs and 
learning about making all kinds of food. I’m 
cooking with famous people, and I want to 
get to that stage of life where I can do things 
like that.”◆

people on the move

“She just gets it, and her suc-
cess will serve as a role model 
for other participants in our 
apprenticeship programs.”

B e r k s h i r e - b a s e d 
Country Curtains has 
announced three new 
members to the curtain 
and home decor catalog, 
e-commerce and brick-
and mortar-store retailer’s 
senior leadership team. 
Celia Clancy joins the 
company as president 
and CEO, Bob Kliewe 
has been appointed chief 
operating officer and chief financial officer, and 
Steve Donnelly, CPA, has been named corporate 
controller. Clancy, a member of the company’s 
board of directors, brings extensive experience 
in both operating and consulting roles in the 
retail industry. She joins Country Curtains from 
Joyce Leslie Inc. where she held the position of 
CEO. Previously she has served as president and 
CEO of Ashley Stewart, president of AJ Wright 
(a division of TJX), and senior vice president, 
general merchandising manager of apparel for 
Walmart. In addition, Clancy maintains her own 
retail/consumer goods consulting firm. Kliewe 
has served as a financial professional in a number 
of industries, most recently in fitness, auto repair 
and retail. He served as CFO for ECP-PF Hold-
ings Group, Caliber Collision Centers and DB 
Companies prior to joining Country Curtains. 
Donnelly has a background in public account-
ing, auditing and, most recently, in accounting 
operations at Wave Systems, a computer software 
company. His experience has exposed him to 
clients in the manufacturing, distribution and 
financial industries, and he brings to his new role 
a demonstrated ability in implementing major 
process improvements in the accounting/finance 
areas of business and providing direct input on 
corporate strategy.

Hafez Alsmaan, MD, a pulmonary and criti-
cal care specialist at Berkshire Medical Center 
(BMC), has been recognized with the 2016 Patient-
Centered Physician Award, presented annually to 
a physician who exemplifies the philosophy of 
patient-centered care at BMC. The staff of BMC 
submitted nominations for the award, and chose 
to honor Alsmaan based on his actions as a role 
model and physician leader who demonstrates 
caring through quality interactions with others. 

Massachusetts College of Liberal Arts (MCLA) 
has announced two appointments to the college’s 
board of trustees. Susan Gold, who has served on 
the board since 2010, was reappointed to a second 
term, and was elected chair of the board at the 
meeting held on April 7. In addition, John Bar-
rett III, former mayor of North Adams, has been 
appointed to the board. They will serve as trustees 
for five-year terms. Gold served as co-chair of the 
two recent presidential search committees, where 
she worked closely with MCLA’s faculty, staff, 
students and alumni, along with community and 
business leaders, to identify the right candidate 
to lead MCLA. Barrett’s achievements during 
his 26 years as mayor include the leadership 
role he played in converting a 780,000-square-
foot, abandoned mill into the largest museum of 
contemporary art in the United States.

Andrew Gerber MD, PhD, medical director 
and CEO at the Austen Riggs Center in Stock-
bridge, has signed the pledge to become a CEO 
Against Stigma, taking his commitment to mental 
health for everyone another step further. By sign-
ing on to the campaign, created by the state chapter 
of the National Alliance on Mental Illness (NAMI 
Mass), Gerber demonstrates that a stigma-free 
work environment for his 142 employees and 
their families is a priority.

Greylock  Federa l 
Credit Union has an-
nounced the promotion of 
Janine Maschino to vice 
president, manager of IS 
operations, and Mark So-
lak to vice president, man-
ager of consumer lending. 
Maschino was previously 
assistant vice president, 
manager of IS operations. 
Solak was assistant vice 
president, manager of 
consumer lending. Both 
will continue in their 
current positions with 
expanded responsibili-
ties. Maschino has been 
with Greylock Federal for 
eight years. In addition 
to overseeing the credit 
union’s technical support 
operations, she manages 
its Disaster Recovery, 
Business Continuity, Vendor Management and 
IT Compliance programs. Solak joined Greylock 
Federal 10 years ago in branch management. In 
his current role, he has led the continued growth 
of the credit union’s indirect lending program and 
upgrades in its Consumer Lending Department, 
including centralized underwriting, improved 
asset quality, and enhanced reporting.

Dawn Marie Mott of Toole Insurance has 
earned the Certified Insurance Service Repre-
sentative (CISR) Elite designation following 
completion of a nine-course program covering 
all areas of insurance risks and exposures. The 
CISR Program, available to insurance profes-
sionals around the world, is distinguished from 
other programs of its kind by an annual continu-
ing education requirement, which ensures that 
designees stay current on policy changes and 
trends within the industry. Successful completion 
of five courses is required to achieve the CISR 
designation; passing all nine is required to earn 
the CISR Elite designation.

BEHOLD! New Lebanon, the first living mu-
seum of contemporary rural American life, has 
named Jasmine DeJackome as program coordi-
nator. DeJackome is responsible for scheduling 
and overseeing the activities of BEHOLD! New 
Lebanon’s Rural Guides, who conduct more than 
100 informative programs in their own profes-
sional settings. She previously held positions in the 
education departments at the Trustees of Reserva-
tions, the University Museum of Contemporary 
Art at UMass, and the Wadsworth Atheneum.

Ron Yaple , owner 
of Race Mountain Tree 
Services in Sheffield, 
was recently named the 
2016 VISTA Award win-
ner by the Massachu-
setts Arborists Associa-
tion (MAA). Yaple was 
honored for his lifetime 
achievement in the field of 
arboriculture. Established 
in 2000, the VISTA (Vi-
sion, Integrity, Service, Talent and Action ) Award 
is the highest honor the association bestows on 
an individual. It recognizes outstanding tree care 
professionals whose actions serve as a guide and 
a challenge for all members of the industry. Yaple 
has been at the helm of family-run Race Mountain 
Tree Services since 1977. He served on the MAA’s 
Massachusetts Certified Arborist Committee and 
is presently a past-chair.

Massachusetts College of Liberal Arts (MCLA) 
has announced the recipients of the Sixth Annual 
Berkshire County Educator Recognition Award. 
The award, given by MCLA in collaboration with 
Berkshire Community College (BCC) and the 
Berkshire County Superintendents’ Roundtable, 
was created to honor local educators for their 
exemplary service to the teaching profession and 
the community. The recipients are Peggy Shar-
trand (Early Childhood, Community Setting), a 
preschool teacher at the Berkshire County Head 
Start at Johnson School in North Adams; Ann 
Kinne (Elementary Pre-K-Grade 2), a pre-K and 
Kindergarten teacher at Muddy Brook Elementary 
School, Berkshire Hills Regional School District; 
Michele Rondeau ’89 (Grades 3-6), a fifth grade 
mathematics teacher at Greylock Elementary 
School, North Adams Public Schools; and Lisken 
Van Pelt Dus (Grades 7-12), a middle school 
English and world languages teacher at Monument 
Mountain Regional High School, Berkshire Hills 
Regional School District.

The Small Business Administration (SBA) has 
named Peter Rice of Berkshire Bank the 2016 
Financial Services Champion of the Year for Mas-
sachusetts. The award is presented annually to an 
economic development practitioner who exceeds 
expectations and requirements for advocating for 
changes to assist small businesses. “Berkshire 
Bank consistently ranks top 5 in the state for 
productivity,” said SBA Massachusetts District 
Director Robert Nelson. “Peter’s commitment in 
developing strong partnerships with SBA and its 
partners while supporting under-resourced com-
munities serves as a prime formula for success in 
community lending.”◆

Clancy

Solak

Machino Yaple

Opportunity called, but it didn’t leave a voicemail.
With professional telephone answering, 
you’ll never miss an opportunity. 

800-367-7243
BerkshireCommunicators.com

Stark & Company
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j434B Stockbridge Road • Great Barrington Cell: 413-329-3497
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STAY OFF
the beaten path

Go your own way. Blaze your own trail. Be your own 
man, your own woman. Venture where others have feared, 
or have failed to even see. You are a creation unlike any 
other. So step away from the beaten path. Discover who 
you really are. And brighten our world with your magic.

 STOP & SHOP PLAZA, MERRILL ROAD, PITTSFIELD
 442-6911

 Mark E. Kasuba, Gemologistwww.medwardjewelers.com
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Real estate
The following real estate 
transactions are provided by 
Banker & Tradesman real 
Estate Data Publishing. Only 
properties valued at $75,000 
or higher are included.

AdAms
2 Crotteau St.
Buyer: Nathan Dudziak
Seller: Carrie Alibozek
Price: $100,000
Mortgage: $89,900
Lender: Adams Community
Date: 4/14/16

76 East St.
Buyer: Douglas Alibozek +
Seller: Jacob Gaylord +
Price: $245,000
Mortgage: $180,000
Lender: Adams Community
Date: 4/15/16

82 Orchard St.
Buyer: Shaun Mattoon
Seller: Nathanael Nault
Price: $152,000
Mortgage: $156,298

Lender: Merrimack Mtg
Date: 4/13/16

32 Powers St.
Buyer: Vale Maziarz +
Seller: Frank Knight +
Price: $129,500
Mortgage: $116,400
Lender: Adams Community
Date: 3/28/16

3 School St.
Buyer: FNMA
Seller: Pauline Burt +
Price: $113,117
Date: 4/4/16

Becket
422 Bonny Rigg Hill Rd.
Buyer: Mark Potel +
Seller: Martin Schlanger +
Price: $366,500
Mortgage: $293,200
Lender: Lee Bank
Date: 4/14/16

751 King Richard Dr.
Buyer: US Bank NA Tr
Seller: Joseph Marino

Price: $168,260
Date: 4/8/16

250 Stanley Rd.
Buyer: Moose Brook NT +
Seller: Genevive VanZandt
Price: $139,900
Date: 4/12/16

73 Washington St.
Buyer: Michael StJohn
Seller: Sheila Cyr
Price: $157,000
Mortgage: $141,300
Lender: Lee Bank
Date: 4/14/16

cLArksBurg
625 Middle Rd.
Buyer: Patricia Wilson
Seller: Jane Moulton T +
Price: $100,000
Mortgage: $95,000
Lender: Academy Mtg
Date: 4/14/16

667 N Houghton Rd.
Buyer: Steven Cahoon Jr
Seller: Mary Krutiak
Price: $133,800
Mortgage: $131,376
Lender: Academy Mtg
Date: 4/8/16

dALton
100 1st St.
Buyer: Luciano Silva
Seller: Shaun Cusson +
Price: $229.500
Mortgage: $222,615
Lender: Lee Bank
Date: 4/4/16

139 Depot St.
Buyer: Michael Vella +
Seller: Brian Smith +
Price: $330,000
Mortgage: $296,670
Lender: Adams Community
Date: 3/25/16

67 Franklin St.
Buyer: Kevin Mathayus
Seller: Peter Gallagher
Price: $118,000
Mortgage: $115,862
Lender: Academy Mtg
Date: 4/12/16

62 Jennings Ave.
Buyer: Colleen Coakley-
Shaw
Seller: 2010 IRT +
Price: $95,000
Date: 4/4/16

64 Jennings Ave.
Buyer: Colleen Coakley-
Shaw
Seller: 2010 IRT +
Price: $95,000
Date: 4/4/16

111 Johnson Rd.
Buyer: Betsy Dawn-Eiler
Seller: Mary Bartlett
Price: $166,250
Date: 4/14/16

48 Lindsay Dr.
Buyer: Shaun Cusson +
Seller: Andrew Gonska +
Price: $319,050
Mortgage: $303,097
Lender: Greylock FCU
Date: 4/4/16

535 North St.
Buyer: PNC Bank NA
Seller: Tammy Russell +
Price: $214,797
Date: 3/28/16

43 Pease Ave.
Buyer: Frank Conrad +
Seller: Jeremy Field
Price: $135,000
Date: 4/15/16

Pinecrest Drive Lot 41
Buyer: J Schnopp Jr 
Constr Inc
Seller: Pine Crest 
Development Co
Price: $134,320
Date: 3/24/16

200 South St.
Buyer: Bank of New York 
Mellon Tr
Seller: Wendy Crosier
Price: $138,500
Date: 4/5/16

10 Sunnyside Dr.
Buyer: David Kubicki
Seller: Bayview Loan 
Servicing
Price: $145,100
Mortgage: $142,471
Lender: Merrimack Mtg
Date: 3/25/16

68 Tower Rd.
Buyer: Juli Kowach
Seller: US Bank NA Tr
Price: $106,000
Mortgage: $100,700
Lender: Academy Mtg
Date: 4/15/16

35 Westview Rd.
Buyer: Peter Gazillo +
Seller: Mark Hall +
Price: $335,000

Mortgage: $268,000
Lender: Santander Bank
Date: 3/21/16

17-19 Willis St.
Buyer: Richard Perry Jr
Seller: Michael Garvey +
Price: $170,000
Mortgage: $114,000
Lender: Greylock FCU
Date: 3/30/16

Cider Ln. U:29
Buyer: Barton Raser
Seller: Curtis Brasseur
Price: $369,000
Mortgage: $369,000
Lender: Marshall Raser
Date: 4/1/16

egremont
2 Avenue
Buyer: Bruce Lefkowitz +
Seller: Rosalie Krupski
Price: $275,000
Mortgage: $137,500
Lender: Salisbury B&T
Date: 4/15/16

110 Jug End Rd.
Buyer: Thomas Potash +
Seller: Packlick FT +
Price: $420,000
Mortgage: $315,000
Lender: City National
Date: 4/4/16

FLorIdA
Strykers Rd.
Buyer: Berkshire Natural 
Resources
Seller: Anthony Sena +
Price: $118,750
Date: 3/25/16

greAt
BArrIngton

3 Crimson Ln.
Buyer: Robert Sleboda +
Seller: Roger Leonce Jr 
Est +
Price: $312,000
Mortgage: $265,200
Lender: Pittsfield Coop
Date: 3/31/16

6 Linda Ln.
Buyer: Samantha Troiano +
Seller: Lee Trapp
Price: $240,000
Mortgage: $235,653
Lender: Quicken Loan
Date: 4/5/16

316 Long Pond Rd.
Buyer: David Gilberg +
Seller: Chesloff RET +
Price: $1,550,000
Date: 4/5/16

342 Main St.
Buyer: 342 Main Street LLC
Seller: Harry Conklin +
Price: $710,000
Mortgage: $487,500
Lender: Salisbury B&T
Date: 4/11/16

130 N Plain Rd.
Buyer: John Odonnell
Seller: Philip Timpane
Price: $150,000
Mortgage: $133,500
Lender: Pittsfield Coop
Date: 4/8/16

306 Park St. N
Buyer: RAS Closing 
Services LLC
Seller: Mae Brown +
Price: $103,320
Date: 4/7/16

47 Railroad St.
Buyer: 47 Railroad LLC
Seller: 47 Railroad St 
Assoc LLC
Price: $1,800,000
Mortgage: $1,260,000
Lender: Pittsfield Coop
Date: 4/5/16

142 Seekonk Cross Rd.
Buyer: High Spirit Comnty 
Farm
Seller: Bruce Lefkowitz +
Price: $484,625
Mortgage: $940,000
Lender: Lee Bank
Date: 4/7/16

HAncock
54 Birch Grove Rd.
Buyer: Felicia Bell
Seller: Steven Schwarz +
Price: $184,000
Mortgage: $180,667
Lender: Academy Mtg
Date: 3/31/16

Corey Rd. Lot 158
Buyer: Fred Oswald +
Seller: David Brand
Price: $115,000
Date: 3/29/16

281 Whitman Rd.
Buyer: Eric Reinhard +
Seller: Suzanne Nieburgs
Price: $350,000
Mortgage: $280,000
Lender: MountainOne
Date: 4/15/16

HInsdALe
323 George Schnopp Rd.
Buyer: Stephen Duffy +
Seller: Bank of New York 
Mellon Tr
Price: $175,700
Mortgage: $175,700
Lender: Adams Community
Date: 4/7/16

78 Peru Rd.
Buyer: Shawn Krejmas +
Seller: Norman Carmel
Price: $139,900
Mortgage: $132,905
Lender: Greylock FCU
Date: 3/24/16

LAnesBoro
162 Bailey Rd.
Buyer: Wells Fargo Bank
Seller: Guy Muto +
Price: $315,000
Date: 4/8/16

720 Cheshire Rd.
Buyer: Daniel Mange
Seller: Walter Pickwell 
NT +
Price: $299,000
Mortgage: $239,200
Lender: Adams Community
Date: 4/13/16

3 Park Dr.
Buyer: Katrhyn Niemeyer
Seller: Dufur Irene Est +
Price: $180,000
Mortgage: $144,000
Lender: Adams Community
Date: 4/15/16

Lee
405 Fairview St.
Buyer: Emerald City 
Rentals LLC
Seller: James Bianco Jr +
Price: $128,000
Mortgage: $192,000
Lender: Fjodor Agranat
Date: 3/31/16

65 Laurel St.
Buyer: Matthew Kelly
Seller: Kelly John Est +
Price: $115,000
Mortgage: $109,250
Lender: Lee Bank
Date: 4/7/16

100 Mountain View Ter.
Buyer: Randall Kinnas +
Seller: Michael Murray
Price: $333,000
Mortgage: $266,400
Lender: Greylock FCU
Date: 4/8/16

1560 Pleasant St.
Buyer: Kenneth Andersen 
2nd +
Seller: Audley Enterprises 
LLC
Price: $875,000
Mortgage: $525,000
Lender: Lee Bank
Date: 4/11/16

150 Stockbridge Rd.
Buyer: Kevin Maroney +
Seller: Norma Maroney
Price: $195,000
Mortgage: $156,000
Lender: Village Mtg
Date: 4/1/16

235 Willow St.
Buyer: Stephanie 
Shelburne
Seller: John Coyle Jr +
Price: $195,000
Mortgage: $173,550
Lender: Pittsfield Coop
Date: 4/15/16

Lenox
184 Hubbard St.
Buyer: Vytautas 
Barsauskas +
Seller: Adams Community 
Bank
Price: $250,000
Mortgage: $220,000
Lender: Pittsfield Coop
Date: 4/15/16

253 Old Stockbridge Rd.
Buyer: NEWT Webs 
Capital LLC
Seller: Chessare FT +
Price: $282,000
Date: 3/28/16

63 Sherwood Dr.
Buyer: Howard Zimberg +
Seller: Ronald Stewart +
Price: $453,750
Mortgage: $317,625
Lender: Pentagon FCU
Date: 3/31/16

1 Morgan Manor U:11
Buyer: Eileen Crist 
Patzig T +
Seller: Albert Vreeland +
Price: $177,500
Date: 3/23/16

8 Rolling Hills U:8
Buyer: Mary Talbot
Seller: Linda Handelsman 
RET +
Price: $150,000
Date: 3/24/16

monterey
210 Main Rd.
Buyer: Mia Plehn
Seller: Julia Hobart-Trumbull
Price: $470,000
Mortgage: $350,000
Lender: Berkshire Bank
Date: 3/21/16

new
mArLBoro

29 Clayton Mill River Rd.
Buyer: Kristie Agar
Seller: Janet Plucknett
Price: $189,000
Mortgage: $151,200
Lender: Salisbury B&T
Date: 4/15/16

nortH AdAms
102 Ashton Ave.
Buyer: Wells Fargo Bank
Seller: Alan Moore +
Price: $94,500
Date: 4/12/16

40 Central Ave.
Buyer: Jana Hunkler
Seller: Kelly Esposito
Price: $149,000
Mortgage: $133,951
Lender: Adams Community
Date: 3/29/16

22 D St.
Buyer: Nicole Rando
Seller: Michael Benoit +
Price: $109,500
Mortgage: $112,596
Lender: MountainOne
Date: 3/28/16

406 E Main St.
Buyer: Betsy Sage +
Seller: Maple Leaf RT +
Price: $156,000
Mortgage: $153,174
Lender: Atlantic Home
Date: 4/7/16

17 Frederick St.
Buyer: US Bank NA Tr
Seller: Tara Ferriter
Price: $109,672
Date: 4/11/16

86 North St.
Buyer: Robert Rivard +
Seller: Dante Morgano
Price: $105,000
Mortgage: $107,887
Lender: Bank of 
Bennington
Date: 3/29/16

212 Notch Rd.
Buyer: Wilfred Bombardier 
Sr +
Seller: Erika Uchman
Price: $142,450
Mortgage: $151,156
Lender: Adams Community
Date: 3/25/16

35 Olds St.
Buyer: Craig Ferris
Seller: Ronald Ferris +
Price: $86,000
Date: 3/30/16

49-51 River St.
Buyer: FNMA
Seller: Lisa Volff +
Price: $86,617
Date: 3/21/16

1010 State Rd.
Buyer: Thierry Breard
Seller: Church Street 
Holdings
Price: $375,000
Mortgage: $280,000

Lender: Easthampton SB
Date: 4/14/16

180 W Shaft Rd.
Buyer: Franci Briggs +
Seller: Elaine Gaspardi
Price: $80,000
Mortgage: $76,000
Lender: Greylock FCU
Date: 4/15/16

otIs
482 Pine Rd.
Buyer: Matthew Beaupre +
Seller: Schoonmaker 
Mazie Est +
Price: $185,000
Mortgage: $148,000
Lender: Greylock FCU
Date: 4/1/16

9 Reservoir Heights Rd.
Buyer: Richard Bleier +
Seller: Grace James
Price: $210,000
Date: 3/21/16

Peru
7 Ash Ln.
Buyer: Kevin Robinson-
Greco Jr +
Seller: FNMA
Price: $218,000
Mortgage: $207,100
Lender: Academy Mtg
Date: 3/29/16

PIttsFIeLd
338 1st St.
Buyer: Philip Rachwal
Seller: Boro Park Real Est 
Hldgs
Price: $200,000
Mortgage: $138,400
Lender: Lee Bank
Date: 3/31/16

199 Appleton Ave.
Buyer: Kim Andrews +
Seller: Phyllis Caporale
Price: $135,000
Mortgage: $128,250
Lender: Academy Mtg
Date: 3/30/16

406 Barker Rd.
Buyer: Craig Geyer +
Seller: Anna Fidalgo
Price: $138,500
Mortgage: $135,952
Lender: Academy Mtg
Date: 4/13/16

25 Bellmore Dr.
Buyer: Shirley Zawistowski
Seller: Denise Rose
Price: $254,000
Mortgage: $150,000
Lender: Trustco Bank
Date: 3/31/16

27 Belvidere Ave.
Buyer: Kristen Wichmann
Seller: Elizabeth Rose
Price: $129,000
Mortgage: $126,663
Lender: Merrimack Mtg
Date: 3/31/16

123 Burke Ave.
Buyer: Jerome Boivin +
Seller: Dionne Gendron
Price: $140,000
Mortgage: $133,000
Lender: Greylock FCU
Date: 4/4/16

125 Burke Ave.
Buyer: Jason Reynolds
Seller: Rosemary Sinopoli
Price: $170,000
Mortgage: $161,500
Lender: Greylock FCU
Date: 4/4/16

76 Clarendon St.
Buyer: Maureen Coughlan
Seller: Daniel Leary +
Price: $115,000
Mortgage: $55,000
Lender: Greylock FCU
Date: 4/1/16

65 Clydesdale Dr.
Buyer: CIL Realty of 
Mass Inc
Seller: Robert Crist +
Price: $245,000
Mortgage: $485,827
Lender: TD Bank
Date: 3/31/16

19 Commonwealth Ave.
Buyer: Amanda Saunders
Seller: Huda Lydia Est +
Price: $93,000
Mortgage: $91,315
Lender: Academy Mtg
Date: 4/14/16

100 Commonwealth Ave.
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BerkShares Business of the Month

I HAVE THESE MOMENTS when I’m singing where everything feels exactly right,” says one young 
member of Berkshire Children’s Chorus, a non-pro�t community children’s chorus currently 
celebrating its 25th season. “Singing in a children’s chorus can be a very powerful and trans-

formative experience,” agrees Artistic Director Julie Bickford. “It was in my life.” 

Bickford has been Artistic Director for the Berkshire Children’s Chorus since 2013, when she 
donned the mantle previously worn by founding director Nancy Loder. In a region lauded as a 
cultural mecca, Bickford says, “it’s expected that we should have an excellent children’s chorus like 
this one.” �e Chorus �lls an important niche. “As a public school choral teacher, I am passionate 
about music in school, but there are certain kids who need something more. We o�er an intense 
study of vocal repertoire, vocal technique and choral skills for those kids who need to pursue sing-

ing in a focused and demanding way.”  

By its nature, choral singing has a cer-
tain social alchemy. “It’s simultaneously 
individual and collective. You are respon-
sible for your own part but you are also 
responsible for singing with your entire 
group. So you have to adjust your voice 
and listen to your neighbors and work 
together as one to form a uni�ed choral 
sound.” 

�e Chorus includes singers in grades 1 
through 12 who, depending on their age, 
sing in one of three di�erent auditioned 
ensembles: Junior Choir, Senior Choir, 
or Coda. �e three choirs rehearse sepa-
rately, but they always perform a number 
of songs together at each concert. Bick-
ford notes the importance of this interac-

tion: “�e youngest get to look up to the older kids, and over the years they become the oldest 
and the role models for the younger students. �at’s powerful. Not only are you building choral 
and technical skills, but you’re also fostering a sense of self-con�dence that you might not �nd 
in another area.” 

It’s this vision of intertwined individual and community success that leads the Berkshire Chil-
dren’s Chorus to support BerkShares. Bickford sees the Chorus as a community organization 
�rst and foremost; it is just a matter of course to welcome the community currency. “When 
you donate to a non-pro�t using BerkShares you’re actually donating to the service that they’re 
providing. In our case it’s training children in the art of choral music. You’re directly investing in 
the lives of these kids.”   

On Sunday, June 12th at 4:00 pm the Berkshire Children’s Chorus will present a 25th Anniver-
sary celebratory concert at the Lee Congregational Church. �e concert will feature works by 
Bach, Mozart, and Fauré, as well as folk music from around the world and songs in seven di�erent 
languages. �e program will be augmented by the participation of professional musicians playing 
�ute, violin, percussion, and organ, as well as guest appearances by alumni of all ages and founder 
Nancy Loder. Admission is free, and donations are gladly appreciated.

�ere will be “something for everyone” at the anniversary concert, says Bickford. “One of the 
things I hear most often is delighted surprise. I often see people moved to tears in the audience. 
�ere’s a sophistication to this sound. It really is an important and beautiful musical experience.”

Berkshire Children’s Chorus
P.O. Box 18, Sheffield, MA (413) 229 2465

more stories like this one at www.berkshares.org
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Berkshire County real estate transfers

Buyer: Scott Eldridge +
Seller: Commonwealth 
RT +
Price: $182,500
Mortgage: $172,500
Lender: Greylock FCU
Date: 4/5/16

149 Crane Ave.
Buyer: Devon Grierson +
Seller: Paterson John Est +
Price: $124,600
Mortgage: $99,680
Lender: Greylock FCU
Date: 4/15/16

166 Dalton Division Rd.
Buyer: Douglas Silvia
Seller: Sean Duma
Price: $138,000
Mortgage: $131,100
Lender: Greylock FCU
Date: 4/8/16

36 Dodge Ave.
Buyer: Michael Belanger
Seller: Shirley Zawistowski
Price: $174,000
Mortgage: $132,800
Lender: Santander Bank
Date: 3/31/16

57 Egremont Ave.
Buyer: Amanda Cozzaglio
Seller: Joao Bortolotto
Price: $141,000
Mortgage: $136,770
Lender: Greylock FCU
Date: 4/15/16

363 Elm St.
Buyer: Abigail Lerose +
Seller: Mark Constable +
Price: $170,000
Mortgage: $170,000
Lender: Patricia Winkle
Date: 3/25/16

6 Faucett Ln.
Buyer: Keith Brown
Seller: David Cancilla +
Price: $270,000
Mortgage: $265,109
Lender: Academy Mtg
Date: 4/1/16

20 George St.
Buyer: James Workman +
Seller: James Cillins Jr +
Price: $137,000
Mortgage: $109,000
Lender: Greylock FCU
Date: 3/30/16

50 Harris St.
Buyer: Justin Kisselbrock
Seller: Lahey FT +
Price: $80,000
Mortgage: $64,000
Lender: Greylock FCU
Date: 4/13/16

177 Harryel St.
Buyer: Thomas Lahey +
Seller: Brian Diorio
Price: $152,000
Date: 4/11/16

87 Harvard St.
Buyer: Sherrie Gasson
Seller: Jose Goncalves
Price: $150,000
Mortgage: $145,500
Lender: Adams Community
Date: 3/29/16

285 Hungerford St.
Buyer: Melissa Lescarbeau
Seller: Randall Kinnas +
Price: $235,000
Mortgage: $227,950
Lender: Greylock FCU
Date: 4/8/16

247 Linden St.
Buyer: HSBC Bank
Seller: Imogene Purry +
Price: $97,027
Date: 3/30/16

80 Maple Grove Dr.
Buyer: Mary Godfroy
Seller: Jessica Godfroy
Price: $175,000
Mortgage: $137,000

Lender: Greylock FCU
Date: 3/25/16

31 Meadow Ridge Dr.
Buyer: Kalpesh Patel +
Seller: Rodney Berkshire
Price: $400,000
Mortgage: $320,000
Lender: Greylock FCU
Date: 3/29/16

24 Merriam St.
Buyer: Christopher 
Fabiano +
Seller: Orville White +
Price: $114,000
Mortgage: $79,800
Lender: Greylock FCU
Date: 3/30/16

185 Mountain Dr.
Buyer: Joao Bortolotto +
Seller: John Balint +
Price: $245,000
Mortgage: $220,000
Lender: NBT Bank
Date: 4/15/16

120 Newell St.
Buyer: Katie Russett
Seller: Katherine Hornbeck
Price: $145,000
Mortgage: $140,650
Lender: Academy Mtg
Date: 3/25/16

180 Newell St.
Buyer: Lee Failla
Seller: VS LLC 
Price: $132,000
Mortgage: $105,600
Lender: Greylock FCU
Date: 3/30/16

759 North St.
Buyer: Berkshire Medical 
Center
Seller: Mark Pomerance +
Price: $75,000
Date: 3/25/16

1038 North St.
Buyer: Damion Joseph +
Seller: Christopher 
Gregory
Price: $140,500
Mortgage: $137,953
Lender: Merrimack Mtg
Date: 3/25/16

1132 North St.
Buyer: Kevin Swail +
Seller: Milone Bruce Est +
Price: $117,000
Mortgage: $93,600
Lender: Greylock FCU
Date: 4/8/16

2 Palomino Dr.
Buyer: Jacob Gaylord +
Seller: David Powell +
Price: $304,000
Mortgage: $304,000
Lender: Adams Community
Date: 4/15/16

53 Park St.
Buyer: David Hamill
Seller: Sebastien Serre
Price: $98,500
Mortgage: $96,715
Lender: Academy Mtg
Date: 3/31/16

90 Partridge Rd.
Buyer: Kevin Wilson
Seller: Shawn Krejmas +
Price: $189,400
Mortgage: $185,969
Lender: Academy Mtg
Date: 3/24/16

42 Revere Pkwy.
Buyer: Melissa Lussier
Seller: Rosemary Waitekus +
Price: $115,000
Mortgage: $112,917
Lender: Merrimack Mtg
Date: 4/15/16

74 Rhode Island Ave.
Buyer: Alexander 
Wesolowski
Seller: William Koldys Jr +
Price: $112,200

Mortgage: $110,167
Lender: Academy Mtg
Date: 4/15/16

100 Richard Dr.
Buyer: Jason Arseneau +
Seller: Augenstein FT +
Price: $217,500
Mortgage: $165,000
Lender: Adams Community
Date: 4/6/16

35 Thomson Pl.
Buyer: Joseph Parisi +
Seller: Donald Davis +
Price: $145,500
Mortgage: $142,864
Lender: Plaza Home Mtg
Date: 4/15/16

50 Valentine Rd.
Buyer: Michael Reis +
Seller: Jeffrey Laporte +
Price: $218,000
Mortgage: $195,982
Lender: Adams Community
Date: 3/25/16

885 W Housatonic St.
Buyer: Mauer Desai +
Seller: Citimortgage Inc
Price: $84,900
Date: 3/28/16

38 Williamsburg Ter.
Buyer: Kevin Wilkes
Seller: Justin Mckennon +
Price: $167,000
Mortgage: $161,990
Lender: Greylock FCU
Date: 3/31/16

1450 North St. U:201
Buyer: Sandra Guido
Seller: Carol Bermingham
Price: $171,000
Date: 4/1/16

rIcHmond
1666 Dublin Rd.
Buyer: Douglas Bruce +
Seller: Thomas Doane-
Perry 3rd +
Price: $254,500
Date: 4/6/16

20 Pine Rd.
Buyer: Laura Shack
Seller: Alice Burkinshaw 
RET +
Price: $105,000
Date: 3/30/16

sAndIsFIeLd
40 Cronk Rd.
Buyer: Johanna Miner
Seller: Sebastian Brecht +
Price: $817,500
Mortgage: $660,000
Lender: Bank of America
Date: 3/25/16

sHeFFIeLd
391 Berkshire School Rd.
Buyer: Robert Brannock +
Seller: Sebastiano Anselmi +
Price: $176,654
Mortgage: $173,454
Lender: Village Mtg
Date: 4/8/16

204 Bunce Rd.
Buyer: Michael Digiovanni +
Seller: Jason Marshall +
Price: $270,000
Mortgage: $265,109
Lender: Republic State
Date: 4/1/16

75 Clayton Rd.
Buyer: Paul Lasch +
Seller: Village Mortgage 
Co
Price: $185,000
Mortgage: $190,231
Lender: Village Mtg
Date: 4/11/16

1448 S Undermountain Rd.

Buyer: Andreas Ligas +
Seller: Scott Sanes +
Price: $1,500,000
Mortgage: $417,000
Lender: Lee Bank
Date: 4/14/16

100 Salisbury Rd.
Buyer: Thomas Gage +
Seller: Melissa Wheeler +
Price: $100,000
Date: 3/30/16

276 Water Farm Rd.
Buyer: CG Grace Props
Seller: Rachelle Zazzu
Price: $85,000
Date: 3/28/16

33 Woodbeck Ridge Rd.
Buyer: Jason Marshall +
Seller: Mary Ciulla
Price: $440,000
Mortgage: $417,000
Lender: Village Mtg
Date: 4/15/16

stockBrIdge
2 Cherry Hill Rd.
Buyer: Michael Junkins +
Seller: Barkin FT +
Price: $350,000
Mortgage: $250,000
Lender: Salisbury B&T
Date: 4/8/16

13 Hawthorne Rd.
Buyer: Robert 
Weissenstein
Seller: Peter Weissenstein
Price: $315,000
Date: 3/25/16

55 Hawthorne St.
Buyer: Deutsche Bank
Seller: Julie Abbruzzese
Price: $417,500
Date: 4/11/16

19 Hawthorne Rd. U:13A
Buyer: Michael Goodman +
Seller: Gelber Marjorie 
Est +
Price: $615,000
Date: 4/7/16

wILLIAmstown
225 Longview Ter.
Buyer: Andrew Stuebner +
Seller: Francis Moresi T +
Price: $355,000
Mortgage: $284,000
Lender: Greylock FCU
Date: 3/24/16

614 Main St.
Buyer: KG&E Realty 
Group LLC
Seller: Northern Pines RT +
Price: $208,000
Date: 3/21/16

15 Stratton Rd.
Buyer: Galo Lopez +
Seller: Alan George
Price: $190,000
Mortgage: $152,000
Lender: Adams Community
Date: 3/28/16

88 Woodlawn Dr.
Buyer: Benoit Gosselin +
Seller: Gerard Smith +
Price: $373,000
Mortgage: $290,000
Lender: Greylock FCU
Date: 4/4/16

wIndsor
898 Shaw Rd.
Buyer: John Connors +
Seller: Warren Scamman 
RET +
Price: $170,000
Mortgage: $124,100
Lender: Academy Mtg
Date: 4/13/16

◆

“Any job large or small… 
we do it right or not at all.”

www.morrisonshomeimprovement.com

• Windows • Custom Build
• Siding • Roofs
• Additions • Decks
• Remodeling • Gutters
• Kitchen/Baths • Handyman Services

SHOWROOM
674 North Street, Pittsfi eld, MA 01201

Phone: 413-442-3001
Fax: 413-443-8066

Award Winning – Customer Driven

www.morrisonshomeimprovement.com
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674 North Street, Pittsfi eld, MA 01201

Phone: 413-442-3001
Fax: 413-443-8066

Award Winning – Customer Driven

“Any job large or small… 
we do it right or not at all.”

www.morrisonshomeimprovement.com

• Windows • Custom Build
• Siding • Roofs
• Additions • Decks
• Remodeling • Gutters
• Kitchen/Baths • Handyman Services

SHOWROOM
674 North Street, Pittsfi eld, MA 01201

Phone: 413-442-3001
Fax: 413-443-8066

Award Winning – Customer Driven
“They’re Simply Amazing!”

Property Management

*No cash value. No Application Fee available for mortgage loans applied for before April 29, 2016. 
The value of the application fee for loans $15,000 to $550,000 is $299.00 and loans $550,050 to 
$1,250,000 is $349. Please Note: We reserve the right to alter or withdraw these products or certain 
features thereof without prior notification.  Trustco Bank NMLS Identifier 474376

No Application Fee! *

Mortgage Sale!

Now is the Best Time to Borrow!

R

Your Home Town Bank

TRUSTCO
BANK

EQUAL HOUSING
LENDER

www.TrustcoBank.com

Four Convenient Locations!
Allendale - 413-236-8400    Lee - 413-243-4300

Great Barrington - 413-644-0054    Pittsfield - 413-442-1330

BUY WHAT YOU WANT!
RENT WHAT YOU NEED!

CHECK OUT OUR ENTIRE RENTAL INVENTORY AT
WWW.CARRHARDWARE.COM/CARR-RENTAL

PITTSFIELD - 547 NORTH ST. - 413-443-5611
LEE - 57 PARK ST. - 413-243-2541

NORTH ADAMS - 179 STATE RD. - 413-663-6600
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