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Faeries find awakening arts scene in Adams
Many participants 
in ambitious effort 
to develop town’s 
creative economy

By Brad Johnson
An eclectic and enthusiastic assortment 

of local artists and arts advocates will be 
staging a new event this summer that they 
hope will, among other things, position the 
town of Adams as an enchanting enclave for 
participants in the creative economy.

Providing a frame-
work for their efforts 
is a fanciful fabric of 
faerie lore – and an 
assortment of faerie 
doors.

“It’s really amaz-
ing how all of this 
has taken shape 
over the past few 
months,” said Gail 
Sellers, a member 

of the recently formed Adams Arts Advisory 
Board (AAAB) and a leading organizer of 
what is being billed as the Berkshire Moun-
tains Faerie Festival. “This is bringing in so 
many components of the arts community and 
business community.”

Slated for June 25, the festival will be 
held from 10 a.m. to 10 p.m at Bowe Field 
(the site of the annual Adams Agricultural 
Fair) – beginning with a parade and open-
ing ceremony at 11 a.m. and closing with 
the lighting of the Dragon Mouth Fire Pit at 
dusk. In between will be a wide assortment of 
family-friendly activities and entertainment 
centered around a faerie theme (go to www.

Above: Queen Deidre of the Berkshire Mountains 
Fairies holds court on the lawn of the Adams Free 
Library prior to a Saturday morning story and craft 
event, one of the various promotional activities for 
the June 25 Berkshire Mountains Faerie Festival, 
being presented by the Adams Arts Advisory Board 
(AAAB). Faeries shown above are, from left: Pink 
Opal, a Dream Faerie, played by Vincienza Alicandri, 
a freshman at BART Charter school; Luella, a Water 
Faerie, played by Caitlin Terpak, a freshman at BART 
Charter School; Queen Deidre, played by Deidre 
Flynn Sullivan of Williamstown; Dahlia, a Garden 
Faerie, played by Xaida Brazaeu, a sophomore 
at BART Charter School; Robin, a Spring Faerie, 
played by Robin Rapoza Hauser of Adams; and 
Auriel, a halfling of elfin descent, played by Nathan 
Ellis, a junior at BART Charter School.

Left: AAAB members Bill and Francie Riley stand 
amidst large backdrop components being painted 
for the Faerie Festival in their studio in the former 
Simmons Furniture store on Park Street. The Rileys 
are among a number of artists who have moved 
to Adams in recent years and are independently 
redeveloping vacant buildings as live/work spaces 
and for arts-related commercial purposes. Another 
of those artists, Robin Rapoza Hauser (pictured 
above), is planning to open a center for art classes 
and related activities. These and other artists are 
collaborating to build an active arts scene in Adams 
and to support growth of its creative economy.

facebook.com/berkshiremountainsfaeriefes-
tival/ for full details).

But, beneath the fun and fancy of the Faerie 
Festival, there is a strong undercurrent of 
community collaboration that speaks of the 
growing importance of the creative economy 
in the struggling former mill town.

That includes the formation last August 
of the AAAB, a self-directed group of vol-
unteers whose stated mission is to “use the 
arts to advance the vitality and economic 
prosperity of the Berkshires.”

“Adams is a little town that’s ready to be 
woken up,” said Francie Riley, president of 

the AAAB. “The arts and artists will be a big 
part of that process.”

She and her husband, Bill, both profes-
sional artists, are in the process of convert-
ing the former Simmons Furniture store 
in downtown Adams into a residence, art 

continued on page 12
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New owner sees lengthy 
future ahead for Bookloft 

By John Townes
A retail and literary staple in Great Bar-

rington has started a new chapter, with the 
sale of The Bookloft, a popular independent 
bookstore located at 332 Stockbridge Rd. 
(Route 7) in the Barrington Plaza shopping 
center.

In May, Pam Pescosolido purchased The 
Bookloft from Eric and Ev Wilska, who 
founded the business 
in 1974, and have op-
erated it continuously 
since then.

Last December, the 
Wilskas announced 
their plans to place The 
Bookloft on the market 
and retire from the business. They were as-
sisted in the marketing and sale by Paz & 
Associates, a Florida-based fi rm.

Pescosolido was living in central Cali-
fornia, and worked at a citrus growing, 
packing and distribution business operated 
by her family.

“A cousin here told me The Bookloft was 
for sale, and suggested it might be something 
I’d be interested in,” said Pescosolido. “I’ve 
always been a reader, and the idea appealed 
to me. I contacted the company representing 
them. It’s a popular business, and the fi nan-
cials are good, so I decided to do it.”

Pescosolido has moved to the Berkshires 
and offi cially took over the operation in mid-
May. The store hosted an Open House on 
May 28 to say farewell to the Wilskas and to 
introduce Pescosolido to the community.

The Wilskas also own Shaker Mill Books, a 
rare and used bookstore in West Stockbridge. 
They plan to continue to operate that as a 
separate business.

While California is a long way from 
the Berkshires, Pescosolido is no stranger 
to the area. She is originally from eastern 

Massachusetts and moved with her family 
to California when she was 12.

However, she has spent a great deal of 
time in the Berkshires over the years, and she 
graduated from Vermont Law School.

Her family has owned property in Mount 
Washington since 1910, and she has relatives 
who live here. Blueberry Hill Farm remains 
in her family and is run as an organic pick-
your-own-berries operation each summer.

“I’ve always had a bicoastal life,” she 
said. “I spent summers here when I was 
growing up, and I’ve been living in the 

Berkshires from May 
through September as 
an adult. I have a lot 
of friends and family 
here. So this move is 
just extending that to a 
year-round basis.”

She added that the 
availability of The Bookloft coincided with 
a desire to relocate here full time.

“One reason I had stayed in California was 
because I have a son who grew up there,” she 
said. “Now, he’s out of school and is living 
on his own, so I was in a position where I 
could make the move.”

She noted that she also has prior experience 
in retailing. For 10 years, she ran an art supply 
store in California that also sold books.

“This is the fi rst time I’ve run a bookstore, 
but I have a retail background,” she said.

For many years, independent bookstores 
have had a diffi cult time – facing competition 
from chains and, more recently, online book 
sales and the emergence of electronic books 
(e-books) and reading devices.

However, Pescosolido said that did not 
concern her. She said The Bookloft is a 
successful business and has maintained its 
popularity.

“Today, independent bookstores are do-
ing better than people realize,” she added. 
“The whole concept of e-books is proving 
to be overrated. A lot of people tried them, 
but decided they prefer reading printed 
books. And they like the personal service 
and atmosphere of browsing and shopping 
at independent bookstores.”

In addition to its brick-and-mortar sales, 
The Bookloft does also sell books online 
through its website, which is operated for 
them by the American Booksellers Asso-
ciation.

The Bookloft (413-528-1521 or www.
thebookloft.com) has a staff of four full-time 
and three part-time employees.

Pescosolido said she does not plan to make 
any major changes to the business, although 
she may make adjustments over time.

“We will continue to offer a wide range of 
carefully curated books and other products 
refl ecting love of reading and the arts,” she 
said. “We hope to work as a partner to the 
community and provide a destination of 
imagination and discovery for customers 
of all ages.”

Pescosolido added that she sees it as a 
long-term move. “I’m excited and happy to 
be living here, and I’m looking forward to 
keeping The Bookloft going for decades to 
come,” she said.◆

Fire-ravaged coffeehouse 
returns with improvements

By John Townes
A long-time coffeehouse and cafe in 

southeast Pittsfi eld is once again serving 
up caffeine, light meals and snacks after 
being closed for eight months following a 
devastating fi re.

The Elm Street Java Coffee House at 216 
Elm St., Pittsfi eld reopened in March.

It is located in a commercial block owned 
by David Coca near the corner of Elm Street 
and Holmes Road. It has been the site of a 
coffeehouse under various owners since the 
early 1990s. Its fi rst incarnation was known 
as A Sip of Seattle. It later became Juice ‘n 
Java, a local franchise.

The business is now owned by Angela 
Borden of Pittsfi eld. In May 2015, Borden 
purchased the business from her daughter, 
Danielle Martin, who continues to manage 
it with her mother.

Borden, a Pittsfi eld native who had retired 
to Florida, had returned to the Berkshires 
to help her daughter with the business, 
which Martin had owned as a Juice ‘n 
Java franchise for about a year and a half 
previously.

Borden said this is her fi rst experience 
with food-service business, but she has an 
entrepreneurial background. In the 1970s 
and ’80s she operated two stores in down-
town Pittsfi eld, Beads Emporium and the 
Record Hut.

When she purchased the Elm Street cafe, 
Borden ended the franchise agreement and 
transitioned it to a completely independent 
business. The name was changed to Elm 
Street Java Coffee House.

However, on July 2, two months after the 
transition, an electrical short circuit in the 
cafe’s refrigeration equipment started an 
overnight fi re that destroyed the interior.

Rather than walk away, Borden and Martin 
decided to rebuild. With a combination of 
insurance money and personal funds, they 
completely renovated the interior.

“It was totally torn down, right to the 
studs,” said Borden. The general contractor 
was Restorations Inc., and Gable Electric 
handled the electrical work.

They kept the basic layout of the space, 
which includes the equivalent of two store-
fronts. It has a main entrance and customer 
service counter, and an open food-prepara-
tion area behind that. An adjacent section 
has 10 tables and chairs. The cafe has total 
seating for 34.

From there, however, they made many sub-
stantial alterations, including the installation 
of a new central heating and air conditioning 
system. A fi re protection system and vents 
were installed, as well as a new handicapped-
accessible bathroom.

Alterations were made to the food-prepa-
ration and customer service areas, including 
new display counters and menu signs that are 
hand lettered by Martin.

In addition to installation of new equip-
ment, the food preparation area was expanded 
and reconfi gured, and a small offi ce was 
added in the rear.

“Before, it was so small behind the counter 
that two people could not work back there 
effectively or help each other,” said Borden. 
“We made it larger so that more people can 
work there.”

The new countertops have a laminate 
surface that resembles granite. Another 
change was subtler, but personally important, 
Borden noted.

“People don’t notice it, but we lowered 
the counters by three inches because we’re 
so short,” she said with a chuckle. “Be-
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fore, when I was working on the espresso 
machine, it was so high I could barely see 
what I was doing.”

The decor was also remodeled to give it a 
warmer and more comfortable feel. A laminate 
wood-style floor was added to replace the 
former tiles The walls and decorative elements 
were given lighter and softer colors.

They also removed a pillar and room 
divider between the two sections. “That has 
opened up the space and makes it look more 
like one big room,” said Borden.

There is still one more basic change to 
complete the project. “We’re about to install 
a handicapped ramp at the entrance,” Borden 
said. She noted that the cafe has a second 
doorway, which will enable them to remain 
open during the installation of the ramp at 
the main entrance.

Elm Street Java (413-499-5282) serves 
breakfast and lunch, as well as pastries and 
snacks. Its menu includes salads, a large 
selection of sandwiches and quiches. It also 
serves full breakfasts, and breakfast sand-
wiches and burritos. All menu items are sold 
throughout the day.

Borden said they have made some adjust-
ments in the operations, although the cafe 
has retained its basic role.

“Since we reopened, we’ve 
seen a lot of new faces.”

“We have many of the familiar items we 
had before, plus some new additions,” she 
said. “We also have weekly specials.

She said they have adjusted their hours 
opening and closing earlier than before. 
Elm Street Java is now open from 6 a.m. 
to 3 p.m. weekdays and 7 a.m. to 3 p.m. on 
weekends.

Borden said Elm Street Java attracts a mix 
of customers. In addition to take out orders, 
and people who eat and run, she said it also 
has a coffeehouse atmosphere, where people 
linger for longer periods to socialize, work 
(it has free Wi-Fi) or just relax.

“We get every type of customer,” she 
said. “We get older people who come in for 
meals, while younger people like the lattes 
and espresso drinks. I’ve also noticed some-
thing unusual. People will often come in the 
morning and have breakfast here, and they’ll 
also order a lunch to go, to eat later.”

Borden said it has a regular clientele of 
people from the neighborhood, but also at-
tracts people from further afield.

“Since we reopened, we’ve seen a lot of 
new faces,” she said. “We also have a listing 
on Yelp, and we get people who saw that and 
decided to make the trip here.”◆

Owner Angela Borden (right) and her daughter, Danielle Martin, have bounced back from a fire that gutted their 
Pittsfield cafe a year ago and have recently reopened the fully remodeled Elm Street Java Coffee House.
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By John Townes
One of Berkshire County’s newest en-

tertainment and cultural venues is debuting 
in one of its oldest properties this summer, 
with the Gems of Many Genres music series 
in the newly restored Egremont Barn at the 
Egremont Village Inn.

The music series also represents the next 
step in the evolution of the historic inn, 
which is located in a house whose core was 
built in 1786 and is listed on the National 
Historic Registry.

The Egremont Village Inn (413-528-9580 
or www.theegremontvillageinn.com) has 10 
acres and three main structures: the main 
house, a carriage house and the barn.

In addition to their entrepreneurial objec-
tive of operating a successful hospitality 

business, the family who have owned and 
operated the inn since 2012 hope to create a 
vibrant center of activity there.

“Our goal is for this to become a com-
munity center that’s culturally based,” said 
the inn’s manager, Gigi Teeley. “It’s a great 
assembly space, and there is a lot of potential 
for music, plays and other performances, as 
well as meetings, workshops, classes and 
other activities.”

As the name of the Gems of Many Genres 
series implies, this summer’s performances 
will feature musical and theatrical artists in 
many styles, ranging from the rock group Mar-
shall Crenshaw and Friends to family and kid’s 
music artists Trout Fishing in America.

The series debuts June 18 with Walter 
Parks, a singer and gui-
tarist who performed 
for many years with 
Richie Havens and is 
known for a unique 
brand of Americana 
folk and rock. An official Grand Opening 
will feature Crenshaw, who is best known for 
his early 1980’s hit “Someday, Someway” 
on July 8 and 9.

Other shows include “It Ain’t Over ‘til 
the Phat Lady Sings,” a one-woman cabaret 
musical written and performed by Stephanie 
Campbell on July 15,16 and 17. Trout Fishing 
in America performs July 23. Tor Hyams and 
Lisa Rothhauser perform in the cabaret show 
“Life, Who Knew” on July 30.

Popular singer John Davidson will give 
an acoustic concert of folk and American 
standards on Aug. 6. Cabaret singer Karen 
Oberlin performs on Aug. 13. Roy Zim-
merman, a comedic political singer and 
songwriter will appear on Oct. 1.

The series concludes on Oct. 14 with 
singer and actress Linda Purl in a one-woman 
show based on the book The year of Magical 
Thinking by Joan Didion.

“Every show is different,” said Sally 
Michael Keyes, who, with her husband Seth 
Keyes, is co-producing the series in conjunc-
tion with the inn’s owners. “We’ve tried to 
bring together a well-rounded selection of 
musicians who represent the best in different 
genres of live music, including acoustic, rock, 
theater and American standards.”

Keyes said she and her husband, who is 

a professional musician and entertainment 
producer, met Teeley and her family and did 
a family Christmas show at the inn.

“We talked with them about doing more 
here, and the series evolved out of that,” 
said Keyes.

Other events are being added to the summer 
schedule of activities. Updated information is 
available at www.theegremontbarn.com.

Cultural orientation
The main building at the inn was originally 

a small home constructed by Colonel Joseph 
Curtis, a veteran of the Revolutionary War. He 
migrated from Connecticut and purchased a 
large tract of land in what is today the village 
of South Egremont. He became successful 

as a businessman and 
sold off portions of 
his original land to 
newcomers.

His son, Wilber 
Curtis, who was also 

prominent in local affairs, built a more 
formal Greek Revival addition to the house 
in 1830. Over the years, subsequent owners 
built other additions.

It was first known as a guest house in 
the 1940s, and has operated under various 
names since then, including the Red Saber 
Inn, The McMeekin House and the Weath-
ervane Inn.

Teeley and her family have operated the 
inn since 2012.

The cultural orientation of their plans for 
the inn come naturally, said Teeley. “This is 
a real family business, and we’re all involved 
in music and the arts,” she noted.

The owner of the inn is Teeley’s mother, 
Sara Keene. A Texas native, Keene was a 
professional opera singer and is the widow 
of Christopher Keene, who was a conduc-
tor and general director of the New York 
City Opera.

Teeley, who has lived in Berkshire County 
for 15 years, explained that her mother had 
been retired and was living in Rhinebeck, 
N.Y. She often spent time in the Berkshires 
visiting her family here.

They were familiar with the inn, which 
was previously the Weathervane Inn. When 
the property went on the market, the fam-
ily discussed operating the inn as a family 
enterprise, and Keene purchased it.

“We joke that when most mothers go 
through the empty-nest syndrome they do 
something like buy a puppy,” said Teeley. 
“My mother decided to buy an inn.”

Teeley expressed admiration for her 
mother’s courage in taking on the venture, 
which is financed by bank loans.

“She’s not a wealthy woman, and doing 
this was a very brave thing for her to do,” 
said Teeley.” Life would be a lot easier for 
her if she were still living in Rhinebeck as 
an unencumbered retiree, but she wanted to 
do this for her family.”

Teeley explained that the family members 
share responsibility for operating the inn.

She and her husband, Tom Teeley, and her 
bother, Nick Keene, handle the management. 
Sara Keene is also actively involved.

The Teeleys’ son, Jackson, and their 
daughter, Caitlin, also work at the inn at 
various periods.

Gigi Teeley, who has a home about two 
miles from the inn, explained that the fam-
ily members also have other careers and 
interests, and the inn provides a shared base 
of operations.

She is a voice and music teacher at Simon’s 
Rock College of Bard and directs theatrical 
productions at the Great Barrington early 
college. Her husband is a professional rock 
musician. Jackson recently graduated from 
college and is embarking on a career as a 

composer for musical theater. Caitlin is an 
actress. Nick Keene is a filmmaker.

“It works out well, because we trade off 
responsibilities based on what else we are 
doing at the time,” Teeley said. “Right now, 
for example, my mother is out of town on 
personal business, Nick is in Austin [Texas] 
working on a film project. My husband is 
away on a tour, and my daughter has been 
away pursuing her acting. So, Jackson and 
I are running things. Later this summer, my 
daughter is coming back to help out during 
the busy season.”

Jackson Teeley said he is planning to move 
to New York City to pursue his career, but 
plans to continue to be involved with the inn 
as his schedule permits. “The Berkshires are 
my home,” he said, “and I will be here to 
help out as much as I can.”

Extensive renovations
Gigi Teeley noted that, when her mother 

purchased the property, the family closed the 
inn for five months, during which they did 
extensive renovations to the main house, and 
redecorated it to restore it to its traditional 
character.

The inn currently has 12 guest rooms or 
suites in the main house and carriage house. 
There is also a small apartment in the carriage 
house that is either used by family members 
or made available to guests. Overnight rates 
range from $110 up to around $400, depend-
ing on the room and season.

While the inn continues to draw on the 
longtime staple of weekend and vacation 
visitors from New York, Teeley said it has also 
undergone a metamorphosis as a business.

“We’re now listed on websites like Book-
ings.com and Expedia, and that has brought a 
major change,” she said. “We’re getting a lot 
of international visitors. We have had a huge 
number of guests from places like Europe, 
Australia and Asia.”

The restoration of the 1,500-square-foot 
barn was a goal they had since they purchased 
the inn. In addition to its longtime original 
role, the barn had later housed a pub featur-
ing live music in the 1970s. Since then, 
however, the barn had long been unused and 
was deteriorating.

“It was in really bad shape, the roof was 
collapsing, and it almost fell down during 
that really bad winter a couple of years ago,” 
said Teeley.

They have since restored the barn to 
structural soundness and converted it into a 
small performance space that has seating for 
up to 50 people, plus a small bar area and a 
stone fireplace. It also has a basement that 
is currently closed, but which they hope to 
remodel and use for gallery space.

The main house also has a common sitting 
area and game room and a small lounge. 
(It does not have a restaurant, but serves 
breakfast to guests.)

Teeley said that one of their goals is to uti-
lize the barn and common space in the house 
and yard for private events such as meetings 
and weddings. “We have our first two wed-
dings coming up this year,” she said.

They also plan to make the barn available 
for public activities and performances, such 
as the upcoming music series, which Teeley 
described as a trial run for what could become 
an annual event. “We’d like to do something 
like this every summer,” she said. “We’ll see 
how this year goes.”

Other potential uses for the barn include as 
a site for classes, workshops and art shows. 
Teeley said it also is available for other 
community-oriented uses.

“We’d like for it to become a commu-
nity resource,” she said. “Hopefully it can 
be a heartbeat for Egremont and for the 
Berkshires.”◆

‘gems OF maNy geNRes’

Music series marks 
debut of restored 
barn at historic inn
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heartbeat for Egremont 
and for the Berkshires.”
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BErkShirE County: In-town convenience store with lottery and 
cigarettes, with gross 
sales of $187,000. 
Priced at $155,000. 
Single-family home 
also available for 
$175,000. Combined 
price for both stores 
and both residences: 
$1.3 million.

All inquiries handled in strict confidentiality. Prospective buyers will be required 
to complete a confidentiality agreement to receive detailed information.

Submit inquiries to Paul Harsch, business broker:
413-458-4444 or paul@harschrealestate.com
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MovieQuiet Generators
Temporary power without the noise 
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noise-sensitive environments,  
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Limelight Productions, Inc

1-413-243-4950
www.LimelightProductions.com

LANDMARK BAR AND
RESTAURANT FOR SALE

– Long Established, Beloved by Locals and Tourists
Excellent Location • Favorable Lease
carl@capitalbusinessadvisors.com

518-459-9070
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the month in businessJune 16-18: Berkshire Gateway 
Jazz Festival 2016, featuring 
jazz, art and food at multiple 
venues in downtown Lee. Some 
events and performances free; 
others paid admission. For schedule and more information, 
visit www.berkshiregatewayjazz.org.

June 18: GB heritage Day community celebration with events 
in Great Barrington from 9 a.m. to 9 p.m. including a guided 
canoe paddle, bike ride, outdoor walks, downtown tours, and 
screenings of classic movies at the Mahaiwe Performing Arts 
Center. Details at www.mahaiwe.org.

June 18: reception at DeVries Fine Art International in Lenox 
with graduates of Berkshire Leadership Program. $10 suggested 
donation to support the program. 413-499-1600.

June 18: how Paleontology Can help Save the World, a lecture 
by Warren Allmon, director of the Paleontological Research 
Institution (PRI) in Ithaca, N.Y. A William Selke Memorial 
Lecture sponsored by Stockbridge Library Association. 4 p.m. 
at the library. Free to public.

June 20: Purple in the Park on the Longest Day, a sunrise 
to sunset tribute at Park Square in Pittsfield to honor those 
with Alzheimer’s and their care partners. Includes a 7:30 p.m. 
ceremony and lighting of luminarias. Stop by anytime 5:15 a.m. 
to 8:30 p.m. All are encouraged to wear purple. An Alzheimer’s 
Association event hosted by the Berkshire Alzheimer’s Partner-
ship. For information, call Patti Janchuk 413-822-8799.

June 20: Summer Solstice Celebration at the Clark Art Institute, 
with special after hours admission to galleries and the exhibition 
splendor, Myth, and Vision: nudes from the Prado from 6 to 9 
p.m. $10 non-members, free to members. 413-458-2303.

June 20: ribbon cutting for reopening of the previously closed 
concession at Windsor Lake in North Adams, now called the 
Snack Attack, which is operated by BFAIR (Berkshire Family 
& Individuals Resources Employment Services) as a group 
employment program. 2 p.m.

June 21: Joseph mcArthur Vance, Architect for the Berk-
shires and Beyond, a talk on famous Pittsfield architect by 
historian Jeffry Bradway. 4 p.m. at Ventfort Hall Mansion and 
Gilded Age Museum in Lenox. $24 advance and $29 day of 
event. 413-637-3206.

June 21, July 19: Pittsfield Green Drinks, informal gathering 
of people interested in conservation and environmental issues on 
third Tuesday of each month. 5:15 p.m. at J. Allen’s Clubhouse 
Grille. Sponsored by the Berkshire Environmental Action Team 
(BEAT). For more information and meeting location, contact 
Jane Winn at jane@thebeatnews.org or 413-230-7321.

June 22: Valuing Diversity for increased retention, a Brown 
Bag Seminar sponsored by 1Berkshire. Noon at 1Berkshire 
Central Station in Pittsfield. Free. RSVP 413-499-1600.

June 22: What Causes mS? Can We heal ourselves through 
Proper nutrition? A talk by Dr. Rachaele Carver Morin, 
DMD. Sponsored by MS Support Foundation. 5:30 p.m. at 
the Crowne Plaza in Pittsfield. Free, includes dinner. Register 
at 844-280-7292.

June 23: City of Pittsfield Career Fair and Open House in 
partnership with BerkshireWorks and Berkshire Community 
College. 10 a.m. to 2 p.m. at City Hall. 413-499-9340.

June 24-25: relay for Life fund-raiser and awareness events 
for American Cancer Society. For information on central and 
southern Berkshire events visit Facebook page Relay For Life 
Berkshire County Central South. 

June 24: Free Fun Friday with free admission to the Clark 
Art Institute, MASS MoCA, The Mount and Family Fun Day 
at Tanglewood. Sponsored in conjunction with the Highland 
Foundation, which sponsors free days throughout Massachusetts. 
For details visit highlandstreet.org/programs.

June 25: Berkshire mountains Faerie Festival, a day of fun 
and whimsey celebrating the arts, from 10 a.m. to 10 p.m. at 
Bowe Field in Adams (site of Adams Agricultural Fair). Pre-
sented by the Adams Arts Advisory Board (see story on page 
1). Admission $5, children under 12 free. More information at 
www.facebook.com/berkshiremountainsfaeriefestival/.

June 25: Walk for independence fund-raiser to support pro-
grams of BFAIR (Berkshire Family & Individual Resources 
Inc.) 10 a m. at the Adams Visitors Center on the Ashuwillticook 
Rail Trail in Adams. Registration fee of $20 for adults and $10 
for kids including a picnic lunch and giveaway. Register online 
at www.bfair.org or call 413-664-9382 ext. 40.

June 25: South Berkshire household hazardous Waste 
Collaborative Collection from 8:30 to 11 a.m. The paint and 
oil collection will be held in Great Barrington for residents 
and businesses in the 15 participating towns. The Center for 
EcoTechnology (CET) will coordinate these collections. To 
register online or for information visit www.cetonline.org/
events or call CET at 888-577-8448 ext. 14.

June 25: ribbon cutting for reopening of Procter Museum & Ar-
chives of Stockbridge History at the Stockbridge Library at 10 a.m. 
Public invited. Information at www.stockbridgelibrary.org.

June 26: Berkshire Food Festival with food booths, a car 
cruise and entertainment from noon to 4 p.m. on Main Street 
in downtown North Adams.

June 27: Coffee and Conversation with State Sen. Ben Down-
ing, an open meeting with constituents. 2 to 4 p.m. at Egremont 
Town Hall. Information at www.SenatorDowning.com.

June 28: Farmers market Cooking with Danielle Debye, 
RDN, and Jack Taliercio, MS RDN, a nutrition presenta-
tion sponsored by The Nutrition Center and Dottie’s Coffee 
Lounge. 5:30 p.m. at Dottie’s, 444 North St. $15. Registration 
at 413-429-8110.

June 29: Where is the Joy? an informal talk by Katie Mead, 
BSN, RN a health educator with Berkshire Health Systems’ 
Community Outreach program, and Maureen Daniels, M.Ed., 
director of wellness and community health for BHS. Part of 
Hillcrest Common Nursing and Rehabilitation Center’s monthly 
“Berkshire Senior Subjects” monthly series. 10 a.m. at Ralph 
Froio Senior Center in Pittsfield. Includes continental breakfast. 
Free. Registration requested at 413-445-9747.

June 28: What is happening to our Jobs? a Summer 
Fellowship Seminar by Polina Vlasenko, PhD on changing 
relationship between employment and recovery. Sponsored 
by the American Institute for Economic Research. 4 p.m. at 
the AIER Stone House Ballroom in Great Barrington. Free to 
Public. 888-528-1216

July 2: Stockbridge Cemetery Walk guided tour sponsored by 
The Stockbridge Library Procter Museum & Archive. (Second 
of five scheduled tours this summer.) Meet at the cemetery gate 
on Main Street (Route 102) at 4 p.m. $5 donation requested. 
For information call 413-298-5501.

July 5: What is the Best Age to Claim Social Security? a 
Summer Fellowship Seminar by Luke Delorme, sponsored 
by the American Institute for Economic Research. 4 p.m. at 
the AIER Stone House Ballroom in Great Barrington. Free to 
Public. 888-528-1216

July 7: Great Barrington Green Drinks, informal gathering 
of people interested in conservation and environmental issues 
on first Thursday of each month. 5:30 p.m. at the Prairie Whale, 
178 Main St. For more information, contact Natalie Narotzky 
at nnarotzky@gmail.com.

July 8: Spark networking Event for members and supporters 
of the creative economy, sponsored by 1Berkshire. Location to 
be determined. 413-499-1600.

July 11-15: Berkshire Summer Strings, youth and adult music 
programs at French Park in North Egremont featuring instrument 
instruction, singing, jam sessions and specialty workshops in the 
genres of traditional, contra dance and folk music. Full program 
details and registration at www.berkshiresummerstrings.com. 
Program also includes several free events such as Community 
Singing at 9 a.m. daily, Community Jam at 4 p.m. Monday to 
Thursday, and the Community (Camper) Concert on July 15 
at 5:30 p.m. All free events located at French Park. A benefit 
concert for the Berkshire Summer Strings Youth Scholarship 
Fund will be performed by the instructors on July 14 at 7:30 p.m. 
A donation of $20 is suggested; any amount welcome.

July 12: Inflation Crystal Ball, a Summer Fellowship Seminar 
by Jia Liu, PhD, sponsored by the American Institute for Eco-
nomic Research. 4 p.m. at the AIER Stone House Ballroom in 
Great Barrington. Free to Public. 888-528-1216.

July 12, 26: Free Family Films shown in Lilac Park in Lenox, 
sponsored by the Berkshire International Film Festival. July 12 
will feature Field of Dreams, and July 26 will feature Babe. 
Picnics encouraged, with films starting at 8 p.m.

July 14: Business After hours networking event at The 
Emporium, 319 Main St., Great Barrington from 5:30 to 
7:30 p.m., for members of the Southern Berkshire Chamber 
of Commerce. Registration at 413-528-4284. 

July 14: Stars in the orchard, a benefit for WAM at Hilltop Or-
chards in Richmond, featuring cocktail party, music by Expandable 
Brass Band and auction. 6:30 p.m. $50. 800-838-3006.

July 16: Community Public Safety mingle Picnic, hosted 
by Village Ambulance Explorer Post 911 (see story on page 
20), with many local and regional public safety agencies 
participating with demostrations and information. Noon to 
6 p.m. at Williamstown Elementary School. Free and open 
to the public. For information, go to the Village Ambulance 
Explorer Post 911 page on Facebook or call Explorer Post 911 
advisor John Harris at 413-347-6757. 

July 20: Chamber nite at Central Berkshire Habitat for 
Humanity in Pittsfield, for members of 1Berkshire. RSVP. 
413-499-1600.

July 28: Lyme Disease Awareness 
meeting featuring a presentation 
on prevention including basic tips 
to responsibly enjoy the outdoors 
without fear of ticks. Presentation at 

6 p.m., followed by open discussion, in the Berkshire Athenaeum 
auditorium in Pittsfield. For information, email berkshirelyme@
yahoo.com or visit www.berkshirelyme.blogspot.com.

Ongoing: Last Word toastmasters public speaking club in 
Pittsfield, meets from 6:30 to 8 p.m. on the second and fourth 
Tuesdays of the month at Reid Middle School, 950 North St., 
from September to May, and at Berkshire Medical Center, 
725 North St., from June to August. Information at lastword.
toastmastersclubs.org.

Ongoing: Berkshire Business Builders networking meeting 
every Thursday morning from 8:30 to 9:30 a.m. at 55 Church 
Street in Pittsfield. All business people looking for an op-
portunity to network are invited. For information, call Kathy 
Hazelett at 413-442-8581.

Ongoing: Veterans Workshop for veterans and their spouses, 
Mondays 10 a.m. to noon at BerkshireWorks Career Center in 
Pittsfield. Topics include: cover letter and resume development, 
interviewing skills, networking, labor market information, and 
more. For more information, call David Nash, veterans represen-
tative, at 413-499-2220 ext. 211 or email dnash@detma.org.

Ongoing: Learn your Labor market, with an overview of 
how labor market information can help with your job search, 
occupational evaluation, and career development plan. Tuesdays 
10 to 11 a.m. at BerkshireWorks Career Center. To register, call 
413-499-2220 ext. 110.

Ongoing: the Job Club meets Mondays from 10 to 11 a.m. 
at the North Adams Public Library and from 1 to 2 p.m. at 
BerkshireWorks Career Center at 160 North St. in Pittsfield. 
Free and informal program helps participants who are seeking 
employment to expand their network of contacts and provides 
valuable job-search tips. For information, visit www.berkshire-
works.org or call 413-499-2220.◆

Accepting New Patients
Dr. Nina Molin, a board certified Internal Medicine 
practitioner with specialization in Integrative Medicine, has 
joined Berkshire Osteopathic Health of BMC. She provides 
primary care and integrative medicine services and is 
partnered with Drs. Stephen Kisiel and Mary Yee. 

Nina R. Molin, MD
Primary Care/Integrative Medicine

Berkshire Osteopathic Health of BMC
41 Summer St., Pittsfield, MA
413-442-0085

Photo Here

 Board certified in Internal Medicine
 Fellow of the Academy of Integrative Health and 

Medicine Fellowship
 Medical degree from State University of New York at 

Stony Brook
 Residency in Primary Care Internal Medicine, 

University of Rochester School of Medicine and 
Dentistry

 Previously served as Integrative Medicine Specialist 
with Canyon Ranch

 For an appointment, call 413-442-0085

You have our

Undivided
Attention

DOLLARS & SENSE
Tax & Financial Planning Services®

James R. Rose, CFP®

Enrolled Agent

(413) 448-9015
Fax: (413) 448-9054

222 South St. Professional Building
Pittsfield, MA 01201

I heard you
twice

the first time .

Adams .................................413-743-5903
North Adams .....................413-664-0411
Pittsfield .............................413-499-5903
Williamstown .....................413-458-7001

www.steepleview.com

Mixed-use building featuring six first-floor individual retail units with 
separately metered electric and one second-floor unit with office, and four 
class or conference room areas. Potential exists for additional office space, 
or residential living with major modifications to second floor. More detailed 
information is available on request ...................................................... $259,900

IN THE HEART OF DOWNTOWN NORTH ADAMS
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Everything Real Estate

Residential • Commercial  • Industrial 

Business In Place • Subdivisions 

Easements (Permanent & Temporary) 

 Hotels • Motels • Inns
State Certified appraiSerS:

waynE wIlkInSon .......... #75094
jEff wIlkInSon .............. #75383
MElISSa wIlkInSon ..... #103744

413-662-2227
or online at:

www.wilkinsonappraisal.com

85 ChurCh Street • north adamS, ma

24 Hour Monitoring & Emergency Service
• SEcurity & FirE ALArMS • cuStoM DESigNS • iNtruSioN DEtEctioN

• tALkiNg MEDicAL PENDANtS • HEAt LoSS MoNitoriNg • FrEE EStiMAtES

MA Lic. #1204c • Ny Lic. #12000014682
www.alarmsofberkshirecounty.com

326 Springside Ave., Pittsfield, MA
413-445-4030 • 800-370-2525

Malcolm J. Chisholm Jr.
Registered Patent Attorney
Patent, Trademark and Copyright Law

Serving Western Mass. Since 1992

P.O. Box 278, 220 Main St., Lee, MA • 413-243-0551
See our web site at www.mjcpatents.com

Clock tower Partners LLC, an investment 
company led by local real estate developer David 
Carver, has completed the purchase of the Clock 
Tower Business Park property in Pittsfield from 
medianews Group, which had operated the 
Berkshire eagle newspaper business there since 
1995. The newspaper business was recently 
sold to a group of local investors. However, the 
real estate, which includes the converted former 
mill just west of downtown, was not part of this 
transaction. The eagle will retain its offices there 
as a tenant. The property will be managed by Ct 
management Group, led by Carver and Peter 
Ticconi, both of Williamstown. CT Management 
Group is a real estate management and devel-
opment company that manages condominium 
communities throughout Berkshire County. It 
manages all the real estate holdings of Scarafoni 
Associates and related entities, and develops new 
investments. Clock Tower Partners has prepared 
a multi-year modernization plan that includes 
energy efficiency projects, general property im-
provements, and custom improvements for new 
and existing tenants. Berkshire Bank provided 
the financing for the purchase.

After 36 years in the family business, unusual 
Wedding rings and more, owners Herman and 
Gayle Rotenberg have decided to retire and close 
the doors to their downtown Pittsfield store at the 
end of July. Gayle’s father, William Schifrin, who 
was born in Pittsfield in 1918, started the business 
in the Diamond District on 47th Street in New York 
City upon returning from World War II. Gayle 
grew up in the business, and Herman joined her 36 
years ago. After running the business for 30 years 
in the city, they moved the store to the Berkshires 
as they prepared their long-range retirement plans. 
Specializing in wedding and engagement rings 
in New York, they expanded their offering when 
moving to Pittsfield to include fine gold and silver 
jewelry. Repairs and customization rounded out 
their offerings in Pittsfield. “Opening the store 
in Pittsfield gave [us] an opportunity to meet so 
many wonderful people and take in all the variety 
of culture that Pittsfield has to offer.” Gayle noted. 
“You can imagine how different running a store 
in the Berkshires is when compared to running 
the store in New York City for 30 years,” Herman 
added. “Picking the Berkshires to retire in was 
one of the best decisions we ever made.”

Stanley’s Lumber & Building Supplies, 
a longtime local business in Adams, has been 
purchased by John Duquette, of Berkshire 
County Construction. The sale was the result 
of the retirement of former owner Walter Slosek, 
whose family had operated it for two generations. 
Duquette plans to expand the store’s inventory 
and services.

The Berkshire regional Planning Commis-
sion (BRPC) has announced the designation of the 
Berkshire section of U.S. Bicycle Route (USBR) 7 
by the American Association of State Highway and 
Transportation Officials (AASHTO). The USBR 7 
connects Connecticut, Massachusetts and Vermont, 
and covers over 380 miles using both on- and off-
road infrastructure. The application was filed by 
MassDOT and approved by AASHTO. BRPC en-
dorsed the designation along with many Berkshire 
communities. The designation of the Berkshire 
section of the Western New England Greenway 
as USBR 7 highlights the importance of bicycle 
travel and active tourism. Touring cyclists can now 
ride from the East Coast Greenway in Connecticut 
all the way to the La Route Verte in Quebec on 
USBR 7. It also connects to an interstate bicycle 
network, comprehensively mapped by the Adven-
ture Cycling Association that already covers over 
11,000 miles. The Massachusetts section of USBR 
7 begins at the border in Sheffield and continues 
through Great Barrington, Stockbridge, Lenox, 
Pittsfield, Lanesborough (via the Ashuwillticook 
Rail Trail), Cheshire (via the Ashuwillticook Rail 
Trail), Adams (via the Ashuwillticook Rail Trail), 
North Adams, and Williamstown where it connects 
to the Vermont section at the border.

rEquipment, a nonprofit medical equipment 
reuse program that provides free refurbished equip-
ment, has appointed a new reuse center at uCP of 
Berkshire County in Pittsfield, expanding the dis-
tribution of refurbished adaptive medical devices to 
residents throughout the state. These centers clean, 
repair and deliver gently used medical equipment 
to eligible residents. Users can find and request 
suitable equipment by searching a web-based 
database at www.dmeREquipment.org.

The United States Green Building Council 
recently presented its Leadership in Energy and 
Environmental Design (LEED) Gold certification 
to the Clark Art institute’s new Clark Center. The 
certification recognizes achievement in sustain-
ability initiatives incorporated into all aspects of 
the building’s design and construction. The Clark 
Center and its underground physical plant build-
ing were completed in 2014 as part of a campus 
expansion program that integrated construction 
of the new facilities with a sweeping redesign of 
the landscape. 

The Boys & Girls Club of the Berkshires’ 
Camp Russell in Richmond will begin eight weekly 
camp sessions on June 27, ending the week of Aug. 
15. In addition to many new activities, the camp 
now allows children to explore different activities 
by creating their own daily schedule. “Camp Russell 
offers children of all ages a wide range of options 
to get the most from their summer vacation,” said 
Chris Jacoby, the club’s executive director. “We are 
excited about our new system that allows each child 
to choose their own schedule of activities, helping 
to keep campers engaged, further enriching the 
camp experience.” Camp programs include: day 
camp; sports camp; a recreational therapy program 
for individuals ages 6 to 22 with an IEP; and a 
Leaders in Training Program (L.I.T.), for 9th and 
10th graders interested in becoming counselors. 
Registration for all programs is available online 
at www.bgcberkshires.org.

Berkshire united Way is encouraging qualify-
ing organizations in Berkshire County to submit 
an application for supplemental emergency food 
and shelter funding that it is administering from a 
National Board award of $60,604 in Phase 33 Emer-
gency Food and Shelter Program assistance. Local 
recipients must be private voluntary nonprofits or 
units of government and have demonstrated the 
capability to deliver emergency food and/or shelter 
programs. Applications must be submitted online 
and are due by July 25. To complete the application, 
go to www.ctkodm.com/berkshireunitedway.

hospiceCare in the Berkshires has been 
recognized as a “Hospice Honors” recipient, one of 
only five in Massachusetts. The designation is based 
on survey results from April through September 
2015. The “Deyta Family Evaluation of Hospice 
Care” (FEHC) survey evaluates a hospice’s per-
formance on 24 satisfaction indicator measures. To 
earn the “Honors” designation, HospiceCare in The 
Berkshires had to be above the national average in 
at least 20 of the evaluated questions.

The Berkshirerides program is slated to end in 
July, due to a lack of available resources to continue. 
Launched in 2002, BerkshireRides was formed 
to remove transportation barriers to employment 
by connecting riders to jobs and job training. It 
delivered 700,000 rides for nearly 6,000 individu-
als working at over 500 businesses. The program 
will discontinue all transportation and mobility 
management services on July 16, after failing to 
identify and gain a new funding stream.

At its 2016 Greylock Society reception on June 
7 at Cranwell Spa & Golf resort, Berkshire 
united Way honored Gary Johnson and the 
Johnson Dealerships with the 2016 Ruth P. and 
Nicholas Boraski Leaders in Philanthropy Award. 
Berkshire United Way created the award in 2005 
to honor the individual, couple or group who dem-
onstrated their dedication to improving the quality 
of life for everyone in the community. Johnson, in 
partnership with Greylock Federal Credit union, 
has donated a new car to Berkshire United Way 
every year for the past 17 years for its annual fund-
raising campaign promotion… Greylock Federal 
Credit Union held its eighth annual Community 
Shred Day on May 21 and shredded over 10,000 
pounds of paper. The effort also raised $1,420 in 
donations for the Berkshire United Way through 
a suggested a $1-per-box donation from people 
looking to dispose of personal documents.

Seven Berkshire County agricultural ventures 
are among 47 farmers throughout western Mas-
sachusetts to receive awards through a partnership 
of the harold Grinspoon Charitable Foundation 
and Big y Supermarkets. Each of the selected 
farms will receive a $2,500 award to make physical 
infrastructure improvements to their farms. The 
total $117,500 awarded this year represents a 42-
percent increase over awards made in the inaugural 
year of the Local Farmer Awards. The goal of the 
program is to strengthen farmers’ ability to compete 
in the marketplace so that the region benefits from 
the environmental, health and economic advan-
tages of local farming. This year’s award recipients 
were selected from 128 farmers who submitted ap-
plications describing their improvement projects. 
Of these recipients, 32 percent have been farming 
for more than 20 years, with 23 percent for five 
years or less. Over 40 percent of the farms have 
sales of over $100,000 while another 30 percent 
recorded sales of less than $49,000. “Through our 
partnership with the Grinspoon Foundation, we 
are providing one more way to help local growers 
thrive in our community,” said Charlie D’Amour, 
president and COO of Springfield-based Big Y. 
One of the award recipients in Berkshire County 
is Jennifer Salinetti, owner of Woven roots Farm 
in Tyringham, who will be installing a permanent 
vegetable wash station which will directly impact 
the farm’s productivity. Other local award recipi-
ents are: Caretaker Farm, Williamstown; hosta 
hill, Housatonic; Jennings Brook Farm, New 
Ashford; mill river Farm, Great Barrington; 
moon in the Pond Farm, Sheffield; and north 
Plain Farm, Great Barrington.

SABiC innovative Plastics, which is clos-
ing its headquarters in Pittsfield, gave more than 
$60,000 in science and math supplies, including 
gift cards to purchase additional math and science 
equipment, to all public high schools in Berkshire 
County at a special Teacher Appreciation event 
on June 15 at the Berkshire museum. Responses 
to the Berkshire Museum’s STEM science needs 
survey brought specific needs to the attention of 
SABIC, which will distribute tools and equipment 
for the upcoming school year.

mountainone Bank has donated $15,000 
to hillcrest Educational Centers inc. to sup-
port the treatment of the students who attend 
Hillcrest’s residential, day and autism programs. 
MountainOne Bank is also the lead sponsor for 
Hillcrest’s 16th Annual Fall Golf Classic and 
corporate contributor to its annual campaign. 
Hillcrest offers a variety of programs to enhance 
its students’ therapeutic experience – from gender-
specific groups to vocational opportunities, such 
as obtaining a certificate in food safety or main-
taining campus greenhouses that produce fresh 
flowers and vegetables for retail. These skills help 
students develop self-esteem and encourage them 
to continue their treatment in ways that can help 
them live more independently in the future.

The tri-town health Department will of-
ficially launch the inaugural Tri-Town Fitness 
Challenge in the towns of Lee, Lenox, and 
Stockbridge on June 26, in partnership with Mass 
Audubon, Josh Billings, Be Well Berkshires, 
and the Lee Youth Association, Similar to the 
Berkshire Mayor’s Fitness Challenge, residents 
in the smaller south county towns can compete 
to promote healthier lifestyles. Participants will 
earn points by eating healthy, drinking water, and 
exercising. As teams compete to earn points, they 
will qualify to be in the running to win prizes. As 
part of the challenge, there will be local resources 
and interactive schedules to promote community 
events and locations where healthy dining options 
are available. The challenge officially begins on 
June 26 at 7:30 a.m. at the Mass Audubon Wild 
Thing 5K/10k walk/run event and will continue 
for 12 weeks until it concludes on Sept. 18 at 
the Josh Billings RunAground. Pre-registration 
for individuals and teams is available at www.
bewellberkshires.org or at the Tri-Town Health 
Department in Lee or at Lee, Lenox, or Stock-
bridge town halls.

The newly merged 1Berkshire Strategic Alli-
ance has announced the members of its reorganized 
board of directors. This new board is comprised 
of representatives from the three organizations 
that aligned resources as their members approved 
the merger at an event on May 25. Representing 
businesses from all industries and from towns and 
communities throughout the region, these board 
members will guide 1Berkshire as it addresses 
regional challenges and builds upon the economic 
strengths of the Berkshires. Listed in alphabetical 
order, they are: Tad Ames, president, Berkshire 
Natural Resources Council; Patricia Begrowicz, 
president and owner, Onyx Specialty Papers; John 
Bissell, president and CEO, Greylock Federal 
Credit Union; Brenda Burdick, marketing and 
public relations director, General Dynamics Mis-
sion Systems; Gerard Burke, president and CEO, 
Hillcrest Educational Centers Inc.; Jonathan Butler, 
president, 1Berkshire; Mick Callahan, president, 
M. Callahan Inc.; Phil Coleman, owner, Heirlooms 
Jewelry; C. Jeffrey Cook, chairman, Cohen Kinne 
Valicenti & Cook LLP; Gene Dellea, president, 
Fairview Hospital and BMC Hillcrest Campus; 
Warren Dews Jr., vice president of audience devel-
opment, The Berkshire Eagle; Gordon Dinsmore, 
senior vice president, Guardian Life; Donald 
Dubendorf, owner, Dubendorf Law; Tyler Fairbank, 
CEO, The Fairbank Group; Linda Gaspardi Febles, 
vice president, Coakley Pierpan Dolan & Collins 
Insurance; Lori Gazzillo, director, Berkshire Bank 
Foundation; Danielle Gonzalez, associate director 
of human resources, Williams College; Donna 
Halton, senior vice president of commercial lend-
ing, Adams Community Bank; Scott Kirchner, 
president, Mad Macs Inc.; Michele Kotek, vice 
president of lodging and guest experience, Main 
Street Hospitality Group; Katherine Lockridge, 
owner, Classical Tents & Party Goods; Jason Lyon, 
box office manager, Boston Symphony Orchestra; 
Alice Maggio, executive director, BerkShares Inc.; 
Riad Maher, president, MRA Laboratories Inc.; De-
nise Richardello, executive vice president, MCLA; 
Vicki Saltzman, director of communications, Clark 
Art Institute; Eva Sheridan, senior vice president 
and human resources officer, MountainOne Bank; 
Van Shields, executive director, Berkshire Museum; 
Peter Stasiowski, director of communications, In-
terprint Inc.; Betsy Strickler, director of admission, 
Darrow School; Jonah Sykes, BYP chair, Berkshire 
United Way; Colleen Taylor, owner, Freight Yard 
Pub & Restaurant; Joseph Thompson, director, 
MASS MoCA; John Toole, president and CEO, 
L.V. Toole Insurance Agency; John Vittori, owner, 
Garden Gables Inn, Hilltop Orchards and Furnace 
Brook Winery; Megan Whilden, executive director, 
The Osher Lifelong Learning Institute at BCC; and 
Marc Wilhelm, general manager, Wheatleigh. 

Berkshire South regional Community Cen-
ter has been awarded $2,000 from Lee Bank, in 
support of its summer Action Adventures Day 
Camp field trips. The support provides funding 
to help ensure that all children, regardless of abil-
ity to pay, benefit from the center’s summer field 
trips. For additional information on the planned 
programs and registration, contact the director 
of Out of School Programs at OOS@berkshire-
south.org, 413-528-2810 ext. 34, or visit www.
berkshiresouth.org.
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Local currency expanding 
beyond south county base

By John Townes
As the result of a new affiliation with 

Adams Community Bank, and an expansion 
of its existing relationship with Lee Bank, 
BerkShares has gained a countywide bank-
ing presence.

The BerkShares local currency was started 
in 2006 in Great Barrington. It has become 
established as a popular method of currency 
for consumer and business-to-business trans-
actions in southern Berkshire County since 
then. However, until now there were no banks 
that sold BerkShares north of Lenox.

With the new bank affiliations, BerkShares 
are now available at all seven branches of 
Adams Community Bank from North Adams 
and Williamstown to Lee and Lenox. They 
are also available in Pittsfield at the North 
Street branch of Lee Bank. These arrange-
ments went into effect in June.

BerkShares Inc. is a membership-directed 
nonprofit organization that issues a regional 
currency to encourage patronage of local 
businesses and foster responsible economic 
development in the Berkshires.

Anyone can purchase BerkShares at par-
ticipating banks at an exchange rate of 95 U.S. 
cents to one BerkShare dollar. BerkShares 
can then be spent at approximately 400 
participating businesses and organizations 
at face value, which gives the purchaser an 
effective discount.

Because participating businesses are lo-
cally owned, it is intended to reinforce the 
“multiplier effect” of local spending, and 
keeping more money recirculating within 
the Berkshire economy, rather than going to 
outside business owners and chains.

“I like to think of keeping money local as 
a way of building community wealth,” said 
Alice Maggio, executive director of Berk-
Shares Inc. “If we are all spending money 
with our neighbors, it’s not being siphoned 
off to a far-away place. Instead, it’s staying 
in our local economy and supporting em-
ployment, schools, infrastructure, arts and 
charities. And that will help create a thriving 
community that can benefit us all.”

Charlie O’Brien, president and CEO at 

Adams Community Bank, said his bank’s 
expansion into Lenox over the past year 
prompted its decision to offer BerkShare 
exchanges at all of its branches.

“BerkShares resonate strongly with our 
own company’s values,” he said. “Reinvest-
ment in our community is at the core of our 
own commitment to this area, which has 
always been our home and our sole focus. 
We felt that it was the perfect fit and the right 
time, and we are excited to be getting this 
partnership off the ground.”

Lee Bank has been a BerkShares partner 
and supporter since the program launched, 
and has long offered them at its branches other 
than its North Street location in Pittsfield.

Heather Bartini, manager of that branch, 
made the decision to offer BerkShares in 
Pittsfield after learning more about the local 
currency’s history and its focus on shopping 
locally. “I love that BerkShares provide a 
powerful reminder to ‘buy local’ every time 
you open your wallet,” she said.

This geographic increase in availability 
of BerkShares is also seen as a stimulus to 
the growth of the network of participating 
businesses and organizations that accept them 
for purchases.◆
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“My MBA has prepared me for 
potential careers in many different 
industries. My interactions with 
executives and successful business 
leaders have allowed me to become a 
stronger, more dynamic professional.” 
Cheryl Richards, MBA ‘15 
Workforce Learning Manager
Hillcrest Educational Centers, Inc.

Master of Business Administration
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Give peace
a chance

Jim’s Lawn Care
Lawn Mowing & Fertilizer treatment H garden care & Maintenance 

Brush cutting H chain Saw Work H Pruning H Hedge trimming 

Mulching H rototilling H Painting H Fencing H Junk removal

413-464-0373
(Leave Message)Free Estimates                                                             Firewood for Sale

Offices & shOp space
Downtown PittsfielD • walk to north street

•	Ground	floor	office	space	
with	reception,	3	offices	and	
conference/breakroom

•	Upstairs	apartment	and/or	more	
space	for	offices

•	Large	back	shop/garage/utility	
space	with	office

Property is ideal for contractor, professional 
or investor looking for opportunity to locate a 

business near central downtown.

Buildings are available for lease and/or sale. 
Possible financing available.

For	more	detaiLs,	caLL:

413-443-5933	ext.	111

The Fairfield Inn & Suites by Marriott in 
Great Barrington has received the prestigious 
Silver Performance Award from Marriott Inter-
national Inc. “Our dedicated team is making a 
difference by consistently putting the guests’ 
needs first, enabling them to make the most of 
their time in the Berkshires,” said Patty Jordan, 
general manager. “We are very proud that the as-
sociates create an atmosphere that our visitors can 
call home.” In addition to the Silver Performance 
Award, the Fairfield Inn & Suites also was recently 
rated the number-one hotel in Great Barrington on 
Trip Advisor. Located at 249 Stockbridge Road, 
the 93-room Fairfield Inn & Suites is owned by 
the Mahida family of Great Barrington and is man-
aged by Emerald Hospitality of Westlake, Ohio.

Greylock Federal Credit union held its eighth 
annual Community Shred Day on May 21 and 
shredded over 10,000 pounds of paper. The effort 
also raised $1,420 in donations for the Berkshire 
united Way through a suggested a $1-per-box 
donation from people looking to dispose of 
personal documents. “Identity theft comes in 
many forms and affects people in many different 
ways,” said Greylock Federal President and CEO 
John Bissell. “Shred Day is a way Greylock can 
provide the community a quick and easy way to 
destroy unneeded personal documents to help 
protect against this growing criminal activity. 
By combining that effort with raising funds for 
the Berkshire United Way, we accomplished two 
important services for the community.”

Greylock Federal Credit union announced 
that it has established the “Marilyn Sperling 
Greylock Scholar” Scholarship to honor the credit 
union’s recently retired president and CEO. The 
scholarship will be awarded annually to a recent 
female high school graduate or non-traditional 
woman student interested in studying business at 
Berkshire Community College (BCC). It provides 
a maximum award of $5,000. This year’s scholar-
ship recipient is Lori Cormier, a non-traditional 
student, who is studying Business Career Health 
Information Management and plans to graduate 
with her associate’s degree from BCC in Decem-
ber. Sperling retired Oct. 1, 2015 after serving as 
president and CEO of Greylock Federal since 2010, 
and capping a 40-year career as a financial services 
professional in Berkshire County… Greylock 
Federal also announced that 13 area college-bound 
high school students have received $500 from the 
credit union’s “Treat Everyone Better Than They 
Expect” scholarship program. The scholarships 
are presented annually to one community-minded 
senior class member from each Berkshire County 
high school. This year’s recipients are: Courtney 
Munson, BART Charter School; Olivia Carlson, 
Drury High School; Mackenzie Rougeau, Hoosac 
Valley High School; Casey Blair, Lee Middle and 
High School; Kevin Coakley, Lenox High School; 
Maria Deblois, McCann Technical; Victoria Rya, 
Monument Mountain; Ava Garrett, Mount Ever-
ett; Mollyann Haskins, Mount Greylock; Emma 
Lezberg, Pittsfield High School; Anita Curtin, St. 
Joseph Central High School; Ranjana Lingutla, 
Taconic High School; Matthew Schneider, Wah-
conah Regional High School.

Some 225 people attended St. Joseph Central 
high School’s sixth annual fund-raising gala, 
“Evening with the Stars,” at the Crowne Plaza 
on April 29, which raised $91,000 after expenses 
for the school. The event also recognized several 
alumni and community leaders who have made 
significant contributions to their communities and 
the world. State Sen. Benjamin Downing, a St. 
Joseph alumnus (class of 1999), led the ceremony 
during which 10 individuals were inducted into 
the school’s Hall of Fame.◆
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watching hawks soar from the grassy balds 
of the Hoosac Range in North Adams, 
traveling through geologic time and local 
history at Basin Pond in East Lee, cast-
ing a line in Sandisfield’s Clam River, or 
watching the bobolinks at Hollow Fields 
in Richmond.

These are wonderful places to experi-
ence, and it’s our privilege to keep them 
open for you.

Berkshire high road
If you want to do more than visit, we’d 

welcome your help building a trail, paint-
ing boundaries or taking pictures. There’s 
a page for that at www.bnrc.org, just as 
there’s a page to make a donation, or learn 
about how land conservation may fit into 
your family’s plans.

It’s our ambition, in the long run, to 
link all the Berkshires’ wonderful places 
together into a countywide trail network, 
a pathway through nature linking town to 
town. 

Some places will always be best left 
alone, free from our activities. But why 
should Europe have exclusive rights to 
enchanting inn-to-inn walking holidays? 
Why not the Berkshires – a region beloved 
not only for arts, culture and food, but for 
beauty, wildlife and remarkable ecology?

This is what we landkeepers at BNRC 
want to create, and we are hard at work 
assembling pieces and finding the neces-
sary capital.

We call this vision the Berkshire High 
Road, and we are committed to working 
with conservation partners, municipalities, 
private industry and willing landowners to 
make it a reality.

We’ve been pursuing this work – con-
nectivity, local sustainability, and conser-
vation – since our founding in 1967. The 
brand identity needed a tweak, but the 
mission remains the same.

Pay us a visit, and, if you like what you 
see, stay a while.

We’re landkeepers and we’re in it for 
the long walk.◆

By Tad aMes
What’s in a name?
Not enough, sometimes. 
Berkshire Natural Resources Council 

has managed to stay in business for nearly 
50 years with a long name that manages 
to say not much about what we do. The 
acronym – BNRC – shortens the mouthful, 
but conveys even less meaning.

When a marketing researcher came 
back with findings that some Berkshirites 
thought we were a nursing organization or 
fracking lobbyists, we knew it was time to 
do something about our identity.

We have great aspirations for the 
Berkshires. Those aspirations will depend 
on greater engagement with prospective 
volunteers, partners and donors. 

We have to stop being Berkshire 
County’s “best kept secret,” in the words 
of one of our friends.

One element of the Council’s public 
re-introduction is a new website, which 
you’ll find at www.bnrc.org. The new site 
will make it easier for you to find a great 
place to visit. It will make it easier for you 
to sign up for news of free guided walks, 
easier to let us know you’d like to volun-
teer, easier to support our work with an 
online donation.

And we hope it will inspire you to get 
out and explore the beautiful Berkshires.

Second, we created a fresh new visual 
mark – a symbol for everything from sta-
tionery to roadside signs – that will distin-
guish us from our colleague organizations, 
and invite you to come explore.

The third leg of this strategic stool was 
to come up with a word or two that would 
clarify our venerable, opaque name, and 
tell you just what it is that Berkshire 
Natural Resources Council does.

So, what exactly is it that we do? 
Berkshire Natural Resources Council 

conserves land for public benefit and 
enjoyment. We create walking and hiking 
trails at beautiful places like Olivia’s 
Overlook and The Boulders. And we 
work hard to keep forests, farmland, rid-
gelines, watersheds and wetlands in their 
natural state for the benefit of people and 
wildlife alike.

For those who relate best to numbers, 
here’s the tally: BNRC conserves over 
21,000 acres; we own 10,065 acres, all 
of which is open to the public; we man-
age conservation restrictions on 10,974 
privately owned acres; and we take care of 
over 50 miles of trails.

But numbers aren’t an end in themselves. 
We aim to conserve land that makes life 
better in the Berkshires. That may mean 
taking steps to keep a farm growing food, 
or keeping a forest ecosystem from being 
cut up by driveways and houses.

And, wherever appropriate, it means 
creating opportunities for people to feel 
and touch nature, to have experiences 
outdoors – experiences that inspire won-
der, happiness and a clearer insight into 
ourselves and the world we live in.

(Industry jargon bundles these oppor-
tunities and experiences into “outdoor 
recreation” – a term that only hints at the 
transcendent joys of feeling a fish tug on a 
line, or taking that final step to a summit. 
Recreation, after all, is not so distant from 
“re-creation.”)

For months, we struggled to find the 
word or two that would capture our 
mission of keeping the most remarkable 
places available for people to experience 
and enjoy.

And then it hit us. There was no word. 
We had to make one up: The Landkeepers.

The term “landkeeper” takes off from 
familiar words like “housekeeper” or “bee-
keeper” – names for people who care for 
something so that others (people and wild-
life, in this case) may enjoy the rewards.

Like innkeepers, BNRC landkeepers 
want you to visit. Housatonic Flats in 
Great Barrington is an easy place to start – 
look it up at www.bnrc.org.

Unlike innkeepers, we don’t charge for 
accommodations. All of BNRC’s land is 
open to the public, free of charge.

So, check out the Top 10 trails list at the 
new website, or simply imagine yourself 
doing one of these things: floating on the 
surface of Steadman Pond in Monterey, 

Tad Ames is president 
of Berkshire Natural 
Resources Council. 
He can be reached 
at 413-499-0596  or 
tames@bnrc.org.

beRkshiRe NaTuRal ResOuRces cOuNcil

Time to shed new light on county’s ‘best kept secret’

We’ve been pursuing this work – connectivity, local sustainabil-
ity, and conservation – since our founding in 1967. The brand 

identity needed a tweak, but the mission remains the same.
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BerkShares Business of the Month

I F YOU ARE “FIERCELY LOCAL,” what is the best way to show it? By drinking local beer, of course! 
At Big Elm Brewing, Bill and Christine Heaton and their co-founders Jen and Russell Jaehnig 
have set out to make the task of showing your Berkshire pride both easy and delicious.  

Founded in She�eld in 2012, Big Elm beer has fast become a staple in bars, markets, and liquor 
stores throughout the region. After gaining a strong foothold here over their �rst three years, the 
company signed an agreement with the Craft Brewers Guild for statewide distribution in January, 
which has allowed them to gain, according to Heaton, “really good traction” in the lively Boston 
craft beer market. And on June 9th they �lled their millionth can of beer!

�e brewery itself may be young, but 
for Bill and Christine this is their sec-
ond joint business venture. �e couple 
owned and operated Pitts�eld Brew 
Works, a brewpub, from 2005 to 2010. 
While Bill is what he calls a “bootstrap 
brewer” who learned by doing, Christine 
is a graduate of Chicago’s prestigious 
Siebel Institute of Technology. When 
her resume came across Bill’s desk while 
he was brew master at Victory Brewing 
Company he thought, “Wow this is re-
ally cool, someone who �nally has a di-
ploma. Back when we were starting out,” 
he explains, “someone with a diploma in 
brewing was really rare.” 

“We make a good team,” Bill says. 
“Christine is the science and math, and 
I’m the art person. She’s creating all the 

recipes and brewing the beer. I come up with names, labels and logos; I get the beer in the cans 
and kegs, and our team and I get it on the shelves.” 

�e Heatons proudly identify their business with the craft brewing movement as well as with the 
local economy movement right here in the Berkshires, embodied by BerkShares. It’s only natural, 
Bill Heaton argues, that beer should have a special place in the “buy local” movement, since in 
brewing there is so much room to express local ingredients, re�ect regional tastes, and create fresh, 
�avorful beverages that can blow industrial products out of the water. “�ere are 4,000 craft 
brewers in the U.S. now. People think that’s amazing, but it’s the same number as in 1876! �ese 
breweries are small, local producers who serve their community.  �at’s how it used to be – every 
neighborhood had a brew pub because it was the social hub of your town.”   

Big Elm’s line includes their chamomile-infused 413 Belgian Saison, their “boss” IPA, the Gerry 
Dog Stout, and their summery American Lager, along with seasonal specials. Bill points to the 
American Lager as an illustration of how Christine’s strong technical training is their not-so-secret 
weapon. “If you’re making a light lager like that one you have to be technically precise because 
there is nowhere to hide �aws in your beverage. �at’s where Christine is really amazing. When 
we do a lager, she’s letting her chops shine.”

Big Elm’s slogan, “get back to your roots,” seems to permeate company culture and inform the Heatons’ 
thinking. “�ere’s no right or wrong, but to build a really strong community, more often than not you 
have to make a local choice. BerkShares is a perfect example of keeping money at home. �e more we 
invest in our community, the better future we’re all going to have.” �ere are still a lot of things we all 
need to �gure out, he admits, but “the go-local movement isn’t going anywhere. We’re ground zero in 
the Berkshires.”

Big Elm Brewing
65 Silver Street, Sheffield, MA (413) 229 2348

more stories like this one at www.berkshares.org
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people on the move
The Realtors Com-

mercial Alliance of Mas-
sachusetts (RCA-MA) 
has selected Barb Davis-
hassan, CCIM as re-
cipient of its 2016 Realtor 
of the Year Award. The 
award is granted to the 
local association Realtor 
member who has made 
the greatest contribution 
to the advancement of the 
real estate profession and the community over the 
past year. Davis-Hassan will join local associa-
tion Realtors of the Year for consideration as the 
Massachusetts Realtor of the Year, to be selected 
by a state association committee. Recognition of 
all local association Realtors of the Year will be 
made by the state association at its Professional 
Awards and Recognition Dinner on Oct. 4. A Real-
tor since 1988, Davis-Hassan is broker/owner of 
Barb Hassan Realty Inc. in Pittsfield. She currently 
serves as the 2016 president of RCA-MA, which 
is the only Realtor association in Massachusetts 
specifically for commercial agents. She has earned 
the Certified Commercial Investment Member 
(CCIM) designation; the Certified Real Estate Bro-
kerage Manager (CRB) designation, the Certified 
Residential Specialist (CRS) designation, and the 
Graduate of the Realtor Institute (GRI) designation. 
She has been a member of the board of directors 
of the RCA-MA since 2008, and serves in several 
capacities with the state association.

michael Wynn is this 
year’s recipient of the 
Jane Addams American 
Spirit Award, presented 
by the Berkshire Immi-
grant Center in honor of 
Jane Addams, a staunch 
supporter of immigrants, 
the first American woman 
to win the Nobel Peace 
Prize, and a role model for 
those who volunteered to 

uplift their communities. The award was initiated 
five years ago to recognize outstanding immigrant 
advocates in the community who embody the 
strong principles, moral integrity, and intense 
activism that Jane Addams stood for. Wynn, chief 
of the Pittsfield Police Department, was cited as 
being “an outstanding advocate for civil rights, 
public safety, and education” who “recognized 
the changing demographics of the Berkshires and 
the challenges and opportunities that come with 
an increasingly diverse community.”

Gary Schiff has been 
named managing director 
of October Mountain Fi-
nancial Advisors. Formed 
earlier this year, the firm is 
an alliance of Lee Bank 
and St. Germain Invest-
ment Management, based 
in Springfield (april 2016 
BT&C). As managing 
director, Schiff will lead 
the firm’s efforts in the 
Berkshires and its alliance with Lee Bank. Schiff 
joins October Mountain with over 30 years in 
investment and banking, most recently serving as 
vice president, senior investment advisor with the 
Private Client Group at TD Wealth in Pittsfield from 
2001-16. Prior to his position with TD Wealth, he 
joined Bank of Boston’s Berkshire Region senior 
management team in 1995, and through successive 
mergers leading to TD’s current ownership, held 
senior positions at the bank in marketing, commu-
nications, government and public relations.

Stone House Proper-
ties has announced the 
addition of Peter Gold-
berg to its residential 
real estate team. He joins 
the agency after serving 
for many years in the 
healthcare industry, both 
as a practitioner and ad-
ministrator. He also has 
a successful history as a 
corporate speaker, trainer 

and business consultant. Goldberg’s priorities in 
his business relationships are listening to and iden-
tifying his clients’ specific real estate needs while 
providing practical and creative guidance.

Allan Costello has been promoted to executive 
vice president, home lending, at Berkshire Bank 
and will join the bank’s executive team. Costello, 
who joined Berkshire Bank in 2011, has over 30 
years of experience in the banking industry with 
expertise in risk management, compliance, ac-
counting, internal audit and operations. In his new 
position, he will be responsible for the manage-
ment and supervision of Berkshire Bank’s home 
lending division and will serve as a member of 
the executive management team.

Al Bashevkin has been appointed to serve as 
interim executive director of Louison House, a non-
profit organization that runs a transitional housing 
program (Louison House Shelter) in Adams and a 
permanent supportive housing program (subsidized 
apartments) in North Adams. Bashevkin had served 
as executive director of the Northern Berkshire 
Community Coalition for 29 years before exiting 
his post last summer. He will serve in his new posi-
tion while a search is conducted for a permanent 
successor to departing Louison House Executive 
Director Lindsay Errichetto.

Allison Bedard has 
been appointed to Grey-
lock’s volunteer super-
visory committee by the 
credit union’s board of 
directors. Bedard is a CPA 
and an audit manager at 
Adelson & Company PC 
in Pittsfield. She has been 
with the firm since 2010 
and served as a staff ac-
countant and supervisor 

before assuming her current position. Previously, 
she was employed by a local bank as a treasury 
analyst and accounting specialist. Bedard is taking 
the place of tyrone Jackson, who recently left 
the supervisory committee after he was appointed 
to Greylock Federal’s board of directors.

The board of trustees of the Clark Art Institute in 
Williamstown has selected olivier meslay to serve 
as its Dena and Felda Hardymon Director. Meslay, 
an accomplished museum professional and noted 
scholar, will become the Clark’s fifth director when 
he assumes his new role on Aug. 22. He replaces 
michael Conforti, who retired from the Clark in 
August 2015. Meslay brings more than 35 years 
of international experience to his position at the 
Clark. He currently serves as associate director of 
curatorial affairs, senior curator of European and 
American art, and The Barbara Thomas Lemmon 
Curator of European Art at the Dallas Museum of 
Art (DMA). Since assuming his current position in 
2012, Meslay has overseen the DMA’s European 
and American art collection of more than 4,000 
paintings, sculptures, and works on paper, and 
has managed the museum’s curatorial department, 
conservation program, and art research library.

BEHOLD! New Lebanon, the first living mu-
seum of contemporary rural American life, has 
named Jasmine DeJackome as program coordi-
nator. DeJackome is responsible for scheduling 
and overseeing the activities of BEHOLD! New 
Lebanon’s Rural Guides, who conduct more than 
100 informative programs in their own professional 
settings. She previously held positions in the educa-
tion departments at the Trustees of Reservations, 
the University Museum of Contemporary Art at 
UMass, and the Wadsworth Atheneum.◆
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aRTs & culture

By John Townes
The Common Folk Artist Collective has 

been enlivening the cultural community and 
entertainment scene in the northern Berk-
shires for several years.

Now, Common Folk is about to raise its 
profile another notch by moving into a promi-
nent downtown location, as the next step in 
its ongoing growth and evolution

Common Folk is a team of artists and 
other supporters working to stimulate the 
creative community and economy of North 
Adams and exploring ways to address com-
munity needs. It has grown from its origins 
as a project by a handful of friends into a 
broadly based grassroots nonprofit com-
munity organization.

On June 30, Common Folk will officially 
open in its new location at 33 Main St., 
in a large downtown storefront that was 
previously occupied by the North Adams 
Artists Co-op.

“It will be a community oriented space, 
and we have a lot of plans for it this sum-
mer,” said Jessica Sweeney, a co-founder of 
the collective.

Its residency in the Main Street space is 
part of the annual DownStreet Art festival. 
DownStreet Art was launched eight years ago 
to build economic and social capital in North 

Adams and encourage dialogue between the 
community and the arts. It hosts a spectrum of 
art events in the summer through September. 
These include exhibitions, street fairs, video 
screenings and site-specific installations in 
vacant storefronts and other locations in 
central North Adams.

DownStreet Art is sponsored by the Mas-
sachusetts College of Liberal Arts Berkshire 
Cultural Resource Center (BCRC), the City 
of North Adams, Massachusetts Cultural 
Council and Massachusetts Museum of Con-
temporary Art (MASS MoCA).

Common Folk is participating in Down-
Street Art’s Creative Incubator program, an 
initiative that provides space and support 
for organizations and individuals with an 
interest in maintaining a sustained presence 
in downtown North Adams.

Last summer, Common Folk had a tem-
porary space during DownStreet Art in a 
different location on Main Street. After the 
season, it moved into another interim space 
on Holden Street before arranging for its 
present location this summer.

While initially Common Folk is slated to 
be in the 33 Main St. space for the duration of 
DownStreet Art, Sweeney said they hope to 
come to an arrangement to be able to occupy 
the site year-round on a long-term basis.

Common Folk has already moved into 
the space, and is operating there informally 
while preparing for its official opening when 
DownStreet Art begins.

Culture and community
The goal of Common Folk is to provide 

artists of all disciplines with the resources, 
knowledge, education, tools, support and 
space to develop their art.

Its members also see creativity as a cata-
lyst for change, and it fosters creative artists 
and activities that are engaged in the wider 
community.

Another of its primary purposes is to make 
the arts and creativity accessible, and to 
encourage people of all levels to participate 
in creative expression

The organization sponsors or helps to 
facilitate a wide range of activities including 
music and other performances, art exhibits 
and installations, video productions and 
readings, among others.

Sweeney estimated that Common Folk 
has sponsored or supported about 100 public 
events so far. “They have ranged from very 
small gatherings to shows that have been at-
tended by as many as 300 people,” she said.

They host open mikes for musicians and 
comedians, as well as special events such 
as A Night of Fools, a comedy shows for 
April Fools Day.

Common Folk (commonfolkart.band-
camp.com or Facebook page facebook.com/
wearecommonfolk/) creates and presents 
shows and events itself, as well as collabo-
rating with other local organizations. While 
its focus is on local artists, it also sponsors 
shows by touring regional musicians and 
performers they believe have merit.

Sweeney noted that one of the founding 
members is Christopher Hantman, who 
has a North Adams-based record company, 
Sounds and Tones, and draws on his connec-
tions and knowledge of musicians to help 
schedule events.

Common Folk also fosters exposure for 
artists through a page of performance and 
other videos on a You Tube channel (www.

prominent space 
raises profile for 
Common Folk 
artist Collective

Participants at a recent meeting of the Common Folk Artist Collective join co-founder Jessica Sweeney (third from left) outside the organization’s new quarters at 
33 Main St. in downtown North Adams. They are: front row – Gwendolyn Bird, Krista Duke and Josh Harriman; back row – Perri Bernstein, Misa Chappell, Jessica 
Sweeney, Christopher Hantman, Nate Massari and Emily Eastman. Common Folk’s residency in the prominent storefront is part of the Creative Incubator program 
of DownStreet Art, the annual festival that promotes broader interaction of the community and the arts. DownStreet Art begins this year’s activities on June 30.
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youtube.com/user/CommonFolkCollective). 
It has also published a chapbook of local 
writing and other projects.

Common Folk sponsors other types of 
activities as well. It conducts regular open 
meetings, potlucks and “Pitch Parties” for 
artists to network and 
share their creations 
and ideas.

The organization has 
also conduced commu-
nity conversations on other issues and topics 
of larger concern. Recently, for example, 
they hosted a community conversation on 
Polarization in Politics.

Pioneer Valley origins
While its present current focus is on 

North Adams, Common Folk actually had its 
origins in the Pioneer Valley. It was started 
there in 2012.

“There was a very small group of us who 
lived in the Hadley area and had known each 
other in North Adams because we had at-
tended the college or had other connections,” 
explained Sweeney. “We wanted to organize 
creative activities, and we starting holding 
Open Mike nights in Northampton.”

Subsequently, she and others returned to 
the northern Berkshires, and Common Folk 
shifted its geographic focus to North Adams 
around 2014.

“We moved the concept for Common 
Folk with us, and it’s grown from that,” said 
Sweeney, who is employed as a program as-
sociate at the Northern Berkshire Community 
Coalition and is also a mentor at Barrington 
Stage Company in Pittsfield.

She said that there is a core leadership 
group with five members, and a much larger 
network of volunteers and supporters.

“There are about 40 to 50 active partici-
pants at any given time,” said Sweeney. “It 
ebbs and flows depending on the programs 
and projects that are in process at a given 
time.”

She explained that people participate on 

varying levels. Some work with the organiza-
tion on an ongoing basis, while others focus 
on specific projects.

“It’s basically a vehicle for the community 
to use, and it is designed to be very open and 
flexible,” she said. “We’ve evolved in a very 

organic way. If some-
one has a project, such 
as a live performance 
they want to put on, 
we’ll help them and 

they’ll work with us on it and then be done. 
Other people volunteer on a more frequent 
basis. There are many levels of involvement. 
It’s up to the individual.”

She added that Common Folk also has de-
veloped a broad and diverse base of support, 
and people and groups from many segments 
of the community assist the organization.

“In addition to artists, a very wide range 
of people are involved, from young children 
to seniors,” she said. “We have connections 
with social services, MCLA and local busi-
nesses and organizations. Civic leaders and 
others who are putting effort into growing 
North Adams are also involved.”

One goal and challenge for Common Folk 
has been to establish a formal and stable or-
ganizational structure, while operating on a 
very open and fluid basis. “We want to build 
it into a solid organization that is sustainable 
over the long run,” Sweeney said.

About six months ago they formalized 
the organization’s status by affiliating with 
Fractured Atlas, a nationwide organization 
that provides support services for the arts 
and cultural sector. Among other services, 
Fractured Atlas is an umbrella that provides 
a legal framework and acts as a fiscal agent 
for organizations such as Common Folk.

In terms of financing, Sweeney said Com-
mon Folk relies on a combination of donations, 
grants and earned income from admissions to 
shows, art sales and other sources.

“We’re very entrepreneurial in terms of 
looking for new sources of revenue to cover 
our costs,” she said.

One source of support is crowdfunding. 
They have established a page on the crowd-
sourcing site Patreon (www.patreon.com) 
where people can pledge to contribute on 
a monthly basis. For pledges ranging from 
$10 per month to $1,000, patrons become 
eligible for tickets for performance, T-shirts, 
artworks, private performances and other 
incentives.

Sweeney noted that Common Folk oper-
ates on a very tight budget, especially because 
it sells art at low prices and tries to keep ticket 
prices affordable.

Sweeney said Common Folk will remain 
focused on North Adams and adjacent com-
munities.

“We’ve very locally oriented,” she said. 
“However, we believe this is a great con-
cept, and we’d love to see similar initia-
tives started in other communities in the 
Berkshires.”◆

“We want to build it into a 
solid organization that is sus-
tainable over the long run.”

Mountain Goat 
Artisans

130	Water	st	•	Williamstown

Featuring	the	hand-crafted	products	of	
local	potters,	woodworkers,	furniture	

makers,	photographers,	painters,	jewelry	
makers	and	more…

Great	selection	of	one-of-kind	items
for	gift-giving	or	home	use

Wednesday-satUrday	noon	to	5	p.m.

413-884-5339
mary	merselis	•	proprietor

www.mountaingoatartisans.com
Visit the new sPin-Off Yarn shOP

Out Back and dOwnstairs

If your plan is to invest in IT  
when it breaks, 
you don’t have a plan.

Expect more.

compuworks.biz

1 Fenn Street  
Pittsfield, MA

413-499-0607 
800-207-1926



12 July 2016 Berkshire Trade & CommerCe

studio and retail gallery (see related story 
on page 14).

“Bill calls us pioneers, bringing the arts to 
Adams,” Riley said. She added that, while 
there are many artists who live and work in 
Adams, there has been an absence of coordi-
nated collaborative effort to create an active 
arts scene – the kind that can help spur related 
economic activity in the town and region.

“The arts have always been here, but a lot 
of the activity has been behind the scenes,” 
Riley said. “There’s a need to connect the 
artists to the community as a whole, and get 
everyone more involved in the arts. With the 
advisory board, we’re getting things moving 
in that direction.”

Serendipitous connections
The AAAB took shape through a serendipi-

tous series of connections, coincidences and 
circumstances over the past few years. These 
included the arrival in town of a handful of 
established artists, coming from different 
geographic locations and bringing varied 
creative backgrounds and interests.

Among these were the Rileys, who had 
been based in New York City for most of their 
professional lives before coming to Adams; 
Pat Fietta and her husband, George LeMaitre, 

Discourse, a nonpartisan organization that 
promotes the exchange of ideas on a range 
of economic, political and social matters af-
fecting the town and region as a whole. The 
organization hosts regular public forums on 
these issues, including an Economic Summit 
day conference scheduled for July 16 (full 
details at www.adamsanthony.weebly.com).

“In a way, I see this as a think tank, where 
we can pull together people to look at how 
we can revitalize Adams and the Berkshires,” 

said Kolis in a story on 
the Adams-Anthony 
Center in the June 2016 
issue of BERKSHIRE 
TRADE & COMMERCE.

As another manifes-
tation of his hometown 

boosterism, Kolis regularly reaches out to 
new arrivals and new businesses to welcome 
them to town. One such phone call was made 
to Robin Rapoza Hauser when she and her 
husband relocated from the Boston area.

“When we purchased our property, we got 
a call from Bill Kolis welcoming us to town,” 
Rapoza Hauser recalled. The simple fact that 
someone would make such a call to newcom-
ers made a big impression on her, she added. 
“Coming from the city, I’d say that people 
would never do that,” she commented.

Through meetings facilitated by Kolis and 
his sister, Rapoza Hauser connected with 
other recent arts-oriented arrivals to town and 
learned of their various projects and interests. 
“I’m a big proponent of community and work-
ing toward a common goal,” she said. “And I 
was meeting a lot of people who were doing 
just that – working toward this common goal 
of a more vibrant arts community.”

That goal also turned out to be on the 
agenda of the town’s new administrator, Tony 
Mazzucco, who had started in his position 
in January 2015. In his prior administrator 
posts in other small communities, Mazzucco 
said, he had both witnessed and supported 
the development of an active arts scene as a 
component of overall economic activity.

“If you look around nationally, there’s a big 
impact [from the arts] on local economies,” 
he said. “When I got here one-and-a-half 
years ago, I looked at ways to develop this 
aspect of the economy.”

Mazzucco said his interest in nurturing the 
town’s creative economy was based on sev-
eral factors – from improving overall quality 
of life for residents to enhancing the town’s 
tourist activity. But it also refl ected the hard 
realities that the town faced in terms of its ag-
ing demographics and diminished industrial 
base. In many ways, the development of the 
town’s creative economy represented one of 
the more promising paths to diversify and 
boost the town’s overall economic health.

Grassroots process
Again, through coincidence and good for-

tune, many of the components to help drive 
development of an active arts scene were 
already on hand and ready to be connected. 
“The time was just right for it here,” said 
Mazzucco. “There’s a grassroots process of 
things taking shape that I believe will lead 
to a burgeoning creative economy.”

To begin making those connections, 
Mazzucco met regularly with many of the 
recent arrivals in town to discuss their plans 
and interests – with a special emphasis on 
developing an active arts scene.

“We all wanted to be around more artists 
and be part of a growing arts community 
here,” said Nevada transplant Pat Fietta. 
“There’s a lot of energy and ideas, and the 
town administrator was so supportive of what 
we wanted to do.”

“We have all this activity here, and all 
these component parts,” added her husband, 
George LeMaitre. “A lot of it still has to be 
proven, but people are open-minded to the 
potential here.”

From these meetings and discussions, the 
idea for the Adams Arts Advisory Board took 
shape, and in August 2015 it was sanctioned 
by the town’s select board.

Mazzucco explained that establishing the 
AAAB as an advisory committee under town 
bylaws has tangible signifi cance and benefi ts. 
“It lets us work with [the AAAB] in a little 
more streamlined way,” he said.

It also positions the advisory board as more 
of an action-oriented entity. “We didn’t need 
another committee that met and discussed 
things once in a while,” Mazzucco said. 
“We wanted a way to get them talking and 
working together to make things happen on 
a grassroots level.”

Since its launch last August, the AAAB 
has embraced that mission and mandate to 
make things happen.

Among its early initiatives, the board 
hosted a seminar for local real estate agents on 
marketing non-traditional spaces to artists.

“We wanted to raise awareness among the 
real estate community about the different 
types of needs that artists have when look-
ing for spaces, and to get realtors to be more 
creative when thinking about properties that 
meet those needs,” said Fietta. She added 
that it was this kind of creative thinking on 
the part of one local realtor that introduced 
her and LeMaitre to the mill building they 
are now renovating.

Mazzucco noted that this workshop was 
a good example of the direct linkage the 
advisory board can facilitate. “Economic 
development is an area where the local gov-
ernment and business community can come 
together,” he said. “Bringing these realtors 
together [to understand the needs of the arts 
community] can only help in the process of 
developing our creative economy.”

The AAAB participated in last fall’s Great 
Chair Auction, a fund-raising event for the 
town’s youth center, both by painting and 
decorating chairs to be auctioned and by 
displaying the chairs in vacant storefronts 
downtown for pre-auction viewing.

Those empty storefronts have also been 
used for pop-up window displays of local 
artists’ works, enhancing the visual appeal 
of downtown and also boosting sales of the 
artists’ works.

Another visual enhancement project in-
volved creation and installation of a large 
mural/banner to cover the damaged facade of 
a town-owned building on Victory Street.

“In their efforts to date, we’re looking at 
some fantastic results,” said Mazzucco.

arts scene in adams
continued from page 1

cOVeRstory
who left their longtime home in rural Nevada 
to take on the renovation of an old mill build-
ing in Adams into a residence/studio/gallery 
complex (see story on page 16); and Robin 
Rapoza Hauser and her husband, John Hauser, 
who bought the former McBride Funeral home 
in the center of town, where they are preparing 
to open the Rapoza Center for the Arts later 
this year (see story on page 17).

These artists followed a similar path that 
Gail Sellers had taken a decade or so earlier. A 
native of Adams, she op-
erates Riverhill Pottery 
with her husband, Phil, 
in the Eclipse Mill com-
plex in North Adams. 
They had relocated their 
existing business from 
Ohio in 2008, drawn by a burgeoning arts scene 
in North Adams, exemplifi ed and fueled by 
the Massachusetts Museum of Contemporary 
Art (MASS MoCA). They were also among 
the fi rst of dozens of artists and artisans to 
purchase units in the Eclipse Mill project, an 
ambitious redevelopment of a former mill 
building into artist live/work studios.

Gail Sellers is also the sister of William 
Kolis, who has become an active advocate 
for economic development and revitalization 
in his hometown of Adams, despite having 
lived and practiced law in the Cleveland 
area for several decades. A key example of 
his local activity is his role as founder of the 
Adams-Anthony Center for Social and Public 

“There’s a lot of energy and 
ideas, and the town admin-
istrator was so supportive of 

what we wanted to do.”
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These and several other projects and ideas 
are discussed and organized by AAAB mem-
bers in a variety of different contexts.

Somewhat informal in its structure, 
the AAAB currently has about 45 active 
members, representing a mix of artists and 
non-artists, town residents and others from 
nearby communities.

“There are no membership fees, and all are 
welcome,” said Sellers, who is on the fi ve-
member steering committee for the AAAB. 
Other board members are organized into vari-
ous subcommittees that 
guide specifi c projects 
and initiatives.

Sellers explained 
that AAAB members 
meet at 9:30 a.m. each Wednesday in back 
room of Izzy’s Diner & Pizza on Park Street. 
“People come and bring ideas,” she said. The 
board also holds regular public meetings 
at town hall from 6 to 8 p.m. on the third 
Tuesday of each month.

Doors to economic prosperity
It was through these regular meetings that 

the concept for the AAAB’s most ambitious 
project to date took shape.

“The Berkshire Mountains Faerie Festival 
came about organically during an Adams Arts 
Advisory Board discussion around an article 
I had seen online about ‘The Fairy Doors of 
Ann Arbor,’” recalled Francie Riley.

Part art installation, part urban legend, the 
small portals that mysteriously “appeared” 
around Ann Arbor several years ago cap-
tured the imagination of the community and 
fostered something of a cult-like following, 
with related stories and faerie lore, as well 
as maps that visitors could use to scout out 
the doors’ locations.

The idea of creating a similar sensation in 
Adams was discussed at an advisory board 
meeting this past winter. That inspired LeMai-
tre to construct a wooden faerie door, which 
he brought to a subsequent meeting; and Fietta 
to craft a fanciful backstory about the sudden 
appearance of little faerie doors outside of 
vacant storefronts and in some area busi-
nesses. As recounted in this story, the doors 
were the work of the Berkshire Mountains 
Faeries, whose magical powers were said to 
“bring good luck, prosperity and new business 
opportunities to small towns.”

“The whole thing was focused on the 
economy and the empty storefronts,” said 
Sellers. “We saw the doors as a way to create 
a fun spirit in town and draw attention to the 
arts and artists there.”

This led to some workshops at Sellers’ North 
Adams pottery studio, where participants tried 
their hand at crafting a wide range of faerie 
door designs. “We had 17 people show up for 
one Sunday workshop,” said Sellers.

From clay doors made at that and other 
workshops, several were selected for press-
mold reproduction on a larger level, so that 
they could be used as part of a still-to-de-
termined faerie door campaign. The original 
wooden door made by LeMaitre was followed 
by additional ones that he and others put 
together, which were then custom painted 
and decorated by various artists.

All the while the AAAB members were 
bouncing around various ideas for the right 
faerie format to focus their efforts on. “One 
person would say ‘a parade,’ and another 
would say ‘a party,’” said Riley. Then, she 
added, someone suggested a festival.

That someone was Richard Tavelli, a na-
tive of North Adams who now lives in Wil-
liamstown after retiring from a long business 
career in mergers and acquisitions, early stage 
enterprises and related fi elds. “I’m the non-
artist in this group,” Tavelli said regarding 
his own professional background.

Not only is Tavelli not an artist, but he 
also had little direct involvement in the town 
of Adams until recently. That came about 
primarily through connections he made with 
Kolis during the formative stages of the 
Adams-Anthony Center, and with Mazzucco 
following his arrival as town administrator, 
among others.

“In my retirement, I wanted to get in-
volved as a volunteer in economic devel-
opment issues in the northern Berkshires,” 
said Tavelli. “I recognized that the creative 

economy can be – and 
is – an important factor 
in that.”

Noting that Wil-
liamstown and North 

Adams both have well-established and active 
advocates for development of the creative 
economy there, Tavelli said he looked to 
the town of Adams as a place where his 
volunteer efforts and business background 
might be of most use.

In doing so, he discovered a core group of 
artists and entrepreneurs who were pursuing 
their respective projects and were also in the 
process of pulling together to create an active 
and focused arts scene in the town.

“There were a lot of talented and focused 
people working together to promote aware-
ness of the arts as a component of the local 
economy,” said Tavelli. “It is a very compel-
ling economic story.”

continued on page 15

“My pitch is that it all has to 
do with creativity, and that 

leads to innovation.”

WKS 1626
Grant Seeking from 
Foundations & Corporations
Wed., 6/1 - 6/22
5:30 - 7:30 PM
South County Center (C1)

WKS 4300
Managing People To
Their Potential
Mon. & Wed., 6/20 - 6/29
8:00 - 10:00 AM
Conte Federal Building (E1)

BCC Workshops - Pittsfi eld & South County - Register Online!
Noncredit Workshops being offered both days and evenings for your convenience —

Learn for Work, Learn for Fun! It’s easy! Search by semester, category, topic, or course title online. 
WKS 1625
Persuasive Writing
Mon. & Wed., 6/27 - 7/11
(no class 7/4)
4:00 - 6:00 PM
South County Center (C1)www.berkshirecc.edu/workshops

Ad - BT&C Summer June 2016.indd   1 6/10/16   4:22 PM

!"#$% !"#$%

%%

Great Connections!
Thorough Research!

Professional Analysis!
40 Railroad St., Suite 3, Great Barrington, MA 01230!

!%

&'()%*#$&'()%+%,-./0123,-./4,513,6778,0.59%%+%%:;<=>:<=;?<@%
%*AB)"AC%DB"ACE%F#*'&%+%%G57HI21-,41J078G%+%:;<=<>@=<K?@%

LLL0I8,MN/-,8.5998,.-12O,5O8,P8N0.59%
%

$639,000 Hinsdale  Business 
& Property: Maintenance Man 

!"#$% !"#$% !"#$%!"#$%

Martin’s Restaurant  $350,000 
Great Barrington, Business only 

Commercial Condo $495,000 
8,000 S.F., Great Barrington 

Industrial Lots in Lee 4+ ac. at 
$119,900: 8+ ac. at $249,900 

BERKSHIRE COMMERCIAL & INVESTMENT PROPERTIES!

Bradley Farm & Farm Stand 
$709,000, 16 ac. Organic Farm 

980 Sq.’  1st fl. office suite 
4-5 offices, $1,500/mo. all in. 



14 July 2016 Berkshire Trade & CommerCe
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By Brad Johnson
Members of the Riley family have been 

no strangers to the town of Adams, thanks 
in large part to their longtime ownership and 
operation of Simmons Furniture, a fixture on 
Park Street for more than a century before 
closing for good in early 2015.

A few years prior to its closing, however, 
two members of the family who had perhaps 
the least to do with the furniture business 
purchased the prominent Park Street building 
with a vision and goal for someday repurpos-
ing it as a combined residence, personal art 
studio and retail gallery space.

“Bill told me many times early on about 
this building that his mother owned,” said 
Francie Riley, recalling the start of her life 
together with her husband, Bill Riley, in the 
1980s when they were both living, studying 
and eventually working in New York City. 
“He’s always had this long-term plan to retire 
and make this our home and our gallery.”

“I had a dream to have my own studio 
here,” added Bill Riley, a well-established 
scenic artist who, as a member of United 
Scenic Artist Union local 829, has worked 
for 30 years in the television, film and theater 
industries, including four years as a master 
painter for the Metropolitan Opera in their 
backdrop studio.

Aside from some time during high school 
when Bill worked at the furniture store owned 
and operated his mother, Phyllis Riley, he had 
little involvement with the family business 
throughout his adult life. (His father, the 
late Bud Riley, operated his own accounting 
firm in Pittsfield). Instead, he and Francie 
pursued their creative interests and careers, 
and raised their own family in the suburbs 
of New York City.

As the decades passed and their own chil-
dren grew to young adults, Bill and Francie 
began looking back to the northern Berkshires 
for the next stage of their own lives.

“Part of the inspiration was the develop-
ment of the Eclipse Mill and MASS MoCA,” 
said Bill, referring to the successful live/
work studio condominium complex and now-
iconic museum of contemporary art that have 

in their own ways shaped the arts and cultural 
scene in North Adams. “I began seeing this 
region as an artistically viable place.”

With their purchase of the Park Street 
building in 2010, they began a lengthy pro-
cess of preparing for an eventual transition 
to Adams. “We had been planning this for so 
many years,” said Francie, who has worked 
in the New York theater industry for over 25 
years, and also has compiled an extensive 
portfolio of voice-over work. “It’s a large 
undertaking, and there were a lot of pieces 
that had to fall into place before we were 
able to move forward with this.”

Among them was the gradual winding 
down of operations at Simmons Furniture. 

That process culminated with a final clear-
ance sale in late 2014 and early 2015.

The Rileys also had to wrap up their own 
affairs in New York, including selling their 
home there.

Eclectic configuration
By early 2015, they were ready make 

the move to Adams and begin the process 
of transforming the building for their own 
use. That process has been both facilitated 
and complicated by the building’s eclectic 
configuration.

With 14,000 square feet on two main floors, 
the building is actually comprised of what 
had once been two separate structures. “It has 
an interesting history,” said Bill, noting that 
the back half of the building had once been 
a church, dating back to about 1870. In the 
early 1900s, the Simmons family built their 
furniture store on Park Street and combined 
that structure with the former church building. 
That combination accounts for some of the 
eccentricities of the floor plan and showroom 
spaces that generations of shoppers at Sim-
mons Furniture became familiar with.

In building their furniture store, the Sim-
mons family also built two apartments on the 
second floor facing Park Street. Those were 
used as rental units for many years, and more 
recently had been used by various members 
of the Riley family during their operation of 
the furniture store.

Those former apartments are now being 
used by Bill and Francie Riley, who have 
been living there while also renovating the 
space for their permanent residence.

“We’re living inside a work in progress,” 
said Francie. “We’ve done a lot of upgrad-
ing and reconfiguring of the space, and have 
modernized the utilities.”

While their initial focus has been on 
completing their residential space, the Rileys 
have also been moving forward on a prelimi-
nary level on other aspects of the building’s 
repurposing. That includes converting large 
sections of the back of the building to studios 
and storage for their own work.

The back of the first floor will be Francie’s 
studio and storage space, where she will pur-
sue her current interest in bricolage (making 
works of art out of found objects). “I consider 
myself an artist of opportunity,” she said, 
laughing. To that end, she added, the remnants 
accumulated from decades of furniture store 
operation represent a treasure trove of material 

to work with. “There’s a lot of stuff left over 
from the furniture store that I’ll be putting to 
use in creative ways,” she said.

The back of the second floor is being used 
for Bill’s studio. “It’s very open and airy 
compared to my space,” said Francie. It also 
has more windows and natural light than the 
lower level, which makes it well suited to the 
painting that Bill plans to do there.

“real Eyes Gallery”
A third component of the complex will be 

retail space in the two large storefronts along 
Park Street where sectionals, recliners and 
dining room sets were once prominently dis-
played. “This will be an ideal space for selling 
our own work as well as items by artists in 
the region and beyond,” said Francie.

The retail space will go by the name “Real 
Eyes Gallery,” which requires some explana-
tion. Francie recalled that during their travels 
in Italy, the Rileys’ name was mispronounced 
as “Real Eyes” by some locals in a small town 
they stayed in. ‘We thought that was funny, 
and it stuck with us,” she said. “So we thought 
what better name for our gallery.”

She added that Real Eyes Gallery will 
have a retail focus, as opposed to any public 
assembly function for the space. “It’s an 
important distinction between being a retail 
gallery or a public space,” she said, noting 
that the latter category involves a host of 
different building code requirements.

The Rileys said they are targeting spring 
of 2017 for the opening of their retail gallery, 
depending on the pace of renovations.

“We’re doing some of the work ourselves 
and some with contractors,” said Bill. “But 
there’s no big time line to follow. We’re do-
ing it organically.”

“It’s a large undertaking,” added Francie. 
“But we’re doing something we believe in. We 
didn’t consider any options other than this.”

Also consuming their time and energy is 
their work as members of the Adams Arts 
Advisory Board. That includes preparations 
for the upcoming Berkshire Mountains Faerie 
Festival slated for June 25 (see main story 
on page 1).

Francie noted that their own children, 
who are active professionally in the arts and 
theater, have been very supportive of their 
move to Adams and repurposing of the former 
furniture building. “They say, ‘We love what 
you’re doing there because we know we’re 
going to inherit it someday,” she said.◆

Rileys reusing 
site of former 
family business 
for arts activity 

Francie and Bill Riley are fulfilling a long-term vision of repurposing the former Simmons Furniture building in downtown Adams for their use as a residence, studio 
and retail galley. The furniture store had been operated for several decades by Bill’s mother, Phyllis Riley, and other family members until it closed in early 2015.

“I do”
 STOP & SHOP PLAZA, MERRILL ROAD, PITTSFIELD

 442-6911
 Mark E. Kasuba, Gemologistwww.medwardjewelers.com

Life changes
in the blink of an
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Along with his other activities in the town, 
Tavelli joined as a member of the AAAB and 
has been a regular participant at its meetings. In 
suggesting the idea for a faerie festival at one 
such meeting, Tavelli said he had in mind the 
kind of Renaissance fairs that are held in many 
communities around the country – with period 
costumes, music, entertainment and related 
activities. This format, he believed, would be 
a good match for both the faerie theme that 
was taking hold in the board’s discussions and 
the creative energy of its members.

“The theme of faeries is itself very inter-
esting,” said Tavelli. “My pitch is that it all 
has to do with creativity, and that leads to 
innovation.”

He also believed a festival would be an 
ideal platform for showcasing the town’s 
arts scene and introducing the community to 
others who might want to participate in – and 
contribute to – its creative economy.

“The whole goal is to make people aware 
of the town of Adams and what is taking 
shape here today,” he said.

The idea for the faerie festival got a big 
boost right out of the chute. Also in at-
tendance at that particular AAAB meeting 
was Chuck Felix, manager of the Adams 
Agricultural Fair, who offered the use of the 
town’s well-equipped fairgrounds complex 
for the event.

Short turnaround
From there, a subcommittee was formed 

to drive the various components of the event, 
which they scheduled for June 25. “We felt it 
was a good early summer date, right around 
the solstice,” said Sellers. “But it also left 
us with just a few months to put the whole 
thing together.”

That effort has consumed the time and 
energy of subcommittee members as well as 
many other volunteers helping to plan and 
stage this inaugural event. “There are loads 
of things to do to put on such an affair, and 
we have a small army of dedicated souls 
volunteering their time and materials to make 
it happen,” said Riley.

This has included the construction and 
painting of large-scale scenery elements to be 
used around the fairgrounds, the fabrication of 
a unique “People Powered Pedal Float” (PPPF) 
that will transport festival-goers around the 
site, the sourcing and sewing of costumes for 
the many characters who will participate in 
the festival’s activities, and a long list of other 
materials and preparations to transform the 
fairgrounds into a faerie world for the day.

Sellers noted that organizers also con-
nected with Jana Laiz, the well-known author 
of books on faerie lore such as The Twelfth 
stone. Laiz, who lives in southern Berkshire 
County, has been guest author at faerie festi-
vals around the country, and will serve that 
function at the June 25 event in Adams.

“That’s really a big deal for us,” said 
Sellers, noting that many of the characters 
at the festival come directly from Laiz’s 
work. Sellers also noted that it was Laiz who 
convinced festival organizers to adopt the 
archaic “faerie” for the festival, as opposed 
to the more Disneyfied “fairy.” 

The faeire doors that started this whole 
process are also playing a central role in 
the festival. Sellers explained that the 27 
uniquely constructed and decorated wooden 
doors have become a primary fund-raising 
device for the festival, being sold for as little 
as $100 to local sponsors, including several 
area businesses who have them displayed 
in their offices and stores. Some of these 
sponsors have stepped up with more robust 
support of the festival, including the event’s 
lead sponsor Adams Community Bank.

Funds raised through sale of the wooden 
doors have supported other aspects of the 
festival’s planning, including the production 
of the clay faerie doors that are being sold 
($25 unpainted and $35 painted) at various 
promotional events in the region in advance 
of the festival, and at the festival itself.

Sellers said the festival has also drawn sup-
port and contributions from many individuals 
in the region. These donations are handled 
through the nonprofit Adams Agricultural 

Fair, which is serving as the AAAB’s fiscal 
agent for the festival. (Information about 
making donations is available at the festi-
val’s Facebook page or by calling Sellers at 
413-664-0197.)

Sellers noted that planners envision the fes-
tival becoming an annual event that will grow 
and evolve in subsequent iterations. “Our goal 
is for this to be self-sustaining so there will be 
less reliance on sponsors,” she said.

In that respect, all of the work and planning 
and fund-raising for this one-day event will 
have downstream benefits in years to come. 
Many of the physical components will be 
saved and ready for use for next year’s event. 
The People Powered Pedal Float is slated for 

appearances in local parades as well as at more 
distant events. And the AAAB will draw on its 
own experience from staging this first event 
to guide its work in subsequent years.

“We are testing the waters with this first 
festival,” Sellers said. “The whole thing is 
focusing on the economy – it’s about that 
backstory of faeries bringing economic good 
fortune down the mountain.”

Whether delivered by faeries or through the 
hard work of the AAAB and others, any such 
uptick in the town’s – and region’s – fortunes 
will be a welcome occurrence.

“This is very much a grassroots effort by an 
all-volunteer organization that, I believe, has 
great potential to make a significant impact 

Faerie Festival
continued from page 13

on the community,” said Tavelli (who, by 
the way, will be performing as the wizard 
Grulaach, Keeper of Time and Space, at 
the festival).

This impact could come in many different 
forms – from introducing the town to people 
who will return for future visits, to attracting 
a new wave of artists and others who will 
make their own contributions to the creative 
economy. And, like others who came before 
them, those newcomers may be surprised by 
what they discover.

“We never expected there to be such a 
vibrant arts community here,” said Rapoza 
Hauser. “I’m just grateful that I connected 
with the AAAB.”◆

Gail Sellers, a member of the Adams Arts Advisory Board and co-owner of Riverhill Pottery in North Adams, holds one of the 27 elaborately decorated wooden faerie 
doors being sold to business sponsors to support the Faerie Festival. Beside her is a display of hand-painted clay faerie doors also being produced for the festival. 

Over 5,700 square feet of modern, highly attractive professional or business office space is available for purchase in the C-3A 
zone. Located directly on Route 7/20, 7 miles north of the Mass Turnpike, 3 miles to Lenox or Pittsfield, 2.12 hours to Boston 
and 2.35 hours to NYC, 1.2 hours to Albany International Airport, 1.12 hours to Bradley International, 3.4 miles to Pittsfield 
Municipal Airport. Strategically located for ease of access and beautifully situated in a tranquil glade of trees with views to the 
west. Highly efficient turnkey facility offering a variety of offices on three levels, two kitchens, two conference rooms, fitness 
room, laundry facilities, full and half baths, deck, fully wired for Internet, natural gas fired baseboard and hot air heat and central 
AC. Parking for 12-15 vehicles. Available for immediate occupancy. Assessed value of $782,700. Full inspection report available.

For a tour of the facility or additional 
information, contact: Paul harsch, 
harsch associates, 413-458-4444

or paul@harschrealestate.com

modern professional office building
309 Pittsfield road • lenox • $750,000
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cOVeRstory

By Brad Johnson
A host of unusual circumstances and 

happenings conspired to lead Pat Fietta and 
George LeMaitre from their rural Nevada 
ranch to a vacant mill building tucked away 
from view just south of the town center in 
Adams.

Among these: an allergy that LeMaitre 
developed to the premium grass hay they 
were raising; a subsequent joint decision to 
pull up long-established roots and move – 
somewhere; a Google search for “best places 
for artists to live” that placed the previously 
unknown-to-them city of North Adams near 
the top of the list; a mysterious no-show by 
an out-of-area real estate agent for an ap-
pointment to view a vacant and run-down 
property in the city that had interested the 
couple; their on-the-spot decision to inquire 
at a local real estate office about other proper-
ties nearby that fit their unconventional needs 
for a live-work space; an inspired suggestion 
by the local agent that they view an unusual 
former mill building listed in the neighboring 
town of Adams; and the proximity of that 
mill building to the both the Hoosic River 
and Ashuwillticook Rail Trail.

These events took place during a May 2012 
visit to the area, and by the following Septem-
ber the couple had purchased the two-story, 
12,000-square-foot brick building, which had 
most recently been used as storage for heavy 
construction vehicles and equipment.

“We just loved the greenery and closeness 
of all the little towns,” said Fietta, regarding 
their introduction to the northern Berkshires. 
Also appealing, at least from their rural Ne-
vada perspective, was the area’s proximity 
to museums such as MASS MoCA and the 
Clark as well as other artistic and cultural 
activities.

In the four years since then, they have 
completed the process of uprooting their 
well-established lives in Nevada, have 
started setting down new roots in the northern 
Berkshires, and have begun the process of 
converting their Adams building into what 
will become a combination residence, studio 
and gallery space.

“We go down to our property each day 
and work on it,” said Fietta, whose arts 
background is in graphic design. She noted 
that the couple are currently living in a rented 
apartment in town until the new space is ready 
for occupancy, which they are targeting for 
summer 2017.

“Our main focus is to get the building 
finished,” added LeMaitre. “We’re doing it 
all ourselves.”

That DIY approach is facilitated by the 
fact that LeMaitre is a licensed contractor, in 
addition to being an artist and sculptor.

The former mill building, originally built 
in 1913, at first glance seems an unlikely 
candidate for conversion into the kind of 
live/work space that Fietta and LeMaitre 
might have envisioned when first traveling 
to the region.

That perception stems in part from its 
location, tucked well away from view off 
Route 8 behind a sprawling and sagging 
three-story wood building of similar vintage 
that is still used for some limited commercial 
purposes.

Another factor is the size of the building 
itself and the related cost of renovating and 
converting that much space into its new 
purpose.

On both counts, however, Fietta and 

LeMaitre have turned potential liabilities 
into assets.

“The building we bought is an exceptional 
building – one of a kind,” said LeMaitre, 
noting the good foundation and brickwork 
that have stood the test of time over the past 
century, and the massive roof trusses that 
create a wide open space on the building’s 
second level. “All of these things met my 
criteria for a buildable 
building.”

Given the solid con-
dition of the building, 
LeMaitre said the price 
that they paid for it rep-
resented an exceptional 
value. “To get 12,000 
square feet in this condition for $250,000 is 
something we never imagined,” he said.

And, while their plans for renovating the 
building will add another $400,000 or so to 
the overall cost, that still comes across as a 
relative bargain in their view. “A lot of older 
buildings are prohibitively expensive to 
rehabilitate,” said LeMaitre. “This is a very 
simple building. There’s nothing hidden.”

The basic renovation plan, for which they 
utilized the services of Westall Architects in 
Williamstown, calls for a 4,000-square-foot 
living space on two floors at the western end 
of the building. Adjacent to that will be a 
combination of graphic design and sculpting 
studios, as well as space for display and sale 
of artwork. That still leaves a good section 
of the building that they plan to develop 
over time, based on what use seems most 
appropriate.

rail trail connection
As for the building’s location, being tucked 

away from view to traffic along Route 8 is of 
little consequence to Fietta and LeMaitre, es-
pecially compared to the very clear advantage 
they see in being immediately adjacent – and 
directly accessible – to the Ashuwillticook 
Rail Trail, the popular recreational attraction 
that currently stretches from Lanesboro to 
downtown Adams (with plans for future 
extension in both directions).

Their property abuts the rail trail on its 
eastern side at a point where it runs adjacent 
to the southern branch of the Hoosic River. 
To facilitate their own direct connection to 
the rail trail, Fietta and LeMaitre also pur-
chased a small lot that was available on its 
western side.

“Our choice to do this was based on the 
rail trail,” said LeMaitre, speaking not in 
terms of any direct commercial benefit to 
their own future operations, but rather in 
terms of the potential for an intermingling 
of recreation and culture along the trail in a 
way that enhances its value and appeal as a 
community asset.

“Seeing that the property was right on the 
trail was just such an 
advantage to us when 
we first looked at it,” 
added Fietta “We felt 
that there would be 
great opportunities to 
integrate these differ-
ent assets and com-

munity resources in creative ways.”
Those opportunities have also presented 

themselves in ways unanticipated by Fietta 
and LeMaitre when they first came to the 
region four years ago.

As they settled here and began to work on 
their own project, Fietta and LeMaitre also 
became participants in a suddenly burgeoning 
arts scene in the town.

“We didn’t necessarily expect to find an 
active arts community here in Adams,” said 
Fietta. “But what we’ve discovered is there’s 
a great diversity of people here, and a lot of 
energy and ideas.”

That is exemplified most clearly by the es-
tablishment of the Adams Arts Advisory Board 
(AAAB) last summer and the board’s work in 
recent months to stage the inaugural Berkshire 
Mountains Faerie Festival, scheduled for June 
25 (see main story on page 1).

Along with other members of the advisory 
board, Fietta and LeMaitre are deeply involved 
in the planning and preparation for that event, 
which they hope will serve as a showcase for 
the town’s and region’s arts community.

“It’s all about encouraging people to use 
their imaginations,” said LeMaitre, noting 
that he hopes to see the festival evolve into 
something of a participatory arts installation 
in the years to come.

He and Fietta also hope the event and other 
activities of the AAAB will draw more artists 
to the town who are willing to invest their 
time, energy and ideas in projects like their 
mill conversion.

“We were pretty open to looking anywhere 
when we decided to leave Nevada,” said 
LeMaitre. “I’m really happy that we found 
this place.”◆

Nevada artists 
move east to 
pursue Adams 
mill conversion 

Artists Pat Fietta and George LeMaitre first came to the northern Berkshires in 2012, looking for a new place to live and work after many years in rural Nevada. A 
chance series of events led them to a century-old former mill building in Adams that they purchased and are now converting into live/work and gallery spaces.

“A lot of older buildings are 
prohibitively expensive to 
rehabilitate. This is a very 
simple building. There’s 

nothing hidden.”
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By Brad Johnson
The marriage of art and education has 

always been a part of Robin Rapoza Hauser’s 
professional life and personal interests.

Having worked in public schools in several 
communities over the years, she is now pre-
paring to add an entrepreneurial twist to that 
relationship with the planned opening later 
this year of the Rapoza Center for the Arts.

This new venture will, among other things, 
bring new life to a building in central Adams 
that for many years operated as a funeral 
home. Along with activities and projects 
being pursued by other arts-oriented individu-
als in town, Rapoza Hauser and her center 
for the arts are contributing to what some 
see as a critical mass that is positioning the 
small northern Berkshire town as an up-and-
coming destination for artists and those who 
appreciate their work.

“It seems we’re on the cusp of something 
here,” said Rapoza Hauser. “The town is 
attractive to so many people who are from 
outside the area. It still surprises me that this 
place isn’t more popular.”

The story of her own move to Adams with 
her husband, John Hauser, in August 2014 
is illustrative of the town’s drawing power 
for those from the outside. The couple, who 
married in 2014, were living in Arlington in 
eastern Massachusetts, where she worked 
as a teacher and he worked in banking and 
finance. At that time, Rapoza Hauser said, 
she had begun exploring the possibility of 
starting her own arts-related business. “My 
whole family is entrepreneurial, and they 
have been pushing me to get going on my 
own business,” she commented.

The idea of starting a studio for art classes 
and related activities appealed to Rapoza 
Hauser – fitting her own education in the 
arts and work experience in education. But 
she discovered that, in her eastern Mas-
sachusetts community, the cost for leasing 
even a small commercial space was much 
higher than expected.

Following their wedding, the couple 
honeymooned in the northern Berkshires, 
an area that was new to them. “We explored 
the area for the first time, and it just blew me 
away with its beauty and arts that seemed so 
vibrant,” said Rapoza Hauser.

That positive introduction led the couple to 
consider relocating to the region. “We were 
on the same page about it,” she said. “So we 
made a decision to live here for a year and 
scope things out.”

An important part of that process involved 
exploring the possibilities for the arts-related 
business that Rapoza-Hauser wanted to es-
tablish. “We wanted a live/work space, and 
were looking for unconventional spaces,” 
she recalled.

Their search led them to the office of 
Steepleview Realty in Adams and a showing 
of the former McBride Funeral Home. The 
property on Liberty Street (in the center of 
town behind the McDonald’s restaurant) in-
cluded two attached Victorian buildings that 
together comprise 7,600 square feet.

“Our initial thought was that this was 
a lot of space,” said Rapoza Hauser. “We 
were interested in the possibilities there, but 
weren’t ready to say that’s the one.”

As they looked at various other options, 
however, they kept coming back to the Lib-
erty Street property. “It kept looking better 
and better,” she said, adding that they decided 
to make an offer and ultimately purchased the 
property in spring 2015 for $65,000.

“We were blown away by the value,” she 
said, noting that the purchase price would 
barely have covered a down payment on 
a similar property in their former eastern 
Massachusetts environs. “The condition [of 
the buildings] is really good, with gorgeous 
woodwork and staircases. There are things 
that have to be done, but there are no major 
overhauls needed.”

Their plan for the property was to remove 
the walkway that attached the two buildings 
and use the one of the left as their private 
residence. The building on the right would 
become the Rapoza Center for the Arts. Both 
end-uses require substantial remodeling, and 
the couple are focusing on completing the 
art center renovations first.

After gaining approval from the town 
regulatory boards, they started work on 
transforming the space into an art school. 
That process remains in the preliminary 
stages, with a tentative target of opening for 
classes sometime this fall.

range of programs
When it does open, the Rapoza Center for 

the Arts will offer courses and workshops for 
all ages in a wide range of visual and perform-
ing arts. “I envision us having classes during 
the day for adults, programs for younger 
students after school, and ones for teens and 
adults in the evening,” said Rapoza Hauser. 
Those will be augmented by workshops and 
other programs held on weekends.

She said the building’s main floor will be 
organized into three working areas for classes 
and related activities. The entrance area will 
feature a small gift shop showcasing items 
from local artists and artisans.

Rapoza Hauser said she will serve as 
instructor for some of the classes and pro-
gramming, primarily in drawing, painting 
and fashion design. For others, the center will 
recruit instructors who specialize in various 
disciplines in visual and performing arts.

Rapoza-Hauser said she envisions the 
center attracting students and participants 
from throughout the northern Berkshires and 
beyond. She also hopes to tap into some of the 
tourist traffic in the region by teaming up with 
local inns on packages that include workshops 
at the center for their lodging guests.

Another facet of operations there could 
include hosting special events related to the 
arts. “One use of our space might involve 
bringing in guest speakers who are prominent 
in the arts and other areas of interest,” she 
said. “That’s something that would also help 
promote the area and bring more people to 
the town.”

Although she still has some distance to 
cover before opening the doors to her new 
venture, Rapoza Hauser exudes the energy and 
passion that drives many budding entrepre-
neurs as they work on their new ventures.

“I’m so excited about this project,” she 
said. “My number one interest is teaching, 
and I love working with kids. So being able 
to do both in my own business is really ap-
pealing to me.”

She also acknowledged the risk inherent 
in pursuing any new business venture. “I 
know a business can fail,” she said. “But if 
you have something you believe in and have 
a passion for, you should be able to sell it 
and promote it and make it work.”

To that end, she said, the prospects for 
making her art center work are bolstered by 
the burgeoning arts scene in the region and 
the town of Adams itself. That includes the 
coincidental advent of the Adams Arts Ad-

visory Board (AAAB) shortly after she and 
her husband decided to take their chances on 
the town. “I’ve met a lot of knowledgeable 
people who have had great advice for us and 
our project,” she said. “It’s so serendipitous 
how it all came together.”

Like others on the advisory board, Rapoza 
Hauser has been busy working on aspects of 
the Berkshire Mountains Faerie Festival, to 
be held on June 25 (see story on page 1).

Rapoza Hauser said she believes the effort 
being put into the festival and other activities 
of AAAB will position the town as an up-
and-coming place for more artists to pursue 
their work. “I’m big on pushing this as an 
affordable area for artists,” she said.◆

Lower cost of 
property makes 
town right spot 
for arts center

When John Hauser and Robin Rapoza Hauser first came to the northern Berkshires in 2014, they found the area was an affordable and attractive place to pursue Robin’s 
interest in establishing a studio for art classes and related activities. A former funeral home they bought in Adams is now being prepared for that purpose.

www.EnergeticLandscaping.com
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By John Townes
The sale last year of a long-established 

printing company in North Adams has given 
rise to a new, leaner operation that provides 
local customers with a broader array of ser-
vices available from its new owners.

That streamlined operation, which retains 
its original name of Excelsior Printing, made 
its formal debut at its new offices in the 
Massachusetts Museum of Contemporary 
Art (MASS MoCA) complex with a June 2 
ribbon-cutting ceremony.

While Excelsior has occupied the offices 
on the second floor of Building One in the 
MASS MoCA complex since November, the 
event officially signaled the new identity and 
location of the business, which was founded 
in 1892.

In June 2015, Excelsior Printing was 
purchased from former owner David Crane 
by Integrity Graphics LLC, a large regional 
full-service pre-press and printing company 
based in Windsor, Conn.

Integrity has printing and production 
operations in Windsor and in Warwick, R.I. 
In addition, it has a storefront location with 
design capability in Newport, R.I.

The printing operations of Excelsior have 
been relocated to Integrity’s manufacturing 
centers, which resulted in the loss of about 
a dozen jobs locally. The new office in the 
MASS MoCA complex has a five-person 
sales and service staff headed by Kimberly 
Mulcahy.

Joseph La Valla, co-founder and CEO of 
Integrity, explained that the purchase was 
part of his company’s ongoing expansion, 
and fit into the company’s goal of establish-
ing a local presence in different sections of 
the region.

“With the addition of Excelsior, we now 
have four locations within a 100-mile ra-
dius,” he said.

He added that last year’s acquisition of 
Excelsior also reflects Integrity’s desire to 
serve the Berkshire region. “We see North 
Adams and the surrounding area as a logical 
market for us, so this made sense,” he said, 
adding that customers of the North Adams 
office will have access to all of the services 
of Integrity.

While the operations of the printing indus-
try are becoming more consolidated, having a 
local presence is important, he explained.

“The printing business is similar to a mom-
and-pop environment,” La Valla said. “It 
depends very much on personal relationships 
and customer service. In order to do that, you 
have to be in the community.”

Although the North Adams office is cur-
rently focused on sales, customer service and 
light pre-press work, La Valla added that the 
activities here may be expanded to include 
printing again.

“We’re considering adding digital printing 

excelsiOR ResuRFaces

Conn. printing firm 
targets Berkshire 
market with debut 
of local operation

there, depending on the demand,” he said. 
“One reason we leased the site in MASS 
MoCA is because it includes space in which 
we can potentially add a digital press at 
some point.”

La Valla – along with his brother, Victor, 
and John Lorusso – established Integrity 
Graphics in 1988 in Bloomfield, Conn. In 
1998, the company moved to Windsor.

He noted that Integrity was started during 
the transition from traditional graphic design 
and printing to digital technologies, desktop 
publishing and online communications.

“We quit our former jobs and started out 
as a small pre-press shop,” he said. “Since 
then we’ve grown through a combination of 
acquisitions and organic growth. The organic 
part was the result of building the business 
by offering quality customer service and 
having a good sales staff. We also acquired 
other businesses to expand our capabilities 
and services. Today, I’d describe us as a 
regional company that’s on the low end of 
large within the industry.”

Integrity is an integrated full-service 
company. Its services include digital and 
offset printing, graphic design, finishing 
and binding, variable data and direct mail-
ing, large format printing and social media 
management, among others.

La Valla said that they serve a wide range 
of customers, including colleges and uni-
versities, retailers, agencies, museums and 
others. He said their primary market is New 
England, but they also work for clients in 
Philadelphia and further away.

He added that the company is geared to a 
wide range of customers and jobs. “We can 

do anything from low end to high end, and 
large or small orders,” he said.

Long history in city
For most of its early history, Excelsior Print-

ing was owned by the Roberts family, and was 
located in a mill building on Roberts Road. It 
thrived as a traditional printing company.

In 1969, Crane & Co. of Dalton purchased 
Excelsior Printing Company to support its 
premium stationery business. It had two 
divisions, with one focused on personalized 
stationery services and the other to serve 
traditional printing customers.

In 2005, David Crane, who had man-
aged Excelsior in the 1990s, purchased the 
business from Crane & Co. and it became a 
stand-alone company.

David Crane subsequently expanded Ex-
celsior’s scope by acquiring a specialized 
company that prints seed packages. He also 
acquired another business, Oatmeal Studios, 
which produces greeting cards.

In addition, he bought the former Berkshire 
Information Systems, a business that handles 
order processing and fulfillment. It was origi-
nally on the Pittsfield Road in Lenox and later 
moved to the Valley Mill complex in Lee.

Crane renamed that company to Excelsior 
Integrated. He continues to own and operate 
that business and Oatmeal Studios, which 
share space in Lee.

Excelsior Integrated includes a warehouse 
that stores brochures and other printed mate-
rial or promotional items, as well as other 
types of merchandise, for its customers, 
who include retailers, banks, publishers 
and others.

“When one of our customers needs to 
get out a mailing, or ship an order out, they 
contact us, and we process and send it out 
for them,” explained Crane.

He added that the fulfillment company 
has gone through an evolution in the era of 
online commerce. “An increasing amount of 
our business now comes from e-commerce 
retailers who sell on Amazon and other 
sites,” he said.

Crane said that the two Lee businesses are 
growing. “We’ve doubled our staff in Lee and 
have 24 employees now,” he said.

He noted that he plans to keep the name 
of Excelsior Integrated.

The sale of Excelsior’s printing operation 
resulted from a combination of factors, said 
Crane and La Valla, who had become friends 
prior to the sale.

“We knew each other through Printing In-
dustries of New England, a trade organization, 
and we also worked on some jobs together,” 
said La Valla. “For two or three years Integrity 
did some overflow work for Excelsior. We 
started talking about doing more together, 
and eventually that led to the sale.”

Crane noted that he had already been 
planning to sell Excelsior Printing when 
Integrity offered to purchase it. He had 
been working with a consultant to market 
Excelsior for a sale.

“The printing business is very capital in-
tensive, and the fulfillment side is very labor 
intensive,” said Crane. “I felt like we were 
spreading things too thin. Since the printing 
industry is becoming more consolidated, it 
made sense to sell that, and retain the fulfill-
ment business and Oatmeal Studios.”

“I was very pleased that Integrity came 
forward,” Crane added. “Their culture is very 
progressive, and they are a family-owned 
business with similar values.”

Although they have become separate 
businesses, Excelsior in North Adams and 
Excelsior Integrated continue to work to-
gether on projects where there is synergy. 
For example, Excelsior continues to print 
cards for Oatmeal Studios.

Under David Crane’s ownership, Excelsior 
Printing had leased the space in the mill 
building on Roberts Road from the Dalton-
based Crane & Company, which still owns 
that property. That company also recently 
spun off its stationary business through a 
sale to its managers and employees, and 
that remains based in North Adams as a 
separate independent business (February 
2016 BT&C).◆

Integrity Graphics President Joseph La Valla (left) and CFO Michael Hart join Kimberly Mulcahy, director of business development for the company’s North 
Adams operation, Excelsior Printing, at a June 2 event marking the formal debut of the local operation in its new form and offices in the MASS MoCA complex. 
Integrity purchased Excelsior in 2015 and integrated its printing operations into its other facilities. The company has retained a core sales, marketing and 
customer service operation in North Adams to provide the Berkshire market with access to Integrity’s broad range of printing and graphics services.

iNDusTRy issues

Opportunity called, but it didn’t leave a voicemail.
With professional telephone answering, 
you’ll never miss an opportunity. 

800-367-7243
BerkshireCommunicators.com

Stark & Company

L.J. Stark & Company

j434B Stockbridge Road • Great Barrington Cell: 413-329-3497

JIM STARK Site selection for businesses
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sOcial services

By John Townes
A broadly based coalition in Pittsfield has 

been awarded a three-year $475,000 Work-
ing Cities Challenge grant from the Federal 
Reserve Bank of Boston that is aimed at 
fighting poverty, alleviating related social 
issues and improving the overall quality of 
life in the city.

“The Working Cities program was estab-
lished to support innovative ways to encour-
age systemic changes that move the needle 
forward for communities,” explained Carolyn 
Valli, executive director for Central Berkshire 
Habitat for Humanity, and a spokesperson for 
the coalition which received the grant.

A major focus of the initiative will be to 
develop and provide a wide-ranging program 
of counseling, training and other activities to 
reduce the barriers to resources. The intent is to 
help people to address their immediate prob-
lems, and become financially self-sufficient 
through a combination of strategies.

A community picnic was held on June 
15 to formally introduce the Working Cities 
program. The funds will become available 
in September.

While the grant is new, it is the product of an 
extensive preparatory process involving many 
local organizations, agencies and businesses. 
The effort is known as Berkshire Bridge.

“A great deal has already been accom-
plished,” said Valli. “It’s been an amazing 
coming together of the community. We were 
told by the granters that the cohesion of the 
community in this was one of the reasons 
we received the award.”

She said approximately 30 partner orga-
nizations are involved.

Habitat for Humanity is administering the 
grant. Participants also include the City of 
Pittsfield, Berkshire United Way, Berkshire 
Community Action Council, Berkshire Com-
munity College, Downtown Inc., Goodwill of 
the Berkshires, BerkshireWorks Career Cen-
ter, and the Brien Center, among others.

The award required matching funds from 
the community. In Pittsfield, those funds are 
being provided by Berkshire United Way, 
Berkshire Bank, Greylock Federal Credit 
Union and the 1Berkshire regional develop-
ment organization.

In addition, an emphasis was placed on 
involving members of the overall community, 
especially the low-income population and 
recipients of services.

“This is intended to bring about a major 
change in thinking about how to bring about 
positive change,” said Valli. “Top accomplish 
that, it has been a priority to bring the people 
who are struggling into the process as active 
partners and participants.”

The state-wide Working Cities program 
was established to support community-based 
solutions in cities that have been dealing with 
economic and related social problems. It is 
targeted to those the state government has 
designated as “gateway cities” which are 
eligible for revitalization programs.

Pittsfield is one of those gateway cities, 
which have populations between 35,000 and 
250,000, and median incomes and levels of 
education below the state average.

The Working Cities Challenge builds 
on Boston Federal Reserve research that 
identified cross-sector collaboration and 
leadership as the key ingredients in resurgent 
smaller cities.

Funding was provided by the state, private 
sector, and local and national philanthropic 
organizations. Cities were selected on the 
merit of their proposals as determined by 
an independent jury.

In October 2015, Pittsfield was one of 10 
cities in Massachusetts that were awarded 
an initial design grant 
of $15,000 to provide 
resources to develop 
Working Cities Chal-
lenge applications over 
a six-month period.

Pittsfield was one 
of five cities selected for full funding. The 
others were Haverhill, Lowell, Springfield 
and Worcester.

Based on national program
The Pittsfield initiative is based a model 

called Bridges Out of Poverty, a national 
program created by aha! Process, a national 
organization that works to reduce the social 
costs of poverty, strengthen the workforce, 
and build more prosperous and sustainable 
communities.

It includes a package of concepts, work-
shops, and products to help employers, 
community organizations, and individuals 
address and reduce poverty in a comprehen-
sive way through evidence-based strategies 
and solutions.

Organizers in Pittsfield selected this 
model for the local initiative, after meeting 
with participants in a Bridges program in 
Schenectady, N.Y.

The concept is designed to bring people 
from all sectors and economic classes together 
to brainstorm for strategies to support those 
who are moving out of poverty, help them 
achieve self-sufficiency and build the city’s 
network of resources to improve outcomes.

Associated goals include reducing the 
social costs related to crime, poor health, and 
welfare; improving educational attainment 
and job skills; enhancing economic devel-
opment; improving on-the-job productivity; 
revitalizing neighborhoods; and creating a 
safe, thriving and just community.

Valli explained that a process was used 
to identify the most common problems and 
needs, and determine specific goals, priorities 
and strategies to address them on a collective 
basis. A number of working groups have 
been set up to work on specific aspects of 
the overall project.

“The basic question was: How can we all 
work in the same basic direction to bring 
about positive systematic change?” Valli said. 
“It is intended to break down the silos that 
often exist between organizations.”

Community meetings
Input was gathered at a series of 16 open 

community meetings over a six-month period. 
These were attended by members of partici-
pating organizations, businesses, low-income 
residents and recipients of services, and other 
interested members of the public.

“We publicized the meetings heavily, and 
held them at different times and places, to 
make it possible for as many people as pos-
sible to attend,” said Valli.

She said the meetings were structured to 
gather opinions and information to shape the 
initiative in an open-ended way and cover a 
wide range of topics. “We asked three basic 
questions,” she said. “What is working in 
Pittsfield? What’s not working? How do we 
change what’s not working?”

Valli said the most common underlying 
concern that was expressed was not exactly 
what the organizers had expected.

“We thought the major problem people 
would say is a lack of jobs,” she said. “But 
the largest concern was lack of access to 
available resources and opportunities.”

This, she added, took many forms and 
was expressed in personal experiences. For 
example, people of color described how 

they had not been hired 
for jobs they applied 
for because of dis-
crimination. African 
Americans said they 
were regularly stopped 
by law enforcement 

because of racial profiling.
There were many other instances where a 

lack of understanding of differing perspec-
tives caused difficulties in the way services 
are structured or implemented.

“For example, we heard about people who 
were receiving public assistance, but they 
were penalized if they got a job because 
they lost their child care or other services 
they needed,” she said. “So they were in a 
position where things were worse for them 
if they worked than if they didn’t.”

Valli also noted that there were other 
barriers for people who needed help such as 
food assistance. “The process of applying for 
that can be so difficult and humiliating that 
it discourages people from getting necessary 
help,” she said.

Other barriers related to lack of effective 
communication. She cited the example of 
a job training and certification program for 
skills in advanced manufacturing that placed 
those who completed it in jobs that pay as 
much as $75,000.

“It’s a great program, but the people who 
it is meant to help either don’t know about 
it, or they couldn’t relate to the possibility 
of earning that kind of money because of 
their life experiences,” she said. “They don’t 
realize that it’s oriented to them.”

Valli said this highlighted the need for 
better communication, as well as more 
awareness of cultural and socioeconomic 
differences. As an outcome of this pro-
cess, it was determined that a priority for 
Berkshire Bridges will be to undertake a 
variety of initiatives to address these issue 
and perceptions.

This will include cultural awareness train-
ing for organizations and service providers, 
consultation to improve the way they struc-
ture their services, and other projects.

In addition, they will work to provide 
ways that low-income people can identify 
and connect with employment information, 
training opportunities, social services and 
other resources. This includes navigators who 
can help people to locate services.

When the funds are in place, a full-time 
coordinator will be hired for the program.

Valli noted that the initiative also relies 
on volunteer participation, and members of 
the public are encouraged to get involved. 
Information and updates of the activities 
are available at the Pittsfield Working Cities 
website (workingcitiespittsfield.org).◆

Pittsfield coalition receives Working Cities grant
Community-based solutions 
to poverty-related issues will 
be focus of 3-year program

“The basic question was: How 
can we all work in the same 

basic direction to bring about 
positive systematic change?”

★ TAX CTAX CTAX CTAX CTAX COOOOOMMMMMPPPPP,,,,,     IIIIINNNNNCCCCC.....
TAX & FINANCIAL PLANNING
BOOKKEEPING & PAYROLL

Ralph Stroffolino, EA CFP
Debra Watroba & Donna Sciola, Payroll Admin.

Dan Boulais, Business Consultant

100 NORTH ST. • SUITE 310 • PITTSFIELD
Tel: 448-6222 • E-mail: info@tax-comp.com • Fax: 443-5619

137 North St.  • Suite D • PittSfielD

PERSONALIZED PAYROLL SERVICE!
Our complete payroll service supports a wide range of pay types and schedules,
and includes check printing, direct deposit, tax filings, full compliance and more.
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commerciaLLy	zoned	Lot
$68,500	–	pittsfield

HigH visibility building lot directly in front of 
historic Wahconah Park. short walk to berkshire 
Medical Center. Zoning is CWs (Commercial, 
Warehouse storage).Water, sewer, cleared and 
level lot. (3073l)

For	saLe	–	pittsFieLd
446	tyler	street	–	$179,900

long-term retail store on busy tyler street corridor, 
with two-bedroom apartment for added cash flow 
in upper level. general business Zoning. Contact 
barb for more details. (4079b)

For	saLe	–	pittsFieLd
$599,900	

south street building with over 18,000 sq. ft. on four 
floors plus partial basement. Parking lot in rear holds 
42 vehicles. Full commercial kitchen, lots of office 
space. large open auditorium with 20’ ceilings. 
Contact barb for more details. (4074b)

reduced

Over $115 million in commercial & 
residential sales over a 27 Year career

reduced

413-447-7300	•	413-822-4742
www.BarbHassanrealty.com

For	saLe	–	pittsFieLd
$139,900	

Two-family flat that can also be used for offices 
downstairs and apartment upstairs. Highly visible 
location, two-bay garage. Contact barb for more 
details  (4078b).

real estate
the place for
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skills & training

By Brad Johnson
A local program geared toward preparing 

young people for future work as emergency 
medical technicians (EMTs) and related ca-
reers has been revived by Village Ambulance 
Service in Williamstown.

Known as Explorer Post 911 and operated 
under the auspices of Boy Scouts of America, 
the program provides hand-on training in 
first aid, CPR, water rescue and other skills 
that may be needed to respond to a range of 
emergency situations.

It also instills a spirit of civic participation 
through a variety of community-focused 
activities. One of those activities, a first-ever 
Community Public Safety Mingle Picnic 
coming up later this summer, will give mem-
bers of the community a chance to interact 
with and learn about more than a dozen 
public safety agencies from the region and 
beyond, as well as enjoy some fun, games 
and picnic fare.

“It’s all organized by the Explorers,” said 
John Harris, an EMT with Village Ambulance 
who coordinates the local Explorer Post 911. 
“They’ve all put a lot of effort into this.”

Those putting in the effort are a small 
group of teens and young adults (both 
male and female) from throughout the 
region who have signed up with Explorer 
Post 911 since it resumed active operation 
earlier this year.

“We just started it back up about three 
months ago,” said Har-
ris in a late May inter-
view. He explained that 
the program had been 
suspended for about 
two years as Village 
Ambulance worked 
through various man-
agement changes and other issues. Before 
then, it had run for four years, during which 
a total of about 20 or so young people par-
ticipated in the regular training and other 
aspects of the program.

During that earlier period, said Harris, 
the program was very successful in terms of 
launching its participants on the EMT career 
path. “The vast majority [of past participants] 
have gone on to be EMTs,” said Harris, who 
also coordinated Explorer Post 911 before 
its hiatus.

“It was a program that I always enjoyed,” 
he added. “Our new management was sup-
portive of restarting it, so we went to work 
recruiting new participants.”

Participation in Explorer Post 911 is open 
to ages 14 to 21. With its recent revival, 
however, a new element has been added, 
Harris explained.

“We now also have an Explorer Post 911 
Club for younger children, between 8 and 13,” 
he said. Of the seven or so members of this 

new club, several are 
younger siblings of par-
ticipants in the regular 
program. “This gives 
us a way to introduce 
some of these skills to 
kids at a younger age,” 
Harris said.

As in the past, he said, the current members 
of Explorer Post 911 come into the program 
with a sense of purpose. “The kids who join 
are already interested in this field,” said 
Harris. “That makes them very focused and 
receptive to the training that we do.”

The training is generally conducted every 
other Saturday and covers a wide range of 
skills and subject matter. For example, the 
most recent session on June 4 focused on 
water rescue skills, and was conducted along 
a stretch of the Green River adjacent to Vil-
lage Ambulance’s station on Water Street 
(see photos accompanying this story). There 
are also special training events, such as a 
week-long first-responder course scheduled 

for August that is open to Explorers age 
18 and up.

While Explorer Post 911 focuses on EMT 
training, Harris noted that there are also Ex-
plorer Posts in the region for other public safety 
professions, including fire and police programs 

based in Hinsdale and Pittsfield, respectively. 
These programs are generally open to young 
people from throughout the region.

Harris said Village Ambulance Explorer 
Post 911 recruits participants primarily 
through its Facebook page, as well as com-
munity outreach activities.

Recruitment and raising public awareness 
will be among the goals of the Community 
Public Safety Mingle Picnic, which will be 
held at Williamstown Elementary School on 
July 16 from noon to 6 p.m.

Harris said the event, which is geared 
toward all ages, will include participation 
by some 17 different fire, police, EMS, state 
police and other public safety agencies from 
the immediate region. Also scheduled is a 
demonstration by the Life Flight helicopter 
service (weather permitting), entertainment 
by 501NEG (a troupe performing as Star 
Wars characters) and live music.

Free foods and drinks will be served 
throughout the afternoon. In addition to fun 
and games, there will also be activities on 
a more serious note, including free basic 
CPR training and education on the perils of 
opiate use.

Harris said the idea for the mingle came 
up soon after the Explorer program was 
restarted. “It was one of the first things we 
all came up with,” Harris said.

He noted that the post has been raising 
funds to cover the costs of the July 16 
event. Businesses or individuals interested 
in supporting the event can send a check to 
Village Ambulance Service at 30 Water St., 
Williamstown, MA 01267. They can also 
call Harris directly at 413-347-6757.◆

explorer post 911 
puts young people 
on eMT career path
Provides hands-on training 
in emergency response skills

Recruitment and raising 
public awareness will be 

among the goals of the post’s 
Community Public Safety 
Mingle Picnic on July 16.

Members of Explorer Post 911 gather at Village Ambulance for one of their Saturday training programs on June 4. Front row: Carl Swanson, 19, Cheshire; Brianna Harris, 
16, Cheshire; Brian Nolan, 22, North Adams; Alyssa Hallock, 14, Pittsfield. Back row: Paul Swanson, 15, Cheshire; Nathan Richardson, 16, Williamstown; John Harris, 
an EMT with Village Ambulance and post advisor; Alex Ciskowski, 18, Williamstown; and C.J. Hallock, Pittsfield, assistant advisor. That afternoon’s training involved a 
full-scale mock water rescue that was conducted along the banks of the Green River in Williamstown. In the photo below, Carl Swanson performs CPR while Nathan 
Richardson stabilizes the victim. At bottom, the responders prepare the victim for transport from the river bank up a steep slope to the waiting ambulance.
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Follow-up program that’s easy to follow 
Deb Watson, owner of 
Business Marketplace 
(413-281-3476 or 
deb@businessmarket-
place.com), provides 
website, marketing 
and graphic design 
services.

By deB waTson
How faithful are you about following up 

with new people that you meet at network-
ing events?

If you’ve read my articles in the past 
about networking, you know that I firmly 
believe that a networking event is not the 
time or place to be selling. This is the time 
to meet new people, get to know a bit about 
them and who their target market is, and to 
establish the beginnings of a new relation-
ship. It is after the networking event that the 
potential develops.

But do you follow-up with people you 
meet? If they specifically tell you that they 
have been looking for whatever it is you do, 
and would you please call them in the morn-
ing, I’m sure you do. But for the rest?

In a recent article I read by David Frey, 
the following caught my eye:

“A study done by the Association of Sales 
Executives revealed that 81 percent of all 
sales happens on or after the fifth contact. 
If you’re a small business owner and you’re 
only doing one or two follow-ups, imagine 
all the business you’re losing. Not following 
up with your prospects and customers is the 
same as filling up your bathtub without first 
putting the stopper in the drain!”

Wow, this is an eye opener! I had a sales-
person who believed that if it didn’t come 
together quickly, it wasn’t going to, and 
therefore never contacted a company more 
than twice. I don’t like to think about how 
much business got away!

At a recent business group, I learned of a 

wonderful three-part follow-up program that 
is easy to follow. The person who brought it 
to my attention called it the 1-7-30 Program 
(in fairness, I don’t know where he got it 
from). It is this simple:

1 – Within 24 hours after meeting a new 
person, drop them a hand-written note, letting 
them know how much you enjoyed talking 
with them, and how you hope you’ll see 
them again soon. If you remember that you 
both targeted the same market, remind them 
of that (e.g., “It’d be great to compare notes 
on trying to get through a doctor’s office 
gatekeeper!”) If your handwriting is terrible, 
get someone else to do the writing!

7 – Within seven days, connect in another 
way. The way I heard it was “play in their 
sandbox”  – referring to Facebook, LinkedIn, 
etc. You don’t want the contact to think you 
forgot about them.

30  – In about 30 days, set up an in-person 
meeting. This isn’t necessarily going to be a 
“sell them” meeting, this is the true begin-
ning of the new relationship. Meet for coffee 
or something low key. Remember that it is 
so important to do more listening than talk-
ing! Find out what would make a good lead 

for them, make sure you understand what 
they do, etc. Most polite people will recip-
rocate and give you the opportunity share 
the same information 
about you.

Then, after this third 
encounter, you still 
need to keep in touch, 
keeping your commit-
ments about the next 
step you agree on. It’s 
important to have a system like this in place 
so you can be consistent. It’s also great if 
you have a computerized CRM (Customer 
Retention Management) program in place, 
so you can integrate these new people you 
meet into your database, making sure they 
receive your monthly e-newsletter and are 
invited to any seminars or workshops you 
present.

Who should you follow up with? Ah, 

this can get tricky. Obviously, the example 
at the beginning of this article speaks for 
itself – if they ask you to contact them 

right away, do so! But 
the rest? Depending 
upon who your target 
market is, it should 
be pretty easy to rec-
ognize someone who 
you know is either in 
your target market 

or one who would be targeting the same 
companies or people.

Cold prospects could end up customers 
or a strategic partner, which can in some 
cases be more valuable. Don’t judge them 
too quickly – it takes time to get to know 
them. You must not be complacent. Stay 
in touch with your customers and your 
prospects. It’s one of the most profitable 
marketing activities you can do!◆

Stay in touch with your 
customers and your 

prospects. It’s one of the 
most profitable marketing 

activities you can do!
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Extended Hours
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Real estate
The following real estate 
transactions are provided by 
Banker & Tradesman real 
estate data Publishing. only 
properties valued at $75,000 
or higher are included.

AdAMs
14 Bieniek Ave.
Buyer: Paul Baran +
Seller: Irene Ferrari
Price: $169,000
Mortgage: $135,200
Lender: Adams Community
Date: 5/13/16

7 Cherry St.
Buyer: Marty Durant
Seller: Paul Trczinski +
Price: $118,000
Mortgage: $106,000
Lender: Adams Community
Date: 5/3/16

26 Country Club Ave.
Buyer: Michael Couture
Seller: Rebecca Couture
Price: $97,900
Mortgage: $93,005
Lender: Berkshire Bank
Date: 5/2/16

7 Crandall St.
Buyer: Jeremy Patterson +
Seller: James Bigelow +
Price: $195,000
Mortgage: $200,514
Lender: MountainOne Bank
Date: 4/28/16

72 E Hoosac St.
Buyer: Deborah Sala +
Seller: Michael Henault +
Price: $142,000
Mortgage: $113,000
Lender: Greylock FCU
Date: 4/28/16

45 Enterprise St.
Buyer: Daniel Sintoni +
Seller: Zing Financial LLC
Price: $194,000
Mortgage: $183,577
Lender: Academy Mtg
Date: 4/29/16

28 Leonard St.
Buyer: Randy Smith +
Seller: Charles Bosworth Jr +
Price: $285,000
Mortgage: $275,793
Lender: Quicken Loan
Date: 5/11/16

N Summer St.
Buyer: Stanleys Lumber 
LLC
Seller: Stanleys Lumber & 
Building +
Price: $100,000
Date: 4/21/16

64 N Summer St.
Buyer: Daniel Rickert
Seller: Ronald Duguay +
Price: $75,000
Mortgage: $77,120
Lender: Academy Mtg
Date: 5/6/16

91 Orchard St.
Buyer: Joseph Thompson
Seller: Florence Wineberg 
RET
Price: $282,000
Date: 5/9/16

Alford
149 West Rd.
Buyer: Matthew 
Annenberg +
Seller: DS BN West Road 
LLC
Price: $1,050,000
Mortgage: $787,500
Lender: LoanDepot.com
Date: 5/5/16

BECkET

271 Brooker Hill Rd.
Buyer: David Waldron +
Seller: John Young Jr +
Price: $182,500
Mortgage: $140,000
Lender: Adams Community
Date: 4/29/16

19 Cherokee Rd.
Buyer: David Mittler LT +
Seller: Levy NT +
Price: $290,000
Date: 5/5/16

ChEshirE
47 Dublin Rd.
Buyer: Ryan Larabee +
Seller: Michael Larabee +
Price: $210,000
Mortgage: $188,500
Lender: Adams Community
Date: 5/4/16

371 N State Rd.
Buyer: Casandra Meyette
Seller: Scott Kingsley
Price: $160,000
Mortgage: $143,800
Lender: Adams Community
Date: 5/6/16

320 Richmond Hill
Buyer: Michael Henault +
Seller: Joseph Romano
Price: $250,000
Mortgage: $218,000
Lender: Adams Community
Date: 4/28/16

55 Yorkshire Dr.
Buyer: James Losaw +
Seller: Shauna Lowe
Price: $220,000
Mortgage: $155,000
Lender: Greylock FCU
Date: 5/12/16

ClArksBurg
68 Carson Ave.
Buyer: Russell Wimpenney 
Jr +
Seller: Paula Benoni +
Price: $145,000
Mortgage: $116,000
Lender: Greylock FCU
Date: 4/20/16

100 Lincoln Dr.
Buyer: Allen Arnold +
Seller: Robert Leap
Price: $400,000
Mortgage: $380,000
Lender: Adams Community
Date: 4/27/16

550 N Eagle St.
Buyer: Jason Morin Sr +
Seller: Lawrence Caprari
Price: $77,500
Mortgage: $62,000
Lender: Adams Community
Date: 4/22/16

600 N Houghton St.
Buyer: Bank New York 
Mellon Tr
Seller: Michelle Harris +
Price: $94,661
Date: 4/29/16

145 Pine Ave.
Buyer: Brian Therrien +
Seller: Allen Arnold +
Price: $188,000
Mortgage: $167,320
Lender: Adams Community
Date: 4/27/16

330 Wells Ave.
Buyer: Joshua Zustra +
Seller: John Petri
Price: $285,000
Mortgage: $228,000
Lender: Greylock FCU
Date: 5/6/16

dAlTon
110 Central Ave.

Buyer: Daniel Esko +
Seller: Susan Duncan
Price: $235,000
Mortgage: $241,645
Lender: Academy Mtg
Date: 4/29/16

28 Deming Street Ext.
Buyer: Bruce Cady
Seller: Marilyn Cady
Price: $164,900
Mortgage: $202,000
Lender: Adams Community
Date: 5/10/16

134 High St.
Buyer: Jonathan Dallmeyer +
Seller: Edith Messina
Price: $226,500
Mortgage: $215,000
Lender: Adams Community
Date: 4/28/16

192 Main St.
Buyer: Glen Bona +
Seller: Crane & Co
Price: $190,000
Mortgage: $193,063
Lender: Academy Mtg
Date: 4/29/16

901 Main St.
Buyer: Ethan Rougeau +
Seller: John Flippin +
Price: $175,000
Mortgage: $169,159
Lender: Academy Mtg
Date: 4/20/16

34 Maple St.
Buyer: Sarah Newton +
Seller: Daniel Esko +
Price: $139,900
Mortgage: $131,506
Lender: Academy Mtg
Date: 4/29/16

64 Marcella Way
Buyer: Edward Pezze 3rd +
Seller: Dian Elser
Price: $223,000
Mortgage: $216,310
Lender: Lee Bank
Date: 4/28/16

141 Pine St.
Buyer: David Robillard
Seller: Emma Shaddock +
Price: $105,000
Date: 4/21/16

141 Pine St.
Buyer: Christopher 
Robillard
Seller: David Robillard
Price: $125,000
Mortgage: $125,000
Lender: Seller
Date: 4/29/16

25 Pleasantview Dr.
Buyer: Jason Barnaby +
Seller: Peter Gazzillo
Price: $208,000
Mortgage: $204,232
Lender: Academy Mtg
Date: 4/29/16

EgrEMonT
General Knox Ln.
Buyer: Bernard Mcgowan +
Seller: Richard Kirsch +
Price: $150,000
Date: 5/2/16

18 Phillips Rd.
Buyer: Robert Jacpino +
Seller: Robert Turner Jr +
Price: $225,000
Mortgage: $243,308
Lender: Real Est Mtg Ntwrk
Date: 5/12/16

24 Sheffield Rd.
Buyer: Christopher 
Albano +
Seller: Laurine Hawkins-
BenDov
Price: $440,000
Mortgage: $325,000
Lender: Lee Bank
Date: 5/10/16

grEAT
BArringTon

95 Alford Rd.
Buyer: David Vadakin +
Seller: Ronald Majdalany
Price: $195,000
Mortgage: $175,000
Lender: Seller
Date: 5/11/16

126 Christian Hill Rd.
Buyer: Margaret Mitchell
Seller: Elizabeth Finn +
Price: $346,500
Date: 5/3/16

132 Christian Hill Rd.
Buyer: John Coyle Jr
Seller: Christopher May
Price: $265,000
Mortgage: $212,000
Lender: Greylock FCU
Date: 5/9/16

35 Division St.
Buyer: John Cambi +
Seller: Albina Jones T +
Price: $170,000
Mortgage: $164,900
Lender: Lee Bank
Date: 4/22/16

181 East St.
Buyer: Mark Fay
Seller: Scott Farrell +
Price: $160,000
Date: 4/29/16

Knob Hill
Buyer: Paul Chesloff +
Seller: Andy Matlow +
Price: $300,000
Date: 5/2/16

8 Knob Hill
Buyer: Larry Frankel +
Seller: Andy Matlow
Price: $1,000,000
Date: 5/3/16

21 Knob Hill
Buyer: Margaret Brownell +
Seller: Clara Hassett T +
Price: $750,000
Mortgage: $568,000
Lender: Pittsfield Coop
Date: 5/12/16

313-323 Main St.
Buyer: Great Barrington 
Owner
Seller: Avcorm RT +
Price: $2,450,000
Date: 5/13/16

1026 Main St.
Buyer: Paul Carrara +
Seller: Lori Lhommedieu
Price: $140,000
Mortgage: $112,000
Lender: Lee Bank
Date: 5/11/16

332 N Palin Rd.
Buyer: Rebecca Cushing
Seller: James Logan Jr +
Price: $335,000
Mortgage: $195,000
Lender: Salisbury B&T
Date: 5/13/16

374 Park St. N
Buyer: Bank New York 
Mellon Tr
Seller: Brian Hunt
Price: $215,601
Date: 4/19/16

11 Prospect St.
Buyer: Aikaz Makarovskiy +
Seller: John Elliott +
Price: $361,000
Mortgage: $250,000
Lender: Amerisave Mtg
Date: 5/4/16

670 S Egremont Rd.
Buyer: Scott Pezza +
Seller: Christopher 
Albano +
Price: $470,900
Mortgage: $417,000

Lender: First Alliance
Date: 5/10/16

117 State Rd.
Buyer: HSR Properties 
LLC
Seller: Linda Boone
Price: $592,500
Mortgage: $462,000
Lender: Pittsfield Coop
Date: 5/5/16

6 Stillwell St.
Buyer: Jose Hernandez-
Chavez +
Seller: Patrick Currier +
Price: $171,000
Mortgage: $175,835
Lender: Village Mtg
Date: 4/29/16

30 Wyantenuck St.
Buyer: Christopher 
Lovett +
Seller: Smith FT +
Price: $205,000
Mortgage: $194,750
Lender: Berkshire Bank
Date: 4/19/16

7 Cone Ave. U:C
Buyer: Kimberly Logan
Seller: Matthew Ryan
Price: $176,000
Mortgage: $140,800
Lender: Lee Bank
Date: 5/13/16

281 Main St. U:2
Buyer: Robert Finley 3rd
Seller: Gregory Jaynes
Price: $180,000
Mortgage: $144,000
Lender: Salisbury B&T
Date: 5/12/16

hinsdAlE
25 Franklin Rd.
Buyer: Craig Thaler +
Seller: Patrick Duquette
Price: $310,000
Mortgage: $248,000
Lender: lee Bank
Date: 5/6/16

106 Main St.
Buyer: Alan Lussier
Seller: Douglas Olds
Price: $134,000
Mortgage: $107,200
Lender: Pittsfield Coop
Date: 4/29/16

435 Maple St.
Buyer: Stephen Suriner
Seller: Robert Baillargeon +
Price: $325,000
Mortgage: $308,750
Lender: Lee Bank
Date: 4/27/16

1 Plunkett Ave.
Buyer: William Poland
Seller: Stephen Suriner
Price: $150,000
Mortgage: $154,241
Lender: Merrimack Mtg
Date: 4/25/16

136 S Shore Rd.
Buyer: Brian Diorio
Seller: Richard Diorio
Price: $215,000
Mortgage: $152,000
Lender: Lee Bank
Date: 5/10/16

lAnEsBoro
48 Greylock Estates Rd.
Buyer: David Dawson +
Seller: John Janeczek +
Price: $216,000
Mortgage: $54,000
Lender: Bank of America
Date: 4/19/16

107 Narragansett Ave.
Buyer: Clark Gable +
Seller: Anthony Costanzo
Price: $500,000
Mortgage: $400,000
Lender: Greylock FCU
Date: 5/3/16

21 Olsen Rd.
Buyer: Justin Deslauriers
Seller: Jane Stevens
Price: $224,500
Mortgage: $213,275
Lender: MountainOne Bank
Date: 4/27/16

96 S Main St.
Buyer: David Burke +
Seller: Donna Stimpson
Price: $100,000
Date: 4/26/16

52 Victory Ln.
Buyer: Andrew Jennings +
Seller: Claudia Coplan
Price: $296,000
Date: 4/20/16

lEE
40 Chanterwood Rd.
Buyer: Thomas Donofrio +
Seller: Robert Milanese
Price: $215,000
Date: 4/21/16

185 George St.
Buyer: Kathryn Brooks
Seller: Andrea Shaker
Price: $170,000
Mortgage: $151,500
Lender: Lee Bank
Date: 4/29/16

54 Housatonic St.
Buyer: Paul Face +
Seller: Judith Pollard +
Price: $185,000
Mortgage: $174,000
Lender: Lee Bank
Date: 5/2/16

33 Main St.
Buyer: Berkshire 
Restaurant Props
Seller: Loring & Loring 
LLC
Price: $478,500
Date: 5/10/16

20 Martin Ave.
Buyer: Richard Tart 2nd +
Seller: Kenneth Berry +
Price: $192,900
Mortgage: $182,900
Lender: Berkshire Bank
Date: 5/13/16

6 Navin Hts.
Buyer: Keith Broughel
Seller: Anderson Roy 
Sr Est
Price: $239,900
Mortgage: $191,920
Lender: Greylock FCU
Date: 5/13/16

900 Stockbridge Rd.
Buyer: Thomas Keenan 
Jr +
Seller: Assadour Tavitian
Price: $385,000
Mortgage: $327,250
Lender: Lee Bank
Date: 4/21/16

371 Washington Mountain
Buyer: Danielle Dragonetti
Seller: Matthew Carty +
Price: $220,000
Mortgage: $176,000
Lender: Greylock FCU
Date: 4/21/16

lEnox
7 Bishop Est.
Buyer: John Okeefe +
Seller: Linda Steinman
Price: $375,000
Date: 4/26/16

18 Elm St.
Buyer: Executive Rentals 
LLC
Seller: Greylock FCU
Price: $110,000
Mortgage: $82,500
Lender: Pittsfield Coop
Date: 5/10/16

18 Golden Hill Rd.
Buyer: Patterson Jordan 
T +
Seller: Greylock FCU
Price: $85,000
Mortgage: $76,500
Lender: Adams Community
Date: 5/10/16

25 Pittsfield Rd.
Buyer: My 4 Daughters 
LLC
Seller: Hashim June Est +
Price: $200,000
Mortgage: $491,600
Lender: MountainOne Bank
Date: 5/13/16

79 Reservoir Rd.
Buyer: 1 Bancroft LLC
Seller: Swift-Merritt 
Family MA
Price: $1,175,000
Date: 5/12/16

Yokun Ave.
Buyer: Anne Peters-King
Seller: Stephen Peters +
Price: $200,000
Date: 5/2/16

34 Church St. U:2
Buyer: Church Street 
Lenox NT +
Seller: PTW Development 
LLC
Price: $348,250
Mortgage: $278,600
Lender: Pittsfield Coop
Date: 5/9/16

3 Coolbrooke S U:A
Buyer: Joseph Chu RET +
Seller: Raphael Rothstein T +
Price: $500,000
Date: 4/28/16

9 Fairwynds Dr. U:9
Buyer: Margaret Ward
Seller: Robert Bretholtz T +
Price: $800,000
Mortgage: $145,000
Lender: Richard Seder
Date: 4/19/16

260 Pittsfield Rd. U:C18
Buyer: Evan Klich +
Seller: Rebecca Mackler
Price: $80,000
Mortgage: $64,000
Lender: Peoples Bank
Date: 5/2/16

5 Rolling Hills U:5
Buyer: Howard Jackson +
Seller: Rolling Hills 
Condo T +
Price: $169,000
Date: 5/6/16

MonTErEy
6 Bidwell Rd.
Buyer: Malcolm Griggs +
Seller: Pamela Sweeney 
RET +
Price: $1,410,000
Mortgage: $1,128,000
Lender: Peoples Bank
Date: 4/29/16

25 Sylvan Rd.
Buyer: Neil Gladstone +
Seller: John Martin +
Price: $300,000
Date: 5/10/16

40 Sylvan Rd.
Buyer: 40 Sylvan LLC
Seller: George Mcvey +
Price: $377,500
Date: 5/10/16

nEw 
MArlBoro

598 Canaan Valley Rd.
Buyer: Michele Rast
Seller: Presley Acuna Jr +
Price: $325,000
Mortgage: $292,500
Lender: Bank of America
Date: 5/10/16

38 Hill Heights Rd.
Buyer: Mark Formel +
Seller: Margaret Mitchell
Price: $382,500
Date: 5/2/16

norTh AdAMs
488 E Main St.
Buyer: Jennifer Mills
Seller: Lance Latimer +
Price: $116,000
Mortgage: $104,400
Lender: Greylock FCU
Date: 5/9/16

420 Eagle St.
Buyer: Seth Brown
Seller: Amanda Brunelle
Price: $183,500
Date: 4/29/16

117 Franklin St.
Buyer: Simone Couture
Seller: Gary Polumbo +
Price: $267,000
Mortgage: $213,600
Lender: MountainOne Bank
Date: 4/29/16

117 Furnace St.
Buyer: Charles Swabey
Seller: Wayne Filan +
Price: $96,000
Mortgage: $263,000
Lender: TD Bank
Date: 5/9/16

215 Kemp Ave.
Buyer: Bradley Lutz T +
Seller: Harriet Diaz
Price: $116,000
Date: 4/29/16

674 Mohawk Trail
Buyer: Nicholas Fahey
Seller: Donna Hartlage
Price: $130,000
Mortgage: $133,676
Lender: Academy Mtg
Date: 4/29/16

921 Mohawk Trail
Buyer: Deutsche Bank
Seller: John Levesque +
Price: $103,719
Date: 4/28/16

20 State Rd.
Buyer: James Rancourt
Seller: Timothy Therrien
Price: $117,000
Mortgage: $105,183
Lender: Adams Community
Date: 4/28/16

861 State Rd.
Buyer: Beyond Place LLC
Seller: Franklin Stevens 
RET +
Price: $350,000
Date: 5/6/16

62 Tyler St.
Buyer: Allyse Wiencek
Seller: Deborah Sala +
Price: $125,000
Mortgage: $128,534
Lender: Academy Mtg
Date: 4/28/16

18-20 Veazie St.
Buyer: Berkshire Hills 
Dev Co
Seller: Rose Perry
Price: $95,000
Date: 5/3/16

332 W Shaft Rd.
Buyer: 332 W Shaft Rd 
Land T +
Seller: USA HUD
Price: $85,000
Mortgage: $100,000
Lender: M&D Upstate Inv
Date: 5/4/16

78 Yale St.
Buyer: Jamual Harris +
Seller: Thomas Whalen +
Price: $149,000
Mortgage: $149,000
Lender: Adams Community
Date: 4/25/16

oTis
587 Pine Rd.
Buyer: Diane Langevin
Seller: Richard Gore Sr +
Price: $552,500
Mortgage: $377,500
Lender: Massmutual FCU
Date: 4/21/16

1010 Reservoir Rd.
Buyer: George Martin Jr +
Seller: Herbert Plouffe
Price: $230,000
Mortgage: $130,000
Lender: Seller
Date: 4/20/16

1006 W Center Rd.
Buyer: Brian Barrett +
Seller: Ronald Fillio +
Price: $220,000
Mortgage: $209,000
Lender: Academy Mtg
Date: 5/5/16

PEru
7 Garnet Mountain Ln.
Buyer: Ronald Brightman 3rd
Seller: TD Bank
Price: $95,000
Mortgage: $76,312
Lender: Merrimack Mtg
Date: 4/29/16

4 Lee Rd.
Buyer: John Bubela
Seller: Timothy Davidson +
Price: $120,000
Mortgage: $114,000
Lender: Lee Bank
Date: 4/26/16

PiTTsfiEld
12 Adam St.
Buyer: Cumberland Farms
Seller: Robert Sanborn T +
Price: $550,000
Date: 5/2/16

85 Alengate Ave.
Buyer: Marjorie Aulisio
Seller: Groves John Est +
Price: $145,000
Mortgage: $123,250
Lender: Village Mtg
Date: 4/22/16

258 Allengate Ave.
Buyer: Ryan Stengl +
Seller: George Quadrozzi +
Price: $145,000
Mortgage: $137,750
Lender: Academy Mtg
Date: 4/29/16

122 Ann Dr.
Buyer: Thomas English
Seller: George Frenkel RET +
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Price: $185,000
Mortgage: $148,000
Lender: Lee Bank
Date: 4/22/16

40 Backman Ave.
Buyer: Axel Dallmeyer +
Seller: Knuffke Susan Est +
Price: $103,000
Mortgage: $99,910
Lender: Greylock FCU
Date: 4/22/16

71 Bishop Pkwy.
Buyer: Jacob Gold +
Seller: Kelli Odonnell
Price: $185,000
Mortgage: $175,750
Lender: Greylock FCU
Date: 5/2/16

132 Brown St.
Buyer: Pablo Young-
Adrianzen +
Seller: Scott Leslie
Price: $140,000
Mortgage: $125,300
Lender: Trustco
Date: 5/5/16

165 California Ave.
Buyer: Colleen Budness
Seller: Gary Schneider
Price: $123,000
Mortgage: $73,000
Lender: Chicopee SB
Date: 5/12/16

180 Chapel St.
Buyer: Robert Morrison +
Seller: Christine Thomson
Price: $188,000
Mortgage: $184,594
Lender: PNC Mtg
Date: 5/11/16

353 Cheshire Rd.
Buyer: Ryan Aldam
Seller: Jeremy Warren +
Price: $120,000
Mortgage: $114,000
Lender: Berkshire Bank
Date: 5/11/16

25 Clydesdale Dr.
Buyer: Mary Skorupa
Seller: Christopher Pratt +
Price: $282,000
Mortgage: $220,000
Lender: Greylock FCU
Date: 4/29/16

277 Connecticut Ave.
Buyer: Holly Viola
Seller: Lisa Tully
Price: $147,000
Mortgage: $139,650
Lender: Greylock FCU
Date: 4/20/16

27 Courtland Pl.
Buyer: Melissa Gardner-Kim
Seller: 27-29 Courtland Pl 
Land T +
Price: $110,000
Mortgage: $104,500
Lender: Greylock FCU
Date: 4/28/16

10 Crane Ave.
Buyer: Gerald Mcclellan 
3rd +
Seller: Virginia Miner
Price: $109,000
Mortgage: $105,730
Lender: Greylock FCU
Date: 4/22/16

501 Dalton Ave.
Buyer: Wojtkowski Bros Inc
Seller: Ohana Realty LLC
Price: $625,000
Mortgage: $500,000
Lender: MountainOne Bank
Date: 4/28/16

531 Dalton Ave.
Buyer: Pittsfield 
Investment Grp
Seller: Countywide Rentals
Price: $350,000
Date: 4/29/16

36 Denise Ave.
Buyer: Patricia Phair
Seller: Norma Coy
Price: $175,000
Date: 4/27/16

14 Dwight St.
Buyer: Andrew Mckeever +
Seller: Jared Bruso +
Price: $137,300
Mortgage: $133,181
Lender: Greylock FCU
Date: 5/6/16

52 Elaine Dr.
Buyer: Joseph Gaudette +
Seller: Daniel Breault +
Price: $179,900
Mortgage: $176,641
Lender: MountainOne Bank
Date: 4/28/16

34 Elmview Ter.
Buyer: Citimortgage Inc
Seller: Tracy Dermody +
Price: $128,700
Date: 4/29/16

50 Hazelwood Ter.
Buyer: Francis Metivier +
Seller: Jason Arseneau
Price: $160,000
Mortgage: $157,102
Lender: Navy FCU
Date: 5/6/16

258 Holmes Rd.
Buyer: Fernand Thebeau +
Seller: Charles 
Archambault +
Price: $157,500
Mortgage: $126,000
Lender: Greylock FCU
Date: 5/9/16

26 Hurley Dr.
Buyer: John Buckley 3rd
Seller: Alma Phillips
Price: $98,000
Mortgage: $78,400
Lender: Navy FCU
Date: 4/26/16

126 Lenox Ave.
Buyer: John Janeczek
Seller: Katherine Rivers
Price: $140,000
Mortgage: $95,000
Lender: Pittsfield Coop
Date: 4/21/16

20 Maple Grove Dr.
Buyer: Joseph Romano
Seller: Scott Blonder +
Price: $180,000
Mortgage: $180,000
Lender: Academy Mtg
Date: 4/28/16

153 Melbourne Rd.
Buyer: Stefan Casucci +
Seller: Hoag Patricia Est +
Price: $189,900
Mortgage: $194,457
Lender: USAA Fed SB
Date: 4/29/16

123 Oak Hill Rd.
Buyer: James Blessing +
Seller: FJ Mastrgiovanni +
Price: $228,000
Mortgage: $205,000
Lender: Adams Community
Date: 4/27/216

338 Onota St.
Buyer: Robert Henault
Seller: Jeffrey Fillio +
Price: $109,000
Mortgage: $112,597
Lender: Mortgage Research
Date: 5/6/16

19 Plymouth St.
Buyer: Casandra Magner
Seller: Laurie Maloy
Price: $128,000
Mortgage: $125,681
Lender: Academy Mtg
Date: 4/29/16

42 Ridge Ave.
Buyer: Richard Neales
Seller: Rosemary Polidoro
Price: $166,500
Mortgage: $161,505
Lender: Lee Bank
Date: 5/13/16

48 Roxbury Ave.
Buyer: Monty Mitchell +
Seller: Elaina Grant
Price: $152,000
Date: 4/21/16

17 Spadina Pkwy.
Buyer: Brett Dorr +
Seller: Richard Schultz +
Price: $276,000
Mortgage: $266,133
Lender: USAA Fed SB
Date: 4/25/16

307 Springside Ave.
Buyer: First Pitts LLC
Seller: Pascetta FT +
Price: $185,500
Date: 4/29/16

24 Stratford Ave.
Buyer: Ronald Bombardier +
Seller: Mary Casella +
Price: $144,900
Mortgage: $142,274
Lender: Academy Mtg
Date: 4/22/16

162 Sunset St.
Buyer: Ian Caruso
Seller: James Losaw
Price: $163,100
Mortgage: $158,207
Lender: MountainOne Bank
Date: 5/12/16

41 Terrace Ave.
Buyer: Colin Caffey
Seller: Linda Colagiacomo +
Price: $93,500
Mortgage: $88,825
Lender: Academy Mtg
Date: 5/6/16

18 Thomson Pl.
Buyer: Joan Richardson
Seller: Christopher Speranzo +
Price: $148,500
Mortgage: $145,809
Lender: Quicken Loan
Date: 4/27/16

10 Washington Ave.
Buyer: James Karlson
Seller: Craig Rand +
Price: $126,500
Mortgage: $124,208
Lender: Academy Mtg
Date: 5/12/16

93 Wealthy Ave.
Buyer: Kay Beach
Seller: Christine Arseneau
Price: $170,000
Mortgage: $154,253
Lender: Academy Mtg
Date: 4/21/16

1446 West St.
Buyer: Susan Schoen
Seller: Daniel Guachione
Price: $335,000

Date: 5/6/16

41 Winter St.
Buyer: Michael Mcclellan
Seller: Cheshire Green LLC
Price: $115,000
Mortgage: $111,550
Lender: Academy Mtg
Date: 4/22/16

25 Woodbine Ave.
Buyer: Stephany Fleiciano
Seller: Wanda Izzo
Price: $125,000
Mortgage: $121,250
Lender: Lee Bank
Date: 4/26/16

7 Cherry Hill Dr. U:7
Buyer: Michael Kalashian
Seller: Adrian Wong-Boren +
Price: $280,000
Mortgage: $224,000
Lender: Greylock FCU
Date: 5/12/16

1 Colt Rd. U:4
Buyer: Ralph Munger +
Seller: Christina Kokoras
Price: $141,000
Date: 4/22/16

81 Dartmouth St. U:210
Buyer: Dian Elser
Seller: Wendi Koch
Price: $117,500
Date: 4/28/16

1450 North St. U:212
Buyer: Gregory Goodale
Seller: Lisa Viale
Price: $155,000
Mortgage: $108,500
Lender: Greylock FCU
Date: 4/27/16

71 S Church St. U:S302
Buyer: Thomas Hardy +
Seller: Valerie Brown +
Price: $205,000
Date: 4/29/16

200 W Housatonic St. U:15
Buyer: Glen Decker +
Seller: Sandra Viner
Price: $78,000
Date: 5/5/16

riChMond
140 E Slope Rd.
Buyer: William Oleary +

Seller: Jeffrey Lang +
Price: $435,000
Date: 5/6/16

186 Lenox Rd.
Buyer: Tati Katz RET +
Seller: Donna Krenicki
Price: $1,500,000
Date: 4/27/16

201 Lenox Rd.
Buyer: Tati Katz RET +
Seller: 201 Lenox Road NT +
Price: $100,000
Date: 4/27/16

230 Lenox Rd.
Buyer: Tati Katz RET +
Seller: Donna Krenicki
Price: $1,500,000
Date: 4/27/16

sAndisfiEld
251 N Beech Plain Rd.
Buyer: Thomas Giuliano +
Seller: Charles Folger +
Price: $290,000
Mortgage: $283,500
Lender: Charles Folger

Date: 4/29/16

157 Town Hill Rd.
Buyer: Jay Greenwell +
Seller: Mark Chertok +
Price: $224,000
Date: 4/19/16

sAvoy
174 Loop Rd.
Buyer: Matthew Baumbach
Seller: Scott Grant
Price: $138,000
Mortgage: $141,902
Lender: Adams Community
Date: 4/29/16

585 Main Rd.
Buyer: Jazzmyn Tulloch
Seller: Timothy Luczynski
Price: $146,700
Mortgage: $150,000
Lender: USA Rural Hsng
Date: 4/25/16

32 Scott Rd.
Buyer: Scott Kingsley +
Seller: Shawn Wright
Price: $225,000

Mortgage: $198,000
Lender: Adams Community
Date: 5/6/16

sToCkBridgE
29 Beachwood Dr.
Buyer: Kenneth Gilbert +
Seller: Alan Righi +
Price: $210,000
Mortgage: $157,500
Lender: Central One FCU
Date: 4/25/16

5 Mahkeenac Trail
Buyer: Scott Vetri +
Seller: Jillian Erdos +
Price: $422,500
Date: 5/13/16

6 Vine St.
Buyer: Cynthia Segui
Seller: Richard Melluzzo +
Price: $378,000
Date: 4/25/16

williAMsTown
738 Simonds Rd.

Buyer: Sam Amoroso +
Seller: Charles Obrien
Price: $209,675
Mortgage: $40,000
Lender: Adams Community
Date: 5/12/16

14 Windflower Way U:14
Buyer: Diana Clayson
Seller: Richard Lane +
Price: $195,000
Mortgage: $95,000
Lender: MountainOne Bank
Date: 4/22/16

windsor
321 Bates Rd.
Buyer: Alan Zawistowski
Seller: Mark Pierce
Price: $252,900
Mortgage: $252,900
Lender: Mortgage Research
Date: 5/11/16

1599 North St.
Buyer: Donald Wechter +
Seller: US Bank NA Tr
Price: $100,000
Date: 4/19/16                   ◆

Every month, BERKSHIRE TRADE & COMMERCE takes a fresh look at
news and issues affecting the local economy…and businesses like yours.

With an assortment of articles covering key sectors of the business community,
each issue of BERKSHIRE TRADE & COMMERCE is well-read by the region’s business owners,

managers and professionals…the people you want to reach and want to do business with.

Call or email today for information about making B ERKSHIRE TRADE & COMMERCE

an effective and affordable part of your marketing plan for the year ahead.

413-447-7700 btac@bcn.net

Good reasons to make

BERKSHIRE TRADE & COMMERCE

part of your marketing plan for 2008

Every month, Berkshire Trade & CommerCe takes a fresh look at news and issues 
affecting the local economy…and businesses like yours.

With an assortment of articles covering key sectors of the business community, each issue 
of Berkshire Trade & CommerCe is well-read by the region’s business owners, managers 

and professionals…the people you want to reach and want to do business with.

Call or email today for information about making Berkshire Trade 
& CommerCe an effective and affordable part of your marketing plan.

413-447-7700 • info@btaconline.com
Next Issue: August 2016  ◆  Ad Deadline: July 11  ◆  Print Date: July 14

W
E  n

o

W  accEpt  bErksh
a

r
Es

!

anothEr  good  rEason
:

Twelve good reasons

of your company’s marketing plan

to make BT&C a regular part



24 July 2016 Berkshire Trade & CommerCe


