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By John Townes
After five years of an involuntary hiatus 

from operating passenger railroad service, 
the nonprofit, volunteer-based Berkshire 
Scenic Railway is once again chugging 
along the tracks.

In 2011, the Lenox-based Berkshire 
Scenic Railway Museum Inc. had to end its 
popular recreational passenger train runs be-
tween Lenox and Stockbridge. The Housa-
tonic Railroad, a freight hauler that owned 
the tracks, ended its previous agreement to 
allow the organization to use them.

As an alternative, the Berkshire Scenic 
Railway began exploring the possibility of 
operating a similar service in the northern 
Berkshires instead.

As a result, after several years of plan-
ning and preparation, the organization has 
launched a new Hoosac Valley Service 
between North Adams and Adams. It began 
operating on Memorial Day weekend.

Passengers can now take an eight-mile, 
one-hour  round-trip ride on a restored 1950s 
vintage Budd diesel passenger engine with 90 
seats. Along the way, a tour guide provides 
information about railroading, local history 
and sites of interest on the route.

The initial months of operation have been 
encouraging, according to Jay Green, presi-
dent and general superintendent of Berkshire 
Scenic Railway Museum Inc. Despite a
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Jay Green, president of the all-volunteer Berkshire Scenic Railway Museum, 
believes the new Hoosac Valley Service between North Adams and Adams 

will play an important role in boosting regional tourism and overall 
economic development. Several of the organization’s rail 

cars are stationed in central North Adams (below) for 
hour-long round-trip excursions that are offered 

on weekends through October.
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Relocation, rebranding 
for That’s a wrap Cafe

By John Townes
The basic name is the same as before, and 

its familiar selection of sandwiches and wraps 
is still on the menu. However, a relocation of 
That’s A Wrap has also brought a signifi cant 
expansion and rebranding of the business, as 
well as behind-the-scenes changes.

In early August, That’s A Wrap Cafe and 
Catering opened at 132 Fenn St. in Pittsfi eld. 
It occupies a prominent space in the Howard 
Building on the southwest corner of First and 
Fenn streets in the city center.

With the move, the original That’s a Wrap 
on Tyler Street has closed.

“Our wraps and sandwiches are very 
popular, and we’ll continue to offer them,” 
said Jason Boucher, founder and owner of 
That’s a Wrap. “But we’ve also expanded 
our menu and concept, to offer a cafe setting 
that’s more contemporary, fresh and trendy, 
with a diverse selection.”

The new cafe offers pizzas, with a selec-
tion that includes vegetarian, BBQ or buf-
falo chicken, and a mix of brie, apple and 
caramelized onions ($9.95 to $18.95).

Also available are quinoa bowls, with 
variations such as Greek and Southwest 
($6.95). It also offers quesadillas ($6.50 to 
$7.95), paninis ($8.50 to $8.95) and salads 
($7.95 to $8.95). There are also breakfast 
burritos and sandwiches ($4.95 to $6.95).

The cafe sells coffee and espresso drinks, 
made with Currency coffee of Dalton.

There are also fresh pastries, muffi ns and 
cakes, which are made on site.

According to Boucher, one of the stars of 
the new offerings is a selection of made-to-
order juices and smoothies, with a variety 
of fruits and vegetables, as well as spices, 
hemp protein and other ingredients for added 
fl avor and nutritional value.

“Those have proven to be especially popu-
lar,” noted Boucher. “People love them.”

That’s a Wrap has added a small retail 
section of coffee and specialty packaged 
food products.

Boucher said all of the offerings at That’s 
A Wrap emphasize fresh, quality ingredients. 
Vegetarian and gluten-free options are avail-
able. He added they also work to obtain food 
from local sources as much as possible. “Basi-
cally, our goal is to offer people fresh, healthy 
food at an affordable price,” he said.

The atmosphere and service has also 
changed in the larger 2,600-square-foot 
corner storefront space.

That’s a Wrap, which has a staff of 12, is 
maintaining its orientation to quick service 
and takeout. However, it has made other 
changes to offer more options, which are 
refl ected in its physical layout. The 60-seat 
cafe has an open, casual urban feel, and bright 
new graphics and signage. Boucher described 
it as “contemporary industrial.”

On one side is a long food preparation area 
and service counter where customers order 
and pick up their food and drinks. Parallel to 
that is a long counter with a line of tall stools. 
In one corner of the space are large tables and 
chairs close together. Other sections are more 
open, with tables and chairs that are spread 
out. Spaces by the front windows have easy 
chairs and low tables.

“The beauty of this layout is that it can 
accommodate the different desires of custom-
ers,” said Boucher. “People can come in for 
something to go, or eat a quick meal here. 
Other sections offer space for people who 
want to take more time to relax or bring in 
their laptop and do some work.”

In addition to the cafe, That’s A Wrap also 
has a catering business. There is a separate 
kitchen behind the public area.

Boucher noted that Allegrone Construc-

tion, which redeveloped and owns the historic 
Howard Building, handled the buildout of the 
space, and helped guide the design. “Lou and 
Sue Allegrone were very helpful in creating 
the vibe in here,” he said.

Massive Graphics created signage and 
other graphic elements. Robert Powers of 
B&G Restaurant Equipment and Supplies 
provided guidance in setting up other aspects 
of the operation.

The new version of That’s A Wrap is an out-
growth of other changes in the business.

Boucher explained that That’s A Wrap is 
structured as a franchise business. He said the 
basic concept and product has been successful 
in the original store. There is also a successful 
franchise operation in the Lee Premium Out-
lets. However, other franchises did not succeed 
for reasons specifi c to those stores.

He said that he decided to update the 
franchise model, and the new store is a 
prototype for that. He noted that they will 
be selling franchises again, but for the time 
being the focus is on getting the new store 
up and running.

Boucher added that a major impetus for the 
change was the involvement of Oana Duta, 
who is the actual owner and manager of the 
new store on Fenn Street as a franchisee. “She 
was a prime mover in all of this,” he said.

Duta, a native of Romania who moved to 
Pittsfi eld three years ago, initially worked 
for That’s A Wrap as an employee, when it 
had a food service operation in the Clock 
Tower Offi ce Park.

“She has a degree in accounting and is 
great at business,” said Boucher. “She also 
has a real feel for food. I thought she would 
be valuable in a larger role in the overall 
business, and this is a result of that.”

Duta explained that she had previously 
worked in other cafes, which had given her 
ideas that she wanted to apply herself.

“I loved the atmosphere of the cafes I had 
worked in where people can enjoy good, 
healthy food or coffee and dessert in a ca-
sual, comfortable environment,” she said. “I 
wanted to create something like that myself. 
I also thought that it would be an opportunity 
to take That’s A Wrap to a different level.”

In addition to their business relationship, 
Boucher and Duta have also become part-
ners on a personal level, and are currently 
engaged.

Boucher noted that Duta will also have 
responsibility for the business side of the 
parent company, while he will focus more on 
the culinary side and catering operation.

“My goal is to get back in the kitchen and 
spend more time on the aspect of the business 
I really love, which is cooking,” he said.

He and Duta said the response to their 
new location has been very encouraging. 
“We’ve been really busy, and people seem 
very happy that we’re here and they like what 
we’ve done,” said Boucher.

That’s a Wrap (413-499-3414 or Facebook 
page That’s a Wrap Cafe) is open daily from 
7 a.m. to 7 p.m.◆

Jason Boucher and Oana Duta have brought a new look and feel to operations at That’s A Wrap.  The popular 
eatery has expanded with its recent move from Tyler Street to the Howard Building in downtown Pittsfi eld.
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Parking, visibility prompt 
jewelry store’s relocation

By John Townes
What started out as the purchase of a safe 

turned into a move across the street for R.J. 
Stohr Diamonds and Fine Jewelry in down-
town Pittsfield.

After almost 10 years at 90 North St., 
the business is relocating to 137 North St. 
in the Crawford Square complex in mid 
September.

While the move is modest in terms of 
distance, owner Rick Stohr believes it will 
make a big difference to his customers.

“There’s one primary reason we are mov-
ing, and that’s parking,” said Stohr. “This 
is all about convenience for our customers. 
This was a great opportunity to reward our 
customers who have been battling parking 
to come to our store all these years.”

He explained that a lack of easy access to 
parking has long been a major issue in his 
current location, which is on the east side of 
North Street near the corner of Fenn Street. 
There are only a few spots in front of the 
store, and because of traffic patterns it is 
difficult to make the turns required to get to 
other parking from there, he said.

“There are more spaces in front of Craw-
ford Square, and there are also a lot of spaces 
right around the corner on Depot Street and 
McKay Street,” he said. “That will make it 
easier for people coming to our store to find 
nearby parking.”

Parking, however, is not the only reason 
for the move. Stohr expects that being in 
Crawford Square will also make his store 
more visible and attract additional walk-in 
business. “Crawford Square is a great spot, 
with good tenants that bring foot traffic,” he 
said. “People going to those businesses will 
also see us.”

He said he was also impressed by Steve 
Oakes, who purchased Crawford Square 
last year. “He really made us feel welcome, 
and made it clear that he really wanted us 
there,” said Stohr. 

R.J. Stohr Diamonds and Fine Jewelry 
(413-447-9023), which opened in 2007, is 
a full-service jewelry business. It sells and 
repairs jewelry and watches and offers related 
services such as appraisals and engraving.

He is moving into the street-front space 
that was previously occupied by another 
jewelry store, Unusual Wedding Rings and 
More, whose owners recently retired and 
closed that business.

Stohr said Herman Rotenberg, the for-

mer co-owner of Unusual Wedding Rings, 
inspired the move.

“I’ve always had a great relationship with 
the Rotenbergs,” he said. “Initially he offered 
to sell me his store’s safe. Then, while we were 
discussing that, he suggested that I move my 
store into the space. That led to discussions 
with Steve Oakes, and I decided to do it.”

He said the space is slightly larger than 
his present store, and that there will be mi-
nor cosmetic changes to the interior, but no 
major renovations.

Stohr said he is planning to move in mid 
September. “The front of Crawford Square 
is about to be repainted, and we’re going to 
wait for that to be completed,” he said.

Stohr added that he is holding a 50-percent-
off sale through the end of September. “We’re 
calling it a Moving Sale until we move,” he 
said. “Then, when we’re in the new location, 
we’ll call it a Grand Opening Sale.”◆

Cricket wireless opens 
full-service store in city

By John Townes
Cricket, a pre-paid cellular phone service 

that is pursuing an aggressive nationwide 
expansion, has established its first autho-
rized full-service retail store in Berkshire 
County.

The new store opened in early June in a 
recently constructed building at 376 Tyler 
St. in Pittsfield. The business is owned by 
Evan Morowitz, a veteran of the wireless 
communications industry.

Cricket Wireless was founded in 1999 
by Leap Wireless International Inc. It was 
acquired by AT&T in 2014, and has been 
growing its presence in the national market 
since then.

While Cricket service is also sold locally 
at the Game Stop in the Allendale Shopping 
Center, the new Tyler Street outlet is the first 
freestanding retail store dedicated to Cricket 
products in the Berkshires.

Morowitz has worked in the wireless in-
dustry since 1993. He previously operated 
several AT&T stores in the region.

“I had divested those stores about three 
years ago,” he explained. “AT&T is familiar 
with me from my previous businesses. They 
recently contacted me and asked if I would 
be interested in opening a Cricket store, and 
I decided to do it.”

He said the store is an independent retail 
business that is authorized to represent Crick-
et services. In addition to Cricket service 
plans, the store (413-344-9414) sells various 

brands of phones and related accessories. As 
a subsidiary of AT&T, Cricket utilizes that 
company’s coverage network.

Morowitz described Cricket as a low-cost, 
pre-paid service with no contracts and easy 
start-ups. Cricket offers four plans that com-
bine cellular phone service, text and wireless 
data Internet services. They range from a $40 
monthly basic plan that includes 2.5 GB of 
high-speed data access up to a $70 plan that 
offers unlimited data.

Customers can either buy a phone on site, 
or transfer the service to their existing phone, 
if it is compatible. “Our pricing and plans are 
straightforward,” Morowitz said. “You can 
walk in, choose a plan and buy a phone and 
you’re ready to go.”

Morowitz said he chose the Tyler Street 
site because of its convenient location.

“For a service like ours it’s perfect, because 
it’s centrally located,” he said. “There’s 
plenty of parking and it’s also easily acces-
sible to foot traffic.”

Morowitz currently has a staff of three. 
Hours are Monday through Friday from 10 
a.m. to 7 p.m. and Saturday from 10 a.m. 
to 5 p.m.◆

Everything is
art.

Everything is
politics.
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Diana Felber has drawn on her life-long love of art to establish a new gallery in the central village of West 
Stockbridge, where she is featuring the work of a changeable line-up of museum-quality artists.

artists showcased in new 
west Stockbridge gallery

By Brad Johnson
A vacant space in the central village of West 

Stockbridge, once home to a glass blowing 
studio, has been brought back into use as a 
stylish venue for the work of museum quality 
artists from across the country.

“It’s a beautiful space,” said Diana Felber, 
proprietor of the eponymous Diana Felber Gal-
lery at 6 Harris St. (adjacent to the Truc Orient 
Express restaurant). “And we are filling it with 
the work of some exceptional artists.”

Felber and her husband, Steve Glick, who 
are residents of West Stockbridge, opened the 
new gallery on May 1, followed by a grand 
opening celebration on May 21. “We had a 
phenomenal opening,” said Felber. “It was 
a packed house.”

Those attending that event, as well as visi-
tors to the gallery during its daily operations, 
have been treated to a display of thoughtfully 
selected artwork in two and three dimensions 
across a range of styles – from landscape to 
abstract to minimalist.

These original works are offered for sale at 
similarly varied range of price points – from 
$250 to $12,000.

Felber explained that the artists on display 
at the gallery (413-232-7007) are being 
changed every six weeks during the high 
season. “Every few weeks we get an op-
portunity to create something new here,” 
she commented.

The gallery’s third line-up of artists, on 
display through Sept. 11, features “Bo-
tanicals” by the late Berkshire artist Bessie 
Boris, Warner Friedman’s paintings from 
his “White Series,” seaside drawings by 

her involvement in the Richmond-West 
Stockbridge Artists Guild. “I connected with 
them last year,” she said. “It’s a wonderfully 
active group.”

Among its activities, the guild stages 
member shows in June and October. Felber 
said recent growth in the guild’s membership 
led them to line up overflow space for last 
October’s show. They came upon a vacant 
commercial building owned by Edward Mer-
ritt, which several years ago he had used as 
a glass blowing studio.

While the additional space turned out 
not to be needed for the guild’s show, these 
arrangements led to discussions between 
Merritt and Felber, who had been tasked with 
managing the overflow space. “He convinced 
me to take this on as a project of my own,” 
said Felber.

Along with her husband, Felber laid out a 
plan for establishing a gallery in the space, 
and they finalized lease arrangements with 
Merritt late last year. “We took occupancy 
in January,” said Felber.

With the assistance of contractor Darren 
Todd of Great Barrington, the space was 
extensively renovated at an estimated cost 
of $30,000.

As part of that process, Felber explained, 
the gallery was reconfigured into two main 
sections: 1,500 square feet in front that is 
used for two-dimensional art (paintings, 
prints, tapestries, etc.), and a smaller 800-
square-foot space to the rear for display of 
three-dimensional art. “We have a lot of 
pottery and glass there,” said Felber.

While the front section sees a regular 
reshuffling of artists displayed there, Felber 
noted that art and craft items in the rear section 
will be maintained on a longer term basis.

continued on next page

Lorna Ritz, Terri Moore’s watercolors, Nina 
Evans’ glass roundels, and Meryl Joseph’s 
abstract oil paintings, among others. (The 
full line-up of artists is available at www.
dianafelbergallery.com.)

Felber said the opening of the gallery 
reflects her own life-long love of art, as well 
her belief that the region needs more venues 
that are dedicated to the showing and sale 
of this level of artwork. “There are so many 
fine artists that need a gallery like ours to 
show their work,” she said.

As part of the process of establishing the 
gallery, Felber said she and her husband trav-

eled extensively to American Craft Council 
shows and other events around the country 
“to scout out artists and their work.”

In selecting the name for the gallery, Fel-
ber said she wanted to make it clear that her 
own reputation was on the line with what 
she chooses to display there. “On the most 
basic level, it means I stand behind my art-
ists,” she said.

Felber explained that the gallery moved 
quickly from initial concept to opening over 
the course of about six months.

It came about through a series of cir-
cumstances and coincidences related to 
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All works in the gallery are for sale, mostly 
on a consignment basis. Felber said that 
some of the items in the rear section have 
been purchased by the gallery for resale to 
customers.

The Diana Felber Gallery will also be used 
for various educational programs. During the 
summer, for example, it has been offering 
Creative Explorations in Visual Arts, a daily 
workshop from 3 to 5 p.m. (weekdays only) 
for ages 8 to 18. The cost is $30 per session 
including materials, and advance registration 
is required by calling 413-695-9535.

Felber said the fi rst few months of opera-
tion have been steady, as she experiments 
with various media to attract visitors. “Things 
are going well,” she said. “A gallery like this 
needs a few years to get established.”

Felber said her intention is to operate the 
galley on a year-round basis, although the 
hours will be reduced during the slower sea-
sons. For the summer, however, the gallery 
is open from 11 a.m. to 6 p.m. on Monday, 
Wednesday and Thursday; and from 11 a.m. 
to 9 p.m. Friday through Sunday.◆

Aug. 20, 21: West Stockbridge 
Summer Spectacular with busi-
nesses offering special savings 
and sales. For discount informa-
tion, visit www.weststockbridgetown.com.

Aug. 20, Sept. 17: Pittsfi eld Repair Cafe offering free advice 
and repairs of clothing and small home items. Open to public. 
12:30 to 4:30 p.m. in the basement of St. Stephen’s Church 
(Allen St. entrance) in Pittsfi eld.

Aug. 22: Berkshire Family YMCA Golf Tournament, 8:30 
a.m. at Berkshire Hills Country Club in Pittsfi eld. $125 per 
person. 413-499-7650.

Aug. 23: Berkshire Memory Cafe free monthly gathering and 
social opportunity for people with memory impairment and their 
caregivers, sponsored by BFAIR. 9 to 11 a.m. at St. Joseph’s Parish 
Center, 414 North St. in Pittsfi eld. 413-664-9382 ext. 34.

Aug. 23: Art in Marginalized Populations, a presentation 
and discussion with Phyllis Kornfeld, author of Cellblock Vi-
sions: Prison art in america, hosted by The Erikson Institute 
of the Austen Riggs Center. 7 p.m. at the Austen Riggs Center 
in Stockbridge. Free and open to the public. In conjunction, 
a special exhibition of selected drawings and paintings from 
Kornfeld’s collection of artwork is on display through Sept. 18 
at the Lavender Door Gallery, 37 Main St. Information at www.
austenriggs.org/event/kornfeld or 413-931-5284.

Aug. 23: Progressive Agriculture & Education in Rural 
Guatemala: Ending a Legacy of Genocide, talk by Gua-
temalan educator Rigoberto Ordonez (speaking through 
interpreter Heather Dean, former Guatemalan human rights 
worker). 7 p.m. at the Unitarian Universalist Meeting of South 
Berkshire, 1089 Main St. in Housatonic. Co-sponsored by 
Berkshire Grown, Indian Line Farm and the UUMSB. For 
more information, contact Elizabeth Keen at 413-429-5978 
or Elizabeth@indianlinefarm.com. 

Aug. 24: Hazardous Waste Collection of paint and oil for 
residents of participating towns in South Berkshire Household 
Hazardous Waste Collaborative from 4 to 6:30 p.m. Coordinated 
by the Center for EcoTechnology (CET) To register online or 
for information, visit www.cetonline.org/events or call  800-
369-3333 ext. 238.

Aug. 24: “Responding to the Trauma of Sexual Assault or 
Abuse” continuing education workshop designed for healthcare 
professionals of all levels working with patients or clients who 
have experienced domestic violence or sexual assault. Presented 
by the Berkshire Area Health Education Center from 2 to 4 p..m. 
at Sugar Hill Senior Living Community, 45 Main St., Dalton. 
For information or to register online, visit www.berkshireahec.
org or call us at 413-447-2417.

Aug. 24, 31 & Sept. 14: William Stanley Business Park Open 
House with information and tours to showcase opportunities and 
sites at the Pittsfi eld business park to local and visiting entrepre-
neurs, developers, builders and community members. Open to 
public. 4 to 7 p.m. at PEDA offi ce at the corner of Kellogg Street 
and Woodlawn Avenue. Information at 413-494-7332.

Aug. 25: Discover Tyler – A Local Cultural Festival, presented 
by the Tyler Street Business Group, 5 to 8 p.m. on the corner 
of Tyler Street and Woodlawn Avenue in Pittsfi eld. The annual 
event, open to all, will feature live music and entertainment, as 
well as a beer tent, activities for kids, arts and crafts, educational 
activities, information booths and opportunities for vendors and 
member businesses to sell and market their food, products and 
services. Under this year’s theme – Celebrating the Future of 
Arts, Food & Innovation – technology and education partners 
will share informative demos for children and adults on the 
job opportunities growing in the Berkshires for robotics, 3-D 
printing, life sciences, environmental sciences and biotech. 
For information, contact Diane Marcella at 413-448 6257 or 
diane@marcellabuilding.com.

Aug. 25, Sept. 29: DownStreet Art Thursdays, a series of free 
events held on the fourth Thursday of each month from 5 to 8 
p.m. in downtown North Adam during the annual DownStreet 
Art Festival. Presented by Massachusetts College of Liberal 
Arts and its Berkshire Cultural Resource Center (BCRC). For 
more information, go to www.downstreetart.org.

Aug. 26: Free admission to Berkshire Museum, as part of the 
Highland Street Foundation’s Free Fun Fridays program. No 
tickets or reservations are necessary. The museum will be open 
from 10 a.m. to 5 p.m. For information call 413-443-7171.

Aug: 27: Blue Rider Stables 22nd annual Fun Day at French 
Park in North Egremont, with pony and donkey rides, hay rides, 
games and crafts, food, silent auction. 10 a.m. to 4 p.m. Free 
admission. Information at bluerider.org or 413-528-5299.

Aug. 29: Gerard Miller Children First Golf Tournament 
to benefi t the Boys & Girls Club of the Berkshires. 10 a.m. at 
the Country Club of Pittsfi eld. $1,500 for foursome, or $375 
for individuals, including lunch and a steak and lobster bake 
dinner, plus an auction, raffl es, pin prizes and long drive prizes. 
413-448-8258 or www.bgcberkshires.org.

Aug. 31: Good News Business Salute sponsored by 1Berkshire, 
with featured speaker Michael Festa discussing the Longevity 
Economy on age-friendly communities. 4:30 p.m. at Hancock 
Shaker Village. $35-$45. RSVP at 413- 499-1600.

Sept. 1: Great Barrington Green Drinks, informal gathering 
of people interested in conservation and environmental issues 
on fi rst Thursday of each month. 5:30 p.m. at the Prairie Whale, 
178 Main St. For more information, contact Natalie Narotzky 
at nnarotzky@gmail.com.

Sept. 7: 2016 Business Person of the Year event, presented by 
the Southern Berkshire Chamber of Commerce, honoring Vijay 
Mahida, owner of Iriniula Hospitality Inc., which manages the 
Hilton Garden Inn in Pittsfi eld and the Fairfi eld Inn & Suites by 
Marriott in Great Barrington. Cocktail reception and tribute from 
5 to 7:30 p.m. at the Norman Rockwell Museum in Stockbridge. 
For more information or tickets, call 413-528-4284.

Sept. 8: Mangia, Mangia Italian Night, fund-raising event 
sponsored by the Adams Community Bank Walk to End Al-
zheimer’s team, from 5:30 to 8 p.m. at the Richmond Grille at 
the Holiday Inn in North Adams. Includes Italian food stations 
as well as wine tasting. $25 per person, with all proceeds to the 
Alzheimer’s Association (which will hold its 24th annual Walk 
to End Alzheimer’s locally on Sept. 24). For more informa-
tion, contact Dawn Lampiasi at 413-743-1166 or dlampiasi@
adamscommunity.com or Nancy Hubbard at 413-743-1157 or 
nhubbard@adamscommunity.com.

Sept. 8: Community Access to the Arts Annual Poetry Read-
ing, a celebration of CATA’s writers, at 5 p.m. at The Mount, 2 
Plunkett St. in Lenox. Free but reservations required. Writer/
performer Rachel Siegel will read selected excerpts from the 
CATA Writers’ Workshop refl ecting the unique perspectives of 
writers with disabilities. Also features an exhibit of portraits of 
CATA writers by photographer Julie McCarthyn, which is also 
open to the public from 10 a.m. to 5p.m. daily through Sept. 
16. 413-528-5485.

Sept. 8: Free presentation at Sweetwood of Williamstown 
Retirement Community featuring attorney James Sisto of the 
Berkshire Elder Law Center, who will discuss topics such as 
wills, durable powers of attorney and health care proxies, as 
well as fi nancial planning aspects on how to afford senior living. 
4:30 p.m. at Sweetwood, 1611 Cold Spring Rd. Pre-registration 
required. To register or for more information, call Amanda Plaine, 
413-458-8371 ext. 13 or email aplaine@care-one.com.

Sept. 14: Labor Laws Seminar with attorneys Kevin Kinne and 
Benjamin Steffens discussing new Dept. of Labor regulations 
on overtime eligibility, and how businesses can handle related 
changes. Sponsored by Southern Berkshire Chamber of Com-
merce, from 8:30 to 10 a.m. at the American Institute for Economic 
Research, 250 Division St. in Great Barrington. Free to chamber 
members. Information and registration at 413-528-4284.

Sept. 15: CPR & AED Training at reduced cost through SJG 
Emergency Response Training and Consulting LLP, presented at 
Sweetbrook Nursing and Rehabilitation Center in Williamstown. 
$20. RSVP required. 413-458-8127.

Sept. 15: Celebrate the Berkshires annual event sponsored 
by 1Berkshire, featuring Berkshire Trendsetter Awards. 6 
p.m. at Tanglewood in Lenox. $60 or $500 for 10 tickets. 
413-499-1600.

Sept: 17: “A Horse of a Different Color” Blue Rider Stables’ 
25th anniversary benefi t, 6 to 10 p.m. at Chesterwood in Stock-
bridge. Local fare, live music, dancing, silent auction. Tickets 
$75 per person or $125 per couple. Information at bluerider.
org or 413-528-5299.

Sept. 18: Josh Billings Runaground Triathlon to benefi t 
Berkshire United Way, from Price Chopper in Great Barrington to 
Tanglewood in Lenox. Volunteers also being sought. Information 
and sign-ups at joshbillings.com or 413-344-7919.

Sept. 18: Berkshire SPEAKS, an annual event for the com-
munity to hear from local residents who have had a signifi cant 
impact on the Berkshires and beyond. 1:30 p.m. at Hevrah of 
Southern Berkshire in Great Barrington. This year’s speakers 
include John Downing of Soldier On; realtor and educator 
Nancy Kalodner; Gwendolyn Hampton-VanSant, CEO and 
founder of Multicultural BRIDGE; Mary Pope Osborne, author 
of The Magic Tree house series; broadcast journalist John 
Hockenberry; and state Rep. William “Smitty” Pignatelli. $15 
online in advance or $18 at the door. 413-528-6378 or www.
hevreh.org/berkshirespeaks.

Sept. 18: Party on the Patio a wine and beer tasting event 
to benefi t the Gladys Allen Brigham Community Center. 5 
p.m. at Mazzeo’s Ristorante in Pittsfi eld. $30 per person or 
$75 VIP ticket. Information at brighamcenter.org/portfolio/
party-on-the-patio.

Sept. 19: Berkshire Grown Harvest Supper annual benefi t 
prepared by local chefs with regional foods at Ski Butternut in 
Great Barrington. 413-528-0041.

Sept. 19-20: Leading Health Care Reform by Building 
Accountable Communities, regional healthcare conference 
presented by Southwestern Vermont Health Care (SVHC). 
Begins with a networking reception 6 p.m. Sept. 19 at Harri-
man’s Restaurant, Mount Snow, Vt. The following day, Sept. 
20, features a full program of lectures and roundtables from 
regional healthcare experts at the Grand Summit Resort Hotel 
and Conference Center at Mount Snow. Those interested in at-
tending, submitting an abstract, or receiving continuing nurse 
education credits can visit svhealthcare.org/events/accountable-
communities/. Sept. 21: Chamber Nite at Molari Employment 
Services 166 East St. in Pittsfi eld for members of Berkshire 
Chamber of Commerce. 5 p.m. RSVP 413-499-1600.

Sept. 20: Pittsfi eld Green Drinks, 
informal gathering of people inter-
ested in conservation and environ-
mental issues on third Tuesday of 

each month. 5:15 p.m. at J. Allen’s Clubhouse Grille. Sponsored 
by the Berkshire Environmental Action Team (BEAT). For more 
information and meeting location, contact Jane Winn at jane@
thebeatnews.org or 413-230-7321.

Sept. 24: Buddy Walk to promote awareness of Down syndrome 
and support for Berkshire residents with the condition. Registra-
tion 10 a.m. at Craneville School in Dalton. For information 
call Chris 413-464-7262 ext.11.

Sept. 25: Construct Annual Walk to support programs to 
prevent homelessness and provide emergency services to 
families. Starts at Berkshire South Community Center and ends 
at Great Barrington Fairground, a three-mile walk. This year’s 
event honors executive director Cara Davis for 26 years of 
service. 12:30 p.m. Sign up at www.fi rstgiving.com/Construct 
or call 413-528-1985.

Ongoing: Last Word Toastmasters public speaking club in 
Pittsfi eld, meets from 6:30 to 8 p.m. on the second and fourth 
Tuesdays of the month at Reid Middle School, 950 North St., 
from September to May, and at Berkshire Medical Center, 
725 North St., from June to August. Information at lastword.
toastmastersclubs.org.

Ongoing: Berkshire Business Builders networking meeting 
every Thursday morning from 8:30 to 9:30 a.m. at 55 Church 
Street in Pittsfi eld. All business people looking for an op-
portunity to network are invited. For information, call Kathy 
Hazelett at 413-442-8581.

Ongoing: The Job Club meets Mondays from 10 to 11 a.m. 
at the North Adams Public Library and from 1 to 2 p.m. at 
BerkshireWorks Career Center at 160 North St. in Pittsfi eld. 
Free and informal program helps participants who are seeking 
employment to expand their network of contacts and provides 
valuable job-search tips. For information, visit www.berkshire-
works.org or call 413-499-2220.◆
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DAVID A. RICE, CFP® 
Vice President, Investments

PAUL A. FORTINI
Branch Manager 

Vice President, Investments

is pleased to announce that David A. Rice, CFP® is joining 
our Pittsfield, Massachusetts, office as a Vice President, 
Investments. He will be joining Paul A. Fortini, Vice 
President, Investments and Branch Manager in a newly 
formed partnership, Park Square Financial Advisors of 
Raymond James.
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The Pittsfield Economic Development 
Authority (PEDA) has undertaken an initiative 
this summer to showcase the William Stanley 
Business Park and available business sites 
there to entrepreneurs, business developers and 
other prospective occupants who vacation in the 
Berkshires by hosting three Open House events 
on Aug. 24, Aug. 31 and Sept. 14. The events are 
also open to interested members off the local com-
munity. Each open house runs from 4 to 7 p.m., at 
the PEDA office on the corner of Kellogg Street 
and Woodlawn Avenue in Pittsfield. Refreshments 
will be offered, and guests can gather information 
and see firsthand the sites available at the park. In 
addition, guided walking tours will be offered at 
4:30 and 6 p.m. In addition to current features and 
recent park enhancements, attendees can view the 
site for the proposed Woodlawn Crossing, which 
is slated to include a planned Walmart superstore 
and other commercial space. The Open House 
events are free to the public. For information, 
call 413-494-7332.

Applications are being accepted until Sept. 6 for 
the second annual Pitch Competition sponsored 
by the 1Berkshire economic development orga-
nization and its Berkshire Starts entrepreneurial 
program, The Pitch Competition is an opportunity 
for Berkshire residents with concept for a business, 
or who are currently developing a new startup, 
to gain expert feedback to refine their ideas, con-
nect with peers and mentors, and gain access to 
investors. The competition will be held at The 
Stationery Factory in Dalton on Oct. 20. Five 
finalists will be chosen to present their business 
plans to a panel of judges, and an audience of 
mentors, advisors and resource providers. Win-
ning pitches will be awarded small cash prizes. 
In addition, all applicants are invited to attend 
a Pitch Camp on Sept. 20, which will teach the 
basics of pitching in a variety of scenarios, and 
prepare entrepreneurs for the process of seeking 
investments. Berkshire Starts aims to foster an 
entrepreneurial ecosystem throughout the region 
by focusing on the accessibility of financial capital, 
affordable and/or collaborative workspace and hu-
man expertise. An online application form for the 
Pitch Competition can be accessed directly at the 
web page form.jotform.com/61955127863161. 
For information and updates about Berkshire Starts 
and the Pitch Competition, visit 1berkshire.com/
innovate/berkshire-starts.

Fairview Hospital in Great Barrington has 
been named “One of 50 Top Critical Access Hospi-
tals To Know” by Becker’s Hospital Review in its 
recently released 2016 edition, which recognizes 
outstanding critical access hospitals in the nation 
that play a crucial role in the health and well-being 
of their respective communities.

Goodwill of the Berkshires and Southern 
Vermont has leased 2,000 square feet of retail 
space on Route 7 in Great Barrington, where it 
plans to open a new thrift store in September. The 
site, at 396 Stockbridge Rd. (Route 7), is located 
next to Laramee Cleaners in a building that once 
housed a car dealership. A grand opening will be 
held on Sept. 10. This will be the second retail 
enterprise the Pittsfield-based non-profit organiza-
tion has launched in 2016, following the opening 
of a Goodwill store in Rutland, Vt., in March. The 
organization operates a total of five other stores in 
western Massachusetts and southern Vermont. The 
Great Barrington store has a donation center where 
people can drop off items for resale, including gently 
used and new clothing, housewares, furniture, small 
electronics and computer equipment. Donations are 
currently being accepted Monday through Friday 
from 10 a.m. to 4 p.m. The Great Barrington store 
will initially have between eight to 10 employees. 
Denise Reuger was recently hired as the store’s 
manager. Founded in 1956, Goodwill of the Berk-
shires and Southern Vermont is a sustainable social 
enterprise that offers employment training and 
other support services, in collaboration with local 
resources. For more information, call 413-442-0061 
or visit www.goodwill-berkshires.

Following the Massachusetts Department of 
Public Health’s recent annual inspection, Mount 
Carmel Care Center in Lenox has earned a 
perfect, deficiency-free survey for 2016. It marks 
a fifth consecutive deficiency-free survey for 
Mount Carmel. “Receiving one deficiency-free 
survey is honorable. To receive two or three 
consecutively is rare in the industry,” said Mount 
Carmel Administrator George Mercier. “However, 
to receive now a fifth straight perfect survey is a 
remarkable testament of a culture of quality that 
is unmatched. Our staff live and breathe a mission 
that is solely dedicated to providing exceptional 
care with compassion, and the state has once 
again recognized this very special team at Mount 
Carmel Care Center.”

The Berkshire Taconic Community Founda-
tion announced the second round of grantmaking 
for 2016. The foundation distributed a total of 
$430,378 in grants to individuals and nonprofits in 
the four-county region it serves, including $496,786 
in scholarships to graduating high school seniors, 
and grants totalling over $1.1 million from donors 
with charitable funds at the foundation. Grants to 
regional schools, school districts and education 
programs in Berkshire County totalled $45,247. 
Recipients include Berkshire County Head 
Start ($7,000) for a “Lunch and Learn” sum-
mer program for students in the Pittsfield Public 
School District; Flying Cloud Institute ($3,000) 
to enhance STEM programming at Undermountain 
School and Mount Everett High School in Shef-
field; and Williamstown Elementary School 
($4,000) for its math club. A total of $303,986 in 
scholarships was awarded to Berkshire County 
students. Grants to arts organizations and arts 
programs in Berkshire County totaled $45,610. 
Select grant recipients include Berkshire Pulse 
Inc. ($1,000) for an after-school dance program at 
Undermountain Elementary School; Community 
Access to the Arts ($2,000) to exhibit paintings 
and artwork by artists with disabilities at the Clark 
Art Institute. and WilliNet ($2,500) for a website 
project. Nonprofits and individuals providing social 
and human services across the county received 
$45,706 in grants. Select grant recipients include 
Volunteers in Medicine ($5,000) to provide care 
and interpretation services to immigrant patients; 
Berkshire Food Project ($3,000) to serve free, 
hot meals during the week and provide emergency 
food assistance on weekends; and yoga instruc-
tor Connie Wilson ($400) to teach basic skills to 
elementary school students at New Marlborough 
Central School. Grants to environmental organiza-
tions and programs totalled $20,855. Select grant 
recipients include Hoosac Harvest ($2,500) for 
its Subsidized Shares program, which connects 
lower-income community members with farms, 
farmers and locally grown food; Mass Audubon 
($1,200) to offer an earth science program at Morris 
Elementary School; Williamstown Rural Lands 
Foundation ($800) to provide transportation to its 
Sheep Hill conservation property; and Greenagers 
($3,000) for its environmental education projects. 
A full list of regional grants can be found at www.
berkshiretaconic.org/summergrants.

Greylock Federal Credit Union and Hurlbut 
Employees’ Federal Credit Union (HEFCU) 
have announced a merger of the two institutions, 
effective Aug. 22. HEFCU was started by employ-
ees of the former Hurlbut Paper Company in 
1962. Located in South Lee, the credit union has 
220 members and $1.2 million in assets. Among 
its members are current employees of Onyx Spe-
cialty Papers Inc., which now owns and operates 
the Hurlbut Mill. “Greylock is honored that the 
board and members of Hurlbut Employees’ Fed-
eral Credit Union have decided to merge with our 
credit union,” said Greylock President and CEO 
John Bissell. “We look forward to welcoming the 
members of Hurlbut Employees’ Federal Credit 
Union into our Greylock family and helping them 
continue to reach their financial goals.” This is the 
most recent in a series of similar mergers over the 
past several years involving small credit unions 
in the region and much larger Greylock Federal, 
which currently has assets of nearly $1.1 billion. 
Rose Sharon, president of HEFCU’s of board of 
directors, commented that the increase in reporting 
requirements to regulatory agencies has become 
more challenging over the years for these smaller 
institutions. “Both the small membership of ap-
proximately 220 members with limited potential 
for growth, and trying to compete with low interest 
rates continues to affect HEFCU’s bottom line,” 
Sharon said. “The Hurlbut board decided to look 
for options to benefit its members in the future, 
and Greylock Federal Credit Union was a logi-
cal choice given its history of success, expanded 
services and local presence in Lee.” She added 
that Hurbut’s one full-time employee will become 
part of Greylock Federal’s workforce.

To accommodate a need for more office space 
and meet other needs, Lenox-based Anteris 
Solutions Inc. has expanded into the Joseph 
Scelsi Intermodal Transportation Center at 1 
Columbus Ave. in Pittsfield. The new office hosts 
Anteris’ management and administrative staff. 
Operations and technical staff continue to operate 
from 449 Pittsfield Rd. (Route 7) in Lenox. The 
new addition brings the total number of nationwide 
Anteris offices to four. The Pittsfield office has 
3,100 square feet, while the Lenox office is 1,100 
square feet. Anteris CEO Tobias Casey said that, 
along with the additional space, the new location 
provides greater access to two of its long-time 
partners, Berkshire Regional Transit Authority 
(BRTA) and the Soldier On veterans’ services 
organization. The space will also include a training 
facility for its local and national team, and techni-
cal classes for customers. Anteris Solutions Inc. 
was founded in 2002 to serve nationwide busi-
nesses and organizations by providing complete IT 
solutions, including strategic planning, proactive 
management, security and hardware monitoring 
and software and regulation compliance.

Berkshire Bank has selected 30 high school 
seniors to receive a total of $45,000 in scholarships 
through its Berkshire Bank Foundation Scholar-
ship Awards Program. Each of the recipients will 
receive $1,500. A team of 200 Berkshire Bank 
employee volunteers reviewed nearly 300 ap-
plications to select the winners, who reside in the 
regions served by Berkshire Bank. The Berkshire 
County recipients are: Joseph Sorrentino, Lee 
Middle and High School; Shane Biernacki, Mount 
Everett Regional High School; Krista VanCour, 
Mount Everett Regional High School; Justin 
Makuc, Mount Everett Regional High School; 
Sean Smith, Mount Everett Regional High School; 
and Hanna Ciepiela, Wahconah Regional High 
School. The scholarship awards recognize students 
that have exemplified community service through 
their volunteer efforts, have been successful aca-
demically and have a financial need.

Shire City Sanctuary is accepting applications 
from vendors for its upcoming annual Holiday 
Shindy, a juried handmade craft fair on Dec. 10-
11 at the facility on Melville Street in downtown 
Pittsfield. The Holiday Shindy, which was started 
10 years ago, features a variety of artisans includ-
ing woodworkers, toymakers, printers, jewelers, 
ceramicists, apothecaries, clothing designers, 
upcyclers and farmers. Booths are $250 for a 
9-by 9-foot space, and $300 for a premium corner 
booth. Applications can be submitted online at 
shirecitysanctuary.org and are due by Sept. 1. No-
tification of acceptance will be given on Sept. 5.

The Berkshire Museum reported that its 
first year of participation in the Museums for 
All program attracted more than 800 visitors. 
Initiated in September 2015, Museums for 
All is an access program of the Association of 
Children’s Museums (ACM) and the Institute of 
Museum and Library Services (IMLS), which 
enables low-income families (two adults and 
two children) to visit the Berkshire Museum free 
with the presentation of an Electronic Benefits 
Transfer (EBT) card. The program is designed 
to encourage families of all backgrounds to visit 
museums regularly and build lifelong museum 
habits. Berkshire Museum’s participation is 
funded by TD Charitable Foundation… For 
the fourth consecutive year, Berkshire Bank is 
sponsoring Hancock Shaker Village’s “Be Our 
Guest,” a cultural access program that provides 
children ages 12 and under with free admission 
with a paid adult throughout its 2016 season. The 
museum is open daily through October and for an 
abbreviated schedule in November and December. 
The program is designed to offset any potential 
economic obstacles to make the museum and its 
education programs available to all children and 
families in Berkshire County and beyond. Over 
13,500 children visit Hancock Shaker Village 
each year. For more information, visit www.
hancockshakervillage.org.

The Southern Berkshire Chamber of Com-
merce is seeking donations from businesses and 
individuals by Labor Day for its fireworks display 
on Dec. 10 at the annual Holiday Shop, Sip & Stroll 
in downtown Great Barrington. For information 
on donating, call 413-528-4284.

The 3,000 member-owners of the Berkshire 
Co-op Market in Great Barrington will be able 
to support local charities at the same time as 
saving on auto and home insurance under a new 
agreement. Whenever a Co-op owner buys a home 
or auto insurance policy through GoodWorks 
Insurance, the insurance agency will deposit 
20 percent of its commissions to the Berkshire 
Co-op Market Community Fund. Also, every 
time an owner refers a business to GoodWorks, 
all insurance policies written for the business 
will yield a deposit to the fund. The fund will 
support local charities in health care, education 
and public safety. Recipients will be selected 
by Berkshire Co-op and GoodWorks Insurance, 
according to Matt Novik, Berkshire Co-op Mar-
ket communications manager. An independent 
insurance agency with a Great Barrington office, 
GoodWorks offers a 6-percent discount on auto 
insurance to Co-op owners. Owners can save 
20 percent or more with an account discount by 
also buying their homeowners insurance through 
GoodWorks. The carrier is Main Street America 
Group. GoodWorks’ practice of giving half of its 
growing profits to charities in Connecticut and 
Massachusetts were profiled in the May issue 
of Independent agent, the national magazine for 
independent insurance agents.

Community Health Programs (CHP) will 
assume sponsorship and operation of Berkshire 
Medical Center’s Dental Clinic, following the 
awarding to CHP of a $350,000 federal grant. 
CHP will take over operation of the Dental 
Clinic, located at 510 North St. in Pittsfield, by 
Oct. 14. The clinic is staffed by resident dentists 
from BMC’s education program, three dental 
assistants, and a receptionist who is also certified 
as a dental assistant. There will be no changes in 
employment when CHP assumes the operation 
of the clinic. While it will continue with present 
services, CHP will upgrade and expand the dental 
clinic to meet requirements of the recent grant, and 
will integrate dental operations with its existing 
CHP-Neighborhood Health Center primary 
care practice there. Currently, the clinic cares for 
nearly 5,000 patients per year. The CHP Dental 
Clinic will provide expanded dental care services to 
more patients, recruit new dentists, and continue to 
utilize the expertise of the BMC Dental Residency 
program, which helps to staff the clinic. The fed-
eral grant was awarded by the Health Resources 
Services Administration, which provides about 20 
percent of CHP’s funding. The Dental Clinic sees 
any patient with an urgent dental need on a walk-in 
basis. Patients seeking comprehensive, preventive 
care should call the dental clinic for an initial visit 
appointment at 413-447-2781.

   

2015 GMC Sierra 

McAndrews-King 
Buick GMC Truck Inc. 

224 Columbia St., Rt.8 Adams 
(413) 743-0584 

mcandrewsking.com
Bigger is not Better… Better is Better

2016 GMC Sierra

PROFESSIONAL DEVELOPMENT COURSES 
FOR K�12 TEACHERS
VESi recommends that you check with your school district and/or state licensing agency to verify these course offerings
(Learning Disabilities, Educational Assessment, Autism & Asperger’s and much, much more) will meet your district and/or
state requirements for salary advancement and/or state certifi cate re-licensure Syllabi are also available to review. 

To Register, call 413-236-2127 or go to:
www.berkshirecc.edu/workshops. 

Ad - Option 3 BT&C Professional Dev. K-12 2016.indd   1 8/16/16   9:57 AM



7September 2016  berkShire trade & CommerCe

news & notes from the region

BT&C
Publisher

Brad Johnson

Contributing Editor
John Townes

Guest Columnist
Deb Watson

Advertising Sales
Brad Johnson

Circulation Manager
Tamra Hjermstad

Berkshire Trade & CommerCe
PO Box 942 • North Adams, MA 01247

413-447-7700
www.btaconline.com

Berkshire Trade & CommerCe is 
published monthly and delivered free to 
businesses in Berkshire County via third-
class mail. Additional distribution is made 
via drop-off at select area newsstands. 
Subscriptions for home delivery are $30 
per year (first-class mail). Back issues are 
available for $2.50 per copy.

Entire contents are copyright © 2016 
by Berkshire Trade & CommerCe. No 
portion may be reproduced without written 
permission of the publishers.

Berkshire Trade & CommerCe shall 
not be liable for failure to publish an ad-
vertisement or for typographical errors in 
publication, except to the extent of the cost 
of the space in which the error first appeared. 
The publishers reserve the right to refuse 
advertising for any reason.

Massachusetts College of Liberal Arts 
(MCLA) has announced that a new concentration in 
biochemistry has been added to its chemistry major. 
The program will prepare students for STEM (Sci-
ence, Technology, Engineering and Math) careers 
in growing fields such as biotechnology and medi-
cine. “We are very pleased to add the biochemistry 
concentration to the chemistry major,” said Dr. 
Cynthia Brown, vice president of academic affairs. 
“This is a strong addition to our STEM program 
offerings, and we expect a robust response to the 
program as it rolls out this fall.”

This summer the Berkshire Museum partnered 
with the Lemelson-MIT Program in mentoring a 
JV InvenTeam at Monument Valley Regional 
Middle School in Great Barrington. Lemelson-MIT 
JV InvenTeams are comprised of students who 
hone their hands-on skills and enrich their STEM 
education through invention-based design activi-
ties. Berkshire Museum educators led the classes 
based on materials and coursework provided by 
the Lemelson-MIT Program. Thirty-two fifth- and 
sixth-grade students participated three days a week 
from July 5 to Aug. 3. Among their activities was 
a unit on designing and prototyping shoe soles, 
creating soles for a range of different activities.

BFAIR Clinical Services is now offering 
in-home services for children diagnosed with 
autism. Services include assessments, support 
plans, training and support for the family. For 
information, call 413-664-9382 ext. 39.

Unistress Corporation employees, their 
spouses and friends participated in the inaugural 
Bikers for Books ride on July 24 to benefit the 
Berkshire Book House initiative, launched earlier 
this year by Berkshire United Way. Twenty-
three motorcycle riders, plus three participants in 
chase cars, departed from the Unistress garage at 
11 a.m. and traveled 65 miles through Pittsfield, 
Richmond, West Stockbridge, Stockbridge, South 
Lee, Tyringham, Becket, Washington, Hinsdale 
and Dalton, before returning to Unistress at 1:45 
p.m. The primary objective of the ride was to move 
the Berkshire Book House in Tyringham, which 
was initially installed on a roller cart outside the 
town post office, to a higher traffic area in the 
nearby Tyringham Park. This entailed mounting 
the Book House on a pre-built slab, which was 
donated by Unistress Corporation.

Berkshire HorseWorks Inc., which utilizes 
EAGALA Model Equine Assisted Learning and 
Equine Assisted Psychotherapy to provide services 
to at-risk youth, veterans, families and individuals, 
has secured three grants. The Rex Foundation, cre-
ated by members, family and friends of the Grateful 
Dead, granted $5,000 to fund an eight-week em-
powerment program for young girls called “Girls 
Rule!” to help participants learn how to stand their 
ground when needed, practice self-care, and know 
when to ask for help. Berkshire HorseWorks has 
also received a $1,000 grant from the Seven Towns’ 
Educational Partnership Fund to provide a half-day 
Life Skills Development workshop for Wahconah 
Regional High School students. Berkshire Horse-
Works has also received an unrestricted grant from 
the U.S. Trust which will supplement existing 
programs at the farm. For information visit www.
BerkshireHorseWorks.org.

Southwestern Vermont Health Care (SVHC), 
with program support from the Vermont Health 
Care Innovation Project, is presenting a regional 
healthcare conference on building accountable 
communities in this era of health care reform. The 
conference, Leading Health Care Reform by Build-
ing Accountable Communities, is appropriate for 
health professionals from all backgrounds and for 
members of the community who are interested in 
improving health care. It begins with a networking 
reception 6 p.m. Monday, Sept. 19 at Harriman’s 
Restaurant, Mount Snow, Vt. The following day, 
Sept. 20, features a full program of lectures and 
roundtables from regional healthcare experts at 
the Grand Summit Resort Hotel and Conference 
Center at Mount Snow. The purpose of the con-
ference is to bring the entire range of healthcare 
professionals and community partners together to 
discuss evidence on the development of accountable 
care communities that support population health. 
Conference partners include SVHC, the Vermont 
Health Care Innovation Project, and Dartmouth-
Hitchcock. The conference received support 
from Rutland Regional Medical Center, Southern 
Vermont College, and Vermont Technical College. 
Advanced registration is $225 and ends Sept. 16. 
After that date, participants may register on site for 
$249. Registrants can register online at svhealth-
care.org/events/accountable-communities/ or print 
a registration form to register by mail.

John Andrews Farmhouse Restaurant in 
South Egremont has launched a new mobile-friend-
ly website created by Square Candy Design. The 
new site features profiles of farm partners, special 
events and updated menu. A dedicated section of the 
new site highlights on-site catering for weddings 
and special events with scenic photography. The 
website is at www.johnandrewsrestaurant.com.

Berkshire Bank announced that its charitable 
foundation awarded $1,120,862 in grants from Jan. 
1 to June 30 to nonprofit organizations across Mas-
sachusetts, New York, Connecticut and Vermont. 
In addition to supporting organizations within the 
foundation’s funding focus areas of education, 
community and economic development projects, 
it also donated to youth, cultural and human 
service organizations that provide vital services 
to the community. Berkshire Bank Foundation 
plans to award more than $1.8 million this year to 
nonprofit organizations across the bank’s service 
area. In total, 365 nonprofit organizations received 
grants from the foundation during the first half 
of 2016 including the following recent Berkshire 
County grant recipients: 1Berkshire Strategic 
Alliance Foundation, Berkshire Community 
Action Council, Berkshire Family YMCA, and 
Central Berkshire Habitat for Humanity.

The Massachusetts Association of Insurance 
Agents (MAIA) announced that the Five Star 
Agency Designation for Toole Insurance has 
been renewed. Toole Insurance, with offices in 
Lee and Lenox, has been a Five Star Agency since 
2002 and, according to the MAIA, continues to 
demonstrate excellence in the five criteria associ-
ated with the designation: customer focus, man-
agement/leadership, human resource, product 
and process, and future success initiatives.◆

24 Hour Monitoring & Emergency Service
• Security & Fire AlArmS • cuStom DeSignS • intruSion Detection

• tAlking meDicAl PenDAntS • HeAt loSS monitoring • Free eStimAteS

mA lic. #1204c • ny lic. #12000014682
www.alarmsofberkshirecounty.com

326 Springside Ave., Pittsfield, mA
413-445-4030 • 800-370-2525

★ TAX CTAX CTAX CTAX CTAX COOOOOMMMMMPPPPP,,,,,     IIIIINNNNNCCCCC.....
TAX & FINANCIAL PLANNING
BOOKKEEPING & PAYROLL

Ralph Stroffolino, EA CFP
Debra Watroba & Donna Sciola, Payroll Admin.

Dan Boulais, Business Consultant

100 NORTH ST. • SUITE 310 • PITTSFIELD
Tel: 448-6222 • E-mail: info@tax-comp.com • Fax: 443-5619

137 North St.  • Suite D • PittSfielD

PERSONALIZED PAYROLL SERVICE!
Our complete payroll service supports a wide range of pay types and schedules,
and includes check printing, direct deposit, tax filings, full compliance and more.

Be stubborn
about your goals

and flexible
about your methods.

MASSACHUSETTS COLLEGE OF LIBERAL ARTS   413 662 5410   

MASSACHUSETTS COLLEGE 

OF LIBERAL ARTS

EXPLORE MCLA
Monday, October 10
Saturday, October 29
Saturday, November 12

MCLA.EDU
LEARN MORE AT

Engage with faculty and student life representatives, 
take a campus tour, meet our admissions staff, and 
discover all that MCLA has to offer.

FALL
OPEN
HOUSES:



8 September 2016 berkShire trade & CommerCe

By John Townes
In a move that will both impact downtown 

Pittsfield and consolidate the operations of a 
prominent thetaer organization, Barrington 
Stage Company (BSC) is relocating its ad-
ministrative offices and support operations 
into the former home of BBE Office Interiors 
at 122 North St.

Earlier this year, BBE, an office furniture, 
equipment and design 
firm, moved its offices 
and showroom from 
122 North St. to 1595 
East St.

BSC purchased the 
28,000-square-foot 
North Street building, 
which has four stories 
and a basement, from 
BBE for $682,500. The 
plan was publicly announced on July 19, a 
few days after the sale was completed.

BSC has been based on Union Street at 
its primary performance venue, the Boyd-
Quinson Mainstage theater. It also has a 
second stage, the Sydelle and Lee Blatt 
Center for the Performing Arts nearby on 
Linden Street.

Its offices have been located in the Octagon 
House, at 58 Union St., near the mainstage, 
as well as in spaces in the two theaters.

With the move a few blocks down North 
Street, BSC will have an expanded overall 
presence in the city center.

The larger size of the building will make 
BSC’s operations more manageable and 
physically focused, according to Julianne 
Boyd, co-founder and artistic director of 
BSC. “This will be a great improvement,” 
she said. “The theaters and offices are still 
very close, and they’re very accessible to 
each other.”

Boyd explained that due to a lack of space, 
BSC has had to use various locations around 
the city for temporary rehearsal spaces, 
storage, costumes, and other aspects of its 
operations. This has caused numerous logisti-
cal challenges.

“We’ve been scattered all over the place, 
and we’ve had to use whatever spaces were 
available for rehearsals and storage,” she said. 
“As a result, we were constantly running all 
over the place. Now, we can finally have all 
of that under one roof.”

BSC will continue to use a workshop on 
Fourth Street to construct its sets.

In addition to the practical benefits, Boyd 
said having rehearsal and other production 
support space together in a permanent cen-
tralized space will also be more conducive 
to the creative aspects of the theater.

The building is being named the Wolfson 

Theater Center, in recognition of Jessie and 
Bernard Wolfson, two BSC supporters who 
contributed the funds for the purchase and 
renovation, which is expected to cost around 
$200,000.

BSC has started to use the building for 
rehearsals this summer, but will undertake 
the majority of the renovations in the fall. 
The offices are expected to be relocated in 
November. “We’re going to wait until this 
year’s performance season is over, and then 
we’ll focus on the move,” said Boyd.

The offices will accommodate a year-
round staff of 20, which increases to 75 to 80 
people during the performance season.

The facility will also contain two large 
rehearsal studios, classrooms for the Play-
wright Mentoring Project, KidsAct! and the 
Musical Theater Conservatory. It will also 
include a costume shop and storage for the 

large costume inven-
tory BSC has acquired 
over the years.

There will be a recep-
tion area on the ground 
level, with space for 
staged readings and 
other public events. 
During the off-season, 
the BSC box office will 
also be located there. 

Andrew Hochberg, an attorney with an office 
in the building, will remain as a tenant.

The Octagon House will be converted to 
temporary housing for use by visiting partici-
pants in BSC productions and programs.

Key player in revitalization
BSC, a professional Equity theatre, was 

founded in 1995, and has become one of 
the region’s most prominent and popular 
theaters. It has also gained recognition 
beyond the Berkshires as a launching pad 
for new productions that have gone on to 
success in New York, such as The 25th An-
nual Putnam County Spelling Bee, which 
won two Tony Awards.

It also offers a variety of youth theater 
education programs, and it works with lo-
cal schools.

BSC was originally based in Great Bar-
rington and Sheffield. It moved to Pittsfield 
11 years ago, when it 
purchased and reno-
vated the vacant Union 
Street theater.

It has since become 
one of the linchpins in the city’s efforts to 
develop a cultural economy as part of its 
broader revitalization.

Boyd said the new location will amplify 
BSC’s affect on downtown.

The Wolfson Theater Center is in a section 
of lower North Street that has a cluster of 
shops, restaurants and professional offices, 
as well as entertainment and cultural venues, 
such as the Beacon Cinema and the Lichten-
stein Center for the Arts. Also nearby are other 
cultural attractions such as the Berkshire 
Museum and Colonial Theater. 

“This brings us closer to a whole other 
group of businesses and organizations we 
can partner with,” said Boyd. “It will also 
bring a new source of activity in that part of 
downtown, and generate additional foot traf-
fic and customers for businesses there.”

The building was constructed by 1884 
and was originally known as the England 
Building. It contained shops, offices and an 
upstairs a meeting hall. It was redeveloped as 
a mini-mall later in the 20th century, before 
becoming the site of BBE.

Boyd said the move was an outgrowth of 
a combination of circumstances.

The Wolfsons are longtime residents of 
Florida, who have a second home in Berkshire 

County. They became familiar with BSC 
during their stays in the Berkshires.

Boyd explained that she annually takes 
a trip to Florida in the winter to solicit sup-
port for BSC. “In recent years, we have had 
to depend more on support from individual 
patrons,” she said. “Many of them live in 
Florida in the winter, and I go down to visit 
with them. I met the Wolfsons on one of those 
trips, and we became personal friends.”

“They wanted to find a way to support 
BSC,” she continued. “Originally, we talked 
about addressing the need for rehearsal space. 
Then this building became available, and 
they offered to purchase it.”

She added that BSC bought the building 
before it officially went on the market.

Good move for BBE
For BBE, the interest of BSC also allowed 

that business to make a similar consolidation 
of its space and more efficient operations, 
according to owner and president Robert 
Proskin. His description of the change was 
similar to Boyd’s.

“I’d been looking for a space for several 
years,” said Proskin. “Our operations were 
spread out among the downtown location and 
two warehouses. That required a lot of back 
and forth. I thought it would be ideal to be 
able to have everything under one roof, but 
I could not find a suitable site.”

Then, earlier this year he learned of the 
28,000-square-foot space on outer East 
Street, which had been vacant and on the 
market after the departure of its previous 
occupant, Pro Tech Armored Products.

“It was perfect for us,” Proskin said. 
“However, I didn’t think we could make an 
offer before we had a buyer for our building 
on North Street. But, then, I was approached 
by Barrington Stage in April, who said they 
were interested in it. We negotiated and made 
a deal, which allowed me to purchase the East 
Street building. So it was a win-win.”

The new headquarters of BBE is a com-
mercial/industrial building constructed 
in the 1960s. Proskin said they are fully 
operational there, although they are still in 
the process of doing the final work to adapt 
it to their needs. He said about one third of 
it will be used for offices and a showroom, 

and the rest will be 
warehouse space.

BBE was founded 
in 1950 by William 
Pomerantz and was 

originally located in a smaller storefront 
on upper North Street. Proskin, who was a 
cousin of Pomerantz and grew up in Albany, 
moved to Pittsfield in 1977 to work at the 
company. He purchased it in 1990, and bought 
the England Building in 1998. The company 
currently has a staff of 20.

Proskin noted that nature of their market 
and services today is more oriented to design 
and related sales of furniture for professional 
offices rather than walk-in retail business. He 
added that while the majority of their market 
is within Berkshire County, they also have 
clients throughout New England.

In that respect, he said, he location out-
side of the city center is not a disadvantage, 
and they will still have a retail component. 
“People will be able to visit our showroom 
here,” he said.

Nevertheless, Proskin added, the change 
of scene from downtown to outer East Street 
has required some adjustment.

“I’ve been working downtown since the 
1970s, and it feels a little strange not being 
there,” he said. “And our staff people liked 
being in the middle of things. But the advan-
tages outweigh that. Among other benefits, 
our employees now have their own offices, 
instead of the cubicles they had before.”◆

news & notes from the regionFRONT pages
Barrington Stage 
expands downtown 
presence with move
BBE office Equipment also gains 
from sale of North Street building

“I’ve been working downtown 
since the 1970s, and it feels a 
little strange not being there.”

“We’ve been scattered all 
over the place, and we’ve had 
to use whatever spaces were 
available for rehearsals and 
storage,” she said. “Now, we 
can finally have all of that 

under one roof.”
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MovieQuiet Generators
Temporary power without the noise 
or nuisance - for special events, working in 
noise-sensitive environments,  
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Limelight Productions, Inc
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www.LimelightProductions.com
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route 7 – lanesboro

Five buildings ranging from 500 to 6,000 sq. 
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South Street building with over 18,000 sq. ft. on four 
floors plus partial basement. Parking lot in rear holds 
42 vehicles. Full commercial kitchen, lots of office 
space. Large open auditorium with 20’ ceilings. 
Contact Barb for more details. (4074B)
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By John Townes
Vijay Mahida has already established a 

sizeable presence in the Berkshire hospitality 
industry, as the developer and owner of the 
Monument Mountain Motel and the adjacent 
Fairfield Inn & Suites by Marriott in Great 
Barrington, and the one-year-old Hilton 
Garden Inn in Pittsfield.

Now, he and members of his family are 
working to develop two major new hotels in 
Lenox and Great Barrington that will enhance 
that presence.

Mahida, who lives in Great Barrington, 
also believes that these two facilities will 
create and fill new niches in the regional 
hospitality market and enlarge the market 
for Berkshire tourism.

He and his wife, Chrystal, are preparing 
to renovate the former Searles School on 
Bridge Street in central Great Barrington, 
and convert it into a boutique urban hotel 
named The Berkshire.

Mahida is also collaborating with his 
brother, Pravin, who owns the Days Inn in 
Great Barrington, to build a large new hotel, 
known as Lenox Manor, on the site of the 
Magnuson Hotel on Route 7/20 in Lenox.

In addition to lodging, both facilities will 
include event centers for meetings, weddings 
and other activities on a scale that Mahida 
believes could substantially boost the level 
of visitorship in the central Berkshires and 
Great Barrington.

The Lenox Manor Conference Center will 
be capable of hosting events with up to 500 
guests. The Great Barrington facility, called 
the Searles Conference Center, will have a 
capacity of 300 guests.

“There is nothing like this presently,” 
said Mahida. “It will make a big difference 

in the area’s ability to attract destination 
weddings and conferences, which will also 
bring customers for other businesses in the 
Berkshires.”

Mahida gained another form of local promi-
nence recently, when the Southern Berkshire 
Chamber of Commerce announced his selec-
tion as its 2016 Business Person of the Year. 
He will be officially recognized for “his vision 
in the hospitality industry and commitment 
to the Southern Berkshires” at a reception 
on Sept. 7 at 5 p.m. at the Norman Rockwell 
Museum in Stockbridge. (For information or 

tickets to the event, call the southern Berkshire 
Chamber at 413-528-4284.)

In addition, Mahida is a nominee for the 
title of Entrepreneur/Visionary of the Year in 
this year’s 1Berkshire Trendsetters Awards. 
The 95-room Hilton Garden Inn in Pittsfield 
is also a finalist for Business Newcomer of 
the Year. The winners of those awards will 
be announced at the annual Celebrate the 
Berkshires event on Sept. 15 at Tanglewood. 
(For ticket information, call 413-499-1600 
or visit 1berkshire.com.)

In conversation, Mahida conveys a com-
bination of businesslike pragmatism and 
idealism.

In addition to growing his business inter-
ests, Mahida said his priority has been to col-
laborate with the larger 
community to stimu-
late, strengthen and 
diversify the Berkshire 
economy through tour-
ism. He is a volunteer with numerous business 
groups and community organizations.

“I truly want to contribute to the Berk-
shires, and this is the best way I can do that,” 
he said. “My goal is to do everything I can 
to help make Berkshire County a year-round 
destination, to create jobs and opportunities 
here. The challenge for the Berkshires is to 
go beyond the Tanglewood season, and find 
new ways to draw people here in winter and 
other times of the year.”

He also believes the region should focus 
on a strategy of carefully striking a balance 
between maintaining the traditional look and 
feel of the Berkshires, while also providing 
visitors with the quality name-brand facilities 
they are familiar with in other destination 
regions.

While his ambitious projects and business 
activities have not been without controversy, 
there is no question that Mahida has had an 
important role in the hospitality industry in 
the Berkshires.

His family has also been an important 
theme in Mahida’s life, on both a personal 
and business level. He, his parents Natversinh 
and Nanduben, his brother Pravin and his wife 
Chrystal have several separate enterprises, 
but work together closely.

Mahida described this as a key to his suc-
cess. “My family has been instrumental in 
making all of this happen,” he said, adding 
that his parents emphasized the importance 
of family to him when he was young, and it 
has always been a guiding principle.

His current involvement in the two new ho-
tel projects with his wife and brother reflects 

that. “Now that I’ve achieved my dreams, I’m 
focusing on helping others in my family to 
achieve their dreams too,” he said.

That also seems to extend to the next gen-
eration. He and his wife have two children. 
His young son, Prem, accompanied him dur-
ing a recent interview with Berkshire Trade 
& CommerCe at the Hilton Garden Inn. He 
is also the namesake of Prem Management 
LLC, the business entity Mahida formed to 
develop the Hilton Garden Inn.

Another company, Iriniula Hospitality 
Inc., is named after his daughter Irini.

Also participating in the interview was 
David Carpenter, who serves a key role as 
director of administration for the Mahida 
family’s hospitality businesses.

Mahida often makes 
it a point to share credit 
with others for suc-
cesses, including the 
approximately 60 em-

ployees who work in the business. “We’ve 
been able to succeed because of the many 
men and women who work hard every day 
to make our guests happy,” he said.

He also singled out Berkshire Bank and 
MountainOne Bank, which have separately 
provided financing for individual projects. 
“They’ve been wonderful partners,” he said. 
“Their belief and support has made these 
projects possible.”

Immigrated in 1994
Mahida immigrated to the United States 

from India in 1994, with only a business 
degree and a drive to achieve the American 
dream as an entrepreneur. He settled in 
Berkshire County and was joined here by 
his parents and brother.

He worked for six years in various posi-
tions in the hospitality industry, as well as 
other jobs such as operating a mall-based 
portrait photography business.

In 2001, at the age of 31, he purchased 
the 17-room Monument Mountain Motel 
at 247 Stockbridge Rd. (Route 7) in Great 
Barrington, with money he and his family 
had saved.

Then, in 2004, he built a new 60-room 
mid-market hotel affiliated with the Comfort 
Inn brand, on land behind Monument Moun-
tain Motel. That facility became one of the 
most successful performers in the national 
Comfort Inn chain.

He expanded that hotel in 2008 by adding 
33 rooms and a new fitness wing. In 2014, he 
renovated the entire hotel and converted it 
into a Fairfield Inn & Suites by Marriott.

LODGING & dining

Family plays role 
in Vijay Mahida’s 
efforts to boost 
tourism market 

Filling niches in berkshires’ hospitality landscape

Vijay Mahida is joined by his son, Prem, during an interview and photo session at the one-year-old Hilton Garden Inn in Pittsfield. The Great Barrington-based 
hotel owner and developer will be recognized by the Southern Berkshire Chamber of Commerce as its 2016 Business Person of the Year at a Sept. 7 event.

“I truly want to contribute to 
the Berkshires, and this is the 

best way I can do that.”

HOW GREAT PEOPLE
GET TO WORK 
76 North Street  |  Pittsfield

413.449.5050
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Mahida also set his sights to the north. In 
2006, he attempted to develop a Marriott-
branded hotel off Housatonic Street and 
Route 7/20 in Lenox, but that project encoun-
tered local opposition and he was unable to 
obtain the necessary permits.

Then, in 2013 Mahida announced plans to 
build a 95-room, $10 million Hilton Garden 
Inn on a bluff behind Guido’s Fresh Market 
on Route 7/20 in Pittsfield, just north of the 
Pittsfield-Lenox line.

The Hilton Garden Inn opened in August 
2015, a year later than anticipated. While 
the project was supported by many in the 
community, it also triggered a complex series 
of conflicts with the owners of other lodging 
facilities along that section of Route 7/20 in 
Pittsfield and Lenox.

The rivalries, moves and counter moves 
came to be known as the “hotel wars,” 
which would require a much longer article 
to recount fully. But the initial focal point 
was competition between Mahida’s project 
and another plan by Joseph Toole, owner of 
the nearby Yankee Inn and Hampton Inn & 
Suites by Hilton, to build a Courtyard by 
Marriott facility on a nearby property along 
Dan Fox Drive.

This led to permit challenges, court suits 
and other actions between the two operators. 
Toole eventually decided to relocate his 
planned Marriott hotel. He is now construct-
ing it further south on Route 7/20 in Lenox, 
next to Brushwood Farm and directly across 
the highway from the Lenox Commons retail 
and office complex. Toole’s project is slated 
to be completed next spring.

The disputes also drew in other operators, 
including the Desai family, who owned a 
Comfort Inn across the road from the Hilton 
Garden site. They also challenged the new 
project’s permits.

(The Desais subsequently have demol-
ished their previous motel and are currently 
planning to build a new Holiday Inn Express 
on its site, in a collaborative arrangement 
with members of the Toole family.)

The opening of the Hilton Garden Inn 
did not end the friction and challenges, 
which continued in Lenox. The Mahidas 
are preparing to build their new hotel on 
the site of the existing Magnuson Hotel on 
the east side of Route 7/20, less than a mile 
from where Toole is building his Courtyard 
by Marriott hotel.

Mahida said he regrets that the situation 
became so contentious. “I would prefer that 
all of us in the hospitality industry look be-

yond our own interests and work together to 
build the market as a whole,” he said.

It also reflects the increasingly competitive 
hospitality industry within the Berkshires, as 
well as efforts among national hotel chains, 
including Hilton and Marriott, to establish 
footholds in the region.

Lenox and Pittsfield have been experiencing 
a boom in lodging facilities. In addition to the 
projects by Toole and Mahida, another group 
is planning new boutique hotel in the center of 
Lenox. There is there is also a separate plan 
to develop a Travaasa Experiential Resort on 
the former Elm Court estate in Lenox.

In addition, the owners of the Cranwell 
Resort, Golf and Spa near the Lee border are 
in negotiation for a potential partnership with 
Miraval Group, which operates a prominent 
resort spa in Arizona. Preliminary plans 
unveiled this summer call for a significant 
expansion of that property.

The pace and volume of these hospitality 
projects have led many observers to wonder 
whether the Berkshires can sustain all of 
these facilities.

Mahida, however, expressed confidence 
that the market can support all of the exist-
ing and new hospitality businesses. He said 
the hotels, motels, resorts and inns offer 
complementary choices to meet the differing 
tastes and requirements of visitors.

continued on next page

Above is a preliminary rendering of the new $23 million hotel and conference center that Vijay Mahida and family members are planning to build at the site of the Magnuson Hotel (below) on Route 7/20 in Lenox.
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continued from previous page
Further, he sees the volume of new activ-

ity as positive, by creating a critical mass of 
attractions that will bolster the Berkshires’ 
identity as a premier destination, and expand 
the overall visitor market.

“I see [this growth] as being good for all of 
us,” he said. “For example, Lenox already has 
two great spa resorts with Canyon Ranch and 
Kripalu. The addition of the Miraval would 
be a real plus, because they have a great 
reputation. Lenox will have a combination 
that no other area can beat.”

He also noted that the new Lenox hotel he 
and his brother are developing will actually 
reduce the number of rooms on that site, from 
the current 120 down to about 100.

Lenox Manor
Mahida and Carpenter described the new 

hotel in Lenox as oriented to upmarket 

extended-stay suites. It will be affi liated 
with a national brand, which they expect to 
announce by the end of August.

“We’re adding something new to the mix 
here, to offer more choices for visitors,” 
said Mahida.

The Magnuson Hotel was originally built 
in the 1960s as a Holiday Inn. Mahida said 
that when he and his brother purchased the 
property last year, they determined that the 
existing structures had become outdated, and 
needed to be torn down and replaced with 
something more contemporary.

They received the necessary permits from 
the town this spring, and are preparing to 
proceed with the demolition and construc-
tion this fall, with the goal of opening by the 
end of 2017. The project is estimated to cost 
about $23 million.

“We decided to work overtime to bring 
something spectacular there,” he said. “We 
asked ourselves what demand is not being 
met in the market already. We also looked for 
something that would appeal to millennials, 
families and business travelers.”

The hotel will cater primarily to guests on 
multi-night stays.

“It will be for people who will be here 
for more than just one or two nights,” said 
Carpenter. “It will all be suites that are 40-
percent larger than average hotel rooms. 
They will contain kitchenettes and other 
amenities for people who are staying some-
what longer for vacations, business trips and 
other reasons.”

It will be designed to have the ambience 
of a country estate and will incorporate the 
natural qualities of the site, which is largely 
undeveloped outside of its commercial 
core.

“It’s also above the road, and the view 
from there is great,” noted Carpenter.

The other focus will be on the 14,000-
square-foot Lenox Manor Conference 
Center that will adjoin the hotel. That will 
be a structure capable of handling events 
of up to 500 people, including weddings, 
business meetings and other conferences 
and activities.

Mahida and Carpenter said it will be a 
new type of venue for the area, both in size 
and character. They believe the combination 
of location and facility will augment the 
existing meeting venues here, and attract 
a signifi cant number of events and a new 
pool of guests.

“There is a large untapped demand for 
something like this,” said Carpenter. “For 
example, the wedding industry is huge. There 
are people out there who hold weddings that 
cost $1 million or more. If we can bring more 
destination weddings into the Berkshires, it 
will benefi t photographers, caterers and many 
other business and professionals here who 
provide services for weddings.”

While the conference center will be ori-
ented to use for private functions, and will be 
marketed outside the Berkshires, they said it 
also will be available for local activities.

“We will work with local organizations 
and entrepreneurs, and it will be available 
for activities like charitable events,” said 
Carpenter. “It can also be used for off-
season events that could attract visitors to 

LODGING & dining

The former Searles School in Great Barrington is poised for redevelopment into an upscale boutique hotel 
by Vijay and Chrystal Mahida. When their initial plans to replace the existing building with new construction 
drew fi re from several sectors of the community, the Mahidas responded by making signifi cant adjustments 
to their design that make the $25 million project more of an adaptive reuse of the former school.
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the Berkshires, such as a winter carnival. 
There are many possibilities.”

While the hotel and conference center 
will be affi liated with a national brand, they 
emphasized that the 
facilities will not be 
a cookie-cutter fran-
chise, and will have 
a distinctive look and 
character.

Mahida said their 
goal was to emulate the traditional archi-
tecture of Lenox and New England, and to 
landscape the site appropriately.

“We made a calculated decision that if 
we affi liate with a brand, we will not allow 
a franchise to tell us what to do in terms of 
what it would look like,” Mahida said. “We 
wanted it to refl ect the character of Lenox, 
and what would look best there.”

Mahida noted that the review and approval 
process went smoothly, and he praised the 
work of town offi cials and planning board 
members.

He added that he and his brother made 
sure to do their homework before presenting 
a formal plan for review in Lenox. “Before 
we went into it, we knew what Lenox would 
want it to look like, and we factored that into 
our plans,” he said.

Mahida credited SK Design and Robert 
Akroyd of Greylock Design for the site and 
landscaping, and architect Robert Harrison of 
Berkshire Design Inc., who is collaborating 
with Gerri Keilhofner, a well known designer 
of upscale hotels across the country.

Great Barrington hotel
Further south, Mahida is working with his 

wife Chrystal to develop a $25 million four-
story upscale boutique hotel with 88 rooms 
in the former Searles School at 79 Bridge St., 
just east of downtown Great Barrington. That 
project was initiated early last year.

The Mahidas purchased the school and 
three-acre site from Jane Iredale Cosmetics, 
a company that has redeveloped other build-
ings nearby for its headquarters.

The Berkshire will be an independently 
operated hotel. Their goal is to offer the 
quality and the amenities that will achieve 
the prestigious four-diamond status from the 
American Automobile Association.

Mahida said The Berkshire is a new 
hospitality offering in south county, as an 
urban hotel for people who want to stay in 
the center of Great Barrington.

“It’s close to downtown, and people can 
walk to shops, get a meal or see a movie or 
performance,” he said.

It will also have an annex with the Searles 
Conference Center. “That will be important 
aspect of the project, because it will open up 
a new market for corporate retreats and other 
events in Great Barrington,” said Mahida.

However, their initial plans triggered con-
troversy and divisions within the community. 
It is located in a section of Great Barrington 
that the Community Development Corpora-
tion of South Berkshire (CDCSB) has been 
working to foster mixed-use redevelopment 
for a number of years.

One of the underlying goals of the CDCSB 
and the town was to encourage adaptive 
reuse of existing buildings, to preserve the 
traditional character of Great Barrington as 
much as possible. The Mahidas also received 
a waiver from the town’s 45-room limit on 
hotels at the recommendation of the Historic 
Commission.

However, Mahida said that their subse-
quent studies of the building indicated that 
the extent of physical issues made it much 
more feasible to take it down and build a new 
structure instead. They presented a proposed 
design for a new building on the school’s 
existing footprint to the town.

That raised objections from a number of 
residents and offi cials who believed that it 
violated the spirit of the overall concept for 
development in that neighborhood, and the 
room-limit waiver the Mahidas had received 
based on adaptive reuse of the school build-
ing. There were also objections that the new 
building they proposed was too generic.

The Mahidas negotiated with the select-
men and other offi cials and residents. They 
developed a compromise plan to retain a 
portion of the facade, but that did not quell 
the objections.

Ultimately they agreed to use the existing 
building, and came up with a plan based on 
that. They gained the necessary town ap-
provals earlier this year.

Mahida, noted they 
are currently doing as-
bestos abatement. Once 
the environmental is-
sues have been remedi-
ated, they will gut and 
rebuild the interior.

“All of the work required has slowed down 
the project, and we’re not certain when it will 
be completed yet,” he said.

Mahida said the controversy surprised him 
and his wife. Despite the additional work 

“We listened and kept 
adjusting our plans, and 

we came up with a solution 
together with the town.”
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and expense, Mahida said they decided to 
stay with the project because they believed 
in the concept as a business and an asset for 
the community.

“It’s worth it because this is such a unique 
opportunity,” he said. “A three-acre site 
downtown site is almost impossible to fi nd. 
That alone makes it worth doing the extra 
work required on the building.”

Mahida added that the process worked out 
for the best. “We listened and kept adjusting 
our plans, and we came up with a solution 
together with the town,” he said. “People who 
were most critical of the original proposal 
are happy with the results.”

Regarding his plans for the future, Mahida 

said he is focused on his current projects and 
his efforts to develop tourism overall.

“I’ve had a lot to do over four years, and 
the new projects are keeping me busy,” 
he said. “At the moment this is enough. 
We’ll see how the market plays out over 
the next two-to-fi ve years before taking on 
anything else.”

When asked if he is looking beyond the 
Berkshires, he said that is a possibility but 
he can’t predict the future.

“I occasionally look around, and may do 
something outside of Berkshire County if 
the market here becomes saturated,” he said. 
“However, we keep fi nding new opportunities 
here in the Berkshires.”◆
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people on the move
Mary Hastings ,  a 

development executive 
with roots in the northern 
Berkshires, has joined 
Massachusetts College 
of Liberal Arts (MCLA) 
as vice president for in-
stitutional advancement. 
Hastings, who grew up 
in Williamstown, brings 
substantial experience in 
fund-raising and develop-
ment strategy to MCLA. Before serving as execu-
tive director of the American London Symphony 
Orchestra Foundation, Hastings was the acting chief 
development officer for The Boys’ Club of New 
York, director of development for The New School 
for Jazz and Contemporary Music and The New 
School for Drama, director of special events for 
The Foundation for Jewish Culture, and director of 
education and community outreach at the Bloom-
ingdale School of Music. Hastings also is familiar 
with values and principles in higher education, 
having served on the faculty of Queens College 
and Hunter College. A professional trumpeter, 
she continues to teach trumpet, and is an active 
Broadway and classical music performer.

Carol Conroy, DNP, chief nursing office at 
Southwestern Vermont Medical Center (SVMC), 
has received the 2016 Nursing Excellence in 
Administration Award from the University of 
Vermont’s Kappa Tau Chapter of Sigma Theta 
Tau International Honor Society of Nursing. 
Nominees for the award possess clinical expertise 
and scholarship in an area of nursing leadership, 
advance the scope of nursing practice, develop 
creative nursing approaches that contribute to 
quality care, participate in the development of 
clinical nursing leaders, interact collegially with 
both nursing and non-nursing practitioners, and 
participate in community affairs.

Dr. Nick Stroud, associate professor of technol-
ogy and science education at Massachusetts Col-
lege of Liberal Arts, is part of a $10 million effort, 
“Bring the Universe to America’s Classrooms,” 
which will develop new resources for teaching 
science, technology, engineering and math (STEM) 
to students across the country. Over the next five 
years, the education team at Boston public media 
producer WGBH will receive approximately 
$10 million from NASA to develop new STEM 
instructional models and digital media tools. As a 
project advisor, Stroud will oversee plans for the 
videos, interactive projects, data visualizations, 
lesson plans and student activities that will be part 
of the endeavor. These resources – to be delivered 
to teachers free of charge via the PBS Learning-
Media educators’ portal – will contain multimedia 
content from NASA and WGBH’s public television 
shows that teach STEM concepts to youth, and are 
expected to reach millions of students and teachers 
across America. As the project continues, Stroud 
also will provide guidance, structure and vision 
for what might be accomplished. 

Berkshire South Regional Community Center 
has announced the addition of Sharon Casdin to 
its board. Casdin is a retired floral designer, who 
divides her time between Manhattan and Ashley 
Falls. She joins current board members Ethel Pat-
terson (chair), Peter Brewer, Richard Counts III, 
Kay Cuthbertson, Ben Harms, Robert Harrison, 
Adam Hersch, Gordon Josephson, Rita Kasky, 
Barbara Manring and Robert Montgomery.

Victoria May  has 
joined the Pittsfield Co-
operative Bank as vice 
president of marketing. 
A native of Pittsfield, 
May brings more than 16 
years of local industry ex-
perience and will oversee 
marketing and public rela-
tions for the 127-year old 
financial institution. Prior 
to joining the Pittsfield 
Co-op, May held the position of assistant vice 
president and manager of marketing promotions 
and partnerships for Greylock Federal Credit 
Union. May currently serves on the board of di-
rectors for the Berkshire Humane Society, Child 
Care of the Berkshires and WAM Theatre.

Berkshire Bank has announced the expansion of 
its Wealth Management team through appointments 
of Elizabeth Gore to senior vice president, trust 
operations and compliance, and Janice Ward to 
senior vice president, wealth advisor and senior 
fiduciary officer. Gore has more than 35 years 
of banking experience, 28 of which have been 
dedicated to Berkshire Bank. In her new position 
she will oversee all aspects of operations and 
compliance for the Wealth Management Group 
and the department’s trust accounting system. Gore 
currently manages the Lenox Wealth Management 
Office. Ward began her career with Berkshire Bank 
in 2012 as a wealth advisor and senior fiduciary 
officer. In her new role, she will oversee various 
fiduciary activities including executor and trustee 
services and financial planning activities throughout 
the Berkshire Bank Wealth Management footprint. 
She will also continue to serve as wealth advisor 
to a select group of clients, and is now serving as 
president of the newly formed Berkshire County 
Estate Planning Council Inc., which took the place 
of the previous Estate Planning Council.

Southwestern Vermont Health Care has rec-
ognized Mary Johnson as the 2016 Outstanding 
Volunteer of the Year. The award is given to the 
volunteer who shows dedication to patients and 
staff, provides excellent customer service, quality 
in all work they do, and empathy and respect in 
all interactions with patients, staff, visitors and 
fellow volunteers. Johnson, a volunteer for the 
lobby information desk, has served the health 
system for 17 years. She was cited as being a role 
model volunteer who gives a tremendous amount 
of her time providing effective and committed 
service to patients.

The board of directors of NBT Bancorp Inc. 
has elected President and CEO Martin Dietrich 
to the position of chairman following the retire-
ment of Daryl Forsythe. Dietrich also announced 
his intention to retire from active employment 
in December 2016. Dietrich began his career in 
financial services with NBT Bank in 1981. He 
joined the bank’s senior management team in 
1995. Dietrich became president of the bank in 
2000, advanced to president and CEO of the bank 
and president of NBT in 2004, and ultimately 
became CEO of NBT in 2006. The board also 
unanimously endorsed a succession plan that 
calls for the promotion of John Watt Jr. to the 
position of president of the bank, effective im-
mediately, and expanded roles for other members 
of NBT’s executive management team. Upon 
Dietrich’s retirement from active employment, 
Watt will succeed him as chief executive officer 
of NBT and the bank. Watt has over 30 years of 
experience in financial services. He joined NBT 
in 2014 to lead the bank’s expansion into Maine 
and establish a regional headquarters in Portland. 
He was promoted to executive vice president and 
joined NBT’s executive management team in 2015. 
Executive Vice President and President of Wealth 
Management Timothy Brenner’s responsibilities 
have expanded to include oversight of all non-bank 
business, including wealth management and finan-
cial services, NBT’s 401(K) plan recordkeeping 
firm, EPIC Advisors Inc., and NBT-Mang Insur-
ance Agency. Brenner, who joined NBT in 2012, 
has over 25 years of financial services experience. 
Executive Vice President Matthew Durkee was 
promoted to president of New England. Durkee 
joined NBT in 2009 to lead the bank’s expansion 
into Vermont. He was promoted to executive vice 
president and joined NBT’s executive management 
team in 2015. Executive Vice President Joseph 
Stagliano is also taking on a broader leadership 
role as executive vice president of operations and 
retail banking, with responsibility for retail bank-
ing in addition to his duties as chief information 
officer. Stagliano joined NBT in 1999 and has held 
a number of leadership positions in operations.

BFAIR (Berkshire 
Family & Individual Re-
sources) has announced 
the promotion of Jason 
Godfrey to director of day 
habilitation, where he will 
be responsible for the day-
to-day operations of the 
day habilitation program 
and supervision of 20 
staff members. Godfrey 
joined the BFAIR team 
in late 2015 to serve as the assistant director of 
employment services, and during his short tenure 
with the organization he has exhibited strong 
leadership qualities, a dedication to enriching 
the lives of people living with disabilities, and 
a commitment to protecting human rights. Prior 
to joining BFAIR, Godfrey was employed for 15 
years at Clinical and Support Options (CSO) in 
Pittsfield as a case manager/social worker.

Berkshire Bank has recognized 31 employees 
for their volunteerism in the community, and has 
named three “top volunteers” through their Vol-
unteer Service X-ellence Awards Program. These 
annual awards celebrate employees who have made 
outstanding contributions to their communities. The 
three award recipients were selected based on their 
strong record of volunteerism to nonprofit organiza-
tions through both company-supported activities 
and in individual service to the broader community. 
Each of the award winners also received a $1,000 
donation to be made on their behalf to the nonprofit 
organization of their choice. This year’s Volunteer 
Service X-ellence Award winners include: Matt 
Nicholl, business banking officer, Utica, N.Y.; 
Dan Elia, teller, Pittsfield; and LeeAnn Morrone, 
branch officer, Newington, Conn. In addition to the 
three Volunteer Service X-ellence Award recipients, 
Berkshire Bank admitted 31 employees to its 
Community Service Honor Roll. Those employees 
eligible for the Honor Roll completed a minimum 
of 150 hours of volunteer service in the last calendar 
year. Berkshire County honorees included: Erin 
Albert, Theresa Andersen, Suzanne Byrne, Ann 
Ciepiela, Scott Cowlin, Joshua Cutler, Daniel 
Elias, David Gonci, Gary Levante, Leonard 
O’Dea, and Gary Urkevich.

The Pittsfield office 
of Raymond James has 
announced the affiliation 
of David Rice, CFP, as 
a vice president, invest-
ments. Rice joins Paul 
Fortini, vice president, 
investments and branch 
manager, in a newly 
formed partnership, Park 
Square Financial Advi-
sors of Raymond James. 
Rice is a Certified Financial Planner, having 
completed a comprehensive program which cov-
ers the financial planning process, tax planning, 
employee benefits and retirement planning, estate 
planning, investment management and insurance. 
Before joining Raymond James, Rice was a vice 
president and financial advisor at RBC Wealth 
Management.

United Personnel has announced the follow-
ing executive-level staff appointments. Daphne 
Phalon has been named chief operations officer, 
where she will provide operational and strategic 
guidance to drive growth, profitability and ensure 
organizational compliance. Before joining United 
Personnel, Phalon was the director of human 
resources for The Davis Companies for 15 years. 
Mim Zayas has been named director of talent 
acquisition and quality assurance, a newly cre-
ated position in which she will ensure the quality 
of recruitment efforts and candidates presented. 
Zayas has several years’ experience with talent 
acquisition, recruiting and staffing services. E.J. 
Catala has assumed position as vice president of 
staffing, where he will support several of United 
Personnel’s large clients and oversee the forma-
tion of the company’s newest branch in southern 
Connecticut. Catala has an extensive history with 
staffing firms and business development. Robin 
Olejarz has been appointed United Personnel’s 
new chief financial officer, following the retire-
ment of Carole Parlengas, former CFO. Olejarz 
is a certified public accountant and certified 
valuation analyst.

Salisbury Bank has announce the promotions 
of three employees. Steve Essex has been named 
executive vice president and head of Trust Wealth 
Advisory Services. He joined Salisbury Trust 
Wealth Advisory Services in 2009 and served 
as interim head of the department from January 
2014 until his promotion to senior vice president 
in June 2014.  Kimberly Downey has been named 
vice president and trust officer. She has been with 
the bank for 11 years and has served as assistant 
vice president and trust officer for the past five 
years. Jean Stapf has been named assistant vice 
president and trust administrative coordinator. 
She has been with the bank for six years and has 
served as trust administrative coordinator for the 
past three years.

Dr. Patricia Leh-
mann, an internal medi-
cine physician practicing 
in the Pittsfield area since 
1979, has joined Com-
munity Health Programs’ 
primary care team at the 
Neighborhood Health 
Center at 510 North St., 
where she is seeing adult 
patients. Most recently in 
practice at Dalton Medi-
cal Associates, Lehmann is board certified in 
internal medicine and is a graduate of Trinity 
College University of Dublin, where she earned 
degrees in medicine and surgery.

Dr. Tina Zeng has joined the family dentistry 
practice of Dr. Natalya Yantovsky DMD as an 
associate where she will provide comprehensive 
dental care to children and adults. Zeng, who 
earned her doctorate in dental medicine from 
Tufts University School of Dental Medicine, is 
a member of The Massachusetts Dental Society 
and The American Dental Association. Prior to her 
endeavor in dentistry, Zeng received her Bachelor 
of Science in both biology and neuroscience from 
Williams College and was involved in multiple 
research programs at the Harvard School of Public 
Health, Dana Farber Cancer Institute, and Marine 
Biology Laboratory in Woods Hole.
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Charles O’Brien, president and CEO of 
Adams Community Bank, has been elected to 
serve on the board of directors of the Massa-
chusetts Bankers Association. He will serve as 
its vice chairman for a one-year term. O’Brien, 
who has over 35 years of experience in bank-
ing and fi nancial services, previously served as 
treasurer of the association’s board of directors 
and has also served on a number of other boards 
in the banking industry. Locally he has served 
on the boards of the Northern Berkshire United 
Way, the Adams Lions Club, Berkshire Hous-
ing, Berkshire Taconic Community Foundation, 
and as a member of the Berkshire Business 
Roundtable.

Christopher Buono has joined Anteris 
Solutions Inc. as chief information offi cer and 
a member of the fi rm’s executive team. In this 
position he helps clients navigate the process of 
aligning technology decisions with organizational 
goals by identifying current needs while targeting 
a vision for the future. Buono has worked in the 
information technology fi eld for more than 20 
years, including 12 years in leadership roles. He 
holds numerous legacy technical certifi cations, 
including Microsoft Certifi ed Systems Engineer, 
Certifi ed Novell Engineer, Certifi ed Information 
Systems Security Professional, and Cisco Certifi ed 
Network Administration.

Amanda Lidstone, 
CRCM, vice president 
and compliance offi cer of 
Salisbury Bank and Trust 
Company, recently at-
tained the Certifi ed AML 
and Fraud Professional 
(CAFP) accreditation. 
The designation, from 
the Institute of Certifi ed 
Bankers, which is a sub-
sidiary of the American 
Bankers Association, takes a holistic view of fi nan-
cial crimes by combining Anti-Money Laundering 
(AML) with fraud prevention. In attaining the 
CAFP accreditation, Lidstone has demonstrated 
the ability to detect, prevent, monitor, and report 
current and emerging money laundering and 
fraud risks. Prior to this achievement she earned 
her Certifi ed Regulatory Compliance Manager 
(CRCM) in November 2014.

Berkshire South Community Center honored 
Robin McGraw for his commitment to local chari-
ties, nonprofi ts and overall community wellness at 
their annual gala held on Aug. 18. McGraw, who 
grew up in New Jersey, fi rst came to the Berkshires 
in 1966 to attend Berkshire School in Sheffi eld. 
Both McGraw and his wife, Elizabeth (Buzz) 
Hayes, continue to support many human service, 
healthcare, educational and medical research orga-
nizations and initiatives. At present, McGraw serves 
on the board of trustees of Volunteers in Medicine, 
Berkshire Healthcare Systems and Hospice Care in 
the Berkshires. Most recently, he has brought his 
energy and commitment to addressing the Berkshire 
County drug epidemic through his work with the 
Sheriff’s Department Opioid Task Force.◆
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By John Townes
The Montessori School of the Berkshires 

(MSB) is marking its tenth anniversary by 
putting shovels in the ground for an expan-
sion of its current building in Lenox.

Construction began in early July on a 
7,300-square-foot addition to the existing 
9,000-square-foot school building at 21 Pat-
terson Rd. in the village of Lenoxdale.

A few months earlier, MSB also launched 
the public phase of a $2.95 million capital 
campaign – called “Go Beyond” – during 
a school-wide anniversary celebration on 
April 15.

In addition to covering the cost of the 
construction project, the campaign’s other 
goal is to fund improvements of staff benefi ts 
and professional development.

Prior to the public announcement, the 
school had already raised 86 percent of 
its campaign goal though members of the 
school community and other donors. The 
current goal is to raise $411,000 over the 
next fi ve years.

Since the independent nonprofi t school 
was launched in 2006, MSB has grown 
signifi cantly. It started with 24 students in 
an early-childhood program specifi cally for 
children aged three to six.

MSB presently has an enrolment of 108 
students, and has expanded into a full Mon-
tessori program that encompasses toddlers 
through eighth grade. It has a staff of 16.

The new expansion project is intended 
to better serve the school’s present mission 
rather than support a further growth of scale, 
according to Todd Covert, MSB’s co-founder 
and head of school.

“It’s been planned strategically to allow 
us more space for our educational offerings 
and operations,” he said. “While the new 
facilities will allow us to serve somewhat 

more children, that is not the primary goal. 
Rather, it is to allow us to evolve our pro-
grams for a similar equivalent number of 
students.”

The expansion will provide additional 
classrooms and separate spaces for other 
activities to better accommodate MSB’s in-
dividual program elements, he explained.

The school started in a rented space in 
the Lenox Commons mixed-use complex 
on Pittsfi eld Road (Route 7/20) in Lenox. 
(At the time the complex was known as 
Aspinwell Center.)

The school subsequently constructed the 
present facility on a 40-acre property just 
above the central village of Lenoxdale. They 
moved into that space in the spring of 2010. 
They also expanded with a full curriculum 
for toddlers through eighth grade.

“Our growth over the last 10 years has 
required the flexibility and creativity of 
staff, students and families to fully realize 
our potential,” Covert said.

The new addition is designed to enhance 
that and provide ad-
ditional space for its 
educational and admin-
istrative operations.

Construction is ex-
pected to be completed 
by September 2017. 
General contractor is 
Allegrone Construction. The project was 
designed by West Stockbridge architect 
Dana Bixby.

The addition will include a second elemen-
tary classroom, a larger adolescent classroom, 
a visual arts studio, music and performing arts 
space, as well as added outdoor play areas and 
an athletic fi eld. It will also include additional 
space for offi ces and teacher workrooms, and 
a larger library.

Covert noted that the expansion will also 
enable additional outreach and programs for 
the community at large. The school already 
offers playgroups and programs for non-
students. It also sponsors speakers and other 
presentations.

“It will allow us space to offer more ad-
junct activities for the overall community,” 
he said.

Covert said that the construction has been 
planned to enable the school to continue to 
operate at full capacity during the project.

Educational mission
MSB (413-637-3662 or berkshiremontes-

sori.org) was founded in 2006 by Covert and 
his wife, Meagan Ledendecker, the school’s 
director of education.

It is based on an approach to education 
that was fi rst developed by Italian physician 
and educator Maria Montessori in the late 
19th century. Montessori education has since 
become a movement and network of schools 
based on the concepts she pioneered.

Its mission is to inspire children to develop 
independent thinking, self assurance, inner 
discipline, and a love of learning in an en-
vironment characterized by an emphasis on 
independence, freedom within limits, and 
respect for a child’s natural psychological, 
physical and social development.

Montessori education is based on several 
core principles. Advancement through 
grade levels is on a less-structured time-
table that refl ects an individual child’s 
learning progress. It also emphasizes 
experiential learning.

“It is led by the interests of the child and 
their natural curiosity and tendency to raise 
questions,” explained Covert. “Children 
become partners in their own education, and 
take ownership of what they do.”

“Because we focus on the individual 
child, it is not grouped by age alone or the 
notion that all children are learning the same 
thing at the same time,” he continued. “It’s a 

continuum that allows 
them to move forward 
more efficiently and 
effectively.”

Covert said he and 
his wife decided to 
start the school based 
on their backgrounds 

in education, and also because they were 
new parents. They currently have three 
young children.

“Our fi rst child was a toddler at the time, 
and we saw a need for a Montessori school 
in the area,” he said. “We formed the school 
with a group of like-minded people in the 
area.”

Ledendecker grew up in a Montessori 
school with two Montessori teachers and 
administrators as parents. She has a master’s 
degree in Environmental Education through 
the Audubon Expedition Institute at Lesley 
University. Before co-founding MSB, she 
worked as an education coordinator for non-
profi ts, taught at the elementary level in the 
Pittsfi eld public school system, and provided 
professional development for teachers.

Covert had taught sixth grade language 
arts, social studies, math, and science in the 
Berkshire Hills Regional School District. 
Before teaching in public schools, he was 
the co-founder and director of education and 
outreach for the Mississippi State Offi ce of 
National Audubon Society. His background 
includes outdoor and experiential leadership 
experiences ranging from ropes courses to 
leading wilderness trips.◆

MONTEssORI MILEsTONE

School marking 
10th anniversary 
with expansion

Co-founder and head of school Todd Covert says the current expansion project at Montessori School of 
the Berkshires is intended to better serve the educational mission rather than accommodate a signifi cant 
increase in enrollment at the independent Lenoxdale school, which is marking its 10th year of operation.

“Our growth over the last 10 
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ibility and creativity of staff, 
students and families to fully 
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By deB waTson
Marketing has changed dramatically in 

the past 20 years. What we used to have for 
finding new customers were display advertis-
ing in newspapers and magazines, radio and 
TV ads, and direct mail sent to everyone in 
a town or neighborhood. Now, marketing is 
highly focused and being done by everyone 
– including your competition .

Marketing falls into two categories: finding 
new customers and keeping existing custom-
ers. The newest statistics say it costs six to 
seven times more to find a new customer than 
it does to better develop an existing one! Here 
are some basics to consider in order to keep 
the valuable customers you have.

Divide your database
Hopefully, by now, you have a database of 

some sort on your computer. If you haven’t 
already done so, I recommend dividing your 
database into four categories: present custom-
ers, past customers, warm prospects and cold 
prospects. (Depending on your business, you 
may have more categories to divide your 
customers and prospects into.)

What information do you have in your 
database? Yes, you need the company name, 
a contact’s name, email address, conventional 
address, phone number(s). What else? Again, 
it depends on your business. As an example, 
a car dealership will keep track of what car 
you bought and when. Then, around three 
years after that sale, you’ll want to make 
sure you’re in touch to see if they are ready 
to get a new one.

How are you going to use this information 
in order to keep in touch with your customers? 

Surveys and newsletters are two effective 
options to consider.

Surveys
Have you ever noticed that once you buy 

a car or have a visit to the hospital, suddenly 
you’re getting calls or mail asking you about 
your experience? This is so smart!

Surveys are a wonderful way of finding 
out how you’re really doing, if you’re still 
meeting their needs, and if there is anything 
else you could be doing 
or ways of improving 
your business. Make 
sure you give a lot of 
thought to the ques-
tions you ask, giving 
the responder the op-
portunity to answer your questions with “on 
a scale of 1 to 10” basis, but also the option 
to provide a written statement.

Surveys can be sent in the mail or by email; 
you will get more completed responses if they 
can remain anonymous. Some, depending 
upon the product or service, may find they 
can get a response and know who responded 
by offering an incentive to respond – discount 
coupon, free item, etc.

Like the car dealership, I strongly recom-
mend those who sell higher ticket items or 
services to follow up with their customers 
after the sale or work is completed. This will 
provide you with more than “Do you like what 
we did” information, but you can also make 
sure that your staff are doing their jobs well, 
are polite to the customers, are cleaning up 
after themselves, etc. This is also a wonderful 

time to introduce an incentive for referring 
people to your company!

Newsletters
Another effective method of staying in 

touch is newsletters. Unless your target mar-
ket is older people who don’t have computers, 
I would recommend an e-newsletter. They 
are much less expensive to produce and to 
send, but their open rate is usually lower. 
With printed newsletters, you can send them 
to whomever you want; with e-newsletters, 
you can only send them to those with whom 
you have had contact and actually know. It’s 
important to remember this so you don’t get 
taken by a list company who wants to sell you 
a list of email addresses – this is a quick way 
to get shut down for sending spam!

There are two major companies to turn to 
for e-newsletters: MailChimp and Constant 
Contact. Mail Chimp is free for those with up 

to 2,000 subscribers in 
their list, and who will 
only send out 12,000 
emails a month. Con-
stant Contact charges 
$20 per month for under 
500 people in your list, 

and $40 per month for up to 2,500 people.
Both options will maintain your database 

for you, they will delete those who have 
requested to unsubscribe, and they will add 
people who have had it shared with them and 
request a subscription of their own. While 
both are easy to use, you need to make sure 
that you are consistent with your corporate 
identity, so that your e-newsletter maintains 
the same look as your website - this is an 
important part of your branding.

If you have developed a large email da-
tabase of people you have had contact with, 
e-newsletters can be a very effective method 
of staying in touch. They must be sent on a 
consistent basis, not just sporadically. We 
have retail clients who do an e-newsletter 
weekly, others who only do monthly. It 
depends on the type of business.

Because of the low cost, you can also 
send specific newsletters to different seg-
ments of your database. For example, if 
you’re a travel agent, separate your list by 
destinations (cruises, European vacations, 
outdoors/active trips, kid-friendly trips). 
Then, develop a newsletter for each segment. 
If people keep getting newsletters that do 
not have content of interest to them, they 
will unsubscribe quickly, and you’ve lost a 
prospective customer.

So, what should be in your newsletter? 
Let’s start with what should not be in it: 
long-winded details about you and what’s 
going on in your company. Remember, it’s 
not about you – it’s about them! Yes, you 
should include new products or services, 
but be sure to highlight the benefits of them, 
not just the features. I have had retailers who 
have two categories each week: one is about a 
new product/item, the other about something 
that’s on sale – perfect!

Your newsletter must present usable infor-
mation of value to the readers, even if it is 
not specifically about your industry. Think 
about all the emails you receive that are of 
no value to you – how quickly can you delete 
them? You don’t want them deleting yours. 
You can still present information about your 
company – new products or services, new 
employee they’ll likely have contact with, 
etc. – with a link to your website. Just make 
sure you put yourself in your customers’ 
shoes. Remember, all marketing must answer 
the question: “What’s in it for me?”

The bottom line: “Out of sight, out of mind” 
does apply to your customers. It’s important 
for your customers to know that you value 
them and appreciate their business.

The relationships you have with them may 
feel strong, but it can be disheartening how 
quickly they’ll turn to someone else when 
they are in need. You have to keep yourself 
“top of mind” with them.

If you don’t want your customers to 
take you for granted, don’t take them for 
granted!◆
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COVERstory
Berkshire Scenic Railway
continued from page 1

limited budget for advertising and marketing, 
the Hoosac Valley Service is already attract-
ing a growing ridership, said Green.

“We’ve had a strong, steady start,” said 
Green, a volunteer who lives in Pittsfield 
and is employed in the Albany, N.Y., office 
of Amtrak. “Ridership has been good, and the 
response has been very enthusiastic.”

The passenger line is a collaboration 
between the Berkshire Scenic Railway, the 
Massachusetts Department of Transportation 
(DOT), the City of North Adams and the 
Town of Adams.

In addition to recreating a historic railroad 
experience, proponents hope the Hoosac 
Valley Service will help to drive regional 
economic development by attracting tour-
ism and stimulating businesses in those 
communities.

Round trip
Passengers board the train at a loading 

station  behind the Brien Center on American 
Legion Drive. The ride goes south on the 
tracks to Renfrew Street in Adams, and then 
immediately returns to North Adams.

The service operates four runs on both 
Saturdays and Sundays that leave between 
10 a.m. and 3 p.m. Tickets are $12 for adults, 
$8 for children and $10 for seniors.

In addition, the railroad has been offering 
Friday Night Cabaret Trains this summer. 
These special rides feature the musical duo 
of Samantha Talora and Ron Ramsay per-
forming Broadway tunes, popular standards 
and contemporary hits. Passengers can bring 
food and alcoholic beverages on the rides. 
Three have been held so far in July and early 
August, with one more scheduled for Aug. 
26. Tickets are $25.

“They’ve been very well received,” said 
Green. “People sing along and it gets very 
boisterous. It’s a lot of fun.”

The current season of the Hoosac Valley 
Service will continue through October.

“We take a break for a few weeks in No-
vember, and then start a series of holiday 
runs in December,” said Green. (Details on 
the service, and advance tickets for specific 
dates and times, are available at www.hoo-
sacvalleytrainride.com.)

The track used by Berkshire Scenic Rail-
way is a portion of the former North Adams 
branch of the New York Central Railroad. It 
once connected a main east-west route that 
runs through North Adams with the Boston 
and Albany line in Pittsfield, and also to points 
south. In addition to freight, the track also 
provided passenger service from North Adams 
to New York’s Grand Central Terminal.

Regular passenger service on the connector 
ended in 1954, but it continued to be used 
for freight hauling.

In 1990 with the decline in freight service, 
a 12-mile section of the route from Lanesboro 
to Adams was sold by the Boston & Maine 
railroad to the state, which removed the track 
and redeveloped the bed as the Ashuwillti-
cook Rail Trail.

That trail is a popular biking and pedestrian 

path that starts near the Berkshire Mall in 
Lanesboro and extends north along the Route 
8 corridor into Adams.

However, the Boston & Maine kept a north-
ern section of the track to continue to operate 
a freight hauling connector for commercial 
customers in Adams and North Adams.

Planning for the Hoosac Valley Service 
began in 2012. Once its feasibility was de-
termined in 2013, a formal announcement 
was made, and substantial engineering and 
design work was undertaken.

The plan called for the DOT to acquire and 
upgrade the track. In 2015, the administration 
of Gov. Charlie Baker authorized the funding 
for the first four miles of the project, and that 
section was upgraded.

Pan Am Railway (the successor to the 
Boston & Maine) continues to use the line 
for freight service, while sharing the track 
with the new Hoosac Valley Service.

Final connection
While it is fully operational, the Hoosac 

Valley Service is still a work in progress.
Currently the service ends at the former 

Adams train station, which is now the home 
of Burke Construction, in the northern end 
of town. Passengers cannot disembark there. 
Instead, the train immediately switches direc-
tion and returns to North Adams.

The goal now is to extend the passenger 
service approximately one mile south into 
central Adams, which will enable passengers 
to disembark and explore its downtown. This 
will provide a new customer base for shops 
and restaurants in the town.

Green explained that the tracks still have 
to be restored on that final section before 
the service can be extended. That phase will 
depend on funding and approval from the 
DOT. He explained that the northern four 
miles were given priority because that section 
is still used for freight hauling by Specialty 
Minerals and Holland Company.

Above: Eight-year-old William Grimmick shows his 
enthusiasm as his first-ever train ride gets underway 
on a Saturday in early August. He and his brother 
John, 10, and parents John and Kathleen Grimmick 
were on a day trip from eastern New York specifi-
cally for a ride on the Hoosac Valley Service. Right: 
Betty Lewis talks with her mother Lara Lewis about 
what they’ve been seeing from the passenger car’s 
vestibule. A big fan of Thomas the Tank Engine, the 
three-year-old and her family were on a week-long 
visit from Pittsburgh. Bottom right: Berkshire Scenic 
Railway Museum President Jay Green points out 
some of the controls in the passenger car’s vesti-
bule to Marc Lamontagne, a train enthusiast from 
Deerfield, N.H. Green explained that the Budd car is 
equipped with engineer controls at both ends. When 
the train reaches the end of the line, the engineer 
walks to the other end of the car, inserts the control 
handles into the controller and brake valve, and re-
sumes the journey in the opposite direction. Bottom 
left: Brakeman Mike Bollock prepares to disembark 
as the train approaches a grade crossing, where he 
will flag car traffic to stop while the train passes.
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“The commercial hauling component is 
one of the reasons DOT supported the proj-
ect as an economic development initiative,” 
said Green. “Those companies are vital to 
the economy of the region. Also, having 
commercial hauling available will help the 
city and town to solicit new industries that 
would potentially use it.”

Green emphasized that the timetable 
for restoration of the final section is not 
yet known, and will depend on the DOT’s 
decision to allocate funding for it and move 
forward. He said discussions about that 
phase are currently underway between local 
officials and the DOT.

He added that the area along the route 
has already been cleared and prepared for 
the restored track. “It’s also a straight run 
without major curves, so it’s not difficult 
to build, and the work will proceed quickly 
once it is started,” he said.

In addition, a new station has already been 
built in the center of Adams, and is waiting 
for the train service to reach it.

In 2014, the town of Adams purchased 
a former car wash on Hoosac Street which 
has since been converted into a station for 
the Hoosac Valley Service. The state De-
partment of Recreation and Conservation 
provided a grant for the project, which cost 
approximately $610,000.

Green said officials and residents in Adams 
who supported the train station project are 
now waiting for the town’s investment to 
pay off. “The opening of the final section 
is when the real economic impact of the 
Hoosac Valley Service will start to be felt,” 
Green said. “We can’t predict exactly when 
that will happen, but I’m being optimistic 
and hoping it can be completed and opened 
sometime next year.”

The Hoosac Valley Service also connects 
with other initiatives related to developing 
tourism. These include plans for a railroad 
museum at the Western Gateway Heritage 
State Park complex in North Adams that 
would feature a large model train system.

It also ties in directly with the Ashuwill-
ticook Rail Trail. There are separate efforts 
underway to extend the trail into North Adams. 
Current plans call for the railroad track and 
northern rail trail extension to share a section 
of the right-of way corridor, separated by a 
fence, before splitting off.

The Ashuwillticook Rail Trail extension is 
a longer term project. However, once the last 
mile of the railroad track to the new station 
in Adams is completed, there will be a direct 
link between the two attractions.

Green explained that those in North Adams 
looking to use the rail trail (with bikes or on 
foot) will be able to ride the train south and 

disembark at the Adams station, which is 
adjacent to the Ashuwillticook Rail Trail’s 
current northern terminus. Similarly, cyclists 
or walkers from points south along the rail trail 
will be able get on the train in Adams and ride 
to North Adams where they can then walk or 
cycle around the city before catching a return 
train south. (To facilitate this, the Budd car has 
space designated for bike storage.)

“The two projects support each other, and 
the passenger rail is an important link to the 
Ashuwillticook Rail Trail,” said Green.

Museum in Lenox
The Berkshire Scenic Railway Museum 

was founded in the 1980s to preserve the 
history of railroading and its role in the 
Berkshires.

The organization is based in Lenox, in a 
historic train station at 10 Willow Creek Rd. 
in the village of Lenoxdale. It restored the 
station and operates it as a museum featuring 
railroad-related displays and memorabilia.

The Lenox Station museum (413-637-
2210 or www.berkshirescenicrailroad.org) 
is open to the public on Saturdays.

The organization has also acquired a col-
lection of historic railroad engines and pas-
senger cars over the years. Green said there 
are currently five diesel/electric locomotives 
and seven traditional passenger cars on its 
property in Lenox.

In addition to the self-powered passenger 
engine used for the Hoosac Valley Service, 
there are five cars in North Adams, including 
two that are used for a ticket station, gift shop 
and display area with historical information 
about the north county rail line.

Although the organization no longer offers 
passenger service in south county, Green 
noted that the Lenox museum does offer short 
rides on the locomotives in its yard, with a 
$10 ticket allowing multiple short rides.

The Berkshire Scenic Railway also has 
management control of the former Stockbridge 
Station, which was donated to the organiza-
tion in 2013 by a foundation affiliated with 
the Fitzpatrick family, who own the Red Lion 
Inn and Country Curtains. That building is 
currently being leased by an art gallery.

The organization has an average of 25 
to 40 volunteers, depending on the time of 
year, said Green. He added that volunteers 
handle everything from positions on the 
administrative level to working on the pas-
senger service, in the museum and other 
jobs. The locomotives are also operated by 
volunteers who have the required training 
and certification.

In 1985, the Berkshire Scenic Railway 
began operating recreational passenger ex-
cursions between Lenox and Stockbridge, 
which became a popular tourist attraction.

The service ran until 1989, when it had to 
be discontinued because of the poor condition 
of the track. After the tracks were rebuilt, it 
began operating again in 2003. However, it 
had to close again in 2011, when the Housa-
tonic Railroad chose not to continue to allow 
it to use the track.

Theoretically, the Berkshire Scenic Rail-
way could restore a tourist passenger service 
in south county. Its equipment is in working 
order, and the DOT has since acquired the 
track there from the Housatonic Railroad.

Green said the Berkshire Scenic Railway 
does not have any plans to attempt that in 
the near future.

“We’ve got our full with the Hoosac Val-
ley Service and our museum,” he said. “If 
we tried to do that now we’d be spreading 
ourselves too thin.”

Nevertheless, he said, it is always a pos-
sibility for somewhere down the track.

“We would be able to do that,” he said. 
“However, it would be up to local com-
munities to take the initiative. We would 
not consider it unless towns really wanted 
it and took the lead in that. But it’s always 
a possibility.”◆

The Hoosac Valley Service currently ends at this grade crossing 
on Renfrew Street in Adams. Plans call for restoration of an

additional mile of track that will allow the service to
continue to the town’s new train station as

well as the northern terminus of the
Ashuwillticook Rail Trail. 

Above: Crew members for train service on a Saturday in early August include, from left, Jay Green, Berkshire 
Scenic Railway Museum president, working as the train’s conductor (responsible for all aspects of the opera-
tion); Tom McCann, coach attendant and trip narrator (delivers local historical facts and other highlights along 
the route); Mike Jenks, trainman (railroad term for assistant conductor); Mike Bollock, brakeman (performs 
flag protection at grade crossings); and Tim McCann, coach attendant (welcomes passengers, punches 
tickets, and assists with passenger needs). Right: Serving as engineer is Charlie Klimek, a retired locomo-
tive engineer with over 30 years of railroad service, and a former general chairman of the Brotherhood of 
Locomotive Engineers. Klimek is also a member of Berkshire Scenic Railway Museum’s board of directors. 
All positions are volunteer and all require specialized training consistent with federal regulations.
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REAL estate
The following real estate 
transactions are provided by 
Banker & Tradesman real 
estate data Publishing. only 
properties valued at $75,000 
or higher are included.

AdAms
20 Allen St.
Buyer: Raymond 
Skowronski
Seller: Patricia Nuvallie
Price: $93,000
Mortgage: $88,350
Lender: Lee Bank
Date: 6/28/16

6 Country Rd.
Buyer: James Alexander
Seller: Joseph Ebiware +
Price: $271,000
Mortgage: $262,870
Lender: Greylock FCU
Date: 7/12/16

4 E Walnut St.
Buyer: Brad Vincent
Seller: Basel Allyn Est +
Price: $165,204
Mortgage: $132,163
Lender: Greylock FCU
Date: 6/30/16

233 East Rd.
Buyer: Stephen Labrie
Seller: Dickinson Donald 
Est +
Price: $83,000
Mortgage: $74,617
Lender: Adams Community
Date: 7/15/16

6 East St.
Buyer: MJ Downing
Seller: Ryan Kemble
Price: $175,366
Mortgage: $140,292
Lender: MountainOne
Date: 7/11/16

49 Meadow St.
Buyer: Corey Gillis +
Seller: David Clark +
Price: $123,600
Mortgage: $119,892
Lender: Academy Mtg
Date: 6/29/16

46 Melrose St.
Buyer: Wells Fargo Bank
Seller: Scott Currie +
Price: $112,400
Date: 6/21/16

27 Victory St.
Buyer: Judith Desjardins
Seller: Dolores Lipinski
Price: $85,900
Mortgage: $77,900
Lender: Greylock FCU
Date: 7/8/16

25 Apremont St. U:25
Buyer: Lori Pothul +
Seller: Gregory Nowicki +
Price: $124,000
Date: 6/27/16

BEckEt
77 Parsons Way
Buyer: Juan Morales-Lube +
Seller: Richard Drenga +
Price: $250,000
Mortgage: $250,000
Lender: USAA Fed SB

Date: 6/22/16

572 YMCA Rd.
Buyer: Candice Cahalan
Seller: Rita Gottlieb
Price: $240,000
Date: 6/29/16

572 YMCA Rd.
Buyer: Candice Cahalan
Seller: Rita Gottlieb
Price: $245,000
Date: 6/22/16

chEshirE
100 Dean St.
Buyer: Ryan Poulton +
Seller: Robert Fachini Jr +
Price: $164,000
Mortgage: $164,000
Lender: Adams Community
Date: 7/8/16

262 Ingalls Rd.
Buyer: Robert Barzottini +
Seller: Alan Pare +
Price: $190,000
Mortgage: $180,500
Lender: Greylock FCU
Date: 6/24/16

cLArksBurg
66 Cross Rd.
Buyer: Stacey Harvey
Seller: Jean Dupre
Price: $126,900
Mortgage: $114,000
Lender: Adams Community
Date: 6/30/16

178 Middle Rd.
Buyer: Brett Beattie +
Seller: David Willette +
Price: $170,000
Mortgage: $152,500
Lender: Adams Community
Date: 6/28/16

dALton
97 Depot St.
Buyer: Jennifer Costa
Seller: David Herforth +
Price: $194,000
Mortgage: $184,300
Lender: Greylock FCU
Date: 7/13/16

31 E Housatonic St.
Buyer: Joshua Bradley +
Seller: Andrew Atutis
Price: $163,000
Mortgage: $160,047
Lender: Academy Mtg
Date: 6/24/16

223 Grange Hall Rd.
Buyer: Heather Wesley +
Seller: Oconnor NT +
Price: $292,000
Mortgage: $233,600
Lender: Greylock FCU
Date: 6/20/16

48 Hubbard Ave.
Buyer: Cole Moriarty
Seller: Casey Delphia +
Price: $182,000
Date: 7/11/16

383 North St.
Buyer: Ciara Batory
Seller: USA HUD
Price: $100,000

Mortgage: $95,000
Lender: Quicken Loan
Date: 6/28/16

176 Pleasant St.
Buyer: Melissa Aitken
Seller: Michael Collins +
Price: $204,500
Mortgage: $200,795
Lender: Academy Mtg
Date: 6/30/16

45 River Street Ext
Buyer: Michael Earl
Seller: Stephen Bisceglie +
Price: $144,500
Mortgage: $148,586
Lender: Academy Mtg
Date: 7/6/16

999 South St.
Buyer: Paul Ketchum
Seller: Paula Salinetti
Price: $138,000
Mortgage: $135,500
Lender: Quicken Loan
Date: 7/7/16

106 Sunnyside Dr.
Buyer: Jason Moynihan +
Seller: Dana Reiner +
Price: $229,900
Mortgage: $223,000
Lender: Greylock FCU
Date: 6/29/16

EgrEmont
162 Baldwin Hill Rd.
Buyer: Adam Zipkin +
Seller: Harold Karp +
Price: $1,450,000
Mortgage: $1,000,000
Lender: JPMorgan Chase
Date: 7/8/16

9 Blunt Rd.
Buyer: Ethan Buyon +
Seller: Roberta Shapiro 
NT +
Price: $750,000
Date: 6/30/16

72 Creamery Rd.
Buyer: Lori Haims
Seller: Joseph Lewis +
Price: $333,000
Mortgage: $299,700
Lender: Mtg Networks
Date: 6/30/16

207 Egremont Palin Rd.
Buyer: Francis Nestor +
Seller: N Egremont Baptist 
Church
Price: $165,000
Date: 6/30/16

18 Oxbow Rd.
Buyer: Chase NT +
Seller: Donald Edwards +
Price: $450,000
Mortgage: $450,000
Lender: Sheehan Capital
Date: 6/24/16

16 Shun Toll Rd.
Buyer: Helen Branch
Seller: Augusta Tilney +
Price: $640,000
Mortgage: $360,000
Lender: Pittsfield Coop
Date: 6/27/16

FLoridA
Bliss St.
Buyer: Brendan Haley +
Seller: John Cellana +
Price: $97,000
Date: 7/8/16

grEAt
BArrington

103 Christian Hill Rd.
Buyer: Elizabeth Gore +
Seller: Minacci Coleman 
Est +
Price: $155,000
Date: 6/27/16

88 East St.
Buyer: David Hagen +
Seller: William Bryce +
Price: $303,000
Mortgage: $272,700
Lender: Village Mtg
Date: 6/27/16

8 Hemlock Hill Rd.
Buyer: Robert Holub
Seller: Mark Aaron +
Price: $507,000
Mortgage: $481,650
Lender: Berkshire Bank
Date: 7/8/16

133 Hurlburt Rd.
Buyer: Ursula Schonbeck-
Ceola
Seller: Juliann Goodwin
Price: $175,000
Date: 7/15/16

75 Lewis Ave.
Buyer: Peter Taylor +
Seller: Jack Musgrove
Price: $465,000
Mortgage: $372,000
Lender: Merrimack Mtg
Date: 6/23/16

9 Mountainview St.
Buyer: Joseph Method +
Seller: Sigrid Ludwig
Price: $284,000
Mortgage: $228,000
Lender: Greylock FCU
Date: 7/1/16

210 Pine St.
Buyer: E VanDorn
Seller: Jean Waggoner
Price: $320,000
Date: 6/24/16

41 Welcome St.
Buyer: Robert Horner 3rd +
Seller: Jane Furey
Price: $270,000
Mortgage: $170,000
Lender: Salisbury B&T
Date: 6/27/16

2 Burning Tree Rd. U:2
Buyer: Prescott Winter +
Seller: Cottages at 
Barrington NT +
Price: $600,000
Mortgage: $450,000
Lender: Bank of America
Date: 6/21/16

hinsdALE
901 Bullards Crossing Rd.
Buyer: Jonathon Sawtelle
Seller: Paul Horton
Price: $103,000
Mortgage: $101,134
Lender: Academy Mtg
Date: 6/24/16

592 Peru Rd.
Buyer: John Flippin +
Seller: Stephen Dudziak
Price: $214,000
Mortgage: $171,200
Lender: Greylock FCU
Date: 7/15/16

LAnEsBoro
132 Bailey Rd.
Buyer: Joshua Hochberg +
Seller: Timothy Belanger
Price: $269,900
Mortgage: $256,400
Lender: Adams Community
Date: 7/15/16

8 Diane Ct.
Buyer: Diane Kimball
Seller: Richard Astle +
Price: $134,100
Mortgage: $131,670
Lender: Academy Mtg
Date: 6/30/16

5 Glenns Rd.
Buyer: Erica Welton
Seller: Mark Bentz +
Price: $144,900
Mortgage: $137,655
Lender: Greylock FCU
Date: 6/27/16

68 Meadow Ln.
Buyer: Norman Sweet 3rd +
Seller: Deborah Wetherell
Price: $165,000
Mortgage: $142,400
Lender: Greylock FCU
Date: 7/8/16

25 Ocean St.
Buyer: Gregory Kiernan
Seller: Kiernan FT +
Price: $100,000
Date: 7/14/16

11 Profile St.
Buyer: Blair Brooke NT +
Seller: Joseph Renzi
Price: $140,000
Date: 7/7/16

10 Rosenberg Rd.
Buyer: Yuchao Wu +
Seller: George Buckley Jr +
Price: $229,900
Mortgage: $154,900
Lender: MountainOne
Date: 7/14/16

9 Wabasso St.
Buyer: Benjamin Raimer +
Seller: Michael Cartier +
Price: $172,900
Mortgage: $167,713
Lender: Lee Bank
Date: 6/30/16

LEE
15 David Ave.
Buyer: Jerry Wallerius +
Seller: Jeffrey Rowley +

Price: $222,500
Date: 6/27/16

530 East St.
Buyer: Joanne Wodecki
Seller: Thomas Viner +
Price: $228,000
Mortgage: $205,200
Lender: Salisbury B&T
Date: 6/29/16

117 Golden Hill Rd.
Buyer: Nicholas Anderson
Seller: Jennifer Leighton +
Price: $375,000
Date: 6/22/16

16 Olive St.
Buyer: Shay Barnes
Seller: Norman Schaffer +
Price: $146,000
Mortgage: $143,355
Lender: Academy Mtg
Date: 7/1/16

110 Pine St.
Buyer: Sandra Sosa +
Seller: Sparr Harold Est +
Price: $303,000
Mortgage: $287,850
Lender: Academy Mtg
Date: 6/24/16

1445 Pleasant St.
Buyer: Lewis Brooks 3rd +
Seller: Donald Malumphy
Price: $215,000
Mortgage: $172,000
Lender: Academy Mtg
Date: 7/12/16

26 Railroad St.
Buyer: Ericedis Olaverria
Seller: Alexander 
Vinogradov +
Price: $217,500
Mortgage: $174,000
Lender: Lee Bank
Date: 6/29/16

66 Railroad St.
Buyer: Richard Shields
Seller: Edwin Rocha +
Price: $115,000
Mortgage: $92,000
Lender: Lee Bank
Date: 6/20/16

82 Railroad St.
Buyer: Bryan Kelly
Seller: Francis Puleri
Price: $175,000
Mortgage: $166,250
Lender: Lee Bank
Date: 6/20/16

880 East St. U:100C
Buyer: Audrey Proto
Seller: Thomas Grimm
Price: $130,000
Mortgage: $117,000
Lender: Quicken Loan
Date: 7/11/16

LEnox
134 Cliffwood St.
Buyer: Adam Rosen +
Seller: David Pomeranz +
Price: $565,000
Mortgage: $440,000
Lender: Berkshire Bank
Date: 6/29/16

170 Cliffwood St.
Buyer: FHLM
Seller: David Russell
Price: $274,900
Date: 6/24/16

205 East St.
Buyer: Michael Smith +
Seller: Jeffrey Halpin +
Price: $200,000
Date: 6/24/16

7 Hubbard St.
Buyer: Berrydale LLC
Seller: Ellen Gutman-
Chenaux
Price: $1,560,000
Mortgage: $830,000
Lender: Lee Bank
Date: 6/23/16

23 Lime Kiln Rd.
Buyer: Kyle Chambers +
Seller: Gary Freifeld +
Price: $425,500
Mortgage: $404,225
Lender: Quicken Loan
Date: 6/20/16

24 Pinecrest Dr.
Buyer: Karen Shields
Seller: Edwin Irland RET +
Price: $240,000
Date: 7/15/16

1 Rolling Hills U:7
Buyer: Ellen Brodbar RET +
Seller: Charles Brenner +
Price: $185,000
Mortgage: $148,000
Lender: Pittsfield Coop
Date: 6/30/16

Spruce Trail U:16
Buyer: Eleanor Wollins +
Seller: Lenox Woods at 
Kennedy NT +
Price: $409,500
Date: 7/1/16

montErEy
26 Bidwell Rd.
Buyer: Daniel Aronson +
Seller: Grammatiki 
Anderson
Price: $799,000
Mortgage: $600,000
Lender: Steven Aronson
Date: 7/15/16

Main Rd.
Buyer: Steven Aronson +
Seller: Grammatiki 
Anderson
Price: $101,000
Date: 7/15/16

660 Main Rd.
Buyer: James Chmielinski +
Seller: Sharon Feltser
Price: $290,000
Mortgage: $232,000
Lender: NB of Kansas
Date: 6/21/16

25 Point Rd.
Buyer: Donald Hutcher +
Seller: Burns NT +
Price: $725,000
Mortgage: $580,000
Lender: Fairway Mtg
Date: 7/15/16

nEw
mArLBoro

Brewer Branch Rd. Lot 10
Buyer: Brendan Dugan +
Seller: David Jadow +
Price: $157,000
Date: 6/20/16

611 Brewer Hill Rd.
Buyer: David Travis +
Seller: Martha Eggenberger
Price: $385,000
Mortgage: $308,000
Lender: MountainOne
Date: 7/14/16

92 County Rd.
Buyer: Jeremy Stanton +
Seller: Howard Palmer 
Sheldon LT +
Price: $350,000
Mortgage: $227,500
Lender: Adams Community
Date: 7/15/16

103 County Rd.
Buyer: Joseph Olympio-
Cartinelli +
Seller: Robert Bradley Sr +
Price: $348,000
Date: 7/14/16

912 Mill River Great
Buyer: Lynn Demetriades
Seller: Wilmington Svgs 
Fund
Price: $139,000
Mortgage: $111,200
Lender: Lee Bank
Date: 7/15/16

304 Norfolk Rd.
Buyer: Charles Ormsbee +
Seller: Edward Burnett 
IRT +
Price: $190,000
Mortgage: $150,000
Lender: Salisbury B&T
Date: 6/24/16

1103 Sisson Hill Rd.
Buyer: Raymond Briggs
Seller: Moore FT +
Price: $145,000
Mortgage: $183,238
Lender: Village Mtg
Date: 7/13/16

north AdAms
467 Barbour St.
Buyer: Thomas Partenope +
Seller: Mary Campanardi T +
Price: $119,500
Mortgage: $118,500
Lender: Adams Community
Date: 7/12/16

221 Corinth St.
Buyer: US Bank NA Tr
Seller: Nancy Capenter +
Price: $126,051
Date: 6/21/16

584 E Main St.
Buyer: Erica Boucher
Seller: Meredith Scrivens-
Green +
Price: $119,000
Mortgage: $122,365
Lender: MountainOne
Date: 6/24/16

129 East Ave.
Buyer: Karen Bond
Seller: Arthur Mazzu Jr +
Price: $271,600
Mortgage: $217,280
Lender: Greylock FCU
Date: 6/30/16

10-12 Frederick St.
Buyer: Kathryn Rogers
Seller: Bryce Kirby +
Price: $78,000
Mortgage: $70,122
Lender: Adams Community
Date: 7/6/16

58 Frederick St.
Buyer: Justin Tatro
Seller: Roy Wayne Joseph 
Est +
Price: $90,000
Mortgage: $80,910
Lender: Adams Community
Date: 6/29/16

360 Reservoir Rd.
Buyer: Nicholas Kaiser +
Seller: Anne Whitney
Price: $117,500
Mortgage: $117,500
Lender: Adams Community
Date: 7/7/16

264 State Rd.
Buyer: Kristi Mastroianni
Seller: Joseph Cohen +
Price: $160,000
Mortgage: $169,665
Lender: Adams Community
Date: 7/6/16

32 West End Ter.
Buyer: Jennifer Zoltanski
Seller: Daniel Williams +
Price: $171,200
Mortgage: $136,960
Lender: Quicken Loan
Date: 6/22/16

417-423 W Main St.
Buyer: Whaling Properties
Seller: Teton Management 
Corp
Price: $100,000
Mortgage: $80,000
Lender: Adams Community
Date: 6/28/16

otis
335 Brookman Dr.
Buyer: Michael Gould +
Seller: Nathan Peck +
Price: $825,000
Mortgage: $577,500
Lender: Village Mtg
Date: 6/29/16

199 N Main St.
Buyer: Mark Couser +
Seller: Lee Bank
Price: $99,000
Mortgage: $99,000
Lender: Adams Community
Date: 7/7/16

485 Pine Rd.
Buyer: Denis Gareau +
Seller: William Obrien
Price: $325,000
Date: 7/8/16

32 S Main Rd.
Buyer: Jared Kirchdorfer +
Seller: Lee Bank
Price: $80,000
Date: 7/1/16

PEru
1 Davis Dr.
Buyer: Henry Schwerner +
Seller: Patric Ferro
Price: $97,000
Date: 7/8/16

189 E Windsor Rd.
Buyer: Robert Johnson +
Seller: Dwight Reid +
Price: $260,000
Mortgage: $255,290
Lender: Merrimack Mtg
Date: 6/30/16

PittsFiELd
43 Alden Ave.
Buyer: Sharra Blache
Seller: Francis Busener
Price: $150,000
Mortgage: $140,484
Lender: MountainOne
Date: 7/15/16

62 Alfred Dr.
Buyer: Cigdem Colak
Seller: James Burr +
Price: $266,950
Mortgage: $247,450
Lender: Lee Bank
Date: 7/1/16

16 Asci Dr.
Buyer: Michael Benoist +

Seller: Wayne Harris +
Price: $125,000
Mortgage: $118,750
Lender: Greylock FCU
Date: 7/14/16

32 Bay State Rd.
Buyer: Sara Fischer
Seller: Brian Yanke +
Price: $164,875
Mortgage: $161,888
Lender: Merrimack Mtg
Date: 6/28/16

5 Bentley Ter.
Buyer: Wilmington Trust Co
Seller: Fabio Villar +
Price: $115,190
Date: 7/15/16

44 Bernard Ave.
Buyer: Amy Maston
Seller: Maria Kasekas
Price: $152,000
Mortgage: $136,800
Lender: Pittsfield Coop
Date: 6/30/16

26 Caratina Dr.
Buyer: Mark Mason +
Seller: Ralph Munger +
Price: $282,000
Mortgage: $275,742
Lender: Academy Mtg
Date: 7/5/16

245 Cheshire Rd.
Buyer: Eagle Allendale LLC
Seller: Allendale Pines 
Mhc LLC
Price: $525,000
Mortgage: $400,000
Lender: Chicopee SB
Date: 6/24/16

38 Cleveland St.
Buyer: Jason Martin +
Seller: David Catrambone +
Price: $156,000
Mortgage: $148,000
Lender: Lee Bank
Date: 6/30/16

38 Cleveland St.
Buyer: David Catrambone +
Seller: Federico Realty 
Corp
Price: $157,000
Date: 6/30/16

27 Concord Pkwy.
Buyer: Ashley Persip
Seller: Edward Wesley +
Price: $232,000
Mortgage: $225,040
Lender: Lee Bank
Date: 7/1/16

338 Dalton Ave.
Buyer: Christopher 
Dimarco +
Seller: Lance Gallup
Price: $119,000
Mortgage: $95,200
Lender: Greylock FCU
Date: 7/12/16

114 Dawes Ave.
Buyer: James Callahan +
Seller: Heather Lane
Price: $365,000
Mortgage: $265,000
Lender: Greylock FCU
Date: 7/1/16

80 Dickinson Ave.
Buyer: Wilmington Svgs 
Fund
Seller: Luis Ayala +
Price: $102,750
Date: 7/5/16

1952 East St.
Buyer: Ryan Tuggey +
Seller: Joan Murray
Price: $125,000
Mortgage: $121,250
Lender: Academy Mtg
Date: 6/30/16

107 Greenwich St.
Buyer: Veronica Martins
Seller: Burke FT +
Price: $105,000
Mortgage: $94,000
Lender: Adams Community
Date: 6/30/16

103 Hancock Rd.
Buyer: Richard Astle +
Seller: Adam Hersch +
Price: $210,000
Mortgage: $118,000
Lender: Greylock FCU
Date: 6/30/16

25-27 Hazelwood Ter.
Buyer: Charisma 
Management LLC
Seller: Todd Tyer
Price: $162,500
Mortgage: $121,875
Lender: Lee Bank
Date: 6/30/16

49 Hillcrest Ave.
Buyer: Joseph Berry

rrs TM

NOW CARRYING
WOOD JUNGLE GYMS 
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Jim’s Lawn Care
Call now to arrange for fall Clean UP services

lawn mowing & Fertilizer treatment H garden care & maintenance 
brush cutting H chain Saw work H Pruning H Hedge trimming 

mulching H rototilling H Painting H Fencing H Junk removal

413-464-0373
(leave message)Free estimates                                                             Firewood for Sale
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Seller: Christopher Nichols
Price: $125,000
Mortgage: $108,000
Lender: Pittsfield Coop
Date: 6/23/16

145 Imperial Ave.
Buyer: Matthew Wrinn +
Seller: Geraldine Kamienski
Price: $265,000
Mortgage: $212,000
Lender: Greylock FCU
Date: 6/24/16

151 Jones Ave.
Buyer: Matthew Allen +
Seller: Adam Moore
Price: $125,000
Mortgage: $109,890
Lender: MountainOne
Date: 6/27/16

172 Lenox Ave.
Buyer: Joseph Debethune +
Seller: Karen Lobovits LT +
Price: $135,000
Mortgage: $128,250
Lender: Academy Mtg
Date: 7/15/16

281 Linden St.
Buyer: Donald Murray 4th
Seller: Dalton Division 
Dev LLC
Price: $124,500
Mortgage: $122,244
Lender: Academy Mtg
Date: 7/5/16

181 Maple Grove Dr.
Buyer: Christopher 
Malumphy +
Seller: James Miller
Price: $280,000
Mortgage: $251,720
Lender: Adams Community
Date: 6/22/16

14 Marshall Ave.
Buyer: Edgar Albuja +
Seller: Tony Makdisi +
Price: $177,000
Mortgage: $171,690
Lender: Lee Bank
Date: 6/22/16

49 Meadow Ridge Dr.
Buyer: Jeffrey Lee +
Seller: Barry Callahan
Price: $585,000
Mortgage: $420,000
Lender: Pittsfield Coop
Date: 7/1/16

33 Melrose Ave.
Buyer: Mark Brazeau
Seller: Shaun Oneil
Price: $151,000
Mortgage: $154,624
Lender: Academy Mtg
Date: 6/24/16

11 Morewood Dr.
Buyer: Jack Rubin +
Seller: Donald Troy Jr +
Price: $257,000
Date: 7/15/16

242 Mountain Dr.
Buyer: Shanleigh Swan
Seller: Jeffrey Lee +
Price: $355,000
Mortgage: $337,250
Lender: Academy Mtg
Date: 6/30/16

122 North St.
Buyer: Barrington Stage Co
Seller: 122 North Street LLC
Price: $682,500
Date: 7/15/16

3 Northbrook Ln.
Buyer: Heather Lane +
Seller: Sean Daoust +
Price: $487,500
Mortgage: $390,000
Lender: Pittsfield Coop
Date: 7/1/16

88 Oliver Ave.
Buyer: Michelle Tyer
Seller: Stephanie 
Pasquarelli
Price: $158,500

Mortgage: $11,000
Lender: Greylock FCU
Date: 7/1/16

222 Partridge Rd.
Buyer: Angelique Slocik
Seller: Louis Sadlowski NT +
Price: $171,000
Mortgage: $156,000
Lender: Greylock FCU
Date: 7/8/16

60 Perrine Ave.
Buyer: Jonas Ocran +
Seller: Dennis Burke +
Price: $149,000
Mortgage: $144,530
Lender: Academy Mtg
Date: 6/30/16

205 Pine Grove Dr.
Buyer: Glenn Sime
Seller: Christopher 
Malumphy +
Price: $213,000
Mortgage: $145,000
Lender: Greylock FCU
Date: 7/8/16

54 Pomeroy Ave.
Buyer: Mark Alford +
Seller: David Milligan +
Price: $206,000
Mortgage: $202,268
Lender: Academy Mtg
Date: 6/28/16

11 Richmond Ave.
Buyer: Robert Lloyd +
Seller: Deborah Parker
Price: $157,000
Mortgage: $117,750
Lender: Academy Mtg
Date: 6/28/16

179 Ridgeway Ave.
Buyer: Marites Wilbur
Seller: Michelle Crosier
Price: $142,000
Mortgage: $113,600
Lender: Greylock FCU
Date: 7/1/16

39 Rose Ter.
Buyer: Adam Doucette +
Seller: Manfredo Anita Est +
Price: $202,000
Mortgage: $195,940
Lender: Greylock FCU
Date: 6/24/16

560 South Mountain Rd.
Buyer: James Giacoletto +
Seller: Pauline Giacoletto
Price: $188,500
Mortgage: $150,800
Lender: Berkshire Bank
Date: 6/24/16

62 S Onota St.
Buyer: Gabriel Leon +
Seller: Real Gadoury +
Price: $105,000
Mortgage: $99,750
Lender: Greylock FCU
Date: 7/1/16

12 Sampson Pkwy.
Buyer: Alper Kuruca +
Seller: Arnaud Cotar +
Price: $207,000
Mortgage: $203,250
Lender: Merrimack Mtg
Date: 6/24/16

59 Sherwood Dr.
Buyer: Brian Connell +
Seller: Reed FT +
Price: $225,000
Mortgage: $228,937
Lender: Navy FCU
Date: 7/12/16

20 Spadina Pkwy.

Buyer: Christopher Greene +
Seller: Anthony Simotes +
Price: $495,000
Mortgage: $485,723
Lender: Quicken Loan
Date: 6/23/16

102 Stratford Ave.
Buyer: Jennifer Travis
Seller: Gizwood Properties
Price: $173,500
Mortgage: $164,825
Lender: Greylock FCU
Date: 7/5/16

15 Sunset St.
Buyer: Nicholas Perrault
Seller: Loreen Creamer
Price: $90,000
Mortgage: $79,000
Lender: Lee Bank
Date: 7/7/16

21 Thomson Pl.
Buyer: Alison Zamboni
Seller: Christopher Abbott +
Price: $182,000
Mortgage: $176,540
Lender: Greylock FCU
Date: 6/22/16

69 Velma Ave.
Buyer: Tammy Cornell
Seller: Maureen Byrne
Price: $169,000
Mortgage: $163,930
Lender: Greylock FCU
Date: 7/15/16

18 Waubeek Rd.
Buyer: Cassey Santos-China +
Seller: Bonnie Lynch
Price: $162,000
Mortgage: $146,520
Lender: MountainOne
Date: 6/29/16

100 Wealthy Ave.
Buyer: Thomas Sedgwick +
Seller: Shirley Gaudette
Price: $202,000
Date: 7/15/16

429 Williams St.
Buyer: Edwin Markham Jr +
Seller: Kevin Oneil +
Price: $127,500
Mortgage: $127,500
Lender: Ifreedom Direct
Date: 6/24/16

124 Windsor Ave.
Buyer: Khalil Yacteen
Seller: Frank Damico +
Price: $182,000
Mortgage: $178,703
Lender: Quicken Loan
Date: 6/29/16

Churchill Crst. U:53
Buyer: Mary Devanny
Seller: Basile FT +
Price: $147,500
Date: 6/28/16

1 Colt Rd. U:12
Buyer: Samed Khan
Seller: Joseph Bettis +
Price: $158,000
Mortgage: $118,500
Lender: Santander Bk
Date: 6/27/16

81 Dartmouth St. U:103
Buyer: DFO Matthew T +
Seller: Blythewood Realty
Price: $124,900
Date: 6/29/16

1450 North St. U:101
Buyer: David Harte +
Seller: Fairweather Paul Est +
Price: $159,900
Date: 7/1/16

richmond
65 Dean Hill Rd.
Buyer: Alec Belman +
Seller: Larry Carsman +
Price: $410,000
Mortgage: $328,000
Lender: Lee Bank
Date: 7/1/16

366 Dublin Rd.
Buyer: Jason Chamberland
Seller: Edward Osterhout +
Price: $125,000
Date: 7/12/16

33 E Beach Rd.
Buyer: John Adelman +
Seller: 33 East Beach Lane 
LLC
Price: $626,740
Date: 7/15/16

19 Grist Mill Rd.
Buyer: Benjamin Rickard +
Seller: Stephen Buchauer +
Price: $274,000
Date: 6/24/16

627 Lenox rd.
Buyer: Mark Fischer +
Seller: M L Gibbs-
Supranowicz
Price: $249,900
Mortgage: $224,900
Lender: Greylock FCU
Date: 6/28/16

Turkey Trot Rd. Lot 72-2
Buyer: S&T RT +
Seller: Arias Berkshire RT +
Price: $162,000
Date: 6/30/16

sAndisFiELd
199 N Main St.
Buyer: Mark Couser +
Seller: Lee Bank
Price: $99,000
Mortgage: $99,000
Lender: Adams Community
Date: 7/7/16

55 Sandisfield Rd.
Buyer: Elijah Holland +
Seller: Kenneth Obrien +
Price: $121,000
Mortgage: $117,370
Lender: Village Mtg
Date: 6/27/16

sAvoy
140 Windsor Rd.
Buyer: Amy Tessier
Seller: James Caffrey +
Price: $82,500
Mortgage: $80,025
Lender: Greylock FCU
Date: 6/30/16

shEFFiELd
303 Salisbury Rd.
Buyer: Jean Gingras
Seller: Robert Gingras
Price: $200,000
Mortgage: $155,000
Lender: Lee Bank
Date: 6/24/16

stockBridgE
11 Housatonnuck Rd.
Buyer: Andrea Abramowitz +
Seller: Karen Ottenstein-Beer
Price: $205,000
Date: 6/20/16

70 Interlaken Rd.
Buyer: Mars Real Properties
Seller: 70 Interlaken Dev 
LLC
Price: $160,000
Mortgage: $390,000
Lender: Emerald Capital
Date: 6/29/16

wEst
stockBridgE

11 Albany Rd.
Buyer: Michael Bolognino +
Seller: Desaulniers Elaine 
Est +
Price: $250,000
Mortgage: $200,000
Lender: Lee Bank
Date: 7/1/16

continued on page 23

“Any job large or small… 
we do it right or not at all.”

www.morrisonshomeimprovement.com

• Windows • Custom Build
• Siding • Roofs
• Additions • Decks
• Remodeling • Gutters
• Kitchen/Baths • Handyman Services

SHOWROOM
674 North Street, Pittsfi eld, MA 01201

Phone: 413-442-3001
Fax: 413-443-8066

Award Winning – Customer Driven

www.morrisonshomeimprovement.com

“Any job large or small… 
we do it right or not at all.”

www.morrisonshomeimprovement.com

• Windows • Custom Build
• Siding • Roofs
• Additions • Decks
• Remodeling • Gutters
• Kitchen/Baths • Handyman Services

SHOWROOM
674 North Street, Pittsfi eld, MA 01201

Phone: 413-442-3001
Fax: 413-443-8066

Award Winning – Customer Driven

“Any job large or small… 
we do it right or not at all.”

www.morrisonshomeimprovement.com

• Windows • Custom Build
• Siding • Roofs
• Additions • Decks
• Remodeling • Gutters
• Kitchen/Baths • Handyman Services

SHOWROOM
674 North Street, Pittsfi eld, MA 01201

Phone: 413-442-3001
Fax: 413-443-8066

Award Winning – Customer Driven
“They’re Simply Amazing!”

Property Management

Large Scale Commercial Building
Route 7 • Pownal, VT • $595,000

Two-story 17,450 sq. ft. 
building with elevator and 
a single story building of 
1,280 sq. ft. on .86 acre, 
well suited for a wide 
variety of uses including 
retail, wholesale, office, 
l ight  manufacturing, 
co-operative antique or 
second-hand furniture 
center, art gallery, country 
store and so many more 

possibilities. Paved parking for 40 vehicles including tour buses or travel homes. 
Formerly home of very successful furniture business since 1979.

Light Manufacturing or
Heavy Duty Living Space

North Adams • Home of MASS MoCA • $224,000
Very nifty circa 1900 light 
industrial building with 
loading docks on each of 
the two floors. Handsome 
masonry brick exterior, 
sturdy wood and steel 
structure interior plus 
separate office wing with 
apartment above. Light 
industrial commercially 
zoned but might have very 
cool residential potential 
too. Investor? User? Entrepreneur? Visionary? Artist? Small business? Whoever you are, 
there is tremendous potential here.

Strategic Location, Modern 
Professional Office Building

Pittsfield Road (Route 7) • Lenox • $750,000
A cut above and apart, over 5,700 sq. ft. modern, highly attractive, high-quality professional 

& business office. Two 
conference rooms both with 
kitchens, all offices with 
views, three levels, rear opens 
onto spacious deck and lawn. 
3 miles to Lenox or Pittsfield, 
2.12 hours to Boston and 
2.35 hours to NYC, 1.2 
hours to Albany International 
Airport ,  1.12 hours to 
Bradley International, 3.4 
miles to Pittsfield Municipal 
Airport. 

Prime Commercial Property
Main Street (Route 2) • Williamstown • $555,000

Outstanding opportunity for 
prominent Route 2/Main Street 
exposure for your commercial 
business. This offering consisting 
of the main building with over 
10,300 sq. ft. formerly occupied 
by Agway and includes just 
under 2 acres of level land. High 
visibility, high traffic count.

Professional Office Condo 
Main Street (Route 2) • Williamstown • $465,000

The newest commercial building on 
Main Street/Route 2, with highest 
traffic count in North Berkshire. 
3,200 sq. ft. office suite on one floor, 
ideal for professional practices 
in medical, legal, engineering, 
surveying, social services, finance, 
real estate, construction, etc. 
Currently divided into multiple 

offices with bathroom facilities, kitchen, reception and conference, all handicapped 
accessible. Ample off-street parking. Close to shops, restaurants, town center.

Paul Harsch, Business & Commercial 
Broker & Realtor® Emeritus with 41 
years commercial, residential, land 

and development expertise

413-458-5000
info@harschrealestate.com
www.harschrealestate.com

SAle PeNDiNG

leASe PeNDiNG
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By Brad Johnson
Steve Morrison is looking to add yet 

another name to the long list of satisfied 
customers at Morrison’s Home Improve-
ment – his own.

This summer his company is undertaking a 
major renovation of a historic building at 25 
Pittsfield Rd. (Route 7/20) in Lenox. When 
the project is completed, the building will 
become the new home of Morrison’s Home 
Improvement.

“We’ve outgrown our current location,” 
said Morrison, referring to the 1,800-square-
foot building at 674 North St. in downtown 
Pittsfield that has served as the company’s 
offices and showroom since 1998. “When 
we went to this [Pittsfield Road] location 
and saw how big it was, it just fit perfectly 
with our needs.”

Morrison purchased the 6,000-square-foot 
Federal-style building for $200,000 on May 
13 from the estate of June Hashim. The build-
ing, the core of which dates back to 1870, 
had been vacant for the past six years and 
had most recently been used by a garden 
center business.

“We’re giving it an extreme makeover 
– inside and out,” said Morrison, noting 
that the overall budget for the renovations 
is about $250,000. Financing for both the 
purchase and renovations is being provided 
by MountainOne Bank.

Key aspects of the project include new 
eco-friendly siding, new energy-efficient 
windows, new roof, a new deck and handi-
capped access, and fully updated kitchen and 
bathrooms. The first level of the building will 
be converted into a showroom for many of 
the products that the company uses in its 
business. The upper floor will be used for 
administrative staff offices. An unfinished 

basement level is being fully finished for 
use as offices for the company’s staff of 
carpenters and remodelers.

Currently the company has 21 paid em-
ployees – with six of these being in-house 
staff for customer service and administrative 
functions, and 15 working in the field on 
customers’ renovation projects.

That staff, Morrison said, is likely to 
grow once the relocation to the new facility 
is completed. “We’ll most definitely see an 
increase,” he said, noting that the move to 
the larger facility is expected to generate 
more business for the company. “The more 
demand for our services, the more people 
we’ll need to meet that demand.”

Once the relocation is completed, Morrison 
said, the company’s North Street building 
will be put on the market.

Customer satisfaction a priority
Morrison described his company, which 

he started in 1992, as a full-line remodeling 
contractor that can oversee all aspects of 
even the largest projects. “We take all the 
worries out of our customers’ hands,” he 
said. “Customer service and satisfaction are 
our biggest priorities.”

That satisfaction is expressed in the many 

testimonials that Morrison has received 
from homeowners through the years. “They 
become customers for life, and call us when 
something else comes up,” said Morrison.

Satisfied customers also tend to share 
their positive experience with friends and 
neighbors. “Referrals are an important part 
of our business,” he said. “We do everything 
we can to make sure our customers have a 
positive story to tell.”

Often those stories are illustrated by photos 
taken before and after a renovation project. 
These are displayed on large screens in the 
company’s showroom so that new customers 
can get a good idea of the various products 
that are available and how they are used by 
Morrison’s Home Improvement.

“We prefer that our customers come into 
our showroom so that we can demonstrate 
the project and the products we use,” said 
Stephany Morrison, one of Steve’s four 
daughters, who has been working with the 
family business in customer service for the 
past 10 years.

That demonstration process, she noted, 
has been constrained to some degree by the 
space limitations at the company’s current 
location. “With more space and more [prod-

REAL estate
‘Extreme makeover’   
in progress for new 
home of Morrison’s 
home Improvement
Growth leads Pittsfield-based 
firm to larger Lenox location

Steve Morrison joins his daughters Stephany (left) and Ashley outside the future headquarters of his home improvement contracting company, which has outgrown its 
longtime location on upper North Street in Pittsfield. The 6,000-square-foot Federal-style building along Route 7 in Lenox, which had been vacant for the past six years 
when Morrison purchased it (inset), is undergoing a major renovation that will feature many of the products the company uses in projects for its customers.

65

offices & sHoP sPace
Downtown PittsfielD • walk to north street

• Ground floor office space 
with reception, 3 offices and 
conference/breakroom

• Upstairs apartment and/or more 
space for offices

• large back shop/garage/utility 
space with office

Property is ideal for contractor, professional 
or investor looking for opportunity to locate a 

business near central downtown.

Buildings are available for lease and/or sale. 
Possible financing available.

for more details, call:

413-443-5933 ext. 111
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ucts] available for customers to see and touch 
in the new location, that’s going to help our 
business continue to grow,” she said.

“That’s the biggest thing we’re looking 
for with the move – 
more space to display 
what we do,” added 
Ashley Morrison, the 
youngest of Steve’s 
daughters, who joined 
the company last year 
to handle marketing and offi ce administra-
tion. She noted that the expanded showroom 
will allow the company to match up favor-
ably with the big-box home improvement 
chains. “For example, we’ll be able to have 
window displays similar to the setup at 
Lowe’s or Home Depot,” Ashley said, not-
ing that Morrison’s also directly handles the 
installation work.

In addition to showroom space inside the 
new location, the renovated building itself 
will also be used to display and showcase 
some of the company’s products and services. 
That includes an eco-friendly siding product 
being used in the renovation project.

Another product featured in the new 
building are the energy-effi cient replace-
ment windows that have been a mainstay 
at Morrison’s Home Improvement for many 
years. Regarding this aspect of the project, 

Ashley noted that on a trip to New York 
City this summer she toured the Empire 
State Building. Part of that tour included 
a sustainability exhibit on the 86th fl oor 

which featured infor-
mation about a recent 
retrofit of all 6,500 
windows in the build-
ing and the resulting 
38-percent reduction 
in energy usage. That 

same glass technology, she pointed out, has 
been used by her father’s company for over 
two decades.

“When the engineers of the Empire State 
Building were researching window glass to 
use for replacement, they were presented 
with a plethora of options and they chose our 
glass,” she said. “I know my dad speaks with 
such passion about the windows, but working 
behind a desk in the offi ce it is sometimes 
easy for me to lose sight of how great this 
product really is.”

High-visibility location
Work on the new location for Morrison’s 

Home Improvement began shortly after the 
building was purchased, and it is scheduled 
for completion in September. “If you saw 
the place when we fi rst got it, you’d know 
there’s a lot of work to do,” said Ashley. 

“Nothing had been updated or renovated in 
a long time.”

The building sits on a mostly wooded 4.6-
acre parcel just south of the Lenox Commons 
retail and offi ce complex. While much of 
the site is unusable due to wetland issues, it 
does provide ample room for customer and 
staff parking. “There are 24 parking spaces 
there,” said Steve Morrison.

The building and its grounds are highly 
visible and accessible to traffic passing 
along the busy highway. That visibility was 
a major factor in the company’s decision to 
move there. “The traffi c volume is large,” 
said Steve Morrison. “There are 35,000 cars 
a day passing by there.”

In addition to an attractively remodeled 
building, the grounds are also being exca-
vated and landscaped to add to the site’s 
eye-catching appeal. “We’re dressing it 
up,” he said.

5 Lenox Rd.
Buyer: Michael Kusmin +
Seller: Benjamin Briggs-
Kilborne
Price: $490,000
Date: 7/11/16

52 Lenox Rd.
Buyer: Joseph Giramma +
Seller: 52 Lenox Road NT +
Price: $325,000
Mortgage: $260,000
Lender: Greylock FCU
Date: 7/1/16

62 Maple Hill Rd.
Buyer: Adam Scott +
Seller: Matthew Maturevich
Price: $829,000
Mortgage: $580,300
Lender: City National
Date: 7/12/16

22 Pixley Hill Rd.
Buyer: Bruce Levinson +
Seller: Richard Friedman
Price: $535,000
Date: 7/1/16

wiLLiAmstown
231 Bulkley St.

Buyer: Robert Dalzell Jr +
Seller: Chester Lasell RET +
Price: $595,000
Mortgage: $476,000
Lender: Greylock FCU
Date: 6/28/16

770 Hancock Rd.
Buyer: Keith Fahlenkamp +
Seller: Anne Crider
Price: $420,000
Mortgage: $336,000
Lender: Navy FCU
Date: 7/14/16

52 Maple St.
Buyer: Gregory Howard +
Seller: Thomas Oneil
Price: $172,000
Mortgage: $158,240
Lender: Adams Community
Date: 7/13/16

20 Mount Williams Dr.
Buyer: Virginia Gollin
Seller:  Ann Clark-Killam
Price: $208,000
Date: 6/27/16

702 N Hoosac Rd.
Buyer: K Waldman-
Madrigal +
Seller: Thomas Loughman +

Real estate transfers
continued from page 21

“That’s the biggest thing 
we’re looking for with 

the move – more space to 
display what we do.”

Stephany noted that the project has al-
ready generated inquiries from potential 
customers. “People have seen our signs, 
and see what we’re doing there,” she said. 
“I think that is going drum up new business 
that will keep us growing.”

Whether the showroom is big or small, 
highly visible or tucked away, the Morrisons 
stress that the biggest driver of growth for 
their company will continue to be its focus 
on taking care of customers’ needs.

“We’re in the customer service busi-
ness,” said Stephany. “Our goal is to serve 
the customer well. That’s what we’re here 
to do.”

Her father agreed, noting that serving a 
customer’s needs begins with that important 
fi rst phone call. “The big thing here is that 
when you call Morrison’s Home Improve-
ment, someone is here to talk to you and to 
help you,” he said.◆

Price: $288,000
Mortgage: $185,000
Lender: Greylock FCU
Date: 6/28/16

712 N Hoosac Rd.
Buyer: ENL LLC
Seller: Donald Deb Beaver 
RET +
Price: $210,000
Date: 6/28/16

695 Pine Cobble Rd.
Buyer: Christiann Kelsey +
Seller: Williams College
Price: $390,000
Mortgage: $189,200
Lender: MountainOne
Date: 7/6/16

575 Water St.
Buyer: Samuelson House 
Seller: Nancy Samuelson 
RET +
Price: $425,000
Date: 7/7/16

57 Woodlawn Dr.

Buyer: Jane Arthur
Seller: Anne Skinner T +
Price: $215,000
Mortgage: $251,750
Lender: Adams Community
Date: 7/15/16

189 Stratton Rd. U:B4
Buyer: Bankfreyerr RET +
Seller: Lee Dalzell T +
Price: $98,000
Date: 7/7/16

189 Stratton Rd. U:G5
Buyer: Peter Usher +
Seller: Ruth Richardson T +
Price: $138,000
Mortgage: $100,000
Lender: Lee Bank
Date: 7/6/16

9 Windfl ower Way U:9
Buyer: Rachel Barenblat
Seller: Last Dance NT +
Price: $208,000
Mortgage: $166,400
Lender: Adams Community
Date: 6/30/16

windsor
1785 E Windsor Rd.
Buyer: Nicholas Batanglo
Seller: Shane Wickland
Price: $169,000
Mortgage: $163,930
Lender: Greylock FCU
Date: 7/6/16                     ◆

SPECIALISTS IN RESIDENTIAL MOVING & WAREHOUSING. 
LOCALLY & WORLDWIDE.

Proudly serving the berkshires for over 90 years.
QUALITY SERVICE • COMPETITIVE RATES
a family Owned & Operated Business Since 1923

visit our website at www.castinemovers.com

icc mc73444
uS Dot 058227

OR TOLL FREE

1•800•225•8068413•499•4982

www.EnergeticLandscaping.com

Collaborate
engineering
architecture
civil/survey

planning

50 depot st  dalton ma 01226  413 684 0925
44 spring st  adams ma 01220  413 743 0013

www.hillengineers.com
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