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By John Townes
The collapse of a stone wall in a historic 

church eight years ago set things in motion 
for the creation of a new multi-use cultural 
and community center in downtown Great 
Barrington.

Named Saint James Place, the new venue 
is expected to open in the former church 
later this year.

The wall was part of the Saint James Epis-
copal Church, which was built in 1857 for a 
congregation that had been founded in 1762. 
Located at 352 Main St. at the southern end 
of downtown, the Gothic Revival style church 
has long been a familiar local landmark, along 
with its attached 1911 Parish House.

The events that led to the conversion of the 
church into an independent secular arts center 
started one fateful day in 2008, when accumu-
lated interior pressure caused a 5-by-10-foot 
section of the exterior wall to collapse. The 
debris landed on the church rector’s car.

The town building inspector ordered the 
church building to be immediately closed. 
The congregation relocated its services to 
the Crissey Farm meeting center on Route 
7 while trying to determine what to do with 
the building.

In 2010, the congregation ultimately de-
cided to sell the building to a newly formed 
nonprofit organization, Saint James Place. 
That organization has since undertaken the 
restoration and conversion, in collaboration 
with the community and with support from 
the public and private sectors.

continued on page 22

Local couple spearheading 
complex restoration effort

Saint James Church taking on new 
role as cultural, community center

By Brad Johnson
A new local product is about to be uncorked in downtown North 

Adams. But, first, the corks have to go in.
In a basement space below Grazie Restaurant on Marshall Street, 

a husband-and-wife enterprise is getting ready to bring to market the 
first commercial batches of its specialty wines that are made with 
strawberries, blueberries and other fruit.

“Everyone likes local products, and we think people are going to 
like the wine we are making,” said Glen DeMarsico.

He and his wife, Cheryl, are the owners of DeMarsico’s Wine 
Cellar, an aptly named venture that marks the couple’s transition 

from wine-making hobbyists to operators of a fully licensed – albeit 
tiny – commercial winery.

In their cozy 225-square-foot facility, the DeMarsicos have installed 
the basic apparatus for wine-making – most prominently an array of 
plastic and stainless steel 200-liter fermenting tanks in which various 
combinations of berries, sugar, yeast and water begin the journey to 
becoming finished wine.

“When you make wine [at this scale], you don’t need as much space,” 
said Glen. “But we can still produce a good amount down here.”

The DeMarsicos moved into the basement facility in early summer
continued on page 10 

cellar dwellers

Winery ready to bring first bottles to market

Eight years after being closed due to structural 
problems, the former Saint James Episcopal 
Church in downtown Great Barrington is poised 
for new life as a cultural and community center. 
Restoration and conversion efforts are in their 
final stages, with at least a partial return to use 
envisioned by the end of the year.

By John Townes
The Berkshire Mall in Lanesboro has had 

a troubled history of financial problems, high 
vacancies and dwindling customer traffic that 
would make most potential buyers nervous, 
or cause them to walk 
away entirely.

But those problems 
are seen as opportu-
nities by the mall’s 
new owner, Mehran 
Kohanseih, a devel-
oper based in Great 
Neck, N.Y., who also goes by the name 
Mike Kohan.

His company, Kohan Retail Investment 
Group, specializes in purchasing troubled 
malls across the country.

“Distressed malls are what’s on my radar 
as an investor,” said Kohan. “When I see 
an opportunity to revitalize and increase the 
value of a challenged mall, I go for it.”

On Sept. 6, Kohan completed his pur-
chase of the 720,000-square-foot Berkshire 
Mall for $3.5 million from Strategic Asset 
Services, an investment group that acquired 
the property in 2014 after its original builder 
and owner, Pyramid Companies, fell behind 
on its mortgage.

The Berkshire Mall opened in 1988, 
the culmination of many of years of often-
controversial effort by Pyramid, then a major 
developer and operator of retail centers, to 
build a mall in central Berkshire County. 
Those efforts had included earlier propos-
als to build the retail complex in downtown 
Pittsfield and the current site of Lenox Com-
mon, which were stymied by community 
opposition and inability to obtain permits, 
among other factors.

When it finally opened at its present site
continued on page 14

berkshire mall

New owner sees 
opportunity in 
troubled center

“Distressed 
malls are 

what’s on my 
radar as an 
investor.”

Glen and Cheryl DeMarsico hold bottles of strawberry wine and blueberry mead, respectively, amidst their wine-making apparatus at DeMarsico’s Wine Cellar.

Inside this issue
Inn attracts 
buyers from 
down south
 — page 3

◆ NEw STagE pROduCTION SpREadS daNNy dOLLaR’S MESSagE................... 2
◆ STaTE SENaTE CaNdIdaTES OuTLINE ECONOMIC pLaTFORMS ....................... 8
◆ ExpaNSION pROJECT BOOSTS MISS haLL’S CuRRICuLuM, ENROLLMENT ..... 12
◆ ShOwCaSE FOR INNOVaTION CENTER’S adVaNCEd EquIpMENT ................. 20

Bigger spread 
works well for 
Hot Dog Ranch

 — page 4



2 November 2016 berkshire Trade & CommerCe

FrONT pages
Stage production spreads 
danny dollar’s message

By John Townes
Danny Dollar has jumped off the printed 

page and onto the stage.
More precisely, the Berkshire Theatre 

Group and Ty Allen Jackson have teamed up 
to present danny dollar, Millionaire extraor-
dinaire: The Lemonade escapade, a theatrical 
adaptation of Jackson’s children’s book.

The play is being performed for students in 
schools throughout Berkshire County almost 
every Friday through this academic year. 
“We’ll be performing at every elementary 
and middle school in the county, and a few 
high schools,” said Jackson.

It will also be presented in a public perfor-
mance at the Colonial Theatre in Pittsfield on 
Nov. 3 at 7 p.m. (Tickets are $10 for adults, 
$5 for students and children. For tickets, call 
413-997-4444 or visit www.berkshirethe-
atregroup.org.)

In addition, it will be presented at the 
Berkshire Museum during school vacation 
in February. There are also plans for a few 
performances in Albany and Springfield.

Jackson lives in Pittsfield and owns Big 
Head Books, which publishes danny dol-
lar and three other books by him, you are 
amazing/I am amazing, The supadupa Kid, 
and when I Close My eyes. The firm, based 
at 150 North St., Suite 225, in Pittsfield, also 
represents him as a public speaker.

While his books are written to be entertain-
ing, Jackson is a man with a mission to foster 
literacy and love of books, financial aptitude, 
self-esteem and other positive values among 
young people. “I don’t call myself an author,” 
he said. “I’m a literacy advocate.”

He is especially interested in inspiring 
and empowering children in disadvantaged 
environments.

“As someone who was a disadvantaged 
child myself, I believe that’s very important,” 
said Jackson, who grew up in New York.

danny dollar is the tale of a young boy 
with ambitions to become a millionaire by 
the time he is 21. The book tells the story of 
his adventures as the operator of a lemonade 
stand, including altercations with a neighbor-
hood bully.

“He’s a child with vision and purpose, 
who is a leader with financial acumen,” said 
Jackson. “The objective of the book is to get 
children thinking about their future, and begin 
to understand the concept of money. You’re 
never too young to have the entrepreneurial 
spirit. That’s a powerful tool, but it is not 
being taught in schools as much as I believe 
it should be.”

danny dollar is unique in another respect 
as an African American protagonist in a 
children’s book.

“There have not really been any African 
American role models in children’s books,” 
said Jackson, who is also African American. 
“There was a survey that indicated that only 3 
percent of all children’s books feature African 
American characters. My books are for all 
children, and the characters are just everyday 
kids. But it is important that they feature 
African Americans as main characters.”

Jackson said the stage version of danny 
dollar was suggested by Kate McGuire, 
CEO and artistic director of the Berkshire 
Theatre Group, which operates the Colonial 
Theatre in Pittsfield and the Berkshire Theatre 
Festival in Stockbridge.

Among their educational programs is BTG 
Plays!, which stages touring shows in area 
schools . “She called me a year ago with the 
concept of turning the book into a touring 
play,” he said.” I couldn’t have been more 
thrilled and honored.”

Berkshire Theatre Group commissioned E. 
Gray Simons III to convert the book into a play, 
which is being directed by Travis Daly.

“The script is true to the book,” said Jack-
son. “The book had to be condensed and a few 
things were left out. But the story, the tone 
of the book, the humor and the educational 
purpose are all there.”

There are two casts that perform sepa-
rately. Thy include adults and kids who were 
selected in open auditions. Danny is played 
by two brothers, West and Warren Dews. 
Jackson himself is in one of the casts.

He noted that Berkshire Theatre Group 
has the logistics of the production down to 
a science. The set is carried in a van with a 

picture of the play’s title character on it. It 
can be set up and broken down quickly. They 
also make the most of the cast by featuring 
actors in multiple roles.

Read Or Else
Jackson himself embodies the entrepre-

neurial spirit and an innovative approach to 
business. He left a career in the corporate 
world in 2010 to devote himself to Big Head 
as a for-profit business venture with a social 
mission (June 2011 BT&C).

While single copies of his books are 
sold in some bookstores and online (www.
bigheadbooks.com), Jackson primarily sells 
them in volume to service organizations and 
schools, who use them as educational mate-
rial for youth programs.

“For example, if the United Way is spon-
soring a literacy program for low income 
communities, they’ll order a batch of them,” 
he said.

Jackson also travels around the country to 
schools and other groups as a speaker making 
presentations on his message of empower-
ment and knowledge. “Actually most of my 
income comes from speaking engagements 
rather than book sales,” he said.

Jackson recently launched a new campaign, 
with the blunt name of Read Or Else.

He is selling T-shirts and hoodies with 
that message printed on the front to visually 
promote literacy. In addition, for each garment 
sold, Read Or Else is donating one copy of 
danny dollar to a child in a homeless shelter or 
a Title 1 school for low-income residents.

He is promoting the campaign through so-
cial media and on a website (www.readorelse.
com). In the first two weeks, 100 of the gar-
ments were sold.

Jackson said the schools and organizations 
receiving the books through Read Or Else are 
selected at random. The first recipients were 
St. Mary’s Center for Women and Children 
in Dorchester and an elementary school in 
South Carolina.

“Illiteracy is a $20 billion problem and we 
have to do a better job of dealing with it,” 
said Jackson. “If you can’t read by the fourth 
grade, you are likely to end up incarcerated 
or on welfare. Illiteracy and its effects are 
tied to crime, poverty and many other social 
problems. Those consequences are the ‘Or 
Else.’ So, it’s important that we make sure 
kids can read.”◆

Ty Allen Jackson (third from right) joins cast members in a new stage adaptation of his children’s book Danny 
Dollar, Millionaire Extraordinaire. The play is being performed in area schools throughout the academic 
year, and will be presented at the Colonial Theatre on Nov. 3. (Photo courtesy of Big Head Books)
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williamstown inn attracts 
buyers from down south

By John Townes
Williamstown is a long distance away – 

and is significantly different in climate and 
lifestyle – from the Caribbean, Florida and 
Central America, where Ron Smith has spent 
much of his adult life.

The transition to the small college town 
and northeastern clime is a change that he 
and his wife Natalia Villegas, a native of 
Costa Rica, welcome.

What originally brought the couple here 
from their previous home in Florida was 
the opportunity to purchase the 21-room 
Berkshire Hills Country Inn at 1146 Cold 
Spring Rd. in Williamstown. He bought it 
in July for $720,000 from Jill Ryder.

He, Natalia and his sister, Barbara Smith, 
live on the property, which includes a man-
ager’s apartment.

“I was looking for a lodging business 
where we could live, and I found this on the 
Internet,” said Smith, who is originally from 
New York. “We really liked the Berkshires. 
It’s a great area and we liked the people here. 
This was the type of business we were look-
ing for, and it was affordable. So we went 
ahead and purchased it.”

Although new to the Berkshires, Smith 
is a veteran of the hospitality industry. The 
Berkshire Hills Country Inn (800-388-9677 
or www.berkshirehillsmotel.com) is the 
sixth lodging establishment he has operated 
since he bought his 
first one in 1987.

He has sequentially 
operated motels in Flor-
ida, St. Croix in the U.S. Virgin Islands, Costa 
Rica and New Mexico. The Berkshire Hills 
Country Inn is the only business he currently 
owns. “I guess you could say I’ve been some-
what of a nomad,” Smith commented.

He said his life went through a major 
change about a decade ago when he was 
living in the Virgin Islands.

“I was living as a single male on Saint Croix, 
but then I developed a heart condition,” he said. 
“The doctors and health care I needed weren’t 
there, so I went to Costa Rica in 2004. I didn’t 
know what to expect, but I met a woman there 
and she became my wife.”

They eventually moved to the United 
States. “I bought a motel in New Mexico, 
but didn’t like New Mexico at all,” he said. 
“So, we went to Florida. I wanted to buy a 
hotel, but there was nothing available. Instead 
I bought a UPS store, but that wasn’t right for 
me. I decided to get back into the hospitality 
business, and that’s what brought us here.”

The Berkshire Hills Country Inn has two 
and three levels, and has a style that could be 
characterized as contemporary country.

The home page of its website describes 
it as a blend of “the superior guest services 
of a hotel, the coziness of a B&B, the con-
venience of a motel and the lovely grounds 
of a country inn.”

Smith explained that the property has ele-
ments of different types of lodging facilities. 
“People have described it as all of those,” he 
said. “I’d call it a small hotel, but it also has 
the cozy feeling of a bed and breakfast, and 
we do serve continental breakfast. Outside, 
the setting has the quiet atmosphere of a 
country inn with a brook. So, I guess all of 
those terms can be applied.”

He said that it also offers the convenience 
of being located in a rural setting that is 
minutes away from Williamstown and the 
attractions of northern Berkshire County.

He added that it also features the personal 
service orientation of a small family busi-
ness. “I have a great wife and a great sister,” 
he said. “My wife is the friendliest person 
you’ll ever meet and makes everyone feel 
welcome.”

It has another amenity that he expressed 
particular pride in. “We have the best coffee of 
any hotel around,” he said. “It’s 100-percent 
Colombian, and most of the time it’s not store-
bought. We buy directly from the source. And 
when we can’t get that, we buy something 
that’s as close to it as possible.”

Since moving in this summer, they have 
been refurbishing the rooms and facility, 
while operating the business.

“We’ve been doing rehab to the rooms one 

at a time,” Smith said. “We’ve installed new 
carpets, brought in new furniture, new TVs 
and made other improvements. It’s been an 
ongoing project. We’ve gotten a lot done, but 
there’s still some more work to do.”

Another project has been an overhaul of 
the outdoor swimming pool and outdoor 
deck, which he said was in need of significant 

repair.
When asked to de-

scribe the segment of 
the market the inn is 

oriented to, he said it is in the range of mid-
market to upscale. “With the work we’ve 
been doing, it’s been upgraded,” he said. 
“I’d say it’s a really nice place to stay that’s 
reasonably priced in the middle range.”

In general, he said, the rates vary from 
about $70 a night in the off season to around 
$100 during the peak seasons. The specific 
prices also vary based on other factors like 
days of the week, and other circumstances.

He noted that he has been learning the 
characteristics of the Berkshire hospitality 
market. “It’s an unusual market here,” he 
said. “There is a lot of variation and sea-
sonal changes in pricing. I’m still trying to 
figure it out.”◆

Williamstown is the new home for former Florida resident Ron Smith, his wife Natalia Villegas (left) and 
sister Barbara Smith (right), as owners and operators of the Berkshire Hills Country Inn.

“I guess you could say I’ve 
been somewhat of a nomad.”
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By John Townes
A popular longtime Pittsfi eld eatery has 

moved and expanded into the former site of 
another local culinary staple in the city that 
closed last year.

On St. Patrick’s Day, March 17, the Hot 
Dog Ranch offi cially opened at 114 West 
Housatonic St., a space that had long been 
identifi ed with Jimmy’s, a popular Italian 
restaurant and bar.

The Hot Dog Ranch (413-499-0055) had 
previously been in smaller and more modest 
quarters on Linden Street just east of upper 
North Street.

The Hot Dog Ranch was fi rst established 
in the 1930s in a space on North Street. It has 
operated under various owners at different 
locations since then (with the exception of a 
period of several years when it was closed). It 
was at its previous location on Linden Street 
since the 1970s.

While it also has served other items, it is 
best known for its specialty of small hot dogs, 
covered in special sauce and mustard, which 
it has offered from the beginning.

With the move, the Hot Dog Ranch has 

moved into larger and more upmarket quar-
ters, and has expanded its menu to include 
more full entrees and dinner specials, salads 
and other items.

However, co-owners Carl Deluce and 
Craig Benoit emphasize that the restaurant 
is not abandoning its humble but popular 
namesake.

“We had the idea to take the hot dog aspect 

of the business, which is very successful, 
and combine it with a broader menu, and 
full-service restaurant atmosphere to create a 
unique destination,” said Deluce. “We really 
like the idea that someone can be eating a hot 
dog at one table, while sitting next to someone 
else who is eating grilled swordfi sh.”

Deluce and Benoit, who are both Berkshire 
County natives, purchased the Hot Dog Ranch 
12 years ago. They also 
own a second Hot Dog 
Ranch in North Adams. 
(Paul Markland is also 
a co-owner of the res-
taurants and focuses 
primarily on the North 
Adams location.)

Deluce also worked as a full-time chef 
at Cranwell Resort in Lenox, while Benoit 
focused on managing the Hot Dog Ranch.

The partners had been wanting to expand 
the Hot Dog Ranch for some time. However, 
the size and layout of their Linden Street 
space did not allow for that.

The opportunity arose when Jimmy’s 
closed in the spring of last year. “That space 
was ideal for what we wanted to do, so we 
decided to buy it,” said Deluce. “I also left 
my job at Cranwell and am working full 
time here now.”

They renovated the interior and recon-
fi gured the bar. They also added a take-out 
section to accommodate that aspect of the 
business. “Our take-out service has always 
been very popular, so we made sure to bring 
that with us too,” said Deluce.

With about 90 seats, the new restaurant 
has about double the seating of the former 
location.

The new menu has a mix of items from its 
former location and many new additions. It 
includes lighter fare and pub food and full 

meals. It also ranges from comfort food to 
more specialized items refl ecting Deluce’s 
culinary experience.

Deluce noted that the new Hot Dog Ranch 
also encompasses a wide price range. “You 
can come for our $1.40 hot dogs or you can 
order a $22 dinner special, or anything in 
between,” he said.

There are weekly luncheon specials 
ranging from around $5 to $7 featuring 
meatloaf, spaghetti, and fish and chips, 
among others.

The dinner menu features various per-
mutations of steak, chicken, seafood, pasta 
and other items. Dinner selections include 
-a half-rack of baby back ribs in a bourbon 
BBQ sauce for $15.95; Stonebridge Chicken, 
which includes two chicken breasts sautéed 
with spinach, tomato, garlic and provolone 
cheese for $12.95; baked cod for $13.95, 
and Asian marinated salmon for $15.95, 
among others.

It also features create-your-own macaroni 
and cheese ($8.95) and pasta ($9.95) with 
various toppings and sauces.

In addition, there are specials that change 
daily, including some more exotic fare. Ex-
amples of these have included grilled Mako 
shark; fried calamari with banana peppers, 
tomatoes, baby arugula tossed in a sweet chili 
glaze; and grilled Ahi tuna with Asian noodle 
salad, pineapple and cucumber salsa.

(The menu and specials are posted on the 
Hot Dog Ranch Facebook page.)

The partners still own the property on Lin-
den Street, which also 
includes several rental 
apartments. Deluce 
said they do not have 
any plans for the vacant 
restaurant space there 
at the moment.

He acknowledged 
that the initial adjustment from the smaller, 
no-frills environment of the Linden Street 
location to the larger and more diverse new 
version was not easy, although they have 
adapted. “It was a big change,” he said. “It 
was a real challenge to learn how to handle 
that kind of a mix of items in the kitchen.”

The increased volume also caught them 
by surprise. “We expected that it would be 
busy, but we had no idea how busy,” he said. 
“It’s been crazy busy. In addition to the new 
menu items, business for our hot dogs has 
grown by about three times, and our take-out 
window has also really taken off.”

West Housatonic Street (Route 20) is a 
main route into the city from the west, so 
the restaurant’s location and visibility has 
attracted new business.

“We’re seeing a lot of new faces, including 
people who have become regular customers,” 
said Deluce.

Deluce noted that the Hot Dog Ranch is 
also gaining a higher profi le among resi-
dents of other Berkshire communities, and 
is gradually becoming more of a destination 
restaurant for them.

“It’s a really good mix and atmosphere,” 
he said. “We’re seeing all types of people 
coming in, from young people to families 
to seniors.”◆

hOT DOG raNch

Bigger spread works 
out well for popular 
pittsfi eld restaurant

Having moved the Hot Dog Ranch to larger and more upmarket quarters, and signifi cantly expanded 
its menu to include a wide range of entrees and dinner specials, co-owners Craig Benoit (left) and Carl 
Deluce emphasize that the Pittsfi eld restaurant is not abandoning its humble but popular namesake.

“We really like the idea that 
someone can be eating a hot 
dog at one table, while sitting 
next to someone else who is 
eating grilled swordfi sh.”
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the month in businessThrough Oct. 28: Berkshire 
Taconic Community Founda-
tion Resident Survey as part 
of a four-county community as-
sessment to help ensure that the BTCF is addressing the most 
pressing issues and needs in the community. Survey available 
at www.BTCFsurvey.com.

Oct. 15: Harvest Festival at The Common on First Street in 
Pittsfield, sponsored by Pittsfield Office of Cultural Development 
and Downtown Pittsfield Farmers Market. 11 a.m. to 1 p.m. in 
conjunction with the final outdoor market of the season.

Oct. 15: Berkshire Healthcare Harvest Run, 10 a.m. on 
the cross-country trails at Paterson Field House at Berkshire 
Community College (BCC) in Pittsfield. Event information and 
registration forms at www.berkshirecc.edu/harvestrun.

Oct. 15: American Cancer Society Making Strides Walk 
beginning 9 a.m. at The Common on First Street in Pittsfield. 
Information at makingstrideswalk.org/berkshirema.

Oct. 15-16: 12th annual North Adams Open Studios at the 
Eclipse Mill Artist Lofts, 243 Union St. (Route 2) in North 
Adams. 10 a.m. to 5 p.m. both days, free and fully handicap 
accessible. Information at wwweclipsemill.com.

Oct. 16: Great Chair Auction co-sponsored by BFAIR and 
CATA to benefit Youth Center Inc. in Adams.Live Auction begins 
at 1 p.m. at Bounti Fare Restaurant in Adams. Information at 
32auctions.com/GreatChairAuction.

Oct. 18: Berkshire Memory Cafe, a free gathering place for 
people with memory issues and their caregivers, with socializing 
and activities, sponsored by BFair. 9 a.m. to 1 p.m. New location 
at the Williamstown Council for Aging at the Harper Center, 
118 Church St. in Williamstown. 413-664-9382.

Oct. 18, Nov. 15: Pittsfield Green Drinks, informal gathering 
of people interested in conservation and environmental issues on 
third Tuesday of each month. 5:15 p.m. at J. Allen’s Clubhouse 
Grille. Sponsored by the Berkshire Environmental Action Team 
(BEAT). For more information and meeting location, contact 
Jane Winn at jane@thebeatnews.org or 413-230-7321.

Oct. 19: Chamber Nite sponsored by 1Berkshire 5 p.m. at 
Bishop West Real Estate/ProAdams, 49 Park St. Free to members. 
RSVP Danielle Thomas at 413-499-1600.

Oct. 19: First-time homebuyer seminar, presented by the 
Pittsfield Cooperative Bank from 6 to 8 p.m. at the bank’s 
70 South St. office. For information or reservations, call Tim 
Kiely at 413-629-1625. 

Oct. 20: Networking Before Nine Breakfast at Gould Farm 
Greenhouse, 100 Gould Rd. in Monterey, sponsored by Southern 
Berkshire Chamber of Commerce. $20. RSVP 413-528-4284.

Oct. 20: Net Zero Residence, topic of the monthly dinner 
meeting of the IEEE Berkshire Section at Cork N Hearth in Lee. 
Cocktails at 6 p.m., dinner at 7, with presentation after dinner. 
$20 IEEE members, $40 nonmembers. For reservations and 
information, contact David Rueger at 413-684-2475 or email 
daverueger@yahoo.com.

Oct. 20: Berkshire Young Professionals Professional Develop-
ment Series, with networking and presentation by Karden Rabin 
of Boundless Integrative Wellness Center and Movenomics on how 
to handle physical effects of sitting at desk. 5:30 p.m. at Allegrone 
Companies, 150 Pittsfield Rd. in Lenox. Free to BYP members, 
$5 others at door. Danielle Thomas 413-499-1600. 

Oct. 20: Berkshire Starts Pitch Competition featuring pre-
sentations by entrepreneurs with planned and new businesses. 
Presentations evaluated by panel with feedback. Sponsored by 
1Berkshire. Public invited to attend. 5:30 p.m. at The Stationary 
Factory, 63 Flansburg Ave. in Dalton. Free. 413-499-1600.

Oct. 21: Supreme Court Lecture by Williams College Associate 
Professor of Political Science Justin Crowe with an overview 
of the court and how it acquired its powerful position. Part 
of Autumn Lecture Series by Williams College professors at 
Sweetwood of Williamstown. 3 p.m. in Sweetwood auditorium. 
Free. RSVP to Amanda Plaine at 413-458-8371 ext. 13. 

Oct. 22: Maintaining A Healthy Brain, a free presentation by 
Dr. Marcia Walker of iCare Insight to provide information on 
what factors can affect memory, and lifestyle choices to keep the 
brain healthy with age. 11a.m. at Sweetwood of Williamstown. 
RSVP to Amanda Plaine at 413-458-8371 ext. 13.

Oct. 22: E.F. Schumacher Lecture featuring a conversation 
between environmental activist and author Wendell Berry 
and Wes Jackson, founder of the Land Institute. Noon at The 
Mahaiwe Performing Arts Center in Great Barrington. $35 or 
35 BerkShares. Sponsored by the Schumacher Center for New 
Economics. Reservations and information at 413-528-0100 or 
www.centerforneweconomics.org/events.

Oct. 22: South Berkshire Household Hazardous Waste 
Collection for its 15 member towns at the Great Barrington 
Recycling Center. 9 a.m. to 12 p.m. For information about 
what can be brought to the collection and to register online, 
visit www.cetonline.org.

Oct. 23: Stockbridge Library Association Family Fun 5K Run 
and Walk, event to benefit the Stockbridge Library, Museum 
& Archives. Information and registration at 413-298-5501 or 
www.stockbridgelibrary.org.

Oct. 23: Lean In: Writing about Difficult Topics a gathering 
for women writers writing about children. 3 p.m. at Shaker 
Dam Coffeehouse and Stanmeyer Gallery, 2 Main St. in West 
Stockbridge. Information at berkshirewomenwriters.org.

Oct. 25: Labor Laws Seminar on effect of new overtime pay rules. 
Sponsored by 1Berkshire. 2 p.m. at Crowne Plaza in Pittsfield. 
Free to 1Berkshire Members, $10 others. 1Berkshire.com. 

Oct. 25: Williamstown Chamber of Commerce Networking 
Night at Wild Oats Market in Williamstown. 5:30 p.m. RSVP 
at info@williamstownchamber.com.

Oct. 26: The Art and Science of Keeping Your Cool, a presenta-
tion by Jerry Posner sponsored by Southern Berkshire Chamber 
of Commerce. 9:30 a.m. at BCCe south campus in Great Bar-
rington. $35 members, $60 non-members. 413-528-4284.

Oct. 26: Becoming Forthcoming: A Workshop for Women 
in Business with professional coaches Karen O’Donnell and 
Gail Cantor. 8:30 a.m. at 1Berkshire Central Station, 66 Allen 
St. in Pittsfield. $49. 413-499-1600

Oct. 26: Five Wishes workshop, facilitated by HospiceCare in The 
Berkshires to help participants understand the “Five Wishes” living 
will and guide them through the process to express their desires 
for end-of-life care. 6 p.m. at Williamstown Commons Nursing 
and Rehabilitation Center. Free. RSVP 413 443-2994.

Oct. 26: Good News Business Salute with celebration of 
Women in Business and Manufacturing Month. Sponsored by 
1Berkshire. 5 p.m. at MCLA. $35-$45. For information and 
reservations, call Danielle Thomas at 413-499-1600.

Oct. 27: Experts in MS: A Multi-Disciplinary Approach to 
Understanding People Living with MS, workshop for profes-
sionals and the general public at Sweetwood of Williamstown, 
presented by Berkshire AHEC in conjunction with the MS 
Support Foundation and Sweetwood of Williamstown. For 
more details on time, speakers and professional development 
credits, visit www.berkshireahec.org.

Oct. 28: U.S.-Iran Relations, a talk by Williams College 
Professor of History Magnus Bernhardsson. Part of Autumn 
Lecture Series at Sweetwood of Williamstown. 3 p.m. in 
Sweetwood auditorium. Free. RSVP to Amanda Plaine at 
413-458-8371 ext. 13. 

Oct. 29: 3rd Annual Park of Honor opening ceremony, 1 p.m. 
at Park Square in downtown Pittsfield, presented by Kiwanis 
Club of Pittsfield. Hundreds of American flags honoring veterans 
of the U.S. Armed Forces will be on display through Nov. 27. 
For flag sponsorship information, contact Real Gadoury at 
pittsfieldkiwanis@gmail.com or call 413-242-6363.

Oct. 31: Trick or Treat at Lee Premium Outlets with families 
invited to visit participating stores to collect candy. 5 to 7 p.m. 
at 17 Premium Outlet Blvd. in Lee. 

Nov. 2: Lunch and Learn workshop on the topic of starting an 
endowment, featuring Lee Bank CEO Chuck Leach and Gary 
Schiff of October Mountain Financial Advisors. Presented by 
The Nonprofit Center of the Berkshires. For time, location and 
registration information, visit npcberkshires.org.

Nov. 3: Sixth Annual Michael S. and Kitty Dukakis Public 
Policy Lecture presented by MCLA, featuring ABC and NPR 
political commentator Cokie Roberts in a discussion of the 
2016 presidential election. 7 p.m. in the Amsler Campus Center 
gymnasium, free and open to the public.

Nov. 3: Collaboration for Results: The Principles and 
Practices of Collective Impact, a capacity-building workshop 
sponsored by Berkshire Taconic Community Foundation and 
Berkshire United Way for nonprofit, business, government and 
civic leaders. 9 a.m. to 1 p.m. at Crissey Farm, 426 Stockbridge 
Rd. in Great Barrington. Registration and information at www.
berkshiretaconic.org/seminar.

Nov. 3: Great Barrington Green Drinks, informal gathering 
of people interested in conservation and environmental issues 
on first Thursday of each month. 5:30 p.m. at the Prairie Whale, 
178 Main St. For more information, contact Natalie Narotzky 
at nnarotzky@gmail.com.

Nov. 4: BART Charter Public 
School Fall Breakfast at the 
school in Adams from 8:30 to 9:30 
a.m. Student hosted update on the 

school’s growth over the last year, with optional school tours 
following the program. For information and RSVP, call Leah 
Thompson at 413-743-7311 ext. 708.

Nov. 4: Israel and Palestine Relations, a talk by Williams College 
Professor Michael MacDonald. Part of Autumn Lecture Series at 
Sweetwood of Williamstown. 3 p.m. in Sweetwood auditorium. 
Free. RSVP to Amanda Plaine at 413-458-8371 ext. 13.

Nov. 4: Internal Racism in Clinical Practice, featuring M. 
Fakhry Davids, MSc, part of the Austen Riggs Center’s Erikson 
Institute 2016-17 Friday Night Guest Lecture Series. Free. 6:30 
to 8 p.m. at the Austen Riggs Center, 25 Main St., Stockbridge. 
Continuing education credit is offered. Information at www.
austenriggs.org/events.

Nov. 5: Berkshire Home Companion fall fund-raising event at 
First Congregational Church of Stockbridge. A local version of 
Prairie home Companion with live musical guests, radio plays, 
storytelling, advertisements, and “news from Lake Mahkeenac.” 
$20 (free for children under 12).

Nov. 11: Images Cinema Centennial Celebration, details at 
www.imagescinema.org.

Nov. 15, 29: Strengths Training for Nonprofits, two-part 
workshop led by consultant Ruth Pearce. Presented by The 
Nonprofit Center of the Berkshires. For time, location and 
registration information, visit npcberkshires.org.

Nov. 17: Williamstown Chamber of Commerce Annual 
Meeting, 5:30 p.m. at The Clark Art Institute, 225 South St. in 
Williamstown. Information at williamstownchamber.com.

Nov. 19: Berkshire Grown Holiday Farmers Markets with 
products from local farms, as well as crafts and gift items. 10 a.m. 
to 2 p.m. at two locations: Monument Valley Middle School, 313 
Monument Valley Rd. in Great Barrington; and Williams College 
Towne Field House, 82 Latham St. in Williamstown.◆

Let us help you manage 
your snow and ice
removal this winter

WE’RE THE PROFESSIONALS…the only company in the Berkshires 
with a nationally certified  snow professional on staff.

 Safety conscious, informed & professional…that’s what you get 
when you hire ENERGETIC.

Offering per event or seasonal contracts to take the guess work out of your budgeting process.

ENERGETIC
 4 1 3 - 4 4 2 - 4 8 7 3

A certified member of

BEFORE THE SNOW FALLS,
CALL ENERGETIC…

the
protection 

your Business 
needs

Burglar Alarm & Fire Alarm Systems
UL Central Station Monitoring
CCTV Systems • Access Control

Heat Loss Monitoring

New eNglaNd dyNamark
Security ceNter

413-442-5647 • 800-821-SAFE
www.nedynamark.com
Protecting area businesses since 1978
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beginning of
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MASSACHUSETTS COLLEGE OF LIBERAL ARTS   413 662 5410   

MASSACHUSETTS COLLEGE 

OF LIBERAL ARTS

EXPLORE MCLA
Saturday, October 29
Saturday, November 12

MCLA.EDU
LEARN MORE AT

Engage with faculty and student life representatives, 
take a campus tour, meet our admissions staff, and 
discover all that MCLA has to offer.

ATTEND A FALL OPEN HOUSE:
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Update
BUSINESS

FrONT pages
Main Street crossing in 
store for Louisa Ellis

By John Townes
A prominent and recently vacated retail 

space in downtown Great Barrington is get-
ting a makeover and new identity.

Melissa Bigarel, owner of the Louisa El-
lis women’s apparel shop, is moving across 
Main Street into the former longtime home 
of Tune Street at the northwest corner of 
Main and Railroad streets.

She is teaming up with Jane Iredale, 
founder and owner of Great Barrington-based 
Iredale Mineral Cosmetics, a manufacturer of 
natural cosmetic and skin care products.

Iredale Cosmetics has become a major 
presence in the local economy, and recently 
established a new corporate headquarters on 
School Street, just east of downtown.

Bigarel said the overall shop will be 
Louisa Ellis, with one section focused on 
Iredale cosmetic products. “The Iredale 
section will basically be a store within a 
store, “she said.

She said Iredale products and the qualities 
of Louisa Ellis complement each other.

“Jane and I had discussed doing something 
together for a while to create an experience 
for women,” said Bigarel. “The availability 
of that space gave us the opportunity.”

The move is slated to be completed for an 
opening in early November.

Bigarel said the new store at 294 Main St. 
is about double the size of her current location 
at 307 Main St. “It will allow me to create the 
environment I’ve always wanted,” she said.

She explained that the space will allow 
for better arrangements of merchandise 
and creative displays within the store and 
in its windows. “We’ll be able to tell better 
stories,” she said.

The new space will also include additional 
services and amenities, including a lounge 
and styling area. The Iredale section will also 
have a full display counter.

Bigarel is expanding her business in an-
other way. She plans to retain her space at 
307 Main St. and open a new men’s clothing 
store there.

Bigarel opened Louisa Ellis in 2011. She 
described its clothing and style as “contem-
porary, lively and feminine.”

She had previously worked for other re-
tailers and had lived in numerous locations 
before moving to the Berkshires fi ve years 
ago. “My husband came to Berkshire County 
for a visit, and fell in love with the area, and 
we decided to move here,” she said.

The store is named for a character in a story, 
“A New England Nun,” by Mary Wilkins 
Freeman. “I think Louisa Ellis would have 
shopped here, if she were living here today,” 
said Bigarel.

(The men’s store is slated to be named 
Joe Dagget, after another character in that 
story.)

The former Tune Street space had long 
been one of downtown’s anchors because 
of its location and size. Tune Street had 
operated there for over 20 years, selling 
home entertainment and electronic systems, 
music CDs and related items. Last spring 
Tune Street moved to 117 State Rd., where 
it is now focusing on its custom installation 
business.

Bigarel said that the interior is being re-
painted and the decor changed. Beyond that, 
however, the space did not require major 
reconfi guration or renovation.◆

The Business Journal
For Berkshire County
413-447-7700

info@btaconline.com
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The Clark Art Institute’s newly renovated 
Manton Research Center will open to the pub-
lic on Nov. 12. The completion of the building’s 
renovation is the fi nal part of the Clark’s multi-year 
campus expansion program. A signifi cant recon-
fi guration of the building’s fi rst fl oor provides new 
public spaces including a gallery and study center 
for works on paper, a public reading room and 
a bookstore and coffee bar, while building-wide 
upgrades for accessibility and life safety have en-
hanced its library, auditorium, and administrative 
offi ces. The Manton Research Center is central to 
the Clark’s mission of advancing and extending 
the public understanding of art. Renovation of 
the building was designed by Selldorf Architects, 
New York. The center, built in 1973, is home to 
the Clark’s Research and Academic Program, the 
Williams College Graduate Program in the History 
of Art, and the Clark library, one of the largest art 
history research libraries in the country. The Clark 
is planning a weekend of festivities on Nov. 12-13 
to celebrate the center’s opening, including a rib-
bon cutting ceremony; public lectures by Olivier 
Meslay, the Clark’s newly appointed director, 
and Annabelle Selldorf, project architect; and a 
concert performance in the auditorium. Details 
will be announced at a later date.

Members of the Home Builders & Remodelers 
Association of Western Massachusetts can now 
support their own educational foundation under 
a new agreement with GoodWorks Insurance. 
The insurance agency will donate 20 percent of its 
commissions to the Home Builders Foundation 
of Western Massachusetts on all business and 
personal insurance policies purchased by members. 
The Springfi eld-based contractors’ association has 
nearly 500 members in Hampden, Hampshire, 
Franklin and Berkshire counties. Over the years, the 
foundation has provided $500,000 in scholarships 
and other grants to support the building trades. 
Besides college scholarships, the foundation of-
fers $500 tool scholarships to vocational school 
graduates to help them get started in their careers. 
GoodWorks Insurance is an independent insur-
ance agency with offi ces in Great Barrington and 
Worcester. The agency, which is marking the 10th 
anniversary of its founding in 2006, donates half of 
its operating profi ts to local nonprofi ts that support 
education, health care and public safety.

The Berkshire Natural Resources Council
has publicly launched a campaign to create a 
countywide town-to-town trail system called the 
Berkshire High Road. The council’s vision for a 
countywide walking network is inspired by places 
like Spain’s Camino de Santiago, or England’s 
Coast to Coast Walk. The campaign will strive to fi ll 
in the “missing pieces” in the county’s patchwork of 
conserved lands and create walking trails through 
nature, linking town and village centers to each 
other. To support the vision, BNRC has undertaken 
a $5 million capital campaign, which it hopes to 
complete by the end of this year, in time to mark its 
50th anniversary in 2017. Donors have made com-
mitments of $4.25 million during the campaign’s 
“quiet phase” over the past few years.

The Kmart department store on Stockbridge 
Road in Great Barrington is slated to close in 
December, as part of a larger cutback and com-
pany-wide series of store closings by the parent 
company of both Sears and Kmart. The closing 
will leave southern Berkshire County without a 
general market discount department store.

Collaborate
engineering
architecture
civil/survey

planning

50 depot st  dalton ma 01226  413 684 0925
44 spring st  adams ma 01220  413 743 0013

www.hillengineers.com

MovieQuiet Generators
Temporary power without the noise 
or nuisance - for special events, working in 
noise-sensitive environments,  
�lm/video locations.

Limelight Productions, Inc

1-413-243-4950
www.LimelightProductions.com

FOR SALE – PITTSFIELD
$599,900 

South Street building with over 18,000 sq. ft. on four 
fl oors plus partial basement. Parking lot in rear holds 
42 vehicles. Full commercial kitchen, lots of offi ce 
space. Large open auditorium with 20’ ceilings. 
Contact Barb for more details. (4074B)

2016 president

Over $115 
Million in 

commercial 
& residential 

sales over a 27 
Year career

1.59-ACRE COMMERCIAL SITE
$299,900

LOCATION, LOCATION, LOCATION! Offi ce building 
and 45 parking spaces with great visibility on Route 
7 in Lanesboro. Built in 2003 with 2800 sq. ft., two 
accessible bathrooms, two gas fi replaces, central 
A/C. Move your business here! (4081B)

FOR SALE – PITTSFIELD
446 Tyler Street – $129,900

Long-term retail store on busy Tyler Street corridor, 
with two-bedroom apartment for added cash fl ow 
in upper level. General Business Zoning. Contact 
Barb for more details. (4079B)

5-ACRE COMMERCIAL SITE
Route 7 – Lanesboro

Five buildings ranging from 500 to 6,000 sq. 
ft. offered at $899,900. See MLS 214374 at 
barbhassanrealty.com for more details.(4068B)

ReDUCeD

barb daVis-hassan,cciM
brOker/Owner

“Use a Certifi ed Commercial Investment Member 
for all of your real estate needs.”

ReDUCeD

ReDUCeD

413-447-7300 • 413-822-4742
www.BarbHassanRealty.com
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news & notes from the region

October Mountain Financial Advisors held 
a grand opening celebration and ribbon cutting 
ceremony on Sept. 16 at its new office at 103 West 
Park St. in Lee, adjacent to Lee Bank. The firm, 
an alliance of Lee Bank and Springfield-based St. 
Germain Investment Management (april 2016 
BT&C), provides asset management, financial 
planning, trust administration, private banking, 
and credit services to clients in Berkshire County 
and throughout New England.  As part of the ribbon 
cutting ceremony, October Mountain Managing 
Director Gary Schiff presented checks totaling 
$10,000 to benefit six nonprofit community orga-
nizations: the Lee Food Pantry, the Lee Senior 
Center, the Lee Youth Association, the Literacy 
Network of South Berkshire, Berkshire South 
Regional Community Center, and the Boys & 
Girls Club of the Berkshires.

Drivers will soon have to dig into their pockets 
to park in downtown Pittsfield. The Pittsfield City 
Council has approved a proposal from Mayor 
Linda Tyer to establish parking meters in the 
downtown corridor between West Housatonic 
Street to Berkshire Medical Center, including 
surrounding streets and parking lots. The elec-
tronic meters will accept coins, credit cards and 
phone apps, but no dollar bills. Initial prices in 
most locations are expected to be in the range of 
50 cents to $1 per hour.

Crane Currency has announced plans to build 
a new banknote printing facility and customer 
experience center in the country of Malta. The 
Malta facility will represent an investment of ap-
proximately $100 million for the construction of 
the factory, the machinery and the equipment. The 
company expects to initially hire approximately 200 
new employees. The planned 140,000-square-foot 
facility, expected to be completed in early 2018, is 
being constructed in the Hal Far industrial area. The 
company made the announcement during a visit to 
its offices by the prime minister of Malta, Dr. Joseph 
Muscat. Crane currently supports its international 
customers from its Tumba, Sweden operation and 
from its security technologies operation in New 
Hampshire and Georgia. The country of Malta has 
a history of banknote production, providing Crane 
access to a skilled workforce.

Massachusetts College of Liberal Arts 
(MCLA) held its 20th Annual MCLA Golf Clas-
sic on Sept. 19 at Berkshire Hills Country Club 
in Pittsfield. This annual event brings together 
community members and local businesses to 
support the college’s athletics programs. All 
proceeds raised from the event benefit the MCLA 
Athletics Department and the college’s student 
athletes. For the third consecutive year the tourna-
ment’s President’s Club Title Sponsor was Petri 
Contracting of Clarksburg. In addition, Adams 
Community Bank was the flag sponsor, Smith 
Brothers-McAndrews sponsored the closest-
to-the-pin, Greylock Federal Credit Union 
was the snack cart sponsor, Alton and Westall 
Real Estate Agency was the turn sponsor, and 
MountainOne Bank was the Trailblazer Lunch 
sponsor. Other sponsors included MVP sponsors 
ARAMARK/MCLA, Barr and Barr Builders, 
Berkshire Bank, Follett Higher Education 
Group and Raymond James. Captain’s Club 
sponsors were Catherine Holbrook and Douglas 
J. Wooliver Sons Inc. Hole-in-One sponsors were 
Paul Bowlby and Cross Insurance.

Big Y World Class Markets collected dona-
tions of $30,000 from customers and employees 
from Aug. 28 to Sept. 11 for American Red Cross 
Disaster Relief in response to the Louisiana 
flooding in August. The funds are being donated 
to Massachusetts and Connecticut American Red 
Cross Chapters in support of the ongoing relief 
efforts in the devastated communities and the 
many people affected by the disaster.

Lee Premium Outlets has announced that 
popular apparel retailer GUESS Factory Store 
opened at the center on Sept. 24. With a presence 
in over 80 countries, GUESS offers a full range of 
denim, apparel and accessories for women, men 
and youth. In addition, Toys “R” Us Express and 
Ten Thousand Villages are open at the center 
through Dec. 31. Toys “R” Us Express offers toys 
for a variety of ages. Ten Thousand Villages, an 
independent nonprofit, is one of the largest fair 
trade organizations in the world. Its unique prod-
ucts and offerings represent and benefit the artisans 
of diverse cultures from across the globe.

The Town of Adams has extended the deadline 
for its request for proposals until Dec. 15 for 
development partners for the first phase of the 
planned Greylock Glen ecological resort and 
entertainment center. The first phase calls for a 
facility with campsites, cabins and eco-shelters. 
The overall project is eventually projected to in-
clude a conference and environmental education 
center, trails and other features at the eastern base 
of Mount Greylock.

Jacob’s Pillow is accepting applications 
from performers for the 2017 Festival’s Inside/
Out performance series. The deadline to apply 
is Oct. 31. Inside/Out performances are free and 
open to the public and occur every Wednesday, 
Thursday, Friday, and Saturday during the sum-
mer performance season. It includes both new and 
established dance companies in a variety of genres 
from across the United States. For information on 
applications, visit www.jacobspillow.org.

The former BMC Dental Clinic at 510 North 
St. is now a Community Health Programs (CHP) 
practice, as of Oct. 1. Operating as CHP Neighbor-
hood Dental Center, it will continue providing 
services with the same staff and rotation of BMC 
dental residents. CHP, a countywide health network, 
also operates CHP Dental in Great Barrington as 
well, which sees 2,000 patients per year in 6,000 
patient visits. The Pittsfield practice is projected to 
have 2,500 patients and 7,500 patient visits annually 
in the coming year. Three additional exam rooms 
are being added there to accommodate growth. 

Berkshire Bank has received two awards from 
Graphic Design USA for its digital work on the 
Game Plan website and collateral development 
and branding for Firestone Financial, a Berkshire 
Bank affiliate. Graphic Design USA  awards rec-
ognize various projects across the entire suite of 
creative media, such as print, point of purchase 
and Internet. 

Berkshire Health Systems officially opened 
a new $2.2 million Berkshire Medical Cen-
ter North County Renal Dialysis Center on 
Sept. 29. This is the first renal dialysis canter in 
northern Berkshire County, offering outpatient 
care for more than 30 area residents who previ-
ously received this intensive and time-consuming 
treatment at the main BMC campus in Pittsfield. 
BMC North County Dialysis Center is located at 
the North Adams Campus of Berkshire Medical 
Center, in the old Doctor’s Building of the former 
North Adams Regional Hospital. The facility 
will provide dialysis services Monday through 
Saturday in morning and afternoon shifts. The 
new nine-chair center is staffed by seven special-
ized renal providers, a nurse educator, dietitian 
and social worker. Providers at the North Adams 
Center will include Drs. David Henner, Steven 
Lamontagne and Stephen Nelson, and Nurse 
Practitioner Sheila Silbsy. The Center’s Clinical 
Manager is Kathleen Bianchi, RN. The Nephrol-
ogy physician practice office, located previously 
in the Ambulatory Care Center, will relocate to the 
Dialysis Center where it will continue to provide 
consults for patients with kidney disease and will 
hold follow-up visits for dialysis patients.

The board of directors of Berkshire Taconic 
Community Foundation has announced the 
recipients of the third round of grantmaking for 
2016. The foundation distributed a total of $50,134 
in grants to individuals and nonprofits in the four-
county region it serves and grants totaling nearly 
$720,000 from donors with charitable funds at the 
foundation. A full list of regional grants can be 
found at www.berkshiretaconic.org/fallgrants.

Norman Rockwell Museum has received a 
$1.5 million grant from the George Lucas Family 
Foundation to strengthen the museum’s Digital 
Learning and Engagement Division. The grant 
will enable the museum to create a range of robust 
multi-media experiences for visitors on site and 
online. The grant will also support the develop-
ment of interactive educational resources related 
to a traveling exhibition that the museum will 
announce this fall. These resources will include 
a digital gallery tour, using virtual and augmented 
reality technologies that are accessible from mo-
bile devices; an online curriculum collaborative; 
a new K-12 curriculum; a national social-media 
campaign targeting young people; and a compre-
hensive online media hub encompassing podcasts, 
interviews, lectures, student galleries, and more. 
The partnership between Norman Rockwell 
Museum and Lucas, an avid collector of Norman 
Rockwell artwork, evolved from the shared belief 
in the importance of Rockwell’s art.

The Austen Riggs Center in Stockbridge has 
been recognized as a “Best Hospital” for 2016-17 
by U.s. news & world report, ranking ninth in 
psychiatry nationwide. “We are very proud to be 
ranked among the top ten ‘Best Hospitals’ this 
year, a tribute to our program, our excellent staff, 
and our unique treatment program that fosters 
the development, resilience, and self-direction 
of adults with complex psychiatric problems in 
an open community setting,” said Austen Riggs 
Center Medical Director and CEO Andrew Gerber, 
MD, PhD. The Best Hospitals rankings, now in 
their 27th year, help guide patients to hospitals 
that deliver outstanding care across 25 specialties, 
procedures and conditions.

Berkshire Theatre Group, which operates the 
Berkshire Theater Festival in Stockbridge and 
the Colonial Theater in Pittsfield, has received 
a $29,000 grant from the Massachusetts Cultural 
Council’s Cultural Investment Portfolio (CIP). The 
CIP program provides unrestricted general operat-
ing support grants and project support grants to non-
profit organizations that provide public programs in 
the arts, sciences and humanities. Berkshire Theatre 
Group also has received a $25,000 grant from the 
TD Charitable Foundation, the charitable arm of 
TD Bank to support the BTG PLAYS! year-round 
education program. It contains 10 individual pro-
grams, and offers after-school activities that help 
low-income families by providing a safe place 
for children to spend their after-school hours. It 
also includes summertime classes and an annual 
Community Theatre Production.◆

Opportunity called, but it didn’t leave a voicemail.
With professional telephone answering, 
you’ll never miss an opportunity. 

800-367-7243
BerkshireCommunicators.com

One of many historical 
properties we protect

every day.

1-800-369-3905
www.LeeAudioNSecurity.net

Think higher,
feel deeper.

Keeping football
widows company

since . . .
well, since there was football!
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 STOP & SHOP PLAZA, MERRILL ROAD, PITTSFIELD
 442-6911

 Mark E. Kasuba, Gemologistwww.medwardjewelers.com
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Positive vision for 
building a more 
resilient economy

By adaM hInds
Ensuring that our region’s businesses 

can compete in today’s globalized econ-
omy is key to the Berkshires remaining a 
vibrant part of the commonwealth.

Without access to jobs with good wages, 
to schools and to adequate transportation, 
residents often come up against a hard 
choice: stay in the hope that things will 
improve, or leave the place that they call 
home in search of opportunity. Over the 
last few decades, far too many of our
residents have chosen 
the latter. We have seen 
a decline in our popu-
lation that hurts reten-
tion, recruitment and 
ultimately the bottom 
line of our local busi-
nesses while increas-
ing the tax burden on those who stay.

To address this preeminent issue for 
our region and ensure Berkshire County 
thrives in the new century, we need a posi-
tive vision for western Massachusetts. We 
have too many assets, too great a well of 
human resourcefulness, and a community 
that is too resilient to turn to pessimism.

Through my work at Pittsfield Com-
munity Connection to intervene with 
at-risk youth before they turn to violence, 
as the executive director of the Northern 
Berkshire Community Coalition working 
on issues of health and employment, and 
with the UN working on various negotia-
tions in the Middle East, I’ve learned the 
importance of bringing people together to 

get things done. That’s going to be critical 
on Beacon Hill to securing the funding 
and programs that will support economic 
growth in our region.

Growing the economy is my top prior-
ity, and to accomplish that goal we need 
a plan that plays to our strengths and 
acknowledges our shortcomings.

One of the main areas where our region 
struggles to be competitive is broadband. 
Simply put, in the 21st century customers 
expect you to be connected, and in western 

Massachusetts we’ve 
still got far too many 
small towns and small 
businesses without 
Internet access. 
Ensuring each and 
every community 
and business has that 

connection is going to require cooperation 
between towns, employers, the Massachu-
setts Broadband Institute, the legislature 
and residents. Throughout my career, I’ve 
had numerous opportunities to learn how 
to facilitate that kind of prolonged, often 
fractious, conversation with stakeholders 
to reach a positive conclusion.

We also have to get serious about other 
infrastructure needs, namely transporta-
tion. We need to re-engineer the way we 
connect employees to employers here in 
the Berkshires and how we connect to the 
rest of the state. Passenger rail to Boston 
should be on the table for consideration.

To obtain any major investment in infra-
structure we will need a senator who can 
work alongside our local, state and federal 
delegations to identify needs and resources 
and ensure our region has a strong voice in 
any debate about where funding should be 
allocated.

Another prong of my approach to 
economic growth in our region focuses on 
our assets – past and present. Despite the 
rhetoric about a long-gone economy based 
on the production of goods in Berkshire 
County, our region still boasts nearly 6,000 
innovative manufacturing jobs. Even with 
this many workers using state-of-the-art 
technology day in and day out to produce 
materials from glass to plastic to paper, 
there are still nearly 2,000 unfilled posi-
tions that require training and skills that 
our residents have not yet attained.

The next state senator will need to work 
closely with colleagues in Boston and 
employers here to ensure our residents 
have access to workforce development 
and education opportunities that will allow 
them a chance at those jobs.

Access to good-paying jobs is certainly 
key to maintaining or growing our popula-
tion. So is education. Making sure every 
child in our region gets the education they 
need and deserve will go a long way to 
convincing established families to stay and 
young professionals to make the Berk-
shires their home.

The education issues we face are daunt-
ing. The funding formula for our public 
schools is in need of reform. Rural school 
transportation costs sap the resources of 
school districts. And we’ve inherited a 
patchwork regional school district system 
that is not ideal. But these are issues that 
we can overcome through coalition-build-
ing and through a willingness to take on 
important conversations.

Finally, any plan for the future of the 
economy in Berkshire County would be 
remiss if it did not address the potential of 
renewable energy. Energy sources like wind 
and solar present our region with a win-win 
opportunity. We can make substantial prog-
ress toward our goals of reducing carbon 
emissions and combating climate change 
while creating jobs and putting our region 
at the forefront of a burgeoning industry.

continued on next page

Adam Hinds is the 
Democratic candidate 
for state Senate in the 
Berkshire, Hampshire, 
Franklin and Hampden 
district.

Christine Canning is 
the Republican candi-
date for state Senate 
in the Berkshire, 
Hampshire, Franklin 
and Hampden district.
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Put proven track 
record to work for 
business growth

By ChrIsTIne CannIng
Money does not grow on trees. In busi-

ness, sometimes you are up and sometimes 
you are down. This is because the value of 
money is based in perception. For some, 
money is defined by a stock, bond, a 
commodity – but for the majority of us it 
is just a piece of paper used by countries, 
being replaced around the world in some 
instances with theoretical Bitcoin Internet 
currency. As our United States Dollar is no 
longer based on gold deposits, its value for
purchase fluctuates. 
As your next senator, 
I believe our areas has 
to look at the global 
markets, trends and 
political atmosphere 
to compete – even at 
the grassroots level, as
they affect inflation, banking policies, 
interest rates and trade agreements.

Being Republican, I am more conserva-
tive and fiscally oriented. For example, 
if the money spent on the primary is any 
indication of the differences between my 
business practices and that of my oppo-
nent, you will see what he needed $72,000 
to accomplish, I did in under $3,000. This 
is because I understand how to keep costs 
down, manage money wisely, and plan 
solid objectives. Each donated dollar was 
spent as if it were my own.

Why is this important? Because, when 
electing a senator, you want a woman 
who has a firm understanding of running 
successful businesses and the process of 
procurement. For example, by utilizing 
free resources and using technology, I 
attempted to level the playing field and 
created myself as the brand – saving tens 
of thousands of dollars on my campaign. 
As a business person, I have learned that 
you must utilize your skill set, educational 
background, and be disciplined in your 
decision-making to keep the competitive 
advantage even in times of adversity. I will 
bring that out-of the-box know-how to the 
Senate to benefit small business growth, 
and I will work to help sell our products, 
even if no one appears to be buying. It is 
because I have a deep-rooted belief that 
our success will be branded in our ability 
to repurpose, remarket and rebuild.

If you honestly examine our economy, 
you will realize that you are not better off 
and your profits aren’t where they could 
be. We haven’t had true business leader-
ship under the current administrations in 
the past two decades. Instead you have 
been bled dry with taxes to support their 
social welfare programs. It is a fact that 
we have 2,000 open jobs, but not enough 
trained people to fill the positions. There-
fore, after reflection, I have developed 
(with the help of an economist) a true plan 
to cut taxes so that economic growth for 
small business can occur – one that looks 
at long-term planning with an educational 
training component.

How do I plan to achieve these economic 
goals for small business? First, by deregu-
lating, cutting red tape and offering tax 
incentives, I want to offer better incentives 
for businesses to open so that we can com-
pete against our neighboring states. I will 
push for more procurement-friendly laws 
that benefit our small business owners. As a 
business owner, you cannot lose more than 
you already have. If you vote for me, you 
vote for change. Change for most can be 
scary – but, in our case, change is the only 
option to save us. If you elect the same old 
nonsense back into office and expect differ-
ent results, that is the definition of insanity.

As business people, I am sure you 
have read the parable “Who Moved My 
Cheese?” In it, you recall the mice that 
chose to seek new opportunity when the 
current cheese ceased to exist. Those who 

waited, did just that – waited. Cheese 
didn’t come and they played catch-up 
with little result. Those who sought new 
cheese in the maze flourished because they 
decided to be cutting edge and adapted to 
change. No longer do you have to sit in a 
stagnant pond in a canoe with no paddle. If 
you elect me, I will be the person to hand 
you a paddle so you can swim against the 
dead waters to a new tributary.

We are in financial chaos, and you need 
a leader who will work endlessly to make 

us succeed. I am a 
straight shooter who 
has a track record of 
proven results. If you 
are faltering based on 
party, that ship sailed. 
May I remind you that 
Usa Today confirmed 

and printed that we are the poorest county 
in the commonwealth. If elected, I will 
continue to find ways to bring business 
and money back to the area. My opponent 
hasn’t owned a corporation or an LLC, but 
I have. It is quaint to pontificate what he 
thinks should be done, but he hasn’t done 
it. I have proven myself with big-name 
contracts, and have an excellent track re-
cord earning private and public work. It is 
your money, and you better hope that you 
go with the one who actually knows what 
they are doing. I am in your best financial 
interests, as I seek fiscal fitness instead of 
a welfare state. We need money poured 
into our area that makes us all grow and 
flourish as a business center with a desti-
nation focus.

As you know, corporate sustainability in-
volves strategic efforts to meet the needs of 
current customers, suppliers, stakeholders 
and employees to protect the environment. 
I will defend that we need to reduce the 
risk of reputation damage, look at what is 
in the best interests of profits, and generate 
internal benefits using our legal and ethical 
responsibility for our business owners. As 
senator, I will show that we need to use 
model strategies for multi-business corpo-
rations, exploit their diversified strategy 
options, and gain a better understanding 
of cross-business strategies to drive profits 
up, bring jobs home, and benefit all small 
businesses in the Berkshires. As business 
people, we know that strategic timing is 
everything – as is the relevance in the quest 
for competitive advantage. If elected, I 
would rather us be the first mover – or, at 
minimum, the fast follower – versus our 
present strategy of wait-and-see late mover.

We must stop defensive strategies of 
putting obstacles in the way of would-be 
challengers so we can fortify our economy. 
If we attack competitors’ weaknesses and 
start to offer a better product at a lower 
price or encourage product innovation, our 
economy will be better and the jobs will 
come. By adopting and improving on the 
good ideas of other company models and 
deliberately attacking market segments 
where key rivals make their profits, our 
preemptive strikes will offer a durable 
competitive advantage – inventing new 
industry, attracting companies to invest in 
our area.and allowing small businesses to 
concentrate on their strengths. 

Further, by using our geographical loca-
tion – 2.5 hours north of New York City 
and 2.5 hours west of Boston – we could 
work to lower input costs, using a loca-
tion-based competitive advantage. I know 
that statement is controversial, but we 
know that companies that build produc-
tion facilities in low-cost countries have a 
competitive edge over their rivals where 
costs are higher. Being at the crossroads 
between these two metropolitan areas puts 
us at a unique advantage if we apply the 
same theory to the Berkshires.

continued on next page
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Growing the economy is my 
top priority, and to accomplish 
that goal we need a plan that 
plays to our strengths and ac-
knowledges our shortcomings.

As a business person, your 
vote is your voice. You have 

nothing to lose and everything 
to gain by electing a business-

oriented Republican.
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commentary

I want to continue Senator Ben Down-
ing’s legacy of pushing the envelope when 
it comes to ensuring renewable energy has 
a prominent place in our economic future. 
It’s the right thing to do, but it’s also right 
for our region.

With a positive vision for the region and 
the determination to do politics differently, 
we can and will build a more resilient 

What does this mean? As your senator, I 
would ask what are your company’s com-
petitively important resources and capabil-
ities? Often, valuable organizational assets 
and intellectual capital are needed if, as a 
business, you wish to grow and seek out 
cooperative ventures. This means that we 
need someone like me who reads fi nan-
cials, constructs language for contracts 
and understands statistical data to fully 
understand how our industry and small 
business rivals are positioned. At all times, 
it will be vital to look at buyers, suppliers, 
substitutes and, of course, new entrants 
to the playing fi eld. Remember, rivalry is 
stronger in businesses where competitors 
are equal in size and capability, and is usu-
ally stronger in slow growing markets.

As someone whose professional back-
ground includes working for the Arab 
government during the growth of Abu 
Dhabi and Dubai, I understand how strong 
the industry’s competitive forces are at all 
times, as they will affect market size and 
growth. As a small business owner, you 
need someone (like me) who understands 
economy of scales, learning and experience 
curves, vertical and horizontal integration, 
demand-supply conditions, product innova-
tion and degree of differentiation.

It is my fi rm belief that a company that 
proactively tries to strengthen its competi-
tive capabilities not only adds power to 
its strategy and to its potential of winning 
a competitive advantage, but enhances its 
own changes for better strategic execution 
and operating excellence. How would I 
support this? In short, we need to imple-
ment external and internal factors to shape 
our strategic and operating decisions 
by looking at vision, setting objectives, 
crafting strategy, and implementation and 

execution of such plans. It also requires 
continually monitoring developments, 
evaluating performance, and initiating 
corrective adjustments. Our actions and 
approaches are what will save us, and 
that starts with you voting for a senate 
candidate who won’t pontifi cate in theory 
but, rather, will serve your needs based 
on corporate experience, and as a fellow 
business owner who has learned fi rst-hand 
about procurement systems.

If you are serious about earning money, 
protecting our market position, and seek-
ing to be the fl agship area with new con-
cepts like duty-free zones, then you need 
me in offi ce to foster those alliances and 
collaborative partnerships. Together, we 
will focus on market niche strategies and 
look at conditions to make us achieve in 
low-cost leadership, while making sure we 
don’t fall into the hazards of such practice 
by addressing key issues with movers and 
shakers who are not politically driven, but 
rather have a more global perspective to 
creating a true tax base with professional, 
mid-level, skilled and unskilled employ-
ment. If elected to the Senate, I will 
fully engage both the theory and practice 
needed to create strategic business moves 
to revive our economy. Together, we will 
provide and attract ample opportunities 
to complement individual businesses, and 
demonstrate better job-embedded training 
practices to increase our revenues.

I would like to leave you with this 
thought: Anyone can say “We need better 
jobs,” but you need someone like me, who 
can actually pull it off. My track record 
speaks for itself in accomplishment. Let 
me put my skills, education, expertise 
and experience to work for you and your 
business ventures. As a business person, 
your vote is your voice. You have nothing 
to lose and everything to gain by electing a 
business-oriented Republican into offi ce.

Elect Chris Canning for Senate this 
November 8.◆

Christine Canning
continued from previous page

adam hinds
continued from previous page

economy for the Berkshires and western 
Massachusetts. We can create the business 
ecosystem that attracts and supports entre-
preneurs, small and medium sized business-
es, and the vibrant workforce they need.

There is no shortage of hard work ahead 
navigating the complex issues that our 
businesses, schools and residents face. As 
your state senator, I will be the convener 
we need to face those challenges and build 
an inclusive economy for the years ahead. 
We’re at a crossroads and I’m proud have 
the opportunity to stand for western Mas-
sachusetts as we forge a new direction.◆

F S: 
 M S., 

W
2,800 sq. ft. commercial building 
ideal for offi ce or retail, on .3 acre 
parcel with off-street parking. 
Adjacent parcel to be developed 
into the new Aubuchon store 
bringing excellent daily traffi c and 
visibility for the new enterprise to 
be located here. $199,500

F S:  R , P, VT
17,450 sq. ft. of two-story commercial space in prime Route 7 location across from 

Stewart’s Shop, Vermont 
State Liquor Store and just 
over MA/VT state line at 
the gateway to Vermont. 
Former furniture store, 
suitable for antiques, offi ce, 
retail. Additional one-story 
1,280 sq.ft. rental house. 
$595,000 

F S: - W S.,  N A
11,500 sq.  f t .  l ight 
industrial building built 
in 1900. Be a part of the 
amazing arts & tourism 
rena i s sance  in  th i s 
transforming northern 
Berkshire small city, home 
of MASS MoCA, the 
world’s largest museum 
of contemporary art.

F S:  P R., L
5,400 sq. ft. fi rst class offi ce 
building on 2.96 acres. 
Move-in ready for your 
company with high-speed 
wiring, two kitchens and two 
conference rooms, multi-level 
contemporary style, large open 
deck facing private wooded 
setting, off-street parking, 
landscaped. Appraised & 
inspected. $750,000

F S:  R S., A
First class offi ce, plus shop, plus 4-bay garage – all new. Locate your company/business in 
this superbly rebuilt 
3,000 sq. ft. 1880 
train station, 5,400 
sq. ft. shop with 14’ 
overhead doors & 
16-20’ ceiling height, 
and 2,160 sq. ft. 4-bay 
“showplace” garage. 
Rail access, Route 
8 location. If utility, 
condition and image 
are important, this 
is the place for you. 
$1.2 million

Paul Harsch, Business 
& Commercial Broker & 
Realtor® Emeritus with 
41 years commercial, 
residential, land and 

development expertise

413-458-5000
info@harschrealestate.com • www.harschrealestate.com

297 north street, pittsfield, ma
413 358 4741   hotelonnorth.com

Call or email Noel at 
413-553-4109 or 

noel.henebury@hotelonnorth.com.

Holiday 
Pa�ty Planning 
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and began a production process that includes 
two week-long fermentation stages, followed 
by a few months of aging. The winery has 
equipment on hand for the process of fi lling 
the roughly 150 750-ml bottles that each 
batch yields.

As of early October, the very fi rst of their 
wines had been bottled and corked and were 
awaiting required labeling for retail sale. 
Glen said they expected to have their labels 
in hand by mid-October, and their fi rst bottles 
should be ready for sale by the time this 
issue of BERKSHIRE TRADE & COMMERCE 
prints on Oct. 13.

And ready to be consumed, as well, added 
Cheryl, noting that berry wines are meant to 
be enjoyed soon after bottling.

“We have one that’s called Ali’s Wine,” she 
said, referring to a raspberry-blueberry blend 
that is named after one of the couple’s cats. 
Another of their cats, Night, lends its name 
to Blueberry Night. “That’s what we think 
of as our fl agship wine,” said Cheryl.

Other products in the line-up include Jazzy 
Wine (named after yet another of their cats), 

a blend of blueberry, 
strawberry and rasp-
berry; and Tropical, 
a seasonal wine made 
with mango, pine-
apple, strawberries and 
sweet grapes. They are 
also rolling out a Pump-
kin Wine made with 
local pumpkins from last 
year’s harvest that were 
frozen for later use.

Blueberry Night and other 
berry wine varieties (many 
named after the DeMarsico’s 
cats) are expected to be ready 
for retail sale by mid-October.

Since Sept. 24, samples of 
their fi rst batches have been 
served  at tasting events held 
Saturdays from 10:30 a.m. to 
2:30 p.m. at Grazie Restaurant. 

“The fi rst few have gone well,” said Glen, 
adding that they plan to continue holding 
similar tasting events at the restaurant on a 
regular basis as a way of introducing more 
people to their products. “We hope to be 
there every Saturday, as long as it fi ts the 
restaurant’s schedule.”

The connection between 
DeMarsico’s Wine Cel-
lar and the Italian eat-
ery, which opened last 
winter (February 2016 
BT&C), extends beyond 
the proximity of their 
operations and the host-
ing of the tasting events. 
The wines will also 
be served to guests 
at the restaurant, an 
arrangement that cre-
ates a sales outlet 
for the wine makers 
and an added local 
dimension to the 
restaurant.

Glen explained 
that Matt Tatro, 

chef and co-owner of the res-
taurant, had earlier had a chance to sample 
their wines when they were just starting to 
consider making them commercially. “That 
was before Grazie opened,” Glen noted, add-
ing that Tatro provided positive feedback to 
the DeMarsicos about their wines.

“When he started planning Grazie [with 
co-owner David Moresi], he said he’d like 
to have our wines down there,” Glen con-
tinued, noting that Tatro liked the idea of 
being able to serve wines that are literally 
made on site.

As work on the new restaurant moved 
forward in 2015 (as part of a broader rede-
velopment of the entire Mulcare Building 
under Moresi’s ownership), the DeMarsicos 
also began planning to set up their wine-
making operation in the basement space. 
That involved, among other things, enlist-
ing the services of an architect to draw up 
plans for the space, and gaining a zoning 
variance from the city to allow for produc-
tion of wine at the site.

The DeMarsicos also had to run through 
the gauntlet of state and federal regulatory 
procedures to gain approval to produce and 
sell their wine on a commercial basis. “It 
was a lot of work to get all that done,” Glen 
commented.

Home hobby
The path that led to the opening of De-

Marsico’s Wine Cellar began at the couple’s 
Adams home about six years. “It just started 
as a hobby,” said Glen.

Describing himself as “not a big grape 
drinker,” he said they focused their recre-
ational efforts on making wines with various 
berries, which had the added benefi t of being 
easier to procure than wine grapes.

“We began looking around and got differ-
ent recipes,” said Glen. “We put them all to-
gether and came up with a good product.”

After further refinement of their pro-
cesses and recipes, they began sharing their 
wine with friends and relatives to get their 
feedback. They also took their products to 
other regional wineries to get feedback from 
professionals. “We got a lot of good tips and 
advice that way,” said Glen.

Bolstered by the positive feedback, the 
DeMarsicos decided to enter their products 
in regional wine competitions. When their 
wines began winning awards, including two 
at a 2014 competition in Hartford, Conn., they 
started to look at their hobby in a different 
light. “That got us thinking about doing this 
on a commercial basis,” said Cheryl.

The fact that they specialized in berry 
wines reinforced that notion. “We had heard 
that there weren’t any berry wines being 
made locally, so we thought that gave us a 
good opportunity,” said Glen.

The DeMarsicos explained that a berry 
wine is a specialty product that is enjoyed 
in different ways than a conventional grape 
wine. “It’s often more of a dessert wine,” 
said Cheryl, noting, for example, that it 
would not regularly be paired with a pasta 
dish. “Berry wines are also great to enjoy 
on their own.”

While for some consumers the term “berry 
wine” may conjure up notions of certain na-
tional brands known for being overly sweet 
and lacking in subtlety or sophistication, the 
DeMarsicos said their wines fi t a different 
category.

“These are nothing like Boone’s Farm,” 
said Cheryl with a laugh. “You can make 
dry wines and you can make sweet wines. 
We’ve got our recipes down to where we can 
be consistent with our results.”

“I kind of like them on the semi-dry side, 
and that’s what we aim for,” added Glen. 
Alcohol content for their products is in the 
13-percent range.

Market considerations
When the fi rst bottles from DeMarsico’s 

Wine Cellar become available, they will be 
priced mostly in the $16 to $18 range, with 
slightly higher prices for specialty products 
such as a blueberry mead they are introduc-
ing ($24).

Glen said they are talking to area package 
stores about including their products on their 
shelves, and are also interested in connecting 
with other area restaurants. “We’re open to 
anything at this point,” he said. (Information 
about where the wines can be purchased, 
as well as the schedule for tastings, will be 
posted on their Facebook page.)

With the debut of their berry wines at hand, 
the DeMarsicos are also moving forward with 
an expansion of their wine-making repertoire 
to include those made with grapes.

“We’ve been working on these for a while 
now,” said Glen, noting that they have been 
using juice from select grape varieties from 
a wholesale distributor to produce their fi rst 
reds and whites. “They’ve been coming out 
very well.”

While a DeMarsico’s Wine Cellar Char-
donnay or Merlot may offer a similar locally 
produced panache, the DeMarsicos acknowl-
edge that these wines fall into a much more 
crowded and competitive market.

Nonetheless, they believe the addition 
of grape wines will have some important 
benefi ts, such as allowing them to expand 
their arrangement with Grazie by providing 
wines that can be paired with meals. “That 
works well for the restaurant and helps get 
our name out there even more,” said Glen, 
noting that diners who enjoy their wines 
may want to purchase other products from 
DeMarsico’s Wine Cellar.

Coming across in person as both pleasantly 
unassuming and wholly lacking in the preten-
tiousness that sometimes characterizes their 
new chosen trade, the DeMarsicos prefer to 
let their wine speak for itself and downplay 
their own role in the process. “We don’t make 
the wine, the wine makes itself,” Glen com-
mented. “We just orchestrate it.”◆

deMarsico’s wine Cellar
continued from page 1

GeTTiNGstarted spotlight on new business ventures

also rolling out a Pump-
kin Wine made with 
local pumpkins from last 
year’s harvest that were 

Blueberry Night and other 
berry wine varieties (many 
named after the DeMarsico’s 
cats) are expected to be ready 
for retail sale by mid-October.

Since Sept. 24, samples of 
their fi rst batches have been 
served  at tasting events held 
Saturdays from 10:30 a.m. to 
2:30 p.m. at Grazie Restaurant. 

The connection between 
DeMarsico’s Wine Cel-
lar and the Italian eat-
ery, which opened last 
winter 
BT&C)
the proximity of their 
operations and the host-
ing of the tasting events. 
The wines will also 
be served to guests 
at the restaurant, an 
arrangement that cre-
ates a sales outlet 
for the wine makers 
and an added local 
dimension to the 
restaurant.

that Matt Tatro, 
chef and co-owner of the res-

taurant, had earlier had a chance to sample 
their wines when they were just starting to 
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eDUcation

By John Townes
With the completion of a new academic 

center and a new student residence hall, Miss 
Hall’s School on Holmes Road in Pittsfi eld 
is moving full STEAM ahead

The new academic building, which is 
named Linn Hall, is oriented to classrooms, 
workspaces and labs for the portion of the all-
girl secondary school’s curriculum known as 
STEAM, which stands for science, technology, 
engineering, the arts and math. Linn Hall will 
also be used as an interdisciplinary resource 
for the school’s other academic programs.

The residence hall, 
located across the pond 
at the center of the Miss 
Hall’s campus, opened 
in mid-August, and can 
accommodate 30 stu-
dents and two faculty 
families. The building, which totals 9,325 
square feet, gives Miss Hall’s the capacity 
to eventually increase enrollment from its 
present level of 211 up to approximately 
250 students.

The two buildings were offi cially dedi-
cated in a combined ribbon cutting ceremony 
on Sept. 30.

“This is an exciting and signifi cant moment 
for the Miss Hall’s community, as we have 
watched these buildings take shape during 
the last year, and we are eager to put the 
academic building to use,” said Julia Heaton, 
the head of school at Miss Hall’s.

The buildings represent the fi rst on-campus 
construction at the school since 2001. They 
were originally conceived as part of an updated 
master plan for the campus that was developed 
in 2012. Planning for them began in 2013, and 
construction was started in July 2015.

“What these two building projects have 

in common is that they address two areas 
critical to the school related to growth, which 
is a core value of Miss Hall’s,” said Heaton, 
who has been head of school for three years. 
“Linn Hall provides growth of educational 
opportunities for our students. The new 
residence hall, meanwhile, addresses another 
aspect of growth, by enabling us to expand 
our enrollment to allow more students to 
benefi t from the education we offer.”

Heaton noted that the two new buildings 
also refl ect the vision that is outlined in the 
latest strategic plan for the school.

“We have just com-
pleted a new strategic 
planning cycle that 
outlines the goals for 
the school over the next 
fi ve years,” she said. 
That plan, she added, 

is currently in the fi nal stages of preparation 
for public release later this fall.

Bolsters curriculum
Founded in 1898, Miss Hall’s is a second-

ary and college preparatory school for young 
women in grades 9 through 12. It was one of 
the fi rst all-girls boarding schools established 
in New England. Today the school is a nation-
ally recognized independent secondary school 
that combines a college preparatory curricu-
lum with two leadership programs: Horizons, 
and the Girls’ Leadership Project.

Miss Hall’s students currently come from 15 
states and 22 countries. Of its current enroll-
ment of 211, 68 percent are boarding students 
(including 40 percent who are international 
students) and the other 32 percent are day 
students who live in the Berkshire region.

The new academic facility, Linn Hall, is 
named in honor of Caroline “Linn” Merck 
Perkins (Class of 1914), whose family made a 
substantial fi nancial contribution towards the 
project. It includes mathematics classrooms, 
state-of-the-art science laboratories, meeting 
space and workrooms, and the Grace Murray 
Hopper Innovation Lab, which will allow for 
classes and projects in animation, robotics, 
and other STEAM studies.

In addition to the school’s mathematics 
and science departments, the 18,125-square-
foot building is home to the Department of 
Engineering and Technology Innovation.

It will also contain the Jeannie Norris 
Horizons Studio, which will accommodate 
the experiential learning program, Horizons, 
which emphasizes specifi c projects that in-
corporate various disciplines and skills.

“Linn Hall is oriented to the sciences and 
technology, but it is also a resource that ex-
pands our overall educational opportunities,” 
Heaton said. “It’s all interconnected.”

Heaton explained that Linn Hall is intended 
both to expand and enhance its ability to 
provide education in STEAM fi elds, while 
also to serving the school’s other programs 
and offerings.

GrOWTh aT miss hall’s schOOl

Completion of $13.5 million expansion 
boosts curriculum, enrollment capacity

“This was a bold and 
ambitious project, one that 

will set the stage for our 
students for years to come.”
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Modern education has placed an increased 
emphasis on science, technology, engineer-
ing and math, and on career preparation for 
those fi elds. STEM is an acronym which is 
popularly used to refer to this emphasis.

Heaton noted that Miss Hall’s uses the 
acronym of STEAM, rather than STEM, 
because the arts are also an important part 
of its interdisciplinary approach.

“Our basic mission is to provide life 
preparation, and we don’t ask our students 
to narrowly specialize in a particular career 
fi eld at this point in their education,” she 
explained. “There are some students who 
already know their passions and strengths, 
and some of them naturally gravitate to em-
phasizing subjects such as science and math. 
For other students, those courses give them 
exposure as an essential part of well-rounded 
learning to help them develop critical think-
ing and problem-solving skills.”

In addition to the Horizons program, Linn 
Hall will also be a resource for projects in other 
subjects. “The work spaces in Linn Hall are 
fl exible, and conducive to many different types 
of projects,” said Heaton. “In addition to sci-
ence labs, it also will be used as an innovation 
lab and a makers’ space and a design space. 
Students might use it to prepare presentations 
for English projects that incorporate different 
technologies, for example.”

She cited a performance at the Sept. 30 
ribbon-cutting event by two students who 
played xylophones they had made in a 
physics class to study different pitches and 
other qualities of sound. “That is the type of 
project that incorporates different skills and 
disciplines,” she said.

$13.5 million project
Preparation for the $13.5 million construc-

tion project began in 2012, with an update 
of the school’s master plan.

It was fi nanced by a $10 million tax-exempt 
bond provided by MassDevelopment, the 
state’s fi nance and development agency, and 
purchased by NBT Bank through a private 
placement. It was also supported by a fund-
raising campaign which raised donations 
from within the Miss Hall’s School com-
munity of alumnae, trustees, faculty, staff 
and families.

Both buildings were designed by Flans-
burgh Architects of Boston. They are made 
of brick, and were designed to refl ect the 
classic Georgian architecture of the school’s 
Main Building, which opened in 1924. 
They also are intended visually to fi t into 
the traditional landscaping of the 80-acre 
campus which the school has occupied 
since 1909.

Project managers were Program Manage-
ment Group and the general contractor was 
PAC Group LLC. Local contractors were 
used for much of the work.

The work created seven jobs on the 
Miss Hall’s School campus and supported 
an estimated 100 construction jobs while 
underway.

“These buildings represent years of 
planning and hard work on the part of 
many people, and Linn Hall demonstrates 
this school’s commitment to providing the 
appropriate facilities for our students and 
faculty,” said Stacey Sotirhos, president of 
the Miss Hall’s board. “This was a bold and 
ambitious project, one that will set the stage 
for our students for years to come.”◆

Linn Hall, one of two newly constructed buildings on the Miss Hall’s campus, will support an expansion of 
the school’s curriculum in science, technology, engineering, the arts and math (STEAM) while also provid-
ing interdisciplinary resources for other academic programs. The other new building, a residence hall, can 
accommodate an additional 30 students and two faculty families. (Photo courtesy of Miss Hall’s School) 
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placemarkeT

off Route 8 just north of the Pittsfield line, the 
Berkshire Mall was initially successful. Over 
the years, however, its fortunes declined due 
to local and national economic conditions, 
as well as other business issues. Many also 
cited high rents and poor tenant relations at 
the Berkshire Mall as factors.

The problems of the Berkshire Mall 
were intensified in recent years as it lost an 
increasing number of well-known national 
chain stores such as Gap, Old Navy and 
Linens and Things, as well as smaller stores 
and food court vendors. Over the past 12 
months, its status looked even more dire 
with the loss of major anchors Best Buy 
and Macy’s.

In addition to site-specific conditions, the 
Berkshire Mall has had to contend with prob-
lems that have become increasingly common 
for the wave of enclosed shopping malls that 
were built from the 1960s to the 1980s.

Many of these malls have become out-

dated. They struggle with competition from 
a newer generation of commercial complexes 
with more contemporary designs and configu-
rations, as well as the rise of free-standing 
big-box retailers and superstores. In some 
locations they have also had to compete, 
ironically, with revitalized urban centers.

In addition, their ability to attract and keep 
tenants has been impacted by the volatility 
of the overall retail sector due to changing 
consumer preferences, economic conditions 
and the rise of online retailing.

This has caused many national chains to 
cut back on the number of brick-and-mortar 
stores they operate.

For example, the company that owns Sears 
and Kmart has been closing stores nationally. 
It was recently announced that the Kmart 
store in Great Barrington is slated to close. 
Sears is also one of the remaining anchors 
in the Berkshire Mall.

“Looking for opportunities”
Kohan said he started buying distressed 

malls 17 years ago, after previously working 
in the residential real estate market.

“I’m always looking for opportunities,” he 
said. “The market for apartments was very 
competitive, and I was looking for something 
else to do. I saw distressed malls as an op-
portunity to buy properties at a relatively 
low cost, work hard to add value to them, 
and earn something for the effort.”

He said he has acquired approximately 
30 malls since then. The company’s website 
(kohanretail.com) currently lists 18 malls in 
regions from the Southeast to Washington 
state.

Some of the malls Kohan has acquired have 
been subsequently sold, and his company 
continues to operate others.

“It all depends on the circumstances of 
each mall, whether we sell it or keep it,” he 
said. “We have operated some malls for years. 
We’ve also bought and sold other properties 
more quickly. Sometimes people approach 
us with an offer to purchase a property or to 
become partners, and we consider it.”

He added that his firm takes a hands-on 
approach to the task of revitalizing and man-
aging malls, and works with them directly 
rather than using third-party management 
services.

His firm’s overall track record has been 

mixed. Some attempted turnarounds have 
been successful, and others have not. Some 
malls have involved controversies, including 
disputes with local officials over the condition 
of the properties.

Kohan attributed that to the fact that he is 
working in a difficult sector of the real estate 
market. The problems and issues that come 
with older distressed malls cannot always be 
rectified, he said.

“There are always uncertainties with these 
types of properties,” he said. “Sometimes it 
works out very well, but they’re not always 
a success story. We work hard, but in some 
cases we might have come in too late when 
a mall has gone down too far and can’t be 
turned around.”

He noted that malls are also affected by 
other factors, such as loss of tenants due to na-
tional strategies of chain stores. “Many malls 
are experiencing problems in this economy,” 
he said. “Retailers are also struggling, and 
we’ve seen large chains go bankrupt.”

Kohan said the status of the Berkshire Mall 

is somewhere in the middle of the type of 
properties he has worked with.

“Its situation is about average in terms 
of vacancies,” he said. “The advantages are 
that it’s a great location, and the market has 
potential. Berkshire County is a really nice 
community, and the area attracts a lot of 
tourists. One specific challenge for Berkshire 
Mall is to bring in new anchor stores.”

Kohan noted that the mall does benefit 
from the presence of the Target store at its 
northern end. “That’s helpful,” he said.

Although physically connected to the 
larger mall, that store was built more re-
cently as a separate property that is owned 
by Target. Nonetheless, it serves as an anchor 
that generates a substantial part of the mall’s 
overall customer traffic.

Strategy under development
Kohan said they are still working out the 

specifics for what will be done to improve 
conditions at the Berkshire Mall. In general, 
their approach will combine the strategies 
he has used at other malls, as well as solu-
tions tailored to the specific conditions and 
market here.

“We are putting our ideas for Berkshire 
Mall together now, and we’ll be taking ac-
tions quickly,” he said.

Berkshire Mall
continued from page 1

The sign at the main Route 8 entrance of the Berkshire Mall features the scant few anchors remaining at the 
county’s largest retail complex, which came under new ownership with a $3.5 million sale in September.
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One immediate change has been to end 
the contract with an outside management 
group, which had worked for the previous 
owners. Kohan said his company will manage 
it directly, and mall employees will have a 
chance to make the transition.

Overall, he said his strategy is to aggres-
sively pursue new tenants and work with 
existing ones, to create 
a mix of attractions that 
will draw shoppers.

“Malls like Berkshire 
Mall used to be great 
destinations, but now 
they have high vacan-
cies,” he said. “The goal 
is to re-evaluate them and create new versions 
of them as great lifestyle centers.”

He said that is the basic goal for Berkshire 
Mall. “It may not become what it was origi-
nally again, but it can be a viable mall that 
is a useful and appealing destination for the 
community,” he said. “I’m also hopeful that 
we can put together a mix of attractions that 
people will believe is worth driving to from 
20 or 30 miles away.”

An obvious key, he said, is successfully 
attracting tenants.

“I’m always on the hunt for tenants,” 
he said. “We don’t wait for them to come 
knocking on our door. We actively go out 
and seek large and small tenants.”

One strategy that he plans to pursue is to 
mix retailing with other activity.

“Today you also have to look at alterna-
tives to retail tenants,” he said. “That includes 
things like professional offi ces and medical 
services. These also bring in traffic and 
customers for the retailers.”

Kohan said they also plan to provide other 
attractions, including community events and 
entertainment offerings.

“It would also be good to also attract a 
younger crowd, who come for a concert, and 
spend money in the food court while they’re 
there,” he said.

Regarding rental prices and terms, he said 
the goal is to make it affordable for a wide 
range of tenants, but he emphasized that it 
is important to maintain a fi nancially viable 
balance.

“We want to be reasonable and partner 
with merchants,” he said. “However, it’s 
also important to remember that a mall has 
fi xed operating costs that have to be paid. 
Having it fi lled is not the only goal, if the 
cost of supporting a tenant has to come from 
the landlord’s pocket. A mall is a community, 
and rentals have to be fair for everyone, 
including the owner.”

Kohan acknowledged that online retailing 
is another challenge – one which, he specu-
lated, may have been a factor in the closing of 
the Best Buy store there in October 2015.

“Electronics can be easily bought online, 
and a retailer like Best Buy might decide that 
it’s easier and cheaper to sell to customers in 
Berkshire County online,” he said.

Nevertheless, Kohan 
said he believes brick-
and-mortar stores will 
continue to have an 
important role.

“The Internet cannot 
take over the entire 
retail market,” he said. 

“People still like to see and feel merchandise 
in a store, and be able to walk out with the 
items they’ve bought.”

Finding the right combination of elements 
to revive ailing malls is diffi cult, but Kohan 
said the rewards are worth it.

“Those are the challenges we face every 
day,” he said. “You have to work overtime 
to come up with solutions. But, when it’s 
successful, you’re rewarded for your hard 
work.”◆

“It may not become what it 
was originally again, but it 

can be a viable mall that is a 
useful and appealing destina-
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people on the move
Norma Probst has 

been appointed director of 
marketing at Main Street 
Hospitality Group, which 
manages Hotel on North in 
Pittsfield, The Porches Inn 
at MASS MoCA in North 
Adams, The Williams 
Inn in Williamstown, and 
owns and operates The 
Red Lion Inn in Stock-
bridge. Probst joins the 
MSHG marketing team with more than 20 years 
of experience in marketing and sales in Berkshire 
County. Most recently, she served as director of 
marketing and sales at the 105-room Cranwell Spa 
and Golf Resort in Lenox, where she was respon-
sible for overseeing all marketing, digital and sales 
initiatives, including website optimization, social 
media integrations and partner relationships. In her 
new position, Probst joins MSHG’s vice president 
of marketing and communications, Janet Eason, on 
marketing and communications efforts for proper-
ties in the company’s portfolio.

Nicholas Foss has been promoted to vice 
president of business development at Anteris 
Solutions Inc. from his former position as direc-
tor of accounts. Foss came to Anteris in 2014 
with 15 years of experience in customer service 
and communication. In his new position, Foss 
joins the executive team overseeing and leading 
the expansion and growth of Anteris in new and 
current markets. 

Norman Rockwell Museum welcomed new 
members to its board of trustees and national council 
during the museum’s annual meeting on Sept. 16. 
Robert Babcock, Peter Blum, Terry Burman, 
Marian Raser and David Schwartz were elected 
as new trustees, starting this fall. New members for 
the national council are Elizabeth Bender, William 
Zavarello, Douglas Clark, Ruth Ann McNeese 
and Tucker Reed. Full bios of these new members 
are available at www.nrm.org.

Lisa Donovan, a fine and performing arts pro-
fessor at Massachusetts College of Liberal Arts, 
has been selected to receive the Massachusetts 
Friend of Art Education of the Year Award for 
2017 at the 2016 Massachusetts Art Education 
Association (MAEA) Conference, to be held Nov. 
12 in Cambridge. Donovan was selected for her 
“passion and dedication to creative learning and 
the arts, for the great work she does in the field of 
art education, and for her contributions to teaching 
and learning in Massachusetts,” according to the 
MAEA Awards Committee.

Community Health 
Programs has named 
a new pediatric nurse 
practitioner, Stephanie 
Taylor, PNP, to its Great 
Barrington primary care 
team.Taylor has been 
practicing pediatric and 
adolescent medicine since 
1994. She previously 
worked at Seaport Com-
munity Health Center in 
Belfast, Maine, a federally qualified health center 
similar to CHP, as well as in private pediatric prac-
tices and at a Head Start program in Maine. She 
has also worked at Planned Parenthood of Northern 
New England, and with the Portland City Health 
Department STD Clinic. Her Great Barrington 
practice serves patients through age 25. 

The Pittsfield Cooper-
ative Bank has named Ed 
Schumann as compliance 
officer. In this position he 
is responsible for ensuring 
all areas of the bank abide 
by all applicable laws and 
regulations. Previously, 
Schumann served as the 
branch manager at the 
bank’s Great Barrington 
location.
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505 East Street, Pittsfield, MA 01201  /  413-997-0930  /  urgent.berkshirehealthsystems.org 

FOR SERIOUS EMERGENCIES, CALL 911 OR VISIT A BERKSHIRE HEALTH EMERGENCY DEPARTMENT.

Extended Hours
8 AM – 8 PM

HOW GREAT PEOPLE GET TO WORK

S P R I N G F I E L D 
413 .736 .0800

N O R T H A M P T O N
413 .527.7445

P I T T S F I E L D
413 .449.5050

A local financial  
institution needed  
a candidate as  
invested in the  
community as  
they were…

Ed Nuñez was 
looking for  

a job with work 
that he could  

believe in…

Learn how a great employee met great work — and how we can do the  

same for you or your company — at UnitedPersonnel.com/Connections.
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Berksh i re  Hea l th 
Systems has announced 
the appointment of Pe-
ter Shaw, MD, a board 
certified and fellowship 
trained cardiologist, to the 
medical staff of Berkshire 
Medical Center and the 
physician staff of Cardiol-
ogy Professional Services 
of BMC. He is accepting 
new patients in need of 
cardiovascular care and also specializes in advanced 
cardiac imaging. Shaw is board certified in internal 
medicine and cardiovascular disease. He served two 
fellowships, one in general cardiovascular medicine 
at the University of Massachusetts Medical Center, 
and the other in advanced cardiovascular imaging 
at the University of Virginia Health Systems.

Paul Clark has been 
appointed general man-
ager of Hotel on North 
in Pittsfield, where he is 
responsible for providing 
leadership, oversight of 
day-to-day operations, 
and coordination of mar-
keting efforts for the 45-
room boutique hotel. Clark 
comes to Hotel on North 
with more than two de-
cades of experience in the hospitality industry in 
major markets around the country. Most recently, 
Clark directed special events and fund-raising 
initiatives for the New York City-based Ali Forney 
Center, the largest community center for homeless 
LGBT youth in the United States. Hotel on North is 
managed by Main Street Hospitality Group, owner 
and operator of the Red Lion Inn in Stockbridge.

Southwestern Vermont Medical Center has 
recognized two members of the medical staff for 
their contributions to the health system’s success. 
Bridget Bromirski, PNP, is the 2016 recipient 
of the Professional Teamwork Award. Bromirski 
works with infants and their families in the hos-
pital’s Women’s and Children’s Services Depart-
ment. Scott Rogge, MD, FACC, was awarded 
the 2016 Clinical Excellence Award. Rogge has 
been a cardiologist with SVHC since 1994 and is 
currently medical director of cardiology.

Kristine Hazzard, 
CEO of Berkshire United 
Way, is the recipient of 
the Woman of Achieve-
ment Award. Presented 
annually by the Berkshire 
Business and Professional 
Women, the honor is be-
stowed upon a Berkshire 
County woman for her 
career accomplishments 
and commitment to the 
community. Hazzard was cited as being “a vi-
sionary for identifying the region’s education 
and employment needs” who “has successfully 
procured and mobilized resources required to 
address those priorities.” Hazzard will be hon-
ored at the BPW’s dinner event in celebration of 
National Women in Business Week on Oct. 17 at 
the Country Club of Pittsfield.

Elizabeth “Buzz” Hayes McGraw has been 
elected president of the Berkshire Museum’s board 
of trustees at its annual meeting on Sept. 26. A 
trustee since 2008, McGraw has served as vice 
president since 2013. William Hines Jr., who has 
served as board president for the past five years, 
will resume his role as a trustee. In addition to 
the election of McGraw as president, the annual 
meeting included the re-election of the following 
slate of officers: Stacey Gillis, vice-president; 
Ethan Klepetar, vice-president; Lydia Rosner, 
secretary; and Carol Riordan, treasurer.

Julianna Sinchak, 
marketing manager of 
Salisbury Bank and Trust 
Company, recently gradu-
ated from the American 
Bankers Association 
(ABA) School of Bank 
Marketing and Manage-
ment. The program pro-
vides marketers, managers 
and specialists with an 
intensive education under 
the guidance and direction of faculty advisors 
comprised of marketing and banking profession-
als. The school prepared Sinchak for the Institute 
of Certified Bankers (ICB) Certification exam, 
through which she  earned the Certified Financial 
Marketing Professional (CFMP) designation.◆

Shaw

Clark

Hazzard

Sinchak

SpeCiaLiStS in ReSiDentiaL Moving & waRehouSing. 
LoCaLLy & woRLDwiDe.

Proudly serving The Berkshires for over 90 years.
Quality service • competitive rates
a family Owned & Operated Business Since 1923

visit our website at www.castinemovers.com

ICC MC73444
US DOT 058227

or toll free

1•800•225•8068413•499•4982

Stark & Company

L.J. Stark & Company

j434B Stockbridge Road • Great Barrington Cell: 413-329-3497

JIM STARK Site selection for businesses

Allendale Shopping Center
Retail & Commercial Space Available

sizes & options to sUit YoUR BUsiness

AllendAle Shopping Center • 5 CheShire roAd • Suite 60 • pittSfield, MA 01201

Convenient free parking • Bus Stop at entrance • flexible lease terms
for leASing inforMAtion ContACt:

glenn langenback • property Manager
Tel: 413-236-5957 • Cell: 413-464-4211 • GLangenback@verizon.net
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real estate
The following real estate 
transactions are provided by 
Banker & Tradesman real 
estate data Publishing. only 
properties valued at $75,000 
or higher are included.

ADAms
2 Cross St.
Buyer: Christopher Strek +
Seller: James Carbin
Price: $85,000
Mortgage: $75,000
Lender: Adams Community
Date: 8/22/16

11 Cross St.
Buyer: Gary Church
Seller: Jason Nocher +
Price: $236,500
Mortgage: $236,500
Lender: USAA Fed SB
Date: 8/29/16

16 Miller St.
Buyer: Bryan Cutter
Seller: Brian Cook
Price: $109,500
Mortgage: $112,596
Lender: Merrimack Mtg
Date: 9/14/16

49 Richmond Ln.
Buyer: Eugene Zepka +
Seller: Travis Fachini +
Price: $145,000
Mortgage: $145,000
Lender: Academy Mtg
Date: 8/31/16

16 Summit Ave.
Buyer: Peter Cardinal +
Seller: Larry Davis
Price: $205,000
Mortgage: $164,000
Lender: Quicken Loan
Date: 9/1/16

25 Valley St.
Buyer: Joseph Vallieres Jr
Seller: Frances Lesure
Price: $109,800
Mortgage: $98,820
Lender: Greylock FCU
Date: 8/22/16

Becket
126 Alan A Dale Dr.
Buyer: William Eisenberg +
Seller: Joseph Decarolis
Price: $240,000
Date: 8/30/16

450 Bonny Rigg Hill Rd.
Buyer: Frayda Sharaby
Seller: Jonathan Lyons +
Price: $380,000
Mortgage: $292,000
Lender: Wells Fargo
Date: 9/13/16

2271 Jacobs Ladder Rd.
Buyer: Emily Daigeneault
Seller: Eugene Libardi +
Price: $155,000
Mortgage: $147,250
Lender: Lee Bank
Date: 9/9/16

3235 Main St.
Buyer: Spencer House LLC
Seller: Larry Daigle
Price: $160,000
Mortgage: $128,000
Lender: MountainOne
Date: 9/2/16

3433 Main St.
Buyer: Barbara Warren
Seller: Lewis Vander-Meulen
Price: $84,500
Mortgage: $86,889
Lender: Academy Mtg
Date: 8/26/16

481 Mcnerney Rd.
Buyer: Maksim 
Kozyarchuk +
Seller: Robert Lucido 2nd +
Price: $290,000
Mortgage: $232,000
Lender: JP Morgan Chase
Date: 8/22/16

859 Moberg Rd.
Buyer: Bonnie Downes +
Seller: Barbara Newington
Price: $75,000
Date: 8/30/16

79 Prince John Dr.
Buyer: US Bank NA Tr
Seller: Jason Markham
Price: $170,000
Date: 8/30/16

97 Will Scarlet Dr.
Buyer: Scott Garon +
Seller: Carol Larsen
Price: $165,000
Mortgage: $85,000
Lender: Bank of America
Date: 9/13/16

cHesHIRe
138-140 Hutchinson Ln.
Buyer: Yvette Losaw
Seller: Ruth Hutchinson FT +
Price: $279,900
Mortgage: $223,920
Lender: Greylock FCU
Date: 8/29/16

145 Main St.
Buyer: Marco Vargas
Seller: Adams Community 
Bank
Price: $75,000
Date: 8/31/16

153 Main St.
Buyer: Marco Vargas
Seller: Adams Community 
Bank
Price: $75,000
Date: 8/31/16

72 Richardson St.
Buyer: Jamie Choquette +
Seller: Daniel Gromko +
Price: $186,000
Mortgage: $180,420
Lender: Greylock FCU
Date: 8/24/16

389 Sand Mill Rd.
Buyer: Steven Delmolino
Seller: Laura Crane
Price: $185,000
Date: 9/6/16

clARksBuRg
37 Inga Ave.
Buyer: Colleen Choquette
Seller: Choquette Inga Est +
Price: $153,000
Mortgage: $120,000
Lender: MountainOne
Date: 9/16/16

DAlton
224 E Housatonic St.
Buyer: Berkshire Omega 
Corp
Seller: Berk Building & Dev
Price: $79,900
Date: 8/26/16

749 East St.
Buyer: Kevin Lacasse +
Seller: Mark Swierat LT +
Price: $242,000
Mortgage: $228,000
Lender: Academy Mtg
Date: 9/2/16

308 Grange Hall Rd.
Buyer: Daren Snyder
Seller: Richard Mullins
Price: $170,000
Mortgage: $136,000
Lender: Greylock FCU
Date: 8/29/16

52 Hemlock Hill
Buyer: Lindsey Craft
Seller: John Mazzeo +
Price: $290,000
Mortgage: $230,000
Lender: Adams Community
Date: 8/29/16

91 Hemlock Hill
Buyer: Elena Fyfe
Seller: Jose Najera-Flores +

Price: $317,500
Mortgage: $301,625
Lender: Lee Bank
Date: 9/9/16

768 Main St.
Buyer: Leon Henry
Seller: Byron Weston Co
Price: $210,000
Mortgage: $168,000
Lender: Greylock FCU
Date: 8/30/16

201 N Mountain Rd.
Buyer: North Mountain NT +
Seller: Deborah Horth
Price: $650,000
Mortgage: $300,000
Lender: Academy Mtg
Date: 8/26/16

591 North St.
Buyer: Ricky Blakesley
Seller: Emerson Blanche 
Est +
Price: $184,775
Mortgage: $188,747
Lender: Academy Mtg
Date: 8/22/16

79 Orchard Rd.
Buyer: Steven Butterworth +
Seller: Barbara Regan
Price: $132,000
Mortgage: $129,609
Lender: Academy Mtg
Date: 8/31/16

100 Pleasant St.
Buyer: Anthony Paton +
Seller: Paul Larochelle +
Price: $194,500
Mortgage: $200,000
Lender: Academy Mtg
Date: 9/15/16

522 South St.
Buyer: Richard Flood
Seller: Suresh Devana
Price: $169,000
Mortgage: $160,550
Lender: Greylock FCU
Date: 9/13/16

73 Warren Ave.
Buyer: David Jones Jr +
Seller: Jared Owen +
Price: $158,500
Mortgage: $162,982
Lender: Academy Mtg
Date: 8/26/16

egRemont
16 Baldwin Hill Rd.
Buyer: David Seligman +
Seller: Richard Courage
Price: $523,000
Date: 8/22/16

Egremont Hts.
Buyer: Lydia Ross
Seller: Virginia Race
Price: $220,000
Date: 8/22/16

gReAt
BARRIngton

65 Anderson St.
Buyer: Amy Turnbull
Seller: Matthew Dodds T +
Price: $185,000
Mortgage: $157,250
Lender: MountainOne
Date: 8/22/16

12 Benton Ave.
Buyer: 12 Benton Ave LLC
Seller: Daniel Bellow +
Price: $705,000
Mortgage: $120,000
Lender: Pittsfield Coop
Date: 9/2/16

45 Castle Hill Ave.
Buyer: 45 Castle Hill LLC
Seller: Keith Bailey
Price: $180,000
Date: 8/25/16

129 Division St.
Buyer: Ted Kaptchuk +
Seller: Foggy River Farm 
NT +

Price: $285,000
Date: 8/22/16

121 East St.
Buyer: 121 East LLC
Seller: Thomas Morrison +
Price: $346,000
Mortgage: $160,000
Lender: Lee Bank
Date: 8/25/16

6 Fairview Rd.
Buyer: Margaret Dietemann
Seller: Frederick Madison +
Price: $152,000
Date: 8/25/16

968 Main St.
Buyer: Brendan Toole +
Seller: West Mark Est +
Price: $85,000
Mortgage: $88,000
Lender: Greylock FCU
Date: 9/9/16

272 N Plain Rd.
Buyer: Lydia Ross
Seller: Barnes FT +
Price: $425,000
Date: 8/30/16

354 N Plain Rd.
Buyer: Krista Martins +
Seller: Joan Toolin-Mccue
Price: $180,000
Mortgage: $176,739
Lender: Village Mtg
Date: 8/26/16

435 Old Monterey Rd.
Buyer: Steven Gaertner +
Seller: Lauren Sartori-
Hobgood
Price: $238,000
Mortgage: $249,246
Lender: USAA Fed SB
Date: 8/26/16

298 Park St. N
Buyer: Nationstar 
Mortgage LLC
Seller: Charles Tyler +
Price: $141,000
Date: 9/13/16

374 Park St. N
Buyer: Dennis Iodice +
Seller: Bank New York 
Mellon Tr
Price: $112,875
Date: 8/24/16

9 Pine St.
Buyer: Jeremy Kenny +
Seller: Ronald Hebert
Price: $375,000
Mortgage: $290,000
Lender: Pittsfield Coop
Date: 9/16/16

22 River St.
Buyer: Jeremy Kenny +
Seller: Ronald Hebert
Price: $350,000
Date: 8/31/16

3 Roger Rd.
Buyer: Christopher Garrick +
Seller: Blackwater RT +
Price: $350,000
Mortgage: $315,000
Lender: Wells Fargo
Date: 9/15/16

3 Seekonk Rd.
Buyer: Jeffrey Taylor +
Seller: Harold Shaw
Price: $149,000
Mortgage: $178,900
Lender: Harold Shaw
Date: 9/12/16

5 Seekonk Rd.
Buyer: Jeffrey Taylor +
Seller: Harold Shaw
Price: $325,000
Mortgage: $308,750
Lender: Quicken Loan
Date: 9/12/16

72 State Rd.
Buyer: Jose Quizhpi +
Seller: Riccardo Boehm +
Price: $119,600
Mortgage: $121,000
Lender: Lee Bank
Date: 8/25/16

Van Deusenville Rd. Lot 2
Buyer: Lydia Ross
Seller: Barnes FT +
Price: $425,000
Date: 8/30/16

Burning Tree Rd. U:13
Buyer: John Hohman +
Seller: Cottages at 
Barrington +
Price: $549,000
Mortgage: $417,000
Lender: Pittsfield Coop
Date: 9/9/16

Burning Tree Rd. U:23
Buyer: Z Myron-Falchuk +
Seller: Cottages at 
Barrington +
Price: $560,000
Date: 9/1/16

HAncock
Corey Rd. Lot A
Buyer: John Cramer +
Seller: Lisa Wright
Price: $150,000
Date: 9/9/16

45 Smith Rd.
Buyer: Joel Priest +
Seller: Jay Lalime +
Price: $300,000
Date: 8/26/16

HInsDAle
42 Lakeview Cir.
Buyer: Joseph Lewis +
Seller: Elaine Ignazio
Price: $383,500
Mortgage: $306,800
Lender: Lee Bank
Date: 8/30/16

452 Washington Rd.
Buyer: Steven Lanphear +
Seller: Barry Brooks +
Price: $285,000
Mortgage: $256,215
Lender: Adams Community
Date: 9/16/16

lAnesBoRo
3 Algonquin St.
Buyer: Kristine Hurley
Seller: Glenn Bat +
Price: $159,000
Mortgage: $163,496
Lender: Academy Mtg
Date: 9/7/16

Bull Hill Rd.
Buyer: Michael Winston
Seller: Floyd Passardi +
Price: $161,100
Date: 9/14/16

20 Bull Hill Rd.
Buyer: Samantha Gilardi +
Seller: Greg Voci +
Price: $130,000
Mortgage: $99,000
Lender: Academy Mtg
Date: 8/29/16

100 Bull Hill Rd.
Buyer: Daniel Gogan +
Seller: Andre Charbonneau +
Price: $247,000
Mortgage: $242,526
Lender: Academy Mtg
Date: 9/16/16

16 Narragansett Ave.
Buyer: John Filiault +
Seller: Clark Gable +
Price: $285,000
Mortgage: $228,000
Lender: Greylock FCU
Date: 9/13/16

75 Old Orebed Rd.
Buyer: Andre Charbonneau +
Seller: Joseph Trybus +
Price: $385,000
Mortgage: $373,450
Lender: Adams Community
Date: 9/8/16

Old State Rd.
Buyer: Berk Mall Rlty Hldg
Seller: Comm 2005-FL 10 
Berkshire
Price: $3,500,000
Date: 9/6/16

Spring St.
Buyer: Michael Winston
Seller: Floyd Passardi +
Price: $161,100
Date: 9/14/16

lee
45 Chanterwood Rd.
Buyer: Lucy Holland
Seller: Lincoln Russell +
Price: $295,000
Date: 9/14/16

455 East St.
Buyer: Andrew Williams
Seller: Humeston Erika 
Est +
Price: $138,000
Mortgage: $127,000
Lender: MountainOne
Date: 9/2/16

186 High St.
Buyer: JL Christinat-
Castillo +
Seller: William & Susanna 
Clarke LT +
Price: $215,000
Mortgage: $211,105
Lender: Village Mtg
Date: 9/16/16

35 Laurel Lake Cross Rd.
Buyer: South Church 
Street Assoc
Seller: Enlightennext Inc
Price: $100,000
Date: 8/25/16

90 Via Franco
Buyer: Lewis Fifield +
Seller: Jeanine Potash
Price: $335,000
Mortgage: $268,000
Lender: Lee Bank
Date: 9/9/16

880 East St. U:200C
Buyer: Michael Chiappone +
Seller: Allen Gutkin
Price: $134,500
Date: 8/22/16

880 East St. U:9A
Buyer: Martin Cramer +
Seller: Lorraine Roman
Price: $264,000
Date: 8/23/16

lenox
94 Church St.
Buyer: Charles Merritt
Seller: Merritt Family 
2001 LP
Price: $180,000
Date: 8/29/16

100 Church St.
Buyer: Charles Merritt
Seller: Merritt Family 
2001 LP
Price: $180,000
Date: 8/29/16

939 East St.
Buyer: Alexa Wilson
Seller: Randolph Burkhart +
Price: $425,000
Mortgage: $340,000
Lender: Amer Internet Mtg
Date: 9/6/16

359 New Lenox Rd.
Buyer: Emily Arrighi +
Seller: John Kubica
Price: $202,000
Date: 9/15/16

1 Morgan Manor U:4
Buyer: Dawn Berube +
Seller: John Elder
Price: $105,000
Date: 9/12/16

260 Pittsfield Rd. U:C14
Buyer: John Garzone +
Seller: Deborah Winslow +
Price: $86,000
Date: 9/2/16

260 Pittsfield Rd. U:E14
Buyer: Donald Bluestone +
Seller: Barry M&F 
Volkman RT +
Price: $120,000
Date: 8/26/16

2 Rolling Hills U:12
Buyer: Scott Butler +
Seller: Ralph Levy RET +
Price: $170,200
Date: 9/9/16

monteRey
67 Beartown Mountain Rd.
Buyer: Valerie Bumstead
Seller: Jonathan Sylbert +
Price: $440,550
Date: 9/9/16

140 Beartown Mountain Rd.
Buyer: Issac Flattau +
Seller: Landor-Gibbons RT +
Price: $710,000
Mortgage: $417,000
Lender: Quicken Loan
Date: 9/15/16

263 Hupi Rd.
Buyer: Jonathan Sylbert +
Seller: Carol DeHarak
Price: $373,012
Date: 9/9/16

45 NE Cove Rd.

Buyer: Steven Truta
Seller: Nault FT +
Price: $618,000
Date: 8/30/16

mount
WAsHIngton

41 East St.
Buyer: Stephen Thompson +
Seller: Bowman FT +
Price: $238,000
Mortgage: $190,400
Lender: Lee Bank
Date: 9/16/16

53 West St.
Buyer: Alfred Lisanti
Seller: James Percy +
Price: $275,000
Mortgage: $206,250
Lender: Salisbury B&T
Date: 8/30/16

neW
mARlBoRo

17 Lawrence Ave.
Buyer: Steven Peltier +
Seller: Naomi London
Price: $175,000
Mortgage: $140,000
Lender: Lee Bank
Date: 8/25/16

noRtH ADAms
185-187 Church St.
Buyer: David Atwell +
Seller: Michael Obannon +
Price: $90,000
Mortgage: $81,000
Lender: Adams Community
Date: 8/26/16

60 Cliff St.
Buyer: Mcgowan & Sons 
LLC
Seller: Joann Tetreault
Price: $88,000
Date: 9/16/16

194 E Quincy St.
Buyer: Mark Stewart +
Seller: Mary Weissbrodt
Price: $130,000
Date: 9/12/16

280 Eagle St.
Buyer: Keith Hassenpflug +
Seller: Bruce Morelli Jr +
Price: $94,900
Mortgage: $75,920
Lender: Greylock FCU
Date: 8/30/16

253 Kemp Ave.
Buyer: Douglas Schiazza +
Seller: Thomas Mikelson +
Price: $372,500
Mortgage: $298,000
Lender: Greylock FCU
Date: 9/15/16

78 Notch Rd.
Buyer: Alan Hall Jr
Seller: 78 Notch Road RT +
Price: $110,000
Mortgage: $88,000
Lender: Adams Community
Date: 8/30/16

188 Pleasant St.
Buyer: Benjamin Johnston +
Seller: Nicholas Walden
Price: $106,000
Mortgage: $94,395
Lender: Adams Community
Date: 9/16/16

102 Prospect St.
Buyer: William Kelly
Seller: Lisa Blanchard
Price: $150,000
Mortgage: $153,225
Lender: Academy Mtg
Date: 9/9/16

369 Walnut St.
Buyer: Wayne Gelinas
Seller: Paul Sprague +
Price: $138,800
Mortgage: $124,780
Lender: Adams Community
Date: 9/8/16

243 Union St. U:106
Buyer: James Bechtel +
Seller: Kelly Lee
Price: $256,000
Date: 9/2/16

otIs
341 Brookman Dr.
Buyer: Rosette Odulio
Seller: Andrew Mcneill
Price: $510,000
Date: 9/9/16

87 Great Woods Rd.
Buyer: Andrew Acuzzo

Seller: Paul Mackbach +
Price: $130,000
Mortgage: $26,000
Lender: Leonard Acuzzo
Date: 9/1/16

106 Kingsley Rd.
Buyer: Thomas Nadeau
Seller: Louis Steinberg
Price: $310,000
Mortgage: $212,000
Lender: Quicken Loan
Date: 9/9/16

41 S Lake Ave.
Buyer: Lida Leavitt
Seller: Joan Rosenson 
1999 T +
Price: $145,000
Date: 9/12/16

71 Sugar House Rd.
Buyer: Jeffrey Moss +
Seller: Joseph Malvagna +
Price: $345,000
Mortgage: $241,500
Lender: Lee Bank
Date: 8/24/16

PeRu
7 Pierce Rd.
Buyer: James Duryea Jr +
Seller: Douglas Mchugh +
Price: $354,000
Mortgage: $249,399
Lender: Academy Mtg
Date: 9/7/16

41 South Road Ext.
Buyer: Paul Larochelle +
Seller: Candice Cahalan
Price: $295,000
Mortgage: $280,250
Lender: Academy Mtg
Date: 9/15/16

PIttsfIelD
11 Alcott Ln.
Buyer: Donna Gopfert
Seller: Small Family Land 
Corp
Price: $212,000
Mortgage: $192,000
Lender: Seller
Date: 8/25/16

164 Allengate Ave.
Buyer: Bradley Preston
Seller: Daniel Tierney
Price: $110,000
Mortgage: $88,000
Lender: Lee Bank
Date: 9/12/16

Berkshire Mall Rd. Lot 1
Buyer: Berk Mall Rlty Hldg
Seller: Comm 2005-FL 10 
Berkshire
Price: $3,500,000
Date: 9/6/16

83 Bossidy Dr.
Buyer: Mark Brooks +
Seller: Paul Supranowicz
Price: $149,900
Mortgage: $147,184
Lender: Academy Mtg
Date: 8/30/16

8 Calumet St.
Buyer: Victor Hernandez +
Seller: Wells Fargo Bank 
NA Tr
Price: $108,500
Mortgage: $104,878
Lender: Merrimack Mtg
Date: 8/26/16

163 Cheshire Rd.
Buyer: Richard Lamke
Seller: Thomas Renton
Price: $128,000
Mortgage: $124,160
Lender: Academy Mtg
Date: 9/13/16

64 Commonwealth Ave.
Buyer: Katherine Ward
Seller: Scott Eldridge +
Price: $290,000
Mortgage: $275,500
Lender: Greylock FCU
Date: 9/12/16

59 Cromwell Ave.
Buyer: Isa Ali +
Seller: Max Ehrlich +
Price: $165,000
Mortgage: $160,000
Lender: MountainOne
Date: 9/9/16

60 Donna Ave.
Buyer: Kaitlyn Walton
Seller: Strizzi Marguerite 
Est +
Price: $150,000
Mortgage: $134,800
Lender: Adams Community
Date: 9/2/16

303 E New Lenox Rd.

rrs TM

NOW CARRYING
WOOD JUNGLE GYMS 

IN SHEFFIELD!

Fall 2016
Workshops!
1,000+ noncredit
workshops designed for self-improvement, 
vocational or recreational purposes.

REIKI LEVEL I – THE INTRODUCTORY COURSE
WKS 736 E3

Sat., 10/22 • 9:00 AM – 5:00 PM • $175

GRANT SEEKING FROM
FOUNDATIONS & CORPORATIONS
WKS 1626 C1

Tues., 10/18–11/22 • 1:30 PM – 3:30 PM • $125

OSHA 10-HOUR CONSTRUCTION
WKS 2734 E2

Tues. & Thurs., 11/8–11/10 • 8:00 AM – 1:30 PM • $125

WRITING FOR BLOGS & SOCIAL MEDIA
WKS 9124 E1

Tues., 11/1–11/27 • 5:30 PM – 7:00 PM • $150

REGISTER ONLINE! www.berkshirecc.edu/workshops
Search by semester, category, topic, locations & course title

Fall 2016
Workshops!
1,000+ noncredit
workshops designed for self-improvement, 
vocational or recreational purposes.

Ad - BT&C Workshops October 2016.indd   1 9/30/16   9:27 AM
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Berkshire County real estate transfers

Buyer: Jessica Lotto +
Seller: Laurie Denzel FT +
Price: $246,800
Mortgage: $222,120
Lender: Lee Bank
Date: 9/16/16

558 East St.
Buyer: Berkshire RE 
Investments
Seller: John Obrien
Price: $90,000
Mortgage: $105,000
Lender: Joseph Distelburger
Date: 9/12/16

1774 East St.
Buyer: Gary Schecter +
Seller: Berk Building & Dev
Price: $135,000
Date: 9/15/16

5 Eastbrook Ln.
Buyer: Michael Manning +
Seller: Peter Dimattia +
Price: $455,000
Mortgage: $386,750
Lender: Lee Bank
Date: 9/2/16

292 Elm St.
Buyer: Chaula Hopefi sher
Seller: Michael Scelsi +
Price: $207,500
Mortgage: $120,000
Lender: Lee Bank
Date: 8/24/16

76 Foote Ave.
Buyer: Adrienne Mccallister
Seller: Douglas Bruce +
Price: $160,000
Mortgage: $152,000
Lender: Greylock FCU
Date: 9/2/16

27 Grace Ter.
Buyer: Dane Luhmann
Seller: Michael Manning
Price: $159,000
Mortgage: $127,200
Lender: Lee Bank
Date: 9/2/16

37 Hancock Rd.
Buyer: Ian Stockwell
Seller: John Dicarlo Sr +
Price: $219.717
Mortgage: $186,759
Lender: Academy Mtg
Date: 9/15/16

999 Holmes Rd.
Buyer: William & Kristan 
Weber FT +
Seller: Joan Cooper RET 
2010 +
Price: $185,000
Mortgage: $148,000

Lender: Greylock FCU
Date: 9/16/16

71 Lakeview St.
Buyer: Molly Boyce
Seller: Thomas Weigand +
Price: $135,000
Mortgage: $108,000
Lender: Greylock FCU
Date: 9/9/16

114 Mcarthur St.
Buyer: Annette Malumphy
Seller: Lance Fyfe +
Price: $111,900
Mortgage: $108,543
Lender: Greylock FCU
Date: 9/9/16

88 Meadowview Dr.
Buyer: Michael Reyes 
IRT +
Seller: Amer Raza
Price: $175,000
Date: 8/31/16

71 Melbourne Rd.
Buyer: Ryan Lamont
Seller: IBT Investments 
LLC
Price: $139,900
Mortgage: $135,703
Lender: Academy Mtg
Date: 9/16/16

157 Mohegan St.
Buyer: Stephen Hogue
Seller: Susan Eiffert
Price: $81,500
Date: 8/31/16

122 North St.
Buyer: Barrington Stage 
Co Inc
Seller: 122 North Street 
LLC
Price: $682,500
Date: 8/30/16

163 Partridge St.
Buyer: Cheyne Dargi
Seller: Berkshire Building 
& Dev
Price: $139,500
Mortgage: $135,315
Lender: Lee Bank
Date: 9/14/16

19 Paul Ave.
Buyer: Jeffrey Mayernik
Seller: Marion Gordnier
Price: $125,000
Mortgage: $122,735
Lender: Academy Mtg
Date: 8/29/16

74 Perrine Ave.
Buyer: Nicole Letoile +
Seller: Steven Lanphear +

Price: $151,000
Mortgage: $143,450
Lender: Academy Mtg
Date: 9/16/16

23 Plymouth St.
Buyer: Jean-Eudes Abellie
Seller: KLS Corp 
Investments
Price: $140,500
Mortgage: $137,954
Lender: Academy Mtg
Date: 9/16/16

48 Pomeroy Ave.
Buyer: Toryl Hanna +
Seller: Lin Schreiber +
Price: $183,500
Mortgage: $174,325
Lender: Pittsfi eld Coop
Date: 8/31/16

56 Richmond Ave.
Buyer: Westvue NPL T 2
Seller: Melinda Goodell +
Price: $102,096
Date: 8/25/16

12 Ridgeway Ave.
Buyer: Brian Reynolds +
Seller: Ruth Taylor +
Price: $174,500
Mortgage: $166,155
Lender: Lee Bank
Date: 9/2/16

33 S Onota St.
Buyer: Reinoso INT +
Seller: Berkshire Nbhd 
Dev
Price: $132,000
Date: 9/1/16

86 Sampson Pkwy.
Buyer: Hieu Le
Seller: Michael Mcneil
Price: $259,000
Mortgage: $139,000
Lender: Academy Mtg
Date: 8/23/16

94 Sampson Pkwy.
Buyer: Michael Mcneil
Seller: Lucille Grossman 
IRT +
Price: $140,000
Mortgage: $100,000
Lender: William Ncneil
Date: 8/29/16

10 Spaniol St.
Buyer: John Mccaleb +
Seller: Perry Virginia Est +
Price: $156,000
Mortgage: $110,700
Lender: Quicken Loan
Date: 8/25/16

421 Tyler St.

Buyer: Candida Cooper
Seller: Peggy Sagendorph
Price: $100,000
Mortgage: $50,000
Lender: Lee Bank
Date: 8/31/16

38 Velma Ave.
Buyer: Edward Hughes +
Seller: Michael Jezak +
Price: $177,900
Mortgage: $172,563
Lender: Greylock FCU
Date: 9/1/16

Waubeek Rd. Lot 2
Buyer: John Mccaleb +
Seller: Perry Virginia Est
Price: $156,000
Date: 8/25/16

11 Wellesley St.
Buyer: Scott Laprade
Seller: Paul Callahan +
Price: $270,000
Mortgage: $261,900
Lender: Evolve B&T
Date: 9/13/16

280 West St.
Buyer: Blythewood 
Property Mgmt
Seller: Stephen Daly
Price: $124,000
Mortgage: $112,000
Lender: Freedom CU
Date: 9/14/16

985 West St.
Buyer: Andrea Nuciforo Jr
Seller: Mary Barone
Price: $150,000
Mortgage: $120,000
Lender: Pittsfi eld Coop
Date: 9/2/16

16 Whitehead Pl.
Buyer: Nicholas Whalen +
Seller: Bauman FT +
Price: $247,300
Mortgage: $197,840
Lender: Greylock FCU
Date: 9/7/16

36 Winesap Rd.
Buyer: Andrea Matthews
Seller: Marlyn Ramos-
Lamboy
Price: $230,500
Mortgage: $201,500
Lender: Greylock FCU
Date: 9/16/16

1 Colt Rd. U:10
Buyer: Sandra Allen
Seller: Charles Wetherell +
Price: $117,000
Mortgage: $40,000
Lender: Greylock FCU

Date: 8/23/16

RIcHmonD
831 East Rd.
Buyer: Steven Potash +
Seller: Kevin Kelly
Price: $220,000
Date: 9/8/16

10 Pilgrim St.
Buyer: Elizabeth Veraldi
Seller: Kathleen Godfrey
Price: $167,500
Mortgage: $128,000
Lender: Pittsfi eld Coop
Date: 9/15/16

2785 State Rd.
Buyer: Virginia Sharp
Seller: Gijs Osinga +
Price: $168,000
Date: 8/26/16

408 Summit Rd.
Buyer: Liliana Vaamonde +
Seller: Arleen Kozaka +
Price: $680,000
Mortgage: $408,000
Lender: Homestead Fund
Date: 9/16/16

1380 Dublin Rd. U:1A
Buyer: Peter Smith +
Seller: Nancy Baehr
Price: $115,000
Mortgage: $115,000
Lender: Seller
Date: 8/25/16

sAnDIsfIelD
80 Lower West Rd.
Buyer: Mary Spano +
Seller: James Davidson
Price: $165,000
Mortgage: $132,000
Lender: Village Mtg
Date: 9/1/16

5 Smith Rd.
Buyer: Adrian Bradley +
Seller: W Carlton-
Coppersmith +
Price: $342,500
Mortgage: $274,000
Lender: Harvard Univ CU
Date: 8/30/16

sHeffIelD
164 Ashley Galls Rd.
Buyer: Joshua Mann +
Seller: Emma Paladino T +
Price: $528,500
Mortgage: $250,000

Lender: Bank of America
Date: 8/30/16

414 Bow Wow Rd.
Buyer: Jay Greenberg +
Seller: Beatrice Noble RET +
Price: $500,000
Mortgage: $400,000
Lender: Lee Bank
Date: 8/26/16

66 Bunce Rd.
Buyer: Jeffrey Benninger
Seller: Arlene Benninger
Price: $230,000
Mortgage: $223,100
Lender: Lee Bank
Date: 8/23/16

265 Miller Ave.
Buyer: Kevin Naylor +
Seller: Bette Ellenbogen +
Price: $336,000
Mortgage: $319,200
Lender: Lee Bank
Date: 9/12/16

555 Sheffi eld Pln.
Buyer: James Atkins +
Seller: Bank New York 
Mellon Tr
Price: $98,529
Date: 9/15/16

stockBRIDge
18 Birch Ln.
Buyer: Joan Seidel T 2014 +
Seller: Stephen Wittenberg 
RET +
Price: $750,000
Date: 9/15/16

2 Grove Rd.
Buyer: Dara Gottfried
Seller: Peter Gelbewaks +
Price: $590,000
Date: 8/25/16

61 Main St.
Buyer: Joel Levi +
Seller: Charles Allee
Price: $199,000
Mortgage: $159,200
Lender: Village Mtg
Date: 8/31/16

West
stockBRIDge

35 Main St.
Buyer: 35 Main Street LLC
Seller: Steven Bankert +
Price: $364,500
Mortgage: $268,000
Lender: NU Bk Kinderhook
Date: 9/9/16

20 Red Rock Rd.
Buyer: Aaron Delaney +
Seller: Alane House
Price: $405,000
Mortgage: $324,000
Lender: Citibank
Date: 8/25/16

WIllIAmstoWn
96 Bulkley St.
Buyer: Mary Mayer +
Seller: Ann Foster T +
Price: $535,000
Mortgage: $417,000
Lender: M&T Bank
Date: 8/26/16

Cobbleview Rd.
Buyer: Sue Oneil
Seller: Robert Emmons
Price: $75,000
Mortgage: $150,000
Lender: Greylock FCU
Date: 8/30/16

212 Cold Spring Rd.
Buyer: Micha Manary +
Seller: Timothy Shuker-
Haines +
Price: $220,000
Mortgage: $110,000
Lender: MountainOne
Date: 9/7/16

533 Cold Spring Rd.
Buyer: Adam Cameron
Seller: Keith Lepicier
Price: $85,000
Mortgage: $68,000
Lender: Greylock FCU
Date: 9/12/16

99 Longview Ter.
Buyer: Angela Baldracchi
Seller: Joan Manners T +
Price: $265,000
Mortgage: $272,493
Lender: MountainOne
Date: 8/29/16

224 Longview Ter.
Buyer: Joanne Derose
Seller: Ronald Greenhalgh +
Price: $450,000
Mortgage: $416,000
Lender: Greylock FCU
Date: 9/15/16

600 Main St.
Buyer: WNTA Inc
Seller: Northern Pines RT +
Price: $407,700
Date: 9/1/16

25 New Ashford Rd.
Buyer: James Galusha 
2003 RET +

Seller: Paradise Farm Corp
Price: $350,000
Date: 9/15/16

29 New Ashford Rd.
Buyer: James Galusha 
2003 RET +
Seller: Paradise Farm Corp
Price: $350,000
Date: 9/15/16

62 New Ashford Rd.
Buyer: Nicholas Pesce
Seller: D Foster Goodrich +
Price: $373,940
Mortgage: $299,152
Lender: Capital Bank
Date: 9/9/16

35 Prospect St.
Buyer: George Shapiro +
Seller: Susan Stetson-Clarke
Price: $438,950
Date: 9/6/16

213 White Oaks Rd.
Buyer: Peter Myers +
Seller: Alfred Gelinas +
Price: $145,000
Date: 8/29/16

Lower Windfl ower Way U:45
Buyer: David Garwood +
Seller: Ramon Scheer +
Price: $236,000
Mortgage: $188,800
Lender: Quicken Loan
Date: 8/29/16

S Hemlock Ln. U:213
Buyer: James Galusha 
RET +
Seller: Shirley Carpenter NT +
Price: $161,000
Date: 8/31/16

189 Stratton Rd. U:C5
Buyer: James Galusha 
RET +
Seller: Anelia Troy
Price: $120,000
Date: 8/31/16

189 Stratton Rd. U:F2
Buyer: James Galusha 
RET +
Seller: Michael Emmons
Price: $125,000
Date: 8/23/16

WInDsoR
154 Windsor Bush Rd.
Buyer: Lara Cohen-
Harelick RET
Seller: Anthony Fisher
Price: $510,000
Date: 9/1/16                     ◆

Take the HOME EQUITYTake the HOME EQUITY

Challenge!
Get a great rate &

enter to win $2,500!
Apply Today!

   Stop in any branch
   Call 1-800-773-5601
   Visit berkshirebank.com

Home Equity  
Line of Credit 

Prime -½%

Variable Rate Based on  
Wall Street Journal Prime

Today’s Variable Floating Rate 
Balances $25,000 – $250,000

3.25%
APR1

Act Now! No Equity Line 
annual fee for 1st year!

Home Equity  
5 Year Fixed Loan 

for 1st Mortgages

3.25%
APR2

Your Chance to Win3

Catch some extra cash! Whether you 
are a new or existing equity customer, 
you’ll be automatically entered to win 
one of three $2,500 cash prizes.

1-800-773-5601

Banking · Insurance
Wealth Management

Don’t Be Fooled by Short-Term Teaser Rates 
Our great rates will save you money over the life of your 
loan. No application fee or closing costs!

• Fund home improvements  
• Consolidate debt  
• Refinance your mortgage  

• Purchase a vehicle  
• Take a dream vacation 

Turn your home equity into your next exciting moment

Banking products are provided by Berkshire Bank: Member FDIC. Equal Housing Lender. Berkshire Bank is a Massachusetts chartered bank. 
Home Equity Loan Products are subject to credit approval. Berkshire Bank Institution NMLS Registry Number - 506896. *Annual Percentage Rate (APR) is available for qualifying properties in Berkshire Bank’s footprint with a loan amount of $15,000 to 250,000.  

¹Home Equity Loan: Payment chosen must amortize over 5 year term. As of 10/1/2016, an equity loan of $75,000 with a 5-year term at 3.25% APR results in 60 monthly payments of $1,355.93 for 1st lien. The payment example provided does not include taxes and insurance and 
the actual payment obligation may be greater. The interest rate and APR shown above are subject to change without notice. 

²Home Equity Line: 20-year line of credit with a 10-year interest-only draw period, followed by a 10-year principal and interest repayment period. Annual Percentage Rate (APR) as of 10/1/2016 is variable based on prime as found in the Money Rate section of The Wall Street Journal 
and is floating during the life of the loan. The minimum APR can be no lower than 3.25% and will never exceed 18.00%. The stated APR of 3.25% is with a margin of -.50%. The margins are as follows: For a line amount of $15,000-$24,999 is +0.00%; for a line amount of $25,000-$250,000 is -.50%; 
for a line amount $250,001+ is 0.00%. Your APR will vary based on your final loan amount and actual finance charges. Stated margins require a Berkshire Bank checking account and $15,000 minimum draw into the Berkshire Bank checking account at closing. Fees: an annual fee of $50 (beginning on 
the second anniversary date of the agreement date; minimum advance fee of $15 is charged for advances of less than $250; stop-payment fee of $35; return check charge of $25. The payment example provided does not include taxes and insurance and the actual payment obligation may be greater. 
The interest rate and APR shown above are subject to change without notice.
Minimum loan/line amount is $15,000 and maximum loan/line amount is $250,000. The Bank pays all standard fees for loans/lines $250,000 or less. Non-standard third party charges are paid by the customer, which include (if applicable): third party lender’s subordination fee, subordination recording 
fees, condo/HOA document fees, overnight mailing fees, appraisal upgrade fee, title insurance (if required), and attorney fees over $250. For loans/lines exceeding $250,000, the customer pays the cost of lender’s title insurance, attorney fee over $250, and the portion of the NYS mortgage tax on the 
loan amount exceeding $250,000. If applicable, the estimated sum of all charges incurred may range from $1,617 to $2,750. Recapture Fee: If the loan is paid in full within the first 36 months, the bona fide third party charges paid by Berkshire Bank in connection with the transaction will be recaptured. 
This fee will be the lesser of $500 or the actual amount paid by the Lender on behalf of the borrower. NEW YORK PROPERTIES: the recapture fee is the lesser of $500 or the actual amount paid by the Lender on behalf of the borrower together with the total amount of lender paid borrower mortgage 
tax. First and second lien on 1-4 family owner occupied residences and qualified second homes only. Home equity financing on non-owner occupied properties, rehabilitation loans, manufactured housing, or homes currently offered for sale are not available. Homeowners insurance is required. Flood 
insurance may be required. Your APR will vary based on your final loan amount and actual finance charges. Loan approval is subject to underwriting criteria and subject to credit approval. Other restrictions may apply. Offer is subject to change without notice. To obtain the APR shown above, a Berkshire 
Bank checking account is required. Consult your tax advisor regarding the deductibility of interest and potential tax savings. 

³NO PURCHASE NECESSARY. A PURCHASE WILL NOT INCREASE YOUR CHANCES OF WINNING. MUST BE 18 YEARS AND OLDER TO PARTICIPATE IN PROMOTION. VOID WHERE PROHIBITED. The Contest begins on September 12, 2016 at 9:00:01 a.m. EST and will end on November 25, 2016 at 11:59:59 p.m. EST 
(the “Giveaway Period”). For Official Rules, program descriptions and odds disclosure, visit: www.berkshirebank.com/HEchallenge Sponsor: Berkshire Bank, 66 West Street, Pittsfield, MA 01201. The Giveaway is not open to the following persons: employees, agents or representatives of the Sponsor; 
immediate household family members (parent, child, sibling and spouse) and any other persons with whom the Excluded Individuals reside.
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By John Townes
The long-awaited – and delayed – con-

struction of the Berkshire Innovation Center 
(BIC) in the William Stanley Business Park 
in Pittsfield is still in limbo, with a start date 
awaiting approval of final funding by the 
administration of Gov. Charlie Baker.

Despite the lack of progress on the actual 
BIC building, a temporary, smaller scale 
version featuring some of the advanced 
equipment and capabilities the BIC facility 
will offer to area manufacturing companies 

has been installed at Taconic High School 
in Pittsfield, and is ready for use.

At a presentation at the high school on 
Sept. 15, BIC and its collaborative partner 
Berkshire Community College (BCC) pub-
licly unveiled the newly acquired advanced 
manufacturing equip-
ment. BCC obtained 
the equipment through 
a $960,000 Massachu-
setts Life Sciences Grant and the Massachu-
setts Workforce Skills Capital program.

“This is a major step forward in the process 
of reinventing the manufacturing base in the 
region,” said William Mulholland, BCC’s 
vice president for workforce development 
and community education. “This equipment 
is like something you would expect to see on 

Star Trek. It is also equipment that is increas-
ingly being required in modern manufactur-
ing. Having access to it will be a major boon 
for manufacturing companies here.”

BIC’s mission is to provide advanced 
capabilities to small and medium sized 

manufacturers in the 
Berkshires to spur in-
novation, investment 
and job growth.

The new equipment includes three cutting-
edge 3D printers, a mega-sized coordinate 
measuring machine (CMM), laser scanner and 
reverse engineering software. The equipment 
will be moved into the BIC building when that 
facility is eventually built and opened.

In the meantime, what is most signifi-
cant, according to Mulholland, is that these 
machines are being used now for related 
training and educational programs – and 
will also be available as a resource for area 
manufacturers.

“It’s basically a mini Innovation Center,” 
said Mulholland. “It’s been set up for full 
operation, and we’ve already used the equip-
ment for initial prototype projects.”

Therefore, if a company needs a proto-
type made for a part or product using a 3D 
printer, or precision measurements using the 
CMM equipment, access will be available 
without having to wait for the BIC building 
to be opened.

Mulholland said that an educational cur-
riculum on operation and use of the equip-
ment will be phased in over the next year. 
This will be incorporated into BCC’s credit 
courses and degree and certification programs 
in manufacturing and engineering.

“We’re starting with beginning level 
courses, and we will be adding more advanced 
courses in the months ahead,” he said. “To use 
a current buzzword, this skills training will 
be stackable into college credentials.”

BCC and Pittsfield Public Schools faculty 
have been learning the use and capabilities 
of the advanced equipment to prepare to 
instruct students.

In addition, instruction will be provided 
by representatives from participating manu-
facturing firms, including General Dynamics 
Mission Systems, Sinicon Plastics, Sonoco 
Global Plastics, Apex Resource Technologies 
and the New Dalton Group.

These instructors have completed the first 
phase of a train-the-trainer program.

Mulholland said that as instructors become 
qualified on the equipment, it will be avail-
able for use by area manufacturers, through 
collaborations with the academic programs 
and students. Employees of companies will 
also be able to receive instruction on opera-
tion of the equipment themselves.

Those services will be available to com-
panies that are members of BIC and to non-
members. “The cost will be significantly lower 
for members, which is a major incentive for 
companies to join BIC,” Mulholland said.

The overall goal is to have all of these 
educational and programmatic elements 
in place by the time the actual Innovation 
Center is built and opened, so that relocation 
of equipment and operations to the site can 
be seamless.

Mulholland noted that over the past year, 
BCC and BIC have also been offering other 
collaborative programs at the college.

He added that BIC is also part of a larger 
network that is supporting the development 
of a new generation of manufacturing in 
Massachusetts. “A goal of the state is to move 
existing manufacturers in Massachusetts to a 
higher level of technology,” said Mulholland. 
“That mirrors what BIC is doing here.”

He noted that a major source of opportunity 
in the Berkshires is in the field of subcon-
tracting for large companies that outsource 
specific elements and products to smaller 
operations.

While products for the life sciences and 
medical device industry are frequently cited 
as a major market, Mulholland said there are 
also opportunities to develop manufacturing 
capabilities here for other products, such as 
for the aircraft and automotive industries.

Centerpiece of business park
The BIC facility at the William Stanley 

Business Park was first proposed almost a 
decade ago, and the concept received initial 
funding approval from the state in 2008.

It is envisioned as a centerpiece of the 
business park, which is a regional economic 
development initiative that has been in the 
planning and development stages since 2000. 
The park was established as part of a consent 
decree between General Electric and the U.S. 
Environmental Protection Administration to 
resolve the issue of PCB contamination by the 
former GE manufacturing operations there.

While they are seen as important stimuli 
for revitalization, both the William Stanley 
Business Park and the BIC facility have 
been a source of frustration for many in the 
community due to the length of time they 
have taken and a lack of visible results in 
attracting new industry so far.

The BIC project was expected to be on 
track for construction and opening by now. 
However, that was delayed last year because 
the planned funding of $9.7 million turned out 
to be too low due to the time that had passed 
since the initial estimates. Current costs for 
the facility as now designed are estimated to 
be around $12 million.

Local officials, industries and other pro-
ponents are presently working to convince 
the Baker administration to provide funds to 
cover this $3 million gap.

All of the plans are in place, and it is es-
timated that it would take about 18 months 
to construct the 20,000-square-foot facility 
once the funding is authorized.

In preparation for the facility, BIC was 
established in August, 2014 at the initiative 
of the City of Pittsfield to oversee the design, 
construction, and equipping and operation of 
the Innovation Center.

BIC is a membership organization and 
collaboration among manufacturing busi-
nesses; educational and workforce develop-
ment institutions; the Pittsfield Economic 
Development Authority (PEDA), which 
is developing the Stanley Business Park; 
and other stakeholders. Its responsibilities 
include providing technology, equipment, 
training, facilities, internship programs and 
expertise to manufacturers.

Mulholland noted that, in addition to 
BCC, the participants in BIC include other 
educational institutions in the region.

“The educational aspect is vital, because 
having a workforce with the specialized 
skills is necessary to be able to leverage the 
presence of manufacturers here,” he said. 
“Our students add a significant value to the 
companies in BIC.”

This also addresses a serious chicken-and-
egg dilemma in the Berkshires.

“One of the major problems in Berkshire 
County is that so many young people are leav-
ing the area because they don’t think there are 
opportunities here,” Mulholland said. “At the 
same time, manufacturers say they need more 
workers with the skills they require. That will 
be especially true as manufacturing moves 
into these advanced technologies.”

skills & training

advanced manufacturing 
equipment now available 
for business use, training

Berkshire Innovation Center capabilities get preview at Taconic High 

“It’s basically a mini 
Innovation Center.”

If your plan is to invest in IT  
when it breaks, 
you don’t have a plan.

Expect more.

compuworks.biz

1 Fenn Street  
Pittsfield, MA

413-499-0607 
800-207-1926

BerkShares Business of the Month

H ONEY, I BOUGHT A BREWERY. �at is how Chris Post announced to the world (and in 
particular, to his wife) that his home brewing hobby had morphed into something more 
serious. At that point, Post was still working in �nance in New York City, and brewing 

was something that happened on a two-ring burner in his apartment. But one day, while brows-
ing eBay for home brewing equipment, he had stumbled upon the entire contents of a brewpub 
in Michigan, listed at “an absurdly low price.”

“I was convinced that I would be outbid, but I didn’t want to die wondering ‘what if I had taken 
that chance and pressed the button.’ So I pressed the button.” As it turns out, that was the begin-
ning of Post’s adventure from banker to 
brewer. 

With an “enormous pile of equipment” 
waiting in storage, Post signed up for 
classes at the American Brewer’s Guild. As 
he learned more, his enthusiasm for brew-
ing held strong, and he knew that the next 
step was to turn his habit into a business. 
“It took being pushed out of the �nance 
industry to make me take the plunge,” 
says Post. He said to himself, “if you’re go-
ing to do it, do it now.” 

When Post and his nomadic brewing 
equipment landed, it was at 11 Gi�ord 
Street in Pitts�eld. Wandering Star Craft 
Brewery has now been brewing, kegging, 
and delivering craft beer since 2011.   

One of the things that Post loves about 
brewing is that there is nothing illusory about it: “�ere’s no getting away from the fact that it’s 
darn hard work to make it, it takes a certain amount of time, it takes a certain amount of ingre-
dients, and once you’ve got the �nished product you still have to go out there and sell it.” His is 
a straightforward business proposition: “we make the best beer we can, and let people decide for 
themselves.” If the people like it, they buy more. 

�ough a part of the American “craft beer revolution,” some of Post’s inspiration also comes from 
his British upbringing. “In the UK there was always a tradition of having a local brewery. At 
Wandering Star we’ve always wanted to make beer that appeals to a broad spectrum of people in 
a neighborhood—a beer that they can pick up and take pride in because it’s from a local source, 
and that they will return to again and again.” 

To that end, the �rst word Post uses to describe what he aims for in his beer is “drinkability.” Not 
�ashy, not edgy, but drinkable. He especially likes to make session beers, which is a low-alcohol 
style popular in England. �is fall, with a pumpkin-butternut squash beer and a Belgian “saison” 
called Champs de Creux, Wandering Star will be showing some seasonal �air.

In a country awash with new breweries (every American now lives closer than ever before to a 
brewery), Post con�dently adopts a “rising tide lifts all boats” attitude: “there is still an awful lot of 
market share out there for craft beers,” he says. �is approach carried over to his 2014 decision to 
accept BerkShares. “Our opportunity to survive and thrive goes hand in hand with the acceptance 
and popularity of local businesses. So we really see BerkShares as a leader in promoting locally 
owned businesses and bringing people in to the brewery as customers, as friends, and as people 
who are going to spend BerkShares!”

Wandering Star Craft Brewery
11 Gifford Street, Pittsfield (917) 573-3942

more stories like this one at www.berkshares.org

Malcolm J. Chisholm Jr.
Registered Patent Attorney
Patent, Trademark and Copyright Law

Serving Western Mass. Since 1992

P.O. Box 278, 220 Main St., Lee, MA • 413-243-0551
See our web site at www.mjcpatents.com
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He said that the collaborations that BIC 
and BCC are fostering should help to allevi-
ate this dilemma.

“As students work with businesses, that 
will form relationships that give young people 
a reason to stay,” he explained. “Hopefully, a 
student will start an internship, and then the 
company will offer them a simmer job, and 
ultimately permanent employment when they 
complete their studies. Even if the student 
goes away to complete their higher educa-
tion, they’ll come back because they know 
a job is waiting for them.”

Advanced technology
The equipment that BCC has acquired 

represents a new generation of manufacturing 
technology. This includes new technology 
that uses complex computer applications 

and equipment that actually “print” three 
dimensional objects. These can be used as 
prototypes for new products and parts.

The most sophisticated equipment that 
BCC has installed is a Stratasys J750, which 
is described as the ultimate full-color multi-
material 3D printer. It is capable of printing 
in seven different materials, including bio-
compatible materials and the complete color 
spectrum, in sizes of up to 21 inches. (A video 
of the machine in action is available at www.
stratasys.com/j750.)

The equipment also includes Dimension 
1200 3D printers, which feature the largest 
build-envelope available in a design series 
performance 3D printer. It prints in nine 
colors of real ABSplus thermal plastics.

Bill Mulholland said these machines have 
a variety of uses. They can create prototypes 

of parts and products to assist in the design 
process. They also can be used in the process 
of making molds used in plastics manufactur-
ing. “In some cases, if a part in equipment 
breaks, it might even be used to make a 
temporary replacement to be used until a 
permanent part arrives,” he said.

Other equipment includes highly precise 
measurement systems.

The Hexagon Global Performance Silver 
Edition is a coordinate measurement machine 
(CMM) using laser and touch-probe technol-
ogy capable of locating flaws as small as one 
micron. This CMM is an instrumental part 
of reverse engineering and product design. 
This technology is essential in quality con-
trol particularly in the medical device and 
aircraft industries.

Also included is a Romer Absolute Arm, 

described as being the first portable measur-
ing arm which does not require referencing 
before measurement. It is used in quality 
control inspection, reverse engineering, and 
3D modeling capabilities.

Mulholland noted that these ultra high-
precision measurement capabilities are be-
coming a requirement for companies that do 
subcontracting for other manufactures.

“In the medical device field, the major 
companies demand that subcontractors be 
able to perform this level of high-quality pre-
cise inspection,” he said. “If a subcontractor 
doesn’t have the equipment, it is disqualified 
from consideration.”

He said that the availability of these 
resources will give Berkshire companies a 
competitive advantage when these advanced 
capabilities are required.◆

A manufacturer’s representative demonstrates the Romer Absolute Arm’s capabilities as it scans a part 
that is being built on the computer screen. Described as the world’s first measuring arm which does not 
require referencing before measurement, the Romer Absolute Arm is among the state-of-the-art advanced 
manufacturing equipment showcased at a Sept. 15 event at Taconic High School held by Berkshire Com-
munity College and the Berkshire Innovation Center. (Photo courtesy of Berkshire Community College)

Products printed on the Stratasys J750 3D printer are displayed during the Sept. 15 showcase event. Among 
them is this hand (showing blood vessels and veins) that was printed all at once on the Stratasys J750. 
The cutting-edge equipment is capable of printing in seven different materials, including bio-compatible 
materials and the complete color spectrum. The 3D printer and other advanced equipment is being made 
available for use and training by area manufactures. (Photo courtesy of Berkshire Community College)

GETTING A BIOPHARMA GETTING A BIOPHARMA GETTING A BIOPHARMA 
STARTUP OFF TO A GREAT START.STARTUP OFF TO A GREAT START.STARTUP OFF TO A GREAT START.
WAY TO GROW.WAY TO GROW.WAY TO GROW.

Berkshire Sterile Manufacturing needed funds to buy and renovate a 116,000 square-foot building in Lee and acquire new manufacturing 
equipment. We issued a $4,083,000 bond on the company’s behalf, enhancing it with mortgage and insurance guarantees. The bond, 
purchased by Berkshire Bank, enabled the startup to create the ideal facility for growth in western Massachusetts. For more information, 
call 800.445.8030 or visit MassDevelopment.com.

KHJ22429_MAS-172_Berkshire_Print_10.3125x8_mech.indd   1 4/11/16   1:12 PM
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When fi nal work is completed later this 
year, the 17,000-square-foot facility will 
open with a new interior look. It will include 
performance and rehearsal spaces for small 
and mid-sized local and regional cultural 
organizations, as well as several offi ces for 
rent by local nonprofi t organizations, and 
facilities for other uses.

The $10.5 million project has been spear-
headed by Fred and Sally Harris, who formed 
Saint James Place in 2010 and have managed 
the project since then as a labor of love.

The couple have had a home in Great 
Barrington since 1974, and moved here 
on a full-time basis in 2011. They were 
also longtime members of the Saint James 
congregation.

“I was a parishioner of Saint James and 
attended services there for over 30 years,” 
said Sally Harris, who is president of the 
Saint James Place organization. “I was very 
distressed when I learned that this beauti-
ful old building might be torn down. I’m 
originally from Dallas, and we don’t have 
buildings like this there. I believed that it 
really deserved to be saved.”

Since then, under their guidance, the struc-
ture has been restored and reinforced with 
trusses and other remediation measures. The 
infrastructure has also been modernized, with 
the installation of new HVAC and fi re protec-
tion systems, an elevator and handicapped 
access. Other features and modifi cations 
have been made to adapt it for new uses. It 
will also include state-of-the-art lighting and 
other theatrical equipment.

The construction is currently in its fi nal 
stages. “Our goal is to put it into service by 
the end of 2016,” said Harris.

She added that organizations have already 
begin booking performance spaces for spe-
cifi c events in 2017, and they have commit-
ments for tenants for three of the fi ve offi ce 
spaces it will contain.

Saint James Place will include three differ-
ent performance spaces for concerts, theater 
and other events. Each space will have its 
own separate lobby and entrance.

The facilities will be available for rent by 
cultural organizations for individual produc-
tions or series. It will also be available for 
community meetings and other functions.

The former Sanctuary will seat between 

250 and 300 people. It will retain its original 
pews (modifi ed for comfort and reinstalled 
on a new sloping fl oor for improved line 
of sight), stained glass windows and other 
historic characteristics. The Parish House 
will contain two smaller performance spaces, 
including The Great Hall, which will seat 134, 
and the East Room, which will accommodate 
88 people. Both spaces can also be used for 
receptions and other gatherings.

The facility will also include 3,200 square 
feet of space for fi ve separate offi ces, which 
will be leased by arts groups for their admin-
istrative activities.

Saint James Place will also feature a 
commercial kitchen, which can be used to 
prepare food for events. The basement will 
have dressing rooms and private bathrooms 
for performers.

In addition, a space in the basement is 
being allocated at no charge for the People’s 
Pantry, a food program for the needy. That 
program had previously been based in Saint 
James Church.

Push for preservation
The process leading to the restoration was 

challenging and complex. As with many 
historic buildings, the available choices were 
daunting and the structural issues required a 
major investment. The failure of the wall was 
just one of many physical issues that would 
have to be addressed on an ongoing basis. 

Adding to the dilemma was pressure in 
the community for the building to be saved. 
“There were petitions with many signatures 
urging that the building be preserved,” said 
Harris.

After the closing of the building, the 
church’s members formed committees to 
study the options. As a member of one of the 
committees, Harris was privy to the issues 
and the alternatives being considered.

Several factors prompted her and her hus-
band to take a more active role than simply 
being concerned parishioners.

One spark was a visit to the town by Rob-
ert Jaeger, president of Partners for Sacred 
Spaces, a non-sectarian Philadelphia-based 
national organization that advocates for and 
supports the preservation and use of church 
buildings as community assets.

“He basically said our church is not alone 
in experiencing a situation like this,” said Fred 
Harris. “He cited success stories elsewhere, 
and he emphasized that Saint James could 
be saved. It was inspiring.”

But a very different scenario also emerged 
during the discussions. The congregation’s 
resources were limited, and one of the 

potential choices was sale of the property. 
However, the real estate market and economy 
were struggling with a downturn at the time. 
Some experts said that the market value of the 
property would be higher if the buildings were 
demolished and it were sold for its land.

“Someone suggested at a meeting that 
one logical use for the site was as a parking 
garage,” recalled Sally Harris. “When I heard 
that I became more determined to save it.”

In 2010, the couple came up with an idea 
to set up a nonprofi t organization to purchase 
the property, develop a plan, and manage its 
restoration and adaptive re-use. The goal 
was to bring in other users in to generate 
revenue, and also allow the church to use 
it for services.

Harris added that the market valuation 
of the property with the buildings was a 
relatively modest amount, which made it 
seem fi nancially feasible. “The value was 
not in the range of millions of dollars,” she 
said. “It was around $200,000. That made it 
a fi nancially realistic possibility.”

Harris noted that her family has a small 
philanthropic foundation based in Dallas. The 
foundation agreed to make a donation to the 
Saint James Place organization to cover the 
purchase price.

A purchase offer was made to the church, 
and Saint James Place bought the property 
for $300,000 in September 2010.

However, the congregation subsequently 
decided not to return to the building. Instead 
it merged with the former Saint George Epis-
copal Church of Lee to form a new entity, 
Grace Church. They continue to hold services 
at Crissey Farm.

“The members of the congregation ulti-
mately wanted to move on to something new 
rather than come back to this building,” said 
Harris. “We were initially a little disappointed, 
but it wasn’t a problem. We had known that was 
a possibility when we bought it. Our priority 
was to save these wonderful buildings.”

The couple rolled up their sleeves to develop 
a specifi c plan for Saint James, raise the neces-
sary money and pursue the restoration.

“I’d never done anything like this before,” 
said Harris. “But I have worked in the non-
profi t sector. And, through his career, Fred 
had many of the business and construction 
skills and knowledge that are required. So, 
together we were able to move forward.”

Sally Harris has a degree in theater. She 
has been active in educational and other non-
profi t organizations, including serving on the 
board of the Albert Schweitzer Fellowship, 
and on the National Advisory Board of the 
Salvation Army.

Saint James place
continued from page 1

Fred and Sally Harris are nearing the completion of a multi-year and multi-million-dollar project to convert the former Saint James Episcopal Church in downtown 
Great Barrington into a mixed-use cultural and community facility, including this performance space in the former Sanctuary that will seat up to 300 people.
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Fred Harris had founded a computer 
software company, Automated Concepts, in 
1966, and sold it in 2000. He also worked 
in residential development in New York. He 
was chairman of the board of a theater com-
pany in New York.

While they had a 
general concept for the 
building’s reuse, some 
of their initial tasks 
were to research the 
market and community needs, and to conduct 
feasibility studies to establish a specifi c busi-
ness plan and strategy for the project. They 
met with town offi cials, members of the 
community and other organizations to gather 
input and determine the level of interest.

In 2013, with a $22,500 grant from the 
Massachusetts Cultural Council, they re-
tained Partners for Sacred Spaces to analyze 
the market and make recommendations. This 
process indicated that the prospects for its 
use as a cultural venue were greater than 
anticipated – as was the need.

“The studies revealed that there are a 
surprising number of small and mid-sized 
arts groups in the area who have been limited 
in what they can do, because of a lack of 
affordable smaller performance spaces that 
are suited to their needs,” said Sally Harris. 
“These groups also need offi ce, rehearsal 
and meeting space.”

She added that Saint James Place will be 
oriented to this particular niche. “We’re not 
competing with the Mahaiwe [Performing 
Arts Center] or the Colonial [Theater] or 
other larger venues,” she said. “This will 
complement those and add something new 
that is needed. And Saint James Place will 
not be a producing organization, but is simply 
providing a space and facilities.”

Harris added that Saint James also has a 
history as a performance space, and is known 
for the quality of its acoustics. She noted, for 
example, that the Aston Magna classical music 
series used to perform in Saint James, and will 
be returning there when it is reopened.

While a majority of users will be based in the 
Berkshires, Saint James Place has also been in 
contact with organizations further afi eld who 
have expressed interest is using the facility, 
including the Yale School of Music.

Financial plan
One of the priorities for Saint James 

Place is to be fi nancially self-sustaining in 
its operations.

“We want to pay our own way, and for the 
organizations that use the spaces to cover 
the costs of operations,” said Fred Harris. 
“We don’t want to be an organization that 
is always going to the public requesting 
money for operating expenses, or to fund 
expensive new programs or deal with fi nan-
cial emergencies.”

The initial renovation, construction and 
other costs have been covered by a com-
bination of grants, contributions and other 
fi nancing. These have included a $500,000 
matching grant from the Massachusetts 
Cultural Council’s Cultural Facilities Fund 
to support the restoration and preservation of 
the cultural facilities in 2015. Also, in 2015, 
voters at the Great Barrington annual town 
meeting approved $150,000 for roof repair 
and replacement, using a portion of the town’s 
Community Preservation Act funds.

Saint James Place is also utilizing historic 
tax credits. They have already received a 
state allocation of $1,964,000. They also 
anticipate federal historic tax credits of 
approximately $2 million, which would be 
awarded upon completion of the project.

They are currently conducting a $2 million 
public capital campaign to raise the remainder 
of the $10.5 million total budget.

“We want to be as fi nancially unencum-
bered by debt as possible when we open,” 
said Harris. “We have worked out a fi nancial 
plan that factors our operating expenses and 
fi nancing into a manageable budget that will 
be sustainable for the long term.”

He said Saint James Place will rely on rent-
als from users as a primary source of revenue. 
In addition to cultural uses, the facilities will 
be available for private gatherings.

“We’re also planning to host weddings 
as one source of revenue,” he said. “We’re 
not going to focus on becoming a wedding 
venue, but weddings are profi table, and doing 

that on a limited basis is one way to offset 
our operating costs.”

Sally and Fred Harris plan to continue 
in the role of managers in the initial startup 
phase. While the couple say it has been a 

long and challenging 
project, they are enthu-
siastic about the results. 
In addition to saving an 
important and beautiful 
historic landmark, they 

believe Saint James Place will be an important 
asset for the community.

“It’s been worth all the work,” said Fred 
Harris. “With Saint James Place and the 
Mahaiwe Performing Arts Center and other 
activities nearby, Great Barrington will have 
an arts district downtown. And when it 
reopens, what had been an empty building 
will bring new activity that stimulates the 
local economy.”◆

“When it reopens, what had 
been an empty building will 

bring new activity that stimu-
lates the local economy.”
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The Pittsfield Cooperative Bank opened in 1889 intent on empowering our neighbors
to build a better community. Savings and investment products were designed to benefit
the customers long-term and lending decisions were made with great thought by honest,
local bankers.

They still are.

Today, The Co-op is staffed by 48 people who not only live and work in the area, they’ve
dedicated most of their lives to the region. And — because of the way we conduct 
business — this little known bank in the heart of the Berkshires is one of the best 
capitalized lenders in the entire Commonwealth.

While that’s not the kind of stuff that makes headlines… it sure is comforting to bank with
someone you know and trust.
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