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alternative broadcast media reaching audiences
The Greylock Glass takes local
approach to podcasting format
By John Townes
Jason Velázquez is attempting to combine the traditional role of local journalism with
the new digital online media that have been reshaping the information landscape over
the last 20 years.
“The next generation of news is digital,” said Velázquez, who lives in Williamstown.
“But there are a lot of old-fashioned functions that new media can fulfill, including basic
community building, and providing
“It could become the basis of a
substantial long-form journalism on
the local and regional level.”
new generation of local digital
Velázquez is the founder and
online media and journalism.”
owner of The Greylock Glass, a
podcast network and website (www.greylockglass.com) that features audio programs
about issues, personalities and culture in the region, with a particular focus on northern
Berkshire County.
Podcasting is a form of media that has emerged over the past dozen or so years that
involves the creation and distribution of radio programs over the Internet. Producers
upload podcasts and store them online. Listeners can either listen to podcasts when they
access them online, or download the files and listen to them at their own convenience.
The Greylock Glass was launched in early 2015 to apply the concept of podcasting
continued on page 18
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Low-power radio station brings

hyper-local content to airwaves

By John Townes
If the call letters of the year-old North Adams radio station WMNB-LP seem familiar,
that’s no accident.
It is a close variation of WMNB, the former northern Berkshire broadcast institution
that, through industry consolidation, no longer operates under those call letters.
That nostalgic association reflects the mission of WMNB-LP, which is to recreate the
community orientation of radio of decades’ past, when stations were locally owned and
operated, and presented live programming presented by people on site.
The goal of WMNB-LP is to be a
“We’re trying to fill a void
multifaceted voice for the community
that was created when stations as a source of locally produced news,
information, opinion, sports, music, and
like WMNB were bought up other forms of audio communications
and creative expression
by outside corporations.”
“We’re trying to fill a void that was
created when stations like WMNB were bought up by outside corporations,” said Michael
Putnam, program director of WMNB-LP. “Our goal is to feature local personalities and
programming that is not coming from some corporate studio elsewhere.”
Putnam is also president of the board of Northern Berkshire Community Television
Corp. (NBCTC), the nonprofit organization that holds the license of WMNB-LP and
operates the community-access television stations on the Time Warner (now Spectrum)
cable system in North Adams.
WMNB-LP’s studio is in the same building on the corner of Union and Canal streets
that houses NBCTC (which last summer moved there from its longtime location at
continued on page 20
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Company boosts visibility
with Main Street location
By Brad Johnson
An established local company whose
products are all about visibility has significantly enhanced its own visibility with the
opening of a new retail shop at a prominent
commercial location.
“We wanted more people to know about
us,” said Ken Cooper, who operates Berkshire
Printing & Embroidery with his wife (and
business owner) Kristi.
The Coopers have quietly operated the
business for the past 10 years from a shop
they set up in the garage of their North Adams
residence. Over the years they expanded the
range of specialized services they offer for
the creation of customized garments, bags,
coffee mugs and many other items.
These items have largely been ordered by
companies, clubs and other organizations
around the country who have connected with
Berkshire Printing & Embroidery through
the company’s aggressive outreach and
marketing through Facebook and other
social media.
“We’ve reached all across the country,”
said Cooper, noting that the company’s
competitive pricing, responsive service,
and consistent quality helped them build
a diverse base of satisfied customers, who
often go on to recommend the company’s
services to others.
“We get a lot of new business through
referrals,” said Cooper.
While the vast majority of its business
has come from out of the area, the company
also has done work for a number of schools
and organizations in this region. “We do a
good number of jobs for local schools and
organizations,” said Cooper, citing regular
orders for sports team shirts and other garments. “But it has still been a small part of
our customer base.”
Over the years, an interest in tapping more
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Ken Cooper says the new storefront location for Berkshire Printing & Embroidery has enhanced the visibility
of the company he and his wife Kristi have operated for the past 10 years from a shop in their garage.
local business led the couple to occasionally
new shop, including equipment for embroiexplore options for a retail space. “But it was
dery, sublimation printing and wood sign
always too expensive,” said Cooper.
carving. The 1,500-square-foot space also
That dynamic changed during their most
provides room for display of many types of
recent search, when they came upon a storeapparel and other products that customers can
front space at the corner of Marshall and
choose from for their specific jobs.
Main streets in downtown North Adams, the
What did not make the trip to the new
busiest traffic intersection in the city.
location is the company’s screen printing
“We thought this would be a great option
equipment, which Cooper said is much too
for us,” said Cooper, adding that the building’s
cumbersome and in other ways not suited to
owner, Scarafoni Associates, offered lease
a retail shop environment.
terms that made it feasible for them. “They
The Coopers did a gradual soft opening at
gave us a great opportunity to open this.”
the new shop in November, and opened on
Capitalizing right off the bat on the
a full-time basis in mid-December. Among
storefront’s high visibility, they placed eyeother advantages of the new location, Cooper
catching banners in the large display windows
noted that the shop is directly across the hall
last fall announcing their impending arrival
from the Registry of Motor Vehicles, which
downtown. Meanwhile, they worked on
has prompted many people on business
transferring some of their operations to the
there to stop by to see what the Coopers’
shop is about.
Cooper said that he and Kristi handle all
of the work themselves, and that nothing is
out-sourced to other vendors. “We stand 100
percent behind our work and make sure it is
done right,” he said. That goes for whether
it’s a large order of screen-printed T-shirts
for a customer’s major event or a single item
made for a special gift or occasion.
Cooper explained that the varied equipment
and operations meet different needs and different sized jobs. Screen printing, he said, is
best suited to situations where a certain volume
of a given item is being produced. “That can
range from 10 T-shirts to thousands,” he said,
adding that it is generally not cost-effective
to do smaller orders due to the set-up costs
involved with screen printing.
The company’s computerized embroidery
equipment can handle jobs of varying sizes,
including individual customized items.
Sublimation, which involves transferring
a digital design that is first printed on specialized paper and then pressure-and-heat
transferred to the chosen object or substrate,
is especially well suited to unique “one-off”
designs. However, there are limitations to the
types of and materials that this process can
be used on. Cooper noted, for example, that
light-colored polyester fabrics are required
for garments or other fabric-based items.
The company has also recently expanded
into making custom wood signs, with an
automated CNC router and other related
equipment installed in the Main Street shop.
Other services include vinyl lettering and
photography.
Berkshire Printing & Embroidery (413281-8392) is open Monday through Saturday
from 9:30 a.m. to 5 p.m. The company is on
Facebook, and is in the process of setting up
a website (berkshireprinting.net).
Cooper said the downtown location has
shown promise in generating new local
business over its first few months. “So far,
so good,” he said. “We’re growing, but we’re
still a small business.”
While the Coopers envision possibly
adding employees down the road, for now
they are able to handle the operations themselves. “We work as a team,” said Cooper.
“That means we both need to be a jack of
all trades.”u
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news & notes from the region
‘business bootcamp’

1Berkshire, MCLA
team up on new
training initiative
By Brad Johnson
A good idea is a great thing to have when
you’re starting a business.
But ideas alone are not enough to get a
venture going and growing. So many other
details are involved – from the mundane
to the more esoteric – that even the most
visionary entrepreneur can get lost in the
weeds before ever finding the path to a successful start-up.
Through a new collaborative effort
between 1Berkshire and Massachusetts
College of Liberal Arts (MCLA), aspiring
and early-stage entrepreneurs can get some
much-needed guidance on the essential elements for successfully starting and growing
a business venture.
Known as the 1Berkshire/MCLA Business
Bootcamp, the program involves a series of
10 three-hour workshops held on Tuesday
and Thursday evenings between March 14
and April 18 at the downtown Pittsfield offices of 1Berkshire, a countywide organization focused on economic development and
promotion of the region.
The Business Bootcamp is open free of
charge to entrepreneurs, early-stage business
owners, students and individuals aspiring
to start a new venture. Those accepted into
the program (through an application process
that closes on March 1) will receive an indepth introduction to business plan models,
accounting and finance basics, marketing,
legal structure options, and more.
The workshops will be co-presented by
MCLA faculty, paired with experienced
business executives serving as mentors in the
Berkshire Starts program, another entrepreneurial support initiative of 1Berkshire.
Jonathan Butler, CEO of 1Berkshire, said
the joint effort with MCLA is an example of
how businesses and institutions in the region
can work collaboratively to provide tools for
entrepreneurs and small business owners.
“Bootcamp attendees will benefit by learning from both educators and practitioners,
providing them with a more well-rounded
understanding of how to approach their
individual work,” he said.
“That tandem of faculty and professional
presenters should be a really powerful part

plan competitions that MCLA will soon be
of the program,” added H. Jake Eberwein,
holding and the launch of a design lab in
dean of graduate and continuing education
downtown North Adams.
at MCLA.
“MCLA is excited as well as committed
Eberwein and David Curtis, economic
to working with a range of local partners
development specialist with 1Berkshire,
to enhance and build
have been the primary
experiences for our
coordinators of the
“That tandem of faculty
Business Bootcamp, and professional presenters students and residents
of the county to furwhich grew out of
earlier collaborative should be a really powerful ther grow our region’s
economy,” said MCLA
efforts between their
part of the program.”
President Jamie Birge,
respective institutions
regarding the overall scope of these entrethat focused on supporting emerging entrepreneurial support activities that the college
preneurs in the region.
is engaging in.
“The bootcamp is really a part of the
That includes partnering with 1Berkshire
Berkshire Starts program, which is focused
on the Business Bootcamp.
on fostering a wider, deeper support system
“We’ve had a great relationship with
for entrepreneurs in Berkshire County,”
1Berkshire,” said Eberwein, noting that they
said Curtis.
have been doing some interesting things to
Included in the Berkshire Starts initiative
support emerging entrepreneurs in Berkshire
are the business pitch competitions that were
County. “Our collaboration on the bootcamp
first held in early 2016. These events (which
is just a next stage of that.”
are resuming this winter and spring) give
Through the targeted gifts, MCLA is
participating entrepreneurs an opportunity
covering the cost of the faculty resources for
to pitch their concepts to a panel of business
the bootcamp’s workshops, as well as other
experts, who provide valuable feedback and
in-kind support.
advice. Small cash prizes are awarded to the
continued on next page
top three pitches in a given competition.
While the business ideas being pitched
in those first competitions were varied and
promising, Curtis noted that the aspiring
entrepreneurs were often a little thin in their
knowledge of certain business basics.
“We saw in the pitch competitions that
many did not have an understanding of things
like financing, marketing options, or the
different structures that are available,” said
Curtis (the latter item referring to options
such as sole proprietorship, limited liability
corporation and others, and the important
legal and financial implications these can
have). “That led us to this concept for the
Business Bootcamp, which is designed to
give [participants] a broad base of these
key elements.”

Targeted gifts put to work

While the bootcamp concept took shape
within the context of 1Berkshire’s existing
entrepreneurial support initiatives, Eberwein
noted that it also fit in squarely with MCLA’s
own recent efforts to develop and implement
programs focused on entrepreneurship, innovation and leadership.
Providing impetus for those efforts, he
explained, were recent gifts to the college
that were designated for use toward those
target areas. “As a result, we have several
initiatives that are being set in motion,” said
Eberwein. Among these are student business
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continued from previous page
For the other part of the teaching tandem,
1Berkshire is lining up the business professionals with expertise in the topics covered
in the workshops, which will be held at 66
Allen St. in downtown Pittsfield.
While Curtis said the bootcamp program is
“open to all who have an interest,” there is a
limit to the number of participants that can be
accommodated. “We’re working with a great
group of processors at MCLA, and we don’t
want to overwhelm them,” he commented.
Curtis said that offering the program free of
charge “was a conscious decision to be sure
as broad a range of access as possible.”
Similarly, the scheduling of the workshops
on weekday evenings is intended to remove
potential barriers to participation related to
daytime jobs or other commitments. “It’s low
risk [for participants] because we’re holding
it outside of work hours,” said Eberwein.

March 2017

While this is being touted as the region’s
As such, organizers also anticipate that
first such Business Bootcamp, the initiative
the Business Bootcamp will not be a one-off
has similar goals and features to other proeffort. “We’re using the word ‘prototype’,”
grams that have been
said Eberwein. “We’d
conducted through “We hope this is not the first like to learn from this
the years, such as the and only time that we do this.” first experience and see
Berkshire Enterprises
where that takes us.”
training programs for dislocated workers
Curtis agreed. “We hope this is not the
that were offered regularly for several years
first and only time that we do this,” he said,
until funding resources dried up.
adding that the bootcamp concept fits in with
There are also several current and ongoing
the future plans for the overall Berkshire
programs throughout the county that share
Starts initiative.
the same goal of developing an ecosystem of
“We are growing Berkshire Starts itself,”
support for emerging entrepreneurs.
he said. “There’s more coming down the road
Eberwein noted that the Business Bootin terms of what we have to provide – not
camp is intended to complement rather than
just for start-ups but for existing businesses
compete with these existing programs. “It’s
as well.”
part of a developmental continuum that fills
The deadline to apply for the 1Berkshire/
in a niche in what is available in this area,”
MCLA Business Bootcamp is March 1. Aphe said. “It’s a way to cultivate this pipeline
plications can be found at 1berkshire.com/
of people with entrepreneurial ambitions.”
business-bootcamp/.◆

Faster track to degree in
business administration
The maxim “time is money” has special
resonance for college students dealing
with the expense of their chosen degree
program.
Now, one local educational institution
is offering a way for some students to save
both time and money in completing their
undergraduate studies.
Massachusetts College of Liberal Arts
(MCLA) has introduced a new Three-Year
Business Administration Degree Program
that will allow highly motivated and hardworking students to complete a general
business administration degree in three years,
instead of the traditional four.
“The three-year accelerated program
is a great opportunity for committed and
goal-oriented students who want to go on
to graduate study or enter the workforce
earlier, and, at the same time, save on college
expenses,” said Monica Joslin, MCLA’s dean
of academic affairs.
Enrollment in MCLA’s Three-Year Business Administration Degree Program is fulltime, across six regular semesters, plus two
summer semesters. Although most students
generally take one or two summer classes
during their time at MCLA, students in this
program will enroll in additional courses
during the summer sessions.
MCLA is the first and only institution out
of the nine universities in the Massachusetts
State University System to offer this innovative program, which includes on-campus,
hybrid and online courses, as well as summer
internships. The program’s general business
concentration allows students the flexibility
to earn a business degree that conforms to
their needs in a shorter time frame.
“Completing the Three-Year Business
Administration Degree Program makes college more affordable, and lets you join the
workforce a year ahead or start a graduate
degree more quickly, all with the same highquality educational experience as a four-year
degree student,” said Dr. Thomas Whalen,
assistant professor of business administration at MCLA.
According to Gina Puc ’07, director of
admission at MCLA, business administration
continues to be one of the most popular majors among students in Berkshire County and
beyond. Prospective students are interested in
this new accelerated degree option, Puc said,
as many of them look for ways to save both
time and money. The program also allows
students to take advantage of early college
credits they may have earned in high school
through dual enrollment courses or Advanced
Placement (AP) courses.
It is recommended that candidates for the
Three-Year Business Administration Degree
Program enter with AP or College-Level Examination Program (CLEP) credit. However,
all motivated, hard-working students may
apply. High school students should contact
MCLA admissions advisors to help plan
which high school courses will complement
a Business Administration major.
Once accepted into the program, students
will be matched with a business faculty
advisor to guide their course selection and
internship placement. For more information,
go to www.mcla.edu.◆

March 2017

Berkshire Trade & coMMerce

5

news & notes from the region
Feb. 16-26: 6th Annual 10x10
Upstreet Arts Festival, featuring
new theater, art, comedy, dance,
music, and more. More information and schedule of events at discoverpittsfield.com/10×10/.
Feb. 18: Berkshire Grown Winter Farmers Market with
products from local farms, as well as crafts and gift items at
Monument Valley Middle School, 313 Monument Valley Rd., in
Great Barrington Information at www.berkshiregrown.org.
Feb. 18-19: 20th Annual WinterFest with a range of free
family events in downtown North Adams and at Windsor Lake.
Feb. 18 events include fun in the snow at Colegrove Park and
ice sculpting on Main, Eagle and Holden streets (10 a.m. to 4
p.m.), Winter Farmer & Artisan Market (10 a.m. to 3 p.m.),
chowder competition at 85 Main St. (noon to 2 p.m.), community
campfire at Holden and Main streets (2 to 4 p.m.) ice skating
and free skate rentals at the Peter W. Foote Vietnam Veterans
Memorial Skating Rink (2 to 4 p.m). Feb 19 events include
sledding, tubing, building snow creatures, and other outdoor
activities at Windsor Lake from 10 a.m. to 4 p.m., capped off
with a bonfire and hot cocoa at the Historic Valley Campground
beach from 2 to 4 p.m. Sponsored by Greylock Federal Credit
Union, MountainOne Bank, Scarafoni Realty, and First Hartford
Realty Corp. For information, call 413-664-6180.
Feb. 20: Spring Preview Days offered at Massachusetts College
of Liberal Arts (MCLA) to provide prospective students with
opportunities to tour the campus, learn about the admission and
financial aid processes, discover a wide variety of academic programs, and find out more about student life at MCLA. Check-in
begins at 10:45 a.m. in the Center for Science and Innovation.
The program will run from 11 a.m. to 1 p.m. Additional Spring
Preview Days are scheduled for April 14, 22 and 29. Register
online at www.mcla.edu/Admissions/visiting_mcla.
Feb. 21, March 21: Pittsfield Green Drinks, informal gathering
of people interested in conservation and environmental issues on
third Tuesday of each month. 5:15 p.m. at J. Allen’s Clubhouse
Grille. Sponsored by the Berkshire Environmental Action Team
(BEAT). For more information and meeting location, contact
Jane Winn at jane@thebeatnews.org or 413-230-7321.
Feb. 21: Northern Berkshire Green Drinks, featuring former
state Sen. Ben Downing, who is now working in the solar industry.
5:30 p.m. at the Purple Pub Annex on Spring Street in Williamstown. Information at www.facebook.com/NBGreenDrinks/.
Feb. 21: Berkshire Memory Cafe, free social gathering for
people living with memory issues and their caregivers. 9 to 11
a.m. at the Harper Center, 118 Church St., Williamstown. For
details contact BFAIR at 413-664-9382.
Feb. 21: Monthly evening meeting of the Adams Arts Advisory
Board, 6 to 8 p.m. at Adams Town Hall.
Feb. 21: Entrepreneurial Meetup presented by 1Berkshire, 5:30
to 7 p.m. at J. Allen’s Clubhouse Grille, 41 North St., Pittsfield.
Free. For information, contact David Curtis at 413-499-1600.
Feb. 22: Creative Economy Good News Business Salute,
presented by 1Berkshire, from 4:30 to 6:30 p.m. at Country
Curtains in Lee. Business honorees include Boyd Technologies, Big Elm Brewing and Winstanley Partners. To register,
call Danielle Thomas at 413-499-1600 ext. 126.
Feb. 23: Green Living Seminar on “From Rundown to
Renewed: Land Restoration at the Albany Pine Bush Preserve,” presented by Jesse Hoffman of the Albany Pine Bush
Preserve Commission. Part of MCLA’s Green Living Series
of seminars. Free and open to the public. 7 p.m. in MCLA’s
Center for Science and Innovation, room 121. For more information, or to view podcasts of prior seminars, go to www.
mcla.edu/greenliving.
Feb. 24: BYP Annual Museum Party, presented by Berkshire
Young Professionals, 7 to 11:45 p.m. at Berkshire Museum. $10
members, $15 non-members. For information, call Danielle
Thomas at 413-499-1600 ext. 126.
Feb. 24: Dance for Social Justice Movement, free workshop
exploring the universal language of movement to generate
relevant conversations around social justice issues in our
communities. Presented by Boston-based contemporary dance
theater company Danza Organica (directed by choreographer and
Jacob’s Pillow Dance Creative Development Residency Artist
Marsha Parrilla), as part of the 10x10 Upstreet Arts Festival in
Pittsfield. 4 to 7 p.m. at the Boys & Girls Club of the Berkshires
in Pittsfield. Open to youth, teens, and adults of all experience
levels. Pre-registration required. Call 413-243-9919 ext.161 or
visit jacobspillow.org to reserve space.
Feb. 28: Spark! creative economy networking event presented
by 1Berkshire, from 5:30 to 7:30 p.m. at Kripalu Yoga Center, 57
Interlaken Rd., Stockbridge. Free. For information, call Danielle
Thomas at 413-499-1600 or email info@1berkshire.com.
Feb. 28: Northern Berkshire Community Coalition’s Teen
Writing Workshop mid-year public performance (rescheduled
from Jan. 31), with teens from the workshop presenting their
original works of fiction and poetry. 5 p.m. at Gallery 51, 51 Main
St., North Adams. For more information, contact Tim Shiebler
at tshiebler@nbccoalition.org, or at 413-663-7588.
March 2: Green Living Seminar on “The Times They are AChangin’: Marine Bioinvasions in the Northeast,” presented by
Judith Pederson of the Massachusetts Institute of Technology’s
(MIT) Sea Grant College Program. Part of MCLA’s Green
Living Series of seminars. Free and open to the public. 7 p.m.
in MCLA’s Center for Science and Innovation, room 121. For
more information, or to view podcasts of prior seminars, go to
www.mcla.edu/greenliving.
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the month in business
March 2: Great Barrington Green Drinks, informal gathering
of people interested in conservation and environmental issues
on first Thursday of each month. 5:30 p.m. at the Prairie Whale,
178 Main St. For more information, contact Natalie Narotzky
at nnarotzky@gmail.com.

March 3: First Fridays Artswalk with opening receptions
for more than a dozen art shows featuring over 25 regional
artists throughout Pittsfield’s Upstreet Cultural District. 5 to
8 p.m., with free guided walking tour beginning at 5 p.m. at
the Intermodal Center at BRTA, 1 Columbus Ave. For more
information and to view a listing and map of all participating
artists and locations, visit www.FirstFridaysArtswalk.com or
call 413-443-6501.

email your firm’s news
and announcements to:
info@btaconline.com
March 3: Closing reception for “10x10 Chairity: Take a Seat!”
exhibit, in which Dottie’s Coffee Lounge at 444 North St. invited
local artists to use their creative genius and recycle chairs no
longer being used in the lounge, and bring them back for display
during the 10x10 Upstreet Arts Festival (see related listing).
Closing reception from 5 to 8 p.m. held as part of the First
Fridays Artswalk. Includes silent auction for the reimagined
chairs, and artists talks at 7 p.m. Proceeds from the auction
will go to the Pittsfield Education Foundation.
March 8: Williamstown Chamber of Commerce networking
event, 5 to 7 p.m. at The Porches Inn in North Adams. RSVP
at info@williamstownchamber.com.
March 9: Green Living Seminar on “Restoring Ecological
Integrity to Your Land: Management Strategies to Curtail
Invasive Plants,” presented by Chris Politan of Politan Ecological Services; Land Stewardship Inc. Part of MCLA’s Green
Living Series of seminars. Free and open to the public. 7 p.m.
in MCLA’s Center for Science and Innovation, room 121. For
more information, or to view podcasts of prior seminars, go to
www.mcla.edu/greenliving.
March 15: Chamber Nite presented by 1Berkshire at Community Health Programs’ north county office at 71 Hospital Ave.,
North Adams. 5 to 7 p.m. Free. For information, call Danielle
Thomas at 413-499-1600 or email info@1berkshire.com.
March 16: 16th Annual Robert ‘Bees’ Prendergast St.
Patrick’s Celebration, benefit event for Hillcrest Educational
Centers, 6 to 9 p.m. at Country Club of Pittsfield. Includes door
prizes, silent auction, music, and buffet. Gene Dellea, president of
Fairview Hospital, and BMC Hillcrest Campus, will be honored
as the Irish Person of the Year, and the Berkshire United Way
will be presented with the Judge John A. Barry Community
Service Award. Tickets are $50 with proceeds benefiting the
educational programs at Hillcrest Educational Centers. For
information visit www.hillcrestec.org.

March 31: Rebooting Suicide
Prevention: Population-Based
Public Health Approaches in
Schools, Communities, and
Mental Health Facilities, featuring David Miller, PhD, part
of the Austen Riggs Center’s Erikson Institute 2016-17 Friday
Night Guest Lecture Series. Offered free of charge from 6:30 to
8 p.m. at the Austen Riggs Center, 25 Main St., Stockbridge. For
additional details, visit: www.austenriggs.org/events.
April 12: Williamstown Chamber of Commerce networking
event, 5 to 7 p.m. at the new Spring Street location of The Print Shop
Williamstown. RSVP at info@williamstownchamber.com.

What comes out
of the heart is
the stuff that’s
going to last.

May 4: Girls Inc. Annual Ruth P. Boraski Celebration
Evening, at the Colonial Theatre in Pittsfield. Includes presentation of the 2017 “She Knows Where She’s Going” award
to Brenda Burdick, marketing and strategic communications
manager for General Dynamics Mission Systems in Pittsfield.
For more information, including sponsorship and advertising
opportunities, contact Bethany Kirchmann, at 413-442-5174
ext. 12 or bethanyk@brighamcenter.org.
Ongoing: Last Word Toastmasters public speaking club in Pittsfield, meets from 6:30 to 8 p.m. on the second and fourth Tuesdays
of the month at Reid Middle School, 950 North St., September
to May, and at Berkshire Medical Center, 725 North St., June to
August. Information at lastword.toastmastersclubs.org.
Ongoing: Berkshire Business Builders networking meeting
every Thursday morning from 8:30 to 9:30 a.m. at 55 Church
Street in Pittsfield. All business people looking for an opportunity to network are invited. For information, call Kathy
Hazelett at 413-442-8581.
Ongoing: The Job Club meets Mondays from 10 to 11 a.m.
at the North Adams Public Library and from 1 to 2 p.m. at
BerkshireWorks Career Center at 160 North St. in Pittsfield.
Free and informal program helps participants who are seeking
employment to expand their network of contacts and provides
valuable job-search tips. For information, visit www.berkshireworks.org or call 413-499-2220.◆
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March 23: Green Living Seminar on “From House Sparrows to
Mute Swans: The Invasive Birds of Massachusetts,” presented
by Andrew Vitz of the Massachusetts Division of Fisheries and
Wildlife. Part of MCLA’s Green Living Series of seminars. Free
and open to the public. 7 p.m. in MCLA’s Center for Science and
Innovation, room 121. For more information, or to view podcasts
of prior seminars, go to www.mcla.edu/greenliving.
March 24: Brown Bag Lecture Series at Massachusetts College
of Liberal Arts, with Dr. Elizabeth Hartung, an assistant professor in the Mathematics Department. The series allows MCLA
faculty to present and discuss their scholarly activities, and
provides campus and community members with opportunities
to learn about their interests and research. Free and open to the
public. 3 p.m. at Bowman Hall room 121. For more information,
go to www.mcla.edu.
March 29: 2017 Career Fair presented by 1Berkshire in partnership with Berkshire Community College. 10 a.m. to 4 p.m. at
Paterson Field House on BCC’s Pittsfield campus at 1350 West St.
Free and open to the public. Employers interested in participating
can call 413-499-1600 or email info@1berkshire.com.
March 30: Green Living Seminar on “The Adirondack Park
Invasive Plant Program: Leveraging Partnerships to Model
Invasive Species Prevention and Management Success,” presentation by Brendan Quiron of The Adirondack Park Invasive Plant
Program. Part of MCLA’s Green Living Series of seminars. Free
and open to the public. 7 p.m. in MCLA’s Center for Science and
Innovation, room 121. For more information, or to view podcasts
of prior seminars, go to www.mcla.edu/greenliving.

Opportunity called, but it didn’t leave a voicemail.
With professional telephone answering,
you’ll never miss an opportunity.

800-367-7243

BerkshireCommunicators.com
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Season Pass NOW
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March FREE!
$350 Adult | $300 Jr | $175 Child or Sr. 70+
Order Online: SkiButternut.com or 413.528.2000
22 Trails | 100% Snowmaking | 2 Terrain Parks | Impeccable Grooming | Family Friendly

Ski Butternut - 380 State Rd. Great Barrington, MA 01230
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Update

Berkshire Health Systems (BHS) has announced that Williamstown Medical Associates
has changed its name to Williamstown Medical
of BMC. At the end of 2013, Williamstown
Medical became an affiliate of BHS, and is now
fully integrated with the BHS physician practices
in order to gain advantages for the long-term
health of the practice. It sought the affiliation in
response to the financial and support pressures,
common to physician practices across the U.S.,
that were threatening its ability to effectively
serve the 12,000 local patients who depend on
the northern Berkshire practice for care. “Through
our partnership with Berkshire Health Systems,
Williamstown Medical of BMC has preserved
and strengthened the availability of primary care
and other medical services in northern Berkshire,
and has enhanced the ability to coordinate and
provide health services throughout the system
and across the county for primary and specialty
care services,” said Anthony Smeglin, MD, physician practice leader at Williamstown Medical.
“Our practice is stronger, and BHS is continuing
its recruitment of new physicians and advanced
practice professionals to serve the residents of
Northern Berkshire.” Williamstown Medical
of BMC has offices in Williamstown and North
Adams, and phone numbers have not changed. For
Williamstown the number is 413-458-8182, and in
North Adams, 413-664-5710. The Williamstown
location at 197 Adams Rd. is also home to BHS
Walk-In Care, providing care for non-urgent
health situations on a walk-in basis. As of Feb. 1,
the North Adams office of Williamstown Medical
of BMC has moved from the Ambulatory Care
Center, 77 Hospital Ave., to the adjacent North
Adams Campus of BMC, 71 Hospital Ave.
Porchlight VNA/Home, based in Lee, has
been named to the Top 500 of the 2016 HomeCare
Elite, a recognition of the top-performing home
health agencies in the United States. The ranking
is developed by ABILITY Network, an information technology company helping providers and
payers simplify the administrative and clinical
complexities of health care.

If your plan is to invest in IT
when it breaks,
you don’t have a plan.

Expect more.
413-499-0607 1 Fenn Street
800-207-1926 Pittsfield, MA

compuworks.biz
ICC MC73444
US DOT 058227

Specialists in residential moving & warehousing.

Locally & worldwide.
Proudly serving The Berkshires for over 90 years.
Quality service • Competitive Rates
A Family Owned & Operated Business Since 1923

Farm to Fork Fondo, a series of non-competitive cycling events in rural areas throughout the
Northeast, will launch its first ride in the Berkshires
in 2017. Five hundred cyclists from throughout the
country are expected to attend Farm to Fork Fondo
– Berkshires on Sept. 23 and 24 at Hancock Shaker
Village in Pittsfield. The mission of the Farm to
Fork Fondo series is to highlight and support the
symbiotic relationship between cyclists, farmers
and beautiful landscapes. Ride options range from
10 to 100 miles, and include several on-farm rest
stops where participants sample chef-prepared
treats made from each farm’s ingredients. Featured
farms on the Berkshire ride will include Hilltop
Orchards and Bartlett’s Orchard in Richmond,
Colfax Farm in West Stockbridge, High Lawn
Farm in Lee, and Wolfe Spring Farm in Sheffield. Hancock Shaker Village will serve as the
start and finish venue on Sept. 24, and will host a
pre-ride “Meet-the-Farmers Dinner” on Sept. 23.
Local partners for Farm to Fork Fondo Berkshires
include Berkshire Farm & Table, Berkshire
Mountain Distillers, Big Elm Brewing, Blue
Q and Wheelhouse Farm Catering. Wrenegade
Sports, the producer of this event, is based in Burlington, Vt. Registration for the event is now open.
Interested riders can visit www.farmforkfondo.
com/berkshires/ for more information.
With support from Berkshire United Way,
Central Berkshire Habitat for Humanity and
Berkshire Community Action Council will offer
free filing of 2016 federal and state income taxes
through the Volunteer Income Tax Assistance
(VITA) program through April 16. Community
members with a household income of $54,000 or
less are eligible to have their taxes filed for free by
IRS-certified VITA volunteers at Central Berkshire
Habitat for Humanity, 314 Columbus Ave., or
Berkshire Community Action Council, 1531 East
St., both in Pittsfield. (Residents with a household
income of $62,000 or less may also elect to complete
their taxes online at Habitat’s office.) To make an
appointment at these locations, call 413-442-0002.
Residents may also make an appointment to complete back taxes from 2012-2015.
The Zonta Club of Berkshire County is accepting applications for its 2017 $600 scholarship.
Applicants must be a graduate of a Berkshire County
High School, and be presently enrolled full-time
as a freshman, sophomore, or junior in a four-year
college or university. Applications must include all
of the following: a cover letter including name and
contact information, high school name and year
of graduation, and a list of college extracurricular
activities including any community service or
volunteer work; a 250-word essay stating current
or intended college major and goals upon graduation; and official college transcript. Completed
applications must be postmarked no later than April
10 and mailed to Zonta Club of Berkshire County,
c/o Scholarship Committee, PO Box 2184, Lenox,
MA 01240. The scholarship winner will be notified by May 1. Zonta is a nonprofit organization
committed to a world in which women’s rights are
recognized as human rights and every woman is
able to reach her full potential.
Berkshire Bank will honor a record 35 high
school seniors across Massachusetts, New York,
Connecticut, Vermont, New Jersey and Pennsylvania for their volunteer service through the
Berkshire Bank Foundation’s annual Scholarship Awards Program. The program will award
$52,500 in total scholarship dollars to students
who have exemplified community service through
their volunteer efforts, have been successful
academically and have a financial need. Additionally, students must attend a high school that is
located in a county with a Berkshire Bank office.
Through the program, $1,500 scholarships will
be awarded to 35 high school seniors who will
be attending a two-year or four-year college in
the fall. Applications are evaluated based on the
student’s record of volunteerism in the community,
academic standing and financial need. Applicants
must have a minimum GPA of a 3.0 and a family
household income under $75,000 to be eligible
to apply. To be considered, all applications must
be submitted online by 4 p.m. on March 22. Additional information about this year’s program
can be obtained through the bank’s website or
by contacting Berkshire Bank Foundation at
scholarshipinfo@berkshirebank.com.

WAM Theatre is the recipient of two substantial
grants: an unrestricted grant of $5,000 from the Massachusetts Bankers Association (MBA) Charitable
Foundation, and a $2,000 grant from the Dramatist
Guild Fund in support of the company’s 2017 Fresh
Takes play reading series.The MBA Charitable
Foundation is supported by its 155 member banks
throughout Massachusetts and New England. The
MBA Charitable Foundation Awards are symbolic
of the many individual donations banks make
on a regular basis to organizations and causes in
their local communities. WAM was nominated
for an MBA grant by Victoria May, vice president
of marketing, and Jay Anderson, president and
CEO, at Pittsfield Cooperative Bank, and Lori
Gazillo, vice president, foundation director, at the
Berkshire Bank Foundation. “We feel a small
measure of pride once again to be able to help
these deserving nonprofits,” said Charles O’Brien,
chairman of the MBA Charitable Foundation and
president and CEO of the Adams Community
Bank. Other Berkshire organizations receiving
grants include Louison House, IS183 Art School
of the Berkshires, and an honorable mention grant
to the Berkshire Community Action Council. The
Dramatists Guild Fund provides grants to nonprofit
theaters and theatrical institutions across the country
that develop and/or produce contemporary American plays and musicals in support of the American
writer. WAM’s Fresh Takes play-reading series,
launching its fourth season in 2017, introduces
Berkshire audiences to ground-breaking works by
established women playwrights. WAM Theatre’s
artistic associate Molly Clancy will be curating the
series once again. The company will announce its
entire 2017 season on Feb. 28.
The Robbins – de Beaumont Foundation has
awarded $30,000 to Berkshire South Regional
Community Center to support the Teen Outreach
Nutrition Exercise (TONE) program. TONE is one
of the many programs in the center’s Youth Intervention/Prevention Curriculum (YIPC), which is
designed to reduce risky behaviors among middle
and high school youth, enabling students to achieve
their physical, mental and social goals. The free
TONE program systematically improves the health
and well-being of teens in grades 9-12 (ages 1318) through a two-tiered regime of exercise and
personal wellness. Participants attend exercise
classes, nutrition and cooking demonstrations, and
workshops on subjects including pairing health with
lifestyle, leadership and mentoring, and the value of
education. They also complete community service
projects such as helping with Community Suppers,
trail clearing, or center improvements. The TONE
program is free and operates year round, accepting
applications on a continuous basis. Students interested in joining TONE should pick up a packet at
the center’s front desk or in the fitness office. For
more information, contact the program coordinator at YIPC@berkshiresouth.org or call the youth
development manager at 413-528-2810 ext 30.
The Berkshire Life Charitable Foundation is
accepting grant applications from programs, services and special initiatives that address the needs
that arise when individuals residing in Berkshire
County have a physical or developmental disability. Applicants must be nonprofit agencies
with tax-exempt status, serving Berkshire County
residents with disabilities. A board of trustees composed of Berkshire County residents will review
applications and award grants in the summer. The
deadline for grant requests is April 7. Applications
may be obtained by contacting Jaime Campbell,
Berkshire Life Charitable Foundation, at 413-3954578 or Jaime_Campbell@glic.com.
The Pittsfield Parade Committee has announced that the 2017 Fourth of July Parade theme
is “Celebrating Our Heroes” and that parade applications are now being accepted. Applications are
being mailed to past attendees; for those who would
like to participate for the first time, applications may
be found online at www.pittsfieldparade.com or by
calling 413-447-7763. Deadline for all participants
is May 15. The committee has also kicked off the
fund-raising drive for the 2017 parade, and is looking for corporate sponsors, small businesses and
Berkshire County residents to help reach this year’s
goal of $85,000. Individual and corporate donation
forms are also available on the website. Companies
and individual donors may call the parade phone
at 413-447-7763 for assistance.

Allendale Shopping Center
Retail & Commercial Space Available
sizes & options TO SUIT YOUR BUSINESS

Convenient Free Parking • Bus Stop at Entrance • Flexible Lease Terms
or Toll Free

413•499•4982 1•800•225•8068
visit our website at www.castinemovers.com

For Leasing Information Contact:

Glenn Langenback • Property Manager

Tel: 413-236-5957 • Cell: 413-464-4211 • GLangenback@verizon.net
Allendale Shopping Center • 5 Cheshire Road • Suite 60 • Pittsfield, MA 01201
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news & notes from the region
Berkshire Orthopaedic Associates has entered
into an affiliation with Berkshire Health Systems
(BHS) that helps to stabilize the physician practice and ensure continued and expanded access
to orthopaedic care services. Growing changes
in healthcare policy and in the health insurance
reimbursement system have challenged the viability
of private physician practices. At the same time,
healthcare systems like BHS are increasingly relied
upon to ensure current and future access to critical
services for the community by investing in physician practices and ensuring they have the necessary
support systems and financial stability and investment to succeed in the long-term. By becoming an
affiliate of BHS, Berkshire Orthopaedic Associates
continues to serve its existing patients, but has the
enhanced ability to provide access to new patients
through the support of Berkshire Health Systems’
physician recruitment program. “Through this affiliation, Berkshire Orthopaedic Associates will be
able to preserve and strengthen the availability of
orthopaedic services across Berkshire County,” said
Kevin Mitts, MD, division chief of orthopaedics
at Berkshire Medical Center and a surgeon with
the practice. “In addition, this agreement gives
us critical access to a variety of support services,
including assistance in recruiting new physicians
and other providers to serve our community’s orthopaedic needs.” In addition to Mitts, Berkshire
Orthopaedic Associates features Jeffrey Cella,
MD, Anthony DeFelice, DO, Mark Sprague, MD,
Michael Nancollas, MD, and David Grygier, MD.
They are joined by a team of physician assistants
who specialize in orthopaedic care. Daily operations
of Berkshire Orthopaedic Associates will remain
unchanged, and the practice will serve patients in
Pittsfield at its 24 Park St. offices on the first floor
of the Crane Center for Ambulatory Surgery
building; in Great Barrington at Fairview Hospital,
in the Doctor’s Building, 27 Lewis Ave.; and at a
new office in North Adams, at the North Adams
Campus of Berkshire Medical Center.
On Feb. 9, the City of Pittsfield unveiled its
revamped website (www.cityofpittsfield.org)
with streamlined content, enhanced access to information and resources, and greater adaptability
to devices of all sizes. In addition to being more
visually vibrant, the new site allows users to access information within two to three clicks from
the home page, creating a more enjoyable user
experience. “The ability for users to access the
City of Pittsfield’s website using their cell phone
or tablet was a frequently requested feature that
our old website, which, bearing the burden of age,
simply did not handle well,” said Mike Steben, the
city’s IT director, noting that 50 percent of existing users access the city’s website with handheld
devices. “The number-one priority of the overall
project was our customers’ease of use,” added Scott
Connors, the city’s network specialist who served
as the project manager. “We looked at several web
designs throughout the country to come up with
the most innovative design to offer residents, businesses and tourists who visit our site. With more
of our customers going to online services such as
permitting, reporting issues, online payments, we
wanted to make the website an easily accessible
tool for people.” Following the launch of the new
site, the city will also be transitioning from e-Gov
to a new engagement platform, Accela, later this
spring. More information will be shared nearer to
the launch date for this resource.

Hilton Garden Inn, Hilton Worldwide’s upscale global brand of hotels, recently recognized
Hilton Garden Inn Lenox Pittsfield as the Brand
Performance Award winner for their outstanding
achievements during the past year. The property,
which is owned by Shanti Hospitality and managed
by Emerald Hospitality Associates, received this
honor as a best-in-class performer from among the
brand’s 700 hotels worldwide. Although the award
goes to the top 5 percent performers in the brand,
Hilton Garden Inn Lenox Pittsfield ranked within
the top 2 percent among 675 hotels worldwide with
its service and quality scores. In recognition of these
achievements, Hilton Garden Inn Lenox Pittsfield
received a special trophy to display in its lobby.
“On behalf of the staff, we are honored to receive
this brand distinction with the Brand Performance
Award,” said Patty Jordan, general manger of
the 95-room hotel at 1032 South St. in Pittsfield.
“Our team members are committed to providing a
welcoming experience with our brand’s signature
service, style and Satisfaction Promise.”
Berkshire Pulse has received a $10,000 grant
from the Feigenbaum Foundation for the installation of an ADA-compliant passenger elevator to
make the Housatonic dance school studios accessible to all. The grant is an important component
of Berkshire Pulse’s efforts to match an $80,000
grant from the Jane & Jack Fitzpatrick Trust
received in 2016. Berkshire Pulse must raise all
$80,000 in matching funds by June 1. The elevator
project was recommended by the Great Barrington
Community Preservation Committee to receive
a $30,000 CPA grant, which will be presented
at Town Meeting on May 1 for approval. The
Feigenbaum Foundation grant represents part
of the match for the Fitzpatrick Trust, leaving a
balance of $40,000 that must be raised to achieve
the organization’s longtime goal of complete
accessibility in the old mill building it inhabits.
The third floor of the building was renovated in
2014 into a state-of-the-art, 6,700-square-foot
multi-studio space. For more information about
Berkshire Pulse, visit berkshirepulse.org.
Salisbury Bank and Trust Company has made
a $5,000 donation in support of the Community
Development Corporation (CDC) of South
Berkshire’s affordable housing project at 100
Bridge St. in Great Barrington. The project will
include 45 new units of affordable rental housing
for working individuals and families living in the
southern Berkshires. By donating the funds, Salisbury Bank was able to utilize the Massachusetts
Community Investment Tax Credits allocated
for the CDC. In addition to receiving a federal
tax deduction, the bank will receive a 50-percent
($2,500) cash refund from Massachusetts. This
leverage of philanthropic donations is available to
individuals, businesses and nonprofit organizations
whose donations support the CDC’s work.
Four Berkshire Healthcare skilled nursing facilities in Massachusetts have been named among
the best in the commonwealth by US News & World
Report. In the Berkshires, Williamstown Commons Nursing and Rehabilitation Center and
Kimball Farms Nursing Care Center in Lenox
were among 80 in Massachusetts selected by the
national magazine. Other Berkshire Healthcare
facilities in Danvers and Peabody earned spots
on the list.

Volunteers in Medicine Berkshires (VIM),
a free medical clinic that serves the region’s underserved population, has been selected as one of
the national finalists in the second annual Henry
Schein Cares Medal, an award bestowed on nonprofit organizations “that demonstrate excellence
in expanding access to care for the uninsured.”
The award is distributed by Henry Schein Inc.,
the world’s largest provider of medical, dental and
animal healthcare products. VIM is one of three
finalists selected in the medical category. A gold,
silver, and bronze medalist will be chosen in each
category, and winners will be announced in late
March. Each medalist will receive a cash award:
$15,000 for gold medal, $10,000 for silver, and
$5,000 for bronze. In addition, each finalist will
receive $10,000 worth of medical supplies from
Henry Schein Cares. “We are, indeed, gratified to
receive this prestigious award,” said Ilana Steinhauer, medical services director for VIM. “It is a
well-deserved recognition of the commitment and
dedication of our staff and volunteers, as well as
the quality and professionalism of their work.”
VIM Berkshires, founded 13 years ago, relies on
a volunteer medical staff to deliver free healthcare
services to uninsured and underinsured patients
ages 19 to 64. Besides primary care, VIM offers
patients access to dental, optometric and mental
health services, as well as nutrition, acupuncture
and therapeutic body work.u
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Over 100 town leaders from 25 rural western Massachusetts towns show their support for the regional broadband solution presented by WiredWest at the JFK Middle School in Florence on Jan. 28. Attendees turned out
to learn about this newest development in WiredWest’s multi-year effort to bring broadband service to underserved towns in the region, details of which are presented below. (Photo courtesy of WiredWest)

WiredWest Puts neW Plan on table
How our all-volunteer regional co-op is solving the decades-old problem of bringing broadband to rural towns

I

BY TIM NEWMAN

’m grateful for the opportunity BERKSHIRE TRADE & COMMERCE
has provided to talk about WiredWest’s new regional broadband
solution, a plan that will finally
Tim Newman is New
bring 21st century gigabit InterMarlborough’s board
net connectivity and digital phone member to WiredWest
service to our beleaguered member and one of its original
founders. He serves on
towns. The journey hasn’t been
the outreach commiteasy. And it certainly hasn’t been
tee and is spokesperquick. Looking back, I’m reminded son for the co-op.
of the classic illustrated children’s
storybook, The Little engine That Could. Like that little train, we just
refused to give up. We’re not there yet – not quite – but it’s looking
like the effort is going to pay off for our member towns.

Collaborate
engineering
architecture
civil/survey
planning

In 2010, a year before WiredWest became a legal Massachusetts corporation,
BERKSHIRE TRADE & COMMERCE helped spread the news of a fledgling, grassroots organization with a novel approach to overcoming the crippling broadband deficit in small
western Massachusetts towns. Over the years since, BERKSHIRE TRADE & COMMERCE has
continued to report on WiredWest, for which we are extremely grateful. It started with the
September 2010 issue – in a front-page story titled “Internet warriors: WiredWest takes
up battle to gain ‘last mile’” – with writer John Townes introducing WiredWest to the
Berkshire business community, saying, in part:
“Taming the Wild West of rural Berkshire County in terms of providing the
advanced telecommunications services needed for today’s Internet and e-commerce
culture has been a tough challenge and – so far – elusive goal over the past several years. That may soon be changing. Taking up the fight today is WiredWest, a
community-based initiative with the ambitious goal of providing universal direct
access to advanced telecommunications services by bringing fiber-optic lines to all
homes, businesses and other sites in participating municipalities.”
Today, nearly seven year later, the taming is still not complete. But after many twists
and turns, reversals, disappointments, setbacks and frustrations, WiredWest has a new
solution that sweeps old state-level concerns off the table and is poised to make the wish
for 21st century Internet connectivity a reality.
For those readers who have not been following WiredWest’s efforts, it’s probably
necessary to say that the organization is an incorporated municipal cooperative made
up of 27 member towns (see box at right), all of which had to become Municipal
Light Plants (MLPs) under Massachusetts law (Chapter 164, Section 47C) in order to
join. Under this law, towns can provide
“telecommunications services” to its citizens
in addition to electricity and gas.

wiredwest members

Our mission

From the outset, WiredWest’s mission has
been to operate a community-owned, regional
fiber-optic network that delivers services to
our member towns at the lowest price and
highest quality. This remains as true today
as it did when we began. Through financial
modeling, we have demonstrated that aggregating subscribers produces the most efficient
and cost-effective operations. Our data and
publicly viewable spreadsheets reveal that the
lowest cost to subscribers will be achieved
through a regional management structure that
takes advantage of the inherent cost savings
gained through joining forces.
I’ll jump right in and outline the new solution, then circle back to touch on some of the
highlights – and bumps in the road – that led
us to this point. I’ll finish with what’s left
to be done to make this desperately needed
dream a reality.

Linking town-owned assets
into a regional network with a
public-private partnership

50 depot st dalton ma 01226 413 684 0925
44 spring st adams ma 01220 413 743 0013
www.hillengineers.com

Plan A2, as the new operating model is
called, addresses three specific areas: ownership of network assets, the management of
outsourced services and the ability of the
towns to withdraw from the cooperative.
The proposal is straightforward and easy
to understand conceptually: (1) Based on
Massachusetts Broadband Institute (MBI)
guidelines, towns need to completely own
their networks. Under Plan A2 they will. (2)
WiredWest will manage the ongoing operation of the member towns’ networks by
linking them with a “ring” architecture that in
turn connects to the Internet. (3) WiredWest
will contract with a proven private-sector

The WiredWest Communications
Cooperative Corporation is governed
by a board of directors, comprised
of delegates from member towns. To
become a member, towns must pass
the Municipal Light Plant legislation at
town meetings, raise the membership
joining fee, and have the select board
authorize their membership.
Each town has one vote on the board
of directors and assigns a delegate and
an alternate to represent them. Here is a
list of delegates for the official member
towns of the WiredWest Cooperative:
TOWN
DELEGATE
Ashfield .......................... David Kulp
Becket...........................Jeremy Dunn
Blandford................. Peter Langmore
Buckland ..........................Kevin Fox
Charlemont ............... Bob Handsaker
Chester......................Mike Crochiere
Chesterfield ..................Mark Klitzke
Cummington.....................Jim Drawe
Goshen.............................Bob Labrie
Heath ................................. Al Canali
Leyden .....................Sheila Hourihan
Middlefield ...................... Joe Kearns
Monterey ........................ Larry Klein
New Ashford ..................Jason Jayko
New Marlborough ....... Tim Newman
New Salem ....... MaryEllen Kennedy
Peru ..................................Deb Burke
Plainfield ........................Leslie Rule
Rowe ............................ David Dvore
Sandisfield .... Jean Atwater-Williams
Shutesbury .................... Craig Martin
Tolland......................Kevin Donovan
Washington ...................Steve Nelson
Wendell........................ Robert Heller
Windsor ................ Douglas McNally
Worthington............... Charley Rosev
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Ring Network Structure

WiredWest member towns are grouped into three interconnecting rings: North, South and Quabbin.
This ring design creates greater network resiliency in the event of a break in the fiber.
vendor who will, under the guidance of our co-op board, provide all services. Two potential providers have been identified that meet the necessary pricing and services criteria;
one will be selected by early spring. (4) Towns will need to commit to membership in the
WiredWest cooperative for some period of time, after which they will be free to “unplug”
and seek other operators if they wish.
With this plan, WiredWest solves the problem faced by many towns – namely, that
operating sustainably is just not possible on a stand-alone basis. Coming together, gaining
scale and aggregating subscribers changes the math. What is not possible alone is possible
together. Regionalization is the answer to sustainability.

What the plan doesn’t cover: debt service on
construction and depreciation reserves

In response to MBI policy changes, WiredWest will have no direct role in the infrastructure build and no ownership in town networks. Towns will need to work directly with
the MBI to complete a specified “readiness” process before the state’s 30-percent share
of construction funds are released. Towns will to need fund the remaining cost through
bonding or by some other means. In addition, Massachusetts law requires the creation of
a “depreciation reserve” account and to make annual contributions to it (3 percent of the
value of specified network assets) in order to cover the cost of future equipment replacements and upgrades.

Coordination of design and engineering process,
plus supervision of network construction

On Feb. 3, the Berkshire eagle reported: “Unserved towns with no private-sector broadband suitors must hire their own network builders, a state agency now says.” Until this
surprise policy reversal, the MBI (the “state agency” referred to by the eagle) had long
insisted it would control the construction phase. Now, apparently, it’s up to each town to
handle. This is a bad-news, good-news development. The bad news is that our towns were
not expecting this and do not have the necessary expertise among town staff – or the good
fortune to have residents with the background experience – to take this on. The good news
is that towns will now be in full control of the design, engineering and the construction
process – something the MBI had been unwilling to grant until now.
One solution would be for each town to engage (and pay) an “owner’s project manager.” A better option is for WiredWest to take over these responsibilities on behalf of all
member towns. WiredWest will be offering this service to towns at their option. It also
stands to reason that coordination of design and engineering, and creating specification
for electronics, is essential for achieving full compatibility when it comes time to connect
each town to a regional “ring.” WiredWest will be at the table with the project contractor
and vendors during all phases of the construction process.

Product pricing is the key to sustainability

Success requires establishing competitive pricing, with costs set at levels that compare favorably to what potential subscribers currently pay. WiredWest will be offering
two levels of Internet service plus telephone: 1 Gig Standard service for $75; 25 Mbps
Economy service for $59; and VOIP Phone for $19 (including unlimited local and national
long distance calling; phone is not required and cannot be taken as a stand-alone product).
These fees are monthly. There will be a one-time activation fee of $99.
For a combined fee of $78 a month, WiredWest’s 25 Mbps Internet connection and
phone is comparable to the bundled $75-$100 charge for 3 Mbps Verizon DSL and Freedom Essentials phone service. WiredWest’s 25 Mbps Internet service will be dramatically
faster than DSL and phone over fiber will be higher quality than Verizon’s aging copper
infrastructure can provide. For the same price, which would you choose?

Why we’re presenting a 40-percent take rate in presentation
materials even though higher levels are expected

In the telecommunications business, the percentage of total premises – residential and
business – that take service is called the take rate. Achieving a sustainable take rate is the
name of the game. Establishing a break-even take-rate level requires a modeling exercise
that varies pricing – and therefore revenue – at various take-rate levels against the known
operating costs. The goal of this modeling is to establish realistic revenue expectations
based on pricing that achieves sustainability.
In the modeling exercises that have been performed – given our cost structure – 40
percent was determined to be the lowest possible take rate consistent with achieving
sustainable operations. This is great news! Forty percent is significantly lower than we
expect to achieve at startup. For the model, we assumed all subscribers would take the
25 Mbps service. None would take phone and none would take the Gig speed service,
even though it’s only $16 a month more. In other words, without plugging in a more
realistic mix of subscriber choices (with some taking phone and some Gig-level Internet) the network still achieves break even at the 40-percent subscriber level. This is very
reassuring from a risk perspective.
We use this 40-percent take rate as part of our presentations because we want to be able
to show the select boards, broadband committees and finance committees (along with
the MBI and Baker administration) that, even at this conservative subscriber level, the
network will operate in the black.

Real-world revenue expectations

First, we expect a product mix that generates more revenue. Some number of subscribers will surely want phone – 40 to 50 percent seems reasonable to us. Some will opt for
Gigabit Internet – maybe 20 percent. Both boost revenue at a 40-percent take rate.
Second, we expect a take rate higher than 40 percent. Even before the network is lit, we
expect considerably more than 40 percent of households to have signed up for service. We
anticipate adoption to climb for at least several years before leveling off as doubters learn
from neighbors how much better the fiber network is and sign up.
We’re confident because in our towns a fiber network capable of delivering Gigabit
speeds will have no real competition. (DSL may get you to the Internet, but few people
are really happy with it.) With WiredWest’s competitive pricing, a significant number of
people that count on the Internet are going to sign up. Established municipal fiber networks around the country in comparable environments commonly launch with take rates
well in excess of 40 percent. Right in our back yard, the town of Leverett began serving their residents in 2015. Over 85 percent of households had signed up by the time the
network was lit.
We also have a much publicized historical precedent. A few years ago when WiredWest was working constructively with the MBI, we ran a campaign asking residents to
send in $49 to “pre-subscribe” even though there would be no service for years. Over
7,000 people – or about 40 percent of all households in member towns – did so. Most of
those pre-subscribers have hung in with WiredWest to this day. The consensus around the
importance of broadband has most assuredly grown in the years since our campaign ran.
We believe this will also translate into higher demand as undecided townspeople see fiber
being strung on the poles.
If the network breaks even at 40 percent, the financial implication of significantly higher
take rates is clear. The network will generate excess revenue over expenses, year after year,
that can be returned to the towns to lower debt service or depreciation reserves. Or, the co-op
board can choose to lower fees (that would likely boost the take rate further). Or both.

A regional network is more efficient than
a series of stand-alone networks

Our spreadsheets, available on the WiredWest website (wiredwest.net), display costs
for each of our member towns operating on a stand-alone basis and compare them to those
costs if the town was part of the regional network. For many of our small towns, with low
population density, operating a sustainable network on a stand-alone basis is simply not
achievable. As part of the regional network they will be sustainable. Even for larger towns,
with many more premises per mile – towns that could sustain their own network over
time – costs are slightly lower when they are part of the regional network. In addition, by
WiredWest taking on management of the network, this complex burden is removed from
already overworked town office staffs.
Others share our view on this point. “We have long been advocates for a regional
solution to the broadband problem,” said Nat Karns, executive director of the Berkshire
Regional Planning Commission (BRPC). “High-speed Internet connectivity is a serious
regional need. Solving it a town at a time just doesn’t seem like the best way to do it, and
operations and maintenance will almost certainly need to be done collectively in order
continued on next page
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continued from previous page
to provide quality service over a sustained period of
time. The economies of scale are so significant that
relying on a town-by-town approach will not be
economically sustainable.”

How does all this impact
Berkshire County?

When it comes to Internet connectivity, there
are two distinctly different Berkshire Counties.
The larger towns along the Route 7 corridor
shown in color on the map (at right) are
served by cable providers – one even by fiber
– and have relatively good Internet connectivity. Away from Route 7, it’s a different
story. Our sparsely populated towns have
the economic development deck stacked
against them.
When it comes to the impact the
deplorable lack of modern broadband
has on our unserved towns, Berkshire
County real estate brokers are like
canaries in a coal mine. Tim Lovett,
partner in Berkshire Property
Agents, offered this:
“It’s not a lifestyle choice any
more. It’s as important as plumbing and electricity infrastructure. It’s imperative that every
residence in Berkshire County is
wired in order for our children
to compete scholastically, to
retain property values, and to remain a cultural resort. In today’s
Time Warner Cable (30 Mbps standard)
world, visitors, summer home/
Upgraded Charter Cable
(60 Mbps standard)
weekend residents and indeFiber to the home (>100 Mbps)
pendent contractors – all of us,
None
in fact – must have high-speed
communication ability 24/7.”
Map shows municipalities with current FCC-compliant broadMary White, broker/owner
band speeds generally available as of 2016. (Source: BRPC)
of Barnbrook Reality, adds:
“I show terrific properties to New Yorkers who would make wonderful additions to our
communities, and the first thing they want to know is, ‘What’s the Internet situation?’
If the property is in one of our little towns with lousy service, they won’t even look. I
know WiredWest has a plan. Why won’t the people in Boston work with them?”

What’s the perspective from Boston?

Commenting on the state’s pursuit of private-sector solutions at the expense of a regional town-owned network, Nat Karns at the BRPC said, “The outcome of MBI’s recent
effort to attract private-sector providers would have to be characterized as disappointing
at best. Even with large taxpayer subsidies as an incentive, Comcast and Charter only
offered to bring service to seven towns out of the 35 towns in need. In the opinion of the
Berkshire Regional Planning Commission, as expressed in our Dec. 6, 2016, letter to Governor Baker, broadband across the entire state will require a solution similar to how rural
electrification and telephone were solved almost a century ago, because the private sector
is not willing to make investments in areas like most of Massachusetts.”
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commentary
In a February 7, 2017, editorial, the Berkshire Eagle stated: “Today, WiredWest is
pursuing management contracts but is no longer seeking to be an owner or builder. Its
regional approach is ideal for the Berkshires and western Massachusetts, but the concept
appears foreign to Boston-centric organizations.”
Over the years since its formation, WiredWest has had an on-again, off-again relationship with the MBI. In our early days, the co-op was ignored by the MBI. Then, in
2015, something changed and the MBI began working closely with WiredWest on a
regional solution. This went on for nearly a year. However, a letter sent to town leaders
from then MBI Director Eric Nakajima signaled the sudden and dramatic end to that
cooperation. Since then, the MBI and the Baker administration have been unwilling to
sit down with WiredWest to discuss differences and seek a common solution. But now,
with the introduction of WiredWest’s new plan that addresses the MBI’s concerns about
the model, we are hopeful a meeting of the minds with the state-level stakeholders can
be achieved.

What remains to be done?

For towns: The next step is for select boards and broadband and finance committees to
evaluate the WiredWest plan, kick the tires, and get answers to their questions. WiredWest
is available (and eager) to meet with towns individually to drill down into the financials
and discuss outstanding concerns. Towns need to compare the risks and benefits of the
WiredWest solution and their other options, and come to a decision that will have a very
long-lasting impact. Towns that choose WiredWest to be their network operator will need
to sign a binding agreement with the co-op.
For WiredWest: The executive committee is in the final stages of a due-diligence process for selecting between Westfield Gas & Electric (Whip City) and OTT Communications to be the service provider for the network. A recommendation will be put to the full
board for a vote within 60 days. At the same time, WiredWest is working with legal counsel on drafting the contract that will be needed between the co-op and the service provider,
and to develop the agreement each member town will need to sign. We are also exploring
the possibility of having Westfield Gas & Electric take on the design and engineering of
member town networks along with construction management. This would require that the
MBI turn over the Professional Service (design and engineering) allocations to the towns
– something the MBI has yet to agree to.

How the state can support the regional solution?

There are some state-level policy impediments to achieving a sustainable regional solution. Making the following policy changes would be very constructive:
First, remove the requirement that every town must prove full sustainability of their
own networks before they can join a regional solution. This makes little sense. It is well
understood that a number of towns will be unable to do this. WiredWest hopes to set a
meeting with the appropriate individuals on the state level to present our modeling and
demonstrate that, with the regional approach we advocate, sustainable service to towns
unable to manage it on their own is possible. State acceptance of this solution would go a
long way toward convincing doubting towns that the WiredWest approach will be supported in Boston, or at the very least not opposed.
Second, release the Professional Services (design and engineering) portion of the budget allocation due each town, and let the towns decide how to proceed. WiredWest wants
to meet with state officials on this point as well. We believe there is an achievable design
and engineering solution within the currently available budget amounts when aggregated.
Third, clarify that each town does not need to connect individually to the MassBroadband 123 network. In the context of a connected regional network with many towns, this
is grossly inefficient and would result in significant unnecessary expense to the operating
network, making sustainability more challenging.
Forth, cooperate in the creation of regional design and engineering specifications – or
agree to an acceptable third-party contractor to take on that task.
Fifth, either function as the contractor of record for building the network, taking
financial responsibility, or establish a
reasonable policy under which the towns
take on that responsibility.

Finally, the $64,000
Question: When will
WiredWest service begin?

As of this writing, the best that can be
provided could either be termed an educated guess or an aspirational schedule.
The clock doesn’t start until contracts are
signed between towns and WiredWest,
and between WiredWest and the chosen
service provider. Let’s say that’s 90 days
in the future, or about May 1. Most estimates allow a year for the “make ready”
phase (pole surveys, replacing poles as
needed and moving existing wires to
accommodate new strands of fiber). That
brings us to May 2018. Actual stringing of fiber on poles, connecting fiber to
electronics in equipment huts, connecting
fiber on the poles to premises, and final
network testing will happen in a phased
manner, with the first towns coming
online in about a year, bringing us to May
2019. Connecting the remaining towns
(depending on the number) could take
another year. So, it’s possible we will all
have state-of-the-art Internet connectivity
by Memorial Day 2020. That would be
cause for an enormous celebration.u
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‘10,000 small businesses’

Owners get growth-oriented guidance
at intensive Goldman Sachs program
By John Townes
While the program was demanding, KowThe owners of small businesses often
alczyk and Almgren said it was well worth
find themselves pulled in two different
the time and effort, and they enthusiastically
directions.
recommended that other area business owners
On one hand, they are constantly busy with
consider applying for the program, which is
the ongoing job of providing the products or
offered at no cost to those accepted.
services that drive their business. However,
“It’s a huge commitment, but was defithey are also required to focus on finances,
nitely worth it,” said Almgren. “It takes you
staffing, marketing and the other business
out of the day-to-day, and give you a chance to
requirements that enable their enterprise to
focus on the important aspects of running and
survive and grow.
growing your business.
Often it is difficult “It helps you to place your It’s like a condensed
to detach from the day- business on a path to growth.” MBA program.”
to-day operations to
Kowalczyk also
effectively plan and implement strategies to
considers it an opportunity to take stock of
strengthen and enhance the business side.
one’s business, and look at how to develop
Recently, two Berkshire business owners
its potential. One core of the program is the
completed an intensive 12-week program
development by participants of growth plans
– known as Goldman Sachs 10,000 Small
for their business. “It helps you to place your
Businesses – that is designed to give entrebusiness on a path to growth,” Kowalczyk
preneurs an opportunity to take a step back
said. “The faculty is second to none, and
and concentrate on planning, maintaining
having access to these resources at no cost
and growing their business.
is an opportunity you can’t beat.”
Karen Kowalczyk, a Pittsfield-based certiSmall business support
fied public accountant, and Paula Almgren,
Goldman Sachs, a major global investment
an attorney in Lenox, participated in the
bank, is funding the program as a public
Goldman Sachs program, which took place
service to support the economy through a
from September through November.
$500 million investment. Its purpose is to
It included two weeks of workshops and ashelp entrepreneurs create jobs and economic
signments on the campus of Babson College
opportunity by providing them with greater
in Maine, plus many hours of online video
access to education, financial capital and
teleconferences, and work projects during
business support services.
the other weeks of the program.

Build your business next to the
most advanced R&D center
in Western Massachusetts

Paula Almgren (left) and Karen Kowalczyk, owners of their own law and accounting firms in Lenox and
Pittsfield respectively, are the first Berkshire business owners to have completed an intensive 12-week
program known as Goldman Sachs 10,000 Small Businesses, which provides participants with expert
instruction and mentoring on maintaining and growing their established businesses. Two other local
businesses that have also been accepted into the program began their session in mid-February.
The 10,000 Small Businesses program was
designed by Babson College, a prominent
entrepreneurship school. The curriculum
focuses on practical business skills that can
immediately be applied by small business
owners, such as negotiation, marketing,
finances and employee management.
It combines instruction and mentoring
from experts, and mutual support and exchanges of idea among participants. Babson
business faculty members, and other experts
and practicing businesspeople lead workshops and serve as counselors.
The program includes several modules on
topics such as You and Your Business, Growth
and Opportunities, Money and Metrics, and
Marketing and Selling, among others.
Participants receive one-on-one business
advising and the opportunity to learn from
other business owners. The 10,000 Small Businesses program provides this expert advice
and technical assistance through partnerships

with national and local business organizations
and professional services firms.
Each session of the program has between
150 and 160 business owners as participants.
They are divided into subgroups with 35 to
40 members each, which are further broken
down into smaller groups. The members provide feedback and support to each other.
“You’re in contact with these people
throughout the program,” explained Kowalczyk.
The 10,000 Small Businesses program is
also designed to help small business owners to become more bankable and position
themselves to access small business funding
and capital. Through partnerships with local,
regional and national Community Development Financial Institutions (CDFIs) and other
mission-driven small business lenders, loans
are available to qualifying small businesses
that lack access to affordable capital or may
not qualify for traditional sources of credit.

The Community Foundation
of Western Massachusetts
had The
several
key positions to fill…
Community Foundation
of Western Massachusetts

We were
their first
call. Andtotheir
had several
key positions
fill… last.
We were their first call. And their last.

Incentives
Available
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While it is open to diverse types of busiKirchner added that it also fulfills a
nesses, the 10,000 Small Businesses program
longtime personal goal, in a slightly differis very selective in who is accepted into the
ent form.
program. Among the criteria, an applicant’s
“I’ve always wanted to go back to school,”
business has to have been in operation for at
he said. “But that hasn’t been feasible because
least two years, have earned revenues over
I have a business to run and a family to raise.
$150,000 in the most recent fiscal year, and
This is one alternative for that, as an intensive
have at least four employees (including the
crash course in business.”
owner). In addition to an extensive written
Sandler is owner and principal Pamela
application, candidates
Sandler AIA, LEED
are also interviewed “I have a great team, and I AP, an architectural
individually.
want this to have a positive firm she established in
Applications are ac1989. With offices at
impact on them, too.”
cepted for upcoming
31 Main St. in Stocksessions on a rolling basis. Information and
bridge, the firm provides residential and
applications are available at the program’s
commercial design for new construction,
website, www.10ksbapply.com.
restorations and renovations.
Almgren operates Almgren Law (413-637She said she first heard about 10,000
5075 or almgrenlaw.com), a solo practice at
Small Businesses several years ago through
1 West St. in Lenox that specializes in elder
a business associate in another area who had
law, estate planning, health and life-care
participated in the program. She was recently
planning and veteran’s benefits. She has six
reacquainted with it by Kowalczyk through
employees.
their mutual involvement in Women Upfront,
Almgren said she learned of the program
and decided to apply.
through a friend who has a similar practice in
“It’s a great gift of an opportunity,” said
Ohio. “She told me about and said it helped
Sandler (who was reached while away on vacaher practice overall,” said Almgren. “I looked
tion just days before the program started.)
into it and decided to apply.”
She pointed that, although she has operShe also mentioned it to fellow members at
ated her own firm for over 25 years, she has
a meeting of Women Upfront, a networking
never had the complete skill set needed to
and support organization for woman business
effectively plan for its growth.
owners in Berkshire County. Kowalczyk,
“You don’t learn anything in architecture
who is also a Women Upfront member,
school about running a business,” she comdecided to apply as well.
mented, adding that she looks forward to
Kowalczyk is a solo CPA practitioner
addressing that gap through the program’s
whose firm Karen M. Kowalczyk, PC (413intensive training and mentoring.
464-7068 or www.kmk-cpa.com), has offices
“The key thing I’m looking for from the
at 222 South St., Suite 210 in Pittsfield. Her
program is being able to define the direcfirm (also known simply as KMK) serves
tion of my firm for the next 20 years,”
individuals and small businesses. After workSandler said.
ing with other CPA firms, she established her
That, she added, is important not just for
own practice.
herself but also for the continued professional
“When I went out on my own, I didn’t
development of her staff of three full-time
really have a growth plan initially, so I
and one part-time employees.
thought this would help me build my own
“I have a great team, and I want this to have
practice,” she said. She noted that her goal is
a positive impact on them, too,” she said.
to establish an emphasis on estate planning
Kowalczyk noted that past participants in
and trust work.
10,000 Small Businesses are encouraged to
She also said that, as a CPA, she thought
recommend the program to others.
that some of the information from the pro“Talking with someone who has expegram could be useful in serving her clients.
rienced it is a good way [for potential apKowalczyk said that the 10,000 Small
plicants] to learn more about the program,”
Businesses program can benefit the owners
said Kowalczyk. She added that she would
of many types of business. “There were a
welcome inquiries from other Berkshire busiwide range of people from different industries
ness owners interested in the 10,000 Small
there,” she said.
Businesses program.u
She added that the program also includes
follow-up services, and participants stay
in contact after the core program has been
completed. “You don’t just finish it,” she said.
“The services and support continue.”

Next wave of participants

While Almgren and Kowalczyk were the
first Berkshire business owners to participate
in the 10,000 Small Businesses program, others are now following in their footsteps.
Two local business owners – Scott Kirchner, co-owner of Pittsfield-based Mad Macs,
an authorized seller and service provider for
Apple-branded products, and Stockbridgebased architect Pamela Sandler – were
accepted for the session of 10,000 Small
Businesses that began on Feb. 13 and continues through April.
Kirchner said he learned of the program
when it was mentioned by Kowalczyk at a
meeting of an entrepreneurs group sponsored
by the 1Berkshire economic development
organization.
“It sounded perfect for the situation our
business is in,” said Kirchner.
He explained that he and his partner Daryl
Corbett have grown the business in recent
years, including opening a Williamstown
satellite store, but the demands of running it
have precluded them from pursuing further
opportunities for expansion.
“We’re a successful business, we want to
grow, and we have some good ideas,” he said.
“But at our level, it’s tricky because we’re
limited in our ability to focus on growth by
resources, time and manpower. So we have
had one foot caught on the ground and the
other foot raised and ready to go. This program offered a solution to that dilemma, as an
opportunity for me to step back and focus on
developing a careful growth plan. Hopefully,
this will help us to expand and enable us to
create new jobs in the Berkshires.”
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Area’s largest
credit union
getting bigger
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such as its insurance and investment subsidiaries and larger branch presence. “Those
three things alone will give our members a
much more complete package of financial
services than we are able to offer alone,”
he said.

Bigger impact

For Greylock Federal, the planned merger
with Landmark shares many of the same basic
elements and considerations of earlier mergers with other small credit unions.
There are, however, some significant
differences in this case which, according to
Bissell, will have an important impact on
By Brad Johnson
Greylock Federal’s members in North Adams
Berkshire County’s two largest credit
as well as the city itself.
unions have announced plans to merge.
Among them is Landmark’s size. Although
That basic news takes on different meanconsidered
small at $24 million in assets, it is
Landmark Credit Union’s 10,000-square-foot office building on Ashland Street will become the new home
ing, however, in light of the vast size diftwice as big as the next largest of Greylock
to Greylock Federal’s North Adams branch office as part of the planned merger of the two institutions.
ference between number one and number
Federal’s past merger partners, the former
two – and in the context of how this merger
Berkshire Federal Credit Union.
members, $1.2 million in assets) in August
continue advancing the credit union differreflects on the changing landscape for bank“It is the largest of the mergers we’ve taken
2016, Turner noted that Landmark’s small
ence,” said John Bissell, Greylock Federal’s
ing and financial services.
on, and it is the first merger where [the credit
size and limited prospects for growth had
president and CEO. “We look forward to
The players involved are Greylock Federal
union involved] has a whole set of compremade it increasingly difficult to remain an
completing the merger and combining the
Credit Union, which has 12 full-service ofhensive services,” said Bissell. “That makes
independent institution.
resources of Landmark and Greylock to help
fices in the county, over $1 billion in assets,
it more complicated for our team in terms
“To remain viable, you have to grow,”
the North Adams community thrive.”
and some 75,000 members; and Landmark
of logistics, but it also represents a great ophe said. “You have to make technology
Turner agreed, noting that making sure
Credit Union, which has $25 million in
portunity to combine our resources in a way
investments. It has become increasingly
members have continued access to “the
assets, and serves its 2,600 members at its
that will benefit the community.”
difficult for smaller credit unions to do
credit union difference” was an imporsingle – though ample – office in downtown
The merger will also
that. So, in the long term, it is inevitable
tant consideration for
North Adams.
that smaller credit unions will merge with
Landmark’s board as “To remain viable, you have have a significant up“There is a bit of distance between us,”
one another.”
for those members
various options were
to grow. You have to make side
quipped Tom Turner, who has served as
For Landmark, and for a half-dozen even
of Greylock Federal
explored over the past
technology investments. It who live or work in the
Landmark’s CEO since 2004.
smaller local credit unions before it, the
few years. Those opThat size differential, however, is a key
consolidation partner of choice has been
tions, he noted, includhas become increasingly North Adams area. A
factor in why Landmark has decided to merge
Greylock Federal – not just because it is the
benefit will be the
ed possibly merging
difficult for smaller credit key
with the larger credit union, making it the
only credit union in the region with the size
eventual consolidation
with a different type
seventh such institution to be absorbed by
and resources to ensure long-term viability,
of financial institution unions to do that. So, in the of Greylock Federal’s
Greylock Federal over the past decade.
but also because it has a tradition of member
such as a cooperative long term, it is inevitable that current North Adams
As was the case in those earlier mergers,
ownership and service that is shared by credit
operations on
bank.
smaller credit unions will branch
the most recent of which was with Hurlbut
unions of all sizes.
Main Street into the
“We found a partmerge with one another.” much larger and more
Employees’ Federal Credit Union (220
“A motivating factor for the merger is to
ner we’re comfortable
prominent building at
moving forward with,”
131 Ashland St. that Landmark built in 1996
said Turner. “Greylock has an excellent repufor its own use.
tation and a long history of success. Their
“We are making ourselves much more
local presence in North Adams makes them a
convenient to our members with this move,”
great fit for our members, who will continue
said Bissell.
to benefit from high quality banking services
He noted that, while the credit union’s exright here in their community.”
isting branch in the city has served members
Turner said that the merger agreement
well since it opened in 2001, the location has
with Greylock Federal, which will be voted
24 Hour Monitoring & Emergency Service
some limitations in terms of space and access
on by Landmark’s membership on Feb. 21,
t4&$63*5:'*3&"-"3.4t$6450.%&4*(/4t*/5364*0/%&5&$5*0/
that have become more apparent as Greylock
should yield tangible benefits for LandFederal’s activity there has grown.
mark’s members. He noted, for example, the
t5"-,*/(.&%*$"-1&/%"/54t)&"5-044.0/*503*/(t'3&&&45*."5&4
As part of the process through which Landexpanded range of services and resources
4QSJOHTJEF"WF 1JUUTöFME ."
."-JD$t/:-JD
mark’s assets will be combined with Greylock
that Greylock Federal brings to the table,
t
XXXBMBSNTPGCFSLTIJSFDPVOUZDPN
Federal’s, the stately 10,000-square-foot
building that Landmark owns and uses for
its own office operations will also become
part of Greylock’s holdings. (The building
has a few commercial tenants on the third
floor, whose status will not be affected by
the merger.)
While financial institutions, including
Greylock Federal, have been trending over
the last few decades toward lease arrangements for their branch offices rather than
outright ownership of the real estate involved,
Bissell noted that there are situations where
ownership has its advantages. “The lease
vs. buy question is an ongoing debate in our
industry,” he said.

Latest Greylock Federal
merger to have impact
on members, community

85 church street • north adams, ma

We Appraise
Everything Real Estate

Residential • Commercial • Industrial
Business In Place • Subdivisions
Easements (Permanent & Temporary)
Hotels • Motels • Inns
State Certified Appraisers:
wayne wilkinson........... #75094
jeff wilkinson............... #75383
melissa wilkinson...... #103744

413-662-2227
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In this case, Bissell said, the building
over the years in attracting new members
that Landmark owns happens to be ideally
from the community to supplement its base
suited to serving the needs of the combined
of former Sprague employees. “Members
memberships of the two institutions. “Its
have gravitated to us because of our location
location is more convenient, and it gives us
and the level of service we offer,” he said.
more room to provide the range of services
“We have always been nimble, giving people
we offer,” he said. “It also makes us a betprompt decisions and tailoring solutions to
ter community partner. The building makes
meet their needs.”
a statement that we’re in North Adams for
These and other strengths have helped
the long haul.”
Landmark remain financially sound despite
In that respect, said Bissell, deepening the
the region’s economic challenges. “We’ve
credit union’s roots in
had heavy capital,” said
“It is the largest of the
the city is also about
Turner. “But that alone
having a positive imdoesn’t change the
mergers we’ve taken on,
pact on the community.
long-term outlook.”
and…represents a great
“We’ve grown to $25
Assuming a favormillion in deposits in opportunity to combine our able outcome of the
our North Adams of- resources in a way that will vote by Landmark’s
fice,” said Bissell. “A
membership on Feb.
benefit the community.”
big part of our motiva21, the short-term path
tion here is that, by combining the resources of
ahead for the two credit unions is to seek
Greylock and Landmark, we can take it to the
approval of the merger from the relevant
next level and provide the kinds of financial
regulatory agencies. Bissell noted that,
services that can help North Adams.”
because this is the first time that Greylock
Federal has sought to merge with a stateSimilar histories
chartered institution, there is an added layer
The two credit unions have similar hisof complexity to that process. “Everything
tories in that their roots date back to what
is subject to approval, but we have May 1
had once been two of the region’s leading
as our target date,” he said.
industries and employers.
When the merger is completed, there
Landmark Credit Union, a state chartered
will be a multi-month process during which
credit union, began in 1940 as Sprague
operations and systems will be consolidated.
Electric Credit Union, providing financial
Landmark members will become members of
services to the employees of Sprague Electric
Greylock Federal and will be able to access
Company.
the full range of services it offers. Because
Greylock started out in 1935 as the Pittsthere is some overlap in their memberships,
field GE Employees Credit Union, serving
the consolidation is expected to result in a net
the needs of employes of GE and affiliated
gain of about 1,200 members for Greylock
companies in Pittsfield and surrounding
Federal, according to Bissell.
communities as what was originally a state
Also being consolidated are the staffs of
chartered institution.
Landmark and the existing North Adams
As operations and jobs at both Sprague
branch of Greylock Federal. With the
and GE gradually disappeared over the last
exception of Turner, who will be retiring,
few decades of the 20th century, the credit
all of the six employees of Landmark will
unions took steps to shift to a community
become employees of Greylock Federal and
charter model that allowed them to extend
will continue to serve members at the Ashmembership to a broader pool of residents.
land Street location. They will gradually be
And each subsequently changed their names
joined by staff from the Main Street office
to reflect their broader membership (as well
as operations are phased out there.
as outwardly downplay the past association
Both Bissell and Turner pointed to the
with their former namesakes).
consolidation of their respective staffs as
Greylock Credit Union later added “Fedanother positive outcome of the merger – for
eral” to its name as the result of changing
employees as well as members.
its charter from state to federal – a step that,
“Joining the two teams will be a real plus
among other things, facilitated its continued
for our members and theirs,” said Bissell. He
growth and expansion to become one of the
noted that Landmark’s team “has worked
region’s largest financial institutions.
very hard to serve the base they have, and
Landmark, whose community charter
have shown talent and entrepreneurial
opened membership to those living or workspirit in being able to sustain it as a viable
ing in northern Berkshire County, focused on
institution.”
serving its members from its North Adams
“We have a good group of people,”
base. (It does, however, continue to extend
Turner said, noting that some have been
membership to employees of Allegro Microserving Landmark’s members for many years.
systems, part of the former Sprague Electric
“Members are used to seeing their faces, and
that operates in eastern Massachusetts.)
continuing to see them there after the merger
Turner noted that Landmark has succeeded
will ease the transition.”u

1 Stop Shop
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Your Business Belongs Here!
For Sale: 309 Pittsfield Rd., Lenox

5,400 sq. ft. first class office
building on 2.96 acres.
Move-in ready for your
company with high-speed
wiring, two kitchens and
two conference rooms,
multi-level contemporary
style, large open deck facing
private wooded setting, offstreet parking, landscaped.
Appraised & inspected.
NOW $679,000

REDUCED PRICE

For Sale: 63-65 Walden St., North Adams
11,500 sq. ft. light industrial
building built in 1900. Be
a part of the amazing arts
& tourism renaissance in
this transforming northern
Berkshire small city, home
of MASS MoCA, the
world’s largest museum
of contemporary art.
$224,000
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For Sale: 3301 Route 7, Pownal, VT

Amazing live/work combination with prominent, commanding location overlooking
one of the most beautiful valleys in all of Vermont. Create/work/market from the
main barn and then stroll into
your dramatic and spectacular
living quarters featuring 16-ft.
cathedral ceiling in the living
room, stainless steel and tile
kitchen and bath. 5,500 sq. ft.,
huge spaces, fabulous western
sunsets, income apartment, pool,
Jacuzzi, close to everything
important in the Berkshires and
Southern Vermont. $550,000

For Sale: 6 Renfrew St., Adams

First class office, plus shop, plus
4-bay garage – all new. Locate
your company/business in this
superbly rebuilt 3,000 sq. ft. 1880
train station, 5,400 sq. ft. shop
with 14’ overhead doors & 16-20’
ceiling height, and 2,160 sq. ft.
4-bay “showplace” garage. Rail
access, Route 8 location. If utility,
condition and image are important,
this is the place for you. $1.2 million

For Sale: 7557 Route 7, Pownal, VT

17,450 sq. ft. of two-story
commercial space in prime Route
7 location across from Stewart’s
Shop, Vermont State Liquor
Store and just over MA/VT state
line at the gateway to Vermont.
Former furniture store, suitable for
antiques, office, retail. Additional
one-story 1,280 sq.ft. rental house.
$595,000

For Sale: Prime Williamstown Building Site
Commercially zoned lot with highest
traffic count in North Berkshire,
featuring 265 ft. of frontage on Main
Street (Route 2) and 210 ft. on Adams
Road. The only remaining “virgin”
undeveloped site in Williamstown,
this level 0.8 acre with public bus
service and all utilities is ideal
for retail, professional, service, or
mixed-use business/residential. For
sale, lease, or build to suit. Seller
financing available. Broker owned.
$495,000

Paul Harsch, Business
& Commercial Broker &
Realtor® Emeritus with
42 years commercial,
residential, land and
development expertise

413-458-5000

info@harschrealestate.com • www.harschrealestate.com
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real
The following real estate
transactions are provided by
Banker & Tradesman real
estate data Publishing. only
properties valued at $75,000
or higher are included.

ADAMS
1 Daniels Ave.
Buyer: Dru Abrahms
Seller: Lawrence Clairmont
Price: $265,000
Mortgage: $235,000
Lender: Florence SB
Date: 12/30/16

585 Leonhardt Rd.
Buyer: Paul Archambault +
Seller: Sharon Filus
Price: $165,000
Mortgage: $166,666
Lender: Academy Mtg
Date: 12/30/16

CLARKSBURG
236 Middle Rd.
Buyer: Marshall Reynard +
Seller: Robert Syms
Price: $109,000
Date: 12/30/16

126 Reservoir Rd.
Buyer: James Callahan Jr +
Seller: James Callahan +
Price: $250,000
Mortgage: $200,000
Lender: Adams Community
Date: 12/29/16

7 Guilder Hollow Rd.
Buyer: Fredric Kasner
Seller: Harriet Kittay
Price: $605,000
Mortgage: $450,000
Lender: Pittsfield Coop
Date: 12/29/16

GREAT
BARRINGTON

47 Willow St.
Buyer: James Hayes +
Seller: Joseph Mcgovern +
Price: $170,400
Mortgage: $172,121
Lender: Adams Community
Date: 12/20/16

596 Gentian Hollow
Buyer: Philip Goonan
Seller: Stephanie Steeves
Price: $189,500
Mortgage: $186,067
Lender: Academy Mtg
Date: 12/30/16

DALTON

118 Egremont Plain Rd.
Buyer: Michael Kammeyer +
Seller: Peter Nicolai +
Price: $130,000
Mortgage: $242,000
Lender: Lee Bank
Date: 12/19/16

8 Plunkett Ln.
Buyer: Chad Labonte
Seller: James Hayes +
Price: $124,000
Mortgage: $124,000
Lender: Academy Mtg
Date: 12/20/16

BECKET

estate

EGREMONT

3 Daniels Ct.
Buyer: Bryan Field
Seller: Susan Burzimati +
Price: $129,900
Mortgage: $131,212
Lender: Academy Mtg
Date: 12/21/16

Berkshire Trade & coMMerce

409 Monterey Rd.
Buyer: Ross & Meares
Partnership 3 +
Seller: James Norris
Price: $90,000
Date: 12/21/16

227 Prospects St.
Buyer: Christopher Rowland +
Seller: Jeffrey Dahlberg +
Price: $222,000
Date: 12/28/16
Burning Tree Rd. U:22
Buyer: Harman Grossman +
Seller: Cottages At
Barrington NT +
Price: $529,000
Mortgage: $482,556
Lender: Pittsfield Coop
Date: 12/27/16

HANCOCK
195 Rathbun Rd.
Buyer: Richard Mace +
Seller: Clarence Hammond Jr
Price: $290,000
Date: 12/30/16

HINSDALE
110 Old Windsor Rd.
Buyer: Michael King +
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Seller: Goerlach May Est +
Price: $149,000
Mortgage: $119,200
Lender: Adams Community
Date: 12/20/16
100 Plunkett Ave.
Buyer: William Young +
Seller: Plunkett Avenue
Realty
Price: $235,000
Mortgage: $230,743
Lender: Academy Mtg
Date: 12/30/16
45 White Birch Ln.
Buyer: Anthony Schmitz +
Seller: Beverly Doyle
Price: $535,000
Date: 12/22/16

LANESBORO
61 Greylock Estates Rd.
Buyer: Ryan Mccasland +
Seller: Bruce Walker +
Price: $263,000
Mortgage: $254,222
Lender: Academy Mtg
Date: 12/30/16
76 Miner Rd.
Buyer: Shaun Pero +
Seller: Sean Mcneice
Price: $184,000
Mortgage: $147,200
Lender: Lee Bank
Date: 12/29/16
21 S Main St.
Buyer: Cybele Kilby
Seller: Gary Clairmont +
Price: $146,475
Mortgage: $143,821
Lender: Academy Mtg
Date: 12/21/16

LEE
75 Circular Ave.
Buyer: Susan Ades
Seller: Consolati Circular
NT +
Price: $240,000
Date: 12/30/16
175 Laurel St.
Buyer: Donald Roeder +
Seller: Charles Weekes +
Price: $237,500
Mortgage: $190,000
Lender: Pittsfield Coop
Date: 12/30/16
20 Pinnacle Way
Buyer: Kelly Rogers +
Seller: Adam Hersch

Mortgage: $952,000
Lender: Freedom CU
Date: 12/22/16

Price: $260,000
Date: 12/19/16

Date: 12/20/16

880 East St. U:10B
Buyer: Julie Steller
Seller: Meyer Sommer +
Price: $150,000
Mortgage: $120,000
Lender: Adams Community
Date: 12/30/16

NORTH ADAMS

Price: $175,000
Mortgage: $165,000
Lender: Seller
Date: 12/27/16

89 Barth St.
Buyer: Edward Luczynski
Seller: Matthew Schilling +
Price: $167,500
Mortgage: $164,465
Lender: Merrimack Mtg
Date: 12/19/16

41 Edward Ave.
Buyer: Raphael Amihere
Seller: PJ Legacy Inc
Price: $180,000
Mortgage: $176,739
Lender: Merrimack Mtg
Date: 12/30/16

8 Newton Ave.
Buyer: Rebecca Mazzeo
Seller: Sokolowski Shirley
Est +
Price: $155,000
Mortgage: $147,250
Lender: Greylock FCU
Date: 12/30/16

85 Eagle St.
Buyer: Avenida De Cortez
SPE LLC
Seller: SJC ACD LLC
Price: $8,370,358
Mortgage: $6,720,000
Lender: Berkaida Com Mtg
Date: 12/23/16

30 Foote Ave.
Buyer: Zackery Robinette +
Seller: Ashley Morrison +
Price: $159,900
Mortgage: $151,905
Lender: Berkshire Bank
Date: 12/23/16

308 North St.
Buyer: Olmsted RT +
Seller: DEC Realty LLC
Price: $1,040,000
Mortgage: $952,000
Lender: Freedom CU
Date: 12/22/16

126 Gale Ave.
Buyer: William Ott +
Seller: Jason Walker Sr +
Price: $287,000
Mortgage: $272,650
Lender: Greylock FCU
Date: 12/21/16

Northbrook Ln.
Buyer: Stone Path
Development
Seller: Woodmont
Development Corp
Price: $175,000
Date: 12/27/16

28 Hopewell Dr.
Buyer: Donna Patrie
Seller: Ouellette FT +
Price: $153,000
Mortgage: $150,228
Lender: Academy Mtg
Date: 12/30/16

538 Pecks Rd.
Buyer: Nancy Amuso
Seller: David Anderson +
Price: $165,000
Mortgage: $162,011
Lender: Merrimack Mtg
Date: 12/30/16

27 Indian St.
Buyer: Elizabeth Rogers
Seller: Catherine Mazzeo
Price: $130,000
Mortgage: $110,000
Lender: Academy Mtg
Date: 12/22/16

3 Reynolds Ave.
Buyer: FMA
Seller: Reneau Longoria +
Price: $83,300
Date: 12/19/16

LENOX
170 Old Stockbridge Rd.
Buyer: B Alyn Burrows +
Seller: Rudisill
Maintenance T2 +
Price: $445,000
Mortgage: $356,000
Lender: Greylock FCU
Date: 12/22/16
2 Evergreen Trail U:2
Buyer: Dan Thal +
Seller: Noyes FT +
Price: $380,000
Date: 12/30/16
260 Pittsfield Rd. U:A10
Buyer: Jay Biegelson
Seller: Biegelson Sidney
Est +
Price: $90,000
Date: 12/30/16
2 Rolling Hills U:8
Buyer: Rudisill
Maintenance T2 +
Seller: Edward Rensin T +
Price: $160,000
Date: 12/22/16

NEW
MARLBORO

91 Berkshire Wood Rd.
Buyer: Elton Bonneville
Seller: FNMA
Price: $160,000
Mortgage: $157,102
Lender: Merrimack Mtg
Date: 12/29/16
93 Berkshire Wood Rd.
Buyer: Alan Pizzi +
Seller: Elaine Hyman
Price: $295,000
Mortgage: $236,000
Lender: Guaranteed Rate
Date: 12/27/16
972 Hartsville New
Buyer: Brianne Sebastino
Seller: Jane Carpenter
Price: $156,000
Mortgage: $157,575
Lender: MountainOne

20 Kateley Ln.
Buyer: Landmark CU
Seller: Terrence Boucher
Price: $90,688
Date: 12/22/16
26 Meade Ave.
Buyer: Alicia Maestri
Seller: Jodi Psoter
Price: $124,800
Mortgage: $99,840
Lender: Academy Mtg
Date: 12/20/16
140 Pleasant St.
Buyer: Joseph Smith +
Seller: Jay Walsh +
Price: $256,000
Mortgage: $204,800
Lender: Greylock FCU
Date: 12/20/16
163 River St.
Buyer: MASS MoCA
Seller: Berkshire Hills Dev
Price: $96,000
Date: 12/23/16

PITTSFIELD
36 Brighton Ave.
Buyer: John Semexant +
Seller: Avram Dresner +
Price: $65,000
Mortgage: $156,750
Lender: Greylock FCU
Date: 12/30/16
124 Burke Ave.
Buyer: Sally Rey
Seller: James Chapman +
Price: $174,000
Date: 12/29/16
8 Charisma Dr.
Buyer: Brent White +
Seller: Gary Danko +
Price: $434,000
Date: 12/23/16
Eastbrook Ln.
Buyer: Stone Path
Development
Seller: Woodmont
Development Corp

42 Lombard St.
Buyer: Colleen Mcdonough +
Seller: Bobbi Peltier RET +
Price: $135,500
Mortgage: $133,045
Lender: Academy Mtg
Date: 12/30/16

9-11 S Atlantic Ave.
Buyer: Kriti LLC
Seller: KLS Corporate
Investments
Price: $750,000
Mortgage: $600,000
Lender: Pittsfield Coop
Date: 12/22/16

1030 South St.
Buyer: 1030 South Street
LLC
Seller: Leemilts Petroleum
Price: $95,000
Date: 12/20/16
30 Tamie Way
Buyer: Jason Walker Sr
Seller: Richard Chen +
Price: $397,500
Mortgage: $318,000
Lender: Academy Mtg
Date: 12/21/16
45 Walden Ln.
Buyer: Elliot Hyman +
Seller: Elyce Koenig
Price: $268,000
Date: 12/30/16

The Business Journal
For Berkshire County

52 Wealthy Ave.
Buyer: Celeste Hardcastle +
Seller: Yevgewniy Yefremv
Price: $179,000
Mortgage: $170,050
Lender: Berkshire Bank
Date: 12/28/16

info@btaconline.com

81 Dartmouth St. U:307

271 MAIN ST, GREAT BARRINGTON MA | 27C HOUSATONIC ST, LENOX MA
BARNBROOKREALTY.COM

413-528-4423

271 MAIN ST, GREAT BARRINGTON MA | 27C HOUSATONIC ST, LENOX MA

3 Water St.
Buyer: Levin FT +
Seller: William Cahill
Price: $175,000
Date: 12/28/16

WILLIAMSTOWN
Hancock Rd.
Buyer: Bruce Macdonald +
Seller: Jacqueline
Desacognets T +
Price: $100,000
Date: 12/30/16
163 N Hoosac Rd.
Buyer: Shawn Rosenheim
Seller: Jennifer Zoltanski
Price: $360,000
Mortgage: $342,000
Lender: Quicken Loan
Date: 12/20/16
NW Hill Rd.
Buyer: Jenks Northwest
Hill RT +
Seller: Mason FT +
Price: $200,000
Date: 12/20/16
38 Prospect St.
Buyer: Calder Kaatz +
Seller: Trimarchi Joan
Est +
Price: $205,000
Mortgage: $164,000
Lender: USAA Fed SB
Date: 12/19/16
1214 Simonds Rd.
Buyer: Shree Hospitality
LLC
Seller: Anthony Derose +
Price: $210,000
Mortgage: $100,000
Lender: TD Bank
Date: 12/29/16
◆

management teams I have ever worked
with! Running a business is tough and a
lot of times things go wrong. Luckily, if
I ever have any problems, Teton always
sends someone right away to fix the issue.
Additionally, George Whaling & the
team are not just a landlord, they
Teton team,
are a part of the community and invested in
seeing my business succeed.

”

— Yuki Cohen, Owner
Methuselah Bar & Lounge

wholly owned by Whaling Properties

NOW OPEN IN

Lenox

WEST
STOCKBRIDGE

Teton is one of the best property

VISIT OUR NEW

Lenox Office

85 Main St.
Buyer: Orr NT +
Seller: Jay Swarthout
Price: $300,000
Date: 12/20/16

Route 41
Buyer: Edwards FT +
Seller: Silver Mine LLC
Price: $95,000
Date: 12/28/16

1-9 Melville St.
Buyer: Olmsted RT +
Seller: DEC Realty LLC
Price: $1,040,000
Date: 12/22/16

My
n
La dlord
ROCKS!

BARNBROOKREALTY.COM
Bringing
you home from413-637-9897
near and far

STOCKBRIDGE

94 Sampson Pkwy.
Buyer: James Law 3rd
Seller: Michael Mcneil
Price: $215,000
Mortgage: $170,000
Lender: Pittsfield Coop
Date: 12/29/16

“

OPEN
IN near and far.
Bringing youNOW
home
from

249 View Dr.
Buyer: Wendy Bolognesi +
Seller: Oclair David Est +
Price: $220,000
Date: 12/29/16

53 Melbourne Rd.
Buyer: Ryan Mcgregor
Seller: Jill Holleran
Price: $124,500
Mortgage: $118,275
Lender: NBT Bank
Date: 12/19/16

413-662-2002

Lenox

RICHMOND

11 Mckinley Ter
Buyer: Carrington Mtg
Svcs
Seller: Debra Barnes +
Price: $115,200
Date: 12/23/16

BT&C

17 Downing 3 Park U:2A
Buyer: Mudslinger LLC
Seller: Downing LLC
Price: $425,000
Mortgage: $340,000
Lender: Greylock FCU
Date: 12/29/16
Greendale Ave. U:53
Buyer: Colleen Marion
Seller: Holly Pignatelli
Price: $117,550
Mortgage: $114,000
Lender: Greylock FCU
Date: 12/28/16

25 Sampson Pkwy.
Buyer: Juan Esperanza +
Seller: Margaret Robillard
Price: $202,000
Mortgage: $178,500
Lender: Academy Mtg
Date: 12/30/16

11 Melville St.
Buyer: Olmsted RT +
Seller: Pesu Inc
Price: $150,000

Buyer: Cheshire Green
LLC
Seller: Lindsey Tuller +
Price: $79,000
Date: 12/21/16

We handle all aspects of leasing, maintenance and management for your single,
multi-family or commercial property. Exceptional services at the best prices!

Marketing

Accounting/budgeting 24-hr maintenance

High integrity Proven reputation

Community-minded

Call Rebecca today to customize a program for you.

MyLandlordROCKS.com • 413-442-5569
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Mayor gets helping hand on initiative welcoming city’s new homeowners
Students in Pittsfield High’s
Business Technology Program
get to put skills into action
By Brad Johnson
New homeowners in Pittsfield are now
getting an official welcome packet from the
city, including personalized greetings from
Mayor Linda Tyer and a trove of helpful
information about the community.
And, at the same time, students in the Business Technology Program at Pittsfield High
School are getting a hands-on introduction to
some basic skills and concepts that may prove
useful in the workplace through their participation in the welcome packet initiative.
“Putting skills into action is such an
important part of education,” said Christa
Levesque, a business teacher at the high
school and coordinator of the two-year-old
Business Technology Program. “And that’s
what the kids participating in the welcome
packets are doing – using the skills they’ve
learned in a real-world situation.”
The idea of sending welcome packets to
new homebuyers in the city arose from the
mayor’s office last summer as an effective
way to get useful information into the hands
of people who are new to the city.
Tyer explained that the idea stemmed
from her own experience growing up as part
of a military family, which involved moving to – and becoming familiar with – new
communities on a regular basis. “There was
always an adjustment and learning process
involved with each move,” she recalled. “I
thought that if we could provide some useful
information to new homebuyers here in Pittsfield, it would make their adjustment easier
and make them feel welcome here.”
In that respect, the mayor noted that sending welcome packets is a way to demonstrate
that Pittsfield is a community that reflects its
care for one another with action.
“We are a city that wants everyone to
thrive, have a good quality of life, and enjoy
all that Pittsfield has to offer,” said Tyer. “That
starts with the little things like helping those
new to Pittsfield navigate our city government
and their new community.”

Classroom connection

Levesque explained that her program at
Pittsfield High School got involved in the
initiative when the mayor’s office suggested
having a student intern work on the welcome
packet program at City Hall. “I pitched the
idea instead that my students in the Business
Technology Program could do this as a project
at school,” she said. “They liked that idea,
and we took it from there.”
In October, Levesque brought Business
Technology students Andrew Wood and
Ashley Pimentel to City Hall for a tour and
meeting with the mayor. Tyer gave the students an outline of what she thought should
be in the welcome letter and they discussed
other contents for the packet.
Back at school, the students went to work
drafting the mayor’s letter and preparing other
logistical aspects of the program, including
establishing a system to collect data on recent
home sales in the city, and using mail merge
software to address the letters and labels for
the welcome packets.
The personalized letters, which are printed
at City Hall and individually signed by the
mayor, include a few welcoming comments
from Tyer congratulating them on the purchase of their new home. “We are thrilled to
know that you are a part of our thriving and

Spring 2017

Andrew Wood, a junior at Pittsfield High School, displays some of the community information that accompanies a welcome letter being sent to new homeowners
in Pittsfield. Andrew and classmate Ashley Pimentel (not shown) have been the key participants in the initiative, which was launched recently by Mayor Linda Tyer
(right). Connecting the mayor’s office with the students was Christa Levesque (left), a teacher at PHS who oversees the Business Technology Program.
also caught the attention of businesses and
Students enrolled in the program have
diverse community,” she states in the letter.
organizations in the community, who have
two class periods per day dedicated to the
“It is one that brims with a rich history and
expressed interest in submitting information
curriculum, which includes topics such as
flourishes with arts and culture. We believe
for inclusion in the packets.
entrepreneurship, communication, customer
in, and work hard to ensure a good quality
service, software skills, website design, and
of life for everyone in our city.”
Evolving program
accounting and finance.
A few paragraphs touching on the city’s
The welcome packet initiative is an ex“It’s a skills-based curriculum with a
recreational and cultural attractions are folample of the type of experience Levesque
workplace focus,” Levesque said. It prelowed by information and phone numbers for
is looking to incorporate on a more regular
pares students for continued studies at the
various city services such as police and fire
basis in the Business Technology Program’s
college level, but also gives them skills that
departments, library, school registration, and
curriculum.
are readily applicable to the workplace.
others. Also included is contact information
A teacher at Pittsfield High School for 20
“There’s an emphasis on employability,”
for each member of the Pittsfield City Council,
years, Levesque said the Business Technolshe added.
and information about council meetings.
ogy Program was launched two years ago as
In its first two years, the program has atThis cover letter is joined by other material
part of the high school’s vocational program.
tracted small handful of students. “It’s so new,
covering various aspects of city life, includAfter exploring various
we only have a few juniors and sophomores
ing voter registration
so far,” said Levesque, noting that the Busiinformation, recycling “These are the kinds of expe- options during their
ness Technology classes are filled by other
schedules, a downtown riences that can really make freshman year, students
can apply to participate
taking them on an elective basis.
business guide and a tipan impact on our students.” in this program begin- students
She said that, ideally, she would like to
sheet on the city’s new
ning with their sophomore year and continusee the program grow to where classes can
paid parking system. These items are collated
ing to graduation.
be dedicated to those enrolled in Business
and placed in large envelopes labeled with
Levesque noted that the motivation for
Technology. “In just our second year, we’re
the name and address matching that printed
establishing the Business Technology Program
still filling things in,” she said. “We have
on each welcome letter.
stemmed from what she described as a gradual
some new ideas, and are looking to expand
Levesque said the first batch of welcome
dwindling of business-focused courses and
and grow the program.”
packets were prepared and mailed in Decemprograms at the high school level over the
Levesque also looks for the welcome
ber, with subsequent mailings being done
years. “There are fewer teachers, and fewer
packet initiative to continue, and to serve as
on a monthly basis. In the first two months,
classes available to students on a elective baa model for other real-world connections bemore than 100 packets were distributed to
sis,” she said. “What I was hoping to do with
tween classroom and community. “These are
new homeowners.
the Business Technology Program was give
the kinds of experiences that can really make
Andrew Wood, a junior who is in his second
[existing elective classes] more of a focus.”
an impact on our students,” she said.u
year in the Business Technology Program,
said it has been a good experience working
on the welcome packets. “This is something
that is useful to people, and I like being part
of that,” he said.
In addition to taking pride in their role in
Mayor Tyer’s community-minded initiative,
Levesque said her students have enjoyed the
Business Formation & Counseling
real-world application of their studies. “The
Information & Human Resource Services
kids recognize the benefits of what they are
doing,” she said.
Financial Services • Tax Return Preparation
Tyer noted that the initiative has generated positive feedback from recipients of
66 Roselyn Drive , Pittsfield, MA 01201
the welcome packets. She added that it has
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The Greylock Glass
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ROUTE 7 – LANESBORO
$209,900

Four unit retail center plus apartment, w/separate
house, detached garage on 1.4 acres. High-visibility
location, upgraded septic, town water. (4082B)
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5-acre commercial site
Route 7 – Lanesboro

Five buildings ranging from 500 to 6,000 sq.
ft. offered at $899,900. See MLS 214374 at
barbhassanrealty.com for more details.(4068B)

1.59-acre commercial site
$299,900

LOCATION, LOCATION, LOCATION! Office building
and 45 parking spaces with great visibility on Route
7 in Lanesboro. Built in 2003 with 2800 sq. ft., two
accessible bathrooms, two gas fireplaces, central
A/C. Move your business here! (4081B)

d
ce
u
d
re

for sale – Pittsfield
446 Tyler Street – $129,900

Long-term retail store on busy Tyler Street corridor,
with two-bedroom apartment for added cash flow
in upper level. General Business Zoning. Contact
Barb for more details. (4079B)
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for sale – Pittsfield
$599,900

South Street building with over 18,000 sq. ft. on four
floors plus partial basement. Parking lot in rear holds
42 vehicles. Full commercial kitchen, lots of office
space. Large open auditorium with 20’ ceilings.
Contact Barb for more details. (4074B)

Barb Davis-Hassan,ccim
Broker/Owner

“Use a Certified Commercial Investment Member
for all of your real estate needs.”

Over $115
Million in
Commercial
& Residential
Sales over a 27
Year Career

on a local level. Its website features descriptions and links to its most recent shows on
the front page, as well as individual topical
sections and access to archives of older
material.
The network carries several individual
programs with content on various subjects,
in formats ranging from interviews to
documentaries to magazine-style features.
Individual shows may feature several related
stories, or offer long-form explorations of
specific subjects.
Programs also include in-depth coverage
of serious contemporary issues, as well as
lighter features and lifestyle-oriented topics. “Rather than a hard news approach
with breaking news stories, it’s more of
a magazine-style news outlet in an audio
format,” noted Velázquez.
Regular programs on The Greylock Glass
include the Front Left Corner, a general news
and features podcast; Will Call, a program
focusing on the region’s arts and culture;
Plenty, a show about food and agriculture;
INDIEcent Exposure, which covers independent music; Berkshire Business Outlook;
Faith Mind, an exploration of spirituality;
Growl, featuring discussions of issues that
“get your hackles up;” and Elemancers, a
program about environmental issues.
Among its recent programs is a special
edition of the program Will Call, entitled
“Standing Together Against Othering in
the Berkshires.” It was produced by Kate
Abbott, former editor of Berkshire Week
and the founder/editor of BTWBerkshires.
com, an online regional magazine and guide.
According to its description, the program
addresses the “fear and anger and exclusion”
that have become prominent in the current
national climate, and, the resulting experience
of “othering — making someone feel pushed
to the edges, unwanted or different.”
The program looks at cultural and social
movements that have emerged in the Berkshires in response, including “Othering,” a
month-long show curated by the Berkshire
Art Association at the Lichtenstein Center
for the Arts in Pittsfield. It includes related
events such as young WordxWord poets
and storytellers reflecting on how it felt to
be excluded or pushed to the edges, and
interviews with other local people on the
subject.
Velázquez described “Standing Together
Against Othering in the Berkshires” as a
compelling example of the type of programming he hopes The Greylock Glass will
become known for, in terms of the quality
of its content and production values.
Other recent programs on The Greylock
Glass have included an audio recording of
the Jan. 7 march and rally in Pittsfield organized by the Four Freedoms Coalition, and
another program featuring an interview with
Colin Ovitsky, community partner outreach
coordinator for the coalition.
Since it was launched, The Greylock Glass
has produced approximately 230 individual
shows, and about 25,000 hours of programming have been downloaded by listeners.
The website also has online stream that
includes music, rebroadcasts of podcasts,
and occasional live events.
It is possible to subscribe to regular updates
and listings of current programs at The Greylock Glass through the website itself.
Velázquez said people find the site and
its programs through various means. It is
listed for downloads and subscriptions on
iTunes and Google Play, and on podcast

The Greylock Glass features programs on a wide range of subjects and issues. Editor Jason Velázquez points
to a recent show produced by Kate Abbott – “Standing Together Against Othering in the Berkshires” – as
an example of the quality of content and production values that the podcast network strives for.
player applications on smartphones, tablets
and desktop computers.
He also relies on social media, with a page
on Facebook (The Greylock Glass) that posts
links to its programs. “People who see it on
Facebook will often ‘like’ or ‘share’ a post
about a program, and that leads other people
to it too,” he noted.

newspaper. However, there was not a chance,
because of the cost.”
Velázquez realized, instead, that podcasting offered one potential alternative. He noted
that he had become familiar with the format
several years ago when he produced a music
podcast as a hobby.
“Unlike newspapers, the barrier to entry
in podcasting is very low,” he said. “It’s
Revitalizing local journalism
something I could do with just a computer
Originally from Litchfield, Conn.,Velázquez
and some basic audio equipment.”
moved to Williamstown with his wife and
He said the name The Greylock Glass
children in 2015, after a couple of years of
stems from his notion that the network
living in the Pioneer Valley and commuting
should serve a similar purpose as glass into a job in Lenox.
struments that enhance
For his primary in- “I’d like this to demonstrate and expand our vision
come, he works as a the potential for what locally – such as spyglasses,
freelance writer and oriented podcasting can be.” telescopes, magnifying
editor for educational
glasses – and offer a
publications. He also has a background in print
mirror-like reflection of local life.
journalism. He was formally bureau chief for
Over the past decade, podcasting has moved
a daily newspaper in central Massachusetts.
from an esoteric new media to an increasingly
In 2000 he started and operated a community
popular and mainstream format. It has become
newspaper in that region for a year.
much easier for listeners to browse, locate and
Velázquez noted that, as he moved on to
access podcasts, and subscribe to their continuother types of work, he never lost his taste
ally updated feeds. People listen to podcasts
for community journalism. He said his hope
on their computers, tablets, cellphones, and
is that the same contemporary digital commueven on their televisions and car radios.
nications technologies that have undermined
In addition to independent producers,
local journalism over the last 15 years can
podcasting has become an important auxilultimately help to revitalize it.
iary form of programming and distribution
“It’s possible that the Internet can now
of content for mainstream media outlets
fix what it broke,” he commented. “It could
such as NPR and other radio networks, as
become the basis of a new generation of local
well as newspapers and other businesses
digital online media and journalism.”
and organizations.
Since around 2000, he explained, the InChallenging business model
ternet has made it increasingly difficult for
While podcasting has created a new venue
traditional media to compete with the new
for grassroots independent producers, the
ways news and information are consumed
format has been oriented more to national
by the public online. That has affected lolistenership, rather than local audiences.
cal as well as national media. He noted that,
Velázquez’s goal is to develop a new
across the country, many daily newspapers
programming model for podcasting that is
are struggling or have folded, and alternative
tailored more to local content and listeners,
weeklies and other local print publications
with a role like community newspapers.
have also been disappearing.
He envisions a business model based on
“In most communities, there are fewer
podcasting that would, if successful, provide
traditional sources of local news, and it’s
an additional source of local news and feamore difficult to make a living doing local
tures, as well as an outlet for journalistic jobs
journalism,” he said. “But people still need
and an additional advertising vehicle.
to be informed, and there’s no less of an apHe acknowledged that this is a challengpetite for news and alternate perspectives on
ing goal, and, in some respects, uncharted
the community level.”
waters. He believes that The Greylock Glass
He added his idea for The Greylock Glass
is unique in its approach to developing a
followed the closing of the North Adams
localized podcast network.
Transcript and The Advocate newsweekly
“Ideally, I’d like this to demonstrate the
a few years ago.
potential for what locally oriented pod“That left a big void for news coverage
casting can be,” he said. “But, while the
in northern Berkshire County,” he said.
form is new, the business requirements are
“Some people suggested to me that I start a
similar as for traditional media. People who
produce the content still have to be able to
make a living.”
One challenge is the nature of online advertising. Both emerging online media and
established media’s forays into online content
have had difficulty achieving profitability.
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Also, while podcasting has become inrealized that there are many interesting
creasingly popular, the income sources for
things happening in Pittsfield and southern
most podcasters are national advertisers.
Berkshire County that are of interest to people
in the northern Berkshires,” Velázquez said.
“The ad model that exists in podcasting
”So, I cover subjects that are more regional
now is not great on a local level,” Velázquez
as well.”
said. “If you don’t have many, many listeners, national advertisers aren’t interested
Beyond that, because of the Internet’s
in you.”
global reach, the demographics of the audiHe said The Greylock Glass has so far been
ence are not always as local as the content.
more experimental in that respect.
For example, people far removed from the
“This is designed to be a for-profit business
Berkshires may come upon the network’s
ultimately,” Velázquez said. “But right now,
website when it is included among online
we’re still very much in
search results for key“This model, as far as I
the pre-revenue phase.
words related to the
I’ve spent the first two
know, has never been tried subject of a program.
years learning about
“For some of our
with podcasting.”
what works, and what
programs, we’ve had
doesn’t. To take this to the next level will
more people in New York City and elsewhere
require a larger investment.”
download our programs than people here,”
For example, financial limitations have
Velázquez said. “I’m not sure why, but it
meant that Velázquez has produced most of
seems that they come across a program
the programming himself. “I could continue
because it’s a subject they’re interested in,
to do it all myself forever,” he said. “But my
even though they don’t live here.”
He noted that this presents one option
goal is for this to be a true professional media
for developing a viable revenue source for
outlet, with a variety of people producing
the network.
content. The exciting part is that there is a
“It’s possible to develop some programs
lot of local talent here.”
with wider geographic appeal, and sell
He noted that some of the production load
national advertising on these, and use that
is now being taken on by Abbott, who took
revenue to help support the local content,”
over hosting the Will Call show back in November, and has been growing its audience
Velázquez said.
One such opportunity may come in the
with each new episode.
form of “Cornbread Cafe,” another new show
Abbot and Velázquez have also now
that debuted on Feb. 10.
launched a new program, “Eastern Mountain
Time,” which debuted on Feb. 14.
Velázquez explained that the show came
“The new programming will allow Kate
about after he was approached last fall by an
owner of a media company in Arizona who
to exploit her unique talent of observing
expansive cultural themes and connecting
had heard of The Greylock Glass through
individual local elements through expert
the podcasting industry channels.
storytelling,” said Velázquez. “Nothing is off
“His news outlet was interested in carrying
the table. Food, business, arts, government,
one of our shows, but nothing that we had in
entertainment and more will all be fodder
production was quite right for their market,”
he said. “He liked the idea of a music hour,
for a show that explores the Berkshires and
and after some discussion, we decided that
surrounding communities in a way that has
a brand new program would be created that
never been done before.”
would appeal to a mixed rural and suburban
He stressed, however, that being able to
Southwestern demographic.”
support the production of these and other
If this first experiment in syndicating
programs will require developing sources
Cornbread Cafe works out, Velázquez plans
of advertising from local sponsors and supto approach other digital media outlets about
porters of the concept.
carrying the show. “I’ll be working to have
“Producing quality local journalism and
audiences in several major markets by the
producing podcasts requires a significant
end of the year,” he said. “This model, as
investment in time, and people should be
far as I know, has never been tried with
paid for that,” he commented.
Velázquez added that, in the spirit of the
podcasting.”
Internet, he also envisions the possibility of
While Velázquez refers to The Greylock
partnering with other local media and orgaGlass as a podcasting network, he noted that
he is not fond of the term “podcasting” benizations in various ways. “We can share
cause it is too limiting for what the medium
resources and assist each other in a variety
ways,” he said. “In my opinion, collaboration
has become.
is the way to go for local media.”
“When podcasts first emerged around
2005, it was a clever name, but it doesn’t
Broader reach
reflect the many ways podcasts are available
While serving the northern Berkshires
now,” he said. “I think a more accurate term
is the primary goal of The Greylock Glass,
would be online radio or radio on-demand.
Velázquez said determining its target market
It’s basically the next generation of audio
is more complex than it is for traditional lojournalism.”u
cal media. “Defining our core audience is a
question I struggle with regularly,” he said.
One such consideration is the correct balance between a hyper-local orientation and
a more regional approach.
“As I’ve moved forward with this, I’ve
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BerkShares Business of the Month

A

S FARMS GO, Indian Line Farm is famous. It sits in the valley below Jug End in S. Egremont,

on land that was deeded to (and later sold by) the Housatunnuck Nation as part of a corridor between the Hudson and Housatonic Rivers called “the Indian Line.” But its more
recent past is what gives it renown. Robyn Van En farmed there from 1983 until her untimely
death in 1997. She is celebrated on the 10 BerkShare note for her role as leading visionary and
evangelist for a radical business model that has now been adopted by farmers around the world:
“Community Supported Agriculture is a term coined in my dining room in 1986,” says Keen.
Keen explains, “Community Supported Agriculture is a relationship between farmers and consumers. It is sharing the risk and also sharing
the bounty that can exist on a farm.” Consumers become members by pre-purchasing a share
of the farm’s produce. Farmers, in return, commit to growing food for that season “to the absolute best of their ability.”
The question, after Robyn Van En’s death, was
how could citizens ensure that the farm would
stay in use, producing quality food for the community? Keen and her partner Al Thorp had
only two years of growing experience between
them, but UMass extension agent Cathy Roth
and Susan Witt of the Schumacher Society
spied something special: integrity and determination. Keen smiles, “They saw something in
us that we didn’t actually see in ourselves—the
possibility of becoming successful farmers.”

Indian Line Farm
57 Jug End Rd. S. Egremont (413) 528 8301

They started small: “I was very wary of taking people’s money and then not being able to fulfill
my commitment.” Both worked part-time on other farms for the first two years, while getting
their feet wet by selling at Great Barrington Farmers’ Market and to local restaurants. In the third
year, they offered 40 CSA shares.

Great selection of one-of-kind items
for gift-giving or home use

Mary Merselis • Proprietor
www.mountaingoatartisans.com
Visit the new Spin-Off Yarn shop
out back and downstairs
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Their success was aided by an unconventional ownership arrangement. In 1999 contributions
from community members allowed the Community Land Trust in the Southern Berkshires to
buy the land under the farm and the Nature Conservancy to buy an easement on part of the
property, while Keen and Thorp worked with Salisbury Bank to buy the house, the barns, and all
other improvements. The three parties wrote a 99-year inheritable lease—one that would ensure
production of organic food and include environmental protections while also giving Keen and
Thorp equity in improvements, long-term security, and affordability. “Being able to start without
a lot of land debt meant that we could start slowly without becoming overambitious in order to
pay off the mortgage. It was the farm that was able to pay for itself.”
Keen and Thorp accept BerkShares for all purchases, even full CSA shares. This represents an evolution, according to Keen: “When BerkShares first came out we accepted only a limited amount
at a time. We didn’t feel that there were that many places where we could utilize our BerkShares
and we were timid about taking too many and having to take them back to the bank. But now
we’ve let go of that. We’ll take Berkshares for the full price of a share and we’re creative enough
now that we know where to spend the BerkShares.”
Now, 20 years into their tenure, Keen and Thorp have a 140-member CSA. Keen just took a
year’s sabbatical from growing. The time off helped her to see the land with new eyes, inspiring
her to use corners of the farm previously uncultivated to plant perennials such as rhubarb and
raspberries. “I just realized there’s no time like the present,” she says. Speaking of seizing the day,
eaters who want to become shareholders for 2017 should contact Keen by the end of February.

more stories at www.berkshares.org
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chased by Galaxy Communications, a radio
chain based in Syracuse, N.Y.
Those stations feature a mix of live local
hosts and syndicated programming.
Putnam believes it’s important to have at
least one radio station that is rooted in the
community. He noted that it is especially
vital during emergencies and other events,
where an automated station may not have
any staff on duty to provide local coverage
and updates.
Putnam did not obtain one of the licenses
when they became available in 2005. The
idea was revived by him and a group of other
proponents in 2013 when the FCC issued
another round of LP radio licenses.
NBCTC agreed to apply for a license, and
it was awarded one in 2014. It went on the
air in February 2016.
The board of NBCTC oversees the station,
and covered its start-up expenses. Putnam and
a team of about five other volunteers handle
the duties of operating the station.
“We have a budget of zero,” he said.
Ultimately, he added, they plan to look for
revenue sources such as sponsorships and
fund-raising activities.
“The goal is for it to become self-sustaining,” he said.

WMNB-LP

continued from page 1
Western Gateway Heritage State Park). The
radio station’s antenna is also located on the
property.
The station broadcasts on 107.1 FM.
The signal from the 100-watt transmitter
covers North Adams, Clarksburg and part
of Stamford, Vt. It extends south to Adams
and into Cheshire. It also covers much of
Williamstown, although its signal is sporadic
in the western section of town.
Putnam said they are currently preparing
to set up a live online stream of its signal
in early 2017. This would be accessed on a
website and/or the Tune In Radio application. In addition to making it available more
consistently in this region, online streaming
would theoretically give the station a national
and global reach.
However, Putnam emphasized that such a
geographic expansion of potential listeners
would simply be an add-on, and would not
impact its hyper-local mission.
Putnam, a lifelong radio professional and
a former employee of the station’s namesake,
is now retired and works at the radio station
and cable operation as a volunteer. He hosts
a daily morning show on WMNB-LP.

Programming mix

Deregulation and consolidation

He said he first had the idea for a community-based radio station about 10 years ago, when
the Federal Communications Commission
(FCC) made available licenses for low-power
radio stations around the country. These are a
special category of stations that are nonprofit
and have limited geographic coverage.
The LP licenses were created in the wake
of deregulation of broadcast media in the
1990s. Among other impacts, this essentially
removed the limits on the number of broadcast stations individual companies could
own. That led to a national consolidation of
ownership by a relatively small number of
large national corporations and some small
chains. As a result, at most stations, local
programming was largely replaced by canned
content from the corporate parent or national
syndication services.
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The antenna for WMNB-LP rises above the building at the corner of Union and Canal streets in North Adams,
which houses the station’s studio and the operations of Northern Berkshire Community Television Corp.
“The licenses for these low-power stations were created when it was recognized
that it had been a mistake to allow a few
corporations to buy up all of the stations in
the country,” said Putnam.
The old WMNB, along with sister AM
station WNAW, was purchased in 2003 from

the Thurston family by Vox Communications,
which also bought all but one of Berkshire
County’s formerly locally owned stations.
Following that sale, WMNB ceased operations and its signal in the northern Berkshires
carried another Vox station, Pittsfield-based
WUPE. In late 2016, the stations were pur-
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Classes in Pittsfield!

WMNB-LP features a mix of general
community-oriented programming and niche
shows for specific populations or interest
groups.
Putnam does a weekday morning show
with music, news and talk from 6 to 9 a.m.
“We talk about local issues, give the school
lunch menu and anything that is useful and
of interest to people here,” said Putnam.
That is followed on some days by other
local talk shows, including Creative City, a
weekly program covering the cultural community hosted by Julia Dixon. James Sklar
produces an afternoon program on Tuesdays
through Thursdays.
Other local programs are interspersed
into the schedule, including an oldies music
show hosted by Larry Kratka, a talk show
with state Rep. Gailanne Cariddi (D-North
Adams), and Our River, hosted by local
environmentalist Lauren Stevens, among
others. The rest of the station’s broadcast
schedule is a mix of automated music and
syndicated programs.
The station has a digital library with an
eclectic section of musical genres. The music
is played in the late night hours, and at other
times of the day.
WMNB-LP (413-663-9006) also broadcasts syndicated programs produced by
non-commercial sources, including other
community stations. These include news and
talk shows and specialty music and variety
shows, such as gospel, jazz, world music,
oldies and others.
The programming reflects diverse viewpoints. In the early morning, for example,
it features Voices in the News, which is
produced by the Voice of America, the U.S.
government’s official international broadcast
organization. On the other hand, in the evening
WMNB-LP broadcasts Democracy Now, an
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Program director Michael Putnam, who does a weekday music, news and talk show from 6 to 9 a.m., says
the station is actively recruiting program producers and hosts to fill other slots in the broadcast day.
independent investigative news and current
affairs program with a more dissident slant.
The station posts its daily schedule on its
Facebook page, WMNB-lp.
Putnam said there is a desire to increase
the amount of local content on the station, but
that is difficult due to the lack of an operating
budget and a total reliance on volunteers.
“We want more people from here to present
things they are interested in on the radio,”
he said. “However, that’s been the biggest
challenge we’ve had. It’s more difficult to
get people to come in and do programs than
we expected.”

For example, he said, they wanted to
feature a Polish-American program, which
has been a staple of Berkshire radio stations
for many years. “We want it to be a local
program, but we haven’t been able to find
anyone here to host it, so we have a similar
show from Minnesota,” he said.
Putnam said the station is actively recruiting program producers and hosts. He added
that anyone with an idea is encouraged to
contact the station. “If you have an interest
you want to present, or love a certain type of
music and want to share it on the radio, come
on in and we’ll talk about it,” he said.◆
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people on the move
Berkshire Design Inc.
has announced that Kerry
Bartini, AIA, earned her
architectural license in
December and is now
a registered architect in
Massachusetts. Bartini
has more than 14 years
of experience in the architectural profession,
encompassing design and
Bartini
project administration
for residential and commercial architectural design projects. Bartini has been a member of the
Berkshire Design team for over five years. Her
recent projects in collaboration with the Great
Barrington-based firm include work on private
residences throughout Berkshire County, as
well as work on a new community building for
Gould Farm in Monterey, the proposed redevelopment of the former DeSisto School property in
Stockbridge, and the Residences at Bellefontaine
Canyon Ranch Condominiums in Lenox.

…because home is where the heart is!
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TUCKER WELCH PROPERTIES
FINE HOMES • ESTATE PARCELS • INVESTMENT PROPERTIES
Direct: 413-698-4444 • Fax: 413-698-3891
info@tuckerwelchproperties.com

COMMERCIAL PROPERTIES & INVESTMENT OPPORTUNITIES

ASPINWALL EQUESTRIAN CTR • LENOX

Adjacent to Kennedy Park’s trail network. Includes 32 stalls, Wash
& Tack rooms, 75x125 indoor riding arena with viewing area, 6
paddocks and a 2-bedroom apartment. reduced to $299,000

999 MAIN STREET • GREAT BARRINGTON

redUced to sell. Formerly the Route 7 Grill offered as a
“turn-key” restaurant or possible other retail or business uses.
All fixtures, furnishing and equipment included. Just appraised
at $650,000. reduced to $325,000

1644 EAST STREET • PITTSFIELD

Investment Opportunity. Fully leased to two well-established
businesses. NOI of $126,000 and 9% Cap Rate. Includes additional
84-acre parcel with some wetlands. listed at $1,400,000

SHAKER MILL TAVERN • W. STOCKBRIDGE

Investment opportunity in thriving W. Stockbridge. The restaurant is
currently leased. Second floor is partially rented and has room for
expansion. Ideal for office, retail, galleries, lodging, etc. Parking for
100 cars. Real estate alone for sale. reduced to $899,500

For further information call our commercial brokerage division
at 413-698-4444 or see our website www.tuckerwelchproperties.com

Berkshire Bank has announced the appointment
of Jeannine Cimino to senior vice president,
regional operations leader for the Mid-Atlantic
region. Cimino brings over 20 years of industry
experience, the last six of which have been as director of marketing and sales for First Choice Bank.
Berkshire Hills Bancorp, the parent company of
Berkshire Bank, recently completed its acquisition
of First Choice Bank, giving Berkshire Bank eight
branch offices in the areas of Princeton, N.J., and
greater Philadelphia. Through that acquisition
of First Choice Bank, Berkshire Bank appointed
Cimino to her new position, where she will be responsible for branch leadership and guiding a team
of private bankers in the Mid-Atlantic region.
Berkshire Photovoltaic
Services Inc. (BPVS) has
promoted Rebecca Martin to vice president. In her
new position, Martin, who
is part owner of BPVS,
will support strategic
planning on solar electric
design innovations and
guide new employees as
the Adams-based busiMartin
ness expands. Martin first
came to BPVS as an intern in 2007, while she was
pursuing her degree in Environmental Studies
from Massachusetts College of Liberal Arts.
Southwestern Vermont Medical Center
(SVMC) has welcomed Hospitalist Thet Soe,
MD, MRCP, to the Dartmouth-Hitchcock Putnam
Medical Group. Soe has worked as director of
Hospital Medicine at Baystate Franklin Medical
Center in Massachusetts since April 2015. Before
that, he was a hospitalist at both Berkshire Medical
Center in Pittsfield and at North Adams Regional
Hospital. He was chief of medicine, Department of
Medicine, and the director of Hospital Medicine
at North Adams from 2011-2014.
Sarah Halliday has
joined NBT Bank as executive vice president
and president of commercial banking. In her new
role, Halliday will assume
overall responsibility for
NBT’s commercial banking division. She will also
serve on NBT’s executive
management team. HalliHalliday
day has 25 years of experience in banking and commercial lending. She comes
to NBT from M&T Bank where she most recently
served as capital region market president.
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Escobar

Shogry-Raimer

Cindy Shogry-Raimer has been named vice
president, community development director
at Greylock Federal Credit Union, where she
previously served as vice president, manager
of operational risk. Gloria Escobar has been
named community development specialist, from
her previous position as a branch specialist. Their
appointments are part of Greylock’s expansion of
its Community Development program to include
the introduction of new lending programs targeting financially underserved members such as
credit-challenged borrowers, low income workers,
immigrants, students, and young workers. In their
new positions, Shogry-Raimer and Escobar will
continue the work of Maureen Finn, who had
led Greylock’s Community Development program
until her retirement at the end of 2016.
The Southern Berkshire Chamber of Commerce has announced its board of directors for
2017. Officers include: Todd Mack, a musician,
songwriter and producer at Off the Beat-n-Track
studio in Sheffield, president; Julie Hannum,
director of Off-Campus Sites for Berkshire Community College, overseeing the college’s South
County Center in Great Barrington, vice president;
Spring Burke, a mortgage professional at Salisbury Bank, treasurer; Michelle Derr, director of
CHP Family Services as well as director of the
Women, Infants and Children’s program in Great
Barrington, secretary; and Phyllis Webb, vice
president of operations at Magic Fluke in Sheffield,
member at large. Other board members include
Colin Smith, Smith Watson & Co.; Bob Cowle,
Berkshire Bank; Barbara Watkins, Evergreen
Contemporary American Crafts; attorney Nicholas
Arienti; Robin Curletti, Fuel Great Barrington;
Lynda Mulvey, Center for Motivation & Change;
attorney Scott Sanes; branding and digital marketing consultant Dawn Stanyon; Andy Hare; and
Maria Rundle, Flying Cloud Institute.
Adams Community Bank has announced the
promotion of the following employees: Dawn
Canales to vice president, technology officer; Doreen Descoteau to assistant vice president, branch
officer; Laila Boucher to branch officer; Michael
Gwozdz to retail operations officer; Jolene Wood
to deposit system analyst; and Jackie Arnold to
staff accountant II. In her new role Canales is
responsible for managing the information technology department. She joined the bank in 2013 as
information systems analyst and was promoted to
assistant vice president, systems analyst in 2015. As
assistant vice president, branch officer, Descoteau
is responsible for overseeing the management and
development of the Williamstown branch. She
joined the bank in 1998 as a teller and prior to her
latest promotion served as branch officer. Boucher
began her career with the bank in 2008 as a teller
and in 2012 was promoted to customer service
representative. In her new position as branch officer, she is responsible for overseeing the everyday
operations and the development of the Cheshire
branch. Gwozdz joined the bank in 2001 as a teller
and has held several positions within the retail,
deposit operations and IT departments. In his role
as retail operations officer, he is responsible for
providing operational support to the retail staff.
Wood began with the bank in 2005 as a teller and
moved into the deposit operations department in
2012 as a processor. In her new role as deposit
system analyst, she is responsible for the quality
review of all deposit accounts. As a staff accountant
II, Arnold is responsible for the accurate and timely
processing of daily general ledger entries. Arnold
joined the bank in 2000 as a temporary telephone
operator, moved on to teller and customer service
representative and joined the finance department
in 2008 as accounting assistant.
Berkshire HorseWorks Inc. has hired Lindsey Hunt as program coordinator. Hunt began
her career with Berkshire HorseWorks, which
provides EAGALA Equine Assisted Learning
(EAL) and Equine Assisted Psychotherapy (EAP)
to clients suffering from a broad array of mental
health and behavioral challenges, as a volunteer
in 2014. Her commitment continued when she
chose the organization for her internship while
at Colby-Sawyer College. In her new role, Hunt
will spearhead various fund-raising initiatives,
cultivate a network of volunteers, write grants,
and manage and expand the nonprofit’s donor
base. In addition, she will oversee day-to-day
programming for the organization, which offers
various programs out of a 27-acre compound in
Richmond.
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Richard Bossie has
been appointed vice president of store operations
for Big Y Foods Inc. In
his new role, Bossie will
continue to oversee all
store, customer service,
workforce management
operations for all 77 Big
Y stores. He is also responsible for directing
Bossie
the execution of sales
initiatives, staffing, store conditions, customer
service, expense control and profitability for the
company. Bossie has 30 years of experience in
the supermarket industry. He joined Big Y as a
part-time grocery clerk in their Great Barrington
store in 1986, and moved up through several
subsequent positions. He joined the company’s
operations team in 2006 and, prior to his new
position, served as director of operations.
Berkshire Community College has announced
new faculty and staff additions. Julia Curletti
has joined BCC as staff assistant to the dean of
enrollment management and student success. She
previously worked at Brigham & Women’s Hospital
in Boston as a program coordinator. Alyssa Felver
has been named assistant professor of practical nursing. A registered nurse in Massachusetts and New
Hampshire, she previously worked at the Berkshire
Medical Center. Prior to that, she was a critical care
registered nurse at Dartmouth Hitchcock Medical
Center. Lori Moon has joined BCC’s faculty as
an assistant professor of practical nursing. Prior to
joining BCC, she was a case manager and education
specialist at Berkshire Medical Center, and worked
at HospiceCare in the Berkshires for nearly 20 years.
Charles Stephens has joined BCC as the coordinator of career planning and placement, responsible
for providing counsel to students regarding career
options. He previously held numerous positions at
Philadelphia University, Saint Louis University and
Michigan State University.
Donald Kuczarski
has been appointed senior
vice president, senior
commercial loan officer
at Salisbury Bank and
Trust Company. Prior
to accepting this position, Kuczarski served
as senior vice president,
commercial loan manager
at Pittsfield Cooperative
Kuczarski
Bank from 2011 to 2016,
and held a similar position at Greylock Federal
Credit Union from 1999 to 2011.

Laura Mooney, director of athletics at Massachusetts College of Liberal Arts, has been appointed to the NCAA Division III Management
Council, where she will serve as the liaison to the
Division III Membership Committee. As such,
she will oversee the provisional and reclassifying
membership process, educate active members and
review waiver requests of membership requirements. She also will oversee the Division III Playing and Practice Seasons Subcommittee, whose
purpose is to review playing and practice season
issues, interpretations and proposed legislation
that are relevant to the Division III membership.
Her appointment will run through 2021.
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Greylock Federal
Credit Union has hired
Jenaye Simon as assistant vice president and
manager of operational
risk. She replaces Cindy
Shogry-Raimer, who
has taken on a new role
with the credit union as
community development
director. Simon most reSimon
cently worked in the retirement services department of Guardian Life
in Pittsfield. Previously she was employed in the
forensic services department at Price Waterhouse
Coopers in Boston, and in risk management and
audit services at Harvard University.
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Jane Ralph has been
appointed as the new
director of Construct
Inc., a social services
nonprofit organization in
the southern Berkshire
region providing housing,
workforce development
and educational services.
Following an extensive
search and selection proRalph
cess by the board of directors of Construct, Ralph was selected in December
as successor to retiring founder Cara Davis. Ralph
joins Construct from north central Vermont where
she served as executive director of The Clarina
Howard Nichols Center, a domestic and sexual
violence agency offering victims and survivors
emergency shelter, support and services. In her
new role at Construct, Ralph’s responsibilities will
include fund-raising, programming, strengthening community awareness and engagement, and
expanding permanent housing options.
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Bank has announced the following
Find out how much money you can save:
appointments within its Corporate Finance DepartGet
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you know and
love,
at
a
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love
ment: Kevin Nihill, senior vice president, treasurer;
I have saved 95 business owners over $155,300 in the first
and Allison O’Rourke, executive vice president,
Seth Alden has joined the team at Burnham
year of processing with me.
finance. Nihill, who has been serving as the head
Gold Real Estate in Williamstown.
brings
evenAlden
more.
of the bank’s Strategic Analytics group, joined
significant commercial land sales experience,
having worked and traveled around the country
for Redstone Properties in Williamstown for six
years. He also worked previously with Vacation
Village, where he helped families to achieve their
dreams of traveling and vacationing together.
Alden also operates his own business, Koi Crazy,
where he sells show-level Japanese koi fish to
koi lovers and hobbyists.
Chris Jacoby, CEO of the Boys & Girls Club
of the Berkshires, has announced his retirement
effective July 1. Jacoby has served as CEO since
March 2015. Before then he had a 33-year career
as an educator in the Pittsfield Public Schools
until his retirement in 2014. The club’s board has
announced that a search will be made for a new
long-term CEO to take the Boys & Girls Club of
the Berkshires into the future.

Offices & Shop Space
Downtown Pittsfield • Walk to North Street

• Ground floor office space
with reception, 3 offices and
conference/breakroom

the company in 2010. He has nearly 20 years of
experience in the financial services industry in a
number of treasury, financial modeling and financerelated roles. O’Rourke joined the bank in 2013
from NYSE Euronext as vice president, investor
relations, and has nearly 20 years of experience in
the financial services industry. In her new position
she will be responsible for leading financial planning and analysis, in addition to investor relations
and financial institution banking.u
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The Pittsfield Cooperative Bank opened in 1889 intent on empowering our neighbors
to build a better community. Savings and investment products were designed to benefit
the customers long-term and lending decisions were made with great thought by honest,
local bankers.
They still are.
Today, The Co-op is staffed by 48 people who not only live and work in the area, they’ve
dedicated most of their lives to the region. And — because of the way we conduct
business — this little known bank in the heart of the Berkshires is one of the best
capitalized lenders in the entire Commonwealth.
While that’s not the kind of stuff that makes headlines… it sure is comforting to bank with
someone you know and trust.
Pittsfield
70 South St.
(413) 447-7304

Pittsfield
110 Dalton Ave.
(413) 395-9626

www.pittsfieldcoop.com

Dalton
431 Main St.
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Gt. Barrington
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