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By John Townes
As part of a larger transformation in Great 

Barrington’s downtown business district, a 
redevelopment project at 47 Railroad St. is 
moving towards an anticipated completion 
in the spring of 2018.

The 47 Railroad St. project (aka 47 RR) 
is focused on three adjacent buildings at the 
top of the street, which extends west from 
Main Street. The site is being redeveloped 
for a mix of 13 market-rate apartments and 
five street-level retail spaces.

The $7 million project is being devel-
oped by Framework Properties, a Great 
Barrington-based firm formed by Ian Rasch 
and Sam Nickerson. It is being financed 
through a combination of loans from Lee 
Bank and Adams Community Bank, and 
additional private equity capital.

“This will provide new housing options 
in downtown Great Barrington,” said co-
developer Ian Rasch. “Also, if we are suc-
cessful, it will bring new life to Railroad 
Street as a destination for local residents and 
visitors, with a mix of retail and restaurants 
and outdoor spaces.”

Rasch said the monthly rental rates for 
the residential units will range from $1,700 
to $2,500. He said the apartments are ex-
pected to appeal to a combination of younger 
working professionals and older tenants. He 
believes they will draw from local residents 
and people relocating to Great Barrington.

By John Townes
The path is cleared for the start of con-

struction of the new Powerhouse Square 
development in downtown Great Barrington 
within the next couple of months.

Powerhouse Square will be a mixed-use 
complex consisting of two new structures 
on Bridge Street, just east of its intersection 
with Main Street. It will contain 49 upscale 
residential condominiums, and retail and 
office spaces.

A building directly on Bridge Street 
will contain a mix of residential and com-
mercial space. The other building will be 
primarily residential, and set back from the 
street to the south. The structures will form 
an L-shape, around a parking lot and other 
common space.

The three-acre, 120,000-square-foot 
project is in a high-visibility location. The 
front section on Bridge Street will essen-
tially become an extension of the downtown 
streetscape.

The project will also have a high profile 
as the new home of the Berkshire Co-Op 
Market, a popular member-owned coopera-
tive grocery.

“We’re focusing on completing the build-
ing on Bridge Street first, to enable the co-op 
to move in as soon as possible,” said Mi-
chael Charles of Benchmark Development, 
a firm based in Lenox that is developing

continued on page 21

“There’s a national trend of both baby 
boomers and millennials looking to live in 
smaller urban centers like Great Barrington,” 
he said. “As places like Brooklyn have become 
too expensive, younger people are looking for 
alternatives. Also, many empty-nesters want 
to be free of the responsibilities of owning and 
maintaining a house and property.”

He added the project is also oriented 
to professionals who rely on high-speed 
broadband and modern telecommunications 
to do their work.

The site will be directly connected to fiber 
optic broadband Internet service, which is 
not yet widely available in Great Barrington. 

Framework is paying to install a special cable 
line to the local broadband access point in 
Town Hall.

“One of our goals is to provide living space 
with modern high-performance telecommu-
nications services,” said Rasch.

The site includes an L-shaped structure 
with a street-level space that previously 
housed a series of large restaurants (most 
recently Mario’s) and commercial tenants 
on the upper two floors.

Another building directly to the north was 
the site of Martin’s, a popular small restaurant 
that closed in 2016 after a kitchen fire.

continued on page 20

Mixed-used project 
looks to bring new 
life to Railroad St.

Downtown Development Duo

Cynthia Pansing is heading Berkshire Agricultural Ventures, a nonprofit organization that provides access 
to capital, technical support and other assistance for start-up and existing farms and food businesses. It is 
a new and independent iteration of an organization with a similar mission that was established in 2011.

By John Townes
A new organization to cultivate the 

Berkshire farming and food-production 
economy has sprouted from the roots of a 
previous incarnation.

In May, Great Barrington-based Berkshire 
Agricultural Ventures (BAV) received Inter-
nal Revenue Service 
designation as an in-
dependent 501c3 non-
profit organization.

BAV’s mission is to 
support the develop-
ment and economic 
viability of farms and value-added food 
business in the Berkshire region.

It provides access to capital, technical 
support and other assistance for start-ups 
and existing farms and food businesses to 
help them to increase their financial viabil-
ity and achieve such goals as growing and 
scaling up their business and reaching more 
consumers.

The new nonprofit designation and inde-
pendent status will give BAV the flexibility 
and resources to strategically pursue this 

berkshire agricultural ventures

Organization offers diverse support 
to region’s farmers, food businesses

Condo units, bigger 
co-op market with 
Powerhouse Square

Ian Rasch is one of the principals 
with Framework Properties, which 
is redeveloping this cluster of build-
ings at the top of Railroad Street in 
downtown Great Barrington for a 
mix of market-rate rental apartments 
and street-level retail space. 

mission on an increased scale, according to 
its executive director, Cynthia Pansing.

“This is basically a new organization, with 
a new board and a staff,” said Pansing, who 
works from a second-floor office at 314 Main 
St. “However, we’re building on the founda-
tion that had been established previously, and 

continuing the work 
BAV was already doing 
before.”

The new status is the 
next step in the evolu-
tion of the organization, 
which was established 

in 2011 by Neil Chrisman and Joel Millonzi, 
two Berkshire residents with backgrounds 
in economics and finance, and an interest 
in supporting regional farming and food 
production.

Their strategy was to provide farms and 
food-production enterprises with capital and 
other support for start-up costs, facilities 
upgrades, operational improvements and 
other assistance to foster their financial 
sustainability.

continued on page 18

“We’re actively working 
to seek out and identify 
more potential projects 
and viable businesses.”
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Beacon Cinema beckons 
with new reclining seats

By John Townes
The seating at The Beacon Cinema will 

become more homelike in the next few 
months.

The six-screen movie house at 57 North St. 
in downtown Pittsfi eld is starting a conver-
sion project to replace its existing traditional 
theater seats with lush mechanical recliners 
that can be adjusted to different angles for 
comfort.

“They’re like the comfortable mechani-
cal recliners that people want in their living 
rooms,” said theater manager Lydia Shul-
man.

The VIP-brand seats will be separated 
by adjustable armrests that can be raised 
or lowered, depending on the customer’s 
preferred level of coziness with the occu-
pant of the neighboring seat. The Beacon’s 
promotional material describes it as “The 
Loveseat Experience.”

Shulman said that The Beacon selected 
a top-of-the-line model for the conversion 
project. “The fact that their position can be 
adjusted automatically is a major advantage, 
because not everyone can push recliners up 
and down physically,” she noted.

The conversion is slated to begin in July 
and will take about 12 weeks to complete. 
The work will be conducted in phases.

“We’ll continue to be open during the 
project, but we will shut down two or three 
individual theaters at a time to do the work 
on them,” said Shulman

She added that the theaters will also be 
modified in other ways, including new 
fl ooring.

The Beacon, which opened in 2009, is 
located on two fl oors of a prominent his-
toric downtown commercial block that was 
redeveloped by Richard Stanley of Great 
Barrington, who owns and operates the movie 
house. The block is considered one of the 

anchors in downtown revitalization efforts.
Stanley, who also owns the Triplex Cinema 

in Great Barrington, is investing approxi-
mately $500,000 in the seating project.

Stanley said the change is a straightforward 
response to competitive pressures. Regal 
Cinemas, a multiplex at the Berkshire Mall 
in Lanesboro, installed recliners about two 
years ago, and its business increased while 
attendance at The Beacon simultaneously 
declined.

“It’s been demonstrated that the audience 
in The Beacon’s market wants recliners, so 
that’s what we’re offering,” said Stanley.

The enhanced seating is also a response to 
a larger form of competition that theaters face 
from home entertainment systems, in an era 
when it is possible to watch recent movies in 
the comfort of the living room on large high-
defi nition screens with surround-sound.

In response, cinema operators have ad-
opted various strategies to entice customers 
to leave their homes to attend movies. In 
addition to technical lures such as 3D, these 
have included amenities such as reserved 
seating, in-theater dining options and the 
opportunity to enjoy alcoholic beverages 
with the show.

Initially, the business math on the conver-
sion to recliners may seem counter-intuitive. 
Because they are larger, recliners require 
a trade-off by significantly reducing the 
number of seats.

The Beacon, for example, will go from its 
present 800 seats down to 350 seats, while 
pricing will remain the same.

“However, theaters have found that hav-
ing fewer seats ultimately makes for more 
customers,” said Shulman.

She noted that the results at some theaters 
have been dramatic. She cited a theater in 
Chestnut Hill, near Boston, that installed 
recliners in conjunction with an overall 
remodelling and saw a major jump in at-
tendance.

“It went from being the lowest grossing 
theater in that region to being the highest 
grossing,” she said.

The Beacon is sponsoring a series of con-
tests to promote the change and to compensate 
customers for the inconvenience during the 
construction.

“We’ve also set up a website (bigbea-
conseats.com) to keep people informed of 
the progress as the work proceeds,” said 
Shulman.

To showcase the new seating, a demon-
stration recliner is being set up in the lobby. 
Customers are encouraged to sit in the seat, 

take a “selfi e” photo of themselves, and email 
the picture to The Beacon to be entered into a 
raffl e for monthly prizes of 10 free tickets.

In addition, The Beacon will give out 
scratch tickets to patrons with prizes such as 
free or discounted tickets that can be used 
once the new seating is in place.

There will also be a Grand Prize of a 
weekend for two in San Juan, Puerto Rico, 
with hotel and airfare included. The winner 
will be selected from participants in the Selfi e 
or Scratch Card promotions.

Even as movie theaters introduce new 
amenities to entice customers, Shulman 
believes the core experience of moviegoing 
will continue to have a primal appeal that 
transcends the shape of seats and other ac-
coutrements.

“People want to be in a community and 
they still appreciate the experience of go-
ing out and watching movies with other 
people,” she said. “I don’t think that’s going 
to change.”◆

annie Selke’s products get 
dual showcase in Lenox 

By John Townes
The Annie Selke Companies is branching 

out into the hospitality business and also 
establishing a retail presence in Lenox this 
summer.

The Pittsfi eld-based business is currently 
remodelling a historic home at 33 Main St. 
in the town center. It is slated to open in 
August as an upscale eight-room inn, which 
the company describes as “an Annie Selke 
luxury lodging experience.”

Meanwhile, in early June it also opened a 
720-square-foot retail shop almost directly 
across the street at 36 Main St.

The inn, which is named 33 Main, and 
the shop both showcase products in the 
company’s catalog, including bedding, rugs, 
jewelry, tabletop, storage, decorative items, 
art and more.

“We are really creating a brand immer-
sion experience by furnishing 33 Main with 
products that we design and sell,” said Selke, 
a Stockbridge native who lives in Lenox and 
has a home in Palm Desert, Calif. “Cross-
ing over into hospitality offers consumers 
a new and different way to experience the 
brand.”

The Annie Selke Companies is comprised 
of several brands created and operated by 
Selke. Its corporate headquarters are based 
in a mill on Pecks Road in Pittsfi eld.

This promotional photo from the manufacturer shows the model of reclining seats that will be installed at 
The Beacon Cinema over the next few months. Among other features, the seats have armrests that can be 
raised to provide what the company describes as “The Loveseat Experience.” The downtown Pittsfi eld movie 
theater is planning several promotions this summer to coincide with the conversion project.
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F o u n d e d  i n 
1994, Pine Cone 
Hill creates bed-
ding, pajamas, 
robes and other 
products. Dash 
& Albert was es-
tablished in 2003 
and sells rugs. An-
nie Selke Luxe, 
launched in 2015, 
is a collection of 
specialty bedding 
and accessories.

Selke also is an 
author and nation-
ally recognized 
designer and style 
expert. Her blog, 
Fresh American Style (blog.annieselke.com), 
is named after her popular 2011 book.

The company’s brands are carried by 
approximately 2,700 retail stores, as well 
as through its own print catalog and online 
through its website (annieselke.com). Al-
though the company operates an outlet store at 
its Pittsfi eld headquarters, the new Lenox shop 
is the company’s only off-site retail outlet.

The dual foray into retailing and the 
hospitality business came about due to a 
combination of circumstances, according to 
Selke, who said she had wanted to open an 
inn in Berkshire County for some time.

“Creating an inn has long been on my 
bucket list,” said Selke. “As the owner of a 
lifestyle retail brand and someone who travels 
over 175 nights a year, I feel uniquely quali-
fi ed to enter the hospitality world.”

The availability of 33 Main St. on the real 
estate market created the opportunity, because 
it has the location and physical qualities that 
were well-suited for a small inn. The 19th 
century property was originally a private 
home, and most recently had been a residential 
facility for the Austen Riggs Center.

Selke added that the inn also provides her 
with a new creative outlet. “I love creating 

spaces, and hav-
ing finished my 
house in Lenox and 
a place in Palm 
Desert, the inn of-
fered a perfect op-
portunity to keep 
creating beautiful 
rooms,” she said.

The building is 
structurally sound, 
but has been ex-
tensively remod-
elled. The major 
structural change 
was to create new 
bathrooms.

The inn will fea-
ture eight guest 

rooms, two of which will be pet-friendly. 
There are also two common sitting rooms 
where guests can relax, and where breakfast 
will be served. It will operate year-round 
and will initially have a two-person staff, 
including manager Rebecca Lilley. Room 
rates will range from $350 to $650.

It will be furnished with items from the 
Selke catalog, including the beds, rugs, lamps 
and other products. These will be available 
for purchase through menu cards located in 
each guest room.

Selke is also partnering with other luxury 
brands, with information about where to 
purchase their products, including Hästens 
mattresses and The Tile Shop, a national 
chain. She has also partnered with a personal 
care products company, Farmaesthetics, to 
create a line of amenities for the inn.

They are also using local brands, such as 
Six Depot Roastery for coffee and Berkshire 
Mountain Distillers for spirits.

“It’s a very intimate and personal way to 
share what we love with a whole new audi-
ence,” said Selke.

The theme carries over to the shop, which 
occupies a small space in a downtown com-
mercial block across the street.

In addition to merchandise on display, 
the shop has a digitally enhanced design 
concept where shoppers can utilize high-
tech capabilities including television 
monitors and iPads to shop the full Annie 
Selke collection. In addition, there will be 
design consultants on site to help shoppers 
select products.

The shop is envisioned as Selke’s only 
off-site retail outlet, according to Jessica 
Fitzgerald Evans, director of brand rela-
tionships.

Rather than being a prototype, it was 
established specifi cally to complement the 
inn, and establish a presence for shoppers in 
Lenox. She said The Selke Companies will 
continue to rely on other brick-and-mortar 
retailers and online and catalog sales.

While the primary market for the inn 
consists of visitors to the Berkshires, it has 
also generated interest within the local com-
munity, according to Fitzgerald Evans.

“For example, Hästens has a reputation as 
a top-of-the-line mattress,” she said. “We’ve 
had calls from people who live around here 
who are very excited about the chance to 
spend the night at the inn and sleep on one 
of their mattresses.”◆

This historic building at 33 Main St. in Lenox is being convert-
ed into a boutique inn that will be a showcase for home decor 
products designed and sold by The Annie Selke Companies. 
The Pittsfi eld-based business has also opened a related retail 
shop directly across from the inn at 36 Main St.
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By John Townes
The phrase “everything old is new again” 

could be the motto of The Funky Phoenix, a 
retail business that opened this winter at 441 
North St. in downtown Pittsfield.

A specialty of The Funky Phoenix is giving 
old discarded objects new life in different 
forms as furniture, interior decorative ac-
cents, and other items.

“We describe ourselves as salvage art-
ists,” said Gary Cardot, who owns and 
operates the business with his wife Kristina. 
“When people ask us to explain what we do, 
I say we take old things that are undesired, 
and make them into different things that 
are desired.”

More specifically, they pick up items at 
yard sales and estate sales, auctions and 
other sources, and remake them into new 
items which they sell. Often they combine 
multiple items into something “new.”

The results are imaginative, and the varia-
tions are endless. Part of the interest is in 
seeing familiar objects used in unfamiliar 
ways.

For example, they sell a toboggan that 
has been made into a wall shelf. They also 
have benches made of attached single wood 
chairs – with the added twist that the backs 
of the chairs are placed on the sides.

In The Funky Phoenix, suitcases become 
end tables. A table stand has the legs of an 
old sewing machine. Two old shutters are 
transformed into a corner shelf system. 
A birdhouse has a bent licence plate as a 
roof.

One of their more unusual pieces is an 

old unused casket that they opened, stood 
upright, and attached shelves and other ele-
ments to create a bar.

In addition to the structural transforma-
tions, the surfaces of many items are painted 
in a colorful, graffiti-like way, with abstract 
designs and other images, words and phrases, 
as well as attached decorative ornaments and 
other visual augmentation.

The couple create the items as a team. Gary, 
who is a professional carpenter and machin-
ist, builds the pieces, while Kristina, who is 
an artist and former secondary-school art 
teacher, produces the surface design work.

“My wife is an artist, and I’m oriented 
to building things and problem-solving,” 
Gary said. “We combined our individual 
interests, knowledge and skills to collaborate 
on this.”

He said the ideas for the re-purposed items 
come in several ways.

“We go out to places where people are get-
ting rid of old things,” he said. “Sometimes, 
while I’m poking around, the items we find 
will naturally suggest ideas to me. Or I might 
come up with an idea for something I want 
to do, and then search for objects to use. For 
example, I had wanted to make a bookcase 
out of a toboggan. Then, one day, we found 
one that had been hidden away in the attic 
of a house we were going through.”

Collaborative process
Kristina said they collaborate throughout 

the creative process. “We discuss our ideas 
from the beginning,” she said. “When Gary 
has an idea for a piece of furniture, I’ll go 
onto Google and start looking for words 
and ideas for images that would be suited 
for it. And often the piece will tell us what 
it wants to be.”

Kristina, who has a master’s degree in 
fine arts, said the designs and overall look 
of the surfaces are based on several influ-
ences, including abstract expressionism, a 
movement that gained 
prominence in the 
1950s and ’60s.

“I studied the ab-
stract expressionists,” 
she said. “As an art-
ist, I originally did 
abstract expressionist paintings on canvas. 
Then, when we started doing this, I shifted 
to painting in the abstract expressionist style 
on objects.”

She said she also incorporates other styles, 
including illustrative art for children, which 
she studied for her master’s thesis. Another 
inspiration is the artist Cy Twombly, who 
combined text with imagery.

“I use text from various sources, such as 
verses from scripture or other inspirational 
quotes, or whatever else seems appropri-
ate,” she said. “Currently, for example, I’m 
doing something that is based on winnie 
the Pooh.”

In addition to retail sales, the Cardots 
also hold workshops, which have become 
a significant portion of their revenue. They 
provide basic unfinished objects, and the 
attendees paint or add their own personal 
touches and modifications.

While their shop is new, they have been 
creating their unusual items for a number of 
years – first as a hobby, then as a part-time 
income, and finally as a full-time business.

Gary is from southeast Connecticut, 
and Kristina is from Pittsfield. They lived 
in Marlborough, Conn., before moving to 
Pittsfield two years ago.

“We started doing this at a time when both 
of us were experiencing a series of losses in 
our families,” said Gary. “We began making 
things together as a coping mechanism, and 
we loved doing it. People started buying our 
work, and it became a business. I guess you 
could say we took lemons and made them 
into lemonade.”

They initially had a small tent and work-
shop at their home in Marlborough, and sold 
pieces in their spare time. When they moved 
to Pittsfield for family reasons, they decided 
to pursue it as a full-time business.

“Since we both were giving up our previ-
ous jobs to move here, we figured it was the 
right time to do this,” said Gary. “Part of 
our thinking was that there was no reason 
to wait until we were in our sixties to live 
out our dreams.”

He added that confidence in their busi-
ness model’s potential was bolstered by 
their experience at the Brimfield Antique 
Show, a major regional gathering of dealers 
and buyers that is held annually in central 
Massachusetts.

“We had a booth there and did really well,” 
said Gary. “The response was what convinced 
us we could do this.”

He noted that they have another motiva-
tion. “We have 10-year-old triplets,” he said. 
“We’re doing this to support them, and give 
them something they can take up when they 
are older. They already love it and help us 
out.”

North Street workshop
Their opening of a retail shop on North 

Street was the result of circumstance. Initially, 
they focused on other forms of marketing 
and sales, including events like the Brimfield 
show and the Apple Squeeze in Lenox. In ad-
dition, they made Tanglewood tables – picnic 
trays on stakes – for a shop in Lenox.

“We had a small workshop in Pittsfield,” 
said Gary. “Eventually we needed something 
better, and we looked all over the city. We 
found this space, which was perfect for a 
workshop. But the landlord required that it 
also be a retail space. It was such a great site 
that we agreed to include a shop in it.”

Now, he said, the 
shop has become a 
central element in their 
business plan. “Our 
goal is to initially go to 
events to gain visibility 
and let people know 

what we do, and get them to visit us here 
on North Street,” he said. “Then we want 
to phase out the shows.

They also sell their work through their 
website (thefunkyphoenix.com) and on 
Facebook. “We use social media heavily for 
promotion and sales,” said Gary.

The business and its products reflect the 
couple’s combined creative and commercial 
instincts. Each piece is hand-made, and 
one-of-a-kind. At the same time, when they 
hit on a design that is popular, they produce 
variations of that.

Gary said they strive to set their prices at 
levels that are accessible, while reflecting 
each item’s uniqueness.

“They are artworks,” he said. “A lot of 
work and creativity goes into them, and the 
prices are based on that. At the same time, we 
want to be reasonable and offer things that are 
affordable. We also have a wide variety. Our 
prices range from $1.99 to several hundred 
dollars and more.”

Even though the shop is new, the 1,500-
square-foot space already looks very “lived 

the Funky phoenix

‘Salvage artists’ 
set up workshop 
on North Street

Gary and Kristina Cardot have established a presence at 441 North St. in downtown Pittsfield with The 
Funky Phoenix, which combines a retail store and workshop for their unique creations.

“Part of our thinking was 
that there was no reason to 

wait until we were in our six-
ties to live out our dreams.”
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in,” and is literally filled from floor to ceiling. 
It is divided into the front section, which is 
the public retail area, and a rear section for 
the workshop and storage.

The Funky Phoenix (860-885-9995) is 
open from 11 a.m. to 6 p.m. on Thursday, 
Friday and Saturday. Gary said they are often 
on site working, and will open the shop upon 
request or by appointment at other times.

He said the initial visitor traffic to the store 
has been encouraging, if erratic.

“One thing we’ve noticed on North Street 
is that the weather seems to make a big dif-
ference,” he said. “When the weather is not 
good, it’s quiet in here. But on nice days when 
we put furniture outside the store, we get a lot 
of people who are walking or driving by, and 
they stop and come in to find out more.”◆

Butternut adds Berkshire 
Bash to summer schedule 

By John Townes
The summer slate of activities at Ski But-

ternut in Great Barrington is expanding this 
year with the arrival of Berkshire Bash, a 
series of one-day music festivals.

Berkshire Bash will feature three thematic 
musical festivals at Butternut this summer. 
These include a Berkshire Beatles Bash 
featuring the tribute band Classical Mystery 
Tour on July 8. A Berkshire Blues Bash with 
Roomful of Blues will take place on July 29, 
and the swing band Squirrel Nut Zippers will 
headline a Berkshire Hot Summer Swing on 
Aug. 26. All events are from 3 to 8 p.m.

In addition to the headline performers, 
the festivals will feature local and regional 
performers, as well as food.

Tickets are $35 in advance (www.berk-
shirebash.com), or $45 at the door. Children 
12 and under are free. A limited quantity of 
$100 VIP Package tickets also include a Post 
Party at The Barn at the Egremont Village 
Inn in nearby Egremont.

Berkshire Bash will also sponsor a con-
cert by the Glenn Miller Orchestra and the 
Monument Mountain Regional High School 
Jazz Band All Stars on July 20 at 7:30 p.m. 
at the high school.

Berkshire Bash is a new venture sponsored 
by Artistic License, which is operated by Seth 
and Sally Keyes of Great Barrington.

“We’ve spent our lives in the performing 
arts, and we wanted to bring live music fes-
tivals to the Berkshires,” said Sally Keyes, 
who has held marketing positions at Jacob’s 
Pillow, and the Cleveland Orchestra, among 
others. Seth Keyes is a musician and concert 
presenter. They also have been co-producers 
of the music series at The Barn at Egremont 
Village Inn.

Keyes said they are focused on this sum-
mer’s Berkshire Bash shows. After that, they 
hope to present music programs at various 
venues around the Berkshires.

When looking for a venue for this summer, 
they approached Ski Butternut. “It’s a perfect 
setting for this,” she said. “It’s the right size, 
and it’s near the town.”

For Ski Butternut, the Berkshire Bash adds 
to an already busy calendar of summer events. 

Founded by Channing and Jane Murdock 
in 1963, Ski Butternut is now operated by 
their son Jef.

Like many ski areas, Ski Butternut (413-
528-2000 or www.skibutternut.com) has 
developed strategies 
to enable its slopes to 
earn income rather than 
lying fallow during the 
non-snowy seasons.

While some ski areas, like Jiminy Peak in 
Hancock, have become year-round resorts, 
Butternut has chosen a path as a venue for 
activities, including weddings and other 
gatherings, community events and small 
festivals.

“We like to do events that utilize this space 
in the summer,” said staff member David 
Ryel, who is summer events manager, as well 
as group sales and liability manager. “It’s an 
opportunity for people to enjoy this beautiful 
location. It generates a little revenue, and 
also allows us to keep a portion of our staff 
employed here in the summer.”

While Ski Butternut has amped up the 
amount of activity in the summer, Ryel noted 
that it keeps the scale relatively modest.

“We prefer to focus on things that are suited 
to this location, and which have a low impact 
on the site and the town,” he said.

For three years, until 2003, Ski Butternut 
was the site of a large music festival called 
the Berkshire Mountain Music Festival 
(BerkFest). It attracted large crowds from 
throughout the Northeast, but a combination 
of traffic jams, logistical headaches, and the 
financial difficulties of the event’s sponsors 
caused it to be discontinued.

“In retrospect, that was too big for us or 
the town to handle,” said Ryel.

Nevertheless Ski Butternut has steadily 
increased the number and variety of events 
that take place there. In addition to its out-
door areas, Butternut makes its ski lodge 
available for use.

The off-season activities at Ski Butternut 
got started on May 21 with Truck Day, a 
benefit for the Great Barrington Rotary, with 
displays of giant trucks, cars and specialty 
vehicles, plus other activities.

A summer tradition will return with the 
annual Berkshire Arts Festival from July 1-3, 
an event featuring over 200 art vendors.

On Aug. 10 Ski Butternut will host a 
Havana Nights Fundraising Gala Dinner for 
Volunteers in Medicine (VIM) Berkshire.

Other events in late summer and early au-
tumn include the Berkshire Grown Harvest 

Dinner on Sept. 25, and 
an Antique Fire Truck 
& Equipment Show on 
Oct. 8.

Ski Butternut also 
rents its facilities out for private gatherings. 
It offers food and beverage services as part 
of its package.

“One advantage we have here is that our 
lodge can hold events for up to 400 people,” 
said Ryel. “There are not many places with 
that large a capacity in south Berkshire 
County.”

This year, 12 weddings will be held there, 
according to Ryel.

“People also use it for class reunions, 
retirement parties, anniversary parties and 
many other functions,” he said.

Most private events are held indoors, as 
a hedge against the unpredictable Berkshire 
weather. “But when the weather is nice, 
people often end up hanging around outside,” 
said Ryel.◆

“It’s an opportunity 
for people to enjoy this 

beautiful location.”
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Berkshire South Regional Community Cen-
ter will mark its 15th anniversary with its annual 
Gala on Aug. 18 at the center, 15 Crissey Rd., 
Great Barrington. This year, Berkshire South will 
be celebrating the legacy of Edwin “Ed” Jaffe, 
the center’s founder. Receiving this honor on his 
behalf will be his wife, Lola Jaffe. Jaffe shared the 
concerns of the residents of the southern Berkshires 
for a gathering place that addressed the issue of 
economic diversity and the hardship of access to 
the recreational, educational, cultural, and social 
activities that exist in the region. This became the 
undertaking of Berkshire South Regional Commu-
nity Center, which has offered quality services and 
programs to the southern Berkshires since opening 
its doors in July 2002. For more information, call 
413-528-2810 or visit berkshiresouth.org.

The Pittsfi eld Cooperative Bank has an-
nounced that 19 area students have received 
awards from the bank’s Centennial Scholarship 
Fund. Created in 1989 in celebration of the Co-
op’s 100th anniversary, the fund has provided over 
$300,000 in aid to local students seeking to further 
their education. This year’s recipients are: Taconic 
High School – Brandon Peaslee, Ashley Keegan; 
Pittsfi eld High School – Grady Peterson, Jackson 
Rich; St. Joseph’s Central High School – Theresa 
Kirsimagi, Bryce Pettograsso, Connor Thurston; 
Wahconah Regional High School – Wyatt Schle-
icher, Max McIlquham, McKenna McIlquham, 
Collette Basiliere, Sam Clayton, Will Genaway, 
Kyle Gazillo; Monument Mountain Regional 
High School – Zachary Tinker, Alyssa Mack; 
Mount Everett Regional School – Maya Neski; 
Lee High School – Ryan Rues; Lenox Memorial 
High School – Alexandra Trousilec. “Supporting 
our community is a hallmark of what we do, and 
these scholarships are an investment in our com-
munity’s future,” said Jay Anderson, president and 
CEO of the Pittsfi eld Cooperative Bank. “We are 
proud to support students achieve their dreams, 
and we look forward to welcoming them home 
to live and work in the Berkshires.”

The Berkshire Immigrant Center has 
launched a new “Twenty for Twenty” fundraising 
campaign to honor national Immigrant Heritage 
Month in June, and to celebrate the 20th anniver-
sary of the founding of BIC. The campaign, which 
continues through July 4, aims to raise $20,000 
in donations for the nonprofi t organization and 
its work to support the needs of individuals and 
families who have moved to the Berkshires from 
other countries. “At this time when our community 
members from other nations are feeling under at-
tack, we especially need support from those who 
understand the critical role that immigrants play in 
so many aspects of our Berkshire regional culture 
and economy,” said Ethan Klepetar, who chairs the 
BIC’s advisory board. Donations of any amount 
are welcome. Pledges can be made via email to 
BIC Development Coordinator Sheryl Lechner at 
Sheryl@berkshireic.com, or by donating via the 
secure PayPal “Donate” link on the BIC website, 
http://berkshireic.com/.

Tunnel City Coffee now serves coffee and 
pastries to residents at Sweetwood of William-
stown Retirement Living Community in their 
Sweetwood Cafe. On the fi rst fl oor of Sweetwood, 
directly across from the front entrance, a variety 
of homemade pastries and different blends of 
Tunnel City Coffee will be offered on a daily 
basis. The coffee will also be available during 
select events hosted by the community. The ar-
rangement with Tunnel City Coffee arose when 
Sweetwood administrators noticed the frequency 
with which many of its residents visited Tunnel 
City’s Spring Street coffee shop. While these 
customers still have the option of gathering at 
the shop, they and other Sweetwood residents can 
now enjoy their favorite coffee without having to 
drive to get to it.

CompuWorks, a Pittsfi eld-based managed IT 
services provider (MSP) specializing in making 
companies more effi cient, innovative and profi table 
through the effective use of technology, is marking 
its 30th year of operation. Founded in 1987 by David 
Hall and Alan Bauman, CompuWorks has pursued 
a mission of helping clients maximize the business 
impact of technology, refl ecting the company’s 
belief that technology should be a competitive 
asset, not simply a necessary evil. “Technology 
investments should directly impact an organiza-
tion’s business plan,” said CompuWorks President 
David Hall. “Our clients are companies that share 
this belief and understand that, when considered 
strategically, technology can help businesses im-
prove customer service, facilitate communication 
and drive down operating costs.” CompuWorks 
serves as the outsourced IT department for clients 
ranging in size from 20 employees to over 1,000 
and generally located within a four-hour radius of 
its Pittsfi eld headquarters. With over 30 employees, 
the company is the largest managed IT services fi rm 
in the region. In 1999, CompuWorks purchased the 
former City Savings Bank building in downtown 
Pittsfi eld, and the business relocated into the larger 
quarters in the center of the city where it remains 
today. In 2006, the company began to shift to a 
managed services model and soon thereafter intro-
duced its “HealthyIT” managed services program. 
“The only way a technology company can stay 
relevant over three decades is to be continually 
evolving,” said co-founder Alan Bauman. “The 
embodiment of that evolution is our HealthyIT 
program which pulls together all of the processes 
and best-practices we’ve compiled and leads to the 
best end result for our clients.” CompuWorks is 
strategically aligned with HP, Cisco and Microsoft, 
among others. Last year, the company reached its 
tenth consecutive year of revenue growth. “We’re 
very excited to celebrate this milestone,” added 
Bauman. “We are proud to have many long-time 
employees, and our success has always been a team 
effort. This year we plan to refl ect on where we 
came from and all that we’ve accomplished. It’s a 
great reason to celebrate. At the same time, we’re 
already working on innovative products and new 
services that will help our clients meet challenges 
in areas like security, mobility and cloud integra-
tion. Technology has never been more capable of 
providing businesses with a competitive edge than 
it is today, and we’re going to continue to help our 
clients take advantage of that.”

HospiceCare in The Berkshires has been 
recognized as a “Hospice Honors” recipient, one 
of only six in Massachusetts. The designation is 
based on survey results from 2016 that evaluate a 
hospice’s performance on 24 satisfaction indicator 
measures. Survey results are obtained from family 
members of patients who received hospice services, 
and refl ect opinions about overall quality of care, 
patient experience, family experience, and the 
medical, spiritual and emotional aspects of care. To 
earn the “Honors” designation, HospiceCare in The 
Berkshires had to be above the national average in 
at least 20 of the evaluated questions.
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news & notes from the region

Smith, Watson & Company LLP, a full-
service accounting firm with offices in Great 
Barrington, North Adams, and Lakeville, Conn., 
is expanding with a new office at 7 North St. in 
Pittsfield. “Our top priority has always been to 
meet the needs of our clients,” said Bryon Sher-
man, CPA, managing partner. Other partners in the 
firm are Robin Markey, CPA, Kim Whalen, CPA 
and Colin Smith, CPA. , are partners in the firm. 
The new Pittsfield office will open in July.

The Northern Berkshire Neighbors program of 
the Northern Berkshire Community Coalition 
held its Spring Neighborlies Community Recogni-
tion Award Ceremony at Congregation Beth Israel 
on May 17. Friends, family and supporters gathered 
to honor and congratulate individuals and groups in 
the northern Berkshire communities whose acts of 
kindness and volunteer efforts have made a signifi-
cant difference in the lives of their neighbors and the 
community. “There are many wonderful attributes 
to living in northern Berkshire County,” said Glenda 
Matos-Carter, coordinator of Northern Berkshire 
Neighbors. “At the forefront are the people and 
our sense of pride. It is essential that we take the 
time to thank the community for all of the work, 
time and resources that contribute in making this 
a place we are proud to call home.” NBCC staff 
and North Adams Mayor Richard Alcombright pre-
sented Neighborlies to recipients in the following 
categories: Community Health and Wellness – Joe 
Aidonidis, Sara Russell-Scholl, Jessica Sweeney, 
Amanda Egan Poirier, Heather Linscott, Johnny 
Carrier, Marge Cohan, Skip Harrington, Linda 
Carver, Nancy Bullett, Becky and Caleb Miner, 
Josh Moran, Bruce Hall, Amalio Jusino, Mayor 
Richard Alcombright, the staff at Dr. Cavalli’s Of-
fice, Mary Ann Meaney, Barry and Nancy Garton, 
Tom and Cathy Ralys, North County Veterinary 
Hospital, Pearl Mullett, and Triad Volunteers; 
Groups Pulling Together – Benjamin Lamb, Enid 
Shields, Geraldine Shen, Deluxe Small Business 
Revolution - Amanda, Cam and Julie, Suzy Helme, 
Peggy Kern, Christopher Hantman, Shirley “Sitto” 
Davis, Jane Berger, Krystal Henriquez and Jacob 
Fennell, Joe Manning, Neal Sardana, Pastor Larry 
Jones & the Living Hope Community Church, 
Jessica Sweeney, ROOTS Teen Center, Juanita 
Armstrong and the Northern Lights Wellness Center 
members, Coach Brandon Rousseau, Eric Wilson; 
Business/Agency Support – Ron Sheldon, Keifer 
Gammell, Mike Putnam WMNB/LP 107.1, Sara 
Russell-Scholl, Lisa Hiley, Mayor Richard Alcom-
bright, Regina Velazquez, Zach Feury, Suzy Helme, 
Rebecca Filson, Jeffrey Thomas, Deluxe and The 
Small Business Revolution, UNO Community 
Center; Youth Taking the Lead – Hope Motta, Faith 
Motta, Erika Lucia, Hunter Schrade, Keylon Shep-
pard, Elijah Archer, Brandywine Labelle, Robert 
Foster, Christina Briggs, Nathan Taveras, Kircys 
Canela, Elijah “Red” Goodermote, Robert Foster, 
E3 Academy, ROOTS Youth Board; Neighborly 
Acts – Brianna Rousseau, Christopher Carr, Shir-
ley Davis, the Shustack family, Dave & Donna 
Motta, Matilda Mcweenie Motta, John Euchler, 
Lois and Michael Daunis, the Father-Daughter 
Dance Committee, Pam Reyome, Crystal Ogert, 
Beth Wiggers, Brianna Rousseau, Debbie Linton, 
Sarah Wu, Tracy Finnegan, Crystal Ogert, Jessica 
Sweeney, Kircys Canela, Meghan Gleason, Keifer 
Gammell, Julia Reidy, Jim and Deb Lipa, Harriet 
Neiman, Liz Dawson, Debbie Linton, Lyn Wilson, 
Brenna Irrer, Benjamin Lamb, Jennifer Bosworth, 
Becky Miner, Becky Joppich, Aimee Bullett, John 
Bedard, Jonathan David Bedard, Shelley Stone, 
Paula Malloy, Terri Braman, William Blay, Hope 
Motta, Bernadette Burdick, Mary Thompson, 
William Blay, the UNO Monday Crew, the UNO 
Park Construction Crew, Dianne Brazeau, Erik 
Thomas, John Moresi, the Stred family (Jaycee, 
Brent, Mason and Remee), the entire Mingos 
waitstaff, Craig Mancini, Jodie Botto, John and 
Carol Greenbush.

The Pittsfield Cultural Council (PCC) is 
extending an invitation to Berkshire County 
residents to apply to join the committee. Funded 
by the Massachusetts Cultural Council, each year 
the PCC reviews grant applications from artists, 
cultural groups and organizations in Pittsfield 
and surrounding communities and decides if 
those applications meet the criteria for funding. 
The PCC meets once a month from July through 
February, and meetings are typically no more than 
an hour. The committee invites potential members 
to come to a meeting, ask questions and see how 
they can be involved. There is a limit of two 
three-year terms that members may serve, and 
new member recruitment is ongoing throughout 
the year. Those who join in the summer will be 
on board in time to participate in the review of 
the fall grant applications. For more information 
about the PCC or to attend the next meeting, 
contact PCC at pittsfieldculture@yahoo.com or 
visit www.mass-culture.org/Pittsfield.

Clinton Church Restoration Inc. has finalized 
its $70,000 purchase of the historic former Clinton 
African Methodist Episcopal (A.M.E.) Church 
at 9 Elm Court in Great Barrington. The former 
church, which has been closed for several years, 
was purchased from the North Eastern Episcopal 
District of the A.M.E. Zion Conference. Com-
munity members contributed $110,000 toward the 
“Phase l” effort, with the additional funds beyond 
the purchase price providing a jump-start for repairs 
needed at the property. “We are overwhelmed with 
the support the Clinton Church Restoration project 
has received from the community,” said Wray Gunn 
and Cora Portnoff, former church members and 
board members of the nonprofit organization that 
now owns the property. “We are grateful for each 
and every donation that we have received.” Phase 
Il of the project will include needed renovations 
such as roof repair and stabilization, interior gut-
ting and mold remediation, and cataloging of the 
contents of the church and its architectural details. 
Fundraising for Phase Il will begin soon, and will 
include special events that will bring awareness 
and education about race, justice, and civil rights 
in America. Meanwhile, the project’s building com-
mittee, headed by board member and local architect 
Diego Gutierrez, is working with historic preserva-
tion experts, architects and contractors. Planning 
for the ultimate use of the historic building and a 
sustainable future for the property is also underway. 
In addition to continuing the fundraising efforts, 
the Clinton Church Restoration project is looking 
for volunteers for a variety of tasks and commit-
tees. Those interested in getting involved should 
email saveamechurch@gmail.com. Donations to 
the Clinton Church Restoration fund may be made 
online, or by check made payable to Housatonic 
Heritage (with ‘“Clinton Church Restoration” in 
the memo line) and sent to PO Box 611, Great 
Barrington, MA 01230. To donate online, visit 
www.GBClintonChurch.org.

Nominations are now being accepted by the 
Berkshire Business and Professional Women 
(Berkshire BPW) for their Woman of Achieve-
ment Award. The award, which honors a local 
woman for her considerable achievements and 
commitment to the Berkshire County community, 
is presented each year at a dinner event during Oc-
tober’s National Women in Business Week. This 
year’s dinner will be held at Pittsfield Country 
Club on Oct.16. Proceeds from the dinner and 
WOA sponsorships support the Career Advance-
ment Scholarships that Berkshire BPW awards 
each year. Last year over 24 deserving women 
received scholarships from Berkshire BPW total-
ing approximately $14,500. Nominations can be 
submitted by visiting www.berkshirebpw.org or by 
contacting Donna Collins at dcollins@greylock.
org or calling 413-236-4811. Nominations must 
be received by July 28.

Berkshire Theatre Group has received a 
$45,000 grant from The Shubert Foundation, 
which supports theaters throughout the country 
to ensure quality and longevity of performing 
arts. “The special aspect of support from The 
Shubert Foundation is that their grants go directly 
to helping underwrite the work we produce on our 
stages,” said BTG Artistic Director and CEO Kate 
Maguire. “Our upcoming 2017 Summer Season, 
featuring Children of a Lesser God, The Music Man 
and Arsenic and old Lace, will come to fruition 
due to our generous supporters, and specifically 
to The Shubert Foundation.”

Berkshire County Arc held its 23rd Annual 
Golf Classic at Berkshire Hills Country Club 
in Pittsfield on May 25. More than 180 golfers on 
45 teams participated in the tournament, which 
raised $43,000 to support individuals with devel-
opmental disabilities and brain injuries throughout 
Berkshire and Hampden counties. Approximately 
100 organizations contributed sponsorships to the 
event, including corporate sponsors Greylock 
Federal Credit Union and Greylock Insurance 
Agency. In addition, more than 50 volunteers 
and organizations donated time, raffle prizes and 
silent auction items.

The League of Women Voters of Massachu-
setts has reformed its Berkshire chapter, known 
as League of Women Voters, Central Berkshire 
Chapter or LWVCBC. The non-partisan organi-
zation has installed Catherine Penna as president, 
Sonam Choedon as voter services chair, and Pa-
mela Knisley as secretary, all for one-year terms. 
LWVCBC’s first incentives will be in membership/
outreach and voter services/local elections. First 
founded as a chapter for Pittsfield in the early 
1960s and later for all of central Berkshire county, 
the original chapter disbanded in 2001. For more 
information, email berkshirelwv@gmail.com or 
visit facebook.com/lwvberkshires/.

Goodwill of the Berkshires and Southern 
Vermont is now offering veterans and their fami-
lies a 15-percent discount on in-store merchandise 
every day of the year. The nonprofit organization’s 
new veterans’ discount initiative was launched on 
Memorial Day weekend with special festivities at 
each of its six thrift stores in Pittsfield, Great Bar-
rington, North Adams and Lee, and Bennington and 
Rutland, Vt. “We’re thrilled to provide a veterans’ 
discount that honors the brave women and men who 
serve our country,” said David Twiggs, CEO of 
Goodwill of the Berkshires and Southern Vermont. 
“Goodwill is a very community-minded social 
service agency. Through offering this discount 
in our retail operations, we strive to give back to 
our community as well as to enhance awareness 
about veterans and the many services available for 
veterans in the region.” To take advantage of the 
discount, veterans and those in active duty, along 
with their immediate family members, will need to 
show a valid military ID at Goodwill’s thrift stores. 
The veterans’ discount cannot be combined with 
other discounts or promotions.◆
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Chris Farrell is 
manager of corporate 
communications and 
government relations 
at Berkshire Gas.

By Chris FArreLL
When people think of a natural gas 

utility, they don’t typically think of an 
enterprise that is deeply steeped in the arts. 
Rather, the stereotype is of an industrial-
technical complex of energy delivery 
professionals and industrial systems. And, 
while Berkshire Gas is that to a degree, its 
commitment to community and the arts 
makes the company so much more than 
just an energy utility.

With the recent opening of the final 
build-out phase of the Massachusetts 
Museum of Contemporary Art MASS 
MoCA) in North Adams, the investment 
by Berkshire Gas some 30 years ago in an 
unlikely arts start-up has benefited the re-
gion and the arts in both the United States 
and abroad.

Not only has the museum’s success 
validated the company’s reputation for 
supporting the many arts and cultural at-
tractions in western Massachusetts, MASS 
MoCA also has an annual regional eco-
nomic impact in excess of $22 million.

An unlikely start-up
In 1987, the northern Berkshire economy 

in western Massachusetts was in a state 
of disarray following the 1985 closure of 
Sprague Electric, the region’s last major 
long-term employer and manufacturer. Two 
arts entrepreneurs saw opportunity in the 
North Adams plant’s closure and began de-
veloping a feasibility study for what would 
become the largest exhibition space for 
contemporary art in North America – and 
one of the largest in the world.

While local officials rallied area inter-
ests and support, state-level economic 
development officials were supportive but 
skeptical.

A start-up of this magnitude required 
resources and early commitments of sup-
port, as the developers swam against a tide 
of doubt and disbelief that North Adams 
could become an arts mecca for the region 
and beyond.

Berkshire Gas stood strong with local 
officials and the development team work-
ing on the MASS MoCA concept. As the 
developers took possession of the sprawl-
ing 16-acre industrial complex, they lacked 
the resources needed to heat and maintain 
the 26-building campus. Berkshire Gas was 
instrumental in providing energy to heat 
and preserve the integrity of the overall 
facility while final plans were completed 
and financing was secured.

As the museum evolves, 
Berkshire Gas continues its 
commitment to the organiza-
tion’s mission of hosting “in-
novative collaborations…and 
creating a stimulating center 
of creativity and commerce 

that brings life and economic 
vibrancy to the region.”

It was the stability and breathing room 
provided by this support from the com-
pany that made it possible for the devel-
opment team to ultimately move forward 
and be successful. The company’s support 
also demonstrated corporate confidence in 
the MASS MoCA proposal and served as 
a magnet for additional investment, both 
public and private.

Today, MASS MoCA has become one 
of the world’s largest and most productive 
centers for making and showing new art 
that matters. With no permanent collec-
tion, the museum hosts long-term installa-
tions (up to 25 years), organizes short-term 
exhibitions (6-18 months), and presents 
live music, theater, and dance perfor-
mances all year round. All 26 buildings on 
MoCA’s 19th-century factory campus are 
listed on the National Historic Register.

Performing arts
As the museum evolves, Berkshire Gas 

continues its commitment to the organi-
zation’s mission of hosting “innovative 
collaborations…and creating a stimulating 
center of creativity and commerce that 
brings life and economic vibrancy to the 
region.”

With its sponsorship support, Berkshire 
Gas has engaged its employees and the 
public at large at the museum by helping 
to make possible diverse programming 
attracting wide audiences.

The performing arts program has also 
been a conduit for visitorship to the facil-
ity by audiences that otherwise may have 
never discovered all that MASS MoCA 
has to offer.

Free Day
Berkshire Gas has also been the prin-

cipal sponsor of the museum’s annual 
Free Day, making it possible for anyone 
to visit, explore and experience MASS 
MoCA free of charge – again, with the 
emphasis on making this vital cultural 
and educational attraction accessible to 
all. Attendance has grown annually, with 
more than 4,000 visitors having taken 
advantage of the opportunity with this 
year’s Free Day on Jan. 31.

Berkshire Gas Gallery
In recognition of the company’s support 

and association, MASS MoCA designated 
a gallery on the ground floor of Building 4 
as the Berkshire Gas Gallery in 1999 when 
the museum first opened.

This gallery has been a particular point 
of pride for the company and further 
highlights the unlikely and highly success-
ful association of a local natural gas utility 
with a nationally recognized art museum 
and performing arts organization.

Phase III and Building 6
Having overcome early hurdles and 

gaining momentum into its second decade 
of operation, the museum a few years ago 
began the next chapter of its history as 
planning got underway for the Phase III 
expansion.

Phase III adds 130,000 square feet to 
MASS MoCA’s current galleries and oper-
ating space, as well as 30,000 square feet 
of interior courtyards (June 2017 BT&C). 
As part of this undertaking, Building 6 has 
been more fully developed – extending 
MASS MoCA’s “campus of museums” 
model, in which it hosts projects curated 
and conceived with partner artists, founda-
tions, and other third-party institutions.

AVANGRID and Berkshire Gas
Continuing its established history as 

an integral partner, Berkshire Gas and 
its parent company, AVANGRID, made a 
significant local commitment of $80,000 
in support of the Building 6 expansion 
through The Avangrid Foundation.

Acquired in 2014, Berkshire Gas is an 
operating subsidiary of AVANGRID Inc. 
(NYSE: AGR), a diversified energy and 
utility company with more than $31 billion 
in assets and operations in 27 states.

In keeping with the company’s long-
standing support of performing arts 
offerings at MASS MoCA, the Avan-
grid Foundation support will be used to 
underwrite the Gunnar Schonbeck Gallery 
in Building 6. With the help of Bang on a 
Can musician Mark Stewart (Paul Si-
mon’s musical director and joyous musical 
genius), MASS MoCA has placed Schon-
beck’s instruments in open rehearsal gal-
leries where museum visitors, professional 
visiting musicians, and schoolchildren are 
invited to play and experiment.

This key investment would not have 
been possible without the financial support 
of both AVANGRID and The Avangrid 
Foundation, as well as their commitment 
to support initiatives that enhance the 
quality of life where AVANGRID and its 
subsidiaries operate, with a focus on ener-
gy sustainability, the environment, art and 
culture, and cooperation and solidarity.

In partnership with The Avangrid Foun-
dation, Berkshire Gas is pleased to contin-
ue its tradition of support and investment 
in the arts and economic development in 
the company’s western Massachusetts 
service area.◆
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2015 GMC Sierra 

McAndrews-King 
Buick GMC Truck Inc. 

224 Columbia St., Rt.8 Adams 
(413) 743-0584 

mcandrewsking.com
Bigger is not Better… Better is Better

2017 GMC Sierra

C O M M E R C I A L  O P P O R T U N I T I E S

53 Park Street • adamS
Turn-key diner… Historic 1940s Worcester dining car converted 
into main street restaurant. Fully operational. Includes all fixtures, 
inventory and real estate. Great opportunity to step right in and run 
your own business. MUST SELL ONLY $139,000

128 Columbia Street • adamS
Chicks Bar & Grill… Well-established bar/restaurant operating 
for 15 years. Two-story building, first floor bar & restaurant, possible 
second-floor apartment. Outside seating, liquor license, lottery, 
all real estate included. $199,900

789 tyler Street • PittSfield
Former Union Hall, this commercial building hosts reception 
area, multiple offices, kitchen/break room, multi-stall bathrooms, 
meeting hall, large front windows and parking for 25+ cars. With 
over 5,000 sq. ft., this space would be great for any new or existing 
business. Prime location and heavy traffic route. $292,500

Near maSS moCa • NortH adamS
Well maintained commercial property right next to MASS 
MoCA. Large open floor plan that can be used for virtually anything. 
Also a one-bedroom living quarters that could be an artist living/work 
space. Currently used for an antique co-op retail space and generating 
$40,000 in gross revenue a year. MUST SELL ONLY $195,000

route 8 • NortH adamS
High traffic count location, formerly The Eagles Hall, zoned 
commercial. Single level building with good off-street parking. 
Ready for various uses: offices, medical building, restaurant, 
retail, auto, etc. PricEd TO LiqUidaTE $220,000

14 aSHlaNd Street • NortH adamS
Location, location, location! At the corner of Main and Ashland 
streets, this mixed-use building has six storefronts, plus office space 
& four classroom areas on 2nd level. Potential for additional office 
space or residential living on 2nd level. $239,900

SteeplevieW realty • www.steepleview.com
adams 413-743-5903 • north adams 413-664-0411 • pittsfield 413-499-5903
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news & notes from the region

the month in business

Lenox Pittsfield
1032 South Street

Pittsfield, MA 01201
413-448-2222

www.lenoxpittsfield.hgi.com

The new place To meeT!

NEW HOTEL

NOW OPEN!

All the extras without paying extra.

With our complimentary Wi-Fi, Fitness 
Center and Business Center, Hilton 
Garden Inn® gives you all the Amenities 
you know and love, at a price you’ll love 
even more.

Lenox Pittsfield
1032 South Street

Pittsfield, MA 01201
413-448-2222

www.lenoxpittsfiels.hgi.com
©2014 Hilton Worldwide.

For meetings
from 2 to 50, we’re 
here for you – with 

a selection of 
comfortable and 
fully equipped 

function rooms.

Brand
performance
award winner!
Ranked in Top 2%
among oveR 700

HilTon gaRden inns
WoRldWide!

OFFicE BUiLdiNg
Business OppOrTuniTy

Commercially zoned building on high-traffic 
street available for lease (with option to buy) 
or sale. The 2,300 sq. ft. modern and handicap-
accessible building features 3 full bathrooms, full 
air conditioning, natural gas heating system, 
and private exclusive parking lot. Most recently 
used and remodeled for a real estate office, the 
building could be used for professional offices, 
shops or other business purposes.

154 Elm St • Pittsfield

Sale price…$159,900
Lease price…$1500/month

413-822-1572

Through Sept. 14: The River Art 
Project, exhibition to raise aware-
ness of the importance of the river 
environment and its protection, 
featuring five recognized painters who work with the river as 
their subject matter: Bart Elsbach, Mary Sipp Green, Stephen 
Hannock, Scott Prior and Jim Schantz. Half of the net proceeds 
of each sale will be donated equally to the Housatonic Valley 
Association and Riverkeeper, nonprofit organizations that are 
actively working to protect and preserve the Housatonic and 
Hudson rivers. Thursday through Sunday from 10:30 a.m. to 5 
p.m. at Stockbridge Station, 3 Depot Rd., Stockbridge. Informa-
tion at 413-298-5163 or www.riverartproject.com.

June 17: Who Doesn’t Want Clean Water? educational program 
in conjunction with The River Art Project (see related listing). 
4 to 6 p.m. at Stockbridge Station, 3 Depot Rd., Stockbridge. 
Information at 413-298-5163 or www.riverartproject.com.

June 17: Second Annual Berkshire Mountains Faerie Festival, 
a day of storytelling, music, dance, artisans, creative activities and 
tasty treats, as well as a family-oriented experience celebrating 
creativity, learning, and stewardship of the Earth. Presented by 
the Adams Arts Advisory Board with proceeds going to public 
art and art promotion within our region. 10 a.m. to 10 p.m. at 
Bowe Field (site of the Adams Agricultural Fair) off Route 8 
in Adams. Admission $6, under 12 free. Information at www.
berkshiremountainsfaeriefestival.com.

June 17: The Oceans in a Changing Climate, lecture by Mea 
Cook, associate professor of geosciences at Williams College, 
presented by the Stockbridge Library Association. The 4 p.m. 
lecture is free and open to the public, with light refreshments 
served. For more information, call 413-298-5501 or visit www.
stockbridgelibrary.org.

June 17: Hopped Up for Health running event to support 
Volunteers In Medicine Berkshires, at 9:30 a.m. at Big Elm 
Brewing, 65 Silver St., Sheffield. Open to walkers and runners 
alike, the course includes a 12K hill challenge loop and a 5K run 
or walk. Entry fees on race day are $45 for 12K and $30 for 5K 
(under 12 $15). Discounted fees for advance registrations online 
at BerkshireRunningCenter.com. For more information, contact 
bigelmbrewing@gmail.com or call 413-229-2348.

June 18: Creative Encounters Family Day at the Clark Art 
Institute from 11 a.m. to 4 p.m. All activities are free, and admis-
sion to the galleries is free all day (10 a.m. to 5 p.m.). For more 
information, visit clarkart.edu or call 413-458-2303.

June 18: MAGICON, Harry Potter and Ilvermorny fan event 
celebrating all things magical, with live music, geocaching 
demos with Berkshire GeoBash, food, drink from Bright 
Ideas Brewing, vendors, and more. 1 to 6 p.m. at Greylock 
Glen in Adams. Tickets at https://www.eventbrite.com/e/
magicon-2017-tickets-33256728771. For more information, 
call 413-346-4460.

June 19: Screening of Forgotten Farms, a documentary that 
examines the cultural divide between the new food movement 
and traditional farming, highlighting the need to examine 
differences, develop mutual understanding, and find common 
ground. Presented by Berkshire Grown at 7 p.m. at the Triplex 
Cinema in Great Barrington. Panel discussion to follow after 
the film. Tickets are $10 and can be purchased in advance by 
calling 413-528-0041 or at the door.

June 19: Free screening of Screenagers, a documentary that 
explores the impact of young people using electronic devices at an 
ever-increasing rate, 5 p.m. at the Drury High School Auditorium 
in North Adams. Presented by the Northern Berkshire Youth 
Collaborative. For more information, contact Tim Shiebler at 
tshiebler@nbccoalition.org or call 413-663-7588 ext. 15.

June 20: Educational workshop for nonprofits, “Your Donor 
Management System – Does it Work for You or Do You Work 
for It?” Led by Amy Chin, a consultant specializing in providing 
support for nonprofit donor managements systems, the workshop 
will cover common issues with donor management systems, que-
rying and reporting, types of systems, comparison of databases, 
building customer relations and best practices. Presented by 
the Nonprofit Center of the Berkshires from 10 a.m. to noon at 
Berkshire Community College South County Center, 343 Main St., 
Great Barrington. $25 for NPC members, $35 for nonmembers. 
To register, visit www.npcberkshires.org/event/.

July 20: 3rd Thursdays monthly outdoor event in downtown 
Pittsfield with music, performance, food and community activi-
ties from 5 to 8 p.m. Organized by the city’s Office of Cultural 
Development. For more information, visit discoverpittsfield.
com/3rdthursdays, email slemme@pittsfieldch.com or call 
413-499-9348.

June 20, July 18: Pittsfield Green Drinks, informal gathering 
of people interested in conservation and environmental issues on 
third Tuesday of each month. 5:15 p.m. at J. Allen’s Clubhouse 
Grille. Sponsored by the Berkshire Environmental Action Team 
(BEAT). For more information and meeting location, contact 
Jane Winn at jane@thebeatnews.org or 413-230-7321.

June 21: Functional Ability Skills for Everyday Living With 
Multiple Sclerosis, free educational program presented by 
the MS Support Foundation, 5:30 to 8:30 p.m. at the Williams 
Inn, Williamstown. Includes dinner and a presentation by oc-
cupational therapist Jane Edge. Preregister at 844-280-7292 or 
email dbriggs1@msresource.org.

June 21: Chamber Nite 1Berkshire networking event, 5 to 7 p.m. 
at the new Courtyard by Marriott, 70 Pittsfield Rd. in Lenox. For 
information, call Danielle Thomas at 413-499-1600.

June 22: Out In The Berkshires – A Conversation with 
the LGBTQ Community, panel discussion presented by the 
Pittsfield Human Rights Commission, featuring representatives 
from the Elizabeth Freeman Center, Berkshire Rainbow Seniors, 
the Berkshire Trans Group, the Live Out Loud Youth Project, 
and others. 6:30 to 8:30 p.m. at the Berkshire Athenaeum in 
Pittsfield. Free and open to the public. For more information, 
contact Drew Herzig at drewherzig@yahoo.com.

June 22: “Why Did My Lights Go Out?” presentation on the 
dynamics of power outages by Dr. George Gela, at the monthly 
dinner meeting of the IEEE Berkshire Section. At Cork ’N Hearth 
in Lee, with cocktails at 6 p.m. and dinner at 7 (presentation fol-
lowing dinner). For reservations and information, contact Richard 
Kolodziejczyk at 413-655-26213 or rkolod@ieee.org.

June 23: Free admission to the Clark Art Institute in Williamstown 
from 10 a.m. to 5 p.m. as part of the Highland Street Foundation’s 
ninth annual Free Fun Fridays summer event series. For more 
information, visit clarkart.edu or call 413-458-4303.

June 23: Northern Berkshire 
Community Coalition’s 31st 
Annual Meeting, 11:30 a.m. to 
1:30 p.m. at The Williams Inn, 

Williamstown. Featuring keynote speaker North Adams Mayor 
Richard Alcombright. Tickets $25 ($30 after June 19). To RSVP 
or for more information, call 413-663-7588.

June 23: Movers + Shakers celebration, with all proceeds to 
benefit Berkshire United Way’s early literacy efforts across the 
county. Held at Hancock Shaker Village from 7 to 11 p.m., featuring 
a dance party led by DJ BFG, light hors d’oeuvres and cash bar. 
Tickets $50 per person. For information, visit berkshireunitedway.
org or contact Jennifer Kerwood at 413-442-6948.

June 23: Art gallery reception hosted by Berkshire Humane 
Society and the Richmond-West Stockbridge Artists Guild, 
5:30 to 7:30 p.m. at the shelter at 214 Barker Rd., Pittsfield. 
For information, call 413-447-7878 ext. 145.

June 24: Antique Appraisal Day, fundraiser benefiting the 
Berkshire Immigrant Center (BIC), from 1 to 4 p.m. at South 
Congregational Church, 110 South St., Pittsfield. Features 
antique and rare book appraisals, basket auction, quilt raffle, 
and bake sale. For more information about the fundraiser or 
to contribute items for the auction or bake sale, email Ce at 
cehurlbut001@nycap.rr.com or visit https://www.facebook.
com/events/803167716526449/.

June 24: 2nd Annual Walk for Independence, fundraising event 
for BFAIR, along a portion of the Ashuwillticook Rail Trail start-
ing and finishing at the Adams Visitors Center. Registration $25 
adults, $12.50 children 10 and younger, includes a picnic lunch 
and ball cap giveaway. Register online at http://thedriven.net/
BFAIRWalk, by calling 413-664-9382 ext. 40, emailing info@
bfair.org, or www.bfair.org. In addition to registering, walkers 
may seek individual sponsors by asking family and friends to 
support their walk. Donations are accepted at http://thedriven.net/
BFAIRWalk or donation envelopes can be provided for walkers. 
Corporate sponsorships available. Interested businesses should 
contact Jennifer Civello at jcivello@bfair.org.

continued on page 11
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people on the move
Edward Stringham 

has been named president 
of the American Institute 
for Economic Research 
(AIER), a research and 
education organization 
headquartered in Great 
Barrington. In addition, 
he will serve as the or-
ganization’s director of 
research and education. 
Stringham, who is the 
K.W. Davis Professor of Economic Organizations 
and Innovation at Trinity College in Connecticut, 
is a frequent contributor to both academic journals 
and the popular media. In addition to his position at 
Trinity, he serves as editor of the Journal of Private 
enterprise. He also is past president of the Society 
for the Development of Austrian Economics and the 
Association of Private Enterprise Education. He is 
the author or editor of three books. His most recent, 
Private Governance: Creating order in economic 
and social Life, was published in 2015. 

Adams Community Bank has announced the 
promotion of Patricia Carpenter to assistant vice 
president, retail lending officer, and Kelly Charon 
to assistant branch manager of the Park Street 
location in Adams. Carpenter has been employed 
with Adams Community Bank since 1988 when 
she began her career in banking as a teller. In 1995 
she was promoted to customer service representa-
tive and then in 2005 she was promoted to retail 
lending officer. In her new role, she is responsible 
for assisting customers with their financing needs 
as well as supporting the branches throughout the 
retail lending process. Charon joined the bank in 
2012 as a head teller and customer service repre-
sentative, and has worked at many of the bank’s 
branch locations in this supervisory role. In her new 
role she will oversee the teller and customer service 
areas of the Park Street branch by providing audit, 
regulatory, product and sales supervision.

Christopher Pedersen 
has joined the board of 
directors of Community 
Health Programs. Peder-
sen has been involved in 
many areas of health care 
since 1991, and served as 
practice administrator of 
Berkshire Surgical Asso-
ciates PC for 10 years. He 
joined Scarafoni Finan-
cial Service and Berkshire 

Fairfield Insurance Agency as business manager 
in 2015. He is currently chair of the Pittsfield 
Municipal Airport Commission, and has been 
a member of the Berkshire County Regional 
Employment Board and chair of the Pittsfield 
Ambulance Review Committee.

Stephen Augstell has joined Berkshire Bank 
Wealth Management as a senior financial planner 
and vice president, wealth advisor. Augstell brings 
over 27 years of industry experience, including his 
most recent position as the regional financial plan-
ning manager with Key Private Bank in Albany, 
where he served as a senior vice president/team 
leader and senior financial planner. Additionally, he 
has served as a lecturer in finance at Siena College 
since 2010, as well as vice president and regional 
consultant with McDonald Investments in Albany. 
Augstell’s new role includes serving Berkshire 
Bank’s wealth clients in New York, Berkshire 
County, and southern Vermont regions, preparing 
and implementing financial planning, as well as 
providing investment management services.

The Community De-
velopment Corporation 
of South Berkshire has 
announced the addition 
of Thomas Doyle to its 
board of directors. Doyle 
is co-founder and broker 
at Gateway Berkshire Real 
Estate & Services LLC, 
and managing member of 
TOPA Enterprises LLC, 
a real estate development 
and management company. Before moving to the 
Berkshires in 2012, Doyle spent 40 years in the 
institutional equity and options business. He has 
been actively involved in a variety of local organi-
zations including Simon’s Rock of Bard College.

Southwestern Vermont 
Medical Center has wel-
comed Jennifer Steinhoff, 
family nurse practitioner, 
to the Pownal Campus 
and Dartmouth-Hitchcock 
Putnam Physicians. Stein-
hoff’s previous medical 
experience includes nurs-
ing at Brookside Pediatrics 
in Bennington, Vt., and 
Manchester Health Ser-

vices in Manchester, Vt. She is certified by the 
American Nurses Credentialing Center.

Salisbury Bank & Trust announced that 
Amanda Goewey, assistant vice president and 
branch manager, and Eileen Narbutas, assistant 
vice president and customer support and electronic 
services manager, recently graduated from the 
Connecticut School of Finance & Management 
(CSFM), a two-year bank management training 
program sponsored by the Connecticut Bankers 
Association. The program provides an opportu-
nity for bank management personnel and other 
key employees of the state’s banking industry 
to obtain a more comprehensive knowledge and 
awareness of the banking business.

Dennis Owens, MD, a highly respected emer-
gency medicine specialist, has been recognized 
with the 2017 Patient-Centered Physician Award, 
presented annually to a physician who exemplifies 
the philosophy of patient-centered care at Berkshire 
Medical Center. The Patient-Centered Physician 
Award is presented each year in conjunction with 
National Doctors Day. The staff of BMC submit 
nominations for the annual award, and this year 
chose to honor Owens based on his actions as a 
role model and physician leader who demonstrates 
caring through quality interactions with others.

Karen Sargent has 
been hired as branch man-
ager of the Lenox office 
of NBT Bank, where she 
has responsibility for the 
management of all branch 
banking activities and 
business development 
efforts. Multi-branch man-
ager Kristina Vaselewski, 
who previously managed 
this office, is now respon-

sible for the bank’s Lee office in addition to the 
Great Barrington office she has managed since join-
ing NBT Bank in 2012. Sargent has more than 14 
years of banking experience. Prior to joining NBT 
Bank, she was branch manager at Regions Bank in 
St. Petersburg, Fla. Locally, she worked in branch 
management and business development with Citi-
zens Bank and Berkshire Bank in Lenox.

Massachusetts College of Liberal Arts (MCLA) 
has announced the recipients of the Seventh An-
nual Berkshire County Educator Recognition 
Awards. This awards, given by MCLA in col-
laboration with Berkshire County K-12 superin-
tendents and Berkshire Community College, were 
created to honor the region’s exceptional teachers. 
This year’s recipients are Lisa Kelly Kane (Early 
Childhood – Community Setting), director of St. 
Paul’s Children Center of Stockbridge; Robin 
Poirot (PreK-Grade 2), a kindergarten teacher at 
Cheshire Elementary School in Cheshire; Allison 
Fisher (Grades 3-6), a special education teacher 
for the fifth and sixth grades at Monument Valley 
Middle School in Great Barrington; and Stephanie 
Kopala (Grades 7-12), a social studies/history 
teacher at Drury High School in North Adams.

Pedersen

Stringham

Doyle

Steinhoff

Sargent

You have our

Undivided
Attention

DOLLARS & SENSE
Tax & Financial Planning Services®

James R. Rose, CFP®

Enrolled Agent

(413) 448-9015
Fax: (413) 448-9054

222 South St. Professional Building
Pittsfield, MA 01201

…because home is where the heart is!

We Offer:
◆ Personal Care
◆ Live In Service – Up to and
 Including 24 Hour Care
◆ Medication reminding
◆ Homemaking
◆ Companionship
◆ Shopping and errands
◆ Door to Door Services for
 Appointments & Procedures

Call us to set up an appointment 
for a complimentary assessment!

413-464-7524
137 North Street • Suite 202

Pittsfield, MA 01201
www.mtviewhomecare.com

how great people get to work

Find out how we matched great people with great work — and 
can do the same for you — at Unitedpersonnel.com/greatwork

United Personnel
413.499.5050

Sp r i n g f i e l d       No r t h amp t on       p i t t s f i e l d       New  haven       C h e lm s fo rd

COMMERCIAL PROPERTIES & INVESTMENT OPPORTUNITIES

60 ELIZABETH STREET • PITTSFIELD
Excellent Investment Opportunity. Built in 2007, 4-unit 
apartment building, 3 two-bedroom and 1 three-bedroom. Very 
low maintenance and energy efficient with good cash flow. NOI 
of $40,000/year with 8% Cap Rate. listed at $498,000

For further information call our commercial brokerage division
at 413-698-4444 or see our website www.tuckerwelchproperties.com

1385 STATE ROAD • RICHMOND
Historic “Kenmore” Richmond home has all the ingredients 
for the perfect Country Inn/B&B or Airbnb. Grand scale w/
architectural details intact and distinguished history. 20 acres 
of lawns, orchards and views. Ideal wedding or event venue. 
5 miles to Tanglewood. listed at $699,000

TUCKER WELCH PROPERTIES
fine homes • estate parcels • investment properties

Direct: 413-698-4444 • Fax: 413-698-3891
info@tuckerwelchproperties.com

724 S. MAIN STREET • LANESBORO
Pontoosuc lakefront property zoned for Business with many 
possible uses. 2,300 sq.ft. cottage with large ~1 acre yard 
and spectacular sunset views of the lake and mountains to 
the west. 150+ feet of shoreline offers boating and swimming 
access and privacy. listed at $649,900

999 MAIN STREET • gREAT BARRINgTON
Formerly the Route 7 Grill offered as a “turn-key” restaurant or 
other retail or business uses. All fixtures, furnishing and equipment 
included. Just appraised at $650,000. reduced to $325,000

ASPINwALL EquESTRIAN CTR • LENOx
Adjacent to Kennedy Park’s trail network. Includes 32 stalls, Wash 
& Tack rooms, 75x125 indoor riding arena with viewing area, 6 
paddocks and a 2-bedroom apartment. reduced to $299,000

1644 EAST STREET • PITTSFIELD
Investment Opportunity. Fully leased to two well-established 
businesses. NOI of $126,000 and 9% Cap Rate. Includes 
additional 84-acre parcel with some wetlands. listed at 
$1,400,000

sale pending sale pending
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Lee Bank recently an-
nounced the promotion of 
three key leaders within 
the company and the addi-
tion of a mortgage offi cer 
to support its continued 
growth. Susie Brown has 
been named to the posi-
tion of senior vice presi-
dent, human resources 
and administration; Paula 
Gangell-Miller has been 
named to the position of 
vice president, community 
banking, retail operations; 
and Paula Lewis has been 
named to the position of 
fi rst vice president, retail 
lending. Brown has been 
employed at Lee Bank for 
more than 37 years and has 
worked in many areas of 
the bank, including op-
erations, human resources, 
building and maintenance, security, and administra-
tion. As senior vice president of human resources 
and administration, Brown will continue to oversee 
human resources, administration and security, and 
management of board meetings and governance 
processes for Lee Bank and its holding company, 
Berkshire Financial Services. Gangell-Miller 
joined Lee Bank 29 years ago and has been involved 
in many facets of the bank, having held positions 
as teller, operations supervisor, community banker, 
branch manager and area manager, in addition to her 
new role as vice president of community banking, 
retail operations. Lewis joined Lee Bank in 2012 
as vice president of mortgage loan operations. In 
her new position as fi rst vice president of retail 
lending, she will oversee residential lending and 
will sit on Lee Bank’s ALCO committee as well as 
its executive loan committee. In addition to these 
promotions, Kathy Kelly has joined Lee Bank as 
a mortgage offi cer in its Pittsfi eld offi ce. Kelly has 
been a mortgage professional for most of her bank-
ing career – with First Agricultural Bank, Legacy 
Banks, and most recently Berkshire Bank.

Six new corporators were elected at the recent 
annual meeting of Adams Community Bank. 
They are: Pauline Green, broker associate at 
Steepleview Realty; Mary Jo Piretti Miller, 
broker/owner of Piretti Real Estate; William 
“Smitty” Pignatelli, state representative for 
the 4th Berkshire District; Linda Shafi roff, 
co-owner of Creative Building Solutions; Bryon 
Sherman, a certifi ed public accountant and 
managing partner with Smith Watson & Co.; and 
George Whaling, owner of Teton Management 
Corporation and a managing partner in several 
real estate entities. Corporators are centers of 
infl uence within the community who serve as 
ambassadors for the bank. With these elections 
the bank now has 105 corporators.

Gail Yvette Beaudoin 
has been promoted to 
the director of market-
ing and development at 
Porchlight VNA/Home 
Care. As an experienced 
manager in the fields 
of health care, nursing, 
case management and 
education, Beaudoin will 
bring to her new role an 
understanding of the con-
tinued needs of the agency’s clients in Berkshire, 
Hampshire and Hampden counties.

Tad Ames, president of Berkshire Natural 
Resources Council Inc., has announced plans 
to leave the organization on Dec. 31 after more 
than 27 years of service, including 16 years in 
his current position. During Ames’ tenure at the 
organization, BNRC has protected, for public 
use and enjoyment, over 18,000 acres, including 
popular reserves at the Hoosac Range, Basin Pond, 
Alford Springs, The Boulders, Mahanna Cobble, 
Clam River, Constitution Hill, Bob’s Way, and 
Steadman Pond. Ames said that he has made the 
decision to resign from BNRC in order to make 
a change in his professional career and to seek 
new opportunities.

John Trott has been 
named senior vice presi-
dent, team leader, commer-
cial lending at Salisbury 
Bank and Trust Company. 
Trott has over 25 years of 
experience, most recently 
with Catskill Hudson 
Bank in Poughkeepsie, 
N.Y., as vice president 
and regional senior loan 
offi cer.◆
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HIGH PEAK PARTNERS

June 25: Free fi lm screening of Citizen Jane: Battle for the 
City, a new documentary that illustrates the importance of 
thoughtful, creative and collaborative planning, hosted by the 
Community Development Corporation of South Berkshire. 4 
to 6 p.m at Triplex Cinema in Great Barrington. Followed by 
a discussion and refreshments. Free and open to the public. To 
reserve a seat, email: holly@cdcsb.org or call 413-528-7788.

June 26: Dalton Community Recreation Association’s 23rd 
annual Golf Tournament with four-person captain-and-crew 
format at Wahconah Country Club. Registration and lunch at 11 
a.m. and a 12:30 p.m. shotgun start. $140 per person entry fee 
includes greens fee, cart rental, lunch, refreshments, dinner, and 
hole-in-one contest. Proceeds benefi t Community Recreation 
Association  youth programming and fi nancial aid for those less 
fortunate, for summer camps and sports programs. Underwritten 
by Pittsfi eld Cooperative Bank. For registration and information, 
visit www.daltoncra.org or call 413-684-0260.

June 26: Becoming Involved in State Government, topic of 
discussion by state Rep. Tricia Farley-Bouvier (D-Pittsfi eld). 
Presented by the Jewish Federation of the Berkshires as part 
of its free Connecting With Community series. 10:45 a.m. at 
Knesset Israel, 16 Colt Road in Pittsfi eld. For more information, 
call 413-442-4360 ext. 10. 

June 28: Good News Business Salute, presented by 1Berkshire 
from 7:30 to 9 a.m. at Cranwell Spa & Golf Resort in Lenox, 
celebrating business milestones for Lee Premium Outlets, Lime 
Rock Park, Berkshire County ARC and CompuWorks. Tickets 
$35 members, $45 nonmembers. For information and reserva-
tions, contact Danielle Thomas at 413-499-1600. 

June 29: DownStreet Art Kick Off & Movie Under the Stars, 
5 to 8 p.m. in various venues in downtown North Adams. Free 
showing of the movie Jumanji starts at dusk at Colegrove Park. 
Visit downstreetart.org for a complete list of activities.

July 1: The Red Lion Inn: From Stagecoach Stop to Town 
Center, cemetery walk presented by the Stockbridge Library’s 
Procter Museum & Archives. Starts at 4 p.m. at the cemetery 
gate on Main Street (Route 102), and lasts one hour.  $5 dona-
tion suggested. For more information, contact the Stockbridge 
Library at 413-298-5501 or ksmarshall03@gmail.com.

July 1: Grand Opening Ribbon Cutting and Celebration at 
the UNiTY Skateboard and BMX Park in North Adams.11 a.m. 
to 1 p.m. at the Noel Field Athletic Complex on Route 8. For 
information, call Larysa Bernstein in the Offi ce of Community 
Development at 413-662-3000 ext. 3266.

July 6: Great Barrington Green Drinks, informal gathering 
of people interested in conservation and environmental issues 
on fi rst Thursday of each month. 5:30 p.m. at the Prairie Whale, 
178 Main St. For more information, contact Natalie Narotzky 
at nnarotzky@gmail.com.

July 19: What is the Quality of our Rivers? educational program 
in conjunction with The River Art Project (see related listing). 6 
to 7:30 p.m. at Stockbridge Station, 3 Depot Rd., Stockbridge. 
Information at 413-298-5163 or www.riverartproject.com.

July 31: Kids 4 Harmony Summer Gala Concert presented by 
Berkshire Children and Families, with a special tribute to the late 
Carolyn Mower Burns and featuring guest artist Emanuel Ax. At 
the Robert Boland Theatre at Berkshire Community College, with 
6 p.m. reception and 7 p.m. concert. For ticket information, email 
info@berkshirechildren.org or call 413-448-8281 ext. 236.

Aug. 1: WAM Theatre Fresh Takes Play Reading of Smart 
People by Lydia Diamond, hosted by the Williamstown Theatre 
Festival at 5 p.m. at the Clark Art Institute. Tickets are free 
but reservations are recommended. For more information and 
reservations, go to www.wamtheatre.com/wtf-reading/.

The Boys & Girls Club 
of the Berkshires Inc. has 
announced the selection 
of Joseph McGovern 
as its chief executive 
offi cer, effective July 1. 
McGovern will replace 
the current CEO, Chris 
Jacoby, who will retire 
June 30 and is expected 
to resume his position as 
a member of the board of 

directors. Most recently, McGovern has served as 
executive director of the Boys & Girls Clubs of 
Harford County in Maryland, where he managed 
services and programs for over 7,000 youth and 
400 volunteers. From 2010 to 2016, he was ex-
ecutive director of the Northern Berkshire United 
Way in North Adams, and from 2004 to 2010 as 
CEO of the Northern Berkshire YMCA.

The American Col-
lege of Health Care Ad-
ministrators (ACHCA) 
honored Maria Craft, 
administrator of Mt. 
Greylock Extended Care 
Facility in Pittsfi eld, as 
a 2017 recipient of the 
ACHCA Eli Pick Facil-
ity Leadership Award. 
Named in memory of 
visionary ACHCA mem-
ber Eli Pick, the award recognizes administra-
tors whose teams have achieved high levels of 
organizational quality.

Craft

Mcgovern

greylockglass.com

email your fi rm’s news 
and announcements to:

info@btaconline.com
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By John Townes
Anteris Solutions Inc. is pursuing a 

strategy of growth into new geographic 
markets, following the move last year of its 
headquarters from Lenox to a much larger 
space in downtown Pittsfi eld.

Anteris is an IT service and support pro-
vider that was established in 2002. It currently 
has approximately 85 clients, including a 
diverse mix of businesses and other organi-
zations in health care, hospitality, fi nancial 
services, transportation, public services and 
other sectors.

About 75 percent of its clients are in the 
Berkshires, with the balance scattered in 
other regions of the country.

Tobias Casey, founder and CEO, said that 
Anteris is now positioned to move to the next 
level of growth, and is actively pursuing op-
portunities to set up new offi ces to expand its 
client base and presence in other regions.

“We’ve moved beyond the startup phase to 

become an established business with a team 
that is prepared to expand,” said Casey. “I 
suppose you could say as a company we’ve 
advanced from being an adolescent to becom-
ing a grown-up.”

Anteris has a staff of about 20, most of 
whom work in its downtown Pittsfi eld head-

quarters on the second fl oor of the Joseph 
Scelsi Intermodal Transportation Center at 
the corner of North Street and Columbus 
Avenue.

The company also has small branch offi ces 
in Kentucky, North Carolina and Maine, as 
well as a staff member based in Texas.

Prior to its move to Pittsfi eld, Anteris had 
been based in a 1,100-square-foot space in an 
offi ce building at 449 Pittsfi eld Rd. (Route 
7/20) in Lenox, and small auxiliary offi ce 
on Church Street in Pittsfi eld.

Last year, it moved its business and service 
operations into a suite of offi ces with 3,100 
square feet in the Intermodal Center. In addi-
tion to offi ce space, it includes a conference 
room and training center.

Anteris will continue to use the Lenox site 
to house its data center and related equipment 
and technical operations.

Casey noted that the move enabled the 
compnay to consolidate in an effi cient space 
that can accommodate future growth.

“Anteris simply outgrew our Lenox of-
fi ce,” said Casey. “Our new space in the 
Intermodal Center is critical to our long-term 
plans because it provides a very attractive 
space in which to grow our team. We’re 
excited to be here for many reasons,”

The new location also brings Anteris closer 
to two of its important clients, the Berkshire 
Regional Transit Authority (BRTA) and Sol-
dier On, a veterans services program, which 
are also in the downtown building.

“One of the advantages is that it brings us 
closer to BRTA, which we have had a long-
standing relationship with, and Soldier On, 
which has an operation that we had previously 
set up here,” Casey said.

Company’s evolution
Anteris Solutions provides comprehensive 

services, including hardware, software and 
network management. Specifi c services in-
clude maintenance, security monitoring, and 
backup and recovery support to protect data 
from failures and natural disasters. It also 
works with VOIP telephone systems.

In addition, it serves in the role of virtual 
Chief Information Offi cer (vCIO), to work 
with clients to plan and implement technol-
ogy solutions to accommodate their business 
requirements.

Casey, who grew up in West Stockbridge, 
had worked in the IT industry in Boston in 
the 1990s, and became a CIO for a company 
there.

“That was during the crazy dot-com 
boom,” he said. “When that era came to an 
end, I decided to move back to the Berkshires, 
and I started an IT service business here. 
My former employer in Boston became my 
fi rst client.”

Originally, the company served both busi-
nesses and residential customers. “In 2005, 
we got out of the residential services and 
focused on business clients,” he said.

computers, technology & the Internettechno vision
anteris solutions

IT fi rm expanding 
beyond Berkshire 
base with offi ces 
in select markets

Anteris founder and CEO Tobias Casey says the company is now positioned to move to the next level of 
growth, and is actively pursuing opportunities to expand its client base and presence in other regions.
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Anteris also changed its business model. 
Its clients’ needs had grown to demand more 
comprehensive services and faster turn-
around. The company transitioned from being 
a “break-fi x” service company to become a 
managed-service provider,

“Traditional service providers come in 
and repair problems as they arise,” explained 
Chris Buono, the company’s CIO. “As a 
managed-service provider, we proactively 
monitor and maintain our clients’ systems and 
networks on an ongoing basis, to optimize 
their performance and prevent problems.”

Rather than paying for specifi c services, 
clients pay a designated monthly fee.

The company is now undergoing another 
transition.

Buono, who joined Anteris in 2016, said 
that after a period of dramatic increases in 
business in recent years, Anteris spent the 
last year assimilating its growth and lay-
ing the groundwork for a new phase of the 
business.

“That was a foundation-building year,” 
Buono said. “In addition to the move, the 
company focused on making investments 
in hiring and new technologies, creating a 
new website, and developing strategic plans 
to position us for future growth.”

Geographic expansion
The company’s strategy is to combine 

its ability to serve clients remotely, while 
selecting individual geographic markets 

with potential for regional growth as sites 
for additional offi ces and staff.

Buono and Casey explained that many 
of the tasks they perform can be handled 
remotely, so it is possible to serve customers 
in many ways without 
having a nearby physi-
cal presence. That has 
enabled them to have 
individual clients in 
other regions.

However, there are 
also technical services 
and situations that require work to be per-
formed at the client’s facilities.

In addition, it is advantageous to have a 
personal presence and offi ce within a mar-
ket to effectively develop new business and 
engage with customers directly.

Their plan is to initiate expansions with 
offi ces and staff in other individual markets. 
They are targeting areas where there is un-
met demand for their type of services, and 
which are compatible with the way Anteris 
operates.

Anteris Solutions (413-997-4005 or 
www.anteris.com) already has experience 
with this strategy, with a regional offi ce in 
Louisville, Ky.

“That developed out of a business relation-
ship with someone who had an operation 
in Kentucky,” explained Casey. “We set 
up an arrangement to provide services for 
them there. Since that gave us a presence in 

Louisville, it made sense to look for other 
business and clients there.”

Anteris also has a presence in Maine that 
grew out of an existing business association.
Their long-range plan is to establish between 

25 and 30 branch loca-
tions.

“Our goal is to ex-
pand as much as we can 
reasonably do remotely, 
while also looking for 
opportunities to estab-
lish a physical presence 

in selected areas where we can reach and 
serve new customers,” said Casey.

One of their fi rst forays with this strategy 
is to Asheville, N.C., an area they determined 
would be receptive to Anteris. They have 
established an offi ce there.

Casey noted that Anteris also has gained 
the ability and experience to work in diverse 

computers, technology & the Internettechno vision
sectors. “Over the years, we’ve built up the 
ability and expertise to work with a broad range 
of clients in different verticals, such as HIPPA 
requirements for healthcare operations, secu-
rity regulations of fi nancial fi rms, and other 
criteria of particular industries,” he said.

While the expansion goal is ambitious, 
Casey emphasized that they intend to pur-
sue it on a gradual and deliberate basis, 
and stay within a scale that enables the 
company to adhere to its business values 
and priorities.

“We are defi nitely looking at adding new 
locations, but we will only do so strategi-
cally,” said Casey. “It’s very important to 
us to maintain a high quality of service, 
and have strong personal relationships with 
our customers. We want to be perceived as 
partners rather than vendors. So everything 
we do has to be manageable and suited to 
that approach.”◆

“We want to be perceived as 
partners rather than vendors. 

So everything we do has to 
be manageable and suited to 

that approach.”
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Continued growth should 
also boost employment 
for back-office operations

CeO says Berkshire Bank remains committed to county despite hq shift

banking & finance

By BrAd Johnson
Berkshire Bank’s headquarters are appar-

ently Boston-bound, but company officials 
say this step actually bodes well for its county-
based operations as the bank continues on 
its upward trajectory.

“The stronger the company gets, the more 
these operations will grow,” said Michael 
Daly, president and CEO of Berkshire Bank 
and its parent company Berkshire Hills Ban-
corp (NYSE: BHLB).

Daly’s comments came in an interview 
with Berkshire Trade & CommerCe a few 
days after the bank had announced both its 
pending acquisition of Worcester-based 

Commerce Bank and its plans to shift its 
corporate headquarters from Pittsfield to 
downtown Boston.

The news of its latest acquisition fol-
lows the pattern established by Berkshire 
Bank over the past dozen years as it has 
significantly expanded 
its geographic foot-
print through strategic 
mergers with various 
small banks in several 
northeastern states.

However, word that 
the bank planned to move its corporate 
headquarters to New England’s largest city 
also conjured up memories of another pat-
tern in the region’s recent history – that of 
companies in various industries deciding 
that the Berkshires were no longer suited to 
their operations.

Daly and others at Berkshire Bank stressed 
that this was not the case here. Rather, they 
said that positioning the bank’s headquarters 
in Boston will yield benefits on a number of 
different levels that will be felt throughout 
the company.

“Relocating our corporate headquarters to 
Boston’s financial district is a well-timed move 
that will make us stronger by driving value and 
adding jobs that will benefit our employees 
and customers across our footprint,” said Sean 
Gray, the bank’s chief operating officer.

On one level, the move would allow 
Berkshire Bank to lay claim to being the 
first regional bank to have its headquarters in 
Boston in several years. Daly explained that 
over the course of the past few decades, other 
large regional banks that had been based in 
Boston have been acquired by other banks as 
part of an ongoing process of consolidation 
in the financial services industry. While those 
other banks continue to operate in the region 
under their new ownership and still have large 
shares of the regional banking market, their 
headquarters are all out of state or country.

There are other large banks based in Boston, 
such as Eastern Bank, a $10 billion state-char-
tered mutual bank that currently is the largest 
Massachusetts financial institution (a rank-
ing that will change once Berkshire Bank’s 
acquisition of Commerce is completed). Daly 
noted that Eastern, while a major player in the 
Boston market, does not operate on a truly 
regional basis as Berkshire Bank does.

Bragging rights aside, the move is also 
intended to position Berkshire Bank firmly 
within the state’s power center. “Boston will 
offer our senior executives connectivity with 
government leaders, regulators and decision 
makers, and provide the ability to attract broad-

er workforce talent as 
the bank continues to 
grow,” Daly said.

“It is strategic and 
symbolic, but it is also 
logical,” he added, not-
ing that proximity to the 

city’s and region’s business leaders will be 
an important factor in the bank’s own growth 
and development in the eastern Massachu-
setts market. “You have to be in the heart of 
the community.”

Gray agreed, noting that “having our 
headquarters in a strong hub for the financial 
services industry provides economic value 
and takes advantage of the largest New 
England market to fuel growth, increasing 
our ability to capitalize on our investment in 
all of our communities.”

Commerce as catalyst
The announcement of Berkshire Bank’s 

plans to move its headquarters to Boston coin-
cided with news of its pending acquisition of 
Commerce Bank, which on its own will have 
a significant impact on the bank’s expansion 
into the eastern Massachusetts market.

Commerce Bancshares Corp., with its 
subsidiary Commerce Bank & Trust, is a 
$2.2 billion private stock bank whose sole 
shareholder is David “Duddie” Massad, 
its board chairman. The bank operates 13 
branches in the Worcester area and has three 
offices in Boston.

“Commerce is a strong community lender 
in the Worcester market,” said Gray. “They 
also have a Boston operation that will add to 
our own established operations there.”

Daly agreed, noting that the addition of 
Commerce will allow the bank to leverage the 
strengths of both institutions and capitalize 
on growth opportunities in the high-growth 
central and eastern Massachusetts markets.

In terms of size and assets, the Commerce 
acquisition is “among the largest” that 
Berkshire Bank has made to date, according 
to Daly and Gray. The all-stock transaction, 
valued at $209 million, is expected to be 

completed by late 2017 or early 2018, pend-
ing various regulatory approvals.

When completed, Berkshire Bank will 
have a total of 113 branch locations in Mas-
sachusetts, New York, Vermont, Connecticut, 
Pennsylvania and New Jersey. The merger will 
push Berkshire Bank’s total assets to about 
$12 billion, crossing the $10 billion threshold 
that also triggers additional regulatory require-
ments under federal banking legislation.

While noting that the merger provides an 
additional impetus for the bank’s relocation 
of its headquarters (which is also subject to 
regulatory approval), Daly said that it was 
not the determining factor. “It would have 
happened eventually,” he said regarding the 
shift to Boston. “But Commerce provided 
the catalyst to do it now.”

Berkshire Bank currently has one retail of-
fice in the Boston market, which it established 
earlier this year. That office, which Daly said 
has already built a solid base of business, 
serves as indicator of what he described as 
the bank’s “enormous growth potential” in 
that market.

“We’re currently at 0.02 percent of the 
Boston market. If we get to even 1 percent, 
that’s $3 billion in assets,” said Daly, adding 
that the bank anticipates gaining a larger share 
of the market than that over time.

“We’re encouraged by what we’re already 
doing there,” added Gray.

Impact on Berkshires
Such opportunity for growth is what has 

driven Berkshire Bank’s expansion of its 
footprint beyond its original Berkshire base 
to a half-dozen states over the past several 
years, since its conversion from a mutual to 
publicly traded stock bank.

The bank has a significant presence in – 
and share of – the Berkshire market with its 
17 branch offices, insurance business and 
wealth management division. However, the 
county’s stagnant economy has long since 
provided an adequate source of growth for 
the bank – a reality that has necessitated its 
expansion into adjacent markets.

That strategy of geographic expansion 
has also helped keep Berkshire Bank on the 
acquiring – rather than the acquired – side 
of the equation. In his comments over the 
years, Daly has maintained that the bank’s 
continued growth and strength were integral 
factors in staying on that side of the consoli-
dation process. He reiterated that view in the 
context of its latest acquisition.

“Our intention and vision is to continue 
to grow the company,” he said. “There is a 
strong, cohesive culture in this company, and 
we will continue to do exactly what we just 
announced [with the Commerce merger].”

As Berkshire Bank continues to follow that 
path from its new Boston base, Daly said the 
company also remains strongly committed 
to retaining and growing its operations in 
the Berkshires.

“The better we are, and the stronger we 
become, the more that will impact the Berk-
shires,” said Daly.

That impact has been seen over the past 
several years in terms of growth of the 
company’s back-office operations – such as 
marketing, IT, human resources, and other 
related functions – that support the bank’s 
offices in all of its geographic markets.

Daly noted, for example, that the bank’s 
overall workforce has grown by over 75 
percent in the past five years, which reflects 
the acquisition of several smaller banks and 
other financial services businesses and their 
employees.

However, he added, 33 percent of that 
growth has been in the Berkshires as the bank 
has ramped up its back-office operations and 
staff to support its geographic expansion.

Currently the bank has some 1,330 em-
ployees, of which about 440 are based in 
the Berkshires. Gray noted that 74 percent 
of the Berkshire-based staff is engaged in 
back-office operations (as opposed to branch 
office functions).

It is this staff and these operations, Daly 
added, that will remain rooted and growing 
in the Berkshires. “Everything that’s here 
is staying here,” he said. “A few of our

continued on next page

“The better we are, and 
the stronger we become, 
the more that will impact 

the Berkshires.”

Visa • Master card • discover • american Express
check Services • Business Funding

When is the last time your 
credit card processing 

rates had a check-up?

“I can offer you 
more choices in 
saving money.”

 – Don Raiche

Visa • Master card • discover • american Express
check Services • Business Funding

413-637-2100
www.BerkshireMerchantServices.com
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tools oF the traDe

what should be
in your website?

Deb Watson, owner of 
Business Marketplace 
(deb@businessmarket-
place.com), provides 
website, marketing 
and graphic design 
services.

By deB wATson
When business owners decide they are 

going to put together their own website in 
an effort to save money, the results are often 
predictable. They usually use a template, and 
the look is often amateurish. In addition, the 
content often has paragraph after paragraph 
of text, without graphics or photographs to 
break up the content. Or, it won’t tell you 
much at all about what they do.

What should be in your website? Here are 
some guidelines:

Who are you? Your home page must 
quickly and clearly describe who you are 
and what you do. Do you have an effective 
marketing tag line? Put it front and center.

Someone who stumbled upon your site 
won’t take the time to figure these things 
out. You only have a few seconds to grab 
someone’s attention and entice them to go 
further into your site. This requires really 
knowing who your target market is and what 
motivates them.

Make it easy to read. I read an article by 
Kevin Marks on “How the Web Became 
Unreadable.” Many people, like me, have to 
squint at websites, especially on their phone. 
Text that was once crisp and dark was sud-
denly lightened to a pallid gray – this is a 
design trend. In the Typography Handbook, 
it warns against having too much contrast, 
recommending using a very dark gray vs. 
black. As Marks said, “Ignore the fads and 
go back to the typographic principles of print  
– keep your type black, and vary weight and 
font instead of grayness. You’ll be making 
things better for people who read on smaller, 
dimmer screens, even if their eyes aren’t 
aging like mine. It may not be trendy, but 
it’s time to consider who is being left out 
by the web’s aesthetic.”

Use a visitor-friendly design and style. 
First-time visitors to your site will often scan 
the home page to see if they feel they’re on 
the right site before slowing down to read 
the whole page. Consequently, you need 
to organize the content for quick scanning. 
There are three points to keep in mind when 
presenting your content:

• break things down into short paragraphs, 
with headers, when appropriate;

• use bullet points or numbered items; and
• highlight important words or phrases.
Pay attention to site navigation. You need 

to make sure that your site is easily navigated, 
with clear links on the home page. I recom-
mend using drop-down menus if you have 
multiple sub-pages. Visitors should not have 
to click more than 2-3 times in order to find 

what they are looking for. More than that 
and they’ll likely go elsewhere.

Make it easy to find and contact you. 
Make sure your store or office location is 
prominently displayed so people know ex-
actly where you are. Provide both a phone 
number and email address so that prospec-
tive customers can contact you when it is 
convenient for them.

Include a call to action. Tell visitors what 
you want them to do and, when appropriate, 
give them an incentive to do so. For example, 
you may want them to call for a free quote, 
to sign up for online coupons, or to click to 
receive a valuable white paper. Make sure 
your call to action is clearly presented on 
each page.

Selling online is easy. If you have products 
to sell online, have e-commerce on your site. 
It is not as difficult or expensive as it used 
to be, and you want to accommodate those 
spontaneous midnight purchases!

Beyond these guidelines for what to 
include on your site, here are a few more 
suggestions to keep in mind:

• Don’t have music playing on your site 
automatically. Many people are annoyed by 
it, and those going online at work may find 
this to be a problem.  

• Avoid a personal pet peeve of mine: black 
backgrounds with colored fonts. They are 
hard to read and look so amateurish. There 
are exceptions, but they are rare. 

• Don’t present outdated information. If 
you’re going to have a calendar or “In the 
News” page, make sure it’s current. You 
don’t have to update all the content of your 
site constantly, but make sure that you’re 
not referring to “an important new tax law 
change” that occurred in 2012. 

• Don’t go crazy with the bells and whistles 
just because you can. Also, remember that 
Apple iPads and iPhones, as well as many 
of the newer tablets, cannot see Flash – there 
are a lot of websites that have black boxes 
instead of content when viewed on these 
devices!

The bottom line? Simplicity and basic 
colors are the best bet. Again, relevant content 
is the focus, not dancing clowns.◆

placemarket

executives will move to Boston, and we will 
be adding people there as we expand in that 
market. But we will still be seeing growth of 
our back-office staff here in Pittsfield.”

Gray added that this will also include the 
staff and functions of the Berkshire Bank 
Foundation, the philanthropic arm of the 
bank. As with other geographic expansions, 
the foundation will also become active and 

Berkshire Bank
continued from page 14

involved in the Boston market. But, Gray 
noted, its involvement in the Berkshires and 
support of local organizations will continue. 
“There’s no change on that front,” he said.

While Pittsfield and the Berkshires may 
still have to adjust to the symbolic loss of 
the bank’s headquarters, Daly said the overall 
response to the news on the local has been 
positive, with most people recognizing that 
the company’s continued growth in eastern 
Massachusetts will be a plus for the county.

“We’re excited here,” he said. “We’re 
looking forward to this opportunity to get 
to the next level.”◆

email your firm’s news 
and announcements to:

info@btaconline.com

Paul Harsch, Business 
& Commercial Broker & 
Realtor® Emeritus with 
42 years commercial, 
residential, land and 

development expertise

413-458-5000
info@harschrealestate.com • www.harschrealestate.com

Your Business Belongs Here!

For Sale: Prime Williamstown Building Site
Commercially zoned lot featuring 265 ft. of frontage on Main Street (Route 2) 
and 210 ft. on Adams Road. The only 
remaining “virgin” undeveloped site in 
Williamstown, this level 0.8 acre with 
public bus service and all utilities is 
ideal for retail, professional, service, or 
mixed-use business/residential. For sale, 
lease, or build to suit. Seller financing 
available. Broker owned. $495,000

For Sale: 6 Renfrew St., Adams
First class office, plus shop, plus 4-bay 
garage – all new. Locate your company/
business in this superbly rebuilt 3,000 sq. 
ft. 1880 train station, 5,400 sq. ft. shop 
with 14’ overhead doors & 16-20’ ceiling 
height, and 2,160 sq. ft. 4-bay “showplace” 
garage. Rail access, Route 8 location. If 
utility, condition and image are important, 
this is the place for you. $1.2 million

For Sale: Southern VT Business Opportunity
Live and work on the premises of this 
outstanding, long established, stable and 
profitable business. Convenience store 
with gas and liquor caters to locals and 
tourists. Includes separate three-bedroom 
home with family room, new kitchen, 
semi-finished second floor, full basement. 
Buyer will need minimum of $100,000 
cash for down payment. Gross sales in 
excess of $2.4 million. $1.1 million

For Sale: 3301 Route 7, Pownal, VT
Amazing live/work combination with prominent, commanding location overlooking 
one of the most beautiful valleys in all of Vermont. Create/work/market from the main 

barn and then stroll into your dramatic 
and spectacular living quarters featuring 
16-ft. cathedral ceiling in the living 
room, stainless steel and tile kitchen and 
bath. 5,500 sq. ft., huge spaces, fabulous 
western sunsets, income apartment, pool, 
Jacuzzi, close to everything important in the 
Berkshires and Southern Vermont. $550,000

For Sale: 7557 Route 7, Pownal, VT
17,450 sq. ft. of two-story commercial 
space in prime Route 7 location across 
from Stewart’s Shop, Vermont State 
Liquor Store and just over MA/VT state 
line at the gateway to Vermont. Former 
furniture store, suitable for antiques, 
office, retail. Additional one-story 1,280 
sq.ft. rental house. $595,000

For Sale: 309 Pittsfield Rd., Lenox
5,400 sq. ft. first class office building 
on 2.96 acres. Move-in ready for your 
company with high-speed wiring, two 
kitchens and two conference rooms, 
multi-level contemporary style, large 
open deck facing private wooded 
setting, off-street parking, landscaped. 
Appraised & inspected. NOW $679,000

SALE PENDING
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webpages
mungy stuDios

Mom-and-pop firm takes philosophical approach to website design
By BrAd Johnson

A Berkshire-based company is taking a 
decidedly old-school approach to marketing 
its services in the still relatively young realm 
of website design.

At the same time, it has adopted a fresh 
and unconventional approach to how those 
services are delivered.

In both instances, the connecting theme in-
volves building lasting relationships between 
the service provider and clients in a way that 
supports the patchwork community of small 
businesses playing an increasingly central 
role in the region’s economic future.

“It all ties into our core belief that our small 
businesses and local organizations are key 
to what makes this area special,” said Tom 
Sharpe, half of the husband-and-wife team at 
Mungy Studios. “And, as part of that, there’s 
our belief that supporting and collaborating 
with other small businesses and organizations 
is the way to enhance our communities and 
bring a positive impact to the Berkshires.”

“Maybe it’s a lofty goal,” Sharpe added. 
“But it’s something we feel very strongly 
about.”

Sharpe and his wife Susanna are pursuing 
that goal as proprietors of the Lenox-based 
website design business that Susanna first 
started in 2009. That business has changed 
and evolved over the years, a process that 
has also included a relocation to the West 
Coast, a year-long hiatus in Susanna’s na-
tive New Zealand, and a recent return to the 
Berkshires, where Mungy Studios has taken 
on its current form and focus.

That form includes the addition of Tom 
Sharpe to the business on a full-time basis 
in the self-described role of relationship 
builder, supporting Susanna’s ongoing work 
as creative director in the design, develop-
ment and management of clients’ websites 
and online presence.

“We’ve long had a dream of working 
together,” said Sharpe. “We decided when 
we came back to the Berkshires that Mungy 
had reached the point where it could be more 
viable with my skill set added to it.”

That skill set specifically involves sales and 
marketing, which is the role Sharpe has played 
for national and regional companies in assorted 
industries over the past decade or so.

Sharpe’s use of the term “relationship build-

er” could be taken as a too-clever-by-half way 
of describing the basic sales and marketing 
function. But, in this case, the wording is apt. 
In fact, building relationships is at the heart 
of this new iteration of Mungy (pronounced 
with a hard “g” as in “go”) Studios.

Removing barriers
Sharpe explained that Mungy (413-358-

0417, www.mungystudios.com) has adopted 
a business model based on removing the 
barriers that keep many small businesses and 
organizations from having a well-designed 
and up-to-date website.

“A standard web design company will 
charge a lump fee for the site, and then the 
customer owns it,” said Sharpe. That lump sum 
can be a lot – and, in some cases, too much – 
for a small business to handle, he added.

That approach also leads to another major 
stumbling block for customers: how to man-
age a site and keep it fresh and up to date 
once it’s been launched.

“In looking at where we wanted to go 
with Mungy Studios, we said, ‘Let’s get 
rid of the huge up-front costs and provide 
our services through a membership plan,’” 
Sharpe explained. “We show customers how 
we can help them share their story, determine 
what services they want from us, and give 
them a quote on a monthly fee that’s fair for 
them and us.”

This approach, he said, allows customers 
to more easily absorb and budget the cost of 
launching of their site, as well as its ongoing 
management and updates.

Sharpe noted that Mungy’s membership 
plans also allow for a great degree of flex-

ibility over the course of time. “Everything 
is constantly evolving and changing,” he 
said. “We want our customers comfortable 
knowing that they can update and change 
their plans as their needs evolve.”

That could mean either adding services 
for a more robust plan or trimming those 
services that may no longer be needed, with 
the monthly fee adjusted accordingly.

“One of the things we love about this 
business model is that it enables us to have a 
continuing relationship with our customers,” 
Sharpe said. “We get to create this really 
fun product for them in a way that allows 
us to develop and build relationships that 
continue.”

Of course, relationships sometimes do come 
to an end. Sharpe said customers who decide 
they no longer need the company’s services 
can end their membership plans any time.

The goal and expectation, however, is that 
customers will continue to find value and 
satisfaction in the services that the Sharpes 
provide through their unconventional busi-
ness model.

Personal connection
“It’s up to us to ensure that our customers 

love their site, that they know we’re always 
there for them, and that we truly care about 
the relationships we establish with them,” 
said Sharpe. “That helps promote trust and 
loyalty in what we’re doing, and lets them 
know we want the relationship to be mutu-
ally beneficial.”

This, he added, is where the old-school 
component mentioned above comes into play. 
Unlike many technology-related businesses 
that take a cold and impersonal approach 
to customer relations and service delivery, 
Mungy Studios is all about the enjoyment 
and satisfaction that comes from interacting 
with people.

That process begins with the initial mar-
keting of Mungy’s services to prospective 
customers. “My emphasis is on in-person 
contact, reaching out and talking to people,” 
said Sharpe, noting that this includes im-
promptu visits to local businesses as well 
as participation in the various networking 
events hosted by local chambers of commerce 
and other organizations. “In the Berkshires, 
engaging face to face is a great way to build 
relationships.”

This face-to-face approach is also why 
Mungy Studios is primarily targeting busi-
nesses and organizations in the southern half 
of Berkshire County. “We’re basically look-
ing at Pittsfield south,” said Sharpe, noting 
that greater distances would work against the 
kind of relationships they want to develop 
with customers.

Susanna and Tom Sharpe have 
teamed up on a new iteration of 
Susanna’s established website 
design firm, Mungy Studios, 
that takes a community-minded 
approach to its business model. 
(Photo provided by Mungy Studios)
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“It goes back to our core belief in being 
part of the community, in collaborating and 
working together,” he said.

Here and back again
The Sharpes and their three young children 

have rejoined the Berkshire community after 
a few years’ absence.

Tom Sharpe is originally from Long Island 
and was first introduced 
to the Berkshires while 
in college in neighbor-
ing New York state. 
Following graduation, 
he moved to San Diego 
where he met Susanna, 
who had left her home in New Zealand to 
work in the U.S.

The couple decided to move to the East 
Coast when they were expecting their first 
child, and settled in Great Barrington in 
2009. That’s also when Susanna started 
Mungy Studios and began building a small 
but sustainable client base for web design 
and related services.

“At first the name was Sharpe Design 
Studios,” Sharpe said. He explained that the 
shift to the less conventional Mungy Stu-
dios was inspired by their then one-year-old 
daughter, Solana. “She was just beginning to 
talk and, for whatever reason, she referred to 
watermelon as ‘mungy,’” he recalled. “Su-
sanna thought using that as the name [for the 
business] would be a cool way to remember 
something that was special to us, and remind 
us of our roots as a small family business.”

Over the next few years, the Sharpes 
became well settled in the Berkshires, with 
Tom working in a local sales and marketing 
position and Susanna continuing her work 
with Mungy Studios. Those years also saw 
the arrival of their second and third children, 
Tasman and Byron.

In 2014 a job opportunity arose for Tom 
that led the Sharpes to return to San Diego. 
For Susanna and Mungy Studios, that also 
meant an opportunity to see how the business 
would fare in a large market. It turned out to 
be a short-term move.

“We were there for just about a year,” said 
Sharpe. “Essentially, we decided we didn’t 
want to raise our kids in southern California. 
We realized how much we missed and loved 
the Berkshires, and what a great place it is 
to raise kids.”

But, before returning here, the Sharpes first 
took advantage of another opportunity – one 
involving an extended trip to New Zealand 
where they helped Susanna’s mother with re-
pairs on a “fixer-upper” she had purchased. “It 
was a random one-year thing,” said Sharpe. 
“But it was an incredible experience for us 
and the kids.”

The end of that adventure brought them 
back to the Berkshires last autumn and led 
to the relaunch of Mungy Studios in its new 
form.

Mutual support
Within the context of their membership-

plan business model and emphasis on building 
relationships, the Sharpes have also marked 
their return to the Berkshires with a renewed 
awareness of the value and importance of 
mutual support among area businesses.

“The small business focus in the Berk-
shires is very attractive to us,” said Sharpe. 
“But we also recognize the challenges that 
the area faces in both economic and demo-
graphic terms.”

In light of that, he said, the Sharpes are 
looking at their business as more than a way 
to make a living for themselves. “We’re very 
purpose driven and passionate about what we 
do,” he said. “We approached this by asking 
what we can do to bring a positive impact 
to the Berkshires, and how we can turn our 
passion into benefits for our small businesses 
and organizations here.”

Their answers to those questions are 
embedded in the services they provide 
through Mungy Studios, and their belief in 
the importance of making it easier and more 
affordable for small businesses to have an 
effective web presence.

“We want to be the company that works 
with you to be up to date and as enticing as 
the big companies,” Sharpe said. “We want 
to take down the barriers to small businesses 
competing online.”

Initial response to the Sharpes community-
minded concept for Mungy Studios has 
been encouraging. “It’s been positive,” said 
Sharpe. “People are very interested.”

That includes interest among Mungy Stu-
dios’ clients from its earlier days. “Some of 
our prior clients have come under this mew 
model,” he said.

Just how responsive the local business 
community is to the 
Sharpes’ vision for 
Mungy Studios re-
mains to be seen. “We 
need to have enough 
members to make this 
viable, so we’re going 

to put ourselves out there and show people 
how we can work together to make a positive 
impact,” Sharpe said. “We’re taking the long 
view. We’re here and we want to become a 
staple in the community.”◆

“It goes back to our core 
belief in being part of the 

community, in collaborating 
and working together.”
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Farming support 
continued from page 1

“Our goal is to invest in safeguarding 
working farms, help food makers who add 
value to local food production, and assist food 
entrepreneurs who are striving to create and 
expand into new and emerging food markets,” 
said Chrisman. “Our investment in regional 
agriculture also ensures the safekeeping of our 
fertile and scenic landscape, a critical asset of 
the Berkshires and surrounding regions.”

They originally affiliated the program 
with The Carrot Project, a Boston-based 
organization that works to support sustainable 
agriculture in New England and the Hudson 
Valley. Subsequently, a “Greater Berkshire 
Agricultural Fund” was established.

The Berkshire participants eventually 
decided to separate from The Carrot Project 
to enable them to focus on this region.

BAV became an affiliated program of 
Berkshire Grown, a countywide farming 
and food-production support organization. In 
addition, the Berkshire Taconic Community 
Foundation was BAV’s legal and financial 
sponsor.

Now, with its newest iteration, BAV has 
become a totally independent organization. It 
works with farmers and the food-production 
economy in Berkshire County and neighbor-
ing sections of the Hudson Valley in New 
York, northwest Connecticut and other sur-
rounding areas.

A major advantage of BAV’s new status is 
the flexibility and ability to raise money and 
provide financing to farms and food business, 
said Pansing. With its new structure, BAV 
is replacing its former Greater Berkshire 
Agricultural Fund with a new Community 
Investment Fund.

“Formalizing this status will enable us to 
develop and grow the fund in a cohesive way 
and become more strategic in our activities,” 
she said.

Pansing emphasized that BAV’s rela-
tionships with Berkshire Grown and the 
Berkshire Taconic Community Foundation 
have been positive.

“The partnerships with Berkshire Grown 
and the Berkshire Taconic Community 
Foundation have been great,” said Pansing. 
“However, BAV is oriented to a specific 
niche of services. We decided that it would 
be most effective to become an independent 
organization to be able to focus on those 
activities.”

She also noted that the roles and services 
of BAV and Berkshire Grown are comple-
mentary, and the two organizations will work 
together on an ongoing basis.

“We’re aiming for the same goals as 
Berkshire Grown, and the farmers and busi-
nesses we work with may overlap,” she said. 
“We’ll continue to have a close, collaborative 
partnership. Our offices are right down the 
hall from each other.”

Pansing added that BAV is part of a grow-
ing network of organizations, businesses, 
individual supporters and other stakeholders 
working to strengthen the region’s food and 
farming economy. BAV takes a collabora-
tive approach to support and advance these 
goals, she said.

She pointed out that sustaining farms and 
farmland to provide access to fresh, locally 
produced healthy food is increasingly recog-
nized as an important aspect of food security 
and the overall quality of life.

It has also become more prominent as an 
economic driver in the Berkshires.

“Food has been identified as a vital sec-
tor of the region’s economy that offers sig-
nificant potential for growth, including job 
creation and entrepreneurial opportunities,” 
Pansing said. “It is becoming increasingly 
important in overall economic development 
strategies.”

Pansing said that local farming and food 
production is also bolstering other sectors of 
the economy, including tourism.

She pointed out that a recent article in the 

new york Times (“How the Berkshires Became 
an Epicenter of Great Food,” Oct. 12, 2016) 
described the Berkshires as becoming a major 
food destination for travelers. The article tied 
together food production with preservation of 
the region’s rural environment, human scale 
and culture that attract visitors. 

Practical support
Berkshire Agricultural Ventures (413-645-

3594 or berkshireagventures.org) focuses on 
the practical aspects of farming and food 
production, such as financing for operational 
improvements, the purchase of farming or 
production equipment, and other facilities 
and additions, such as solar panels, com-
mercial kitchens or bottling equipment.

“We do our work on the ground,” said 
Pansing. “Our goal is to become a one-
stop shop for financial and technical as-
sistance.”

That includes providing grants, loans and 
consulting services.

Over the past year BAV has worked with 
13 farms and food businesses, and offered 
about $140,000 in financing and technical 
assistance valued at about $95,000.

Examples of these projects have included 
financing and technical support to Marty’s 
Local, a food distribution hub (August 2016 
BT&C); farmland acquisition by North Plain 
Farm; marketing support for Hosta Hill; and 
assistance to help Skyview Farm find ways 
to streamline its operations.

One of BAV’s current goals is to expand 
the scope and level of this support.

“We’re actively working to seek out and 
identify more potential projects and viable 
businesses,” Pansing said. “We’re also build-
ing on existing partnerships and establishing 
new ones.”

Pansing became executive director of BAV 
in January. She has long been involved in 
developing local food systems in different 
parts of the country. She is former CEO of 
Changing Tastes, a food and sustainable 
agriculture consulting firm.

agri culture
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BerkShares Business of the Month

B EAD BY BEAD, Beth and Greg Carpenter have built a business—and it has far exceeded their 
expectations. Yummy Treasures Bead Shop “started out of our basement in Pitts�eld,” says 
Greg. It all began because Beth loved collecting jewelry and crafting supplies such as beads, 

�ndings, and cabochons. In 2008 she set up a shop on Etsy.com to “see if she could make a few 
bucks” from this habit. “And it took o� from there.”

You see, Beth has a knack. “I call her the hunter. Her ability to �nd things that are unique or that 
may not be on the market anymore, that’s what draws people to us.” In fact, so many people were 
drawn to their Etsy shop that the house soon �lled up with inventory. Greg—who identi�es as 
“the numbers guy” and the organizer of the operation—says they soon came to a Jaws moment 
when he said “we’re going to need a bigger boat!”  

�is was recon�rmed when, about �ve 
years in to the venture, Yummy Treasures 
became the number one Etsy seller in the 
United States, selling more units than 
any other shop on the platform. �ey 
started working with Keith Girouard at 
the Massachusetts Small Business Devel-
opment Center to plan the next move 
for Yummy Treasures, and eventually 
Beth and Greg were able to �nd the per-
fect space on Commercial Street in Pitts-
�eld—a�ordable, spacious, and with 
retail grandfathered in to the permit.  

In October 2015 Yummy Treasures 
opened its doors to the public for the 
�rst time. Shortly after that, they start-
ed accepting BerkShares. “I had heard 

about BerkShares and it just seemed to �t with what is important to us as a company. It was 
a natural way to help the Berkshires thrive.” Greg is proud that Yummy Treasures is one of the 
BerkShares pioneers in central Berkshire County, noting that many of their customers are not 
familiar with the local currency. “We do a lot of educating. And that’s a good thing because it’s 
how you get the word around.” 

Beth and Greg’s inclination toward education dovetails well with their commitment to excellent 
customer service. Greg puts it simply: “Just come in. Whatever it is you are looking for we’ll be 
able to �nd it for you, and we’re going to give you a reasonable price. It’s a knowledgeable sta�, 
and we’ll do whatever we can to help you ‘feed your creativity.’”

Connection to community is an important theme for the Carpenters, and so they made sure to include 
big wooden tables in their shop so that customers can come in to work on projects or simply hang out. 
Yummy Treasures also regularly hosts jewelry-making and crafting lessons. Greg says that one pleasant 
surprise has been that their store is now a destination for people from neighboring regions, which cre-
ates a multiplier e�ect: “not only are we making a living, but our visitors are also adding to the wider 
economy here in the Berkshires.” 

Opening a brick and mortar store. . . accepting BerkShares. . . are these backwards choices at a time 
when we are experiencing what Greg calls “the Amazonization of America?” Not at all, he contends. 
“What it comes down to—in this day and age when everything is so homogenized—is being di�erent.” 
It seems that many agree, and in April of 2017 Yummy Treasures was recognized by the SBA as the 
Microenterprise of the Year in the Commonwealth of Massachusetts.

Yummy Treasures Bead Shop
10 Commercial St. Pittsfield, MA (413) 344 4314

more stories like this one at www.berkshares.org
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“I’ve had a strong interest in this since 
childhood,” she said. “My passion is fi nding 
ways to harness community assets to create 
and support sustainable food systems and 
farms.”

She said she got to know the participants 
in BAV as a consultant with the Berkshire 
Taconic Community Foundation.

“We found we all work together well, and 
that led to my joining BAV as its director,” 
she said.

Varied approaches
BAV provides its services in a variety 

of ways, depending on the nature and 
circumstances of individual farmers and 
entrepreneurs.

Pansing said they start with a due-diligence 
process.

“We want to ensure that people have done 
their homework,” she said. “Someone might 
come in with an idea that is still a gleam 
in their eye. We’ll fi rst talk with them to 
assess their idea and its feasibility. If they 
already have a business plan, we’ll go over 
it to ensure that it makes sense. If they don‘t 
have a business plan, we’ll work with them 
to develop one.”

BAV has several approaches to help busi-
nesses acquire capital. In some instances, 
BAV will provide it directly. It will also 
connect – and act as a liaison between – food 
entrepreneurs and other potential sources of 
fi nancing, venture capital, technical expertise 
and other resources.

BAV’s own fund is supported by contri-
butions from people and organizations that 
want to support the local food system and 
farming.

“We’ll provide micro-grants or loans 
ourselves at attractive terms,” said Pansing. 
“We can also facilitate grants or loans or 
investments from other sources. We may be 
unable to fully support a project ourselves, 
but we have a network of partners who can 
also provide capital.”

In addition, BAV makes connections as 

a “matchmaker” between investors who 
are looking for food-related companies to 
invest in and enterprises that are looking 
for capital.

“There’s a great amount of interest by 
investors in food and 
farming,” she said. “We 
are able to help them to 
identify viable projects 
to invest in.”

BAV also provides 
technical support on 
various levels to farmers and other food 
entrepreneurs.

“This might be detailed assistance with a 
business plan or a project, or it might simply 
be coaching,” Pansing said.

This includes areas such as business tran-
sitions, fi nancial planning, value-added and 
post-harvest planning and processing, land 
tenure and ownership, labor recruitment, 
cover crop management and working land-
scapes, and bookkeeping, among others.

In addition to Pansing and two staff 
consultants, BAV has a network of experts 
and consultants who are willing to provide 
their services either on a volunteer pro bono
basis or on a reduced sliding scale. It will 
also utilize experts who are available at 
regular fees.

In most instances, BAV provides this at no 
cost to the client business. If a fee is involved, 
BAV will cover that cost.

On another level, BAV is working to 
identify gaps and hurdles in the existing 
food system that prevent it from reaching 
its potential.

“One of our goals is to develop mecha-
nisms to identify infrastructure needs to break 
log jams that may exist and fi nd solutions,” 
she said.

This includes developing a closer correla-
tion between supply and demand.

“One of the most rapidly growing and 
promising segments of our food sector is in 
the demand for sustainably and organically 
grown products, and especially those that are 

locally grown,” Pansing said. “Yet, demand 
often quickly outstrips the supply, creating 
a shortage.”

As one example of a current gap, she cited 
the need expressed by farmers for USDA-qual-

ity poultry-processing 
facilities in the region. 
“In some instances, 
there is a clear-cut need, 
but no current projects 
to address that,” she 
said. “We would like 

to bring people together to explore the pos-
sibilities for creating solutions.”

She added that such problems can have an 
upside as openings for new ventures.

“In facing these challenges, BAV takes 
the approach that for every barrier in the 
local food system to strengthening business 
viability and healthy food access, there is an 
opportunity for addressing it,” she said.◆

“We would like to bring 
people together to 

explore the possibilities 
for creating solutions.”

MovieQuiet Generators
Temporary power without the noise 
or nuisance - for special events, working in 
noise-sensitive environments,  
�lm/video locations.

Limelight Productions, Inc

1-413-243-4950
www.LimelightProductions.com

BUSINESS OPPORTUNITIES
LENOX – Well-established business property with modern spacious owners 
apartment, 4,000 sq. ft., full liquor license, 4 acres. $850,000.

CeNtral berkSHireS – Profi table restaurant with full liquor license, 
fully equipped and furnished, 35-seat capacity. $99,500.

PittSfield, daltoN aVeNue – Four-family, excellent condition, separate 
utilities. $175,000.

CeNtral berkSHireS – Long-established package store, fully equipped 
with walk-in cooler and loading dock. Full liquor license. for rent $650/mo.

Nearby NeW york – Established cafe, fully equipped. $45,000.

eaSterN NeW york (near Jiminy Peak) – Fully equipped restaurant on 
1.6 acres. $299,500.

liberty iNVeStmeNt GrouP
413-442-8974

Our Small Business banking professionals are trained  
to help your business become everything you dream it  
could be. We are a preferred Small Business Administration 
(SBA) lender and participant in the Massachusetts Treasurer’s 
Office Small Business Partnership Program. 

Smart Small Business Lending
Berkshire offers a full suite of financial services to help make 
your small business thrive and prosper:
• Business Lines of Credit
• Equipment Financing
• Business Real Estate Financing 

Small Business 
Loans Build
Big Dreams

To learn more about our  
Small Business Banking, contact

H. Jay Bailly 

hbailly@berkshirebank.com 
413-236-3180 BerkshireBank.com

Banking products are provided by Berkshire Bank: Member FDIC. Equal Housing Lender. Berkshire Bank is a Massachusetts chartered bank. Lending subject to normal credit approval and underwriting process.   
Other restrictions may apply. Rev. 6/13/17

could be. We are a preferred Small Business Administration 
(SBA) lender and participant in the Massachusetts Treasurer’s 

Berkshire
County
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Lender



20 July 2017 Berkshire Trade & CommerCe

coverstory
Railroad Street
continued from page 1

The two buildings, which together com-
prise 16,000 square feet, are being totally 
renovated for a mix of residential rental 
units on the upper floors and street-level 
retail use. There will also be a roof garden 
for tenants.

An existing third building in the rear has 
been torn down, and is being replaced by a 
newly built 10,000-square-foot, three-story 
structure.

With the new building, the project’s total 
26,000 square feet will feature 18,000 square 
feet for residential units and 8,000 square 
feet for retail use (including one large space 
earmarked for a restaurant where the former 
Martin’s was located).

The project will incorporate sustainable 
and energy efficient green design.

The outside areas of the property, which 
sits at the top of Railroad Street, will be 
spruced up and will incorporate outdoor 
public spaces for relaxing.

An adjacent alley will also be repaved with 
cobblestone, and a solid wall will be opened 
up for storefronts along it. Rasch said the goal 
is to form a pedestrian-friendly link between 
Railroad Street and Castle Street, a parallel 
commercial street to the south that includes 
The Mahaiwe Performing Arts Center, Town 
Hall and a public park.

Rasch noted that Railroad Street is slated 
for an overall public infrastructure and 
streetscape upgrade project. He added that 
47 Railroad St. will be coordinated with 
that upgrade, and the developers are part-
nering with the town on certain facets like 
the project’s water lines. Framework is also 
covering many of their own infrastructure 
improvements, such as exterior lighting and 
the cobblestone alley.

Framework is funding the 47 Railroad 
St. project through conventional financing 
sources and private capital, rather than 
seeking tax credits or other public funding 
or incentive programs.

“Things like tax credits are necessary for 
some projects and locations, where lower 
revenue from rents would not be sufficient 
to meet the development costs,” Rasch said. 
“However, in a project like this, with market-
rate rents, we don’t need to do that. In addi-
tion, we can move the project forward a lot 
faster doing it this way than going through 
those applications and review processes.”

Framework received the necessary local 
permits last year, and construction work has 
been underway since November. The existing 
buildings were gutted for basic structural 
work. “Our initial focus has been on masonry 
and steel,” said Rasch.

The design architect is INC, a firm based 
in New York. SK Design Group of Pittsfield 
is project engineer.

The developers are serving as their own 
general contractor through Alander Construc-
tion, an affiliated company they operate.

In a sense, 47 Railroad St. is also a bookend 
to another major new downtown project, 

Powerhouse Square, on Bridge Street about 
two blocks to the east (see related article). 
Both include a mix of commercial space and 
market-rate residential units.

Rasch said the local market can absorb both 
projects. “Powerhouse is a great project,” 
he said. “We’re not really competing with 
each other. Both are needed, and they are 
different types of projects. Powerhouse is 
selling residential condominiums, while we 
are focused on rental units. The investment 
model and risk profiles are also different. 
As a rental property, we’re a longer-term 
investment rather than selling units.”

Partnership for development
Rasch and Nickerson formed Framework 

in 2016. In addition to 47 Railroad St., Rasch 
said Framework is currently pursuing other 
potential developments in Great Barrington, 
as well as projects in Connecticut and the 
Albany, N.Y., area.

Rasch, who grew up in Columbia County 
and lives in nearby Hillsdale, N.Y., has a 

background in real estate investment and 
development, finance, property management, 
and leasing.

He previously was a principal at Allegrone 
Companies of Lenox, where he worked with 
numerous redevelopment projects, including 
the Onota and Howard buildings in down-
town Pittsfield.

Prior to that he was a principal at Propeller 
Group in New York City where he developed 
spaces for nonprofit cultural organizations. 
He began his career in New York at Turner 
Construction as a senior project manager, 
where he worked on projects including 
the Verdesian Residential Tower, the first 
residential high-rise in the United States to 
achieve Platinum LEED Status.

Nickerson has a background in commercial 
real estate, public equities, and venture capital. 
He previously founded Ecos Properties, a 
commercial real estate development company 
focused on Fairfield County in Connecticut. 
Before that he was a venture capitalist with In-
vestor Growth Capital and Tullis-Dickerson, 
where he participated in over $400 million 
of debt and equity financing.

Rasch, who has worked with the Ameri-
can Institute of Architects on educational 
programs and task forces of various green 
building programs, said he and Nickerson 
share an interest in sustainable development 
and adaptive reuse.

“I had put together an investment fund for 
properties in Berkshire County, and Sam was 
doing the same thing in Connecticut,” said 
Rasch. “Someone introduced us, and, after 
talking, we decided to work together.”

Framework purchased the 47 Railroad St. 
property in April 2016. The circa 1900 build-
ing had been previously renovated about 15 
years ago to include a large restaurant and 
office space.

In January of this year Framework also 
purchased the adjacent site of Martin’s from 
Martin and Sharon Lewis. That building was 
subsequently incorporated into the overall 
design of 47 Railroad St.

Besides the qualities of the property itself 
and its investment potential, Rasch said they 
were attracted to 47 Railroad St. by the op-
portunity to work within the Great Barrington 
Village Center Overlay District, and advance 
the district’s criteria of economic revitaliza-
tion, greater pedestrian activity and historic 
preservation.

Rasch said they hope to help stimulate 
street life and local business opportunities 
with the project.

In addition, he said, they also are aiming to 
create affordable alternatives for commercial 
space to support small downtown retail and 
service businesses.

“Downtown rents in Great Barrington have 
become too expensive for many businesses,” 
he said. “It’s been losing mom-and-pop busi-
nesses. As one way to address this, we plan 
to include smaller, efficient storefront spaces 
with manageable rents.”

The combined buildings include a large 
commercial space, and a lobby for the 
residences, plus several smaller storefronts. 
Rasch said the configurations of commercial 
spaces are adaptable, and the large space can 
be divided to suit the needs of tenants.

He noted they are talking to a variety of 
potential commercial tenants, and they are 
seeking to select a balanced mix of busi-
nesses. “One of the concepts I’m intrigued 
by are destination marketplaces, which have 
a variety of vendors and a critical mass of 
activities that attracts people and encourages 
them to spend time in a place,” he said.

He said that they are attempting to create 
that environment on Railroad Street.

“Rather than just expensive clothing stores, 
we’d like to have businesses that provide use-
ful services and products for local people,” 
he said, citing the example of Mad Macs, 
a computer sales and service business in 
Pittsfield and Williamstown. “Ideally, those 
will be combined with other shops and busi-
nesses like cafes and wine bars.”

Rasch, whose office is in another build-
ing on Railroad Street, said the street has 
become considerably quieter due to the loss 
of Martin’s and other factors.

“Martin’s always had a lot of foot traffic,” 
he said. “I’d look out in the morning and see 
streams of people going there for breakfast 
and lunch. When that business was closed, the 
level of activity fell off dramatically. I hope 
this will raise the level of activity again.”

Affordability and infrastructure
In addition to his role as an investor and 

developer, Rasch is active in local community 
and economic revitalization initiatives.

Asked what he believes the primary chal-
lenges facing Great Barrington are, he cited 
housing costs and availability, and the need 
to improve the town’s technological infra-
structure to support employment and business 
opportunities as critical and related issues.

Gentrification is an ongoing issue as 
Great Barrington and other sections of the 
Berkshires become increasingly oriented to 
tourism and upscale second-homeowners and 
new residents. This has driven housing and 
other costs of living beyond the levels that 
many local residents can afford.

Rasch agreed that this is a major chal-
lenge. “The entire community will lose if

continued on page 23

ABOVE: Rendering of the 47 Railroad St. project in downtown Great Barrington. BELOW: Construction is 
underway on a new building to the rear of the existing buildings (shown at upper left in the rendering) 
that will feature retail shops along a restored cobblestone alleyway connecting to Castle Street.
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Powerhouse Square
continued from page 1

the project. “We expect to have a ground-
breaking in early summer, and construction 
will take about 14 months. We haven’t yet set 
a start date for the second building.”

Charles lives in New Marlborough and 
his business partner, Brian Cohan, lives in 
Pittsfield.

Benchmark has developed a wide variety of 
projects primarily in the Northeast as owners, 
builders or contract development managers. 
They have developed mixed-use, multi-
family residential, hotel and student housing 
projects, a municipal parking garage, and the 
Trinity College Bookstore, among others.

“We’ve long wanted to do a residential 
project in Great Barrington, and the oppor-
tunity to do it finally arose,” said Charles.

Anchor tenant
The direct impetus for the Powerhouse 

Square project was the planned expan-
sion of the Berkshire Co-Op Market, he 
explained.

The Berkshire Co-Op Market is currently 
in a building at 42 Bridge St., which is one 
portion of the site of what will become Pow-
erhouse Square. The market will move into a 
large section of the street-level commercial 
space in the new structure that will be built 
just to the west on Bridge Street. Following 
the move, the co-op’s current building will be 
torn down and the site used for other aspects 
of the project.

The co-op’s operations and growth have 
been limited by its current facility, and several 
years ago its board and membership decided 
to move to a larger site.

It had planned to move further down Bridge 
Street to a new structure on the site of the 
former New England Log Homes property, 
a brownfield site which is being remediated 
and redeveloped by the Southern Berkshire 
Community Development Corp. (April 2017 
BT&C). However, delays in that project 
prompted the co-op to search for another 
location.

“We knew the Berkshire Co-Op Market 
was trying to expand, and wanted to stay 
downtown, but couldn’t find a suitable site,” 
said Charles, who is a member of the co-op. 
“We like mixed-use developments. So we 
talked with them, and we agreed to come 
together to create a way for them to stay 
downtown, while also providing us with a 
stable anchor tenant, which we can combine 
with other uses.”

The new space in Powerhouse Square 
will give the co-op double its present space, 
with a 14,000-square-foot store. In addition 
to expanding its merchandise and services, 
the move will enable it to operate more ef-
ficiently. The co-op’s business offices are 
presently in another location, and will likely 
be moved into the new space to consolidate 
its operations.

The overall cost of the first phase of the 
project is $15 million. Charles said he could 
not estimate the total cost, because they are 
still developing plans for the second phase, 
which will follow completion of the first 
building.

Development process
The Powerhouse Square project has been 

designed by the Gruskin Group, an architec-
ture firm based in New Jersey. The general 
contractor is BBL from Albany.

Benchmark purchased three adjacent prop-
erties from separate owners to assemble the 
parcel. In addition to the co-op building, it 
includes a parking lot and the former site of 
a laundry, Laramee Cleaners. That structure 
will also be torn down, as will another build-
ing in the rear section of the site.

The new buildings will form an L-shape, 
with parking at the east end of the property 
where the present co-op building is located. 
There will be several other small storefronts, 
as well as office space, on the street level of 
the Bridge Street building, with two floors 
of residential units above them.

The buildings will have a look that repli-
cates the appearance of existing downtown 
buildings in a somewhat more contemporary 
form. “I can’t describe it as a specific historic 

style,” said Charles. “Architects call it a 
‘transitional style,’ which means it takes its 
cues from the existing architecture there to 
fit into the neighborhood. The Bridge Street 
building will have elements of an industrial 
look to reflect the town’s heritage.”

Charles said the project has had community 
support, and the review process for its special 
permit went smoothly. Benchmark agreed to 
install a new sidewalk along Bridge Street and 
also work with the town on improvements 
to an adjacent public ballfield.

There was some concern, however, about 
the impact of the rear building on the adjacent 
Searles Castle property, which now houses 
the John Dewey Academy. Because that por-
tion of the site falls within the town’s historic 
overlay district, approval of the plans by the 
town’s Historical Commission was needed 
for the project to move forward.

The developers negotiated with the 
Historical Commission and made changes 
to their plans to mitigate its effects on the 

adjacent Searles Castle property. On April 
20, the Historical Commission voted to ap-
prove Benchmark’s plans for that section 
of the project.

Charles said the rear building that is being 
torn down is undistinguished, but he noted 
that it does have one unique aspect that has 
historic significance, and also inspired the 
name of Powerhouse Square.

He explained that a small section of the 
building housed a generator that powered 
an early experiment in alternating current 
electricity, when inventor William Stanley set 

up an electric lighting system in downtown 
Great Barrington in 1883.

“We’re going to preserve that section by 
disassembling it, and putting it back together 
at a different location as a display,” he said. 
“We’ll either move it to another spot within 
our site, or give it to the town to place some-
where else.”

Residential market
They have started marketing the resi-

dential condominiums through Berkshire
continued on page 23

Rendering of the mixed-use building that Bench-
mark Development will build on Bridge Street near 
its intersection with Main Street in downtown Great 
Barrington (above). The building will provide a new 
larger home for Berkshire Co-Op Market, which will 
move from its existing location a short distance 
further down Bridge Street (right). The white build-
ing and trees to the right of the photo show the 
approximate location of the new construction. 

*APR=Annual Percentage Rate. Offer subject to credit approval & must 
qualify for Greylock Federal Credit Union membership. Rate valid as of 
6/1/17.  180 monthly payments of $7.40 per $1,000 financed.  
Financing up to 80% of appraised value minus existing mortgage balances. 
Rate and payment information may vary based on term. Must carry 
property insurance.

**No closing costs for first-time applicants with MA properties. 
Closing costs paid on borrower’s behalf. Some restrictions
may apply. Borrower may be responsible for repayment 
of cost to Greylock if loan is refinanced within 36 months.

HOME 
EQUITY 
LOAN

3.99 % APR*  
15 YEAR

www.Greylock.org

MAKE YOUR HOME

SWEETER
No Closing Costs**
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real estate
The following real estate 
transactions are provided by 
Banker & Tradesman real 
estate data Publishing. only 
properties valued at $75,000 
or higher are included.

AdAmS
4 2nd St.
Buyer: Mitchell Lebeau
Seller: Robert Lebeau
Price: $155,000
Mortgage: $139,000
Lender: Adams Community
Date: 4/20/17

91-93 Grove St.
Buyer: Cannava RT +
Seller: Scott Fitzgibbons
Price: $167,000
Date: 4/5/17

20 Leonard St.
Buyer: Barbara Ziemba
Seller: John Ryan +
Price: $174,000
Mortgage: $156,426
Lender: Adams Community
Date: 4/21/17

22 Meadow St.
Buyer: Brian Bergeron
Seller: Jason Turner
Price: $120,000

Mortgage: $122,580
Lender: Academy Mtg
Date: 4/5/17

1 Simon Ave.
Buyer: Stephanie Cardeno +
Seller: Marcia Graves
Price: $155,000
Mortgage: $139,345
Lender: Adams Community
Date: 4/24/17

Alford
5 Old Village Rd.
Buyer: Lawrence Steinberg +
Seller: Lawrence Ong
Price: $555,000
Mortgage: $100,000
Lender: Lee Bank
Date: 4/26/17

BeckeT
670 Bonny Rigg Hill Rd.
Buyer: Jeremy Abramson
Seller: Sharon Hughes
Price: $540,000
Mortgage: $270,000
Lender: MSA Mtg
Date: 4/4/17

759 George Carter Rd.

Buyer: Wendell Mckee +
Seller: Ronald Marvin +
Price: $405,000
Mortgage: $243,000
Lender: Morgan Stanley
Date: 4/18/17

462 Long Bow Ln. E
Buyer: David Edgecomb
Seller: Stanley Locke +
Price: $317,000
Mortgage: $320,202
Lender: Village Mtg
Date: 4/3/17

cheShIre
250 Ingalls Rd.
Buyer: David Carpenter +
Seller: Allan Goodrich Jr +
Price: $262,500
Mortgage: $352,000
Lender: Adams Community
Date: 4/28/17

dAlToN
146 Carson Ave.
Buyer: James Dalton
Seller: Jason Ritner +
Price: $84,051
Date: 4/20/17

125 Greenridge Dr.
Buyer: Matthew Marotta
Seller: Bill Moore +
Price: $320,000
Mortgage: $272,950
Lender: Trustco
Date: 4/28/17

247 Main St.
Buyer: Gabriel Davis +
Seller: James Noel +
Price: $188,500
Date: 4/14/17

12 Park Circle Dr.
Buyer: Michael Garvey +
Seller: Kathleen Dinicola +
Price: $126,000
Mortgage: $100,800
Lender: Greylock FCU
Date: 4/3/17

15 Ruth Dr.
Buyer: Loren Lantz
Seller: Charbel Hassoun
Price: $222,500
Date: 4/20/17

49 Tower Rd.
Buyer: Nolan Zink RT +
Seller: Isabelle Ruth Est +
Price: $163,950
Date: 4/14/17

River Birch Ln. U:125
Buyer: Leslie Lewis
Seller: Fontana Mary Est +
Price: $378,800

Mortgage: $386,944
Lender: Ifreedom Direct
Date: 4/14/17

egremoNT
4 Creamery Rd.
Buyer: William Lillard +
Seller: Cynthia Cohen
Price: $515,000
Mortgage: $315,000
Lender: LoanDepot.com
Date: 4/18/17

18 Hilltop Rd.
Buyer: Ronald Kazi +
Seller: K Dean Vought FT 1 +
Price: $80,000
Date: 4/14/17

1 Prospect Lake Rd.
Buyer: Inn at Sweet Water 
Farm
Seller: Andrei Vankov +
Price: $580,000
Mortgage: $409,500
Lender: Salisbury B&T
Date: 4/13/17

greAT
BArrINgToN

17 Blue Hill Rd.
Buyer: Michael Andelman
Seller: John Barrett +
Price: $190,000
Date: 4/18/17

54 Cottage St.
Buyer: Hui Zheng
Seller: Hui Zheng +
Price: $230,000
Date: 4/10/17

117 Division St.
Buyer: Berkshire Village Inc
Seller: Julien Mckee +
Price: $560,000
Mortgage: $440,000
Lender: Michael Aronson
Date: 4/5/17

10 Fairview Rd.
Buyer: Scott Shortt
Seller: Dominic Lydon +
Price: $255,000
Mortgage: $229,200
Lender: Adams Community
Date: 4/18/17

8 Hart St.
Buyer: Guian Heintzen +
Seller: William Laidlaw
Price: $190,000
Date: 4/7/17

216 Highland St.
Buyer: Damon Vorce
Seller: John Delmasto +
Price: $95,000
Mortgage: $135,000

Lender: Greylock FCU
Date: 4/21/17

45 Hillside Ave.
Buyer: Jane Bernstein
Seller: Christopher Sweet +
Price: $270,000
Mortgage: $215,000
Lender: Village Mtg
Date: 4/7/17

9 Lake View Rd.
Buyer: Michael Ury +
Seller: Lawrence Steinberg +
Price: $650,000
Date: 4/26/17

1079 Main St.
Buyer: Andrew Berens
Seller: Lisa Newmann +
Price: $879,000
Mortgage: $791,000
Lender: Adams Community
Date: 4/28/17

443 Monterey Rd.
Buyer: NBT Bank
Seller: Eagleton School Inc +
Price: $1,500,000
Date: 4/14/17

8 Stanley Dr. U:8
Buyer: Sherri Waggoner
Seller: Raun Kaufman
Price: $235,000
Mortgage: $125,000
Lender: Lee Bank
Date: 4/19/17

80 Taconic Ave. U:17
Buyer: Kevin Sacco +
Seller: William Ritt
Price: $454,000
Date: 4/7/17

hANcock
37 Corey Rd.
Buyer: CLP Jiminy Peak 
LLC
Seller: CLP Jiminy Peak 
TRS Corp
Price: $553,488
Mortgage: $251,037,978
Lender: EPT Ski Properties
Date: 4/25/17

4105 Hancock Rd.
Buyer: Robert Dorsey
Seller: Benjamin Szalewicz +
Price: $420,000
Mortgage: $336,000
Lender: Lee Bank
Date: 4/7/17

hINSdAle
10 Bridge St.
Buyer: Alicia Autenrieth +
Seller: Benjamin Anderson +
Price: $135,000
Mortgage: $128,250
Lender: Adams Community
Date: 4/27/17

Bullards Crossing Rd.
Buyer: Noco Enterprises LLC
Seller: Vivian Mason +
Price: $350,000
Mortgage: $1
Lender: Peter Mason
Date: 4/28/17

70 Franklin Rd.
Buyer: Gustav Canfield +
Seller: Richard Lalonde +
Price: $188,000
Mortgage: $150,400
Lender: Academy Mtg
Date: 4/28/17

401 George Schnopp Rd.
Buyer: Nicholas Shallies +
Seller: Budi Haryanto +
Price: $325,000
Mortgage: $308,750
Lender: Academy Mtg
Date: 4/14/17

9 Main St.
Buyer: Lussier Realty LLC
Seller: Dawn Frissell NT +
Price: $225,000
Mortgage: $168,750
Lender: NBT Bank
Date: 4/6/17

Plunkett Reservoir Rd.
Buyer: USA
Seller: Dean Hottle +
Price: $693,000
Date: 4/5/217

lANeSBoro
6 Glassworks Rd.
Buyer: William Carr
Seller: Michael Chretien
Price: $259,000
Mortgage: $233,100
Lender: Citizens Bank
Date: 4/18/17

473 N Main St.
Buyer: Nicholas Cazavelan
Seller: Todd Cazevenan +
Price: $96,200
Mortgage: $125,800
Lender: Adams Community
Date: 4/19/17

103 Old State Rd.
Buyer: Jonathan Meczywor +
Seller: Susan Unis
Price: $130,000
Mortgage: $200,000
Lender: Pittsfield Coop
Date: 4/5/17

102 Silver St.
Buyer: James Raab +
Seller: Thomas Volin +
Price: $300,000
Mortgage: $291,000
Lender: Adams Community
Date: 4/28/17

108 Silver St.
Buyer: US Bank NA T
Seller: Mrci Schwartz-Ruff +
Price: $374,000
Date: 4/4/17

6 Sunrise St.
Buyer: Thomas Volin +
Seller: Jessica Nadeau
Price: $225,000
Mortgage: $80,000
Lender: Greylock FCU
Date: 4/28/17

8 Sunrise St.
Buyer: Joseph Melillo
Seller: Ryan Niedzwiecki +
Price: $209,000
Mortgage: $201,000
Lender: Academy Mtg
Date: 4/25/17

Swamp Rd.
Buyer: David Robillard
Seller: Basil Petricca +
Price: $150,000
Date: 4/27/17

lee
21 Bramble Ln.
Buyer: Gail Frankel
Seller: Sherry Weitzen +
Price: $383,000

Date: 4/11/17

1140 Cape St.
Buyer: Derek Boomsma
Seller: AJT RT +
Price: $150,000
Mortgage: $150,000
Lender: Thomas Touponce
Date: 4/4/17

470 Church St.
Buyer: Tomoko Masur +
Seller: Roberta Newman
Price: $469,800
Mortgage: $375,840
Lender: Citibank
Date: 4/12/17

115 Davis St.
Buyer: 115 Davis St RT +
Seller: Mildred Wilson
Price: $232,000
Mortgage: $222,000
Lender: Kathryn Moritz
Date: 4/20/17

355 Fairview St.
Buyer: Mandi Denhardt +
Seller: John Morawiec +
Price: $240,000
Mortgage: $241,414
Lender: Berkshire Bank
Date: 4/7/17

160 Lander Rd.
Buyer: Bruce Moran Jr +
Seller: John Donovan Jr 
RET +
Price: $270,000
Mortgage: $240,000
Lender: Pittsfield Coop
Date: 4/18/17

255 Spring St.
Buyer: W Adam Davis +
Seller: Thomas Murray +
Price: $445,000
Mortgage: $356,000
Lender: Adams Community
Date: 4/14/17

49 Sunshine Ave.
Buyer: John Obrien
Seller: Joanne Walsh
Price: $130,000
Mortgage: $130,000
Lender: Academy Mtg
Date: 4/18/17

leNox
32 Brunell Ave.
Buyer: David Cass +
Seller: Jennifer Andrews
Price: $394,000
Date: 4/3/17

32 High St.
Buyer: Brett Larmon +
Seller: John Pappalardo +
Price: $310,000
Mortgage: $248,000
Lender: Lee Bank
Date: 4/26/17

82 New Lenox Rd.
Buyer: FHLM
Seller: Diane Dalessandro
Price: $189,033
Date: 4/27/17

175 New Lenox Rd.
Buyer: US Bank NA T
Seller: John Gochenaur +
Price: $213,768
Date: 4/26/17

111 Yokun Ave.
Buyer: Cliffwood 
Undermountain
Seller: Club of Lenox
Price: $800,000
Date: 4/20/17

260 Pittsfield Rd. U:F17
Buyer: F17 Lennox 
Heights Inc
Seller: F17 Lenox Heights 
RT +
Price: $105,000
Date: 4/7/17

770 Summer St. U:13B
Buyer: Jonathan Aronoff +
Seller: Lakeside NT +
Price: $375,000
Date: 4/24/17

moNTerey
30 Elephant Rock Rd.
Buyer: Jonathan Levin +
Seller: John Hogan +
Price: $410,000
Date: 4/3/17

19 Laurel Banks Ln.
Buyer: Philip Schoch +
Seller: James Bracken +
Price: $298,000
Mortgage: $238,400
Lender: Village Mtg
Date: 4/28/17

405 Main Rd.
Buyer: Tomer Ben-Gal +
Seller: Michael Erkkinen +
Price: $385,000
Mortgage: $325,000
Lender: Bk Fund Staff FCU
Date: 4/24/17

454 Main Rd. U:7
Buyer: Brookbend NT +
Seller: Michele Waldman
Price: $140,000
Date: 4/18/17

mouNT
WAShINgToN

176 East St.
Buyer: Deutsche Bank
Seller: Carol Cybulski +

Price: $523,782
Date: 4/18/17

NorTh AdAmS
55 Arnold Pl.
Buyer: Charles Swabey +
Seller: Leslie Lewis +
Price: $125,000
Mortgage: $93,750
Lender: NBT Bank
Date: 4/4/17

138 Church St.
Buyer: Joseph Vareschi +
Seller: Berk Cty Prop LLC
Price: $170,000
Mortgage: $136,000
Lender: Adams Community
Date: 4/21/17

135 Cliff St.
Buyer: Brian Mccreary
Seller: Edward Sedarbaum +
Price: $102,000
Mortgage: $81,600
Lender: Adams Community
Date: 4/6/17

4 Grimes St.
Buyer: Gary Allard
Seller: John Larese
Price: $102,000
Mortgage: $96,600
Lender: NBT Bank
Date: 4/14/17

101-107 Main St.
Buyer: Dowlin Building 
LLC
Seller: Scarafoni Assoc NT +
Price: $615,000
Date: 4/5/17

9 Marion Ave.
Buyer: Timothy Mangun +
Seller: Claire Lamere
Price: $170,000
Mortgage: $152,830
Lender: Adams Community
Date: 4/24/17

132 Meadow St.
Buyer: Cassie Rogers
Seller: David Oneil
Price: $96,000
Mortgage: $85,101
Lender: Bentley Craig
Date: 4/14/17

451 Union St.
Buyer: Theresa Ramos
Seller: Arthur Smith +
Price: $80,000
Date: 4/28/17

oTIS
385 Deer Run
Buyer: Leslie Neidich +
Seller: Susan Bubenas
Price: $360,000
Date: 4/28/17

714 Dimmock Rd.
Buyer: Gregg Kennedy +
Seller: Bruce Moran Jr +
Price: $225,000
Date: 4/18/17

1898 E Otis Rd.
Buyer: KTI Realty LLC
Seller: Andrea Wagner
Price: $250,000
Date: 4/5/17

160-162 High Rise Rd.
Buyer: Dept Conserv & Rec
Seller: James Richard RET +
Price: $210,000
Date: 4/14/17

363 N Main Rd.
Buyer: Nathan Simonelli
Seller: Holly Labombard
Price: $184,500
Mortgage: $181,157
Lender: Academy Mtg
Date: 4/14/17

537 Norton Rd.
Buyer: Bradley Walls +
Seller: David Benken +
Price: $339,000
Date: 4/14/17

273 W Center Rd.
Buyer: Scott Catolane +
Seller: Theodore Dutton +
Price: $315,000
Mortgage: $283,500
Lender: Merrimack Mtg
Date: 4/19/17

315 Woodlands Way U:54
Buyer: Michael Moran
Seller: Woodlands Way RT +
Price: $333,500
Mortgage: $266,800
Lender: Adams Community
Date: 4/28/17

PITTSfIeld
227 2nd St.
Buyer: Jonathan Morse
Seller: Adam Haas +
Price: $105,000
Mortgage: $103,098
Lender: Academy Mtg
Date: 4/6/17

99 Allengate Ave.
Buyer: Emelia Ezan
Seller: Michael Merriam
Price: $154,900
Mortgage: $152,093
Lender: Merrimack Mtg
Date: 4/28/17

25 Arlington St.
Buyer: FHLM
Seller: Gregory Diran-
Indjian +

rrs TM
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Berkshire County real estate transfers

Price: $86,090
Date: 4/11/17

49 Baldwin Ave.
Buyer: Timothy Vreeland +
Seller: Brian Hall
Price: $184,900
Mortgage: $174,000
Lender: Radius Financial
Date: 4/21/17

Barker Rd. Lot 2
Buyer: Barker Road RT +
Seller: Barker Road Assoc
Price: $169,000
Mortgage: $143,000
Lender: Farm Credit East
Date: 4/21/17

955 Barker Rd.
Buyer: Anthony Quinto +
Seller: Higgins Michael Est +
Price: $140,000
Mortgage: $112,000
Lender: Pittsfield Coop
Date: 4/4/17

12 Betnr Industrial Dr.
Buyer: Light Holdings LLC
Seller: Marland Mold Inc
Price: $1,500,000
Date: 4/27/17

108 Chapel St.
Buyer: Kayla Drumm
Seller: Joseph Hogue +
Price: $100,000
Mortgage: $65,000
Lender: Greylock FCU
Date: 4/20/17

15 Commercial St.
Buyer: Shire City Apples 
LLC
Seller: Safariland LLC
Price: $412,500
Mortgage: $437,182
Lender: Lee Bank
Date: 4/12/17

58 Cromwell Ave.
Buyer: Lynda Norman
Seller: Raphael Gimbert +
Price: $155,000
Mortgage: $60,000
Lender: Greylock FCU
Date: 4/7/17

188 Dalton Ave.
Buyer: Lucas Ward
Seller: Lawrence Kratka +
Price: $150,000
Mortgage: $140,000
Lender: Berkshire Bank
Date: 4/14/17

318 Dalton Division Rd.
Buyer: VM NT +
Seller: Carleen Kristensen
Price: $343,000
Mortgage: $274,400
Lender: Greylock FCU
Date: 4/12/17

146 Daniels Ave.
Buyer: Ryan Silvano
Seller: 140 Bartlett Ave NT +
Price: $85,000
Mortgage: $65,000
Lender: Greylock FCU
Date: 4/25/17

240 Dawes Ave.
Buyer: Michael Thoma +
Seller: Donald Carlisle +
Price: $265,000
Mortgage: $212,000
Lender: Greylock FCU
Date: 4/7/17

121 Elberon Ave.
Buyer: Paul Shepherd +
Seller: Paul Marlowe +
Price: $170,100
Mortgage: $150,100
Lender: Greylock FCU
Date: 4/28/17

539 Elm St.
Buyer: Sling LLC
Seller: FNMA
Price: $90,000
Date: 4/21/17

1 Fasce Pl.
Buyer: Benjamin Collins
Seller: Cory Potts FT +
Price: $120,000
Mortgage: $117,826
Lender: Academy Mtg
Date: 4/28/17

69 Fort Hill Ave.
Buyer: David Powell +
Seller: Kathryn Hughes
Price: $255,000
Mortgage: $242,250
Lender: Greylock FCU
Date: 4/28/17

41 Hollister St.
Buyer: Mark Middleton
Seller: Montleon Margaret 
Est +
Price: $77,000
Mortgage: $72,000
Lender: Greylock FCU
Date: 4/10/17

96 Holmes Rd.
Buyer: Jessica Chapman
Seller: DTK LLC
Price: $214,000
Mortgage: $210,123
Lender: Academy Mtg
Date: 4/24/17

275 Holmes Rd.
Buyer: Mary Mcinerney +
Seller: William Doswell 3rd +
Price: $262,250
Date: 4/10/17

129 Howard St.
Buyer: Hermelinda Patino
Seller: Michael Tedesco
Price: $128,000

Mortgage: $121,600
Lender: Lee Bank
Date: 4/27/17

59 Howe Rd.
Buyer: Anthony Anwonzo
Seller: Mcneice Donna 
Est +
Price: $144,000
Mortgage: $141,391
Lender: Merrimack Mtg
Date: 4/14/17

50 Huron St.
Buyer: Pittsfield Coop 
Bank
Seller: Jeffrey Harte +
Price: $84,000
Date: 4/28/17

34 Leona Dr.
Buyer: Michael Merriam
Seller: Theresa Gorman
Price: $230,000
Mortgage: $190,000
Lender: Fedex Emp Credit
Date: 4/28/17

66 Mcarthur St.
Buyer: Brittany Czarnecki +
Seller: John Obrien +
Price: $108,000
Mortgage: $108,000
Lender: Mtg Research Ctr
Date: 4/3/17

39 Mountain Dr.
Buyer: Susan Davis
Seller: Nancy Zawistowski
Price: $125,000
Date: 4/14/17

47 New Hampshire Ave.
Buyer: Gene Lucaroni +
Seller: Deborah Fannon
Price: $125,000
Mortgage: $93,750
Lender: MountainOne
Date: 4/18/17

8 Newton Ave.
Buyer: Jacob Burke
Seller: Rebecca Mazzeo
Price: $157,00
Mortgage: $136,000
Lender: Pittsfield Coop
Date: 4/11/17

100 Noblehurst Ave.
Buyer: Thomas Spencer +
Seller: Christina Stanton
Price: $126,000
Mortgage: $122,220
Lender: Lee Bank
Date: 4/21/17

999 North St.
Buyer: Virgilio Valero +
Seller: Anthony Dalmaso +
Price: $130,700
Mortgage: $128,332
Lender: Academy Mtg
Date: 4/28/17

201 Onota St.
Buyer: Erin Killen
Seller: IBT Investments
Price: $105,000
Mortgage: $101,850
Lender: Greylock FCU
Date: 4/4/17

77 Park St.
Buyer: JJ Sweeney 
Properties LLC
Seller: Valenti FT +
Price: $213,000
Mortgage: $213,000
Lender: Valenti FT
Date: 4/28/17

129 Partridge Rd.
Buyer: Christina Canty
Seller: Michael Mcneil
Price: $202,000
Mortgage: $161,600
Lender: Greylock FCU
Date: 4/12/17

55 Pembroke Ave.
Buyer: Nickolaus Kuni +
Seller: Nicholas Shallies +
Price: $155,500
Mortgage: $124,400
Lender: Greylock FCU
Date: 4/14/17

40 Plinn St.
Buyer: Sling LLC
Seller: William Mcgovern 
Jr +
Price: $125,000
Date: 4/7/17

49 Putnam Ave.
Buyer: Jennifer Steinman
Seller: Lauren Quinto
Price: $165,000
Mortgage: $148,000
Lender: Adams Community
Date: 4/3/17

359 Springside Ave.
Buyer: Elizabeth Bocchino
Seller: Jose Demedeiros +
Price: $130,000
Mortgage: $131,200
Lender: Greylock FCU
Date: 4/14/17

12 Swan St.
Buyer: Kathryn Coviello
Seller: Ishwar Parmar +
Price: $210,000
Mortgage: $203,700
Lender: Greylock FCU
Date: 4/27/17

6 Thomas Rd.
Buyer: Brenda Adams
Seller: Richard Flynn FT +
Price: $320,000
Mortgage: $240,000
Lender: Citizens Bank
Date: 4/3/17

603 Tyler St.

Buyer: Sun Bae
Seller: Ssang Hwang +
Price: $260,000
Mortgage: $190,000
Lender: Ssang Hwang
Date: 4/11/17

62 W Union St.
Buyer: Jugpal Singh
Seller: KLS Corp Inv
Price: $115,000
Mortgage: $131,250
Lender: Lee Bank
Date: 4/21/17

847 West St.
Buyer: John Lebihan
Seller: Daniel Smith
Price: $305,000
Mortgage: $244,000
Lender: Caliber Homes
Date: 4/19/17

1188 West St.
Buyer: William Guzzo +
Seller: Christine Nowlan
Price: $312,500
Date: 4/28/17

42 Wood Ave.
Buyer: James Gutowski
Seller: David Robillard
Price: $142,900
Mortgage: $140,311
Lender: Finance America
Date: 4/13/17

4 Onota Ln. U:4
Buyer: Mark Bills +
Seller: Clark Real Estate 
NT +
Price: $146,250
Mortgage: $117,000
Lender: Pittsfield Coop
Date: 4/12/17

rIchmoNd
951 West Rd.
Buyer: Shwana Stango
Seller: Steven Lefkowitz
Price: $330,000
Date: 4/27/17

SANdISfIeld
385 Deer Run
Buyer: Leslie Neidich +
Seller: Susdan Bubenas
Price: $360,000
Date: 4/28/17

315 Wood Lands Way
Buyer: Michael Moran +
Seller: Woodlands Way 
RT +
Price: $333,500
Mortgage: $266,800
Lender: Adams Community
Date: 4/28/17

SAvoy
23 Jackson Rd.
Buyer: Justina Furey +
Seller: Scott Koczela
Price: $112,000
Mortgage: $113,131
Lender: Academy Mtg
Date: 4/7/17

SheffIeld
89 Ashley Falls Rd.
Buyer: Benjamin Webster
Seller: Winthrop Barrett
Price: $360,000
Mortgage: $285,000
Lender: Salisbury B&T
Date: 4/18/17

166 Berkshire School Rd.
Buyer: Mark Tanen
Seller: Tiffany Stephens
Price: $244,000
Mortgage: $235,856
Lender: Village Mtg
Date: 4/7/17

230 Brush Hill Rd.
Buyer: Rose Ugarte-Gee +
Seller: Nion Robert 
Thieriot T +
Price: $595,000
Mortgage: $476,000
Lender: Wells Fargo
Date: 4/24/17

283 Clayton Rd.
Buyer: Kenneth Hadsell Jr
Seller: Susan Rathbun
Price: $142,000
Mortgage: $142,000
Lender: Academy Mtg
Date: 4/28/17

674 Giberson Rd.
Buyer: Ross Frankel +
Seller: Frederick Finkle +
Price: $257,000
Mortgage: $50,000
Lender: Lee Bank
Date: 4/12/17

1590 Hewins St.
Buyer: Tyler Weinstein +
Seller: Eric Hewins
Price: $189,500
Mortgage: $191,414
Lender: Academy Mtg
Date: 4/12/17

266 Old Joe Rd.
Buyer: Eric Hewins
Seller: Nancy Safian +
Price: $260,000
Mortgage: $208,000
Lender: Pittsfield Coop
Date: 4/13/17

426 S Undermountain Rd.
Buyer: Mauricio Rubio +
Seller: Leslie Chananie +

Price: $355,000
Mortgage: $284,000
Lender: Greylock FCU
Date: 4/28/17

STockBrIdge
4 Madison Way
Buyer: Robin Moyer
Seller: Sean Parker +
Price: $175,000
Mortgage: $318,500
Lender: Mtg Networks
Date: 4/28/17

30 Yale Hill Rd.
Buyer: Jana & Neil Purdy 
FT +
Seller: Begley Sarah Est +
Price: $815,000
Mortgage: $650,000
Lender: Adams Community
Date: 4/13/17

5 Sergeant St. U:1
Buyer: Susan Baum
Seller: Barbara Pape
Price: $255,000
Date: 4/28/17

WAShINgToN
151 East St.
Buyer: Amy Fiato
Seller: Peter Miles
Price: $115,000
Date: 4/28/17

WeST
STockBrIdge

62 Pixley Hill Rd.
Buyer: Crockett Mcgarrity +
Seller: Phyllis Lafarge 
2014 FT +
Price: $400,000
Mortgage: $320,000
Lender: Keller Mtg
Date: 4/7/17

WIllIAmSToWN
54 Charles St.
Buyer: Kevin Faulkner
Seller: Gray FT +
Price: $90,000
Mortgage: $85,500
Lender: MountainOne
Date: 4/7/17

555 Main St.
Buyer: Krishiv Realty LLC
Seller: Kjell Truedsson +
Price: $1,050,000
Mortgage: $650,000
Lender: Berkshire Bank
Date: 4/7/17

1150 Main St.
Buyer: Cornelia Alden
Seller: Bacher NT +
Price: $215,000
Date: 4/7/17

1260 N Hoosac Rd.
Buyer: Bolza FT +
Seller: Rebecca Ohm
Price: $205,000
Date: 4/3/17

192 North St.
Buyer: Erin Hightower
Seller: Finally Home
Price: $105,000
Mortgage: $145,000
Lender: Adams Community
Date: 4/24/17

412 North St.
Buyer: Christopher 
Tawes +
Seller: 412 North Street 
RT +
Price: $200,000
Mortgage: $202,020
Lender: MountainOne
Date: 4/10/17

200 The Knolls
Buyer: John Wallace +
Seller: Smith LT +
Price: $805,000
Date: 4/18/17

194 Water St.
Buyer: 194 Water LLC
Seller: Edith Monroe 
RET +
Price: $301,000
Mortgage: $226,000
Lender: Edith Monroe
Date: 4/3/17

N Hemlock Ln. U:412
Buyer: Allen & Marilyn 
Rork LT
Seller: Mary Fisher
Price: $260,000
Date: 4/3/17

S Hemlock Ln. U:203
Buyer: Michael Robertson +
Seller: Ann Lunde T 
2007 +
Price: $147,000
Mortgage: $117,600
Lender: Park Natl Bk
Date: 4/19/17

S Hemlock Ln. U:215
Buyer: Elizabeth Goldstein 
FT +
Seller: Judith Liben 2010 
RET +
Price: $80,000
Date: 4/25/17

189 Stratton Rd. U:D1
Buyer: Lawrence Zradi Sr
Seller: Katlyn Humphrey
Price: $140,000
Date: 4/28/17

◆

Property Agents (powerhouse-square.com), 
and Charles said they already have a few 
pre-sale agreements.

The Bridge Street building will have 22 
condos with one or two bedrooms, ranging 
from about 800 to 1,200 square feet. They 
are being priced between around $350,000 
and $600,000.

The rear building will have 27 units (re-
duced from 36 in original plans) that will 
be somewhat larger and offer additional 
amenities including underground parking, 
gas fireplaces and an outdoor space for each 
unit. These units will be priced from around 
$600,000 to $800,000.

Charles said they are aimed at a mix of 
buyers, including younger professionals and 
older residents who have sold their homes, 
and second-home owners.

“We’ve tried to provide a broad spectrum 
of units for people to choose from, and to at-
tract different categories within the market,” 
Charles said. “There is a trend that people 
want to live in urban centers and have access 
to all that they offer, and Great Barrington is 
a great place to live.”

“We’re confident in the market for these,” 
he continued. “The second-home market is 
strong, and there are many people from the 
city who want to move here, and are in a 
position to do so.”

In addition, he believes there is a market 
of local buyers.

“There is a resurgence in Great Bar-
rington,” he said. With modern telecom-
munications, and the success of local busi-
nesses here, younger people from this area 
are finding ways to be able to stay and earn 
a good living. I expect these units will ap-
peal to younger people who choose to buy 
one of these as a starter home, as well as 
older people who have had houses outside 
of town and want to move to something in-
between.”◆

everything is unaffordable,” he said. “We 
need to make sure people can live and do 
business here.”

He noted that his experience living in 
Aspen, Colo., when he was younger brought 
that issue home to him. “It was a great place, 
but then expensive mansions started being 
built on the hills, and downtown became 
dominated by expensive stores,” he said. 
“Eventually, many of the people who lived 
there couldn’t afford to stay any longer.”

Rasch acknowledged that the apartments 
at 47 Railroad St. are on the higher end of 
rentals in the region. He said they meet one 
segment of overall housing needs, but he 
also emphasized that it is vital to ensure there 
is an adequate mix of housing for different 
income levels.

“Affordable housing is an important 
priority,” said Rasch, who is a consultant to 
Construct, a community-based organization 
that develops affordable housing and pro-
vides other services to prevent homelessness 
(see May 2017 BT&C). “We can’t just keep 
building expensive homes.”

Rasch said there is also a need for more 
middle-range housing.

“It’s important to have housing that fills the 
gap between 47 Railroad St. and subsidized 
affordable housing,” he said. “That includes 
working people whose incomes are too high 
to qualify for subsidized housing, but who 
can’t afford the current levels of market-rate 
housing.”

He said he and Nickerson are currently 
pursuing another potential local develop-
ment project that would include rental units 
targeted for this middle-range market.

Another priority, he said is to create the 
technology infrastructure that will support 
entrepreneurs and telecommuters.

“We have to be equipped with a modern 
technology platform and infrastructure, in-
cluding fiber optic broadband service,” he 
said. “It’s unlikely that we’re going to get 
the bonanza of big companies with many 
employees here, so we have to make sure 
there are opportunities for local young people 
in the mobile innovation economy. We also 
need to make it possible for people to move 
here and bring their businesses with them or 
telecommute.”

Like other towns in the Berkshires, Great 
Barrington gained basic access to a regional 
state-sponsored high-speed broadband fiber 
optic cable two years ago Since then, towns 
have been working to add “last mile” connec-
tions from that to neighborhoods throughout 
their communities to provide service to 
homes and businesses.

Rasch, who is a member of an informal 
group exploring broadband solutions for 

Market-rate rentals
continued from page 20

Bridge Street condos
continued from page 21

Great Barrington, believes this is an urgent 
need. “It’s crazy that we don’t have fiber optic 
downtown,” he said. “Small rural towns may 
have full fiber optic service before downtown 
Great Barrington does.”

In response to a question about how he 
views the likely future for Great Barrington, 
Rasch replied that it will depend on how 
successfully the community handles these 
issues.

“It could go either way,” he said. “It will 
be a failure and everyone will lose if people 
can’t afford to live here and Great Barrington 
becomes like Aspen. But the outcome will 
be positive if we can develop a modern 
infrastructure and provide a wide range of 
housing.”◆
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Pittsfield
70 South St.
(413) 447-7304

Pittsfield
110 Dalton Ave.
(413) 395-9626

Dalton
431 Main St.
(413) 684-1551

Gt. Barrington
325 Main St.
(413) 528-2840

www.pittsfieldcoop.com Member FDIC & SIF            Equal Housing Lender

The Pittsfield Cooperative Bank opened in 1889 intent on empowering our neighbors
to build a better community. Savings and investment products were designed to benefit
the customers long-term and lending decisions were made with great thought by honest,
local bankers.

They still are.

Today, The Co-op is staffed by 48 people who not only live and work in the area, they’ve
dedicated most of their lives to the region. And — because of the way we conduct 
business — this little known bank in the heart of the Berkshires is one of the best 
capitalized lenders in the entire Commonwealth.

While that’s not the kind of stuff that makes headlines… it sure is comforting to bank with
someone you know and trust.


