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Alan Kalish stands in a recently expanded section of The Berkshire Vault Gallery in downtown Great Bar-
rington, which for 15 years has served as a sales venue for the work of his wife, artist Marilyn Kalish.

berkshire vault gallery

Venue for work of artist Marilyn Kalish 
gains standing as downtown institution 

eventful venture…

Young couple 
targets regional 
wedding market 
with new Bloom 
Meadows venue

By John Townes
While she was already an experienced 

and accomplished artist, Marilyn Kalish was 
an admitted neophyte in business 15 years 
ago when she opened The Berkshire Vault 
Gallery at 322 Main St. in downtown Great 
Barrington.

“I didn’t know anything about the business 
of running an art gallery,” she said. “For ex-
ample, when I got a machine to process credit 
cards, the representative of the company lost 
his will to live after trying to instruct me in 
how to use it.”

Nevertheless, The Vault Gallery survived 
and has thrived since then.

It was started in an 800-square-foot space 
that included a former bank vault at the end 
of the hall in a commercial arcade. Two 
years ago, it expanded its space and raised 

its physical profile by adding an additional 
900 square feet in a former clothing store at 
the front of the building.

In addition, Kalish has a 2,000-square-
foot working studio around the corner on 
the second floor of 11 Railroad St. that the 
public is welcome to visit.

While many artists dream of having their 
own gallery, the skill sets of being an artist 
and the business of marketing and selling art 
are often very different.

Kalish noted that The Berkshire Vault 
was launched at a time when five other 
separate galleries opened in Great Bar-
rington simultaneously. Unlike Kalish, the 
others were owned by professionals in the 
business of art.

“I was the only one who was an artist
continued on page 20

By John Townes
Marriage and family are a primary theme for Bloom Meadows, 

one of Berkshire County’s newest enterprises.
As a venue for events, one of the primary sources of business 

for Bloom Meadows is the growing market for weddings in the 
Berkshires.

“We’re able to handle many types of events, but weddings are 
proving to be our mainstay,” said co-owner Greg Holland. “Although 
we’ve just opened, we’re already booked for weddings for the next 
two seasons.”

The connection to family values also extends behind the scenes 
at Bloom Meadows, which is located at 2422 Hancock Rd. (Route 
43) near the Williamstown line. Owned and operated by Greg and 

his wife, Sarah, the business is, in a sense, a marriage of their indi-
vidual and shared interests and goals. It also reflects their broader 
family orientation.

They are both Williamstown natives who had moved away before 
returning to the Berkshires to live and work. Greg had been living in 
North Carolina and working in real estate. Sarah is a photographer who 
had lived in New York City before returning to the Berkshires.

They started as a long-distance couple, before Greg moved back 
to the Berkshires.

“We wanted to start a family. We also both wanted to be close to 
our families here. So, we decided to start our new life here in the 
Berkshires,” said Greg, whose father, Thomas Holland, operates

continued on page 14

Williamstown natives Greg and Sarah Holland have returned 
to the region to build and operate Bloom Meadows, an all-new 
facility for hosting weddings and other group functions.

new Brew

By Brad Johnson
Two former middle school friends who 

became reacquainted after a decade or so 
apart have tapped their mutual interest 
in homemade beer to launch the region’s 
newest brewing venture.

In mid July Andrew Crane and Nick 
Whalen will begin serving their first 
customers at Shire 
Breu-Hous, a combi-
nation nanobrewery 
and restaurant at the 
Stationery Factory 
commercial complex 
in central Dalton.

The opening fol-
lows three years of preparatory work 
and about $1 million in start-up costs 
that have created a unique setting that 
emphasizes the careful and informed 
pairing of beer and food.

“We wanted a home for the beer,” said 
Whalen, “a place where the beer could be 
represented.”

The beer, as might be expected, is at the 
heart of the venture. And that starts with 
the positioning of the compact brewery 
operations in a central location within the 
8,000-square-foot space, with large plexi-
glas windows allowing full visibility for 
customers from almost any vantage point.

What those customers will see is a shiny 
new brewing system that was custom built 
for Shire Breu-Hous by Portland Kettle 
Works of Portland, Oregon. Included are a 
7-barrel mash tun and kettle, a 14-barrel hot 
liquor tank, three 7-barrel conical ferment-
ers and three 7-barrel brite tanks.

continued on page 18

“Our beers 
will span 

pretty much 
every style 
out there.”

Good beer paired 
with good food is 
main attraction at 
Shire Breu-Hous
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By John Townes
The historic 100,000-square-foot mill 

building that formerly housed Excelsior 
Printing at 60 Roberts Dr. in North Adams 
is being converted into a mixed-use com-
mercial complex to house new and existing 
businesses.

“This is an exciting project, because we’re 
creating a site for local business to grow, 
and which will also bring in companies 
from outside to create new jobs in North 
Adams,” said David Moresi, president of 
Moresi Associates.

Moresi purchased the property from 
Crane & Co. for a bargain price of $47,000 
in May.

“The fact that we were able to purchase 
it for that price makes it possible to make it 
available to business tenants at a reasonable 
cost,” said Moresi.

He added, however, that while the pur-
chase price is low for a facility of that size, 
signifi cant subsequent investment will be 
required. “There are a lot of carrying costs,” 
Moresi said. He estimated that it will require 
about $600,000 to convert and update the 
building.

He has rechristened the building with its 
original name, the Norad Mill.

The Italianate style building includes the 
original core structure, which was built in 
1863, and two more recent additions.

Moresi will use 10,000 square feet of 
the fi ve-story structure for his own North 
Adams-based real estate, property manage-
ment, construction and electrical contracting 
business. The remainder of the mill will be 
available to commercial tenants.

Moresi envisions the Norad Mill as 
having a mix of 10 or so businesses of dif-
ferent sizes and in different sectors, such 
as manufacturing companies, artisans, and 
professional and creative services. He said 
the exact number of tenants will depend on 
their specifi c needs.

“As each tenant comes in, we’ll work with 
them and renovate their spaces,” he said.

Moresi said the response to the sale and 
his initial marketing has been very positive. 
“Our plans are advancing 10 times faster 
than I had anticipated,” he said.

Cord Master Engineering, a North Adams 
custom manufacturer of electrical supplies, has 
already moved into the mill as its fi rst tenant. 
Moresi said the company, which is based on 
Curran Highway (Route 
8), is using 5,000 square 
feet to handle an expan-
sion of its operations.

He said there has 
been strong interest from other potential ten-
ants. “A lot of people have approached us, and 
we’re in serious discussions with at least 10 
businesses,” he said. “It’s possible we may 
have commitments for at least 75 percent of 
the building by the end of the year.”

While he could not discuss them publicly, 
he noted that they include a mix of local 
businesses and companies from outside 
North Adams, including several from other 
regions of the country.

“North Adams has received a lot of pub-
licity, and it’s being recognized now,” he 
said. “We’ve had a number of people from 
elsewhere approach us because they want to 
set up businesses here.”

The Norad Mill, which is listed on the 
National Register of Historic Places, was 
built by Sanford Blackinton for the North 
Adams Woolen Company. It later housed a 
longtime printing company operated by the 
Roberts family. That business was purchased 
in 1969 by Crane & Co., as part of its sta-
tionery business.

In 2005, David Crane, who had managed 
Excelsior in the 1990s, purchased the busi-
ness from Crane & Co. and it became a stand-
alone company. In 2015, he sold Excelsior to 
Integrity Graphics, which shifted production 
to Connecticut and moved its local sales offi ce 
into the MASS MoCA complex.

Moresi purchased the mill from Crane & 
Co., which had retained ownership of the 
three-acre property.

In another recent high-profi le project, Mo-
resi purchased the 15,000-square-foot, three-
story Mulcare Building on Marshall Street 
in downtown North Adams and completely 
overhauled the building for a mix of upstairs 
residential units and street-level commercial 
use, including a revitalized Mohawk Tavern, 
and a new Italian restaurant called Grazie 
(February 2016 BT&C).

Moresi said he was looking for a location 
for his own business when he decided to ap-
proach Crane about the Excelsior mill.

“Our company has been growing, and 
we’ve been scattered in three different 

locations,” he said. “I 
was driving by the mill 
one day, and I fi gured 
I’d ask Crane about 
it. Then I toured it, 

and thought it would be a great asset that 
would also support economic development 
in North Adams.”

He said Crane was receptive, and was 
willing to negotiate reasonable terms for 
a sale.

“Crane had no use for the mill themselves, 
but they cared about how it would be used,” 
said Moresi. “They did their due diligence 
and recognized that what we want to do will 
benefi t the community.”

Moresi said that the building is structurally 
sound and has been well-maintained over 
time. “One of the attractive things about it 
is that it has a good working heating and 
cooling system, which is a challenge for an 
old building like this.”

He said they are installing an upgraded 
electrical system, and will also put in an eleva-
tor to make it handicapped-accessible. There 
will also be other renovations and cosmetic 
improvements, including a public entry with 
a cafe, and a roof-top deck for tenants.

While noting that public-private partner-
ships are useful for some situations, Moresi 
said he will not be seeking tax incentives for 
redevelopment of the Norad Mill.

“In my opinion, we need more develop-
ment that is not shielded by taxpayers,” 
he said.

Moresi said he believes projects that are not 

nOrad mill

redevelopment of 
building seen as job 
generator for city

This 100,000-square-foot mill building in North Adams that most recently was home to Excelsior Printing 
is now being redeveloped by its new owner as a commercial complex for a mix of business tenants.

“This type of development…
will really make a difference 

in North Adams.”
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dependent on tax incentives or other public 
programs are a vital engine for economic 
development.

“This type of development is what it is 
all about, and will really make a difference 
in North Adams,” he said. “It’s being totally 
done by investment from the private sector 
rather than relying on taxpayers. People 
say we need jobs, well here it is. This is 
an opportunity for a private venture to be 
successful, while helping other businesses 
to grow, and bring new business and jobs 
into North Adams. This is how you make a 
positive change.”◆

youth ambassadors sought 
for local currency initiative 

By John Townes
BerkShares Inc. has created a new initia-

tive, BerkShares Ambassadors, in which 
young people will help to spread the word 
about the local currency while learning 
about entrepreneurship and sustainable 
community-oriented economics.

BerkShares is currently accepting applica-
tions and nominations of young people from 
age 16 to 30 for the 10-month-long training 
program, which begins in September.

It will include workshops, classes and 
other activities covering economics, history, 
organizing skills and professional develop-
ment to prepare them to become BerkShares 
Ambassadors.

Also known as “community economists,” 
these young ambassadors will help to expand 
awareness and usage of BerkShares, and build 
relationships with their peers, community 
leaders, community banks and participating 
businesses.

BerkShares Inc. is a nonprofi t organization 
focused on sustainable, community-oriented 
economic development. It works in partner-
ship with local businesses and community 
banks to issue BerkShares, a local currency 
designed to encourage spending at local busi-

nesses, to keep money circulating within the 
region’s economy.

BerkShares are issued through several 
local banks, including Lee Bank, Salisbury 
Bank, Adams Community Bank and the Great 
Barrington branch of Pittsfi eld Cooperative 
Bank. (In Pittsfi eld they are available at the 
Pittsfi eld branch of Lee Bank.)

BerkShares dollars can be spent in the same 
way as U.S. dollars at about 400 participating 
businesses. It includes a built-in discount 
because they have an exchange rate of 95 
U.S. cents for one BerkShare dollar.

Originally, BerkShares was focused on 
southern Berkshire County. Recently it has 
expanded to become a countywide currency 
by adding distribution at bank branches in the 
central and northern Berkshires (see october 
2016 BT&C).

“Now that BerkShares are available at 
banks throughout Berkshire County, we 
want to increase awareness and use of them 
in those areas,” said Alice Maggio, executive 
director of BerkShares. “To do that we need 
to reach out to businesses and the public. The 
members of the Berkshire Ambassadors will 
help us to extend our outreach.”

Rachel Moriarty, program assistant with 
BerkShares, will oversee the new initia-
tive.

“This is an opportunity for young people 
to experience both personal and professional 
growth while also serving their community,” 
said Moriarty.

The program was inspired by Entry to 
Entrepreneurship, a locally focused educa-
tional business planning program for young 
people that BerkShares has conducted for 
three years.

“One of the great things about this program 
is that it will not just be classroom based, but 
will include active learning experiences,” 
noted Maggio. “The young participants will 
help to develop the scope and activities as 
the program moves forward.”

The concept for the program was suggested 
by Michael Tesoro, a member of the board 

of BerkShares, and co-owner of the marinara 
sauce company Ooma Tesoro’s. He will also 
serve as an advisor.

BerkShares has received a grant from the 
New England Grassroots Environment Fund 
of Newmarket, N.H., to fund the initiative.

The program is currently recruiting young 
people who are open to collaboration, enthu-
siastic about engaging with their community, 
and interested in learning more about our 
local economy.

Community members and business 
leaders are encouraged to nominate young 
people by visiting www.berkshares.org/
nominations. Young people may also apply 
directly through the form found at www.
berkshares.org. Candidates must have access 
to a vehicle. Applications will be accepted 
through Aug. 11.

Public information sessions will be held 
from 4 to 6 p.m. on July 26 at Dottie’s Coffee 
Lounge in Pittsfi eld and Aug. 3 at the North 
Adams Public Library. (A session was held 
in south county on July 12.) Those who are 
interested in attending one of these sessions 
or want more information can call 413-528-
1737 or email info@berkshares.org.◆
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By John Townes
Berkshire Money Management has rolled 

out a new Berkshire Business Confidence 
Index (BBCI) to track the economic mood 
and concerns of the county’s business com-
munity on an ongoing basis.

At the same time, the company, a full-
service financial management firm, has also 
taken a separate step that reflects a high 
degree of confidence in its own prospects by 
purchasing a former Crane family mansion 
in Dalton for its new headquarters.

Berkshire Money Management launched 
the BBCI this spring and released the find-
ings of the first two rounds of the survey in 
June and July.

The BBCI is designed to measure the level 
of optimism and/or pessimism of businesses 
as they navigate local and national economic 
trends, seasonal economics, workforce avail-
ability, political issues and other factors.

Alan Harris, the founder and owner of 
Berkshire Money Management, said the goal 
is to conduct the survey monthly, or as close 
to that as practical.

The results of the first two surveys showed 
a mixed picture, according to Harris, who 
initiated and conducts the BBCI.

“Overall the index showed increased con-
fidence among businesspeople, but nothing 
staggeringly high,” said Harris. “I’d describe 
it as cautious optimism, with expectations 
of modest growth in Berkshire County in 
the coming months. Many businesses are 
investing in equipment and looking to hire 
additional workers. But they also have con-
cerns and issues.”

For the survey, Berkshire Money Man-
agement mails out questionnaires to ap-
proximately 5,000 businesses and nonprofits 
in the region. It tabulates the results of the 
forms that are returned by recipients. The 
individual responses are anonymous. The 
collective results of the surveys are summa-
rized and analyzed on the Berkshire Money 
Management website (berkshiremm.com/
research-and-advice) as they are released.

When asked what motivated him to start the 
survey, Harris had a two-pronged answer.

“To be honest, I originally wanted to do 
it because I thought it would be fun,” he 

said. “I read a lot of surveys about trends 
in the economy as part of my professional 
responsibilities. I also enjoy them because 
it appeals to my geeky side.”

Among those followed by Harris are 
surveys about economic confidence. “While 
there are national and statewide confidence 
surveys, there’s nothing like that which 
is focused on Berkshire County,” he said. 
“I decided it would be interesting to do 
something similar on a hyper-local basis. 
It’s a way to look at how decision makers 
in the Berkshires view 
current conditions, and 
how that is affecting 
their actions.”

Harris said he also 
believes it can serve a 
useful purpose by pro-
viding a way for people 
to compare the results of the survey with their 
own observations and experiences.

“People can use it as a resource to see how 
their own perceptions match with others,” he 
said. “Hopefully, this can also help them feel 
more confident about the decisions they make 
or don’t make in their business.”

The survey is also a way for members of the 
business community to share their observa-
tions and ideas. While Harris does not consider 
the BBCI as a venue for affecting public policy, 
he believes businesses can use it as a stimulus 
for discussion, and to share ideas for specific 
solutions for common problems.

Although the BBCI does not have the 
same level of resources or staff behind it as 
government agencies or organizations that 
conduct national surveys, it is based on simi-
lar methodologies as its larger counterparts, 
according to Harris. “It uses a straightforward 
algorithm,” he said.

He noted that the response rate of people 
who returned the surveys has been about 3 
percent so far. “Based on my experience in 
direct mail, that’s about the standard rate you 
can expect from a mailing,” he said.

He added that the replies have come from a 

good cross-section of the economy, with dif-
ferent categories of businesses and nonprofit 
organizations reflected in the responses.

The survey contains 10 questions about such 
matters as respondents’ expectations for their 
own business, their plans for investments in 
equipment or facilities, hiring or cutbacks, the 
specific challenges and opportunities they are 
experiencing, and their overall perceptions of 
regional economic conditions.

It includes questions seeking short, direct 
answers that are measurable and quantifiable. 

In addition, the survey 
provides room for open-
ended answers, which 
enable respondents to 
provide explanations 
and context, observa-
tions and opinions.

The index is struc-
tured as a numerical scale of answers from 
zero to 100, reflecting negative to positive 
degrees of optimism and economic activity. 
A level of 50 is considered the baseline and 
corresponds to no change. Greater than 50 
indicates increased levels of economic activ-
ity and optimism, and less than 50 indicates 
a trend to contraction and pessimism.

The cumulative results of the questions 
are tabulated and scored. “We assign a score 
to each response and weigh them together, 
which gives an indication of how the results 
are skewing,” explained Harris.

The published survey reports combine the 
numerical index, plus narrative summaries 
and analysis of the subjective answers that 
respondents send in.

The overall base index for the first survey 
in June was 54.8, and in July it was 53.4.

According to the written summary of 
the first two surveys, area businesses are 
anticipating modest growth for the Berk-
shires. However, they are conservative in 
their forecast as to how that will translate 
to sales for their own companies.

The summary to the July report concluded 
that “Berkshire businesses see local overall 
economic growth as a positive to their finan-
cial outcomes, but the optimism they have 
for their own companies trail slightly their 
expectations for the region. This is because 
businesses are having great difficulty finding 
talent, and they are seeing profits shrink as 
costs are rising uncomfortably.”

The answer with the most positive skew 
over the two surveys was whether businesses 
had ample and easy access to financing to 
support their growth initiatives. In June that 
figure was 57.4 and in July it was 64.2.

Another possibly related trend was that 
businesses are investing in new equipment 
and software to enhance productivity and 
modernize workflow.

Harris said one of the major challenges 
that businesses cited was rising costs of 
doing business. The index number on the 
question of whether businesses believe that 
their sales will match rising costs was 36.5 
in June and 40.2 in July. Harris believes this 
reflects national concern with rising prices 
combined with local factors such as the cost 
of real estate and energy.

Another major problem that was cited is 
the difficulty of hiring. “That was one of the 
most negative responses in the first survey 
especially,” he said. “A number of businesses 
said they want to hire people, but they are 
having a difficult time finding and hiring 
workers with the necessary skills.”

Harris said that, as the survey continues, 
the BBCI can serve as a rolling snapshot of 
the county’s economy and the perceptions of 
the business community over time.

continued on next page

cOnfidence index

Firm tracks local 
economic mood 
with new survey

Berkshire Money Management is preparing for a significant expansion with the move of its headquarters 
from Merrill Road in Pittsfield to this 12,000-square-foot former Crane mansion at 161 Main St. in Dalton.

“It’s a way to look at how 
decision makers in the 

Berkshires view current 
conditions, and how that is 

affecting their actions.”
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the month in business

“We’ll be able to see how the confi dence 
indicators change or remain constant, and 
what issues are most important at different 
times,” he said. “It will also be interesting 
to compare how confi dence about conditions 
in Berkshire County refl ects or differs from 
national surveys.”

While political factors or other national and 
global issues in these volatile times may af-
fect people’s overall confi dence, Harris noted 
that the survey is focused on local business 
conditions. “People may have mixed feelings 
or contradictory levels of confi dence about 
conditions nationally, depending on their 
politics and beliefs,” he said. “While that is 
a factor to be considered, the survey is most 
concerned with how they see the prospects 
for their own business and what is happening 
in the Berkshires.”

New headquarters
Meanwhile, in its own plans for expansion, 

Berkshire Money Management is preparing 
to move from its 2,100-square foot offi ce on 
Merrill Road in Pittsfi eld to a 12,000-square-
foot mansion at 161 Main St. in Dalton.

“We had run out of space in our Merrill 
Road offi ce,” said Harris, who is a resident 
of Dalton. “The business is growing, and the 
new location will give us a lot more legroom. 
It’s also a beautiful property that will be good 
for morale.”

The company (through a separate entity, 
Model Farm LLC) purchased the property for 
$1 million from Crane & Co. in February.

The mansion was built by Frederick Crane 
Sr. in 1898. The 28-acre property was also 
known as the Model Farm, and was a longtime 
residence as one of several large homes the 
Crane family built in Dalton.

The property was subsequently owned by 
Berkshire Health Systems, which used it for 
conferences and education programs, before 
selling it to Crane & Co. in the 1990s. It is 
one of several properties in the region that 
Crane has been divesting in recent years.

Berkshire Money Management provides 
investment and portfolio management, estate 
planning and Social Security and Medicare 
planning for individuals. It serves about 500 
clients, including 100 in Berkshire County.

It currently has a staff of eight. Harris said 
the fi rm is looking at hiring at least two ad-
ditional people in the near future.

Harris attributed the fi rm’s current growth 
to the fact that many people in its core de-

mographic are reaching an age where they 
are seeking fi nancial services to prepare for 
retirement, or transitions to new careers from 
their previous professions.

“The timing is right for us,” he said. “Our 
services are in demand as many of the people 
we serve are organizing their investments and 
savings, and planning their Social Security 
and Medicare. We also work with people who 
are preparing to sell their businesses.”

The company has been converting the 
interior of the mansion for its offi ces, and 
plans to move in when that work is completed 
later this summer.◆

Business survey
continued from page 4

Through Sept. 14: The River Art 
Project, exhibition to raise aware-
ness of the importance of the river 
environment and its protection, 
featuring fi ve recognized painters who work with the river as 
their subject matter: Bart Elsbach, Mary Sipp Green, Stephen 
Hannock, Scott Prior and Jim Schantz. Half of the net proceeds 
of each sale will be donated equally to the Housatonic Valley 
Association and Riverkeeper, nonprofi t organizations that are 
actively working to protect and preserve the Housatonic and 
Hudson rivers. Thursday through Sunday from 10:30 a.m. to 5 
p.m. at Stockbridge Station, 3 Depot Rd., Stockbridge. Informa-
tion at 413-298-5163 or www.riverartproject.com.

July 15-17: A Weekend to Change Lives, a weekend of events at 
various locations to support the Berkshire Family YMCA Annual 
Campaign. All proceeds applied towards the Y’s scholarship 
program which provides fi nancial assistance to community 
members to access childcare, membership, programs and more. 
Events include 10K race at Adams Visitors Center on July 15; 
free family day at Adams Visitors Center on July 15; comedy 
show and wine/beer tasting July 15 at Berkshire Hills Country 
Club in Pittsfi eld; and 17th annual golf tournament July 17 at 
Waubeeka Golf Links in Williamstown. For more information, 
go to berkshirefamilyymca.org and click on the News & Events 
tab or call 413-499-7650.

July 18, Aug. 15: Pittsfi eld Green Drinks, informal gathering 
of people interested in conservation and environmental issues on 
third Tuesday of each month. 5:15 p.m. at J. Allen’s Clubhouse 
Grille. Sponsored by the Berkshire Environmental Action Team 
(BEAT). For more information and meeting location, contact 
Jane Winn at jane@thebeatnews.org or 413-230-7321.

July 19: What is the Quality of our Rivers? educational program 
in conjunction with The River Art Project (see related listing). 6 
to 7:30 p.m. at Stockbridge Station, 3 Depot Rd., Stockbridge. 
Information at 413-298-5163 or www.riverartproject.com.

July 20: A Healthy Living Panel of Experts: Exploring and 
Keeping the Berkshires Well, free program presented by the 
Jewish Federation of the Berkshires at 10:45 a.m. at Congregation 
Knesset Israel, 16 Colt Rd., Pittsfi eld. Participants include John 
Lutz, executive director of Elder Services; Bobbie Orsi, director 
of community relations at Home Instead Senior Care; Morgan 
Ovitsky, project coordinator for Be Well Berkshires; and Erica 
Girgenti of Council on Aging and Age Friendly Berkshires. For 
more information, call 413-442-4360 ext. 10. A kosher lunch 
follows the program at noon ($2 suggested donation for adults 
over 60 years of age, $7 for all others). Advance reservations 
required for lunch and can be made by calling 413-442-2200 
before 9 a.m. on the day of the program.

July 20-Aug. 6: Pittsfi eld Shakespeare in the Park fourth annual 
free outdoor production, Twelfth night, opens July 20 and runs 
Thursdays through Sundays for 12 performances ending Aug. 6. 
Performances at 8 p.m. on Pittsfi eld’s First Street Common. Audi-
ences are invited to bring picnic blankets and lawn chairs.

July 20: Creditability – Build a Strong Credit History, free 
program presented by Greylock Federal Credit Union on issues 
related to establishing credit or rebuilding credit history. The 
program, from 5:30 to 6:30 p.m. at Berkshire South Community 
Center in Great Barrington, will be taught in Spanish and led by 
Cindy Shogry-Raimer, vice president and director of community 
development, and Gloria Escobar, community development 
coordinator. Registration is required. RSVP by calling Escobar 
at 413-236-4875 or email gescobar@greylock.org.

July 20, Aug. 17: 3rd Thursdays monthly outdoor event in 
downtown Pittsfi eld with music, performance, food and com-
munity activities from 5 to 8 p.m. Organized by the city’s Offi ce 
of Cultural Development. For more information, visit discov-
erpittsfi eld.com/3rdthursdays, email slemme@pittsfi eldch.com 
or call 413-499-9348.

July 20-23: Jewish Festival of Books, fi rst-ever event, held at 
Hevreh of South Berkshire in Great Barrington, o-presented by 
Hevreh and Jewish Federation of the Berkshires, in partnership 
with the Jewish Book Council. Features free and fee-based 
lectures, teachings and readings by national, international, 
and local authors in diverse genres ranging from adult fi ction 
to children’s literature to cookbooks. For more information 
and a schedule of programs, call Hevreh at 413-528-6378, or 
visit hevreh.org.

July 23: Posh Picnic at Tanglewood, fundraiser for the Berkshire 
Film and Media Collaborative’s educational initiatives, from 
noon to 2:30 p.m. Includes gourmet catered picnic lunch on the 
lawn, silent auction and Shed seating for BSO concert. Tickets 
$160 per person. For information, call 413-528-4223 or visit 
www.berkshirefi lm.org.

July 23: A Summer Night at the Theatre, presented by 
Williamstown Theatre Festival and Williamstown Chamber 
of Commerce, with reception at 5 p.m. at The Log on Spring 
Street, followed by 7 p.m. performance of Sarah Ruhl’s Pulitzer 
Prize fi nalist comedy The Clean house at Williamstown Theatre 
Festival. Tickets are $51 and should be reserved by July 21. For 
information, email Antonello Di Benedetto at antonello@wtfes-
tival.org or Sue Briggs at info@williamstownchamber.com. 

July 25: 1Berkshire Entrepreneurial Meetup, free event that 
gathers entrepreneurs together to network, learn and engage. 
5:30 to 8 p.m. at Shire Breu-Hous, 63 Flansburg Ave., Dalton. 
For information, call David Curtis at 413-499-1600.

July 31: Kids 4 Harmony Summer Gala Concert presented by 
Berkshire Children and Families, with a special tribute to the late 
Carolyn Mower Burns and featuring guest artist Emanuel Ax. At 
the Robert Boland Theatre at Berkshire Community College, with 
6 p.m. reception and 7 p.m. concert. For ticket information, email 
info@berkshirechildren.org or call 413-448-8281 ext. 236.

Aug. 1: WAM Theatre Fresh 
Takes Play Reading of Smart 
People by Lydia Diamond, 
hosted by the Williamstown The-

atre Festival at 5 p.m. at the Clark Art Institute. Tickets are free 
but reservations are recommended. For more information and 
reservations, go to www.wamtheatre.com/wtf-reading/.

Aug. 3: Great Barrington Green Drinks, informal gathering of 
people interested in conservation and environmental issues. 5:30 
p.m. at the Prairie Whale, 178 Main St. For more information, 
contact Natalie Narotzky at nnarotzky@gmail.com.

Aug. 9: 3rd Annual Summer Music Block Party, free event 
held from 6 to 8 p.m. in downtown Cheshire at Town Hall 
Center, presented by the Cheshire Community Association. 
For more information, email cheshireevents@mail.com or 
call 413-717-0673.

Aug. 9: An Overview of the Source to Sound Paddle, edu-
cational program in conjunction with The River Art Project, an 
exhibition to raise awareness of the beauty and importance of 
the river environment and to offer opportunities to educate on 
how we can protect this valuable resource (see related listing). 
6 to 7:30 p.m. at Stockbridge Station, 3 Depot Rd. ,Stockbridge. 
Information at 413-298-5163 or www.riverartproject.com.

Aug. 23: Chamber Nite networking event and BBQ, 5 to 7 p.m. 
at MountainOne Bank at the corner of East Street and Silver 
Lake Boulevard in Pittsfi eld. For information, call Danielle 
Thomas at 413-499-1600.

Aug. 23: Continuing education workshop presented by 
Berkshire Area Health Education Center on “Challenges in 
Responding to Emotional and Sexual Intimacy Among Residents 
in Continuing Care Facilities” from 1 to 4:30 p.m. at Sugar 
Hill Senior Living Community, 45 Main St., Dalton. Led by 
certifi ed sexuality educator Jane Fleishman. Credits will be 
offered for professionals. Reduced registration fee of $25 if 
paid by Aug. 5 (general public welcome to attend at no charge 
but pre-registration is required). Go to www.berkshireahec.org 
for more information or to register.◆

The IT industry is constantly evolving…

…is your company evolving with it?
CALL QUEST CONNECT 

TODAY FOR DATES,
PRICING AND HOW

YOU CAN SAVE 50%!!

413.442.9500

MASSACHUSETTS COLLEGE OF L IBERAL ARTS

50+ programs of study 
Small class sizes  
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Admire more.
 

Most people don’t
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Opportunity called, but it didn’t leave a voicemail.
With professional telephone answering, 
you’ll never miss an opportunity. 

800-367-7243
BerkshireCommunicators.com

Update
BUSINESS

CORRECTION: A story in the July 2017 issue 
of BT&C on Framework Development’s project on 
Railroad Street in Great Barrington incorrectly iden-
tifi ed Ian Rasch as a former principal of Allegrone 
Companies. Rasch was formerly vice president and 
director of development with that company.

The Mahaiwe Performing Arts Center has 
received a $65,000 grant from the Massachusetts 
Cultural Facilities Fund (CFF) to replace its sound 
consoles, refurbish the Ed Jaffe Promenade lobby, 
and add more LED lighting throughout the theater. 
“This important grant helps us preserve the historic 
venue,” said Mahaiwe Executive Director Beryl 
Jolly. “It will support updates to the sound equip-
ment to meet the expectations of the international 
touring artists who are now selling out at the theater 
on an annual basis. It will also allow us to improve 
energy effi ciency by using LED lights in several 
new locations.” MassDevelopment and Massachu-
setts Cultural Council jointly administer the CFF. 
The new round of awards includes 61 capital grants 
totaling about $8.9 million and another 18 planning 
grants totaling nearly $400,000. Grants range from 
$7,000 to $300,000, and must be matched one-to-
one from private and/or other public sources.

Berkshire Communicators Inc. of Pittsfi eld 
has been honored with the ATSI 2017 Award of 
Excellence for the 13th year. This award is pre-
sented annually by the Association of TeleServices 
International (ATSI), the industry’s trade associa-
tion for providers of telecommunications and call 
center services (including telephone answering and 
message delivery) across North America and the 
UK. Independent judges are contracted by ATSI 
to evaluate message services over a six-month 
period. The scoring criteria includes: response time, 
courteousness, accuracy, knowledge of account, 
and overall impression of call. “The ATSI Award 
of Excellence Program recognizes that excellence 
requires a level of service that considers the caller 
fi rst in every aspect of the call,” said ATSI President 
Doug Robbins. “Companies that earn this award 
are continuously focusing on delivering excellence 
in customer call handling.”

MountainOne has granted $8,000 to Northern 
Berkshire United Way and the Williamstown 
Community Chest in support of a new collabo-
ration to provide northern Berkshire youth ages 
9-17 with experiential, summer learning-based 
programs on the MCLA campus. NBUW and 
WCC will work closely with area youth agencies 
to refer young people into the summer programs 
and coordinate transportation when needed. 
“We are pleased to support this innovative and 
collaborative community program developed by 
high-quality organizations in support of oppor-
tunities for our local youth,” said Kelli Kozak, 
MountainOne assistant vice president and com-
munity engagement offi cer.

Greylock Federal Credit Union announced 
awards to local college-bound high school students 
who each received $500 from the credit union’s 
“Community Enrichment” scholarship program. 
Applicants were judged on community involve-
ment and an essay entitled, “What does community 
mean to me?” Recipients are: Devon Atwell, Lee 
High School; Joseph Bouvier, Lenox High School; 
Niku Darashi, Mt. Greylock; Hannah Dargie, 
Pittsfi eld High School; Jessie Downer, Wahconah 
High School; Nicholas Gray, Monument Moun-
tain; Cody Latimer, Taconic High School.

Berkshire Taconic Community Foundation 
has announced the third round of deadlines for 
competitive grants in 2017. Regional nonprofi ts, 
school communities and artists are invited to apply 
for funding during the summer grants cycle through 
Sept. 30. The Artist’s Resource Trust Fund for 
Organizations provides grants to nonprofi t orga-
nizations to purchase, exhibit or commission work 
created by regional artists. Grants of up to $10,000 
will be awarded. Applications are due Aug. 1. The 
Berkshire Environmental Endowment Fund, which 
supports projects that focus on improving water 
quality and protecting the community’s natural 
resources, has $21,000 available for grantmaking. 
Applications are due Sept. 30. The William J. and 
Margery S. Barrett Fund for Adams, Cheshire and 
Savoy, which supports nonprofi ts, public agencies 
or community organizations that provide services 
to residents, has up to $100,000 to grant out this 
year. Applications are due Sept. 15. The Adams 
Cheshire Educational Partnership provides grants 
to teachers, school administrators, students or 
community members with projects that inspire and 
engage students in the Adams-Cheshire Regional 
School District. Grants of up to $1,000 will be 
awarded. Applications are due Sept. 15. The Art-
ist’s Resource Trust Fund for Individuals provides 
grants to artists, aged 35 or older, who live in New 
England, Columbia County or northeast Dutchess 
County, N.Y., and who seek funding to produce, 
exhibit or commission their work. Grants of up to 
$10,000 will be awarded. Applications are due Aug. 
1. The application process for all grants is online at 
www.berkshiretaconic.org/SearchGrants.

Designs presented by artists have been selected 
by Pittsfi eld’s Artscape committee for the second 
round of the Pittsfi eld Paintbox Project, in which 
utility boxes in downtown Pittsfi eld are painted to 
enliven the streetscape and stimulate an ongoing 
dialog among artists and the general public. The 
selected artists include: Brandon Boule, Jennifer 
Carlo, Evan Cohen, Paul Dodds, Robert Markey, 
Dorothy Martell, Michael McKay, Stephanie 
Quetti and Stephanie Van Bramer. The paintbox 
designs range from a laundry detergent box 
replication named “Quality Time” to sunfl owers 
to dancers. The fi nished pieces will be unveiled 
during Third Thursday festivities on July 20. 
The Pittsfi eld Paintbox Project is sponsored by 
Berkshire Money Management, through which 
Artscape will offer artists a $400 stipend. Further 
support is provided by the Pittsfi eld Cultural 
Council, the City of Pittsfi eld Offi ce of Cultural 
Development and Downtown Pittsfi eld Inc.

The Red Lion Inn has launched a new Artist 
in Residence program in which fashion illustrator 
and long-time Berkshires visitor Ryan McMenamy 
will capture the spirit of the Stockbridge inn with 
weekly sketch sessions open to public viewing 
through Labor Day. McMenamy will sketch vari-
ous aspects of the property, from which a selection 
of his work will fi nd a permanent home at the inn 
for future guests to enjoy. The Red Lion is also 
hosting a series of pop-up music, dance and theater 
performances in partnership with the Berkshire 
Theater Group, Shakespeare and Co., and Ja-
cob’s Pillow. The fi rst, held on June 23, featured 
a Berkshire Theater Group performance of scenes 
from the Tony Award-winning jukebox musical, 
The million dollar Quartet. On July 14, actors 
from Shakespeare and Co. will perform scenes from 
Shakespeare’s a midsummer night’s dream at 5 
and 6 p.m. And on July 25,  tap dancers from the 
Good Foot Dance Company at Jacob’s Pillow will 
entertain audiences at the inn at 5 and 6 p.m. For 
more information, visitwww.redlioninn.com.

Berkshire Bank has recognized employees 
for their volunteerism in the community, and has 
named two “top volunteers” through their Volunteer 
Service X-ellence Awards Program. These annual 
awards celebrate bank employees who have made 
outstanding contributions to their communities. 
The two award recipients were selected based on 
their strong record of volunteerism to non-profi t 
organizations through both company-supported 
activities and for individual service to the broader 
community. Each of the award winners also re-
ceived a $1,000 donation that will be made to the 
nonprofi t organization of their choice. This year’s 
Volunteer X-ellence Award winners are: Diana Dal-
ton, fi nancial planning assistant in Pittsfi eld, whose 
donation was made to Williams Elementary School; 
Felix Trinidad, loan closer in Needham, whose 
donation was made to Billerica Youth Soccer As-
sociation. In addition to the two Volunteer Service 
X-ellence Award recipients, Berkshire Bank named 
30 employees to their Community Service Honor 
Roll. Those employees eligible for the Honor Roll 
completed a minimum of 150 hours of volunteer 
service in the last calendar year. Berkshire-based 
honorees are: Erin Albert, Lee; Theresa Andersen, 
Pittsfi eld; Ann Ciepiela, Pittsfi eld; Robert Crowle: 
Otis; Gary Levante, Pittsfi eld; Peter Love, Pittsfi eld; 
and Gary Urkevich, Pittsfi eld.

Massachusetts College of Liberal Arts’ De-
partment of Athletics has announced that Dick 
Lamb and Holly Taylor have been named honorees 
for the 21st Annual Golf Classic at Berkshire Hills 
Country Club in Pittsfi eld, which will take place 
on Aug. 7 (with a rain date of Sept. 18). Lamb and 
Taylor are longtime advocates of the college and 
have positively impacted the Berkshire County 
community. Lamb is a foundation corporator; 
former foundation board director, and former 
MCLA trustee. Taylor recently retired as the presi-
dent of True North Insurance (now MountainOne 
Insurance) and, like Lamb, has been a constant 
supporter of MCLA. The couple will be formally 
recognized at the annual Golf Classic dinner. This 
year’s Golf Classic is sponsored by MountainOne 
Bank and Petri Contracting. All proceeds will 
benefi t MCLA’s student athletes. For registration 
and more information, go to http://athletics.mcla.
edu/golfclassic.

Greylock Federal Credit Union and Live 
95.9 WBEC FM are presenting the 16th annual 
Live on the Lake community concert series on 
Wednesday evenings through Aug. 23, from 6 to 8 
p.m. at Burbank Park on Onota Lake in Pittsfi eld. 
Upcoming concerts include: The Bomb, July 
19; Shyne, July 26; On Tap, Aug. 2; Wildcard, 
Aug 9; Legal Tender, Aug. 16; and Hotshot Hill-
billys, Aug. 23. A shuttle bus will be available to 
transport people from the parking lot at Taconic 
High School.
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Newly renovated, great light, 
height, brick, maple floors. The 

2,400 sq. ft. and 1,100 sq. ft. 
spaces can be combined. Will 

build out to suit if desired.

A well-maintained property owned
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WILLIAMSTOWN LANDMARK DELI FOR SALE

Since 1975, and the 
last 11 years at its 

28 Spring Street location 
in the midst of Williams 
Co l l ege ,  a  d ive r se 
pat ronage base  has 
headed to Pappa Charlie’s 
Deli Sandwich Shop – 
including many actors 
from the Williamstown 
Theatre Festival who 
have left their mark with 
their favorite sandwich 
being named in their 
honor. With seating for 
75 (20 on an outside 
patio), the profi table enterprise has a long-term assumable lease (Williams College). 
The turnkey offer includes furniture, fi xtures, and equipment. Offered at $178,000.

The Pittsfi eld Cooperative Bank is now of-
fering CardValet, a new card management and 
fraud mitigation tool for debit cardholders. By 
downloading the free app from the Apple App 
Store or Google Play Store, cardholders can 
actively manage their debit cards. “With this 
new and powerful debit card management tool, 
our cardholders can set parameters for when, 
where and how their debit card is used,” said 
Peter Marchetti, senior vice president of retail 
banking and operations. “It’s easy to turn ‘off’ 
their debit card from their smartphone, and then 
turn it back ‘on’ when they want to use it.” The 
on/off feature is only one of the safeguards avail-
able with CardValet. Using the GPS system in 
the smartphone, geographic use restrictions can 
be established. Other controls can restrict usage 
by merchant and spending limit. Real-time alerts 
create another layer of fraud protection with no-
tice that a transaction was attempted, declined or 
both. For more information, contact The Pittsfi eld 
Cooperative Bank at 413-629-1613.

The Northern Berkshire Community Coali-
tion and the Northern Berkshire YMCA have 
partnered to offer a free summer playground 
program at the UNO Community Center at 157 
River St. in North Adams this summer. Children 
ages 8 and up can drop by between the hours of 
9 a.m. and noon, Monday through Friday, for 
outdoor recreation, arts and crafts, and other fun 
games under the supervision of experienced staff. 
The program runs through Aug. 18. Children 
will have access to the community center, and 
playground and park on Houghton Street. For 
more information, contact Geoff Pawlowski at 
the Northern Berkshire Community Coalition at 
413-663-7588 ext. 22. 

Berkshire South Regional Community 
Center has been awarded $1,500 from Lee Bank 
and $1,500 from October Mountain Financial 
Advisors, in support of fi eld trips for the Action 
Adventures Day Camp (AADC) summer program. 
An increase from last year’s gift of $2,000 from 
Lee Bank, the combined support provides fund-
ing to help ensure that all children, regardless of 
ability to pay, benefi t from the center’s summer 
excursions. This year’s trips include the Berkshire 
Museum, MASS MoCA, Barrington Stage 
Company, Bidwell House Museum, Action 
Wildlife Foundation and swimming at Lake 
Mansfi eld. The AADC program is licensed by 
the Massachusetts Department of Public Health. 
Financial assistance is available, and the program 
accepts students receiving state subsidy for child-
care. For additional information, contact Berkshire 
South’s director of out of school programs at 
OOS@berkshiresouth.org, 413-528-2810 ext. 
34, or visit berkshiresouth.org.

St. Germain Investment Management has 
been named to the 2017 edition of the Financial 
Times 300 Top Registered Investment Advisers. 
The list recognizes top independent RIA fi rms from 
across the U.S. “We’re thrilled to be selected again,” 
notes Michael Matty, CFA, president of Springfi eld-
based St. Germain Investment Management, which 
operates in the Berkshires as October Mountain 
Financial Advisors in partnership with Lee Bank. 
“The Financial Times selected us in 2016 and this 
year’s recognition further reinforces our mission to 
do what’s best for our clients.” This is the fourth 
annual FT 300 list, produced independently by the 
Financial Times in collaboration with its subsidiary, 
Ignites Research, which provides business intel-
ligence on the investment management industry. 
RIA fi rms applied for consideration, having met 
a minimum set of criteria. Applicants were then 
graded on six factors: assets under management 
(AUM); AUM growth rate; years in existence; 
advanced industry credentials of the fi rm’s advis-
ers; online accessibility; and compliance records.

Greylock Federal Credit Union and co-spon-
sors Bedard Brothers Auto Sales and South Side 
Sales & Service join radio stations WUPE FM and 
WNAW 1230 AM in sponsoring the North Adams 
Party in the Park each Thursday through Aug. 24. 
The free concerts will entertain the public from 6 to 
8 p.m. at Noel Field behind the Steeplecats’ base-
ball diamond. Upcoming concerts include: Snake 
House, July 20; Critical Mass, July 27; Whiskey 
City, Aug. 3; Shyne, Aug. 10; The Brave Brothers 
Band, Aug. 17; and Mismatched, Aug. 24.

Hampton Inn & Suites by Hilton Berkshires-
Lenox has received a 2017 TripAdvisor Certifi cate 
of Excellence Award. Now in its seventh year, the 
achievement celebrates hospitality businesses that 
have earned great traveler reviews on TripAdvi-
sor over the past year. To qualify, a business must 
maintain an overall TripAdvisor bubble rating of at 
least four out of fi ve, have a minimum number of 
reviews and must have been listed on TripAdvisor 
for at least 12 months. “It is an honor to be recog-
nized with a TripAdvisor Certifi cate of Excellence 
Award,” said Maria Smith, general manager of 
Hampton Inn & Suites by Hilton Berkshires-Lenox. 
“We are proud of our team, and we are thankful for 
the guests who have taken the time to review our 
property with excellent ratings.” Located at 445 
Pittsfi eld Rd., the property features a Perfect Mix 
Lobby, designed as an extension of the guestroom, 
with a variety of seating and lighting options for 
both leisure and business travelers.

An updated version of the popular guide to Jobs 
& Training in the Berkshires has been released by 
the Pittsfi eld Adult Learning Center. Primarily 
geared for individuals entering or re-entering the 
workforce, the 23-page guide includes career 
pathways with training of a year or less, employ-
ment agencies, and employment related support 
services in Berkshire County. A comprehensive 
list of employment agencies and job-related 
support services is also included to facilitate an 
individual’s efforts to obtain employment. “As a 
community resource liaison, I see how hard it is 
for young adults, immigrants, or anyone who has 
been out of work for a while to fi nd a job that pays 
a living wage,” said Claudine Chavanne of the 
Pittsfi eld Adult Learning Center, which prepared 
the guide. “Many of our adult students need a job 
as soon as possible, but they often struggle with 
confusing and sometimes unrealistic information 
and end up in dead-end jobs. That’s why the guide 
focuses on career pathways with training of a year 
or less. Even if someone starts in an entry level 
position, there will be opportunities for advance-
ment through additional training or education.” 
The guide to Jobs & Training in the Berkshires is 
available online at BerkshireWorks.org/resources. 
Print copies provided by the Berkshire County 
Sheriff’s Offi ce are also available at Berkshire-
Works, Department of Transitional Assistance, 
Berkshire Athenaeum, and other adult literacy 
providers and supporters. The online version of 
the guide will also be updated twice a year. The 
Pittsfi eld Adult Learning Center, at 141 North St., 
is part of the Pittsfi eld Public Schools and provides 
free classes and support to individuals age 16 or 
older seeking a variety of adult basic education 
services. These include GED or HiSET prepara-
tion, an Adult Diploma, English for speakers of 
other languages (ESOL), career and educational 
planning, and job readiness skills. Classes will 
begin Sept.6. Pre-registration is required and is 
available by calling the Pittsfi eld Adult Learning 
Center at 413-499-9530 starting Aug. 1.

Berkshire Bank has selected 35 high school 
seniors to receive a total of $52,500 in scholarships 
through its Berkshire Bank Foundation Scholar-
ship Awards Program. Each of the recipients re-
ceived $1,500. The scholarship awards recognize 
students in regions served by Berkshire Bank who 
have exemplifi ed community service through their 
volunteer efforts, have succeeded academically, 
and have a fi nancial need. Berkshire County re-
cipients included: Maeven Broderick, Monument 
Mountain Regional High School; Kelsey Netzer, 
Mount Everett Regional High School; Tyrell 
Boire, Pittsfi eld High School; Hailey Kirchner, 
Pittsfi eld High School; and Jennifer VanBramer: 
Taconic High School.

Berkshire County Arc and the Berkshire 
County Arc Down Syndrome Family Group have 
awarded scholarships ranging upwards from $1,000 
to fi ve high school seniors who demonstrated out-
standing prior involvement with individuals with 
disabilities and the potential to contribute to the fi eld 
of human services. Recipients are: Jessie Downer, 
Aubrey Milligan and Mehgan Warner, Wahconah 
Regional High School; Anthony Melski, Pittsfi eld 
High School; and Crystal Wojcik, Hoosac Valley 
High School. Funds for the scholarships were 
raised through Berkshire County Arc’s Annual 
Golf Classic and the Berkshire County Arc Down 
Syndrome Family Group.

The board of directors of the Ventfort Hall 
Association Inc. has announced the receipt of 
three grants from the town of Lenox and the state 
of Massachusetts. The town’s Community Preser-
vation Act Fund has awarded a matching grant of 
$30,000 to Ventfort Hall Mansion and Gilded Age 
Museum to be used for exterior stabilization of the 
building. Ventfort Hall has also been approved to 
receive a capital grant of $125,000 from the Mas-
sachusetts Cultural Facilities Fund program. This 
matching grant will be used for exterior restoration 
on the building and the elevator project which is 
currently underway. In addition, Ventfort Hall has 
been awarded a $40,000 emergency grant from 
the Massachusetts Preservation Projects Fund to 
address repairs to the structural defi ciencies in the 
gable and masonry areas on the roof.

Nominations are now being accepted by the 
Berkshire Business and Professional Women 
(Berkshire BPW) for their Woman of Achievement 
Award, which will be presented  at a dinner event 
at Pittsfi eld Country Club on Oct.16. Proceeds 
from the dinner and WOA sponsorships sup-
port the Career Advancement Scholarships that 
Berkshire BPW awards each year. Nominations 
can be submitted by visiting www.berkshirebpw.
org or by contacting Donna Collins at dcollins@
greylock.org or calling 413-236-4811. Nomina-
tions must be received by July 28.◆
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By Pamela TaTge
This summer we celebrate a momentous 

birthday, 85 years of Jacob’s Pillow Dance 
Festival – a National Medal of Arts recipi-
ent, the only national historic landmark 
dedicated to dance in the United States, 
and the longest running dance festival in 
the United States  – as well as my first year 
of programming. I could not be more ex-
cited. Every single performance presented 
on one of our iconic stages this summer is 
especially shared from me to you – from 
commissions and U.S. debuts to returning 
fan favorites and online crowd-sourced 
competitions.

I took on the role of director of Jacob’s 
Pillow in April 2016 after working at Wes-
leyan University for almost 17 years as the 
director of The Center for the Arts. When I 
stepped into the role of director of Jacob’s 
Pillow, I was very aware of the tremen-
dous leaders who came before me. From 
Ted Shawn, our pioneering founder who 
purchased the Carter Family farm amidst 
the Berkshire hills and started a revolu-
tion that forever changed the landscape of 
modern dance in America, to former direc-
tors who fearlessly expanded boundaries 
in the national and international dance 
community. But, most importantly, I was 
in touch with and surrounded by advocates 
of the past and present who know and 
believe in the profound universal language 
of dance. Dance is a tremendous art form 
that has the power to transcend different 
languages, cultures and generations. It 
truly is the reason why I do what I do.

As we celebrate our 85th anniversary 
and are reminded of our remarkable his-
tory at Jacob’s Pillow, we also set our 
sights on important future milestones.

Vision ’22 is a strategic plan for the 
future of Jacob’s Pillow, our vision for 
the next five years from now until 2022. 

It is the blueprint for enabling the Pillow 
to become a year-round center for dance 
creation and to more robustly serve artists 
and audiences alike. It has three key areas 
of focus: strengthening the artistic core, 
boosting civic leadership and commu-
nity involvement, and renewing essential 
campus facilities. This initiative – a result 
of many conversations with artists, dance 
leaders, audiences, our staff and board – 
responds to the needs of the dance field 
and the communities we serve.

First and foremost, Vision ’22 will
launch the Pillow’s 
year-round campus 
for dance research and 
development, called 
the Pillow Lab. This 
will provide 10 to 15 
on-site residencies an-
nually to established 
and burgeoning dance
makers and multi-disciplinary artists – 
giving them the time, space and technical 
resources needed to develop new work. 
We piloted some of these residencies this 
past winter with cross-genre collaborations 
between choreographer Ronald K. Brown 
and composer Arturo O’Farrill, and another 
between choreographer John Heignbotham 
and author/illustrator Maira Kalman (the 
latter resulting in a world premiere that will 
close our 2017 summer festival).

And, while the Pillow Lab continu-
ally brings creating artists to our site, we 
will also welcome new groups of college 
students and professionals as we host year-
round convenings, workshops and confer-

ences. With initiatives like the College 
Partnership Program and connections with 
New England-based choreographers and 
the global Dance Presenters Forum, our 
fall, spring and winter season is already 
filling up.

As Jacob’s Pillow expands opportuni-
ties for artists, Vision ’22 also denotes 
ways in which the Pillow will continue 
to grow in its unwavering commitment to 
our Berkshire-area neighbors. Specifically 
through new collaborations with the City of 
Pittsfield and the Town of Becket, we strive 
to take dance off the mountain, vowing to 
make it more accessible and visible to all.

As one example, you will see us in 
Pittsfield at every Third Thursday celebra-
tion with our Pillow Pop-Up performanc-
es. You may also have heard about the new 
Pittsfield-Pillow Express, a bus that runs 
every Saturday during the festival. Open to 
all, the Pittsfield-Pillow Express is specifi-
cally aimed at helping families and people 

without independent 
transportation gain 
access to the Pil-
low’s many free and 
low-cost events and 
programs.

Over the next five 
years, we are also ex-
panding our Jacob’s 

Pillow Curriculum in Motion (JPCiM) 
program, now in its 24th year, to all eight 
Pittsfield elementary schools as we con-
tinue to connect choreography, kinesthetic 
intelligence, and critical and imaginative 
thinking to academic learning. All of this – 
combined with our enhanced partnerships 
with other local cultural organizations 
like MASS MoCA, the Clark Art Insti-
tute, Greenagers, and Tanglewood Music 
Center – shows how appreciative we are to 
our surrounding Berkshire community and 
how vital we believe engagement is to the 
longevity of this organization.

We make all of these expanded pro-
grams and initiatives possible through new 

spaces for training, rehearsal, events and 
performances, as well as new multi-use 
housing for artists, staff and interns. As we 
renew campus facilities, we build, restore 
and modify.

Last fall we broke ground on our $5.5 
million Perles Family Studio, and we’re 
thrilled to celebrate its opening as part of 
our Festival Finale at the end of August. 
Students come from all over the world to 
study at – and become alumni of – The 
School at Jacob’s Pillow, and this new 
studio accurately matches the caliber of 
these individuals – with 3,500 square 
feet of dance floor, climate control and 
an observation deck for spectators. We 
also like to add that this space creates up 
to 200 seats for our cherished Inside/Out 
performances in the instances of rain and 
inclement weather.

As we build new structures, we also must 
make necessary improvements and updates 
for the Ted Shawn Theatre, the first theater 
built specifically for dance in the U.S. in 
1943, that is in need of renovation.

Our plan is optimistic, but also pragmat-
ic. We will realize this plan as funds are 
raised. Our progress will be incremental 
and made possible by individuals, busi-
nesses and foundations that are compelled 
to invest in our plan.

Vision ’22 is the culmination of deci-
sions and choices that were not easy to 
make, and I do not take them lightly. In-
spired by Liz Lerman, this year’s Jacob’s 
Pillow Dance Award winner, I frequently 
ask myself these three important ques-
tions: Who gets to dance? Where is the 
dance happening? Where could it happen? 
I searched not for singular answers, but for 
ways in which we can continually chal-
lenge ourselves to expand upon different 
solutions to these important questions. I 
believe that Vision ’22 begins to do that.

I cannot contain my excitement for the 
next five years of Jacob’s Pillow. I hope 
you all can join me, in one way or another, 
as we strive to make this vision possible.◆

Pamela Tatge is 
director of Jacob’s 
Pillow Dance Festival. 
(Photo: Hayim Heron)

Vision ’22 seeks answers to important questions about dance

sOunding board

Dan Bosley is 
president of the North 
Adams SteepleCats. 
For information on 
team sponsorship, 
email steeplecats@
gmail.com.

By dan Bosley
Since 2002, the North Adams Steeple-

Cats, a member of the New England 
Collegiate Baseball League (NECBL), 
have been bringing ball players and fans 
to Joe Wolfe Field in North Adams to 
see some very exciting and competitive 
baseball. The team brings some of the best 
collegiate players from across the country 
to play here each summer. Over the past 
16 years, the SteepleCats have become an 
integral part of summers in the northern 
Berkshire community.

The North Adams SteepleCats have two 
primary goals. The first is to work with 
our college players to make them better 
ball players and better citizens. We want 

in our area by stretching fiscal resources 
here. Our players staff the local summer 
camps at the YMCA, and visit libraries, 
businesses and downtown celebrations – 
enhancing our quality of life and providing 
low-cost services. Over 5,500 free tickets 
are handed out to area groups each year. 
Our players – along with our mascot, Slid-
er – visit every school in our area as soon 
as players come to town, with free tickets 
for every child, teacher and employee. We 
give tickets to area veterans groups, social 
service agencies and civic clubs.

The team encourages “baseball bud-
dies” from all area youth leagues to come 
to the park to be recognized and stand on 
the field with our players for the start of a 
game. The team also holds clinics for area 
youth teams. All of this save resources and 
money for local organizations and fami-

lies. And we haven’t 
raised ticket prices in 
our 16 years, mak-
ing this an affordable 
night at the ball park 
for the entire family.

Each summer, 
North Adams, the 
smallest venue in 

the league, consistently places among 
the top in attendance figures, attracting 
approximately 20,000 fans each season. 
While many are local fans who follow our 
hometown team, others come from around 
the league and beyond. There is a group 
that comes here each season from Michi-
gan, and there are people who crisscross 
the nation to visit as many ball parks as 
they can each year. Given our storied his-
tory and beautiful vistas at Joe Wolfe Field 
(Babe Ruth played here in 1938!), people 
travel here to take in a ball game.

continued on next page

Vision ’22 also denotes 
ways in which the Pillow 

will continue to grow in its 
unwavering commitment 

to our Berkshire-area 
neighbors.

nOrth adams steeplecats

Team provides an economic assist for North Berkshire 

to help them in their goal to continue to 
play baseball. In fact, over 115 players 
have been drafted into professional ball, 
with nine having made it all the way to the 
Major Leagues.

The second goal is to provide excellent 
summer entertainment for baseball fans 
and their families. We want to use sports 
as an additive to culture to attract people 
to our area. Just as importantly, we want
to provide summer 
entertainment for our 
local fans as well as as-
pirational role models 
for our area youth. We 
believe that summer 
collegiate baseball is 
the great common de-
nominator in America
that cuts across social, economic and gen-
erational divides, and brings us all together. 
It adds value to our lives and our area.

It isn’t just entertainment, however, that 
the team provides. The economic impact 
for the northern Berkshires is substantial, 
with estimates reaching almost $600,000 
each year. Obviously, most of this impact 
is in the summer baseball season, but the 
SteepleCats organization is becoming 
increasing active year-round.

There are several ways that our baseball 
team impacts the local economy. We con-
tribute to the economic spending power 

For the first time in 10 
years, the SteepleCats are 

hosting the NECBL All-Star 
game on July 30, and we 
are making this an entire 

weekend celebration.
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commentary

continued from page 8
Additionally, par-

ents ,  relat ives and 
friends of the players  
come from all over the 
country to see their sons 
or friends play ball.

This contributes to 
the local economy, as 
does our encouraging 
affi liation with other 
attractions and cultural 
venues. Most nights at 
the ball park, you will see 
baseball buddies or other area 
institutions at the park. So, you may 
see someone from the Williamstown
Theatre Festival sing the national anthem 
or the Clark Art Institute car in the park 
as they hand out literature. MASS MoCA 
has been a great partner, and we have been 
encouraged to participate in Wilco’s Solid 
Sound festival with players going over to 
play catch with their fans.

The cumulative effect and impact 
of having a sport presence in the area 
complements the cultural attractions and 
the natural resources and beauty of the 
area. And the effect of out-of-area visitors 
coming here for our games generates sev-
eral hundred thousand dollars of additional 
business for our restaurants, hotels and 
other attractions.

The team itself raises approximately 
$200,000 each year through donations, 
sponsors and in-kind contributions from 
area businesses and benefactors. That 
money, for the most part is spent back into 
the local economy.

Area businesses such as Brazeau’s 
Butcher Shop, Lickety Split Ice Cream and 
Bright Ideas Brewery – all vendors at the 
park – have told us that being there has 
encouraged baseball fans to seek out their 
businesses in the community. As you can 
understand, we are proud of our role in the 
local economy.

For the fi rst time in 10 years, the Steeple-
Cats are hosting the NECBL All-Star game 
on July 30. We are making this an entire 
weekend celebration with a 5k race, music 
and other activities on Saturday and, of 
course, a home run derby and other contests 

as well as the game 
on Sunday. It will be a 
great time, and we are 

proud that the rest of the 
league will be able to see 
this great ballpark we 
play in.

The North Adams 
SteepleCats appreci-
ate the support we 
have received over 

the years, and we work 
hard to give back to our 

community. We strive to 
enhance our quality of life, 

our economy and our summer 
fun each year. We urge you to sup-

port the team and come on down to the 
park and be a part of a wonderful experi-
ence. See you at the Joe!◆

Lenox Pittsfi eld
1032 South Street

Pittsfi eld, MA 01201
413-448-2222

www.lenoxpittsfi eld.hgi.com

THE NEW PLACE TO MEET!

NEW HOTEL

NOW OPEN!

All the extras without paying extra.

With our complimentary Wi-Fi, Fitness 
Center and Business Center, Hilton 
Garden Inn® gives you all the Amenities 
you know and love, at a price you’ll love 
even more.

Lenox Pittsfield
1032 South Street

Pittsfield, MA 01201
413-448-2222

www.lenoxpittsfiels.hgi.com
©2014 Hilton Worldwide.

For meetings
from 2 to 50, we’re 
here for you – with 

a selection of 
comfortable and 
fully equipped 

function rooms.

BRAND
PERFORMANCE
AWARD WINNER!
RANKED IN TOP 2%
AMONG OVER 700

HILTON GARDEN INNS
WORLDWIDE!

BERKSHIRE SOUTH
REGIONAL COMMUNITY CENTER

15 Crissey Road  Great Barrington, MA  
www.berkshiresouth.org  413.528.2810  

JOIN US! 
A SPECIAL EVENT FEATURING A SILENT & LIVE SERVICE AUCTION

C E L E B R A T I N G  T H E  L E G A C Y  O F  E D W I N  A .  J A F F E
A FUNDR AISER TO SUPPORT OUR COMMUNIT Y AND FAMILY PROGR AMMING

August 18, 2017
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people on the move

Download Our App in the App Store or 
Google Play to book your ride today!

Airport
White Glove Concierge
Wi-Fi
Mobile Office
X-Box

TRAVEL     BUSINESS     CELEBRATION     EXCURSION

Sports and Concerts
Girls/Guys Night Out
Bachelor/Bachelorette 
Party
Retail Therapy

For larger parties, ask us about our Party Bus!

1-877-2-GO-ALIST
877-246-2547

www.alistluxurycarservices.com

        get you to your 
next destination 
without a hitch!

…because home is where the heart is!

We Offer:
◆ Personal Care
◆ Live In Service – Up to and
 Including 24 Hour Care
◆ Medication reminding
◆ Homemaking
◆ Companionship
◆ Shopping and errands
◆ Door to Door Services for
 Appointments & Procedures

Call us to set up an appointment 
for a complimentary assessment!

413-464-7524
137 North Street • Suite 202

Pittsfield, MA 01201
www.mtviewhomecare.com

Mountain Goat 
Artisans

130 Water St • Williamstown

Featuring the hand-crafted products of 
local potters, woodworkers, furniture 

makers, photographers, painters, jewelry 
makers and more…

Great selection of one-of-kind items
for gift-giving or home use

wednesday-saturday noon to 5 p.m.

413-884-5339
Mary Merselis • Proprietor

www.mountaingoatartisans.com
Visit the new spin-Off Yarn shOp

Out back and dOwnstairs

Adams Community Bank recently honored 
several employees for their dedicated service to 
the organization. Among them were retiring staff 
members Sue LeBeau, with 42 years of service; 
Manny Sylvia, with 36 years of service; and Denise 
Marshall, with 17 years of service. Along with 
honoring the retirees, employees were recognized 
for their milestone years of service. They include: 
Terry Jajko, honored for 20 years of service; Letty 
Anderson, Michael Gwozdz and Judy Serafin 
for 15 years of service; Terry Bobowiec, Kathy 
Luczynski and Emma Tower, for 10 years of ser-
vice; and Kyla Morrissey and Melissa Tremblay, 
for 5 years of service to the bank.

Pamela Knisley has joined the Gladys Allen 
Brigham Center  as development and communica-
tions manager. Knisley has lived in the Berkshires 
for 30 years and began her career working in human 
services. In her new role, she will be responsible for 
increasing community awareness of the Brigham 
Center, managing fundraising events and carrying 
out the organization’s development activities.

Victoria Owen has 
joined United Person-
nel as the organization’s 
newest business devel-
opment representative. 
Owen, former owner of 
Owen Employee Ben-
efit Strategies LLC and 
past director of employee 
benefits at Northwestern 
Mutual, brings a wealth 
of knowledge about busi-

ness operations and human resources priorities to 
her role at United Personnel. She will draw on her 
20 years of industry expertise in employee benefits, 
strategic planning, and business development to 
support United Personnel’s clients and candidates 
throughout western Massachusetts.

Leigh Davis has been 
hired for the newly cre-
ated position of marketing 
director for the Berkshire 
eagle and New England 
Newspapers Inc., where 
she will promote the com-
pany’s news products 
online and in print, bolster 
advertising initiatives, 
drive new subscriptions, 
build value for current 
subscribers, and overall expand the business. Da-
vis comes to her new position from the Mahaiwe 
Performing Arts Center in Great Barrington where 
she served as marketing manager since 2012. At 
the Mahaiwe, Davis launched a successful and 
diverse marketing campaign that resulted in eight 
of the top 10 shows in its 12-year history.

Massachusetts College of Liberal Arts (MCLA) 
has announced that Jill Pompi ’89, Ed. S., the 
literacy director at C.T. Plunkett School in the 
Adams-Cheshire Regional School District, is 
the MCLA SCOPE (Standing Committee on 
Professional Education) Educator of the Year. 
The award recognizes and celebrates outstanding 
state university educator alumni who work or 
have worked in a Massachusetts public pre-K or 
K-12 school. Pompi, who earned her bachelor’s 
degree, master’s degree, reading specialist certi-
fication and administrator certification at MCLA 
and her education specialist degree at Simmons 
College in Boston, works with students in grades 
K-8 who struggle with reading and writing. In 
addition, she works as an adjunct instructor for 
Simmons College, and is a national consultant for 
Language Circle/Project Read. Pompi previously 
was recognized in 2015 with a Berkshire County 
Educator Recognition Award.

Jordan Andersen has 
joined Salisbury Bank as 
assistant vice president, 
branch manager at the 
Great Barrington office. 
The former branch man-
ager, Georgann Farnum, 
will be assuming the as-
sistant branch manager 
position to provide for a 
smooth transition pending 
her retirement in 2018. 
Andersen most recently worked as branch manager 
at Berkshire Bank in the Sheffield Office. 

The Mahaiwe Performing Arts Center has an-
nounced the appointment of Janis Martinson as 
director of advancement, where she will work with 
Mahaiwe senior leadership to develop and articu-
late the organization’s long-term organizational 
strategies and vision; supervise the development 
staff to achieve major gift, special event and 
contributed income goals; and help establish new 
campaign initiatives for the Mahaiwe’s strength 
and sustainability. Previously, Martinson was 
vice president of institutional advancement at 
Lesley University in Cambridge, where she has 
led university fundraising and alumni and donor 
relations for three years. She earlier spent 17 
years as chief advancement officer at Miss Hall’s 
School in Pittsfield.

Berkshire Children 
and Families has hired 
Bethany Kirchmann as 
director of development. 
Kirchmann brings with 
her a decade of experience 
in fundraising and orga-
nizational advancement 
as well as a passion for 
her community. Prior to 
joining BCF, she gained 
extensive experience in 
fundraising for the Gladys Allen Brigham Com-
munity Center and Barrington Stage Company.

Susan Kelley  has 
joined Adams Commu-
nity Bank as senior vice 
president of government 
banking. In her new 
role with the bank, she 
will provide unique and 
comprehensive financial 
solutions to local and 
state municipalities and to 
government entities. Kel-
ley previously served as a 

client relationship manager overseeing govern-
ment banking relationships for another financial 
institution. A resident of Lee, Kelley will have an 
office at the bank’s Lee branch at 41 Park St.

Berkshire Health Sys-
tems has announced the 
appointment of Jacques 
Reichling, MD, a board 
certified and fellowship 
trained gastroenterolo-
gist, to the medical staff of 
Berkshire Medical Center. 
An experienced practitio-
ner with advanced clinical 
and procedural skills, Dr. 
Reichling is partnered 
with Drs. Jeffrey St. John, Rangan Murali and 
Jason Bratcher at Gastroenterology Professional 
Services of BMC. He previously worked at Cli-
nique Saint Therese, Luxembourg, as director of 
gastroenterology services.

AndersenOwen

Davis

Kirchmann

Kelley

Reichling
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Visa • Master Card • Discover • American Express
Check Services • Business Funding

WHEN IS THE LAST TIME YOUR 
CREDIT CARD PROCESSING 

RATES HAD A CHECK-UP?

“I can o� er you 
more choices in 
saving money.”

 – Don Raiche

Visa • Master Card • Discover • American Express
Check Services • Business Funding

413-637-2100
www.BerkshireMerchantServices.com

paulwilcor@aol.com413-822-7215

Paul W. Cormier – MBA, JD
Counsellor at Law

Business Formation & Counseling
Information & Human Resource Services

Financial Services • Tax Return Preparation
66 ROSELYN DRIVE , PITTSFIELD, MA 01201

Allendale Shopping Center
Retail & Commercial Space Available

SIZES & OPTIONS TO SUIT YOUR BUSINESS

ALLENDALE SHOPPING CENTER • 5 CHESHIRE ROAD • SUITE 60 • PITTSFIELD, MA 01201

Convenient Free Parking • Bus Stop at Entrance • Flexible Lease Terms
FOR LEASING INFORMATION CONTACT:

Glenn Langenback • Property Manager
Tel: 413-236-5957 • Cell: 413-464-4211 • GLangenback@verizon.net

IF YOU REMEMBER THIS,  
IT’S TIME YOU KNOW WHAT’S 

DEVELOPED IN MEDICARE.

We’ve helped clients decode Medicare to make the 
best choices in care and corresponding drug plans. 
Let us do the same for you.

THERE’S MORE TO RETIREMENT PLANNING THAN JUST SAVING.

BerkshireMM.com • (888) 232-6072

Investment in securities, including mutual funds, involves the risk of loss.

Jay Marion ,  vice 
president at Greylock 
Insurance Agency and a 
22-year Rotary veteran, 
has been recognized as 
a Paul Harris Fellow by 
the Rotary Club of Pitts-
field. Marion received 
the honor at the club’s 
annual dinner dance at the 
Country Club of Pittsfi eld 
on May 20. The award is 
given to a Pittsfi eld Rotary Club member who 
exemplifi es the spirit and ideals of Rotary in 
service, involvement and contributions to the club 
and the community. Marion became a Rotarian in 
March 1995 and since that time has been invested 
in the work of the club. He served as club president 
from 2003-2004 and is on the board of directors, 
currently serving his fourth term.

Kristine Hurley has 
assumed the role of mis-
sion advancement direc-
tor at Berkshire Family 
YMCA, where she will 
support the organization’s 
growth and visibility in 
the region through mar-
keting, communications, 
and outreach and develop-
ment efforts. Hurley most 
recently served as execu-

tive director of Downtown Pittsfi eld Inc., where 
she helped the organization increase membership, 
create marketing initiatives, advocate to elected 
offi cials on downtown-related issues, and build 
relationships with downtown stakeholders. As 
mission advancement director, Hurley will join 
the Berkshire Family YMCA’s leadership team, 
which oversees operations at the Pittsfi eld and 
North Adams branches, and the new licensed 
childcare center in Lenox.

Liana Toscanini of the Nonprofi t Center of the 
Berkshires has been named representative of the 
Berkshires region on the board of the Massachusetts 
Nonprofi t Network (MNN). Based in Boston, the 
MNN is the voice of the nonprofi t sector and the 
only statewide organization that brings together all 
parts of the nonprofi t ecosystem. Its mission is to 
strengthen the nonprofi t community through advo-
cacy, public awareness, and capacity building. For 
more information, visit massnonprofi tnet.org.

Cherri Sanes, founder 
and executive director of 
ExtraSpecialTeas, has 
been selected by the Mas-
sachusetts Commission 
on the Status of Women 
as one of the common-
wealth’s Unsung Hero-
ines of 2017. The Unsung 
Heroine honors go to 
women who have been 
nominated by legislators 

from their districts and selected for their contribu-
tions to their community and the commonwealth. 
ExtraSpecialTeas opened in Great Barrington in 
April 2016 as the fi rst-ever nonprofi t tea house 
operated by special needs adults. Sanes’ son, Jache, 
challenged with autism, inspired this project.

Berkshire Bank has announced the promotion 
of Dana Robb and Samantha Tannerto the posi-
tion of assistant vice president/branch manager. 
Robb serves as manager of the Allendale branch 
in Pittsfi eld. He began his career with Berkshire 
Bank in 2005 as a teller at the Elm Street branch. 
Tanner serves as manager of the North Adams 
branch. She joined Berkshire Bank in 2006 as a 
fi nancial services representative at the Elm Street 
branch and soon after was promoted to assistant 
branch manager of that offi ce.

Great Barrington Rudolf Steiner School wel-
comes Jennifer Green as sixth grade class teacher 
for the 2017-2018 school year. Green brings 16 
years of teaching experience to her new position, 
including teaching at every grade level. Prior to her 
current teaching position at Berkshire Country Day 
School, she collaborated with a team of educators, 
board members and parents to plan and implement 
the opening of the Gateway Middle School in New 
York, where she taught core academic subjects to 
children ages 7-15 with learning differences.◆

Marion

Hurley

Sanes



12 August 2017 Berkshire trAde & CommerCe

industry issues

By John Townes
For over a decade, Nuclea Biotechnologies 

Inc. of Pittsfield was a prominent presence in 
the Berkshires, as one of the first life sciences/
biotech companies to be based here. Attracting 
industries in that sector has been one of the 
priorities that regional economic development 
initiatives have been focusing on.

However, last year, it seemed that the story 
of Nuclea was over, after the company closed 
its Pittsfield operations, and subsequently 
filed for Chapter 7 bankruptcy liquidation 
in August.

Now, Patrick Muraca, the co-founder and 
former CEO of Nuclea, has formed a new 
company known as NanoMolecularDX, 
LLC (NMDX). Based in Lee, NMDX will 
be carrying on the work of Nuclea in a dif-
ferent incarnation.

In late March, NMDX, a healthcare devel-
opment company that Muraca launched in 
April 2016, purchased Nuclea’s intellectual 
property and other assets.

Muraca said that although Nuclea was not 
able to survive as a business, it had developed 

products and processes with significant com-
mercial potential, and a valuable role in the 
diagnosis and treatment of diseases.

“Nuclea’s assets are fantastic, and were 
developed over 11 years of hard work,” said 
Muraca. “It’s totally unfortunate they were 
not commercialized by Nuclea’s investors 
at the end. NMDX is a commercialization 
company, and we will focus on that.”

Founded in 2005 and based in Pittsfield, 
Nuclea researched and produced testing and 
diagnostic procedures and materials for the 
detection of various cancers, cardiovascular, 
hepatic diseases and metabolic disorders. 
These utilize proprietary assays and screen-
ing technologies to determine an individual’s 
specific propensity for particular diseases, and 
enable targeted and customized treatments.

NMDX has purchased Nuclea’s biological 
material, capital equipment, licenses, Food 
and Drug Administration (FDA) approvals 
and allowances, marketing and customer 
materials, trademarks and all relevant scien-
tific data. It paid $330,000 to the bankruptcy 
trustee handling the liquidation of Nuclea.

Muraca said that the purchase of Nuclea’s 
assets were not technically connected to his 
own former role with Nuclea. NMDX had 
placed a bid on them in the same process 
as any outside party does in that type of 
liquidation.

NMDX is based in a newly renovated suite 
of offices in a commercial building at 33 Park 
St. that houses its immunohistochemistry facil-
ity and headquarters. The company also has 
small satellite offices in Pittsfield and in Al-
bany, N.Y., where it is working with the SUNY 
College of Nanoscale Science and Engineering 
to develop diagnostic technologies.

Since its launch last year, NMDX has 
raised $1 million in capital, and is expected 
to raise up to $5 million by the middle of 
next year.

Muraca said NMDX has products that are 
now ready to market. Among these are HER-2/
neu (HER-2) blood testing kits, acquired 
through their acquisition of Nuclea, which 
measure the presence of the HER-2 protein in 
the blood stream for patients with metastatic 
breast cancer. The test helps doctors manage 
these patients and get them the most effective 
treatment courses at the right time.

Its potential customers include reference 
laboratories, cancer centers and other facili-
ties. Muraca added that one of the company’s 
goals is to provide testing kits directly to 
medical providers. This will be handled 
through a new website, www.nmdxllc.com, 
which has a commerce-equipped format, 
physician’s portal and patient advocacy sec-
tion, among other features.

Difference in scale
Nuclea had expanded from a small office 

on South Street into a large facility on Elm 
Street, and leased additional office space in 
the William Stanley Business Park. The com-
pany also had partnerships with university 

NanoMoleculardX carrying on work 
of bankrupt biotechnology company 

Patrick Muraca stands between two Ventana-Roche Benchmark XT auto stainers in the Lee offices of 
NMDX, a new venture that is carrying on some of the work of the former Nuclea Biotechnologies Inc. 

Former Nuclea Ceo acquires key assets for commercialization venture
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research facilities, and in 2013 it acquired 
Wilex, the U.S. subsidiary of a German com-
pany with operations in Cambridge. At one 
point, Nuclea had over 60 employees.

Muraca was also an advocate for biotech-
nology and life sciences in the Berkshires. 
He partnered with Berkshire Community 
College and other institutions to establish a 
workforce development and training program 
to prepare local students for careers in related 
laboratory skills. Nuclea also was involved 
in the process of laying the groundwork for 
the Berkshire Innovation Center, a planned 
facility in the William Stanley Business Park 
to support existing and new businesses in ser-
vices and products related to life sciences.

Muraca said that NMDX, which cur-
rently has a staff of six, will be a smaller 
operation than Nuclea. “If this new venture 
is successful, we’ll expand, but it won’t be 
on the same scale as before,” he said. “We 
are not going to build a large manufacturing 
operation again.”

The role of NMDX is different than Nu-
clea’s, he explained.

Before taking products to market, biotech-
nology companies fi rst conduct extensive 
laboratory research, testing and other steps 
to develop and manufacture their complex 
products, and gain regulatory approval. That 
phase was what Nuclea had concentrated on 
before it closed.

NMDX will take the next steps of market-
ing and selling the products. While there will 
continue to be new product development and 
some laboratory activities here, those opera-
tions will not be as extensive.

Muraca added that NMDX will also rely 
on third-party contractors and partners for 
many of its scientifi c and technical opera-
tions, including the laboratory at SUNY in 
Albany. “We’ll do some laboratory work here, 
but most of the activity will be in business 
and support activities like warehousing and 
storage,” he said.

Muraca said the company will also look 
to establish pharmacology and pathology 
subsidiaries in the near future.

Among the assets that NMDX acquired 
from Nuclea were materials that had been 
developed for use in the HER-2 testing kits. 
A priority of NMDX will be to sell all of the 
viable HER-2 kits that were created. Beyond 
that, NMDX’s focus will be marketing and 
growing market share for HER-2 and com-
mercializing a Fatty Acid Synthase (FAS) 
assay designed for immunohistochemistry.

“For the serum HER-2 we’d like to expand 
our footprint in the marketplace by working 
with the FDA on other indications for the 
test, especially for use in primary tumors, 
while also working to expand distribution 
channels,” said Muraca. “On a parallel track 
we are developing a strategy for FAS as a 
possible companion diagnostic product for 
newly developed pharmaceuticals treating 
several disease areas. Toward that end, we’re 
working to develop clinical trials to demon-
strate FAS’ diagnostic value for those diseases 
including Type 2 diabetes, prostate cancer 
and nonalcoholic fatty liver disease.”

He added that before it went out of busi-
ness, Nuclea had already taken steps in the 
commercialization process, and had begun 
to make sales. As a starting point, NMDX 
will work to build on relationships Nuclea 
had established. For example, NMDX has 
announced new agreements with Martell 
Diagnostic Laboratories Inc. and Immuno-
Biological Laboratories Inc. which Muraca 
said will strengthen the company’s reach in 
providing HER-2 tests through these partners’ 
distribution networks and clinical resources.

The company’s fi rst $1 million in seed 
funding came through a private offering of 
preferred stock that was completed in early 
July. “The capital we raised allows NMDX 
to develop and fi nance our diagnostic com-
mercialization strategy and demonstrates 
the confi dence our investors have in our 
intellectual property and business model,” 
said Muraca.

Troubled ending
The fi nal days of Nuclea were troubled. 

While Muraca had a large stake in the com-
pany, the largest shareholder was Private 
Equity Investment Fund V.L.P.

In late 2015, the board of Nuclea replaced 
Muraca as CEO with Donald Pogorzelski. 

Muraca was transferred to a new start-up that 
the Nuclea investors were involved with, but 
that company did not remain in operation.

Nuclea went out of business the follow-
ing August with over 
$9 million in debts to 
almost 200 creditors, 
including the Pitts-
field Economic De-
velopment Authority 
(PEDA), the city of 
Pittsfi eld, and other organizations, businesses 
and professionals.

In addition, Wilex AG, the largest creditor, 
took legal action for debts related to Nuclea’s 
acquisition of its United States subsidiary.

Muraca responded emphatically when 
asked whether people in the Berkshires might 
be skeptical of his new venture, in light of 
what happened to Nuclea.

“If people are skeptical, they should look 

at the actual track record of Nuclea when I 
was CEO,” he said. “We were a success story. 
We had 11 great years. We built a company 
that had done important scientifi c work, and 

was poised to achieve 
commercial success. 
We created over 60 
jobs, contributed to the 
tax base and did a lot 
for the city and county 
philanthropically, and 

we trained kids from elementary school to 
college for careers in this industry.”

Muraca contended that he had voluntarily 
stepped aside as Nuclea’s CEO, and did not 
know of its inner workings after that.

“I’m an entrepreneur, and my skills are in 
building companies and moving them to a 
position to be sold or moved into the com-
mercialization phase,” he said. “Commer-
cialization is not my speciality, and Nuclea 

had reached the point where it should be led 
by a CEO who is oriented to that.”

Muraca said he had assumed that Nuclea 
would continue in that direction, and that the 
closing of the business was a surprise to him. 
“I don’t know why the investors chose not to 
move forward with Nuclea and fund its com-
mercialization after I left as CEO,” he said.

Muraca, a Pittsfi eld native, said he chose 
to base NMDX in Lee because he remains 
committed to the Berkshires and wants to 
continue to support the region. He added 
that he still believes strongly in Berkshire 
County’s potential as a site for biotechnology 
and life sciences. “It takes a little more to be 
here than in a place like Cambridge, but it 
can work here because of the location,” he 
said. “We’re accessible to markets, and the 
Berkshires can attract people and companies 
in the industry because it’s such a great place 
to live and work.”◆

“If this new venture is 
successful, we’ll expand, 

but it won’t be on the same 
scale as before.”
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Holland Company, a business in Adams that 
produces water treatment systems and other 
products.

“We also wanted to run a business as a 
couple, so we started thinking of what we 
could do here,” he continued. “Sarah is a 
photographer, and she had done a lot of 
weddings. I have an interest in working with 
property. Then we found this site. It all came 

together in the idea of using this great site 
as a destination facility for weddings, com-
munity functions and other events.”

The Hollands purchased the site in October 
2015 and started construction in 2016. They 
have fi nanced the start-up costs with a com-
bination of proceeds from the sale of Greg’s 
former house in North Carolina, personal 
savings and bank fi nancing.

Spacious property
Bloom Meadows is a 70-acre property that 

includes a large open fi eld and surrounding 
woods.

The Hollands constructed a contemporary 
barn-like structure and adjacent silo.

The 4,000-square-foot main building is 
designed to host indoor weddings and other 
events, with a large open area and a parlor. 
There is also an adjacent stone terrace where 
guests can lounge outside.

The silo has a fully-equipped kitchen and 
utility area for events. It 
also includes a unique 
suite on the second 
floor with fireplace, 
king bed, full bathroom 
and kitchenette, where 
wedding couples or 
other guests can spend 
the night.

They have land-
scaped the property to 
include grass terraces 
in the fi eld behind the main building, to ac-
commodate outdoor events.

The facility is capable of handling up to 
180 people indoors, and outdoor events with 
380 people. Holland noted that people can 
also rent a tent separately, if they want to 
have a covered outdoor event.

Holland said Bloom Meadows provides 
the physical facilities, chairs and tables for 
events. The sponsors arrange for catering and 
other services and amenities on their own.

That, he said, gives people options to 
tailor the budget, details and scope of their 
weddings and events.

The Hollands offi cially opened Bloom 
Meadows in May by hosting a wine-tasting 
fundraiser for PopCares, a charitable organi-
zation that provides support to local cancer 
patients.

Bloom Meadows is open year-round. 
While their initial focus has been on the wed-
ding season, Holland said that they plan to 
make the facilities available for other types 
of gatherings and community events.

For example, Bloom Meadows will be 
hosting 1Berkshire’s Celebrate the Berk-
shires event on Sept. 14, which includes 

presentation of the organization’s 7th annual 
Berkshire Trendsetter Awards.

The Hollands have other plans for the 
property. Among them is developing a system 
of recreational trails on old logging roads 
through the woods on their property. This 
would initially be oriented to enabling guests 
of events to walk through the grounds.

Holland said they 
are also considering the 
possibility of opening 
the trails for use by the 
public for hiking and 
perhaps cross-country 
skiing. “We want people 
to enjoy the property, 
so we’ll be looking for 
ways to make that pos-
sible,” he said.

They also hope to 
build additional guest cottages at the core of 
the property, which would provide additional 
housing for guests of events.

“We’re not looking to become big,” he 
said. “We want to keep this small and on a 
boutique scale. We’re considering perhaps 
building fi ve guest suites at most.”

Ultimately, he said, they also plan to re-
locate personally to Bloom Meadows from 
their temporary home in Savoy.

“We love the property, and one of the 
reasons it attracted us was as a place to live,” 
he said. “Our goal is to build a home for 
ourselves on one corner of the property, once 
we have established the business.”

Professional assistance
Holland said that they made it a point to 

use local contractors and vendors as much 
as possible.

The architect was Dave Westall and the 
general contractor was Bob Smith. Other 
contractors included Mountain Home Land-
scaping, Marc Desanty Plumbing, Ashley 
Swift & Sons, and Tower Electric.

Holland noted that the team helped them 
handle some unforeseen requirements, and 

Bloom Meadows
continued from page 1

gettingstarted

“To our surprise, we’ve 
already surpassed all of our 

initial projections in our 
business plan,” Holland 

said. “In terms of bookings, 
we’re already at the level we 
thought would take several 

years to reach.”
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to identify opportunities to make the most 
of their limited budget and resources during 
the project.

“They were great and very creative,” he 
said. For example, he explained how they 
came up with a deal with Williams College, 
which was undertaking a major construction 
project on the campus at the time.

“The college had to truck out a lot of soil 
they had excavated,” said Holland. “We 
needed fill to create the landscaped terraces. 
So, we made a deal with Williams to truck the 
soil here, instead of having to take it to some 
disposal site. For about a week, trucks were 
constantly coming and going with loads of fill. 
It was mutually beneficial. The college saved 
a lot of money on fuel by not having to truck 
it further away, and we got free fill.”

A potential hurdle also became an oppor-
tunity. Holland explained that the silo was 
not part of the original plan. However, they 
learned that they were required to install a 
fire-protection sprinkler system. Because 
there were no town water lines available 
to handle that, they had to install a 16,000-
gallon water tank with pumping equipment 
at a considerable cost.

Smith, the general contractor, suggested 
a solution of building the tank underground, 
and making it the foundation of a building 
(the silo) to house the pumping equipment, 
which reduced the cost somewhat.

That solution also enabled them to expand 
the kitchen facilities and add more storage 
space in the structure. It also presented an 
opportunity to add a second story for a guest 
apartment.

Holland also praised the town of Hancock 
for being receptive to the project during the 
permitting and review process. (Although the 
mailing address for Bloom Meadows is Wil-
liamstown, the property is in Hancock.) “The 
town was great to work with,” he said.

Bloom Meadows is already booked up 
for weddings from June to November this 
year, and every weekend during wedding 
season next year.

The Hollands have marketed Bloom 
Meadows (413-884-3410) through word of 
mouth and personal connections, advertising 
in publications in the New York City market, 
a Facebook page and Instagram page on 
which they publicly tracked their progress 
during construction, and a website (bloom-
meadows.com).

“To our surprise, we’ve already surpassed 
all of our initial projections in our business 
plan,” Holland said. “In terms of bookings, 
we’re already at the level we thought would 
take several years to reach.”◆

spotlight on new business ventures

A terrace to the rear of the main building at Bloom Meadows provides an attractive space for outdoor events, extending down to a large lawn bordered by forest on 
three sides. An adjacent silo-shaped building (inset) houses a fully equipped commercial kitchen on the main level and a unique guest suite on the upper level.
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banking & finance

Cindy Shogry-Raimer (left) and Gloria Escobar (right) are heading up the newly expanded activities of Grey-
lock Federal Credit Union’s Community Development program, which is overseen by Jodi Rathbun-Briggs, 
senior vice president and chief lending offi cer (center). “The Greylock mission is to enable the community 
to thrive,” Rathbun-Briggs says. “Some people may have had significant challenges in their lives, and 
we need to be sure that Greylock Federal Credit Union can be a solution for all of our community.”

By Brad Johnson
It is no secret that many residents of 

Berkshire County’s cities and towns expe-
rience fi nancial challenges on a day-to-day 
basis. Low-wage jobs, past credit troubles 
or lack of credit history can make it diffi cult 
not only to get on solid fi nancial footing 
but also to keep from sliding further down 
the slope.

With these and related challenges in 
mind, Greylock Federal Credit Union has 
signifi cantly stepped up its efforts to as-
sist financially underserved members of 
the community through an assortment of 
educational programs, 
special lending prod-
ucts and one-on-one 
financial counseling 
services.

This has also led to 
an expansion of the 
staffi ng resources dedi-
cated to these efforts, which fall under what 
the credit union refers to as its Community 
Development program.

Earlier this year, Greylock Federal ap-
pointed Cindy Shogry-Raimer to take on a 
new role as vice president and community 
development director, and named Gloria Es-
cobar as community development specialist. 
In their new positions, Shogry-Raimer and 
Escobar will oversee the expanded activities 
of the Community Development program, 
continuing the work of Maureen Finn, who 
had led these efforts on a part-time basis for 
the past two years until her retirement at the 
end of 2016.

As part of their new roles, Shogry-Raimer 
and Escobar are also working toward their 
Certified Credit Union Financial Coun-

cOmmunity develOpment prOgram

Credit union steps up efforts to help 
people deal with fi nancial challenges 

selor (CCUFC) designation, which is earned 
through a rigorous education program con-
ducted by the Credit Union National Asso-
ciation. They will join eight other Greylock 
staff members who have already earned the 
CCUFC designation, and who are providing 
fi nancial counseling services to members as 
a collateral duty in addition to their specifi c 
job responsibilities.

According to Greylock Federal offi cials, 
this allocation of staffi ng and other resources 
refl ects the credit union’s commitment to 
what it sees as a central part of its mission.

“The reason we’re investing in our Com-
munity Development 
program is that we view 
it as an important part of 
our job as a nonprofi t 
fi nancial cooperative,” 
said Greylock Federal 
CEO John Bissell.

He cited govern-
ment statistics which have shown that over 
half of the households in the credit union’s 
service area fall into what is considered a 
low-income category. “The federal govern-
ment’s measurement of our market basically 
reinforced what we have been experiencing 
here in terms of the [fi nancial] challenges 
that many of our members are dealing with,” 
Bissell said.

That statistical analysis contributed to 
Greylock Federal’s designation in 2014 as a 
Low-Income Credit Union, which facilitates 
and provides some fl exibility in how the 
credit union addresses the needs of fi nancially 
underserved members of the community. “It 
gives us access to resources and programs that 
can make a difference,” Bissell said.

That designation was followed in 2015 

by Greylock Federal’s being named a Com-
munity Development Financial Institution 
(CDFI), which allows it to apply for grants 
to support specifi c initiatives within its Com-
munity Development program.

Bissell noted that Greylock Federal has 
yet to be awarded any grants under the CDFI 
designation, due primarily to the highly com-
petitive application process for those funds. 
That, however, has not affected the credit 
union’s Community Development program 
or its commitment to expanding its activities. 
“The health of the program is not dependent 
on whether we are awarded these grants,” he 
said. “This is something we are committed 
to because of the need that exists, not only 
among our members but in the community 
as a whole.”

More robust approach
That view was echoed by Jodi Rathbun-

Briggs, senior vice president and chief lend-
ing offi cer at Greylock Federal, who also has 
oversight responsibility for the Community 
Development program.

“The Community Development compo-
nent has always been an important part of 
who I am and why I’m at Greylock,” said 
Rathbun-Briggs, who joined the credit union 
in 2010.

“The Greylock mission is to enable the 
community to thrive,” she said. “Some people 
may have had signifi cant challenges in their 
lives, and we need to be sure that Greylock 
Federal Credit Union can be a solution for 
all of our community.”

She noted that the credit union has worked 
toward those goals for several years on a 
less formal basis. But, based on ongoing 
economic trends and conditions (as indicated 
by the statistical analysis that led to the Low 
Income Credit Union designation), it was 
decided that a more robust and structured 
approach was called for.

“The need became more and more evident 
to us,” she said. “That led to a formalization 
of the program over the past two years.”

That formalized approach included the 
introduction and expansion of educational 

programs and related services geared toward 
fi nancial literacy. 

Among these is the Member Education 
Series (MES), which are classes held at 
Greylock Federal offi ces, area schools and 
colleges, businesses and other locations. 
Led by the credit union’s team of certifi ed 
fi nancial counselors, these classes cover a 
range of topics such as budgeting, building 
credit, breaking the debt cycle, and investing 
for retirement, among others.

“We’ve had a tremendous response to 
that,” said Rathbun-Briggs, noting that com-
bined participation in the classes exceeded 
1,800 attendees in 2016. 

She attributed those results to former 
program director Maureen Finn’s outreach 
efforts to raise awareness of – and interest 
in – the classes among targeted constituen-
cies in the community. “Maureen was very 
effective in building deeper relationships in 
the community and generating interest in the 
Member Education Series,” she said. 

Other educational programs geared toward 
a younger demographic were also ramped 
up. These included Greylock Federal’s 
sponsorship of the Banzai Financial Lit-
eracy Program at middle and high schools 
throughout Berkshire County. Some 840 
students participated in the program in 2016, 
a number that is likely to rise in 2017 with the 
introduction of a new curriculum designed 
for students in grades 3 through 5.

Along with educational programs, the 
more formalized Community Development 
initiative also focused on providing one-on-
one fi nancial counseling with one of Greylock 
Federal’s CCUFC team members.

Sessions with these certified financial 
counselors are available on an appointment 
basis at select Greylock Federal branches 
in north, south and central Berkshire. There 
are also set business hours for counseling 
from 2 to 5 p.m. on Tuesdays and Fridays 
(by appointment) at the credit union’s opera-
tions center at Allendale Shopping Center 
in Pittsfi eld.

Individuals interested in scheduling a 
counseling session at these locations can 

“This is something we are 
committed to because of the 

need that exists, not only 
among our members but in 
the community as a whole.”

SWIMMING POOL IS NOW OPEN
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Handicapped accessible • Lifeguard on duty at all times • Male & female locker rooms • Daily & seasonal rates
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contact Cindy Shogry-Raimer (413-236-4169 
or cshogry@greylock.org) or Gloria Escobar 
(413-236-4875 or gescobar@greylock.org).

For situations where in-person counsel-
ing is not practical (or not desirable due to 
sensitivity about personal fi nancial issues), 
Greylock Federal has also partnered with 
GreenPath Financial Wellness, a company 
that offers complete fi nancial counseling and 
related services by phone (877-337-3399) 
and online (www.greenpath.com).

“That allows us to provide another form of 
fi nancial counseling,” said Rathbun-Briggs, 
noting that some people may be uncomfort-
able discussing their fi nancial situations with 
someone from their immediate community. 
GreenPath also provides more extensive debt 
management and related services at a low 
cost to credit union members.

Rathbun-Briggs noted that, with the excep-
tion of the GreenPath’s advanced counseling, 
all of these services and programs are free 
and open to anyone in the community. “Our 
Community Development efforts are not 
restricted to just our members,” she said. 
“They are meant to address needs of people 
throughout our community.”

Product roll-out
While the educational and counseling 

components form the base of the Commu-
nity Development program, Rathbun-Briggs 
noted that the credit union also recognizes 
the need to provide additional tools that can 
help people struggling to get their fi nancial 
lives in order.

“We’ve been providing the education, but 
we also have to provide the kind of special-
ized fi nancial products that people can use 
to meet their goals,” she said.

Over the past year and continuing into 
2017, the credit union has been rolling out 
several new loan and savings products aimed 
at helping individuals to take more control 
of their fi nancial issues.

Among these are a Credit Builder Loan 
program that focuses on building or rebuild-
ing credit, a New Road Loan program that is 
geared toward the need for automotive trans-
portation for work purposes, and a Lifeline 
Loan program that addresses the diffi culty 
fi nancially struggling individuals face when 
confronted with an unexpected expense.

“The Lifeline Loan is new this year,” said 
Rathbun-Briggs, noting that it refl ects recent 
studies showing that nearly half of Americans 
say they would have trouble handling an 
unexpected expense of just a few hundred 
dollars. That could include something such 
as car repairs or new tires that are needed 
for an individual to get to work.

“This kind of unforeseen hardship can 
become a big problem for someone who 
is struggling fi nancially and doesn’t have 
access to credit or savings as a way to deal 
with it,” she said.

For these and other products, the credit 
union has developed specifi c guidelines and 
policies that make them accessible to those 
who need them. They are also structured 
to promote and reward responsibility and 
good repayment practices. “In some cases, 
we provide incentives that help people make 
responsible choices,” said Rathbun-Briggs.

Team in place
With the ongoing expansion of educational 

programs, fi nancial products and other aspects 
of the Community Development program, 
fi nding the right individual take over its leader-

ship following Finn’s retirement was a crucial 
step for the credit union’s management.

“When Maureen was retiring, John Bis-
sell and I were coming up with a three-year 
plan for this program, and it became clear 
that we needed not only a strong leader but 
someone who understood and shared Grey-
lock Federal Credit 
Union’s philosophy,” 
said Rathbun-Briggs.

Those considerations 
led them to approach 
Cindy Shogry-Raimer for the position. A 
31-year employee at the credit union, Shogry-
Raimer has served in a range of positions, 
most recently as vice president and manager 
of operational risk.

“We wanted Cindy, and were very glad that 
she accepted,” said Rathbun-Briggs.

For Shogry-Rainmer, the opportunity to 
focus on the needs of the fi nancially under-
served members of the community was a 
good fi t. “It is a welcome change and a natural 
progression for me,” she said.

In addition to her deep experience in the 
credit union’s operations, Shogry-Raimer is 
also active in the community at large, includ-
ing her participation on several boards and 
committees of local organizations.

On a personal level, she has also for the 
past fi ve years organized Lenten Labor of 
Love, a volunteer program that collects 
and compiles several hundred packages 
of everyday goods and sundries that are 
provided to local homeless shelters and 
and other human-service organizations for 
distribution to their constituents. “We just 
completed our fi fth annual Lenten Labor of 
Love,” she said, noting that distribution of 
packages took place in late March.

Given her own volunteer efforts on behalf 
of disadvantaged members of the community, 
Shogry-Raimer said it is a great opportunity to 
now have a similar focus in her new position 
with the Community Development program. 
“It’s like a dream come true from a career 
perspective,” she said. “My heart is right in 
step with being able to work very closely 
with the community.”

Shogry-Raimer said the expansion of 
services and development of specialized 
fi nancial products will also require stepped-
up outreach to the community members who 
are in need of them. “We’re going to be very 
active in getting the word out,” she said. “I 
want what we’re offering to be well known 
and not an afterthought.”

That includes outreach to more non-
English speaking members of the community. 
Shogrey-Raimer noted that her colleague 
in the Community Development program, 
Gloria Escobar, is bi-lingual and teaches 
Spanish classes at Berkshire Community 
College’s South County Center.

“Within this community there are a lot 
of members whose primary language is 
Spanish,” she said. “Gloria’s fl uency in that 
language will be very helpful in our outreach 
efforts to that sector of the community.”

For example, Escobar will join Shogry-
Raimer in leading a workshop called “Credit-
ability – Build a Strong Credit History” on 
July 20 from 5:30 to 6:30 p.m. at Berkshire 
South Community Center in Great Bar-
rington. The free program will be taught   
in Spanish and will provide guidance on 
establishing credit, rebuilding credit history, 
and how to use credit wisely.

Upon receipt of her certifi ed fi nancial 
counselor credentials, Escobar will also be 

able to provide one-on-one counseling with 
Spanish speaking individuals.

Escobar has been working in the credit 
union industry for nine years. She worked 
at Greylock Federal as a teller from 2008 to 
2012, and returned last year after spending four 
years at Hurlbut Federal Credit Union (which 

merged into Greylock 
Federal in 2016).

Greylock Federal’s 
CEO said the selection 
of Shogry-Raimer and 

Escobar for the Community Development 
program is indicative of its importance to 
the credit union.

“Cindy’s decades of experience in all 
facets of banking, combined with her strong 
community spirit, make her an ideal man-
ager for this important emerging area within 
Greylock,” said Bissell. “Gloria’s excellent 
organizational skills, bi-lingual abilities, 
and passion for the community make her the 
perfect choice to team with Cindy.”

Bissell acknowledged that Greylock Fed-
eral’s enhanced emphasis on its Community 
Development program is also in the long-term 
interests of the credit union itself. As one of 
the region’s largest locally based fi nancial 
institutions, he said, improving the overall 
fi nancial health of the community is bound to 
accrue benefi ts to the credit union as well.

“It really is a matter of mutual interest,” 
Bissell said. “As goes Berkshire County, so 
goes Greylock.”◆

“My heart is right in step 
with being able to work very 
closely with the community.”

greylockglass.com
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BerkShares Business of the Month

I T’S NICE TO SHED THE SHACKLES of a set menu,” says Mark Firth, owner of the Prairie Whale, 
a restaurant on the north end of Main Street in Great Barrington. �e restaurant, which will 
celebrate its �fth anniversary in October, has a menu that changes daily. Chef Steve Brown-

ing explains that he orders according to what local farms have available, and from there “We just 
make it work.”  

Browning, who started working in kitchens as a teenager, studied at the Culinary Institute of 
America before moving to New York City, where he became a part of the burgeoning “farm-to-
table” movement. �at’s where he started working for Firth, who had already opened locavore res-
taurants Diner and Marlow & Sons in Williamsburg, Brooklyn. “Working at Mark’s restaurants 
was the �rst time I had seen seasonal cooking taken to such an extreme, and it sparked something 

in me,” Browning says.    

Firth remembers the genesis of their cur-
rent partnership: “It was New Year’s Eve 
2010, in Brooklyn, and the head chef 
told me ‘if you ever open a restaurant 
upstate, Steve’s your man.’” Browning 
had grown up in rural New Jersey, and 
when he came up to visit the farm that 
Firth had purchased in Monterey he 
thought, “I’d totally be down with this.”  

Before long, Firth was renovating, room 
by room, a big old Greek Revival house 
on Main Street in Great Barrington. 
With handmade tables, lots of bead-
board and local cherry wood, the re-
sult is cozy comfort, augmented by the 
woodstove that roars during cold weath-

er. “I’m trying to recreate what an American tavern would have been like when it was built back 
in the old days,” explains Firth. “Obviously, the food is really important. But ambiance and care 
are also so essential. You’re building a set, really.”  

With that comment, Firth demonstrates how deeply he understands the central role that a res-
taurant can play in a community: as a meeting place, a venue for relaxation, and—in the case of 
the Prairie Whale—a place where people can enjoy a delicious and satisfying connection to the 
products that come from local farms. Often, that connection is very immediate. Says Firth, “It 
comes in the door and it’s on the plate in an hour.”

Firth and Browning face a widely recognized battle: trying to buy locally but keep prices reasonable. 
Firth explains, “I don’t want to have an expensive restaurant. I want you to be able to eat there every 
day. At the same time, we want to keep the money local so that everybody can bene�t.” Re�ecting on 
his customers, his suppliers, and his adopted community, he adds, “�ere’s no point in sending your 
money 150 miles away.” 

It is no surprise when Firth says, “I think BerkShares make perfect sense for the Berkshires.” In fact, the 
Whale accepted the local currency the �rst night it was open. Firth admits that at �rst he did not know 
what they were. “But then I went to Bizalion’s Fine Food and they took them, so I thought, ‘these are 
great!’” He adds wryly, “Dollars are going to be obsolete soon, anyway.” 

Alright, so if you want to go eat at the Prairie Whale what does it look like from the outside? Well, with 
a ping pong table, corn hole, outdoor dining, and the all-important “fence to keep in the toddlers,” 
Browning and Firth answer that question simultaneously, and without hesitation: “It looks like a party!” 

Prairie Whale
178 Main Street, Great Barrington, MA (413) 528 5050

more stories like this one at www.berkshares.org

BUSINESS OPPORTUNITIES
LENOX – Well-established business property with modern spacious owners 
apartment, 4,000 sq. ft., full liquor license, 4 acres. $850,000.

PITTSFIELD, DALTON AVENUE – Four-family, excellent condition, separate 
utilities. $175,000.

CENTRAL BERKSHIRES – Restaurant and package store, both with full liquor 
licenses. Combined for $99,500.

NEARBY NEW YORK – Established cafe, fully equipped. $45,000.

EASTERN NEW YORK (near Jiminy Peak) – Fully equipped restaurant on 
1.6 acres. $299,500.

LIBERTY INVESTMENT GROUP
413-442-8974
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“There are a couple of bells and whistles 
in addition, but that is the overview of what 
we have,” said Crane.

This assortment of stainless steel vessels, 
electronic controls and related equipment 
alone reflects an investment of about a 
quarter-million dollars, Whalen noted.

The set-up gives Crane and Whalen an 
annual brewing capacity of about 1,500 bar-
rels, well below the 5,000-barrel threshold 
for what constitutes a nanobrewery.

Crane noted that the brewing system and 
space are set up to accommodate additional 
equipment for future expansion of capacity 
as demand grows. They also have set aside 
room elsewhere in the building for about 
100 oak barrels that will be used for barrel 
aging some of their products, such as sours 
and beers with higher alcohol content.

While noting that they “have a broad range 
of beers in the works,” Crane said that Shire 
Breu-Hous “will be starting out with our 
staples” for a scheduled July 14 opening. 
Among these are:

• Pioneer Pale Ale, a dry-hopped pale ale 
named after the Pioneer Mill in Dalton, at 
5.8-percent abv (alcohol by volume);

• Firemen’s Red Ale (5.2-percent abv), a 
single-malt, single-hop American red ale, 
named in honor of firemen and with a por-
tion of proceeds going to the local firemen’s 
association;

• Byron Weston Berliner-style Weiss, a 
low 2.9-percent abv tart wheat beer fruited 
with a rotating selection of fruits that is 
named after the Byron Weston paper plant 
in Dalton; and

• Colantha Mooie Imperial Milk Stout 
(7.8-percent abv), named in honor of a 
Holstein-Frisian cow from Highland Farm 
in Lee that once held the world record for 
lifetime milk production in the 1930s.

“The rest of our beers will span pretty 
much every style out there,” said Crane, not-
ing that plans for upcoming beers include a 
double IPA, a few different saisons, a couple 
of different Belgians, a mint lager, a porter, 
and a gose, among others.

A few of these will be produced in the 
7-barrel system, but most will first be devel-
oped in a half-barrel pilot system that allows 
Crane and Whalen to experiment with a wide 
range of different recipes. Those that prove 
popular can then be made in the 7-barrel 
system, Crane noted.

He added that the pilot system has been 
used over the past year or so for small-batch 
production of some of their beers that have 
been featured at various craft beer festivals 
and related events in the region. This, he said, 
has allowed them not only to establish their 
credentials as brewers but also to start build-

ing a following for their products – something 
that they believe will pay off once the doors 
open at Shire Breu-Hous.

“A lot of people have already discovered 
our beers and they’re looking forward to 
enjoying them here when we open,” he said 
in a late June interview.

Stationery Factory setting
Shire Breu-Hous is situated in a partially-

above-ground basement-level space that is 
accessed from a temporary entrance along the 
Flansburg Avenue side of the former Crane 
& Co. production facility.

The 110,000-square-foot building was 
purchased by Steven Sears and his wife, 
Maria Cruz, in 2013, and has been steadily 
undergoing a conversion from a former 
factory for production of Crane stationery 
products (thus the building’s name) into a 
commercial complex with a diverse range of 
businesses and organizations as tenants.

At one point a few years ago, arrange-
ments had been made for the site to become 
the permanent home for the Berkshire 
Carousel, a multi-year community project 
that sought to recreate a traditional carousel 
attraction featuring hand-carved and painted 
wooden horses and chariots. That project 
ultimately was lured to a site in downtown 
Pittsfield by a large gift with strings attached 

that required the organization to locate the 
carousel in the city.

As originally envisioned by Sears, the 
carousel would serve as an anchor attraction 
for the Stationery Factory that would be com-
plemented by several other businesses and 
organizations taking space in the complex. 
Among those other anticipated attractions 
was a brew pub. And, while the carousel 
galloped away to neighboring Pittsfield, 
Sears has largely remained on track with 
his plans for the complex, including those 
for the brewing operation.

“We think Shire Breu-Hous will be a great 
addition to our building and a great attraction 
for the town of Dalton,” said Sears. “It’s a 
good use of the space, and Andrew and Nick 
really know what they’re doing with their 
brewing operation.”

The connection between Sears and the 
operators of Shire Breu-Hous stems from 
Sears’ former longtime involvement with 
Crane & Co. (now preferring to be known 
as simply Crane) as an employee and con-
sultant. In that context, he also worked in 
2011 with Douglas Crane, who was then vice 
president of corporate development at Crane, 
on a large-scale innovative renewable energy 
project that would have filled a portion of 
Crane’s energy needs. That complex project 
was ultimately derailed by various factors, 
including state guidelines that did not sup-
port the specific fuel source and technology 
involved in the venture.

Sears subsequently became involved in the 
Stationery Factory project, and Douglas Crane 
left the family business to start his own con-
sulting company, New Dalton Group (which 
has an office at the Stationery Factory).

Andrew Crane, who is Douglas Crane’s 
son, became a potential candidate for filling 
the brewery component of Sears’ vision for 
the Stationery Factory by virtue of his grow-
ing involvement in home brewing. “I started 

home brewing when I was in college,” said 
the now 28-year-old Crane. He explained that 
Sears was familiar with his brewing skills 
and asked Crane about doing a brew pub at 
the Stationery Factory.

Crane, who at the time was working 
at General Dynamics in Pittsfield, at first 
brushed off Sears’ suggestion with a quip 
from the brewing industry to the effect of: 
“Why spoil a perfectly good hobby?”

Mutual interest
At around the same time, Crane also 

by chance reconnected with Whalen, who 
had been a classmate through 9th grade at 
Berkshire Country Day School. Whalen was 
then living in New York City, after spend-
ing several years working and traveling as 
a photojournalist, during which he covered 
political and humanitarian issues in Haiti and 
elsewhere. Like Crane, he also had been drawn 
deeply into the home-brewing hobby.

Crane and Whalen happened upon each 
other at a local bookstore while doing last-
minute shopping on Christmas Eve in 2013. 
After a few minutes of conversation, they 
discovered their mutual interest in home 
brewing and agreed to meet again to compare 
notes on their hobby.

That next meeting came the following 
spring when Crane traveled to New York 
with a few bottles of a Belgian-style tripel 
ale he had just brewed, which he and Whalen 
enjoyed over a conversation about the idea of 
starting their own brewery. At first, the talk 
was more aspirational than practical.

“It’s a big thing to try to set up a brewery,” 
said Whalen. “But we talked another six or 
eight hours that night and realized this was 
what we wanted to do.”

That realization, along with the invitation 
by Sears to set up shop in his facility, planted 
the seeds for Shire Breu-Hous.

Whalen moved back to the Berkshires 

Shire Breu-hous
continued from page 1

Nick Whalen (left) and Andrew Crane stand between the boil kettle and mash tun in their Dalton brewery. The cups on the control panel hold an assortment of 
pelletized hops to be added to the pale ale being brewed that day, which is among the beers that will be ready for the July 14 opening of Shire Breu-Hous.
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in 2015 to work on the project. “I love the 
Berkshires very much, and had been back here 
many times over the years,” the 29-year-old 
Pittsfield native commented.

Crane at first continued in his job at General 
Dynamics while he and Whalen began the 
slow process of converting the lower level 
of the former factory into a brew pub. “I left 
General Dynamics last August to focus on 
this full time,” he said.

Crane noted that financing for the venture 
has come from their own personal funds as 
well as investments by 
family and friends.

Along with instal-
lation of their custom-
made brewing system, 
they had to transform raw industrial space 
into an inviting venue for people to enjoy 
their products. The result is a blend of various 
influences and historical references.

“It’s got a rustic-industrial-farmhouse feel 
to it,” said Crane. “We’re in an old manufac-
turing building but we’re doing something 
here – brewing – that has agrarian roots.”

“Everything here is custom-made, one-
off,” added Whalen. Local materials such as 
marble from Lee are used for window sills 
and a wood stove hearth. Thick slabs from 
an old and dying sugar maple harvested from 
Crane family land have been transformed 
into a unique top for the U-shaped bar in the 
center of the space.

Along with bar stools, the space has several 
high-top and low-top tables for a combined 
seating capacity of 150.

Menu complements beer
While launching a nanobrewery is a 

task in itself, going the additional step of 
including restaurant operations makes the 
overall project significantly more complex. 
Crane and Whalen said they chose to go this 

route because of their belief that a brew pub 
would be more of a draw for the Stationery 
Factory than a simple brewery and tasting 
room. Moreover, they believed that offering 
a menu that was designed with their beer in 
mind was a great way to showcase the flavors 
and quality of their brewed products.

“There isn’t anyplace locally that’s doing 
exactly what we’re doing,” said Crane. “The 
focus is on the beer, but we want to be able 
to provide customers with guidance and sug-
gestions on pairing the beer with food.”

To that end, the bar 
and wait staff at Shire 
Breu-Hous will all have 
Cicerone certification, 
which signifies a level 

of knowledge and understanding of beer-
making, as well as taste profiles of specific 
products, aimed at enhancing customers’ 
enjoyment of the beer they are serving.

“We expect people who work here to have 
a pretty serious knowledge of how beer is 
made and to be able to talk about it properly,” 
said Whalen.

“Part of the training is pairing food with the 
beer,” added Crane, noting that the business 
will have about two dozen mostly part-time 
employees when fully operational.

The initial menu at Shire Breu-Hous will 
feature a selection of small plates, sliders, 
paninis and salads priced mostly under $12. 
In addition to selecting menu items that will 
complement their beers, Crane and Whalen 
are also looking to utilize as many local 
products as possible. This includes meat from 
pigs raised at Holiday Brook Farm in Dalton, 
which are now being fed the spent grains from 
the brewing process. A similar arrangement 
is planned for Cricket Creek Farm in Wil-
liamstown, in which the brewing by-product 
will be fed to cows whose milk is used for 
the cheese-making operations there.

“We like the idea of the connection be-
tween this part of the brewing process and 
the food we’ll serve here,” said Crane, noting 
that the spent grain will also be used as an 
ingredient in bread and other baked products 
served at the brew pub.

Crane and Whalen have received guid-
ance in setting up their restaurant operations 
from George Shoemaker, a food industry 
consultant who also operates a business at 
the Stationery Factory, The Biz of Coffee 
(also known as Currency Coffee).

Crane explained that the kitchen they cur-
rently have installed is small and places some 
limits on what can be prepared there. He noted 
that a much larger kitchen is planned as part 
of Phase 2 of the project, which will involve 

expansion into an additional 2,000-square-
foot section over the coming year.

Phase 2 will also include creation of a 
new main entrance from the courtyard area 
behind the building. The current temporary 
entrance is on the Flansburg Avenue side of 
the complex.

Also down the road is Phase 3, which will 
involve creation of a 4,000-square-foot out-
door beer garden. “We’re looking to have that 
ready by next spring,” said Crane, noting that 
it will occupy the space that had earlier been 
designated for the Berkshire Carousel.

While the brew pub will serve as a 
showcase for the beer produced there, Shire 
Breu-Hous will also serve other beers, as well 
as wine and liquor. “We were able to get a 
full liquor license that was still available in 
Dalton,” said Crane.

Their brewing capacity will also allow 
them to sell their beer wholesale in kegs to 
other area taverns and restaurants, as well 
as in 16-ounce cans that may be carried by 
local package stores.

With the July 14 soft opening just ahead 
(this issue of BT&C prints on July 13), Crane 
and Whalen said they are looking forward 
to seeing the past few years of preparatory 
work shift to the primary business of bringing 
good beer to their customers.

“We think we’re going to do well here,” 
said Crane. “A lot of people already know 
what Nick and I are capable of in terms of the 
beers we make, and we look forward to a lot 
more people discovering that as well.”

Crane said that a formal grand opening will 
be held sometime in August. Also, on July 25, 
Shire Breu-Hous will also host a 1Berkshire 
Entrepreneurial Meetup, a free networking 
event from 5:30 to 8 p.m. (Call 1Berkshire 
at 413-499-1600 for information.)

Initial hours for Shire Breu-Hous (www.
facebook.com/shirebreuhous) are Tuesday 
and Wednesday from 4 p.m. to midnight, and 
Thursday, Friday and Saturday from 4 p.m. to 
2 a.m. Crane said they plan to be open seven 
days a week by early autumn.◆

Andrew Crane removes spent grain from the mash tun (left), while Nick Whalen takes a density reading during that day’s brewing of their Pioneer Pale Ale.
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rather than a businessperson,” she said. “The 
prospects didn’t look good for me.”

However, she pointed out, The Vault is the 
only one of them that is still in operation.

“How did an artist pull this off?” she said. 
“No one is more surprised than I am that 
it happened this way. We managed to sell 
enough work to cover the overhead, and 
we’re still standing.”

When asked what she thinks accounted 
for the success of The Vault, her reply was 
simple. “I think the secret is that we work 
very, very hard,” Kalish said.

The other less-than-secret element is her 
reputation and popularity as an artist. Her 
distinctive, highly expressive paintings and 
drawings have attracted collectors throughout 
the United States and abroad. Kalish said she 
has a list of clients that numbers between 
2,000 and 3,000.

Kalish originally operated the gallery by 
herself. Then, 12 years ago, her husband, 
Alan Kalish, left a position as a corporate 
executive to work at The Vault full time. He 
directs the day-to-day operation and serves 
as its on-site representative. Four additional 
assistants also work there.

The couple share a strong work ethic. 
Marilyn spends almost every day in her studio, 
creating art. Alan, meanwhile, spends his time 
at the gallery, which is open seven days a week 
from 11 a.m. to 5 p.m. throughout the year

While some galleries cut back during the 
off-season, the only concession they make 
to the region’s tourism calendar is to expand 
its normal business hours. “In the summer, 
we’re open until 6 or 7 or 8 p.m., as long a 
people are coming in,” said Alan.

Berkshire connection
Marilyn Kalish grew up Longmeadow, 

and for many years the couple lived in 
Wellesley. They had a second home in 
Lanesboro, and divided their time between 
the two locations.

Kalish eventually set up a studio in Pitts-
field. She also was active in the early initiatives 
to cultivate the art scene in the city, before 
shifting her focus to Great Barrington.

While she was looking for studio space, 
an acquaintance showed her the site where 
The Berkshire Vault is now housed, which 
was available for rent. Its origins as a bank 
are still evident, including a large metal vault 
and door at the gallery’s entrance.

“The bad news was that it wasn’t really 
suited to be a working studio,” said Kalish.” 
The good news was that the rent was low.”

The space appealed to her, and she decided 
to set up a gallery in the space instead.

The Kalishes moved to Great Barrington. 
Alan Kalish continued to commute to Welles-

ley before leaving his job there and shifting 
to the gallery full time.

Marilyn Kalish said art has always been a 
driving force in her life. Many members of 
her family were artists, and she inherited the 
gene. “I’m hard-wired to do this,” she said. “I 
got married and we raised a couple of kids. 
But, otherwise, art is just about all I do.”

That dedication has resulted in a prolific 
output by Kalish, who 
considers art to be a 
constant form of ex-
ploration.

While her work has a 
distinct underlying feeling, she experiments 
with diverse media, styles and subjects. Her 
work includes smaller pieces of 4-by-6 inches 
to those 6 feet tall or larger.

She often works in series based on themes 
and specific subjects, such as her popular se-
ries on dancers, as well as explorations of deep 
issues and the human condition. Kalish also 
writes detailed explanations of the artistic and 
philosophical aspects of her work.

While driven primarily by her creative im-
pulses, Kalish said she has achieved a practical 
goal that many artists seek but are unable to 
accomplish, in terms of being able to support 
themselves financially with their art.

In response to a question about why she 
has managed to attain that, she chuckled.

“I once heard a very successful entrepre-
neur explain what makes a successful busi-
ness,” she replied. “He said you just have 
to provide something that people love more 
than their money.”

On a more serious note, Kalish acknowl-
edged that the popular response to her work is 
more mysterious and not easy to analyze.

“I think it’s less a matter of talent than 
it is a level of com-
mitment and integ-
rity,” she said. “I’m 
never satisfied, and 
I’m always pushing. I 

believe that if you’re reaching for quality, 
it resonates with people.”

Varied venues
The gallery is one of the venues for her 

art. Kalish has built a large network of sup-
porters and buyers over time. She has a per-
sonal website that features her work (www.
marilynkalishfineart.com), which links to 
a website for The Berkshire Vault (www.
berkshirevaultgallery.com). She also sells a 
limited number of works on ETSY.

They advertise in art periodicals, and 
Kalish has also been featured in numerous 
profiles. “We get a lot of coverage in Boston,” 
she noted. She is also represented by Lily 
Clifford Gallery in England.

Alan Kalish noted that with so much of 
her work out in the public, they also gain 
customers through serendipity.

“Some business comes to us in an organic 
way,” he said. “For example, recently some-
one from Boston contacted us. He had been 
at a party at the home of someone who had 
her work on the wall. He liked it so much, 
he looked us up because he wanted to buy 
something by her for himself.”

Nevertheless, the physical gallery is a 
core of the business. “The good thing about 
having a gallery is that it provides exposure 
and a way of networking without having to 
chase it,” said Marilyn Kalish.

She added that the gallery has another 
benefit for her as an artist.“I get a lot more 
feedback on my work than most artists 
because I have a gallery,” she said. “People 

go in and comment on the work. That’s very 
valuable to me as an artist.”

The Berkshire Vault has a distinctive style 
as a physical space that is less formal than 
many contemporary galleries. Instead, it is 
based on the style of salons in Paris in the 
19th and early 20th centuries.

In addition to the novelty of being in a 
bank vault, the style of display in the original 
gallery and the storefront is eclectic, with 
artwork displayed in various formats on the 
walls, floor and easels – and even inside a 
fireplace. These are intermixed with antique 
furniture and other decorative objects.

“It had to be a destination because it was 
in a vault at the end of a hallway,” said Kal-
ish. “I never liked the style of those galleries 
where art is displayed on stark white walls. 
I prefer the old-fashioned salon style, with 
a layering of art and objects.”

That has also led to a sideline in which 
some of the antique pieces, which they buy 
at estate sales, are available for purchase.

Kalish said that the recent decision to open 
her studio space on Railroad Street to the 
public was intended as a way for people to see 
more of her work in a different context.

“I have much more space than I need for 
the studio,” she said. With new partitions that 
have been installed, Kalish is able to display 
more of her finished work, while also giving 
visitors a glimpse of her working studio.

Alan Kalish noted that the upstairs  space is 
open to the public by appointment (413-644-
0221) and that no sales activity is conducted 
there in accordance with town regulations.

With her expanded gallery and studio 
space, Marilyn Kalish sees her business as 
contributing to an emerging new energy in 
the southern Berkshire town.

“I think Great Barrington is on the verge 
of a new explosion in terms of vitality,” she 
said. “The town has had a lot of coverage 
nationally, and the world is discovering it. 
Other things have set the stage for that, with 
the completion of downtown reconstruction. 
The chamber of commerce and business com-
munity have been doing a good job. I think 
exciting things will be happening here, and 
I want to contribute to that.”◆

The Vault Gallery
continued from page 1

arts & culture

In addition to the stylish gallery on Main Street where her work is displayed, Marilyn Kalish also has a second-floor working studio on nearby Railroad Street.

“You just have to provide 
something that people love 
more than their money.”

24 Hour Monitoring & Emergency Service
 STOP & SHOP PLAZA, MERRILL ROAD, PITTSFIELD

 442-6911
 Mark E. Kasuba, Gemologistwww.medwardjewelers.com
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Berkshire County real estate transfersreal estate
The following real estate 
transactions are provided by 
Banker & Tradesman real 
estate data Publishing. only 
properties valued at $75,000 
or higher are included.

aDaMs
33 Bobs Hill
Buyer: Peter Suriner +
Seller: Thomas Tobin
Price: $149,000
Mortgage: $146,301
Lender: First Alliance
Date: 5/26/17

1 Burns Ln.
Buyer: John Mclean +
Seller: Samir Maher
Price: $249,000
Mortgage: $241,530
Lender: Greylock FCU
Date: 5/8/17

28 Leonard St.
Buyer: Crystal Keeler
Seller: Randy Smith +
Price: $285,000
Date: 5/1/17

61 Lime St.
Buyer: Joshua Lamb +
Seller: Travis Clairmont +
Price: $130,000
Mortgage: $131,313
Lender: Academy Mtg
Date: 5/26/17

46 Melrose St.
Buyer: Natasha Wicks
Seller: Arthur Kraamwinkel
Price: $127,900
Mortgage: $118,500
Lender: MountainOne
Date: 5/5/17

170 Orchard St.
Buyer: Brenda Demaestri +
Seller: Paul Trzcinski +
Price: $167,800
Mortgage: $167,800
Lender: Quicken Loan
Date: 5/10/17

31-33 Pleasant St.
Buyer: Paul Trzcinski
Seller: Lorrie Swistak +
Price: $90,000
Date: 5/1/17

aLForD
47 Green River Rd.
Buyer: Eric Tidd +
Seller: Richard Stover +
Price: $635,000
Mortgage: $354,375
Lender: Quicken Loan
Date: 5/26/17

beCKet
1 Canaan Rd.
Buyer: Rachel Clarke +
Seller: Sheryl Johnson +
Price: $210,000
Date: 5/12/17

3211 Main St.
Buyer: Krystal Ferrari +
Seller: Matthew Bowen +
Price: $206,000
Mortgage: $202,268
Lender: Paramount Mtg
Date: 5/2/17

79 Prince John Dr.
Buyer: Nathan Morawiec
Seller: US Bank NA Tr
Price: $83,000
Mortgage: $94,400
Lender: Westfi eld Bank
Date: 5/26/17

27 Shore Rd.
Buyer: Chauncey Burtt +
Seller: Patrick Taylor +
Price: $150,000
Mortgage: $142,500
Lender: Lee Bank
Date: 5/15/17

343 Trail Cir.
Buyer: Mark Drusedum +
Seller: Thomas Scannell
Price: $360,000
Date: 5/11/17

22 Wade Inn Rd.
Buyer: Shaylyn Sicard
Seller: Travis Miller +
Price: $151,000
Mortgage: $146,470
Lender: Adams Community
Date: 5/26/17

Yokum Pond Rd.
Buyer: Andrew Bleier +
Seller: Thomas R & BL 
Garrity IRT +
Price: $100,000
Date: 5/12/17

Cheshire
44 Coolidge Rd.
Buyer: John Morin
Seller: Peter Armstrong +
Price: $140,000
Mortgage: $112,000
Lender: Adams Community
Date: 5/31/17

38 Willow Ln.
Buyer: Stephanie Yazgi
Seller: Lori Moore
Price: $325,000
Mortgage: $125,000
Lender: Adams Community
Date: 5/8/17

87 Willow Ln.

Buyer: Stephanie Yazgi
Seller: Lori Moore
Price: $325,000
Mortgage: $125,000
Lender: Adams Community
Date: 5/8/17

CLarKsbUrG
861 East Rd.
Buyer: Joseph Stergis
Seller: David Lemieux
Price: $156,000
Mortgage: $151,320
Lender: Trustco
Date: 5/4/17

55 Hudson Brook Ln.
Buyer: Colton Andrews +
Seller: RSB Properties LLC
Price: $145,000
Mortgage: $146,464
Lender: Academy Mtg
Date: 5/18/17

DaLtoN
345 Dalton Division Rd.
Buyer: Andrew Powell Jr +
Seller: Pavan Reddy
Price: $250,000
Mortgage: $235,000
Lender: LoanDepot.com
Date: 5/12/17

416 Grange Hall Rd.
Buyer: Jonathan Bishop +
Seller: Thomas Hazen +
Price: $382,000
Mortgage: $305,600
Lender: Academy Mtg
Date: 5/15/17

22 Hemlock Hill
Buyer: Ryan Flanders +
Seller: Jonathan Bishop +
Price: $280,000
Mortgage: $224,000
Lender: Quicken Loan
Date: 5/15/17

197 Main St.
Buyer: Union Brothers 
Properties
Seller: Crane & Co
Price: $252,500
Mortgage: $227,000
Lender: Pittsfi eld Coop
Date: 5/8/17

785 Main St.
Buyer: Jon Irsfeld +
Seller: Episcopal Missions W
Price: $120,000
Date: 5/25/17

1100 Main St.
Buyer: Joe Stewart +
Seller: Amy Sommers
Price: $231,000
Mortgage: $184,800
Lender: Greylock FCU
Date: 5/26/17

72 Norwich Dr.
Buyer: Earl VanRumund +
Seller: FNMA
Price: $85,000
Mortgage: $117,519
Lender: Homestead Fund
Date: 5/22/17

61 Patricia Ave.
Buyer: Amy Sommers
Seller: Persis Caverly 1997 
RET +
Price: $210,000
Mortgage: $168,000
Lender: Adams Community
Date: 5/26/17

117 Patricia Ave.
Buyer: Ruth Burday +
Seller: Robert Bender +
Price: $275,000
Mortgage: $220,000
Lender: Greylock FCU
Date: 5/9/17

144 Pine St.
Buyer: John Mccomish +
Seller: Thomas Hall +
Price: $163,000
Mortgage: $130,400
Lender: Academy Mtg
Date: 5/31/17

255 Pleasant St.
Buyer: Ashleigh Smith +
Seller: Diane Streeter
Price: $155,000
Mortgage: $129,000
Lender: Adams Community
Date: 5/12/17

800 South St.
Buyer: Jacqueline Kelly
Seller: Greylock FCU
Price: $215,000
Date: 5/15/17

7 Wahconah Falls Rd.
Buyer: Kimberly Mills
Seller: Mary Smith
Price: $95,000
Mortgage: $95,000
Lender: Adams Community
Date: 5/24/17

eGreMoNt
14 Creamery Rd.
Buyer: Alexander Manning +
Seller: Sherwood Sumner
Price: $304,000
Mortgage: $307,070
Lender: MB Financial
Date: 5/25/17

71 Main St.
Buyer: Karner Brook LLC
Seller: Lee Bank
Price: $150,000
Mortgage: $149,000

Lender: NEHOC Assoc
Date: 5/23/17

FLoriDa
3 Oleson Rd.
Buyer: William Bohl Jr
Seller: Jacob Bonneville
Price: $120,000
Date: 5/30/17

Great
barriNGtoN

19 Hemlock Hill Rd.
Buyer: Steve Duryee
Seller: Robert Melillo
Price: $300,000
Mortgage: $240,000
Lender: Berkshire Bank
Date: 5/12/17

9 Lake Ave.
Buyer: Almar LLC
Seller: Anthony Blair +
Price: $1,450,000
Date: 5/18/17

22 Lake Ave.

Buyer: Jane Glaubinger
Seller: Brian Homeyer +
Price: $435,000
Date: 5/9/17

234 Long Pond Rd.
Buyer: Timothy Kent +
Seller: Lockhart Woodward 
FT +
Price: $882,500
Mortgage: $706,000
Lender: Bank of America
Date: 5/25/17

26 Manville St.
Buyer: 26 Manville LLC
Seller: Richard Courage
Price: $300,000
Mortgage: $240,000
Lender: Lee Bank
Date: 5/30/17

438 Monterey Rd.
Buyer: Pittsfi eld Coop Bank
Seller: GB North Star Realty
Price: $596,715
Date: 5/19/17

3 Reed St.
Buyer: Amy Raymond +
Seller: Rockefeller Grace Est +

Price: $191,000
Mortgage: $208,000
Lender: Salisbury B&T
Date: 5/22/17

16 Squaw Peak Rd.
Buyer: David Lebowitz +
Seller: Marco Crescentini +
Price: $570,000
Mortgage: $427,500
Lender: Morgan Stanley
Date: 5/19/17

haNCoCK
53 Birch Grove Rd.
Buyer: Darren Ovitsky +
Seller: Steven Schwarz +
Price: $225,000
Mortgage: $160,000
Lender: MountainOne
Date: 5/9/17

Corey Rd. Lot 2
Buyer: Richard Cecchi +
Seller: Charles Miliana
Price: $320,000
Date: 5/12/17

2589 Hancock Rd.

Buyer: Mitchell Ramos
Seller: John Bryan +
Price: $210,000
Mortgage: $185,000
Lender: Adams Community
Date: 5/19/17

Whitman Rd.
Buyer: Wesley Lamore +
Seller: Jonathan Schneer +
Price: $155,000
Date: 5/22/17

9501 Mountainside
Buyer: Brian Douglas Sr +
Seller: Chad Landmon +
Price: $490,000
Date: 5/1/17

825 Thatcher House
Buyer: Laurie Gomez
Seller: Alan Ross +
Price: $130,000
Mortgage: $104,000
Lender: Pittsfi eld Coop
Date: 5/8/17

hiNsDaLe
continued on next page
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real estate
continued from page 21

205 Ashmore Rd.
Buyer: Christopher Ward +
Seller: Randa Glasser +
Price: $321,000
Mortgage: $90,000
Lender: Norman Cygan
Date: 5/24/17

386 Creamery Rd.
Buyer: Matthew Carney
Seller: FHLM
Price: $143,519
Mortgage: $114,815
Lender: Greylock FCU
Date: 5/17/17

LaNesboro
71 Bailey Rd.
Buyer: Samir Maher +
Seller: Burt Sky +
Price: $500,000
Mortgage: $416,000
Lender: Adams Community
Date: 5/8/17

120 Bailey Rd.
Buyer: Ryan Panetti +
Seller: Joyce Pereira
Price: $240,000
Mortgage: $192,000
Lender: Adams Community
Date: 5/19/17

22 Grove St.
Buyer: FNMA
Seller: Charles Newton +
Price: $88,600
Date: 5/5/17

25 Orchard St.
Buyer: Sling LLC
Seller: Shaun Lampro +
Price: $80,001
Date: 5/25/17

15 Scott Rd.
Buyer: Mount Greylock 
Campsite
Seller: Michael Dilego +
Price: $480,000
Mortgage: $284,500
Lender: Greylock FCU
Date: 5/19/17

Lee
235 East St.
Buyer: Linda Howitt +
Seller: Bank of America
Price: $97,000

Date: 5/23/17

192 Leisure Lee Rd.
Buyer: Anne Simon
Seller: Goose Pond T +
Price: $75,000
Date: 5/31/17

660 Marble St.
Buyer: Quintin Springstead +
Seller: Lewis Lipford +
Price: $250,000
Mortgage: $200,000
Lender: Adams Community
Date: 5/8/17

1250 Pleasant St.
Buyer: Rodney Clark +
Seller: Richard Ford +
Price: $175,000
Mortgage: $125,000
Lender: Lee Bank
Date: 5/25/17

115 Prospect St.
Buyer: Carolyn Lundeen
Seller: Jason Free +
Price: $274,000
Mortgage: $208,000
Lender: Greylock FCU
Date: 5/1/17

310 Prospect St.
Buyer: Katie Soules
Seller: Ruth Edelstein
Price: $235,000
Mortgage: $247,000
Lender: Lee Bank
Date: 5/5/17

800 Tyringham Rd.
Buyer: Marian 
Missionaries +
Seller: Nannette Mitchell T +
Price: $205,000
Date: 5/5/17

880 East St. U:13D
Buyer: Merriam October 
Mtn NT +
Seller: Larry Weiss +
Price: $305,000
Date: 5/1/17

770 Summer St. U:13A
Buyer: Florence Braun RET +
Seller: Rudy Schott +
Price: $449,000
Date: 5/26/17

LeNoX
140 Crystal St.
Buyer: MWP Holdings LLC

Seller: George Vanzandt 
Jr RET +
Price: $225,000
Date: 5/19/17

31 Hubbard St.
Buyer: David York
Seller: Donna Collins
Price: $309,000
Date: 5/2/17

11 Jaynes Rd.
Buyer: Robert Basdekis +
Seller: Ning Fu +
Price: $420,000
Date: 5/22/17

31 King William Rd.
Buyer: Emilie Papa
Seller: Phyllis Kiss RET 
2012 +
Price: $275,000
Mortgage: $260,000
Lender: Lee Bank
Date: 5/25/17

16 Maple St.
Buyer: Virginia Guenette
Seller: Scott Hnderson +
Price: $275,000
Mortgage: $220,000
Lender: Berkshire Bank
Date: 5/24/17

285 Old Stockbridge Rd.
Buyer: Rutledge 285 T +
Seller: Rutledge Nancy Est +
Price: $300,000
Mortgage: $180,000
Lender: Adams Community
Date: 5/30/17

118 Plunkett St.
Buyer: Kendal Phipps
Seller: Neubie Springs LLC
Price: $230,000
Mortgage: $180,000
Lender: Commonwealth Mtg
Date: 5/22/17

44 Saint Anns Ave.
Buyer: Donald Usher +
Seller: Iris Chasen RET +
Price: $595,000
Date: 5/5/17

108 West St.
Buyer: Austin Keeling +
Seller: James Pollard +
Price: $199,000
Mortgage: $193,000
Lender: Lee Bank
Date: 5/10/17

58 Yokun Ave.

Buyer: SDET LLC
Seller: Barbara Crosby
Price: $2,275,000
Date: 5/19/17

81 Walker St. U:4
Buyer: Arlin Wasserman
Seller: Mark Peeler +
Price: $420,000
Mortgage: $294,000
Lender: Wells Fargo
Date: 5/1/17

MoNterey
24 Laurel Banks
Buyer: Jeffrey Rudnicki +
Seller: Steven Truta +
Price: $775,000
Mortgage: $658,750
Lender: Citibank
Date: 5/26/17

Mt.
WashiNGtoN

76 East St.
Buyer: Hill 2017 RT +
Seller: Jeffrey & Cynthia 
Mischka T +
Price: $475,000
Date: 5/2/17

NeW
MarLboro

114 Clayton Mill River Rd.
Buyer: Jackson Liscombe +
Seller: Anthony Prisendorf +
Price: $219,000
Mortgage: $200,549
Lender: MountainOne
Date: 5/31/17

122 Clayton Mill River Rd.
Buyer: Jeffrey Foote +
Seller: Eric Shamie +
Price: $585,000
Mortgage: $555,750
Lender: Lee Bank
Date: 5/31/17

96 Main St.
Buyer: Roshelle Berliner
Seller: Herbert Coyne
Price: $236,000
Date: 5/10/17

North aDaMs
116 Bonair Ave.

Buyer: Declan Cook +
Seller: Dennis Seymour +
Price: $177,500
Date: 5/24/17

81 Cherry St.
Buyer: Daniel Wallis +
Seller: Nicholas Hruch
Price: $155,000
Mortgage: $142,500
Lender: Leader Bank
Date: 5/19/17

721 Curran Hwy.
Buyer: William Thacker +
Seller: Wayne Arnold
Price: $119,000
Mortgage: $116,844
Lender: Academy Mtg
Date: 5/12/17

307-309 Eagle St.
Buyer: Darren Howe +
Seller: Joseph Lazarczyk +
Price: $116,000
Mortgage: $87,000
Lender: Members 
Advantage
Date: 5/5/17

26 Hodges Cross Road
Buyer: Dustin Kline +
Seller: Prevey Rodney Est +
Price: $169,900
Mortgage: $161,405
Lender: Network Funding
Date: 5/22/17

43 Jackson St.
Buyer: Gary Clark +
Seller: Jeffrey Williams +
Price: $112,500
Mortgage: $90,000
Lender: MountainOne
Date: 5/12/17

1575 Massachusetts Ave.
Buyer: Paula Bopp
Seller: John Prince Jr
Price: $165,500
Mortgage: $132,400
Lender: Greylock FCU
Date: 5/1/17

130 Richview Ave.
Buyer: David Forsberg
Seller: Teri Iacuessa
Price: $79,900
Mortgage: $63,920
Lender: MountainOne
Date: 5/5/17

21 River St.
Buyer: Donna Felix
Seller: Enasin LLC
Price: $82,000
Mortgage: $82,822
Lender: Adams Community
Date: 5/22/17

238 State Rd.
Buyer: John Dibeneditto +
Seller: Peggy Ross
Price: $128,500
Mortgage: $102,800
Lender: Quincy CU
Date: 5/12/17

813 W Shaft Rd.
Buyer: Kelly Bordeau
Seller: N Berk Habitat
Price: $153,200
Mortgage: $110,000
Lender: Seller

Date: 5/25/17

Taft St. U:21
Buyer: Eric Knibbs +
Seller: Belvedere Dev Co
Price: $159,900
Date: 5/12/17

otis
2372 Algerie Rd.
Buyer: James Crandall Jr +
Seller: Bradford Nelson +
Price: $229,000
Mortgage: $224,852
Lender: Village Mtg
Date: 5/26/17

Main Rd.
Buyer: Laura Chiaravalloti +
Seller: Judy Vilman
Price: $170,000
Date: 5/10/17

39 N Pine St.
Buyer: Bank of NY 
Mellon T
Seller: Laura Bertram +
Price: $78,614
Date: 5/1/17

50 Sequena Dr.
Buyer: Peter Thomley +
Seller: George Sokolsky +
Price: $262,000
Mortgage: $209,600
Lender: Adams Community
Date: 5/5/17

PerU
Causeway Rd.
Buyer: Gyula Egervari +
Seller: Gary Doyon
Price: $89,900
Date: 5/24/17

PittsFieLD
3 Alcott Ln.
Buyer: Nancy Sommer
Seller: Lucille Obrien
Price: $220,000
Date: 5/31/17

33 April Ln.
Buyer: Helena Marcil
Seller: Bo Reiote LLC
Price: $155,000
Mortgage: $152,192
Lender: Fairway Mtg
Date: 5/12/17

80 Bay State Rd.
Buyer: Juan Rodriguez
Seller: Berk Family & 
Indiv
Price: $174,000
Mortgage: $165,300
Lender: NBT Bank
Date: 5/4/17

69 Birch Grove Dr.
Buyer: Cristina Gonzalez
Seller: Sharon Mendonsa +
Price: $162,000
Date: 5/23/17

1 Caratina Dr.
Buyer: Brian Cogswell
Seller: Lawrence VanHorn +

Price: $198,000
Mortgage: $194,413
Lender: Academy Mtg
Date: 5/18/17

103 Cole Ave.
Buyer: Gregory Bednarski +
Seller: Paula Murray
Price: $122,400
Mortgage: $82,400
Lender: Village Mtg
Date: 5/18/17

11 County Ct.
Buyer: Justin Hastings +
Seller: Mark Lange Sr +
Price: $350,000
Mortgage: $239,000
Lender: Greylock FCU
Date: 5/19/17

481 Dalton Ave.
Buyer: Hutton Exchange 
Pittsfield
Seller: Perras FT
Price: $780,000
Mortgage: $1,555,000
Lender: First Tenn Bk
Date: 5/23/17

36 Dan Ave.
Buyer: Martin Winters +
Seller: Sunil Ramineni +
Price: $234,900
Date: 5/30/17

10 Devonshire Ave.
Buyer: Hutton Exchange 
Pittsfield
Seller: Perras FT
Price: $780,000
Mortgage: $1,555,000
Lender: First Tenn Bk
Date: 5/23/17

248 Dewey Ave.
Buyer: MHFA
Seller: Debra Duell
Price: $90,224
Date: 5/10/17

3 Dorchester Ave.
Buyer: John Virgilio
Seller: Frank Teti +
Price: $154,500
Date: 5/15/17

520 E New Lenox Rd.
Buyer: Allison Nichols +
Seller: Mona Pizzuto
Price: $218,500
Mortgage: $211,945
Lender: Greylock FCU
Date: 5/31/17

101 Edward Ave.
Buyer: Francis Bohdiewicz +
Seller: Kathryn Jensen
Price: $162,000
Mortgage: $157,140
Lender: Greylock FCU
Date: 5/26/17

91 Elizabeth St.
Buyer: Rachel Malley
Seller: Thomas Whaley
Price: $134,000
Mortgage: $107,200
Lender: Berkshire Bank
Date: 5/18/17

299 Elm St.
Buyer: John Virgilio
Seller: Frank Teti +
Price: $154,500
Mortgage: $151,701
Lender: Academy Mtg
Date: 5/15/17

42 Elmhurst Ave.
Buyer: Paula Ketcham
Seller: Troiano John Est +
Price: $85,000
Mortgage: $75,000
Lender: Trustco Bank
Date: 5/26/17

63 Essex St.
Buyer: James Burden
Seller: Glen Bona +
Price: $161,500
Mortgage: $164,972
Lender: Academy Mtg
Date: 5/1/17

33 Euclid Ave.
Buyer: Pail Lisi Jr 
Seller: Joseph Mccusker +
Price: $138,000
Mortgage: $135,500
Lender: Academy Mtg
Date: 5/22/17

14 Evelyn Park
Buyer: Amanda Brindle
Seller: Brenda Wojnicki
Price: $113,500
Mortgage: $102,000
Lender: Adams Community
Date: 5/26/17

1 Fairfield St.
Buyer: 426 South Street LLC
Seller: Ekarin Fuentes +
Price: $95,000
Date: 5/24/17

15 Fairfield St.
Buyer: Dina Oliveira
Seller: John Lamke +
Price: $130,000
Mortgage: $116,870
Lender: Adams Community
Date: 5/31/17

384 Fenn St.
Buyer: Alliance Properties 
LLC
Seller: BER Enterprises LLC
Price: $80,000
Mortgage: $65,000
Lender: Seller
Date: 5/19/17

390 Fenn St.
Buyer: Alliance Properties 
LLC

Seller: BER Enterprises LLC
Price: $80,000
Mortgage: $65,000
Lender: Seller
Date: 5/19/17

82 Fort Hill Ave.
Buyer: Cory Bimbane +
Seller: David Morgan
Price: $189,000
Mortgage: $231,415
Lender: Residential Mtg
Date: 5/19/17

87 Gamwell Ave.
Buyer: US Bank NA T
Seller: Judith Kushi +
Price: $90,000
Date: 5/12/7

31 Garfield Ave.
Buyer: Jason Stump +
Seller: Allen Sykes
Price: $160,000
Mortgage: $138,380
Lender: Quicken Loan
Date: 5/31/17

87 Greenwich St.
Buyer: Kristen Nadeau +
Seller: Shaun Cooper
Price: $ 165,500
Mortgage: $157,225
Lender: Greylock FCU
Date: 5/22/17

40 Herie Ave.
Buyer: Richard Holmes +
Seller: Katherine Wright +
Price: $185,000
Date: 5/1/17

43 Holmes Rd.
Buyer: Maria Caccese
Seller: Blake Voyles +
Price: $155,000
Mortgage: $124,000
Lender: Greylock FCU
Date: 5/31/17

434 Holmes Rd.
Buyer: Mark Avnet +
Seller: Norman Avnet 
2001 T +
Price: $384,000
Date: 5/26/17

28 Howe Rd.
Buyer: Susan Renzi
Seller: Lewis Thistle Jr
Price: $136,000
Date: 5/18/17

24 James St.
Buyer: Robert Carter
Seller: Geola Lesage
Price: $138,000
Mortgage: $133,394
Lender: Quicken Loan
Date: 5/30/17

39 Joan Dr.
Buyer: Mathew Newton +
Seller: Lisa Benoit +
Price: $212,000
Mortgage: $208,160
Lender: Academy Mtg
Date: 5/24/17

22 Kathy Way
Buyer: Kevin Sherman +
Seller: Lawrence Allessio LT +
Price: $85,000
Mortgage: $328,000
Lender: Greylock FCU
Date: 5/25/17

25 Kenilworth St.
Buyer: Elizabeth Hollister
Seller: Mcinerney Gloria Est +
Price: $255,000
Mortgage: $260,930
Lender: Greylock FCU
Date: 5/1/17

10 Kent Ave.
Buyer: Majorka LLC
Seller: GRC Capital LLC
Price: $550,000
Mortgage: $412,500
Lender: Lee Bank
Date: 5/19/17

39 Knox Rd.
Buyer: Matthew Bishop +
Seller: Lahey FT +
Price: $280,000
Mortgage: $266,000
Lender: Greylock FCU
Date: 5/19/17

22 Lakeway Dr.
Buyer: Shauna Kellar
Seller: Shruti Basil +
Price: $126,500
Mortgage: $65,000
Lender: Greylock FCU
Date: 5/2/17

384 Lebanon Ave.
Buyer: Bradley Peters
Seller: Roy Mary Est +
Price: $155,000
Mortgage: $139,500
Lender: Village Mtg
Date: 5/1/17

262 Lenox Ave.
Buyer: Jacob Brown +
Seller: Diane Chicoine
Price: $137,000
Mortgage: $130,150
Lender: Greylock FCU
Date: 5/10/17

104 Leona Dr.
Buyer: Wilmington Svgs 
Fund
Seller: Mark Pierson +
Price: $184,900
Date: 5/15/17

26 Livingston Ave.
Buyer: Alfred Gelinas
Seller: Mark Pennell +
Price: $125,000
Date: 5/26/17

rrs TM

NOW CARRYING
WOOD JUNGLE GYMS 

IN SHEFFIELD!
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15 Maude St.
Buyer: Wilmington Svgs 
Fund
Seller: The A Politis +
Price: $90,000
Date: 5/23/17

165 Mcintosh Dr.
Buyer: Mark Lillie +
Seller: Colton Agar
Price: $239,000
Mortgage: $231,023
Lender: Quicken Loan
Date: 5/5/17

392 Merrill Rd.
Buyer: Sling LLC
Seller: Allen Harris Jr +
Price: $355,000
Date: 5/2/17

400-402 Merrill Rd.
Buyer: Sling LLC
Seller: Allen Harris Jr +
Price: $355,000
Date: 5/2/17

1651 North St.
Buyer: Andrew Perenick +
Seller: David Francoeur
Price: $75,000
Mortgage: $100,000
Lender: Doodles Inc
Date: 5/17/17

37 Ridge Ave.
Buyer: Jessica Santander +
Seller: Wilk FT +
Price: $168,000
Mortgage: $162,960
Lender: Lee Bank
Date: 5/19/17

104 Ridge Ave.
Buyer: Gary Mohr
Seller: Bianco Landscaping 
NT +
Price: $532,500
Date: 5/26/17

133 Seymour St.
Buyer: WDM Properties LLC
Seller: Roman Cath Bishop 
of Springfi eld
Price: $290,000
Mortgage: $1,350,000
Lender: Greylock FCU
Date: 5/5/17

56 Shore Dr.
Buyer: LC NT +
Seller: Patricia Archey +
Price: $210,000
Date: 5/12/17

55 Stearns Ave.
Buyer: Benjamin Snow
Seller: James Kushi 3rd +
Price: $169,900
Mortgage: $161,405
Lender: Trustco Bank
Date: 5/18/17

21 Strong Ave.
Buyer: Christian Bianchi
Seller: Patricia Coggins
Price: $175,000
Mortgage: $153,000
Lender: NBT Bank
Date: 5/15/17

40 Thomas Rd.
Buyer: Roger Goodreau
Seller: Kevin Tart
Price: $118,800
Mortgage: $106,920
Lender: Greylock FCU
Date: 5/31/17

53 Tor Ct.
Buyer: Susan Kirchner NT +
Seller: Barry Siegel RET +
Price: $925,000
Date: 5/9/17

692 Tyler St.
Buyer: Karl Douhan +
Seller: Angel Arlos
Price: $110,000
Mortgage: $100,000
Lender: Seller
Date: 5/11/17

41 Unkamet Park Dr.
Buyer: Sean Savitsky +
Seller: E Lee St Martin +
Price: $92,000
Mortgage: $110,000
Lender: Pittsfi eld Coop
Date: 5/8/17

12 Vivian Ave.
Buyer: Thomas Pytko +
Seller: Michael Wendling Jr
Price: $143,000
Mortgage: $138,710
Lender: Academy Mtg
Date: 5/31/17

31 Westwood Rd.
Buyer: Timothy Belanger
Seller: Edward Sprenkle +
Price: $151,000
Mortgage: $135,749
Lender: Adams Community
Date: 5/22/17

41 Williams St.
Buyer: Margaret Obrien
Seller: John Murphy 3rd +
Price: $224,000
Mortgage: $179,200
Lender: Adams Community
Date: 5/31/17

23 Williamsburg Ter.
Buyer: Roland Chaffee +
Seller: Roger Brissette
Price: $150,022
Mortgage: $154,972
Lender: Mtg Research Ctr
Date: 5/17/17

Churchill Crst. U:62
Buyer: Mark Lange Sr +
Seller: Maria Salatino
Price: $157,500

Mortgage: $126,000
Lender: Greylock FCU
Date: 5/19/17

81 Dartmouth St. U:101
Buyer: Alexander Geller
Seller: Ceara St Onge
Price: $106,000
Date: 5/24/17

riChMoND
125 Dublin Rd.
Buyer: William Leeco +
Seller: 125 Dublin Road RT +
Price: $350,000
Mortgage: $332,500
Lender: Adams Community
Date: 5/31/17

216 March Hare Rd.
Buyer: Amy Greenspon
Seller: Virginia Cleary
Price: $367,500
Date: 5/16/17

17 Pilgrim St.
Buyer: Jacob Pickens +
Seller: Diane Viggiano
Price: $155,000
Mortgage: $156,565
Lender: Academy Mtg
Date: 5/12/17

saNDisFieLD
306 Hidden Ln.
Buyer: James Celestin +
Seller: Coulter George Est +
Price: $125,000
Mortgage: $97,600
Lender: Trustco Bank
Date: 5/9/17

307 Shadow Ln.
Buyer: Carol Wolf +
Seller: Maxine Weisgrau +
Price: $285,000
Mortgage: $155,000
Lender: Pittsfi eld Coop
Date: 5/25/17

20 W Hubbard Rd.
Buyer: FHLM
Seller: William Williams +
Price: $199,542
Date: 5/5/17

20 W Hubbard Rd.
Buyer: William Mielke +
Seller: FHLM
Price: $172,000
Date: 5/12/17

sheFFieLD
408 Berkshire School Rd.
Buyer: Jayson Barrett
Seller: Liam Dugan
Price: $105,000
Mortgage: $103,098
Lender: Academy Mtg
Date: 5/1/17

1820 Boardman St.
Buyer: Stephen Small +
Seller: Noah Greenhill +
Price: $492,500
Mortgage: $392,800
Lender: Salisbury B&T
Date: 5/16/17

400 Bow Wow Rd.
Buyer: Martha Jackson
Seller: David Dabill +
Price: $715,000
Date: 5/24/17

209 Polikoff Rd.
Buyer: James Kushi 3rd +
Seller: Lisa Marchi
Price: $265,000
Mortgage: $212,000
Lender: Academy Mtg
Date: 5/15/17

40 S Main St.
Buyer: FNMA
Seller: Eileen Young
Price: $309,921
Date: 5/19/17

529 S Undermountain Rd.
Buyer: Kenneth Owen +
Seller: Marcia Kiesel
Price: $275,000
Date: 5/3/17

1548 S Undermountain Rd.
Buyer: David Klein +
Seller: Douglas Blanchard
Price: $505,000
Mortgage: $404,000
Lender: Salisbury B&T
Date: 5/26/217

459 Sheffi eld Plain
Buyer: John Prince Jr
Seller: Dana Barnum +
Price: $155,000
Mortgage: $124,000
Lender: Greylock FCU
Date: 5/1/17

229 Silver St.
Buyer: Brian Bothwell +
Seller: Dana Biberman
Price: $295,000
Date: 5/15/17

stoCKbriDGe
2 Castle Hill Rd.
Buyer: Maciej Linde +
Seller: Cooper Gerald Est +
Price: $105,000
Date: 5/19/17

55 Hawthorne St.
Buyer: Wendy Rusk
Seller: Deutsche Bank Natl 
T Co Tr
Price: $436,064

Mortgage: $100,000
Lender: Adams Community
Date: 5/8/17

2 Lake Drive Ext.
Buyer: Marc Rubenstein +
Seller: William Briggs +
Price: $815,000
Mortgage: $600,000
Lender: Citibank
Date: 5/4/17

14-A Mahkeenac Heights Rd.
Buyer: Peter Maschal +
Seller: lloyd Johnson +
Price: $167,500
Date: 5/22/17

1 Mahkeenac Rd.
Buyer: Deborah Niewood-
Lovich
Seller: Gail Jaffe QPRT +
Price: $1,500,000
Mortgage: $960,000
Lender: Wells Fargo
Date: 5/15/17

57 Main St. U:3
Buyer: Richard Epstein
Seller: Michael Stephen RET +
Price: $228,500

Date: 5/2/17

11 Prospect Hill Rd. U:2
Buyer: Barbara Morgan
Seller: Sunny Schwartz T +
Price: $450,000
Date: 5/1/17

tyriNGhaM
19 Webster Rd.
Buyer: Jordan Durham +
Seller: Katherine White-
Hardin +
Price: $299,000
Mortgage: $220,000
Lender: Westfi eld Bank
Date: 5/17/17

West
stoCKbriDGe

1 Canaan Rd.
Buyer: Rachel Clarke +
Seller: Sheryl Johnson +
Price: $210,000
Mortgage: $168,000
Lender: Adams Community
Date: 5/12/17

127 Great Barrington Rd.
Buyer: Eric Shimelonis +
Seller: David Pearlson
Price: $350,000
Mortgage: $300,000
Lender: Seller
Date: 5/1/17

11 Maple St.
Buyer: Shayna Tonini +
Seller: Eunice Mcneil NT +
Price: $300,000
Mortgage: $225,000
Lender: Adams Community
Date: 5/10/17

64 Pixley Hill Rd.
Buyer: Peter Antoszyk RET +
Seller: Donald Shapiro 
2003 RET +
Price: $1,021,800
Date: 5/18/17

20 Smith Rd.
Buyer: Phillip Mulholland +
Seller: Douglas & Jane 
Kiviat IRT +
Price: $507,000
Mortgage: $405,600
Lender: Adams Community
Date: 5/19/17

19 State Line Rd.
Buyer: Gary Yaple +
Seller: Jeffrey Carlotto +
Price: $450,200
Mortgage: $443,675
Lender: Navy FCU
Date: 5/5/17

WiLLiaMstoWN
72 Buxton Hill Rd.
Buyer: Eileen Carr
Seller: Barbara Joseph
Price: $433,800
Mortgage: $180,000
Lender: Adams Community
Date: 5/5/17

44 Grandview Dr.
Buyer: James Nolan Jr +
Seller: Ransden Maragret 
Est +
Price: $209,000
Mortgage: $130,000
Lender: MountainOne
Date: 5/1/17

47 Hall St.
Buyer: Christopher Durley
Seller: V Mortgage REO 

2 LLC
Price: $101,500
Date: 5/16/17

177 Lindley Ter.
Buyer: Patrick 
Schoorlemmer +
Seller: Alling Wilson Est +
Price: $100,000
Mortgage: $80,000
Lender: B Schoorlemmer
Date: 5/5/17

50 Mount Williams Dr.
Buyer: Justin Shaddock +
Seller: Girardi Victor Est +
Price: $270,000
Mortgage: $216,000
Lender: Adams Community
Date: 5/1/17

244 Oblong Rd.
Buyer: T Kevin Orourke +
Seller: Douglas Ellis +
Price: $1,000,000
Date: 5/12/17

754 Simonds Rd.
Buyer: Nathan Cook +
Seller: Andrew Sheldon +
Price: $240,000

Mortgage: $192,000
Lender: MountainOne
Date: 5/30/17

Stoeny Ledge Rd.
Buyer: Robert Wood +
Seller: Patricia Reichler
Price: $250,000
Date: 5/18/17

189 Stratton Rd. U:A5
Buyer: Patrick 
Schoorlemmer +
Seller: Jennifer Mardus
Price: $124,000
Mortgage: $100,000
Lender: B Schoorlemmer
Date: 5/12/17

WiNDsor
83 Access Road 3
Buyer: Kendra Guthrie
Seller: Catherine 
Greenwald
Price: $250,000
Mortgage: $200,000
Lender: Leader Bank
Date: 5/26/17

◆

IF YOU REMEMBER  
COLLECTING THESE, 
IT’S TIME TO COLLECT  

SOCIAL SECURITY.

Investment in securities, including mutual funds, involves the risk of loss.

WE CAN HELP YOU MAKE WISER CHOICES.

How and when you apply for Social Security can have 
tax advantages. Let us guide you toward the best 
answers for your situation. 

BerkshireMM.com • (888) 232-6072
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Pittsfield
70 South St.
(413) 447-7304

Pittsfield
110 Dalton Ave.
(413) 395-9626

Dalton
431 Main St.
(413) 684-1551

Gt. Barrington
325 Main St.
(413) 528-2840

www.pittsfieldcoop.com Member FDIC & SIF            Equal Housing Lender

The Pittsfield Cooperative Bank opened in 1889 intent on empowering our neighbors
to build a better community. Savings and investment products were designed to benefit
the customers long-term and lending decisions were made with great thought by honest,
local bankers.

They still are.

Today, The Co-op is staffed by 48 people who not only live and work in the area, they’ve
dedicated most of their lives to the region. And — because of the way we conduct 
business — this little known bank in the heart of the Berkshires is one of the best 
capitalized lenders in the entire Commonwealth.

While that’s not the kind of stuff that makes headlines… it sure is comforting to bank with
someone you know and trust.


