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Partners opening co-working 
space on upper North Street 

big plans for tiny houses

North Adams firm creating jobs in construction niche 
By John Townes

The recent growth of interest in miniature domiciles – also known 
as “tiny houses” – has led to a unique new 
construction business in North Adams.

Based in the city-owned Windsor Mill com-
mercial complex, B&B Micro Manufacturing 
Inc. constructs tiny houses in a 15,000-square-
foot section of the facility.

The company is owned and operated by Chris 
St. Cyr, Jason Koperniak and Mitchell Bresett. 
The three partners grew up in Adams and are longtime friends.

B&B’s initial business mainstay is an agreement with a company 

that develops rustic vacation retreats on rural sites in the Northeast. 
B&B constructs houses averaging about 200 square feet, which are then 

transported to its customer’s properties, where 
they are set up in secluded sites as getaway cabins. 
Guests pay by the night to stay in the cabins.

“What’s great about this is that it brings 
in new money and construction work from 
outside the Berkshires that would not be here 
otherwise,” said St. Cyr.

He explained that because the structures are 
built for sites outside of the Berkshires, they are a new construction

continued on page 20

Feedback leads to changes 
for program’s next iteration

By Brad Johnson
At its most basic, the Business Bootcamp 

program introduced last winter through a 
collaboration between 1Berkshire and Mas-
sachusetts College of Liberal Arts (MCLA) 
was intended as an intensive learning experi-
ence for participants in the early stages of 
business development.

It was also a learning experience for or-
ganizers of the program, who have analyzed 
the results and feedback from the inaugural 
bootcamp and incorporated changes to make 
it more responsive to the needs of future 
participants.

Those changes 
will  be imple-
mented in the sec-
ond annual Busi-
ness Bootcamp, 
which will be held 
in March and April 
of 2018, and which is accepting applications 
through Nov. 15.

“We weren’t perfect the first time out of the 
gate,” said David Curtis, economic develop-
ment specialist with 1Berkshire, a county-wide 
organization focused on economic develop-
ment and promotion of the region. “But we 
have used the learning process to make adjust-
ments. We now have a much better idea of 
exactly what needs to be included.”

The Business Bootcamp is a free pro-
gram open to individuals actively involved 
in development of business concepts and 
early-stage business owners. The objective 
is to provide participants with a basic under-
standing of the essential elements involved in 
successfully starting and growing a business 
venture in the Berkshires.

“We’re very excited to partner again with 
MCLA to offer this important educational 
resource for entrepreneurs,” said Jonathan

continued on page 11

Downtown site provides 
workplace alternative for 
range of potential users

By John Townes
Two prominent adjacent storefronts in 

downtown Pittsfield are being converted 
into a new generation of workplace, known 
as a “co-working” space, for entrepre-
neurs, small business owners and other 
professionals.

Framework LLC has acquired a long-term 
lease on the storefronts at 435 to 439 North 
St. The new firm is currently doing extensive 
construction work on the 5,000-square foot 

interior to create a mix of private offices 
and open shared workspaces.

Slated to open in early autumn, the facil-
ity will include office support services and 
amenities such as Wi-Fi, printers, confer-
ence rooms, areas for smaller meetings, 
and a kitchen area, which will be available 
for users.

“We saw a need for this in Pittsfield,” 
said co-developer Tim Burke. “There are 
a lot of people who bounce around among 
coffeehouses and other public spaces to do 
their work on their laptops. This will offer 
them a dedicated workspace with office 
services.”

Burke is a partner in Framework LLC with
continued on page 22

Scott Moraes (left) and Tim Burke are collaborating on a new membership-based co-working space and 
related suite of private offices in two adjacent storefronts on upper North Street in downtown Pittsfield.

Learning experience 
for both sides with 
Business Bootcamp

The Business 
Bootcamp is 

accepting appli-
cations through 

Nov. 15.

Longtime friends Mitchell Bresett, Jason Koperniak and Chris St. Cyr (left to right) have tapped the “tiny house” trend with their new construction firm, B&B Micro 
Manufacturing Inc. They are shown here inside one of the small structures being built for a commercial customer at their Windsor Mill workshop in North Adams.

“What’s great about this is 
that it brings in new money 
and construction work from 
outside the Berkshires that 

would not be here otherwise.”
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berkshiremm.com

To Our Clients,

Thank you. Thank you a million times over for your trust and years of patronage, and allowing us the opportunity to 

help you achieve your investment goals.  

When we started Berkshire Money Management, we had some cheap cubicles and used furniture. My father-in-law 

gifted me six months free rent in the attic of his business, BETNR Construction. That was sixteen years ago, and now 

as the Model Farm. It’s because you trusted us, and it’s because together we were successful in building your portfolio, 

that we have been able to do this.  

sustain retirement spending.

But we have expanded our reach as you continue to open your family to us. Many of our clients have had us manage 

In return, we have invested in you. We have a team of professionals we work with (accounting, insurance, estate and 

support to allow us to offer even more to you and your family.

know you are doing it right. We are grateful that you have let us do it for you. 

grew up. I look forward to giving you the grand tour once we’ve moved to show you what we did together. Thank you!

Sincerely,

Family
To Our Clients,

Allen Harris
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Local fi rm enters world of 
branded game marketing

By John Townes
After many years as a marketing profes-

sional, Thaddeus Kubis of Sheffi eld decided 
that the future is interactive.

“I wanted to move beyond the limits of tra-
ditional marketing,” said Kubis, the founder 
and president of Omni Channel Marketing 
Group/TIFMC. “The convergence of market-
ing technology is here and is moving into 
seemingly unrelated but massively popular 
channels such as mobile gaming.”

With that in mind, Kubis has joined Proelios, 
a Anglo/German branded gaming business, as 
its North American marketing partner.

Founded in 2013, Proelios develops brand-
ed mobile games and virtual and augmented 
reality experiences that are used to market 
specifi c brands and products. Its clients have 
included Volkswagen, Coca Cola, the Bar-
claycard, and Fanta, among others.

Kubis will lead the company’s efforts to 
expand beyond its European base into North 
America as a marketing and sales partner 
– providing consultation, creative design, 
development and other services.

Branded games utilize the technology, 
structure and format of games that are usu-
ally associated with recreational escapism. 
However, they are designed to communicate 
marketing and advertising messages.

“It uses mobile devices to connect con-
sumers with an engaging and rewarding 
gaming experience that is based on what the 
brand is trying to convey,” explained Kubis. 
While the content is more than advertising, 
he added, brand messaging is built in as part 
of the game.

As an example, he cited a series of mobile 
games created for Volkswagen.

“There are seven different driving games 
that involve a challenge,” said Kubis. “Each 
game is based on one of the company’s brands 
of vehicle. The user can actually experience 

what it is like driving a specifi c model of car 
while playing the game. So it offers a gaming 
experience that is also a soft ad message that 
provides information 
about Volkswagen’s 
products.”

Another game created 
for Fanta (a soda brand 
in the Coca Cola family) 
features specifi c chal-
lenges through which 
players gain points. It 
also has a strong ele-
ment of social media 
and networking among 
players, and is designed 
to drive traffi c to Fanta’s 
Facebook page.

Noting that gaming is the number-one use 
of the Internet, Kubis said that branded games 
accomplish a variety of marketing goals.

“It satisfi es the four pillars of marketing,” 
he said. “It creates brand engagement, it keeps 
a connection with the consumer, it encour-
ages retention of the client’s message, and it 
provides metrics about how the app is being 
used, and who, where and when.”

He said branded gaming applications col-
lect information about users, and provide the 
ability to encourage feedback and to identify 
contacts for follow-up marketing communica-
tions. “Personalization is an important part of 
the marketing,” he said. “The games are tai-
lored to what the customer chooses to do.”

Kubis said that he will be working to 
introduce Proelios on a nationwide basis, 
but he plans to focus much of his initial ef-
forts on this region. “It’s diffi cult to get in 
touch directly with the large national brands, 
so I’m going to mid-sized companies fi rst, 
to prove the concept,” he said. “Since I’m 
familiar with this region, I’m looking at the 
Berkshires as a prototype market.”

He added that one of his goals is to develop 
branded games for the tourism market.

“These can be used to promote tourism in 
new ways, to introduce people to the area and 

attractions,” he said. “For example, a Lenox 
tourism challenge could provide information 
within a game. It can include sub games, such 

as demonstrating what 
goes on backstage at 
Tanglewood, or a din-
ing challenge that gives 
information about local 
restaurants.”

In developing his 
new role as marketing 
partner with Proelios, 
Kubis said that he in-
tends to remain based 
in the Berkshires. “To-
day location matters 
little,” he said. “Shef-
field can become as 

much of a center for marketing brand-based 
gaming as New York, Boston or any other 
major international city.”

While his role at Proelios is a primary focus, 
Kubis will continue to work with other forms of 
marketing through Omni Channel Marketing 
Group (www.marketingisaprofi tcenter.com), 
and a venture in which he provides aerial drone 
photography and video services.◆

Screen shot from a mobile driving game created for 
the Audi brand and other Volkswagen car lines.

Does yoUR BUsiness ACCePt
CReDit CARDs?

FIND oUT HoW MUCH MoNEY YoU CAN SAVE:
Get a free, no obligation analysis of your current charges.
I have saved 95 business owners over $155,300 in the fi rst
year of processing with me.

SHoP loCAl:
Berkshire Merchant Services is a locally owned business 
and a member of the Berkshire Chamber of Commerce, 
the Southern Berkshire Chamber and Downtown 
Pittsfi eld Inc. Keep your money in the Berkshires to 
support each other.

BERKSHIRE MERCHANT SERVICES
Don raiche • www.BerkshireMerchantServices.com • 413-637-2100

BerkshireInns.com 70 Pittsfield Rd. Lenox413-551-7700

Lenox

Catered Meetings & Events | Indoor Pool & Fitness Center 
Outdoor Patio & Firepit | Cocktail Bar & Bistro | Starbucks Coffee

Discover the Berkshires’ Newest Hotel!

Mayur D. Desai - General Manager

A mistake
repeated more
than once is
a decision.
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marketplace expands with 
‘fast casual’ dining option 

By John Townes
The Marketplace Hospitality Group has 

opened a new restaurant in Great Barrington, 
intended to provide a fast alternative for 
people hungering for quality meals made 
with fresh, healthy ingredients.

The new Marketplace Kitchen Table 
is located in the former 528 Cafe at 240 
Stockbridge Rd. (Route 7) in the northern 
section of town. The site was originally a 
Friendly’s Restaurant.

“We call it fast casual,” said David Renner, 
one of the three partners in the Marketplace 
Hospitality Group. His partners are fellow 
chefs Kevin Schmitt and Douglas Luf.

“Rather than table service, people order 
at the counter,” Renner said. “We believe 
many people will appreciate the opportunity 
to quickly get a good meal without spending 
a lot of money.”

He added that the Marketplace Kitchen 
Table is designed to serve people on the go. 
“It’s not intended for a romantic night out,” 
he said. “Rather, it’s oriented to parents who 
are taking their kids home from a soccer 
game and want a quick meal, or couples 
who are going to the movies and want to get 
something to eat before or after the show. Or 
it might be a traveler driving through town 
who wants to stop for a meal.”

He added that it does emphasize a com-
fortable atmosphere for those who are not 
in a hurry. It has seating for 50 inside, and 
additional seasonal seating for 24 outside.

“We have Wi-Fi, and people are welcome 
to stay for as long as they want,” he said. “But 
in terms of service, the objective is to enable 
people to come in and get out quickly.”

He added that the restaurant also provides 
a healthy option for take-out food. “Some-
one who wants a good meal at home, but 
doesn’t want to spend the time preparing it 
can come here and get something to bring 
back,” he said. “In some ways, we’re com-
peting with the online meal businesses like 
Blue Apron.”

Renner added that there is another over-
riding goal for all customers, regardless of 
how much time they spend at Marketplace 
Kitchen Table. “We want people to leave 
feeling better than they did when they came 
in,” he said.

Renner and Schmitt founded the company, 
which is based in Sheffield, in 1991. Luf 
joined more recently. The three partners have 
backgrounds as chefs in high-end restaurants 

how great people get to work

Find out how we matched great people with great work — and 
can do the same for you — at Unitedpersonnel.com/greatwork

United Personnel
413.499.5050

Sp r i n g f i e l d       No r t h amp t on       p i t t s f i e l d       New  haven       C h e lm s fo rd

Lenox Pittsfield
1032 South Street

Pittsfield, MA 01201
413-448-2222

www.lenoxpittsfield.hgi.com

The new place To meeT!

NEW HOTEL

NOW OPEN!

All the extras without paying extra.

With our complimentary Wi-Fi, Fitness 
Center and Business Center, Hilton 
Garden Inn® gives you all the Amenities 
you know and love, at a price you’ll love 
even more.

Lenox Pittsfield
1032 South Street

Pittsfield, MA 01201
413-448-2222

www.lenoxpittsfiels.hgi.com
©2014 Hilton Worldwide.

For meetings
from 2 to 50, we’re 
here for you – with 

a selection of 
comfortable and 
fully equipped 

function rooms.

Brand
performance
award winner!
Ranked in Top 2%
among oveR 700

HilTon gaRden inns
WoRldWide!
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and hotels in the Berkshires, New York, 
Boston and other locations.

The company currently operates two 
Marketplace Cafes, including one at its 
headquarters in Sheffield and another at 53 
North St. in downtown Pittsfield. It also oper-
ates Marketplace Catering in Sheffield, and 
Marketplace Specialty Foods, a store within 
Guido’s Fresh Market in Great Barrington that 
sells prepared food and 
other items to go.

Renner explained 
that the new Market-
place Kitchen Table 
will share many characteristics with its 
sibling cafes, but its selection will include 
items not available at those.

All three feature soups, salads, sandwiches 
and wraps, as well as pastries, desserts and 
a selection of coffee drinks and other bev-
erages. Marketplace Kitchen Table adds to 
that with an expanded selection of cooked 
and grilled items.

These include beef, chicken and spicy 
pork burgers, as well as quinoa vegetable 
burgers. There are also more elaborate ver-
sions known as House Favorites, such as 
Blue Heaven, a beef burger with St. Agur 
blue cheese, toasted garlic, soul sauce and 
caramelized onions; the Fog Horn chicken 
burger with guacamole, pepper jack, lettuce 
tomato, and chipotle lime aioli; and Cha Cha 
Chia, a quinoa burger with peppadews, let-
tuce, tomato and tzatziki sauce.

Marketplace Kitchen Table also features 
Fresh Cut Fries which are fried in 100-percent 
rice bran oil. They include salt-and-pepper 
fries and garnished versions such as parmesan 
or lemon and pepper.

Marketplace Kitchen Table serves beer 
and wine. It has a selection of craft beers, 
as well as basic domestic brands.

It also offers an expanded breakfast menu, 
with a selection ranging from basics such as 
scrambled eggs to more elaborate items like 
the Jerry Garcia, with egg, chourico, corn hash, 
pepper jack, fresh salsa and guacamole. Base 
breakfast options include an egg cup, breakfast 
sandwiches, burritos, a breakfast bowl over 
greens and omelets with home fries.

Also on the breakfast menu are buttermilk 
flapjacks. Sides such as apple smoked bacon 
and sausage links are available.

Renner explained that the differences 
between the Marketplace Cafe locations 
and the Kitchen Table concept stem from a 
combination of factors. They have similar 
culinary principles, he said, but are each 
tailored to their locations and market.

He added that they work diligently to pro-
vide high-quality food that is healthy, while 
keeping their prices moderate. That includes 
careful sourcing and controlling of costs.

“We look for value that we can pass along 
to the customers, so that everyone can have 
access to great food at reasonable prices,” 
Renner said.

To foster that they prepare all of the in-
gredients for their cafes in their Sheffield 
kitchens. They deliver them to the cafes, 
where they are assembled to order.

While the two cafes can heat items and do 
other food prep, they do not have full kitchens. 
On the other hand, because it was originally 
built as a restaurant, the 4,200-square-foot 
building that houses Marketplace Kitchen 

Table had the facilities 
for a kitchen, including 
ovens and a ventilation 
system.

“We can grill and 
cook there,” said Renner. “That allows us 
to do more, such as cook burgers to order, 
and make breakfast.”

Renner noted that they are constantly seek-
ing opportunities to expand with new outlets, 
although they do it on a gradual basis.

In their decisions about new outlets, they 
factor in both the characteristics of potential 
sites and the local market.

“It’s community driven process,” he said. 
“We look at what is needed locally, and find 
a location that can be adapted to that.

The site for Marketplace Kitchen Table 
was appealing because it was originally built 
as a restaurant, and matched the requirements 
for an expanded menu they were looking for 
in Great Barrington.

“I’ve always got my eyes out for potential 
opportunities when I’m driving around,” he 
said. “This site was perfect for what we had 
wanted to do in Great Barrington.”

They renovated the interior, including up-
grading the kitchen and equipment, adding a 
new HVAC system, and replacing the flooring 
and ceilings. They also redesigned it, with a 
combination of wood and metallic accents.

“The term that’s used to describe the 
style is Industrial Country,” Renner said. 
“It sounds a little contradictory, but it is 
basically a combination of traditional rural 
elements like wood, and industrial features, 
and a little bit of Steampunk.”

Marketplace Kitchen Table (413-528-
2233 or marketplacekitchen.com) is open 
from 7 a.m. to 9 p.m. from Tuesday through 
Sunday.◆

program targets goals for 
sustainable development

By John Townes
The Impact Entrepreneur Center for Social 

and Environmental Innovation (IEC), based 
in Sheffield, has started a new business ini-
tiative aimed at strengthening international 
social entrepreneurship and the impact in-
vesting movement.

Founded by Laurie Lane-Zucker, the IEC 
is a regional and global network for activities 
related to impact investing, a movement aimed 
at creating, accelerating and scaling profitable 
enterprises that make positive contributions to 

This building which for many years housed a Friendly’s Restaurant, and more recently operated as 528 Cafe, 
is now giving southern Berkshire customers a “fast casual” dining option as Marketplace Kitchen Table.

“This site was perfect for 
what we had wanted to do in 

Great Barrington.”

environmental, social and economic sustain-
ability (January 2017 BT&C).

IEC is launching the initiative with a 
summit and solutions-design workshop, to 
be held Sept. 20-21 at Race Brook Lodge in 
Sheffield. The workshop will be attended by 
invited entrepreneurs, investors, scholars and 
students of social and environmental impact  
from throughout the Northeast.

The initiative is known as XVII, a refer-
ence to the 17 Global Goals for Sustainable 
Development that were adopted in September 
2015 by 193 world leaders. It is based on 
advancing these Sustainable Development 
Goals (SDG), which are intended to end 
extreme poverty, inequality and climate 
change by 2030.

“The XVII initiative is a new way to in-
cubate business investment related to these 
goals,” said Lane-Zucker.

IEC is partnering with HeroX, a crowd-
sourcing solutions design and challenge 
platform based in California that grew out of 
the XPrize. The challenges will be featured 
on Impact Entrepreneur’s own branded page 
on HeroX’s web platform, and promoted 
to Impact Entrepreneur Network’s 15,500 
members around the world.

The upcoming gathering will include 
workshops and sessions to outline specific 
targets for the initial challenge. “This experi-
mental program provides a chance for entre-
preneurs and investors to co-create solutions 
— forming a new business-birthing dynamic, 
and dissolving some of the principal obstacles 
faced by both,” said Lane-Zucker.

IEC plans to conduct a series of challenges, 
in which participants will submit specific 
ideas for enterprises that reflect individual 
SDGs. The initial challenge will be focused 
on the second SDG, which is to end hunger, 
achieve food security and improved nutrition, 
and promote sustainable agriculture.

Although participation in the upcom-
ing summit is by invitation, people who 
are involved in the concept can request an 
invitation at the IEC website at www.impac-
talchemist.com.

In addition to its national and international 
activities, IEC also has regional goals. It 
plans to establish a physical operating center 
in the Berkshires, and draw attention to the 
region as a site for activities related to impact 
investing. It also aims to support ventures 
and a regional economy here based on the 
principles of impact enterprise.

“The XVII Initiative helps put IEC and the 
Berkshires on the national and global radar as 
a gathering place for leading impact investors 
and entrepreneurs, “said Lane-Zucker.◆
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VISITORS FLOCK TO BETTER BLOCK – Several hundred neighbors and visitors enjoyed a one-day 
transformation of a section of Tyler Street at the Pittsfi eld Better Block event on Aug. 26. Sponsored by 
MassDevelopment’s Transformative Development Initiative (TDI) and organized through a collaboration 
of businesses, offi cials and volunteers, the event was designed to bring revitalization concepts to life 
with pop-up occupants of vacant storefronts and buildings, along with other streetscape improvements 
(September 2017 BT&C). Among the features were a beer garden and performance space at a former 
fi re station (above) and a community market in a vacant machine shop (below). Although temporary, the 
Better Block activities provided a prototype for potential permanent changes, in conjunction with the 
TDI’s overall efforts to revitalize Tyler Street and the adjacent Morningside neighborhood.

FRONT pages

Update
Business

Haddad Dealerships of the Berkshires is part-
nering with MountainOne Insurance Agency to 
offer onsite insurance sales. The strategic partner-
ship allows MountainOne agents to sell personal 
insurance products within Haddad Dealership 
locations. Vehicle buyers will be able to work di-
rectly with MountainOne’s licensed agents during 
a purchase in a seamless and integrated process. 
While obtaining vehicle insurance, buyers will 
also have the opportunity to review other policy 
needs with MountainOne’s representative, and 
take advantage of available multi-policy discounts. 
Clients will also be able to utilize the in-house 
claims service at MountainOne Insurance, which 
provides personal assistance with the complex 
claims process, should the need arise. “One of the 
key benefi ts of this partnership for our custom-
ers is the opportunity to obtain insurance during 
a vehicle purchase, working with a strong local 
agency that is as focused on personal service as we 
are,” said Haddad Dealerships President George 
Haddad. “MountainOne Insurance offers a high 
level of expertise that will serve to strengthen 
our offerings here at Haddad.” MountainOne 
Insurance President Jonathan Denmark said he 
will launch the partnership program with several 
agents onsite at Haddad’s East Street locations. 
“George and the staff at Haddad have a long his-
tory of successful sales to satisfi ed clients in the 
Berkshires and beyond,” he said. “Teaming up 
with the dealership to provide onsite insurance 
products from our local agency will assure that 
auto buyers get onto the road in their new vehicles 
quickly, and with the peace of mind that comes 
from receiving personalized policy recommenda-
tions from our experienced professionals.”

The board of directors of Country Curtains
on Sept. 12 announced that it has recommended 
“an orderly liquidation” of the Berkshire-based 
home accessories company. This recommenda-
tion, which is subject to a vote by shareholders 
slated for Oct. 4, comes after a multi-year effort 
to improve operations or fi nd a strategic buyer 
for the company, which has about 175 local 
employees and a total staff of 360. “This has 
been a heartbreaking decision, but the board is 
confi dent that it is in the best interests of our 
shareholders – including our ESOP (Employee 
Stock Ownership Plan) and our employee par-
ticipants,” said Celia Clancy, CEO of Country 
Curtains, in a press release issued by the com-
pany. “The changing retail environment makes 
it increasingly diffi cult for a small, independent 
company to compete and meet customer expec-
tations on price, product delivery and product 
mix.” The release noted that Country Curtains had 
launched a turnaround effort more than two years 
ago that included bringing in new leadership, 
updating products and addressing other market 
changes. Despite those efforts, signifi cant losses 
continued – exceeding $3 million in 2015, $5 
million in 2016, and with similar losses in 2017 
through August. In light of that trend, the board 
engaged an investment banking fi rm with experi-
ence in catalog and direct retailing to identify a 
possible buyer for the company – an effort that 
was ultimately unsuccessful. In recommending 
an orderly dissolution, the release stated, Country 
Curtains will be able to preserve value for all of 
its shareholders, including current and former 
employees who participate in the ESOP and who 
have a direct fi nancial stake in the share value 
of the company. If the board’s recommendation 
is approved, Country Curtains will launch a 
liquidation sale in early October, with company 
operations expected to end by Dec. 31. Most 
employees will maintain a role in the company 
for at least 60 days after the shareholder vote. 
Eligible employees will be offered severance 
packages and other transition support. “Speak-
ing for the family, we remain committed to the 
Berkshires and the well-being of our region,” said 
board chair Nancy Fitzpatrick, whose parents, 
the late Jack and Jane Fitzpatrick, started the 
company 61 years ago. “Country Curtains has 
made a permanent mark on our magical ‘Shire, 
and we will continue to be very proud of that.”

Berkshire United Way is seeking proposals 
to address its Economic Prosperity goals includ-
ing connecting residents to available work and 
advancing career opportunities through expo-
sure to various employment opportunities. The 
Request for Proposal (RFP) is now available 
online at berkshireunitedway.org for funding 
from Nov. 15, 2017 through June 30, 2020. 
Instructions for completing online eligibility 
as well as a complete list of eligibility require-
ments are included in the RFP. After submitting 
the required eligibility documents, eligible ap-
plicants will receive email confi rmation with 
instructions on completing the application and 
details on registering for the mandatory Bidder’s 
Conference on Oct. 3. Completed applications are 
due by Oct. 20. For technical assistance, email 
Julie Singley, at jsingley@berkshireunitedway.
org prior to Oct. 6.

Cranwell Spa & Golf Resort has won a Best of 
the East award from Meetings Today magazine for 
10th time. Each year Meetings Today lets its readers 
(made up of planners who hold events globally) 
determine the best hotels and resorts for meetings 
and events in North America. The properties are 
judged on the quality of meeting space, guest rooms, 
services and amenities, tech and bandwidth sup-
port, recreational facilities/activities, helpfulness of 
staff, and overall value and experience. Cranwell 
and other winners of this program are highlighted 
in the September 2017 issue of the magazine, as 
well as the digital publication and online.

Berkshire Community College (BCC) has 
launched a new education department, combining 
and expanding the early childhood education and 
elementary education programming into one unifi ed 
fi eld of study. The new department will introduce 
learning as a cohort model in which students all go 
through the same classes together as a group. It will 
feature both online and face-to-face instructional 
components. Patricia Kay, the associate professor 
and chair of the Education Department at BCC, 
designed the new program, working closely with 
community partners, coalition groups, and Mas-
sachusetts College of Liberal Arts to ensure the new 
department fi t the needs of childcare providers in 
the Berkshires. “We went out to the community 
and we asked them if the cohort program at BCC 
would work for the childcare professionals, and 
overwhelmingly we heard yes, that it would,” said 
Kay. BCC also recently hired Barbara Kotelnicki as 
an assistant professor of education to support this 
new department. “I am very excited to be joining 
BCC’s education department and collaborating with 
Patty Kay as we work to meet the needs of today’s 
aspiring teachers,” Kotelnicki said. “I look forward 
to helping expand the department by exploring and 
developing new courses and engaging opportunities 
for our students.” The program is targeted toward 
the needs of working childcare providers, who will 
be able to discover real-world solutions to problems 
they are having in their classrooms and learn more 
than just the theory of early childhood education. 
They will gain experience through best practices, 
fi eld work, and learning the essentials in teaching 
and care-giving. There are 22 students enrolled in 
the fi rst cohort in BCC’s fall semester, which began 
in early September.

Sweetwood of Williamstown Retirement 
Living Community is partnering with Wild 
Oats Market to provide fresh and local food to 
seniors. The community’s convenience store has 
undergone a complete renovation and will now 
be stocked with products from Wild Oats, a coop-
eratively owned natural foods grocery store, cafe 
and bakery in Williamstown. Sweetwood residents 
will now have daily access to a wide range of 
natural food and healthcare products without hav-
ing to leave their home. The store is also open to 
the public, offering a convenient shopping option 
in for residents in south Williamstown. A grand 
opening event for the new market is scheduled 
for Sept. 22 from 4:30 to 5:30 p.m.

MovieQuiet Generators
Temporary power without the noise 
or nuisance - for special events, working in 
noise-sensitive environments,  
�lm/video locations.

Limelight Productions, Inc

1-413-243-4950
www.LimelightProductions.com
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The City of Pittsfield’s Tyler Street Dis-
trict Storefront Improvement Enhancement 
Program is now accepting applications from 
prospective businesses in the TDI district. The 
program centers on improvements to the exterior 
of buildings facing Tyler Street including facade 
renovations, window replacement, door replace-
ment, exterior lighting (affi xed to the building, not 
lighted signs or freestanding signs), lighting at the 
interior of the facade/windows, painting, awnings 
(new or replacements), and signage. The city was 
awarded a $30,000 grant this past spring through 
MassDevelopment for this pilot program, which 
will help an estimated four to fi ve storefronts in the 
district. Additionally, the City Council approved 
matching funds of $30,000 the city’s 40R funds 
toward the program. Businesses accepted into the 
program will be required to cover a minimum 20 
percent of the project’s total cost (or the remainder 
of the improvements, following allocations from 
both the MassDevelopment grant and the City of 
Pittsfi eld’s matching funds). Hard copies of the 
applications are available in the Community De-
velopment offi ce at City Hall and online at www.
cityofpittsfi eld.org. Applications will be reviewed 
on an ongoing basis until participants are selected. 
For more information on the storefront program, 
call Community Development Director Deanna 
Ruffer at 413-499-9449.

Citing a consistent lack of patient volume, 
Berkshire Health Systems has discontinued 
its Walk-In Care Clinic inside Williamstown 
Medical Associates in Williamstown. An an-
nouncement by BHS noted that the number of 
patients using the Williamstown Walk-In Care site 
has been low since its opening in February 2016, 
averaging only three to fi ve patients per day, and 
that volume did not grow over the ensuing year and 
a half. The clinic was staffed by Sarah Kangas, a 
nurse practitioner, who continues to work at BHS 
in another capacity. BHS continues to provide 
around-the-clock emergency care services in north 
county through its satellite emergency facility at 
the North Adams Campus of Berkshire Medi-
cal Center. It also continues to provide care for 
everyday minor emergencies and timely urgent 
care services at BHS Urgent Care, located at St. 
Luke’s Square in Pittsfi eld.

The Clark Art Institute’s Research and Aca-
demic Program has received a $150,000 grant 
from the Center for Spain in America (CSA) that 
provides funds to host a series of fellowships over 
the next three to six years to encourage the study 
of Spanish art. The fi rst fellowship, available for 
the 2018–19 academic year, is open to candidates 
from all nations. The CSA Fellowship at the Clark 
will focus on the study of all aspects of Spanish art 
from the early medieval period to the beginning 
of the 20th century, and on the worldwide impact 
of Spanish art and artists. The program is open 
to scholars or museum professionals researching 
individual Spanish artists or specifi c works of art; 
pursuing projects that include particular periods, 
geographic regions, subjects, or themes in Spanish 
art; studying the collecting and connoisseurship 
of Spanish art, particularly in the Americas; and 
examining the infl uence and importance of Span-
ish art and its reception throughout the world. It 
is anticipated that CSA Fellows may undertake 
publishing projects and/or exhibition research 
activities during their tenure at the Clark. “This 
exceptional program will strengthen and deepen 
our Research and Academic Program and will 
extend the international nature of our activi-
ties,” said Olivier Meslay, director of the Clark. 
“We are most grateful for the Center of Spain in 
America’s generosity and for its commitment to 
fostering further study in the important fi eld of 
Spanish art.” The CSA Fellowship underscores 
the Clark’s international initiatives. Over the last 
decade, the Research and Academic Program has 
hosted a number of leading Spanish scholars as 
fellows, including several curators from the Mu-
seo del Prado, Madrid. The Clark and the Prado 
have also forged a strong collaborative curatorial 
relationship. In 2010, the Clark lent its entire col-
lection of works by Pierre-Auguste Renoir to the 
Prado for the highly successful exhibition Pasion 
por renoir. In 2016, the Prado reciprocated by 
lending many of its fi nest works to the Clark for 
the exhibition splendor, Myth, and Vision: nudes 
from the Prado.

New Jersey-based residential mortgage lender 
First Choice Loan Services Inc., a Berkshire 
Bank company, and Boston-based Berkshire 
Bank Home Lending announced that they will 
merge their mortgage lending platforms together. 
This follows Berkshire Bank’s acquisition of 
First Choice Bank, former parent company of 
First Choice Loan Services in December 2016. 
Berkshire Bank Home Lending covers all home 
lending needs with its 45 mortgage loan origina-
tors. These loan originators will work alongside 
the approximately 150 loan originators from First 
Choice Loan Services. Established in 2009, First 
Choice Loan Services produced over $2.5 billion 
in loan volume in 2016.

The UNITY Program of the Northern Berkshire 
Community Coalition has announced that its 
popular and long-running Youth Leadership Pro-
gram (YLP) and Teen Writing Workshop (TWW) 
will again be offered in 2017-2018. YLP engages 
teenagers in developing leadership skills through 
creative, youth-led community service projects. 
Activities that address communication skills, diver-
sity, decision-making, and team building are also 
central to the program. Participants can expect to 
make new friends in a fun, supportive environment, 
while working together to bring their vision of the 
community to reality. The group will meet Tuesdays 
from 5 to 7 p.m. beginning Oct. 3. TWW brings 
together young writers of all levels and genres to 
develop their creative work with the guidance of 
two professional writers. In addition to participat-
ing in weekly writing sessions, students have the 
opportunity to publish in UNITY’s student journal 
and share their work in public readings. TWW will 
meet on Wednesdays from 5 to 7 p.m. beginning 
Oct. 11. UNITY staff will again be coordinating 
the Northern Berkshire Youth Collaborative, a 
group of youth development workers, mentors, 
educators, and community members with a vested 
interest in the youth of northern Berkshire County. 
The group will begin meeting in October, and will 
discuss the focus of this year’s collaborative efforts. 
All UNITY programs are free and open to young 
people ages 14-19 who attend school or live in 
northern Berkshire County. They are held at the 
NBCC offi ces at 61 Main St., North Adams, unless 
otherwise indicated. Transportation is available 
upon request. For more information, contact Tim 
Shiebler, UNITY program coordinator, at 413-663-
7588 or tshiebler@nbccoalition.org, or visit www.
nbccoalition.org/unity-youth-programs.html.

Greylock Federal Credit Union has introduced 
its new ChaChing app. The free app works on 
Greylock Federal members’ smartphones, alerting 
them to a variety of perks, benefi ts and discounts 
available at a range of merchants around Berkshire 
County. Using the phone’s GPS, ChaChing sends 
mobile alerts off ering instant discounts whenever 
they are near participating merchants. “Greylock is 
excited about the new ChaChing app and the value 
it will bring our members,” said John Bissell, the 
credit union’s president and CEO. “We are part-
nering with local and national retailers throughout 
Berkshire County that will be participating in 
the program. Greylock is happy to help the local 
economy by driving traffi c to local businesses while 
giving our members opportunities for discounts 
and benefi ts through ChaChing.” Greylock Federal 
members can download ChaChing from either the 
Apple App Store for iPhones or the Google Play 
Store for Android devices. For more information, 
go to www.greylock.org.

Berkshire Bank has joined as a collaborat-
ing partner of IMPACT 2030, private-sector-led 
initiative in collaboration with the United Nations 
and other stakeholders to leverage human capital 
investments through employee volunteer programs 
to contribute to the achievement of the Sustainable 
Development Goals. Launched in 2015 and signed 
by 193 world leaders, the 17 Sustainable Develop-
ment Goals look to end hunger, poverty, improve 
quality education and address climate action across 
the globe. IMPACT 2030 directly addresses those 
goals at the local, national and regional level by 
facilitating private sector participation through cor-
porate volunteer programs and providing multiple 
opportunities for engagement and participation. In 
addition to joining as a collaborating partner, the 
bank and IMPACT 2030 also announced that Gary 
Levante, Berkshire Bank’s assistant vice president, 
community engagement, has been named the re-
gional voice lead for the effort in New England. In 
this role, Levante will help elevate awareness of 
IMPACT 2030, convene stakeholders across the 
region and serve as a representative to the collab-
orative. Levante fi rst joined Berkshire in 2010 and 
manages many of the company’s corporate respon-
sibility programs, including its nationally acclaimed 
corporate volunteer program. He’s recognized for 
his expertise in corporate employee engagement 
and volunteer programs, and has been invited to 
speak throughout the United States.

Your business has a plan. 
So should your IT.

Expect more.
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Berkshire Botanical Garden is holding a 
landscape design competition to select a designer 
or design team to help create an Entry Garden for 
the newly restored and expanded Center House 
on Route 102 in Stockbridge. The Center House, 
which dates in part to the 1700s, will reopen later 
this year as a multi-purpose building containing 
galleries, a teaching kitchen, a botanical library, 
classroom and office space. The 4,000-square-foot 
Entry Garden area will become the new gateway 
for visitors touring the Botanical Garden, attend-
ing special events on the grounds and inside the 
Center House, and participating in horticultural and 
educational programs that take place year-round. 
The call for design proposals is open to landscape 
design students currently enrolled in an accredited 
landscape architecture program in the United States 
and Canada. The deadline for registration is Sept. 
22, with design proposals due by Oct. 20. Honoraria 
will be awarded to the winning designer and two 
runners up. A complete outline of the competition 
is available at berkshirebotanical.org.

The Berkshire Arts & Technology Charter 
Public School (BART), a tuition-free public 
school serving students in grades 6 through 12 
from a number of communities within the Berk-
shires, has been selected by the state Department 
of Elementary and Secondary Education to receive 
a $244,070 grant to support a collaborative proj-
ect with the Adams-Cheshire Regional School 
District and the North Adams Public School 
District. BART proposed the collaborative project 
to the Massachusetts Dissemination Program for 
charter schools. The dissemination grant will 
facilitate BART’s middle school mathematics 
teachers sharing with middle school teachers 
within the North Adams and Adams-Cheshire 
districts practices that support improvement of 
middle school math performance using the Data 
Wise model as a continuous cycle of inquiry.

Berkshire Bank Foundation announced that 
it has awarded $1,035,229 in grants and pledges 
to 340 nonprofit organizations across its footprint 
through the first six months of 2017. Since imple-
menting a new strategy at the beginning of the 
year, the foundation has focused the majority of 
its funding on nonprofit organizations that work 
to achieve specific outcomes within the areas of 
education, community and economic develop-
ment, and basic needs. Beyond nonprofit financial 
support, Berkshire Bank Foundation awarded 
scholarships to 35 deserving high school seniors 
to assist with college expenses. Additionally, on 
June 7, Berkshire Bank completed its second 
annual Xtraordinary Day of Service, during 
which 92 percent of the company’s employees 
participated in 65 volunteer service projects 
across its footprint.

The Career Development Center at Berkshire 
Community College (BCC) has launched a new 
career management website with College Central 
Network (CCN) at www.collegecentral.com/
berkshirecc. BCC students past, present and future 
now have access to the latest resources and job 
opportunities at the regional and national level. 
Additionally, this tool will enhance communica-
tion among various departments within the college 
that routinely collaborate with employers in the 
community. The new website offers exclusive job 
postings targeting the BCC student and alumni 
population as well as access to hundreds of career 
articles, podcasts and career advice documents. 
Students and community members can upload or 
build a resume on the site as well as register for 
career related events around the area and receive 
alerts for their ideal job. BCC recently sent out 
registration notifications to local employers, invit-
ing them to create an account. Once confirmed, 
employers may begin uploading job opportunities 
that they would like to post.

The Rotary Club of Pittsfield has announced 
that Benevolence Grant applications for 2017-2018 
are now available. In 2016-2017, the club distrib-
uted over $93,000 in grants to several local nonprofit 
organizations and programs in support of their ac-
tivities benefitting low-income and under-resourced 
individuals. The Rotary Club also distributed grants 
for food programs and pantries in the community. 
The club also distributed scholarships to students 
at St. Joseph High School, Pittsfield High School, 
Taconic High School and Berkshire Community 
College. For more information on the Rotary Club 
of Pittsfield and how to apply for a Benevolence 
Grant, visit www.rotarypittsfield.org. 

The American Health Care Association and 
National Center for Assisted Living (AHCA/
NCAL) recently announced the selection of 
Hillcrest Commons Nursing & Rehabilitation 
Center as a recipient of the 2017 Silver Achieve-
ment in Quality award for its performance in the 
healthcare profession. Hillcrest Commons, an 
affiliate of Berkshire Healthcare, is one of only 
nine facilities in Massachusetts, and one of 191 
facilities in the nation, selected to receive the 
award in 2017. The competitive award program 
highlights select centers across the nation that 
serve as models of excellence in providing high-
quality long-term care.

The Nonprofit Center of the Berkshires has 
launched a Listserve to strengthen communication 
within the Berkshire nonprofit sector. Called MBM 
Berkshires, the online discussion group is open to 
anyone interested in nonprofits and willing to adhere 
to the principles of civil discourse. Listserves are 
commonly used for discussion, a quick survey of 
opinion, job openings and event announcements. 
The Nonprofit Center will moderate posts and 
generate a daily digest when the email list grows 
large enough to merit daily distribution. As of late 
August there were 60 subscribers. The first digest 
was delivered to email in-boxes in mid-August 
and contained announcements about professional 
development opportunities, an internship program, 
a job opening, a statewide conference, a state policy 
update on the issue of employer health care assess-
ment, and information about a national newsletter 
for nonprofits. Nonprofits are encouraged to sign 
up and begin submitting their own posts. To join, 
send a blank email to Berkshires-subscribe@mis-
sionbasedmassachusetts.net.◆

RAIL RALLy – World renowned architect Frank Gehry addresses a Sept. 1 public gathering at Western 
Gateway Heritage State Park regarding his agreement to design the proposed Extreme Model Railroad 
and Contemporary Architecture Museum (EMRCA) on a site adjacent to the park in North Adams. Also 
shown are North Adams Mayor Richard Alcombright, former Massachusetts Gov. William Weld, former 
Guggenheim Director Thomas Krens and MASS MoCA Director Joseph Thompson, who all spoke about 
the ambitious project that Krens first introduced in late 2015. The 83,000-square-foot museum, which 
proponents say could generate an estimated 500,000 visitor days annually, is part of a broader cultural 
development master plan for North Adams that has been developed by Krens and his team over the 
past 20 months. Included in those plans are the creation of five new museums, development of a new 
downtown boutique hotel, and restoration of the Mohawk Theater, among other features. Elements of 
this plan are shown in room-size models (below) displayed in EMRCA’s offices at Heritage State Park.
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South Street building with over 18,000 sq. ft. (per 
assessors) on four floors plus partial basement. 
Parking lot in rear holds 42 vehicles. Full 
commercial kitchen, lots of office space. Large 
open auditorium with 20’ ceilings. Contact Barb 
for more details. (4074B)
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 442-6911

 Mark E. Kasuba, Gemologistwww.medwardjewelers.com
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the month in businessSept. 15-17: Lee Founders Weekend, this year celebrating 
the town’s 240th anniversary, includes Founders Weekend 
Parade at 10 a.m. Sept. 16. For a complete schedule of activities 
visitleechamber.org/festivals.

Sept. 16-17: 8th annual Berkshire BioBlitz, opportunity for 
biologists, naturalists and environmentalists to work in col-
laboration with the general public, at Thomas & Palmer Brook, 
Route 23, Great Barrington. Starts at noon Sept. 16 and ends at 
noon on Sept. 17, with a variety of family-friendly, interactive, 
nature-oriented walks and conversations taking place throughout 
the day. Information at berkshirebioblitz.com.

Sept. 19: Getting the Word Out About Your Small Business 
or Nonprofi t, workshop featuring a multi-channel approach 
to increasing awareness of your organization through market-
ing, advertising, publicity, and outreach. Presented by Liana 
Toscanini of the Nonprofi t Center of the Berkshires. 8:30 to 
10:30 a.m. at BCC South County Center, 343 Main St., Great 
Barrington. $25 NPC members/$35 nonmembers. Register 
online at npcberkshires.org.

Sept. 19, Oct. 17: Pittsfi eld Green Drinks, informal gathering 
of people interested in conservation and environmental issues on 
third Tuesday of each month. 5:15 p.m. at J. Allen’s Clubhouse 
Grille. Sponsored by the Berkshire Environmental Action Team 
(BEAT). For more information and meeting location, contact 
Jane Winn at jane@thebeatnews.org or 413-230-7321.

Sept. 21: 3rd Thursdays monthly outdoor event in downtown 
Pittsfi eld with music, performance, food and community activi-
ties from 5 to 8 p.m. Organized by the city’s Offi ce of Cultural 
Development. For more information, visit discoverpittsfi eld.
com/3rdthursdays, email slemme@pittsfi eldch.com or call 
413-499-9348.

Sept. 21: Spark! networking event focused on the creative 
economy, presented by 1Berkshire from 5:30 to 7:30 p.m. at 
The Lake House Cottages of the Berkshires, 636 S. Main St., 
Lanesboro. For information and to RSVP, call 413-499-1600.

Sept. 22: Grand opening of Sweetwood of Williamstown 
Retirement Living community’s newly renovated convenience 
store, operated in partnership with Wild Oats Market. 4:30 
to 5:30 p.m. at 1611 Cold Spring Rd. in Williamstown. For 
more information, contact Amanda Plaine at 413-458-8371 or 
aplaine@care-one.com.

Sept. 22: Registration deadline for Berkshire Botanical Gar-
den’s landscape design competition to select a designer or design 
team to help create an Entry Garden for the newly restored and 
expanded Center House on Route 102 in Stockbridge. Design 
proposals are due by Oct. 20. For details go to berkshirebotani-
cal.org/get-involved/competition/.

Sept. 23: Annual meeting of the Stockbridge Land Trust, 10 
a.m. at Gould Meadows on Interlaken Road (rain date Sept. 
24). Followed by a short, guided walk of the property. Free and 
open to the public. For more information, email stockbridge-
landtrust@gmail.com. 

Sept. 23-24: 38th annual Lenox Apple Squeeze, hosted by 
Visit Lenox, with local shops, restaurants, artisans, musicians, 
farm stands and performers in a fun and engaging free street 
festival for all ages. 10 a.m. to 5 p.m. both days.

Sept. 25: 19th Annual Harvest Supper to celebrate local food 
and support farmers, presented by Berkshire Grown, from 6 to 
8 p.m. in the Upper Lodge at Ski Butternut in Great Barrington. 
$75 for Berkshire Grown members, $85 for non-members, $40 
for Berkshire Grown farmer members, $40 for attendees under 
40 years old (limited number of tickets available). For tickets 
and information, call 413-528-0041.

Sept. 26: Entrepreneurial Meetup, free event presented by 
1Berkshire that gathers entrepreneurs together to network, 
learn, and engage. 8 to 10 a.m. at Fuel Coffee Shop, 293 
Main St., Great Barrington. For information and to RSVP, 
call 413-499-1600. 

Sept. 26: Attract, Hold & Develop Talent in the Berkshires, 
free seminar for HR and talent development staff and small 
business owners, presented by High Peak Partners. 7:30 to 
8:30 a.m. at Fairfi eld Inn & Suites, Great Barrington. RSVP to 
mike@highpeakpartners.com.

Sept. 29: Hillcrest Educational Centers 16th Annual Fall 
Classic benefi t golf tournament at Wahconah Country Club in 
Dalton, with proceeds going toward renovation of St. Marks 
School into a state-of-the-art academic facility for autistic and 
special needs children. Registration and information at www.
hillcrest.org/golf.

Sept. 30: 11th Annual Buddy Walk of the Berkshires hosted 
by Berkshire County Arc’s Down Syndrome Family Group, to 
promote awareness and inclusion of people with Down Syndrome 
and to fundraise for those with Down Syndrome who reside 
in Berkshire County. Registration at Craneville Elementary 
School in Dalton from 10 to 11 a.m. Following the walk will 
be a family barbecue, a raffl e, live music and other fun activi-
ties. Registration is free for all who would like to participate. 
Walkers should submit their registration forms by Aug. 31 to be 
guaranteed a T-shirt. For additional information about registra-
tion, donations, sponsorships and volunteer opportunities, visit 
www.bcarc.org/dsfg or contact Chris at 413-464-7262, ext. 11 
or cferrari@bcarc.org.

Oct. 1: 62nd Annual Fall Foliage Parade in downtown 
North Adams, with this year’s theme “Magic in the Berk-
shires.” Presented by 1Berkshire and the City of North 
Adams. For information on sponsorship opportunities and 
other ways to participate, call Danielle Thomas at 413-499-
1600 ext. 126.

Oct. 5: Product Development Considerations: Beyond the 
Concept, full-day course with information to propel your food 
business to the next level. Presented by the Franklin County CDC 
from 9 a.m. to 5 p.m. at its food processing center in Greenfi eld. 
$200 for the full day (lunch included). For information or 
registration, go to http://bit.ly/ProductDevCourse.

Oct. 5: MCLA’s First Year Experience (FYE) Community 
Reading event, featuring author Jana Laiz, who will discuss 
her book, weeping Under This same Moon. 7 p.m. in the 
MCLA Church Street Center’s Eleanor Furst Roberts Audito-
rium. Free and open to the public. For more information, go 
to www.mcla.edu.

Oct. 5: Great Barrington Green Drinks, informal gathering 
of people interested in conservation and environmental issues 
on fi rst Thursday of each month. 5:30 p.m. at the Prairie Whale, 
178 Main St. For more information, contact Natalie Narotzky 
at nnarotzky@gmail.com.

Oct. 7: Lenox 250th Anniversary Parade starting in down-
town Lenox and concluding at the Shakespeare and Company 
campus, complete with live music by The Eagles Big Band and 
5 Gun Draw, food and fun for kids of all ages. Those interested 
in participating with a fl oat must submit their application by 
Sept. 23. More information and a link for the application can 
be found at http://www.lenox250th.org/.

Oct. 7-8: Berkshire Botanical Garden’s annual Harvest Festi-
val, family event celebrating the autumn harvest, with entertain-
ment, children’s games and crafts, vendors, and drop-in workshops 
on topics relating to gardening, traditions of the harvest, and farm 
to table activities. 10 a.m. to 5 p.m. at the Garden, 5 West Stock-
bridge Rd., (intersection of Routes 102 and 183) in Stockbridge. 
For more information, visit berkshirebotanical.org.

Oct. 12: Business After Hours networking event for members 
of the Southern Berkshire Chamber of Commerce. 5:30 to 7:30 
p.m. at Mulberry Hair Company, 27-1/2 Rosseter St., Great 
Barrington. RSVP to 413-528-4284.

Oct. 13: 8th Annual Berkshire Drum & Dance Fest to sup-
port the Tamarack Hollow Nature and Cultural Center. With the 
theme “Honoring Women in Drum and Dance,” the fest features 
over 75 drum and dance artists in short performance segments 
from the Berkshires and beyond. 7 p.m. at the Berkshire Com-
munity College Boland Theater in the Koussevitsky Arts Center 
in Pittsfi eld. Doors open at 6 p.m. for the world marketplace, 
silent auction, and nature info displays. At 6:30 there will be a 
showing of the Tamarack Hollow video in the theater. $10 to 
$20+ suggested donations at the door or make a donation online 
at www.tamarackhollownatureandculturalcenter.org. For more 
information, to volunteer or to sponsor the fest, email Aimee 
Gelinas at aimee@gaiaroots.com.

Oct. 14: Open House at High Lawn Farm to celebrate the 
opening of a museum and visitors center at the Lee dairy farm. 
11 a.m. to 3 p.m. For information or to arrange group visits, 
call 413-243-0672.

Oct. 15: Construct Inc. annual walk, with a goal this year to 
raise $65,000 to help support our most vulnerable neighbors 
achieve sustainable housing. Starts at 1 p.m. at Ski Butternut. 
For information, call Lisa at 413-528-1985.

Oct. 16: Woman of Achievement dinner event at the Country 
Club of Pittsfi eld, presented by the Berkshire Business and 
Professional Women (BBPW) organization to recognize Patricia 
Begrowicz, president and co-owner of Onyx Specialty Papers 
in Lee, as this year’s Woman of Achievement. Tickets are $50, 
with money raised going toward Berkshire BPW’s scholarship 
fund for Berkshire County women. Reservations required by 
Oct. 9. To register, visit www.berkshirebpw.org.

Oct 18: IT Tips, Tricks & Troubleshooting, workshop on 
how to use your computer more effi ciently and resources that 
make computing easier. Presented by Jean Atwater-Williams 
for the Nonprofi t Center of the Berkshires. 9:30 to 11 a.m. at 
BCC South County Center, 343 Main St., Great Barrington. 
$25 NPC members/$35 nonmembers. Register online at 
npcberkshires.org.

Oct. 18: BerkshireWorks Career Center’s annual Job Fair, 
9 a.m. to 1 p.m. at Berkshire Hills Country Club in Pittsfi eld. 
Employers interested in participating can email scaporale@
berkshireworks.org or cbrown@berkshireworks.org for reg-
istration information.

Oct. 18: MCLA’s Hardman Lecture, featuring Emmy Award-
winner Byron Pitts, co-anchor of ABC’s Nightline, on “Mass 
Media and Democratic Governance: The American Experience.” 
7 p.m. in the MCLA Church Street Center’s Eleanor Furst 
Roberts Auditorium. Free and open to the public. For more 
information, go to www.mcla.edu.

Oct. 18: Chamber Nite networking event presented by 
1Berkshire from 5 to 7 p.m. at Berkshire Paint & Sip, 305 
North St., Pittsfi eld. For information, call Danielle Thomas at 
413-499-1600 ext. 126.

Oct. 19: Networking Before Nine networking event for mem-
bers of the Southern Berkshire Chamber of Commerce. 7:45 to 
9 a.m. at Pleasant & Main Cafe, 1063 Main St., Housatonic. 
RSVP to 413-528-4284.

Oct. 22: Berkshire Humane Society 25th Birthday Bash
at the Colonial Theatre in Pittsfi eld. Two tiers of tickets will 
be sold: Champion for Animals (brunch and presentation) for 
$125, and Animal Heroes (coffee, pastry and presentation) for 
$20 advance or $25 at the door. All proceeds directly benefi t 
the shelter animals and operations. Purchase tickets through 
Berkshire Theatre Group’s website. Visit “Special Events” under 
“On Our Stages” at www.berkshiretheatregroup.org.

Oct. 22: Community At Bat, a fun afternoon of slow pitch 
softball, snacks, and friends in support of the CDC of South 
Berkshire. Begins at 1 p.m. at Memorial Field Great Barrington. 
Local businesses interested in sponsorship opportunities for the 
event should email emmalyn@cdcsb.org for information.

Oct. 25: Good News Business Salute – Women in Business 
Month event, celebrating Classical Tents and Party Goods, 
Tricia McCormack Photography, Freight Yard Pub and 
Berkshire Children & Families. Presented by 1Berkshire from 
4:30 to 6:30 p.m. at Eastover Estate and Retreat in Lenox. 
Tickets $35-$45. For information, call Danielle Thomas at 
413-499-1600 ext. 126.◆
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SOUNDING board commentary

By roBerT MaLnaTI
It’s time for a comprehensive transpor-

tation solution in the Berkshires.
As the Berkshire Regional Transit Au-

thority (BRTA) Administrator, I know full 
well we cannot do this alone. Transporta-
tion is a critical issue, impacting families 
throughout our region. A shortage of state 
funds and the challenge of servicing a 
large, sparsely populated area is a reality 
facing many rural areas throughout our 
country. This fact provides little comfort 
to people who can take a bus to work but 
can’t take it home, or for those who need 
Sunday service where none is provided.

BRTA recently conducted a survey of 
Berkshire County residents, including 
those who ride the bus and those who do 
not. As I stated in my Letter to the Editor 
in the July 21 edition of the Berkshire 
eagle, the intent of the survey was to 
learn where, why and how frequently 
our customers used our service. Just as 
important, we wanted to know the reason 
why residents do not use the bus and what 
it would take to begin riding. 

Of the 462 survey participants, 40 
percent ride the bus and 60 percent do not. 
Of those who ride, 55 percent take the bus 
to work and 40 percent ride for medical 
appointments. Thirty-seven percent of the 
current riders travel daily, and 19 percent 
travel weekly. Those who ride are primar-
ily in the 25-34 and 55-64 age groups. Of 
riders, 27 percent earn less than $20,000 
while 55 percent earn less than $50,000. 
Fifty-nine percent do not own a car, and 75 
percent do not use taxis or other car ser-
vices. Among riders, 44 percent indicated 
the most important outcome of BRTA 

bus travel was saving money, while 42 
percent mentioned that by riding the bus 
they demonstrate their support for public 
transportation.

Among those who do not ride, the vast 
majority indicated that they prefer to 
drive rather than being reliant on others. 
This was followed closely by BRTA bus 
schedules not matching their schedule and 
BRTA buses not going where they need to 
go. Only 3 percent of survey participants 
who do not ride have incomes less than 
$20,000, with 21 percent below $50,000. 
The ages of participants who do not ride 
were fairly evenly distributed between the 
25-34 and 55-64 age groups.

The truth of the matter is 
this: We know what you 
need. We simply can’t 

afford to deliver the service. 
Expanding service means 
additional costs that local 

communities and the riding 
public cannot afford to pay.
Both riders and non-riders had a number 

of good suggestions to improve bus ser-
vice. Most cited was the need to extend the 
hours of service and to increase frequency. 
The need for Sunday service was also 
frequently mentioned.

For a frame of reference, I decided 
to dig into the archives to review rider 
surveys from the 1990s. When asked about 
service improvements, the responses were 
the same: service later in the evening and 
on Sundays. We hear the same results at 
public meetings. 

Public transit is an economic develop-
ment issue in terms of workers’ need to 
get to and from employment centers and 
the general public’s need for access to 
goods and services. In this region, employ-
ment centers can be up to 25 miles away 
from where their employees live. This 
distance can be a major deterrent for any 
prospective, qualifi ed candidate if reliable 
transportation is unavailable. BRTA is a 
solution during the traditional day-shift 
hours, but not before or after. A company 
thinking about expanding to a second shift 
has to consider how employees will get to 
and from work.

In addition to the survey discussed 
in this article, BRTA is currently work-
ing on another project specifi cally for 
shared-ride, employment-based trans-
portation. The goal of this project is to 
examine the current unmet employment 
transportation need, identify employment 
centers, and provide scenarios to imple-
ment a shared-ride employment network 
in a cost-effective manner using existing 
transportation assets and service providers. 
This collaborative effort will include other 
Berkshire County agencies and will glean 

the perspective of both employers and em-
ployees. The results from both these BRTA 
projects will be used in our community’s 
efforts to formulate a solution to the lack 
of adequate public transit funding.

The truth of the matter is this: We know 
what you need. We simply can’t afford 
to deliver the service. Expanding service 
means additional costs that local commu-
nities and the riding public cannot afford 
to pay. BRTA’s budget relies upon fed-
eral, state and local community support, 
along with our riding public. Fare revenue 
provides less than 20 percent of BRTA’s 
current operating budget. State funding 
has remained fairly stagnant over the last 
few years, with federal funding opportuni-
ties shrinking over the same period.

Perhaps it’s time to develop a locally 
generated user fee that would support 
public transit projects. Communities 
across the country are voting to create a 
dedicated funding stream for transporta-
tion infrastructure that includes transit 
as well as roads and bridges. Employ-
ment centers in more densely populated 
areas help fund shuttle service for their 
employees. Locally, instead of one 
company funding shuttle service, an 
industry segment (health care, hospitality, 
or manufacturing) could pool resources 
and jointly subsidize a rural shuttle for 
employees. 

Transit will also become an important 
community link for many seniors when 
they choose to no longer drive themselves. 
BRTA has experienced an increase in 
requests to learn how to ride the BRTA 
system, many from elderly housing com-
plex residents. Individual independence is 
the main reason cited for wanting to learn 
about riding on the BRTA system. BRTA’s 
certifi ed travel trainers have assisted a 
number of customers navigate through 
their community to expand their range of 
mobility, many for the fi rst time. 

Most encouraging to me are the number 
of Berkshire-based organizations talking 
about transportation: Berkshire Strategic 
Work Group, MCLA’s design think-
ing workshop, Age Friendly Berkshires, 
Pittsfi eld TDI, Working Cities Pittsfi eld, 
BCC’s Earth Day forum, BMC’s North 
County transportation, Downtown Pitts-
fi eld’s 5-year Strategic Plan, BIO, NBCC, 
RCC, and MassDOT’s Complete Streets 
program. All of these organizations are 
working on solutions.

Public transit is an important piece 
of the overall solution. Now we need 
widespread participation from community 
leaders, employment centers, educators, 
legislators and our customers in order to 
create a viable transportation solution.

Berkshire residents have waited long 
enough. Let’s get the job done.◆

Robert Malnati is 
administrator of the 
Berkshire Regional 
Transit Authority.
He can be reached 
at Robert.Malnati@
Berkshirerta.com.

BUS RIDERSHIP SURVEY

where does public transit fi t within 
our overall transportation solution?
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Butler, president and CEO of 1Berkshire. 
“As the scope and breadth of small busi-
ness ownership continues to evolve in the 
Berkshires, programs like these are critical 
to supporting the changing needs of those 
leading those businesses.”

“This addresses a major issue for us and for 
Berkshire County,” added Curtis. He noted 
that small business development is vital to 
the region’s economic future, and that the 
Berkshires are teeming with people looking 
transform their own business concepts into 
viable ventures.

Many of these aspiring entrepreneurs, 
however, are unaware of the resources 
available to them in that process, according 
to Curtis. “With programs like the Business 
Bootcamp, we’re saying that we’re here and 
we’re interested in helping,” he said.

The Business Bootcamp is operated as part 
of 1Berkshire’s Berkshire Starts initiative, a 
series of programs and resources that assist 
entrepreneurs and small business owners to 
initiate and grow their ventures. Berkshire 
Starts provides business consulting, planning 
and evaluation assistance. It also connects 
owners and entrepreneurs with skilled profes-
sionals, incentive programs, funding sources 
and mentors through educational seminars 
and entrepreneurial meetups.

Curtis explained that the bootcamp pro-
gram arose from an awareness that many 
individuals looking to start a business did 
not have working knowledge of basics such 
as accounting, fi nancing and marketing. In 
collaboration with MCLA, 1Berkshire devel-
oped a bootcamp model in which faculty from 
MCLA and local business experts would co-
instruct a series of twice-weekly workshops 
on a range of business topics over a six-week 
period (March 2017 BT&C).

“The objective was to expose those people 
to the things they need to be aware of when 
starting a business,” Curtis said, adding that 
this objective was largely met with the fi rst 
iteration. “We considered it to be an incred-
ibly worthwhile experience.”

Feedback and follow-up
He noted that 13 individuals were accepted 

into the fi rst program, based on a review of 
their business concepts and where they were 
in the development process. Of those original 
participants, 10 completed the program.

“We went through an extensive review 
process with the people involved to get their 
feedback on the program,” said Curtis. “Over-
all, they liked the format and were pleased 
with how the information was presented.”

The intense level of instruction also made 
an impression, causing one participant to 
liken it to “drinking from a fi re hose.”

That comment, said Curtis, is consistent 
with the goals of the program, which was 
meant to provide an intensive – but not in-
depth – introduction 
to the business basics 
covered.

Having received that 
introduction through 
the bootcamp, partici-
pants have also had 
continued access to assistance from Berkshire 
Starts, Curtis noted. “We do follow up and 
offer mentoring on an ongoing basis,” he said. 
“It doesn’t do us any good to get people into 
this program if we’re not there to help them 
as they go forward from there.”

As noted above, the feedback from initial 
participants also led to some changes to the 
program for its next iteration. Curtis said, for 
example, that many participants commented 
that more time should be spent on accounting. 

“So, with our next bootcamp, we are adding 
one more session on accounting,” he said.

Another adjustment involves expand-
ing the business pitch 
component from two 
to three sessions to give 
participants more guid-
ance in developing their 
pitch presentations.

But, overall, said 
Curtis, the same model will be used for the 
2018 program, which will involve a series 
of 12 three-hour workshops to be held on 
Tuesday and Thursday evenings in Pittsfi eld 
from March 6 through April 12.

Curtis said organizers are hoping for the 
next program to have twice the participants 
as the fi rst bootcamp. To support that goal, 
they are getting word out about the program 
much earlier this year to allow participants 
more time to fi t it into their schedules. 

Students at area colleges who are devel-
oping business ideas are also encouraged to 
apply for the program. Curtis acknowledged, 
however, that some students may fi nd it diffi -
cult to fi t the intensive bootcamp program into 
their academic schedules and responsibilities. 
He noted that organizers are exploring the 
possibility of arranging tech-assisted remote 
participation for students in north county or 
elsewhere who might be unable to travel to 
the live sessions in Pittsfi eld.

Curtis also noted that the application process 
for the 2018 bootcamp has been streamlined 
somewhat, with potential candidates being 
asked to provide a concise description of their 
current or proposed venture and where they are 
in the development process. “We’re basically 
looking at 250 words or less,” he said.

Applications and more information 
can be found at 1berkshire.com/business-
bootcamp/.◆

SKILLS & training
Business Bootcamp
continued from page 1
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people on the move
Adrienne DeBlieux 

Speed has been named 
senior vice president and 
chief information offi cer 
at the Pittsfield Coop-
erative Bank. DeBlieux 
Speed has 25 years of 
experience, most recently 
serving as vice president, 
information technology. 
In her new role she will 
be responsible for leading 

the bank’s development of strategic technology 
initiatives, overseeing all aspect of technology 
operations and managing technology programs to 
ensure the bank’s systems provide optimal results. 
DeBlieux Speed also oversees the bank’s Cyber-
security and Business Continuity programs.

Blue Rider Stables 
has promoted Stepha-
nie Bergman to interim 
executive director. Berg-
man has been with Blue 
Rider Stables for three 
years as operations man-
ager, where she created 
structures, policies and 
procedures that laid the 
foundation for signifi cant 
organizational growth. 
Christine Sierau, co-founder and former ex-
ecutive director, is now focusing exclusively 
on program delivery in her role as head riding 
instructor. Since 1992, Sierau has been develop-
ing Blue Rider Stables’ programs and lessons, 
integrating the intuitive qualities of horses 
with her knowledge of body awareness, child 
development and the special needs of people 
with disabilities.

The board of Com-
munity Health Programs 
has elected new offi cers 
for the countywide health-
care network. Christo-
pher Phillips, a market-
ing and communications 
consultant based in Pitts-
field and a CHP board 
member since 2014, has 
been elected chair. Brian 
Drake of Williamstown, 
a vice president at MountainOne Bank and board 
member since 2016, will served as vice chair. 
Arthur Ames of West Stockbridge, a writer and 
board member since 2010, was elected secretary. 
Christopher Pedersen of Pittsfi eld, a practice 
manager at BayState Health in Springfi eld who 
joined the board in early 2017, will serve as 
treasurer. Community Health Programs, based 
in Great Barrington, is a federally qualified 
healthcare network serving approximately 35,000 
Berkshire County region residents with primary 
health care for adults and children, women’s 
health care, dental care, physical therapy, vision 
care and nutrition services.

Berkshire Money Management Inc. (BMM) 
has announced that CEO and Chief Investment 
Offi cer Allen Harris has earned the Certifi ed 
Exit Planning Advisor (CEPA) designation 
through his participation in an intensive, four-day, 
MBA-style program offered by the Exit Planning 
Institute. The CEPA program was specifi cally 
designed for business advisors who work closely 
with private companies. Harris and BMM have 
been helping business owners transition from 
ownership for several years. Nearly 25 percent 
of the company’s clients are business owners, 
many of whom have an eye towards retirement 
and transitioning within the next 10 years, or who 
have already sold their business with BMM’s 
guidance and continued support.

Berkshire Community 
College has hired An-
drea Robare as Jonathan 
Edwards Library’s full-
time reference librarian. 
In this position she will 
work closely with the 
college’s coordinator of 
library services, Karen 
Carreras-Hubbard, to ex-
pand information literacy 
and other library services 
across the campus. Robare previously worked for 
10 years as the reference and instructional librarian 
at Southern Vermont College.

Matthew Toomey has 
joined Spectrum (former-
ly Time Warner Cable) as 
media account executive 
for the Berkshire County 
region, where he assists 
local businesses with their 
television and online ad-
vertising needs. Toomey 
previously served as di-
rector of marketing for 
Carr Hardware, business 

development coordinator for Flynn VW Audi 
BMW, and managed restaurant re-organizing for 
Cafua Management Co. In his new role, Toomey 
will work to improve the visibility of Berkshire 
County businesses and convey effective marketing 
strategies to his business partners.

Greylock Federa l 
Credit Union has an-
nounced the promotion 
of Mark Mancari to 
assistant vice president. 
Mancari came to Grey-
lock Federal in 2004 as a 
member service represen-
tative. In 2006 he success-
fully opened the credit 
union’s Williamstown 
branch, where he served 
as branch manager. He was called on to open the 
new Elm Street Branch in 2007, and has served 
as branch manager since its opening.

DeBlieux Speed

Bergman

Phillips

Robare

Toomey

Mancari
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Volunteers in Medicine 
Berkshires Inc. (VIM), 
the free healthcare clinic 
in Great Barrington, has 
announced the appoint-
ment of Ilana Steinhau-
er, FNP, as its new execu-
tive director. Steinhauer, 
previously the director of 
medical services at VIM, 
joined the organization in 
January 2014 as its clini-
cal care coordinator. She had served at VIM as an 
intern in 2006-7, which led her to pursue a career 
in medicine. For the past decade, VIM operated 
without an executive director, relying on a strong 
management team and a active volunteer board 
to keep the organization on track. A 60-percent 
increase in patient visits, the addition of new 
prevention programs and the expansion of its 
clinic space over the last few years contributed 
to the need for full-time leadership, according to 
VIM board chairman Arthur Peisner.

The Berkshire Busi-
ness and Professional 
Women (BBPW) organi-
zation has named Patricia 
Begrowicz, president 
and co-owner of Onyx 
Specialty Papers in Lee, 
as this year’s Woman of 
Achievement. In 2009, 
Begrowicz and fellow 
co-owner Chris Mathews 
purchased the assets of the 

former MeadWestvaco Specialty Paper Division 
and formed Onyx, which manufactures specialty 
papers serving a wide range of global markets. 
Begrowicz currently serves on the board of 
directors for the Associated Industries of Mas-
sachusetts (AIM), Power Options, 1Berkshire, 
and the University of Maine’s Pulp and Paper 
Foundation. She is also a member of the Berkshire 
Business Roundtable Executive Committee and 
serves on the Notre Dame Engineering College 
Advisory Council. Begrowicz actively sup-
ports local community organizations including 
Berkshire United Way, Berkshire Theatre Group, 
and Sisters of Joseph, among others. She will be 
recognized at an Oct. 16 dinner event celebrating 
National Women in Business Week (see calendar 
item on page 9).

Lisa Moulton has joined the Internal Medicine 
practice at Southwestern Vermont Medical Center 
(SVMC) as a family nurse practitioner. Since 
2014, Moulton worked with hospice patients for 
both Bayada Hospice and Vermont/New Hamp-
shire Visiting Nurses. Previously, she worked for 
SVMC’s Mountain Medical Clinic in Dover, Vt., 
and as a research nurse for Dartmouth-Hitchcock 
Medical Center.

Berkshire Bank has announced the appoint-
ment of Jeffrey Stone as senior vice president, 
retail branch banking for the bank’s New York 
and New England network. Prior to Berkshire 
Bank, Stone held senior leadership roles in the 
banking industry, including district president at 
KeyBank where he was responsible for a work-
force of almost 1,000 employees in commercial, 
wealth management, retail, investment services 
and mortgage banking. Stone most recently served 
as senior vice president of retail and business 
development at Kinderhook Bank.

Steinhauer

Lynn Sullivan has 
been appointed president 
of MountainOne Invest-
ments and senior vice 
president of community 
banking and cash man-
agement sales at Moun-
tainOne Bank. Prior to 
joining MountainOne, 
Sullivan served in roles 
of increasing responsibil-
ity at several banks, most 
recently as an executive director for national cash 
management sales. In her new role, Sullivan will 
be responsible for the growth of MountainOne 
Investments through the recruitment of fi nancial 
advisors serving central and southern Berkshire 
County, and by establishing an investment pres-
ence in MountainOne’s eastern Massachusetts 
markets. In her community banking role, she will 
provide leadership and develop strategies to grow 
deposits and create deeper banking relationships 
with MountainOne clients.

SullivanBegrowicz
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goals.  How about you? 

BerkshireMM.com • (888) 232-6072

Mountain Goat 
Artisans

130 Water St • Williamstown

Featuring the hand-crafted products of 
local potters, woodworkers, furniture 

makers, photographers, painters, jewelry 
makers and more…

Great selection of one-of-kind items
for gift-giving or home use

WedNesdaY-satUrdaY NooN to 5 P.m.

413-884-5339
Mary Merselis • Proprietor

www.mountaingoatartisans.com
viSit tHe new SPin-OFF YaRn SHOP

OUt BaCk and dOwnStaiRS
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people on the move
Berkshire Property 

Agents has named Fin-
tan Hanley as a sales 
associate. A native of 
Ireland, Hanley spent 20 
years in Dubiln’s fashion 
industry before relocating 
to New York City, where 
he then worked with a 
production company. He 
subsequently joined the 
real estate profession and 

became a full-time resident of the Berkshires in 
2014, a transition that blended his long-standing 
interests in design and architecture with his love 
for the Berkshire region’s lifestyle and outdoor 
opportunities.

On the heels of a recent $1 million kitchen 
renovation, The Red Lion Inn has added new 
management and culinary talent with the hir-
ing of Director of Food & Beverage Fabien 
Riviere and Sous Chef Jim Corcoran. Riviere 
and Corcoran will work with Vice President of 
Culinary Development Brian Alberg to continue 
to evolve the inn’s commitment to local sourcing 
and service excellence. With more than 20 years 
of restaurant management experience, Riviere 
joins The Red Lion Inn from Studio Restaurant 
at the Montage Hotel in Laguna Beach, Calif. 
This marks his return to The Red Lion, where 
he was sommelier from 2003 to 2005. Corcoran 
joins The Red Lion culinary team from Allium 
Restaurant + Bar in Great Barrington. He worked 
at restaurants throughout New York before becom-
ing lead chef at Allium.

Shaker Museum Mount 
Lebanon has hired Lisa 
Malone Jackson to lead 
its development program. 
Malone Jackson joined 
the museum in this newly 
created position on Aug. 
1 after serving for several 
months as a consultant. 
She brings more than 15 
years of experience in 
strategic development, 
nonprofit administration, fundraising, and training 
and supervising staff and volunteers. In her new 
position, she will work closely with the execu-
tive director and the development committee to 
enhance the museum’s fundraising program, with 
the goal of developing individual, foundation, 
government and corporate contributed income 
sources. Additionally, Malone Jackson will assist 
with planning and implementing the museum’s 
fundraising and cultivation events.

John Quinto  has 
been appointed benefits 
consultant for employee 
group benefits clients of 
MountainOne Insurance. 
In this capacity, Quinto 
works closely with Moun-
tainOne business clients 
in accessing the services 
provided by OneDigital 
Health & Benefits, in-
cluding a combination of 
strategic advisory services, analytics, compliance 
support, human resources capital management 
tools, and comprehensive insurance offerings. 
Prior to joining MountainOne’s OneDigital team, 
Quinto served in human resources management, 
and also provided insurance services to clients in 
Berkshire County for over 15 years. 

BFAIR (Berkshire 
Family & Individual Re-
sources) has announced 
the appointment of Mi-
chelle Baity as the direc-
tor of human resources, 
where she will serve as a 
key member of the senior 
leadership team. Baity’s 
extensive human resource 
experience includes 16 
years at Berkshire County 

ARC, most recently serving as assistant director of 
human resources. During her tenure at Berkshire 
County ARC, Baity worked in all capacities within 
the human resource field, gaining new responsi-
bilities and skills throughout the years.

Greylock Federa l 
Credit Union has an-
nounced the hiring of 
Tracy McConnell as vice 
president, business bank-
ing officer. McConnell 
brings a depth of banking 
experience and knowl-
edge of the Berkshire 
County business environ-
ment to her new position. 
Prior to coming to Grey-
lock, McConnell spent over 20 years at another 
Berkshire County financial institution in various 
roles. Most recently, she served from 2005 to the 
present as a vice president, commercial lender 
and from 2002-2005 was a commercial loan 
operations officer.

Donald Hebert has joined Main Street Hospi-
tality Group (MSHG) as vice president of finance. 
A seasoned financial manager with more than 25 
years of experience, Hebert is responsible for all 
aspects of MSHG’s financial health, management 
and reporting, including insurance and banking 
oversight and relationships. In addition, he will 
lead in developing and implementing financial 
growth strategies across the board at the company, 
which manages the Red Lion Inn is Stockbridge, 
Porches Inn in North Adams, and Hotel on North 
in Pittsfield. Most recently, Hebert served as the 
CFO, director of corporate finance and treasurer 
for Trapp Family Lodge. Prior to that he served as 
CFO of Bowden Hospitality Management Group, 
where he managed accounting, financial systems 
and back-office functions for full-service hotels, 
including several national brands.

Steven Munger has 
joined MountainOne 
Bank as vice president 
of commercial lending. In 
this position he is respon-
sible for management of 
an existing commercial 
loan portfolio, business 
development, and ad-
herence to established 
commercial lending poli-
cies for MountainOne’s 

Berkshire County markets. Prior to joining 
MountainOne, Munger served for nearly 30 years 
in roles of increasing responsibility in commercial 
lending, business banking and cash management 
services positions in Berkshire County. He is also 
experienced with SBA lending.

The Clark Art Institute has announced the ap-
pointment of Lisa Saltzman to serve as director 
of its Research and Academic Program (RAP). 
Saltzman is the chair of the Department of the 
History of Art at Bryn Mawr College and is 
the Andrew W. Mellon Foundation Chair in the 
Humanities. She has served on the Bryn Mawr 
faculty for 23 years, teaching a variety of courses 
in its undergraduate and graduate programs in 
the history of art, with a particular focus on 
modern and contemporary art and theory. In her 
new position at the Clark, Saltzman will lead the 
RAP’s international agenda of intellectual events 
and collaborations, and will oversee the Clark’s 
residential Fellows program.◆
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Download Our App in the App Store or 
Google Play to book your ride today!

Airport
White Glove Concierge
Wi-Fi
Mobile Office
X-Box

TRAVEL     BUSINESS     CELEBRATION     EXCURSION

Sports and Concerts
Girls/Guys Night Out
Bachelor/Bachelorette 
Party
Retail Therapy

For larger parties, ask us about our Party Bus!

1-877-2-GO-ALIST
877-246-2547

www.alistluxurycarservices.com

        get you to your 
next destination 
without a hitch!

www.BerkshireCommercialProperties.com

COMMERCIAL SALES & LEASES
BUSINESS BROKERAGE SERVICES

INVESTMENT PROPERTIES

35 Railroad Street • Gt. Barrington, MA

BUSINESS PROPERTIES

Rich Aldrich • rich.aldrich01238@gmail.com • 413-243-1739
Anthony (Tony) Blair • tonyblair@att.net • 413-329-3879

RT 7/20 ACROSS FROM GUIDO’S
PITTSFIELD • 2,400± SF 

THE BRIDGE RESTAURANT
REAL ESTATE AND BUSINESS

SHEFFIELD •  $699,950

ELM STREET MARKET
STOCKBRIDGE  •  $639,000

MAIN STREET BUILDING
HIGH TRAFFIC COUNT

GT. BARRINGTON •  $725,000

HISTORIC LEE RAILROAD 
STATION WITH CABOOSE

LEE  •  $325,000

PRICE
 REDU

CED

PRIME LOCATION
MULTI-UNIT/MIXED USE

STOCKBRIDGE •  $850,000
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By John Townes
As it celebrates its 10th year in business, 

Zogics has also bought itself a 6,000-square-
foot birthday present.

In early August the Lee-based supplier of 
products to fi tness centers, spas and other 
facilities closed on the purchase of an offi ce 

renovation.” This, he added, allowed the 
company to begin moving its offi ces to the 
new location immediately following the Aug. 
9 closing on the sale.

Grown from single-product niche
LeBlanc is originally from Boston, and 

moved to the Berkshires in 2000. He started 
Zogics in 2007 as a one-person startup to 
produce and sell a product he developed 

called CitraWipes, a 
non-toxic, eco-friendly 
moistened cleaning 
wipe made with citrus 
juice.

LeBlanc is an avid 
cyclist. He originally 
envisioned it as a por-

table cleaning cloth that cyclists could take 
with them on rides.

He self-fi nanced its startup costs, and 
initially operated out of his parents’ base-
ment. He built an initial customer base by 
travelling to businesses to promote and sell 
the product.

Since then, Zogics has grown from a niche 
supplier of that one product into a large busi-
ness-to-business sales venue for thousands of 
products across a wide range of categories, 
and a reseller of over 100 brands.

“We were originally known as a small 
company that sold wipes, but today we’re a 
one-stop shop with a full spectrum of health 
and wellness products,” said LeBlanc.

Its base of over 23,000 customers includes 
health and fi tness centers; educational, gov-
ernment, military and healthcare facilities; 
hotels and other sites throughout North 
America and 30 other countries.

In addition to its Berkshire headquarters, 
Zogics has warehouse facilities in Tennessee, 
Utah, Minnesota and Ontario.

Zogics (888-623-0088 or zogics.com) sells 
through its website and other venues.

placeWORK

Zogics expands with purchase of corporate headquarters in Lenox
healthy growth continues for 
10-year-old specialty supplier

building at 309 Pittsfi eld Rd. (Route 7/20) in 
Lenox. The building was previously occupied 
by ESCO, an energy services company.

Zogics has been based in a 10,000-square-
foot facility at 10 Valley St. in Lee which has 
served as its corporate headquarters, assembly 
facility and primary distribution center.

The company is moving its offi ces to the 
new site in Lenox, which will serve as its 
corporate headquarters. Zogics continues its 
other operations in the Lee facility.

“We’ve been on a path of consistent 
growth, and our sales are up 34 percent 
over last year,” said founder and CEO Paul 
LeBlanc. “That has caused us to add more 
people. We maxed out the capacity of our 
current offi ces, so we needed additional space 
to accommodate this.”

The company currently has 15 employees 
in the Berkshires, which LeBlanc expects to 
increase to 20 by the end of this year.

LeBlanc said the 
decision to physically 
expand to the new 
space was not just a 
matter of quantity, but 
also quality.

“This is not just add-
ing more space,” he 
said. “The Lenox location is a beautiful 
building and will be a big improvement 
in our offi ce environment. The core was 
originally a home that was later converted 
and updated into an offi ce building. It’s 
very welcoming and has great features 
like wood fl oors, a working fi replace, and 
large windows with a lot of natural light 
and great views.”

In addition, he said, the building’s location 
also refl ects the corporate culture of Zogics, 
which emphasizes a casual working environ-
ment, and promotes fi tness and wellness.

“One reason we chose our original site in 
Lee was because it is adjacent to the October 
Mountain State Forest,” said LeBlanc. “This 
new location is similar. It is next to a large 
area of woodlands and is near Kennedy Park 
and access to walking trails.”

Zogics purchased the site for $539,000. It 
was fi nanced by Lee Bank, and the sale was 
handled by Paul Harsch of Harsch Associates 
in Williamstown.

“The building is basically in move-in 
condition,” said LeBlanc. “It has been well 
maintained, and does not require any major 

“This is not just adding more 
space. The Lenox location is 
a beautiful building and will 
be a big improvement in our 

offi ce environment.”

Paul Harsch, Business 
& Commercial Broker & 
Realtor® Emeritus with 
42 years commercial, 
residential, land and 

development expertise

413-458-5000
info@harschrealestate.com • www.harschrealestate.com

YOUR BUSINESS BELONGS HERE!

FOR SALE: 6 RENFREW ST., ADAMS
First class offi ce, plus shop, plus 4-bay 
garage – all new. Locate your company/
business in this superbly rebuilt 3,000 sq. 
ft. 1880 train station, 5,400 sq. ft. shop 
with 14’ overhead doors & 16-20’ ceiling 
height, and 2,160 sq. ft. 4-bay “showplace” 
garage. Rail access, Route 8 location. If 
utility, condition and image are important, 
this is the place for you. $1.2 million

FOR SALE: 3301 ROUTE 7, POWNAL, VT
Amazing live/work combination with prominent, commanding location overlooking 
one of the most beautiful valleys in all of Vermont. Create/work/market from the main 

barn and then stroll into your dramatic 
and spectacular living quarters featuring 
16-ft. cathedral ceiling in the living 
room, stainless steel and tile kitchen and 
bath. 5,500 sq. ft., huge spaces, fabulous 
western sunsets, income apartment, pool, 
Jacuzzi, close to everything important in the 
Berkshires and Southern Vermont. $550,000

FOR SALE: 7557 ROUTE 7, POWNAL, VT
17,450 sq. ft. of two-story commercial 
space in prime Route 7 location across 
from Stewart’s Shop, Vermont State 
Liquor Store and just over MA/VT state 
line at the gateway to Vermont. Former 
furniture store, suitable for antiques, 
offi ce, retail. Additional one-story 1,280 
sq.ft. rental house. $595,000

FOR SALE: 309 PITTSFIELD RD., LENOX
5,400 sq. ft. fi rst class offi ce building 
on 2.96 acres. Move-in ready for your 
company with high-speed wiring, two 
kitchens and two conference rooms, 
multi-level contemporary style, large 
open deck facing private wooded 
setting, off-street parking, landscaped. 
Appraised & inspected. NOW $679,000

SOLD

FOR SALE: SOUTHERN VT BUSINESS OPPORTUNITY
Live and work on the premises of this 
outstanding, long established, stable and 
profi table business. Convenience store 
with gas and liquor caters to locals and 
tourists. Includes separate three-bedroom 
home with family room, new kitchen, 
semi-fi nished second fl oor, full basement. 
Buyer will need minimum of $100,000 
cash for down payment. Gross sales in 
excess of $2.4 million. $1.1 million

FOR SALE: PRIME WILLIAMSTOWN BUILDING SITE
Commercially zoned lot featuring 265 ft. of frontage on Main Street (Route 2) 
and 210 ft. on Adams Road. The only 
remaining “virgin” undeveloped site in 
Williamstown, this level 0.8 acre with 
public bus service and all utilities is 
ideal for retail, professional, service, or 
mixed-use business/residential. For sale, 
lease, or build to suit. Seller fi nancing 
available. Broker owned. $495,000

Being selected means a lot to us.

103 West Park Street
Lee, MA  01238
(413) 243-4331

But it means even more to you.

www.octobermountainfa.com

Member SEC, FINRA, SiPC
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“We’re an omni-channel reseller,” said 
LeBlanc. “We sell online, offl ine and through 
inside sales.”

LeBlanc said the company’s reach extends 
to approximately 25 million people, who 
obtain and use its products through fi tness 
clubs and other locations.

The company’s specific merchandise 
includes cleaning wipes, disinfectants, air 
fresheners, towels, hand-drying machines 
and other cleaning and sanitary supplies. 
Zogics also sells other personal care bath 
and body products. In addition it supplies 
fi rst-aid kits and AED defi brillators to handle 
emergency situations that might arise in 
those settings. Another product sector is 
exercise equipment ranging from toning 
straps to full lines of weights, mats, balance 
boards and other exercise equipment.

In addition to selling products, Zogics has 
also branched out with a workplace wellness 
consulting service.

This service helps companies plan and 
implement on-site fi tness and health pro-
grams and facilities, from adding rooms for 
yoga or other specifi c activities to larger 
corporate fi tness centers.

“We map the needs and goals of a company 
and then recommend a plan for specifi c well-
ness solutions,” explained LeBlanc.

This includes advising clients on how to 
set up spaces and recommending equipment. 
Zogics also has established partnerships with 
wellness practitioners and fi tness experts, 
and will help clients set up programs and 
activities.

LeBlanc said this consulting service is an 
outgrowth of his personal philosophy and his 
company’s experiences.

“I believe every company should adapt 
wellness initiatives,” he said. “We saw the 

benefi ts fi rsthand, and wanted to share that 
with others. That led to the service.”

Work and wellness
Wellness has long been a cornerstone of 

Zogics.
While employees at Zogics are expected to 

work hard, they are also encouraged to take 
breaks during the day for hikes, bicycle rides 
and other forms of recreational exercise.

A casual environment is also encouraged. 
Employees are allowed to bring their dogs 
to work with them, for example.

“We’re trying to grow something here, 
and this is a very demanding, fast-paced 
business to work in,” he said. “It requires a 
lot of commitment and focus. I believe it’s 
important to offset that with an appealing 
work environment. The amenities are a way 
of saying thanks to the people who work 
here. It’s also a recognition that life does 
not have to be all work all the time.”

This takes other forms, including fl ex-
ible schedules, unlimited personal time 
off, incentivized participation in athletic 
competitions, and subsidized organic com-
munity supported agriculture (CSA) shares 
for employees.

The existing Zogics headquarters in Lee 
has ergonomic furniture, a clean air sys-
tem, and an on-site company gym for both 
individual use and group programs such as 
regularly scheduled boot camp classes led 
by professional trainers, dance classes, and 
indoor cycling sessions.

In addition to making life healthier and 
more pleasant, this also has practical benefi ts 
from a business standpoint, LeBlanc pointed 
out. It enhances employee motivation, per-
formance, productivity and commitment. 

continued on page 19

Paul LeBlanc, founder and CEO of Zogics, has purchased 
this well-appointed 6,000-square-foot commercial building 
in Lenox to serve as corporate headquarters for his grow-
ing 10-year-old company.

Call or email Noel at 413-553-4109 
or noel.henebury@hotelonnorth.com

Holiday Party 
Planning Made Easy

297 north street, pittsfield   413 358 4741   hotelonnorth.com

12 RAILROAD ST GREAT BARRINGTON MA   INFO@BERKSHIREPROPERTYAGENTS.COM

MARKETING 
AND SELLING 
BERKSHIRE, 
COLUMBIA AND 
LITCHFIELD 
COUNTIES

LAND
WATERFRONT
MULTIFAMILY
CONDOS
RESORTS 
& SPAS

413 528 6800

BERKSHIRE PROPERTY AGENTS.COM

AU SOMMET DE LEUR JEU…
THE OWNERS OF THIS 
POPULAR FRENCH BISTRO 
ARE READY FOR THE NEXT 
CHAPTER.  
For twelve years seasonal ingredients 
have inspired an ever-changing, locally 
driven menu at Chex Nous. The 1929 
three-story mixed-use building on the 
main street in Lee with dark wood 
furniture filling the interior cozy-chic 
dining spaces offers seating for 75 with 
additional banquettes, a private dining 
room for up to 24, and 28 seats outside 
under the tented patio. 

The popular bar area, which was 
renovated four years ago with reclaimed 
natural American Chestnut from an old 
tobacco barn in Hadley MA, has 11 bar 
stools and is pleasing to the eye as well 
as the spirit. The pride and attention to 
detail by this chef and his superb pastry 
chef spouse over the years is evident in 
every aspect of the business, as well as 
the integrity of the building. With more 
than ample off-street parking, this is a 
turn-key opportunity in a town that is 
witnessing a significant infusion of 
capital and interest.
LEE  $795,000 
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HEALTH & fitness

By John Townes
As part of an ongoing expansion of its 

services and its countywide geographic pres-
ence, Community Health Programs (CHP) 
has acquired Berkshire Pediatrics Associates 
of Pittsfield.

The previously independent practice has 
been renamed CHP Berkshire Pediatrics. 
It will remain at its present location at 777 
North St.

CHP Berkshire Pediatrics has 12,000 pa-
tients and 33 employees, which have been 
added to CHP’s health network. Its medical 
staff includes Drs. Jacqueline Jones, Eimear 

O’Loughlin, Gary Shalan and Betsy Valade; 
and pediatric nurse practitioners Kelsey Hol-
land and Brenda Landes.

The acquisition of Berkshire Pediatrics by 
CHP reflects a broader trend of independent 
practices joining larger health systems.

“The practice of pediatrics and medicine 
in general is not as simple as it once was,” 
said Shalan, the senior physician at CHP 
Berkshire Pediatrics. “The health challenges 
our patients face, along with prevention and 
treatment, and the finances behind this work 
have become increasingly complex.”

He continued that joining CHP provides 
the practice with additional resources and an 
administrative system that allows for greater 
operating efficiencies.

In addition, due to CHP’s designation 

as a Federally Qualified Health Center 
(FQHC), Shalan noted that the practice will 
be better able to serve patients with low and 
moderate incomes who may be uninsured or 
underinsured.

“As part of an FQHC, we can sustain 
and even improve our efforts to provide the 
highest quality of care to patients and their 
families – without regard to insurance cover-
age or ability to pay,” said Shalan.

For CHP, the addition of Berkshire Pe-
diatrics significantly increases its services 
in Pittsfield, both to insured and uninsured 
patients, according to Lia Spiliotes, CEO of 
CHP. “This alliance dramatically improves 
the scope of care we offer in Pittsfield,” 
Spiliotes said.

“Treating pediatric patients also means 
treating the family,” she explained. “This will 
increase our ability to provide whole-person 
care and robust family services in Pittsfield, 
such as those we provide through our Family 
Support Network.”

Spiliotes explained that CHP also 
provides other social services to support 
families through its own programs and in 
collaboration with other agencies and orga-
nizations. These include childhood learning, 
parental support, family counseling and 
other services.

According to Spiliotes, the acquisition of 
Berkshire Pediatrics also serves to bolster 
CHP’s financial base.

“In addition, the practice will bring more 
diverse revenue sources from patients with 
traditional insurance,” she said. “This rev-
enue helps us remain true to our promise of 
providing health care to all, regardless of 
insurance status.”

Evolution over four decades
Based in Great Barrington, CHP currently 

serves about 35,000 patients throughout the 
county.

A community-based nonprofit organiza-
tion, CHP has evolved from its original role 
as a highly specialized provider of care for 
underserved rural children into a broadly 
based healthcare system providing a spec-
trum of medical care and other services to 
the overall population.

It was founded in 1975 as the Children’s 
Health Program by Dr. Thomas Whitfield 
to provide health care for rural children in 
south Berkshire County who had no access 
to care.

The program grew to encompass support 
to parents and other social services through 
its Family Support Network. Among other 
services, it sponsors a Women, Infants & 
Children (WIC) nutrition program and health 
education program, childhood education and 
activities, a clothing and book exchange, 
and a First Steps program to provide early 
intervention therapies for children with de-
velopment delays or disabilities.

In 2000, the organization achieved fed-
eral designation that expanded its medical 
services to adults, and it was renamed as 
Community Health Programs.

In 2007, CHP acquired Barrington OB/
GYN, a practice in Great Barrington that 
provides comprehensive women’s healthcare 
services.

In 2009, CHP obtained eight acres with 
three existing buildings on Stockbridge Road 
(Route 7) in Great Barrington for a medical 
and administrative campus. It also opened 
the CHP Dental Center.

CHP continued to expand its geographic 
coverage by adding other existing prac-
tices. It expanded into Pittsfield in 2008 by 
acquiring the Neighborhood Health Center 
from Berkshire Health Systems. This is a 
comprehensive medical practice providing 
primary care at 501 North St.

In 2012 it added Lee Family Practice at 
the Quarry Hill Business Park (off Route 
102). In 2015, CHP established a presence 
in northern Berkshire County by acquiring 
two practices, Adams Internists and North 
Adams Family Medicine.

In 2016, it added Neighborhood Dental 
Center, a full-service dental practice in 
Pittsfield.

FQHC designation
CHP’s role combines that of a general 

medical provider and an FQHC, a special 
category of health provider that is designated 
to provide full access to health care to ev-
eryone. Income-eligible uninsured patients 

CHP’s expansion track continues with addition of pediatrics practice 
Acquisition broadens scope of 
services, bolsters financial base
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are charged on a sliding-fee scale to ensure 
that their income or lack of insurance is not 
a barrier to health and dental care.

To enable it to financially provide coverage 
to the uninsured and underinsured, an FQHC 
receives enhanced reimbursements. The pro-
gram is covered under the Health Resources 
and Services Admin-
istration, a division of 
the U.S. Department of 
Health and Human Ser-
vices, under the Public 
Health Service Act. It 
also does not have to 
carry malpractice insurance, which is covered 
under the Federal Tort Claims Act.

There are additional requirements to en-
sure the accountability of FQHCs. At least 
51 percent of their boards must be must be 
health center patients who represent the 
population served.

“In addition, we are held to the highest 
standards of care by the federal government, 
and we are subject to extensive reviews and 
quality scores,” said Spiliotes.

At the same time, she emphasized, CHP 
is similar in its services to other medical 
practices and health systems.

“Some people associate an FQHC only 
with serving low-income patients as a pro-
vider of last resort,” said Spiliotes. “However, 
we also serve the entire population with a 
full range of services, like any other medi-
cal provider. Our patients include people of 
all incomes with all types and levels of 
coverage.”

Overall, she added, CHP relies primarily on 
the same sources of income as other provid-
ers, with the enhanced reimbursements only 
covering about 20 percent of its revenues.

partnership forms new Accountable Care Organization
By John Townes

In conjunction with a reorganization of the MassHealth system, Community Health Programs 
(CHP) is partnering with Berkshire Health Systems (BHS) and Fallon Health to create a new 
generation of managed-care service called Berkshire Fallon Health Collaborative (BFHC).

BFHC is an entity known as an Accountable Care Organization (ACO), which is a net-
work of physicians, hospitals and other healthcare providers who work together to provide 
integrated care with the goals of improving health outcomes and containing costs.

Fallon Health is a health insurance provider that will administer BFHC.
MassHealth is the state’s Medicaid program for residents who meet income guidelines or 

other eligibility requirements. In a major restructuring of MassHealth, 17 healthcare orga-
nizations across the state have executed agreements to form ACOs.

Beginning Jan.1, 2018, MassHealth members whose primary care provider is either 
BHS or CHP will be automatically enrolled in BFHC, which will officially begin covering 
enrollees on March 1.

Rather than a fee-for-service model, ACOs are oriented to value-based care. MassHealth 
will be partnering with provider organizations directly to deliver coordinated, quality care to 
members. ACOs will be financially accountable for cost, quality, and member experience.

“Under the new ACO model, healthcare providers will be paid to improve the care coor-
dination and health outcomes for MassHealth members,” said Massachusetts Secretary for 
Health and Human Services Marylou Sudders in a press release announcing the program. “As 
part of the ACO program’s focus on quality, MassHealth will be tracking member experience 
and is committed to improving the care members receive.”

The ACO program is a major component in the state’s five-year 1115 Medicaid waiver, 
bringing in $1.8 billion in new federal investments to restructure the current MassHealth 
system.

The state’s ACOs will receive more than $100 million in new investments throughout the 
remainder of 2017 to support the transition to value-based care. 

Lia Spiliotes, CEO of Community Health Programs, believes the ACO model has the 
potential to significantly improve health care.

“It makes you a better provider,” she said. “In the past there was not as much focus on 
integrated complex care. Managed care was the initial attempt at that. Accountable care is 
the next step. It’s more complicated, but it could have an amazing impact.”

One key component of ACOs like BFHC is the utilization of community-based and social 
service organizations to improve behavioral health care, and to put in place long-term sup-
ports and address social needs to contribute to better health outcomes.

“It looks at all aspects of individuals and their needs,” said Spiliotes. “It brings together 
providers like CHP and Berkshire Health Systems, and partners such as the Brien Center 
and other providers of social supports.”

The ACO program also emphasizes the use of modern systems to increase efficiency and 
coordination of services.

“It relies more on technology, such as electronic medical records and communication 
systems and advanced forms of treatment,” Spiliotes said.

Information about BFHC will be available in the fall at fallonhealth.org/Berkshires.◆

It can also help to reduce healthcare costs 
and absenteeism.

LeBlanc noted that the company’s new 
facility in Lenox will support this emphasis 
on wellness in other ways. “I’ve rented 
out three rooms in the building to a pilates 
instructor, a yoga instructor and a massage 
therapist, all of whom offer services to the 
Zogics staff while operating their own prac-
tices,” he said.

The company’s orientation to wellness has 
also brought another fringe benefit.

For the second year in a row, Zogics 
recently received certification for their 
workplace wellness program from the Mas-
sachusetts Department of Public Health. This 
certification allows Zogics to claim a $10,000 
Wellness Tax Credit for tax year 2017.

The Massachusetts Wellness Tax Credit 
Incentive program gives qualifying busi-
nesses in Massachusetts a state tax credit 
for having a certified wellness program, and 
for the costs associated with implementing 
the program.

LeBlanc said the tax credits have sup-
ported expansion of the wellness initiatives 
at Zogics. The explained that the tax credit 
is based on 25 percent of the company’s 
overall wellness expenses, up to a $40,000 
threshold. He noted that the wide range of 
qualifying expenses has made it relatively 
easy for his company to achieve the full 
$10,000 tax credit.

LeBlanc added that he would like to 
see more businesses in the Berkshires 
utilize the tax credits to support wellness 
initiatives.

“It’s a great program,” he said. “I believe 
more companies should look into it, and 
I’d be happy to talk to anyone interested in 
learning more about our experience with it 
at Zogics.”◆

Zogics expansion
continued from page 17

In the latest analysis in CHP’s FY 2018 
budget, 38.9 percent of reimbursements came 
through Medicaid, 30.8 percent from Medi-
care, 24.6 percent from commercial insurance 
and 5.7 percent from self-pay patients.

Looking ahead, Spiliotes said, CHP is 
continuing to look for ways to expand its ser-

vices, and may acquire 
additional practices in 
the future.

In a separate move, 
CHP is also launching 
a collaborative initia-
tive with Berkshire 

Health Systems and Fallon Health to form 
an Accountable Care Organizations (ACO), 
which is a new version of managed care for 
MassHealth patients (see related story on 
this page).

Through the course of its earlier expan-
sions, CHP had experienced a period of grow-
ing pains, including serious internal friction 
between its staff and management. This came 
to a head in late 2015, which prompted the 
departure of former CEO Bryan Ayars.

Spiliotes, a healthcare management con-
sultant, was brought in as interim CEO, and 
was subsequently named to that position on 
a permanent basis.

Spiliotes said that a priority at CHP has 
been to improve internal relations through 
employee surveys and other measures. She 
noted that the situation has significantly 
improved over the past two years.

“As a leader, I believe everyone has 
something to contribute, and it’s important 
to be transparent and involve everyone in 
strategic planning,” she said. “Morale also 
improves when people can see positive 
change happening.”◆

“We serve the entire 
population with a full range 

of services, like any other 
medical provider.”
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B&B micro manufacturing
continued from page 1

market that is not dependent on local condi-
tions and activity.

“These houses can be built anywhere,” 
he said. “Locating this operation in the 
Berkshires has enabled us to create a new 
construction business here that provides an 
additional source of good, steady jobs for 
people with building skills.”

He described the houses they build for their 
current customer as a “white label product.” 
This refers to products manufactured by 
third-party contractors for companies who 
market them under their own brand. Because 
of that, he noted, they have a confidentiality 
agreement to not disclose the customer’s 
identity or other specifics publicly.

They incorporated as B&B in February, 
and have built approximately 55 of the tiny 
house so far, with ongoing orders for new 
ones. The space in the Windsor Mill is set up 
to allow up to six houses to be constructed 
simultaneously.

Within a month the company grew from a 
staff of six to 27, including the three partners. 
As of early September, the staff had expanded 
further to 36 employees.

St. Cyr could not predict exactly how 
long the orders from the present client will 
continue. However, he said the customer’s 
business plan calls for a continuing expan-
sion of sites and number of cabins, so it is 
expected to keep B&B busy for a while.

Growing interest
“Tiny house” is a term that is used to 

describe scaled-down versions of standard 
homes. Although there is no official defini-
tion, the phrase generally refers to houses that 
are less than 500 square feet, and as small 
as 80 square feet.

Tiny houses are as diverse as more con-
ventional-sized homes. They have similar 
architectural styles and detailing, furnishings 
and amenities as standard houses.

However, their limited size requires in-
genuity. Furniture and built-in fixtures often 
do double duty to allow for multiple uses 
and provide storage space. Rather than full 
bedrooms, for example, they may include 
upstairs sleeping lofts. Or a table might be 
foldable into the wall to create a dining room 
that doubles as a living room.

“You have to be creative because of the 
size constraints,” noted St. Cyr. “It requires 
you to think through problems in a different 
way than a standard home.”

While a tiny house can be built or placed 
on a permanent foundation, they also are often 
built onto trailer beds with wheels. From a 
construction standpoint, this allows them to 
be built off-site and transported to different 
locations. This has led to the development 
of companies that manufacture tiny houses 
in central facilities.

For owners, the ability to take their house 
along with them also has appeal to people who 
value mobility, such as professionals whose 
careers cause them to move frequently, or re-

tirees who take extended vacation trips. They 
also are a new option for resort facilities.

The concept of very small houses is not 
new, and has traditionally been associ-
ated with cottages and cabins and mobile 
homes.

Interest in the modern versions of tiny 
houses began to emerge in the 1990s, and this 
category of housing has become increasingly 
visible in the past several years. It has been 
popularized by reality TV programs, such 
as Tiny House Nation, which depicts people 
making the transition from more conventional 
homes to these downsized counterparts.

This trend – sometimes referred to as the 
“tiny house movement” – has been fuelled 
by several factors.

In an era of high real estate and housing 
prices, proponents say tiny houses offer 
an affordable alternative for home owner-
ship or rental housing. A tiny house can 
be constructed for considerably less than 
$100,000.

They are also seen as potential solutions for 
problems such as housing for the homeless, 
or other emergency housing. In New Orleans, 
for example, tiny houses were constructed 
for people who had been displaced by hur-
ricane Katrina.

They are also associated with a drive to-
wards living more simply, and in some cases 
as a reaction to the opposite trend towards 
larger houses and the excesses represented 
by McMansions.

Their small size also appeals to those who 
want to conserve energy, and even live off 
the grid.

Because they take up less space, they also 
are touted as one way to increase housing 
density within urban cores, and reduce the 
pressure of sprawl in outlying areas. They 
also are seen as a way to minimize the impact 
of houses on rural sites.

Apart from their specialized appeal, 
however, they also have raised issues and 
challenges. In many locations, they are not 
yet accepted as legitimate housing, and are 
even illegal. Attempts to build tiny houses 

have been opposed by neighbors who fear 
they will lower overall property values.

Also, they may fall below the minimum 
required house sizes permitted by local 
zoning. The features incorporated in their 
designs to save space also may not con-
form to local building codes, or regulations 
regarding infrastructure such as sewer and 
water hook-ups.

Efforts to resolve these obstacles have led 
to initiatives to amend zoning requirements 
and other regulations to allow a new category 
for tiny houses. In other instances, they may 
receive variances, or qualify under existing 
regulations that allow for trailer parks or RV 
campgrounds.

If such issues and challenges can be 
resolved, tiny house have the potential to 
become more widely accepted as a standard 
housing type.

Established by circumstance
St. Cyr, Koperniak and Bresett became 

tiny house entrepreneurs by chance, accord-
ing to St. Cyr.

They had learned building skills in their 
youth while working for B&B Precision 
Builders, a company that was owned by 
Bresett’s late father, Michael Bresett.

Their friendship continued as adults. 
Bresett worked in home construction and 
renovation. Koperniak and St. Cyr moved 

to Westchester County in New York, and 
pursued careers in the finance sector. St. Cyr 
still works in that field, currently for a hedge 
fund based in Connecticut, and Koperniak 
worked on Wall Street.

They also invested in real estate, and Bre-
sett participated in related home construction 
projects.

Their foray into tiny houses grew out of 
that, about a year ago.

“We had a property in the Catskills, and 
we showed it to this company,” said St. Cyr. 
“When we learned what they are doing, we 
decided that we had the knowledge to design 
and build the type of cabins they were look-
ing for inexpensively with high quality. We 
made an unsolicited offer. They liked the 
idea and asked us to build an initial model. 
We’ve been building tiny houses for them 
ever since.”

St. Cyr said they have covered the start-up 
costs from personal resources, combined with 
the revenue stream of their initial contracts. 
“We’ve put everything we have into this,” 
he said.

They decided to base the business in 
the northern Berkshires because they were 
familiar with the local construction industry 
and had connections with skilled workers 
there.

“That enabled us to get this off the ground 
quickly,” said St. Cyr.

GETTINGstarted

Above: Some newly completed units constructed by B&B Micro Builders under an ongoing client contract await shipment. Below: Buddy Skaling (left) and Sean 
Card work on one of the tiny houses at the company’s Windsor Mill workshop in North Adams. The space allows for six units to be built simultaneously.
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Although it is a new business, they named 
it B&B as a tribute to Bresett’s father.

Initially they built the houses in an indus-
trial space in Adams. They then negotiated 
a three-year lease for a larger space in the 
Windsor Mill with the city of North Adams, 
and moved there in April.

(The mill complex is currently being eyed 
for purchase by Cambridge Development 
Corp., whose principal, Simeon Bruner, is the 
architect behind redevelopment of the former 
Sprague Electric complex into the Massachu-
setts Museum of Contemporary Art.)

While all three partners are active in the op-
eration of the business, St. Cyr also continues 
to work at his job in finance, and commutes 
back to the Berkshires on a regular basis. 
Bresett works at B&B full time. Koperniak 
also works with their tiny house customer to 
manage their sites.

The houses that B&B constructs for its 
current customer are wood-frame structures 
designed for the specific purpose of offering 
guests a basic rustic cabin with contem-
porary designs and comfort. They have 
wood-covered exteriors designed to blend in 
with the forests and other characteristics of 
their sites. Inside they have full beds, small 
kitchens and bathrooms, and amenities such 
as stainless steel fixtures and a large picture 
window on one wall.

Their systems of hooking up to services 
and waste disposal are similar to RVs in 
campgrounds.

“Basically these are stick-built houses 
that are on wheels,” said St. Cyr. “Techni-
cally they are in the same category as RVs. 
They have to adhere to legal requirements 
such as having dimensions that are small 
enough to be able to fit under utility lines 
and overpasses.”

For that reason and others, the houses they 
are building have flat roofs that have a slight 
pitch from end to end.

Long-term goals
St. Cyr said the partners’ goal is to establish 

B&B (413-281-9431 or 413-427-2686) as a 
long-term business.

“We want to set down its roots here and 
grow the business in the Berkshires,” he said. 
“We realize that to do that, we can’t just be 
reliant on one client. So we need to expand 
and do as much as we can.”

St. Cyr said there are many possible direc-
tions this could take. In general, he said, their 
strategy is to grow within the niche market 
of tiny houses, and also branch out into more 
conventional forms of on-site construction 
work over time.

In terms of tiny houses, he said they are 
receptive to the possibility of constructing 
custom-built tiny houses.

“We really enjoy designing and building 
tiny houses,” he said. “We’d love to see 
individuals come in with their ideas for 
a tiny house, and then work with them to 
create it.”

St. Cyr said they have taken a tangible step 
in that direction with the recent completion 
of a model house of their own.

Known as The Arcadia, the tiny house 
is slightly larger than the units the com-
pany has been building. But it has several 
additional features that make it more of a 
home, including high-end appliances, fully 
finished and decorated interior space, and a 
tiny front porch.

“It has more of a modern farmhouse 
interior that is geared toward the residential 
market,” said St. Cyr.

He noted that, since completing The Ar-
cadia model home in early September, the 
company has already taken it on the road to 
a couple of tiny house festivals and related 
shows in the region, where it has drawn at-

tention from potential customers. 
“It really gives people a good idea of what 

you can do with a small  amount of space,” 
he said, adding that the company plans to 
offer custom-built Arcadia tiny houses at 
prices starting at $89,000.

In addition to direct retail sales in the 
residential market, St. Cyr said they are ex-
ploring options for other multi-unit contracts 
on a wholesale basis.

“There are many possibilities,” he said. 
“For example, tiny houses could serve as 
a new, better version of the role of trailer 
parks. It’s also possible that municipal 
governments could build small numbers 
of tiny houses on unused land they own to 
provide affordable housing.”

St. Cyr said they also envision B&B han-
dling other types of construction projects. 
“The skills that we use to build tiny houses 
are very transferable to other forms of con-
struction,” he said. “That gives us the option 
of branching out.”

spotlight on new business ventures

In early September, B&B Micro Builders completed its first model tiny house (above) to support direct sales to consumers in the residential market. This design, 
known as The Arcadia, has a fully finished interior living space (below) with high-end appliances and other features that can be customized by buyers. The company 
is taking the model on the road to several shows and tiny house festivals throughout the Northeast and Mid-Atlantic. (Photos provided by B&B Micro Builders)

He noted, for example, that they are 
currently completing a commercial con-
struction project in Pittsfield, converting 
adjacent storefronts on upper North Street 
into a co-working office space that will be 
shared by professional tenants (see related 
story on page 1).

He noted that an expansion of this side of 
the business would also create the opportunity 
to add to B&B’s workforce.

“Right now, the size of our staff is ideal 
for what we are doing,” he said. “If we also 
do on-site construction, we’d be able to hire 
a satellite staff for that.”◆
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Scott Moraes, a yoga instructor who operates 
Radiance Yoga at 401 North St. in Pittsfi eld 
and Yoga Great Barrington.

Framework will offer three basic options 
for users, including ongoing memberships 
for unlimited access, single-use day passes, 
and rentals of private offi ces.

Burke said that to gauge the potential level 
of interest when the project was in the pre-
liminary planning stages, they conducted an 
informal market survey. They set up a general 
Facebook page explaining the concept and 
an online form requesting input.

“Without being specifi c, we asked, ‘Are you 
interested the idea of a shared offi ce space in 
Pittsfi eld?’ Within a few weeks we had gotten 
about 150 positive responses,” Burke said. He 
added that they held a gathering at Hotel on 
North in June to introduce the project, and 
about 60 people showed up for that.

The new co-working space is oriented to 
several types of users, including freelancers 
and independent contractors, telecommuters, 
start-up entrepreneurs and owners of small 
businesses.

Among the potential users are people 
whose work is primarily done on computers. 
It also provides a base to handle business 
tasks for people who perform other types of 
work in various locations. It is also oriented 
to people who have a home offi ce, but want 
to periodically get out of the house and be 
in a community environment. Others may 
include visitors who require a temporary 
workspace while in Pittsfi eld.

Burke noted that Framework LLC and the 
project grew out of the two partners’ own  
experiences.

Burke grew up in Pittsfi eld, and had lived 
in the Boston area for 15 years, where he 
worked in fi nance and corporate planning.

“My wife and I are both from the Berk-
shires, and we wanted to move back here,” 
he said. They made the move in 2016.

Co-working space
continued from page 1

He also started a new venture, Mill Town 
Capital (milltowncapital.com), a private 
investment fi rm to provide capital and guid-
ance to emerging and existing entrepreneurial 
fi rms in Berkshire County. It has an emphasis 
on ventures involved in agricultural, environ-
mental and creative technology.

“While developing that, I’ve spent a lot of 
time working on my laptop in coffeehouses 
and cafes,” Burke said.

He met Moraes, who also does business 
tasks for his yoga businesses on a mobile 
basis. “We started talking about how great 

it would be to have a shared workspace in 
Pittsfi eld, where people like us could work 
and have access to the features of an offi ce 
without the high overhead,” he said. “When 
we learned these spaces on North Street were 
available, we contacted the owners, and it 
led to this.”

Notable site
Framework’s shared offi ce venture is the 

fi rst signifi cant sign of life in several years 
for the upper North Street site.

The two storefronts have been notable for 
their visibility, as well as their shifting status 
in the mix of ongo-
ing efforts to revitalize 
downtown Pittsfi eld.

The commercial 
block became promi-
nent about 10 years 
ago as an early attempt 
to bring upscale devel-
opment to upper North 
Street. Developer George Whaling renovated 
and marketed the building as condominiums, 
with residential units on the upper fl oors and 
the two commercial storefront condominiums 
at street level.

It also became a visible symbol of the arts 
component of revitalization in 2007, when 
the high-profi le Ferrin Gallery moved from 
Lenox into one of the storefronts.

The other storefront was originally a store 
called Berkshire Native, which sold regional 
crafts. It subsequently was occupied by Mu-
seum Facsimiles, a Pittsfi eld business that 
provides art-related services and products. Its 
popular retail store offers framing services, 
prints and other artwork, and a variety of 
gift items.

However, the spaces subsequently lost 
their luster and fell on hard times.

Ferrin Gallery closed in 2013 when owner 
Leslie Ferrin changed her business model 
to other forms of marketing. That space has 
been vacant until now.

Museum Facsimiles vacated the other 
space when it moved to its present location 
on South Street at Park Square a few years 
ago. That storefront has also been largely 
empty since then, except for a few short-term 
occupants who came and went quickly.

The properties were on the market until 
last year, when a real estate investment group 
purchased them.

Framework’s lease with the owners allows 
them to remodel the interior to fi t the needs 
of the business. The work is being done by 
B&B Micro Manufacturing Inc., a North 
Adams construction business (see related 
story on page 1).

Burke said that the specifi c layout of offi ces 
and furnishings will be fl exible, based on the 
needs of users and patterns of activity.

The former Museum Facsimiles space 
is being divided into about a half-dozen 
private offi ces.

The other section where Ferrin Gallery was 
located will be a shared workspace. It will 
have an open, fl exible design, with tables and 
seating and offi ce equipment in a way that 
provides varied workstations. In the rear, it 
will have a kitchenette and eating area.

A couple of rooms between the two main 
sections are being opened to connect the two 
sides. These will primarily serve as confer-
ence rooms that are available for use by offi ce 
tenants and co-work members.

The specific rates 
and terms of use are 
still being developed 
and will be based on 
the type of use and 
facility. “There will be 
different options avail-
able,” said Burke.

Burke estimated that 
a basic membership for access to the shared 
space and facilities will be around $185 a 
month, while a day pass will be about $25. 
(More information is at www.pittsfi eldco-
working.com.) “People can try it out with a 
day pass and see if they want to sign up for a 
full membership,” he said.

The private offi ces will be on a rental basis. 
“We’ll price them to be competitive with other 
downtown offi ce space,” said Burke.

Initially the center will be open from 6 a.m. 
to 10 p.m. six days a week. Burke said they 
will explore options for providing access to 
the space at other times.

It requires planning to ensure that members 
will have a seat and workspace available 
when they come in. There will be an on-
site “community manager” during the day, 
whose job will include coordinating the 
activities there.

Burke said they will limit the number of 
memberships to keep usage at manageable 
levels. “Also, people work in different ways 
on different schedules, so there should always 
be a space available,” he said.

In addition to the pragmatic benefi ts of 
having access to an equipped workspace 
at an affordable price, Burke said the co-
working model also tends to foster a sense 
of connection among members.

“We want this to become a community of 
people who like what they do and are pas-
sionate about it,” he said, noting that this can 
apply on both a social and business level.

“There is a networking component, be-
cause you are around other people and have 
opportunities to interact,” he said. “That can 
lead to business opportunities too. Studies at 
one co-working space indicated that a large 
percentage of business that members did was 
with other members.”◆

placeWORK

Two prominent storefronts on upper North Street are being developed for related but separate purposes. The space to the left will house a number of small offi ces 
for lease to businesses and professionals. The space to the right will be a fully equipped co-working space that will be accessed on a membership basis.

“There is a networking 
component, because you are 

around other people and have 
opportunities to interact. 
That can lead to business 

opportunities too.”
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89.5% Loan-to-value. Please note: We reserve the right to alter or withdraw these products 
or certain features thereof without prior notification. NMLS #474376 

No matter what you are looking for...

We have the Mortgage that is right for you!
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The following real estate 
transactions are provided by 
Banker & Tradesman real 
estate data Publishing. only 
properties valued at $75,000 
or higher are included.

adaMs
2 Burnett St.
Buyer: Eric Pikul
Seller: Karen Sherman +
Price: $80,000
Date: 7/18/17

27 Forest Park Ave.
Buyer: Frank Davis +
Seller: Nicholas Petropulos +
Price: $170,000
Date: 7/31/17

22 Gilead St.
Buyer: Joseph Mazza +
Seller: Sandra Gamari +
Price: $91,583
Mortgage: $99,300
Lender: Adams Community
Date: 7/26/17

41 Grove St.
Buyer: Amy Cary
Seller: Clara Lebeau +
Price: $135,000
Mortgage: $75,000
Lender: Adams Community
Date: 7/24/17

58-64 Howland Ave.
Buyer: Great Expectations 
Rentals
Seller: GCR Capital 2 LLC
Price: $310,606
Mortgage: $232,954
Lender: Adams Community
Date: 7/19/17

160 Howland Ave.
Buyer: Tri Realty LLC
Seller: 160 Howland LLC
Price: $335,000
Date: 7/11/17

2 Oak Ln.
Buyer: Hannah Klammer
Seller: Paula Kordana +
Price: $127,500
Mortgage: $114,600
Lender: Adams Community
Date: 7/12/17

8 Quaker St.
Buyer: Stephen Chilson +
Seller: Trzcinski Regina 
Est +
Price: $150,000
Mortgage: $145,000
Lender: Berkshire Bank
Date: 7/20/17

beCKet
33 Beach St.
Buyer: Douglas Jaeger
Seller: Steven Carrington
Price: $133,000
Date: 7/19/17

180 Gentian Hollow
Buyer: Lauren Raia +
Seller: Loretta Tenuta
Price: $259,000
Mortgage: $251,230
Lender: USAA Fed SB
Date: 7/28/17

74 Little Robin Dr.
Buyer: Robert Chiappetta +
Seller: Randy Woodis
Price: $185,000
Date: 7/20/17

81 Robin Wood Ln.
Buyer: Nicholas Ferron
Seller: Boccuzzi Corinne Est +
Price: $78,000
Mortgage: $76,587
Lender: Academy Mtg
Date: 7/21/17

CHesHire
226 Devonshire Dr.
Buyer: Travis Fachini +
Seller: Garrett Wood +
Price: $215,000
Mortgage: $190,000
Lender: Greylock FCU
Date: 7/13/17

50 Lanesboro Rd.
Buyer: Dale Pulcher
Seller: Mark Warner
Price: $209,000
Mortgage: $202,730
Lender: Academy Mtg
Date: 7/17/17

236 North St.
Buyer: Sling LLC
Seller: Cheshire DG LLC
Price: $1,821,940
Date: 7/19/17

144 Shadowland Cove Rd.

Buyer: Richard Salvi
Seller: Deborah Dyndor
Price: $120,000
Mortgage: $96,000
Lender: Adams Community
Date: 7/31/17

228 Shadowland Cove Rd.
Buyer: Daniel Smith +
Seller: John Ciolina +
Price: $215,000
Date: 7/14/17

129 Wells Rd.
Buyer: Kelli Kozak
Seller: Mark Field
Price: $171,600
Mortgage: $173,333
Lender: Academy Mtg
Date: 7/28/17

123 Willow Cove Rd.
Buyer: Aaron Rapoport +
Seller: Kathleen Smith
Price: $235,000
Date: 7/31/17

CLarKsburG
526 N Houghton St.
Buyer: Cathy Braman
Seller: Marjorie Pecor
Price: $92,000
Mortgage: $73,600
Lender: Adams Community
Date: 7/7/17

54 School St.
Buyer: Bobbi-Jo Smith
Seller: Maryellen Richardson
Price: $105,000
Mortgage: $94,000
Lender: Adams Community
Date: 7/11/17

daLton
23 Barton Hill Rd.
Buyer: William Tarmey +
Seller: Marlene Deangelus
Price: $245,000
Date: 7/18/17

177 Cleveland Rd.
Buyer: Sulome Anderson
Seller: Shaun Garvey +
Price: $450,000
Date: 7/19/17

19 Evelyn St.
Buyer: Thomas Whitman +
Seller: Nancy Burt
Price: $143,000
Mortgage: $138,710
Lender: Greylock FCU
Date: 7/7/17

36 Falls Brook Ter.
Buyer: David Lucaroni +
Seller: Wahconah Brook 
LLC
Price: $88,500
Date: 7/28/17

370 Hinsdale Rd.
Buyer: Jesse Clark 3rd +
Seller: Jeremy Labeau
Price: $85,000
Mortgage: $90,000
Lender: Greylock FCU
Date: 7/11/17

68 Renee Dr.
Buyer: Jeffrey Capozzi +
Seller: John Clayton Jr +
Price: $273,500
Mortgage: $193,500
Lender: Greylock FCU
Date: 7/28/17

114 Sunnyside Dr.
Buyer: Deirdre Tozer-Hayes
Seller: Silverio FT +
Price: $229,900
Mortgage: $232,222
Lender: Radius Fncl
Date: 731/17

450 W Housatonic St.
Buyer: Torrey Acquisitions
Seller: William Weber
Price: $175,000
Date: 7/26/17

96 Depot St. U:C
Buyer: Charles Kittle +
Seller: James Mcneice Jr +
Price: $105,000
Mortgage: $55,000
Lender: Greylock FCU
Date: 7/19/17

60 North St. U:1
Buyer: Allen Lin
Seller: Drosehn Bruce Est +
Price: $122,000
Mortgage: $123,330
Lender: NBT Bank
Date: 7/20/17

eGreMont
86 Hillsdale Rd.
Buyer: 86 Hillsdale Road LLC

Seller: Brian Rose +
Price: $205,000
Mortgage: $150,000
Lender: Pittsfi eld Coop
Date: 7/13/17

203 Hillsdale Rd.
Buyer: Thomas Mcmahon +
Seller: Jeffrey Howard +
Price: $464,500
Mortgage: $418,050
Lender: Santander
Date: 7/14/17

Hillsdale Rd.
Buyer: Cynthia Race
Seller: Francine Tabas
Price: $314,000
Date: 7/7/17

14 Ridge Rd.
Buyer: Harvey Weiss +
Seller: Michael Sgroe +
Price: $812,500
Date: 7/10/17

fLorida
137 Mohawk Trail
Buyer: 137 Mohawk Trail T +
Seller: Adams Community 
Bank
Price: $75,000
Mortgage: $58,000
Lender: Probuilder
Date: 7/12/17

Great
barrinGton

45 Castle Hill Ave.
Buyer: Blake Williams +
Seller: 45 Castle Hill LLC
Price: $465,000
Mortgage: $441,750
Lender: NBT Bank
Date: 7/3/17

12 Fairview Rd.

Buyer: Marta Panora +
Seller: Jayson Mendoza +
Price: $259,000
Mortgage: $254,308
Lender: Village Mtg
Date: 7/19/17

15 Higgins St.
Buyer: Rebecca Churt
Seller: Sagitta LLC
Price: $446,000
Mortgage: $356,800
Lender: Wells Fargo
Date: 7/25/17

1050 Main St.
Buyer: Andreas Engel +
Seller: Gregory Steele +
Price: $265,000
Mortgage: $267,676
Lender: MountainOne
Date: 7/28/17

21 Manville St.
Buyer: 26 Manville LLC
Seller: Michael Richard +
Price: $575,000
Mortgage: $400,000
Lender: Lee Bank
Date: 7/27/17

406 Monterey Rd.
Buyer: FNMA
Seller: Susan Romaine +
Price: $285,800
Date: 7/10/17

75 Monument Valley Rd.
Buyer: Suzuki T 2006 +
Seller: John Bugsch
Price: $620,000
Mortgage: $300,000
Lender: Leader Bank
Date: 7/28/17

223 N Plain Rd.
Buyer: James Gop Jr +
Seller: Clare Obrien
Price: $220,000
Mortgage: $198,000

Lender: Village Mtg
Date: 7/28/17

254 Park St. N
Buyer: Janet Mckinstry
Seller: Andrews Donald Est +
Price: $120,000
Mortgage: $116,400
Lender: Lee Bank
Date: 7/7/17

5 Seekonk Cross Rd.
Buyer: Stephan Klein +
Seller: Michael Ury +
Price: $1,750,000
Mortgage: $700,000
Lender: Pittsfi eld Coop
Date: 7/12/17

264 State Rd.
Buyer: Amy Hardt
Seller: Susan Goodwin +
Price: $297,000
Mortgage: $100,000
Lender: Pittsfi eld Coop
Date: 7/31/17

83 Van Deusenville Rd.
Buyer: Warren Palmer
Seller: Thomas Lorraine Est +
Price: $235,000

Mortgage: $154,000
Lender: Pittsfi eld Coop
Date: 7/7/17

40 Welcome St.
Buyer: David French
Seller: Graham FT +
Price: $240,000
Mortgage: $192,000
Lender: Village Mtg
Date: 7/21/17

24 Burning Tree Rd. U:24
Buyer: Michael Symons +
Seller: Cottages Barrington 
NT +
Price: $552,780
Date: 7/13/17

HanCoCK
9 Upland Dr.
Buyer: Stephen Moser +
Seller: David Sheets +
Price: $284,000
Mortgage: $227,200
Lender: Greylock FCU
Date: 7/20/17

continued on next page

Berkshire County real estate transfersREAL estate

greylockglass.com

★ TAX CTAX CTAX CTAX CTAX COOOOOMMMMMPPPPP,,,,,     IIIIINNNNNCCCCC.....
TAX & FINANCIAL PLANNING
BOOKKEEPING & PAYROLL

Ralph Stroffolino, EA CFP
Debra Watroba & Donna Sciola, Payroll Admin.

Dan Boulais, Business Consultant

100 NORTH ST. • SUITE 310 • PITTSFIELD
Tel: 448-6222 • E-mail: info@tax-comp.com • Fax: 443-5619

137 NORTH STREET • SUITE 207 • PITTSFIELD
Tel: 413-448-6222 • www.tax-comp.com • Fax: 413-443-5619

PERSONALIZED PAYROLL SERVICE!
Our complete payroll service supports a wide range of pay types and schedules,
and includes check printing, direct deposit, tax fi lings, full compliance and more.

Born to non-conformBorn to non-conform
Progress is never blending in.Progress is never blending in.Progress is never blending in.

The Audi Q5 represents everything we’ve learned from building one of the 
world’s most progressive vehicles. So we’ve loaded our groundbreaking SUV 
with technology and features that can deliver beyond the norm. Like standard 
Audi smartphone interface for simple connection with compatible devices,1 
and available rear cross traffic assist2 that can sense approaching vehicles and 
apply brakes when needed. Equipped with our 2.0-liter TFSI® engine that can 
propel you from 0 to 60 mph in just 5.9 seconds, the all-new Q5 leaves the 
status quo – and the competition – in the dust.3  

The all-new Audi Q5 is here.

audiusa.com/Q5

36 Month Lease Beginning at $449 per month...$2299 cash or trade down...10,000 miles per
year...taxes, registration, acquisition and dealer fees additional...on approved credit from Audi
Financial Services...Promotion Ends 10/02/2017

Upload Logo
¹ Always pay careful attention to the road, and do not drive while distracted. See Owner's Manual for further details, and important limitations. 
² Driver Assistance features are not substitutes for attentive driving. See Owner's Manual for further details, and important limitations. 
³ Always obey local speed and traffic laws. 
  “Audi,” “TFSI,” all model names, and the four rings logo are registered trademarks of Audi AG. ©2017 Audi of America, Inc.

Flynn Audi
600 Merrill Rd.  Pittsfield, Ma. 01201

413-443-4702 flynnaudi.com
Flynn Audi
600 Merrill Rd.  Pittsfield, Ma. 01201

413-443-4702 flynnaudi.com

Flynn Audi
600 Merrill Rd.  Pittsfield, Ma. 01201

413-443-4702 flynnaudi.com

…because home is where the heart is!

WE OFFER:
◆ Personal Care
◆ Live In Service – Up to and
 Including 24 Hour Care
◆ Medication Reminding
◆ Homemaking
◆ Companionship
◆ Shopping and Errands
◆ Door to Door Services for
 Appointments & Procedures

Call us to set up an appointment 
for a complimentary assessment!

413-464-7524
137 North Street • Suite 202

Pitt sfi eld, MA 01201
www.mtviewhomecare.com



24 OctOber 2017 berkshire trade & cOmmerce

REAL estate
continued from page 23

HinsdaLe
220 Bilodeau Brook Rd.
Buyer: Kore Longdyke +
Seller: Stephen Ciepiela Jr +
Price: $170,000
Mortgage: $161,500
Lender: Lee Bank
Date: 7/31/17

172 Peru Rd.
Buyer: Global 
Construction Svcs
Seller: Earl Carmel T +
Price: $250,000
Date: 7/28/17

125 Pine Cone Ln.
Buyer: Nancy Burt
Seller: Kevin Corrado +
Price: $249,900
Mortgage: $209,900
Lender: Greylock FCU
Date: 7/10/17

Lanesboro
160 Bailey Rd.
Buyer: David Mckearney +
Seller: Frederick 
Brockman +
Price: $440,000
Mortgage: $340,000
Lender: Seller
Date: 7/6/17

66 Baker St.
Buyer: Nathan Haines +
Seller: Wallace Crouse 3rd +
Price: $196,425
Mortgage: $190,500
Lender: Greylock FCU
Date: 7/13/17

10 Chickatabot Ave.
Buyer: Corey Walsh +
Seller: Mark Ferdyn +
Price: $242,000
Mortgage: $273,000
Lender: Greylock FCU
Date: 7/10/17

32 Greylock Estates Rd.
Buyer: Graig Plumb
Seller: Bruce Moxon +
Price: $485,000
Mortgage: $339,500
Lender: Greylock FCU
Date: 7/28/17

3 Longview Rd.
Buyer: Nancy Filiault
Seller: Jeremy Ostrander +
Price: $138,000
Mortgage: $124,200
Lender: Greylock FCU

Date: 7/5/17

33 Miner Rd.
Buyer: Leigha Durfee +
Seller: Peter Durfee +
Price: $250,000
Mortgage: $223,750
Lender: Trustco
Date: 7/28/17

7 Ocean St.
Buyer: FNMA
Seller: Debra Olson +
Price: $100,563
Date: 7/20/17

5 Sunrise St.
Buyer: David Intelisano +
Seller: Robert Bassett +
Price: $163,500
Date: 7/13/17

Lee
40 Beaver Dam Rd.
Buyer: Robert Johnson
Seller: Steven Goldberg +
Price: $350,000
Mortgage: $245,000
Lender: Berkshire Bank
Date: 7/7/17

30 Church St.
Buyer: Denise Devereaux
Seller: Marie Regnier
Price: $143,000
Mortgage: $100,000
Lender: Greylock FCU
Date: 7/5/17

40 Cone Ave.
Buyer: Daniel Shook +
Seller: Linda Belair
Price: $155,000
Mortgage: $147,250
Lender: Lee Bank
Date: 7/3/17

841 East St.
Buyer: Eileen Kearney
Seller: Dennis Barron +
Price: $164,000
Mortgage: $139,400
Lender: Greylock FCU
Date: 7/24/17

54 High St.
Buyer: William Mathews +
Seller: Lincoln Holske +
Price: $362,000
Mortgage: $181,000
Lender: Berkshire Bank
Date: 7/24/17

50 Housatonic St.
Buyer: Joshua Herlihy
Seller: Ethel Noonan IRT +
Price: $169,000

Mortgage: $156,931
Lender: Adams Community
Date: 7/6/17

45 Pine St.
Buyer: Eric Wells
Seller: Suzanne Hunt +
Price: $150,000
Mortgage: $112,500
Lender: Greylock FCU
Date: 7/26/17

25 Prospect St.
Buyer: Christopher Mcguire +
Seller: Macdonald Harold 
Est +
Price: $130,000
Mortgage: $104,000
Lender: Greylock FCU
Date: 7/7/17

40 Sait James Ave.
Buyer: Abbey Keith
Seller: Anita Decarlo
Price: $235,000
Mortgage: $180,000
Lender: Greylock FCU
Date: 7/28/17

880 East St. U:6A
Buyer: Gary Melnick +
Seller: Laurel Rosenbluth
Price: $250,000
Mortgage: $200,000
Lender: JPMorgan Chase
Date: 7/21/17

770 Summer St. U:5A
Buyer: Nathan Lebwohl +
Seller: Lawrence Shapiro +
Price: $435,000
Date: 7/19/17

Lenox
57 Birchwood Ln.
Buyer: Gary Mayne +
Seller: S Garrett Sadler
Price: $481,000
Date: 7/6/17

21 Bracelan Ct.
Buyer: Donald Weber +
Seller: Richard Levasseur +
Price: $618,000
Mortgage: $494,400
Lender: Bank of America
Date: 7/20/17

23 Kemble St.
Buyer: Michael Sheridan +
Seller: John Davidson +
Price: $395,000
Mortgage: $280,000
Lender: Santander
Date: 7/24/17

4 May St.
Buyer: Marion Ceanga +
Seller: Verchot Thomas Est +
Price: $164,000
Mortgage: $123,000
Lender: Lee Bank
Date: 7/31/17

68 New Lenox Rd.
Buyer: David Galisa +
Seller: James Terry 3rd +
Price: $245,000
Mortgage: $195,000
Lender: Lee Bank
Date: 7/21/17

12 Pinecrest Dr.
Buyer: Bradley Horth +
Seller: Joseph Cacciola 
RET +
Price: $375,000
Mortgage: $337,500
Lender: Greylock FCU
Date: 7/6/17

403 Walker St.
Buyer: Brian Smith +
Seller: Charles Sedgwick
Price: $203,000
Mortgage: $162,400
Lender: Adams Community
Date: 7/25/17

19 Hawthorne Rd. U:11B
Buyer: Marilyn Zacharis 
RET +
Seller: Naimark 
Condominium RT +
Price: $620,000
Date: 7/18/17

8 Rolling Hills U:12
Buyer: Miriam Gluck
Seller: David Keller +
Price: $190,000
Mortgage: $152,000
Lender: Greylock FCU
Date: 7/14/17

Monterey
448 Main Rd.
Buyer: Helen Boehm
Seller: Scott Cole
Price: $275,000
Date: 7/21/17

new
MarLboro

1316 Hartsville New
Buyer: Michael Richard +
Seller: William Kormanik +
Price: $424,500
Date: 7/28/17

105 Hatchery Rd.
Buyer: Eugene Torsay +
Seller: John Gillespie
Price: $192,000
Mortgage: $128,000
Lender: Pittsfield Coop
Date: 7/6/17

53 Lawrence Ave.
Buyer: Michael Randi +
Seller: Perri Peters
Price: $210,000
Mortgage: $189,000
Lender: Village Mtg
Date: 7/28/17

Mill River Great
Buyer: John Mullen
Seller: John Levin +
Price: $160,000
Date: 7/21/17

nortH adaMs
76 Bradford St.
Buyer: Steven Guerino +
Seller: Dorothy Russett
Price: $135,000
Mortgage: $135,000
Lender: Adams Community
Date: 7/28/17

246 Daniels Rd.
Buyer: Kyla Bartlett
Seller: Larry Harvey +
Price: $219,000
Mortgage: $219,000
Lender: USAA Fed SB
Date: 7/21/17

145 Franklin St.
Buyer: Bonnie Braman
Seller: Jennifer Foucher
Price: $82,500
Mortgage: $74,167
Lender: Adams Community
Date: 7/7/17

136 Harding Ave.
Buyer: Carlyle Chesbro
Seller: Michael Mariani
Price: $140,000
Mortgage: $133,000
Lender: Adams Community
Date: 7/21/17

29 Holbrook St.
Buyer: Timothy Lebestky
Seller: Joshua Field
Price: $115,000
Mortgage: $140,000
Lender: MountainOne
Date: 7/18/17

23 Johnson St.
Buyer: US Bank NA Tr
Seller: Aime Kunes
Price: $139,130
Date: 7/31/17

152-156 State St.
Buyer: SJ RT +
Seller: James Sisto
Price: $120,000
Mortgage: $1,096,000
Lender: Berkshire Bank
Date: 7/3/17

58 Tremont St.
Buyer: Dean Bullett

Seller: Amanda Carpenter
Price: $134,500
Mortgage: $135,353
Lender: Academy Mtg
Date: 7/21/17

413-415 W Main St.
Buyer: HSBC Bank
Seller: Cheryl Gardner +
Price: $97,200
Date: 7/20/17

928 W Shaft Rd.
Buyer: Benjamin Kleiner +
Seller: Emily Boucher
Price: $172,500
Mortgage: $167,325
Lender: Adams Community
Date: 7/28/17

17 Wesleyan St.
Buyer: Scott Miller
Seller: USA VA
Price: $92,750
Mortgage: $91,069
Lender: Academy Mtg
Date: 7/27/17

751 Mohawk Trail U:1B
Buyer: Daniel Culbert
Seller: Roberta Whitney-
Smith +
Price: $115,500
Mortgage: $145,500
Lender: Greylock FCU
Date: 7/14/17

otis
16 Big Island
Buyer: Meghan Lyons +
Seller: Theodore Affleck +
Price: $285,000
Mortgage: $228,000
Lender: Wells Fargo
Date: 7/14/17

74 E Otis Rd.
Buyer: Lee Tavernia
Seller: William Bailey +
Price: $165,000
Mortgage: $75,000
Lender: Freedom CU
Date: 7/27/17

47 N Lake Ave.
Buyer: John Kane +
Seller: Aaron Laut
Price: $360,000
Date: 7/19/17

1831 N Main Rd.
Buyer: Steven Cope
Seller: Pyenson FT +
Price: $330,000
Mortgage: $264,000
Lender: Village Mtg
Date: 7/18/17

Peru
13 Kreutzer Rd.
Buyer: FNMA
Seller: Matthew Drosehn +
Price: $136,821
Date: 7/17/17

PittsfieLd
7 Adelaide Ave.
Buyer: Strategic Realty 
Fund LLC
Seller: Wells Fargo Bank
Price: $108,060
Date: 7/5/17

262 Allengate Ave.
Buyer: Colleen Quinn
Seller: Rita Santolin
Price: $155,000
Mortgage: $137,950
Lender: Pittsfield Coop
Date: 7/7/17

31 Austin Ave.
Buyer: Michael Finnernan
Seller: Paul Polastri +
Price: $204,900
Mortgage: $179,900
Lender: USAA Fed SB
Date: 7/24/17

16 Bakers Island Rd.
Buyer: Joseph Patrick Dow 
2015 T +
Seller: Richard Mole
Price: $359,000
Date: 7/28/17

198 Bartlett Ave.
Buyer: Kendra Lee-Macleod
Seller: Kenneth Green +
Price: $280,000
Mortgage: $252,000
Lender: Greylock FCU
Date: 7/21/17

94 Bay State Rd.
Buyer: MTGLQ Investors LP
Seller: Erica Keeley +
Price: $124,000
Date: 7/31/17

31 Belvidere Ave.

Buyer: Joshua Gaudette +
Seller: Joel Mullett +
Price: $134,000
Mortgage: $123,300
Lender: MountainOne
Date: 7/6/17

88 Birch Grove Dr.
Buyer: Christine Riello +
Seller: Braden Rice +
Price: $146,000
Date: 7/26/17

93 Blythewood Dr.
Buyer: Daniel Talmi
Seller: Warren Jaferian +
Price: $385,000
Date: 7/20/17

48 Brown St.
Buyer: Wells Fargo Bank 
Seller: Mitchell Briggs +
Price: $148,500
Date: 7/717

286 Cheshire Rd.
Buyer: Leanne Davis
Seller: Geraldine Wallace IRT +
Price: $115,000
Mortgage: $102,350
Lender: Pittsfield Coop
Date: 7/14/17

449 Churchill St.
Buyer: Thomas Goggia
Seller: Kathleen Tatro
Price: $275,000
Date: 7/31/17

43 Commonwealth Ave.
Buyer: Bryan Beauregard
Seller: Marilyn Simons
Price: $190,000
Mortgage: $170,810
Lender: Adams Community
Date: 7/17/17

139 Connecticut Ave.
Buyer: Randy Smith
Seller: Scott Johnson +
Price: $156,000
Mortgage: $153,174
Lender: MountainOne
Date: 7/14/17

80 Cromwell Ave.
Buyer: Cara Becker
Seller: Melissa Rocklin
Price: $135,500
Mortgage: $124,084
Lender: Academy Mtg
Date: 7/17/17

72 Curtis Ter.
Buyer: Rebecca Loria
Seller: Darius Beda
Price: $143,000
Mortgage: $136,000
Lender: MountainOne
Date: 7/7/17

381 Dalton Ave.
Buyer: George Finn 3rd +
Seller: Borletto Mary Est +
Price: $80,000
Date: 7/7/17

1244 Dalton Ave.
Buyer: Philip Rachwal
Seller: Brian Kulig
Price: $131,500
Mortgage: $118,218
Lender: Adams Community
Date: 7/31/17

69 Delancy Ave.
Buyer: Christine Reed +
Seller: Roulier Marion Est +
Price: $115,000
Mortgage: $120,000
Lender: Pittsfield Coop
Date: 7/7/17

106 Doreen St.
Buyer: Gillian Spoehr
Seller: Nicole Walsh
Price: $155,000
Mortgage: $145,345
Lender: Adams Community
Date: 7/21/17

25 Downing Pkwy.
Buyer: Mirabito Holding Inc
Seller: DTK LLC
Price: $500,000
Date: 7/6/17

119 E Park Ter.
Buyer: Barbara Bohle +
Seller: Leona Serafino +
Price: $95,000
Mortgage: $93,279
Lender: Academy Mtg
Date: 7/31/17

14 Eastbrook Ln.

Buyer: Edward Nowlan +
Seller: Woodmont 
Development Corp
Price: $550,000
Mortgage: $295,000
Lender: Greylock FCU
Date: 7/31/17

113 Edward Ave.
Buyer: Kathryn Hughes
Seller: Danielle Cartier
Price: $130,000
Date: 7/24/17

216 Eleanor Rd.
Buyer: Kathleen Phillips
Seller: Sylvan Sarasohn T +
Price: $199,500
Mortgage: $159,600
Lender: Greylock FCU
Date: 7/13/17

120 Gale Ave.
Buyer: Matthew Costigan +
Seller: Ruby Realty LLC
Price: $234,000
Mortgage: $229,761
Lender: Academy Mtg
Date: 7/27/17

56 Glenwood Ave.
Buyer: Lucas Fillio
Seller: Geraldine Ross
Price: $128,000
Mortgage: $125,681
Lender: Academy Mtg
Date: 7/28/17

78 Grand Ave.
Buyer: Brennan Polidoro
Seller: Michelle Gagnon
Price: $144,000
Mortgage: $139,680
Lender: Adams Community
Date: 7/28/17

34 Holmes Rd.
Buyer: Meaghan Stiles
Seller: Joseph Curtis
Price: $135,000
Mortgage: $130,950
Lender: Greylock FCU
Date: 7/21/17

280 Holmes Rd.
Buyer: Melissa Rosen
Seller: Neal Tolchin +
Price: $355,000
Mortgage: $284,000
Lender: Adams Community
Date: 7/7/17

505 Holmes Rd.
Buyer: R&J NT +
Seller: Robert Bennett
Price: $318,950
Date: 7/14/17

731 Holmes Rd.
Buyer: Sava Svirskiy +
Seller: Nathan Sondrini +
Price: $330,000
Mortgage: $180,000
Lender: Greylock FCU
Date: 7/28/17

40 Kellie Dr.
Buyer: Bradley Stevens +
Seller: James Sullivan Jr +
Price: $199,900
Mortgage: $159,600
Lender: Berkshire Bank
Date: 7/18/17

627 Lakeway Dr.
Buyer: Linda Barber
Seller: Boynton Rita Est +
Price: $243,000
Date: 7/31/17

40 Leroi Dr.
Buyer: Michael Furforo +
Seller: Thomas Keefe +
Price: $295,000
Mortgage: $265,500
Lender: USAA Fed SB
Date: 7/31/17

15 Mckinley Ter.
Buyer: Wendy Bishop
Seller: Mary Bolduc RET +
Price: $159,000
Mortgage: $139,000
Lender: Greylock FCU
Date: 7/7/17

15 Merriam St.
Buyer: Tasha Berkeley
Seller: Roytay LLC
Price: $150,000
Mortgage: $147,283
Lender: Academy Mtg
Date: 7/17/17

11 Naples Ave.
Buyer: Timothy Puntin +
Seller: William Tyer 3rd +
Price: $109,900
Date: 7/17/17

88 Newell St.
Buyer: Carol Jenkins 
Seller: FNMA
Price: $86,000
Mortgage: $97,000
Lender: Greylock FCU
Date: 7/19/17

31 Newton Ave.
Buyer: Stacie Soldato
Seller: Dicroce Mary Est +
Price: $136,500
Mortgage: $129,675
Lender: Greylock FCU
Date: 7/6/17

1086 North St.
Buyer: Todd Hould +
Seller: Donna Hould
Price: $85,000
Mortgage: $63,650
Lender: TD Bank
Date: 7/24/17

21 Patricia Ave.
Buyer: Christopher Cuevas
Seller: Joseph Castoldi Jr
Price: $148,000
Mortgage: $143,560
Lender: Greylock FCU
Date: 7/31/17

26 Patricia Ave.
Buyer: Jean Kalin
Seller: Joyce Valliere
Price: $120,900
Mortgage: $108,800
Lender: Access Natl Mtg
Date: 7/24/17

4 Pinehurst Ave.
Buyer: Peter Putnam
Seller: Frambach Charles 
Jr Est +
Price: $170,000
Mortgage: $90,000
Lender: Lee Bank
Date: 7/27/17

50 Plumb St.
Buyer: Sean Johnson +
Seller:  Christopher Buhl +
Price: $118,000
Mortgage: $112,100
Lender: Trustco
Date: 7/5/17

246 Pomeroy Ave.
Buyer: Margaret Jennings
Seller: Christine Mariconti
Price: $162,500
Mortgage: $165,993
Lender: Academy Mtg
Date: 7/28/17

25 Putnam Ave.
Buyer: Jill Allessio
Seller: Christopher 
Consolati +
Price: $184,700
Mortgage: $166,000
Lender: Adams Community
Date: 7/25/17

52 Revere Pkwy.
Buyer: Richard Felver +
Seller: Kenneth Leeco
Price: $230,000
Mortgage: $218,500
Lender: Academy Mtg
Date: 7/21/17

14 Revilla Ter.
Buyer: Matthew Kuntz
Seller: Gary Baillargeon +
Price: $271,000
Mortgage: $262,870
Lender: Adams Community
Date: 7/12/17

60 Richard Dr.
Buyer: Kehr Davis
Seller: Lynn Johnson
Price: $215,000
Mortgage: $372,000
Lender: Adams Community
Date: 7/19/17

71 Ridge Ave.
Buyer: Lawrence Kelley
Seller: Paul Gennari +
Price: $141,000
Mortgage: $145,653
Lender: Berkshire Bank
Date: 7/7/17

115 Ridgeway Ave.
Buyer: Donald Fontaine +
Seller: Benjamin Hunter +
Price: $165,870
Mortgage: $80,000
Lender: Adams Community
Date: 7/31/17

112 Sampson Pkwy.
Buyer: Lynn Johnson
Seller: Nilan Roger Est +
Price: $195,000
Mortgage: $156,000
Lender: Academy Mtg
Date: 7/19/17

151 Sampson Pkwy.
Buyer: Laura Scoco +
Seller: Mark Scoco +
Price: $280,000
Mortgage: $266,000
Lender: MountainOne
Date: 7/26/17

11 Swan St.
Buyer: Sarah Langlais
Seller: Hidden Hollow RT +
Price: $220,000
Mortgage: $213,400

We Appraise
everything real estate

Residential • Commercial  • Industrial 

Business In Place • Subdivisions 

Easements (Permanent & Temporary) 

 Hotels • Motels • Inns
StAte Certified ApprAiSerS:

waynE wIlkInSon .......... #75094
jEff wIlkInSon .............. #75383
MElISSa wIlkInSon ..... #103744

413-662-2227
or online at:

www.wilkinsonappraisal.com

85 church street • north adams, ma

rrs TM

NOW CARRYING
WOOD JUNGLE GYMS 

IN SHEFFIELD!

BUSineSS OPPOrtUnitieS
lENox – Well-established business property with modern spacious 
owners apartment, 4,000 sq. ft., full liquor license, 4 acres. $850,000.

PittSfielD, DAlton Avenue – Four-family, excellent condition, 
separate utilities. Live free on rental income. $175,000.

CentrAl BerkShireS – Restaurant, profitable, long history, full  
liquor license. $99,500.

neArBy neW york – Established cafe, fully equipped. $29,500.

eAStern neW york (near Jiminy Peak) – Fully equipped restaurant 
on 1.6 acres. $299,500.

liBerty inveStMent grouP
413-442-8974
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Berkshire County real estate transfers

Lender: Adams Community
Date: 7/26/17

32 Taubert Ave.
Buyer: Gino Gennari Jr
Seller: Christopher TF 
3rd Est +
Price: $110,000
Date: 7/7/17

55 Unkamet Park Dr.
Buyer: Daniel Tierney
Seller: Robert Tierney Jr +
Price: $160,000
Mortgage: $100,000
Lender: Pittsfi eld Coop
Date: 7/21/17

63 Velma Ave.
Buyer: Mary Bolduc
Seller: Dana Johnson
Price: $150,000
Date: 7/10/17

333 Wahconah St.
Buyer: Pedro Xicotentatl-
Leon +
Seller: 333 Wahconah St 
RT +
Price: $129,500
Mortgage: $125,615
Lender: Adams Community
Date: 7/25/17

26 Walden Ln.
Buyer: Steven Carver +
Seller: Jacqueline Henner
Price: $240,000
Mortgage: $120,000
Lender: Adams Community
Date: 7/14/17

69 Watson St.
Buyer: Michaeleen Barry
Seller: Norah Beauregard +
Price: $142,000
Mortgage: $134,900
Lender: Greylock FCU
Date: 7/17/17

37 Williamsburg Ter.
Buyer: Timothy Ruel +
Seller: Thomas Piacenti
Price: $160,000
Mortgage: $136,000
Lender: Pittsfi eld Coop
Date: 7/28/17

85 Wilson St.
Buyer: Ana Velez
Seller: FHLM
Price: $80,000
Mortgage: $80,910
Lender: Adams Community
Date: 7/6/17

64 Winship Ave.
Buyer: Christopher 
Lepotakis +
Seller: Keith Schindler
Price: $179,000
Mortgage: $173,630
Lender: Academy Mtg
Date: 7/28/17

Aspen Way U:23
Buyer: Kevin Quiusky
Seller: Kowalczyk 
Development
Price: $425,000
Mortgage: $403,750
Lender: Greylock FCU
Date: 7/21/17

52 Bartlett Ave. U:A
Buyer: Corey Degon
Seller: Bartlett Avenue Condo
Price: $155,000
Mortgage: $135,000
Lender: Lee Bank
Date: 7/5/17

52 Bartlett Ave. U:B
Buyer: Corey Degon
Seller: Bartlett Avenue Condo
Price: $155,000
Mortgage: $135,000
Lender: Lee Bank
Date: 7/5/17

54 Bartlett Ave. U:A
Buyer: Corey Degon
Seller: Bartlett Avenue Condo
Price: $155,000
Mortgage: $135,000
Lender: Lee Bank
Date: 7/5/17

54 Bartlett Ave. U:B
Buyer: Corey Degon
Seller: Bartlett Avenue Condo
Price: $155,000
Mortgage: $135,000
Lender: Lee Bank
Date: 7/5/17

14 Clifford St. U:A6
Buyer: Lauren Olsen
Seller: Stephanie Roming +
Price: $101,000
Mortgage: $97,970
Lender: Greylock FCU
Date: 7/10/17

riCHMond
15 Beech Rd.
Buyer: Seth Pitman +
Seller: Peter Karle +
Price: $280,000
Mortgage: $252,000
Lender: Citizens Bank
Date: 7/31/17

260 Dublin Rd.
Buyer: Robert Dwyer 2nd
Seller: Francis Leo Schultz 
RET +
Price: $261,000
Mortgage: $234,900
Lender: United Wholesale
Date: 7/18/17

Reservoir Rd.
Buyer: Kenneth Keyes +
Seller: Edwin Powell +

Price: $105,000
Date: 7/14/17

290 Shore Rd.
Buyer: Marvin Smith
Seller: Herbert Zweig RET +
Price: $335,000
Date: 7/25/17

sandisfieLd
83 S Main St.
Buyer: Nicholas Smigel
Seller: James Leary Jr +
Price: $259,000
Mortgage: $159,000
Lender: United Wholesale
Date: 7/13/17

saVoy
89 Griffi n Hill Rd.
Buyer: Nathan Sedgwick
Seller: Donald Fontaine
Price: $129,900
Mortgage: $75,000
Lender: Adams Community
Date: 7/31/17

sHeffieLd
1560 Barnum St.
Buyer: David Rosenzweig +
Seller: Carrie Lebow
Price: $375,000
Mortgage: $260,000
Lender: Wells Fargo
Date: 7/11/17

301 Canaan Rd.
Buyer: Kristen Kahler +
Seller: Lorette Quenneville
Price: $180,000
Mortgage: $171,000
Lender: Lee Bank
Date: 7/28/17

654 Clayton Rd.
Buyer: Joseph James +
Seller: Carlos Torres +
Price: $249,000
Mortgage: $224,000
Lender: Salisbury B&T
Date: 7/14/17

84 Cook Rd.
Buyer: Pamela Pescosolido
Seller: Michael Fitting +
Price: $382,000
Mortgage: $300,000
Lender: Trustco
Date: 7/20/17

39 Farm View Rd.
Buyer: Marilyn Johnson
Seller: Nancy Odonohue
Price: $179,000
Date: 7/28/17

74 Main St.
Buyer: William Compton +
Seller: Doris Richardson
Price: $232,000
Mortgage: $185,600
Lender: Greylock FCU
Date: 7/28/17

Miller Ave.
Buyer: Mary Naylor
Seller: Kevin Naylor +
Price: $200,000
Date: 7/17/17

514 Rannapo Rd.
Buyer: Tod Mackenzie +
Seller: Patrick Annunziata +
Price: $1,875,000
Mortgage: $1,125,000
Lender: Wells Fargo
Date: 7/14/17

730 S Main St.
Buyer: Cynthia Michael +
Seller: Paul Supranowicz +
Price: $150,000
Date: 7/17/17

stoCKbridGe
16 Averic Rd.
Buyer: Dapeng Qian +
Seller: Bernard Grobman LT +
Price: $747,500
Date: 7/3/17

14 Cherry St.
Buyer: Elinor Alden-Beane
Seller: Daniel Clark
Price: $249,000
Mortgage: $236,550
Lender: Village Mtg
Date: 7/21/17

22 Prospect Hill Rd.
Buyer: Church Street 
Holdings
Seller: Sandra Schmitz +
Price: $735,000
Date: 7/7/17

7 N Church St. U:2
Buyer: George Rufo 3rd
Seller: Vivian Kilner RET +
Price: $215,000
Date: 7/11/17

tyrinGHaM
27 Cooper Creek Rd.
Buyer: Jack Schwartz
Seller: Milton Rubin
Price: $1,200,000
Date: 7/6/17

wasHinGton
23 Upper Sargent Rd.
Buyer: Jerek Galas
Seller: US Bank NA
Price: $101,000
Date: 7/19/17

west
stoCKbridGe

14 Glendale Rd.
Buyer: Berkshires Glendale LLC
Seller: Jerald Levine +
Price: $785,000
Date: 7/21/17

17 Iron Mine Rd.
Buyer: Sandra Bink
Seller: Burns Carolyn Est +
Price: $200,000
Mortgage: $179,800
Lender: Adams Community
Date: 7/21/17

10 Samantha Ln.
Buyer: Daniel Bourla +
Seller: Karen Rusch
Price: $858,700
Mortgage: $610,000
Lender: Pittsfi eld Coop
Date: 7/28/17

wiLLiaMstown
98 Buxton Hill Rd.
Buyer: Adam Rothschild +

Seller: Steven Zottoli +
Price: $472,500
Mortgage: $283,500
Lender: Adams Community
Date: 7/7/17

36 Cobbleview Rd.
Buyer: Mark Taratus
Seller: Ronald Murphy
Price: $135,000
Date: 7/21/17

373 Henderson Rd.
Buyer: Gregory Papp +
Seller: Eric Holmgren +
Price: $1,020,000
Mortgage: $816,000
Lender: Wells Fargo
Date: 7/17/17

154 Ide Rd.
Buyer: James Kelly +
Seller: Priscilla Coulter T +
Price: $670,026
Mortgage: $536,000
Lender: Residential Mtg
Date: 7/18/17

Keep Hill Rd.
Buyer: Haureison LLC
Seller: Daniel Trombley 

2006 RET +
Price: $225,000
Date: 7/7/17

1203 Main St.
Buyer: Scott Honecker +
Seller: 91 Main Street NT +
Price: $294,500
Mortgage: $100,000
Lender: MountainOne
Date: 7/24/17

401 Pine Cobble Rd.
Buyer: Neil Roberts +
Seller: Williams College
Price: $427,500
Mortgage: $226,700
Lender: MountainOne
Date: 7/13/17

668 Simonds Rd.
Buyer: Marshall Kline-
Creighton +
Seller: Michael Schaeffer +
Price: $475,000
Mortgage: $380,000
Lender: Greylock FCU
Date: 7/7/17

231 Sweetbrook Rd.
Buyer: Dusty Lopez +

Seller: Holly Taylor T +
Price: $975,000
Mortgage: $731,250
Lender: Adams Community
Date: 7/21/17

406 Water St.
Buyer: Charles Jackson +
Seller: Douglas Hall +
Price: $175,000
Mortgage: $140,000
Lender: Greylock FCU
Date: 7/11/17

Thistle Path U:30
Buyer: Steven Grande +
Seller: Jane Sumner
Price: $190,000
Date: 7/25/17                   ◆

 IF YOU REMEMBER  
LISTENING TO THESE, 
YOU MIGHT WANT TO  

LISTEN TO US.

Investment in securities, including mutual funds, involves the risk of loss.

WE HAVE SOUND ADVICE ON ESTATE PLANNING.

intentions and prepare your heirs to make the most 
of your assets after you’re gone.  

BerkshireMM.com • (888) 232-6072
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Buick GMC Truck Inc. 

224 Columbia St., Rt.8 Adams 
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By John Townes
To accommodate a major new contract, and 

a newly launched diversifi cation into the soft-
ware market, Integrated Eco Strategy (IES) 
recently relocated from its original quarters 
in Williamstown to a second-fl oor offi ce at 
85 Main St. in downtown North Adams.

The 1,100-square-foot space in North 
Adams is triple the size of the company’s 
former offi ce.

“We needed more room to accommodate 
our recent and anticipated growth,” said 
Charley Stevenson, owner and principal. He 
noted that the company has recently hired 
about a dozen new employees, bringing its 
staff to 15. Some of those staff members work 
at the North Adams offi ce, while others are 
based in diverse locations in Massachusetts 
and New York.

IES, which Stevenson founded in 2010, 
provides integrative design consulting to 
help clients plan, design and build healthy 
and environmentally sustainable buildings 
and sites. One of its emphases is to guide 
projects to achieve green-building certi-
fi cation, including LEED and the Living 
Building Challenge.

“The recent move was primarily prompted 
by a single very large project we’re currently 
working on,” said Stevenson.

Due to a non-disclosure agreement, he said 
he is not able to provide specifi cs about that 
project at this time. However, he said that it is 
a major facility in the Boston area on a scale 
that involves hundreds of thousands of square 
feet and complex design and construction.

In addition, the company’s preparation for 
that project led to the development of a new 
software product, called Red2Green, that IES 
is currently launching on the market.

“It’s a design tool for identifying and 
selecting healthy building materials,” said 
Stevenson, describing the software as a “user-
friendly interactive product database.”

Red2Green is oriented to people looking 
for sustainable and healthy building materi-
als. Potential users include building owners, 
architects, contractors and materials special-
ists. “It can be used for a multitude of projects, 
from kitchen remodeling to construction of 
large new buildings,” said Stevenson.

Red2Green organizes the process of gather-
ing, reporting and comparing information on 
products used in building and renovation.

Working collaboratively on a cloud 
platform, project teams are generating a 
dynamic, comprehensive library of best-in-
class materials that can be accessed through 
Red2Green.

“Typically, selecting the right materials 
and products for green projects requires 
extensive research and decision-makers 
with signifi cant expertise,” said Stevenson. 
“With this software, we are gathering infor-
mation and putting it into a form that speeds 
up the process for experts. It also enables 
non-experts to identify the most appropriate 
materials for their projects.”

Stevenson explained that the program 
guides users, by asking a series of questions, 
to help them winnow down their choices.

“The questions are based on fi ve basic 
categories,” he said. “The fi rst criteria is 
the level of disclosure of ingredients that 
manufacturers provide. Then it screens 
materials against a ‘red list’ of toxins and 
carcinogens.”

The third category identifi es volatile organic 
compounds (VOC) such as solvents and glue 
in products, which can produce emissions that 
are potentially hazardous to health.

“The fourth category identifi es companies 
that use responsible industrial processes 

INTEGRATED ECO STRATEGY
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software product to 
help select healthy 
building materials
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and practices, such as sustainably harvested 
wood,” he said. “The final questions are 
based on sourcing, to identify products that 
are manufactured in area near a project, to 
support the regional economy.”

Stevenson said that the scale of its new 
consulting project led to the development 
of the Red2Green software.

“To handle a project of that size, we de-
veloped a very refi ned software project to 
help us select materials,” he explained. “It 
generated national interest, and we decided to 
also market it. So, in addition to our original 
role as a consulting fi rm, we’re also becoming 
a software company.”

Stevenson noted that IES has engaged 
Brainspiral Technologies of Williamstown 
to provide additional development staff and 
capacity for the software.

Living Building Challenge
He explained that one of the specialties 

of IES is helping clients to design and build 
facilities that qualify for a green building 
certification standard called the Living 
Building Challenge, which is sponsored by 
the nonprofi t International Living Future 
Institute (ILFI). Its goal is to encourage a 
design framework that is sustainable and 
self-suffi cient on an environmental, social 
and economic basis, to create healthy, 
high-performance buildings that connect 
occupants to light, air, food, nature and 
community.

Rather than simply minimize the environ-
mental impacts of facilities, Living Buildings 
are also intended to serve as positive regen-
erative spaces that enhance the ecosystem in 
various ways, such as producing more energy 
than they use, and collecting and treating all 
water on site.

Because of these goals, the standards and 
requirements for Living Building certifi ca-
tion are especially rigorous and stringent.

“For years, we’ve had the technology and 
know-how to design and construct buildings 
that take care of all their own needs, while 
minimizing external impacts,” said Steven-
son. “Achieving this high performance re-
quires changes in the materials marketplace, 
adjustments in occupant behavior and new 
regulatory frameworks.”

Stevenson noted that Red2Green is based 
in part on the exacting standards of the Living 
Building Challenge. He added, however, that 
the software can be used for any project look-
ing to incorporate environmentally healthy 
building materials.

While he believes that Red2Green will 
become an important element of the overall 
business, Stevenson said IES will continue in 
its original role as a project consultant.

Among other projects, IES consulted on 
the design of the 9,500-square-foot Class 
of 1966 Environmental Center at Williams 
College. That facility, which houses the 
Center for Environmental Studies and the 

Zilkha Center for Environmental Initiatives, 
was certifi ed by the Living Building Chal-
lenge in March, and that designation was 
formally recognized at a national conference 
in May.

IES (www.integrat-
edecostrategy.com) 
worked with Black 
River Design on that 
project, which incor-
porates a historic 1790s 
frame structure and 
new construction. The 
original Kellogg House was stripped down to 
its basic framing and extensively modifi ed. 
The site also includes an entrance courtyard, 
outdoor seating set into a hill, orchards and 
gardens, and a storm/waste water on-site 
treatment systems. Inside, the old and new 
are merged into one with offi ces, a library, 
classroom space and a kitchen.

Another project that IES worked on, the 
R.W. Kern Center at Hampshire College, 
was recently selected for inclusion in the 
annual Top Ten Awards of the Committee 

on the Environment 
of the American In-
stitute of Architects 
for sustainable design 
excellence.

“We continue to ex-
plore the feasibility 
of additional Living 
Buildings with new 

architects and clients,” he said. This includes 
current feasibility studies for a project in 
Virginia and two in the Boston area.

In addition, IES has been certifi ed as 
a Just organization by the International 
Living Future Institute. Such companies 
are determined by ILFI to be socially just 
and equitable organizations, demonstrat-

ing transparency in their overall operation 
and a commitment to their employees and 
community.

Stevenson also participated in a panel at 
the Living Product Expo in Pittsburgh on 
Sept. 13, where the topic of his discussion 
was “Scaling up the adoption of healthy 
building materials.”

Stevenson noted that his firm had to 
practice what it preaches with the move 
into its new North Adams offi ce. “The space 
hadn’t had any work done on it for a long 
time, and it required extensive renovation 
and remodelling, which the landlord agreed 
to do,” he said. “So, we developed a design 
and used materials that we researched and 
approved.”

He noted that there is additional space 
adjacent to the new offi ce that would be 
available to accommodate the company’s 
future growth needs.◆

“To handle a project of that 
size, we developed a very re-
fi ned software project to help 
us select materials. It gener-

ated national interest, and we 
decided to also market it.”
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Pittsfield
70 South St.
(413) 447-7304

Pittsfield
110 Dalton Ave.
(413) 395-9626

Dalton
431 Main St.
(413) 684-1551

Gt. Barrington
325 Main St.
(413) 528-2840

www.pittsfieldcoop.com Member FDIC & SIF            Equal Housing Lender

The Pittsfield Cooperative Bank opened in 1889 intent on empowering our neighbors to build 

a better community. Savings and investment products were designed to benefit the customers 

long-term and lending decisions were made with great thought by honest, local bankers.

They still are.

The Ali Family believes in supporting our local economy.  In 1958, when selecting a bank, they 

chose one that reflected the way they do business and shared their values of supporting their 

community. That bank was—and still is—the Pittsfield Cooperative Bank, involved and local… 

neighbors we know and trust.

The Pittsfield Cooperative Bank and the Ali Family – a recipe for success. 
HOT HARRY’S, DALTON, MA – Bishir and Isa Ali with Pittsfield Cooperative Bank’s Tim Collins, Vice President 
of Commercial Lending, at their newest family business. When The Ali brothers were ready to expand, they
chose to work with their neighbors at The Co-op – just like their parents and grandparents had before them.


