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illuminating idea

St. Mary’s to get
new lease on life
as ‘Morningstar’

By John Townes
A project that debuted during the darkest
day of the year last December aims to brighten
up downtown Pittsfield with colorful hightech lighting displays.
Berkshire Lightscapes, a committee exploring lighting applications for downtown,
launched a demonstration on the night of the
solstice on
“Dynamic winter
Dec. 21.
lighting down- The display featown can lead tures a series of colored lights trained
to more ex- on the facade of 100
citement and North St., a prominent office buildenergy.”
ing on the corner of
North and Fenn streets. The display cycles
through six color themes, changing at 20second intervals.
The lights accent the columns and other
architectural details of the ornate classical
Greek-style building, which was constructed
in 1908 as the home of the former First Agricultural Bank.
The goal of Berkshire Lightscapes is to encourage permanent lighting displays on buildings and selected public spaces downtown,
and possibly in other sections of the city.
“We’re hopeful this lighting demonstration will lead to Berkshire Lightscapes and
area stakeholders working together to find
the funds needed to sequence a series of
lightscapes initially downtown and then
throughout Pittsfield,” said Elie Hammerling,
who founded the project.
The demonstration at 100 North St. (which
is owned by CT Management) is slated to
continue for an open-ended period.
continued on page 9

Latest project by firm specializing
in restoration of historic buildings

Project sheds new
light on downtown
visual enhancement

On each night since the winter solstice, the facade of the building at 100 North St. in downtown Pittsfield
has been bathed in colorful changing lights positioned to highlight its architectural features. The high-tech
lighting display is part of a demonstration project by Berkshire Lightscapes, which hopes to encourage
permanent lighting displays at other downtown buildings and public spaces. (Photo by Cody Johnson)

By John Townes
After being threatened with demolition to
make way for a Dunkin Donuts store, the campus of the former St. Mary the Morningstar
Catholic Church on Tyler Street in Pittsfield
is now slated to be preserved and converted
into market-rate rental housing.
In a joint press conference on Dec. 20,
the City of Pittsfield and CT Management
Group LLC announced the acquisition by
CT Management of the 2.6-acre property
and five structures on it from the Diocese
of Springfield for $500,000.
CT Management plans to convert the vacant structures – which include the former
church, a parish house, a convent and a school
– into a complex of 29 rental units, spread
among the buildings. The basic layout and
parking will be retained and landscaped to
visually tie together the property.
The plan has been met with a mixture of
relief and enthusiasm in the community.
“I am absolutely thrilled to know that one
of our city’s most cherished and beautiful
landmarks will have a new lease on life
through its conversion to market-rate housing,” said Pittsfield Mayor Linda Tyer, in
making the announcement.
However, the purchase of the St. Mary’s
property is only the first step. The project, to
be known as Morningstar, still faces financial
and physical challenges because of its size
and the extensive work that needs to be done
on the buildings.
MassDevelopment, the state’s quasi-public development agency, provided financing
continued on page 18

Canine appreciation at heart of entrepreneur’s latest venture
‘Museum of Dog’ taking shape
at downtown North Adams site
By John Townes
After a brief visit to North Adams last year,
David York decided to buy a home, invest in
other local real estate, and begin planning an
unusual venture in the city – the Museum of
Dog, a site devoted to all things canine.
While the speed with which he made that
decision may seem surprising, it fits York’s
pattern of specific decisions that grow into
significant ventures.
York has had several successful careers
over his lifetime, including developing
popular fashion brands for Macy’s in the
1980s, establishing a chain of apple dumpling cafes, and launching a dog boarding
business that grew to eight sites. He is also
a real estate investor.
York said that he has been fortunate to be in
the right place at the right time in his diverse
careers. “It’s not like I planned anything
out,” he said. “Everything I’ve done has just
continued on page 14

In the coming months, David York will be converting a North Adams commercial building into a canine-themed cultural attraction known as the Museum of Dog.
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‘Indie Award’ recognizes
Carr’s community focus
By John Townes
Carr Hardware & Supply Company, a
longtime Pittsfield business, has received
national recognition as the recipient of the
seventh annual Independent Small Business
of the Year award.
Also known as the Indie Award, the
honor comes from Independent We Stand,
a nationwide small-business movement,
which announced Carr as its 2017 winner
on Dec. 13.
“It has made us feel a combination of pride
and humility,” said Bart Raser, co-owner of
the business. “We’re proud of the people who
work here. They’re the ones who come in
and get it done every day. We’re also proud
of our customers who support the business
and make it all possible.”
Carr Hardware. (www.carrhardware.com)
was founded in 1928 by Sam Carr. Its flagship
store is located at 547 North St. in downtown
Pittsfield. In 1962, Bart Raser’s father, Marshall Raser, purchased the business, and the
family continues to operate it.
Under the Rasers’ ownership, Carr Hardware has expanded over the years with stores
in Great Barrington, Lee and North Adams.
More recently, it has added stores in Avon
and Enfield, Conn. The company has a staff
that averages 90 to 110 employees, depending on the season.
It stocks over 40,000 items with a market
that includes homeowners, contractors, commercial customers, institutions and government agencies throughout Massachusetts,
Connecticut and surrounding areas through
their stores. In addition to its retail sales, it
has a rental operation that carries equipment,
and party and amusement supplies.
Independent We Stand (www.IndependentWeStand.org) is a nationwide organization whose mission is to encourage small
business owners to better understand and
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architecture
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planning

50 depot st dalton ma 01226 413 684 0925
44 spring st adams ma 01220 413 743 0013
www.hillengineers.com

Marshall Raser and his son Bart have been the guiding forces at Carr Hardware ever since Marshall purchased the business in 1962. The company’s longtime focus on both customer service and the community
has now earned them national recognition as the Independent Small Business of the Year for 2017.
celebrate their locally owned status while
educating consumers about the importance
and economic benefits of supporting them.
Businesses are nominated for the Indie
Award by members of the public. There is
then an online voting process to determine a
slate of finalists. A panel of judges makes the
final selection from the qualifying finalists.
Raser said that an unknown customer
nominated Carr for the award. “After we
learned we had been nominated, we encouraged the community to vote for us, and people
responded,” said Raser.
He noted that Carr had been nominated
for the award in a previous year, but did
not win.
As part of the Indie Award, Carr Hardware
received $5,000 cash prize from the organization, to use in whatever way it chooses. Carr’s
owners decided to donate the award money
to the Rotary Club of Pittsfield, for the club’s
project of upgrading Clapp Park in Pittsfield.
The money is earmarked to help pay for installation of a splash pad in the park.
“When we learned about the award and
its connection with community service, we
decided it would be appropriate to donate
the money to a project for the community,”
said Raser.
A check presentation ceremony conveying the $5,000 gift to the Rotary Club was
held in Pittsfield Mayor Linda Tyer’s office
on Dec. 18.

The business also has an active program
to support local organizations, whose recipients have included the Pittsfield Economic
Redevelopment Commission (PERC), area
chambers of commerce, the Boys & Girls
Club, Berkshire Humane Society, Volunteer
Dogs for the Blind and The Vocational &
Technical Scholarship Fund.
Most recently, through product and cash
donations, Carr Hardware provided its customers with a platform to support hurricane
relief efforts for those affected by Hurricane
Harvey in Houston.
“Our community supports us, and we
support them. We saw that come full circle
with our hurricane relief efforts in Houston
earlier this year,” said Raser. “Now, to see
the support of our customers lead to an
award like this, it is humbling and even
more meaningful. It’s nice to know we live
in a community that appreciates the value
and impact of independent small businesses.
Shopping local is part of our culture; it’s how
we build community.”
In addition to the $5,000 cash prize, the
Indie Award includes other prizes and benefits with a combined value of more than
$50,000. Included among these is a package of branding, advertising and marketing
support services focused on the needs of
small, independent businesses such as Carr
Hardware.
“This year’s winner exhibits the spirit of
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what makes independent businesses special
— a focus on both customer service and the
community,” said Bill Brunelle, co-founder
of Independent We Stand.
He noted that Carr’s donation of the $5,000
cash prize to the playground project reflects
the spirit of the Indie Award.
“Carr Hardware garnered support through
its mission to serve customers and the
community by choosing a pay-it-forward
approach with the prize winnings,” said
Brunelle. “It’s that type of local involvement
and dedication we see from our nominees
each year across the country. This award helps
us recognize and reinforce those efforts.”◆

Mad Macs’ growth leads
to crosstown relocation
By John Townes
Like the computers, smartphones and related technology devices it sells and services,
Mad Macs is preparing for the next update
of its own operations.
The downtown Pittsfield business will
soon be leaving its current site on North
Street for a new, larger location at Allendale
Shopping Center in the northeast section of
the city.
“We’ve needed more room and have been
looking at different options for a while,”
said president and co-founder Scott Kirchner. “Over the past two years, we’ve been
diversifying our products and services, and
we had run out of room. Our service area has
become very crowded, and my own office is
in a separate space next door.”
Mad Macs (413-445-5858 or www.
madmacintosh.com) is an authorized Apple
Specialist. A few years ago the company
expanded its repair services to include most
major brands of computers, including PCs.
It also provides managed computer services
for small to medium-sized business, AV
equipment and boardroom installations, and
network services. It opened an additional

sales and service outlet on Spring Street in
trying to expand in our present site. HowWilliamstown in 2014.
ever, after careful consideration, moving to
The company, which was established
Allendale was the best fit in terms of the
Everybody goes
in 1998, relocated from a house in central
space and the cost.”
Pittsfield to its current 1,100-square-foot site
Kirchner added that he still considers downdifferent ways to see
at 315 North St. on the corner of North and
town to be a viable site for many businesses.
the same thing.
Union streets about six
“Although parking has
“North
Street
was
a
great
years ago.
been mentioned as an
Now, Kirchner said,
issue, customer parking
place to establish and
it plans to move by
was not a problem for
grow our business.”
early spring to a 3,300us,” he said. “Our cussquare-foot space on the main level of the
tomers easily found parking nearby on North
Allendale shopping center between the Rite
Street or on Union Street. In fact, the recent
Aid pharmacy and Cosmo cosmetics store.
downtown reconstruction actually added a
The space will be renovated to include a retail
space in front of our business.”
area and an expanded service department and
Kirchner sees his experience as part of
training space.
the downtown business community in a
“The basic goal is to create a technology
positive light.
center in the new location,” said Kirchner.
“North Street was a great place to establish
“We’re still working out the details, but it
and grow our business,” he said. “Being here
will include a large service area and added
enabled us to reach a point where we are ready
retail space. It will also include space for
to move to the next level. But we need to do
educational training and presentations, and
that in a larger space. And, weighing everypossibly some other features. We’re also lookthing, Allendale was the best choice.”
ing at branching out in other ways, including
He added that, on a personal level, he
additional PC sales and service.”
expects to remain on the board of Downtown
Currently Mad Macs has eight employees
Pittsfield Inc. and will continue to work to
in its two locations. Kirchner noted that they
support downtown revitalization.◆
anticipate adding up to five new positions
with the move.
Kirchner has been a proponent of downtown revitalization, and is on the board of
WHEN IS THE lAST TIME YoUR CREDIT CARD PRoCESSING
Downtown Pittsfield Inc. Mad Macs has
RATES HAD A CHECK-UP?:
also been a visible example of the type of
If
it is over one year, you are due for a review.
business that many believe is a key the new
generation of commercial vibrancy in PittsTHINK YoU AlREADY HAVE THE BEST PRoCESSING RATES?
field’s city center.
There is a no-cost way to ﬁnd out. Get a free cost comparison to see if
Given those factors, Kirchner described
you could save money each month. Remember the old saying:
the move from downtown as “bittersweet.”
“NOTHING VENTURED, NOTHING GAINED.”
He also emphasized that it was the result
SHoP loCAl!
of the requirements of his business specifiBerkshire Merchant Services is a locally owned business and
cally, and did not reflect any issues related
a member of the Berkshire Chamber of Commerce, Southern
to downtown.
Berkshire Chamber and Downtown Pittsﬁeld Inc.
“This was a very difficult decision,” he
said. “We’ve loved being here, and I’ve been
a very vocal supporter of downtown. We
looked at all the possible options, including

DO YOU ACCEPT CREDIT CARDS IN YOUR BUSINESS?

BERKSHIRE MERCHANT SERVICES

don Raiche • www.BerkshiremerchantServices.com • 413-637-2100

Discover the Berkshires’ Newest Hotel!
Lenox

Catered Meetings & Events | Indoor Pool & Fitness Center
Outdoor Patio & Firepit | Cocktail Bar & Bistro | Starbucks Coffee

Mayur D. Desai - General Manager
BerkshireInns.com

413-551-7700

70 Pittsfield Rd. Lenox
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Being selected means a lot to us.

But it means even more to you.

M
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of Financial TimesDVNWKRVHÀUPVWREHFRQVLGHUHGIRU
further evaluation.
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review nor a popular vote campaign.
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best interest.
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KHOSHGXVPDNHWKLV\HDU·VFinancial Times FT300.

103 West Park Street
Lee, MA 01238
(413) 243-4331
www.octobermountainfa.com
Member SEC, FINRA, SiPC

SOME OF OUR MEETINGS
HAVE BEEN TRULY HISTORIC

NOW YOURS CAN BE TOO.
The Red Lion Inn has been hosting important meetings for over
240 years. Plan your next event at the Inn and be inspired
by a place that is as rich in history as it is hospitality.
ÁH[LEOHPHHWLQJVSDFHVGLQLQJRSWLRQV(QWHUWDLQPHQWQLJKWO\
$ZDUGZLQQLQJFDWHULQJ+LVSHHG:L)L7HDPEXLOGLQJ$FWLYLWLHV
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Centrally located in the heart of the Berkshires.

Please call 413.298.1692

Cheryl Mirer’s desire to return to the Berkshires has led to her new position with Downtown Pittsfield Inc.
role as a liaison with the city government and
an advocate for downtown.”
Mirer, a native of Burlington, Conn.,
brings a diverse set of experience to her new
position. She has a bachelor’s degree in Fine
By John Townes
Arts from UMass Amherst and a master’s
While living in Potsdam, N.Y., Cheryl
degree in Arts Administration from Boston
Mirer and her husband were actively lookUniversity, and is a visual artist.
ing for an opportunity to return to Berkshire
Most recently, Mirer worked in corporate
County, when she saw and applied for a posiand foundation relations at Clarkson Unition as the executive director of Downtown
versity in Potsdam, located in northern New
Pittsfield Inc., an advocacy organization for
York. Prior to that she was executive director
the city’s central business district.
of the Norwood Public Library in Potsdam.
That subsequently led to Mirer being hired
She has also served as director of an artistsby the organization’s board in October, and
in-residence program in Spartanburg, S.C.,
starting in the position in November. She
and was a Peace Corps
replaces by Kristine
Hurley, who left the job “It seems that everyone I talk volunteer in Ghana.
Mirer and her husin June.
to points out organizations
band, Eric Jesner,
Mirer had lived and
and initiatives doing
previously lived in
worked in Berkshire
County and nearby sec- interesting things and good Otis. She worked in
advancetions of the Pioneer
work for the community.” institutional
ment at Bard College
Valley from 1998 to
at Simon’s Rock in Great Barrington from
2011, when she moved away for profes2007 to 2011. She previously was the director
sional reasons.
of the Town of Chester Public Library, and
“We think of Berkshire County as home
a kitchen designer.
and we wanted to move back here,” said
The couple currently live in an apartment
Mirer. “This looked like a perfect job for
in Pittsfield. Jesner works in the business
me. I’ve always been interested in what’s
office of Farmington River Elementary
going on in Pittsfield and want to be part
School in Otis.
of building and growing the sense of comWhen asked for her first impressions on
munity here.”
the current status of downtown Pittsfield
Based in an office off Dunham Mall,
after returning to the Berkshires, Mirer cited
Downtown Pittsfield Inc. is a membership
physical improvements, and a high level of
organization that was formed in 1983 to
involvement.
foster and advocate for the revitalization and
“It looks more welcoming, and it seems
ongoing growth of downtown Pittsfield. Its
more pedestrian friendly,” she said. “It’s
membership includes downtown businesses
also been encouraging to see that there are
property owners, organizations, and other
so many people with so much energy here.
supporters of its mission. It also collaborates
People are passionate about Pittsfield. It’s also
with the city government to develop and supgreat to see the number of young people who
port strategies, programs and projects.
are excited by the energy here. It seems that
Among her basic roles as director, Mirer’s
everyone I talk to points out organizations
responsibilities include working with Downand initiatives doing interesting things and
town Pittsfield, Inc.’s board on implementagood work for the community.”
tion of the 2016-2020 Downtown Pittsfield
Mirer also believes the business mix has
Strategic Plan (June 2016 BT&C) to tackle
become more diverse. She cited her own
issues and goals, including public safety,
experience as an example. “I’m a vegan,”
increasing foot traffic, promoting Pittsfield,
she said. “I can find a number of places now
and focusing on downtown’s role in the city’s
where I can get vegan food.”
quality of life.
When asked about what challenges she
In a late December interview, Mirer said
sees, Mirer said she is still in the process of
her initial priority has been to meet with the
learning about downtown issues, and couldn’t
organization’s membership, local officials,
comment on specifics yet.
residents, groups and others in the public to
However, she cited an organizational issue
familiarize herself with the current issues and
for Downtown Pittsfield Inc., which receives
status of Pittsfield and its city center.
a portion of its funding from the city. In
“I’ve been meeting a lot of people, and
2017, as part of the city’s effort to reduce
working to build relationships with busiits overall budget, Downtown Pittsfield Inc.
nesses, organizations and individuals, to learn
was allocated just over $24,000, which was a
what people are thinking and what they want
continued on next page
and need,” she said. “I’m also focused on my

New director in place at
Downtown Pittsfield Inc.

Allendale Shopping Center
Retail & Commercial Space Available
SIZeS & OPTIONS TO SuIT YOur BuSINeSS

Convenient Free Parking • Bus Stop at Entrance • Flexible Lease Terms
FOR LEASING INFORMATION CONTACT:

30 Main Street, Stockbridge, MA 01262 redlioninn.com

Glenn Langenback • Property Manager

Tel: 413-236-5957 • Cell: 413-464-4211 • GLangenback@verizon.net
ALLENDALE SHOPPING CENTER • 5 CHESHIRE ROAD • SUITE 60 • PITTSFIELD, MA 01201
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Jan. 20: March into Action
Resource Fair and Community
Forum, hosted by Indivisible
Pittsfield on the anniversary of the
first Women’s March and in solidarity with the Women’s March
2018, from 1 to 4 p.m. at the Colonial Theater in Pittsfield. A
resource fair with over 20 groups participating, followed by
brief spoken word performances, leading into a round-table
discussion of “Where do we go from here in the Berkshires,”
featuring leaders of various social justice efforts and related
organizations in the region. Free and open to the public. For more
information, contact indivisiblepittsfield@gmail.com.
Jan. 23: Guiding Good Choices, five-week program offered by
the Northern Berkshire Community Coalitions’ nb21 program
and The Family Place at no charge to parents of children in grades
4-8, focusing on specific strategies to help their children avoid
drug use and other adolescent problem behaviors, and develop
into healthy adults. For more information and to register, call
Stephanie Puc or Chris Griffin at 413-663-7588.
Jan. 24: Peer to Peer Fundraising, workshop led by Mary
McGurn of McGurn Media, offered by Berkshire Community
College in collaboration with the Nonprofit Center of the Berkshires. 10 a.m. to noon at BCC South County Center, 343 Main
St., Great Barrington. Cost $35. Information and registration at
http://shop.berkshirecc.edu/workshops.
Jan. 25: Networking Before Nine for Southern Berkshire
Chamber of Commerce members, hosted by Fairview Commons, 151 Christian Hill Rd., Great Barrington, from 7:45 to
9 a.m. To register, call 413-528-4284.
Jan. 25: Soup luncheon hosted by North Adams Commons
Nursing and Rehabilitation Center from noon to 1 p.m. Lunch
will include homemade soup and fresh-made bread. Guests can
enter a raffle to win prizes and take a tour of the newly remodeled
skilled nursing community. Free but seating is limited. To reserve
a seat, call Kira Breard at 413-662-4403 by Jan. 22.
Jan. 25: STEM Starter Academy Open House for area high
school students, parents and school personnel, hosted by
Berkshire Community College from 9:30 a.m. to 1 p.m. on
BCC’s main campus. The open house will show how BCC can
help students achieve a quality STEM education and career, and
also get hands on experiences with a variety of STEM activities
throughout the day. A light continental breakfast and lunch will
be provided. To register, call 413-236-4740 (leave message with
your name, number attending, phone number, and high school).
For more general information, email Connie West, coordinator
of STEM Starter Academy, at cwest@berkshirecc.edu.
Jan. 25: Medicare information session at the Berkshire Athenaeum, for those interested in learning more about changes
to Medicare, featuring Ann McDonald of Berkshire Health
Systems. 2 to 4 p.m., free and registration not required. For
more information, call Madeline Kelly, Reference Services
Supervisor, at 413-499-9480.

Downtown Pittsfield Inc.
continued from previous page
25-percent decrease from the previous
year, and followed cuts that had been made
earlier.
“Funding is a challenge for us,” she said.
“In order to make up for that, we’re working
to increase and broaden our membership.
We’re also looking at ways we can make
sure we are providing important services to
members, and broaden our customer base.
We’re also working on developing a new
signature annual event to raise funds.”
Money also affects another goal, which is
to actively promote downtown.
“This is a great town, with a lot of hidden
treasures,” she said. “It needs more marketing to Pittsfield residents and Berkshire
residents to make people more aware of what
we have here.”
Mirer sees her primary role as fostering
collaborations and working to stimulate
continued growth for downtown, and the
larger community.
“I feel really supported by the board, our
marketing coordinator, and the city,” she said.
“My hope is to help bring people together,
and that our work can contribute to (the
success of) downtown businesses while also
attracting more local business, all within the
scope of the Strategic Plan.”◆
$PSQPSBUF&WFOUT5SBEF4IPXT
&YQPTJUJPOT1SPEVDU4IPXDBTFT

the month in business
Jan. 27: Berkshire Young Professionals’ Winter Ball, 7 to
11 p.m. at Country Club of Pittsfield. $25 BYP members, $35
nonmembers. For information, call Danielle Pellerin at 413499-1600 or visit 1berkshire.com.

Jan. 27: Distant Lands: Literary Fiction in the Classroom,
a symposium for educators, presented by Norman Rockwell
Museum from 10 a.m. to 4 p.m. Educators are invited to learn
about creative approaches to bringing literary fiction into the
classroom for elementary and middle school students during
a day of lectures, workshops, and readings. Admission is $35
($20 for museum members). To register or for more information, contact Patrick O’Donnell at podonnell@nrm.org or call
413-931-2221.
Jan. 30: Entrepreneurial Meetup, free networking event presented by 1Berkshire, 8 to 10 a.m. at No. Six Depot Roastery &
Cafe in West Stockbridge. For information, call Nathan Haddad
at 413-499-1600 or visit 1berkshire.com.
Jan. 30: Information session hosted by the Berkshire Arts
and Technology Charter Public School (BART) for families
interested in enrolling at BART, 6 to 7:30 p.m. at BART, 1
Commercial St., Adams. For more information and application
details, contact Monique Nottke at 413-743-7311 ext.732 or
monique.nottke@bartcharter.org
Feb. 1: Great Barrington Green Drinks, informal gathering
of people interested in conservation and environmental issues
on first Thursday of each month. 5:30 p.m. at the Prairie Whale,
178 Main St. For more information, contact Natalie Narotzky
at nnarotzky@gmail.com.
Feb. 6, 20: Basics of Development, workshop for nonprofit
organization staff, board members and volunteers, presented by
Abbie von Schlegell, CFRE, principal of a. von schlegell & co.
Feb. 6 from 2 to 5 p.m. at Berkshire Community College, South
County Center, 343 Main St., Great Barrington. Feb. 20 from 9
a.m. to noon at Zion Lutheran Church, 74 First St., Pittsfield.
$40 per person. For registration and more information, email
mary@abbievonschlegell.com.
Feb. 13: Lean Lab, monthly meetup group designed for entrepreneurs who want to grow their businesses using lean startup
methodology. Hosted by Lever Inc. at 85 Main St. in North
Adams from 6 to 8 p.m. Open to any entrepreneur, especially
those seeking to grow their business. Also welcome are intrapreneurs – business professionals with a desire to accelerate
innovation within their company. For information, email Brent
Filson at bfilson@lever.org.
Feb. 17: Berkshire Grown Holiday Farmers Market, 10 a.m.
to 2 p.m. at Monument Valley Middle School, 313 Monument
Valley Rd., Great Barrington. The event includes a new “BringA-Friend” promotion in which the first 50 visitors to the market
who bring along a first-time shopper will receive $10 in market
bucks to spend at the market.
Feb. 20: Pittsfield Green Drinks, informal gathering of people
interested in conservation and environmental issues on third
Tuesday of each month. 5:15 p.m. at J. Allen’s Clubhouse
Grille. Sponsored by the Berkshire Environmental Action Team
(BEAT). For more information and meeting location, contact
Jane Winn at jane@thebeatnews.org or 413-230-7321.

Feb. 28: Good News Business
Salute, presented by 1Berkshire
from 4:30 to 6:30 p.m. at Zion
Church, 74 First St., Pittsfield. $35
for members, $45 for nonmembers. For information, call Danielle
Pellerin at 413-499-1600 or visit 1berkshire.com.
March 21: Social Media Hacks, workshop led by Dawn Stanyon
of Professionality Consulting, offered by Berkshire Community
College in collaboration with the Nonprofit Center of the Berkshires. 10 a.m. to noon at BCC South County Center, 343 Main
St., Great Barrington. Cost $35. Information and registration at
http://shop.berkshirecc.edu/workshops.

How dirty you
can talk depends on
which summer job
you had.

March 23: 18th Annual Legislative Breakfast, forum for people
with disabilities, their families and support organization staff.
7:30 to 9 a.m. at Berkshire Hills Country Club, Pittsfield. $16
per person includes continental breakfast. Reservations must
be made by March 9. For registration form and information,
call Bev Tobin at 413-499-4241 ext. 237.
Ongoing: Last Word Toastmasters public speaking club in
Pittsfield, meets from 6:30 to 8 p.m. on the second and fourth
Tuesdays of the month at Reid Middle School, 950 North St.,
from September to May, and at Berkshire Medical Center,
725 North St., from June to August. Information at lastword.
toastmastersclubs.org.
Ongoing: Berkshire Business Builders networking meeting
every Thursday morning from 8:30 to 9:30 a.m. at 55 Church
Street in Pittsfield. All business people looking for an opportunity to network are invited. For information, call Kathy
Hazelett at 413-442-8581.
Ongoing: The Job Club meets Mondays from 10 to 11 a.m.
at the North Adams Public Library and from 1 to 2 p.m. at
BerkshireWorks Career Center at 160 North St. in Pittsfield.
Free and informal program helps participants who are seeking
employment to expand their network of contacts and provides
valuable job-search tips. For information, visit www.berkshireworks.org or call 413-499-2220.◆

Your business has a plan.
So should your IT.

Expect more.

Feb. 21: The Art & Science of Leading Transformational
Change, workshop led by Bob Voss of Growth River Consultants, offered by Berkshire Community College in collaboration
with the Nonprofit Center of the Berkshires. 10 a.m. to noon
at BCC South County Center, 343 Main St., Great Barrington.
Cost $35. Information and registration at http://shop.berkshirecc.
edu/workshops.
Feb. 27: Entrepreneurial Meetup, free networking event presented by 1Berkshire, 8 to 10 a.m. at Dottie’s Coffee Lounge in
Pittsfield. For information, call Nathan Haddad at 413-499-1600
or visit 1berkshire.com.

413-499-0607 1 Fenn Street
800-207-1926 Pittsfield, MA

compuworks.biz

MASTERS OF BUSINESS ADMINISTRATION

LUNCH & LEARN AT DOTTIE’S COFFEE LOUNGE
Friday, February 2
11:30 am – 1:00 pm
Dottie’s Coffee Lounge
444 North Street, Pittsfield, MA

Stop in to Dottie’s Coffee Lounge in
Pittsfield to learn more about MCLA’s
MBA program. Meet and talk with faculty
and staff to learn more about opportunities
to start the MBA program for fall 2018.

For more information, visit mcla.edu/mba or call 413-662-5409.

MovieQuiet Generators

Temporary power without the noise
or nuisance - for special events, working in
noise-sensitive environments,
film/video locations.
t4UBHF&WFOU
-JHIUJOH
t4UBHF3FOUBMT
t1JQF%SBQF
t3JHHJOH4PMVUJPOT
t(FOFSBUPST

Limelight Productions, Inc
1MFBTBOU4USFFU -FF ."

1-413-243-4950

www.LimelightProductions.com

MASSACHUSETTS COLLEGE OF LIBERAL ARTS

MCLA.EDU
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In March 1Berkshire will introduce Get Mentored, a new program in its Berkshire Starts innovation and entrepreneurship initiative. The program
exposes early stage entrepreneurs to mentors who
can help guide the entrepreneurs initial efforts to
build a viable business. Last fall, 1Berkshire piloted
a similar program over a five-month time frame
with a cohort of entrepreneurs from a variety of
backgrounds. Due to the measurable success of
the program, 1Berkshire will be hosting two Get
Mentored cohorts in 2018. Beginning in March,
and again in September, entrepreneurs and mentors
will gather once a month over a five-month period.
At the start of each session, entrepreneurs will pitch
their venture, highlighting a current challenge they
face. Once the presentations are complete, the
entrepreneurs will break out to separate spaces
and mentors will join them to offer guidance on
solving the problem. More details about the program and applications to participate can be found
at 1berkshire.com/get-mentored/. Applications are
due by Feb. 16 for the March cohort, whose first
session is on March 1. Mentors in the program
are local business owners/operators who are part
of the Berkshire Starts Mentor network. For more
details, contact David Curtis, economic development specialist, at dcurtis@1berkshire.com.
Massachusetts College of Liberal Arts
(MCLA) recently approved a new minor in entrepreneurship within the Department of Business
Administration and Economics, which officially
became available with the start of the college’s
spring semester on Jan. 17. According to Dr.
Thomas Whalen, associate professor of business,
the entrepreneurship minor may be added to most
– if not all – of the majors MCLA offers. “I cannot
think of a single major that cannot be brought into
some sort of entrepreneurial endeavor,” Whalen
said. “Our thought is that every discipline in the
liberal arts can be coupled with an entrepreneurship
minor to make that degree more effective.” The
minor is closely tied to MCLA’s design thinking
curriculum (May 2017 BT&C). Although many of
the classes required for this new minor already are
offered, new courses are also being added for the
program. Design thinking, a process for problemsolving that uses methods from traditional science
and the humanities, will be part of the new Principles
of Entrepreneurship course. Other courses for this
new minor include Introduction to Leadership,
Marketing, Accounting for Entrepreneurs, Small
Business Entrepreneurship, and an Entrepreneurial
Studies Seminar capstone course. Whalen said he
anticipates that many of those who enroll in the
entrepreneurship minor will compete in MCLA’s
annual Innovation and Entrepreneurship Challenge. At the first competition held in April 2017,
students competed for a $10,000 prize, as well as
mentoring and networking opportunities to assist
them in pushing their idea closer to realization. For
more information, go to www.mcla.edu.

The Pittsfield Cooperative Bank has pledged
to pay its employees a minimum wage of $13 per
hour, effective in February, in wake of the bank’s
strong financial performance and in anticipation
of savings it will see as a result of recent federal
tax reform. The statewide minimum wage is
currently $11 per hour. “We understand that our
growth is based on the economic vitality of the
communities we serve, as well as the work from
our employees who are committed to serving
our customers every day,” said Jay Anderson,
the bank’s president and CEO. “Increasing the
minimum hourly wage at our institutions is just
one way we can help our employees have a better
standard of living. In addition to investing in our
employees, these savings will allow us to expedite our investments in technology and product
development. We have already committed to
redesigning our website, upgrading our mortgage
loan system, and embarking on the difficult project
of digitizing our entire bank in 2018. All of these
investments will provide great rewards for our
employees and customers.”
The Leapfrog Group has named Fairview
Hospital as a Top Rural Hospital, one of 18 rural
hospitals nationwide recognized for achievements
in patient safety and quality. This marks the Great
Barrington hospital’s fifth year of earning this
competitive honor from the independent hospital
watchdog organization. “We are proud to recognize Fairview Hospital as a 2017 Leapfrog Top
Hospital,” said Leah Binder, president and CEO
of Leapfrog. “This demonstrates extraordinary
dedication to patients and the local community.
The entire staff and board deserve praise for putting quality first and achieving results.” Anthony
Rinaldi, Fairview’s executive vice president, noted
that the hospital views the Leapfrog award as an
external validation of the everyday efforts of its
employees and medical staff. “We are fortunate
to be part of Berkshire Health Systems, and we
will always strive to exceed the expectations of
our patients and their families, while providing
the highest level of patient safety and quality
care,” Rinaldi said. The full list of institutions
honored as 2017 Top Hospitals can be seen at
www.leapfroggroup.org/tophospitals.
The travel booking website Expedia has
named Lenox as the “Best Place to Escape in
Massachusetts.” Expedia.com released its Best
Place to Escape in Every State feature on Jan. 3,
highlighting the best destination to escape to in
each state in the U.S. Lenox and selections in the
other 49 states made the list “for being ideal for
a relaxing getaway where you can recharge, take
a breather and revel in serene solitude.” Lenox
and Berkshire attractions highlighted included
Blantyre, Pleasant Valley Wildlife Sanctuary
and The Mount, among others. “It’s very exciting
for Expedia to recognize Lenox as the exceptional
place it is once again,” said Jamie Trie, marketing
director for the Lenox Chamber of Commerce.
“Last year, Expedia named Lenox as a top luxury
vacation spot, and USA TODAY named us the Best
Northeastern Small Town. This is a great recognition to start off the new year with.”

I had an emergency.
I couldn’t reach you.
I called someone else.
Keeping customers is always easier than
finding new ones! Let our virtual
receptionist handle your phones
when you can’t.

(800) 367-7243 BerkshireCommunicators.com

Wild Oats Market, a cooperatively owned
natural foods grocery store, bakery and cafe, marked
35 years as a cooperative, community-owned
business with a Dec. 16 celebration in conjunction
with its Owner-Appreciation Day event. Wild Oats
Market opened its first retail store in 1982 in the
Colonial Shopping Center in Williamstown with
100 cooperative owners. Those numbers grew
steadily over the years as more people became
interested in local, organic food and sustainable
living. Today, in its present location at 320 Main
St., the co-op has over 1,500 owners (the store is
also open to non-members). “In an age of intense
competition from big-box stores, conventional
grocers and online retailers, it’s no minor feat for
a small, local business to be marking 35 years of
serving the community,” said David Durfee, general
manager of Wild Oats. “It’s a testament to both
the cooperative ownership model and our focus
on being a local market in a way that a chain or
online store could never be. We source our local
products from within 100 miles of the store, and our
customers know that when they buy a local apple,
local beef or local maple syrup, they are benefiting
a farmer or producer who is part of the community
and supporting the local economy.”
Greylock Insurance Agency, a subsidiary of
Greylock Federal Credit Union, has achieved
Best Practices status from the Independent Insurance Agents & Brokers of America (IIABA) for
the second consecutive year. Greylock Insurance
achieved this honor by participating in the IIABA
Best Practices Study Group, an annual survey
and study of leading independent insurance
agencies that documents the business practices
of the “best” agencies and urges others to adopt
similar practices. “We are honored to achieve
the Best Practices status from the IIABA,” said
Jay Marion, vice president, commercial lines for
Greylock Insurance Agency. “It is gratifying to
know that our practices put us in the company
of top agencies nationwide in categories such as
product mix, growth, retention of our customers,
and financial stability.”
On June 10, 1918, Putnam Memorial Hospital,
now known as Southwestern Vermont Health
Care (SVHC), opened to patients. A century later
that 30-bed hospital has grown into one of New
England’s leading rural healthcare systems. “A
hundred years of caring for generation after generation in Bennington County and beyond is certainly
a milestone worth celebrating,” said Thomas Dee,
FACHE, SVHC’s president and CEO. “Equally
worthy of celebration is what SVHC is today – one
of the best and most innovative community healthcare systems in the region – and how we are growing
our services to meet the needs of the future.” To
celebrate its centennial, SVHC has announced its
schedule of special events for the whole community. In February, SVHC will release A Century of
Caring, a commemorative book covering 100 years
of hospital history, and open a historical exhibit in
cooperation with the Bennington Museum. The
public is invited to view the exhibit and others at
the Bennington Museum free of charge on Feb. 3.
Other events and activities are planned for later in
the year. For more information and updates, visit
svhealthcare.org/100.
The Guardian Life Insurance Company
of America honored four Pittsfield office employees with the Volunteer Recognition Award
during a Nov. 13 ceremony at which grants of
$1,000 were presented to the four area nonprofit
organizations for which the employees volunteer
their time and energy. Pittsfield’s 2017 volunteers
award winners are: John Eurbin, desktop systems
coordinator, on behalf of Berkshire Mountain
Search & Rescue; Bernie Klem, senior internal communication specialist, on behalf of the
Dalton Community Recreation Association;
Katie LaPlante, claims consultant, on behalf of
Big Brothers Big Sisters of Hampden County;
and Jennifer Richard, claims consultant, on behalf
of Rainbow Rescues Inc. “We take great pride
in our service to the community,” said Gordon
Dinsmore, head of product for individual markets
and president of Guardian’s Berkshire Life subsidiary. “We give financial support when we can,
and we encourage our employees to participate
in volunteer activities. This award honors both
the employees and the nonprofit organizations
to which they’re devoted.”
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Adams Community Bank recently presented
two local nonprofit organizations with $5,000 donations in memory of former trustees who passed
away during 2017. Bank President Charles O’Brien
presented Janis Broderick, executive director of
the Elizabeth Freeman Center, with a $5,000
check in memory of Trustee Steve Nelson. The
Elizabeth Freeman Center, an organization that
Nelson strongly supported, offers help to all who
experience and are affected by domestic and sexual
violence through free and accessible services in
Berkshire County. Larry Clairmont, director of the
Saint John Paul Charity Center, was presented
with a $5,000 check by O’Brien and bank officer
Kathy Luczynski in memory of former Board
Chair John Curtin. The Saint John Paul Charity
Center, an organization that Curtin supported,
provides assistance to those who are in need of
food, clothing and baby products throughout the
Adams, Cheshire and Savoy communities.
Berkshire HorseWorks Inc. recently received
three grants which will allow the nonprofit to
provide EAGALA Model Equine Assisted Psychotherapy (EAP) and Equine Assisted Learning
sessions to those in the community with mental
health and behavioral challenges, as well provide
needed infrastructure to sustain programming
throughout the winter months. Berkshire HorseWorks will also allocate funds from their Equine
Assisted Corporate Team Building practice to these
initiatives. A $100 donation from The Healing,
Earth, Arts, and Research Trust will help to provide
programming for at-risk youth. A $1,000 grant from
the Berkshire Taconic Foundation Seven Towns
Educational Partnership Fund will be allocated to
a high school in the Central Berkshire Regional
School District, funding an eight-week life skills
program for students aged 14-18. The sessions
will focus on developing skills such as effective
communication, accountability, problem-solving
techniques and creative thinking. Lastly, a $10,000
grant from a California foundation which chooses
to remain anonymous is being utilized to fund critical infrastructure such as excavation to run power
and water to the paddocks, run-in sheds and the
hay barn, providing heat, and preventing the herd’s
drinking water from freezing. Additionally, it will
keep the hay dry and mold free, and provide light
to ensure safety during evening sessions.
Berkshire Medical Center has again been
named among the safest hospitals in the nation
by The Leapfrog Group, the nation’s leading
nonprofit watchdog on hospital quality and
safety. The Leapfrog Group has announced new
Leapfrog Hospital Safety Grades for fall of 2017,
and Berkshire Medical Center once again earned
an “A.” BMC has achieved straight A’s since the
inception of the Safety Grade in 2012, and is one
of only 59 hospitals out of over 2,600 surveyed
nationwide to do so. To see Berkshire Medical Center’s full grade, and to access consumer-friendly
tips for patients, visit www.hospitalsafetygrade.
org… Four of Berkshire Healthcare’s skilled
nursing facilities in Massachusetts have been
named among the best in the nation by U. S.
News & World Report. In the Berkshires, Kimball Farms Nursing Care Center in Lenox, Mt.
Greylock Extended Care in Pittsfield and Williamstown Commons Nursing & Rehabilitation
were among 75 in Massachusetts designated by
the national magazine as “Top Performers” in
their selection of the best nursing homes in the
country. Berkshire Healthcare affiliate Pilgrim
Rehabilitation and Skilled Nursing in Peabody
also earned a spot on the list.
Applications are now being accepted for Simon
Youth Community Scholarships, which are offered
through the Simon Youth Foundation to help
graduating seniors living near a Simon Mall or
Simon Premium Outlets center in New England take
the next step on their educational journey. In the
Berkshires the company operates the Lee Premium
Outlets. Any student who will be graduating in
the class of 2018 and lives in the designated community surrounding a Simon property is eligible.
Applicants can check their eligibility by entering
their ZIP code at syf.org/scholarships. Recipients
will receive up to $1,500 toward tuition and other
educational expenses at an accredited college,
university, vocational or technical school. The
application period ends on Feb. 15. Recipients will
be notified of their awards in May.

CompTIA Network+ Certification Course
WHEN: Tuesday & Thursday evenings 6 to 9 pm, from February 13 to March 27
WHERE: Quest Connect, 505 East St. (St. Luke’s Square), Pittsfield

special offer: buy two, get one free!
(seats must be purchased by February 1)

to sign up or for more information, CALL QUEST CONNECT TODAY!

413.442.9500
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news & notes from the region
A new report, “Nonprofit Benefits in the
Berkshires,” has been released by Nonprofit
Center of the Berkshires in collaboration with
Nash Insights of Pittsfield. The report details
the results of a survey that was conducted in the
fall with the intention of providing a look at the
benefits offered by Berkshire County nonprofits
as part of the compensation package to attract and
retain employees. With nonprofit salaries often
lower than those in the private sector, benefits are
a useful way to enhance the total compensation
package. A total of 40 organizations responded to
the survey, representing a mix of different types
and sizes from all parts of Berkshire County. The
report includes findings on a variety of benefits
such as short- and long-term disability, health and
life insurance, long-term care insurance, retirement plans, child care, parental or family leave,
tuition assistance, and health savings and flexible
spending accounts, among others. The report also
provides data on how the Berkshires compare to
southern New England and parts of New York.
The survey results may be useful to nonprofits
in designing benefit packages to help attract and
retain the kind of employees who can help them
carry out their mission and take their organizations
to the next level. The full report is available online
for $35 at npcberkshires.org/shop.
Berkshire United Way is seeking volunteers
to support their Volunteer Income Tax Assistance
(VITA) program at three south county locations
this coming tax season: Berkshire South Regional
Community Center and Community Health
Programs (CHP) in Great Barrington; and October
Mountain Financial Services adjacent to Lee
Bank in Lee. The VITA program offers free tax
help to people with individual/household incomes
of less than $54,000 a year, who need assistance in
preparing their own tax returns. Free specialized
training is available for tax preparers and reviewers;
additional roles, which don’t require tax certification, are also available. Interested parties should
email Julie Singley at jsingley@berkshireunitedway.org or call 413-442-6948 ext. 32. For more
information, visit www.berkshireunitedway.org/
volunteer-income-tax-assistance-vita
Berkshire Hills Bancorp, the parent of
Berkshire Bank, announced additional investments in its employees and communities following the recent passage of federal tax reform
legislation. These investments include raising
the company’s minimum wage to $15 per hour;
providing a special, one-time bonus of $1,000 to
over 1,000 full-time employees (below a certain
compensation threshold); enhancing investment
in employee development and training programs;
and contributing $2 million to the Berkshire
Bank Foundation, which supports charitable
organizations, scholarships, and volunteerism
across communities served by the bank. This
will bolster the foundation’s endowment and allow for increased local giving… The U.S. Small
Business Administration recognized Berkshire
Bank as the “Top SBA Lender to Veterans” for
fiscal year 2017 in Massachusetts. In addition,
Berkshire Bank was the top 7a lender for small
businesses in the western Massachusetts region,
totaling 100 loans for $5.57 million.

Lee Bank has established a new Community
Impact Dividend, representing a commitment to
strengthen the community by contributing financially to local nonprofit organizations. “I’d like to
stress that Lee Bank has always given back to the
community, and always will,” said President and
CEO Chuck Leach. “This is simply a formalization
of that practice.” For 2017, the Community Impact
Dividend totaled $93,617 – or about 5 percent of
the bank’s net income. The bank will continue to
set aside 5 percent of its net income each year for
this program. While Lee Bank contributes to a wide
spectrum of groups, events and organizations, it
gives priority to organizations that provide social
services to low- and moderate-income residents,
and those involved in economic development
activities. Secondary consideration is given to
organizations that provide cultural and recreational
opportunities to residents of Berkshire County and
which do not have the ability to raise significant
funds outside of Berkshire County. “Underpinning
all of our decisions is our long-term commitment
to Berkshire County, so it only makes sense that
we pay a share of our earnings back to the community,” said Leach.
Interprint Inc. has purchased a $10 million
printing press to support its rapidly growing decor
film business, and has launched a $2.2 million
construction project to expand office space at its
Pittsfield facility. Developed in partnership with
Faustel Inc. of Germantown, Wis., the rotogravure
printing press will expand Interprint’s capacity to
produce plastic film-based decorative overlays
used in the manufacturing of flooring, furniture and
other consumer products. The company currently
operates five presses designed to print decor paper
for the laminate industry, two of which have been
modified to also print on film substrates. “Adding
a press designed from the ground up specifically
to print films will significantly increase our capacity, improve efficiencies and increase run speeds
to support growing customer demand,” said
Interprint Co-Managing Director Roland Morin.
He noted that the press will include improved
film drying, print unit and registration technologies. Interprint broke ground in November for a
4,100-square-foot, single-story office building at
its facility off Route 41. The addition, expected
to be ready for occupancy in April, will be home
to the company’s purchasing, accounting, human
resources, safety and R&D teams.

Massachusetts College of Liberal Arts
(MCLA) has added five new programs to its
Department of Fine and Performing Arts (FPA).
These include concentrations in design and studio
art, and minors in dance, design and music production. “The design concentration prepares students
for traditional graphic design careers, web design,
animation, concept, as well as character development for films, graphic novels or video games,”
said Melanie Mowinski, associate professor of
visual art. She added that students who choose
the studio art concentration “are more likely to be
interested in drawing and painting, and students in
the design concentration to be more interested in
typography, book arts, letterpress, digital design
and traditional graphic design kinds of things.”
Also in FPA, students may access minors in
dance and music production. Already, a number
of students who focus on theatre and arts management have added the dance minor, according
to Laura Standley, associate professor of theatre.
“We have a large group of students on campus
that are interested in performance in general. In
addition to producing a growing number of musicals, many others expressed interest in music
theatre,” Standley said. For the music production
minor, several classes were revised, while others
were added. New courses include Home Studio
Recording, Advanced Recording/Live Sound, and
Music Production for Film.◆

PITTSFIELD
MILL BUILDING
OFFICE SPACE

Newly renovated, great light,
height, brick, maple floors. The
2,400 sq. ft. and 1,100 sq. ft.
spaces can be combined. Will
build out to suit if desired.
A well-maintained property owned
and operated by the Nash family for over
60 years. We keep our tenants happy!

Contact: Lisa Noyes at ALNASCO
413 448 8287 • Lisa@ALNASCO.NET

WWW.ALNASCO.NET

BUSINESS OPPORTUNITIES

lENoX – Well-established business property with modern spacious
owners apartment, 4,000 sq. ft., full liquor license, 4 acres. $850,000.
pITTSFIEld, dAlToN AvENuE – Four-family, excellent condition,
separate utilities. Live free on rental income. $175,000.
CENTRAl BERKSHIRES – Restaurant, proﬁtable, long history, full
liquor license. Owner will ﬁnance. $75,000.
EASTERN NEW YoRK (near Jiminy peak) – Fully equipped restaurant
on 1.6 acres. $299,500.

lIBERTY INVESTMENT GRoUP

413-442-8974

The 9th grade class at Berkshire Arts &
Technology Charter Public School (BART)
raised over $1,000 at a dance and “Penny Wars”
event to support relief efforts in Puerto Rico in
the aftermath of hurricane Maria. The donation,
which was sent to United for Puerto Rico in early
December, reflects the students’ commitment to
the Berkshire community and the world by finding
different ways to give back.
ArtWeek, an annual event launched in Boston
in 2013 which has recently expanded its footprint
across Massachusetts, has named 1Berkshire as
an official collaborator for the 2018 festival, being held from April 27 to May 6. In this capacity,
1Berkshire, a county-wide organization focused
on economic development and promotion of the
region, will spread the word about ArtWeek across
its network, provide information about how to host
an ArtWeek event and encourage people to experience the 10-day festival. Presented by Highland
Street Foundation and produced by the Boch
Center, ArtWeek is an innovative event featuring
hundreds of unique and creative experiences that are
hands-on and interactive or offer behind-the-scenes
access to art, culture, and the creative process. “We
are thrilled to have organizations like 1Berkshire
partnering with ArtWeek this season,” said Josiah
Spaulding Jr., president and CEO of the Boch
Center. “Each year, ArtWeek showcases unique
experiences spanning dance, fashion, media arts,
spoken-word, poetry, writing, culinary, visual arts,
music, opera, theater, design, film, and more. The
best part is that many of the events are free, making
it affordable and accessible to everyone.” Applications for the festival are now available at www.
artweekma.org/get-involved-support/host/, with a
submission deadline of Feb. 28. For more information on ArtWeek, visit www.artweekma.org.

Monotony,
please keep right.
The Audi Q3 is nothing you’d expect from a crossover. Its
distinct and dynamic design stands out amongst the crowd.
Its luxurious interior seats ﬁve comfortably, with plenty of
room for your gear in the back. Yet its impressive agility and
available quattro® all-wheel drive gives you the conﬁdence
to handle it on virtually any road.1 So why settle for the same
old thing, when you can simply outmaneuver it?
The agile Audi Q3. Stray the course.

Starting at $32,900.2
Available features may increase price.

Flynn Audi 600 Merrill Rd Pittsfield MA 413-443-4702
FlynnAudi.com
1Always

Upload Dealer Logo

Premium 2.0
2.0 TFSI®
TFSI® with
with FWD
FWD
Always obey speed and traffic laws. When driving in cold, snowy, or icy conditions, ensure that your vehicle is equipped with appropriate all-season or winter tires. 22Starting MSRP of $32,900 for a 2018 Audi Q3 Premium
starting MSRP
MSRP of
of $39,475.
$39,475.
and six-speed Tiptronic® automatic transmission. Model shown is a 2018 Audi Q3 Premium Plus 2.0 TFSI quattro® with six-speed Tiptronic automatic transmission and optional Sport pkg. in available metallic paint, starting
Audi of
of America,
America, Inc.
Inc.
Prices exclude transportation, taxes, title, other options, and dealer charges. Dealer sets actual price. “Audi,” “quattro,” “TFSI,” all model names, and the four rings logo are registered trademarks of AUDI AG. ©2018 Audi

8

BT&C
Publisher
Brad Johnson
Contributing Editor
John Townes
Guest Columnists
Carol Diehl
Advertising Sales
Brad Johnson
Circulation Manager
Tamra Hjermstad

Berkshire Trade & Commerce is
published monthly and delivered free to
businesses in Berkshire County via thirdclass mail. Additional distribution is made
via drop-off at select area newsstands.
Subscriptions for home delivery are $30
per year (first-class mail). Back issues are
available for $2.50 per copy.
Entire contents are copyright © 2018
by Berkshire Trade & Commerce. No
portion may be reproduced without written
permission of the publishers.
Berkshire Trade & Commerce shall
not be liable for failure to publish an advertisement or for typographical errors in
publication, except to the extent of the cost
of the space in which the error first appeared.
The publishers reserve the right to refuse
advertising for any reason.

Berkshire Trade & Commerce
PO Box 942 • North Adams, MA 01247

413-662-2002

www.btaconline.com

Berkshire Trade & Commerce

SOUNDING board

February 2018

commentary

save the art – save the museum

Embrace opportunity that has arisen from controversy
Editor’s note: In mid-July the Berkshire Museum unveiled plans to sell some 40
works of art from its collection to support a “New Vision” for the museum and bolster
its endowment in the face of ongoing operating deficits. Following that announcement,
Berkshire Trade & Commerce invited Van Shields, the museum’s executive director, to
submit a guest column discussing the rationale for this decision and outlining the specific
goals of its New Vision. That column was published in mid-August in our September 2017
issue of BT&C (available at www.btaconline.com), along with an invitation to hear from
those with views opposing the sale – or deaccession – of the artworks. In the months that
followed, the issue fueled substantial public debate and news coverage, both locally and
nationally. This occurred against a fluid and unpredictable backdrop of legal challenges
and court proceedings, the course and timing of which presented specific logistical and
practical impediments to inclusion of an opposing view in subsequent monthly issues of
BT&C. As we neared the end of 2017, the situation regarding the museum’s plan and various legal challenges had reached a point of stasis where we felt comfortable that inclusion
of a guest column from opponents of the sale would remain relevant for the duration of
our print cycle. Thus, on this page we present a guest column submitted by Carol Diehl, a
member of Save the Art – Save the Museum, a community group opposed to the sale.
By Carol Diehl
By now even people in San Francisco, where it was on the front page of
the Chronicle recently, know about our
Berkshire Museum’s plans to sell the best
of their art collection and raise $60 million
to fund a new mission. The National Review called it “the biggest art-world story
of 2017” – and, indeed, it has been written
about in over 4,000 outlets worldwide.
The controversy has attracted attention and sparked widespread opposition
because it’s about much more than the
specific artworks the museum’s board and
staff intend to permanently send away
from Pittsfield. Once they are transferred
into private hands, it is most likely that
these important works, at least in our lifetimes, will never be seen in public again.
The action sets a dangerous precedent
for all museums, libraries and historical
societies, and is a blow to the very idea of
public access to original artworks, historical artifacts and manuscripts.

BerkShares Businesses of the Month

C

an you be too old for toys? Tom Levin doesn’t think so. His toy emporium, Tom’s Toys,
has been delighting toy lovers of all ages since 1996. Then a father of young children,
Tom had grown tired of traveling all over to find unique toys, so he decided to bring the
toys to his own community.
A toy enthusiast from a young age, Tom looks forward to the annual trade shows, where he gets to
test out the latest toys and gadgets. As an independent business owner, he has the unique opportunity to curate the store with products that he believes have value and not just the toys that are
popular on the market. It also means that he’s able to think outside the box… the toy box, that is.
At its original location just two doors
down, Tom’s Toys received repeated
requests to expand the small selection of art supplies. But it wasn’t just
Tom’s customers who influenced his
decision to diversify: Tom’s eldest son
“lobbied very hard” for his father to
bring in new products to feed his
growing interest in art. Instead of
squeezing in another rack of watercolors and brushes, he decided to
open up a whole new store. So in
2000, Tom opened JWS Art Supplies, named for his three sons Jake,
Will, and Sam.

Tom says that it’s hard to bring in
locally-made products due to restricTom’s Toys
tions on availability of materials for
297 Main St., Great Barrington (413) 528-5330
art supplies and tricky age requireJWS Art Supplies
ments for toys. Still, he demonstrates
38 Railroad St., Great Barrington, MA (413) 644-9398
his support for the local community
and economy by displaying artwork
of local artists, offering discounts to local artists and students, and hosting crafting workshops at
JWS. At Tom’s Toys he brings the community together by organizing game nights for card and
table-top strategy games like Magic: The Gathering and Settlers of Catan.
But what really sets Tom apart from his competitors, including digital marketplaces and big box
stores , is the “unique experience” in his stores ”that you don’t get online.” Both Tom’s Toys and
JWS Art Supplies offer a hands-on experience of a highly-curated selection, and the friendly and
knowledgeable staff— many of them long-time employees— know exactly which toys are appropriate for a 3 year-old and which brush or marker is right for each specific medium.
Among the first to start accepting BerkShares when it launched in 2006, Tom was drawn to the
mission of strengthening the local economy and keeping money circulating locally. “When you
order online, all of that money is going elsewhere and if you shop locally, the store is employing
local families and giving back to the community,” he says of the multiplier effect of shopping locally. Like all businesses on Main Street, Tom has seen the impact of online shopping on his businesses, but doesn’t care to dwell on it. He says of his confidence in local people, “Luckily we live in
a community that realizes if you order everything online, our main streets won’t exist anymore.”

more stories like this one at www.berkshares.org

Carol Diehl is a
nationally known artist
and art critic who
has lectured, curated
and exhibited at the
Berkshire Museum.
She makes her home
in Housatonic.

already removed from Pittsfield. Further
engendering suspicion, the museum held
back the full list of the 40 works until
public uproar forced their revelation.
In addition, although the museum has
asserted that if it does not sell the artworks
it will be forced to close in eight years, officials there have offered no detailed proof
to verify this claim. Meanwhile, ongoing
Such deaccessions are related to the
analysis by several independent experts
damaging long-term national trend toward
has questioned this premise, as well as the
the privatization of many kinds of assets
need for a $40 million endowment, considpreviously held in the public trust. Escaered wildly inflated for an institution of its
lated under the Trump administration, this
size. Note that the Norman Rockwell Muincludes the selling off of national parkseum gets by with an endowment of $4.5
lands for private mining and drilling, such
as is occurring here in Otis State Forest and
million, while the Hudson River Museum
the plan for PCB dumps in the Housatonic
in Yonkers, N.Y. – with a similar size,
River, as well as concern over “net neutralmission and demographic as the Berkshire
ity” and control of the Internet, which is, in
Museum – has an endowment of approxiessence, a vital public
mately $3.2 million.
utility. Responsibil- Only collaboration will bring Also in contrast, the
ity for fixing the in- about goodwill and the long- Albany Institute of
frastructure and the term enthusiastic support the History and Art, in
running of prisons,
an area with similar
hospitals and schools museum will need for whateconomic challenges,
is being transferred to
mounts exhibitions
ever mission it adopts.
private operators motireviewed in the New
vated by profit rather than public service.
York Times on an annual budget that is
In contrast, institutions such as the
$500,000 less than that of the Berkshire
Berkshire Museum were specifically creatMuseum, and employs two curators, where
ed to provide resources and services for the
the Berkshire Museum currently has none.
benefit of the community, with the boards
So, yes, the museum’s actions have
considered the stewards and protectors of
created a crisis. But within that crisis lies
the assets. Called “trustees” for a reason,
new opportunity. A recent letter to the
they have heretofore been guided by ethical
Berkshire Eagle quoted P.T. Barnum sayconstraints that only allowed sales from
ing, “Do not squander good or bad publiccollections for the purpose of improving the
ity but exploit it!” The writer suggests
collections, not to fund operational exthat, inspired by Barnum, a “Forty Works
penses. Similarly, those who donated items
Exhibition” could be one of the biggest
did so with the intention that they would be
art events on the East Coast for 2018. In
cared for and available to the public.
addition, fund-raising opportunities have
The ethical guidelines also have another
increased a hundredfold, in just the kind of
function, which is to ensure that boards will
circumstances that enabled the Detroit Innot leap to sell from collections instead of
stitute of the Arts to reestablish itself after
doing the harder work of fund-raising, or
the City of Detroit threatened to sell off its
use such profit for individual gain, as in the
holdings to fund the sagging city economy.
awarding of construction and other operaAlthough we’ve been divided, what
tional contracts to special interests, or the
we have in common is that we love the
raising of administrative salaries.
Berkshire Museum. The citizens’ group
Because tax-exempt organizations are
of which I’m a part, Save the Art – Save
beholden to the public whose taxes conthe Museum, has repeatedly invited the
tribute to their support, their first priority
trustees to use the passion ignited in the
should be the nurturing of community
community, harness the energy of all who
trust. Toward this end, it is essential that
want the museum to survive, and come up
their operations and financial records be
with a revised plan that saves the cultural
fully public and transparent, with any
treasures of the Berkshires while creating
significant changes in mission made in the
financial stability.
context of community engagement.
To mobilize this outpouring of local and
In the case of the Berkshire Museum,
national care, the museum’s leadership
however, many felt betrayed by the
must courageously acknowledge the public
outcry against their plans and agree to work
museum leadership’s decision to sell the
constructively with the voices that have
art, as well as the way they went about it.
emerged, particularly those art and museum
The museum’s much touted (and no doubt
professionals who have offered help.
expensive) “two-year planning process”
In our interconnected world, only collacked transparency, rendering its results
laboration will bring about goodwill and
invalid, as at no time were participants
the long-term enthusiastic support the
informed that the “New Vision” would be
museum will need for whatever mission it
achieved through the sale of important and
adopts. Yes, the Berkshire Museum can be
much-beloved artworks. Instead, it was
saved, but only by bringing back the art and
a fait accompli, announced after the deal
engaging in genuine community dialogue.u
with Sotheby’s had been signed and the art
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GOOD ideas
Berkshire Lightscapes
continued from page 1
Lighting manufacturer Philips Color
Kinetics has loaned equipment for the demonstration to Berkshire Lightscapes for a
period of up to six months. The display may
remain at 100 North St., or move to different
sites if other property owners are interested
in trying it out.
Hammerling, a retired administrator and
consultant who lives in a downtown Pittsfield
apartment, said he was inspired to launch the
project while on a vacation in Arizona.
“I saw a lighting display at a botanical
garden,” he said. “I was very impressed, and
thought it might be something we could do
in Pittsfield. Dynamic lighting downtown
can lead to more excitement and energy.
Streets that are brightly lit are more inviting. It can also contribute to public safety
downtown. “
After his trip, Hammerling discussed
the idea with others in the city, which led
to the formation of Berkshire Lightscapes
(www.berkshirelightscapes.com). It is under
the fiscal management of the Downtown
Pittsfield Cultural Association (DPCA), a
501c3 nonprofit organization whose mission
includes promoting community enhancement
programs in downtown Pittsfield.
In addition to Hammerling, committee
members include Laurie Mick of the city’s
Community Development Department;
Regina Burgio, a principle in RB Design
Co.; Tim Burke of Milltown Capital; Peter
Lafayette, a former president of Downtown
Pittsfield Inc.; Eric Hill, an actor and director with Berkshire Theatre Group; and Steve
Oakes, owner of Crawford Square and other
commercial properties in the city.
Greylock Federal Credit Union contributed $5,000 to fund initial consultations by
the Lighting Research Center at Rensselaer
Polytechnic Institute (RPI). Students and
staff from the center studied and analyzed
buildings and other sites to develop technical
recommendations.

Multi-year project

Hammerling said Berkshire Lightscapes
is expected to be a multi-year project. A
primary goal is to encourage the owners of
downtown buildings to install similar lighting systems, to create a permanent series of
displays in the city center.
In addition, the committee is working to
install lighting in several public spaces, in-
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guidance of technical representatives from
Philips. They collaborate to create themes,
with input from Berkshire Lightscapes.
He said many factors go into creating
the basic setups and displays. He noted that
it involves a combination of the familiar
techniques he uses to install other types of
lighting, and specific requirements of kinetic
lighting.
“You place them to accent the architectural features of the specific building, and
figure out the best angles and the effects of
shadows,” he said. “There are also practical
considerations. You can’t place them where
they will impose on pedestrians.”
The programming is a matter of experimenting with themes to determine what
colors and combinations will highlight the
building in the most interesting and attractive ways.
In terms of downtown Pittsfield, Yetman
said there is great potential, especially if
enough buildings decide to install lighting displays. “Ideally, all of the individual
The high-tech equipment allows lighting to be programmed for specific patterns and colors, which can also be
displays downtown could eventually be
coordinated with lighting displays at other downtown buildings and locations. (Photo by Cody Johnson)
linked to a common Internet address, and
cluding Park Square, Dunham Mall and the
The technical aspects of the demonstrabe coordinated to create overall effects or
adjacent City Hall, among others.
tion are being handled by Pete Yetman,
light shows, such as seasonal and holiday
“Lighting would bring new life to spaces
owner of Performance ECM, an electrical
themes,” he said.
like Park Square, and brighten up the entrance
contractor based in the town of Peru. He is
From a business standpoint, Yetman said
to downtown,” said Hammerling. “Also,
working in collaboration with the Boston
that his training in kinetic lighting is expected
having brighter lighting at City Hall and
office of Philips.
to create a new market for his company in
Dunham Mall could also make that area a
Pittsfield
andSize:
other locations.
3.5” x 2.5” | Maximum
Font
30 pt “It adds a new
Affordable systems
site for outdoor evening entertainment and
capability for lighting,” he said.u
The system, which is referred to as kinetic
community gatherings, such as performances
or intelligent lighting, was developed in the
and school events.”
3.5” x 2.5” | Maximum Font Size: 30 pt
1990s. It has been used to create lighting
Hammerling emphasized that the project
displays on the Empire State Building and
is not being funded by the city. Instead,
other buildings, as well as parks, bridges and
downtown property owners would purchase
other public spaces.
lighting systems for their buildings.
“Until very recently, this technology was
“Several of them are very interested in
expensive and was used primarily in large
this,” he said. “In addition to its overall effect
cities,” said Yetman. “Now,
for the city, it’s an investment that can enhance
3.5”newer
x 2.5”systems
| Maximum Font Size: 30 pt
have been developed that are practical for
the appearance of their buildings.”
Bob Chapman, AAMS®
use in smaller cities.”
Lighting in public spaces would be funded
Yetman explained that the lights are energyby a combination of grants and contributions
Financial Advisor
.
saving LEDs that emit variations of the three
from the community.
Bob Chapman, AAMS®
511 East St
basic colors. “If you look at them directly they
Organizers have applied to MassDevelopFinancial Advisor
Pittsfield,
MA
01201
.
look like rainbows,” he said. “But when they
ment, a state economic development program,
413-499-3025
511 East St
are projected, they create specific combinafor a matching $50,000 grant for lighting of
Pittsfield, MA 01201
www.edwardjones.com
tions that look like a single color.”
public areas. If they receive that, they will con413-499-3025
They are in housings that can be product a fund-raising campaign for the match.
www.edwardjones.com
grammed to create different color combinaIf not, they will seek other sources.
tions and different timings. They are run by
Hammerling noted that Philips Color Kisoftware, and a series of individual lights can
netics has been willing to loan the lighting
be coordinated with each other.
equipment as a pilot project.
“Each light is basically a miniature com“They recognized the level of interest here,
M
and they see Pittsfield as an opportunity to
puter, and they can create an endless variety
demonstrate what can be done with their
of themes,” said Yetman.
systems,” he said.
Yetman installed the lights, and works with
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people on the move

Former North Adams
Mayor Richard Alcombright has rejoined
MountainOne Bank in
the newly created position
of vice president, local
business and customer
relations manager. Preceding his eight years as
mayor of North Adams
from 2009 to 2017, AlAlcombright
combright was employed
at MountainOne for 36 years in roles of increasing
responsibility. Originally beginning his banking
career as a teller, he also served as mortgage officer, assistant treasurer, and, ultimately, as senior
vice president of retail banking.
Hancock Shaker Village has announced the
appointment of Sarah Eustis and Bruce Evenchik, MD to its board of trustees, bringing the
total number of trustees serving the museum to
17. Eustis is CEO of Main Street Hospitality, a
hospitality ownership and management group
that she founded in 2014 as an outgrowth of her
work with her family business, the Red Lion Inn
in Stockbridge. Evenchik formed Berkshire Eye
Associates in Pittsfield in 1982, which later became
Berkshire Eye Center, currently operating offices in
Pittsfield, Great Barrington, and Valatie, N.Y.

David Twiggs has
been named president and
CEO of Goodwill of the
Berkshires and Southern
Vermont. Twiggs, who
most recently served as
Goodwill’s chief operating officer, joined the
organization in 2012 and
has served in other senior management roles,
Twiggs
including director of logistics. Before joining Goodwill, Twiggs served
as director of operations at Macy’s. Prior to that
he served on Target’s executive retail team and
as district manager for Perry Ellis stores. In addition to his career in the retail industry, Twiggs
worked with youth in special education programs
for more than a decade.
Kenneth Mercure has been named director of
Rainbow Seniors of Berkshire County, a social and
support network for LGBTQ elders. A Berkshire
County native, Mercure was the driving force
behind the Berkshire Pride festival and a lead
organizer of the Berkshire Transgender Day of
Remembrance in 2017. He began working as a
Lyme disease community organizer and patient
advocate in 2010, and went on to found the Lyme
Alliance of the Berkshires, which holds monthly
meetings and workshops.
Community Health
Programs has named
Nicole Antil and Gloria
Escobar to its board
of trustees. Antil is the
owner of Antil Creative
and chief creative officer for Graham-Pelton
Consulting, a nonprofit
fund-raising and management consulting firm.
Antil
She previously worked
as a marketing and
proposal manager for
Maxymillian Technologies. Escobar, who came
to the Berkshires from
Colombia in 2000, is
community development
coordinator for Greylock
Federal Credit Union and
a certified credit union
financial counselor. She
Escobasr
also works as a bookkeeper at the Southern Berkshire Community
Development Corp. and serves on the board of
the Festival Latino of the Berkshires.
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The board of directors of Berkshire Natural Resources Council
(BNRC) has appointed
Jenny Hansell as its next
president, succeeding
Tad Ames, who stepped
down from the organization at the end of 2017
(December 2017 BT&C).
Prior to joining BNRC as
Hansell
just the third chief executive in its 50-year history, Hansell had served as the
executive director of the North East Community
Center in Millerton, N.Y., since 2001.
Berkshire Community College (BCC) has
announced the following faculty and staff additions. Pam Coley McCann has joined BCC as
an assistant professor of human services. Prior to
joining the college, McCann had a full-time private
practice in Pittsfield, and before that worked for the
Department of Mental Health as a clinical social
worker. Antonia Buckley has joined BCC as the
Berkshire Immigrant Stories coordinator. Buckley
previously worked as a freelance photographer, and
was a co-founder of The Hoping Machine. Lynn
Pettit has joined BCC as an assistant professor
of nursing. Pettit previously worked at Berkshire
Medical Center as a clinical educator. Nicholas
Kline has joined BCC as an equipment operator.
Prior to his current job, Kline worked for Bianco
Landscaping and Property Maintenance. David
Nicol has joined BCC as an assistant professor of
nursing. Nicol previously worked as a pediatric
nurse practitioner and as a health officer at Connecticut Yankee Boy Scouts. Barb Kotelnicki has
joined BCC as an assistant professor of education.
Kotelnicki previously worked as a STEM program
manager at Massachusetts College of Liberal
Arts and as an adjunct instructor in their education department. Prior to that, she was an adjunct
instructor at Townson University, an elementary
school teacher, and a reading teacher.
Allison Romeo has
joined Salisbury Bank
and Trust Company as
assistant vice president,
customer support and
electronic services manager. Romeo most recently worked at Adams
Community Bank as assistant vice president,
customer care manager.
Romeo
She also has experience
at the former Lenox National Bank, working as
data processing manager.
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Angeline Marano,
FACHE, has joined the
management team at
Southwestern Vermont
Health Care (SVHC) as its
vice president of ambulatory and continuing care
services. She brings more
than 30 years of healthcare
executive experience to
her new role at SVHC,
Marano
where she will provide administrative leadership to the hospital’s 19 primary
and specialty care practices, centers for living and
rehabilitation, and several hospital-based services.
Most recently, Marano worked for Williams College
as the director of health services.
Michael Wynn, chief
of the Pittsfield Police
Department, has joined
the board of directors of
Berkshire Taconic Community Foundation. Wynn
has been serving and protecting his hometown of
Pittsfield for more than
20 years. He has led the
Pittsfield Police DepartWynn
ment as the chief of police
since December 2007. He is a certified trainer in
numerous disciplines, including defensive tactics,
patrol procedures, cultural diversity, bias crimes,
leadership and workplace discrimination.
Five new members were elected to the 1Berkshire board of directors and five current board
members were re-elected – all to three-year terms
– at the organization’s annual meeting on Dec. 14.
The new board members are: MCLA President
James Birge; CATA Executive Director Margaret Keller; BCC Dean of Community Engagement, Education and Workforce Development Jill
Sasso Curtis; Canyon Ranch General Manager
Mindi Morin; and Unistress Vice President of
Operations Alan LeBihan. Re-elected board
members are: Fairview Hospital and BMC Hillcrest Campus President Eugene Dellea; MountainOne Insurance Vice President Linda Febles;
Mad Macs co-owner Scott Kirchner; BSO Box
Office Manager Jason Lyon; and Wheatleigh
General Manager Marc Wilhelm. John Bissell,
CEO of Greylock Federal Credit Union, was also
formally introduced as board chair, succeeding
attorney Don Dubendorf.
Cain Hibbard & Myers
PC has promoted Jennifer
Galvagni Carpenter to
partner at the law firm,
which has offices in Pittsfield, Great Barrington
and Williamstown. Born
and raised in Pittsfield,
Galvagni Carpenter joined
Cain Hibbard as a senior
associate in its litigation
department in 2015. Since Galvagni Carpenter
joining the firm, she has concentrated her practice in
healthcare litigation, guardianship and employment
matters. She is an experienced litigator, responsible
for cases in both state and federal courts.
Twin Rivers Medical, a primary care provider
serving adults and children in Hoosick Falls, N.Y,
has welcome Jama Peacock Birsett, MD. Most
recently, Peacock worked as a private family physician. She also worked at Milton Health Center,
part of Saratoga Hospital, in Ballston Spa, N.Y. In
addition, she serves as the town health officer for
the Town of Greenfield, N.Y. Peacock and other
physicians and associate providers at the practice
are members of the medical staff at Southwestern
Vermont Medical Center and are affiliated with
Dartmouth-Hitchcock Medical Center.
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Kristine Huffman
is one of three partners
bringing new leadership
to Hutchinson Consulting, a nationally recognized hospitality recruiting firm that specializes in
hotel, spa and restaurant
talent recruiting. Huffman, a longtime resident
of Lee, worked for several
Huffman
years at Canyon Ranch,
after which she founded Huffman Hospitality
Concepts, providing expertise to hospitality brands
across the United States, including Miraval and
Travaasa.
Nicole Chase has joined Salisbury Bank and
Trust Company as assistant vice president, branch
manager of the Lakeville and Salisbury, Conn.,
branches. Chase, a resident of Ashley Falls, brings
18 years of banking experience to her new position.
She most recently worked for Union Savings Bank
as branch manager in Marble Dale, Conn.u
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MARKET place

phantom concept

‘Virtual marketing’
firm favors flexible
relationships with
clients, contractors
By John Townes
As a reflection of the changes that have
occurred in business relationships and workplaces with the emergence of the Internet
and other social and economic transitions, a
veteran of the Berkshire advertising industry
has formed a “virtual marketing” firm.
Ralph Frisina, former creative director
of Winstanley Partners in Lenox, launched
Phantom Concept last year.
According to Frisina, who operates the
business from an office in his home in Otis, the
relationships between Phantom and its clients
are fluid. The agency is retained for specific
services for individual projects, rather than
ongoing accounts for multiple services.

“The marketing landscape has dramatically shifted,” said Frisina. “We live in a
different environment in which clients want
flexibility. More companies are seeking project work, rather than engaging full-service,
long-term relationships.”
The structure of Phantom also reflects
changes in the workplace, towards more
reliance on freelancers and other contractors. Instead of a full-time staff housed in
the same physical location, Phantom has
a far-flung team of part-time and freelance
specialists, who Frisina calls on as needed
for individual jobs.
In addition to Frisina’s own skills and expertise, Phantom Concept utilizes this network
to provides a wide range of services related to
marketing and advertising, such as design, art,
photography, concept development, research,
copywriting, and production of content for
print, online and other media.
“It’s becoming less common for someone
to learn a trade and work for one company
for 30 years,” Frisina said. “Instead, people
want to be flexible in their careers, and do
more project-based work as freelancers from
home or other locations.”

Mungy Studios
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Frisina sees the approach of Phantom as
complementing, rather than replacing, the
structure and role of more traditional agencies
that have full staffing, centralized offices and
long-term client relationships.
“There will continue to be a role for traditional brick-and-mortar agencies,” he said,
noting that for some types of clients it can
make sense to work with a single full-service
provider. “However, many businesses do not
require that. There is a niche within the industry
for project-based, strategic creative, consulting and design services without the trappings
of the traditional office environment.”
He said many businesses are becoming
more engaged in their own marketing efforts,
believing that engaging a large agency is
unnecessary. But they still desire or require
experienced assistance in developing a strategic approach and professional production.
In such cases, a business might only need
the services of a creative agency on a onetime or sporadic basis.
Project-based relationships can make it
more affordable and feasible for smaller businesses to obtain quality media and marketing
services, he added. “We assess the project,
assign the people with the right skill sets and
move directly to conceptual approaches and
execution,” he said.
For example, Frisina said, a business might
have a specific product or message they want
to promote. They can internally target their
message and develop their ideas to a certain
point. But they require expertise in production or media strategies to effectively utilize
print or online advertising.
Phantom (413-447-5626 or phantomconcept.com) works with clients in the Berkshire
region, as well as businesses in Albany,

how great people get to work
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Advertising industry veteran Ralph Frisina is now
operating Phantom Concept, a “virtual marketing”
firm that provides the more flexible kind of relationships that many clients are seeking today. (Photo
provided by Phantom Concept)
Springfield, New York City, and as far as
Atlanta and Florida.
Frisina noted that Phantom also collaborates with other agencies to provide specific
services. “We work with other creative shops
that need specific services to augment what
they provide for their clients,” he said.
In terms of his own professional background, Frisina said he is recognized for a
specific creative approach.
“My own style tends to be a little bit different in my use of humor and unique visuals,”
he said. “An agency might be handling a
project for a client that’s a little bit different
from what they usually do. They will hire me
to bring my particular slant if they believe it
will benefit from that.”
Frisina majored in visual communications
at the Art Institute of Pittsburgh, and studied
under well-known illustrator Milton Glaser at
the School of Visual Arts in New York. After
working as an illustrator for Macy’s department stores, he had a position at the RT Blass
agency in Albany. “I started in illustration, and
moved into creative direction,” he said.
He went on to become a founding partner
and creative director at Winstanley Partners, an advertising and marketing firm in
Lenox.
In that position, his creative work received
over 100 national and regional awards. He
worked on identities and campaigns for regional accounts such as Polar Sodas, Jiminy
Peak, Shakespeare & Co. and the Berkshire
Theatre Group; and national clients including
Dupont, Spalding Sports Worldwide, GE,
Reebok and Sig Sauer.
After a long tenure at Winstanley, Frisina decided to launch his own agency and
founded Phantom Concept. “Having worked
at one place for almost 30 years, I just thought
it was time to try something new,” he said.
In creating his virtual agency, Frisina
established a far-flung team of specialists he
had worked with over the years. “Being in
this business for so long gives me an edge
in setting up an agency like this,” he said.
“It’s important to have access to a strong and
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diverse team with the specific set of skills a
project requires. When I get a job, I know
who to talk to.”
He said the nature of the projects and
roles Phantom has performed varies widely.
In some instances, he helps business to develop and refine their ideas for marketing
initiatives. “Clients have hired me to help
them sketch out a concept for a promotion
or campaign,” he said. “I give them a basic
approach, which they can then take and use
in a variety of media.”
Businesses also contract with Phantom to
handle the technical aspects of projects, such
as website building, producing brochures or
other material.
He cited a recent job in which Springfieldbased gun manufacturer Smith & Wesson
wanted a video produced to promote the
Rimfire Challenge, a competition it sponsors.
With a short deadline, the company’s marketing department tapped Phantom to deliver a
video that was filmed in Alabama and edited
in Boston. The resulting piece ranked among
the top social media posts for Smith & Wesson, with 250,000 views and 3,500 shares in
a span of just two weeks.
Frisina has also been asked to do some
highly specialized tasks for clients. He cited
a research firm that hired him for an unusual
application of his illustration skills.
“They were conducting a study to get
feedback on a proposed business-incentive
program,” he explained. “They held interviews and focus groups at various locations.
I went along and listened to the comments,
and quickly drew sketches to illustrate the
concepts that were being expressed. That
helped to stimulate the discussions.”
While the concept of a virtual agency is a
departure from the traditional model, Frisina
said there are also some basic similarities.
“The specifics of the business arrangements and physical workplace may differ, but
you are still establishing and building relationships with clients,” he said. “What never
goes away is the importance of trust.”u
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Museum of Dog
continued from page 1
been an opportunity that presented itself. I did
things that started small, and they grew.”
However, when pressed to define his secrets to success, he replied that it probably
is due to his receptiveness to new ideas and
ventures. “I suppose my strongest characteristic is my curiosity,” he said. “I’m constantly
trying to learn more about everything, and
I love to travel. One of my former bosses
at Macy’s told me, ‘You have the strongest
sense of curiosity I’ve ever seen.’ I think that
has opened me up to see possibilities when
they come along.”
While his background has been varied,
York said his current activities in Berkshire
County are based on two of his long-standing
interests. “What has been consistent is my
love of dogs and animals, and a passion for
real estate,” he said.
York (www.davidyork.com) grew up on
his family’s farm in southeastern Missouri,
near Memphis, Tenn. After attending Mississippi State University, he moved to New
York City and worked at Macy’s, at a time
when the department store was developing
private-label brands. As a member of its management team he had a key role in creating
Aeropostale and other clothing brands.
Then, in 1989 on a trip back home to

visit his family, he noticed that his sisters
were looking for something to do, after their
children had grown up.
“Our mother had a recipe for delicious
apple dumplings that was very popular with
everyone who tried them,” he recalled. “We
decided to open a bakery based on that.”
York eventually left Macy’s to run that
business, Dumplins, full time. It became
a franchise operation with over 30 stores
within five years.
After selling that business in 1994, he
moved to Atlanta, and began investing in real
estate at a time when the city was preparing
for the 1996 Olympics.
In 1999, York founded Barking Hound Village, a dog boarding, daycare and grooming
center in Atlanta that specialized in providing quality services with an emphasis on
accommodating the individual needs and
preferences of dogs and their owners.
“I basically started that because I was
traveling a lot and wanted someplace I would
be comfortable leaving my own dog while I
was away,” he said. “The timing was right,
because that was one of the first ‘doggie
daycare’ centers. The idea was just starting
to catch on, and Barking Hound Village
became very popular.”
Barking Hound grew to include five centers
in the Atlanta area and three in Texas.
York’s love of dogs and other animals also
took another form that combined philanthropy and business. He has been an active
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advocate and financial supporter of animal
rescue organizations and shelters.
To provide an alternative source of funding
for these programs, in 2010 York established
Sophie’s Uptown, a cafe in Atlanta named
after a dog he had rescued and owned for 20
years. The cafe donates 25 percent of profits
to local animal shelters.

Collection quandary

York also had a home in Connecticut for
20 years. The sale of Barking Hound and an
offer from someone who wanted to buy that
house prompted him to decide it was time
for a new chapter of his life.
“I hadn’t planned to sell my house in
Connecticut, but when someone made an
offer, I started looking for something new
to do,” he said.
It also inspired him to winnow through
and consolidate the possessions he had accumulated over the years. While he had no
problem disposing of many items, one collection presented an initial dilemma.
He had been a longtime collector of dogrelated art and memorabilia. In addition to
objects he purchased, his friends often gave
him canine collectables as gifts.
“I had no idea how big the collection had
become,” he said. “In addition to what I had
at home, it was stored in several locations.
Going through it all was like a time capsule.
There was no way I could fit all of it into a
house, and I didn’t know what to do.”
Grappling with that quandary then led to
an idea for a new endeavor – a museum to
house the collection and make it available
for the public to view.
York set his sights on Berkshire County as
a place to live, and to establish the museum.
Although he had not spent a lot of time in the
Berkshires, he was familiar with its identity,
and began to explore the area.
“First I visited Great Barrington, but it was
a little busier than I expected,” he said.
He then went to Lenox, and liked the town
enough to make a purchase offer on a house
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there. “But after I had made the initial offer,
I saw that the next-door neighbor had put up
bright tape to emphasize where the property
line was,” he said. “That didn’t seem very
neighborly, and I decided I didn’t want to
live in a situation like that, so I withdrew
the offer.”
His exploration then took him to northern
Berkshire County. “I visited the city and
looked around, and spent the night at The
Porches,” he said. “The next day I decided
this was where I wanted to be. In addition to
its beautiful natural setting, I fell in love with
the city itself. There’s something indefinable
about its character and the people here.”
York quickly bought a house to live in. He
also started to buy other residential properties
as investments.
Then, as a home for the Museum of Dog, he
purchased for $220,000 an 8,000-square-foot
commercial building at the corner of Canal
Street and Union Street (Route 2), located
by the Hoosic River at the eastern edge of
the city’s downtown.
The building had most recently housed
the Crystal Hardhat Saloon, but for many
years before that it had been the site of retail
businesses including a wallpaper and paint
store owned by the Quinn family. It has two
sections, and an exterior balcony.
York is currently converting the building
into the museum, which he plans to open
in late winter or early spring. On Jan. 8, he
gained approval for the building’s change of
use from the city’s planning board.
Noting that the building is structurally
sound, York said the primary focus is on functional updates, cosmetic improvements and
conversion of the interior for the museum.
He has initially hired five people, including
a project manager and business manager to
staff the museum and/or to handle his other
properties in the city. He said he expects to
hire approximately 10 other people as his
activities ramp up.
The museum will include a wide variety
of items on display, including hundreds of
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photographs, sculptures and paintings by notable artists, such as famous dog photographer
William Wegman. It will also feature other
memorabilia, novelties and collectables, such
as antique dog collars. While a majority of
the space will be dedicated to items from
York’s own collection, he expects to have
some other temporary exhibits as well.
The museum will also have a section about
local history from a canine perspective. “It
will also provide information and outreach for
animal rescue organizations, “ he noted.
York said the Museum of Dog will have
a very upbeat orientation. “If someone
doesn’t feel happier after leaving the museum, nothing will make them happy,” he
commented.

For-profit operation

Unlike many museums, which are nonprofit organizations that rely primarily on
grants and contributions, the Museum of
Dog will be a for-profit business.
York is financing its initial operations himself, and will rely on admissions for revenue.
In addition, the museum will include a gift
shop that will sell collectables, art and other
dog-related merchandise.
Admission will be $5 for adults and $1
for children.
York expressed confidence that the museum will become self-sustaining, and will
attract a mix of Berkshire residents and
visitors from elsewhere.
“Everyone loves dogs, and this should
have widespread appeal,” he said.
In addition to the presence of the Massachusetts Museum of Contemporary Art
(MASS MoCA) and other existing attractions
in northern Berkshire County, several projects are planned (including another proposed
contemporary art museum and a museum of
model railroading) that may bolster visitorship to North Adams.
“MASS MoCA alone has an international audience that attracts visitors to North
Adams, and hopefully some of them will also
decide to visit our museum while they’re
here,” York said.
He also believes his own project will attract people who specifically come to North
Adams to visit the Museum of Dog.
“The response to this has been very encouraging,” he said. “We’ve already received
18,000 email inquiries, just from the initial
press release and coverage in local and national media.”
York plans to actively promote the museum locally and outside the region. He
also has a novel approach to steer traffic to
the attraction.
“I’ve bought two limousines and put
signs and pictures of dachshunds on them,”
he said. “We’ll drive them around the city
to publicize the museum and offer people
free rides.”

Real estate on the rise

York is also very bullish on the prospects
for real estate in Berkshire County.
“This whole area has great potential,”
he said. “There is about to be a huge focus
on Berkshire County, and some amazing
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people and major investors are buying real
estate here.”
York said he plans to focus his own activities primarily on residential properties in
North Adams and Pittsfield.
The prospect of a new real estate boom in
Berkshire County could be a mixed blessing for local residents. While an influx of
money would be welcome, it also raises the
possibility of countywide gentrification,
which could price many residents out of the
housing market, and replace locally oriented
businesses with expensive upscale shops
and restaurants. This is already an issue in
southern Berkshire County.
York, however, believes that the local
population and character of the Berkshires
will be able to absorb this.
“If I thought there was going to be total
gentrification, I would not be interested in
being here,” he said. “I’ve looked closely at
places like Marfa, Texas, and some parts of
the Hudson Valley where that has occurred,
and that have lost their identity. However, I
don’t see that happening here.”
He attributed this perspective to a combination of qualities that the region possesses.
“There’s something different here,” he
said. “I can’t figure out exactly what that is,
but it’s distinct. I think the population here is
very strong, and there’s a sense of common
goals in the community. I believe that won’t
be changed, and that will make it possible to
create a balance.”u
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Multi-format fitness studio
grows at Crawford Square
By John Townes
After working in varied venues, veteran fitness trainer Aimee Marshall recently took the
plunge into business ownership by opening a
new studio, Berkshire Fitness and Wellness,
at 137 North St. in downtown Pittsfield.
“I’ve worked in almost every fitness center
in Berkshire County,” said Marshall. “After
30 years of doing this I decided it was time
to try running a studio of my own.”
Berkshire Fitness and Wellness opened
in August in a 600-square-foot space in the
Crawford Square commercial arcade. Last
fall, Marshall expanded by moving into an
additional adjacent 900-square-foot space to
augment the original studio.
Marshall said she decided to name her
new studio Berkshire Fitness and Wellness to
reflect her view that fitness is all encompassing – and that it should be accessible.
“Fitness can be for everyone,” she said.
“We work hard here, but we also have a lot
of fun. All our classes are multi-level. We set
goals and levels of difficulty on a personalized basis, so anyone can fit in and work at
a level that is best suited to them.”
The studio offers a variety of services,
including personal training, classes in Pilates
and yoga, and time to work out on its training equipment.
There is a selection of cardio training
equipment. The studio is also an official
licensed Spinning facility. “A spinning bike
is stationary, but you feel like you’re on a
road bike,” noted Marshall.
Rates for Berkshire Fitness and Wellness
(413-885-1633 or bfwstudio.com) vary, depending on the program and other factors.
Walk-in clients can pay $10 for an individual visit or $75 for a 10-visit punch card.
Memberships are $360 for one year
($30 a month), $210 for six months ($35
per month) or one month for $45. Special
group rates are also available for corporate
memberships.
Individual personal training is $20 for a
half hour or $40 for a full hour. Group per®
sonal training $10 per person for a half-hour
or $15 for a full hour.
There are also varying rates for special-
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After having worked at other fitness venues in the area for several years, Aimee Marshall has opened her own studio, Berkshire Fitness and Wellness, at Crawford
Square in downtown Pittsfield. In addition to the main studio shown here, Marshall has expanded into adjacent space for Spinning classes and other activities.
ized classes including Pilates, Zumba, yoga
and others.
In addition to Marshall, there are two
primary instructors at Berkshire Fitness and
Wellness, along with three other instructors who work as part-time contractors.
Marshall’s husband, Tim Knollmeyer, also
teaches classes, and assists her with the
business side.
Marshall said she is planning to expand the
studio’s classes and roster of personal trainers as the business settles into its additional
space in the months ahead.
Marshall grew up in Hinsdale, and now
lives in Pittsfield.
She has a bachelor’s degree in Organi-
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zational Management and a master’s in
“The travelling is limited to certain
Health and Sports Sciences. She also holds
weekends, so I’m here most of the time, and
a certification in Personal Training. She
have people fill in when I’m not,” Marshall
is a Corrective Exercise Specialist and a
explained when asked how she juggles that
Performance Exercise Specialist with the
with the demand of her new studio.
National Academy of Sports Medicine, a
Marshall said that starting the business
Group Fitness and Orthopedic Specialist
did not require a large investment, and her
with American Counbackground in local
cil of Exercise.
fitness and wellness
“Fitness can be for
Marshall also has
made it much
everyone,” she said. “We circles
training and certificaeasier.
tion in Kickboxing and work hard here, but we also
She noted that she
Step with the American
started with a clientele
have a lot of fun.”
Fitness Association of
of about 50 people who
America, 500 RYT YogaFit, Zumba (Basic,
she had worked with previously at other
STRONG, Step and Aqua), Pilates Mat and
locations.
Apparatus
“I also already owned much of the equipMarshall offers training to local high
ment, so it was just a matter of bringing it
school athletic teams. She also teaches at
in and setting it up,” she said. “I’m renting
Berkshire Community College in subjects
other equipment that I’m adding.”
including Mind Body Theory, Preventative
Finding the Crawford Square location also
Care for Exercise Injuries and Intro to Nuhelped, she said.
trition. In addition she offers consultations
“I wanted to be in downtown Pittsfield, but
in Ayurveda, an ancient holistic healing
it’s not easy to find a space for something like
method.
this,” Marshall said. “Someone introduced
Marshall also travels throughout the
me to Stephen Oakes, who owns Crawford
United States and occasionally abroad as an
Square. He showed me this space and it was
international presenter for YogaFit Training
a perfect fit. It had been well-maintained, so
Systems Worldwide.
it was in great condition, and I didn’t really
have to do anything to it.”
Hours of operation at Berkshire Fitness and
Wellness are from 5 a.m. to early evening on
weekdays and from 7 a.m. to early afternoon
on weekends (go to bfwstudio.com for exact
hours and schedules).◆
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Emphasis on kettlebell
training at Elm St. studio
By John Townes
After experiencing injuries from overtraining, Joseph Jennings sought alternative methods to achieve maximum fitness and strength
without that degree of wear and tear.
This ultimately led him to establish a business, Southeast Kettlebell, at 222 Elm St. in
Pittsfield, to share the methods he learned.
The business, which opened last February,
offers lessons and training in kettlebell, as
well as boxing for men and women, crossfitness training, and yoga.
As suggested by the name, a specialty is
the use of kettlebells for training. Jennings
is a Level II Russian Kettlebell Challenge
Certified Instructor and a Functional Movement Systems Certified professional.
A kettlebell is a cast-iron or steel weight that
is round and has a handle. It is used to perform
ballistic exercises that combine cardiovascular, strength and flexibility training.
Jennings said that kettlebell workouts
emphasize tension training and movement,
rather than weight.
“The kettlebells are not extremely heavy,
and this is not oriented to pushing personal
weight records or exerting yourself to the
point of muscle failure,” he explained.
“Instead it emphasizes proper movement
and form to increase fitness, strength and
flexibility.”
Jennings added that it is also intended
to provide a manageable workout. “Rather
than working to exhaustion,” he said, “our
goal is to enable people to leave the class
feeling stronger.”
He noted that kettlebell workouts can be
utilized by most people, regardless of physical condition.
“We have students ranging from 11 to 76
years old,” he said. “They include people
who have never exercised before, as well as
seasoned competitive athletes.”
While the kettlebell remains his primary
fitness tool, Jennings also incorporates other
techniques, including basic calisthenics.
He added that Southeast Kettlebell (
413-717-1777 or southeastkettlebell.com)
emphasizes personalized instruction and
training. This is available as individual sessions, classes or private groups.
“We keep classes small to be able to personalize it and tailor the sessions to individual
needs,” he said.
He noted that, while some people come
in to use the facility for self-directed workouts, the business is more oriented to guided
instruction and training sessions.
Every class is open to all skill levels. Workouts are assigned to participants based on their
skill set, goals and overall training regimen.
Instructors offer variations for each person
to ensure the most efficient training.

Joseph Jennings displays some of the specialized apparatus used by clients at Southeast Kettlebell, which opened last year at 222 Elm St. in Pittsfield. The
studio offers personalized instruction and training in kettlebell for all ages, as well as boxing, cross-fitness training and other activities.
Kettlebell training is available through
monthly memberships or as individual
classes. Memberships are $100 per month.
Individual classes are $15 (or 10 sessions for
$120). Private lessons are $60. Groups of up
to four people can split the cost of a semiprivate class for $120. A free introductory
class is also available to new members.
Boxing classes are $75 per month, $12 for
a class, or $100 for 10 classes.
Operating a fitness center comes naturally
to Jennings. He is a lifelong athlete, who
has also competed in amateur mixed martial
arts competitions, grappling tournaments,
obstacle course races, and other endurance
events and challenges.
Jennings said he had been a trainer working
at other fitness centers for about 10 years on
a part-time basis before deciding to set up his
own business. He works there full time.
He comes from a family of athletes. His
father, Sean Jennings, is a former a Western
Massachusetts Gold Gloves boxing champion. His mother, Kristina DiNicola, is a
certified personal trainer.
Both parents are also part-time instructors
at the center, teaching skills-based boxing
for men and women. DiNicola also offers
fitness conditioning classes.

Jennings said the business has been going
well. He estimated that about 50 people a
month participate in its classes. The business,
which is in a 1,400-square-foot storefront at
the corner of Elm Street and Holmes Road,
has established a strong presence in the
neighborhood.
“Some people, including previous clients,
come from other parts of the Berkshires, but

the vast majority live within a two-mile radius
from here,” Jennings said.
The motto of Southeast Kettlebell is
“Berkshire County’s Academy for Strong
Bodies and Stronger Minds.”
“This is primarily a physical training center,” he explained. “However, I’m also motivated by the mental aspect of training, and
the psychological benefits it provides.”u
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Morningstar project
continued from page 1
for the purchase. In addition to arranging
other private financing, CT Management is
working with the city and the state on public
financial support and development incentives
to make the project feasible.
“The city recognizes the significance of
this investment and wanted to support the
advancement of this major development
through our available resources,” said
Tyer.
The property is locally prominent because
of the church’s Italianate architectural style,
its visible location on one of the city’s main
thoroughfares, and St. Mary’s historical
role in the city’s Morningside neighborhood
before the church closed in 2008.
St. Mary’s became the subject of a highprofile community-based preservation campaign in 2014, after it was learned that Cafua
Management had a purchase agreement on
the property, which the Springfield Diocese
had put on the market. Cafua planned to
demolish all or some of the buildings and
build a Dunkin Donuts on the site to replace
one it operates on Dalton Avenue.
After encountering strong opposition, Cafua withdrew its plans last year. David Carver,
a partner in CT Management, had put in an
offer to the diocese last year to redevelop it
for housing. However, other offers for the
site were also being considered, and the fate
of the property remained in limbo until the
recent purchase.
In addition to the site’s own merits, its
future is also considered to be an important
element in the current effort to revitalize
that section of the city, through a state
sponsored Transformative Development
Initiative (TDI).
The TDI is a multi-year program run by
MassDevelopment that combines public
and private resources to plan and implement revitalization initiatives in targeted
neighborhoods in cities facing economic
challenges. In Pittsfield, the TDI covers the
area along Tyler Street between Berkshire
Medical Center and Woodlawn Avenue
(August 2016 BT&C).
Diane Marcella, president of the Tyler
Street Business Group, believes the planned
redevelopment of St. Mary’s will have
a major impact on the area. “It will be a
catalyst for new business, no doubt about
that,” she said.
The structures on the St. Mary’s property
were built between 1912 and 1954. St. Mary’s
was originally housed in one of the smaller
buildings before the larger church building
was constructed in the 1950s. A school on
the site was closed in the early 1970s. St.
Mary’s was part of a wave of church closures
in Pittsfield and elsewhere by the Springfield
Diocese in 2008.
Darcie Sosa, who spearheaded the Friends
of St. Mary preservation campaign, expressed
support for CT Management’s plan.
“It was always part of the Friends of Saint
Mary’s ad hoc committee’s mission to not

The four separate buildings that comprise the 2.6-acre St. Mary’s campus on Tyler Street will be converted into a total of 29 market-rate rental housing units.
only save the church and adjoining buildings
the previous conversion of the former Notre
“The cost to repurpose these is the same
from demolition, but to also assist in finding
Dame School on Melville Street.
as it would be in Boston,” he continued.
a developer that wanted to re-purpose the
Like CT Management’s other church reno“However, incomes here can’t justify similar
buildings and contribute to the Morningside
vations projects in Pittsfield, Morningstar will
rents that a project in Boston can charge. The
neighborhood,” Sosa said.
be focused on units with market-rate rents.
gap to make it happen is significant. So we
In his announcement, Carver credited
“There is a shortage of that compared to the
have to find other ways to cover those costs.
demand,” said Craig Barnum, manager of
community support with moving the project
That’s why we need to develop a financing
commercial and residential leasing at CT
forward.
package that includes public support.”
Management.
“We are very fortunate and extremely
In early January, CT Management received
Barnum said that, while his firm has
grateful that the development concept has
some of that support through the Housing
worked with many
the support of the City of Pittsfield, MassDevelopment Incentive
older buildings, the “We favor projects that pre- Program (HDIP), a state
Development, the TDI program, the Tyler
St. Mary’s campus is serve older buildings and will program than allows
Street business group, and Friends of St.
also unusual.
Mary’s,” Carver said. “We hope support from
municipalities to offer
benefit the community.”
“The property was of
the neighborhood will grow as we proceed
incentives to developinterest to us because it fits the criteria we
with the permitting process with the City of
ers who undertake substantial rehabilitation of
look for,” he said. “We favor projects that
Pittsfield. The city and the Commonwealth
properties and create multi-unit, market-rate
preserve older buildings and will benefit the
of Massachusetts are supporting redevelophousing. These include a real estate tax exempcommunity. This site has a pedigree, with
ment on Tyler Street through a variety of
tion, which initially excludes the increased
great buildings that were built to last. It alprograms, and this announcement would not
value of redeveloped properties, and phases
ready has sufficient parking. It’s also unique
be possible without the support they have
in subsequent increases over time.
with a campus-style layout and extraordinary
Over the past few years, the city has used
provided to date.”
common areas.”
HDIP to facilitate the Powerhouse Lofts deRestoration niche
However, he added, Morningstar is also a
veloped by CT Management, and the Howard
Restoring and converting historic buildparticularly difficult and expensive project.
and Onota buildings, which were developed
ings for new uses is a specialty of CT ManageBeyond the basic cost of converting them,
by Allegrone Companies (December 2016
ment, which is based in Pittsfield and North
the buildings have been unused for many
BT&C). To help facilitate the anticipated
Adams. These have included recent projects
years and have fallen into neglect.
redevelopment of St. Mary’s, the city in
to convert former churches to housing in
“In some ways it’s comparable to other
July 2017 extended the original downtown
Pittsfield, including the Powerhouse Loft
projects we’ve done like the Powerhouse
HDIP district to cover Tyler Street and the
apartments that are currently being develLofts,” he said. “However, it’s also different,
TDI district.
oped in the former Holy Family Church on
given its size and condition. It will require a
On Jan. 10, the City Council approved a Tax
Seymour Street (January 2017 BT&C) and
substantial investment.”
Increment Exemption for the project that will
Barnum said CT Management did an
charge a lower residential property tax rate for
evaluation of the structures to determine the
four years at an assessed value of $290,000.
physical feasibility of restoring them. “The
After that the property will be reassessed,
buildings have fantastic bones, but they also
and tax increases will gradually be phased in
have many other issue that will require a lot of
over the remaining exemption period.
effort to bring them up to code,” he said.
Barnum said that CT Management has
While the project is expected to eventually
done a basic conceptual site plan, created by
bring a profitable return on the investment
Bradley Architects, although the final details
Ralph Stroffolino,
EA CFP
PERSONALIZED
PAYROLL
SERVICE!
from rentals, Barnum said the anticipated
will depend on the results of engineering
Debra service
Watroba
& Donna
Sciola,
Payroll
Our complete payroll
supports
a wide
range
of payAdmin.
types and schedules,
time that will be required for that is substanstudies and farther planning.
Dan Boulais,
Business
and includes check printing,
direct deposit,
tax Consultant
filings, full compliance and more.
tial, based on the high cost of redevelopment
He said the timetable for the Morningstar
and
the
projected
rents
that
can
be
charged
project
will also be based on when they can
137
North
Street
Suite
207
Pittsfield
100 NORTH ST. • SUITE
310 • PITTSFIELD
•
•
for
the
units.
arrange
the financing package.u
Tel: 448-6222
413-448-6222
• www.tax-comp.com
• Fax:
413-443-5619
Tel:
• E-mail:
info@tax-comp.com
• Fax:
443-5619
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Berkshire County real estate transfers
The following real Estate
transactions are provided by
Banker & Tradesman Real
Estate Data Publishing. Only
properties valued at $75,000
or higher are included.

Adams
37 Alger St.
Buyer: Dylan Jordan
Seller: Teresa Waryjasz +
Price: $128,900
Mortgage: $125,033
Lender: Greylock FCU
Date: 11/3/17
17 Apremont St.
Buyer: Dakota Baker
Seller: Joshua Baker
Price: $140,000
Mortgage: $112,000
Lender: Greylock FCU
Date: 11/6/17
44 E Hoosac St.
Buyer: Marta Brown
Seller: Linda Bassi +
Price: $84,700
Mortgage: $67,760
Lender: Academy Mtg
Date: 11/22/17
1-7 First St.
Buyer: PB Summer Street
LLC
Seller: Susan Elbaum
Price: $167,000
Mortgage: $175,000
Lender: Blackburn & Brown
Date: 11/10/17
91 Fisk Rd.
Buyer: John-Michael
Bradbury
Seller: Wilmington Svgs
Fund Soc
Price: $108,000
Mortgage: $97,000
Lender: Adams Community
Date: 11/30/17
17-19 Forest Park Ave.
Buyer: Pierrot Kareh
Seller: Francis Briggs +
Price: $143,000
Mortgage: $114,4500
Lender: Adams Community
Date: 11/21/17
10 Fryc Ln.
Buyer: Diane Freitag
Seller: David Skalski
Price: $248,000
Date: 11/17/17
83 Howland Ave.
Buyer: Mark Field
Seller: Douglas Mason +
Price: $122,500
Mortgage: $98,000
Lender: Adams Community
Date: 11/15/17
89 N Summer St.
Buyer: Shana Snow
Seller: Daniel Barnes +
Price: $136,500
Date: 11/20/17
20 Orchard St.
Buyer: Wells Fargo Bank
Seller: Eric Bushika +
Price: $142,000
Date: 11/1/17
14 Ouimet Dr.
Buyer: Dylan Grimes
Seller: Gregalis Wojieck +
Price: $143,000
Mortgage: $144,444
Lender: Adams Community
Date: 11/27/17

Seller: Dolores Adkins
Price: $199,500
Mortgage: $114,500
Lender: Needham Bank
Date: 11/17/17
55 Hamilton Rd.
Buyer: Daniel Obrien
Seller: Robert Beckwith +
Price: $335,000
Mortgage: $275,000
Lender: Lee Bank
Date: 11/3/17
86 Peterson Rd.
Buyer: Derrick White +
Seller: Kathleen Skuba
Price: $112,000
Date: 11/17/17
100 Prince Paul Path
Buyer: Todd Owen
Seller: Douglas Baker +
Price: $110,000
Mortgage: $123,500
Lender: Adams Community
Date: 11/14/17
916 Quarry Rd.
Buyer: Laurie Laporte
Seller: Ronald Goldstein +
Price: $345,000
Mortgage: $272,000
Lender: United Wholesale
Date: 11/2/17
140 Wells Rd.
Buyer: Cynthia Mccready
Seller: Richard Sitts Jr
Price: $91,000
Mortgage: $91,919
Lender: Academy Mtg
Date: 11/17/17
162 YMCA Rd.
Buyer: Michelle Pranger
Seller: Elissa Furlong RET +
Price: $162,000
Mortgage: $129,500
Lender: Adams Community
Date: 11/2/17

Cheshire
91 Daniels Ter.
Buyer: Daniels Terrace
91 RT +
Seller: Terri Johnson +
Price: $102,000
Date: 11/29/17
19 Fisk St.
Buyer: Jacob Scace +
Seller: Nicholas Stucklen
Price: $144,900
Mortgage: $144,900
Lender: Adams Community
Date: 11/16/17
97 Ingalls Rd.
Buyer: Joel Pekosz
Seller: Todd Cairns +
Price: $130,000
Mortgage: $130,000
Lender: Mtg Research Ctr
Date: 11/30/17

Date: 11/29/17

Dalton
64 Ashuelot St.
Buyer: Heather Grunin
Seller: Matthew Fillio
Price: $142,000
Mortgage: $137,740
Lender: Greylock FCU
Date: 11/8/17
85-87 Carson Ave.
Buyer: Jeffrey Vera
Seller: Richard Cote +
Price: $179,000
Mortgage: $175,757
Lender: Academy Mtg
Date: 11/9/17
31 Claremont Rd.
Buyer: Richard White +
Seller: Janice Leblanc
Price: $240,000
Mortgage: $211,000
Lender: Berkshire Bank
Date: 11/10/17
10-20 Depot St.
Buyer: Mmm Pope LLC
Seller: 1020 Depot Street
LLC
Price: $747,000
Mortgage: $760,000
Lender: MWP Holdings
Date: 11/2/17
55 High St.
Buyer: Marco Adorno
Seller: Ruth Lewis
Price: $292,925
Mortgage: $292,925
Lender: Adams Community
Date: 11/20/17
134 High St.
Buyer: Kenneth
Sagendorph +
Seller: Jonathan Dallmeyer +
Price: $225,000
Mortgage: $220,531
Lender: Merrimack Mtg
Date: 11/3/17
302 Johnson Rd.
Buyer: James Maschino +
Seller: Kay Hall
Price: $169,000
Date: 11/30/17
459 Main St.
Buyer: Bustin Buzzella
Seller: Fairchild Carol Est +
Price: $260,500
Mortgage: $260,500
Lender: Academy Mtg
Date: 11/2/17
48 Mountain View Ter.
Buyer: Tyler Miller
Seller: George Adams 3rd +
Price: $140,000
Mortgage: $137,464
Lender: Academy Mtg
Date: 11/28/17

127-1`29 Main St.
Buyer: Samantha Warner
Seller: David Wise +
Price: $142,000
Mortgage: $135,000
Lender: Adams Community
Date: 11/28/17

494 North St.
Buyer: David Batanglo +
Seller: Thomas Balardini
RET +
Price: $200,000
Mortgage: $60,000
Lender: Greylock FCU
Date: 11/16/17

158-168 Outlook Ave.
Buyer: Mark St Hilaire 2nd
Seller: Mark St Hilaire
Price: $157,000
Mortgage: $125,000
Lender: Greylock FCU
Date: 11/29/17

42 Oak St.
Buyer: Jacqueline Adams
Seller: Young Roberta Est +
Price: $100,000
Mortgage: $97,000
Lender: Greylock FCU
Date: 11/17/17

River Birch Ln. U:111
Buyer: Thomas Mesquita +
Seller: Scott Peter Est +
Price: $380,000
Mortgage: $342,000
Lender: Greylock FCU
Date: 11/15/17

Egremont
82 Baldwin Hill Rd.
Buyer: Jenifer Salzberg +
Seller: Bonita Ganot +
Price: $1,050,000
Mortgage: $424,100
Lender: Lee Bank
Date: 11/20/17
51 Creamery Rd.
Buyer: 51 Creamery Road
LLC
Seller: Russell Rawling
Price: $325,000
Mortgage: $243,000
Lender: Pittsfield Coop
Date: 11/30/17
6 Jug End Rd.
Buyer: Benjamin Cruz-Tapia
Seller: Kurt Blatt
Price: $238,000
Mortgage: $220,000
Lender: Marc Fasteau
Date: 11/17/17
67 Main St.
Buyer: Emlaw Hldg Co LLC
Seller: Richard Altman +
Price: $380,000
Mortgage: $318,750
Lender: Lee Bank
Date: 11/1/17
65 Shun Toll Rd.
Buyer: Steven Bank +
Seller: Scott Margolis +
Price: $3,150,000
Mortgage: $2,205,000
Lender: Bk of America
Date: 11/3/17

Great
Barrington

4 Cornwall Dr.
Buyer: Mark Blumkin +
Seller: Stephen Wilkes +
Price: $490,000
Mortgage: $392,000
Lender: Adams Community
Date: 11/1/17
10 George St.
Buyer: Lynn Goldman
Seller: Erin Burch
Price: $295,000
Date: 11/9/17
4 Gilmore Ave.
Buyer: Brian Cull +
Seller: Laura
Oshaughnessy
Price: $334,500
Mortgage: $267,600
Lender: Greylock FCU
Date: 11/10/17
15 Lake Ave.
Buyer: Marie Humes
Seller: Alan Buckes
Price: $170,000
Mortgage: $158,500
Lender: Salisbury B&T
Date: 11/27/17
Lake Buel Rd.
Buyer: Mark Caiola +
Seller: Douglas Mackenzie
Price: $240,000
Date: 11/16/17

Office/Retail
ClarksburgSpace For LEASE
Alford

98 West Rd.
Buyer: Tore Blichfeldt +
Seller: Johnston John Est +
Price: $350,000
Date: 11/3/17

Becket
179 Alan A Dale Dr.
Buyer: Richard Caine +
Seller: Gordon Hamm
Price: $159,900
Mortgage: $127,920
Lender: Academy mtg
Date: 11/20/17

822 Middle Rd.
Buyer: Brian Dowling +
Seller: Josiphine Febles
Price: $160,000
Mortgage: $165,000
Lender: Adams Community
Date: 11/20/17

500 Old Windsor Rd.
Buyer: Matthew Fillio
Seller: Luis Teixeira
Price: $260,000
Mortgage: $232,700
Lender: Trustco Bank
Date: 11/8/17

851 Main St.
Buyer: Lido Property LLC
Seller: Monument Valley
LLC
Price: $462,500
Mortgage: $300,000
Lender: Seller
Date: 11/9/17

105 Pine St.
Buyer: Adam Demarsh +
Seller: John Heon
Price: $161,500
Mortgage: $1`58,574
Lender: Academy Mtg
Date: 11/29/17

1010 Main St.
Buyer: Lori Levinson
Seller: Leslie Orsini +
Price: $260,000
Mortgage: $185,000
Lender: Pittsfield Coop
Date: 11/10/17

96 Depot St. U:B
Buyer: Andrew Ackles
Seller: Kenneth Haynes +
Price: $111,500
Mortgage: $89,200
Lender: Ocwen Fin Svc
Date: 11/17/17

Monument Valley Rd.
Buyer: JP Morgan Chase Bank
Seller: Carol Gray +
Price: $77,500
Date: 11/16/17

The Village Center
68 Main Street, Lenox, MA
802 River Rd.
Buyer: David Emery +
Seller: Albert Lepak +
Price: $255,000
Mortgage: $80,000
Lender: Adams Community
Date: 11/6/17

790 Walker St.
 Approximately
1,000
sq ft with additional
Buyer: Anthony Randall
Sr +
Seller: Lindskog Ronald Est +
37 Alder Ln.
Quarry St.
Price: $90,000
Buyer: Stephen Dornbusch
+
basement
storage
 Busy downtown Lenox location
 High visibility
 Ground floor space between Bank and
Lenox Storefront
Post Office
Church Street
• Lenox, MA
 Well26
maintained
property

FOR LEASE:

Buyer: Matthew L Dodds
T 2003 +
Seller: Andy Matlow +
Price: $90,000
Date: 11/30/17
22 Rosseter St.
Buyer: GB Historic Prserv
LLC
Seller: Condry RT +
Price: $110,000
Date: 11/7/17
40 Round Hill Rd.
Buyer: Pamela LivingstonGiles
Seller: David Livingston +
Price: $238,500
Date: 11/29/17
138 Seekonk Cross Rd.
Buyer: Rory Adams IRT
2017 +
Seller: Lori Levinson
Price: $325,500
Date: 11/10/17
Burning Tree Rd. U:4
Buyer: L Cornelius Kahn
RET +
Seller: Ctgs at Barrington
Brk NT +
Price: $627,500
Mortgage: $620,425
Lender: Pittsfield Coop
Date: 11/30/17
Emily Ct. U:8
Buyer: Dennis Powell +
Seller: Lois Hobbs
Price: $215,500
Mortgage: $161,625
Lender: Guaranteed Rate
Date: 11/10/17
402 Monterey Rd. U:A
Buyer: John Angelini +
Seller: Phyllis Katz T +
Price: $503,000
Date: 11/21/17

Hancock
390 Rathbun Rd.
Buyer: Cameron HastieEtchison +
Seller: Suzanne Rockett
Price: $418,200
Mortgage: $334,000
Lender: Lee Bank
Date: 11/30/17
Beaver Pond Meadows U:1053
Buyer: Kimberly Snyder
Seller: Laurence Shapiro +
Price: $143,3400
Mortgage: $139,001
Lender: Adams Community
Date: 11/30/17
Crane Lodge U:806
Buyer: Aimee Linn
Seller: Van Stevens +
Price: $417,500
Date: 11/3/17

Hinsdale
11 Edgewood Dr.
Buyer: Luke Salvatore
Seller: Sean Quinn +
Price: $207,500
Mortgage: $162,500
Lender: Lee Bank
Date: 11/13/17

Lanesboro
5 Alice Ave.
Buyer: Michele Purcell
Seller: PC Orlans +
Price: $115,000
Mortgage: $132,000
Lender: Adams Community
Date: 11/3/17

29 Balance Rock Rd.
Buyer: Luis Teixeira +
Seller: Jeffrey Dechaine +
Price: $245,000
Mortgage: $250,267
Lender: Adams Community
Date: 11/6/17
6 Bena St.
Buyer: James Patulak +
Seller: George Nardin 3rd +
Price: $112,500
Mortgage: $90,000
Lender: Quicken Loan
Date: 11/6/17
52 Greylock Estates Rd.
Buyer: Robert Davis +
Seller: Michael
Macpherson +
Price: $269,000
Mortgage: $240,000
Lender: Lee Bank
Date: 11/2/17
4 Monica Dr.
Buyer: Todd Bolotin +
Seller: Steven Sidway +
Price: $149,900
Mortgage: $147,184
Lender: Academy Mtg
Date: 11/28/17
550 N Main St.
Buyer: Pillar LLC
Seller: Wilbur Richard Est +
Price: $200,000
Date: 11/17/17
686 N Main St.
Buyer: Eammon Coughlin +
Seller: Michael
Mcmanmon +
Price: $199,000
Mortgage: $177,110
Lender: Pittsfield Coop
Date: 11/1/17
33 Silver St.
Buyer: Peter Crellin +
Seller: Jennifer Hodges +
Price: $90,000
Mortgage: $58,500
Lender: Adams Community
Date: 11/22/17
96 Silver St.
Buyer: Michael
Macpherson +
Seller: Richard Vinette Jr +
Price: $287,471
Mortgage: $296,471
Lender: Navy FCU
Date: 11/3/17

Lee
515 Devon Rd.
Buyer: John Anderson
2nd +
Seller: Robert Quay T +
Price: $85,000
Date: 11/21/17

pittsfield office building
$179,900

Short walk to downtown Pittsfield. Almost 3000
sq. ft. of space with 12 rooms, 1.5 baths, ornate
fireplaces, vinyl siding, replacement windows,
detached 2-car garage, 96-by-99-ft. parking lot to
south of building. Near Big Y, Berkshire Carousel,
banks, Eagle Building. Business General zoning.
MLS 221114. Ask for Barb. (4084B)

d
ce
u
d
re

office space with rental
Pittsfield – $269,900

Almost 3800 sq. ft. of space with 7 offices, 2.5 baths,
and 1-bedroom apartment. HVAC, natural gas heat
and hot water. Elegant and charming throughout
with stained glass windows, ornate fireplaces, huge
pocket doors, grand staircase, wainscoting and
hardwood floors. Many improvements, full attic.
MLS 220402. Ask for Barb. (4083B)

778 Greylock St.
Buyer: Tina Bartini
Seller: Michael Santolin
Price: $145,000
Mortgage: $172,750
Lender: Adams Community
Date: 11/30/17
705 Marble St.
Buyer: James Shaper Jr +
Seller: Patricia Menatti
Price: $250,000
Mortgage: $245,471
Lender: Village Mtg
Date: 11/17/17
57 Park St.
Buyer: 57 Park LLC
Seller: 57 Park Street LC
Price: $375,000
Date: 11/16/17
continued on next page

for sale – Pittsfield
$599,900

South Street building with over 18,000 sq. ft. (per
assessors) on four floors plus partial basement.
Parking lot in rear holds 42 vehicles. Full
commercial kitchen, lots of office space. Large
open auditorium with 20’ ceilings. Contact Barb
for more details. (4074B)

d
ce
u
d
re

5-acre commercial site
Route 7 – Lanesboro

Five buildings ranging from 500 to 6,000 sq.
ft. offered at $750,000. See MLS 214374 at
barbhassanrealty.com for more details.(4068B)

Barb Davis-Hassan,ccim
Broker/Owner
2017 Massachusetts REALTOR® of the Year

One of many historical
properties we protect
every day.

• Approximately 1650 sq. ft.
• Prime Downtown Location
• High Visibility

Contact: Melissa
Phone: 413-551-2028
Email: 67church@gmail.com

413-447-7300 • 413-822-4742
www.BarbHassanRealty.com

Over $130 Million
in Commercial
& Residential
Sales over a
29 Year Career

2016 President

1-800-369-3905

www.LeeAudioNSecurity.net
MA Lic #1468C • NY Lic #12000022800
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estate
145 Theresa Ter.
Buyer: Joseph Delorme
Seller: Gertrude Fresia IRT +
Price: $303,000
Mortgage: $287,850
Lender: Greylock FCU
Date: 11/17/17

continued from page 19
65 Park St.
Buyer: 57 Park LLC
Seller: 57 Park Street LC
Price: $375,000
Date: 11/16/17
295 Prospect St.
Buyer: Andrea Black
Seller: Christopher Sparks +
Price: $262,500
Mortgage: $112,,500
Lender: Village Mtg
Date: 11/28/17
65 Richmond Ave.
Buyer: Robert Beckwith +
Seller: Diane Blum T +
Price: $250,000
Mortgage: $1
Lender: Diane Blum
Date: 11/3/17
215 Spring St.
Buyer: Stephen Latham +
Seller: Barton Miller +
Price: $830,000
Mortgage: $650,000
Lender: Peoples United Bk
Date: 11/3/17

Berkshire Trade & Commerce

780 Tyringham Rd.
Buyer: Martin & Co
Property Mgmt
Seller: Margery Currie
Price: $175,000
Date: 11/9/17
880 East St. U:14A
Buyer: Anne Aronson +
Seller: Jeanne Adler RET +
Price: $160,000
Date: 11/6/17
660 Mallard Ln. U:3
Buyer: Martin
Schwartzbard +
Seller: Lee Homer LLC
Price: $825,000
Date: 11/20/17
660 Mallard Ln. U:5
Buyer: Marvin
Schwartzbard +

85 church street • north adams, ma

We Appraise
Everything Real Estate

Residential • Commercial • Industrial
Business In Place • Subdivisions
Easements (Permanent & Temporary)
Hotels • Motels • Inns
State Certified Appraisers:
wayne wilkinson........... #75094
jeff wilkinson............... #75383
melissa wilkinson...... #103744

413-662-2227
or online at:

www.wilkinsonappraisal.com

Seller: Lee Homer LLC
Price: $825,000
Mortgage: $660,000
Lender: Pittsfield Coop
Date: 11/20/17
770 Summer St. U:1A
Buyer: Gail Hirschenfang +
Seller: David Bear +
Price: $410,000
Date: 11/2/17

Lenox
63 Birchwood Ln.
Buyer: Reyes Burgos +
Seller: Dennis Carty +
Price: $357,000
Mortgage: $303,450
Lender: Lee Bank
Date: 11/9/17
8 Bishop Est.
Buyer: Howard Markman +
Seller: KR INT +
Price: $710,000
Mortgage: $568,000
Lender: Guardhill Fncl
Date: 11/3/17
89 Church St.
Buyer: Lindsay Miller
Seller: Herman Savenije +
Price: $425,000
Mortgage: $403,750
Lender: Homestead Fund
Date: 11/10/17
17 Crystal St.
Buyer: Matthew Bradbury +
Seller: James Prew +
Price: $158,000
Date: 11/8/17
110 East St.
Buyer: Danielle Natoli
Seller: Sharad Kothari +
Price: $400,000
Mortgage: $320,000
Lender: Wells Fargo
Date: 11/17/17
208 East St.
Buyer: Gregory Reiff +
Seller: Sven Salnitis +
Price: $210,000
Date: 11/3/17
183 Housatonic St.
Buyer: Sarah Stokes-Hartch
Seller: Philip Peeples +
Price: $410,000
Mortgage: $246,000
Lender: Berkshire Bank
Date: 11/6/17
130 Pittsfield Rd.
Buyer: BBL Lenox Hotel

Group LLC
Seller: Shivam Realty LLC
Price: $1,550,000
Date: 11/10/17
5 Stoneledge Rd.
Buyer: Aimee VanDyne +
Seller: Robert Fried +
Price: $800,000
Date: 11/7/17
461 Under Mountain Rd.
Buyer: Neal Tolchin
Seller: Karen Guardado
2001 NT +
Price: $315,000
Mortgage: $140,000
Lender: Adams Community
Date: 11/8/17
260 Pittsfield Rd. U:B3
Buyer: Dawn Ramasco +
Seller: Gale Shoshanah Est +
Price: $79,000
Mortgage: $69,000
Lender: Adams Community
Date: 11/17/17
15 Wexford Ct. U:1
Buyer: Kenneth Werner +
Seller: Summer Milender
RET +
Price: $374,500
Date: 11/15/17

Monterey
148 Main Rd.
Buyer: 148 Main Road RT +
Seller: Andrew Allen
Price: $439,500
Date: 11/3/17
611 Main Rd.
Buyer: Samuel Estreicher +
Seller: Robert Lazzarini
Price: $750,000
Date: 11/17/17

New
Marlboro

Aberdeen Ln.
Buyer: Mark Caiola +
Seller: Douglas Mackenzie
Price: $240,000
Mortgage: $192,000
Lender: Seller
Date: 11/16/17
County Rd.
Buyer: John Ormsbee
Seller: Stewart Rahr
Price: $362,500
Date: 11/17/17
1084 Hartsville New

Lenox
Schoolhouse
Apartments
The Berkshires’ Newest
55+ Community is
NOW OPEN!
ask about our move-in specials!
Starting Prices:

February 2018

Buyer: Matthew Tomich +
Seller: Morris Terry +
Price: $170,000
Mortgage: $70,000
Lender: Salisbury B&T
Date: 11/14/17
1741 Hartsville New
Buyer: Ian Langbart +
Seller: Kevin Fahey +
Price: $479,000
Mortgage: $350,000
Lender: Wells Fargo
Date: 11/30/17
226 Lake Rd.
Buyer: Mitchell Koch +
Seller: Stanley Rossier RET +
Price: $250,000
Date: 11/13/17
63 New Marlboro South
Buyer: Field Property Mgmt
Seller: Weinstein Realty
Mgmt LLC
Price: $300,000
Mortgage: $240,000
Lender: Greylock FCU
Date: 11/10/17
1015 Sisson Hill Rd.
Buyer: Jed Cairo +
Seller: Christine Hobbie
Price: $775,000
Mortgage: $581,250
Lender: First Republic Bk
Date: 11/15/17

North Adams
80 Bryant St.
Buyer: Joshua Baker
Seller: David Emery +
Price: $175,000
Mortgage: $140,000
Lender: Greylock FCU
Date: 11/6/17
17 Cady St.
Buyer: Richard Bergendahl +
Seller: Marcia Messina
Price: $165,000
Mortgage: $140,000
Lender: Adams Community
Date: 11/6/17
53 Cherry St.
Buyer: Centerville Sticks
LLC
Seller: John Malcolm
Price: $500,000
Date: 11/9/17
172 Church St.
Buyer: Houghton Mansion
LLC
Seller: North Adams
Masonic Assn
Price: $160,000
Date: 11/10/17
Columbia St.
Buyer: Advance Materials
Corp
Seller: Greylock Sand &
Gravel LLC
Price: $275,000
Date: 11/1/17
62 Foucher Ave.
Buyer: Irene Mineau
Seller: Michael Davis
Price: $118,500
Mortgage: $80,000
Lender: Greylock FCU
Date: 11/10/17

39 Natural Bridge Rd.
Buyer: Kevin Erdeski
Seller: David Lavalley +
Price: $139,900
Mortgage: $150,000
Lender: Adams Community
Date: 11/27/17
116 Notch Rd.
Buyer: Catherine Kuchta
Seller: Timothy Mangun +
Price: $149,900
Mortgage: $151,414
Lender: Academy Mtg
Date: 11/8/17
89 Phelps Ave.
Buyer: Matthew Rivard +
Seller: Mary George +
Price: $171,000
Mortgage: $172,727
Lender: New Penn Fncl
Date: 11/29/17
90 Versailles Ave.
Buyer: Thomas Hawke +
Seller: Michael Crowley +
Price: $165,000
Mortgage: $100,000
Lender: Adams Community
Date: 11/15/17
21 West End Ter.
Buyer: Michael Bodnarik
Seller: Melissa Boyer +
Price: $149,900
Mortgage: $114,900
Lender: Greylock FCU
Date: 11/2/17
417-423 W Main St.
Buyer: Lawrence Michon
Seller: Whaling Properties
LLC
Price: $110,000
Mortgage: $99,000
Lender: Adams Community
Date: 11/30/17
332 West Shaft Rd.
Buyer: Patrick Wood +
Seller: 332 W Shaft Rd
Land T +
Price: $139,900
Mortgage: $124,110
Lender: Adams Community
Date: 11/7/17
57 Woodlawn Ave.
Buyer: David Skalski
Seller: Evolution NT +
Price: $163,500
Mortgage: $130,800
Lender: Adams Community
Date: 11/3/17
78 Woodlawn Ave.
Buyer: Patrick Smith
Seller: Senecal FT +
Price: $165,000
Mortgage: $148,500
Lender: Greylock FCU
Date: 11/21/17
751 Mohawk Trail U:1C
Buyer: Kathryn Rosasco
Seller: Daniels Margarett
Est +
Price: $120,000
Mortgage: $80,000
Lender: MountainOne
Date: 11/9/17

Otis

93-95 Hall St.
Buyer: Ronald Perras
Seller: Richard Brooks +
Price: $90,000
Mortgage: $72,000
Lender: Freedom CU
Date: 11/3/17

33 Deer Run
Buyer: Fred Bobson +
Seller: Carl Ullman +
Price: $240,000
Date: 11/17/17

45 Highland Ave.
Buyer: Kevin Yorke
Seller: Alfonso Ramirez +
Price: $145,900
Mortgage: $138,605
Lender: Bk of America
Date: 11/30/17
94-96 Liberty St.
Buyer: HSBC Bank
Seller: Tanya Rocard +

Price: $137,000
Date: 11/6/17

Vine St.
Buyer: Vincent Caruso Jr +
Seller: Mark Caron +
Price: $240,000
Mortgage: $168,000
Lender: Florence Bk
Date: 11/3/17

Peru
13 Bonny Ln.

Buyer: Steven Dupont Jr +
Seller: Christopher Lampiasi
Price: $124,400
Mortgage: $125,656
Lender: Academy Mtg
Date: 11/13/17
261 E Windsor Rd.
Buyer: Nicholas Boucher
Seller: Wells Fargo Bk
Price: $125,000
Date: 11/30/17
15 Marlow Dr.
Buyer: Eric Gagne +
Seller: Scott Maceachern +
Price: $305,000
Mortgage: $409,944
Lender: Adams Community
Date: 11/17/17

Pittsfield
71 Adelaide Ave.
Buyer: Lawrence Cariddi Jr +
Seller: Jeffrey King
Price: $182,700
Mortgage: $164,247
Lender: Adams Community
Date: 11/30/17
18 Amy Ct.
Buyer: Richard Pilatsky +
Seller: ALK NT +
Price: $368,000
Date: 11/29/17
54 Ann Dr.
Buyer: Paul Belanger
Seller: Thoubboron NT +
Price: $207,875
Mortgage: $150,000
Lender: Trustco
Date: 11/29/17
120 Blythewood Dr.
Buyer: Wayman-Dalo FT +
Seller: 120 Blythewood
Drive NT +
Price: $669,000
Mortgage: $360,000
Lender: Bk of America
Date: 11/13/17

8 Daniels Ave.
Buyer: US Bank NA T
Seller: Dunn Robert Est +
Price: $113,000
Date: 11/17/17
102 Dickinson Ave.
Buyer: Dawn Godfrey
Seller: Shaun Kirby +
Price: $198,000
Mortgage: $181,318
Lender: Academy Mtg
Date: 11/14/17
84 Dodge Ave.
Buyer: Eammon Barry
Seller: Timothy Kiely
Price: $160,000
Mortgage: $143,840
Lender: Adams Community
Date: 11/13/17
80 Doreen St.
Buyer: Alexandria Wheaton
Seller: William Ahern +
Price: $108,500
Mortgage: $106,534
Lender: Academy Mtg
Date: 11/27/17
1330 East St.
Buyer: Atlantis Real Estate
LLC
Seller: General Equities Inc
Price: $350,000
Mortgage: $7,750,000
Lender: Seller
Date: 11/9/17
31 Easton Ave.
Buyer: Ricci Allessio +
Seller: Cohen Minnie Est +
Price: $154,000
Mortgage: $149,380
Lender: Greylock FCU
Date: 11/8/17
19 Elm St.
Buyer: Sonal Patel LLC
Seller: 19 Elm Street LLC
Price: $464,655
Mortgage: $902,321
Lender: Seller
Date: 11/15/17

36 Bossidy Dr.
Buyer: Shaunna Collins +
Seller: Meredith Clemons
Price: $121,000
Mortgage: $118,808
Lender: Academy Mtg
Date: 11/17/17

21 Elm St.
Buyer: Sonal Patel LLC
Seller: 21 Elm Street LLC
Price: $464,655
Mortgage: $902,321
Lender: Seller
Date: 11/15/17

16 Cheshire Rd.
Buyer: Ranchodji Inc
Seller: Anit Trusha LLC
Price: $1,700,000
Mortgage: $868,500
Lender: Leader Bank
Date: 11/8/17

20 Endicott St.
Buyer: Margaret Catalano
Seller: Wayne Shepard
Price: $165,000
Date: 11/14/127

26 Cheshire Rd.
Buyer: Ranchodji Inc
Seller: Anit Trusha LLC
Price: $1,700,000
Mortgage: $868,500
Lender: Leader Bank
Date: 11/8/17
108 Commonwealth Ave.
Buyer: Sharon Metz
Seller: Valerie ConteMesquita
Price: $220,000
Mortgage: $176,000
Lender: Berkshire Bank
Date: 11/15/17
Curlew St.
Buyer: Jack Sabo
Seller: Dolores Burns
Price: $160,000
Date: 11/30/17
51 Curtis Ter.
Buyer: Deutsche Bk Natl T
Seller: Richard Armstrong +
Price: $136,000
Date: 11/15/17
891 Dalton Ave.
Buyer: Panda RT +
Seller: Ralph Munger +
Price: $113,000
Mortgage: $80,500
Lender: Berkshire Bank
Date: 11/3/17

37 Euclid Ave.
Buyer: Alain HernandezRodriguez +
Seller: Joan Dooley +
Price: $130,000
Mortgage: $80,000
Lender: Greylock FCU
Date: 11/1/17
79 Greenwich St.
Buyer: Wendi Ridgeway
Seller: James Deangelis
Price: $100,000
Mortgage: $97,000
Lender: TD Bank
Date: 11/28/17
19 Harding St.
Buyer: Ashleigh Hinman +
Seller: Mary Mcdermott
Price: $119,000
Mortgage: $107,100
Lender: Greylock FCU
Date: 11/13/17
50 Hillcrest Ave.
Buyer: Christopher Hoover
Seller: Peter Torra Jr
Price: $191,000
Mortgage: $181,450
Lender: Greylock FCU
Date: 11/10/17
48 Holmes Rd.
Buyer: Joshua Wandrei +
Seller: Margaret Cimini
Price: $80,500
Mortgage: $80,500

Studios: $894
One Bedrooms: $936

ICC MC73444
US DOT 058227

(Income Guidelines Apply – Call for Details)

All Utilities Included*

Specialists in residential moving & warehousing.

• BRAND NEW INTERIORS
• FITNESS CENTER
• BUSINESS CENTER
• RESIDENT LOUNGE
• PLANNED RESIDENT ACTIVITIES

Quality service • Competitive Rates

*with the exception of phone & cable

www.LenoxSchoolhouse.com
(413) 551-7641

Locally & worldwide.
Proudly serving The Berkshires for over 90 years.
A Family Owned & Operated Business Since 1923

or Toll Free

413•499•4982 1•800•225•8068
visit our website at www.castinemovers.com
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Berkshire County real estate transfers
Lender: Adams Community
Date: 11/9/17
25 Imperial Ave.
Buyer: Daniel Brooks +
Seller: David Irwin Jr +
Price: $198,500
Mortgage: $201,973
Lender: Navy FCU
Date: 11/20/17
161 Imperial Ave.
Buyer: David Irwin Jr +
Seller: Kathleen
Grandshaw +
Price: $309,000
Mortgage: $239,000
Lender: Greylock FCU
Date: 11/13/17
24 Kathy Way
Buyer: Maryann Sherman
Seller: Lawrence Allessio
LT +
Price: $224,000
Mortgage: $199,000
Lender: Greylock FCU
Date: 11/1/17
101 Lenox Ave.
Buyer: Mitchell Salvini +
Seller: Sharon Mendonsa
Price: $139,000
Mortgage: $134,830
Lender: Greylock FCU
Date: 11/30/17
116 Lenox Ave.
Buyer: Robert Cimini
Seller: James Salvie
Price: $105,000
Mortgage: $84,000
Lender: Adams Community
Date: 11/17/17

Seller: Maria Athanasulis
Price: $174,000
Mortgage: $161,820
Lender: Greylock FCU
Date: 11/15/17

1661 County Rd.
Buyer: James Percy +
Seller: SAT NT +
Price: $229,000
Date: 11/29/17

76 Ridgeway Ave.
Buyer: William Jamross
2nd
Seller: John Rotti +
Price: $113,300
Mortgage: $109,901
Lender: Greylock FCU
Date: 11/20/17

1399 N Main St.
Buyer: Sikorsky
Construction LLC
Seller: Thomas Gage
Price: $350,000
Mortgage: $300,000
Lender: Seller
Date: 11/1/17

73 S Mountain Rd.
Buyer: Stephen Papa
Seller: Matthew Farkas
Price: $199,000
Mortgage: $189,000
Lender: Greylock FCU
Date: 11/6/17

S Main St.
Buyer: Louis Aragi Sr
Seller: William Egerton +
Price: $90,000
Date: 11/21/17

166 W Housatonic St.
Buyer: HSBC Bank
Seller: Tammie Lee +
Price: $105,210
Date: 11/6/17

512 Leona Dr.
Buyer: Sean Winston +
Seller: Richard Lyon
Price: $215,000
Mortgage: $175,000
Lender: Adams Community
Date: 11/29/17

20 Waubeek Rd.
Buyer: John Kellett +
Seller: Joseph Rodgers +
Price: $480,000
Mortgage: $230,000
Lender: Citibank
Date: 11/6/17

67 Lillian St.
Buyer: Anisa Spagnuolo
Seller: Geralyn Jones
Price: $230,000
Mortgage: $223,100
Lender: Adams Community
Date: 11/27/17

195 Wendell Ave.
Buyer: Giorgia Comeau
Seller: Merritt Family
2001 LP
Price: $156,000
Mortgage: $140,400
Lender: Greylock FCU
Date: 11/3/17

28 Lombard St.
Buyer: Timothy Mack
Seller: Doris Cabral +
Price: $85,000
Mortgage: $76,400
Lender: Adams Community
Date: 11/30/17
64 Maplewood Ave.
Buyer: Robert Lloyd +
Seller: John Coviello Jr +
Price: $170,000
Mortgage: $127,500
Lender: Academy Mtg
Date: 11/29/17
19 Mcarthur St.
Buyer: Michaela Powers
Seller: Kenneth Self
Price: $164,000
Mortgage: $159,080
Lender: Quicken Loan
Date: 11/30/17
78 Norman Ave.
Buyer: Ashlee Zanconato
Seller: Donald Smith +
Price: $124,900
Mortgage: $99,920
Lender: Adams Community
Date: 11/17/17
413 North St.
Buyer: 417 North Street
LLC
Seller: Whaling Properties
LLC
Price: $775,000
Mortgage: $503,750
Lender: Lee Bank
Date: 11/16/17
1024 North St.
Buyer: Amy Skubel +
Seller: Rebekah Deforest
Price: $166,000
Mortgage: $162,993
Lender: Academy Mtg
Date: 11/20/17
20 Oriole St.
Buyer: Jack Sabo
Seller: Dolores Burns
Price: $160,000
Date: 11/30/17
54 Oxford St.
Buyer: Lucas Marion
Seller: Shannon White
Price: $144,500
Mortgage: $141,882
Lender: Academy Mtg
Date: 11/22/17
180 Partridge Rd.
Buyer: Robert Hart +
Seller: Eric Marcel +
Price: $128,000
Date: 11/3/17
40 Paula Ave.
Buyer: Jennifer Smith
Seller: Michael Simonelli
Price: $182,000
Mortgage: $178,703
Lender: Academy Mtg
Date: 11/22/17
41 Perrine Ave.
Buyer: MCC RT +
Seller: Francis Waterman Jr
Price: $170,000
Date: 11/16/17
285 Pomeroy Ave.
Buyer: Generoso Gallo +

sHeffIelD

68 Preston Ave.
Buyer: Jean Hajjar
Seller: Lorette Sharby
Price: $154,900
Mortgage: $65,000
Lender: Greylock FCU
Date: 11/17/17

35 Stratford Ave.
Buyer: Brendan Burke
Seller: Gerard Burke
Price: $185,000
Mortgage: $179,450
Lender: Greylock FCU
Date: 11/28/17

Buyer: Leah Crine
Seller: US Bank NA Tr
Price: $197,000
Mortgage: $198,989
Lender: Village Mtg
Date: 11/13/17

Price: $78,900
Mortgage: $70,931
Lender: Adams Community
Date: 11/17/17

stoCkBrIDge
3 Lake Drive Ext
Buyer: Gary Goldman +
Seller: Sandra Scheraga
RET +
Price: $245,000
Mortgage: $195,000
Lender: Adams Community
Date: 11/6/17

tyrINgHAm
23 Goose Pond Rd.
Buyer: Christopher
Sparks +
Seller: James Miner
Price: $330,000
Mortgage: $264,000
Lender: Lee Bank
Date: 11/28/17

820 Salisbury Rd.

west
stoCkBrIDge
7 Hotel St.
Buyer: Ryan Beattie +
Seller: Sheri Biasin +
Price: $193,800
Mortgage: $184,110
Lender: Village Mtg
Date: 11/20/17

wIllIAmstowN
604 Bee Hill Rd.
Buyer: Robert Kent
Seller: Deborah Burns +
Price: $172,000
Mortgage: $525,000
Lender: Greylock FCU
Date: 11/10/17
45 Bridges Rd.
Buyer: Ivan Massar RET +
Seller: Jill Bouton
Price: $265,000
Date: 11/15/17
90 Candlewood Dr.

Buyer: Anik Cepeda
Seller: James Briggs +
Price: $373,000
Mortgage: $173,000
Lender: Greylock FCU
Date: 11/1/17
164 Cole Ave.
Buyer: James Reische +
Seller: Mark Reach +
Price: $450,000
Mortgage: $360,000
Lender: Greylock FCU
Date: 11/13/17
1341 Green River Rd.
Buyer: GRPM LLC
Seller: Hooks NT +
Price: $395,000
Date: 11/1/17
64 Henderson Rd.
Buyer: Guilderson Kirsch FT +
Seller: Alison Ogrady +
Price: $187,000
Date: 11/15/17
697 Henderson Rd.
Buyer: David Dupee Jr +
Seller: William Kangas +

Price: $445,000
Mortgage: $220,000
Lender: Adams Community
Date: 11/28/17
75 Hill Province Rd.
Buyer: David Kemple +
Seller: Leonard Adelson +
Price: $425,000
Date: 11/1/17
33 May St.
Buyer: Daniel Barowy +
Seller: Kenneth Mcalpine +
Price: $155,000
Mortgage: $147,250
Lender: Adams Community
Date: 11/15/17
480 North St.
Buyer: Sarah Rowe
Seller: KL DubendorfGenova
Price: $183,000
Mortgage: $137,250
Lender: Adams Community
Date: 11/3/17
32 Woodcock Rd.
Buyer: BFAIR

016

,2
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N SE

O
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Alpine Trail U:44
Buyer: Thomas Doyle Sr +
Seller: Janardhan Bhatt +
Price: $355,000
Mortgage: $284,000
Lender: Salisbury B&T
Date: 11/10/17
1136 Barker Rd. U:11
Buyer: Michael Daly +
Seller: Faith Zubasky +
Price: $245,000
Date: 11/20/17
433 North St. U:304
Buyer: 433 North RE LLC
Seller: Sophia Lane
Price: $140,000
Date: 11/2/17
433 North St. U:306
Buyer: 433 North RE LLC
Seller: Ferrin Clark LLC
Price: $135,000
Date: 11/2/17

rICHmoND
238 Rossiter Rd.
Buyer: Mauer Desai +
Seller: Henriette Meran T +
Price: $1,100,000
Mortgage: $945,000
Lender: Henriette Meran
Date: 11/30/17

sAVoy
66 Griffin Hill Rd.
Buyer: Denise Braman
Seller: James Callahan +
Price: $149,900
Mortgage: $119,920
Lender: Adams Community
Date: 11/8/17
72 Jackson Rd.
Buyer: Bin Huang
Seller: Bernard Desautels
Price: $200,000
Date: 11/3/17
94 River Rd.
Buyer: Mystie Milette
Seller: Cathleen Groves

wINDsor
E Windsor Rd.
Buyer: Michael Davine
Seller: Richard Bator Sr
Price: $120,000
Date: 11/30/17
186 High Street Hill Rd.
Buyer: Dana Johnson
Seller: David Batanglo +
Price: $210,000
Mortgage: $203,700
Lender: Trustco
Date: 11/1/17
◆

The former Agway
Building at 600 Main
St. in Williamstown is
now the new, larger
store location of
Aubuchon Hardware.

1030 West St.
Buyer: CSB Service Corp
Seller: Michael Daly +
Price: $1,065,000
Date: 11/3/17

867 Williams St.
Buyer: John Sullivan +
Seller: Daniel Obrien
Price: $22,500
Mortgage: $178,000
Lender: USAA Fed SB
Date: 11/3/17

189 Stratton Rd. U:J3
Buyer: Rashida Braggs
Seller: David Kemple +
Price: $159,070
Mortgage: $100,000
Lender: MountainOne
Date: 11/17/17

ANOTHER SUCCESSFUL COMMERCIAL SALE
BROKERED BY HARSCH ASSOCIATES

936 West St.
Buyer: George LoweChanning +
Seller: Singer West Street
NT +
Price: $245,000
Date: 11/7/17

1040 West St.
Buyer: CSB Service Corp
Seller: Michael Daly +
Price: $1,065,000
Date: 11/3/17

Seller: Vincent Zoito Jr +
Price: $348,500
Mortgage: $478,800
Lender: Adams Community
Date: 11/29/17
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Commercial Broker &
Realtor® Emeritus with
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413-458-5000
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Mcelroy scenic services

Custom fabrication firm serves diverse markets from Ashley Falls base
By John Townes
In the quiet village of Ashley Falls, a
unique company busily produces custom
displays, sets, props and other items for a wide
range of purposes, ranging from corporate
conferences to Vogue magazine photo shoots
to a Rolling Stones concert stage.
McElroy Scenic Services is a custom
fabrication business that operates in a 7,000square-foot industrial building at 59 Sheffield
Business Park off East Stahl Road (just east
of Route 7).
If a phrase could summarize the company,
it would probably be “Jack of all trades.”
McElroy Scenic Services designs and
builds an eclectic mix of customized products, from individual items to complete
physical environments. Among the specific
products and services it provides are signage,
furniture, walls, staging, displays, millwork
and artisanal finishing, museum exhibits,
architectural models and many others.
Its creations are used in events, presentations, staging and exhibits by clients in
diverse industries and sectors including
financial services, advertising, marketing,
entertainment, photography, retailing, museums and public sites.
“We don’t make widgets that are all the
same,” said owner and co-founder Noelle
LaMuniere. “We’re called on to create all
manner of objects for different settings. The
common denominator is that we’re always
shifting gears. Everything can turn on a
dime, depending what kind of jobs comes
through the door.”
LaMuniere started the business with her
husband Sean McElroy in 2000. McElroy
passed away in 2014, and LaMuniere has continued to operate it on her own since then.
The company’s customized products require many different skills, including carpentry, molding, painting, modeling, graphics,
artisanal finishing, gold-plating, sculpting,
architectural design, trucking and logistics,
among others. They also build prototypes
of projects.
They fabricate their products in Ashley
Falls (a village in the town of Sheffield near
the Connecticut state line), and ship and
install them at destinations across the U.S.,
Canada and South America.
LaMuniere attributed the company’s diversity in part to the nature of their operation and
products. “The same set of skills that enable
us to create custom branded furniture for a
corporate event can be applied to building a
kitchen set for a show on the Food Network
or a museum exhibit,” she said.
But a more important factor, she continued, is the quality and versatility of the
company’s staff.

ABOVE: The core crew at McElroy Scenic Services gathers beneath the more relevant half of a light fixture they constructed for a video shoot for British rock band
Coldplay. Included are Josh Benoit, carpenter; Elise Richman, production coordinator; Noelle LaMuniere, president; Dominick Caiati, production manager; and
Jason Benoit, lead carpenter. (Missing is Elizabeth Butler, production coordinator and shop assistant.) BELOW: The company operates out of a 7,000-square-foot
custom-built industrial facility at Sheffield Business Park, just east of Route 7 near the Connecticut state line, which they moved into in 2006.
“We have a great team of very talented
people, and everyone pitches in to do whatever
work needs to be done at the time,” she said.
“Collectively they have extensive skills in
carpentry and creative construction. Almost
everyone went to art school. This gives us the
ability to do specialized work such as sculpting, molding and applying gold leaf.”
McElroy Scenic Services has a core staff of
eight employees. While a majority of work is
done in-house, the company also subcontracts
some elements when a job requires outside
specialists. They also hire temporary workers
to help with the setups and other work at the
location of projects and events.
Overall, LaMuniere estimated that about
50 percent of their business is for corporate
clients such as Prudential, Hewlett Packard,
and the Financial Times, among others. They
provide furnishings, displays, furniture and
other accessories for corporate presentations,
product roll-outs, annual meetings and other
functions, such as an awards ceremony for
the Financial Times.
Another 30 percent includes exhibits and
displays for museums and other public sites,

Wondering where to send your out-of-town colleagues?
How about the #1 Hampton Inn

& Suites in Massachusetts?

413-499-1111

1JUUTƋFME3E-FOPY

BerkshireHampton.com

such as the Visitors Information Center at
Mount Greylock, the FDR Museum and Presidential Library in Hyde Park, N.Y., and the
Pequot Museum in Mashantucket, Conn.
About 20 percent of their business involves
creating sets and props for television, advertising, and photography shoots.
A native of New York City, LaMuniere
originally worked in production services,
including providing sets and props, for the
advertising industry. “In that position, I was
continually working with fabricators and
became very familiar with the processes
involved,” she said.
She met her husband, a native of Ireland,
through her job. “He was an amazing builder
and problem solver,” said LaMuniere.
They married and lived in New York, with
a part-time home in northwest Connecticut.
In 1999, they decided to move to Connecticut
full time and launch their business, which was
originally based in a small building there.
Their first project was making a dollhousesized replica of Martha Stewart’s home. They
also got a job from a large corporation building the furnishings for conferences. “That
was fortunate because it gave us a steady
base of work that has continued to this day,”
LaMuniere noted. (Because of a confidentiality agreement, she was unable to mention
the name of that specific client.)
“We quickly outgrew the first shop, and
moved the business to a space in Millerton,
N.Y.,” recalled LaMuniere. “Then, in 2006, we
purchased a building in the Sheffield Business
Park, and we’ve been here ever since.”
LaMuniere noted that the benefits of the
move to that facility, which was custom-built
for the company, became immediately obvious. Their first project there was building
a large stage set for a 2006 Rolling Stones
concert at New York’s Beacon Theatre
(which was filmed by director Martin Scorsese for his 2008 movie, Shine a Light). The

set featured a massive gold-leaf art-decostyle backdrop.
“We were so glad we had a facility with a
high ceiling to build that in,” she said with
a chuckle.
Their work has come through a variety
of channels. A major source of business for
McElroy Scenic Services (413-229-9920 or
www.mcelroyscenic.com) has been through
referrals and repeat customers. While they
have customers locally and nationwide, their
primary markets are New York and Boston.
“The production world in New York is not
very big, and you get known,” LaMuniere said.
“We have a good reputation, and we’ve gotten
a lot of work through word of mouth.”
They also actively network at conferences,
submit bids, and use other sales and marketing strategies.

Logistics challenge

Among the unusual characteristics of
McElroy Scenic Services are the purpose
and uses of the company’s products.
Construction is usually associated with
structures that are built at their ultimate locations, and are intended to be permanent.
While some of the projects McElroy Scenic
Services makes are for long-term use, many
are designed for temporary activities, events
or short-term display.
Because of that, projects are constructed
in their Ashley Falls facility, trucked to the
location of the event, assembled on site, and
then broken down and removed after the
event. This requires complex coordination
of production, storage, transport, assembly
and take-downs.
“Logistics and transportation are a big
part of what we offer,” said LaMuniere. “Not
many companies do that.”
Their jobs can include specific objects,
such as a sign, individual display or props.
They are also called on to create all elements
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low-profile firms doing interesting work

McElroy Scenic Services created the elaborate stage set for a Rolling Stones concert at the Beacon Theatre
in New York City that was filmed by director Martin Scorsese for his 2008 movie, Shine A Light.

While much of its work is for out-of-area clients, the company also does local projects such as this display
at the Mount Greylock Visitors Center in Lanesboro. (Top photos courtesy of McElroy Scenic Services)

of an environment. For example, the company
is often hired to adapt an empty meeting space
into a functional setting for a corporate conference or other event. To achieve that, they
will construct furniture, signage, decorative
walls, stages, displays and other elements
that are visually coordinated.
“We do a lot of rebranding of spaces,
creating furnishing and decor that reflects a
corporate identity,” LaMuniere said.
For exhibits for museums, information
centers or other public sites, they will build
elements based on the overall theme of the
location and subject.
For Mount Greylock, they created informational displays with an appropriately
rustic look reminiscent of a log cabin. For
the Yale Peabody Museum, they created
a dwelling from the culture of the ancient
Incas for an exhibit.
The company has also created sets for
television shows, such as a kitchen for a
cooking show on the Food Network and the
backdrop for a talk show on BET.
Another forte is scenes for photo shoots
seen in advertisements and catalogues, and
editorial photography for publications such
like GQ, Vogue and Rolling Stone. In addition
to projects for sessions at other locations,
McElroy Scenic Services has a small photo
studio in their shop.
The photo scenes have been as diverse as
a southwest desert backdrop for a portrait
of Willie Nelson for a CD cover, a holiday-

to build exactly what they want,” LaMuniere
said. “But with other projects, a customer
will give us a budget and general parameters,
and leave it to us to create a specific design.
And sometimes a customer will simply show
us a picture and say, ‘I want something that
resembles this.’”
Despite the trend towards digital technology, such as the use of computer animation,

decorated home for Target, a post-modern
recreation of Dorothy’s bedroom from the
Wizard of Oz, and a glitzy setting for slightly
kinky fashion photography for retailer Dolce
and Gabbana.
The company’s role in the actual conception and design of projects varies.
“Some customers give us very specific
plans with all of the details, and our job is

Jason Benoit (left) and Dominick Caiati display wall accents that were cut with a CNC machine into the
shape of various biological cell structures for decorative use in a hospital’s lobby area.

interactive display, and signs on large video
screens, LaMuniere said McElroy Scenic
Services continues to be oriented toward
physical structures.
“The new technology hasn’t really affected
us,” she said. “We haven’t been eclipsed by
things like giant LED display walls. An event
may include technology in their displays,
but they still need physical objects around
them. Photography and media productions
still use physical sets and props. We adapt by
partnering with technology if it factors into a
project, and talk to people who do that.”
LaMuniere said the company is continually
looking for new markets. One new opportunity is the trend toward “pop-up” retail stores
and other installations that are designed to
operate on a short-term basis.
Another current priority for the company
is to obtain government business on the state
and local level.
LaMuniere is also are looking to expand
the business in the hospitality and restaurant
sector, creating interior decors and specific
elements.
“One area that we’re very interested in are
casinos, which have many sections that utilize
interior designs and public art,” she said.
LaMuniere said they also hope to gain more
business in the local and regional market.
“Doing work locally is always good, and we’d
love to do more of that,” she said. “There’s
so much around here. Look at how many
museums are in the area, for example.”u
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The Pittsfield Cooperative Bank and the Ali Family – a recipe for success.
HOT HARRY’S, DALTON, MA – Bishir and Isa Ali with Pittsfield Cooperative Bank’s Tim Collins, Vice President
of Commercial Lending, at their newest family business. When The Ali brothers were ready to expand, they
chose to work with their neighbors at The Co-op – just like their parents and grandparents had before them.

The Pittsfield Cooperative Bank opened in 1889 intent on empowering our neighbors to build
a better community. Savings and investment products were designed to benefit the customers
long-term and lending decisions were made with great thought by honest, local bankers.
They still are.
The Ali Family believes in supporting our local economy. In 1958, when selecting a bank, they
chose one that reflected the way they do business and shared their values of supporting their
community. That bank was—and still is—the Pittsfield Cooperative Bank, involved and local…
neighbors we know and trust.

Pittsfield
70 South St.
(413) 447-7304

Pittsfield
110 Dalton Ave.
(413) 395-9626

www.pittsfieldcoop.com

Dalton
431 Main St.
(413) 684-1551
Member FDIC & SIF

Gt. Barrington
325 Main St.
(413) 528-2840
Equal Housing Lender

