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STAGE PRESENCE…

Nicholas Paleologos has stepped into his new
role as executive director of the Berkshire Theatre
Group (BTG), which includes the Colonial Theatre
in Pittsfield (shown here) and the Berkshire
Theatre Festival in Stockbridge. In an interview
with BT&C beginning on page 9, Paleologos
discusses his position at BTG within the context
of the organization’s long-term strategic plan
and its goal of better integrating its various
operations and facilities.
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EBT CARD TO CULTURE

Program works
to make the arts
more accessible
BY JOHN TOWNES
The Berkshires are rich in culture, but the
price of admission often prevents a sharing
of the wealth among those with low and
modest incomes.
A recent initiative called EBT Card to
Culture is now making it more affordable
for those who receive economic assistance
from the state to attend performances and
visit museums.
EBT Card to Culture is a partnership between the Massachusetts Cultural Council
an the state
e ti e
eo
Health and Human Services’ Department
of Transitional Assistance (DTA), which
administers food assistance and other support programs for low-income, elderly and
disabled residents.
It is also a collaboration with participating
cultural and historical organizations, including several in Berkshire County.
“The Card to Culture program is a fairly
simple concept that can make a real difference
towards the goal of making the arts accessible to more people,” said Greg Liakos, a
spokesperson for the MCC.
le troni ene ts rans er
ar s
are how DTA delivers its core services of
food and economic assistance. The DTA
issues EBT cards to those who qualify for
food benefits through the Supplemental
Nutrition Assistance Program (SNAP), and/
or economic assistance through Transitional
Aid to Families with Dependent Children
or Emergency Aid to the Elderly, Disabled,
and Children.
continued on page 11

Old Stone Mill being repurposed as zero-waste maker space
Community-based project
emphasizes innovation,
creativity through reuse
BY BRAD JOHNSON
Leni Fried and Mike Augspurger have a
vision for transforming a historic commercial
property in Adams into a community resource
that can help propel the town on a path toward
a greener and more creative future.
“We’re all about ‘community’ and we want
to help create a community centered around
reuse,” said Fried.
That goal lies at the heart of their plans for
the Old Stone Mill Center of Arts and Creative
Engineering, a multifaceted project in which
they are restoring and reusing an 1860s mill
as a zero-waste maker space that will divert
lean re sa le material rom area lan lls
They also see the building serving as a
center for economic innovation and function
as part of the region’s cultural community that
will use applied arts, science and technology
to address environmental challenges and
economic disinvestment in this rural context.

“We want to bring these skills to the greater
community – to show how to make things,
but with a zero-waste focus,” said Fried.
A Cummington-based artist and printmaker, Fried has become well known in
Adams over the past year or so as the driving
force behind the town’s Bagshare Project
– an all-volunteer initiative in which local
residents, businesses and organizations have
been working to produce over 8,000 reusable
tote bags from recycled material – enough
for every man, woman and child living in
the northern Berkshire community.
That project, which took shape in early
2017 as the town prepared to implement the
plastic bag ban passed by Adams voters a
year earlier, garnered much local press and
attention as it progressed toward its goal. It
also became one of the largest of the Bagshare projects that Fried has orchestrated
in communities across the state since she
came up with the concept in 2007 (www.
thebagshare.org).
However, she and Augspurger are looking to make an even bigger impact on the
community as they move forward with their
continued on page 17

Leni Fried and Mike Augspurger of Cummington are becoming familiar faces in the town of Adams,
where they are engaged in a multifaceted redevelopment of the Old Stone Mill, along with a host of other
community-based activities centered around reuse and environmental sustainability.
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Established arts magazine
inspires new Lenox gallery
BY JOHN TOWNES
The publisher of The Artful Mind magazine
has opened a new gallery focused on the
works of regional artists.
Harryet Puritzman Candee, who has
published the regional art magazine since
1994, launched The Artful Mind Gallery at
alker t in eno in a
n o ial
artists’ reception for the summer show will
be held at the gallery on June 23, from 4 to
7 p.m. The public is invited.
“This new gallery evolved out of The Artful
Mind magazine,” said Puritzman Candee. “In
addition to presenting art on the pages and
online, I wanted to also display the original
works of regional artists on the walls, and
offer a sales outlet focused on Berkshire art.”
Her magazine publishes in-depth interie s an ro les o artists an their ork
along with other arts-related features. It is a
free monthly publication that is distributed
throughout the Berkshires. It is also available
online at issuu.com/theartfulmindartzine.
Puritzman Candee said there are similarities in the process of producing a magazine
and operating a gallery, although the result
is obviously different.
“Putting together the exhibit is somewhat
like doing a layout for print and online display,” she said. “The difference is that it’s
the actual physical art, which is a beautiful
experience.”
In addition to her regular magazine,
Puritzman Candee noted that she will be
publishing a special version of The Artful
Mind focused on the gallery.
The gallery’s initial summer show features
work by artists in various media, including
paintings, pastels, photographs, sculpture
and weaving.
The artists include Tyler Blodgett, Marguerite Bride, Roselle Chartock, Linda Clayton,
Karen Jacobs, Robert Forte, Kris Galli, Ernie

MADMACS
Mac & PC Sales | Service | Accessories
Small Business Managed Services

A mixed-media work by artist Linda Clayton entitled “On Awkward Terms With Reality” is featured in a window
at The Artful Mind Gallery in Lenox. The gallery, which is operated by Harryet Puritzman Candee, takes its
name from the regional arts magazine she has published since 1994. (Photo provided by The Artful Mind)
Kirk, Robert Taylor, Scott Taylor, Susan
Geller, Ghetta Hirsch, Sean McCusker, Carolyn Newberger, Mary Carol Rudin, Bruce
Panock, Jennifer Pazienza, Edward Pelkey,
Janet Pumphrey, Wendy Rabinowitz, JoAnne
Spies, Janine Strong and Robert Wilk.
Puritzman Candee said she drew upon the
network of artists she has known through the
years for the gallery.
“Many of them are people I knew from
The Artful Mind magazine,” she said. “I also
put out a public call for artists.”
In planning the gallery and selecting
work, Puritzman Candee said she wanted
to represent the spectrum and quality of the
art that is being produced in the Berkshires.
“It was important that they be professional Berkshire artists,” she said. “It’s not
pretentious, but the quality is high. These
are well-established artists whose hearts and
souls are in the Berkshires.”
The gallery charges the artists a small
commission for work sold.
Puritzman Candee noted that the current
show will run through the summer season.
“Later this summer we’ll put out a call
for artists for the next show in September
and October,” she said. “Many of the artists
who are showing this summer will continue
to be featured. There seems to be a sense of
community gathering around this.”
The Artful Mind Gallery (413-854-4400
or Facebook page 22walkerlenoxma) is open
from noon to 5 p.m. daily except Mondays,
or by appointment.
Puritzman Candee is leasing the space in

a small commercial block near Lenox Town
Hall in the center of Lenox. It is next to another new gallery, The American Craftsman,
altho h the t o are not a liate
She noted that she has received a lot of
help in organizing the gallery from the artists and other supporters, and that her life
partner, Jeff Bynack, has been instrumental
in helping her set it up. “I couldn’t have done
this alone,” she said.
The initial weeks have been encouraging, Puritzman Candee said, adding that
she expects the gallery to draw from a mix
of local residents and second home owners
and visitors.
“A lot of people have been coming in, and
we’re seeing a lot of smart, savvy buyers,”
she said. “We’re starting to make some sales,
and the guest sign-in book is already full.”◆

Dottie’s proprietor opens
bakery on Tyler Street
BY JOHN TOWNES
itts el s ler treet siness istri t
has a sweet addition, with the opening of
ler an ine a aker hose name re e ts
its location at the corner of those two streets.
Tyler and Pine is owned by Jessica Rufo,
who is also the proprietor of Dottie’s Coffee Lounge on North Street in downtown
itts el
Rufo explained that she had wanted to
open a bakery business for a while, and the
opportunity arose when this site became

Relocating our Pittsfield Store to the

ALLENDALE SHOPPING CENTER
END-OF-JUNE 2018
317 North Street|Pittsfield
36 Spring Street|Williamstown
413.445.5858|madmacs.com
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Which isn't saying
it can't be done.

Yankee Inn- Lenox

413-499-3700

available. She is leasing the space from her
The retail hours are 7 a.m. to 2 p.m. Thursstepfather, Ed Vella Jr.
day through Sunday. Rufo added that they
The 1,300-square-foot building at 339
are available for pickup of special advance
Tyler St. was formerly V’s Laundromat,
orders seven days a week.
which moved to the other side of Tyler Street.
“If there is eventually a demand, we may
Rufo said the building had been stripped
open for more hours,” she said, “but for now
down and cleaned up after the move of the
four days is plenty.”
laundromat. “It was in showing condition
While currently operating on a retail basis,
and was basically a blank slate,” she said.
Rufo said she may eventually add wholesale
Preparing it for the bakery included putting
operations at Tyler and Pine. “Hopefully,
new covering on the walls, installing a new
once we have the production down and are
oor ne
l m in an a hoo
o nters
comfortable with it, we’ll begin to shop some
and baking equipment.
of our items around to
“One of my main inspira- other businesses,” she
She invested about
$20,000 in personal
tions was my grandmother said.
funds and arranged a
Ty l e r a n d P i n e
and her love of baking.
$100,000 bank loan to
opened in late March.
Actually, this is dedicated Rufo said that initially
nan e the start
Rufo noted that Dottheir customers have
to all grandmothers.”
tie’s and Tyler and Pine
been a mix of people
are separate operations. While Dottie’s is a
in the neighborhood, and others who make
sit-down coffeehouse and restaurant, Tyler
a point of visiting there.
and Pine (413-464-7656) has a more basic
r i est so r e o alk in tra
has
role as a take-out bakery.
been people who come across the street from
“We concentrate on making donuts and
the laundromat,” she said. “We also seem to be
other homemade sweet baked goods,” said
a destination. We get a lot of businesspeople
Rufo. “We’re the place you can come in to
who stop in on their way to work and pick
grab a treat for yourself and others.”
some items or the o e or arents ith
The offerings are the equivalent of comfort
their kids before school.”
food, rather than elaborate or trendy pastries.
“I was a little concerned that Tyler and
“We don’t do anything fancy,” Rufo said.
Pine might pull away business from Dottie’s,”
“I’d describe it as more rustic, made with the
basics. One of my main inspirations was my
grandmother and her love of baking. Actually, this is dedicated to all grandmothers.”
She added that the selection is based on
the kind of familiar snacks that people recall
from their youth. In addition to donuts, they
also bake their own homemade variants of
familiar items such as Pop Tarts, cookies
and eclairs.
“I hope what we do will resonate with
happy moments from childhood,” Rufo said.
However, while staying with the basics,
Rufo said that they also create different variations. “The donuts are not strictly traditional,”
she said. “In addition to simple donuts, we
also o er sele tions o i erent a ors e
Tax & Financial Planning Services ®
experiment and try out things we think up.”
James R. Rose, CFP ®
She added that they will prepare more
Enrolled Agent
elaborate cakes or other items on special
order, but that is not the primary focus of
the retail operation at this time.
o sai the ri es e en on s e i
Fax: (413) 448-9054
items. Donuts, for example, are generally
$2.25 each, with boxes of eight and 16 avail222 South St. Professional Building
able for $14 and $24 respectively.
Pittsfield, MA 01201

That’s going to
be impossible.

Courtyard by Marriott - Lenox

413-551-7700

A building that formerly housed a laundromat at the corner of Tyler and Pine streets in Pittsfield is now
home to a new bakery owned by the proprietor of Dottie’s Coffee Lounge on nearby North Street.

she added. “But 99 percent of the people
who come into the bakery I’d never seen in
Dottie’s. So we seem to be drawing from a
different market.”
At the same time, there is a symbiotic
relationship between the two businesses.
“We can bake items here to sell at Dottie’s,”
she said. “And any overstock can also go to
Dottie’s.”
The business has two full-time bakers, and
three part-time employees including bakers
and a counter person. Rufo also works there,
dividing her time between Tyler and Pine and
Dottie’s. She said it is manageable because
both businesses have staff who can work
independently.
“The bakery is also less complicated and
demanding than Dottie’s,” she said. “There
are so many aspects to Dottie’s. Compared
to that, this is a walk in the park.”
Rufo noted that, while she expects to
continue to operate Dottie’s for the time being, she may eventually focus on the bakery.
“I’m looking into the possibility of transitioning Dottie’s into a co-op owned by its
employees,” she said. “It all depends on how
things work out.”◆

You have our

Undivided
Attention

Hampton Inn & Suites - Lenox

413-442-1111

DOLLARS & SENSE
(413) 448-9015

www.berkshireinns.com
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www.octobermountainfa.com
Member SEC, FINRA, SiPC

Like Toonerville Trolley, BellTower Records will sell both new and used records
and CDs.
Nelson said the inventory they acquired
from Toonerville Trolley includes about
BY JOHN TOWNES
15,000 CDs and vinyl albums.
After 40 years in business, Toonerville
“We expect to be enlarging that,” he said.
Trolley CDs and Records has left the station.
“We’ve already bought some additional alThe business, the last dedicated record
bums. Once the store is open, we’ll also be
store in the Berkshires, has closed its longtime
buying records from people.”
location at 131 Water St. in Williamstown.
Nelson said they chose to relocate rather
However, it will soon have a new life, new
than keep it in its longtime location in Wilowners and a new identity as BellTower Reliamstown for practical
cords, which will open
in July in the Norad “While there has been a re- reasons.
“The logistics of our
Mill at 60 Roberts Ave. surgence in the last 10 years,
selected
site were better
in North Adams.
they never stopped manufacfor us,” he said.
Last year, former
He noted that the
owner Hal March an- turing vinyl albums, and there
nounced his intention has always been a segment of nature of the business
to sell Toonerville Trol- the public who prefer them.” is as a destination store,
which people travel to
ley and retire. In late
because of its specialty.
April he sold the business to Andrea Belair
“They’re bringing other shops and busiand Wes Nelson of New Haven, Conn.
nesses into the mill, so there will also be
“We’re preparing the space now, and
alk in tra
he sai
e also e e t
also moving to the North Adams area,” said
that being near the Massachusetts Museum
Nelson in an early June interview.
of Contemporary Art will bring visitors in.”
The new 600-square-foot store will be
Nelson noted that there is also a perforlo ate on the thir oor o the ormer mill
mance space planned nearby in the mill.
(with stair and elevator access), which is be“Hopefully, that will also stimulate business
ing redeveloped by local businessman David
during concerts there,” he said.
Moresi (August 2017 BT&C).
In addition to sales in the brick-andNelson, originally from Connecticut, is
mortar location, BellTower Records (203a musician and most recently worked in a
306-8778) will also sell online. They are
wine bar in New Haven. Belair grew up
currently building a website (belltowerin Charlemont and has been an archivist at
records.com), and already have a Facebook
Yale University.
page (BellTowerRecords).
“My wife and I are both avid record col“We also plan to travel to some events in
lectors, and we had thought about opening
the Northeast that attract record buyers, and
a business related to it for some time,” said
have a booth there,” he added.
Nelson. “Andrea came across an article about
Nelson said the selection will be eclectic
Hal’s intent to sell Toonerville Trolley. It was
and will include diverse genres, includa good opportunity, and she contacted him.”
ing rock, jazz, world music and others. In
he sel nan e the r hase hi h in
addition to familiar artists, it will include
cluded the store’s inventory and other assets.
lesser-known ones.
They noted that March has been very
“We’ll have a good variety to cater to what
helpful and has provided them with advice
people are interested in,” he said. “We’ll also
and guidance for the new store.

Venture puts new spin on
former Toonerville Trolley

Northern Berkshire

Orthopedics

James Whittum, MD

Matthew Nofziger, MD

Suk Namkoong, MD

Paul Donovan, DO

Northern Berkshire Orthopedics has exceptional providers ready to care for you. Through our team-based approach with
Southwestern Vermont Medical Center and our Dartmouth-Hitchcock affiliation, you have access to board-certified,
fellowship-trained specialists when you need them. Whether you need care for a sports injury, a joint replacement, reconstructive
shoulder surgery, or fracture care, our goal is to get you back to the activities you love as quickly—and painlessly—as possible.

PA R T N E R S H I P I S P O W E R F U L M E D I C I N E
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include certain genres we like personally,
including classic psychedelic rock and new
and experimental music.”
Toonerville Trolley had survived through
major transitions in the music industry – from
analog vinyl records to CDs and the eventual
dominance of downloaded and streaming
music over the Internet.
In recent years, analog records have made
a small comeback, with a niche of people
who prefer the sound quality of that type of
recording and playback.

Nelson noted that, although they had been
eclipsed by digital media, vinyl record albums
never went away. This includes not only the
market for sale of existing vinyl records, but
also a si ni ant tren amon man er orm
ers in the music industry who are issuing their
recordings on vinyl as well as other formats.
“While there has been a resurgence in the
last 10 years, they never stopped manufacturing vinyl albums, and there has always
been a segment of the public who prefer
them,” he said.

the month in business

Through June 30: The Paper Industry in Lee: The people,
mills and contributions, exhibit of photos and other documentation from Lee Library Historical Collection, presented by the
Lee Library Association at 100 Main St. For information, call
413-243-0385 or visit leelibrary.org.

June 19, July 17:
s e
ree
r ks, informal gathering
of people interested in conservation and environmental issues on
third Tuesday of each month. 5:15 p.m. at J. Allen’s Clubhouse
Grille. Sponsored by the Berkshire Environmental Action Team
(BEAT). For more information and meeting location, contact Elizabeth Orenstein at 413-717-1255 or elizabeth@thebeatnews.org.
June 20: Chamber Nite, 1Berkshire networking event, hosted
ilton ar en nn itts el eno
o th t itts el
from 5 to 7 p.m. For information or registration, call 413-4991600 or email info@1berkshire.com.
June 21: Creative Ecologies: Balancing Aesthetics and
Stewardship, evening walk-and-talk hosted by the Clark Art
Institute at 6:30 p.m. Featuring the Clark’s grounds manager
Matthew Noyes and local beekeeper Dave Thayer, the event
explores the delicate balance between aesthetic and sustainable
landscape management on the museum’s 140-acre campus. Free
but reservations are required. To reserve, visit clarkart.edu or
call 413-458-0524.
June 22: Story Slam, free event presented by the Clark Art
Institute, in conjunction with Pastor Mark Longhurst of the
First Congregational Church of Williamstown, in celebration
of the Clark’s summer exhibition, Women Artists in Paris:
1850–1900, on view through Sept. 3. Held outdoors at 7 p.m.
on the Clark’s Fernandez Terrace. Open to the public, no
reservations are required. For more information, visit clarkart.
edu or call 413-458-2303.
June 26: Entrepreneurial Meetup, free 1Berkshire event that
gathers entrepreneurs together to network, learn and engage. 5
to 7 p.m. at location TBD. For information or registration, call
413-499-1600 or email info@1berkshire.com.
June 27: Sexuality Across the Lifespan, topic of talk by Dr.
Ashley Mader on the myths surrounding sexuality and aging,
how sexuality evolves as one ages, and tips for a healthy sex
life. Presented by Hillcrest Commons Nursing & Rehabilitation
enter
alentine
in itts el rom
to
m
ne
to
or o eh
hs or
June 28: ower
s r ra s or a o o he br
r ,
topic of monthly dinner meeting of the Berkshire Section of
the Institute of Electrical & Electronics Engineers, featuring
presentation by Mike Henderson, editor in chief of Power and
Energy Magazine. At Cork ’N Hearth in Lee, with cocktails at
6 p.m. and dinner at 7, followed by presentation. Register by
June 25. For reservations or more information, contact David
Rueger at 413-684-2475 or daverueger@yahoo.com.
July 5: rea arr g o
ree
r ks, informal gathering
of people interested in conservation and environmental issues
on rst h rs a o ea h month
m at the rairie hale
178 Main St. For more information, contact Natalie Narotzky
at nnarotzky@gmail.com.
July 10: Lean Lab, monthly meetup group designed for entrepreneurs who want to grow their businesses using lean startup
methodology. Hosted by Lever Inc. at 85 Main St. in North
Adams from 6 to 8 p.m. For information, email Brent Filson
at lson le er or
July 11: . . .
o s or b a o e
er, an afternoon of poetry and musical offerings in celebration of the Great
Barrington native. Begins at 2 p.m. at the W. E. B. Du Bois River
Park at Church and River Streets in Great Barrington, followed
by a walking tour of sites in downtown Great Barrington that
helped to shape the town’s iconic native son. In the event of
rain, the program will be held at First Congregational Church
on Main Street. For more information or to RSVP, contact
Rachel Fletcher at river@gbriverwalk.org or 413-528-3391.
July 13, 14: Lee Chamber of Commerce Craft Fair, 10 a.m.
to 5 p.m. in the Town Park. Spaces still available for crafters and
artisans interested in exhibiting. Call 413-243-1705 for details.
July 19: 3rd Thursdays monthl street esti al in itts el s
Upstreet cultural district, from 5 to 8 p.m. For information,
isit is o er itts el om r th rs a s email slemme
itts el h om or all

July 19-22: Emerging Tastes, a creative three-day retreat
hel at an o k haker illa e or oo in en ers an
enth siasts to e lore ne
a ors an rethink ol ones o
presented by Changing Tastes, Main Street Hospitality, and
Hancock Shaker Village. Tickets are $550 and include all
programming, three dinners, two lunches, festive beverages,
live music and goat yoga, tours, hikes, and other activities. For
more information or to register, go to hancockshakervillage.
org or call 413-443-0188.
July 22: BYP Summer Social at Tanglewood and Berkshire
Botanical Gardens from 1:30 to 7:30 p.m. For information or
registration, call 413-499-1600 or email info@1berkshire.com.
July 22: Chamber Nite Out with Waubeeka Golf Links and
Williamstown Theatre Festival, mix-and-mingle event for
chamber members from Williamstown, North Adams, Bennington, 1Berkshire and the Capital Region. Begins at 5 p.m. at
the W Bar & Grill at Waubeeka Golf Links with complimentary
light hors d’oeuvres and a cash bar, followed by an optional
7 p.m. performance of the new musical LEMPICKA at Williamstown Theatre Festival. Tickets are $56.25 each for this
special performance and must be reserved by July 20. For ticket
and other information about the performance, email Antonello
Di Benedetto at antonello@wtfestival.org. For info about the
chamber event, go to williamstownchamber.com
July 24: Volunteers, workshop presented by Abbie von
Schlegell, CFRE, as part of Development 101, a series for
non ro t sta
oar an ol nteers ne in e elo ment or
for those who want a refresher. 9 to 11:30 a.m. at BCC South
County Center in Great Barrington. $40 registration fee. For
more information, visit abbievonschlegell.com or email mary@
abbievonschlegell.com.
July 24: Annual Fund, workshop presented by Abbie von
Schlegell, CFRE, as part of Development 101, a series for
non ro t sta
oar an ol nteers ne in e elo ment
or for those who want a refresher. 1 to 4 p.m. at BCC South
County Center in Great Barrington. $40 registration fee. For
more information, visit abbievonschlegell.com or email mary@
abbievonschlegell.com.
July 26-29: e o a
a ew sh es a o ooks at Hevreh
of Southern Berkshire in Great Barrington, co-presented by
Hevreh and Jewish Federation of the Berkshires, in partnership
with the Jewish Book Council. Features free and fee-based
lectures, teachings and readings by internationally acclaimed
a thors in enres ran in rom a lt tion to hil ren s literat re
to cookbooks. For more information or to make reservations,
call Hevreh at 413-528-6378 or visit hevreh.org.
July 28: Heirloom, summer festival and marketplace featuring regional artisans, curators, chefs and farmers, presented
by Berkshire Grown and Greylock WORKS from 10:30 a.m.
to 6 p.m. in Greylock WORKS’ renovated weave shed at 508
State Rd. (Route 2) in North Adams. $5 entry, under 12 free.
For more information and vendor applications, go to www.
greylockworks.com/heirloom/.
July 31: Entrepreneurial Meetup, free 1Berkshire event that
gathers entrepreneurs together to network, learn and engage.
5 to 7 p.m. at Shire Breu-Hous, 63 Flansburg Ave., Dalton.
For information or registration, call 413-499-1600 or email
info@1berkshire.com.
Ongoing: Last Word Toastmasters public speaking club in
itts el meets rom
to
m on the se on an o rth
Tuesdays of the month at Reid Middle School, 950 North St.,
from September to May, and at Berkshire Medical Center,
725 North St., from June to August. Information at lastword.
toastmastersclubs.org.
Ongoing: erksh re
s ess
ers networking meeting
every Thursday morning from 8:30 to 9:30 a.m. at 55 Church
treet in itts el
ll siness eo le lookin or an o
portunity to network are invited. For information, call Kathy
Hazelett at 413-442-8581.

Nelson added that he had always been
personally attracted to record albums.
“When I was in a band we used to put
out records, as did many other performers,” he said. “I used to go punk shows, and
the bands would be sell their independent
records there.”
He said vinyl albums have an appeal
beyond their sound. “They have a tactile
quality that’s appealing,” he said. “I always
loved the old album art, the labels and the
liner notes.”
elson e resse on en e that there
will be a continuing market for vinyl albums
and CDs. He added that they expect BellTower Records will attract several categories
of buyers, in addition to those looking for
classic older albums.
“There are people who like the stranger,
more unusual records,” he said. “There are
also people who are interested in new pressings of Led Zeppelin albums.”◆

Let a good horse
be a good horse.

email your ﬁrm’s news
and announcements to:
info@btaconline.com

BUSINESS OPPORTUNITIES
LENOX – Well-established business property with modern spacious
owners apartment, 4,000 sq. ft., full liquor license, 4 acres. $850,000.
CENTRAL BERKSHIRES – Restaurant, profitable, long history, with
full liquor license. $75,000. Owner financing available with $25,000
down and 5-year payoff.
PITTSFIELD – Light industrial with 4-bay garage each with separate
utilities , office building. 1.5 acres. $450,000. Owner financing available.

LIBERTY INVESTMENT GROUP

413-442-8974

Collaborate
engineering
architecture
civil/survey
planning

Ongoing: The Job Club meets Mondays from 10 to 11 a.m.
at the North Adams Public Library and from 1 to 2 p.m. at
erkshire orks areer enter at
orth t in itts el
Free and informal program helps participants who are seeking
employment to expand their network of contacts and provides
valuable job-search tips. For information, visit www.berkshireworks.org or call 413-499-2220.◆

$PSQPSBUF&WFOUT5SBEF4IPXT
&YQPTJUJPOT1SPEVDU4IPXDBTFT

…because home is where the heart is!
WE OFFER:
Personal Care
Live In Service – Up to and
Including 24 Hour Care
◆ Medication Reminding
◆ Homemaking
◆ Companionship
◆ Shopping and Errands
◆ Door to Door Services for
Appointments & Procedures
◆
◆

Call us to set up an appointment
for a complimentary assessment!

413-464-7524

137 North Street • Suite 202
Pittsfield, MA 01201
www.mtviewhomecare.com

MovieQuiet Generators

Temporary power without the noise
or nuisance - for special events, working in
noise-sensitive environments,
film/video locations.
t4UBHF&WFOU
-JHIUJOH
t4UBHF3FOUBMT
t1JQF%SBQF
t3JHHJOH4PMVUJPOT
t(FOFSBUPST

Limelight Productions, Inc
1MFBTBOU4USFFU -FF ."

1-413-243-4950

www.LimelightProductions.com

50 depot st dalton ma 01226 413 684 0925
44 spring st adams ma 01220 413 743 0013
www.hillengineers.com
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PITTSFIELD OFFICE BUILDING
$149,900
Short walk to downtown Pittsﬁeld. Almost 3000
sq. ft. of space with 12 rooms, 1.5 baths, ornate
ﬁreplaces, vinyl siding, replacement windows,
detached 2-car garage, 96-by-99-ft. parking
lot to south of building. Near Big Y, Berkshire
Carousel, banks, Eagle Building. Business
General zoning. MLS 221114. Ask for Barb.
(4084B)

FOR SALE – PITTSFIELD
$599,900
South Street building with over 18,000
sq. ft. (per assessors) on four ﬂoors plus
partial basement. Parking lot in rear holds
42 vehicles. Full commercial kitchen, lots
of ofﬁce space. Large open auditorium with
20’ ceilings. Contact Barb for more details.
(4074B)
BARB DAVIS-HASSAN,CCIM
BROKER/OWNER
2017 Massachusetts REALTOR® of the Year

Over $130 Million
in Commercial
& Residential
Sales over a
29 Year Career

2016 PRESIDENT

Update

Correction: An article on the or h erksh re
Academy in the June 2018 issue incorrectly listed
four basic indicators that the therapeutic and
academic programs foster among students. The
four indicators are: being on time, respectfulness
to others, cooperation, and completing assignments. Also, the school’s director, Jodi Drury,
has completed her doctorate in Special Education
Leadership from UMass Amherst. The article
stated that she was working toward that degree.
The erksh re a ra eso r es o
(BNRC) and the erksh re he ae , Pittsel s
li li rar are la n hin a oint initiati e
the Library in the Wilderness. The project provides
access to essential hiking supplies to have a safe,
fun and educational outdoor experience, as well
as orksho s on hikin tra kin lo al ora an
fauna, and land stewardship. Community members
with a library card in good standing will be able
to he k o t hikin a k a ks e i e ith el
i es
trail i es a asi rst ai kit a
compass, binoculars, a magnifying glass, bug spray,
two ponchos, and an observational journal. The
packs, sponsored by BNRC donors, will be available at the Berkshire Athenaeum for a one-week
checkout (reservations required). “This program is
meant to provide the tools for families and individuals to be prepared for their own adventure in the
natural world and to have fun,” said Jenny Hansell,
BNRC’s president. In addition to the equipment and
resources, Library in the Wilderness programming
kicks off at 10 a.m. on June 16 with a hike at the
Boulders. Mariah Auman, BNRC’s volunteer and
outreach coordinator, will lead a three-mile, easyto-moderate stroll through the woods on the border
et een itts el an alton ikers sho l rin
a snack, water, and appropriate footwear. BNRC
ill also e hostin the rst o man orksho s at
the Berkshire Athenaeum to promote the program
on June 30 at 10 a.m. In addition, there will be a
hike and workshop at the Boulders on July 22
from 10 to 11:30 a.m. For more information on
these programs, contact Auman at 413-499-0596
or Alexander Geller, outreach librarian, at 413499-9480 ext. 202.
In a May 10 drawing at he oh so
ea
erships
i helle ittle o itts el
on this
year’s erksh re
e
a car, a 2018 Ford
Fiesta sponsored by The Johnson Dealerships and
re o k e era re
o as an incentive
for donations to Berkshire United Way’s 2017
campaign. This marks the 18th year the two
companies have participated in this giveaway,
with their contributions totaling over $200,000.
The nomination process for
erksh re’s
8th annual Berkshire Trendsetter Awards is now
open. The awards celebrate organizations and
individuals whose achievement, innovation, and/
or commitment has strengthened the regional
economy and helped the Berkshires grow. Top
nalists ill e honore an nal inners an
nounced, at 1Berkshire’s annual Celebrate the
Berkshires event on Sept. 13 at the Proprietor’s
Lodge the ormer
o e in itts el
Categories include Comprehensive Marketing
Campaign, Creative Economy Standout, Entrepreneur/Visionary of the Year, Growing/Advancing
the Berkshire Economy, Newcomer of the Year,
on ro t m a t an n er
han e aker
For information and to submit nominations, go
to 1berkshire.com/about/awards-recognitions/
trendsetter-awards/ta-nomination-form/.

Quest Connect

Providing Corporate IT Training to the Berkshires for over a decade!
Microsoft Office
QuickBooks
Adobe
CompTIA
Cisco
EC-Council…

A premier provider of professional and technical training
delivered by local content experts.

413-442-9500 Ext. 1
Massachusetts Workforce Training Provider

Zogics has been named one of Inc. magazine’s
Best Workplaces for 2018. Featured in the magazine’s June 2018 issue and online at inc.com, the
publication’s third annual ranking is the result of
a wide-ranging and comprehensive measurement
of private American companies that have created exceptional workplaces. Out of thousands
of applicants, the publication selected just under
300 winning companies. “Our employees are the
heart of our success,” said Paul LeBlanc, founder
and CEO of Lenox-based Zogics. “We strive to
cultivate a dynamic, engaging and challenging
workplace that inspires employees to give their
very best every day. This award is a testament to
both the culture we’ve created and the individuals
who make this place what it is. Being named one of
Inc. magazine’s Best Workplaces is truly humbling,
and we are honored to be in such great company.”
The Chester Theatre Company (CTC) has
been awarded a $44,000 capital grant from the
Cultural Facilities Fund (CFF), a state program
that fosters the growth of the creative economy
s
ortin
il in ro e ts in the non ro t
arts, humanities and sciences. CFF grants must
be matched one-to-one by the recipient, and CTC
is launching a capital campaign to secure the
matching funds. The grant and the match will be
used to renovate the company’s facility at 4 Main
t in hester hi h ser es as oth o es an
summer intern housing. Included in the repairs
will be complete winterization of the building,
making the residences available for year-round
use and creating opportunities for year-round
educational and artistic development programming. “We are thrilled that the CFF has awarded
s the a ilit to
ra e hester heatre s o e
and housing facility,” said Wendy Davis, CTC’s
board president. “We are a teaching theatre, and
the renovation will give our interns a comfortable
place to stay, learn and share ideas.”
At the recent annual meeting of a s o
a k, Charles O’Brien, president and
CEO, announced that the bank had surpassed
projections in both deposit and loans for the year,
and noted that assets had grown 34 percent over
the last 4 years to $527 million. O’Brien attributed much of the bank’s growth to its leadership
position in mortgage lending in northern and
southern Berkshire County. “Our lending team is
well-known and respected within our community,”
he said. “Along with our local decision making,
not ha in a one si e ts all len in mo el an
the attention our customer’s receive from application to closing and beyond is what makes us a
true community bank and one that our customer’s
respond to and appreciate.” O’Brien noted that
the bank has also increased its deposit market
share, commercial loan portfolio and improved its
asset quality ratios to their best levels in almost a
decade. The meeting also showcased the bank’s
Information Technology Department for its signi ant ontri tions to the ank s s ess e
for the past 10 years by CIO Kathleen Luczynski,
the department has made security its top priority
and focus in this area of constant change and
increasing risk. “My team continuously monitors
the environment and threats to ensure the bank
has the layered security, processes and procedures
in place to safeguard our customer and employee
data,” said Luczynski.
o
ar e
e o
s e has
re ei e a
ri
isor erti ate o
cellence. Now in its eighth year, the program
recognizes hospitality businesses that have
consistently delivered a quality customer experience and earned favorable traveler reviews on
ri
isor o er the ast ear he erti ate
of Excellence is based on the quality, quantity
and most recent reviews submitted by travelers
from around the globe on TripAdvisor. In addition to positive online guest reviews, hotels must
have maintained an overall TripAdvisor bubble
ratin o at least o r o t o
e ha e re ei e
a designated number of reviews, and have been
listed on TripAdvisor for at least 12 months. “We
are honore to e a ar e ith the erti ate o
Excellence by TripAdvisor for our commitment to
customer satisfaction,” said Patty Jordan, general
mana er o ilton ar en nn eno itts el
am extremely proud of our team for consistently
delivering exceptional service, and we appreciate
our guests for recognizing our efforts.”

ill ri ht o itts el an a om lishe ho
tographer and active local citizen, has been named
the 2018 artist in residence at the e
o
.
For the entirety of the residency, from Memorial
Day through Labor Day (Sept. 3), Wright will be
creating work, using the Red Lion Inn spaces as
his studio and inspiration. “The program enables
us to invite new perspectives and ways of connecting with our beloved Inn and historic landmark,”
said Main Street Hospitality CEO Sarah Eustis.
“Bill is a talented artist whose work is able to encompass and express the Red Lion Inn’s character
in a modern way.” The Red Lion Inn created the
artist-in-residence program in 2017 to celebrate
the artistic and creative energy of the Berkshires,
and invited artists to interpret and express the
inn’s spirit through their work. This year, the Red
Lion has partnered with IS183 Art School of the
erksh res to further develop the residency program. “Increasing access to the visual arts is what
IS183 Art School is all about – we are thrilled to
be partnering with the Red Lion Inn to create an
experience for residents and visitors to engage with
an artist’s studio experience,” said Lucie Castaldo,
IS183 Art School’s executive director. Events surrounding the residency will consist of artist talks, a
closing reception over Labor Day weekend, and an
exhibition following Wright’s residency.
erksh re a k has received the 2018 Gold
Halo Award for its XTEAM corporate volunteer
program. The award recognizes the top corporate
social responsibility efforts in North America across
multiple categories including education, cause
marketing and employee engagement. The bank
received the award for the Employee Engagement
(Group Volunteering) category, which recognizes
initiatives that engage employees in a cause-focused
initiative to achieve both a social and a business
impact. This corporate employee volunteer program
boasts a 100-percent employee participation rate,
earning the bank the highest recognition in the
Employee Engagement category.
The o
e eo e
or ora o
o o h erksh re (CDCSB) recently submitted
a funding application to the Massachusetts Department of Housing and Community Development
(DHCD) for the property the CDC owns at 100
Bridge St. in Great Barrington. If awarded, these
n s ill ro i e the nal nan in nee e to
build 45 new affordable rental units, Bentley
Apartments, and remediate the 8-acre site along
the Housatonic River in downtown Great Barrington (April 2017 BT&C). “We applied for the
nal n s in e r ar sai
s e e ti e
director, Tim Geller. “The DHCD will announce
these extremely competitive funding awards in
July.” CDCSB submitted the funding application
in partnership with erksh re o s g e e
opment Corporation, the project’s co-sponsor;
e a
o a
r h e s
. in Springel an
o s ga
e e o e in
Amherst. When funded, the work will be put out
to bid to regional contractors. In 2017 the project
as a ar e a
erkshire ro n el
Revolving Loan Fund Grant from the erksh re
eg o a
a
g o
ss o which completes the funds necessary for the clean-up of
the property. The Bentley Apartments complex
represents phase one of CDCSB’s ongoing plans to
create much-needed affordable homes and a center
for economic growth in Great Barrington. The new
units include one-, two- and three-bedroom apartments for families with incomes of up to $48,000,
o erin rental a artments at si ni antl lo er
than market rates. The plan’s New England-style
apartments have been recently redesigned to better t the st le an aestheti o the nei h orhoo
while plans for a riverfront park will showcase
the desirable downtown natural space.
erksh re o
o ege (BCC)
nishe rst in assa h setts an thir in the
United States in the Diversion category of the 2018
RecycleMania competition. RecycleMania is the
nation’s premier waste reduction and recycling
competition among colleges and universities, managed by Keep America Beautiful. The 2018 tournament featured 300 schools participating from
46 states, the District of Columbia and Canada.
This was BCC’s 10th year of participation in the
annual competition. The college has improved its
waste diversion rate by 42.79 percent since 2009,
and has a goal of zero waste by the year 2020.

Jim’s Lawn Care
Call now to arrange for SPRING CLEAN UP services
Lawn Mowing & Fertilizer Treatment ★ Garden Care & Maintenance
Brush Cutting ★ Chain Saw Work ★ Pruning ★ Hedge Trimming
Mulching ★ Rototilling ★ Painting ★ Fencing ★ Junk Removal
Free Estimates

413-464-0373
(Leave Message)

Firewood for Sale
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news & notes from the region
In conjunction with national Immigrant Heritage
Month in June and in recognition of the more than
10,000 immigrants in the Berkshires, the erksh re
Immigrant Center (BIC) is conducting a $10,000
fundraising campaign to ensure the center can continue meeting the most critical needs of individuals
and families who have moved to the Berkshires
from other countries. “We’re calling this the ‘10,000
Strong Campaign’because we want people to pause
and notice just how much the 10,000-plus foreignborn residents have enriched this region for all of
us,” said BIC Executive Director Brooke Mead.
“Just imagine the Berkshires without immigrants,
and you’ll quickly see just how much stronger we
are as a community because of the many ways
immigrants contribute.” The BIC remains the
only program in Berkshire County that focuses
exclusively on meeting the unique challenges
of a growing immigrant and refugee population,
and was one of four agencies recently named a
nalist or est mall on ro t in the state
assa h setts on ro t et ork
es ite the
anti-immigrant climate and policies promoted by
the Trump Administration, the Berkshire Immigrant
Center is surviving and thriving, much like the
resilient individuals and families we serve,” said
Mead. “Unfortunately, this year promises to be just
as challenging – if not more so – for immigrants.
That’s why BIC is asking for community support.
We need our neighbors’ help to ensure that BIC
can continue providing the information and immigration legal services our clients so badly need.”
The “10,000 Strong Campaign” began June 1 and
continues through July 4. Tax-deductible donations
of any amount are welcome and can be made online
via the secure “Donate” link on the BIC website at
berkshireic.com. Contributions can also be made
by check, made out to Berkshire Immigrant Center,
an maile to
ast t itts el
The
s e
oo era e a k has announced that 15 area students have received
awards from the bank’s Centennial Scholarship
Fund. Created in 1989 in celebration of the Coop’s 100th anniversary, the fund has provided over
$300,000 in aid to local students seeking to further
their education. This year’s recipients include:
Troy Schweitzer and Zachary Barnes, Taconic
High School; Molly Conroy, Rosaliz Hernandez
an
atherine an he
itts el
i h hool
Cole Accardi, Jeremy Girard, John Kowalczyk,
Kelly McMahon, Aubrey Pickard and Hannah
Ronayne, Wahconah Regional High School;
Ruby Jones, Monument Mountain Regional High
School; Lauren Edwards, Mount Everett Regional
School; Julian Nejaime, Lee High School; and Jake
Corcoran, Lenox Memorial High. “Supporting our
community is a hallmark of what we do, and these
scholarships are an investment in our community’s
future,” said Jay Anderson, president and CEO of
the itts el oo erati e ank
e are ro
to support students achieve their dreams and we
look forward to welcoming them back home to
live and work in the Berkshires.”
The Bidwell House Museum in Monterey is
the recipient of a $12,000 grant from the Lenox
ar e
b, which will allow the early American
history museum to create a new series of educational garden beds around its recently refurbished
entran e
he m se m re entl nishe
ork
on a new accessible entry into the museum,” said
Executive Director Heather Kowalski. “This new
walkway will be further enhanced by educational
garden beds planted with native species familiar to
the 18th century residents of the home, signage to
provide visitors with information about the plants
and a brochure. The museum would not have been
able to move forward with the educational component of the project without this very generous
grant from the Lenox Garden Club.” The Bidwell
House hopes to have the new garden beds planted
and the signage complete by late summer.

The erksh re
a e o e is engaged in
a special opportunity to raise money for homeless
animals an ser i es that ene t the omm nit
in which two donors have each agreed to give a
dollar-for-dollar match for all donations given
between June 1 and July 15. The shelter’s goal is to
raise $25,000 which, with the matching donations,
would mean $75,000 for animals and programs.
The organization plans to allocate $25,000 for
animal care and rehabilitation, $25,000 for its
Humane Education programs, and $25,000 for
Purradise, its satellite feline adoption facility in
Great Barrington. To learn more or to make a
donation, go to BerkshireHumane.org or call the
shelter at 413-447-7878.
erksh re a k has awarded 40 high school
seniors with a total of $100,000 in scholarship
funds through the Berkshire Bank Foundation
Scholarship Awards Program, which recognizes
st ents that ha e e em li e omm nit ser
vice through their volunteer efforts, have been
s ess l a a emi all an ha e a nan ial
need. In response to the federal tax reform at the
start of 2018, Berkshire Bank announced that a
contribution would be made to the foundation to
bolster its endowment and enhance its giving.
As a result of this additional funding, the foundation was able to increase the total scholarship
funds to $100,000 – increasing each individual
scholarship to $2,500. The students were awarded
their scholarships in May at their local branch
by bank employees. Berkshire-based recipients
in l e aniel aillet itts el
i h hool
Sarah Beckwith and Finnbarr Chebatoris, Mount
Everett Regional High School; and Mark Borelli
II, BART Charter Public School.
Holiday Retirement’s e o sh re s a es in
eno has een erti e as a reat ork la e
Great Place to Work Institute. The designation
was based on ratings provided by Devonshire
Estates associates through the Culture Audit and
Trust Index Survey. These tools provide insight
into an organization’s value system, programs
and practices, and measure levels of credibility,
respect, fairness, pride and camaraderie. “We’ve
emphasized associate engagement for more than
a year, striving to be as passionate about our associates as they are about serving older adults,”
said Lilly Donohue, Holiday Retirement’s CEO.
“I am incredibly proud of the results from our
rst time arti i ation in this s r e ith reat
Place to Work, and I am delighted to celebrate
alongside the dedicated team members at Holiday
Retirement’s Devonshire Estates.”
Wheeler & Taylor Inc., a Great Barringtonbased insurance agency, has expanded into the
Connecticut market with the purchase of the
oo
orks s ra e ge
of Columbia,
Conn. This purchase, which includes the businesses of F.W. Postemski Insurance and Cummings Insurance, is the second acquisition of a
GoodWorks agency by Wheeler & Taylor. The
a en a ire the reat arrin ton o e o
GoodWorks in early 2017. Wheeler & Taylor now
operates in six locations and continues to look
for future expansion opportunities, according to
George Ryan Jr., the agency’s president and CEO.
“We meet with many small independent agencies
that have a strong history and enjoy the respect of
their community,” said Ryan. “At the GoodWorks
Columbia Agency we witnessed a real commitment
to local service, and that complements the Wheeler
& Taylor growth strategy very nicely. We value local agencies where agents and employees actually
live in the community and establish meaningful and
long-lasting relationships with their clients.” The
onne ti t o e ill ontin e to o erate n er
the GoodWorks Columbia name and will offer a
full range of personal and commercial products,
ith no sta n or or ani ational han es lanne
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their community,” said Ryan. “At the GoodWorks
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As part of its 25th anniversary year, Community
Access to the Arts (CATA) will be presenting its
annual art show, I Am a Part of Art, in partnership
with the ark r s
e in Williamstown and
the Lichtenstein Center for the Arts in itts el
this summer. The exhibit showcases more than 200
original works of art, representing more than 125
artists with disabilities. Works are professionally
matted and framed, and all pieces are available
for sale, with proceeds providing commissions
for individual artists. The curated exhibits feature
a wide range of styles, including abstract and
representational paintings and drawings, as well
as work in printmaking, sculpture and collage,
in a variety of media. “I Am a Part of Art offers
a window into the vibrant imagination of our
artists with disabilities,” said Margaret Keller,
CATA’s executive director. “Through their artwork,
CATA artists reveal their spirit and draw us into
their worlds. The creativity and expressive detail
in every piece is breathtaking, and speaks to the
power of art to transcend our differences. We’re
thrilled to partner with the Clark Art Institute and
with the Lichtenstein Center for the Arts to share
this re elator ork ith o r omm nit
he rst
exhibit runs from July 1 to Aug. 19 at the Clark
Art Institute’s Lunder Center at Stone Hill, with a
free “Meet the Artists” event on Aug. 2 from 1 to
2 p.m. The Clark Art Institute is open daily from
10 a.m. to 5 p.m. during the course of the exhibit.
The second exhibit hangs at the Lichtenstein Center
for the Arts at 28 Renne Ave. from July 5 to July
31, with a public reception on July 12 from 5 to
7 p.m. The gallery is open Wednesday through
Saturday from 11 a.m. to 4 p.m. I Am a Part of Art
is sponsored in part by re o k e era re
o , the Fund for Williamstown, Frames on
Wheels, the Massachusetts Cultural Council,
and other supporters.◆

PITTSFIELD
MILL BUILDING
OFFICE SPACE

Newly renovated, great light,
height, brick, maple floors. The
2,400 sq. ft. and 1,100 sq. ft.
spaces can be combined. Will
build out to suit if desired.
A well-maintained property owned
and operated by the Nash family for over
60 years. We keep our tenants happy!

Contact: Lisa Noyes at ALNASCO
413 448 8287 • Lisa@ALNASCO.NET

WWW.ALNASCO.NET

One of many historical
properties we protect
every day.

1-800-369-3905

www.LeeAudioNSecurity.net
MA Lic #1468C • NY Lic #12000022800

Business is done
between two people.
Not two voicemail
systems.
Let our virtual receptionists handle your
customers’ calls whenever you can’t.

STOP & SHOP PLAZA, MERRILL ROAD, PITTSFIELD
(800) 367-7243 BerkshireCommunicators.com

442-6911

www.medwardjewelers.com
Mark E. Kasuba, Gemologist
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PRIME DOWNTOWN PITTSFIELD OFFICES

with parking at the door!

SOUNDING board

For details, contact:
Kathleen Hazelett, Broker/Owner

LETTER TO THE EDITOR

OFFICE: 413-442-85811
CELL: 413-446-9950
khazelett@dayspringrealtors.com

TO THE EDITOR:
All over Berkshire County, we can see
opportunities to grow our economy. After
decades of decline, many sectors are
showing signs of growth. These “green
shoots” are being nurtured by collaborative partnerships between leaders of
sinesses non ro ts asso iations an
municipalities who are setting aside their
narrow interests and focusing instead on
the greater good of growing economic
opportunity and inclusion.
Sadly, there are some notable exceptions, as represented by the letter in this
newspaper last month attacking the legitimacy of Greylock Federal Credit Union’s
business model (June 2018 BT&C).
Bankers complaining about credit unions
is hardly a new phenomenon. But CEOs
a n erson o itts el oo erati e
Bank and Chuck Leach of Lee Bank
touched a new low by criticizing Greylock’s Low Income Designation and undermining our community development
outreach. In doing so, they defeated their
own cause, as they acknowledged the
very essence of the credit union difference. But more importantly, they diminished their own capacity to help move our
community forward.
To be clear, Greylock pays about $1.5
million annually in local property taxes
and payroll taxes, and we provide about
$900,000 in direct community investments
t the heart o o r not or ro t
nan ial oo erati e mo el res on s
to the s e i
nan ial nee s o o r
Berkshire County community, where
half of our citizens live on less than
$50,000 of household income, and where
thousands of people are credit challenged. The federal Low Income Designation lampooned by these bank CEOs
is afforded only to credit unions serving
economically challenged markets like
Berkshire County.
t re lo k e se o r not or ro t
oo erati e mo el to ll len in a s in
our community. To grow the Berkshire
County economy, we open access to
credit through Credit Builder and Safety
Net Loans, as well as New Road Auto
Loans for credit-challenged borrowers.
or ro t len ers are not ell ositione
to make these loans, and Greylock has
experienced 20-percent growth in this
type of lending in just two years. It’s the
type of work that our 300 employees
thrive on every day
In fact, in just the past 18 months
Greylock has helped keep 45 families
in their homes through foreclosure-preention ro rams
r nan ial oa hes
provided more than 1,800 people with
one on one nan ial ellness o nselin
sessions, and our lenders provided more
than 1,000 loans to credit-challenged
borrowers. For working families in the
Berkshires, these loans are a vital link to
em lo ment an nan ial sta ilit e en
if the balances are too small to draw the
attention o or ro t anks
On the other end of the economic
spectrum, business owners and families
with ample income and spotless credit
can choose to do business anywhere. It’s
worth asking why thousands of them
choose Greylock Federal Credit Union
o er or ro t anks ot one o them has
ever mentioned our tax status, but many
of them mention that they appreciate our
community commitment. They prefer

DAYSPRING REALTORS

55 Church Street • Pittsfield, MA 01201

Your business is too small
to do IT right. Right?
Wrong.

Expect more.
413-499-0607 1 Fenn Street
800-207-1926 Pittsfield, MA

compuworks.biz

BerkShares Business of the Month

A

t the base of Catamount Ski Area sits an alpine-style building. In the front garden a Swiss
and American flag wave proudly in the wind. It is a view that could have come straight out
of an advertisement for idyllic ski chalets in the Swiss Alps. The building is home to the
appropriately named Swiss Hütte, a 14-room inn and restaurant serving international cuisine that
is owned and operated by Swiss-born chef Gert Alper and wife Cindy.
The Swiss Hütte is a little bit Berkshires, a little bit Hudson Valley— the state line literally runs
through the middle of the restaurant. This means that it has two liquor licenses, pays taxes in
both Massachusetts and New York, and has developed a unique identity under Gert and Cindy’s
management.
A classically-trained chef, Gert apprenticed in his native Switzerland, refined
his skills in England, and then came
to work in restaurants in the United
States after his mandatory military service in Switzerland. The husband and
wife team were introduced to the already established Swiss Hütte by a colleague in 1986 at the tail end of their
42,000-mile camping trip around the
United States. Looking for their next
adventure, they decided to purchase
the operation and settle permanently
in Hillsdale, NY.
His personal culinary style? Consistency. Gert dismisses the latest food
fads, instead allowing his traditional
French continental cuisine to speak for itself. He says, “Change puts a tremendous amount of
pressure on you and it’s very important to have an identity and be proud of it, and to work at
it— to become better at what you do.” That’s why you’ll find some of the same items on the menu
items since 1986, like Wienerschnitzel, Rosti and Spatzli, but accompanied by an extensive specials menu inspired by fresh, seasonal ingredients.

Swiss Hütte Inn and Restaurant
3290 Ma-Route 23, Hillsdale, NY (413) 528-6200

While consistency is key at the Swiss Hütte, what has changed over the years is the labor force.
Gert believes that low wages and high rents are holding back regional economic growth in both
Berkshire County and the Hudson Valley. As a business owner he is deeply concerned with the
well-being of his staff. He is proud to say that even his lowest paid staff members earn well above
the minimum wage.
Particularly troubling to Gert and Cindy is the inundation of short-term rentals and Airbnb-style
operations to the area, which aren’t subject to the same taxes and regulations as traditional bed and
breakfasts, inns, and hotels. It affects them as owners of an inn, but it also impacts their employees,
too. Short-term rental schemes can lead to speculation on properties, ultimately driving up housing costs and reducing the availability of long-term rentals for young and working-class people.
Despite his efforts, Gert says that without region-wide affordable housing, local people can’t afford
to live and work here.
Yet Gert and Cindy are hopeful for the future of the local economy and the opportunity for the
two regions they represent to collaborate on economic issues. BerkShares especially help to bridge
that gap. Gert says, “it’s always a good thing to grow and support a micro-economy with the help
of your neighbors.”

more stories like this one at www.berkshares.org
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Credit union’s business model fills need in community

Congratulations To Our 2018 Graduates!

to e i enti e
ith o r instit tion that
promotes an inclusive, growth-oriented
message and avoids the politics of personal destruction.
How is Greylock able to maintain its
focus on growing the economy, despite
these unfortunate attacks from bank
CEOs? It all starts with our volunteer
board, elected by and from within our
membership. Their leadership represents
perhaps the most profound difference bet een re lo k an or ro t anks
ery one of our directors gives generously
o their time an the illin l sa ri e
the tens of thousands of dollars they could
earn serving on bank boards. Their steadfast adherence to doing the right thing for
o r mem ershi o s into e er e ision
we make. Their leadership keeps us on
track and growing when banks falter, lose
their way, or feel they cannot grow in this
challenging market.
At Greylock Federal Credit Union, we
believe this is a great time to do business
in the Berkshires. It is hard to fathom
why two bank CEOs are choosing this
moment – just months after they absorbed an historic tax cut – to denigrate
re lo k s not or ro t oo erati e
mission. We believe our community will
be better served when CEOs use their
leadership skills to collaborate and grow
the economy instead of tearing other
organizations down.
John Bissell, President & CEO
Greylock Federal Credit Union
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Nicholas Paleologos fills strategic role for Berkshire Theatre Group
New executive director
discusses organization’s
current effort to plan
for its long-term future

I

n March, Nicholas Paleologos became
executive director of the Berkshire
Theater Group (BTG). Paleologos oversees
the operations of BTG in collaboration with
Kate Maguire, artistic director and CEO.
is a non ro t or ani ation orme
in 2010 with the merger of the historic
Colonial Theatre on South Street in downto n itts el an the erkshire heatre
Festival (BTF), which operates the seasonal Fitzpatrick Main Stage and Unicorn
Theatre in Stockbridge (and this year is
celebrating its 90th anniversary).
Paleologos joined BTG at a time when
the organization is developing a long-term
strategic plan for the organization’s operations nan es an ro rammin
A native of Woburn, Paleologos has had
a diverse career. A cum laude graduate of
Tufts University, he received his master’s
degree in Public Administration from
Harvard University.
Paleologos served for 14 years representing the Woburn area as a member of
the Massachusetts House of Representatives. He was House Chairman of the
Education, Arts and Humanities Committee from 1985 to 1990.
After leaving the Legislature in 1990,
he pursued a career as a producer in live
theater lms an tele ision t o time
Tony Award winner, his theatrical credits
include the London and Broadway productions of Chitty Chitty Bang Bang. He was a
ro er on lms that in l e
rl rl
Ghosts Of Mississippi, Quiz Show and
other mainstream and independent productions e also ro e lms or
an
documentaries for the PBS series Frontline
and The American Experience.
In 2000, Paleologos founded Boston’s
Stuart Street Playhouse.
From 2007 until 2010, he worked to
attra t eat re lm ro tion to the state
as executive director of the Massachusetts
ilm
e n
he as a ointe
executive director of the New Jersey State
Council on the Arts. During his tenure, the
council awarded thousands of grants totaling close to $100 million.
In the following interview, Paleologos
discusses his role as executive director at
BTG, and the organization’s strategic plan
and goals.

~

BERKSHIRE TRADE & COMMERCE:
How did you come to this position with the
Berkshire Theatre Group?
NICHOLAS PALEOLOGOS: I met Kate
Maguire a few years ago through a mutual
friend. That was after BTF had merged
with the Colonial Theatre to form BTG.
The merger had doubled the size and
scope of the organization’s programming
and operations and added a whole new
theater in itts el
Kate recognized that the most successful national models for a theater organization of BTG’s size required both an artistic
director and an executive director. Seeing
that as the next logical step, Kate and the
board of trustees eventually offered me the
new position.

Berkshire Theatre Group Executive Director Nicholas Paleologos says one of the goals for the organization in its long-term strategic planning is to build on
“the Colonial Theatre’s crucial role in the community and economic development of Pittsfield.” That includes “[ratcheting] up our educational programs and
community-based productions, while also continuing to serve as a venue for individual concerts and other performances by visiting artists.”
I was so thrilled by the opportunity I
told Kate I felt like the kid who applied to
college and just got the fat envelope from
his rst hoi e
BT&C: What drew you to the position?
PALEOLOGOS: I had been in love with
the Berkshires since I was in my twenties
when a legislative colleague, Senator Jack
Fitzpatrick, invited me for a visit in 1978.
So, on a personal level, the chance to move
here was a dream come true.
(Editor’s Note: The late John Fitzpatrick
was a state senator from Berkshire County.
He and his wife, the late Nancy Fitzpatrick,
had been strong supporters of the BTF.)
Also BTF is a great theater festival, and
the olonial heatre is ma ni ent s a
producer I’ve been in theaters from New
York to London, and I’ve never seen a prettier theater than the Colonial. It is amazing
as a performance space, with acoustics that
were originally designed for performers to
be heard without a microphone.
BT&C: What are your primary responsibilities as executive director?
PALEOLOGOS: As an overall priority, BTG has been developing a strategic
plan to ensure the organization’s longterm future. That has many facets, and
I’m working with Kate, the rest of the

staff and board of trustees to complete
an im lement that also ha e s e i
priorities and preoccupations.
BT&C: The restoration and opening of
the Colonial had been a long and complex
community project, and its managing organization had financial problems before
it became part of BTG. What is the overall
status of BTG as an organization now?
PALEOLOGOS: In general, it’s sound.
The overall balance of earned income to
contributions is solid. Debt and expenses
are manageable. The challenges we face
are certainly not unique to BTG. Every
non ro t or ani ation a es them
When I was with the New Jersey Council
for the Arts, we gave grants to about 150
organizations, which involved reviewing
them in detail. That was like getting a PhD
in non ro t mana ement rom the onor s
perspective. Every one of the organizations
we worked with were dealing with some
type of challenge related to audience develo ment nan es an or h si al mainte
nance. It goes with the territory.
So I was able to take an honest critical
look at BTG beforehand. I wouldn’t have
taken this o i
asn t on ent that it
has a bright future.
BT&C: What is the strategic plan addressing? How is it being conducted?

PALEOLOGOS: In partnership with
our friends at the Massachusetts Cultural
Council (MCC), we’ve invited the nationall re o ni e on ro t inan e n
to take a ee i e into o r nan es an
operations. They’ve been going through
si ears o a ite nan ials he re
also looking at our facilities.
It has been enormously helpful for us
to have another set of eyes. They’ll be
recommending ways we can economize
thro h thin s like ener e ien ies an
also identify additional opportunities for
earned and contributed revenue.
Anita Walker, the director of the MCC,
has also been a huge help – not just
throughout this process, but also for her
steadfast support of our work over the past
two decades.
BT&C: Are there specific goals or
challenges you are focusing on in the
strategic plan?
PALEOLOGOS: The goal of better
integrating our operations and facilities
in itts el an to k ri e is a i art
of it.
That includes looking at how we can
make the most of our combined resources
to ene t oth the olonial in itts el
and The Fitzpatrick Main Stage and Unicorn Theatre in Stockbridge.
continued on next page

Are You a Newly Appointed Executor/Personal Representative?
If you’ve recently lost a loved one, you’re learning that in addition to the
emotional trauma, the loss can create a bunch of tax headaches as well.
I can guide you with integrity, patience and compassion through the
potentially complex federal and state tax filing responsibilities.
CALL TODAY FOR A FREE INITIAL CONSULTATION
CERTIFIED

P U B L I C A C C O U N TA N T

Phone: 413-464-7068 • Email: karen@kmk-cpa.com • Website: www.kmk-cpa.com

KENTMIKALSEN@GMAIL.COM

413 652 4801

KENTMIKALSEN.MYPORTFOLIO.COM
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PALEOLOGOS: We see educational
programs as integral to the community’s
future, and our own future as an organization.
BTG already has many educational
programs throughout the region. We serve
13,000 out of the 16,000 school children
in Berkshire County and beyond, and we
want to increase those.
That is important to kids and families.
Even if just a small number of students
who participate in these eventually go into
careers related to theater, that’s an accomplishment.
But more important, 100 percent of
the young people who participate in our
workshops and programs in schools and
community productions learn important
alities s h as sel is i line on dence and creativity
“Everyone here is committed that ill ene t them
to the transformational power in their personal
lives and in whatever
of live theater.”
career path they ulti– Nicholas Paleologos mately follow.
n sel shl
it also ene ts s in the lon r n n e
young people experience the magic of live
theater, they will become paying customers in the future.

continued from previous page
For example, we currently rent different spaces all over the central and southern
Berkshires for storage and other purposes.
hat s a si ni ant e ense n itts el
the Colonial has a 10,000-square-foot adjacent warehouse building that can potentially
provide storage and rehearsal space for both
o erations e re rrentl
rin o t the
cost of making that warehouse operational,
which will result in long-term savings.
Another example is the Thaddeus Clapp
House, a former bed-and-breakfast near the
Colonial, which we acquired a few years
ago. We’re currently renovating it, with
plans to have it up and running within 14
to 16 months (March 2018 BT&C). Once
that’s completed, we’ll be able to use it for
housing for people working both in Pittsel an to k ri e rather than a in
for so many increasingly expensive rentals.
We’re also looking at other ways we
can combine our resources to operate more
e ientl an e e ti el
BT&C: The Colonial and the BTF
campus are older facilities. What kind of
physical condition are they in, especially
the Colonial, which is a large structure
that first opened in 1903?
PALEOLOGOS: Based on my general
observations and experience so far, I’d say
the Colonial is in good shape. The renovations that were done 10 or so years ago are
holding up well.
We do have to be careful and stay on
top of physical maintenance at both sites.
You can’t let depreciation get out of hand,
or it will eventually bite you in the head.
The detailed architectural studies will
ro i e the s e i s to etermine the e act soundness of the BTF campus and the
olonial in terms o hat re airs e iencies and upgrades might be necessary.
BT&C: In addition to being two separate
locations, the Colonial and the BTF are
different types of theaters with their own
identities and histories. What are the challenges in unifying the two organizations?
PALEOLOGOS: It’s been an ongoing
process. The BTF has a long-standing
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BT&C: What do you mean by community-based productions?
reputation as a professional seasonal theater and is celebrating its 90th anniversary
this year. The Colonial has an even longer
history (115 years), but it has not had a
consistent identity. It went through many
changes over the years. For a longtime
it wasn’t even used as a theater. Before
it was restored and converted back to a
theater, it had been an art supply store.
The two organizations also serve different audiences, and their donor bases have
traditionally been different.
Internally, when the two organizations merged in 2010, their boards came
together and BTG has been governed by
members of both. By virtue of working
together on a month-to-month basis, they
have gradually come up with a common
vision. Everyone here is committed to the
transformational power of live theater.

ƓƜƓƠƕƓƢƗƑƚƏƜƒơƑƏƞƗƜƕŽƗƜƑſ
expert design, construction & year-round maintenance

Part of the integration process has also
been to bring together these existing donor
bases in ways that support the identities
and programs of each location, while also
supporting BTG’s overall mission. That involves a marriage of BTF donors in south
Berkshire County and New York with
the supporters of the Colonial in central
Berkshire County – the most prominent
and dedicated of which is the Feigenbaum
Foundation. And, of course, we are ever
mindful of the Colonial Theatre’s crucial
role in the community and economic deelo ment o itts el
BT&C: What does that translate to in
terms of the activities and goals for the
Colonial?
PALEOLOGOS: The Colonial is a cultural icon as well as an economic engine in
itts el
st look at the a o nto n itts el
presents itself today compared to 10 years
ago. As you come into the city center you
see a gorgeous, tree lined boulevard that
includes the restored Colonial and so much
more – all driving customers to restaurants
and other local businesses.
We want to expand our work within the
community. We’re looking at all aspects
of our productions and programming at
the olonial hat an e o that ill ll
community needs, and also attract audiences to sell tickets to generate earned
income, as well as donations and grants?
BT&C: How are you determining that?
Are you conducting surveys or other
processes?

Bringing the natural beauty of the Berkshires
WRKRPHVDQGRűFHVVLQFH
(413) 442-4873
ƞƧƞƫƠƞƭƢƜƥƚƧƝƬƜƚƩƢƧƠƜƨƦ

PALEOLOGOS: We are constantly
interacting with the public and get a lot of
feedback through audiences, volunteers and
other community organizations. And, in a
theater, people vote with their feet. They
go to shows they want to see and stay away
from those that don’t interest them.
As part of our strategic planning, we’ve
been going through attendance numbers,
audience surveys and other information
from the past decade to identify what type
of shows people like and what they don’t
like. That will provide a basis for planning
future performance schedules.
We’re also determining what type of
ro rammin an a ti ities est re e t
and support our social mission.
Basically, our goal is to ratchet up our
educational programs and communitybased productions, while also continuing
to serve as a venue for individual concerts
and other performances by visiting artists.
BT&C: What do you mean by ratcheting up educational activities?

PALEOLOGOS: I’m talking about productions like The Music Man last year,
and the musical Tarzan this summer, and
our annual production of A Christmas
Carol – all of which involve hundreds of
families both behind the scenes and on
the stage.
he are im ortant an ene ial
on so many levels. They bring people
together and strengthen the overall sense
of community here. It also brings people
to the Colonial. They also are part of our
educational mission. Hundreds of local
young people are mentored by real theater
professionals.
BT&C: How will the strategic plan affect the Colonial’s other programs, such as
concerts and other live performances?
PALEOLOGOS: We’ll continue to be
a venue for the tribute shows and other
concerts and entertainment events people
are familiar with. These include shows
we produce ourselves or in partnership
with other organizations, as well as being
a landlord renting the theater to outside
producers.
In addition to the Colonial’s main stage,
we also have The Garage, a convertible
performance and event space that has
become a lively addition to nightlife in
itts el
Over the past year or two, we’ve developed The Comedy Garage there, which
has become very popular and has now
acquired a reputation among a network of
comedians in New York City who appreciate the space and audiences and are eager
to perform here.
BT&C: Now that you are a resident,
how do you perceive the Berkshires?
PALEOLOGOS: My wife and I love it.
Just like that April 15th New York Times
headline, we’re “Betting on the Berkshires.” It’s one of the most enjoyable
places to live and work that I know of.
We’ve also become very attached to
itts el
hen e ere re arin to
move here, we looked at a lot of different
la es an hose to li e in itts el
rin the rst hir h rs a
o ntown street festival) of the year, I took
a bunch of pictures of the activity in the
street downtown and sent them to our
three kids who live in different parts of
the country. They responded with a lot of
online itts el en
As somebody who has lived and travelled in other places, I’m genuinely passionate about all that this area has to offer.
I think it’s really important for us to help
local young people more fully appreciate
what a truly great place this is.◆
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EBT Card to Culture
continued from page 1
Under the Card to Culture program, any
resident who has an EBT card can receive
ree or si ni antl is o nte a mission
to live performances, museums, workshops,
classes and visits to historic sites.
he s e i s ar amon or ani ations
but people who have an EBT card can use it as
often as they wish at any participating venue.
It also is distinct from other programs that
offer special free or low-cost performances
or community activities, or free museum
days. In Card to Culture, those with an
EBT card can attend any show or venue like
any other audience member (with certain
exceptions).
The Card to Culture initiative started last
summer and has been in effect since then.
Approximately 150 organizations across
Massachusetts have signed up as participants,
with new ones joining on an ongoing basis.
In the Berkshires, the current list of participating organizations includes: the Aston
Magna Music Festival, Berkshire Museum,
Berkshire Pulse, Berkshire Theatre Group,
Clark Art Institute, Chesterwood, the Chester
Theatre Company, Hancock Shaker Village,
Mahaiwe Performing Arts Center, Massachusetts Museum of Contemporary Art,
The Mount, Norman Rockwell Museum,
Shakespeare & Company, and the Williamstown Theatre Festival.
(A complete list of participating organizations an the s e i
ene ts o ere
by each, can be found at www.mass.gov/
ebt-card-to-culture.)

Economic barriers

The Card to Culture program was initiated
by the MCC (www.massculturalcouncil.
org), a state agency that promotes quality,
inclusion, education and diversity in the arts,
humanities and sciences for all Massachusetts
residents. It sponsors grants, community
initiatives and advocacy for artists, communities, organizations and schools.
“A core mission of MCC is to expand
access to cultural activity for everyone,”
explained Liakos. “We have pursued this
through a variety of strategies and programs
over the years.”
He said the Card to Culture program grew
out of MCC’s larger Universal Participation
Initiative, which works to break down the
barriers that prevent full civic participation
in the cultural sector in the state.
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“One of those barriers is economic,” Liaare free or, if discounted, the extent of the
kos noted. “Every study that has been taken
discount and admission price. They also
has demonstrated that participation in the
can determine the number of people that the
arts skews to a higher income level. So, it’s
discount extends to per card.
important to increase cultural opportunities
Special performances or exhibits may be
for everyone, regardless of income.”
exempt from the discount if there is an extra fee
Liakos said the Card
or upcharge involved.
to Culture program “It’s not just for designated Organizations may also
was inspired by similar
events, or certain days or limit the number of
initiatives that had been
spots available to EBT
hours such as midweek or cardholders, if there is
undertaken previously
by individual organiza- matinees,” said Liakos. “It’s limited capacity for a
tions, in Massachusetts important that EBT users are class or performance.
and elsewhere, which
Many of the participrovided free or re- treated like everyone else in pating organizations
duced admission to
operate year-round,
the audience.”
EBT cardholders.
while others are seaHe noted that the concept was previously
sonal in nature, with programs and perinitiated independently by some organizaformances clustered in the summer. This
tions, such as the Boston Children’s Museum
seasonal concentration of cultural activity
and the Boston Science Museum.
suggests that the impact of the program
“This is not a new idea,” he said. “We saw
should be greater in the summer months.
how it worked at the organizations that had
erksh re ro o
already done this. We decided to encourage
MCC’s announcement of the EBT Card
it on a statewide basis by inviting the apto Culture program was made in a Berkshire
proximately 400 organizations that MCC
setting, following an advisory board meeting
supports to participate.”
held last summer at the Norman Rockwell
The MCC contacted the state DTA to
Museum in Stockbridge.
propose a collaboration for the EBT Card to
The Norman Rockwell Museum had
Culture program. “We started the conversaalready adopted a version of the program
tion about a year ago, and they agreed to
before that, through Museums for All, a cosupport it as a partner,” Liakos said.
operative initiative between the Association
Basic parameters
of Children’s Museums and the Institute of
Participation in the program is totally volMuseum and Library Services.
untary on the part of cultural organizations.
“We had heard about the [Museums for All
There are parameters for participation, but
] initiative through museum associations,”
organizations also have a certain amount of
said Margit Hotchkiss, deputy director at
discretion in what they offer.
the Rockwell Museum. “We thought it was
A basic requirement is that people can use
a good idea and started offering it here. The
their EBT card for regular admission, durMCC made it more of a package and we also
ing all normal operating hours, or for every
signed up for that.”
regular season performance. They also are
At the Rockwell Museum, adults with an
not limited in the amount they can use their
EBT card are entitled to free admission for
EBT card for discounts or free admission.
up to four people.
“It’s not just for designated events, or
“All children under 18 are admitted free
certain days or hours such as midweek or
through a program partially funded by Market
matinees,” said Liakos. “It’s important that
32/Price Chopper,” noted Hotchkiss.
EBT users are treated like everyone else in
She said the program has opened the
the audience.”
museum to new visitors. “We started seeing
here is also a re irement that o o e
results right away, and a noticeable number
or admissions staff are trained in implementof people have used the Card to Culture
ing the EBT Card to Culture discount to
program,” she said.
make the transaction and entry process as
Hotchkiss explained that the museum
smooth as possible. Organizations are also
factors the program into its budget, although
expected to collect usage and attendance
they are receptive to donations that might be
information, and report on it at the end of
earmarked to help offset the cost.
the s al ear
“We believe that it’s worth doing for a vaAside from these guidelines, organizations
riety of reasons,” she said. “It’s an important
can decide whether their EBT admissions
part of our community outreach and service,
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and it enables people to visit the museum who
o l n it nan iall i
lt other ise
Another participant, Shakespeare & Company, offers $5 tickets to its performances for
up to four people for those who present an
EBT card. Shakespeare & Company began
offering the Card to Culture program in late
summer last year, and will do it again this year,
according to managing director Adam Davis.
“It’s important for us to connect with the
Berkshire community, and this is one of the
ways we can do that,” said Davis.
“We do well in terms of selling tickets
overall,” he added. “Nevertheless, we do
have unsold seats available. The $5 price is
a si ni ant is o nt er r hase an o ers
more people the chance to come here and have
a good time and build a love for the arts.”
Other venues have various offerings under
the EBT Card.
At the Berkshire Museum, an EBT card
and photo ID allows free admission for two
adults and two children per visit during regular business hours, except for special events.
At the Williamstown Theatre Festival,
holders of an EBT card may purchase $20
tickets (two tickets per EBT card) to performances on the Main and Nikos Stages (based
on availability).

ear e

assess e

Liakos noted that the Card to Culture
ro ram is ase on the s al ear hi h
or the state en s on ne
s this s al
year comes to a close, the results will be
reviewed, and organizations will have the
option of renewing their participation.
Liakos said the MCC has gotten favorable
response from organizations participating in
the Card to Culture initiative, and he believes
most will renew their participation.
e on t ha e the
res on the res lts
so ar ntil the s al ear is
he sai
“But, anecdotally, the organizations are very
happy with how it has worked out.”
He noted that, in addition to the opportunity to partake of cultural activities it offers
to the EBT cardholders, the program also
has ene ts or arti i atin or ani ations
“It introduces new people to the arts and
the offerings of organizations,” he said.
“And the people who currently receive EBT
support will often move off the program
eventually and become fully paid audiences
and potential patrons.”
ase on these an other ene ts iakos
said MCC and DTA plan to keep building on
the program. “We’re continuing to encourage
other cultural and historic organizations to
sign up,” he said.◆
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HISTORY REPEATS ITSELF

Casablanca’s new
home replicates
original structure
BY JOHN TOWNES
Meet the new house. Same as the old house.
That paraphrase of an old song by the Who
could apply to a construction project currently
being undertaken at 50 Church St. in Lenox.
Last December, construction crews demolished an 1888 structure known as the
Mahanna House. Since then, they have been
putting up a new structure on the same site
that is deliberately designed to resemble the
prior building as closely as possible.
The project is being undertaken by Anthony Chojnowski, who owns Casablanca
and two other apparel stores in the center of
Lenox, as well as GB9, a clothing store in
downtown Great Barrington.
When construction is completed, Chojnowski will move Casablanca, an upscale
men’s and women’s clothing and accessories
Construction of the new home for Casablanca at 50 Church St. in Lenox is progressing toward an anticipated
store, from its longtime location around the
move of the upscale men’s and women’s clothing store from its current nearby location later this summer.
corner at 21 Housatonic St. into the new
The new structure is being built as a replica of the original 1888 Mahanna House on the site (photo courtesy
building.
of the Lenox Historical Society), which had structural problems that made restoration unfeasible.
“We hope to move in late July depending
on when it is completed,” said Chojnowski.
“I wanted to own the site of the store as
He noted that the new building will have
an investment rather than continuing to lease
two stories and a basement containing a total
space,” he said. “That way when I eventuo
s are eet o oor s a e he main
ally retire, I can either sell it or lease it out
and upper levels will be used as sales space
to provide a source of income.”
for the store. The basement will include ofHe said the new location will also sige s a e an em lo ee
ni antl in rease the
break room and storage The decision to duplicate the store’s space. “We’ll
space for inventory.
appearance of the original be able to add more
“The interior of the
inventory. We’re also
retail section will be house added significantly to adding a section for
in the same basic style the $1.25 million cost. “It’s housewares.”
as our present store,”
Chojnowski said the
very expensive to recreate
Chojnowski said. “It
as ri ht
t rst ha some hat ol
move has other adthe details such as siding, vantages for the store, feet because I knew it would be a major
will also have a couple
o re la es an a sit- shingles, molding and other including increased
investment, and I wanted to be ready to do
ting area. We’re also features,” Chojnowski said. visibility.
it,” he said.
installing an elevator.”
The existing house had serious structural
It is also near the
Chojnowski has operated Casablanca for
problems and would have required extensame intersection of Church and Housatonic
32 years. He said its present Housatonic Street
sive work to bring it up to modern building
streets where his other two stores are located.
location has been successful, but he decided
codes for commercial use, and meet the
These include Shooz, a shoe and accessory
to undertake the move for a combination of
requirements for such features as access for
store he opened 18 years ago; and Swtrz, a
business and personal reasons.
the disabled.
shop that sells sweaters and other items at
He purchased the Church Street house from
Determining that it was not feasible to
a lower price range, which he has operated
the descendants of its original occupants, the
attempt to restore and adapt the existing
for 10 years. “They will all be at the same
Mahanna family, eight years ago. Since then
building, Chojnowski submitted a proposal
corner,” he said.
he has rented it out as apartments, while prein 2015 to demolish the existing structure and
Chojnowski said he had held on to the
paring for the eventual conversion and move.
construct a new building that would replicate
house before developing it until the time
its original style and appearance.
he onl si ni ant i eren e o l e
a small addition to the building’s original
footprint to square off an indented portion.
The project initially generated some controversy in Lenox when it was announced,
due to its location within the town’s historic
district. In addition to other zoning and plan24 Hour Monitoring & Emergency Service
ning laws and requirements, buildings within
the district are also subject to review and
• Security & Fire AlArmS • cuStom DeSignS • intruSion Detection
approval by the town’s Historic District
• tAlking meDicAl PenDAntS • HeAt loSS monitoring • Free eStimAteS
Commission.
326 Springside Ave., Pittsfield, mA
mA lic. #1204c • ny lic. #12000014682
The purpose of Lenox’s guidelines for

413-445-4030 • 800-370-2525

www.alarmsofberkshirecounty.com
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the district is to preserve its stock of historic buildings and maintain the traditional
characteristics of the town center. Under
these requirements, old buildings cannot
e emolishe nless it an e sti e
“extraordinary circumstances” or hardship.
Chojnowski’s proposal was unanimously
approved by the town’s Zoning Board of
Appeals in May 2015. However shortly after
that, the Historic District Commission failed
to approve it in a deadlocked vote.
The situation touched off a new round of
ongoing debates over the town’s historic district policies. While Chojnowski’s proposal
had many supporters, it was also opposed by
people who believed it was not in keeping
with the spirit and goals of the historic district.
his re e te lar er ontro ersies o er
the town’s policies for the historic district.
Some believe the district’s restrictions are
important to maintain Lenox’s historic features, traditional identity, quality of life and
appeal to visitors. They contend it is important
to adhere closely to these requirements, to
ensure that goals of historic preservation are
maintained.
However, others prefer to see the historic
reser ation re lations remo e or mo i e
to varying degrees. They believe the requirements are too stri t an that the an sti e
local economic development and inhibit the
ability of downtown merchants to operate in
modern conditions.
Chojnowski’s plan complicated these debates because he was proposing to replace the
house with a duplicate of the original, rather
than a different design that would have altered
the appearance of Church Street.
Those in favor credited his plan as a reasonable compromise, but others felt it would
be setting a precedent that could undermine
the basic purpose of historic preservation
and restoration.
Chojnowski resubmitted his proposal in
2016. This time he received approval from
the commission by a vote of 4-1.
In an interview in early June, he estimated
the cost of the overall project at $1.25 million.
He said the decision to duplicate the
appearance of the original house added
si ni antl to the ost om are to hat
a different approach would have been.
“It’s very expensive to recreate the details
such as siding, shingles, molding and other
features,” he said. “It increased the total cost
by about 25 to 30 percent.”
The building was designed by Stracher
Roth Gilmore Architects of Schenectady,
N.Y. The general contractor is Joel Rawson
o itts el
The property, which is less than one acre,
also contains an old barn. Chojnowski said
that structure will be retained and shored up.
“The barn will be phase two,” he said. “It
could eventually be used for retail or perhaps
converted into an apartment, but at the moment there are no s e i
lans or it
Despite the earlier controversies, Chojnowski said he has received an overall
positive reaction to the project.
“People in town seem excited about it,” he
said. “I think it will be a nice shot in the arm
for Lenox when it’s completed and open.”◆

Bousquet ski area and recreational site for sale

RICH ALDRICH
413-243-1739
rich.aldrich01238@gmail.com
TONY BLAIR
413-329-3879
TonyBlair@att.net

First opened in 1932, this Berkshire landmark is going on the market for the first time since 1981. This property includes over
150 acres of land up to the summit of Yokun Ridge, multiple buildings and a local ski area with over 85 years of operation, as well as
licensed summer activities including water park, adventure park, camps, go karts, disk golf, climbing wall and more. To call this a unique
property is an understatement. There are so many ways to continue to build on the decades of success that Bousquet has enjoyed!
Exclusively Offered at $3,200,000
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Devonfield Inn’s
new owners get
warm reception
Desire for career, lifestyle
change leads to purchase
BY JOHN TOWNES
Doug Bagnasco and James DeBlasi, the
ne o ners o the e on el nn in ee
are ra in or their rst s mmer season as
Berkshire innkeepers.
However, while their tenure is just beginnin the e on el nn is an esta lishe
hospitality business that was established in
the early 1980s.
“It’s in great shape physically, and has a
strong customer base already,” said DeBlasi.
“It doesn’t need any major renovations or
other changes. Our goal is simply to improve
upon the guest services and amenities that it
already offers.”
On April 30, they closed on the purchase
of the business and property from Bruce and
Ronnie Singer, who had operated it since 2005.
Located at 85 Stockbridge Rd. about a mile
from downtown Lee, the property includes 30
acres, the 9,000-square-foot main house with
11 guest rooms, and a separate cottage with
a guest suite. Bagnasco and DeBlasi noted
that four of the guest quarters are two-room
suites, as is the cottage. In addition, there is
a living room, dining area, screened porch
and other common areas.
The property also includes a storage barn,
a tennis court and an outdoor heated pool.
The remainder of the property is primarily
open meadow.
Bagnasco and DeBlasi purchased the real
estate, under BES Hospitality Inc., for a price
of $1.2 million. They chose not to disclose the
full purchase price of the business, but said it
ha een nan e thro h the
loan
program. Under that arrangement, Greylock
Federal Credit Union provided 50 percent of
the nan in
ranite tate e elo ment an
approved investment partner) provided 30
er ent an a nas o an e lasi nan e
the remaining 20 percent.
They also purchased, in a separate personal transaction, an adjacent property at
105 Stockbridge Rd. for their own use as
a residence.

Jim DeBlasi (left) and Doug Bagnasco are heading into their first summer tourism season as owners of the Devonfield Inn in Lee. They purchased the wellestablished inn (and an adjacent house for their own use) in late April as part of a transition from their prior lives and careers in the New York City area.
The inn’s new owners, who had previously
lived in Yonkers, N.Y., said they had reached
a point in life where they were ready for a
career and lifestyle change.
DeBlasi had been a marketing executive with the Showtime television network.
a nas o orke in ankin an nan e
“In 2017, as part of a corporate reorganization, Showtime offered buyout packages,”
said DeBlasi. “I decided to do something
new, so I accepted a buyout.”
After DeBlasi explored similar career
opportunities, they decided it was time for
a larger change.
“We were tired of the city and all the commuting,” said Bagnasco.
They determined that the possibility
of operating an inn was an appealing and
logical alternative because of their combined
interests and knowledge.
“I grew up in a family in the motel business
on eastern Long Island,” said Bagnasco. “I
had gotten a degree in hotel management and
then had managed branded hotels for about
10 years. But I had worked non-stop and

otten rne o t on the siness
nall
left that for banking and said I’d never do it
again unless it was as an owner.”
Bagnasco’s knowledge and experience
in the hos italit in str an nan e an
DeBlasi’s marketing background made that
feasible.
“It also draws on our personal interests,”
said Bagnasco. “Jim is a dedicated gardener
and cook. We also both are passionate about
entertaining and had organized large parties
at home.”
They looked in several regions in New
n lan e ore n in the e on el
he se on
e sa the e on el
e
knew this is what we had been looking for,”
said DeBlasi. “After we did the research and
thought about it, we became convinced that
this would be the right move.”
The core of the main house of the Devonel nn
or
e on el
com) was originally built as a residence in the
19th century in the Federal style of architecture of that era. It was expanded in 1921. One
of its owners was George Westinghouse Jr.

Among its other past owners was the
Lloyd family. In 1942, they hosted Queen
Wilhelmina of Holland and her daughter Juliana and grand-daughters Irene and Beatrix
(a subsequent Queen of Holland) for several
months to escape the Nazi takeover of their
country. President Franklin Roosevelt paid
a visit to the Queen there.
ith seasonal
t ations the e on el
Inn has about seven employees, in addition
to the owners, including two chefs and its
housekeeping and property maintenance
staff. (As a B&B, it provides daily hot and
cold breakfasts.)
Its rates range from $265 to $385 during
peak seasons, and $169 to $249 at other
times of the year.
Bagnasco and DeBlasi said the inn’s basic
market is guests who are attracted by the
character of the property and its ambiance,
including its views of the meadow (which
they said they will preserve). It has an existing
base of repeat guests, including some who
stay for extended periods.
“A large part of its appeal is its atmosphere
and old-world country charm combined with
modern amenities and personal service,” said
Bagnasco. “It’s elegant, but comfortable and
warm. Sometimes elegance means people
feel like they can’t touch anything. But this
is more casual, and people feel at home when
they stay here.”
The new owners said they are familiar
with the seasonal cycles and ups and downs
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The Devonfield’s new owners are shown in the inn’s well-appointed living room. Doug Bagnasco describes
the ambiance as “elegant, but comfortable and warm. Sometimes elegance means people feel like they
can’t touch anything. But this is more casual, and people feel at home when they stay here.”
of the hospitality industry in the Berkshires
and are planning for the differences.
“We haven’t experienced it yet, but we
know that in the summer, it attracts people
who already have an agenda planned out,
with Tanglewood and other activities,” said
Bagnasco. “At other times of year, the market
includes skiers and people who want to explore and discover what the area has to offer.”
In addition to the traditional market of
upscale Berkshire visitors age 55 and up,
the sai the e on el has also e elo e
an appeal among younger guests.
“It has a niche within the younger market
in the 35-to-54 demographic,” said DeBlasi.
“They really enjoy the type of experience
that a facility like this can offer. We’re also
written up with positive reviews on websites
like Expedia and TripAdvisor, which many
younger people rely on.”
The emergence of new competition
from people who rent out rooms in private
homes through online services like Airbnb
has become a major issue in the hospitality

industry, especially for traditional inns and
bed-and-breakfast establishments.
However, Bagnasco and DeBlasi said they
were not concerned about that in terms of
their own business.
“I don’t believe that has a major impact
for us,” said Bagnasco. “They are different
types of guest experiences. People who use
Airbnb are usually looking for lower rates,
rather than concierge services and a facility like we offer. Our guests are not driven
by economic considerations and are more
interested in the experience.”
They said they had been familiar with the
Berkshires before becoming residents but did
not realize how appealing the region is as a
place to live and do business.
“We knew this area had a lot to offer, but it
was a huge surprise how much the Berkshires
really have,” said Bagnasco. “We also hadn’t
anticipated how kind and welcoming people
are here. We’ve been overwhelmed by how
hospitable everyone has been to us. We’re
thrilled to be here.”◆

FIND YOUR SEAT
and savor the moment...
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our Special CD Rates
adamscommunity.com
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ROOTS RISING REBOOTED

Youth development
program gets new
structure, wheels
BY JOHN TOWNES
Roots Rising, a program that fosters youth
education, workforce development and personal growth through the process of producing
and distributing food, is entering its second
year with a new organizational structure.
It will also have a new van, purchased with
proceeds from a $20,000 fundraising drive
conducted by the members of the Berkshire
Leadership Program.
Roots Rising is a youth development proram that hires itts el teens to ork on
farms, in community gardens, and in local
food pantries. In addition, the young members
participate in workshops and training in nutrition, and other personal and professional skills.

BERKSHIRE TRADE & COMMERCE

It also offers employment experience by
paying each student for their participation.
his ene ts the host arms an or ani ations by providing labor at no cost to them,
while imparting a sense of accomplishment
and purpose in participants.
Roots Rising (www.rootsrising.org) was
launched last year as an outgrowth of a collaboration between Alchemy Initiative, a
non ro t or ani ation ase in itts el an
the Berkshire Botanical Garden (BBG), a
non ro t is la ar en an e ation enter
in Stockbridge.
The two organizations recently decided
it o l e more e ient or oots isin
to shift to a single managing organization to
ensure the most effective oversight of the
program. “We both decided that it made the
most sense for it to be run by just one organization, rather than two,” said Jess Vecchio,
director of Alchemy Initiative and co-director
of Roots Rising.
As a result, Roots Rising is now exclusively a program of Alchemy Initiative, with
BBG stepping aside as a program partner.

Jamie Samowitz, who had been co-director
of Roots Rising as a staff member at BBG,
will continue to manage the program with
Vecchio, moving from her former job to a
position with Alchemy Initiative.
“We are grateful to Berkshire Botanical
Garden for joining forces with us…and
helping us turn an idea into reality,” said
Vecchio. “They have been an exceptional
partner in the development of the program,
and we look forward to future opportunities
to work together.”
The change did leave Alchemy Initiative
with a dilemma, however.
Roots Rising had used a van provided by
BBG to transport the student crews to worksites and other activities. Without a van, it
o l ha e een i
lt i not im ossi le
to operate, according to Vecchio.
This problem found an unexpected solution when the 29 members of the 2018
Class of the Berkshire Leadership Program
stepped in to help by conducting a $20,000
fundraising campaign to purchase a 12-seat
passenger van.
“The van is essential to the program, and
we needed it by the start of our new season in
July, so we’re very grateful to the Berkshire
Leadership Program for making this possible,” said Vecchio.

Program revisions

In addition to Roots Rising, Alchemy Initiati e mana es the o nto n itts el armers
Market, and conducts food-security activities
in itts el s ornin si e nei h orhoo
Roots Rising is open to teenagers who
li e in itts el t in l es mem ers rom
all incomes and backgrounds.
n
oots isin ro i e
itts el
teens with meaningful work. Its members
devoted 4,260 hours of labor to strengthening the local food system. They helped to
expand the county’s only mobile food pantry
by stocking and distributing 3,600 pounds of
food each week for neighbors in need.
It is funded by private donations, business
supporters and grants. It is also supported
by the Berkshire United Way. Last year it
conducted a crowdfunding campaign that
brought in $30,000 for its startup, and earlier
this year received an award of $10,000 in a
nationwide vote taken by the members of
the Garden Club of America and sponsored
by the Lenox Garden Club.
As part of its reorganization, Roots Rising
has revised its scheduling. It originally had
two basic programs and crews, including
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one in the summer, and another during the
school year. This year, they have changed
that to three seasonal crews, including a fulltime crew in the summer, and after-school
crews in the fall and spring. They expect to
hire 36 teens a year, with 12 members per
seasonal crew.
“A lot of students want to participate, but
many could not commit to the full school
year because of sports and other activities,”
explained Vecchio. “By dividing it into two
crews during the school year, it makes it
more feasible for them to work it into their
overall schedules.”
She added that some students only work
for one of the seasons, while others continue
in subsequent crews. “Having more crews
during the year also creates more openings
for students,” noted Vecchio.
This summer Roots Rising crews will work
at several locations including Holiday Brook
Farm in Dalton, Red Shirt Farm in Lanesoro an o k haker illa e in itts el
and the gardens at the Abode Center in New
Lebanon, N.Y. In addition, they will assist
with the food pantry at the Berkshire Dream
enter in itts el

Leadership Program donation

The campaign to help Roots Rising was
part of the 20th year commemoration of the
Berkshire Leadership Program, an annual
training program conducted by 1Berkshire
to prepare leaders from diverse backgrounds
who are committed to improving the quality of
life in the Berkshires. It includes guest speakers, tours of the Berkshires and other activities
to familiarize participants with the region and
principles of community leadership.
The program also includes an annual community project that class members undertake.
This year the members decided to organize
activities to honor the program and the 600
members who have participated over the
years. In addition, they decided to undertake
the fundraising campaign for Roots Rising
after Vecchio gave a presentation as one of
the guest speakers.
“I thought it would be especially meaningful to mark the program’s 20th year if
we did something that would have a real
impact,” said Lindsay Codwise, a member
of this year’s class.
Codwise, who works as foundation program coordinator at Berkshire Bank, said she
kne
e hio thro h a nan ial litera
workshop the bank has provided for the young
people in Roots Rising. “At one point she had
mentioned their need for a van, and that gave
me the idea to suggest it as a project to the
other members of the Berkshire Leadership
Program,” said Codwise.
They launched the $20,000 campaign in
April on the crowdsourcing website You Caring. They also emailed Berkshire Leadership
Program alumni requesting $20 donations to
mark the 20th anniversary.
In late May, Thistle and Mirth, a bar in
o nto n itts el o ere to hol a ene t e ent
o enin t o ho rs earl one
day to sell beer and donate all proceeds to
the campaign. Customers were encouraged
to pay more than the usual price for a beer.
“It was great,” said Codwise. “A lot of
people were there and paid as much as $15
for beers. One person paid $99 for a bottle
of Narragansett.”
However, as the deadline before the
program’s June 6 graduation ceremony approached, they were still about $5,000 short
of the $20,000 goal. “We all kicked it into
high gear to get donations in time to make
the goal,” said Codwise.
illto n a ital a itts el ase ent re a ital rm o ere a mat hin onation
incentive for last-minute contributions, and
shortly before the ceremony agreed to cover
the entire remaining gap, which brought the
total to $20,125.
Vecchio said they are working with Haddad
otors to n a eal at a tion to r hase
a van before the Roots Rising program starts
in July.
Looking forward, she noted that Roots
Rising is also preparing a business plan to
launch a food truck venture next summer that
would sell food at events. “That will both
provide additional business training to the
crew members and also provide a revenue
source for us,” she said.◆
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Old Stone Mill
continued from page 1
multifaceted concept for reuse of the Old
Stone Mill.
“This is all about how to make things
with a zero-waste focus where you use less
and conserve more,” Fried said. “It’s about
looking in your own area to collect what
om anies are thro in o t an
n in
ways to reuse it.”
“We’ve been doing this for years,” added
Augspurger. “But, until now, we didn’t have
the space to do it in a way that can empower
the community.”
The 28,000-square-foot, four-story structure at the corner of Grove Street (Route 8)
and Leonard Street, just south of Adams
town center, was built in the 1860s and
originally operated as a woolen mill. As the
textile industry waned, the building was later
repurposed as a wallpaper factory, operating
for about 40 years during the second half of
the 20th century.
Several years after those operations ceased,
On a highly visible corner lot on Route 8 at the southern edge of central Adams, the Old Stone Mill had last been used as a wallpaper factory and outlet store.
the building was purchased in 2004 by loAfter recent plans to redevelop the building for residential purposes stalled, it was put on the market and purchased in 2015 by Leni Fried and Mike Augspurger
cal businessman John Burke with plans to
of Cummington. They are now converting the first floor of the mill as a zero-waste maker space, and a center for economic and environmental innovation.
redevelop it into residential condominiums.
reuse and repair of items and materials that
goals for reuse of the building and was willHe noted that market conditions and the
Those plans eventually stalled after several
would otherwise be thrown away.”
ing to accept a much lower price for the mill
overall economic situation in Adams led
years, and Burke subsequently put the build“You can think of it as an educational
building. “We bought it in August 2015 for
him to shelve his own plans for residential
ing on the market.
space,” added Fried. “A lot of the focus will
$350,000,” said Fried. “John is a great guy,
redevelopment of the building. “I thought that
Fried and Augspurger came into the picbe on reuse innovation, on what you can creand he was very happy about our vision for
Adams might be ready for the kind of project
ture in 2015 when they were looking for a
ate with what’s being discarded.”
the building.”
I was looking to do and that it could build off
redevelopment project that would support
Their search for an appropriate site for this
“I’m absolutely supportive of what they’re
some of what is happening in North Adams
and showcase many of the environmental
project covered several communities across
trying to do,” said Burke in a recent interan itts el he sai
t the on itions
and economic issues that they have focused
western Massachuview. “They’re a breath of fresh air coming
just weren’t right for it.”
on in their personal and
“A lot of the focus will be setts. “What we found into town.”
continued on next page
professional lives over
was either too large or
the years.
on reuse innovation, on
too much work,” said
“Part of the impetus
what you can create with Augspurger. “Then we
was that I had received
COMMERCIAL & INVESTMENT PROPERTIES!
saw a ‘For Sale’ sign on
an inheritance and
what’s being discarded.”
COMMERCIAL OPPORTUNITY! 7,000 s.f. space, brick structure, 12’ ceilings on 2nd floor ......$89,900
this building.”
wanted to do someMIXED-USE OPPORTUNITY! Great location! 5RM house, 3-car garage w/large doors, 7+ac ...$129,900
“We thought we were never going to be
thing that was a legacy to my parents,” Fried
able to afford it,” added Fried, noting that the
explained. “Mike and I have always loved old
4 FAMILY! 100% occupied, .36 acre level lot, ample parking, 2-car garage .....................$175,000
building had been well maintained by Burke
mill buildings, and we began looking for one
3 FAMILY! Well maintained, separate utilities, 100% occupied .......................................$115,000
through his years of ownership, including the
that would allow us to do some of the things
BARGAIN FIND! Rehab project awaits! 3 family w/2 car garage, on bus route ....................$59,900
installation o ne ener e ient re la ewe’ve been involved with on a larger scale.”
ments for most of its 150 windows.
Augspurger, who has been a bicycle enHowever, she and Augspurger found that
thusiast and inventor for over 40 years, was
413-743-0450 • 413-446-3226
Burke was very receptive to their ideas and
at that time starting to phase out of One-Off
97 Summer St.
www.monarchrealty-ma.com
Titanium Inc., a business he had founded
Adams, MA 01220
and operated for several years. That business originally made custom titanium bike
frames (many of which were custom-painted
by Fried). In 1997 he invented the One-Off
an
le the rst arm o ere ehi le allowing wheelchair users access to the off-road
ATTENTION ADULT LEARNERS:
under their own power. He produced and sold
over 200 handcycles worldwide, and his work
was recognized by the Smithsonian Institute
MCLA Degree Completion Programs are
as part of its Innovative Lives program.
designed for the adult learner seeking an
“I was looking for something new to do,
and Leni and I had this idea to establish what
accelerated, non-traditional pathway to
we refer to as a zero-waste maker space,”
completing a bachelor’s degree. Each program is
said Augspurger.
in a cohort-style learning format, in which students
“The term ‘maker space’ gets tossed
begin their course of study with a group of peers
around a lot these days, and we’re sensitive to
that he note
r e nition is somethin
and proceed through the program together.
different, where the emphasis is on actually
Classes are offered in Pittsfield in the evenings
making things, and doing that through the
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continued from previous page
Burke suggested that the new redevelopment project, along with other recent
activities in town, may be a sign that conditions in Adams are changing for the better.
“Between what they’re doing with the Old
Stone Mill and other things happening here
now, I think there’s the potential for some
improvement here,” he said.

Left: During a late April tour of the building, Leni Fried
and Mike Augspurger discuss some of the interior
work with a member of their construction crew. The
7,000-square-foot main floor of the mill is being renovated to create a variety of spaces that will support
some of the initial operations and programs, which are
expected to be launched later this summer.
Below: Mike Augspurger opens one of the insulated
window “closets” that are being fitted with various
materials and systems to see which are most effective
in providing passive air heating. The mill building will
be a test site for these and other innovative heating
methods that are environmentally sustainable.

Big boost from grant

Burke, however, is not alone in his support of their vision for the Old Stone Mill.
As Fried and Augspurger were beginning to
esh o t a orkin lan an on e t or the
building they had purchased, they learned
of ArtPlace America’s National Creative
Placemaking Fund, a grant program that
seeme like an i eal t or their ero aste
maker space project.
“We bought the building before we ever
heard of this,” said Augspurger, noting that
they were made aware of the grant program
by artists Pat Fietta and George LeMaitre,
who are redeveloping their own former mill
building just across Route 8 from the Old
Stone Mill (July 2016 BT&C).
“We had never applied for a grant before,”
added Fried. “But the more we read about it,
the etter it seeme to t hat e en isione
for this project.”
ArtPlace America is a collaboration among
16 partner foundations, along with various
e eral a en ies an nan ial instit tions
that focuses its work on creative placemaking
– projects in which art plays an intentional
and integrated role in place-based community
planning and development.
Its National Creative Placemaking Fund
is a highly competitive program that invests
money in projects in which artists, arts organizations and their related activity help drive
community development in sectors such as
agriculture and food, education and youth,
and environment and energy, among others.
Drawing on some of the work they were
already doing in these areas, Fried and Augspurger put together a grant proposal in early
2016 for what they called The Old Stone Mill
Center of Arts and Creative Engineering.
With a creative and playful video montage
(viewable at oldstonemillcenter.org) and other
supporting documentation, they illustrated
how the building would become a vibrant and
bustling center for hands-on innovation, making and doing. These activities range from kids

repairing and rebuilding donated or discarded
bikes to providing access to a metal-working
and machine shop for instruction in – and use
of – a wide assortment of restored equipment.
The center would also host art and creativity programs that, again, emphasize reuse of
discarded products and materials, as well as
real-world experiments in innovating heating
and cooling technologies that utilize waste
materials instead of carbon-based fuels or
manufactured components (such as solar
panels).
“It took a lot of work to put [the grant proposal] together, and we really didn’t expect
anything to come of it,” said Fried. She noted
that the effort was useful in its own way in
terms of more fully and formally developing
the concept that they were pursuing for the
mill, regardless of the outcome of the grant
application.
In early December of that year, however,
they learned that theirs was among 29 projects
chosen, from among more than 1,400 applications nationwide, to receive funding through
the National Creative Placemaking Fund.
“We were shocked and pretty excited,”
said Fried regarding the $325,000 grant that
they were awarded for the Old Stone Mill.

In his workshop in Cummington, Mike Augspurger displays the One-Off Handcycle, which he invented in 1997
as the first arm-powered vehicle allowing wheelchair users access to the off-road under their own power. A
bicycle enthusiast and inventor for over 40 years, he plans on using space in the Old Stone Mill for a community bike shop where people of all ages can rebuild, repair and otherwise tinker with all sorts of bikes.

An unusual aspect of grants made through
the National Creative Placemaking Fund is
the amo nt o e i ilit a ar inners ha e
in how the funds are applied to meeting the
s e i
oals o their ro e ts t s s r ris
ingly open,” said Augspurger. “And that helps
a lot with a project like this.”
Initially, they have been using some of
the grant funds toward infrastructure-related
needs such as window replacement and
masonry work, as well as preparation of
construction plans and drawings, which were
completed last year.
Following a winter hiatus (necessitated
by the infeasibility of heating the space), the
work has shifted this spring to redevelopment

o the
s are oot main oor o the mill
to create a variety of spaces that will support
some of the initial operations and programs.
Among these is a 1,000-square-foot space
that is being fashioned into an industrial
sewing center that will provide people with
access to equipment and machines that go
well beyond the capabilities of most homebased sewing machines.
“These are big, powerful sewing machines
that we’ve collected and repaired over the
years,” said Augspurger, adding that they
can handle work on leather and other challenging materials.
Fried noted that they are among some 200
sewing machines that have been donated over

Leni Fried, an established artist and printmaker (www.lenifriedprintmaking.com), operates from a studio
in a restored 150-year-old barn at their home in Cummington. A large section of the second floor of the
Old Stone Mill is being converted into an additional printmaking studio for her work. Due to accessibility
limitations, the upper two floors of the mill will not be open for public use.
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the years in support of the Bagshare Project.
“It ties in with that,” she said, as well as with
the idea of repairing and reusing equipment
that would otherwise be discarded.
Another 3,000-square-foot space is being
set up as a machine and metal shop, with lathes
and equipment for milling, welding and other
functions. “With what we have here, you can
make almost anything,” said Augspurger.
Since their concept of a zero-waste maker
space involves actually making things, some of
the innovative items that are made at the Old
Stone Mill may be offered for sale to create
a revenue stream for the project. “We expect
to be selling some of these things in the front
part of the building,” said Fried. That space,
near the main entrance may also feature art
and craft supplies, again with an emphasis
on materials diverted from the waste stream.
nother a ti it lanne or the rst oor
is a space for bicycle building and repair. “I
call it a bike shop on steroids,” Augspurger
said, noting that they have acquired hundred
of bikes of all sizes, styles and vintages over
the years that are available for tinkering. The
shop will give both kids and adults a hand-on
opportunity to learn all aspects of bike building and repair. He also envisions setting up
some sort of bicycle museum featuring many
of the more unusual and esoteric models in
their collection.
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Above: Leni Fried is encircled by riders at the Youth Center Inc. in Adams, where she and Mike Augspurger conduct the Bike Club, a weekly bike riding and
repair clinic. Below: Mike Augspurger offers guidance as a young rider adjusts the seat on her bike. Their weekly sessions at the Youth Center, which they have
been holding for two-and-a-half years, focus not just on bike riding but also include hands-on experience with taking bikes (and other mechanical devices)
apart and putting them back together to learn how they work. Some of these activities will be offered for the broader community at the Old Stone Mill.

Community engagement

Along with their involvement in the town’s
Bagshare Project (which has been conducted
outside of mill building but ties in thematically with the goals of the zero-waste maker
space), Fried and Augspurger already have a
well-established track record of engaging the
community in their bike-related activities.
Key among these is the Bike Club, a
weekly bike riding and repair clinic they have
conducted for the past two-and-a-half years
at o th enter n a non ro t a ter s hool
drop-in program at 20 East St. in Adams.
“We started right away to include our
neighbors,” said Fried, noting that they connected with the Youth Center shortly after
buying the Old Stone Mill.
There, on any given Friday, they arrive
with a trailer loaded with bikes of all sizes
for kids from age 5 to early teens to ride and
tinker with.
“It’s a really cool thing they’re doing,”
said Sonia DiSanti, director of the Youth
Center. She noted that, on average, about
up. They explained that the lower level of
Project, the Adams Arts Advisory Board, and
50 children take part in the program each
the building, which is mostly below grade on
the Berkshire Department of Solid Waste.
week, where they take turns riding the many
three sides, is fully open and accessible on
Evolving project
different bikes provided – or, for beginners,
its northern side, where there is an existing
While their work with these and other
learning how to ride. They also get hands-on
courtyard area.
community interests has taken place mostly
e erien e ith in hains an tires an
“This is an evolving project, and there’s no
outside of the mill itself to date, that situatimeline for when we might be ready to put
making other adjustments such as proper
tion will change as work on the main level
that space to use,” said Augspurger. “There’s
seat height for riding safety.
is completed in the coming months. “We are
Beyond just bikes, DiSanti said, the Bike
still a lot o ork to e one on the rst oor
hoping to have things ready to start having
One of the limitations on how they use the
Club has also featured other projects and
programs there by mid to late summer,” said
building – in terms of both when and how
activities with an environmental focus.
Fried.
much – is the issue of heating. As things stand
“They also have done
For the time being,
now, it would not only be cost-prohibitive
some of the Bagshare
“There’s no point in
she
and
Augspurger
are
heat the building for year-round use but
work here,” she added,
fixing up this beautiful old focusing their redevel- to
also contrary to their underlying goal of
noting that this has
environmental sustainability.
included bringing sew- building if you don’t get the opment efforts on the
main level. The upper
For Fried and Augspurger, however, this
ing machines and other
community involved.”
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Fried explained that their work with the
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said Augspurger. He noted that, in addition to
not only their mission with the Old Stone
the basic cost of redeveloping the upper two
Mill but also the goals of their grant from the
oors an se on those le3.5”
els xthat
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es
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Bob Chapman, AAMS®
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Financial Advisor
oor the ne t ste ill e o n instea o
including the Town of Adams on the Bagshare
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and experiment with innovative approaches
to heating that will extend their operating
season into the colder months. “We want to
look at how we can heat this in a different
way,” said Fried. “That’s part of our project.”
“We’re looking for people to come to us
with ideas on how to do this,” added Augspurger. “This building is an ideal setting to
collaborate on new approaches to heating that
are environmentally sustainable.”
One such collaborative effort is an upomin ro e t ith a ermont ase rm
AgriLab, that will transfer heat generated
by a large external compost mound to a
s are oot o e s a e in the mill s
main level.
“This will be tested this fall,” said Fried.
“They will help us to see if we can extend
use of the building by a few months.” She
added that they are actively seeking donations
of feedstock for the compost mound from
area farms, municipalities and other sources.
Another ongoing experiment at the mill
involves building insulated “closets” around
select windows that get the most sun exposure
throughout the day. Augspurger explained that
these in o
losets are ein tte
ith
various materials and systems to see which are
most effective in providing passive air heating.
“Each window has its own enclosure, and
we can do experiments on what works best,”
he said, adding that they are talking with
the Berkshire Arts and Technology Public
Charter School to get students involved in
the project.
In these and the many other programs and
activities that Fried and Augspurger envision hosting at the site in the years ahead,
the overarching emphasis is on community
engagement and involvement.
“I see the mill as being an educational
facility where people can come and learn
life skills,” said Fried.
“It’s all about the people who come and
express an interest,” added Augspurger.
here s no oint in in
this ea ti l
old building if you don’t get the community
involved.”◆
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REAL
The following real Estate
transactions are provided by
Banker & Tradesman Real
Estate Data Publishing. Only
properties valued at $75,000
or higher are included.

estate
Mortgage: $110,000
Lender: Holyoke CU
Date: 4/12/18

CHESHIRE
71 Daniels Ter.
Buyer: Daniels Ter
Cheshire LLC
Seller: Raymond Condron
Price: $375,000
Mortgage: $285,000
Lender: Adams Community
Date: 4/13/18

ADAMS
13 2nd St.
Buyer: Bryan Kleiner
Seller: Curtis Crane
Price: $89,900
Mortgage: $87,203
Lender: Academy Mtg
Date: 4/20/18
1 Conrad St.
Buyer: Tiffany Bennett
Seller: Richard Kalisz +
Price: $90,000
Mortgage: $85,500
Lender: Adams Community
Date: 4/25/18
2 Daniels Ct.
Buyer: Scott Jacobs
Seller: Sling LLC
Price: $150,000
Mortgage: $120,000
Lender: Sling LLC
Date: 4/27/18

456 Fred Mason Rd.
Buyer: Sean Conley +
Seller: John Barab +
Price: $376,000
Mortgage: $357,200
Lender: Greylock FCU
Date: 4/27/18

DALTON
37 Elm St.
er i har a emme
Seller: Stephen Coyne
Price: $150,000
Date: 4/4/18

4 Gilead St.
Buyer: Anthony Moore +
Seller: Stephen Melito +
Price: $165,000
Mortgage: $156,750
Lender: Greylock FCU
Date: 4/17/18
12 Pine St.
Buyer: Jennifer Moreau
Seller: Jeffrey Vachon Jr +
Price: $155,000
Date: 4/9/18
12-18 S Willow St.
Buyer: East Side Properties
LLC
Seller: Bruce Lillie
Price: $104,000
Mortgage: $92,800
Lender: Adams Community
Date: 4/3/18
12 Summit Ave.
Buyer: Curtis Gazaille
Seller: Michael Bushey
Price: $175,000
Mortgage: $166,250
Lender: Academy Mtg
Date: 4/17/18

111 High St.
er hristo her air el
eller ar aret air el
Price: $122,500
Mortgage: $98,000
Lender: USAA Fed SB
Date: 4/30/18
908 Main St.
Buyer: Wells Fargo Bank
Seller: Joshua Wood +
Price: $132,000
Date: 4/20/18
23 Renee Dr.
Buyer: Lisa Kohler
Seller: Joseph Nadeau
Price: $285,000
Mortgage: $279,837
Lender: Total Mtg Svcs
Date: 4/27/18
1065 South St.
Buyer: Lawrence
Unbehend 3rd
Seller: Christine Schleiicher
Price: $155,000
Date: 4/12/18
Red Barn Rd. U:574
Buyer: S Richard Reece +
Seller: John Hughes Sr
Price: $530,000
Date: 4/13/18

BECKET
194-196 Leland Rd.
Buyer: Town of Becket
Seller: Kushi Mgmt LLC
Price: $650,000
Date: 4/26/18

EGREMONT

384 Silver Leaf Dr.
Buyer: Gregory Beskalo 3rd +
Seller: William Dorste +
Price: $216,000

BERKSHIRE TRADE & COMMERCE

38 Lakeside Dr.
Buyer: 38 Lakeside Drive
LLC
Seller: William Kay +
Price: $467,000
Mortgage: $350,000
en er itts el oo

Date: 4/2/18
22 Taconic Ln.
Buyer: Gary Friedman +
Seller: Janet Snow
Price: $660,000
Date: 4/6/18

GREAT
BARRINGTON

12 Benton Ave.
Buyer: Holly Murray
Seller: David Rasche +
Price: $775,000
Date: 4/9/18

Price: $490,000
Date: 4/20/18
Mountainside U:9231
Buyer: Christopher Porcelli +
Seller: John Gasparrini +
Price: $405,000
Date: 4/6/18
Mountainside U:9532
Buyer: Seth Hauser +
Seller: Richard Brook +
Price: $410,000
Date: 4/6/18

HINSDALE

12 Berkshire Heights Rd.
Buyer: Anthony Dapolito +
Seller: Nicholas Navarino +
Price: $450,000
Date: 4/12/18

469 Maple St.
Buyer: HSBC Bank
Seller: Justin Gilardi +
Price: $169,745
Date: 4/11/18

34 Castle Hill Ave.
Buyer: Asher GoldmanIsrealow +
Seller: Anthony Dapolito +
Price: $746,800
Date: 4/12/18

350 Old Dalton Rd.
Buyer: Stephen Medina
Seller: Lauri Eulian
Price: $229,500
Mortgage: $207,061
Lender: New Penn Fncl
Date: 4/12/18

95 Hollenbeck Ave.
Buyer: 95 Hollenbeck NT +
Seller: Jonathan Greene
Price: $159,000
Date: 4/4/18
5 Lucky Ln.
Buyer: Guilford Motors RT +
Seller: Warren Curtis +
Price: $354,000
Date: 4/6/18
1049 Main St.
Buyer: Kevin Gorey +
Seller: Andrew Berens
Price: $290,000
Mortgage: $174,000
Lender: Village Mtg
Date: 4/23/18
370 N Plain Rd.
Buyer: Lisa Holmes +
Seller: Ryan Caruso +
Price: $342,000
Date: 4/13/18
48 Russell St.
Buyer: George Kollias +
Seller: Dennis Larochelle +
Price: $258,000
Date: 4/27/18
2 State Rd.
Buyer: Lewpeta West
Properties
Seller: Bradford Wagstaff
Price: $185,000
Mortgage: $490,000
Lender: NBT Bank
Date: 4/9/18

HANCOCK
Crane Lodge U:805
Buyer: Elena Korvyakov
Seller: Mitchell Slovik +

Mortgage: $195,000
Lender: Greylock FCU
Date: 4/27/18

LEE
68 Canal St.
Buyer: Bryan Carlino
Seller: Apple Loon LLC
Price: $200,000
Mortgage: $200,000
Lender: Margaret Curtin
Date: 4/2/18
60 Fernside Rd.
Buyer: Sarah Roy
Seller: Andrew Ketchen 3rd +
Price: $135,000
Mortgage: $93,577
Lender: Quicken Loan
Date: 4/24/18

8 Balance Rock Rd.
Buyer: Jaclyn Candelet
Seller: Daniel Gaylord +
Price: $114,500
Mortgage: $97,325
Lender: Greylock FCU
Date: 4/2/18
86 Brodie Mountain Rd.
Buyer: Pedro CortesAmbrosio +
Seller: Tweenbrook Properties
Price: $283,000
Mortgage: $254,700
Lender: Greylock FCU
Date: 4/24/18
12 Irwin St.
Buyer: Paul Maloy +
Seller: Alma NT +
Price: $133,250
Mortgage: $106,600
Lender: Academy Mtg
Date: 4/23/18
6 Pine St.
Buyer: Alexandra Rehn
Seller: Alicia Gervais
Price: $175,000
Mortgage: $166,250
Lender: Adams Community
Date: 4/27/18
500 Summer St.
Buyer: Alicia Myers
Seller: Smith Deneault NT +
Price: $249,900

THAT PERFECT PARCEL OF LAND!

22 ACRES

Ideal, private, country homesites surrounded by
thousands of acres of protected lands.
Estate-like setting, small stream, big mature Maples, Oaks and
old stone walls. (Enough Maples for 150 gallons of syrup!)
Ideally located between Mount Greylock and Jiminy Peak.
Perked, surveyed, registered land.

Only $125,000 w/financing
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Date: 4/4/18

Date: 4/26/18

165 Kemble St. U:11
Buyer: Jennifer Sullivan
Seller: CR Lenox
Residences LLC
Price: $1,895,000
Date: 4/17/18

110 Marion Ave.
Buyer: Kollin Allard
Seller: Marguerite Robare
Price: $164,901
Mortgage: $159,954
Lender: Greylock FCU
Date: 4/27/18

5 Morgan Manor U:3
Buyer: Margaret Gubbins
Seller: Evelyn Zwerling
Price: $145,000
Mortgage: $90,000
Lender: Lee Bank
Date: 4/27/18

MONTEREY
75 Laurel Hill Rd.
Buyer: Simone Cuccharia +
Seller: Bodin-Laurel Hill
RET +
Price: $650,000
Mortgage: $620,310
Lender: Adams Community
Date: 4/17/18
474 Main Rd.
Buyer: James Dutcher Jr +
Seller: Steven Funk
Price: $195,000
Mortgage: $156,000
en er itts el oo
Date: 4/23/18

161 Watson Rd.
Buyer: Bank of NY Mellon Tr
Seller: Richard Murdock Jr +
Price: $496,152
Date: 4/13/18

LANESBORO

JULY 2018

104 Orchard St.
Buyer: Barbara Greenberg
Seller: Frank Grande
Price: $122,000
Mortgage: $32,000
Lender: Adams Community
Date: 4/26/18
30 Richmond Ave.
Buyer: Spencer Reilley +
Seller: Charles Haynes
Price: $177,500
Mortgage: $179,292
Lender: Village Mtg
Date: 4/25/18
85 Stockbridge Rd.
Buyer: BES Hospitality Inc
Seller: Bruce Singer
Price: $1,200,000
Mortgage: $700,000
Lender: Greylock FCU
Date: 4/30/18
105 Stockbridge Rd.
Buyer: Douglas Bagnasco +
Seller: Seymour Singer NT +
Price: $500,000
Mortgage: $320,000
Lender: Greylock FCU
Date: 4/30/18
19 Stringer Ave.
Buyer: Jeffrey Monteleone Jr
Seller: Melissa Strezynski
Price: $135,000
Mortgage: $132,554
Lender: New Penn Fncl
Date: 4/5/18

Mount Hunger Rd.
Buyer: Devin Rhoda +
Seller: Sandra Sternberg
Price: $437,500
Date: 4/13/18

NEW
MARLBORO

104 Hatchery Rd.
Buyer: David Howard +
Seller: David Marmon +
Price: $504,500
Mortgage: $403,600
Lender: Newtown SB
Date: 4/30/18
108 Route 57
Buyer: Michael Mawn +
Seller: Roman Kropp +
Price: $117,000
Date: 4/6/18

NORTH ADAMS
400 Barbour St.
Buyer: Sarah Spooner
Seller: James Knights +
Price: $142,500
Mortgage: $143,939
Lender: Adams Community
Date: 4/2/18
633 Barbour St.
Buyer: Jeanne Harvey +
Seller: Curtis Gazaille
Price: $151,000
Date: 4/17/18

43 W Center St.
Buyer: Mill Renaissance
LLC
Seller: John Godwin 3rd
Price: $140,000
Date: 4/6/18

15 Blackinton St.
Buyer: Blackington
Holdings LLC
Seller: Claire Barschdorf
Price: $260,005
Date: 4/6/18

59 W Center St.
Buyer: Mill Renaissance
LLC
Seller: Alliance Properties
LLC
Price: $200,000
Mortgage: $420,000
Lender: Adams Community
Date: 4/5/18

19-21 Blackinton St.
Buyer: Blackington
Holdings LLC
Seller: Claire Barschdorf
Price: $260,005
Date: 4/6/18

LENOX
118 Plunkett St.
Buyer: Robert Tharion
Seller: Kendal Phipps
Price: $280,000
Mortgage: $90,000
Lender: Adams Community
Date: 4/26/18
496 Walker St.
Buyer: Thomas Smachetti
Seller: Arthur Reilly Jr
Price: $188,000
Mortgage: $188,000
Lender: Adams Community
Date: 4/30/18
Blossom Hill U:15
Buyer: Harry Bruder +
Seller: Burack FT +
Price: $1,075,000
Mortgage: $860,000
Lender: Lee Bank
Date: 4/4/18
165 Kemble St. U:10
Buyer: CCD Canyon LLC
Seller: CR Lenox
Residences LLC
Price: $1,820,000

25 Blackinton St.
Buyer: Blackington
Holdings LLC
Seller: Claire Barschdorf
Price: $260,005
Date: 4/6/18
73 Chase St.
Buyer: US Bank NA Tr
Seller: Justin Price +
Price: $84,000
Date: 4/26/18
189 Eagle St.
Buyer: Jon Mcgrath +
Seller: Susan Grant
Price: $83,700
Mortgage: $82,183
Lender: Academy Mtg
Date: 4/26/18
166 East Ave.
Buyer: Michael Larocca
Seller: Drobiak Irene Est +
Price: $148,000
Mortgage: $133,200
Lender: Movement Mtg
Date: 4/27/18
44-46 Hall St.
Buyer: 44 Hall LLC
Seller: David Atwell +
Price: $85,000
Mortgage: $63,750
Lender: NBT Bank

46 North St.
Buyer: Roy Crockwell
Seller: Zagarola Albert Est +
Price: $125,000
Mortgage: $122,735
Lender: Quicken Loan
Date: 4/2/18
224 Notch Rd.
Buyer: Eric Pierce +
Seller: Gary Pierce +
Price: $97,000
Mortgage: $94,090
Lender: Greylock FCU
Date: 4/30/18
91 Oak Hill
Buyer: Justin Howland +
Seller: James Wilson
Price: $285,000
Mortgage: $276,450
Lender: Adams Community
Date: 4/19/18
116 Pleasant St.
Buyer: Katalin TakacsHaynes +
Seller: Ryan Donovan
Price: $75,000
Date: 4/6/18
473-475 W Main St.
Buyer: Galo Lopez +
Seller: Debra Crews
Price: $80,000
Mortgage: $72,000
Lender: Adams Community
Date: 4/2/18
66 Winter St.
Buyer: Richard Remsberg +
Seller: Jason Nocher +
Price: $100,000
Date: 4/9/18

PERU
18 W Main Rd.
Buyer: Tracie Magni
Seller: Jeffrey Bolio
Price: $166,000
Mortgage: $132,800
Lender: Greylock FCU
Date: 4/2/18

PITTSFIELD
208 2nd St.
Buyer: Wells Fargo Bank
Seller: Glenn Harpin +
Price: $94,800
Date: 4/30/18
17 Alba Ave.
Buyer: William Chandler +
Seller: Joan Sloane
Price: $157,000
Mortgage: $125,600
en er itts el oo
Date: 4/6/18
94 Bay State Rd.
Buyer: Anthony Acito
Seller: MTGLQ Investors
Price: $103,000
Mortgage: $101,410
Lender: Greylock FCU
Date: 4/20/18
6 Beacon Ave.
Buyer: Paul Swallow +
Seller: Tracie Magni
Price: $136,000
Mortgage: $129,200
Lender: Greylock FCU
Date: 4/2/18
70 Bishop Pkwy.
Buyer: Ricky Reynolds
Seller: Ronald Perrone +
Price: $220,000
Mortgage: $209,000
Lender: Academy Mtg
Date: 4/20/18
165 Burke Ave.
Buyer: Avniel Verdi +
Seller: James Burke
Price: $145,000
Mortgage: $134,000
Lender: Greylock FCU
Date: 4/18/18
57 Chickering St.
Buyer: Greylock FCU
Seller: Jonathan
Mackinnon +
Price: $90,000
Date: 4/6/18
157 Churchill St.
Buyer: Shaun Oneil
Seller: Deirdre Citrin +
Price: $92,000
Date: 4/20/18

A Family Owned & Operated Business Since 1923
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21 Crofut St.
Buyer: FNMA
Seller: Raymond Haling
Jr +
Price: $355,000
Date: 4/13/18

s r

r

133 Dalton Ave.
Buyer: Fawcewtt LLC
Seller: Epis Missions
Price: $87,500
Mortgage: $252,750
Lender: Adams Community
Date: 4/6/18
208 Dalton Division Rd.
Buyer: Lee Mccasland
Seller: Marcello Rigon
Price: $163,000
Mortgage: $146,537
Lender: Adams Community
Date: 4/19/18
71 Daniels Ave.
Buyer: Gregory Lawson +
Seller: Naomi Cortez
Price: $110,000
Mortgage: $98,890
Lender: Adams Community
Date: 4/20/18
34 Depot St.
Buyer: 311 Partners LLC
Seller: GCR Capital LLC
Price: $1,400,000
Date: 4/5/18
116 Doreen St.
Buyer: Jeanna Kuzia +
Seller: Scott Blonder +
Price: $152,500
Mortgage: $149,737
Lender: Academy Mtg
Date: 4/13/18
270 Elm St.
Buyer: Robert Hynes +
Seller: Morgan Elbert Est +
Price: $139,400
Mortgage: $136,875
Lender: Academy Mtg
Date: 4/4/18
539 Elm St.
Buyer: Michele Murrell
Seller: Sling LLC
Price: $206,500
Mortgage: $185,850
Lender: Greylock FCU
Date: 4/30/18
56 Foote Ave.
Buyer: Anthony Dayton
Seller: Darren Grandshaw +
Price: $173,000
Mortgage: $167,810
Lender: Academy Mtg
Date: 4/23/18
52 Glory Dr.
Buyer: Anthony
Debenedictis
Seller: David Paris +
Price: $375,000
Date: 4/27/18
28 Hamlin St.
Buyer: Michael Wasuk
Seller: Charles Margarites Jr
Price: $124,000
Mortgage: $93,000
Lender: TD Bank
Date: 4/24/18
34 James St.
Buyer: Michael White +
Seller: Tymczuk Allen Est +
Price: $105,000
Mortgage: $99,750
Lender: Berkshire Bank
Date: 4/4/18
169 Kittredge Rd.
Buyer: Peter Nixon +
Seller: Wendy St Laurent
Price: $337,500
Date: 4/11/18
14 Lake St.
Buyer: Ronald Johnson
Seller: Robert Demick
Price: $123,000
Mortgage: $120,772
Lender: First Alliance
Date: 4/30/18
8 Leona Dr.
Buyer: Stanley Lawrence
3rd +
Seller: Theresa Leydet
Price: $183,000
Mortgage: $156,500
Lender: Trustco
Date: 4/5/18
16 Leona Dr.
Buyer: Elisabeth
Charpentier +
Seller: Andrew Arvedon
Price: $170,450
Mortgage: $120,450
Lender: Greylock FCU
Date: 4/18/18
56 Lillian St.
Buyer: 56 Lillian NT +
Seller: Mark Gamache
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Berkshire County real estate transfers
Price: $172,000
Mortgage: $137,600
Lender: Adams Community
Date: 4/30/18
26 Linden St.
Buyer: 26 Linden LLC
Seller: Worthington Group
LLC
Price: $178,000
Mortgage: $132,000
Lender: Greylock FCU
Date: 4/10/18
99 Lucia Dr.
Buyer: Danielle Demarsico +
Seller: Bryan Werlch
Price: $230,000
Mortgage: $234,945
Lender: Academy Mtg
Date: 4/20/18
55 Marcella Ave.
Buyer: Louis Bologna +
Seller: Scott Blonder +
Price: $167,000
Mortgage: $157,000
Lender: Greylock FCU
Date: 4/30/18
48 Marshall Ave.
Buyer: James Wallace +
Seller: Laura Lebowitz +
Price: $170,000
Mortgage: $166,920
Lender: Academy Mtg
Date: 4/20/18
75 Maryland Ave.
Buyer: Anissa Borezoski
Seller: Gregory Wolf
Price: $131,921
Mortgage: $131,921
Lender: Adams Community
Date: 4/4/18

4 Ridge Ave.
Buyer: Sarah Zyra
Seller: Denise Sortino +
Price: $148,000
Mortgage: $143,560
Lender: Academy Mtg
Date: 4/2/18

Date: 4/6/18

110 Roselyn Dr.
Buyer: Erminio Ferrarin
Seller: Jeanne Kruger
Price: $218,000
Mortgage: $222,687
Lender: Total Mtg Svcs
Date: 4/11/18

433 North St. U:303
Buyer: 433 North RE LLC
Seller: David Cusson
Price: $127,500
Date: 4/6/18

10 S Carolina Ave.
Buyer: Walter ChicoMontanez
Seller: Rebecca Manship
Price: $123,000
Mortgage: $116,850
Lender: Adams Community
Date: 4/30/18

122 Strong Ave.
Buyer: Jonathan Pierotti
Seller: Tonya Wheeler
Price: $156,500
Mortgage: $151,805
Lender: Greylock FCU
Date: 4/27/18
45 Terrace Ave.
Buyer: Mathew Tretola
Seller: Fulgencio Columna
Price: $95,000
Mortgage: $93,279
Lender: Quicken Loan
Date: 4/5/18

87 Mohegan St.
Buyer: Jose Gonzalez
Seller: Kiwon Faulkner
Price: $133,000
Mortgage: $136,356
Lender: Adams Community
Date: 4/10/18

94 Tor Ct.
Buyer: Erin Papa
Seller: Lori Flynn +
Price: $270,000
Mortgage: $261,900
Lender: Adams Community
Date: 4/23/18

135 Newell St.
Buyer: JP Morgan Chase
Bank
Seller: Theresa Oneill +
Price: $116,440
Date: 4/27/18

44 Valentine Rd.
Buyer: Keith Vargen
Seller: Joseph Gamberoni +
Price: $270,000
Mortgage: $278,910
Lender: Mtg Research Ctr
Date: 4/30/18
48 W Union St.
Buyer: Berkshire County
Property
Seller: KLS Corporate
Investments
Price: $86,200
Date: 4/9/18
1520 West St.
Buyer: Eric Percy
Seller: Roderick Moon
Jr LT +
Price: $194,000
Mortgage: $246,050
Lender: Adams Community
Date: 4/3/18

1392 North St.
Buyer: Liborio Scaccia
Seller: Nickleback LLC
Price: $145,000
Mortgage: $113,000
Lender: Citizens Bank
Date: 4/27/18
44 Ontario St.
Buyer: Vera Cartier
Seller: Scott Walker +
Price: $125,000
Mortgage: $121,250
Lender: Greylock FCU
Date: 4/12/18

607 Williams St.
Buyer: Pamela Melendez
Seller: Taylor Robert Est +
Price: $150,650
Mortgage: $146,129
Lender: Greylock FCU
Date: 4/20/18

60 Pine St.
Buyer: Robert Mccabe
Seller: Jacob Trudeau
Price: $166,000
Mortgage: $162,993
Lender: Academy Mtg
Date: 4/30/18
14 Revilla Ter.
Buyer: John Mendeola +
Seller: Matthew Kuntz
Price: $273,000
Mortgage: $220,000
Lender: Amer Internet Mtg
Date: 4/6/18

SANDISFIELD
370 Deer Run
Buyer: Igor Berishev
Seller: Richard Klein +
Price: $275,000
Date: 4/23/18
383 Deer Run
Buyer: James Stern +
Seller: Paul Rabbiner +
Price: $360,000
Date: 4/6/18

SAVOY

40 Mckinley Ter.
Buyer: Bank of NY Mellon
Tr
Seller: Raymond Brown +
Price: $127,896
Date: 4/9/18

829 North St.
Buyer: S CajamarcaHuiracocha +
Seller: Dominic Pupo-Ardia +
Price: $150,000
Mortgage: $147,600
Lender: Greylock FCU
Date: 4/17/18

81 Dartmouth St. U:309
Buyer: John Bocchino
Seller: Michael Rossi +
Price: $147,000
Date: 4/21/8

Applewood Ln. U:3
Buyer: Barbara Viniar
Seller: Eugene Kelsey +
Price: $183,500
Mortgage: $146,800
Lender: Lee Bank
Date: 4/23/18
81 Dartmouth St. U:307
Buyer: David Cusson
Seller: Cheshire Green LLC
Price: $149,900
Mortgage: $100,000
Lender: Greylock FCU

THE
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511 Chapel Rd.
Buyer: Anthony Malloy
Jr +
Seller: Sling LLC
Price: $200,000
Mortgage: $196,377
Lender: Academy Mtg
Date: 4/2/18

SHEFFIELD
201 Bunce Rd.
Buyer: Jeremy Lombard
Seller: HSBC Bank
Price: $156,000
Mortgage: $164,000
Lender: Kenneth Welles 2nd
Date: 4/4/18
46 Clayton Rd.
Buyer: Robin Cathline
Seller: Frederick Smith
3rd +
Price: $195,000
Mortgage: $189,150
Lender: Village Mtg
Date: 4/4/18
1670 Home Rd.
Buyer: Home Road NT +
Seller: Theodore Durbin +
Price: $2,500,000
Date: 4/30/18
129 Pike Rd.
Buyer: Dennis Decker +
Seller: Nancy Flynn +
Price: $180,000
Date: 4/3/18
795 Rannapo Rd.
Buyer: Ashley Falls LLC
Seller: Sharon Jones-Casdin
Price: $2,350,000
Mortgage: $1,580,000
Lender: JP Morgan Chase
Date: 4/13/18
95 Water Farm Rd.
Buyer: Pennymac Holdings
Seller: Jennifer Cousino +

Price: $205,000
Date: 4/11/18

STOCKBRIDGE
5 W Dale Rd.
Buyer: Albert Redway 3rd +
Seller: Pugsley Family LLC
Price: $387,500
Mortgage: $87,500
Lender: Seller
Date: 4/4/18
2 Wallace Rd. U:2E
Buyer: Kurt Zemva +
Seller: Margaret Peloso
Price: $215,000
Date: 4/20/18

WEST
STOCKBRIDGE

2 Jada Spring Ln.
Buyer: Bernard Flusk +
Seller: Edward Debarbieri +
Price: $680,000
Mortgage: $100,000
en er itts el oo
Date: 4/12/18

I I Y F
N N A   - E S.

Investors, entrepreneurs, businesspersons,
owner-residents. Exciting opportunity
ING
for the right new owners to acquire this
T
IS
L
fully leased commercial property, directly
W
E
across Eagle Street from a proposed
N
brand new 27-room hotel, in the heart of
the city’s commercial district. A location
where galleries, eateries, retail businesses
and residences all blend as part of the
transformation taking place within this re-imagined city. Building on the once prosperous
industrial and commercial past, the city is being transformed into an arts and tourism based
economy that received its initial boost from the amazing MASS MoCA museum. The
next phase of evolution will include the new Extreme Model Railroad and Contemporary
Architecture Museum (EMRCA), a river revitalization project to make the river accessible
and part of the visitor and resident experience, and a new planned museum at the airport.
Investors from far and wide are taking aim at and investing in North Adams, and this
is another opportunity for those with optimism and foresight to get in on this “moving
train to the future.” Over 4,000 sq. ft. of space includes two fully leased storefronts and
one er s a io s o en oor lan a artment ith roo to e k arkin is on street or
by permit. Vinyl low maintenance exterior. Walk to everything downtown.

WILLIAMSTOWN
NW Hill Rd. Lot 3
Buyer: Purple Mountain
Pass Rlty
Seller: J Scott Hamilton +
Price: $250,000
Date: 4/6/18
750 Petersburg Rd.
Buyer: Nathaniel Anderson +
Seller: Cecil Driver +
Price: $350,000
Mortgage: $280,000
Lender: Citizens Bank
Date: 4/13/18
264 Sand Springs Rd.
Buyer: James Beringer +
Seller: Allen Oleskiewicz +
Price: $205,000
Mortgage: $201,286
Lender: Quicken Loan
Date: 4/2/18
196 South St.
Buyer: James Johnson +
Seller: William Flynt +
Price: $575,000
Mortgage: $460,000
Lender: Adams Community
Date: 4/18/18
N Hemlock Ln. U:410
Buyer: Katherine Lasell T +
Seller: 410 N Hemlock
Ln NT +
Price: $385,000
Date: 4/2/18

WINDSOR
1828 Flintstone Rd.
Buyer: Michael Kintner +
Seller: John Burke +
Price: $575,000
Mortgage: $345,000
Lender: First World Mtg
Date: 4/2/18
◆
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F S: D N A

The most prominent Main Street location in North Adams. Two-story commercial building,
m lti le ses or o e retail resi ential a artments
il in o l e on erte
to condos. Short walk to restaurants,
G
galleries, shops, and MASS MoCA. North
DIN
N
Adams is experiencing a transformation
PE
driven by tourism and the arts. There is
LE
A
a new energy and vitality to the city with S
many additional exciting projects in the
active planning stages. Rare opportunity
to invest in this city on the rise.

F L: C S C
EA

L
OR

F

illiamsto n hi h tra
lo ation at
former site of Aubuchon Hardware in
planned business zoning district, with
5,800 sq. ft., 13’9” ceiling height, 36
designated parking spaces. Available
for immediate occupancy. For details
& viewing, contact Paul Harsch at
413-458-4444.

SE

Paul Harsch, Business &
o
er a roker
ea or® Emeritus with
43 years commercial,
residential, land and
development expertise

413-458-5000

info@harschrealestate.com • www.harschrealestate.com
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people on the move

Allen Harris, founder and CEO of Berkshire
Money Management, and a re
sso the rm s
client success coordinator, have achieved their
erti e al e il er
esi nation a ter a
combination of online, case-study, and international
training. CVBs are trained to work with business
owners to utilize the Value Builder System, a
s e i metho olo an so t are esi ne or
business owners who want to retire by selling their
siness at a remi m an in reasin the ro ts
and value of the business. In addition, Allen has
earne the esi nation o erti e
siness al a
tion Specialist (CBVS) by passing several courses
including Evaluating Business Entities, Financial
Statement Analysis, and Classical Valuation Approaches. This additional training and education has
allowed Allen to update and sharpen his existing
business valuation skills in a manner consistent
with the needs expressed by local business owners.
Harris recently published Build It, Sell It, Profit,
a comprehensive guide for business owners who
will eventually want to sell their business in order
to fund their retirement (June 2018 BT&C).
Berkshire Health Systems has announced the
appointment of Zaighum
a a, MD, to the medical
staff of Berkshire Medical
Center and the physician
staff of Endocrinology
& Metabolism of BMC,
where he is partnered with
Drs. Brian Phillips and
Krithi Ramesh and Nurse
Rana
Practitioners Robyn Korte
and Roberta Mansen. Rana is fellowship trained in
geriatric medicine from the University of Oklahoma
and Endocrinology from the University of Minnesota e is oar erti e in eriatri me i ine an
endocrinology, diabetes and metabolism.
ober
ke has
joined the Main Street
Hospitality team as senior
director of regional operations and general manager
of The Red Lion Inn in
Stockbridge. Mickey
brings 20 years of hospitality experience, with
extensive operational and
management expertise,
Mickey
to his new position. His
tenure at Old Edwards Hospitality Group in
Highlands, N.C., was preceded by work at other
prominent properties throughout the Southeast,
including The Greenbrier in White Sulphur
Springs, W.Va., and the Sea Island Company in
St. Simons Island, Ga. In his new role for Main
Street Hospitality, Mickey will focus on leading operations at The Red Lion Inn and provide
oversight and support to Main Street Hospitality’s
Berkshires region properties including Porches
nn in orth ams otel on orth in itts el
and Briarcliff in Great Barrington.

Abbie von Schlegell,
CFRE, has been named a
2018 Distinguished Fellow by the Association of
Fundraising Professionals
(AFP). The Distinguished
Fellows Program recognizes individuals who
have made significant
leadership contributions to
philanthropy and the funvon Schlegell
draising profession, and
who will continue to advance ethical and effective
fundraising through their volunteer and advisory
work. With more than 40 years of experience in the
e elo ment el on hle ell has ser e as a
ons ltant ith se eral national rms or hal o her
areer an then an as a senior e elo ment o er
at Stanford University, the University of Chicago,
the Shakespeare Theater in Washington, D.C., and
Enterprise Community Partners in Columbia, Md.
In 2007, she returned to consulting and established
her o n rm a on s hle ell
o in itts el
he is also rrentl a erti e o ernan e trainer
with BoardSource, in addition to her own work with
clients. A champion of women in philanthropy, von
hle ell as the e itor o the rst ook on the s
ject, the best-selling handbook Women as Donors,
Women as Philanthropists. She has spoken widely
on the issue, written many articles and continued
resear h in the el ser in on n mero s anels
and committees to explore how women give and
engage with philanthropy.
Hancock Shaker Village has announced the
appointment of Craig
Smith as director of advancement. Smith brings
a wealth of knowledge
rom non ro t or ani a
tions and has nearly 20
years of experience as
a fundraiser. He spent
e ears
at
Smith
Berkshire Theatre Group,
most recently as managing director, and then
moved to Berkshire Community College where
he served as vice president for advancement and
executive director of the BCC Foundation.
ho as ee, FACHE, president and CEO of
Southwestern Vermont Health Care (SVHC), was
recognized on Becker’s Hospital Review’s list of
“50 Rural Hospital CEOs to Know.” Through an
in e en ent re ie this list i enti es e e ti es
who have demonstrated dedication to providing
access to high-quality care, participation on rural
healthcare committees and boards, regional and
national leadership positions, regional or national
recognition for their efforts, and excellent organizational performance. Becker’s Hospital Review is
a monthly publication offering up-to-date business
and legal news and analysis relating to hospitals
and health systems. Each issue reaches more than
18,000 hospital leaders.

The Norman Rockwell Museum has announced
the appointment of Mary Berle as the museum’s
new chief educator. Berle, who is the current
principal of Muddy Brook Elementary School in
reat arrin ton ill o iall oin the m se m
on Sept. 1, assuming a newly created senior level
position to lead the museum’s education vision.
In this position, she will build on the strengths of
the museum’s education program, currently led
by Chief Curator e ha e
ke and Digital
Learning Director
h ra wa . As a member of
the museum’s strategic leadership team, Berle will
oversee all aspects of its educational programs,
including distance-learning and digital initiatives
to grow regional, national and global engagement.
Partnering with Bradway, who has led the creation
of numerous digital learning platforms, she will
ensure that Norman Rockwell Museum meets the
increasing demand for digital access to content.
Salisbury Bank has
presented special annual
awards to three employees. The 2017 Employee
of the Year award, which
celebrates an employee’s
customer service, leadership, professionalism,
enthusiasm, knowledge,
and strong work ethic,
was presented to Steven
Kulikowski
kowsk , who began
at Salisbury Bank in 2015 as an IT Specialist and
in the same ear a hie e the
erti ation
The Rookie of the Year award, which recognizes
an employee who has
stepped up during their
rst ear orkin at the
bank, has been presented
to Michael Hogan, who
started with the bank in
June 2017 as a finance
specialist and is primarily
responsible for the accounts payable function.
The Volunteer of the Year
Hogan
award, which recognizes
an employee who consistently volunteers on behalf
of the bank, was presented to Michele LaPlante
for the third year in a row.
LaPlante began working
for Salisbury Bank in
2009 and now works in
trust operations. She was
cited for her volunteer
participation in several
bank-sponsored events
through the year. The
bank also recognized its
nan e e artment ith
LaPlante
the President’s Award.
Department members include Peter Albero, o
ald Myers, ober o , Laura Bosio, Michael
Hogan, or
oo a and Lynne Storti.
The Berkshire Arts & Technology Charter
Public School (BART) has announced the selection of Sean Keogh as the school’s new principal,
following a comprehensive search that spanned
four months and drew applicants from around the
country. Keogh arrived at BART in 2009 as an
English Language Arts teacher. Since then, he has
had increasing responsibility as an instructional
coach and mentor to colleagues. He was an early
manager of the school’s relationship with the
Harvard University Data Wise Program and has
worked with colleagues at BART to develop best
practices in the use of student and school assessment data. Keogh will step into the position of
principal on July 1. Until that time, he will work
closely with outgoing principal April West, who
is departing BART to pursue her interest in curricular and instructional design.

The Lenox Chamber
of Commerce has named
Shaun Kelleher as its
new executive director.
Kelleher, who grew up in
the Berkshires, returns to
the region after cultivating a career in marketing
in New York City and
other locations over the
past decade. This included
Kelleher
his work as senior director
o marketin at
e en a reati e sta n an
re r itin om an
ith
o es a ross the
globe. Most recently, Kelleher was an account
manager at BRIGADE, a marketing and design
agency in Hadley. Jamie Trie, the marketing director for the chamber, will be stepping down from
her full-time position to develop her own social
me ia marketin an ra hi s rm erkshire
Media Marketing. She will continue working with
the chamber as a consultant for their social media
and weekly member newsletters, and to help out
with various projects and events.
Massachusetts College of Liberal Arts (MCLA)
has announced the appointment of four new leaders
on am s to ll ne an e istin ositions hr s
o her a o a
e s has been selected to
ll
s ne l reate hie i ersit o er
position. In this role, he interprets and implements
best practices in diversity, equity, and inclusion efforts at the college as he works with academic and
faculty leadership. In collaboration with campus
leaders, he also will develop comprehensive diversity and inclusion training and education programs
for faculty, staff and students. MacDonald-Dennis
comes to MCLA from Macalester College in St.
Paul, Minn., where he served as dean of multicultural life for the past six years. Previously, he
was assistant dean of the college and director of
intercultural affairs at Bryn Mawr College in Bryn
Mawr, Pa.
a
’07 will take on MCLA’s
second newly created position when she becomes
the college’s dean of enrollment management
and community relations on July 1. She earned
a Bachelor of Arts degree in history at MCLA in
2007, and returned to campus in 2008 to begin her
areer as an a mission o nselor in the
eo
Admission. Puc left MCLA for one year to serve
as associate director of admission at Hampshire
College in Amherst, after which she returned to
MCLA to assume the position of director of admission. Emily Allen Williams will be MCLA’s
new vice president of academic affairs, arriving
on campus on July 15 from Ramapo College of
New Jersey, where she served as the vice provost
of curriculum and assessment. In addition to her
work at Ramapo, Williams bring former experience
as an interim provost, and an inaugural academic
director, a department chair, a Fulbright Scholar,
an inaugural Master of Fine Arts program director,
a faculty member, a published author, and a grants
ire tor illiams hol s a erti ate o trainin in
Management and Leadership in Higher Education
(MLE) from Harvard University. She earned her
Doctor of Arts in the humanities, with a concentration in Caribbean and British studies, from Clark
Atlanta University in Atlanta, Ga. ober o ek,
a 1989 alumnus of the college, is MCLA’s vice
president of advancement. He brings with him
nearly 30 years of experience in the advancement
el most re entl at estern e n lan ni
ersit
in rin el
here he has een
the assistant vice president for development. Prior
to WNEU, he served as the executive director of
the est el tate o n ation an assistant i e
president of advancement and college relations
at est el tate ni ersit
iomek also hel
advancement positions at Johnson and Wales
University and Brown University of Providence,
tonelei h rnham hool in reen el
an orth el
o nt ermon hool in ill

TUCKER WELCH PROPERTIES
FINE HOMES • ESTATE PARCELS • INVESTMENT PROPERTIES
Direct: 413-698-4444 • Fax: 413-698-3891
info@tuckerwelchproperties.com

COMMERCIAL PROPERTIES & INVESTMENT OPPORTUNITIES

MAKE AMERICA GRIN AGAIN
13 PITTSFIELD ROAD, LENOX

Zoned Business/Residential this mixed-use property lends itself
to many possible uses including retail, professional, residential,
live-work situation. Newly renovated and in an excellent location
next to Lenox Shops. Also available for rent. Listed at $699,000

1644 EAST STREET • PITTSFIELD

Investment Opportunity. Fully leased to two well-established
businesses. NOI of $126,000 and 9% Cap Rate. Includes
additional 84-acre parcel with some wetlands. Listed at
$1,400,000

For further information call our commercial brokerage division
at 413-698-4444 or see our website www.tuckerwelchproperties.com
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The winners of the inaugural Berkshire Nonro t ar s ere anno n e at a a
e ent
at o ntr l o itts el that ai tri te to
the non ro t se tor s em lo ees an ol nteers
for their commitment and contributions to the
Berkshire community. Selected from among three
nalists in ea h o se en ate ories the inners
are: r s e a ar of Berkshire United
Way (Executive Leadership), James Mahon of
Berkshire Food Project (Board Leadership), June
Wolfe of Construct Inc. (Super Staffer), Jay Wein
traub and ark e e e of Backyard Bounty
of the Berkshires (Rising Star),
a ho e
of Berkshire Children & Families (Volunteer),
e
kro a of Moments House (Unsung
Hero), and Carole Siegel of OLLI and Berkshire
Children and Families (Lifetime Achievement).
Dr. Lisa Nelson, a family medicine physician, has
joined the medical team at
Community Health Programs Great Barrington
Health Center. Nelson has
practiced family medicine
in itts el sin e
and has served as director
of medical education at
Kripalu Center for Yoga
Nelson
& Health in Stockbridge.
She has also served as medical director for The
trition enter in itts el
elson is a mem er
of the American Academy of Family Physicians and
the Massachusetts Academy of Family Physicians.
She also serves on the faculty of UMass Medical
School and the University of New England College
of Osteopathic Medicine. She is also lead faculty
and coordinator of continuing medical education
programs at Kripalu.
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e gh a s has been
appointed director of development of Mill Renaissance LLC, where she
will be responsible for
overseeing real estate operations, including project
acquisition, financing,
leasing, property management and development.
She will report directly
Davis
to principal developer
Jeffrey Cohen on projects including a planned
$70 million revitalization of the Eagle Mill in
Lee and the revitalization of The Spinning Mill, a
225,000-square-foot mill in Adams. Before joining Mill Renaissance LLC, Davis was marketing
director of New England Newspapers Inc. Prior to
that, she was marketing manager of the Mahaiwe
Performing Arts Center in Great Barrington.
The Berkshire Arts & Technology Charter
Public School (BART) has announced the selection of Sean Keogh as the school’s new principal,
following a comprehensive search that spanned
four months and drew applicants from around the
country. Keogh arrived at BART in 2009 as an
English Language Arts teacher. Since then, he has
had increasing responsibility as an instructional
coach and mentor to colleagues. He was an early
manager of the school’s relationship with the
Harvard University Data Wise Program and has
worked with colleagues at BART to develop best
practices in the use of student and school assessment data. Keogh will step into the position of
principal on July 1. Until that time, he will work
closely with outgoing principal April West, who
is departing BART to pursue her interest in curricular and instructional design.

Berkshire Bank has named three “top volunteers” through its Volunteer Service X-ellence
Awards Program: Jennifer Hunt, commercial
administrative assistant in Syracuse, N.Y., for her
leadership and participation in the bank’s corporate
volunteer program; o
o ha er, assistant
i e resi ent nan ial lannin in itts el or
his leadership and service in individual volunteer
activities outside of his role at the bank; and Beth
Molinero, My Banker in Rutland, Vt., for her
leadership and service in both company-supported
and individual volunteer activities. Each of the
award winners received a $1,000 donation that
ill e ma e to the non ro t or ani ation o
their choice. In addition to the three Volunteer
Service X-ellence Award recipients, Berkshire
Bank named 27 employees to its Community
Service Honor Roll. Those employees eligible
for the Honor Roll completed a minimum of 150
hours of volunteer service in the last calendar year.
Berkshire County honorees included: Erin Albert,
Lee; and Ann Ciepiela, a e
as, Vincent
Higuera, o
o ha er, regg e a e,
ebra e e, Melissa Myers, eo ar
ea
and ar rke h itts el
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are
eo has joined Berkshire Community College as community outreach counselor
for Enrollment Services. In this role, she will
work as part of the Enrollment Services staff in
meeting comprehensive recruitment goals, while
providing on-campus support for students – with
a focused emphasis on immigrant, bilingual and
international students, and students of color. Ruiz
Leon previously worked at MCLA where she was
the advancement communications and engagement
associate. Along with her duties in that role, she was
a key part of many of MCLA’s diversity initiatives.
Barrington Stage Company has welcomed
ess a ro e as its new director of development e ore oinin the itts el ase theater
company, Provenz was the director of the annual
fund and special events at Berkshire Country
Day School for the past three years, where she
implemented all aspects of fundraising in support
of the $3.5 million annual budget. Provenz is also
co-chair of the Berkshire County Development Alliance, a group of area development professionals
who meet and engage in dialogue on advancement
issues facing the industry.◆
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Responsible Banking…

…is Always in Season
The Pittsfield Cooperative Bank opened in 1889 intent on empowering our neighbors
to build a better community. Savings and investment products were designed to benefit
the customers long-term and lending decisions were made with great thought by honest,
local bankers.
They still are.
Today, The Co-op is staffed by forty-nine people who not only live and work in the area,
they’ve dedicated most of their lives to the region. And — because of the way we
conduct business — this little known bank in the heart of the Berkshires is one of the
best capitalized lenders in the entire Commonwealth.
If you’re looking for a bank with integrity, character and deep local roots... we’re easy
to find. We’ve been here 129 years.

Pittsfield
70 South St.
(413) 447-7304

Pittsfield
110 Dalton Ave.
(413) 395-9626

www.pittsfieldcoop.com

Dalton
431 Main St.
(413) 684-1551
Member FDIC & SIF

Gt. Barrington
325 Main St.
(413) 528-2840
Equal Housing Lender

