
DECEMBER 2018“The Business Journal For Berkshire County”Vol. 22 No. 8 

BERKSHIRE TRADE &
COMMERCE  monthly

I M M I G R A T I O N N A T I O N
 Small nonprofit

stands on front line
of advocacy for region’s

 immigrant community amidst 
Trump administration’s 

rhetorical, regulatory
assault – page 16

Four soon-to-become naturalized citizens of the 
United States wait to be sworn in during the annual 

citizenship ceremony hosted by the Norman Rockwell 
Museum on Aug. 10. Over half of the 23 immigrants 

achieving citizenship status that day were guided in 
the process by the Berkshire Immigrant Center, a non-

profit organization that provides a range of services 
and advocacy for the county’s growing immigrant pop-
ulation. One of BIC’s clients, WAM Theatre co-founder 

and artistic director Kristen van Ginhoven, recounts 
her own path to U.S. citizenship in a story on page 21. 

(Photo courtesy of Norman Rockwell Museum)
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Wine experts team up on 
S. Egremont Spirit Shoppe

BY JOHN TOWNES
With their new business, South Egre-

mont Spirit Shoppe, Tom Morrison and 
Dan Thomas offer wine, beer and alcoholic 
beverages along with another kind of spirit 
– community spirit.

“We don’t only want to sell wine or other 
products,” said Morrison. “We want to make 
coming in a welcoming and interesting ex-
perience. We also want to help build a sense 
of community here.”

One example of that is the interior design 
of the 1,400-square-foot store, which is lo-
cated at 71 Main St. in the South Egremont 
town center.

“In addition to the main retail section, there 
is an adjacent 400-square-foot space that 
is suitable for meetings and other events,” 
Morrison said. “We’re offering it for use for 
meetings at no charge.”

The store carries wine, beer and distilled 
spirits, with a particular emphasis on wines. 
It sponsors regular wine tastings, and special 
events including wine seminars.

Their product selection can be character-
ized as out of the ordinary. While Morrison 
and Thomas offer some major brands and 
package-store staples, they emphasize wines, 
beers and spirits from independent makers. 
These include products sourced from this 
region as well as other parts of the country 
and internationally.

“Our focus is on small producers of wines, 
beers and spirits for the curious consumer,” 
said Morrison. “That basically means products 
that come from a real place and are created by 
people with a story, not just a factory.”

He added that they are also conscious of 
pricing. “We don’t sell cheap supermarket 
wines,” he said. “But we fi nd better products 
at close to the prices of standard wines. We 
search for those products that combine qual-
ity with value.”

Morrison said their wine prices mostly 
range from about $10 to $30.

“We have a few bottles that are at very high 
prices, but those are mostly eye candy, or for 
people who want something really special for 
an important occasion,” he said. “About 75 
percent of our wines are $30 or less.”

He added that one of their most popular 
features is a two-for-one table, which has 
a changing selection of wines that can be 
purchased at a price of either $20 or $30 
for two bottles (depending on the variety).

Morrison noted that except for certain per-
manent labels, including local products such 
as Big Elm Brewery and Berkshire Mountain 
Distillers, the store’s selection changes on a 
frequent basis, based on what is available.

“We also want to offer buyers the chance 
to sample different varieties,” said Morrison. 
“That’s part of the enjoyment.”

They also are developing collaborative 
relationships with area restaurants and inns to 
co-sponsor tastings, and are offering training 
in wine service to wait staffs.

Morrison said that their strategy for South 
Egremont Spirit Shoppe is based on their own 
personalities and passion for wine, as well 
as on the need to cultivate their own niche 
in the market.

“There are already a suffi cient number 
of package stores or supermarkets that sell 
wine in the area,” he said. “So we have to do 
something different, be creative, and deliver 
more to the customer.”

He noted that they also have to deal with 
the realities of the beverage industry, in terms 
of distribution of major brands.

“The buying system is weighted against 
small independent retailers,” he said. “With 
volume sales and discounts, the larger you 
are the better the wholesale price. Large 
retailers can also do loss leaders and cut 
prices to get people into their store. We 
don’t have the margins to do that. Instead, 
we provide alternatives with better quality 
and comparable price ranges.”

Their ability to locate hard-to-fi nd products 
stems from their professional background 
and contacts in the industry.

“Between us we have 50 years of com-
bined wine experience,” said Morrison, who 
previously worked for 14 years at the wine 
and package stores operated by the Nejaime 
family in Lenox and Stockbridge. Most re-
cently, for fi ve years he was general manager 
and “wine guru” at Spirited Wines in Lenox, 
which is owned by Jim Nejaime. He also has 
worked in wine wholesaling and has earlier 
experience in the food-service industry.

Thomas is a certifi ed sommelier. He pre-
viously was wine and bar director for the 

Red Lion Inn and Main Street Hospitality 
Group for 10 years. Prior to that he was the 
wine director at the White Elephant resort 
on Nantucket.

“We had gotten to know each other 
through our jobs,” said Morrison. “We had 
both been working hard for other people, 
and I had been wanting to start my own 
business for a while. One day I texted Dan 
and asked him if he had any interest in do-
ing something on our own. He was, and we 
started looking into it.”

They found an available retail space in 
a historic building in South Egremont that 
long ago had housed a horse carriage axle 
manufacturer.

“We thought South Egremont would be a 
great location, and we were attracted to this 
building,” said Morrison, noting that they 
are leasing the site.

He added that another advantage was the 
fact that the small southern Berkshire town 
had a retail liquor license available.

“That made it much easier to get a license 
than buying one from a business, which fre-
quently marks up the price,” he said. “The 
town was not looking to profi t from it, so it 
was just a matter of paying the registration 
fee.”

Morrison and Thomas have extensively re-
modeled and updated the interior. In keeping 
with their offbeat approach to the business, 
it is fi lled with quirky touches and local art.

Beyond the store itself, the site has a brook 
and a bridge and a half-acre of open land in 
the rear. “We’d like to repair the bridge and 
spruce up the back as a site for outdoor tast-
ings and other events, and perhaps a farmers’ 
market,” said Morrison.

The venture, which opened in August, is 
being fi nanced by Adams Community Bank. 
Morrison noted that they received extensive 
help with arranging fi nancing and setting 
up a business plan from the Small Business 
Administration and the Berkshire offi ce of 
the Massachusetts Small Business Develop-
ment Center.

The South Egremont Spirit Shoppe (413-
429-4901 or www.southegremontspirits.
com) is open from 10 a.m. to 7 p.m. Monday 
through Saturday and from noon to 4 p.m. 
Sunday. A “Grand Opening Hootenanny”  
event is scheduled for Nov. 10 from noon 
to 8 p.m., with wine tasting and other treats 
to kick off the holiday season.

Morrison said the store’s initial months 
have been encouraging. “The response has 
been great,” he said. “The local community 
is very supportive, and summer was also 
very busy with tourists. We hope to keep 
that momentum going.”◆

“We’re being very careful 
because we’re looking for the 
place where we are going to 

put down roots.”

Dan Thomas (left) and Tom Morrison are putting their combined 50 years of wine experience to work on 
their new venture, the South Egremont Spirit Shoppe. (Photo by Good Bites & Glass Pints)
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BerkShares Business of the Month

Some say not to mix business with pleasure, but at Brookside Quiltworks Catherine Kane has 
turned a hobby into a successful operation. As a member of the Berkshire Quilters’ Guild, 
Catherine and fellow members saw the need for a quilt shop in the Southern Berkshires, so 

the self-taught quilter left her career in the travel and tourism industry to open the shop with her 
family in 2010.

Aptly named, Brookside Quiltworks is situated on the banks of Karner Brook at the junction of 
Route 23 and She�eld Road in South Egremont. It was formerly home to �e Splendid Peasant, 
a folk art antiques shop, and when the building came up for sale, Catherine and her husband Bill 
seized the opportunity to �nally launch their business. In addition to selling patterns and fabrics 
for quilting, Brookside Quiltworks o�ers classes, services sewing machines, and leads Quilt Camp 
during the summers for children ages 9-16. 

�e revival of quilting in the United 
States can be attributed to the 1976 
Bicentennial celebration of the 200th 
anniversary of the adoption of the 
Declaration of Independence. Cath-
erine shares that during that year 
“there were picnics happening all 
over the country where people would 
bring out their quilts and share sto-
ries.”  However it was the 1971 ex-
hibit at the Whitney Museum of 
American Art in New York that 
radically shifted  public perception. 
Suddenly, quilts were seen not as just 
picnic blankets and bed coverings, 
but pieces of �ne art to be displayed 
and studied. 

Catherine believes quilting is still so 
popular because it’s so accessible. She 

says, “You don’t have to be an artist. If you have a nice pattern and nice fabric, anyone can make 
anything beautiful.” At their Quilt Camp, young people from all over the region learn how to 
design and create quilts.  �e program nutures children’s creativity and cultivates the next genera-
tion of quilters.

�e shop is home to over 2000 bolts of fabric, all carefully selected to ensure the best quality 
material. �e majority of the fabric is coming from Japan, where Catherine believes that the best 
quilting is happening. It is di�cult for her to source local textiles because fabric is considered a 
low-end good in the United States. However, Catherine recognizes the importance of supporting 
the local economy. With the BerkShares she takes in, she often shops with fellow South Egremont 
BerkShares business Indian Line Farm and other businesses at the farmers’ market. In addition 
to accepting BerkShares, all the quilts sold in the shop, from vintage to contemporary quilts, are 
made by local artisans.

What really distinguishes Brookside Quiltworks is their gallery space. �e exhibits, which change 
four times a year, have showcased the work of quilters from all over the country. Catherine says 
that the gallery serves as an inspiration to quilters and gives the public a glimpse into the quilting 
community. A $3.8M industry, shops like Catherine’s help people from all walks of life engage 
with the rich pastime of quilting. She’s hopeful for the future of the craft and her business. Ulti-
mately, she says, “I think people want to be able to make something that will outlast themselves.” 

Brookside Quiltworks
2 She�eld Rd., South Egremont, MA (413) 528-0445

more stories like this one at www.berkshares.org
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news & notes from the region

New director looks to build 
on chamber’s momentum

BY JOHN TOWNES
Shaun Kelleher, the recently hired execu-

tive director of the Lenox Chamber of Com-
merce, is turning his attention from apples 
to the holidays.

“When I started with the chamber, the 
fi rst priority was keeping the momentum of 
activities we already had going,” said Kelle-
her, who began in the position in June. “One 
of my fi rst main tasks was organizing the 
annual Lenox Apple Squeeze in September. 
Now that that is over, we are busy planning 
the upcoming Making Spirits Bright holiday 
festival on December 7, 8 and 9.”

The three-day holiday festival will include 
a tree lighting, pub crawl, ice skating and 
other events. “The idea is to create a vibrant 
holiday environment to encourage families 
to come to Lenox and shop and enjoy the 
season,” he said.

(Information and a schedule is available 
on the chamber’s website, Lenox.org.)

Kelleher replaces former director Kameron 
Spaulding, who resigned in November 2017 
to form his own public relations and commu-
nications fi rm, Spaulding Communications.

Kelleher, who lives in Pittsfi eld near the 
Lenox border, most recently was head of 
marketing at BRIGADE, a marketing and 
design agency in Hadley. Prior to that, he 
lived in New York City for 10 years, and 
became senior director of marketing at 24 
Seven, a creative staffi ng and recruiting 
company with 12 of-
fi ces across the globe.

He g rew  up  i n 
Pittsfield, attended 
Berkshire Community 
College and majored in 
psychology at Syracuse 
University before mov-
ing to New York.

“I originally went 
to New York because I wanted to become a 
performer,” he said. “But, after going to two 
auditions, I decided that was not for me, and 
I realized I had better do something else.”

After a decade in the city, Kelleher returned 
to Pittsfi eld in 2017.

“I wanted to come back and live in the 
Berkshires,” he said. “I got a good job in 
Hadley, but the daily commute there was 
daunting and fi nally got me down – especially 
thinking of the drive in winter.”

He saw a job posting for the chamber job, 
applied and was hired.

“It seemed like a good next step,” he said. 
“It draws on my past experience, such as 
leading teams, visiting clients and leading 
projects. I also appreciated the opportunity 
to use my marketing knowledge in a way that 
impacts the larger community.”

In announcing Kelleher’s hiring, Lenox 
Chamber board president Robert Murray 
said, “With Shaun’s appointment, we are 
looking forward to accelerating our momen-
tum to grow Lenox into a year-round tourist 
destination, as well as to renew our efforts 
to attract people and businesses to Lenox.”

Jamie Trie, the former marketing director 
for the chamber, stepped down in June from 
her full-time position to develop her own 
social media marketing and graphics fi rm, 
Berkshire Media Marketing. She continues 
to work with the chamber as a consultant.

Murray also expressed appreciation to 
Trie. “I would like to 
thank Jamie for her 
efforts over the past 
two years in helping to 
bring national recogni-
tion to Lenox,” he said, 
citing such achieve-
ments as Lenox win-
ning the “Best North-
eastern Small Town” 

title in USA TODAY’s  2017 reader’s choice 
travel award contest, and landing Lenox on 
their top-10 list for their “Best Small Town 
Cultural Scene.

Among Kelleher’s other immediate 
priorities on taking his post as executive 
director, he was responsible for opening 
the summer season of the Welcome Lenox 
visitors center. Sharing space with the cham-
ber’s storefront offi ce at 4 Housatonic St., 
the visitors center features printed material 
and interactive displays about Lenox.

An ongoing aspect of that, Kelleher said, 
is recruiting a team of volunteers to help staff 
the center and answer visitors’ questions.

He added that he is also working to build 
the base of active volunteers to handle other 
aspects of the operations of the chamber, 
which currently has 180 members.

“Having active volunteers will enable the 
chamber to focus its fi nancial resources more 
on its programs and other activities,” he said.

The chamber is also putting together an ad 
and social media campaign to boost tourism 
in the winter. “We’re targeting specifi c areas 
of the country, where people would be most 
receptive to visiting Lenox and enjoying what 
we have to offer here in the winter,” he said.

In terms of local issues, Kelleher said the 
chamber is supporting the town’s efforts to 
achieve offi cial state designation as a “Cul-
tural District.”

“Many people are surprised that Lenox 
isn’t already a designated cultural district 
because of the many cultural activities that 
characterize the town,” he said. “Achiev-
ing that status will open up additional 
opportunities for grants. It also will be 
another incentive for visitors. There are 
many people who plan trips specifi cally 
to visit cultural districts.”

Kelleher also is working with the cham-
ber board and volunteers to develop a 2019 
calendar of events. “We have ideas for some 
additional activities like the Apple Squeeze 
at other times of the year,” he said.◆

Shaun Kelleher has had a busy fi rst few months 
since taking his new position as executive di-
rector with the Lenox Chamber of Commerce. 
(Photo courtesy of Lenox Chamber of Commerce)

“Many people are surprised 
that Lenox isn’t already a 
designated cultural district 

because of the many 
cultural activities that 

characterize the town.” BERKSHIRE MERCHANT SERVICES
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BY JOHN TOWNES
Pittsfield has a new waterside dining 

venue, with the opening in early November 
of a public restaurant on the lower floor of the 
two-story Proprietor’s Lodge event facility.

Proprietor’s Lodge is located in the former 
ITAM Lodge building on four acres on the 
south shore of Pontoosuc Lake on Waubeek 
Road.

It is owned by Eric Taylor, a builder who 
operates Restorations Inc. and Lake House 
Guest Cottages of the Berkshires, a lodging 
and event venue that opened in 2015 on the 
northeast shore of the lake on Route 7 in 
Lanesboro.

Over the past year, Taylor purchased 
and extensively renovated the existing 
16,500-square-foot ITAM building, which 
had previously been used for various gather-
ings and functions (September 2018 BT&C).

Proprietor’s Lodge, which opened in 
October, is designed to be a complement to 
the Lake House Guest Cottages, as a site for 
weddings and other events. There are also 
plans to include a building with additional 
guest rooms there.

The restaurant will share the name of 
Proprietor’s Lodge.

Taylor explained that originally the plan 

was to use the 6,200-square-foot lower floor 
as a function room for less expensive small 
events than those hosted on the main floor. It 
was determined, however, that having a pub-
lic restaurant was a better use for that space.

In addition to providing additional year-
round revenue, Taylor said adding the res-
taurant operation was a staffing decision. 
He noted that they have initially hired 40 
people to staff the restaurant, and said the 
employment will fluctuate between 30 and 
60, depending on the 
season.

“The idea of a res-
taurant came up as a 
solution to our need for 
employees,” said Tay-
lor. “We want to have a 
good core staff. If it was only an event facil-
ity, we could only offer primarily part-time 
or on-call jobs that would be seasonal. But 
having a year-round restaurant allows more 
employees to have steady employment.”

He said employees will work in the res-
taurant or for specific events, based on the 
need at a particular time. “Having a shared 
staff gives us more flexibility,” he said. “We 
will be able to flip staff from the restaurant 
to upstairs for individual events.”

The restaurant has seating for 125, with 
a full bar. In the warmer months an outdoor 
deck will increase the seating to about 180.

Taylor said the restaurant will offer a wa-
terside dining experience throughout the year. 
“Even when the outdoor dining is closed for 

the season, there are floor-to-ceiling windows 
with views of the lake and the mountains 
beyond,” he said.

Taylor described the restaurant as mid-
level to upscale. “We want to appeal to local 
people and visitors,” he said. “The prices are 
competitive with other restaurants around 
here. I’d describe it as a casual place where 
you can spend around $25 to $30, but also 
somewhere you can also dress up and have 
a special meal.”

He said the menu will feature a mix of 
choices for lunch and dinner. “It’s basically 
a traditional steak and seafood restaurant, but 
with a wider selection including vegetarian 
offerings, gluten-free alternatives and a large 
salad bar,” he said.

Appetizers include staples such as wings 
and specialized items such as Berkshire Bur-
rata with heirloom tomatoes, micro greens, 
fried basil, aged balsamic reduction and virgin 
olive oil. Appetizer prices range from $6 for 
onion rings to $12 for fried calamari.

Entrees include seafood such as fish and 
chips ($13), Sicilian calamari ($16), trout 
meuniere ($18) and horseradish encrusted 
Ahi tuna ($24.) The steak and chops menu 
ranges from babyback ribs ($13 or $19) to 
prime rib ($28) to the Mohican Tomahawk, a 
two-pound, bone-in, grass-fed ribeye ($70). 
There are also a variety of pasta dishes and 
chicken dishes.

Proprietor’s Lodge also features a lunch 
menu with a variety 
of meat and meatless 
burgers ($9 to $14) as 
well as soups, sand-
wiches and salads.

“We also will have 
a have Sunday brunch 

with a large selection, similar to what they 
used to have at The Dakota,” said Taylor, 
referring to a former popular steakhouse on 
Pittsfield’s south side.

The Proprietors Lodge restaurant is open 
Monday through Saturday from 11:30 a.m. to 
10 p.m., and Sunday from 10 a.m. to 2 p.m.

In terms of the logistics of integrating 
the restaurant and event space, Taylor said 
the restaurant will be a basically full-time 
operation, with some adjustments made to 
accommodate weddings and events.

“There are times when the restaurant will 
be closed for weddings or other large event, 
but for the most part the restaurant can be 
operating at the same time as the events 
upstairs,” he said.

So far for 2019, Proprietor’s Lodge has 
booked about a dozen weddings and eight 
corporate functions. Taylor said their goal 
is to host about 40 to 45 weddings a year, in 
addition to other events.

“Most weddings are between 150 and 
250 people, and a reception can be going 
on while the restaurant is open,” he said. 
“We’ll close the restaurant for events with 
300 or more, but they are far less common 
and we schedule far in advance so we can 
work around that.”

He said, for weddings, the time where 
privacy is most important is during the actual 
ceremony. “We’re working out a specific 
schedule for weekends that will allow for 
privacy during a wedding,” he said. “Basi-
cally, like many restaurants, we’ll be open 
for lunch, then close down in the afternoon 
and open again for dinner. That will allow for 
weddings to take place, and then the recep-
tion will be on the main floor. The upstairs 
will also have its own private outdoor deck 
for guests.”

He noted that the restaurant and event 
space will have a common entrance. Dur-
ing events, clear signage will direct people 
either to the reception or to the downstairs 
restaurant. At other times, the event space 
will be block off with gates.

Looking further ahead, Taylor said they 
are considering constructing a 60-room guest 
lodging facility on a portion of the property.

“That will be an additional space for guests 
to supplement what is available at the Lake 
House,” he said. “At other times it will be 
available to the public as a hotel.”

Taylor said that project is only in the 
preliminary stages. “We hope to talk to the 
city and develop a plan to submit for review 
about a year from now,” he said. “If that is 
successful, we’d probably start construction 
in 2020 and open it in 2021.”◆

Long-range plans may include 
60-room lodging facility on site

Restaurant added 
to new Proprietor’s 
Lodge event venue 

Rendering of the Proprietor’s Lodge complex on Pontoosuc Lake in Pittsfield shows a separate structure 
at right that will be used for wedding ceremonies, with a small function room below. The lower level of 
the main structure at left is now being adapted for use as a public restaurant that will operate year-round. 
The upper floor is being used for wedding receptions and other larger functions.

“We hope to talk to the 
city and develop a plan to 
submit for review about a 

year from now.”

Allendale Shopping Center
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24 Hour Monitoring & Emergency Service
• Security & Fire AlArmS • cuStom DeSignS • intruSion Detection

• tAlking meDicAl PenDAntS • HeAt loSS monitoring • Free eStimAteS

mA lic. #1204c • ny lic. #12000014682
www.alarmsofberkshirecounty.com

326 Springside Ave., Pittsfield, mA
413-445-4030 • 800-370-2525
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the month in business

news & notes from the region

Nov. 11: Rooted In Place: 3rd 
Annual Ecological Gardening 
Symposium, full-day program fo-
cusing on managing the landscape 
sustainably, led by experts on topics relevant to all gardeners 
and growers, presented by the Berkshire Botanical Garden from 
9 a.m. to 4 p.m. at Berkshire School, Sheffi eld. $95 members, 
$105 nonmembers (includes lunch). For registration informa-
tion, go to berkshirebotanical.org.

Nov. 12: Monthly meeting of the Zonta Club of Berkshire 
County, featuring guest speaker Frances Jones-Sneed, pro-
fessor emeritus of History at MCLA, and co-director of the 
upper Housatonic African America Heritage Trail. Mazzeo’s 
Ristorante, 1015 South St., Pittsfi eld, starting at 5 p.m. with 
networking, business meeting, speaker and dinner. Guests are 
welcome at all meetings, but reservations are required for din-
ner. For more information, email berkshire@zontadistrict1.org.

Nov. 13: Lean Lab, monthly meetup group designed for entre-
preneurs who want to grow their businesses using lean startup 
methodology. Featuring Josh Levin, president of LympheDIVAs, 
who will share the story about how his sister founded Lymphe-
DIVAs and his experiences in taking over the Pittsfi eld-based 
company after she passed away from breast cancer. Hosted by 
Lever Inc. at 85 Main St. in North Adams from 6 to 8 p.m. For 
information, email Brent Filson at bfi lson@lever.org.

Nov. 13: Annual Conversation with DCF: Changes, Trends 
and Questions, brown bag lunch and training opportunity from 
noon to 1:30 p.m. at the Child Care of the Berkshires Haskins 
Community Center, 210 State St., North Adams. RSVP to 
Ellen at ebaer@ccberkshire.org or call 413-664-4725 ext. 31.

Nov. 13, 14: 2018 Job Fair presented by MassHire Berkshire 
Career Center (formerly BerkshireWorks) at Berkshire Hills 
Country Club, 500 Benedict Rd., Pittsfi eld, on Nov. 13 from 3 
to 6 p.m., and Nov. 14 from 10 a.m. to 1 p.m.

Nov. 14: Pieces to the Puzzle, free presentation on Medicare, 
health insurance and government benefi ts hosted by William-
stown Commons Nursing and Rehabilitation Center, 25 Adams 
Rd., Williamstown, at 4 p.m. Free and open to the public. RSVP 
to 413-458-2111 or skline@bhs1.org.

Nov. 14: Luncheon meeting of the Computer and Control 
Chapter of the IEEE Berkshire Section, featuring a presentation 
on “Getting Ahead with Lightning Strike Simulation.” Noon at 
the EPRI Lenox High Voltage Laboratory, 115 East New Lenox 
Rd. $7 for IEEE members and guests, $15 non-members. Register 
by Nov. 12. Contact Richard Kolodziejczyk at rkolod@ieee.org. 

Nov. 14: Keep It Local In The Berkshires Summit, day-long 
networking event with representatives from Berkshire busi-
nesses and venues, alongside state legislators and marketing 
professionals. Presented by Berkshire Media Marketing at 
Courtyard Marriott Lenox, 70 Pittsfi eld Rd., Lenox, from 9 
a.m. to 5 p.m. Open to all Berkshire businesses. Light snacks 
and luncheon will be provided, including a mid-afternoon tea 
ceremony by Tea Tell Truth and a complimentary cocktail 
hour provided by Nejaime’s Wine Cellars. RSVP by Nov. 1 
at www.eventbrite.com/e/keep-it-local-berkshires-summit-
2018-tickets-50330080626. For more information, call event 
organizer Jamie Trie at 413-329-4793.

Nov. 16: The Essentials of Employment Law: Lessons for 
Business Owners and Managers, seminar presented by the 
Williamstown Chamber of Commerce from 9 a.m. to noon at the 
Williams Inn. Led by Kevin Kinne of the Pittsfi eld law fi rm Co-
hen Kinne Valicenti & Cook. $20 registration fee. To register or 
for more information, email info@williamstownchamber.com.

Nov. 17: Holiday Craft Connection at United Methodist 
Church, 6 Holmes Rd. in Lenox. from 9 a.m. to 3 p.m. For 
vendor information, call 413-395-4539 or 413-464-2659, or 
email nancygleason03@gmail.com.

Nov. 17: 4th annual Berkshire Natural History Conference, 
featuring presentations by local and regional naturalists and 
authors, along with exhibits, book sale and raffl e. 9 a.m. to 
4 p.m. at Berkshire School, Route 41, Sheffi eld. Sponsored 
by Berkshire Community College, Massachusetts College of 
Liberal Arts, Green Berkshires Inc., Orion Magazine, Berkshire 
Environmental Action Team, Hoosic River Watershed Asso-
ciation, Williams College Center for Environmental Studies, 
Massachusetts Audubon Berkshire Sanctuaries, and Hoffmann 
Bird Club. Tickets $25 for adults, $15 for students (includes 
lunch and access to all presentations). For more information 
or to pre-register (strongly suggested), visit www.berkshirecc.
edu/news-events/bnhc.php.

Nov. 17: Fall Celebration Fundraiser 2018 hosted by the 
Bidwell House Museum in Monterey from 4 to 7 p.m. For 
tickets and information, contact the museum at bidwellhouse@
gmail.com or 413-528-6888.

Nov. 22: Thanksgiving Dinner for Seniors, presented by All 
Saints Berkshires Episcopal Church in North Adams, for northern 
Berkshire seniors (60 and older) who are alone on Thanksgiving 
and have no way of having a traditional Thanksgiving meal. 
Meals will be delivered to each senior’s home on Thanksgiving 
Day by volunteers between the 11 a.m. and noon. All meals 
are free to seniors in North Adams, Adams, Williamstown, 
Clarksburg, Florida and Cheshire. Reservations are required 
by Nov. 18 and can be made by calling All Saints Berkshires 
Episcopal Church at 664-9656. (Leave message with name, 
address, town and phone number. Someone will call back to 
confi rm reservation.)

Nov. 23: Community Make Day hosted by local recycled textile 
artist Crispina ffrench from 1 to 4 p.m. at Shire City Sanctuary, 
40 Melville St., Pittsfi eld. Event offers opportunity to learn 
how to create garlands and wreaths out of recycled fabrics to 
spark creative repurposing during the holiday season. There is 
no fee and all ages are welcome. Hot, spiced apple cider and 
cider doughnuts will be served. Participants are asked to bring 
bright red, green, orange and blue fabrics (i.e., old clothes) which 
will be turned into festive winter decorations for the upcoming 
Holiday Shindy on Dec. 8-9. For more information, visit www.
crispina.com or email hello@crispina.com.

Nov. 28: Board Financial Management Tools and Techniques, 
workshop providing nonprofi t leaders and board members with 
tools and analytic techniques to enhance their knowledge of 
fi nancial management for nonprofi t businesses. Presented by 
Nonprofi t Center of the Berkshires from 9 a.m. to noon at the Red 
Lion Inn in Stockbridge. $35 NPC members, $45 nonmembers. 
For information, contact Liana Toscanini at 413-441-9542 or 
visit npcberkshires.org.

Nov. 29: How The 2020 Census Impacts You, And How 
To Get Involved, topic of the presentation at the Berkshire 
Regional Planning Commission’s 5th Thursday Dinner at the 
Country Club of Pittsfi eld. Social hour 5:30 to 6, with dinner and 
presentation 6 to 8. Registration at: https://brpc-fi fth-thursday-
dinner.eventbrite.com. For information, call 413-442-1521.

Nov. 30 - Dec. 2: 35th Annual Williamstown Holiday Walk, 
presented by the Williamstown Chamber of Commerce, be-
ginning with a 7 p.m. concert by pianist Federico Colli at the 
Clark Art Institute on Nov. 30, continuing with a full slate of 
events on and around Spring Street on Dec. 1, and concluding 
with a pancake breakfast from 9 a.m. to noon at Williamstown 
Elementary School and other events on Dec. 2. For the full 
schedule and other info, go to www.williamstownchamber.
com/chamber-calendar-events. 

Dec. 1: Annual Winter Craft Fair and Cookie Walk hosted 
by Zion Lutheran Church, 74 First St., Pittsfi eld, from 10 a.m. 
to 2 p.m., featuring a variety of crafters, artists and vendors in 
the church’s recently renovated Common Room. Vendor ap-
plications are available at zionlutheranpittsfi eld.org or by calling 
413-443-2535 (leave a message with name and mailing address).

Dec. 1: Holiday Reception hosted by DeVries Fine Art Inter-
national Gallery, 62 Church St., Lenox, from 11 a.m. to 4 p.m., 
with Chocolate Springs hot chocolate and other treats. Public 
invited. For more information, call 413-238-7755 or email 
andrew@andrewdevries.com.

Dec. 1, 2: 10th Annual Handmade Holiday Festival, curated 
holiday market featuring contemporary artisans, designers, 
farmers and food producers. Presented by Alchemy Initiative 
at the Stationery Factory, 63 Flansburg Ave., Dalton, on Dec. 
1 from 10 a.m. to 5 p.m. and Dec. 2 from 10 a.m. to 3 p.m. 
Free admission. For information, go to alchemyinitiative.org.

Dec. 1, 2: Holiday Marketplace, annual year-end event at 
Berkshire Botanical Garden featuring the Gallery of Wreaths, 
holiday plant sale and regional craft vendors offering a range 
of products from handmade giftware and jewelry to beeswax 
and felted products. Dec. 1 from 11 a.m. to 5 p.m., Dec. 2 from 
10 a.m. to 4 p.m. For information, call 413-298-3926 or visit 
www.berkshirebotanical.org.

Dec. 6: 1Berkshire 2018 Annual Meeting at Greylock WORKS 
in North Adams, with reception and marketplace at 5:30 p.m., 
followed by annual meeting and presentation at 6:30. For tickets 
and information, call 413-499-1600.

Dec. 6: Great Barrington Green Drinks, informal gathering 
of people interested in conservation and environmental issues 
on fi rst Thursday of each month. 5:30 p.m. at the Prairie Whale, 
178 Main St. For more information, contact Natalie Narotzky 
at nnarotzky@gmail.com.

Dec. 7: First Fridays Artswalk featuring the work of over a 
dozen accomplished regional artists in Pittsfi eld’s Upstreet Cul-
tural District from 5 to 8 p.m. Free guided walking tour begins at 
5 p.m. at the Intermodal Center at BRTA, 1 Columbus Ave. For 
more information and to view a listing and map of participating 
artists and locations, visit www.FirstFridaysArtswalk.com.

Dec. 7-9: Making Spirits Bright 
holiday festival in Lenox that 
includes Tree Lighting, Santa 
Pub Crawl, Lenox Holiday Stroll, 

Lenox Holiday Tour, and Holiday Concert, among other ac-
tivities. For schedule and other information, go to Lenox.org/
making-spirits-bright/.

Dec. 8: Holiday Shop, Sip & Stroll, seasonal event presented 
by the Southern Berkshire Chamber of Commerce from 4 to 
7 p.m. in and around downtown Great Barrington. For vendor 
inquiries and other information, call 413-528-4284 or email 
betsy@southernberkshirechamber.com.

Dec. 8, 9: 12th Annual Holiday Shindy, craft fair with over 
50 artisan vendors, food from local farms, warm drinks and 
more within the festive Shire City Sanctuary, 40 Melville St., 
in Pittsfi eld’s Upstreet Cultural District. Dec. 8 from 10 a.m. 
to 6 p.m., and Dec. 9 from 11 a.m. to 4 p.m. Admission $3 
(children under 12 free). For more information, go to www.
holidayshindy.com.

Dec. 11: Lean Lab, monthly meetup group designed for 
entrepreneurs who want to grow their businesses using lean 
startup methodology. Hosted by Lever Inc. from 6 to 8 p.m. 
at location TBA. For information, email Brent Filson at 
bfi lson@lever.org.

Through Dec. 9: Applications are being accepted by 1Berkshire 
for the 2018 Berkshire Leadership Program, which seeks, 
prepares and involves individuals from every career level who 
are committed to addressing community challenges and moving 
the Berkshires forward. The application and more information 
about the program can be found at http://1berkshire.com/
berkshire-leadership-program.◆
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The proposed Eagle Mill mixed-use devel-
opment has gotten an important assist from the 
administration of Gov. Charlie Baker in the form of 
a $4.9 million MassWorks Infrastructure Program 
grant awarded to the Town of Lee to upgrade water 
lines and support residential and commercial de-
velopment. The MassWorks grant, announced on 
Oct. 18, will fund 9,000 linear feet of new water 
main from the town’s water treatment plant to the 
proposed Eagle Mill project at the north end of 
Main Street. The funding provides a foundation 
for 80 market-rate and affordable rental units at 
Eagle Mill, as well as commercial and recreational 
spaces planned for the future. When completed, 
the Eagle Mill project is expected to generate 
more than $60 million in private investment in 
the Main Street area. “I am pleased to be here in 
Lee to announce the Baker-Polito Administra-
tion’s support for the continued development of 
Eagle Mill and future housing and commercial 
projects, which will now be possible because of 
this vital upgrade to Lee’s infrastructure,” said 
Lt. Governor Karyn Polito, who was joined by 
several other state and local officials to announce 
the grant. “The Governor and I are pleased to 
continue to make the investments in the public 
infrastructure our cities and towns need to cre-
ate sustainable growth.” The redevelopment of 
the former papermaking complex in the center 
of town has been pursued by Jeffrey Cohen of 
Mill Renaissance LLC over the past six years. 
“The saying ‘It takes a village to build a village’ 
is certainly true in the case of Eagle Mill and the 
Baker-Polito Administration’s participation is 
essential to the success of this endeavor,” said 
Cohen at the Oct. 18 event. “Today’s announce-
ment enables us to continue to move forward 
with the development of the Eagle Mill.” Cohen 
noted that construction on the project is targeted 
to begin by the fourth quarter of 2019, pending 
site plan approval, Conservation Commission 
approval, the allocation of historic tax credits and 
commercial financing.

The Red Lion Inn has established a partnership 
with Stash Hotel Rewards, the largest loyalty 
program for independent hotels in the United 
States. Guests at The Red Lion Inn are now able 
to earn points toward free nights at more than 150 
independent hotels across the country. Stash mem-
bers also can earn and redeem points to stay at the 
iconic Stockbridge inn. “Aside from being able to 
offer our guests rewards points for their stays, we 
wanted a loyalty program with a unique portfolio 
and a devoted following,” said Sarah Eustis, CEO 
of Main Street Hospitality, which owns and 
manages The Red Lion Inn. “Stash’s network of 
community oriented, independent properties puts 
us in great company, and the program’s dedicated 
members allow us to share loyal guests between 
hotels.” Guests of the inn can join Stash for free 
at www.stashrewards.com. Stash members earn 
five points for each dollar spent on eligible room 
rates and can redeem them at independent hotels 
across North America, including the Caribbean 
and Hawaii. Stash partner hotels also provide 
members with exclusive travel deals.

The Downtown Pittsfield Farmers Market 
has received a $2,500 award from the Jewish 
Women’s Foundation to support the nutrition 
incentive program, Market Match, throughout 
the indoor season. Market Match was started 
to provide affordable access to healthy food for 
families who need it most. By matching nutrition 
benefits like SNAP, WIC and Senior FMNP spent 
at the market, the program doubles the purchasing 
power of the shoppers. Leveraging state and fed-
eral benefits, Market Match has already put over 
$50,000 worth of fresh food on the tables of fami-
lies in need. “Even as we head into another cold 
New England winter, our low-income shoppers 
are still able to stretch their buying power and get 
fresh, locally grown food with our Market Match 
program,” said Jess Vecchia, director of Alchemy 
Initiative, which operates the Downtown Pittsfield 
Farmers Market. “The Jewish Women’s Founda-
tion’s support is key to making this a reality.” The 
market’s monthly indoor season runs the second 
Saturday of the month, November through April, 
from 9 a.m. to 1 p.m. at Zion Lutheran Church, 74 
First St. For more information about the market, 
visit farmersmarketpittsfield.org or email info@
farmersmarketpittsfield.org.

Berkshire Botanical Garden (BBG) is the 
recipient of a world-class topiary garden, which 
has been relocated this fall from its home in 
Greenwich, Conn., to its new location in Stock-
bridge. The garden, donated by Lucy and Nat 
Day, is considered one of the finest collections 
of topiaries in North America. It includes 23 
large, custom-designed topiaries in nine differ-
ent vignettes that were developed by the Days 
over nearly two decades through the expertise of 
topiarist and BBG board chairman Matt Larkin 
of Grant Larkin Design in Richmond. “The 
donation of this beautiful, established collection 
brings a wonderfully dynamic sculptural element 
to the Garden,” said Larkin, “and its relocation 
nearly 100 miles to Stockbridge is unprecedented. 
Topiary gardens of this scope are quite rare, and 
to pick one up and move it is unheard of.” Mov-
ing the topiary garden required a team effort at 
both locations. The topiaries were hand dug by a 
crew from Twin Brooks Gardens of Millbrook, 
N.Y., and then removed with a massive crane 
operated by Thad Tomlinson of Berkshire Crane 
in Dalton. Once loaded into trucks, the topiaries 
were driven over three hours to BBG, off-loaded 
and temporarily housed on wooden pallets until 
replanted at their new location near the Garden’s 
arboretum. The horticulture committee, headed 
by BBG director of horticulture, Dorthe Hviid, 
designed a new layout for the pieces, which will be 
enclosed with a purple beech hedge and centered 
around pergola as a future site for musical events 
and children’s parties.

Jacob’s Pillow has announced record-
breaking ticket sales for the recently completed 
86th season of its summer dance festival. The 
organization reported over $2.5 million in ticket 
sales, an increase of 13 percent compared with 
2017. The more than 40,000 tickets sold during 
the season represented an increase of 5 percent 
over 2017. The 2018 festival encompassed nearly 
500 performances, events, exhibits, talks, tours 
and classes on its 220-acre campus in Becket 
and at other sites throughout Berkshire County. 
“We celebrate the success of Festival 2018 and 
look forward to the future as we continue to grow 
and develop new programs and forge new part-
nerships,” said Jacob’s Pillow Director Pamela 
Tatge. “As an organization, we have dramatically 
shifted our thinking beyond our summer festival 
to how we can serve the dance field nationally 
and internationally and Berkshire County at large 
with year-round ongoing programs and offerings. 
We’re excited to see how engagement with all of 
these communities grows.”

The Nonprofit Center of the Berkshires is 
distributing the latest edition of Giving Back: 
Your Guide to Charitable Opportunities in the 
Berkshires, a free publication designed to connect 
nonprofits with those who want to volunteer or 
donate. The 160-page guide features a directory of 
1,000 Berkshire nonprofits organized by category. 
Full-page profiles of 108 participating nonprofits 
reveal information such as mission and program 
description, budget and staff size, and ways to 
help. The publication can be found in restaurants, 
doctor’s offices, town halls, libraries, and other 
public gathering places. For more information, 
visit npcberkshires.org.

Gould Farm has kicked off the public phase 
of its $2.6 million Harvesting Hope Capital 
Campaign with announcement of a lead gift of 
$500,000 from Tom and Ellen Bowler of Palm 
Beach, Fla. The small, nonprofit residential 
community program in Monterey launched the 
capital campaign in early 2017, and has since 
raised $2.3 million to fund the construction of 
its first community center. The Bowlers’ lead gift 
honors Ellen’s father, the Rev. Hampton Price, 
who served as executive director from 1961-1972. 
During his tenure, Rev. Price transformed Gould 
Farm’s campus, systematized the work program, 
and brought into focus the therapeutic value of 
meeting together as a community. “Ellen’s father 
had a long-term vision for the farm and he had 
profound impact on its life and effectiveness,” 
said Tom Bowler. “It seemed highly fitting to us 
to name the new community center after him, to 
forever memorialize his life and leadership at 
Gould Farm.” Phyllis Vine, Ph.D., chair of Gould 
Farm’s board of directors, noted that the Bowlers’ 
gift is the single largest in the farm’s 106-year his-
tory. “I cannot express the amount of gratitude I 
feel for their extraordinary contribution,” she said. 
According to Vine, the board hopes to complete the 
campaign and break ground on the new commu-
nity center next spring, with completion targeted 
for summer of 2020. Designed as a red barn, the 
building will provide more than 120 guests, staff, 
families and volunteers who live on the farm with 
an additional 5,000 square feet of flexible space for 
more integrated wellness, music and arts activities. 
The space also opens up more opportunities for 
alumni, friends and Berkshire residents to attend 
public performances and social events.

The Employee Community Giveback Program 
(GECGP) at Greylock Federal Credit Union 
raised a total of $4,080 that has been distributed 
to three food pantries in central, southern and 
northern Berkshire County. Soldier On Food 
Pantry, People’s Pantry, and the Food Bank 
of Western Massachusetts each received $1,360 
from the GECGP, which was established in 2017 
to annually support a worthy cause in the com-
munity. “The Greylock Employee Community 
Giveback Program had a very successful second 
year with Greylock employees raising funds to 
help three food pantries from around Berkshire 
County,” said Emily Stanford, teller supervisor 
and GECGP chair, who noted that the theme for 
2018 was “Feeding the Berkshires.”

Berkshire Children and Families celebrated 
a year of community, learning and success at their 
annual meeting on Oct. 23, which provided an 
opportunity to review the agency’s accomplish-
ments, honor community members, and set a 
course ahead. As part of the event, the agency 
presented Rose and Cole’s Co-op Transporta-
tion with an Outstanding Community Partner 
Award. Established to provide transportation 
services for people during the hours the bus does 
not run, Rose and Cole’s was recognized for hav-
ing developed into a crucial community resource 
for community members to better access support 
services, educational opportunities, and jobs.
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Haddad Dealerships of the Berkshires is 
expanding its partnership with MountainOne 
Insurance Agency to now offer onsite insurance 
sales at Haddad Toyota, along with other Haddad 
locations. The partnership program launched in 
2017, with MountainOne Insurance agents onsite 
at Haddad’s Subaru East Street location as well as 
offering services at Haddad Hyundai and Haddad 
Nissan. “We are excited to grow the partnership 
with onsite insurance service at our Toyota dealer-
ship,” said Haddad Dealerships President George 
Haddad. “MountainOne Insurance’s expertise 
only enhances the offerings here at Haddad.” The 
strategic partnership allows MountainOne agents 
to sell personal insurance products within Haddad 
Dealership locations. Vehicle buyers work directly 
with MountainOne’s licensed agents during a pur-
chase in a seamless and integrated process. While 
obtaining vehicle insurance, buyers will also have 
the opportunity to review other policy needs with 
MountainOne’s representative, and take advantage 
of available multi-policy discounts. Clients will 
also be able to utilize the in-house claims service at 
MountainOne Insurance, which provides personal 
assistance with the diffi cult and complex claims 
process, should the need arise. “Haddad has a 
successful sales history and provides exceptional 
service to its clients,” said MountainOne Insurance 
President Jonathan Denmark. “This goes hand in 
hand with MountainOne Insurance’s personalized 
policy recommendations from our experienced 
professionals. Broadening the onsite insurance 
service at Haddad Toyota enables MountainOne 
Insurance and Haddad to provide a full package of 
services to auto buyers at all Haddad locations.”

Berkshire Museum is now offering free school 
visits for all students during the 2018-2019 aca-
demic year. Any teacher, teaching any grade, in 
any school, can bring their students to Berkshire 
Museum for free for an unlimited number of 
visits. Pittsfi eld students have been coming to 
the museum on class visits free for more than a 
decade, thanks to continued sponsorship from 
Greylock Federal Credit Union and others. Now, 
with the funds raised at the museum’s annual gala 
and additional funds from the Beauregard family, 
the museum is able to expand this program to 
increase access for all schools, both public and 
private, including those beyond county limits for 
the current academic year. This policy of free 
admission for students and educators coincides 
with the publication of the museum’s 2018-2019 
Educators’ Guide, which outlines opportunities 
that exist in the museum for interdisciplinary 
learning that builds on curriculum and classroom 
standards. The Educators’ Guide is available on-
line at berkshiremuseum.org, and printed copies 
will be distributed to areas schools.

Homeowners in Pittsfield and throughout 
Berkshire County are eligible for free smoke and 
carbon monoxide detectors through a partnership 
between Age Friendly Berkshires and the Ameri-
can Red Cross for the Home Fires Campaign. 
The campaign’s aim is to decrease the number 
of deaths and injuries caused by home fi res. All 
homeowners in Berkshire County are eligible, 
regardless of age or income. The Red Cross will 
install up to three 10-year sealed smoke alarms 
and one carbon monoxide alarm per home at 
no cost. To schedule an installation or for more 
information, call 800-746-3511.

Massachusetts College of Liberal Arts
(MCLA) has signed an articulation agreement with 
Berkshire Community College (BCC) to benefi t 
students who earn an associate’s degree in Health 
Sciences, Community Health option at BCC and 
wish to continue their studies at MCLA to earn a 
bachelor’s degree in Community Health Educa-
tion. Community Health Education is the study of 
how to improve health disparities among specifi c 
populations via education and health promotion. 
The U.S. Bureau of Labor Statistics predicts that 
the outlook for community health educators and 
workers is positive, with a 16-percent increase in 
employment over a 10-year span. Students from 
BCC who have earned an associate’s degree in 
Health Sciences, Community Health option will 
be guaranteed various privileges that allow for a 
seamless transition from BCC to MCLA.

Following the success of its fall Main Stage 
production of ANN, WAM Theatre has donated 
a combined $15,000 from its box offi ce proceeds 
to the Denise Kaley Fund and the Women’s 
Fund of Western Massachusetts’ 2018 Lead-
ership Institute for Political and Public Impact 
(LIPPI). Each organization will receive $7,500. 
This marks the Lenox-based theater company’s 
largest donation to date through its annual practice 
of allocating a portion of box offi ce proceeds to 
agencies that benefi t women and girls locally, 
nationally or internationally. “The Women’s Fund 
of Western Massachusetts is beyond thrilled to 
receive a donation of $7,500 which will fund two 
full scholarships for Berkshire County women to 
attend our life-changing Leadership Institute for 
Political and Public Impact, as well other impact 
and leadership training for Berkshire women,” said 
Donna Haghighat, CEO of the Women’s Fund. 
Barbara Bonner, fund advisor and co-founder of 
the Denise Kaley Fund, noted that the WAM gift 
provides the fl exibility to make more generous 
grants and allows more people to learn about and 
access its services. “This gift truly helped us take 
a big step forward,” she said. “On behalf of all the 
women we serve, we are so grateful.”

Main Street Hospitality Group, owners and op-
erators of several hotels in the Berkshires including 
the Red Lion Inn in Stockbridge, has been named 
as the management partner for the new Hammetts 
Wharf hotel development on the waterfront in 
Newport, R.I. This marks the company’s fi rst step 
outside of Massachusetts as it pursues growth 
throughout the Northeast. “Hammetts Wharf is an 
ideal opportunity for Main Street to contribute to 
the hospitality landscape in Newport,” said Sarah 
Eustis, CEO of Main Street Hospitality. “Newport, 
with its strong business-friendly culture, engaged 
destination marketing teams, and allure as a world-
class vacation and meeting destination, is a logical 
step in our growth as we explore new markets 
and locations.” When completed in the spring of 
2020, the $29 million development will include an 
84-room boutique hotel to be managed by Main 
Street Hospitality, as well as a 4,000-square-foot 
restaurant and 3,000 square feet of retail space. 
Developed by Peregrine Group LLC, Hammetts 
Wharf is on the waterfront adjacent to the Newport 
Yachting Center, a recent Peregrine Group project. 
A ceremony on Oct. 23 marking the beginning of 
construction on the project was attended by Rhode 
Island Gov. Gina Raimondo; Newport Mayor Harry 
Winthrop; state Commerce Secretary Stefan Pryor; 
Colin Kane, principal of the Peregrine Group LLC; 
and Eustis, along with other members of the Main 
Street Hospitality executive team.◆
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height, brick, maple floors. The 
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spaces can be combined. Will 
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A well-maintained property owned
and operated by the Nash family for over
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BY BRAD JOHNSON
The Wigwam Western Summit in North 

Adams is seeing a revival of some of the 
activities and attractions that had made it a 
popular roadside stop for travelers along the 
Mohawk Trail many decades ago.

And, while there will be no actual wigwam 
on site, there will soon be a close approxi-
mation in the form of several yurts that are 
being installed to provide a rustic lodging 
experience for hikers, snowmobilers and 
other visitors.

Behind these and other new developments 
are North Adams native Wayne Gelinas and 
his partner Lea King, who have relocated 
from their northern Virginia home after pur-
chasing the 3.8-acre property and complex of 
buildings perched high above the city along 
the Mohawk Trail (Route 2).

“I remember coming up here as a kid,” 
said 51-year-old Gelinas, noting that the site 
was then still a popular stop for travelers and 
locals alike.

In the ensuing years, the Wigwam Western 
Summit’s gift shop and rustic cabins fell 
somewhat out of fashion, sharing the fate 
of other Mohawk Trail roadside attractions 
that became more kitschy than iconic with 
the passage of time.

However, the drawing power of the 
summit’s stunning views of the northern 
Berkshires directly below (as well as into 
southern Vermont and further west to New 
York’s Taconic range) remained intact, with 
motorists regularly pausing in their travels to 
take in the scenery for a few minutes before 
continuing on their way.

This persistent practice factored into the 

plans of a succession of entrepreneurs over 
the past two decades, each of whom brought 
their own vision of how to revive the Wig-
wam Western Summit and rekindle its past 
glory – enough so, that is, to at least make a 
decent living of it.

For reasons as diverse as their respective 
plans, these ventures ultimately fell short 
of their goals – a testament to the physical 
limitations of the site, its relative remoteness 
and often inhospitable weather.

Following the closing of the most recent 
operation at the Wigwam Western Summit 
a few years ago, the property was put on the 
market, where it caught Gelinas’ attention 
while on a visit to his hometown in 2015. 

Seeing that the property was for sale, he 
worked out a purchase contract for it. “I 
was interested in moving back to the area 
and thought this would be a good project to 
take on,” he said.

However, a fl ooded basement in the resi-
dence there, among other problems, led him 
to back out of the deal at that time.

Earlier this year, Gelinas again had occa-
sion to consider taking 
on the project. On a 
trip to North Adams 
from their home in 
Virginia in early July, 
he and King found that 
the Wigwam Western 
Summit was still on the market.

Within a few weeks, they had worked out 
a purchase agreement with R&C Arrowhead 
LLC, which had owned the property since 
2014 (after buying it for $275,000 from an 
entity associated with Red Lion Inn owner 
Nancy Fitzpatrick).

“There were still major problems there, and 
it was in worse condition than when I looked 
at it in 2015, but we decided that these were 
problems we could deal with,” said Gelinas.

This also factored into their purchase price 
of $225,000, which was signifi cantly lower 
than when Gelinas had fi rst looked at the 
property in 2015.

Gift shop up and running
“We closed on it on Aug. 5 and went right 

to work,” said Gelinas, noting that their fi rst 
priorities were getting the gift shop into shape 
for reopening and taking care of some of the 
aesthetic issues that detracted from the site’s 
roadside appeal. That included, among other 
things, installing attractive new signage, and 
replacing the worn and unsightly viewing 
platform and railings.

Since taking ownership, Gelinas and 
King have transformed the store from past 
iterations as an overly cluttered repository 
of undistinguished knickknacks into a more 
open and inviting space that is stocked with a 
thoughtful inventory of gift items and other 
goods – many of which come from local 
craftspeople and producers.

They have also included a small cafe 
within the store, which 
features a signature 
Wigwam coffee blend 
created by Assembly 
Coffee Roasters of 
Pittsfi eld, along with 
other beverages, sand-

wiches and baked goods. One corner of the 
store has seating for a handful of customers 
in cozy proximity to a large, newly installed 
wood-burning stove that generates welcome 
warmth and ambiance on cool autumn days.

“It’s not like what people remember from 
before,” said Gelinas, regarding the store’s 
new design, which had its public debut on 
Oct. 12.

Following its reopening, the store hosted 
a couple of weekend events that drew good 
attendance despite uncooperative weather. 
Gelinas said customer traffi c has also been 
steady at other times. “We’re seeing more 
and more people coming in,” he said.

He added that they are also hearing from 
more local crafters who are interested in 
having their products included in the shop’s 
inventory. “We’re seeing a lot of people 
bringing good ideas for things we might 
want to carry here,” he said. Among the 
more popular items so far have been soy-
based candles made by Shire Fire Candles, a 
Pittsfi eld business operated by two pre-teen 
sisters and other family members (see related 
story on page 26).

North Adams native Wayne Gelinas and his partner Lea King have been busy renovating and reviving the gift shop and related operations at the Wigwam Western 
Summit since purchasing the iconic property in August. In addition to making additional improvements to the gift shop, which reopened in early October, their plans 
call for a resumption of seasonal lodging in existing cabins on the site and the installation of several yurts which will be set up for year-round use.

WIGWAM WESTERN SUMMIT

City native returns 
to revitalize iconic 
roadside attraction

“We’re seeing a lot of 
people bringing good ideas 
for things we might want to 

carry here.”

Collaborate
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50 depot st  dalton ma 01226  413 684 0925
44 spring st  adams ma 01220  413 743 0013

www.hillengineers.com

Let us help you manage 
your snow and ice
removal this winter

WE’RE THE PROFESSIONALS…the only company in the Berkshires 
with a nationally certified  snow professional on staff.

 Safety conscious, informed & professional…that’s what you get 
when you hire ENERGETIC.

Offering per event or seasonal contracts to take the guess work out of your budgeting process.

ENERGETIC
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A certified member of

BEFORE THE SNOW FALLS,
CALL ENERGETIC…
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news & notes

Beyond these initial steps of enhancing 
the store’s aesthetic appeal, Gelinas and 
King have plans for a wide range of other 
improvements that they will pursue in the 
months ahead. Among these is construction 
of an L-shaped deck along the side and rear 
of the store that will offer extended views to 
the north, west and south. “We have cleared 
a lot of trees to improve the sight lines,” said 
Gelinas. “That itself was a big endeavor.”

Lodging logistics
While the store remains a focal point of 

the overall operation at the summit, Gelinas 
and King will also be working to revive the 
site’s long history of offering rustic lodging 
on a limited basis.

One part of this will involve renovation 
of four of the existing six cabins that are 
scattered on the site just a short distance 
from the store (the two other cabins were not 
salvageable). Gelinas explained that the cab-
ins, which all have plumbing and bathroom 
facilities, are not set up for winter use due to 
the difficulty of keeping pipes from freezing.

In addition to the existing cabins, they plan 
to install six new yurts, which are circular, 
dome-shaped structures that are situated on 
individual platforms. Gelinas said they will be 
ordering the yurts from a company in Colorado 
following approval of the project by the city’s 
planning board at its Nov. 5 meeting.

The yurts will be insulated and heated with 
wood stoves to allow for year-round use. 
Unlike the cabins, they will have no plumb-
ing or sanitary facilities. Gelinas said they 
are looking at various options for creating a 
common lounge area for yurt users that would 
also be equipped with restroom and shower 
facilities. One option, he said, is to adapt an 
unused section of the store building for that 
purpose. Another is to build a stand-alone 
facility on the site. “We have to figure out 
what makes the most sense in terms of cost 
and other factors,” he said.

With these and other aspects, Gelinas said 
the revival of the Wigwam Western Summit 
will remain a work in progress for the next 
several months. That includes continuing to 
work on improvements and modifications to 
the store during the winter months. “We will 
try to keep this open in the winter while we’re 
working on things,” he said, noting that the 
store’s current operating hours are 10 a.m. 
to 6:30 p.m. daily.

During this process, Gelinas and King plan 
to use the house on site as their own residence. 
“We will be living here year-round and are 
going to be working here at the Wigwam,” 
he said, noting that they are also keeping 
their residence in Virginia.

Because of the fluid nature of some of 
their plans, Gelinas said it was difficult to 
estimate what their overall investment in 
the improvements and additions would be. 
“I don’t have a number right now,” he said. 
“We’re trying to do things right, and when 
you do that, it costs money.”

Hours of operation for the Wigwam West-
ern Summit may vary in the coming autumn 
and winter months. For information, call 
413-663-1527 or visit www.facebook.com/
wigwamwesternsummit/.◆
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Popular Cheshire restaurant with amazing 
year-roud views of the lake and surrounding 
Berkshire hills. Well established with full 
modern kitchen, bar/pub, dining room 
and function/banquet room, plus catering 
services. Property is directly across Route 
8  from Cheshire Reservoir and abuts the 
popular Ashuwillticook Rail Trail.

Business & real estate…$480,000
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STEEPLEVIEW REALTY
Adams 413-743-5903 • North Adams 413-664-0411 • Pitts�eld 413-499-5903 • www.steepleview.com 

Great opportunity to own and operate 
this established Adams business. Offering 
coal and pellet stoves and fuel, livestock 
feed and pet supplies. Low monthly rent 
includes the store showroom and the 
product storage building. Possibility to 
rent with option to purchase. Price does 
not include inventory.

Business only…$44,000

Award-winning restaurant tavern & inn. 
Beautiful turn-of-the-century mansion, 
new heating system, 6 tastefully appointed 
guest rooms with private bath, full-service 
restaurant and tavern with full liquor license, 
off-street parking. Four years voted Best 
of the Berkshires and recently featured in 
Yankee Magazine. Owner retiring. 

Business & real estate…$375,000
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people on the move
Greylock Federal Cred-

it Union has announced the 
hiring of Rhonda Serre 
as corporate communica-
tions director, where she 
joins the marketing team 
in a newly created position 
focusing on internal and 
external communications. 
Serre has led communica-
tions efforts for private, 
government and nonprofit 

entities throughout the region since graduating 
from the College of Saint Rose in 1996. She 
comes to Greylock Federal from Elder Services 
of Berkshire County, where she managed fund-
raising and marketing efforts for the agency. A 
long-standing member of the Public Relations 
Society of America, Serre has held positions with 
former U.S. Congressman John Olver, MassDe-
velopment Finance Agency, Berkshire Children 
and Families, the Association of Marian Helpers 
and former state Rep. Christopher Hodgkins.

New England Public 
Radio has hired Nancy 
Cohen as its Berkshire 
County reporter. Cohen 
has been a freelance re-
porter with NEPR since 
2012 and has produced a 
body of reporting for the 
station including recent 
pieces on the legalization 
of marijuana in Mas-
sachusetts, local farming 

and school safety from the perspective of students 
and teachers. She recently served as the managing 
editor of BuildingGreen, a national journal on 
sustainable architecture and design.

Terrie Lucaroni, as-
sistant vice president and 
manager of the project 
management office at 
Greylock Federal Credit 
Union, has graduated with 
honors from the Credit 
Union National Asso-
ciation (CUNA) Manage-
ment School. The three-
year program consists of 
three two-week summer 
terms at the University of Wisconsin School of 
Business in Madison. Lucaroni has been with the 
Greylock Federal since 2010 and is the second 
employee at the credit union to have graduated 
from the CUNA Management School.

Berkshire Health Sys-
tems has announced the 
appointment of Margaret 
Gordon-Fogelson, MD, 
an obstetrician/gynecolo-
gist, to the medical staff 
of Berkshire Medical 
Center and the physician 
staff of Berkshire OB/
GYN of BMC, where she 
is accepting new patients 
in need of obstetrical and 
gynecologic care. Gordon-Fogelson received her 
medical degree from the University of Vermont 
College of Medicine and completed her residency 
in obstetrics and gynecology at the University of 
Cincinnati Medical Center.

Berkshire Bank has 
announced the promotion 
of Deanna Markham 
to first vice president, 
retail distribution man-
ager. Markham joined 
Berkshire Bank in 2006 
as a branch manager in 
Lee and has advanced 
in the company through 
several positions, most 

recently serving as vice president, sales and deliv-
ery. In her new position, Markham will maintain a 
leadership presence and community involvement 
as she remains local to the Berkshires, working 
from the company’s Pittsfield office.

Zack Marcotte, a financial advisor at 
Berkshire Money Management, has been 
awarded the Accredited Investment Fiduciary 
(AIF) and Accredited Wealth Management 
Advisor (AWMA) designations. The AIF 
designation signifies specialized knowledge 
of fiduciary responsibility and the ability to 
implement policies and procedures that meet 
a defined standard of care. The AWMA desig-
nation requires completing a course of study 
encompassing wealth strategies, equity-based 
compensation plans, tax reduction alternatives, 
and asset protection alternatives. A native of the 
Berkshires, Marcotte began working at BMM 
while he was still in high school. He attended 
MCLA while still working with the team at 
BMM, and earned his Bachelor of Business 
Administration. He now serves as a financial 
advisor specializing in retirement planning.

Hancock Shaker Vil-
lage has appointed Sar-
ah Margolis-Pineo as 
curator, a key member 
of the leadership team. 
Her responsibilities will 
include research, ac-
quisitions related to the 
museum’s collection, 
organizing exhibitions, 
disseminating scholar-
ship about the Hancock 
Shakers and the Shaker movement, collection 
storage and display, historic preservation, object 
care in historic buildings and a large outdoor 
venue, and programming. Margolis-Pineo, who 
will assume her new position in early Decem-
ber, is assistant curator at the American Folk 
Art Museum in Long Island City, N.Y. Previ-
ously, she was associate curator of Museum of 
Contemporary Craft in partnership with Pacific 
Northwest College of Art.

The Berkshire Community Land Trust (BCLT) 
and Community Land Trust in the Southern Berk-
shires (CLTSB) have welcomed newly elected 
member Bill Shein and re-elected members 
Harry Conklin and Robin Zeamer to their 
boards of trustees, each for three-year terms. A 
community land trust board is designed to be 
representative and balanced in its administration 
of the organization’s activities and assets. The 
identical boards are made up of nine residents of 
southern Berkshire County: three leasing member 
representatives, three non-leasing member rep-
resentatives and three professional community 
representatives. Leaseholder representative Robin 
Zeamer joined the board in 2012 as a leaseholder 
member representing Forest Row. She is a political 
activist and co-founder of the Berkshire Columbia 
Investment Network. Community representative 
Bill Shein is a writer and technology consultant 
who works with nonprofit organizations on IT 
infrastructure, data management, and operations/
capacity-building. Professional representative 
Harry Conklin, a founding member of the CLTSB 
Board of Trustees, has been practicing law in the 
Berkshires since 1980.

New England Pub-
lic Radio has named 
A. Rima Dael as the 
station’s executive direc-
tor of development and 
major gifts. Dael, who 
has served as interim 
director since last No-
vember, will supervise 
the station’s 10-person 
development team, in-
cluding its underwriting 
and major gifts teams. Prior to joining NEPR 
last fall, Dael was the executive director of 
institutional advancement and foundation at 
Springfield Technical Community College and 
the executive director at Country Dance & Song 
Society, an international arts service organization 
for North American traditional dance, music and 
song. She was also a founding faculty member 
of the Nonprofit Management & Philanthropy 
graduate program at Bay Path University. She 
continues as an adjunct professor in the program.
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A.J. Pietrantone has 
joined Jacob’s Pillow as 
deputy director, where 
he will work closely with 
Director Pamela Tatge to 
achieve the Pillow’s stra-
tegic goals, particularly 
with regard to Vision 
’22, the organization’s 
growth and develop-
ment plan through 2022. 
Pietrantone will oversee 

the management of finances, facilities, human 
resources, and organization-wide operating 
systems. He will also supervise marketing, 
communications, and retail, and be one of the 
Pillow’s leading representatives in its work with 
funders, national service organizations, and a 
range of partners. Pietrantone comes to Jacob’s 
Pillow with more than 30 years of experience 
as an executive at a broad range of nonprofits. 
Most recently, he served as the Berkshire Taconic 
Community Foundation’s chief operating and 
financial officer, where he provided high-level 
support to its finance and investment committees, 
which oversaw a $12 million annual operating 
and grant-making budget, as well as stewardship 
of $150 million in charitable assets.

Northern Berkshire United Way has welcomed 
four new members to its board of directors. They 
are: Tyler Bissaillon, a sales/account executive 
with iberkshires; William Blackmer, a retired 
lieutenant and station commander with the 
Massachusetts State Police; Yvette Stoddard, 
director of Academic Services-ASD Residen-
tial Program, Hillcrest Educational Centers; 
and Candace Wall, a private practice psycho-
therapist. Organizational officers continuing 
and elected to a one-year term include: Jason 
Dohaney of MountainOne, president; Theresa 
O’Bryant of Massachusetts College of Liberal 
Arts, first vice president; Tim Burdick of Adams 
Community Bank, vice president allocations; 
Aaron Gordon of Williams College, vice presi-
dent finance; Rich Weisenflue of BFAIR, vice 
president community needs; Ellen Sutherland, 
vice president, campaign; and Amy Giroux of 
Adams Community Bank, clerk. In addition, four 
community leaders were named as campaign 
chairs of the 2018-2019 Annual Campaign. Ellen 
Sutherland, John Franzoni, Christine DeMasi 
Naughton (also a board member) and Jeffrey 
Naughton will lead the annual campaign along 
with the campaign committee.

Southwestern Vermont Health Care has an-
nounced that Charlene Ives, MD, has been named 
medical director of the Southwestern Vermont 
Regional Cancer Center. Ives is board certified 
in medical oncology by the American Board of 
Internal Medicine and has been a member of the 
medical staff at Southwestern Vermont Medical 
Center for 16 years

Big Y Foods Inc. has announced the ap-
pointment of Colin D’Amour as a corporate 
center store sales manager, focusing on all 
non-perishable grocery products for the 70-store 
supermarket chain. In this role, he is responsible 
for the financial, marketing and merchandising 
performance for over 2,000 different products. 
He reports to Jason Corriveau, director of center 
store. D’Amour began working as a service clerk 
at Big Y supermarkets in 1998 at the age of 14. 
From there, he held several positions including 
produce clerk, warehouse selector, construc-
tion/remodel store projects coordinator, and 
completed Big Y’s Supermarket 101 training 
program. After serving in the U.S. Marine Corps 
from 2007 to 2014, D’Amour returned to Big 
Y, entering the store director training program. 
He was appointed assistant store director in their 
Great Barrington store in 2015. A year later, he 
was promoted to store director in Pittsfield and 
later to Lee in the same role before being selected 
for his current position in the sales department. 
D’Amour is one of six third-generation members 
of the D’Amour family who is actively involved 
in the company. He is a grandson of Big Y co-
founder Gerald D’Amour and son of president 
and COO Charles D’Amour.

Jeremy Winchester, assistant professor of 
theatre in the Department of Fine and Performing 
Arts at Massachusetts College of Liberal Arts, has 
been awarded a $5,000 grant from The Martha 
Boschen Porter Fund, a fund of the Berkshire 
Taconic Community Foundation that is designed 
for emerging artists as well as those who wish 
to make a shift in their practice. Winchester will 
use the funding to write a play, tentatively titled 
“Leviathan.” Although Winchester has produced, 
directed and designed many new plays, this marks 
the first time he will write a new play. He will spend 
several months researching an initial draft, to be 
followed by a reading at MCLA. After revisions 
and rewrites, the play will head to a professional 
script development workshop designed to result 
in a work ready for a full production.
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CHP Berkshire Pediatrics 
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Adult Nurse Practitioner 

CHP Neighborhood Health Center 

510 North Street, Suite 1, Pittsfield, MA 

Appointments made by calling 413-447-2351 

Chrissy Garner, MS, CNS, LDN, CPT  
Licensed Dietition Nutritionist 

CHP Neighborhood Health Center 

510 North Street, Suite 1, Pittsfield, MA 

Appointments made by calling 413-447-2351 

OR CHP Berkshire Pediatrics 

777 North Street, Suite 305, Pittsfield, MA 

Appointments made by calling 413-499-8531 

Our caring medical team believes excellent health is achieved by 
treating the whole person. Our doors are open to all for Primary  
and Preventive Healthcare, OB/GYN, Dental, Pediatrics, Nutrition 
Counseling, and Family Services. www.CHPBerkshires.org 
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news & notes from the region

Alfred “A.J.” Enchill 
Jr. has been named to the 
board of trustees at Com-
munity Health Programs. 
Enchill is district aide to 
state Sen. Adam Hinds, 
based in Pittsfi eld, where 
he focuses on constituent 
services and commu-
nity outreach. He is also 
Hinds’ appointee to the 
Berkshire Community 

Action Council’s board of directors and the board 
of Multi-Cultural Bridge. Enchill previously 
worked as a congressional intern for U.S. Rep. 
Katherine Clark and, earlier, as a paralegal intern 
for Bikkal & Associates in White Plains, N.Y.

The Stockbridge Library, Museum & Archives 
has announced the election of six new trustees to 
its board of directors: Andre Bernard, Stephanie 
Bradford, James Daily, Barbara Lane, Martin 
Sennett, and Deborah Wiswesser. Bernard has 
been the vice president and secretary of the John 
Simon Guggenheim Memorial Foundation for 
the past 13 years. Previously he spent 25 years 
in book publishing. Bradford owned and oper-
ated Williams & Sons Country Store on Main 
Street in Stockbridge for 22 years before retiring 
in 2008. She previously served on the board of 
the Stockbridge Library and was president from 
1993 to 1996. Daily founded and was managing 
partner of an executive search fi rm in Westport, 
Conn., from 1984 until his retirement in 2016, at 
which time he and his wife Cathy became full-
time residents of Stockbridge, where they have 
owned a home since 1987. Lane and her husband 
Ed retired to Stockbridge in 2017 after many years 
as visitors and then second homeowners here in 
the Berkshires. She has been active in the not-for-
profi t sector as a volunteer, employee, and board 
member. Sennett is a retired sales and marketing 
executive who moved to Stockbridge in 2018 
with his wife Chris Ferrero. They are long-time 
denizens of the Berkshires, as owners of a cottage 
on the Otis Reservoir for 30 years. Wiswesser had 
been an educator in her professional career prior 
to moving to Stockbridge in 2000. She worked 
for the Red Lion Inn in the executive offi ce for 14 
years before retiring in 2014. During that time she 
served on the Namkeug Garden Party Commit-
tee and volunteered for the Library’s Book Sale.

The Massachusetts College of Liberal Arts 
(MCLA) Alumni Association recognized the 
achievements of past graduates of the college 
at its recent Annual Alumni Award Ceremony. 
This year’s recipients include Ama Bemma 
Adwetewa-Badu ’15, who received the Young 
Alumni Award; Cheryl Boillat ’79, M.Ed. ’97, 
who was honored with the Outstanding Service 
to the College Award; Jason Dalessio ’94, who 
was presented the Outstanding Educator Award; 
and W. David Halbert ’03, the recipient of the 
Alumni Humanitarian Award. In addition, Janine 
Driver ’92 received the Distinguished Alumni 
Award. Also at this meeting, Dan Summers ’07 
was named president and Dennis Ducharme ’82 
vice president of the MCLA Alumni Association’s 
board of directors.

Christine Martin has 
been appointed interim 
director of nursing at 
Berkshire Community 
College. Martin, who 
has taught at the college 
since 1993, has worked 
as a tenured professor 
in the Practical Nursing 
Program as well as the 
Associate Degree Nurs-
ing Program, an adjunct 
clinical nursing faculty member, an instructor 
of the bridge course called LPN to RN Mobility, 
as a CPR instructor, and as an instructor of the 
Berkshire Health System’s Life Management 
Skills Grant Program. She has also worked at 
Berkshire Medical Center as a staff nurse in the 
emergency department from 1998 through to 2017.

Charlene Wisdom has joined Pittsfi eld Com-
munity Television (PCTV) as coordinator of 
advancement and community production, where 
she will supervise all aspects of PCTV’s business 
development and underwriting with additional 
responsibilities in social media, communication 
activities and community productions. Before 
coming to PCTV, Wisdom most recently served 
as executive director at a local senior retirement 
community. In addition to her experience in that 
sector, she spent years in the broadcast production 
industry. Wisdom also brings additional expertise 
in public relations, marketing and direct sales to 
her new position.◆

Enchill

Martin

Combining savings of both money 
and time, Synergy Checking is 
Adams Community Bank’s hallmark 
checking account. Discover the total 
effect and the additional advantages 
to this account. Call us today! 

Additional benefits include:
n  No minimum balance required
n  $25.00 minimum to open account
n  No per-check charge
n  Free Online Banking and Bill Pay

Synergy Checking — An effective solution  
to your checking needs with no maintenance fees.

413.743.0001 
 adamscommunity.com

synergy: 
the interaction of 
elements that when 
combined produce 
a total effect that 
is greater than 
the sum of the 
individual elements.

Combining savings of both money 
and time, Synergy Checking is 
Adams Community Bank’s hallmark 
checking account. Discover the total 
effect and the additional advantages 
to this account. Call us today! 

Additional benefits include:
n  No minimum balance required
n  $25.00 minimum to open account
n  No per-check charge
n  Free Online Banking and Bill Pay

The Renaissance Advantage

Investing, that is. We don't believe that one size �ts all.  
At Renaissance Investment Group we help you to create a 
�nancial strategy that re�ects YOUR priorities, YOUR values, 
WHILE CUSTOMIZING a portfolio that manages risk and 
maximizes returns.

More than ever, socially-minded investors want their 
investments to be utilized not only to generate good returns, 
but to be invested in a “Socially Responsible” manner. 

Want to avoid fossil fuels, military spending, guns, or alcohol? 
Or conversely, do you have a special interest in clean water, 
solar energy, or any number of other religious and mission-
driven priorities? Our senior level advisors* do the research to 
�nd the best choices for your portfolio. 

Want to learn more about aligning your investments with your values?   
Let's have a conversation.

Trevor M. Forbes  
President and 
Chief Investment O�cer

Christopher A. Silipigno  
Chief Operating O�cer

 *As SEC-registered investment advisers, Renaissance maintains a Fiduciary relationship and responsibility with all of our clients, 
which means we are bound legally and ethically to put our clients’ interests first. Not all firms are held to this standard. 

It's Personal

413-445-2481 | www.rigllc.com | Lenox, MA



12 DECEMBER 2018 BERKSHIRE TRADE & COMMERCE

BY JOHN TOWNES
Margaret Moulton, the new executive 

director of Berkshire Grown, said this posi-
tion takes her full circle back to her earlier 
goals in life.

“All my life, I’ve been passionate about 
farming and local food, and I wanted to 
become a farmer when I was younger,” 
Moulton said. “But my professional life took 
a different turn into other directions. When 
I was hired for this job, I was thrilled and 
honored because I finally had the opportunity 
to go back to my original goal of working 
with farming full time.”

Moulton said that, over the years, she 
has actively supported and participated in 
CSA (Community Supported Agriculture) 
ventures and other food-related organizations 
and initiatives. She and her husband had also 
been volunteers at Berkshire Grown.

She previously worked as engagement 
manager for the Trustees of Reservations, 
a conservation organization that owns 
Naumkeag in Stockbridge, Bartholomew’s 
Cobble in Sheffield and other historic and 
natural sites.

“That was a great job because it involved 
land conservation, and I also got to know 
many people here,” she said.

Moulton succeeds Barbara Zheutlin, who 
led Berkshire Grown for 11 years.

Berkshire Grown (berkshiregrown.org) 
is a nonprofit membership organization that 
supports and promotes the region’s farm-
ers and food-production economy through 
networking, events, workshops, marketing, 
promotions, advocacy and education. It 
is overseen by an 18-member board. The 
organization has about 600 members which 
include approximately 120 farmers, 100 
business members, and 400 households and 
individual supporters of its goals.

Earlier this year, Zheutlin (who had previ-
ously been a professional psychotherapist and 
a researcher at the Austen Riggs Center in 

Stockbridge) announced that she was leaving 
Berkshire Grown to pursue other interests, in-
cluding research into the history of child care.

Moulton said that when she learned about 
the opening at Berkshire Grown, she had 
initially suggested it to several acquaintances.

“But they all told me I should apply,” she 
said. “I decided that it was an opportunity to 
focus on my original interests in food and 
farming, and my professional desire to focus 
more on community development.”

Moulton noted that Zheutlin has been 
actively working with her on the transition 
and will continue to meet with her regularly.

“It’s been great to work side by side with 
Barbara,” she noted. “I’m in awe of her. She 
has an amazing accumulated knowledge 
about the farming community and agricul-
tural economy.”

Moulton’s professional background 
includes arts education, museum admin-
istration and community engagement at 

nonprofits, with responsibility for public 
outreach, programming, grant writing and 
development.

In announcing her hiring, the board of 
Berkshire Grown described her experience and 
interests as a perfect match for the position.

“She is uniquely suited to engage growers 
and eaters alike in the discussion on the im-
portance of local food,” said Allison Rachele 
Bayles, president of the board of trustees. 
“More importantly, Margaret has the back-
ground in both programming and fund-raising 
that Berkshire Grown needs. She understands 
the importance of developing creative fund-
raising strategies and long-lasting relation-
ships with donors and community members.”

A native of California, Moulton grew up in 
Los Angeles and Palo Alto. She is married to 
Rob Shaeffer, who is an editor at Princeton 
Architectural Press. The couple moved to the 
East Coast in 2000, and previously lived in 
Hastings-On-Hudson in Westchester County 
in New York.

Moulton has a Master of Fine Art degree 
in photography from Mills College and is a 
fine arts and editorial photographer. She is 
the author and photographer of a book, The 
Western Gardener’s Journal.

Among other professional positions, she 
was manager of public programs at the Ka-
tonah Museum of Art and held that position 
at the Hudson River Museum.

They moved to Great Barrington in 2014. 
“Our daughters were grown, and we wanted 
to move to a more rural area,” Moulton said.

She noted that her passion about farming 
and agriculture is shared by her family.

Her husband edited a popular book, Letters 
to a Young Farmer (Princeton Architectural 
Press and Stone Barns Center for Food and 
Agriculture), an anthology of 36 essays and 
letters by well-known farmers and other 
prominent writers.

She added that their two daughters are 
pursuing related careers.

One daughter, Brent Shaeffer, is a farmer 
in Kingston, N.Y. “I think that shows how 
times have changed,” noted Moulton. “When 
I told people I wanted to be a farmer when I 
was young, people scoffed and said that was 
an impractical goal. But now it’s possible for 
my daughter to do it.”

Their other daughter, Faith Shaeffer, is 
a college student with plans for a career in 
agricultural and farming policy.

“Between the two of them, both aspects 
are covered, with one working directly as a 
farmer and the other interested in farming 
and agricultural policies,” she said.

Initial priorities
Moulton noted that she started in the posi-

tion at an especially active time for Berkshire 
Grown. “When I came on board, Berkshire 
Grown was organizing its biggest fund-raiser 
of the year, the 20th annual Harvest Supper 
on Sept. 24,” she said. “So it’s been busy 
from the start.”

Another immediate priority has been plan-
ning for an expansion of Berkshire Grown’s 
popular Winter Farmers Markets with the ad-
dition of indoor markets in March and April.

This is an outgrowth of the original Holiday 
Farmers Markets that Berkshire Grown has 
held in November and December in Great 
Barrington and Williamstown for the past 
several years. A few years ago the Great 
Barrington markets were extended to Janu-
ary and February.

These augment other separately organized 
winter farmers markets held monthly in North 
Adams on the first Saturdays and in Pittsfield 
on the second Saturdays of the month.

Beyond that, Moulton said her basic goal is 
to continue to build on the accomplishments 
of Zheutlin, and to work with the board to 
advance the organization and regional farm-
ing and food production.

“One of the great things I noticed about 
Berkshire Grown is that it has a very active 
board whose members have been committed 
to the organization on a long-term basis,” she 
said. “It’s a very mission-driven organization 
that keeps its eyes on the prize.”

Moulton said her initial personal priorities 
include acquiring the “institutional knowl-
edge” necessary for her role and learning 
more about the region’s agricultural and 
food economy.

continued on page 14

AGRI culture
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Margaret Moulton 
comes full circle 
with new post as 
executive director

Margaret Moulton has succeeded longtime executive director Barbara Zheutlin at Berkshire Grown, 
an advocacy organization for regional growers and food producers. (Photo courtesy of Berkshire Grown)
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continued from page 12
That includes getting to know the members 

of the region’s farming and food-production 
community.

“There are more farms in this region than 
people realize,” Moulton noted. “I want to 
meet and get to know as many of these farm-
ers as possible.”

Overall, she described the role of Berkshire 
Grown as a community organization that 
makes connections and engages in diverse 
activities to “keep farmers farming.”

“In general, we are a linchpin for overall 
efforts to provide the 
public with more food 
from local sources, and 
to put money in the 
pockets of farmers, and 
allow farms to be viable 
businesses,” she said.

That includes ad-
vocating, providing 
business training and 
mentorships for farm-
ers, and cultivating and growing the market 
for local foods.

The organization fosters relationships 
between food producers and retail outlets, 
restaurants and other commercial food out-
lets, to build the wholesale and institutional 
market for local food. It sponsors programs 
such as the Farm to Table B2B Program 
which brings local farmers and food buyers 
together to boost sales of local farm products.

This also includes fostering consumer 
awareness of the benefits and importance of 
supporting local food producers. Berkshire 
Grown encourages the public to look for 
and purchase food from local sources, 
both in the store and through direct sales. 
Its website (berkshiregrown.org), for 
example, includes an interactive map to 
help users identify and locate farm stands, 
farmers markets, stores, restaurants and 
food-production enterprises where local 
food products are available.

“It’s important to promote local farms 
and keep them in front of people’s minds,” 
Moulton said.

Another goal is increasing Berkshire 
Grown’s presence in the northern Berkshires. 
Berkshire Grown is a countywide organiza-
tion, but it has had a stronger role in the 
southern portion of the county.

“We’ve been working to extend our reach 
into north Berkshire County,” Moulton said. 
“Also, we’re not only limited to Berkshire 

County. We have members in northwest 
Connecticut and in adjacent New York. 
The region’s food system doesn’t stop at 
the county line.”

Continued growth
While the local food movement was 

low key and limited in the Berkshires and 
nationally when Berkshire Grown was 
founded in 2002, it has grown significantly 
over the past two decades. It has increased 
its presence from being a very small niche 
to an important segment of the overall food 

market.
This is the result of 

both a growing desire 
among consumers for 
healthy food in general 
and increased support 
for local farmers.

“People also rec-
ognize that farming is 
an important aspect of 
our rural character, and 

protecting farms is a key to preserving the 
landscape,” said Moulton.

Many people look for local products in su-
permarkets, specialty food stores and directly 
at farm stands and stores and in arrangements 
such as CSA programs, in which consumers 
buy shares of a farm’s harvest in advance.

The use of local food in restaurants – of-
ten referred to as “farm to table” – has also 
become a notable trend. It has also been 
stimulated by the increased number of “food-
ies,” a term for people who are passionate 
about food and who seek out quality and 
specialized items.

This has been especially pronounced 
in Berkshire County, where agriculture 
has long been an important aspect of the 
economy and rural lifestyle.

Initiatives to promote the Berkshires as 
a visitors’ destination, for example, have 
been positioning the region as a hot spot for 
“culinary tourism” because of the prevalence 
and quality of the region’s local food system.

However, there are still many challenges in 
the movement’s original goals of integrating 
local food into the larger food system and 
economy, and making it more accessible and 
affordable on a widespread basis.

The national and global food economy 
is dominated by economies of scale. Large 
corporate food producers and suppliers can 
offer food at lower prices than local, inde-
pendent, small-scale farms and food-product 
businesses can afford to compete with.

Because of the higher cost, local produce 
and food products are sometimes seen as a 
trendy upscale amenity for elites or the most 
passionate health-food consumers, rather 
than as a basic source of food for everyone.

“That’s an ongoing question that we dis-
cuss all the time,” said Moulton. “We’re at 
a point where the local food movement has 
been around for about 15 years in a visible 
way and has become more widely accepted. 
However, there is still a perception that lo-
cal food is only for those who can afford it. 
Berkshire Grown and other organizations are 
working to make sure that is not the case in 
a variety of ways.”

Ongoing process
She described it as an ongoing process. 

“It involves complex economic factors, not 
just farmers,” she said. “It requires producers 
and markets working together to find ways 
to connect farmers to consumers in the local 
community.”

Moulton said progress has been made in 
that direction. She cited the growth of the 
concept of farm-to-table in restaurants as an 
example. Initially local food in restaurants 
was more of a novelty, and those that featured 
it have been more expensive. Many diners 
either cannot afford that or choose not to pay 
the higher prices.

However, said Moulton, local ingredients 
are being used or considered by an increasing 
variety of restaurants and other institutional 
food services.

“The idea of farm-to-table meals has be-
come such a large part of the conversation that 
it’s not really news anymore,” she said. “In 
addition, more affordable restaurants are also 
absorbing the idea of using local sources as 
part of their basic decision-making process.”

She pointed out that local food is also being 

AGRI culture

“There is still a percep-
tion that local food is only 
for those who can afford it. 
Berkshire Grown and other 
organizations are working to 
make sure that is not the case 

in a variety of ways.”
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made available to low-income consumers in 
a variety of ways, such as being subsidized 
by public and private assistance programs. 
Recipients of federal and state Supplemental 
Nutrition Assistance Program (SNAP) assis-
tance, for example, can purchase fresh fruit 
and vegetables directly from farmers through 
farmers markets, roadside markets and other 

outlets equipped to handle such transactions.
Moulton also cited Share the Bounty, a 

program founded in 2002 by Jonathan Han-
kin (who is Zheutlin’s husband) and is now 
affiliated with Berkshire Grown.

Shares of local farm products are pur-
chased by that program, and are distributed 
to low-income families through food pantries 

and other outlets. “That provides local food 
to families with lower incomes, while helping 
farmers get paid for providing food to the 
community,” she said.

In terms of middle-
market consumers, ef-
forts are underway to 
increase the demand 
and accessibility of 
local food.

One aspect of that 
involves education, 
according to Moulton.

“It’s important to 
increase consumers’ 
awareness of the ben-
efits of local food and 
having a more direct relationship to local 
farms,” she said. “One way to do that is to 
encourage people to experience those con-
nections and the quality of local food.”

She pointed to one example of such an 
initiative.

“Lee Bank has been very supportive of 
what we’re doing, and 
has made a commit-
ment to local farmers,” 
she said. “We’ve been 
working with them on 
a program in which the 
bank will give $100 
‘farmers’ coins’ tokens 
to their employees as 
Christmas presents 
(see boxed story on this 
page). The employ-
ees can spend these at 
farmers’ markets. This 

will introduce them to the benefits of having 
relationships with local farms. Hopefully, 
many of them will continue after they have 
spent the initial tokens.”◆

“We were looking for some-
thing different to do for our 
employees that would be out 
of the box, and would also 

support the local economy.”

Bank’s employees get home-grown perk for holidays
BY JOHN TOWNES

Lee Bank has launched a project in collaboration with Berkshire Grown that is intended 
to provide an additional perk to its employees while also supporting regional farmers and 
food producers.

The bank has purchased $9,000 worth of wooden tokens from Berkshire Grown, which 
it will distribute to its employees.

The employees can use the tokens to buy $100 worth of food and other products at the 
November and December Holiday Farmers Markets in Great Barrington and Williamstown.

Berkshire Grown is producing the tokens and setting up arrangements to enable vendors 
at the markets to convert them into cash reimbursements for purchases.

In addition, bank employees will be given another $100 in value, which they can choose 
to receive either as additional market tokens or as BerkShares, the local currency that can 
be used as cash at participating businesses in the Berkshires.

The idea was spearheaded by Charles “Chuck” Leach, president of Lee Bank, and Susie 
Brown, vice president of administration.

“We were looking for something different 
to do for our employees that would be out 
of the box, and would also support the local 
economy,” said Brown. “We were recently 
voted the Best Employer in Berkshire County, 
and we’re very proud of that. This is one way 
we want to build on that.”

She added that the bank’s initiative is a variation of a basic concept that some other 
businesses have used.

“Actually, we were inspired to do this by Zogics (a Lenox-based supplier of products 
to fitness centers and other businesses), which has come up with some creative ideas to 
give rewards to employees that also have other benefits,” she said.

Brown said the specific concept of farmers market tokens also arose from the bank’s 
relationship with Berkshire Grown, and its support for local farmers and food producers.

“We’re really excited about this, because it will accomplish several things,” said Brown.
One goal, she said, is to introduce more people to local food products and the experi-

ence of shopping at farmers markets.
“Many of our employees may already shop at farmers markets, and this gives them ad-

ditional money to spend there,” said Brown. “But there are also many employees who may 
have never been to a farmers market. This can encourage them to try it, and experience 
the fun of shopping there, as well as the advantages of buying fresh healthy food from 
local producers. Hopefully, that may encourage them to continue doing that in the future.”

She noted that the additional choice of an extra $100 in tokens or receiving it in Berk-
Shares offers employees the option of either spending the entire $200 at the Holiday 
Farmers Markets or buying other items in stores while still benefitting the local economy.

Brown said the bank’s enthusiasm for such activities to support local farms and food 
was recently bolstered by a separate, but related, initiative.

She explained that the bank offered employees free tickets to the annual Berkshire 
Grown Harvest Supper held on Sept. 24.

“We didn’t know whether anyone would take us up on it, and would want to go to an 
event like that,” she said. “But we had 25 requests for tickets, and people came back the 
next day and were very enthusiastic about it.”

Brown added that the bank will continue to explore similar initiatives, including those 
that support other aspects of the Berkshire economy.◆

“It’s important to increase 
consumers’ awareness of the 

benefits of local food and 
having a more direct relation-
ship to local farms,” Moulton 
said. “One way to do that is 
to encourage people to expe-
rience those connections and 

the quality of local food.”
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Immigration and related issues have 
been a source – contrarily – of both 
pride and controversy throughout 

United States history.
Recently, however, with the Trump ad-

ministration ramping up both its rhetorical 
and regulatory assault on U.S. immigration 
policies, the picture has become increas-
ingly contentious and politically charged 
on a national level.

While the Berkshires may seem far re-
moved from the front lines of dispute over 
how best to deal with the complex issues 
of immigration, the region is not immune 
from the impact of this debate.

Immigration is an important factor 
here, and immigrants play a signifi cant 
and growing role in all aspects of life in 
the Berkshires. Immigrants are the only 
demographic segment of the Berkshire 
population that has been growing in recent 
decades. They have also become increas-
ingly prominent in the region’s economy 
as business owners and employees.

A leading source of support and advoca-
cy for the region’s immigrant community 
is the Berkshire Immigrant Center (BIC). 
Based in an offi ce in St. Stephen’s Church 

at 67 East St. on Park Square in Pittsfi eld, 
the BIC (413-445-4881) is a nonprofi t 
organization that offers comprehensive 
services for individuals and families from 
more than 80 countries.

Its mission is to help these immigrants 
make the economic, psychological and 
cultural adjustment to a new land. It assists 
them with the legal processes regarding 
visas, resident status and other aspects 

of immigration laws and policies. It also 
advocates for understanding and coopera-
tion across cultures to fi ght racism and 
discrimination and to support the rights of 
immigrants.

At a time of increasing need for its 
services, the BIC is launching its annual 
fund-raising appeal, which will run from 
late November through January. (More in-
formation is available at berkshireic.com.)

Brooke Mead, a Williamstown resident, 
became the BIC’s executive director in 
2017. Prior to that she had been the orga-
nization’s program manager since 2002.

Mead, who has a master’s degree 
in Spanish from Middlebury College, 
formerly was a Spanish, French and ESL 
(English as a Second Language) teacher at 
Mount Greylock Regional High School, 
Drury High School, and other schools. She 
has also lived and worked in Mexico and 
Venezuela, an experience she says gave 
her fi rst-hand insight into the challenges 
immigrants face.

In the following interview, Mead dis-
cusses immigration in Berkshire County, 
and her views on the larger national role of 
immigration and the historic and contem-
porary issues it raises.

BIC’s role and mission
BERKSHIRE TRADE & COMMERCE: 

What is the basic role and mission of the 
Berkshire Immigrant Center?

BROOKE MEAD: We’re the only orga-
nization in Berkshire County that works 
exclusively to support the growing and 
diverse immigrant population here.

We provide assistance and advocacy for 
individuals, and the immigrant population 
overall. We connect clients to resources 
to help them with housing, employment, 
education and other basic needs.

However, our largest role is providing 
immigration legal services to help clients 
navigate through the immigration system 
to reunify with family members, obtain 
different types of status, achieve citizen-
ship, or for other reasons.

That is the service that is most in 
demand. Legal status is the linchpin for 
the integration of immigrants into the 
community. Our immigration laws are 
very complex. The process of obtaining 
or maintaining legal status is very diffi cult 
for anyone to understand.

We work primarily with people who have 
immigration law questions. This could be 
because they are seeking Green Cards, fam-
ily reunifi cation or U.S. citizenship. Some 
are on temporary visas and looking to stay 

longer or are undocumented and looking for 
a way to regularize their status.

We also help immigrants sponsor their 
families or other members of their per-
sonal networks. If someone wants to bring 
over their parents, for example, they have 
to deal with the same system.

It could also be a native-born U.S. 
citizen who is seeking an employee or who 
has married someone from another country 
and is trying to navigate their ability to 
come and/or stay in the U.S. permanently.

In addition, we work to educate the pub-
lic, and raise awareness of the benefi ts of 
immigration and the contributions of im-
migrants nationally and within Berkshire 
County.

BT&C: What are the demographic 
characteristics of immigrants in Berkshire 
County?

MEAD: It’s diffi cult to say exactly, 
locally or nationally, because the usual 
sources of data are not as accurate as they 
are with other populations. So we have to 
make estimates based on census surveys, 
trends we see in the people who come into 
our offi ce for services, and other indica-
tors.

Transposing national data and local 
indicators, we estimate that about 10,000 
residents – or 10 percent of the overall 
population in Berkshire County – are im-
migrants.

According to fi gures from the United 
States Citizenship and Immigration Servic-
es, Berkshire County has the most diverse 
immigrant population in Massachusetts, 
in terms of the number of countries that 
people come from.

We estimate that somewhere from 55 to 
60 percent of immigrants are from Latin 
America, with the highest numbers from 
Colombia and Ecuador. Based on who we 
see in our offi ce, the fastest growing num-
bers of new immigrants seem to be coming 
from Ghana and other parts of West Africa.

But the overall immigrant population 
comes from a wide variety of countries. 
In addition to countries with different 
languages, we also have a substantial 
population from Britain, Canada and other 
English-speaking countries.

A slightly higher majority of immigrants 
are women.

The predominant age group are people 
between 21 and 40. That’s good because 
that is the age group of the overall popu-
lation that Berkshire County has been 
losing, and that economic development 
efforts are focused on retaining.

continued on page 18
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BIC Executive 
Director Brooke 
Mead discusses 
status of area’s 
immigrants at 
time of heated 
national debate Berkshire Immigrant Center Executive 

Director Brooke Mead (shown here prior 
to a workshop on immigration law she 
held at Williams College on Oct. 16) 
says current controversies surrounding 
immigration refl ect the nation’s ongoing 
– and thus far unsuccessful – struggle to 
fi nd solutions to these complex issues.  
“Throughout our history, it has frequently 
been a source of disagreement and 
controversy to varying degrees,” she 
says. “It’s diffi cult to permanently solve 
because it arouses contradictory emo-
tions and touches on different aspects of 
human  nature and American society.”
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continued from page 16

BT&C: What is the status of immigra-
tion in Berkshire County?

MEAD: The Berkshires are a very 
progressive and welcoming place, so there 
is more support for immigration – and 
acceptance of immigrants – here than in 
some other regions.

But we have to go from being support-
ive of immigration and cheering diver-
sity to investing in it. We should make 
immigration a basic part of the region’s 
economic blueprint.

Immigration benefi ts us in many ways. 
In terms of demographics, immigrants are 
the only segment of Berkshire County’s 
population and workforce that is growing. 
This helps to offset the decline in other 
segments.

Immigrants start businesses and some-
times work in jobs that employers would 
have a diffi cult time fi lling otherwise.

It’s vital to increase the resources avail-
able to help immigrants integrate into the 
community and economy. That requires a 
multi-pronged approach.

At BIC, we have great programs. We 
see between 600 and 700 people a year in 
our offi ce, and we accomplish a lot. How-
ever, much more is needed.

We still have to do too much work 
to raise enough money to support our 
operations. And we’re not large enough to 
provide the full scale of services to meet 
the demand.

The Berkshires would benefi t from a 
larger immigrant center. Obviously, I be-
lieve BIC is in a position to provide that, if 
we can gain enough support to expand.

Beyond what we do, I’d also like to see 
other programs taking on more federal and 
state advocacy for immigrant issues, as 
well as more targeted programs in agen-
cies to provide services specifi cally to the 
immigrant population.

BT&C: Apart from legal status, what 
are the issues and challenges that immi-
grants in Berkshire County face?

MEAD: In many ways immigrants have 
the same basic needs as any native-born 
American such as housing, jobs and trans-
portation. They face the same problems 
and challenges.

But the diffi culties are often magnifi ed 
by differences in language, cultural back-
ground and legal status. Someone from 
another country does not necessarily have 
knowledge of local government or federal 
programs like Social Security.

In some respects it is the same as an 
American who moves to another country 
where they are unfamiliar with the lan-
guage, the government, culture, customs, 
and everyday processes and resources.

Also, the background of immigrants 
varies widely. Those who come from 
upper- or middle-class backgrounds and 
have professional skills and fi nancial 
resources may fi nd it easier to establish 
themselves and achieve upward mobility 
– especially if they have or can achieve 
higher levels of English.

Obviously, the less resources someone 
comes with, the more services they may 
need to integrate into their new homeland.

Nevertheless, in terms of assistance, a 
majority of immigrants I’ve worked with 
do not get caught in the cycle of poverty 
or have a chronic need for services. Even 
if they initially need a service such as fuel 
assistance, they are likely to only use it 
short term while they get ahead rather than 
repeatedly. They are determined to be self-
suffi cient as rapidly as possible.

I’m not sure exactly why that is. There 
is a debate among social scientists about 
whether immigrants’ great survival skills 
come from being placed in a situation 
where they must rise to the challenge, or if 
they are self-selecting and only those who 
are hardy enough actually take the step to 
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leave their homeland. Based on my own ob-
servations, I think it’s a bit of both. It takes 
a lot of courage to move to another country, 
and those who do it are also likely to be the 
most inherently industrious and resourceful.

Deep roots to today’s 
highly charged debate

BT&C: Nationally, immigration has be-
come a controversial, high-profile issue, in 
general terms and in specific aspects such 
as family separation, DACA and border 
security. What do you attribute this to?

MEAD: Immigration is not a new issue. 
Throughout our history, it has frequently 
been a source of disagreement and con-
troversy to varying degrees. It’s difficult 
to permanently solve because it arouses 
contradictory emotions and touches on 
different aspects of human nature and 
American society.

One of the oldest instincts in the world 
is migration. Animals do it constantly, 
and humans have continuously migrated 
throughout history. The next oldest instinct 
is the desire to be welcoming.

But right behind that is fear of outsiders 
and distrust of those who seem different 
from us. So, as a society, we’re constantly 
trying to reconcile these contradictions and 
find a balanced approach to immigration.

Immigration policy becomes more 
divisive when politicians exploit the issues 
and play cat-and-mouse with it. We debate 
it but nothing gets done.

So, today, our immigration system is 
fundamentally broken. It hasn’t been up-
dated in a meaningful way since the 1960s.

BT&C: With our changing demograph-
ics, many people worry that immigrants 
are altering or replacing traditional Amer-
ican culture and values. They are also 
concerned that immigrants are displacing 
American citizens from jobs and opportu-
nities. How much of the current debate do 
you see as specific concern about the legal 
aspects of immigration? Or is it a more 
basic fear that America is being over-
whelmed by an increase in people from 
other countries and cultures?

MEAD: The story of America is the 
story of immigration. What we consider 
traditional American culture and values is 
actually the product of immigration from 
many different countries over generations.

On one hand, we’re proud of our history 
of welcoming newcomers and offering 
opportunity. Americans love many of the 
qualities that immigrants represent, such 
as courage, and commitment to family, 
hard work and industriousness.

But we often lose sight of that because 
immigration also is tied in with contrasting 
emotions based on fear of change.

Immigration touches on visceral reac-
tions of color and culture, which can be 
intensified by racism and xenophobia. 
There has always been a faction of Ameri-

cans who want to make America less 
welcoming. Unfortunately, some also see 
restrictive immigration as a way to squash 
minorities.

And many people have a selective 
memory. They forget that previous genera-
tions of immigrants were also outsiders 
here who were subject to discrimination.

We tend to overlook our own family 
stories, and the similarities with current 
immigrants. Today’s immigrants are no 
different than the parents or grandparents 
or ancestors of current American citizens.

For example, some people resent immi-
grants who are not fluent in English. But 
many second- or third-generation Ameri-
cans had at least one beloved grandmother 
or aunt who emigrated here and never 
learned to speak English fluently. Often 
they remember that as being endearing.

In my job I work with individual im-
migrants daily. That experience has taught 
me one fundamental lesson: People are 
people are people.

Below superficial differences in color, 
language or cultural heritage, immigrants 
are exactly the same as native-born Ameri-
cans. They have the same goals and values. 
Like other Americans, the vast majority of 
immigrants simply want to support them-
selves and their families, pursue opportuni-
ties for advancement, and be contributing 
members of the larger community.

continued on next page
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continued from previous page

BT&C: Nevertheless, immigration has 
become much more contentious in the last 
couple of years, as the country has become 
more politically polarized and partisan. 
Opposition to immigration had much to do 
with the political rise of President Trump 
and Republican victories. At the same 
time, the administration’s efforts to restrict 
immigration, such as “the Wall” and 
separating families has also fueled strong 
opposition. How do you view the current 
immigration debates?

MEAD: This didn’t start with President 
Trump. We’re in a period when the un-
dercurrent of anti-immigrant feelings has 
come to the surface.

This can be traced back to Sept. 11, 
2001, in the aftermath of the attacks on the 
World Trade Center and Pentagon.

Before that, by the late 1990s, the 
nation had come as close to being pro-
immigration as we ever had been. Despite 
differences over specifi cs, there was more 
of a consensus for reforming and liberal-
izing immigration policies and laws. For 
example, in the summer of 2001, President 
George W. Bush had been preparing a 
package of immigration reform.

But 9-11 changed everything. It im-
mediately aroused anger, suspicion and 
fear of people from other countries and 
cultures. This triggered a backlash against 
immigrants and immigration in the name 
of national security. Economic worries 
also contributed to it.

In the wake of that, the country moved 
in a more restrictive direction on im-
migration. Although the intensity of this 
subsided somewhat in the years since then, 
immigration continued to be a contentious 
issue. There were a couple of subsequent 
attempts at bipartisan compromise and 
immigration reform, but they failed, and 
nothing was done.

And under the current administration, it 
seems that war has been declared on im-
migrants and refugees.

BT&C: What do you mean by that?

MEAD: Since taking offi ce in Janu-
ary 2017, the Trump administration has 
proposed or undertaken some 45 actions 
that would adversely affect immigrants, 
regardless of their status. These have 
increased panic and fear among the immi-
grant population, and raised the possibility 
that even people who are here with legal 
status could be deported.

For example, one proposal that is be-
ing considered is an expansion of what is 
known as the “public charge.” In the Im-
migration and Naturalization Act of 1924, 
there was a clause intended to prevent 
immigrants from relying on assistance 
services for more than 50 percent of their 
income.

The proposed changes that are being 
considered would signifi cantly expand the 
defi nition of the public charge to include 

many additional services and programs. 
At its worst, for example, someone who 
applied for the WIC program or fuel 
assistance could lose their status and be 
deported.

At this point, it’s important to remem-
ber that this is only a proposal awaiting a 
comment period in the Federal Register. 
It cannot be implemented in whatever its 
fi nal form will be until early 2019 and 
would not be retroactive.

However, the mere fact that it has been 
proposed has aroused a lot of fear in the 
immigrant community. This has the practi-
cal effect of making immigrants, including 
documented ones, reluctant to seek help 
with basic needs – including health care – 
that has been available to them and their 
families (who many times may be U.S. 
citizens) even on a temporary basis.

BT&C: People on all sides of the issue 
share a basic frustration over the fact that 
we seem to be caught in a perennial stale-
mate over immigration. We can’t achieve 
anything constructive, and compromise 
seems impossible. What do you attribute 
this stagnation to?

MEAD: One thing that makes it a huge 
and intractable issue is the simplistic and 
polarizing way we discuss immigration. 
Positions are often portrayed as either 
being “for” or “against” immigration and 
immigrants.

The polarizing language also prevents 

an understanding of just how multifaceted 
immigration issues really are.

Immigrants are often portrayed as 
making a conscious choice to either live 
here legally or illegally. Undocumented 
immigrants are often thought of as people 
who sneak in and stay without bothering to 
apply for legal status.

However, it’s not simply a matter of an 
immigrant being either legal or “undocu-
mented.” There are many levels of status. 
Different situations factor in.

Some 60 percent of undocumented 
immigrants do come here by crossing the 
border without legal status. But 40 percent 
came here legally but lost their status 
because they could not extend their visas, 
or they become caught in the limbo of 
bureaucracy.

Families are also often torn and mixed 
in terms of immigration status. There are 
many immigrant families here that include 
people who are legal residents or citizens, 
and others who are undocumented or have 
temporary permission to be here.

‘Dreamers’ epitomize 
system’s disfunction 

BT&C: What do you think would allow 
immigration to be viewed in a more objec-
tive and balanced way?

MEAD: It would be helpful for people 
to understand the process and all of the 
obstacles and diffi culties that people from 
other countries face when they want to 
come to the U.S.

The misconception is that if people 
just do things the right way they can 
come and live here legally. That is typi-
fi ed in statements like, “I don’t mind 
immigration, but only if they follow the 
rules and take the right steps to become 
legal citizens.”

But there is no single process or clear-
cut series of steps to citizenship. It’s not 
like getting a driver’s license, where you 

fi ll out a form, pass a test and become a 
legal driver. For so many, there is no sign-
up list, no line to stand in, and no boxes 
you can check to gain legal permission to 
live here.

Instead it’s a maze of bureaucratic 
processes and requirements that is often 
arbitrary. You have to fi t into a specifi c 
slot. But even if you do seem to meet the 
requirements of a category, you can be 
denied entry or deported for a variety of 
other reasons.

Also, becoming a legal resident can 
be an extremely long process. The length 
of time it takes to obtain legal status is 
daunting. Because of quotas and backlogs, 
it often takes years for applications to be 
reviewed and processed.

It varies by country of origin, but the 
most extreme example is the fact that it 
can take as long as 20 years to receive 
legal approval to bring certain family 
members from Mexico here.

So, for many immigrants, it’s not simply 
a choice to live here either with authoriza-
tion or as an undocumented immigrant. It’s 
not something they can control.

BT&C: For many people, DACA 
(Deferred Action for Childhood Arrival) 
epitomizes the frustrating aspects of the 
current situation. There seems to be broad 
bipartisan consensus on resolving the 
situation of “dreamers” whose parents are 
undocumented. However, even that cannot 
be solved because it is used as a political 
bargaining chip attached to more contro-
versial aspects of immigration. How do 
you interpret this?

MEAD: It is an example of how broken 
our system is, and the problems of associ-
ating politics with immigration so closely.

DACA was an attempt to deal with a 
long-standing problem of people who 
grew up here but had no access to a legal 
status.

In many respects they are exactly like 
their peers who were born here. These 
young people attended school here and 
think of this country as their home. How-
ever, in many cases they could not afford 
to attend college, work in the professions 
they wanted to or otherwise advance in 
meaningful ways.

They also have been vulnerable to 
deportation, which has made their lives 
uncertain.

The DREAM (Development, Relief and 
Education for Alien Minors) Act was pro-
posed in Congress in 2007 to create an of-
fi cial policy to solve this, but it was never 
passed. In 2012, in reaction to congres-
sional inaction, President Obama created 
DACA as an executive order that provided 
renewable exemptions from deportation 
and the ability to gain work permits for 
many who would have benefi tted from the 
DREAM Act.

But Congress did not follow up to 
make it a law or provide a path for DACA 
recipients to become citizens. The Trump 
administration rescinded DACA rather 
than renewing it in 2017, and it is em-
battled in the courts. Despite major sup-
port on both sides of the aisle, Congress 
has still been unable to pass a permanent 
solution.

This has been very disruptive. No new 
DACA applications are being accepted. 
This means that those who did not register 
previously because they were too young or 
for other reasons are denied its protections 
– and those who have it have no certainty 
as to their future in the U.S.

continued on page 22

Dr. Rose Ellis (right), former Williamstown superintendent of schools and current chair of the Berkshire 
Immigrant Center’s advisory board, assists newly sworn-in U.S. citizens with voter registration following 
the Aug. 10 citizenship ceremony at the Norman Rockwell Museum. BIC Executive Director Brooke Mead 
notes that “there is no single process or clear-cut series of steps to citizenship. It’s not like getting a 
driver’s license, where you fill out a form, pass a test and become a legal driver…. Instead it’s a maze 
of bureaucratic processes and requirements that is often arbitrary. You have to fit into a specific slot. 
But even if you do seem to meet the requirements of a category, you can be denied entry or deported 
for a variety of other reasons.” (Photo courtesy of Norman Rockwell Museum)
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BY JOHN TOWNES
On Aug. 10, in an annual event that has 

been held for seven years, the Norman 
Rockwell Museum in Stockbridge hosted a 
citizenship ceremony at the museum.

Joseph Forte, a regional supervising 
officer of Citizenship and Immigration 
Services, officially swore in 23 immigrants 
residing in western Massachusetts as 
newly naturalized U.S. citizens.

Among them was Kristen van Gin-
hoven, co-founder and artistic director of 
Lenox-based WAM Theatre.

A native of Canada, van Ginhoven 
immigrated to the United States in 2007 
and moved to Berkshire County in 2008. 
She originally came on a temporary visa, 
achieved Green Card status, and applied 
for citizenship in 2017.

“Becoming an American citizen has 
been quite a transition,” said van Gin-
hoven, who lives in Lee. “It strikes me in 
different ways at different times. For some 
reason, I think the weirdest thing was 
receiving my U.S. passport in the mail.”

She said her most emotional moment in 
these first few months as a U.S. citizen was 
voting in the recent Massachusetts primary. 
“I know that as a Democrat in Massachu-
setts, my vote doesn’t have a lot of impact 
on national politics,” she said. “But I had 
tears in my eyes when I went to the polls to 
vote in the U.S. for the first time.”

She co-founded WAM Theatre in 2010 
as an organization that creates profes-
sional theatrical events for everyone, with 
a focus on women theater artists and/or 
stories of women and girls. WAM also 
has a philanthropic mission that donates a 
portion of the proceeds from its man stage 
performances to organizations that benefit 
women and girls.

As a theater educator, van Ginhoven 
has worked as an artist in residence and 
adjunct faculty at various colleges and 
universities. She is also a freelance artist 
and a consultant for ISTA (International 
Schools Theatre Association).

From Canada to Europe to U.S.
Every immigrant has a personal story, 

and they vary widely.
The story of van Ginhoven’s immigra-

tion began after she moved from Canada 
to Belgium for a job. While in Europe she 
met her future husband, a professor and 
British citizen.

He received a job offer for a professor-
ship in the United States, and he moved 
to Schenectady, N.Y., on a work visa. She 
remained in Europe while applying for 
a fiancee visa, or a temporary permit for 
someone who is engaged to a partner in 
the U.S. After receiving that, she moved to 
the U.S. and they married.

She then qualified for a student visa 
while pursuing a master’s degree in The-
ater at Emerson College in Boston,

“We moved to the Berkshires because 
it was between Schenectady and Boston,” 
van Ginhoven said. “In the morning I’d 
head east and he’d drive west.”

While on her student visa, she was not 
permitted to earn an income from a job.

She applied for Green Card status as a 
permanent resident in 2010, and received 
her Green Card in March 2011. She noted 
that she and her husband had to spend 
about $10,000 in legal fees for the com-
plex process.

During the year in which her application 
was pending, van Ginhoven was not al-
lowed to leave the country. “I was told that 
my application would become invalid if I 
left for even a short time,” she said. “That 
was difficult because it meant I couldn’t 
even take a trip to Canada to see my fam-
ily there.”

After receiving her Green Card, van 
Ginhoven acknowledged that she didn’t 
feel any urgency about applying for 
citizenship. “I was able to work and live a 
normal life in most respects,” she said. “I 
did consider it, but it wasn’t a priority.”

She added that, like many immigrants, 
she also had to deal with mixed emotions 
about becoming a U.S. citizen. She actu-
ally is now a dual citizen of both the U.S. 
and Canada. “Becoming a citizen of a dif-
ferent country raises emotional issues that 
many immigrants have to come to terms 
with,” she said.

“I’ve lived in Berkshire County longer 
than I’ve lived anywhere, and I think of it 
as home,” she continued. “But I’m still a 
Canadian at my core. I would not have ap-
plied for citizenship in the U.S. if it meant 
I had to give up my Canadian citizenship, 
because that is part of my basic identity.”

She noted that it can be a more difficult 
decision for others who do not have that 
choice. “When I was waiting to take my 
citizenship test, I met an Indian couple 
who had lived here for 18 years on a 
Green Card,” van Ginhoven said. “They 
had waited so long because they had to re-
nounce their Indian citizenship to become 
citizens here. It was a choice they had a 
very difficult time making.”

She said the results of the 2016 election 
– and subsequent events and the mood of 
the country as President Trump took office 
– prompted some hesitancy about taking 
the step to citizenship.

“As a progressive, I had a hard time 
wrapping my heard around being a citizen 
of the United States due to what was hap-
pening here at that time,” she said.

‘Talk the talk, walk the walk’
However, van Ginhoven subsequently 

decided to apply for citizenship in August 
2017. She attributed it to a combination of 
factors.

“On a personal level, my situation 
changed,” she said. “My husband and I had 
divorced, and I had to reestablish my life. I 
was concerned about how I would support 
myself, and how my status might limit my 
options. So it made sense to remove the 
uncertainty by becoming a citizen.”

Her views on how best to respond to the 
political climate also shifted. “In my work 
I’m always pushing the idea that people 
should get more involved and actively 
work to make things better,” van Gin-
hoven said. “I realized that if I was talking 
that talk, I also had to walk the walk. That 
included becoming a citizen and voting.”

She added that she and her sister, who 
lives in Florida and also had a Green Card, 
had a long talk and decided to apply for 
citizenship together. “She came up and we 
went to see Brooke Mead at the Berkshire 
Immigrant Center, and filled out a citi-
zenship application the same day,” van 

Ginhoven said. “I became a citizen almost 
exactly a year later.”

She noted that it took her sister longer 
to become a citizen because she lives in 
Florida. “It takes a different amount of 
time depending on the state you’re in,” 
she said.

The culmination of the process was the 
citizenship test, which she found to be an 
unusual experience.

“There is a written and oral English 
language test,” she said. “I simply had to 
both repeat and write the phrase, ‘Abra-
ham Lincoln was president during the 
Civil War.’”

To prepare for the citizenship exam 
applicants must learn the answers to 100 
questions about American history and 
government.  The applicant is asked 10 of 
those questions during the test.

“As soon as you have answered six 
of them correctly, you are told you have 
passed,” van Ginhoven said. “They range 
from simple questions like ‘Who was 
George Washington?’ to more difficult 
ones like ‘Who wrote the Constitution?’ 
or about specific guaranteed rights. I think 
people who have passed that test know 
more about American history and civics 
than most Americans.”

Overall, said van Ginhoven, the entire 
process of receiving an initial visa to be-
coming a citizen was very challenging and 
complex, requiring a great deal of paper-
work, procedures and patience.

“It’s like the bureaucratic processes in 
other aspects of life that frustrate Ameri-
cans, but it’s magnified many times,” she 
said. “You have to be very organized and 
diligent. There constantly is another form 
to fill out and submit, and you must have 

all of your financial records and other 
documentation organized. It can seem 
overwhelming.”

Awareness of advantages
She acknowledged that it was easier for 

her than for many immigrants, especially 
those for whom English is not their native 
language.

“My former husband and I were among 
the more privileged immigrants, as 
educated white middle-class profession-
als who grew up speaking English,” van 
Ginhoven said. “We had resources for 
things like hiring lawyers to help manage 
the process.”

“I often thought how much more dif-
ficult it is for people who don’t have those 
advantages and aren’t familiar with English 
or don’t understand how to deal with the 
system here,” she added. “For example, I 
had to go to an office in Albany for some 
minor procedure. It was inconvenient, but 
how do people who don’t have access to 
transportation to Albany handle it?”

She cited the Berkshire Immigrant 
Center as an important resource for all im-
migrants. She noted that several years ago 
BIC had been selected to receive one of 
WAM’s grants, to support its initiatives to 
help female immigrants who were escap-
ing domestic violence.

“Immigrants in the Berkshires are very 
fortunate because it is extremely helpful to 
have an organization like BIC with people 
like Brooke Mead who have the knowl-
edge and expertise to help immigrants 
make sense of it all,” van Ginhoven said. 
“Her help was invaluable throughout my 
own citizenship application.”

Despite the complexities, van Gin-
hoven said she recognizes the need for the 
processes and found that many of the im-
migration officials she encountered were 
as efficient as possible, considering their 
workload. “It’s necessary to have a system 
to manage immigration,” she said. “It’s a 
very difficult job, and they have to work 
with such a heavy load of applications. I 
think they’re doing the best they can under 
those conditions.”

She added that she has an additional 
reason for appreciating immigration.

“My parents were immigrants to Cana-
da,” she said. “They left Holland to escape 
the devastation of World War II. They 
wanted the chance to pursue opportunities 
that did not exist in that environment, and 
there were programs that welcomed people 
migrating to Canada.”

She understands why so many people 
want to immigrate the United States.

“The image of the United States as the 
land of opportunity is still alive and well 
in many countries,” she said. “In many 
ways that is still accurate. Other countries 
also have the qualities that provide a good 
quality of life, entrepreneurship and demo-
cratic governments. But I think this coun-
try is unique, because there is a spirit of 
opportunity ingrained in the United States. 
People here really want to help others be 
able to have those opportunities.”◆

IMMIGRATION NATION

WAM Theatre’s 
artistic director 
recounts path to 
U.S. citizenship

Kristen van Ginhoven beams as a newly naturalized U.S. citizen at the Aug. 10 citizenship ceremony at the 
Norman Rockwell Museum. WAM Theatre’s co-founder and artistic director notes that her own path to 
dual U.S. and Canadian citizenship was relatively smooth compared to that of many immigrants from other 
countries. However, the guidance she received from the Berkshire Immigrant Center was a vital part of find-
ing her way through the complex process. “Immigrants in the Berkshires are very fortunate because it is 
extremely helpful to have an organization like BIC with people like Brooke Mead who have the knowledge and 
expertise to help immigrants make sense of it all,” she says. (Photo courtesy of Norman Rockwell Museum)
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continued from page 20
Many young people did not even know 

they were undocumented until they wanted 
to apply for a driver’s license.

Also, many were afraid to apply, be-
cause they were concerned that it would 
identify them and make them potentially 
subject to deportation if they did not gain 
DACA status or if the program were to 
be rescinded, which the Administration is 
currently attempting.

This situation is an illustration of the 
overall problems created by the lack of 
action to create coherent and consistent 
immigration policies.

BT&C: You mentioned many different 
categories and types of status. Can you 
explain that more specifi cally?

MEAD: There are three basic levels of 
immigration status for noncitizens.

One is undocumented, which includes 
people who do not have any offi cial legal 
status or permission to be here currently 
but who may have an application pending 
or fi nd a way in the future.

The second basic category is people 
with non-immigrant visas or non-immi-
grant statuses. This includes people who 
are here on a temporary basis. They have 
a visa for work or schooling, or some 
other special permit to spend a defi ned 
period of time here – and the government 
expects that they will return to their home 
countries.

Some have statuses like DACA and 
TPS (Temporary Protected Status) which 
aren’t visas but rather narrow protection 
for a limited period of time that comes 
with work authorization and can be re-
newed. Many have been in these statuses 
for 10 or 20-plus years with no pathway 
to citizenship.

Although non-immigrant status or a 
visa is a legal status, it can be diffi cult to 
gain or maintain – and, again, it does not 

provide permanency. Most non-immigrant 
visas require a sponsor, and all require that 
a person meet and maintain certain condi-
tions as well as proving their intention to 
leave post-job, schooling, etc.

Lawful Permanent Residence or Green 
Cards is the category most would like to 
have the opportunity to apply for. These 
are people who have permission to live 
here permanently.

A Green Card is the most diffi cult status 
to achieve. There is no visa that automati-
cally becomes a Green Card. So, a person 
who is already living here on a visa or 
permit has to go through another complex 
and unpredictable process to gain legal 
permanent status with a Green Card. There 
are no guarantees they will succeed, and in 
some cases they can’t meet the qualifi ca-
tions for this status.

Having been a Green Card holder for a 
certain period of time is necessary to apply 
for citizenship. Compared to the other steps, 
the easiest process is to make the transition 
from Green Card status to a full citizen. 
Once someone has a valid Green Card, they 
are entitled to apply for citizenship after a 
certain amount of time, which involves fi l-
ing an application and passing a test.

BT&C: So, if people do attain a Green 
Card, they are allowed to live in the U.S. 
indefi nitely? What is the difference be-
tween that and full citizenship?

MEAD: People with valid Green Cards 
can remain in the U.S. whether they 
become citizens or not. There are many 
people who live here for decades as legal 
permanent residents without applying for 
citizenship. Their lives are very similar to 
those of U.S. citizens.

However, there are limitations. They 
can’t vote or run for offi ce. They also gen-
erally cannot leave the U.S. for more than 
six months at a time. It can be a problem if 
they must leave for an extended period to 
work outside the country, or if they have to 
take care of aging parents abroad.

They are also much more limited in 
their ability to sponsor the immigration of 
family members. This results in disruptive 
family separations.

Although technically they have a per-
manent right to live here, holders of Green 
Cards are still subject to some uncertainty 
as well as deportation. Their status may 
be revoked for minor infractions of the 
law. For example, immigrants can be 
deported for shoplifting as well as many 
other crimes we might consider to be less 
serious.

When they are not citizens, permanent 
residents are also subject to possible loss 
of status due to changes in politics and 
policies.

‘Greater understanding, 
reasonable conversations’

BT&C: What would you like to see 
happen to make the public and political 
debate more productive and improve the 
immigration system?

MEAD: In my opinion, the fi rst step is 
a greater understanding and appreciation 
of the specifi cs we’ve been talking about 
here. That should also make it possible to 
have more comprehensive and reasonable 
conversations to develop policies that 
balance the positive aspects of immigra-
tion with the need for reasonable controls 
and limits.

I am confi dent that there are aspects of 
immigration reform that would have broad 
support.

On a practical level, we can review and 
update our specifi c laws and policies to 
remove unnecessary barriers and simplify 
needlessly complicated processes. We can 
create more clear-cut paths to residency 
and citizenship that are more understand-
able and effi cient.

In conjunction with that, we could also 
focus on reducing the existing backlog of 
cases that delay reviews and processing.

We also have to fi nd a solution for the 
14 million undocumented immigrants who 
are currently living in the Unites States. 
We can’t deport them all. Most Americans 
recognize that a mass deportation would 
not be consistent with our values, let alone 
the terrible effects it would have on our 
economy and workforce. It would also 
be impossible with the resources we have 
allocated.

We need to focus on fi nding a path to 
citizenship for most of these hard-working 
folks – many of whom have lived here and 
contributed to our communities for over a 
decade or more.

BT&C: Are you optimistic or pessimis-
tic that we will be able eventually improve 
the immigration system and resolve the 
confl icts over it?

MEAD: I think the public is in a better 
place to have a balanced conversation.

The issues such as family separation and 
other Trump policies have at least shined a 
spotlight on the problems of the immigra-
tion system. We’re all talking about it.

My worry is that, despite public support 
for reform, we will let our elected offi cials 
off the hook before addressing it. It may 
be eclipsed by other issues, and the prob-
lems will remain unsolved, which hurts all 
of us.

But, when the spotlight goes away, we 
should still have these conversations. That 
is what can lead to actual constructive 
solutions.◆

Attorney Michele Sisselman (left), of counsel with the Berkshire Immigrant Center (BIC), and BIC Execu-
tive Director Brooke Mead display placards in French and Arabic at a BIC-sponsored Welcoming Week 
event. BIC joined with communities throughout the nation to participate in this annual series of events 
(this year held Sept. 14-23) that “bring together immigrants, refugees, and native-born residents to raise 
awareness of the benefi ts of welcoming everyone.” (Photo courtesy of Berkshire Immigrant Center)
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Berkshire County real estate transfersREAL estate
The following real Estate 
transactions are provided by 
Banker & Tradesman Real 
Estate Data Publishing. Only 
properties valued at $75,000 
or higher are included.

ADAMS
10 Alger St.
Buyer: Heather Lampiasi
Seller: Leanne Muir
Price: $144,000
Mortgage: $141,391
Lender: Academy Mtg
Date: 9/13/18

35 East Rd.
Buyer: Kyle Lamb +
Seller: Edward Sondrini
Price: $79.900
Mortgage: $63,920
Lender: Greylock FCU
Date: 9/2/18

223 East  Rd.
Buyer: JP Morgan Chase 
Bank
Seller: Yvette Bernardara +
Price: $84,460
Date: 9/6/18

46 Friend St.
Buyer: Emily Leitt
Seller: Deborah Tenczar
Price: $92,500
Mortgage: $92,500
Lender: Adams Community
Date: 9/20/18

15 Kerr Ave.
Buyer: Casie Oneil
Seller: Kayla Sherman +
Price: $120,000
Mortgage: $117,826
Lender: Academy Mtg
Date: 9/18/18

170 Orchard St.
Buyer: Katie Clarke +
Seller: Brenda Demaestri +
Price: $179,900
Mortgage: $134,900
Lender: Adams Community
Date: 9/27/28

12-18 S Willow St.
Buyer: Berkshire Home 
Rentals
Seller: East Side Properties 
LLC
Price: $147,500
Mortgage: $139,040
Lender: Adams Community
Date: 9/11/18

19 Smith St.
Buyer: Joshua Adkins

Seller: Sonya Gennette
Price: $134,000
Mortgage: $135,353
Lender: Academy Mtg
Date: 9/21/18

16 Temple St.
Buyer: Edward Lucey
Seller: Holly Solak +
Price: $138,500
Mortgage: $135,990
Lender: Academy Mtg
Date: 9/27/18

28 Upton St.
Buyer: Aaron Brassard +
Seller: Kali Tomasi
Price: $133,000
Mortgage: $119,600
Lender: Adams Community
Date: 9/19/18

ALFORD
155 Route 71
Buyer: Bruno Cunha +
Seller: Michael Adams
Price: $950,000
Mortgage: $796,000
Lender: Adams Community
Date: 9/20/18

95 East Rd. U:1A
Buyer: Sky Meadow Farm 
LLC
Seller: Osthaus LLC
Price: $120,000
Date: 9/21/18

95 East Rd. U:1B
Buyer: Sky Meadow Farm 
LLC
Seller: Osthaus LLC
Price: $120,000
Date: 9/21/18

95 East Rd. U:1C
Buyer: Sky Meadow Farm 
LLC
Seller: Osthaus LLC
Price: $120,000
Date: 9/21/18

95 East Rd. U:2A
Buyer: Sky Meadow Farm 
LLC
Seller: Osthaus LLC
Price: $120,000
Date: 9/21/18

95 East Rd. U:2A
Buyer: Sky Meadow Farm 
LLC
Seller: Osthaus LLC
Price: $120,000
Date: 9/21/18

95 East Rd. U:3

Buyer: Sky Meadow Farm 
LLC
Seller: Osthaus LLC
Price: $120,000
Date: 9/21/18

BECKET
92 Depot St.
Buyer: Lee Chapman
Seller: Karen Chapman +
Price: $180,000
Date: 9/6/18

1064 Main St.
Buyer: John Olko
Seller: Barbara Wildman
Price: $145,000
Mortgage: $116,000
Lender: United Wholesale
Date: 9/24/18

23 Prentice Pl.
Buyer: Amy Attias
Seller: Steven Schatz +
Price: $175,000
Date: 9/20/18

76 Shawnee Shore Rd.
Buyer: Christian Barthelette
Seller: Susan May-Strong
Price: $135,000
Mortgage: $100,000
Lender: Quicken Loan
Date: 9/17/18

122 Skyline Ridge Rd.
Buyer: Stolzenberg Myers 
FT +
Seller: Martin Winters +
Price: $342,000
Date: 9/27/18

30 Washington St.
Buyer: 30 Washington 
Street LLC
Seller: Lussier Realty
Price: $154,000
Mortgage: $119,000
Lender: Lussier Realty
Date: 9/11/18

53 Washington St.
Buyer: Jesse Pesina Jr +
Seller: Gallagher Mercedes 
Est +
Price: $90,000
Date: 9/4/18

CHESHIRE
595 Lanesboro Rd.
Buyer: Robert Becker +
Seller: Charles Leitch
Price: $475,000
Mortgage: $380,000
Lender: Academy Mtg

Date: 9/19/18

777 Sand Mill Rd.
Buyer: Luke St Pierre
Seller: Brandon Gerry
Price: $80,000
Mortgage: $80,000
Lender: Adams Community
Date: 9/28/18

628 Stafford Hill Rd.
Buyer: Steven Thomashow +
Seller: Paul Catelotti +
Price: $499,000
Date: 9/14/18

940 W Mountain Rd.
Buyer: George Tremblay Jr +
Seller: Pinsonneault Leo Est +
Price: $154,000
Date: 9/6/18

1515 Wells Rd.
Buyer: Rosita Serrano
Seller: Richard Willey +
Price: $114,900
Mortgage: $69,900
Lender: Adams Community
Date: 9/27/18

CLARKSBURG
398 N Houghton St.
Buyer: Bank New York 
Mellon Tr
Seller: Joseph Volff +
Price: $82,677
Date: 9/13/18

123 Pine Ave.
Buyer: Kenneth Mcalpine +
Seller: Robert Northcutt
Price: $129,900
Date: 9/7/18

DALTON
7 Broadview Ter.
Buyer: Joseph Baillargeon
Seller: Darin Aitken
Price: $222,000
Mortgage: $177,600
Lender: Lee Bank
Date: 9/5/18

165 Depot St.
Buyer: Steve Burrington +
Seller: Kathleen Culliton
Price: $255,000
Mortgage: $242,250
Lender: Quicken Loan
Date: 9/13/18

6 Diamond Ter.
Buyer: Jiang Liang
Seller: Jeffrey Diefendorf +
Price: $159.900

Mortgage: $127,920
Lender: Berkshire Bank
Date: 9/218/28

72-74 Flansburg Ave.
Buyer: Apartments R Us LLC
Seller: Harry Sanner +
Price: $222,000
Date: 9/20/18

98 Glennon Ave.
Buyer: Elizabeth Kick
Seller: Bruce Lester +
Price: $152,400
Mortgage: $152,400
Lender: Adams Community
Date: 9/7/18

58 Richard Dr.
Buyer: Kevin Harvell
Seller: John Logan Jr +
Price: $290,000
Mortgage: $220,000
Lender: Greylock FCU
Date: 9/18/18

35 River Street Ext
Buyer: Matthew Porter
Seller: James Makowski
Price: $143,900
Mortgage: $141,293
Lender: Academy Mtg
Date: 9/7/18

11 Warren Ave.
Buyer: Bryan Marcek
Seller: Magni Properties LLC
Price: $132,000
Mortgage: $104,600
Lender: Greylock FCU
Date: 9/27/18

96 Depot St. U:A
Buyer: Robert Ginthwain +
Seller: Michael Sullivan +
Price: $117,000
Mortgage: $111,150
Lender: Greylock FCU
Date: 9/14/18

EGREMONT
41 Baldwin Hill Rd.
Buyer: Blauners LLC
Seller: Thomas Costello +
Price: $847,000
Date: 9/26/18

43 Main St.
Buyer: Sara Keene
Seller: Helen Selzer
Price: $300,000
Mortgage: $240,000
Lender: Pittsfi eld Coop
Date: 9/28/18

15 Sheffi eld Rd.
Buyer: Robert Fakelmann +

Seller: Ralph Noveck +
Price: $480,000
Mortgage: $180,000
Lender: Greylock FCU
Date: 9/17/18

26 Sheffi eld Rd.
Buyer: Jeffrey Frank +
Seller: Matthew Syrett +
Price: $515,000
Mortgage: $423,200
Lender: Adams Community
Date: 9/17/18

GREAT
BARRINGTON

12 Beacon Hill
Buyer: Michael Carroll +
Seller: Julia Gotlieb
Price: $335,000
Mortgage: $275,5000
Lender: Lee Bank
Date: 9/28/18

55 Kalliste Hill
Buyer: Marc Shapiro +
Seller: Samuel Friedman +
Price: $1,250,000
Mortgage: $750,000
Lender: Wells Fargo
Date: 9/28/18

80 Lewis Ave.
Buyer: Tsuga NT +
Seller: David Vigneron +
Price: $275,000
Mortgage: $425,000
Lender: Robert Tepper
Date: 9/7/18

458 Monterey Rd.
Buyer: Darnell Alston
Seller: NBT Bank
Price: $340,000
Mortgage: $306,000
Lender: Village Mtg
Date: 9/4/18

165 Monument Valley Rd.
Buyer: Ronald Hirsch +
Seller: Johnson William Est +
Price: $240,000
Mortgage: $192,000
Lender: TD Bank
Date: 9/25/18

180 N Plain Rd.
Buyer: North Plain Farm LLC
Seller: Ballygill LP
Price: $1,100,000
Mortgage: $1,133,000
Lender: Dirt Capital
Date: 9/25/18

190 N Plain Rd.
Buyer: North Plain Farm LLC
Seller: Ballygill LP

Price: $1,100,000
Mortgage: $1,133,000
Lender: Dirt Capital
Date: 9/25/18

218 Oak St.
Buyer: Wilmington Svgs 
Fund Soc
Seller: Elizabeth Kato +
Price: $104,500
Date: 9/17/18

9 Park St.
Buyer: Eric Shamie
Seller: Terence Coyle +
Price: $225,000
Date: 9/24/18

52 Reed St.
Buyer: Lean To LLC
Seller: King Mary Est +
Price: $219,000
Mortgage: $164,250
Lender: Salisbury B&T
Date: 9/12/18

26 Rosseter St.
Buyer: James Kimball 3rd
Seller: Evelyn Haile
Price: $150,000
Date: 9/17/18

5 Squaw Peak Rd.
Buyer: Sirod NT +
Seller: 5 Squaw Peak LLC
Price: $520,000
Date: 9/21/18

29 Summer St.
Buyer: Holly Hardman
Seller: Peter Madded +
Price: $772,000
Date: 9/7/18

360 Park St. N U:8
Buyer: Jean Louis +
Seller: Joan Grossman
Price: $139,500
Mortgage: $111,600
Lender: Lee Bank
Date: 9/2/1/18

HANCOCK
Beaver Pond Meadows U:1012
Buyer: John Hogan Jr +
Seller: Raleigh Gerber +
Price: $89,900
Mortgage: $67,425
Lender: MountainOne
Date: 9/27/18

continued on next page
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Our Small Business banking professionals 
are trained to help your business become 
everything you want it to be. We are a 
preferred Small Business Administration (SBA) 
lender and participant in the Massachusetts 
Treasurer’s Office Small Business Partnership 
Program.

Smart Small Business Lending to help make 
your small business thrive and prosper:

• Business Lines of Credit
• Equipment Financing
• Business Real Estate Financing 

Big Time Support 
for Your Small 
Business
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H. Jay Bailly
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413.236.3180

BerkshireBank.com

Banking products are provided by Berkshire Bank: Member FDIC. Equal Housing Lender. 
Berkshire Bank is a Massachusetts chartered bank. Lending subject to normal credit approval and 
underwriting process. Other restrictions may apply.  Rev. 11/18
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Lending, Private Banking, Retail Banking, and Wealth Management

Insurance products are provided by Berkshire Insurance Group, Inc., a Berkshire Bank affiliate, and in New York by Berkshire 
Insurance Agency, a registered trade name for Berkshire Insurance Group, Inc., a Berkshire Bank affiliate: Insurance products are 
NOT FDIC-INSURED, are NOT A DEPOSIT, NOT GUARANTEED BY THE BANK, NOT INSURED BY ANY FEDERAL GOVERNMENT AGENCY and MAY GO 
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REAL estate
continued from page 19

HINSDALE
143 Maple St.
Buyer: Dawson Larochelle
Seller: Dawn Frissell +
Price: $175,000
Mortgage: $171,830
Lender: Academy Mtg
Date: 9/7/18

405 New Windsor Rd.
Buyer: Todd Rose
Seller: Cynthia Rose
Price: $106,000
Mortgage: $84,300
Lender: Lee Bank
Date: 9/14/18

LANESBORO
474 S Main St.
Buyer: Jose Bixcul
Seller: Bruce Ronan
Price: $285,000
Mortgage: $274,510
Lender: Movement Mtg
Date: 9/28/18

15 Squanto Rd.
Buyer: Katherine Zawistocki +
Seller: Jill Ryder
Price: $185,000
Mortgage: $176,000
Lender: Greylock FCU
Date: 9/5/18

19 Sunrise St.
Buyer: David Montella +
Seller: Falcone FT +
Price: $278,400
Date: 9/14/18

580 S Main St. U:305
Buyer: Amber Winslow
Seller: Christopher Triolo
Price: $140,000
Mortgage: $125,860
Lender: Adams Community
Date: 9/28/18

LEE
25 Canal St.
Buyer: Arthur Palermo
Seller: Ignacio Miranda +
Price: $83,000
Date: 9/12/18

335 Church St.
Buyer: Elaine Patterson RET +
Seller: Jerome Zinn 2017 IRT +
Price: $472,500
Date: 9/20/18

285 East St.
Buyer: Louis Puleri
Seller: Lynda Brazee +
Price: $190,000
Mortgage: $140,000
Lender: Greylock FCU
Date: 9/14/18

420 Greylock St.
Buyer: Heather Lucy +
Seller: Mitchell Korn +
Price: $326,900
Mortgage: $216,520
Lender: Adams Community
Date: 9/4/18

280 Mandalay Rd.
Buyer: Garrett Louzon +
Seller: Brian Mooney +
Price: $290,000
Mortgage: $232,000
Lender: Lee Bank
Date: 9/6/18

100 Parkview Ter.
Buyer: Morgan Bliss +
Seller: Noreen Guachione +
Price: $205,000
Mortgage: $184,295
Lender: Adams Community
Date: 9/19/18

345 Spring St.
Buyer: Bruce Levy 1998 T +
Seller: No Place Like 
Home Props
Price: $580,000
Mortgage: $464,000
Lender: Bank of America
Date: 9/21/18

200 Tyringham Rd.
Buyer: Lawrence Berndt

Seller: Ned Berndt +
Price: $230,000
Date: 9/27/18

45 Via Maria
Buyer: Margaret Locke
Seller: Field NT +
Price: $275,000
Mortgage: $75,000
Lender: Lee Bank
Date: 9/28/18

880 East St. U:20D
Buyer: William Fisher Jr +
Seller: Judith Turtz
Price: $278,000
Mortgage: $200,000
Lender: Lee Bank
Date: 9/7/18

770 Summer St. U:13C
Buyer: Abbe Marlin +
Seller: Dale Haft
Price: $397,500
Date: 9/27/18

LENOX
120 E Dugway Rd.
Buyer: Daniel Stern +
Seller: James Penna
Price: $836,000
Date: 9/26/18

18 Franklin St.
Buyer: Shark Rock LLC
Seller: KBJB Properties LLC
Price: $500,000
Mortgage: $69,360
Lender: Seller
Date: 9/20/18

170 Housatonic St.
Buyer: Marc Manoli +
Seller: Kelly Keefner 
Price: $177,000
Mortgage: $148,216
Lender: Greylock FCU
Date: 9/27/18

384 Housatonic St.
Buyer: Marion Ceanga +
Seller: Sample Cynthia Est +
Price: $174,000
Date: 9/27/18

3 Stoneledge Rd.
Buyer: William Welch +
Seller: Julie Digrigoli +
Price: $929,000
Mortgage: $729,000
Lender: Lee Bank
Date: 9/26/18

3 Coldbrooke S U:D
Buyer: Theodore Chin +
Seller: Joel Hamovit +
Price: $500,000
Date: 9/28/18

15 Coldbrooke S U:D
Buyer: Nancy Lukitish T +
Seller: Saul Victor NT +
Price: $585,000
Date: 9/28/18

5 Morgan Manor U:8
Buyer: Susanne Fant 
Freeman RET +
Seller: Marie Judd RET +
Price: $199,000
Date: 9/27/18

260 Pittsfield Rd. UC15
Buyer: Michael Tahaney
Seller: Norma Abrahams
Price: $77,000
Mortgage: $61,600
Lender: Adams Community
Date: 9/27/18

260 Pittsfield Rd. U:C4
Buyer: Judith Isaacs
Seller: Cindy Buckmaster
Price: $85,000
Mortgage: $68,000
Lender: Adams Community
Date: 9/17/18

3 Rolling Hills U:10
Buyer: Shannon Beattie
Seller: Miriam Kauderer +
Price: $215,000
Mortgage: $100,000
Lender: Lance Gimbal
Date: 9/6/18

3 Rolling Hills U:11
Buyer: Marilyn Armour
Seller: Bourassa FT +

Price: $275,000
Date: 9/19/18

14 Woods Ln.. U:14
Buyer: 14 Woods Lane NT +
Seller: FFA LLC
Price: $550,000
Date: 9/5/18

MONTEREY
29 Eaton Rd.
Buyer: Shawn Tryon +
Seller: William Swan
Price: $325,000
Mortgage: $307,500
Lender: Lee Bank
Date: 9/14/18

Mount Hunger Rd.
Buyer: Barbara Clement +
Seller: Mark Ludwig +
Price: $362,500
Date: 9/21/18

MOUNT
WASHINGTON

46 East St.
Buyer: William Ryan
Seller: Kyle Costello +
Price: $600,000
Date: 9/13/18

NEW
MARLBORO

1093 Clayton Mill River Rd.
Buyer: Peter Reynolds +
Seller: David Shalaby +
Price: $1,100,000
Date: 9/13/18

1441 Mill River Great
Buyer: Kerr FT +
Seller: Mitchell FT 2013 +
Price: $657,500
Date: 9/27/18

167-169 Norfolk Rd.
Buyer: Riverhouse LLC
Seller: White Properties LLC
Price: $350,000
Mortgage: $280,000
Lender: Lee Bank
Date: 9/21/18

NORTH ADAMS
53 A St.
Buyer: Deborah Baribeau +
Seller: Daisy Kupiec +
Price: $89,900
Mortgage: $90,808
Lender: Adams Community
Date: 9/6/18

1110 Church St.
Buyer: Kevin Kemp
Seller: Anthony Girgenti
Price: $77,150
Mortgage: $75,751
Lender: Academy Mtg
Date: 9/28/18

235 E Quincy St.
Buyer: Advantra Ira 
Services LLC
Seller: Nathan Chittenden
Price: $84,000
Date: 9/17/18

52 Eagle St.
Buyer: Colvest North 
Adams LLC
Seller: Roman Catholic 
Bishop
Price: $1,385,852
Date: 9/6/18

61 Foucher Ave.
Buyer: Jacob Wendling
Seller: Joseph Szczepaniak
Price: $141,000
Mortgage: $138,446
Lender: Academy Mtg
Date: 9/7/18

23-27 Gallup St.
Buyer: Wells Fargo Bank
Seller: Chad Forrest +
Price: $82,000
Date: 9/27/18

881 Massachusetts Ave.
Buyer: Jeremy King +
Seller: Nathan Cariddi +

Price: $157,900
Mortgage: $35,000
Lender: Greylock FCU
Date: 9/28/18

63 North St.
Buyer: Daniel Cellana
Seller: David York
Price: $100,000
Date: 9/20/18

28 Porter St.
Buyer: Adair Properties LLC
Seller: Sheena Ryan
Price: $79,463
Date: 9/20/18

275 River St.
Buyer: Berkshire Hills Dev
Seller: Harvest Christ 
Ministries
Price: $235,000
Date: 9/5/18

369 Walnut St.
Buyer: Dale Osef
Seller: Wayne Gelinas
Price: $126,000
Mortgage: $113,274
Lender: Adams Community
Date: 9/5/18

53 Wells Ave.
Buyer: Jeffrey Scull +
Seller: Patrick King +
Price: $193,000
Mortgage: $194,949
Lender: Adams Community
Date: 9/21/18

30 Whitman St.
Buyer: Alexandra Diaddezio +
Seller: Barbara Andrews
Price: $112,000
Mortgage: $89,600
Lender: Adams Community
Date: 9/10/18

14 Holden St. U:14
Buyer: Rebelo LT +
Seller: Carol Kiendl RET +
Price: $315,000
Mortgage: $252,000
Lender: Greylock FCU
Date: 9/10/18

751 Mohawk Trail U:3A
Buyer: Lisa Damour
Seller: Gloria Lord +
Price: $167,000
Mortgage: $167,000
Lender: Adams Community
Date: 9/6/18

243 Union St. U:305
Buyer: Gerard Yuskauskas +
Seller: Jeffrey Levine
Price: $295,000
Date: 9/28/18

OTIS
36 Maple Ln.
Buyer: Robin Martin
Seller: Thomas Sutherland
Price: $120,000
Mortgage: $108,000
Lender: Greylock FCU
Date: 9/25/18

9 Old Stagecoach Rd.
Buyer: Robert Feltre
Seller: Bradley Barber +
Price: $715,000
Mortgage: $454,000
Lender: Village Mtg
Date: 9/28/18

PERU
5 Bonny Ln.
Buyer: Burke Bonneville
Seller: Michele Smith
Price: $149,900
Mortgage: $145,403
Lender: Greylock FCU
Date: 9/28/18

1 David Dr.
Buyer: Eric Schwerner
Seller: Henry Schwerner +
Price: $100,000
Mortgage: $90,000
Lender: Greylock FCU
Date: 9/10/18

75 Hickingbotham Rd.
Buyer: Vincent Malone
Seller: FNMA

Price: $239,900
Mortgage: $191,920
Lender: Adams Community
Date: 9/4/18

PITTSFIELD
140 Alfred Dr.
Buyer: Andrew Chandler +
Seller: Gina Calabrese
Price: $285,000
Mortgage: $228,000
Lender: Pittsfield Coop
Date: 9/5/18

37 Arch St.
Buyer: Nicole Lewis
Seller: Naomi Cortez
Price: $145,000
Mortgage: $140,650
Lender: Academy Mtg
Date: 9/7/18

284 Barker Rd.
Buyer: Melinda Boos
Seller: James Yonkouski +
Price: $314,000
Date: 9/17/18

35 Bartlett Ave.
Buyer: Daniel Bigelow +
Seller: Bradley Simpson +
Price: $149,500
Mortgage: $142,025
Lender: Academy Mtg
Date: 9/17/18

59 Bellmore Dr.
Buyer: Halley Cimini +
Seller: Laura Krzyzosiak +
Price: $210,000
Mortgage: $202,000
Lender: Greylock FCU
Date: 9/6/18

19 Bishop Pkwy.
Buyer: Michael Astore +
Seller: Daniel Cook +
Price: $255,500
Mortgage: $247,835
Lender: MountainOne
Date: 9/28/18

75 Boylston St.
Buyer: Judith Fernandez
Seller: Christopher Robillard
Price: $143,000
Mortgage: $140,400
Lender: Fairway Mtg
Date: 9/14/18

115 Broadview Ter.
Buyer: William Breznick Jr
Seller: Nicholas 
Hoffmeister +
Price: $150,000
Mortgage: $145,500
Lender: Academy Mtg
Date: 9/25/18

13 Brookside Dr.
Buyer: Thirteen Brookside 
NT +
Seller: Daly Jeanette Est +
Price: $271,000
Mortgage: $100,000
Lender: Greylock FCU
Date: 9/13/18

111 Brookside Dr.
Buyer: Ginella Tanner
Seller: Mary Larrow
Price: $250,000
Mortgage: $180,000
Lender: Greylock FCU
Date: 9/20/18

15 Buel St.
Buyer: Anthony Jancek
Seller: Alexandra Asklipious
Price: $170,000
Mortgage: $170,000
Lender: Academy Mtg
Date: 9/12/18

14 Calumet St.
Buyer: Audrey Penna +
Seller: Nancy Zaorski +
Price: $175,500
Mortgage: $172,320
Lender: Academy Mtg
Date: 9/28/18

5 Cascade St.
Buyer: Jason Labelle
Seller: Edward Gary Jr +
Price: $174,900
Mortgage: $139,000
Lender: Adams Community
Date: 9/5/18

57 Cherry St.
Buyer: Lakewood Realty
Seller: Fran Mad Corp
Price: $450,000
Mortgage: $390,000
Lender: Seller
Date: 9/26/18

54 Cheshire Rd.
Buyer: Leonard Haley
Seller: Potter Nancy Est +
Price: $139,000
Mortgage: $125,000
Lender: Greylock FCU
Date: 9/11/18

353 Cheshire Rd.
Buyer: Peter Cernevale +
Seller: Ryan Aldam
Price: $135,000
Mortgage: $130,950
Lender: Greylock FCU
Date: 9/25/18

90 Connecticut Ave.
Buyer: Dawn Stedman
Seller: Laflash Irene Est +
Price: $139,900
Mortgage: $111,920
Lender: Greylock FCU
Date: 9/20/18

24 Copley Ter.
Buyer: Lakewood Realty
Seller: Fran Mad Corp
Price: $450,000
Mortgage: $390,000
Lender: Seller
Date: 9/26/18

600 Crane Ave.
Buyer: Chad Raimer +
Seller: Brian Uliasz +
Price: $219,000
Mortgage: $204,000
Lender: Greylock FCU
Date: 9/17/18

99 Cromwell Ave.
Buyer: Lynette Livermore
Seller: Book Francis Est +
Price: $150,000
Date: 9/21/18

10 Crosier Ave.
Buyer: Jennifer Harrington
Seller: Kimberly Huska
Price: $117,000
Mortgage: $114,880
Lender: Academy Mtg
Date: 9/28/18

4 Delaware Ave.
Buyer: Apartments R Us LLC
Seller: Diana Mendez-
DeGarand
Price: $131,900
Date: 9/14/18

164 Doreen St.
Buyer: Kevin Dennis +
Seller: Ginella Tanner
Price: $217,500
Mortgage: $195,750
Lender: Greylock FCU
Date: 9/20/18

46 Draper Ave.
Buyer: Carlos Urrea +
Seller: Raymond Cook Jr
Price: $170,000
Mortgage: $161,500
Lender: Greylock FCU
Date: 9/21/18

40 Edward Ave.
Buyer: Luke Egan +
Seller: FNMA
Price: $100,000
Mortgage: $90,000
Lender: Greylock FCU
Date: 9/25/18

42 Essex St.
Buyer: USA VA
Seller: Patrick Duffy
Price: $81,,528
Date: 9/17/18

51 Essex St.
Buyer: Michael Hart +
Seller: Meredith Bruns
Price: $90,000
Date: 9/28/18

72 Essex St.
Buyer: Mark Kennedy +
Seller: Gerald Lyon +
Price: $194,627
Mortgage: $152,000
Lender: Leader Bank
Date: 9/14/18

421 Fenn St.
Buyer: Floyd Passardi
Seller: Benigna Blechinger
Price: $120,000
Date: 9/5/18

76 Foote Ave.
Buyer: Matthew Ardia +
Seller: Adrienne Mccallister
Price: $171,200
Mortgage: $136,960
Lender: Greylock FCU
Date: 9/7/18

77 Fort Hill Ave.
Buyer: Dennis Harley
Seller: Barschdorf William 
Est +
Price: $77,500
Date: 9/17/18

55 Garden St.
Buyer: Keith Parsons Jr
Seller: Wilmington Svgs
Price: $118,500
Mortgage: $118,500
Lender: Adams Community
Date: 9/7/18

94 Holmes Rd.

Buyer: Autumn Leon +
Seller: Edward Chretien +
Price: $89,900
Mortgage: $87,203
Lender: Greylock FCU
Date: 9/14/18

15 Hoover St.
Buyer: Laiken Kahn
Seller: Robert Vinette +
Price: $123,000
Mortgage: $139,203
Lender: Greylock FCU
Date: 9/28/18

26 Kirkwood Dr.
Buyer: Michael Stoddard +
Seller: Kevin Depew
Price: $232,000
Mortgage: $225,000
Lender: Greylock FCU
Date: 9/24/18

48 Lebanon Ave.
Buyer: Emily Winestock
Seller: Katherine Farais
Price: $102,500
Mortgage: $100,642
Lender: Academy Mtg
Date: 9/17/18

33 Lexington Pkwy.
Buyer: William Bodine +
Seller: Elizabeth Duane
Price: $275,000
Mortgage: $261,250
Lender: Movement Mtg
Date: 9/4/18

30 Livingston Ave.
Buyer: Lubia Snow
Seller: LJM RT +
Price: $168,000
Mortgage: $164,957
Lender: Academy Mtg
Date: 9/27/18

29 Longview Ter.
Buyer: Richard Sands
Seller: Louise Vanloon
Price: $101,500
Date: 9/5/18

55 Lowden St.
Buyer: Andrew Rice +
Seller: Mary Torra FT +
Price: $200,000
Mortgage: $190,000
Lender: NBT Bank
Date: 9/18/18

74 Michael Dr.
Buyer: Cun Zheng
Seller: JP Morgan Chase Bank
Price: $171,765
Date: 9/17/18

126 Mountain Dr.
Buyer: Daniel Cook
Seller: Rouse FT +
Price: $200,000
Mortgage: $170,000
Lender: Greylock FCU
Date: 9/28/18

185 Mountain Dr.
Buyer: Michael Lynch +
Seller: Thaddeus Savery +
Price: $264,500
Mortgage: $238,050
Lender: Greylock FCU
Date: 9/21/18

52 Newell St.
Buyer: US Bank NA Tr
Seller: Siobhan Hebler +
Price: $80,750
Date: 9/12/18

39 Ora Dr.
Buyer: Leanne Muir
Seller: Gleb Jerebstov +
Price: $187,000
Mortgage: $183,612
Lender: Academy Mtg
Date: 9/13/18

553 Pecks Rd.
Buyer: Jeri Wilkinson +
Seller: James Hooks
Price: $426,000
Mortgage: $373,500
Lender: Greylock FCU
Date: 9/25/18

177 Pine Grove Dr.
Buyer: Daniel Francese +
Seller: Beth Dodge
Price: $104,000
Date: 9/18/18

Plymouth St. Lot 2
Buyer: Mark Kennedy +
Seller: Gerald Lyon +
Price: $194,627
Date: 9/14/18

72 Pollack Ave.
Buyer: Mark Gillon +
Seller: 72 Pollack Avenue NT +
Price: $234,000
Mortgage: $210,366
Lender: Adams Community
Date: 9/26/18

115 Pomeroy Ave.
Buyer: Fernando Castro +
Seller: John Hover +
Price: $206,500
Mortgage: $200,305
Lender: Adams Community
Date: 9/19/18

38 Rockland Dr.
Buyer: Brenna Dorr +
Seller: Karl Bodnar +
Price: $312,000
Mortgage: $298,638
Lender: Greylock FCU
Date: 9/20/18

45 S Merriam St.
Buyer: Franklin Patrick
Seller: Ryan Evangelisto
Price: $149,900
Mortgage: $119,920
Lender: Adams Community
Date: 9/10/18

182 S Mountain Rd.
Buyer: Cheshire Green LLC
Seller: Nancy Hugabone +
Price: $182,000
Date: 9/21/18

40 Sampson Pkwy.
Buyer: Thomas Strnad +
Seller: Daniel Caritey +
Price: $272,000
Date: 9/12/18

118 Sampson Pkwy.
Buyer: Linda  Obrien
Seller: Cheryl Ricci
Price: $255,000
Mortgage: $204,000
Lender: Lee Bank
Date: 9/14/18

193 Springside Ave.
Buyer: Diana Tarr +
Seller: Jeffrey Lyon +
Price: $140,000
Mortgage: $105,000
Lender: Lee Bank
Date: 9/28/18

153 Stoddard Ave.
Buyer: Akosua 
Acheampomaah
Seller: Jason Willey +
Price: $114,800
Mortgage: $112,720
Lender: Academy Mtg
Date: 9/24/18

499 Tamarack Rd.
Buyer: Mark Pailley +
Seller: Lester FT +
Price: $315,000
Mortgage: $80,000
Lender: Greylock FCU
Date: 9/12/18

2 Thomas Island Rd.
Buyer: Raanan Hartman +
Seller: Albert Mancusi RET +
Price: $369,000
Mortgage: $419,000
Lender: Greylock FCU
Date: 9/21/18

45 Thomson Pl.
Buyer: Cory Cousino
Seller: John Ciullo +
Price: $219,000
Mortgage: $175,200
Lender: Watermark Cap
Date: 9/14/18

83 W Housatonic St.
Buyer: Lakewood Realty
Seller: Fran Mad Corp
Price: $450,000
Mortgage: $390,000
Lender: Seller
Date: 9/26/18

606 W Housatonic St.
Buyer: William Kern +
Seller: Brenna Dorr +
Price: $216,500
Mortgage: $221,154
Lender: Navy FCU
Date: 9/20/18

7 Walden Ln.
Buyer: Thomas Kelley 
2015 RET +
Seller: William Sexton +
Price: $200,000
Mortgage: $160,000
Lender: Adams Community
Date: 9/14/18

902 West St.
Buyer: Kim Price +
Seller: David Buzkin
Price: $1,800,000
Mortgage: $750,000
Lender: Adams Community
Date: 9/20/18

67 Wood Ave.

   SUPERIOR INSTALLATION AND REPAIR
     Free Estimates • Credit Cards Accepted rrs TM

NOW OPENIN SHEFFIELD
BERKSHIRE FENCE
& ACCESSORIES

Lawn & Garden Accents,
Cedar Furnitureand More!

www.berkshirefence.com

BERKSHIRE FENCE COMPANY
TEL: 413-443-4515 • FAX: 413-447-9984

1625 West Housatonic Street, Pittsfield

BERKSHIRE FENCE & ACCESSORIES
TEL: 413-229-9900 • FAX: 413-229-9990

560 South Main Street, Sheffield

NOW CARRYING
WOOD JUNGLE GYMS 

IN SHEFFIELD!

 We operate the Berkshires’ ONLY locally staffed Central Alarm Monitoring 
Station. Since 1970, we’ve been keeping homes, businesses and institutions 
safe with our state-of-the-art technology and 24/7/365 local monitoring service.
 Switch to Lee Audio ‘N Security and get your �rst two months FREE if you 
mention this ad. No long-term contract required. Limited time offer.

Who’s Monitoring 
Your Alarm? 

800-369-3905
LeeAudioNSecurity.net

Licenses: MA, 1468C and NY, 12000022800
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Buyer: Brian Dinicola 
Seller: Rosemary Doucette
Price: $153,900
Mortgage: $149,331
Lender: Adams Community
Date: 9/14/18

Aspen Way U:3
Buyer: Brian Acker
Seller: Kowalczyk 
Development
Price: $444,500
Mortgage: $350,000
Lender: Berkshire Bank
Date: 9/7/18

1136 Barker Rd. U:46
Buyer: Marcia Tress
Seller: Marie Metlay FT +
Price: $474,900
Date: 9/11/18

Churchill Crst. U:36
Buyer: Ernest Kirk +
Seller: Charles Abbott RET +
Price: $185,000
Date: 9/28/18

Churchill Crst. U:61
Buyer: Robert Reardon +
Seller: Marvin Wein +
Price: $182,500
Date: 9/25/18

14 Clifford St. U:A1
Buyer: Amy Bodnar
Seller: Linda Slonski
Price: $104,000
Mortgage: $83,200
Lender: Lee Bank
Date: 9/20/18

Lakecrest Dr. U:22
Buyer: Raymond Berkowitz +
Seller: Hosakere Chandra-
Sekhar
Price: $330,000
Date: 9/28/18

RICHMOND
80 Cunningham St.
Buyer: Eric Marcus +
Seller: Theresa Girona +
Price: $775,500
Mortgage: $400,000
Lender: Quicken Loan
Date: 9/7/18

235 Shore Rd.
Buyer: Brian Grebeldinger +
Seller: Elio Forte +
Price: $100,000
Mortgage: $80,000
Lender: Elio Forte
Date: 9/20/18

1499 State Rd.
Buyer: Samantha Catalano +
Seller: Richmond Cong Church
Price: $247,200
Mortgage: $247,200
Lender: Mtg Research
Date: 9/5/18

SANDISFIELD
63 Roberts Rd.
Buyer: Steve Peperis
Seller: Robert Garthwait Jr
Price: $93,000
Date: 9/21/18

SAVOY
44 Griffin Hill Rd.
Buyer: Andrew Atutis +
Seller: Brian Eseppi
Price: $233,600
Mortgage: $207,000
Lender: Adams Community
Date: 9/21/18

SHEFFIELD
Barnum St.
Buyer: Thatcher Bell RET +
Seller: Bruce Fowle +
Price: $900,000
Date: 9/14/18

1491 Boardman St.
Buyer: Joshua Spiegel +
Seller: James Wiviott +
Price: $712,500
Mortgage: $570,000
Lender: Guaranteed Rate
Date: 9/21/18

181 Bunce Rd.
Buyer: Joshua King +
Seller: Robert Troy Jr +
Price: $315,000
Mortgage: $283,500
Lender: Academy Mtg
Date: 9/14/18

206 E Main St.
Buyer: Milton Weiler 3rd +
Seller: Marsha Altemus
Price: $205,000
Mortgage: $200,713
Lender: HarborOne Mtg
Date: 9/10/18

262 Main St.
Buyer: Amanda Hohlstein +
Seller: Rae Hyatt Anne Est +
Price: $255,000
Mortgage: $242,250
Lender: Village Mtg
Date: 9/27/18

376 Polikoff Rd.
Buyer: Ruby Realty LLC
Seller: Philip Coso +
Price: $125,000
Mortgage: $150,000
Lender: Ruth Burnstein
Date: 9/14/18

604 Polikoff Rd.
Buyer: Marcus Tonti +

Seller: Z&C Floors Inc
Price: $355,000
Mortgage: $284,000
Lender: Harvard Univ CU
Date: 9/24/18

25 Thornbush Way
Buyer: Tatiana Saunders
Seller: Nancy Franco
Price: $315,000
Mortgage: $292,809
Lender: Lee Bank
Date: 9/4/18

222 Water Farm Rd.
Buyer: Elizabeth Hammond
Seller: James Rintoul +
Price: $180,000
Mortgage: $174,600
Lender: Village Mtg
Date: 9/4/18

STOCKBRIDGE
20 Beachwood Dr.
Buyer: AE&BL 2017 LT +
Seller: Marilyn Levine NT +
Price: $285,000
Date: 9/14/18

12-A Castle Hill Rd.
Buyer: Usalliance FCU
Seller: Margaret Kusik
Price: $243,835
Date: 9/18/18

44 Interlaken Rd.
Buyer: Lucy Holland
Seller: W Hildreth-Humphreys
Price: $490,000
Date: 9/7/18

12 Main St.
Buyer: Harlow Ide 3rd +
Seller: Ruth Pearce +
Price: $1,130,000
Mortgage: $430,000
Lender: Lee Bank
Date: 9/10/18

4 Willard Hill Rd.
Buyer: Charles Schulze
Seller: J Stevens Blanchard +
Price: $925,000
Mortgage: $786,250
Lender: JPMorgan Chase
Date: 9/19/18

TYRINGHAM
Goose Pond Rd.
Buyer: Spencer Gralla
Seller: Stanley Gralla
Price: $125,000
Date: 9/27/18

104 Goose Pond Rd.
Buyer: Lawrence Berndt
Seller: Ned Berndt +
Price: $230,000
Mortgage: $177,500
Lender: Lee Bank
Date: 9/27/18

2 Stonebridge Way
Buyer: Chauncey Collins +
Seller: Elizabeth Biasin
Price: $530,000
Date: 9/11/18

WASHINGTON
East St.
Buyer: Alexander Dubitsky +
Seller: Christian Garrett +
Price: $375,000
Date: 9/12/18

WEST
STOCKBRIDGE

23 Great Barrington Rd.
Buyer: Heather Dreibelbis
Seller: Jean-Francois Mannina
Price: $286,000
Date: 9/7/18

11 Iron Ore Rd.
Buyer: Abraham Shoup-
Hunrichs +
Seller: Nicolle Alvarez +
Price: $220,000
Mortgage: $194,000
Lender: Greylock FCU
Date: 9/27/18

66 Maple Hill Rd.
Buyer: Ruth Heiden +
Seller: Ruth Kors
Price: $625,000
Mortgage: $300,000
Lender: Pittsfield Coop
Date: 9/25/18

WILLIAMSTOWN
89 Baxter Rd.
Buyer: Frank Knight +
Seller: Ralph Clinton-
Mason 3rd +
Price: $450,000
Mortgage: $280,000
Lender: MountainOne
Date: 9/24/18

22 Birch Ln.
Buyer: Victor Abate
Seller: Archambault Emma 
Est +
Price: $275,000
Date: 9/4/18

114 Bridges Rd.
Buyer: Greylock FCU
Seller: Roman Iwasiwka +
Price: $130,000
Date: 9/19/18

245 Bulkley St.
Buyer: Robert Langenback +
Seller: Robert Bashevkin +
Price: $850,000

Mortgage: $680,000
Lender: MountainOne
Date: 9/7/18

26 Cobbleview Rd.
Buyer: Sonya Auer +
Seller: Johnson Arthur Est +
Price: $165,000
Mortgage: $85,000
Lender: MountainOne
Date: 9/7/18

67 Linden St.
Buyer: William Reed +
Seller: Kevin Jones +
Price: $405,000
Date: 9/14/18

45 Moorland St.
Buyer: Andrew Art +
Seller: John Hogan Jr +
Price: $680,000
Mortgage: $300,000
Lender: MountainOne
Date: 9/26/18

162 N Hoosac Rd.
Buyer: US Bank NA Tr
Seller: Dennis Steele +
Price: $190,778
Date: 9/6/18

NW Hill Rd.
Buyer: TPC NT +
Seller: John Banks +
Price: $110,000
Date: 9/24/18

136 Roaring Brook Rd.
Buyer: Cindy Wilbur
Seller: William Bump +
Price: $180,000
Mortgage: $180,000
Lender: Adams Community
Date: 9/20/18

303 Stratton Rd.
Buyer: James Howe +
Seller: Werner 
Gundersheimer +

Price: $1,095,000
Date: 9/14/18

429 Stratton Rd.
Buyer: Donald Beaver +
Seller: Holly Hardman
Price: $1,015,000
Date: 9/19/18

51 Willshire Dr. 
Buyer: James Briggs
Seller: Wilmington Svgs
Price: $140,000
Date: 9/21/18

WINDSOR
420 Cheshire Rd.
Buyer: Brandon Gerry
Seller: John Chwalek RET +
Price: $130,000
Mortgage: $130,000
Lender: Adams Community
Date: 9/28/18

1753 E Windsor Rd.
Buyer: Shane Hill
Seller: Judith Rice 2018 
IRT +
Price: $220,000
Mortgage: $222,222
Lender: Quicken Loan
Date: 9/17/18

151 Peru Rd.
Buyer: Daniel Sumner +
Seller: Sherry Scheer +
Price: $325,000
Mortgage: $250,000
Lender: Adams Community
Date: 9/27/128

3759 Route 9
Buyer: Lucas Alpert +
Seller: Robert Wood +
Price: $199,900
Mortgage: $187,900
Lender: Greylock FCU
Date: 9/4/18                     ◆
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BY JOHN TOWNES
It’s not unusual for young boys and girls to 

set up impromptu businesses like lemonade 
stands or lawn-cutting services.

However, it’s more than a little notewor-
thy when a business started by two pre-teen 
sisters grosses $62,000 within its first year.

That’s what was accomplished by Grace 
Proskin, 12, and Isabella “Izzy” Brown, 11, 
of Pittsfield.

In August 2017 the then 11-year-old Grace 
and 10-year-old Izzy launched Shire Fire 
Candle Co., which makes and sells scented 
soy candles.

Despite their ages, Grace and Izzy quickly 
achieved a goal that adult entrepreneurs hope 
to accomplish but often have difficulty reach-
ing. While hard work and creativity have 
been key elements, they also have developed 
a product that generates its own momentum.

“It was something we really wanted to do, 
but we had no idea how big it would become,” 
said Grace. “People love the candles. They’re 
always telling us to make new scents. It’s 
never-ending.”

The requests do not only come from in-
dividual buyers. Gift stores and other sales 
venues have asked for their products and 
placed orders without being solicited.

“I didn’t expect for us to get invited to so 
many places to show and sell our candles,” 
said Izzy. “It’s great.”

Not surprisingly, the two girls have had 
help. Their parents, Daniel Proskin, who is 
co-owner of BBE Office Interiors, and Alicia 
Stevenson, who directs a youth music educa-
tion program called Kids 4 Harmony, have 
provided guidance and startup financing. 
They help their daughters make the candles 
and handle other details.

The girls also have had the benefit of 

their father’s knowledge and experience as 
a business owner.

Nevertheless, Dan Proskin emphasized 
that, while it has become a family business, 
Izzy and Grace are the driving force and 
direct the enterprise.

“We talk with them and brainstorm 
ideas and ask them questions to help them 
work through things,” said Proskin. “But, 
ultimately, they come up with the ideas and 
make the decisions and do most of the work.”

As an example, he cited the girl’s deci-
sion to design a logo for Shire Fire Candles 
(413-446-9896 or Facebook page ShireFire-
Candles). “We talked it over and I asked them 
what made them think of the Berkshires,” 
said Proskin. “They came up the idea of the 
tower on Mount Greylock as a candle. Then 

we went up the mountain and took photos to 
create the logo.”

Grace was inspired to start the business 
during a family trip to Ireland and proposed 
the idea to Izzy.

One of the sights they visited was a shop 
whose owner made and sold handmade 
candles based on the scenes and character-
istics of Ireland.

“We really liked them and thought, ‘Why 
can’t we do this here, with candles based on 
the Berkshires?’” said Izzy.

When they returned home, the girls told 
their parents that they wanted to pursue this 
venture.

Proskin said that their idea caught him 
and his wife by surprise, but they were sup-
portive and agreed to it without knowing 
what it would lead to.

“We helped them make some candles on 
a DIY basis, using home kitchen equipment 
and a candle-making kit,” he said. “I didn’t 
know if it would just be a small craft project 
they’d do and get tired of. But instead, the next 
thing I knew they had come up with a brand.”

The sisters were also encouraged by the 
initial response of friends and others who 
they had shown the candles to.

“Everyone just loved them,” said Izzy.
With the girls’ determination clear, Proskin 

helped them set up the basics of a business.
“They learned how to set up a business, 

how to apply for permits, and the other 
details,” he said. “We also worked with the 
city to get clearance to have a home-based 
candle factory.”

He has continued to teach them the princi-
ples of business, including the financial side.

“We go over the finances with them and 
teach them things like paying bills and how 
to pay themselves,” said Proskin. “They like 
having money in their pockets. But they 
have reinvested two-thirds of the first year’s 
$62,000 back into the company.”

Expanding market
Grace and Izzy initially started selling 

candles to friends and acquaintances. The 
next step was taking their product to the 
public at a youth booth at the Downtown 
Pittsfield Farmers Market.

“Then the business became a full-fledged 
member of the market with its own booth,” 
said Proskin. “People started coming back 
to the booth regularly to buy more candles. 
It also progressed to events like the Lenox 
Apple Squeeze, where they sold $2,500 worth 
of candles in one weekend.”

As the candles gained a following and a 
core of regular customers, they began receiv-
ing requests from other potential sales outlets.

“The response has been surprising,” said 
Grace. “Most people have come to us, rather 
than us chasing business.”

One of the first wholesale customers was 
Bella Sky Gifts in Adams. They are cur-
rently sold in about a dozen retail outlets, 
including Cranwell in Lenox, the Berkshire 
Museum in Pittsfield, and Bartlett’s Orchard 
in Richmond.

In addition to being sold under their own 
brand, there are seven outlets that carry them 
as private label brands. For example, they 
are sold at the Crane & Co. Museum in a 
specialized version that reflects the museum’s 
subject matter of currency.

“The museum gave them shredded cur-
rency paper, which is embedded in the candles 
as a decorative element,” said Proskin.

They also created two special candles for 
the Colonial Theatre in conjunction with the 
annual performance of A Christmas Carol, 
and another for the Berkshire Museum’s 
Festival of Trees.

Advantages of soy
Shire Fire Candles are designed to be 

healthy and environmentally sustainable.
Rather than paraffin, which is a petro-

leum byproduct, the candles are made with 
all-natural soy-based wax, which does not 
emit black smoke. They are colored with 
water-based pigments, and use cotton-zinc 
wicks, which also minimize soot.

They use natural chemical-free scented 
essential oils to create fragrances.

“The candles burn clean and are especially 
good for people with sensitivities or aller-
gies,” said Proskin.

As their business grew, Grace and Izzy 
graduated to a more sophisticated level of 
production.

GOODideas
SURE-FIRE AT SHIRE FIRE

Competitors can’t 
hold a candle to 
preteen sisters’ 
popular products

Sisters Izzy Brown (center) and Grace Proskin (right) are the creative team behind Shire Fire Candles, a business they started in their Pittsfield home in 2017. 
Assisting them in the venture are parents Alicia Stevenson and Daniel Proskin, as well as 4-year-old sister Emma. (Family pet “Romeo” provides moral support.)

Visa • Master Card • Discover • American Express

413-637-2100
www.BerkshireMerchantServices.com

SPECIAL CHARITY PROMOTION
TO BENEFIT THE

BERKSHIRE HUMANE SOCIETY

For every new account, Berkshire Merchant 
Services will donate $150 to the 
Berkshire Humane Society in 
your name.

It’s a win-win situation – 
you save money on your 
credit credit card fees and 
the Humane Society gets 
a needed donation.

Don Raiche  

“Don was very professional and saved us money...he 
knows that the more money saved...the more we can 
help animals. Don is very interested in helping and 
delivering the best product possible!”

– John Perreault, Berkshire Humane Society

“Don is always keeping us updated and a super nice 
gentleman to do business with.”

– Paula Phillips, Shamrock Dog Grooming

WE’VE MOVED!

Visit us at our new location in
Suite 302 at the Norad Mill,

60 Roberts Drive, North Adams

NEW HOURS:
Tuesday &Thursday 12 to 5

Wednesday 12 to 7 
Friday & Saturday 10 to 5

Sunday 12 to 4 (closed Monday)
(Check our website for directions & upcoming events)

413-344-6257
www.spinoffyarnshop.com
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“There is only so much you can do with 
kitchen equipment and home crafting kits, so 
we had to move to larger scale commercial 
equipment,” said Proskin. “We also found 
a supplier who has been very helpful. This 
is a tiny business compared to other candle 
companies, but they’ve enabled us to achieve 
economies of scale.”

They have developed the ability to produce 
many candles quickly to meet the demand.

“It’s set up so that we can make 200-300 
candles in one evening,” said Proskin. “The 
actual production is fairly straightforward. 
It’s a matter of melting the wax, mixing it 
with the scents and colors, and pouring it 
into jars or molds.”

He said they often make the candles in 
sessions as a family, including assistance 
from the two entrepreneurs’ younger sister, 
Emma, who is four.

However, Grace and Izzy are responsible 
for most of the labor.

They said the actual production is the most 
difficult part of the business. “You have to 
be careful, because sometimes the wicks 
slip off or other things happen,” said Grace. 
“It’s hard work.”

While sisters can be subject to sibling 
rivalry, that is not an issue for Grace and 
Izzy. They also take pride in the fact that it 
is a family enterprise. “It’s pretty easy for us 
to work together,” said Grace. “We all have 
roles and share duties.”

Izzy put it more succinctly. “Grace and I 
work together as an awesome team,” she said.

Candle creativity
One of the most enjoyable parts for them is 

creating ideas for candles and experimenting 
with different combinations of scents and col-
ors. They also hold sample parties, in which 
they test different scents and combinations.

They usually have an average of 10 candle 
varieties at a time which include a few main-
stays and a selection of candles that change to 
reflect the season. They 
also offer short-term 
special edition candles.

Because they spe-
cialize in themed products, they create 
candles whose scents and appearance and 
names evoke regional places, seasons, holi-
days or other concepts. Many of the names 
also have a humorous element.

They either select individual scents or 
combine them to represent a place or setting.

For example, the Massachusetts Museum 
of Contemporary Art in North Adams (MASS 
MoCA) and its coffee shop is commemorated 
in a candle called Mass Mocha, which has 
a mocha scent and is light brown in color.

Another is Lilacs in Lenox, named after 
Lilac Park in that town. It has the scent of 
lilacs and an appropriate shade of blue.

A light green candle named Farmers Mar-
ket has a cucumber scent.

A candle that reflects autumn and Hallow-

een is scented with pumpkin and is called It’s 
the Great Pumpkin, Izzy Brown.

One of their more popular candles is 
Apple Cider Donut, which is a combination 
of scents that suggest baking cider donuts. 
Other seasonal selections include Autumn 
Harvest, Bah Humbug Mulled Cider, and 
Pop the Cork Champagne.

For purists, they make an unscented 
candle appropriately named Just a Bunch 
of Non-Scents.

The candles come in different variations, 
including 4- and 8-ounce tins, and 12- or 

22-ounce glass jars. 
They are also offered 
as tea candles and wax 
melts. Prices range from 

$6.49 to $22.99 depending on size and type.
In addition, they offer packages of custom-

izable candles tailored to specific preferences 
for weddings or other occasions.

They also created a website (www.
shirefirecandles.com) where candles can be 
ordered. However, noted Proskin, the busi-
ness is more conducive to on-location sales 
than e-commerce.

“When people buy candles, they want to 
be able to smell it,” he said. “So, people visit 
the website primarily to see what’s available, 
find out where they can buy them, and get 
other information.”

Salesmanship is an essential aspect of any 
business. Developing relationships with the 
public and customers comes easy to Grace 
and Izzy, according to Proskin.

“I occasionally represent the company 
when an adult presence is required,” he 
said. “But, in most circumstances, they are 
the salespeople. They love going out and 
meeting people and making sales.”

The personal aspect seems as important as 
the candles. When asked what they find most 
satisfying about the business, both girls had 
similar replies. “I really like making people 
happy with scents,” said Izzy.

Grace echoed that sentiment and added, 
“I love going onto our Facebook page, be-
cause people post suggestions and requests 
for scents.”

Their mother cited a recent example of 

their dedication to customer satisfaction. 
“At the recent Apple Squeeze in Lenox, one 
of the big hits was a Harry Potter candle,” 
Stevenson said. “At the end of the day, we got 
home and Izzy immediately said, ‘I have to 
make more Harry Potter candles right away 
because people really want those.’ And then 
she spent four hours doing them.”

They are currently preparing for the 
holiday season, which is their busiest time 
of the year. In addition to producing holiday 
candles, they will be at various events includ-
ing the St. Agnes Holiday Craft Fair in Dalton 
on Nov. 17, the Berkshire Grown Holiday 
Farmers Market in Williamstown on Nov. 18 
and Dec. 16, the Handmade Holiday Festival 
in Dalton on Dec. 1-2, and the Downtown 
Pittsfield Indoor Farmers Market at Zion 
Lutheran Church on Dec. 8. (See the website 
for a full schedule and more information.)

Although the candle business is time-
consuming, the girls also have a busy life 
otherwise – with school, socializing and 
other interests. Both are musicians. Grace is 
active in sports and she is currently involved 
in Hebrew studies preparing for her upcoming 
Bat Mitzvah. Izzy also acts and has performed 
with the Berkshire Theatre Group.

Looking ahead, Proskin said the future 
of the business will depend on the situation 
as the girls grow older and eventually go to 
college. He added that, as the business grows, 
they will likely hire others to help out with 
production and sales.

“It’s hard to predict the future,” he said. 
“We’ve started to call it more of a family 
business. At this point the important thing 
is to be ourselves, supply our customers and 
have fun. The rest will take care of itself.”

The sisters said they are undecided on their 
ultimate careers, but they plan to continue 
with the business for the foreseeable future.

“We want to keep doing it for a while,” said 
Izzy. “Everyone seems to like the candles, 
and it’s doing well. I don’t know what I’ll 
do after school, but I might continue it as an 
adult. We’ll just have to see how it goes.”◆

It’s the Great Pumpkin, Izzy Brown is one of several candle varieties with an autumnal theme. Shire Fire 
also has a full line of creatively scented candles for the holiday season, which is their busiest sales period.

“Grace and I work together 
as an awesome team.”

103 West Park Street
Lee, MA  01238
(413) 243-4331

www.octobermountainfa.com

Member SEC, FINRA, SiPC

Being selected means a lot to us.
again

But it means even more to you.

Making this list is no small feat, and we’re 
humbled to be selected as one of the industry’s 
elite advisors for a third consecutive year.

The editors of the Financial Times evaluate a variety of 
factors, from advanced industry credentials to reliability 
and experience managing assets to investment skills and 
positive compliance records.

Have a conversation with Gary Schiff, Managing Director, 
and discover the qualities which contributed to our 
inclusion in the 2018 Financial Times FT300.

St. Germain Investment Management operates as 
October Mountain Financial Adviosrs in the Berkshires.
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Pittsfield
70 South St.
(413) 447-7304

Pittsfield
110 Dalton Ave.
(413) 395-9626

Dalton
431 Main St.
(413) 684-1551

Gt. Barrington
325 Main St.
(413) 528-2840

www.pittsfieldcoop.com Member FDIC & SIF            Equal Housing Lender

The Pittsfield Cooperative Bank opened in 1889 intent on helping our neighbors to build a better

community.  Over the past 129 years, we have never wavered from that commitment.

When Jessica Rufo had an opportunity to grow, she stirred up a new location to offer fresh baked

goods and to invest in what she loves – making donuts! She ordered financing from the Pittsfield 

Cooperative Bank. 

The Pittsfield Cooperative Bank and Tyler and Pine – a sweet deal.  If you have an appetite for local

business and local banking, visit Tyler and Pine and the Pittsfield Cooperative Bank.

Buy Local – Bank Local – with Those You Know and Trust

TYLER AND PINE, PITTSFIELD, MA
Jessica Rufo and Luiza Trabka with Pittsfield Cooperative Bank’s Joel Scussel, 
Vice President of Commercial Lending.




