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BY BRAD JOHNSON
The operators of Hot Tomatoes Pizza in Williamstown and Pitts-

field are looking to take a larger slice of the 
regional catering market with an expansion 
of their side business, CRISP Event Planning 
& Catering.

At the same time they are introducing 
new features to their Williamstown take-out 
location that will allow customers to enjoy 
on-site dining with beer and wine service in an open-air lounge and 
patio to the rear of the building along the Green River.

“My mom and dad always had wanted to utilize the space out 
back because it was so beautiful,” said Matt England, the eldest son 
of John and Angie England, who had established Hot Tomatoes in 
1994 at 100 Water St. in Williamstown.

While that space is now ready to be put to use this spring, it 

comes too late for John England to see the results. Matt explained 
that his father passed away last autumn after a lengthy battle with 

pancreatic cancer. “He was diagnosed about 
two years ago, with a prognosis of having 
four months,” he said. “So, we got an extra 
one-and-a-half years with him.”

With their loss still weighing upon them in 
the ensuing months, Matt England and other 
family members have continued to oversee 

operations of the two pizza parlors and to complete their plans for 
the catering expansion and outdoor dining facility.

This includes Angie England, who Matt described as handling much 
of the back-office administrative and accounting work, as well as 
some occasional catering. Matt’s younger brothers, Riley and Nikolas, 
have rejoined the business in recent years and are now respectively

continued on page 16

BY JOHN TOWNES
As the summer home of the Boston Sym-

phony Orchestra (BSO), the Tanglewood 
music festival and education center has long 
been a major driver of Berkshire County’s 
seasonal tourism economy and cultural 
calendar.

Now, as the result of a $64 million invest-
ment, Tanglewood’s 
presence and regional 
impact are expected to 
significantly increase, 
both during the sum-
mer and long after the 
leaves have fallen.

At the core of this 
is a new year-round, 
four-building complex called the Linde Cen-
ter for Music and Learning, which includes 
climate-controlled concert and rehearsal 
studios.

Basic construction on the $33 million 
Linde Center has been completed, and it will 
be officially unveiled to the public on June 28.

“With this new facility, Tanglewood will 
truly be a four-season venue,” said Anthony 
Fogg, director of Tanglewood and artistic ad-
ministrator for the BSO, in a recent interview.

This represents an important turning point 
for Tanglewood, according to Fogg.

“We’ve never had an all-season perfor-
mance space at Tanglewood before, and 
it was too chilly to offer programming at 
other times of the year,” he said. “We’re 
very excited about being able to operate at 
Tanglewood throughout the year. It will also 
be a boon for the community and economy 
of the Berkshires.”

continued on page 12

TANGLEWOOD EXPANSION

New Linde Center 
gives BSO summer 
home four-season 
performance space

“With this 
new facility, 
Tanglewood 

will truly be a 
four-season 

venue.”

Two-pronged expansion for pizza shop, catering venture

RIVERFRONT 
REFRESHMENTS

“It’s a real family business,” 
said Matt, who started folding 
pizza boxes at age 5 when Hot 

Tomatoes opened in 1994.

Loss of town’s supermarket short-lived with arrival of new operator
Adams Hometown Market finds 
good fit in northern Berkshire 
community that shares its name

Robert Pytko, manager of the new Adams Hometown Market, says the community has responded enthusi-
astically to the store’s opening, which came just weeks after the former Big Y supermarket closed its doors.

BY JOHN TOWNES
One week after the high-profile grand 

opening of Adams Hometown Market on 
March 29, store manager Robert Pytko was 
contending with what he referred to as “a 
situation.”

While the community’s response to the 
new store – the successor to the former Big 
Y supermarket at 1 Myrtle St. in Adams – 
had been enthusiastic during those first few 
days, an equipment malfunction in one of 
the frozen food cases put the store’s stock 
of ice cream in peril of melting.

But the supermarket industry veteran took 
it in stride. “These kinds of things do happen,” 
Pytko said, noting that the problem had been 
resolved and operations were back to normal.

The faulty freezer unit in some ways sym-
bolized the dilemma the town of Adams had 

found itself in just a few weeks earlier, when 
it suddenly learned that Big Y was pulling 
the plug on the town’s only supermarket.

On Feb. 15, Springfield-based Big Y an-
nounced that it would be closing its Adams 
store within a month.

That announcement came with no prior 
warning from Big Y that it was planning to 
close the store, the smallest of five that it 
operates in Berkshire County.

On an immediate level, loss of the store 
meant town residents would need to travel to 
North Adams or Pittsfield for their supermar-
ket shopping. While that might be only a minor 
inconvenience for some residents, the closing 
represented a potentially significant blow for 
seniors, the disabled and other town residents 
without transportation, who had relied on the 
Big Y as the only accessible nearby source 
of fresh produce, meat and other groceries.

The imminent closing also meant that some 
90 people who worked at the store would be 
losing their jobs.

continued on page 17

Some of the key players at Hot Tomatoes and CRISP 
Event Planning & Catering gather at the new covered bar 

and dining area behind the Water Street pizza shop, which 
will also feature outdoor seating along the Green River (in 
background). Shown here (from left) are: Dan Flach, Riley 

England, Matt England and Casey England. 
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Housatonic artist using 
uke as team-building tool

BY JOHN TOWNES
Sherry Steiner has become a ukulele 

evangelist.
She recently established “Ukulele4You!” 

to offer free team-building workshops for 
businesses and organizations based around 
the shared experience of learning to play 
the instrument.

“It’s very easy and fun to learn to play 
the ukulele,” said Steiner, an artist who 
lives in Housatonic. “It also brings people 
together. I realized it can be a great way to 
build morale and help develop teamwork in 
an enjoyable way.”

Steiner brings about 18 ukuleles that 
participants can use during the session, in-
cluding instruments from her own collection 
and others provided by the Magic Fluke, a 
Sheffield-based maker of ukuleles and other 
instruments.

She said businesses or organizations can 
schedule a ukulele workshop on a flexible 
basis. “I can come in during lunchtime, or 
as a group activity at other times,” she said.

Steiner also sees Ukulele4You as a way to 
bring people together in other settings. For 
example, she will lead sessions for private 
parties or public events.

Beginning on May 20, she will offer uku-
lele sessions from 4 to 5 p.m. on the third 
Monday of the month through October at 
the center house at the Berkshire Botanical 
Garden in Stockbridge.

Steiner said she also may conduct sessions 
in parks or at public events on an informal 
“pop-up” basis.

She noted that Ukulele4You is not a busi-
ness venture and is more intended to provide 
a service she sees as useful. “I’m not charg-
ing for this, though I do bring a voluntary 
donation jar,” she said.

The ukulele looks like a smaller version 
of a guitar, with four strings. It first appeared 

in Hawaii in the 19th century and gained 
popularity in the United States in the early 
20th century. In recent years, there has been 
a resurgence of the instrument’s popularity.

Steiner said the ukulele has unique 
qualities that appeal to 
people, both as partici-
pants and listeners.

“It’s very easy to 
learn,” she said. “I can 
take someone who has 
no musical experience, 
and within 10 minutes they can be strumming 
it and singing along.”

She believes the process of learning and 
playing in a group can increase communica-
tion skills and positive interactions.

“People are engaged with one another 
through music making and laughter,” Steiner 
said. “It brings out the best in everyone while 
learning to play together.”

Steiner (413-329-4141 or SherrySteiner.
com) has long been engaged in art projects 
and community activities. In the 1990s she 
established La Petite Musee, a Housatonic 
gallery that specialized in very small works. 
While she later closed the physical gallery, 
she has continued to organize thematic ex-
hibits at various venues.

She has been an artist-in-residence and 
a teacher, including serving as creative arts 
instructor at the John Dewey Academy in 
Great Barrington.

Steiner said when she was younger, she 
had been a musician and played guitar 
and piano, but drifted away from it for 
many years.

She picked up the ukulele about seven 
years ago, when she joined the Berkshire 
Ukulele Band, a weekly instructional and 
music-making program led by Rob Sanzone 

at the Berkshire South Regional Community 
Center.

“I loved it and it was an easy way for me 
to get back into music,” she recalled.

She subsequently became a member of 
the Sunday Strummers 
Ukulele Ensemble, a 
group of musicians 
who perform on the 
instrument at various 
venues.

“Wherever we go 
to play, you can see that it makes people 
happy,” she said.

Those experiences led Steiner to establish 
Ukulele4You.

“It’s a way to share my passion and to give 
back to the universe,” she said. “After all, 
music is the universal language.”◆

Broader local participation 
for 2019 Artweek festival

BY JOHN TOWNES
Before the Berkshire summer cultural 

season arrives, Artweek will bring a full 
slate of art exhibits, performances and other 
events from April 26 – May 5.

Artweek is an annual statewide festival 
featuring hundreds of exhibits, performances 
and creative experiences with an emphasis on 
hands-on, interactive activities and behind-
the-scenes access to artists and the creative 
process.

Launched in 2013, the festival was origi-
nally focused on the Boston area, but was 
expanded statewide in 2017. This year, some 
600 Artweek events are scheduled throughout 
Massachusetts. While admission fees of up 
to $50 are allowed for specific events, the 

Sherry Steiner says the ukulele reintroduced her to the joy of music-making when she first picked up the 
instrument seven years ago. Now she has established “Ukulele4You!” to offer free team-building workshops 
based on the shared experience of learning to play the instrument. (Photo provided by Sherry Steiner)

“It’s a way to share my pas-
sion and to give back to the 
universe. After all, music is 

the universal language.”

Balanced Approach…
Rock Solid Advice

Securities o�ered through
LPL Financial, member FINRA/SIPC

Retirement Income Planning
& Asset Management
NEW LOCATION

378 South St. • Pitts�eld
413.442.8190

www.balance-rock.com

BEACON CINEMA

CALL: 413 358 4780

100% HEATED RECLINING SEATS
7.1 DOLBY DIGITAL SURROUND SOUND

& EXTENDED BUSINESS HOURS

NOW FEATURING

ALL NEW STANDARD IN
SIGHT, SOUND AND LUXURY

GENERAL ADMISSION - $8.75
CHILD (11 and under) - $6.00

SENIORS (60 and over) - $6.00
MATINEE - $5.00

MATINEE IS ALL SHOWS STARTING BEFORE 6PM

COME GROW YOUR BUSINESS WITH US
Are you looking for more customers?

Do you want more qualified leads to grow your business?
Join a powerful networking group to support you as you build your business. 
BERKSHIRE BUSINESS BUILDERS is a group dedicated to supporting 
business members through networking and referral opportunities. Join us at 
our weekly meeting Thursday 8:30 to 9:30 a.m. at 55 Church St., Pittsfield.

Come any week for a guest visit!
For more information, email jeannie@artsmart-creations.com or call 413-281-4893
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news & notes from the region

majority are much lower in cost, and 70 
percent are free.

Last year, there was a limited schedule of 
Artweek events in Berkshire County. This 
year, the number of events and participation 
in the county has been 
greatly expanded.

“A new collabora-
tion was formed in 
the Berkshires for this 
year’s Artweek, and it 
will be a truly county-
wide festival here,” 
said Jen Glockner, director of the Pittsfi eld 
Offi ce of Cultural Development.

Artweek was founded and is presented 
by the Highland Street Foundation, and is 
produced by the Boch Center.

The Boch Center is a nonprofi t perform-
ing arts institution in Boston. The Highland 
Street Foundation has donated more than 
$180 million to nonprofi t organizations that 
address the needs and concerns of children 
and families in Massachusetts and California.

Artweek is also supported by the Mas-
sachusetts Cultural Council and the state’s 
Offi ce of Travel and Tourism.

The coordination and sponsorship of 
individual events is broadly based. Most 
of the responsibility for planning events 
is handled by communities, organizations, 
individual artists and others on a regional 
and local basis.

This year, towns and cities in the Berk-
shires are working together to jointly or-
ganize and promote the festival. “We sat 
down together to coordinate Artweek in the 
Berkshires,” said Glockner.

This included a joint press release in 
December and a subsequent initiative to 
encourage area artists and organizations 
to submit proposals for Artweek activities.

“We’re also paying for a billboard to 
promote Artweek overall in the Berkshires,” 
said Glockner.

Multiple organizations in Berkshire County 
have become community partners, with 

1Berkshire and Berkshire Young Profession-
als serving as regional collaborators. Others 
include the Downtown Great Barrington 
Cultural District, the North Adams Cultural 
District, Pittsfi eld’s Upstreet Cultural Dis-

trict, the Williamstown 
Chamber of Com-
merce, and Art Lenox 
and the Lenox Chamber 
of Commerce.

In Pittsfield, Art-
week activities are pri-
marily concentrated on 

the May 3 First Fridays Artswalk, a monthly 
event featuring simultaneous art openings 
and receptions from 5 to 8 p.m. at venues 
throughout downtown.

“The Artswalk that month will be expand-
ed with additional activities for Artweek,” 
said Glockner.

It will feature 18 art exhibitions, opening 
receptions, and special activities through-
out downtown, including open studios, 
live demonstrations, a scavenger hunt, and 
community-wide interactive art-making. 
There will be a free guided tour beginning 
at 5 p.m. at the Intermodal Center at BRTA, 
1 Columbus Ave.

First Fridays/Artweek activities include art 
and a poetry and music jam at NUarts Studios 
and Gallery, 311 North St. The offi ce of Down-
town Pittsfi eld Inc., 33 Dunham Mall, will 
host an original exhibition of all 39 photos that 
were submitted as part of their Pittsfi eld Photo 
Challenge. The Berkshire Museum, 39 South 
St., will host a Community Mural Coloring 
interactive art project during the weekend. 
The city-operated Lichtenstein Center for 
the Arts, 28 Renne Ave., will be hosting its 
annual “Art in Our Schools Exhibit.”

(A full schedule of First Friday activities 
is online at www.fi rstfridaysartswalk.com.)

Other events are scheduled throughout the 
week in other communities.

In Lenox, a self-guided treasure hunt for 
artwork will take place through the week. 
Local artists are featured at participating 

“A new collaboration was 
formed in the Berkshires 

for this year’s Artweek, and 
it will be a truly countywide 

festival here.”

galleries and boutiques in a competition in 
which the public will vote for a winning 
artwork. On May 4, Art Lenox will sponsor 
Open Studios of various artists. Art Lenox 
will also feature a live stream and Instagram 
Photo Contest during the week. (For details, 
visit Facebook page Art Lenox.)

Meet the Artists in Adams will feature a 
free pop-up exhibit by local artists at Bowe 
Field in Adams, on April 26 and 27 from 2 
to 6 p.m.

In Great Barrington, a Chalk Art Festival 
will be held at the Mason Library, 231 Main 
St. on April 26 from noon to 6 p.m. Also 
in that town, the Berkshire Opera Festival 
will present opera costume designer Charles 
Caine discussing his career at 2:30 p.m. April 
27 at Saint James Place, 352 Main St.

A complete Artweek calendar can be 
viewed at www.artweekma.org.

“Artweek will help the public to become 
more aware of the artists and cultural re-
sources organizations here,” said Glockner. 
“It’s also great for Berkshire County because 
it will help to spread the word throughout 
Massachusetts that the Berkshires are an arts 
and culture mecca.”◆

Rewarding Events 

70 Pitts�eld Road, Lenox • 413-551-7700 
Contact Maria to book your special event!  Maria.Smith@marriott.com

w
e p

roudly serve

Corporate Meetings & Events   
Social Gatherings & Celebrations

Full Catering & Event Planning Services

Berkshirescourtyard.com   |

Plan your event with us and plan on being rewarded

Buy the rumor,
sell the news.

C N A C P
4143 U S. • $399,900

Take part in the North Adams 
Renaissance at a very competitive 
price. This key parcel presents a 
signifi cant opportunity for investors, 
entrepreneurs, artists, collaborators, 
visionaries, and business persons 
in the heart of the city. Large 
currently vacant space to lease or 
occupy alongside the existing well-
established anchor tenant. Access is conveniently available from both Union Street 
(Route 2) and Eagle Street. There is over 16,300 SF of fl oor area on the 1/2 acre site 
bordering the Hoosac River and enjoying scenic surroundings. Opportunity to tap 
the site’s commercial potential in this expanding tourism destination for the arts on 
the “Cultural Corridor” to Williamstown – with Williams College, Massachusetts 
College of Liberal Arts, MASS MoCA and coming this summer the launch of funding 
for the future Extreme Model Railroad and Architecture Museum.

Paul Harsch, Business & 
Commercial Broker & 
Realtor® Emeritus with 
43 years commercial, 
residential, land and 

development expertise

413-458-5000
info@harschrealestate.com • www.harschrealestate.com

C B S P
120 D S., B, VT • $849,999

Central Shopping Plaza with 22,000 
SF of retail space on 1.93 acres, with 
71 parking spaces and frontage on 
both West Main St. (VT Route 9) and 
Depot St. Adjacent to the brand new 
Dollar General store, across the street 
from the proposed new distillery, and 
near the Putnam Square development 
project which will also bring new 

commercial and tourism activity to the center of Bennington. One new vacancy provides 
an ideal opportunity for a possible occupant/investor. NOI with full occupancy of 
$117,000 yields a 13% cash on cash return. Bennington (pop. 15,700) is the largest 
town between Rutland to the north (55 miles) and Pittsfi eld, MA to the south (35 
miles) and Albany, NY to the west (38 miles). Bennington is home to multiple small 
and medium sized companies and to Bennington College.

P H & B C
10151017 S R., W • $139,900

Located in the Planned Business 
zoning district, this property lends 
itself ideally to living above your own 
business, or provides a perfect setup 
for your car or hobby collection and 
workshop below. The 3-bedroom, 
2-bath 1,846 SF “home’’ above 
has nice views looking south and 
west across the Hoosac River to the 
mountain range beyond. The convenient location on Route 7 means easy access for you 
and for business. On the fi rst fl oor are four garage bays also totaling 1,846 SF of fl oor 
area. The 2/3-acre parcel offers room for gardening, pet or play space. Roof-mounted 
solar panels will lower the cost of electricity. Unique option for heat with oil or pellets. 
In addition to the 3 bedrooms the spacious residence has a living room, family room, 
dining room, offi ce, laundry room and enclosed sun porch. This property could also 
make a reasonable investment.

SALE PENDING
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BY JOHN TOWNES
A planned major renovation and upgrade 

of the two adjacent structures of Berkshire 
Family YMCA will alter the streetscape of 
upper North Street in downtown Pittsfield, 
with a historic restoration of the exterior of 
one building and the significant moderniza-
tion of the facade of the other.

The project will also include an extensive 
redesign and upgrade of the YMCA’s interior, 
to expand its activities, and make the facility 
more sustainable and accessible.

“When it’s completed, it will be a more 
user-friendly facility, with an improved 
layout and configuration of uses,” said 
Randy Kinnas, the Y’s president and CEO. 
“It will have greatly improved facilities for 
recreation, fitness and our other programs.”

The project – called “Vision 2020” – will 
restore the YMCA’s original 1909 brick 
building at 292 North St. on the corner of 
North and Melville streets.

It will also create a more contemporary, 
open appearance for the YMCA’s newer adja-
cent structure, (which was built in the 1980s), 
replacing the present windowless brick facade 
of the building with large glass panels.

Kinnas said in early April that the YMCA’s 
planners are currently finalizing the costs 
and details of the plan. “We have the plans 
mapped out, but we just need the specific 
numbers to proceed with fund-raising and 
other preparations for construction,” he said.

According to Kinnas, the basic project 
cost is estimated at about $6 million. He said 
they will conduct a quiet capital campaign 
initially. “When we’re closer to our goal, we 
will have a more public campaign to raise 
the rest of it,” he said.

Kinnas said they are also exploring other 
funding from tax credits and city and state 
financing or grants.

While emphasizing that the exact time 
line for the project will depend on the pace 
of fund-raising and construction, Kinnas 
said the basic goal is to break ground in the 
spring of 2020 and complete the project by 
the end of that year or early 2021.

Kinnas explained that the project will 
serve several goals for the Berkshire Family 
YMCA. “One reason for this is to modernize 
and bring all of our child-care classrooms 
and programs together in one section of 
the building,” he said. “Right now they are 
spread around.”

The new child-care center will be located 
on three floors in the northern end of the 
Melville Street building. He said this will 
enable them to increase enrollment and raise 
the official status of the YMCA’s child-care 
program.

“It’s already nationally accredited, but the 
only drawback has been the physical facil-
ity,” he said. “By consolidating all of our 
child-care program into an updated space, 
we’ll qualify for a quality rating of four.”

The central section will include a rede-
signed Welcome Center entrance and front 
desk, and administrative offices.

The fitness and activity areas of the 
building will be reorganized, expanded and 
upgraded. It will include a large gymnasium 
and basketball center, an indoor track, pool 
and fitness center. Additional room for this 
will be created in part by relocating the fitness 
center within the building and removing the 
racquetball courts.

“The level of use of the racquetball courts 
is not sufficient to justify keeping them, and 
we can use the space for better purposes,” 
Kinnas said.

The exterior work on the 1909 section, 
which is a designated historic landmark, 
will include repointing and other repairs to 
the bricks and other detailing, based on its 
original appearance. Windows on the Mel-
ville Street side that had been bricked over 

will be re-opened with new glass windows. 
Residential units on the third and fourth floors 
will be unaffected by the project.

Kinnas said the newer building on the south 
side is not subject to any historic preservation 
requirements and will have a significantly 
different appearance.

The basic structure will be retained, but 
the facade will be completely redesigned 
with large glass panels.

Kinnas said that was inspired in part by 
a meeting he had with a major donor in the 
restaurant at Hotel On North directly across 
the street from the YMCA.

“He looked at the other building and asked 
what it was,” said Kinnas. “When I told him 
it was part of the YMCA, he replied, “That 
could be anything. How are people supposed 
to know it’s the YMCA?’ I realized he was 
right. The new design will show the activities 
that are inside.”

The project is being designed and planned 
by Hill Engineers Architects Planners of 
Dalton. Another firm, Studio MLA of Bos-
ton, has expertise in childcare centers, and 
is designing that section of the facility.◆

FRONT pages

Architect’s rendering of the new look planned for the Berkshire Family YMCA complex in downtown Pittsfield. Included is a restoration of the exterior of the 
historic 1909 building at the corner of North and Melville streets, and a dramatic modernization of the neighboring newer building, which currently sports a 
windowless solid brick facade. The estimated $6 million project will also include reconfiguration of many of the YMCA’s interior spaces and facilities.

BERKSHIRE FAMILY YMCA

New appearance, 
upgraded facilities 
envisioned with 
$6 million project
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expert design, construction & year-round maintenance

Bringing the natural beauty of the Berkshires 
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(413) 442-4873

ƞƧƞƫƠƞƭƢƜƥƚƧƝƬƜƚƩƢƧƠ�ƜƨƦ

TWO BLOCKS TO PARK SQUARE
PARKING AT THE DOOR

23-year-young building with over 7,000 sq. ft., mostly leased, 
some first floor space available. 26 parking spaces plus free 
on-street parking, new roof, recent HVAC systems. Excellent for 
investment, priced at 10% Cap rate, or have your business here. 
For further information call Kathy Hazelett, 413-446-9950.

OFFICE BUILDING FOR SALE
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Plaza Package rolls out 
new home delivery service

BY JOHN TOWNES
Plaza Package Store in Great Barrington 

is now offering home delivery of beer, wine 
and spirits with a 21st century twist.

In late March, the store acquired a van 
dubbed the “Boozemobile” and launched a 
rapid delivery service.

Customers can either call in an order 
directly to the store (413-528-1790) or use 
a smartphone app called Drizly to place 
orders online.

“It’s similar to home pizza delivery,” said 
Jennifer Anderson, who is a manager at 
the store. “When you place an order, we’ll 
deliver it right away. Our goal is to be there 
within one hour.”

The service is available to customers 
within a 20-minute radius of Plaza Package, 
which is located at 155 State Rd. (near the 
intersection of Route 7 with Route 183).

“That includes an area from Lee to New 
Marlborough, and all points in-between, 
including West Stockbridge,” said Anderson.

She noted that the minimum order is $20, 
with an additional delivery charge of $4.95.

“Home on-demand delivery of beverages is 
new around here, but it’s been big for a while 
in large cities like New York and Boston,” An-
derson said. “We wanted to introduce it here.”

She described it as an additional service 
for individual consumers.

“Deliveries have long been available for 
catered events and other large pre-scheduled 
orders,” she said. “But there hasn’t been an 
on-demand delivery service for small orders.”

Anderson said Plaza Package is a family 
business, owned by her parents Ray and 
Leslie Almori. Ray Almori established the 
business in 1983. He still participates in it, 
along with Anderson and her fi ance, Justin 
Osak. The store has 20 employees overall.

“Someday I hope my kids will take it 
over,” said Anderson.

She said they were prompted to add the 
service when they were contacted by Drizly 
(Drizly.com), a large company that handles 
online sales of alcoholic beverages. They have 
partnerships with retail 
stores in over 100 cities 
across North America. 
“They inquired about 
becoming partners with 
us to offer this service 
here, and we decided to 
do it,” she said.

Drizly has an app of that name that can be 
downloaded at the Apple and Android stores. 
Users within the Plaza Package service area 
are referred to the store to place their orders.

“Drizly is connected to our inventory, and 
people select the items they want and place it 
into a shopping cart, and the order is relayed 
to us,” said Anderson. Drizly takes a small 
portion of the purchase price of online orders.

(The store’s inventory and prices can also 
be seen at its website, plazapackage.com.)

While orders made through the app are 
limited to the store’s inventory accessed by 
Drizly, Anderson noted that phone orders can 
also include additional items and customiza-
tion. “We can also provide coolers and ice 
for people ordering for Tanglewood picnics, 
for example,” she said.

She added that, from an operational 
perspective, spending time to take phone 
orders from customers is a welcome part of 
the process. “We like it when people call in 
and we get a chance to personally interact 
with our customers,” she said. 

Adding the home delivery service required 
preparation and planning.

“We bought the van (a Dodge Ram Promas-
ter) specifi cally for this, and we had to get a 
special transportation license and deal with 
things like insurance and logistics,” she said.

Anderson said the same legal requirements 
and precautions are applied to deliveries as 
to in-store sales.

“We have ID software and take a scanning 
device with us on deliveries,” she said. “If 

someone doesn’t have proper ID, we cancel 
the order. We also follow guidelines like not 
selling to people who are already intoxicated.”

Anderson said initially she and her fi ance 
will be handling all the 
deliveries.

“We have enough 
people to cover the store 
itself while we’re on de-
liveries,” she said, add-
ing that eventually other 
employees may also 

handle deliveries. “We have also registered 
another vehicle that we can use as needed.”

So far the response to the Boozemobile 
service has been strong. “We just started 
it, and people seem very excited,” she said. 
“For example, our post announcing it on our 
Facebook page got thousands of hits.”

In addition to deliveries to local residents, 
she expects that the service will become 
busier during the tourism season.

“People in cities like New York are familiar 
with Drizly, and I think a lot of them will 
open the app when they arrive for visits to 
the Berkshires for visits and place an order 
to us through that,” she said.◆

“Home on-demand delivery 
of beverages is new around 
here, but it’s been big for a 

while in large cities like New 
York and Boston.”

Our small business banking professionals are trained to help your 
business become everything you want it to be. We are a preferred 
Small Business Administration (SBA) lender, participant in the 
Massachusetts Treasurer’s Office Small Business Partnership Program 
and Mass Capital Access Program.

Smart small business lending to help make your small business 
thrive and prosper:

• Business Lines of Credit
• Equipment Financing
• Business Real Estate Financing 

Big Time Support 
for Your Small 
Business

berkshirebank.com

To learn more about our  
small business banking, contact

H. Jay Bailly
VP, Senior Business  

Banking Officer 
413.236.3180

Banking products are provided by Berkshire Bank: Member FDIC. Equal Housing Lender. Lending subject to normal credit approval and underwriting process. Other restrictions may apply.  Rev. 3/19

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Workshop for Nonprofi t Board, Staff  and Volunteers

June 4 & 11, 2019  l  1Berkshire, Pittsfield

For details and to register, please visit abbievonschlegell.com

It's not what
you gather it's

what you scatter.
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Nominations are now being accepted for 
1Berkshire’s ninth annual Berkshire Trendsetter 
Awards, which celebrate outstanding organiza-
tions and individuals whose achievement, in-
novation, and/or commitment has strengthened 
the regional economy and helped the Berkshires 
grow. Categories include: Comprehensive Mar-
keting Campaign, Creative Economy Standout, 
Entrepreneur/Visionary of the Year, Growing/
Advancing the Berkshire Economy, Newcomer 
of the Year, Nonprofit Impact, and Under 40 
Change-Maker. To submit nominations and for 
more information, go to https://1berkshire.com/
events/celebrate/trendsetter-awards/. Top finalists 
will be honored, and final winners announced, at 
1Berkshire’s annual event, Celebrate the Berk-
shires, in September.

MountainOne Bank has been selected to 
participate in the Federal Home Loan Bank of 
Boston’s Equity Builder Program (EBP), which 
assists local homebuyers with down-payment and 
closing costs, as well as homebuyer counseling 
and rehabilitation assistance. “Home ownership 
is not easily attainable for many households, so 
we are pleased to offer this assistance to help 
individuals and families purchase a home. Home 
ownership helps build wealth and create financial 
stability, and programs that assist homebuyers 
can be effective in adding to the vibrancy of our 
communities,” said Melissa Weber, MountainOne 
Bank vice president for mortgage banking and 
consumer lending. Income-eligible households 
can receive up to $15,000 in grant assistance, 
which is forgivable after five years from the date 
of loan closing. To be eligible, borrowers must 
be at or below 80 percent of the area median 
income based on the address of their new home, 
and must complete a homebuyer counseling 
program, and post-purchase counseling approved 
by MountainOne Bank. MountainOne Bank is 
eligible to receive up to $150,000 through the 
Equity Builder Program in 2019. Those interested 
in learning more about how they may qualify for 
EBP funds can visit www.mountainone.com or 
call 855-444-6861.

In an on-going effort to reduce the amount 
of waste it produces, Wild Oats Market, a co-
operatively owned natural foods grocery store, 
bakery and cafe in Williamstown, will charge for 
paper bags and donate all of the proceeds to local 
nonprofit organizations. Beginning on April 22, 
which marks the 49th annual Earth Day celebra-
tion, Wild Oats will charge 10 cents per paper 
bag at the register to help motivate customers to 
bring reusable bags with them when they shop. 
The co-op also has a number of reusable bags for 
sale and has boxes available, free of charge. The 
money collected from the sale of the bags will be 
donated to local organizations, selected by co-op 
owners, on a quarterly basis. “We are always look-
ing for ways be more environmentally friendly,” 
said Wild Oats General Manager David Durfee. 
“This is an idea we’ve been tossing around for a 
while, and Earth Day seemed like the right time 
to roll it out. We hope that our customers will 
embrace the change and work with us to reduce 
our carbon footprint even further while benefiting 
local causes.”

Jacob’s Pillow has announced that inter-
nationally sought-after Colombian-Belgian 
choreographer Annabelle Lopez Ochoa will be 
the recipient of the 2019 Jacob’s Pillow Dance 
Award. With a career that spans over 15 years, 
Lopez Ochoa has created over 90 works for more 
than 50 major dance companies around the world. 
Her choreographic career began in 2003, after 12 
years of performing with several European dance 
companies. Since then, she has been praised as 
a “rising star of the Dutch dance scene” and was 
later lauded a “truly masterful choreographer with 
an edge for dance.” Her work can be found in the 
repertoire of some of today’s most celebrated 
dance companies including New York City Ballet, 
Dutch National Ballet, Pacific Northwest Ballet, 
the Washington Ballet, and English National Bal-
let, as well as in theater, opera, musical theater, 
and fashion. Lopez Ochoa will accept the award 
as part of Jacob’s Pillow Season Opening Gala 
on June 15.

Tapestry, a provider of confidential family 
planning services in Berkshire County, has been 
selected from a pool of applicants to be the 
primary beneficiary of WAM Theatre’s spring 
Mainstage production of Lady Randy, written by 
and starring Anne Undeland. In keeping with its 
double philanthropic mission, WAM Theatre will 
be donating a portion of the box office proceeds 
from Lady Randy to Tapestry, running from April 
18 to May 5 at Shakespeare & Company’s 
Elayne P. Bernstein Theatre in Lenox. Since its 
inception in 1973, Tapestry has been the sole 
provider of low-cost, federally-funded (Title 
X) reproductive health care and family plan-
ning services in Berkshire County. Tapestry 
will use WAM’s donation to provide training to 
staff to improve their services to marginalized 
communities. Additionally, in a continuation of 
WAM’s commitment to organizations that help 
women and girls globally, $1,000 from Lady 
Randy will be donated to The Mooncatcher 
Project, which provides free reusable, washable 
menstrual pads to girls in the poorest communi-
ties worldwide. These pads provide a way for 
girls to stay in school while menstruating, giv-
ing them a greater chance of completing their 
education. The 2019 beneficiaries were chosen 
after a rigorous selection process, including a 
request for proposals and site visits, overseen 
by a committee at WAM comprised of Kristen 
van Ginhoven, artistic director; Dori Parkman, 
general manager; Margaret Fluhr, board member; 
Wendy Healey, board president; and Lia Russell-
Self, teaching artist. Also announced is a series 
of free education outreach opportunities for Lady 
Randy audience members organized by WAM 
Associate Artistic Director Talya Kingston. 
The series begins with a talkback with Unde-
land and director Jim Frangione following the 
matinee on April 21. After the matinee on April 
28, Kingston will moderate a panel discussion 
featuring Undeland, Anne Schuyler, director of 
The Mount; Lise Sanders, professor of Literature 
and Cultural Studies at Hampshire College; 
and Naomi Miller, professor of English and the 
Study of Women and Gender at Smith College. 
On May 4 a Fresh Takes Play Reading of Na-
tive Gardens by Karen Zacarias will take place 
at 3 p.m., with a performance of Lady Randy 
scheduled for 7:30 that evening. Finally, on the 
closing performance on May 5, there will be a 
chance to meet representatives of Tapestry and 
Mooncatcher and hear more about how WAM’s 
donation will impact their work. This conversa-
tion will be followed by the check presentation 
ceremony which all are welcome to attend. For 
more information on these events, visit www.
wamtheatre.com.

The Department of Graduate and Continuing 
Education at Massachusetts College of Liberal 
Arts (MCLA) has announced that new certificate 
programs in accounting and network security will 
be available this fall. Classes for these 21-credit 
programs will be held at MCLA-Pittsfield, 66 
Allen St. MCLA’s new Certificate in Principles 
of Accounting provides an opportunity to advance 
one’s knowledge in accounting principles and 
software used in the profession, applicable for both 
entry- and mid-level employment in any business 
or organization seeking people with a background 
in accounting. The program may be completed 
in just over one year for students attending half-
time. All courses in the certificate are eligible for 
transfer to MCLA’s Business Administration de-
gree if graduates decide to pursue the degree. The 
program is an alternative for students who may 
not be seeking a degree or CPA-preparation. The 
college’s new Certificate in Network Security will 
provide participants with a strong, undergraduate-
level foundation in networking, network security, 
troubleshooting, and problem-solving for computer 
networks, and prepare them for a variety of career 
paths in business, education, nonprofits, human 
services, or any endeavor that relies on networks 
and information technology. “I’m excited to bring 
these programs to the Berkshires – and to our new 
location in Pittsfield,” said MCLA President James 
Birge. “Teaching practical skills and designing 
programs to create solid foundations in account-
ing and network security will help professionals 
increase their expertise in these areas as they earn 
credits that can be applied to a future MCLA 
degree. As an economic partner in the region, the 
college is always working to offer new programs 
that fill the needs of our community.” MCLA of-
ficials announced the new programs at the recent 
grand opening celebration of MCLA-Pittsfield. 
The building, also occupied by 1Berkshire, has 
been renovated to accommodate MCLA classes.

Berkshire HorseWorks Inc., an Equine As-
sisted Growth and Learning Association facility, 
has received a $10,000 grant from the McGraw 
Foundation to fund its “Own it Up” program which 
helps local inmates hone the skills to successfully 
reintegrate into the community. “We couldn’t be 
more appreciative of Robin McGraw and the Mc-
Graw Foundation for having faith and continuing 
to support this much needed programming,” said 
Hayley Sumner, founder and executive director of 
the five-year-old nonprofit organization.

The Pittsfield Cultural Council (PCC) has an-
nounced more than three dozen grants to be awarded 
to a broad array of projects and initiatives by local 
artists and cultural organizations. In all, $30,748 
will be awarded to those presenting cultural events 
and arts projects that will benefit Pittsfield residents. 
The grants are part of the council’s annual grants 
program, which is funded by the Massachusetts 
Cultural Council, a state agency that supports 
public programs and educational activities in the 
arts, interpretive sciences, and humanities. PCC 
is funding all or part of 37 projects that will oc-
cur during 2019 in the following categories: Art, 
Music, Nature/Science, Theater, Humanities, and 
Dance. (Visit www.mass-culture.org/Pittsfield for 
the complete listing of projects receiving grants.) 
“We received many worthy grant applications this 
past fall, far more than could be fully funded,” 
said Glenn Shalan, chair of the Pittsfield Cultural 
Council. “While our resources are limited, we are 
pleased to be able to support a diverse range of 
projects that will make the arts, humanities and 
sciences accessible to anyone and everyone for the 
residents of Pittsfield.” The PCC will seek grant 
applications again in the fall. For more information, 
email pittsfieldculture@yahoo.com.

SPECIALISTS IN RESIDENTIAL MOVING & WAREHOUSING. 
LOCALLY & WORLDWIDE.

Proudly serving The Berkshires for over 90 years.
QUALITY SERVICE • COMPETITIVE RATES
A Family Owned & Operated Business Since 1923

visit our website at www.castinemovers.com

ICC MC73444
US DOT 058227

OR TOLL FREE

1•800•225•8068413•499•4982

MovieQuiet Generators
Temporary power without the noise 
or nuisance - for special events, working in 
noise-sensitive environments,  
�lm/video locations.

Limelight Productions, Inc

1-413-243-4950
www.LimelightProductions.com

 STOP & SHOP PLAZA, MERRILL ROAD, PITTSFIELD
 442-6911

 Mark E. Kasuba, Gemologistwww.medwardjewelers.com

Is your pot of gold
in your jewelry box?

It’s time for Spring Cleaning!
Precious metals remain at historically high levels.

Now is the time to cash in. Stop in for a free estimate.

Jim’s Lawn Care
Call now to arrange for SPRING CLEAN UP services

Lawn Mowing & Fertilizer Treatment H Garden Care & Maintenance 
Brush Cutting H Chain Saw Work H Pruning H Hedge Trimming

Mulching H Rototilling H Painting H Fencing H Junk Removal

413-464-0373
(Leave Message)Free Estimates                                                             Firewood for Sale
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The Beacon Recovery Community Center 
(BRCC), a program of Northern Berkshire Com-
munity Coalition, has been established to provide 
peer support to those seeking recovery from ad-
diction. BRCC is a peer-led effort that provides 
support groups, connections to networks that can 
assist anyone seeking recovery, and opportunities 
to socialize with others. The community center is 
held every Wednesday from 10 a.m. to 2 p.m. at 
The Green, 85 Main St. in North Adams, and is 
free and open to all. As part of its effort to build 
a recovery community in the northern Berkshires, 
the BRCC is sponsoring the CCAR Recovery 
Coach Academy. This five-day intensive train-
ing provides the skills needed to guide, mentor 
and support anyone who would like to enter or 
sustain long-term recovery from an addiction 
to alcohol or other drugs. The training will take 
place May 20-24 daily from 8:30 a.m. to 4 p.m. 
at the Holiday Inn in North Adams, and will be 
facilitated by Linda Sarage, consultant and former 
director of The Recover Project in Greenfield, 
and Joe Buyse, director of Living in Recovery in 
Pittsfield. The registration fee is $100 for agency 
staff and $25 for community members. Scholar-
ship opportunities are available. Coffee, water, 
snacks, and lunch will be provided daily. Space 
is limited and preference is given to northern 
Berkshire residents. The deadline for registration 
and payment is May 1. For more information, or 
to apply, contact Susan Cross at scross@nbccoali-
tion.org or call 413-663-7588 ext. 29.

NBT Bank has been rated 14th among banks 
in the United States on Forbes’ 2019 World’s 
Best Banks list (www.forbes.com/worlds-best-
banks). This is the first time Forbes has recog-
nized the World’s Best Banks based solely on 
consumer feedback. “Selection of NBT by Forbes 
as one of the World’s Best Banks is affirmation 
that the best team in community banking contin-
ues to provide our customers a great experience,” 
said NBT Bank President and CEO John Watt Jr. 
“There are 60 U.S. banks on that list, and NBT 
came in at number 14!” Forbes surveyed more 
than 40,000 customers around the globe for their 
opinions on their current and former banking 
relationships. The banks were rated on overall 
recommendation and satisfaction, as well as five 
sub-dimensions: trust, terms and conditions, 
customer services, digital services and financial 
advice. In addition to being ranked 14th in the 
United States, NBT is one of the top three banks 
in Massachusetts and is the top-ranked bank in 
Maine, New Hampshire, Vermont, New York and 
in northeastern Pennsylvania. Based in Norwich, 
N.Y., NBT Bank has five office locations in 
Berkshire County.

BFAIR (Berkshire Family & Individual Re-
sources) has received a three-year Commission on 
Accreditation of Rehabilitation Facilities (CARF) 
accreditation for their Community Integration and 
AFC (Adult Foster Care) services. The accredi-
tation extends through 2022. “As we speed into 
our 25th year this September, I am proud of our 
program staff and leadership team for consistently 
supporting our mission as they come to work, 
truly living and breathing what we do,” said Rich 
Weisenflue, CEO of BFAIR. “Their dedication 
to offering quality services is evident as we see 
the people we support treated with dignity and 
accomplishing personal goals everyday.”

This year marks the 90th anniversary of Mass 
Audubon’s Pleasant Valley Wildlife Sanctuary 
in Lenox, and the popular regional resource for 
outdoor exploration and nature connection is mark-
ing the milestone with a multi-event celebration 
extending from spring into fall. The salute to the 
1,400-acre-wildlife sanctuary – and how it has both 
engaged the Berkshires community while positively 
impacting residents and visitors – will focus on four 
major events: Family Fun Day, a free community 
event on June 1; Wild Thing Trail Race and Walk 
on the Wild Side fund-raiser on June 23; Trailside 
Music Series, three free concerts with popular local 
artists in July and August (dates TBD); and a 90th 
Anniversary Party and Alumni Reunion, a free com-
munity event on Aug. 3. The annual Pleasant Valley 
Art in the Barn Show highlighting local artists in 
September will also be part of the celebration. To 
learn more about Pleasant Valley Wildlife Sanctuary 
and the 90th Anniversary Celebration, visit www.
massaudubon.org/pleasantvalley.

Berkshire Natural Resources Council has 
launched the first version of the BNRC Berkshire 
Trails app for iOS and Android smartphones. The 
app helps users to find hikes in the Berkshires and 
provides information to make hiking these trails 
more enjoyable. The free BNRC app is available 
at the AppStore or GooglePlay. Links are available 
at www.bnrc.org/bnrc-trails-app/.

For the second year, Pittsfield Community 
Television offered free production services to 
area nonprofit organizations at a three-day event 
entitled “PSA Days.” The production marathon, 
held March 14-16, enabled 20 local nonprofits 
and agencies to create a television or radio public 
service announcement for their own use. Over 30 
individual announcements were created by PCTV 
at the event, which participating organizations are 
free to use on websites, social media, and at their 
events. The video PSAs are played on the television 
channels operated by PCTV, and the radio PSAs 
can be heard on WTBR-FM, Pittsfield Community 
Radio. PCTV staff worked with representatives of 
the various organizations for about two months 
of “pre-production” work prior to the production 
event. “We’ve received some great feedback from 
the organizations we helped with this program,” 
said Shawn Serre, executive director at PCTV. 
“The best part for all of them is that they can use 
these videos and radio spots in any way that will 
help their organization. It’s just another way that 
PCTV and WTBR-FM support the community, by 
giving back in the best way we can.” PCTV will 
premiere a compilation program containing each 
of the PSAs produced during the event, on Access 
Pittsfield, channel 1301, in early May.

The Nonprofit Center of the Berkshires, in 
partnership with the Berkshire Eagle, has an-
nounced the 19 honorees for the 2019 Berkshire 
Nonprofit Awards. The honorees in their respective 
categories are: Executive Leadership – William 
Conklin, Greenagers; Kristen van Ginhoven, 
WAM Theatre; Rich Weisenflue, Berkshire Family 
and Individual Resources (BFAIR). Board Lead-
ership – Mike Goodwin, Louison House; Diane 
Pearlman, Berkshire Pulse; Julie Pellerin-Herrera, 
Pittsfield Education Foundation. Super Staffer – 
Tracy Beany, Louison House; Lorena Bello Dus, 
Berkshire Immigrant Center; Beth Frederick, 
Central Berkshire Habitat for Humanity. Rising 
Star – Alisa Costa, Berkshire Bridges Working 
Cities; Shela Hidalgo, Berkshire Community Col-
lege; Daniela Hurtado, Berkshire South Regional 
Community Center. Volunteer – Erica Cavanaugh, 
Sisters for Peace: REACH Program; Wendi 
Koch, Berkshire HorseWorks; William Schaepe, 
Literacy Network of South Berkshire; Unsung 
Hero – Cherri Caye Sanes, ExtraSpecialTeas; 
Kathy Hynes, Got Spots Etc.; Kayla Quick, The 
Brien Center. Lifetime Achievement – Madeline 
Cantarella Culpo, Albany Berkshire Ballet. The 
honorees will be celebrated at a breakfast event 
on May 21 from 8 to 10 a.m. at Berkshire Hills 
Country Club in Pittsfield.  Tickets for the event 
are $45. Register online at npcberkshires.org or 
call 413-441-9542.◆

One of many historical 
properties we protect

every day.

1-800-369-3905
www.LeeAudioNSecurity.net
MA Lic #1468C • NY Lic #12000022800

PITTSFIELD
MILL BUILDING
OFFICE SPACE

Contact: Lisa Noyes at ALNASCO
413 448 8287 • Lisa@ALNASCO.COM

WWW.ALNASCO.COM

Contact: Lisa Noyes at ALNASCO
413 448 8287 • Lisa@ALNASCO.COM

WWW.ALNASCO.COM

Newly renovated, great light, 
height, brick, maple floors.

The 2,400 sq. ft. and 1,100 sq. ft. 
spaces can be combined.

Will build out to suit if desired.

A well-maintained property owned
and operated by the Nash family for over

60 years. We keep our tenants happy!

Your business has a plan. 
So should your IT.

Expect more.

compuworks.biz

1 Fenn Street  
Pittsfield, MA

413-499-0607 
800-207-1926

ADVANCE

mcla.edu/mba
Apply now!

The MBA Program at MCLA

Courses include a blend of classroom experience and 
practical, hands-on fieldwork. In addition, the Master of 
Business Administration program puts students in contact 
with renowned faculty, diverse academic programming, and 
provides a high return on investment. Students will gain 
an all-encompassing business perspective and networking 
system to advance in their career.
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April 13-20: Downtown Pitts-
field Restaurant Week, an eight-
day promotion organized by 
Downtown Pittsfield Inc. to high-
light dining options of downtown 
Pittsfield. Features 23 downtown restaurants offering a range 
of specials, discounts, and prix fixe menus with deals available 
during breakfast, lunch, and dinner. For a full list of Restaurant 
Week deals and promotions, visit downtownpittsfield.com.

April 16: Writing Your Case for Support, workshop covering 
the need for – and development of – an effective case statement. 
Presented by the Nonprofit Center of the Berkshires from 10 
a.m. to 12:30 p.m. at The Mount in Lenox. $40 NPC members, 
$50 nonmembers. For information, contact Liana Toscanini at 
413-645-3151 or visit npcberkshires.org.

April 16: Public presentation of the Emergency Medical Ser-
vice (EMS) Organizational Analysis of the Southern Berkshire 
Region, a collaborative community effort to address rural emer-
gency medical services capacity. 6 p.m. at the Great Barrington 
Fire Department. For more information or to request a copy 
of the report, contact Heather Barbieri, director of emergency 
management at Fairview Hospital, at 413-854-9656.

April 16: The Art of Commodities: Medieval Venice, free 
lecture by Mellon Decade Fellow Philippe Cordez, presented by 
the Clark Art Institute’s Research and Academic Program, 5:30 
p.m. in the Clark’s auditorium in the Manton Research Center. 
For more information, visit clarkart.edu or call 413-458-2303.

April 16, May 21: Pittsfield Green Drinks, informal gather-
ing of people interested in conservation and environmental 
issues on third Tuesday of each month. 5:15 p.m. at J. Allen’s 
Clubhouse Grille. Sponsored by the Berkshire Environmental 
Action Team (BEAT). For more information and meeting 
location, contact Elizabeth Orenstein at 413-717-1255 or 
elizabeth@thebeatnews.org.

April 17: Art For All at The Green, hands-on exercise in artistic 
creativity presented by BFAIR and CATA as part of Autism 
Awareness Month. 4 to 6 p.m. at The Green community space, 
85 Main St., North Adams. Free. For more information, contact 
Katrina Cardillo at 413-464-7232 ext. 17 or kcardillo@bfair.org.

April 17: Entrepreneurial Meetup, free networking event 
hosted by 1Berkshire at Tangier Cafe, 286 Main St., Great 
Barrington, from 4 to 6 p.m. Information at 1berkshire.com 
or call 413-499-1600. 

April 17: 1Berkshire 2019 Career Fair from 10 a.m. to 4 
p.m. at Taconic High School in Pittsfield. For information on 
booth space or event registration, call 413-499-1600 or go to 
1berkshire.com/events/career-fair/.

April 18: 17th Annual Undergraduate Research Conference, 
held by Massachusetts College of Liberal Arts from 8:45 a.m. 
to 5 p.m. at locations across the campus. This event, which 
showcases research projects in a variety of disciplines, is free 
and open to the public. See a full list of presentations and 
research topics at mcla.edu/urc.

April 18: Listening session on updates related to the City of 
Pittsfield’s Hazard Mitigation Plan, 6 p.m. at Hotel on North. 
For more information on the listening session or the Hazard 
Mitigation Plan, contact Becky Manship, project coordinator, 
at 413-499-9371 or rmanship@cityofpittsfield.org.

April 20: Free Shred It Day sponsored by Lawrence V. Toole 
Insurance Agency, with community members invited to bring 
confidential documents for shredding by Proshred’s mobile 
shredding truck, from 9 a.m. to noon at 195 Main St., Lee. For 
more information, call 413-243-0089.

April 20: Earth Day Workday organized by the Great Bar-
rington Housatonic River Walk, from 9 a.m. to 2 p.m. Meet at 
the DuBois River Garden Park at Church and River streets, 
Great Barrington. Wear safe, protective clothing, shoes with 
good traction and gloves. Lunch provided for volunteers. 
Tours after 2 p.m. For information, contact Christine Ward at 
413-528-4061 or go to www.gbriverwalk.org.

April 20: Berkshire Grown Winter Farmers Market featuring 
locally grown and produced foods and gifts, plus live music, lunch 
fare, and children’s activities. 10 a.m. to 2 p.m. at Monument Val-
ley Middle School, 313 Monument Valley Rd., Great Barrington. 
Admission is free. For information, go to berkshiregrown.org. 

April 24: Creating a Comprehensive Resource Development 
Plan in Support of Long Term Sustainability, workshop ad-
dressing resource development as an organizational strategy. 
Presented by the Nonprofit Center of the Berkshires at Berkshire 
Community College South County Center in Great Barrington 
from 1 to 5 p.m. $50 NPC members, $75 nonmembers. For 
information, call 413-645-3151 or visit npcberkshires.org.

April 24: Good News Business Salute, 1Berkshire’s breakfast 
celebration of good news in the region, recognizing milestones 
for Adams Community Bank, Austen Riggs, Balderdash Cellars 
and Mass Audubon. Includes presentation of the 2019 Esther 
Quinn Award. 7:30 to 9 a.m. at Country Club of Pittsfield. $35 
members, $50 nonmembers. For information and reservations, 
call 413-499-1600 or visit 1berkshire.com.

April 25: Innovating Open-Source Technology for Small-Scale 
Sustainable Agriculture, presented by Dorn Cox, farmer at 
Tuckaway Farm, Farm Hack and FarmOS co-founder. Part of the 
Green Living Seminar Series presented by Massachusetts College 
of Liberal Arts. 5:30 p.m. in room 121 of the Feigenbaum Center 
for Science and Innovation on the MCLA campus. Free and open 
to the public. For information, go to www.mcla.edu/greenliving. 

April 26: 2019 BFAIR Annual Meeting, 7:30 to 9 a.m. at 
Berkshire Hills Country Club, Pittsfield. Suggested donation 
$10 (includes breakfast). For registration or more information, 
contact Carol Fox at cfox@bfair.org or 413-664-9382 ext. 40.

April 26: BCArc Family Support Conference, 8:30 a.m. to 3 
p.m. at Country Club of Pittsfield, featuring a presentation by 
Sophia Johannson on Charting the LifeCourse, a framework that 
was developed by families to help individuals and families of 
all abilities, and at any age or stage of life, develop a vision for 
a good life. For information on attending, contact Sonja Stewart 
at sstewart@bcarc.org or 413-499-4241 ext. 237.

April 26, 27: ArtWeek event presented by the Adams Arts 
Advisory Board to give the public an opportunity to meet local 
artists. At Bowe Field in Adams from 2 to 6 p.m. both days. For 
more information, contact artsinadams@gmail.com.

April 27: BagShare training session for production of reusable 
and sharable totes from recycled materials, from 1 to 3 p.m. at 
Tyler Street Lab, 730 Tyler St., Pittsfield. For more information, 
contact Kate Lauzon at tylerstreetlab@gmail.com 

April 27: Lee’s 4th Annual Greener Gateway Cleanup, 9 
a.m. to noon, starting at the gazebo by the post office, sponsored 
by the Lee Greener Gateway Committee. To volunteer or for 
information, email valerie4748@gmail.com.

April 27: Berkshire Humane Society’s 17th annual Humane 
Race, a timed 5K run and one-mile fun walk benefitting home-
less animals. Check-in and day-of registration begins at 9 a.m. 
at Colegrove Park Elementary School, 24 Church St., in North 
Adams. The race and walk begin at 10. Both runners and walk-
ers are encouraged to register in advance at HumaneRace.org.

April 28: Application deadline for the Lola Greene Legacy 
Scholarship, a one-time grant of $250 to $500 awarded to a 
graduating high school senior from Berkshire County who 
is planning to continue to study Latin and/or the Classics in 
college. For information and application materials, visit www.
lolagreene.com or email scholarship@lolagreene.com.

April 30: Dementia & Our Community, presentation by the 
Alzheimer’s Association focusing on how dementia impacts 
business clientele in a number of settings and offering helpful 
strategies for working successfully with customers who have 
memory impairment. Hosted by Kimball Farms Nursing Care 
Center, 40 Sunset Ave., Lenox, from 8 to 9 a.m. RSVP to 413-
637-7002 or at www.kimballfarms.org.

May 2: Short Term Rental Open Forum, presented by the Wil-
liamstown Chamber of Commerce, from 6 to 8 p.m. at Taconic 
Golf Club. Panel including Kim Burnham of Burnham Gold 
Real Estate, a representative from AirBNB, and a tax preparation 
expert will discuss opportunities that exist in your own home 
to make additional income and the new Massachusetts Short 
Term Rental Tax Law that goes into effect July 1. For more 
information, email info@williamstownchamber.com.

May 2: Great Barrington Green Drinks, informal gathering 
of people interested in conservation and environmental issues 
on first Thursday of each month. 5:30 p.m. at the Prairie Whale, 
178 Main St. For more information, contact Natalie Narotzky 
at nnarotzky@gmail.com.

May 2: 29th Annual Ruth P. Boraski Celebration Evening, 
fund-raising event hosted by Girls Inc. of the Berkshires and 
the Gladys Allen Brigham Community Center to recognize the 
accomplishments of area girls and women. Includes presentation 
of the annual She Knows Where She’s Going Award to Patricia 
Begrowicz, president and co-founder of Onyx Specialty Papers 
in Lee. 5 to 7 p.m. at the Colonial Theater in Pittsfield. Tickets 
$50. For information or tickets call 413-442-5174 ext. 12 or 
visit www.brighamcenter.org.

May 3: First Fridays Artswalk featuring the work of over 
a dozen accomplished regional artists in Pittsfield’s Upstreet 
Cultural District from 5 to 8 p.m. Free guided walking tour 
begins at 5 p.m. at the Intermodal Center at BRTA, 1 Columbus 
Ave. Most art exhibits are on display in participating venues 
throughout the month. For more information and to view a list-
ing and map of participating artists and locations, visit www.
FirstFridaysArtswalk.com.

May 6: Annual Woman of Achievement Dinner for Berkshire 
Business and Professional Women, 5:30 to 8:30 p.m. at the 
Country Club of Pittsfield. This year’s honoree is Gwendolyn 
Van Sant, co-founding director of Multi-Cultural BRIDGE. For 
more information or to register, visit www.berkshirebpw.org.

May 8: 2nd Annual Employ-
ment Law Seminar for business 
owners, managers and human 
resources professionals, presented 
by employment law firm Steffans 

Legal. Topics include paid family medical leave, best practices 
for minimizing litigation risk, must-have employment documents 
and policies, wage and hour updates, and disciplining employees 
effectively. 1:30 to 5:30 p.m. at Hotel on North in Pittsfield. 
To register, visit www.steffanslegal.com or call 413-418-4176.

May 9: 2nd Annual Spirit of Caring Awards and Celebration 
honoring individuals who dedicated their time and talent to the 
community and Northern Berkshire United Way network. 5 to 8 
p.m. at the Holiday Inn Berkshires, North Adams, with cocktail 
reception, heavy hors d’oeuvres, desserts, silent auction. For 
ticket information, contact Patti Messina at 413-663-9062 or 
at pmessina@nbunitedway.org.

May 9: Getting Ready for Strategic Planning, interactive 
workshop for nonprofit executive directors, senior leaders, and 
board members. Led by Sarah Glatt of Paper Crane Associates, 
who will share the three necessary steps to get the most out of 
the strategic planning process before it begins. Presented by the 
Nonprofit Center of the Berkshires from 9 a.m. to noon at Red 
Lion Inn in Stockbridge. $35 NPC members, $45 nonmembers. 
Register online at npcberkshires.org.

May 10-11: O+ Festival, community event to raise awareness 
of access to health care for artists and musicians (see column 
on page 9). Various venues throughout North Adams. For 
more details, visit opositivefestival.org/north-adams or email 
northadams@opositivefestival.org. 

May 10-11: Berkshire Botanical Garden’s annual Plants-
and-Answers Plant Sale, offering gardeners a wide range 
of regionally appropriate plants hand-picked by the Garden’s 
horticulturists. Begins May 10 with Garden members’ early 
buying from 9 to 11 a.m. The sale is open to the public May 
10 from 11 a.m. to 5 p.m., and May 11 from 9 a.m. to 5 p.m. 
Admission and parking are free. More information, including 
vendor and plant lists, is available at berkshirebotanical.org.

May 11-12: Annual Performance & Gala of Community 
Access to the Arts (CATA) at Shakespeare & Company’s Tina 
Packer Playhouse in Lenox. Gala festivities begin on May 11 
at 5 p.m., with a performance at 6 p.m., followed by dinner 
and dancing. May 12 matinee begins at 1 p.m. Tickets for both 
performances are available online at CATAarts.org or by calling 
CATA at 413-528-5485.

May 14: Lean Lab, monthly meetup group designed for entre-
preneurs who want to grow their businesses using lean startup 
methodology. Hosted by Lever Inc. from 6 to 8 p.m. at location 
TBA. For information, email Brent Filson at bfilson@lever.org.

May 16: 2nd Berkshire SuperGenarian Forum, presented 
by Berkshire SuperGenarians in partnership with Age Friendly 
Berkshires. Program focusing on nutrition and self-care featuring 
guest speakers Mark Pettus, MD, director of Medical Education, 
Wellness and Population Health at Berkshire Health Systems; and 
Mary O’Malley, MD, PhD, medical director of the Psychiatric 
Long-Term Care Service and associate medical director of the 
Consultation-Liaison Service for the Department of Psychiatry 
at Berkshire Health Systems. 9 a.m. to 12:30 p.m. at Berkshire 
Hills Country Club in Pittsfield. The event is free and open to 
the public, but registration is required either by email at forum@
greylock.org or by phone 413-236-4814.

May 17-19: BerkChique!, annual pop-up clothing sale and 
fund-raiser, presented by and in support of WAM Theatre and 
its programs, with additional donations going to the Berkshire 
Humane Society, Community Access to the Arts, and IS183 Art 
School of the Berkshires. Begins May 17 with a First Dibs Shop-
ping Party featuring hors d’oeuvres compliments of The Red Lion 
Inn and goodie bags with treats from Blue Q, Iredale Cosmetics 
and more. Those holding $100 VIP tickets get “first dibs” at the 
racks from 5:30 to 8:30 p.m., followed by $25 ticket holders 
from 6:30 to 8:30 p.m. The event, held at the West Stockbridge 
Historical Society (9 Main St.), continues with free admission for 
all shoppers on May 18 from 10 a.m. to 4 p.m. and May 19 from 
10 a.m. to 2 p.m. For more information, visit BerkChique.com.

May 18: Community Day presented by Salisbury Bank from 
noon to 3 p.m. at Community Health Programs (CHP), 444 
Stockbridge Rd., Great Barrington. Includes free Shred Day as 
part of the bank’s commitment to help in the fight against identity 
theft, and a Food Drive to support local food pantries in the area.

May 18: Massachusetts College of Liberal Arts 120th Com-
mencement exercises, with keynote speaker Richard Neal, who 
represents the First Congressional District of Massachusetts 
in the U.S. Congress and chairs the House Ways and Means 
Committee. 11 a.m., in the Amsler Campus Center Gymnasium. 
For more information, go to www.mcla.edu/commencement.

May 19: The Impact of Private Philanthropy on Local 
Economies, topic of panel discussion following the joint Annual 
Meetings of Berkshire Community Land Trust and the Commu-
nity Land Trust in the Southern Berkshires. Featured speakers 
include Peter Buffett, co-president of the NoVo Foundation in 
Kingston, N.Y.; and Peter Taylor, president of Berkshire Taconic 
Community Foundation in Sheffield. 5 to 6:30 p.m. at Saint James 
Place, 352 Main St., Great Barrington. Admission is $10 or 10 
BerkShares, and free to members of the Berkshire Community 
Land Trust. To reserve a seat or inquire about membership, email 
office@berkshirecommunitylandtrust.org or call 413-528-4472.

May 21: 2019 Berkshire Nonprofit Awards, presented by 
the Nonprofit Center of the Berkshires in partnership with the 
Berkshire Eagle. 8 to 10 a.m. at Berkshire Hills Country Club 
in Pittsfield.  Tickets $45. Register online at npcberkshires.org 
or call 413-441-9542.  

May 31: Berkshire Community College’s (BCC) 59th Com-
mencement Exercises featuring U.S. Sen. Edward Markey 
(D-Mass.) as keynote speaker. 4:30 p.m. at Tanglewood in 
Lenox. Open to the public. Tickets are not required.

Ongoing: Last Word Toastmasters public speaking club in 
Pittsfield, meets from 6:30 to 8 p.m. on the second and fourth 
Tuesdays of the month at Reid Middle School, 950 North St., 
from September to May, and at Berkshire Medical Center, 
725 North St., from June to August. Information at lastword.
toastmastersclubs.org.

Ongoing: Berkshire Business Builders networking meeting 
every Thursday morning from 8:30 to 9:30 a.m. at 55 Church 
Street in Pittsfield. All business people looking for an op-
portunity to network are invited. For information, call Kathy 
Hazelett at 413-442-8581.◆
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BY MAKAYLA-COURTNEY MCGEENEY
When it comes to North Adams, every-

one offers a helping hand. It’s a giving 
community.

When North Adams Regional Hospi-
tal closed in 2014, community members 
rallied to fight for access to health care. It 
was considered one of the largest single 
losses of employment in the northern 
Berkshires since Sprague Electric Co. 
closed in the 1980s (at what is now the site 
of Massachusetts Museum of Contempo-
rary Art). The next closest hospitals were 
located at least 20 to 30 minutes away in 
Pittsfield or Bennington, Vt.

The closure left hundreds temporar-
ily unemployed and long-term patients 
without regional care. Berkshire Medical 
Center in Pittsfield purchased the facility 
and aided in establishing an emergency 
department that opened within just a few 
months of the hospital’s closing. The 
facility now houses numerous healthcare 
service providers, but still lacks a mater-
nity and in-patient department, which the 
North County Cares Coalition continues to 
advocate for. The hospital is not complete-
ly full-service.

With a region that has grown to be so 
rich in art and music culture, the vibrant 
community continues to work through 
hardships. Empty stores and churches in 
downtown North Adams are now occupied 
by art galleries and installations, with help 
from Massachusetts College of Liberal 
Arts’ Berkshire Cultural Resource Center. 
Programs and initiatives alike have devel-
oped over the years to increase the number 
of opportunities for community members 
to embrace the artistic culture in what used 
to be an industrial-dominant mill town.

It is within this context that a new 
festival – one that connects health, well-
ness and the creative community – is now 
taking shape.

With open arms, North Adams wel-
comes its first O+ Festival (pronounced “O 
positive”) on May 10 and 11.

In just the few months since plans for 
this festival first came to light, the commu-
nity has responded with offers of sponsor-
ship, physical spaces, ample volunteer 
time, food, equipment and so much 
more. The partnerships are exceptional, 
strong and overwhelming. They include 
Berkshire Health Systems, the City of 
North Adams, Common Folk artist collec-
tive, MASS MoCA, Northern Berkshire 
Community Coalition, The Green, Massa-
chusetts Cultural Council, Massachusetts 
College of Liberal Arts, Berkshire Food 
Project, Golden Paintworks, Hancock 
Shaker Village, Bright Ideas Brewing, 
Keegan Ales, the Elks Lodge, UNO Com-
munity Center, and more.

North Adams and MASS MoCA host 
dozens of events each year. However, O+ 
Festival joins an existing lineup of those 

Contact  Craig Barnum at 413-358-3238 I  craigbarnum@gmail .com

PROFESS IONAL MEDICAL &  DENTAL SPACE AVAILABLE

On the BMC North County Campus
77 Hospital Ave., North Adams

Class A Medical Office Space
from 900 to 25,000 sq. ft. available in the 

Northern Berkshire Ambulatory Care Center

Ideally suited to a wide range of healthcare 
practices and providers:

F Family Medicine F Physical Therapy/Rehabilitation
F Dentistry/Orthodontist F Occupational Medicine
F Internal Medicine F Chiropractor

ATTRACTIVE LEASE TERMS AVAILABLE!

which are grassroots and community 
driven. From the local food project and 
thrift store to the largest contemporary 
art museum in the country and the local 
community center – everyone offers a 
helping hand.

In short, O+ Festival aims to spread
awareness of access to 
health care for artists 
and musicians. Partici-
pants exchange their 
talents and time for free 
or discounted health 
services – a barter
system – during the days the festival 
takes place. An issue within the creative 
economy – and for those who are self-
employed – is access to health care, which 
is sometimes needed just as badly as cash.

Health and wellness is a frequent muse 

of artists and musicians. Whether it be 
stroking on a canvas or played out by har-
monies, creative expression has long aided 
in battling addictions and coping with 
mental and physical health issues; Vincent 
Van Gogh and Prince are great examples 
of this. Creators purposely use their talents 

to expose how they 
feel in a way others 
can relate to.

While the U.S. 
healthcare system 
revolves largely 
around traditional 

employment and career path, the “gig 
economy” doesn’t fit the norm. Accord-
ing to ARTnews.com, that sector accounts 
for roughly 34 percent of the country’s 
employment and could grow to 43 percent 
by next year. In North Adams, and within 

the immediate O+ team, a single full-time 
job is simply not an option, and neither is 
health care when several part-time gigs 
pay the bills. Even if gigs are available, 
often times they’re unpaid – and exposure 
doesn’t equal compensation, or address 
health needs.

While we know the festival can’t 
guarantee health care for all North Adams 
residents, we hope it will start a conversa-
tion about the challenges our community 
faces with the healthcare system. We also 
hope it will build long-lasting relation-
ships outside of the doctor’s office. The 
state can provide the system for access 
(MassHealth) and the festival can provide 
the time and space to build real connec-
tions and unite the community beyond 
monetary exchange.

The O+ North Adams directors consist 
of seven women and their subcommit-
tees, who were able to witness the festival 
first-hand last October in Kingston, N.Y., 
where O+ originated in 2010. Many 
stores displayed the O+ logo and hosted 
various acoustic performances or open 
mics throughout the day. Dozens of 
buildings around the city sported murals 
created by participating and past artists. 
Families flooded the uptown corridor 
during the farmers market and health 
expo. Artists, musicians, volunteers and 
physicians occupied the artist clinic all 
weekend long while amazing cooks and 
helpers fed those who needed it. It was an 
entire community exhibiting their passion 
for a mission and event in its ninth year.

We hope North Adams appreciates what 
O+ has to offer. The festival advocates for 
access to health care and helps acknowl-
edge our growing creative community – a 
field that enhances our city with color, op-
portunities, experiences and vibrancy.

Join us on May 10 and 11 for live 
music, live art-making events and demon-
strations, healthy living workshops, mural 
paintings and so much more. The festival 
occurs throughout downtown at venues 
such as The Green, the Elk’s Lodge, Com-
mon Folk, the Mohawk Theater, Ashland 
Street Project Space, Roots Teen Center, 
MASS MoCA, the UNO Community Cen-
ter and at other pop-up locations.

Tickets can be purchased at o-positive-
festival-north-adams.square.site/. Advance 
tickets buyers gain access to a secret 
kick-off show on Friday evening. More 
information will be available when the fes-
tival schedule is released later this month. 
For more details, visit opositivefestival.
org/north-adams or email northadams@
opositivefestival.org.

EDITOR’S NOTE: Makayla-Courtney 
McGeeney, communications director for 
O+ North Adams, composed this column 
in collaboration with her fellow directors 
on the O+ North Adams committee.

commentarySOUNDING board
O+ NORTH ADAMS

Festival taking creative approach to healthcare access

O+ North Adams committee members: (front row, from left) Ashley Strazzinski, art coordinator; Makayla-
Courtney McGeeney, communications director; (back row) Bri Rousseau, volunteer coordinator; Jessica 
Sweeney,  festival director; Amanda Leola Egan Poirier, RN, clinic volunteer; Nico Dery, music director; and 
Suzy Helm, city liaison. They are shown here at the October 2018 O+ Festival in Kingston, N.Y., which is 
where the event originated in 2010, and which served as a model for the upcoming event in North Adams.

The festival advocates for 
access to health care and 
helps acknowledge our 

growing creative community.
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BY JOHN TOWNES
Williamstown artist Laura Christensen has 

turned to the Kickstarter online fund-raising 
site to fund a new book that combines her 
unusual artwork with written responses by 
authors and poets.

On April 2, Christensen launched a 
Kickstarter crowd-funding campaign to 
cover the publishing of Then Again: Vintage 
Photography Reimagined by One Artist and 
Thirty Writers. 

The anthology features 30 works in Chris-
tensen’s style of painting directly onto vintage 
found photographs. Each image in the book 
is paired with a short literary work or poem 
by different writers, based on their reactions 
to the specifi c work.

The campaign’s goal is to raise $30,000 
by April 30. (To connect to her Kickstarter 
page, visit laurachristensen.wordpress.com 
and click on the link on the front page.)

That is the only place the book is available. 
Those who contribute at least $90 receive a 
copy of the full book. As of April 10, $18,865 
had been pledged by 132 backers.

Christensen explained that she considers 
Then Again an art project as much as a book. 
She does not plan to print more than 500 or 
600 copies.

”I conceived it as a collectors’ special edi-
tion, with a limited quantity and high quality, 
and printed on heavyweight premium paper 
stock,” she said.

David Edge of Williamstown is designing 
the book and coordinating the printing.

Christensen said she had explored submit-
ting the book to a publisher but chose the 
route of using Kickstarter.

“Early on I approached a few small and 
mid-sized publishers,” she said. “But this is 
an unusual concept, and I’m not a famous 
artist. It’s also expensive to produce. You 

can also lose creative control when someone 
else publishes it.”

She also looked into self-publishing 
through services than handle the production 
and printing of books for authors.

“With self-publishing services you 
have restrictions on the format and qual-
ity,” she said. “That 
just didn’t seem like 
the best way to get 
this particular book 
and my art out into 
the world. I needed 
a bigger splash. So I 
decided to take control and see what I can 
do on my own.”

Kickstarter is a website that provides an 
online platform to promote and raise funds 
for a variety of projects by artists, musicians, 
fi lmmakers, designers and other creators. The 

sponsors of a campaign have a page with a 
description of the project and it accepts online 
pledges by credit card.

Kickstarter’s all-or-nothing policy is a 
calculated risk for those using the fund-
raising venue. If a campaign does not 
raise at least the full amount of its goal, no 

money is received and 
the credit card pledges 
are cancelled.

Christensen said 
she set a $30,000 goal 
based on the cost of 
production and printing 

of about 500 books, a number of smaller 
booklets, honorariums to the writers, other 
expenses, and a small payment to herself.

On Kickstarter the sponsors of a campaign 
are expected to offer incentives to donors of 
different amounts.

A printed copy of the full book is available 
to donors of $90 or more.

For pledges of $12 or more, the donor 
receives a digital PDF fi le with a smaller 
number of chapters than the printed book. 
For $25 and up donors also received a printed 
booklet with about seven chapters of the 
book. A $40 pledge includes the booklet and 
a PDF of the full book.

Incentives for higher amounts include 
additional copies of the book, and prints or 
originals of her artwork.

Christensen noted that she had also re-
ceived a total of $1,200 in two development 
grants from the Berkshire Taconic Com-
munity Council and the Northern Berkshire 
Cultural Council.

Altered history
Christensen is a professional artist. She 

is originally from St. Louis and moved 
to Berkshire County in 2000 when her 
husband, Greg Scheckler, became a pro-
fessor of art at Massachusetts College of 
Liberal Arts.

She specializes in painting on old photo-
graphic portraits from the early 20th century, 
primarily what were known as “cabinet 
cards.”

“In graduate school I started buying old 
pictures for their frames, and I started drawing 
on them,” she said. “I discovered that they had 
a lot more potency than I realized. I thought 
they were whimsical but some people were 
offended by them. So I became more careful 
in what I did.”

Christensen continued and transitioned 
from drawing to painting on the photographs, 
which has been her primary artistic focus 
ever since.

ARTS & culture

Williamstown artist Laura Christensen holds one of her works, a found vintage portrait to which she has added eagle claws and other surreal elements with 
acrylic paint. Award-winning fantasy author John Crowley has written a short story in response to this image, which will appear together in Then Again: Vintage 
Photography Reimagined by One Artist and Thirty Writers. A mock-up of the book’s cover, designed by David Edge of Williamstown, appears on the opposite page.

Sets $30K goal by April 30 
for publication of Then Again

Artist ties fate 
of new book
to Kickstarter

“I needed a bigger 
splash. So I decided to 

take control and see what 
I can do on my own.”

297 north street, pittsfield    
413.358.4741   hotelonnorth.com

Whether it’s a high stakes  
meeting, a chance to escape  
the office, or a simple lunch  
date with friends, our redesigned 
lunch experience is perfect for  
those looking for a quick,  
affordable, delicious option. 

The revamped menu features lots of  
new selections … timeless favorites …  
even new Vegan options. The next  
time someone says, “let’s do lunch”,  
do it at Pittsfield’s coolest, most  
business-friendly eatery – Eat on North.

LET’S  
DO  
LUNCH

A M E R I C A N  B I S T R O

Visa • Master Card • Discover • American Express
Check Services • Business Funding

413-637-2100
www.BerkshireMerchantServices.com

SPECIAL CHARITY PROMOTION
TO BENEFIT THE

BERKSHIRE HUMANE SOCIETY

For every new account, Berkshire Merchant 
Services will donate $150 to the Berkshire 

Humane Society in your name.

It’s a win-win situation – you save money 
on your credit credit card fees and the 

Humane Society gets a needed donation.

“Don was very professional and saved us money...he 
knows that the more money saved...the more we can 
help animals. Don is very interested in helping and 
delivering the best product possible!”

– John Perreault, Berkshire Humane Society

“Don is always keeping us updated and a super nice 
gentleman to do business with.”

– Paula Phillips, Shamrock Dog Grooming
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“I fi nd them in antique stores, fl ea markets 
and other places,” she said. “They’re anony-
mous, and they’ve been discarded by their 
owners, so the original chains of personal 
connection have been broken. I collaborate 
with each image to create something new 
with the old. I use my imagination to 
make into them something different. 
They are often surreal.”

Her painted additions 
to the photos range 
from subtle to com-
plex. In some, 
she paints 
animal 

ears on 
the subject, 
or places an ani-
mal on a person’s 
head. Others feature sin-
gle objects or collage-like col-
lections of items in the background. 
Bodies also morph into something dif-
ferent, such as a laughing young girl holding 
a ukulele and sprouting octopus legs.

The results create varied effects and evoke 
differing moods. They can be amusing, sad, 
mysterious, disturbing, thought provoking 
or inexplicable.

Christensen said she began developing 
the idea for a book about three years ago.

“One event sparked the idea,” she said. “A 
curator in Albany invited me to participate 
in an exhibit in which writers wrote about 
a photograph. One writer, Hollis Seamon, 
wrote a stunning short story inspired by one 
of my photographs.”

She decided to pursue that idea further. 
“My pictures often hint at some kind of narra-
tive, and it made sense to have another person 
create their own story for them,” she said.

Christensen started to invite writers and 
poets to participate in the project. They 
include some Berkshire writers, such 
as Paul Park, Karen Shepard and James 

Shepard. Other writers come from 
different areas, and include new 

writers and prominent 
and award-winning 

ones. Among 
them are 

poet 
S a f i a 

E l h i l l o , 
au tho r  and 

essayist Akiko 
Busch, speculative 

fi ction writer Erin Rob-
erts, best-selling author 

Elizabeth Hand, and others.
“Initially, I started with people 

I know personally or know of,” 
Christensen said. “My husband is also a 

writer and connected me with teachers and 
students at writing workshops he attended. 
I also started reading a lot of stories and 
poems and looked for authors who seemed 
like good candidates.”

The invited authors who agreed to partici-
pate were given fi ve of Christensen’s altered 
photographs from which they choose one 
to write about. “They were given complete 
freedom to write what they wanted, and the 
results were very diverse in style and tone,” 
Christensen said.

While each piece was a separate work, 
there were some connections.

“I offered the authors character names 
and settings from other stories in it,” said 
Christensen. “Some used that, and so there 
are a few characters that pop up to create 
threads between stories.”◆
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Tanglewood
continued from page 1

The Linde Center is named for major 
BSO supporters Joyce and Edward Linde 
and their family.

A related new program, the Tanglewood 
Learning Institute (TLI), is also debut-
ing this summer. The Linde Center will 
house activities of the TLI, among other 
programs.

The TLI will offer programs that explore 
the ways in which music illuminates the 
human experience by linking Tanglewood 
performances to relevant themes from the 
worlds of visual arts, fi lm, history, philosophy 
and current events.

“TLI’s defining quality is curiosity 
– curiosity in our work, and inspiring 
curiosity in our participants,” said Sue 
Elliot, director of the institute, in a press 
statement. “Some of our programming is 
designed specifically to dissolve barri-
ers between audiences and performers, to 
provide a front row seat to the artistic and 
creative processes. It is also a major prior-
ity of TLI to offer programs that…satisfy a 
wide range of non-musical curiosities about 
ourselves and our world.”

The Linde Center will also provide ad-
ditional concert and rehearsal space for the 
Tanglewood Music Center, the BSO’s sum-
mer academy for music students.

“The Tanglewood Music Center has 
outgrown its existing spaces, and the Linde 
Center will provide additional facilities 
for that,” said Fogg. “Also, there will be 
overlaps between the TLI and the Music 
Center. Many of the school’s activities 
have taken place behind closed doors. 
While the Music Center will continue in 
its existing facilities, the school will also 
have greater exposure through activities 
like open rehearsals and performances at 
the Linde Center.”

At other times of the year the Linde Center 
will also be available for concerts affi liated 
with the BSO and TLI. “We’ll do some pro-
gramming of our own in other seasons, such as 
chamber music concerts,” said Fogg. “We’ll 
also be looking to partner with other orga-
nizations to co-sponsor 
programming.”

The facility will also 
be used for other public 
activities from September to June.

“It will be a resource for the community,” 
said Fogg. “It will be available for rental for 
conferences, parties and retreats, as well as 
community meetings or other events.”

In addition, the year-round presence of Tan-
glewood is expected to contribute to ongoing 

efforts to expand Berkshire County’s tourism 
economy outside of the peak summer season.

Strategic plan
Tanglewood was established as the sum-

mer home of the BSO in 1937. The 524-
acre property includes 
approximately 100 
buildings of various 
sizes and architecture, 

including the open 5,000-seat Koussevitzky 
Shed and the Seiji Ozawa Hall, among other 
structures.

As the summer home of the BSO, 
Tanglewood has an international reputation 
and attracts audiences from many different 
demographics. In addition to its staple of clas-
sical music, Tanglewood has long presented 
concerts popular contemporary artists such 
as James Taylor.

Like most organizations oriented to clas-
sical music, the BSO faces the ongoing 
challenge of augmenting performances of the 
traditional classical repertoire with new forms 
of presentation that will attract and engage 
audiences, including younger generations.

The $33 million Linde Center is part 
of an overall $64 million investment in 
Tanglewood. Supported by a multi-year 
Tanglewood Forever fund-raising campaign, 
it also includes upgrades to Tanglewood’s 
physical facilities, as well as funding for 
programming and endowments.

The campaign is an outgrowth of a strategic 
planning process for Tanglewood that took 
shape in 2012, according to Fogg.

“It was determined that the next big phase 
would be oriented to music education and 
making our artistic assets available to a much 
wider public,” said Fogg. “The TLI and 
Linde Center – and the Tanglewood Forever 
campaign – emerged from that.”

The Linde Center is situated at the south-
east corner of the main campus off Hawthorne 
Road by its intersection with Hawthorne St. 
and near Ozawa Hall and the related Leonard 
Bernstein campus.

“It is on what had been a largely unused 
section of the property,” said Fogg.

The Linde Center consists of four single-
level buildings situated around a prominent 
red oak. It was initially conceived as a single 
building of roughly 40,000 square feet. 
However, the design committee realized 
that accommodating all programming would 
require a very tall structure, which would be 

visually overwhelming for the site. That led 
to the design of smaller separate buildings 
that were more in scale with the site and 
Ozawa Hall.

The Linde Center was designed by William 
Rawn Associates Architects, the same fi rm 
responsible for the Ozawa Hall.

The buildings include Studio E, with an 
audience capacity of 270; the Gordon Fam-
ily Studio, with a capacity for 60; and the 
Volpe Family Studio, with capacity of 40. 
The facility is also equipped for broadcast 
and online productions.

Studio E and the Gordon Family Studio 
feature retractable glass walls, opening 
the performance space onto a serpentine 
walkway tying the pavilions to the broader 
Tanglewood campus.

It also includes Cindy’s Cafe, with 150 
seats (plus room on the patio for approxi-
mately 50 more seats), which has been de-
signed as an informal place for musicians 
and audience members to interact.

The structures are designed to be environ-
mentally sustainable. Natural ventilation and 
lighting in all the main spaces are designed 
to minimize energy use during the summer 
season. Other features include photovoltaic 
roof panels for solar energy; high-effi ciency 
mechanical systems with low-velocity duct-
work, meeting acoustic requirements; LED 
theatrical lighting; water-saving plumbing 
fi xtures; wood millwork harvested from re-
newable sources; and recyclable zinc-coated 
copper roofi ng.

Another facet of the overall Tanglewood 
Forever project involves updates to Ozawa 
Hall and the Bernstein campus to effectively 
integrate them with the new Linde Center 
and to provide improved amenities.

With the addition of the Linde Center, 
there also was a desire for greater continu-
ity and cohesion on the overall grounds of 
Tanglewood.

The landscape architectural fi rm Reed 
Hilderbrand is developing a new horticul-
ture plan for Tanglewood to enhance the 
landscape-defi ning features that characterize 
its unique identity.

Key elements of the plan include both 
editing and supplementing Tanglewood’s 
iconic tree canopy and understory plant-
ings to bring greater continuity to the entire 
campus. Emphasis is also placed on opening 
views and re-establishing historic vistas that 
have been hidden.

ARTS & culture

Tanglewood’s new $33 million Linde Center for Music and Learning is slated for its offi cial public debut on June 28. (Winslow Townson photo, courtesy of BSO)

“It will be a resource for 
the community.”
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Fogg noted that the Linde Center and 
related site work has already had a notable 
visual effect. “A dimension I had not expected 
is the way the center landscaping relates to 
the visual setting at Tanglewood,” he said. 
“It really opens up the dramatic vistas and 
views of Stockbridge Bowl. People will be 
stunned when they see it.”

Fogg said that the logistics of traffi c have 
been factored into the overall plans, including 
a designated vehicle entrance. “The Linde 
Center and TLI won’t add traffi c to the main 
gates,” he said. “Also, the capacity of the new 
facilities are not enough to cause signifi cant 
new traffi c or overfl ows in the area.”

Diverse TLI offerings
The initial summer season of the TLI 

will include approximately 140 events. It 
will include concerts, public conversations, 
demonstrations, multimedia presentations, 
fi lm screenings, keynote speakers, interaction 
with performers and more. (Full schedule 
and other details available at www.tli.org.)

Fogg said the TLI will augment and expand 
the core of Tanglewood’s concert program-
ming, and offer audiences opportunities 
to explore music in depth from different 
perspectives.

“The TLI will attract people who are 
seasoned concertgoers and music-lovers, as 
well as anyone who is intellectually curious,” 
he said. “In addition to the audiences who 
already come to Tanglewood regularly, we 
believe it will attract a much-enhanced range 
and number of attendees.”

Fogg said people will have options, rang-
ing from immersion weekends to attending 
individual activities. Tickets will include 
specifi c events and passes that allow admit-
tance to multiple related activities.

“People will be able to come for one 
specifi c activity, or a whole weekend, or 
activities throughout the season, ” he said.

Most of the TLI’s programming this 
season will refl ect the performances and 
artists scheduled in the music festival’s 

main schedule. For example, Big Ideas is 
a series featuring prominent thinkers in a 
variety of fi elds discussing topics related to 
works in concert. Among them is historian 
Doris Kearns Goodwin leading a discussion 
on leadership in America, in conjunction 
with concert performances of Wagner’s Die 
Walkure and its multi-generational saga of 
power, love, and loss.

That is also refl ected in a series of four TLI 
Weekends, which are described as multi-day 
immersion experiences.

For example, an O’Keefe Weekend on July 
19-21 will “[e]xplore artistic partnerships, 
the creative process, and the infl uence of 
place on art in conjunction with the world 
premiere of Kevin Puts’s The Brightness of 
Light, an orchestral song cycle based on the 

letters of Georgia O’Keefe and her husband 
Alfred Stieglitz.”

Cinematics is a series that explores the 
relationship between music, cinema and the 
human spirit, with fi lms inspired by concert 
programming. For example, a performance 
of Verdi’s Requiem will be followed by 
Defi ant Requiem, a documentary about the 
performance of the piece by Jewish prisoners 
at Theresienstadt, a Nazi concentration camp.

Other activities will include Meet the 
Makers, which are presentations on inspira-
tion and craft by creative professionals in 
music and other fi elds, such as playwright 
Tom Stoppard and master bow maker Benoit 
Rollandost, among others.

Fogg noted that TLI programming will 
also encompass additional genres and themes 
outside of the main Tanglewood fare to more 
contemporary and cutting-edge material.

One initial example of that is Full Tilt, 
a series of “unconventional, subversive 
performances” by artists such a cabaret 
performance artist Meow Meow (Melissa 
Madden Gray).

The TLI season will include participation 
by visiting artists and experts. It will also 
draw on local resources. The Cinematics 
series, for example, is a collaboration with 
the Berkshire International Film Festival.

TLI will also offer online programming 
and events in Boston.

Fogg noted that, outside of the summer 
season, the uses, level of activity, staffi ng 
and other operational logistics of the Linde 
Center will develop over time. “We’ll need 
to see what we need for the non-summer 
seasons, and adjust accordingly,” he said.

Fogg concluded that the opening of Linde 
Center and inaugural season of the TLI are 
just a starting point.

“Our primary focus for this year has been 
to organize the TLI’s fi rst season and get the 
new Linde Center facilities up and running,” 
he said. “For this fi rst year well see what 
works and what doesn’t and adjust accord-
ingly. From there, the possibilities are vast.”◆

The Linde Center will house activities of the Tanglewood Learning Institute, among other programs, and 
gives Tanglewood its fi rst year-round performance space. (Winslow Townson photo, courtesy of BSO)
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The Media Stick is a shaft that holds a 
smartphone at a position that allows users to 
take photographs of themselves from a further 
distance and a wider view than a conventional 
“selfie stick” allows. It also allow the subject 
to move at will, rather than awkwardly hold-
ing their phone camera.

A resident of North Adams, Fruscio works 
in the pro shop at Waubeeka Golf Links in 
Williamstown. He is also program director 
at the North Adams Chamber of Commerce 
and a part-time substitute teacher at McCann 
Technical High School.

“About two years ago, I bought a new 
iPhone and decided to use it to take photos 
of myself hitting a bucket of golf balls,” he 
said. “I propped it up on my golf bag and 
set it up to shoot automatically. But I ended 
up with a lot of pictures of my lower left 
leg and foot.”

Fruscio started thinking about how it 
might be possible to take photos of himself 
while golfing. He came 
up with an idea and 
started tinkering.

“I took an old golf 
club I had and cut off 
the head and rubber 
handle from the shaft,” 
he said. “Then I bought 
a selfie stick from the 
dollar store and attached 
it on one end. That way 
I could place it in my golf bag. If I wanted to 
take a shot of myself, I could push it into the 
ground to hold the phone at the correct angle.”

From his initial do-it-yourself project, 
Fruscio began to refine the idea, adding at-
tachments that enabled it to be used for other 
purposes. “It evolved,” he said. “I realized 
I could use it indoors as a camera or media 
stand if it could be attached to a tripod base.”

He also found non-photographic uses 
for it. “I attached a bracket that can hold a 
Bluetooth speaker to make it into a portable 
sound system,” he said.

Meanwhile, Fruscio also found that it had 
potential as a product. “People who saw it 
started asking if I could make one for them,” 
he said. “It began as a fun hobby. Then, as 
more people wanted one, I thought I could 
really do something with this.”

In a further sign of its potential, Fruscio 
noted that he had initially asked about $20 
for them. “Then one day a woman offered 
me $100 for one,” he said. “That really made 
me think I had something.”

He took the next steps by forming a busi-
ness, The Media Stick LLC. He also applied 
for and received an initial patent (patent 
pending) for the concept.

In addition, he received guidance from 
the Berkshire County office of the Mas-
sachusetts Small Business Development 
Center Network.

The Media Stick venture is still in its 
start-up phase. Fruscio assembles individual 
Media Sticks himself and estimated that he 
has sold about 200 so far.

In its present form the Medias Stick is 47 
inches long and can be extended to over nine 
feet with attachments extended out. It is sold 
on the business’s website (themediastick.
com) for $129.

The package includes the stick and a base 
that can be pushed into the ground or placed 

in a detachable extendable tripod base. At the 
top is a universal mount that can be attached 
to a spring-loaded phone holder, an extend-
able selfie-stick, or other devices, such as 
an iPad, Kindle, digital cameras, a GoPro, 
video cameras, Bluetooth portable speakers, 
or movie projector.

The package also includes a separate 
Bluetooth shutter button.

“It’s primarily designed for smartphones,” 
he said. “However, the adapter allows it to 
be used for a variety of devices.”

Diverse uses
Fruscio’s initial marketing focus has 

been on the Media Stick’s original purpose 
related to golf, but he sees a much wider 
audience for it.

“People have been coming up with all 
kinds of uses for it,” he said.

He said the golf market has been a logi-
cal starting point. The Media Stick enables 

players to record, view 
and analyze their own 
swings. It also can be 
used as an instructional 
and coaching tool.

“Winning the PGA 
merchandise award 
makes that market 
easiest to penetrate,” 
he said. “It entitles me 
to use the PGA logo in 

my marketing. It also means more people 
take my calls.”

Fruscio said he has been meeting with golf 
courses in the region and has made deals with 
several to carry the product in their pro shops.

The Media Stick has also been purchased 
from further afield.

“I sent 13 of them to an instructor at a 
golf academy in Nebraska,” he said. “Each 
kid who signs up gets one of them. It allows 
the students to record their swings, and then 
email the file to the instructor for guidance.”

However, Fruscio sees a much larger po-
tential market for the Media Stick because 
of the product’s versatility. “It can be used 
for a similar purpose to record athletes in 
many different sports,” he said.

The Media Stick can also be used to take 
pictures and shoot videos remotely in other 
settings.

“For many years, I’ve taken an annual 
family portrait, but they didn’t include me 
because I was behind the camera,” he said. 
“Now, I can set it up on the stick and take 
the portrait with me in it.”

He also noted that one owner of the product 
uses it as a walking stick while hiking.

“When he gets to a spot he wants to pho-
tograph, he sets it up and takes a picture of 
the scene with him in it,” he said. “Some of 
the uses are wild. One person is a beekeeper. 
He sets it up by the hives to photograph and 
monitor the activities of his bees.”

It also serves other purposes. “My wife 
uses it as a stand that allows her to look at 
recipes while she is cooking,” Fruscio said.

Product development
As part of setting up the business, Fruscio 

has developed and refined the product beyond 
its origins of recycled golf clubs and dollar 
store selfie sticks.

“There were many twists that had to be 

GOODideas

Local golfer 
connects with 
‘Media Stick’
New product wins 
prestigious award
at PGA trade show

BY JOHN TOWNES

For Ricco Fruscio, a failed attempt at taking selfies of 
his golf swing led to the development of a product he 

calls the Media Stick, which recently won an award as 
one of three Best New Products at the 2019 Professional 
Golfers Association (PGA) merchandise trade show.

Media Stick creator Ricco Fruscio demonstrates how his product can be used in conjunction with a 
smartphone or other camera to capture photos or videos of a golfer’s swing. While this application 
earned the North Adams resident a “Best New Product” award at the PGA’s recent merchandise trade 
show, Fruscio notes that the Media Stick also has a wide range of uses beyond the golf course.

“People who saw it started 
asking if I could make one 
for them,” Fruscio said. “It 
began as a fun hobby. Then, 
as more people wanted one, 
I thought I could really do 

something with this.”
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fi gured out to make it market worthy,” he 
said.” Even the basic packaging requires 
many more decisions and choices than 
you’d think.”

However, Fruscio discovered that one 
initial step – product design – did not require 
much refi nement when he went to a com-
mercial design company to get assistance.

“They said the product’s design was al-
ready perfect because it was so simple,” he 
said. “They told me there was nothing they 
could do to improve it.”

However, sourcing the components of it for 
larger scale commercial production was not 
as straightforward. He had to fi nd parts that 
met its requirements at an affordable price.

He went to a number of sources. He said 
some parts were available on the standard 
market. Others, however, had to be custom 
made or modifi ed.

“For example, the tubing for normal selfi e-
sticks come in standard lengths,” he said. 
“However, this product required a different 
length, and I had to fi nd a supplier who was 
willing to do that.”

Fruscio said that the fi nal step is packaging. 

He has received a prototype of the product’s 
packaging, and he is currently having the 
graphics designed.

He said that he can continue handling the 
assembly and other aspects of the business on 
its present scale, but noted that it will have 
to be ramped up if the product catches on. 
Eventually, he said, he will have to look at 
contracting out the assembly and fulfi llment 
of orders, as well as expanding its marketing.

“One potential customer told me they 
might want to order 400 of them, and I knew 
I couldn’t do all that myself,” he said.

Fruscio also has begun seeking additional 
capital. “When you fi rst start something like 
this, you do the best you can,” he said. “So 
far, I’ve done it all on a very small scale 
and have fi nanced it all myself. But I’m not 
a rich guy and eventually it will require an 
infusion of cash. I have a proof of concept, 
and there has been some investor interest.”

Fruscio said the initial response has given 
him the confi dence to proceed. “Frankly, I’ve 
been amazed at the level of interest there has 
been in this,” he said. “It’s something that 
almost seems to sell itself.”◆

Ricco Fruscio notes that the product’s simplicity is one of it’s strongest selling points. “It’s primarily 
designed for smartphones,” he says. “However, the adapter allows it to be used for a variety of devices.” 
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managing the Williamstown and Pittsfi eld 
Hot Tomatoes locations. And Matt’s wife, 
Casey, is focusing on catering, event coordi-
nation and menu planning for CRISP.

“It’s a real family business,” said Matt Eng-
land, who himself has played various roles at 
Hot Tomatoes since his teenage years – and 
even earlier. “I started folding pizza boxes 
when we opened in 1994,” the 30-year-old 
said, noting that this would have put him at 
about 5 years old at the time.

He continued working at Hot Tomatoes 
as a teenager, taking on some management 
responsibility for the Williamstown shop in 
2005. His parents opened a second location 
in Pittsfi eld in 2008 at 542 Tyler St., which 
gave them a different type of operation with 
a larger kitchen, more diverse menu and 
customer seating for on-site dining.

Following his graduation from MCLA 
with a business degree in 2010, England took 
over operations at the Pittsfi eld location and 
continued in that role until recently handing 
those responsibilities to his brother Nikolas.

England noted that his long involvement 
at Hot Tomatoes refl ects both his own stake 
in the family business and his appreciation of 
life in Berkshires. “I’ve continued working 
here through the years because I like the work 
and because I really like the area,” he said.

He added that the trend among many of 
his friends and contemporaries has been to 
leave the area once the opportunity arises. 
However, a number of them are now fi nd-
ing their way back to the region. “Everyone 
wants to move away, and then they want to 
come back,” he said.

Evolving business
With its signature thin crust and chunky 

sauce, Hot Tomatoes (hottomatoespizza.
com) has been a popular provider of pizza 

to the communities it serves since opening 
its doors 25 years ago. Its longevity has been 
achieved within a market that has become 
increasingly saturated with purveyors of 
pizza and related fare over the years.

In its early years, the business relied 
exclusively on take-out business from its 
original Water Street location. The addi-
tion of a satellite take-out location in North 
Adams in their early years proved to be 
short-lived. However, the Englands’ next 
expansion effort fared much better with 
the 2008 opening of Hot Tomatoes at Tyler 
Street in Pittsfi eld.

That location gave them a larger kitchen 
and space for on-site dining, allowing them 
to expand their menu and cater to both eat-in 
and take-out customers.

In recent years, the Pittsfi eld location 
also became the base of a fl edgling CRISP 
Catering operation.

Matt England explained that well before 
they opened Hot Tomatoes, his parents had 
operated a gourmet food shop and catering 

business called The Grape Vine in the same 
Water Street building. “So, we’re coming full 
circle now with CRISP,” he said.

For the past two years, CRISP (crispcater-
ingevents.com) has operated on a seasonal 
basis, using the refrigeration and food prep 
facilities in Pittsfi eld – and, to a lesser extent, 
Williamstown – to support on-site catering 
for a wide range of events.

(CRISP also had a food-service kiosk 
within the tap room at Bright Ideas Brew-
ing in North Adams, which served a limited 
menu of pizzas and other fare. That operation 
was discontinued in March after a two-and-
a-half-year run.)

England explained that CRISP’s style of 
catering involves open-fi re cooking on an 
assortment of equipment hauled to the site 
with two trucks and trailers. This includes a 
wood-fi red pizza oven, wood-fi red smoker 
and a rotisserie, which can be set up and 
operated in outdoor locations well removed 
from kitchen facilities.

“A lot of our draw for customers is that we 
can do catering out in a fi eld with no kitchen,” 
he said. This has proved popular for wedding 
receptions held in natural settings away from 
other buildings and facilities.

“It’s nostalgic almost,” England said, re-
garding the combination of open-fi re cooking 
and bucolic outdoor settings. “The guests are 
impressed with the set-up and want to talk 
with us about it.”

Water Street expansion
With demand increasing for their catering 

services, the Englands decided to turn CRISP 

into a year-round operation. This step was 
facilitated by the relocation of a business 
tenant from the building next door to Hot 
Tomatoes on Water Street.

Those two buildings, plus another 
neighboring one housing a day spa, have 
all been owned by the England family for 
several years. When Room X Room, an 
interior decor business, moved to a new 
location across town, the Englands decided 
to put the space to use as a permanent base 
for CRISP.

“We wanted to move the catering out of 
Pittsfi eld,” said England, noting that dur-
ing peak business periods it competed with 
the restaurant for limited refrigeration and 
storage space.

“We had overstayed our welcome,” he 
joked.

The 1,200-square-foot Water Street build-
ing proved to be an ideal location to set up a 
dedicated space for CRISP that would include 
a full kitchen, storage, and private tasting 
room where clients could sample items from 
CRISP’s catering menu.

Architectural design work for renovations 
for the project was provided by Guntlow & 
Associates of Williamstown (whose princi-
pal, Vincent Guntlow, recently became Matt 
England’s father-in-law with the marriage 
of his daughter Casey to Matt in January).

Final work on the $50,000 project is being 
completed this spring, in time for CRISP’s 
heavily booked summer season. “We’re 
excited about he summer,” said England, 
noting that they are looking to create some 
special menus and “try out some new cater-
ing ideas.”

Assisting with that process will be Dan 
Flach, an established chef and caterer in the 
region who has been associated with CRISP 
for the past few years.

Beyond the benefi ts of having a dedicated 
space for CRISP’s operations, the proximity 
to Hot Tomatoes will have other complemen-
tary advantages, especially as the pizza parlor 
launches its new outdoor venue.

Last summer the Englands began work to 
transform the cramped parking area behind 
Hot Tomatoes into a covered bar and lounge 
space with seating for 16, along with adjacent 
open-air patio tables and umbrellas. Also 
included are a few picnic tables and a fi re 
pit down at the river’s edge.

Matt England explained that this proj-
ect was undertaken as a way to eliminate 
problematic parking logistics behind the 
building and to put the space to better use. 
“We wanted to fi nd a way to expand and 
generate new revenue,” he said, noting that 
the riverfront location was an asset waiting 
to be put to use.

“We think we’ve created a really attractive 
and intimate setting, and hope people will 
want to stay and enjoy it,” he said.

Hot Tomatoes also has recently installed a 
handicap access ramp to the front of the build-
ing. England explained that this came about 
when the construction work on the outdoor 
dining space triggered a code upgrade for 
the entire building. “So that meant having 
to add handicap access [for Hot Tomatoes], 
which added to the cost of the project but 
was something we really should have here,” 
he said, noting that the overall cost for the 
renovations was $85,000.

With CRISP operating next door to the 
new on-site dining space at Hot Tomatoes, 
England noted that there may be some op-
portunities for cross-over between the two 
facilities in terms of offering customers 
special menu items beyond those served by 
Hot Tomatoes. “With the kitchen so close 
to Hot Tomatoes, it makes sense for us look 
at ways to expand what we can offer people 
there,” he said.

He added that the open space behind Hot 
Tomatoes may also be put to use by CRISP 
as a riverfront location for smaller functions 
such as bridal showers or rehearsal dinners.

While CRISP will now operate on a year-
round basis in its new dedicated space, Eng-
land noted that the outdoor facilities at Hot 
Tomatoes will look to stretch well beyond 
the summer.

“We’re looking at keeping it open from 
late April to early December,” he said, noting 
that exact days and hours of operation will be 
determined as they go along. “We’ll play it 
by ear and see how people respond to it.”◆

Hot Tomatoes and CRISP
continued from page 1

The original Hot Tomatoes shop on Water Street in Williamstown has added handicap access in front and 
a new outdoor bar and dining area to the rear along the Green River. The building next door has become 
the permanent home for CRISP, a catering and event planning business associated with Hot Tomatoes.
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However, the outlook for the town improved 
almost as suddenly as it had darkened. In early 
March it was announced that the store would be 
acquired and re-opened by Adams Hometown 
Markets, a chain based in Cheshire, Conn, that 
operates small supermarkets in Connecticut, 
Massachusetts, New York and Rhode Island. 
The supermarket in Adams, which opened 
within a few weeks of the announcement, 
became the company’s 16th store.

“This store in Adams is the size that works 
well for us, and the town is the type of close-
knit community that we like to do business 
in,” said Russ Greenlaw, vice president of 
operations for Adams Hometown Markets.

The Adams Big Y was just the most recent 
closing of a regional chain supermarket in 
the Berkshires. In the last few years, Sche-
nectady, N.Y.,-based Golub Corporation 
closed its smaller Price Chopper stores in 
North Adams and Lee. Despite efforts by 
those communities to bring in new operators, 
the former Price Choppers have remained 
vacant. So, the speed at which a new owner 
emerged for the Adams Big Y store took 
many people by surprise.

However, there were connections between 
Big Y and Adams Hometown Markets that 
led to the rapid transition.

Adams Hometown Markets is owned by In-
tercontinental Holding Company Inc., which 
was founded in 1996 by Michael Bozzuto.

Bozzuto is also chairman, president and 
CEO of Bozzuto’s Inc., a large family-owned 
wholesale distributor of food and household 
products to chains and independent retailers 
in New England, New York, New Jersey, 
Pennsylvania and Maryland. That company 
is also based in Cheshire, Conn.

Among its other customers, Bozzuto’s is a 
primary wholesale supplier to the Big Y chain.

“I wasn’t directly involved, but when Big 
Y decided to close its Adams store, Boz-
zuto’s brought forward the opportunity of a 
purchase by our company,” said Greenlaw. 
“It all happened very quickly.”

He added that the strong support shown by 
the town was also a major factor in cement-
ing the deal quickly. “The community and 
officials in Adams have been incredible in 
their reception to the idea and their support 
for us as we’ve moved forward,” he said.

As a result, the closing of the Big Y store was 
almost immediately followed by its $348,995 
purchase and rapid transformation into an 

Adams Hometown Market, after a few weeks 
of intensive remodeling, stocking, and hiring.

The store’s new name, which seems tailor-
made for the town of 
Adams, is the result of 
a coincidence.

B o z z u t o ’s  w a s 
founded in 1945 by 
Adam Bozzuto. When 
his son, Michael, estab-
lished Adams Home-
town Markets (originally Adams Super 
Foods), he named it for his father.

The name is also a return to a similar 
moniker the Adams store originally had. 
The forerunner of the store was first opened 
on Myrtle Street in 1917 as Adams Market 
by Jacob Wineberg, a Polish immigrant. It 
later moved across the street for about two 
decades, and then returned to its original site 
in the 1960s as a brand-new supermarket.

That business also grew into a small chain 
called Adams Supermarkets, which had six 
stores in Berkshire County. In 1984 the Big 
Y chain purchased Adams Supermarkets 
from the Wineberg family, and converted the 
Berkshire stores into Big Y outlets.

Transformations and competition
Like other forms of retailing, supermarkets 

have undergone significant transformations. 
In addition to competing with each other, they 
also have to contend with the encroachment of 
big-box stores like Walmart and other retailers 
who have added groceries to their offerings.

There have also been new categories, such 
as ALDI, an international chain of mid-sized 
stores that emphasize private-label products 
at a discount, and stores oriented to bulk 
buying, such as BJ’s Wholesale Club.

To add to the competitive pressures, online 
food shopping has also been making inroads 
across the food industry.

One result of this is an emphasis by chains 
like Big Y and Price Chopper on larger 
“superstores,” which offer a wide range of 
merchandise and specialized services.

In their public announcement, Big Y said 
the Adams store’s 16,000 square feet was 
significantly smaller than their average mar-
ket size of 55,000 square feet. The company 
determined that they could no longer operate 
it effectively, and the 2.48-acre site was too 
small to accommodate a structural expansion.

“As Big Y’s retail model has grown and 
evolved, it has become harder and harder to 
fit within the constraints of this facility,” stated 
the press release. “Throughout its history 
in this location, Big Y has tried to squeeze 
into this store some of the varied and unique 

offerings that Big Y customers have been de-
manding. However, ultimately, it has not been 
able to keep up with Big Y’s current changing 

consumer needs.”
Greenlaw said that he 

recognizes the reasons 
for Big Y’s decision to 
close the Adams store. 
He added that he previ-
ously had worked for 
larger chains, including 

management positions at two Price Choppers 
in Berkshire County.

“I can’t speak for Big Y, but in general 
large corporations rely on standardization,” 
he said. “It’s difficult to operate a large chain 
with uniquely formatted stores of different 
sizes. So, it is a logical business move to 
close their smaller stores that don’t conform 
to their business model.”

continued on next page
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Adams Hometown Market
continued from page 1

“This store in Adams is the 
size that works well for us, 
and the town is the type of 

close-knit community that we 
like to do business in.”
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continued from previous page
Overall, Greenlaw said the food industry 

is similar to other forms of retailing, with 
increased consolidation and standardization, 
and the emerging impact of online commerce. 
He acknowledged that this environment 
places increased pressure on independent 
retailers and smaller chains.

“You have to have your eyes closed not 
to see what’s happening,” he said. “It’s very 
challenging for independent businesses.”

Greenlaw emphasized, however, that 
there continues to be an important role and 
market demand for smaller full-service su-
permarkets. On a practical level, he said, they 
provide a vital service for residents of urban 
neighborhoods or rural small towns who have 
diffi culty traveling to supermarkets that are 
not in the immediate vicinity.

Also, many people, including those with 
cars, prefer the convenience and experience 
of shopping in smaller nearby stores, and 
the sense of community they offer.

Despite the rise of online retailing, he added, 
brick-and-mortar stores continue to be viable. 
“People still want to see and touch merchan-
dise and be able to talk to a person and ask 
questions when they’re shopping,” he said.

Greenlaw noted that consolidation also 
opens opportunities for traditional indepen-
dent businesses and new alternatives.

“I see an analogy with the book indus-
try,” he said. “There was the rise of big-box 
bookstores, especially Borders and Barnes & 
Noble. Then Borders went away and Barnes 
& Noble won that competition. Now, Amazon 
also fi lls that space, and Barnes & Noble has 
to compete with that.”

For many years, these trends threatened 
the role of independent bookstores.

“Local bookstores could not continue as 
they were, and many of them ceased to exist,” 
he said. “But, more recently, there has been 
resurgence of small niche bookstores. Many 
people prefer to browse among real books. 
There has also been a reaction to the homog-
enous nature of corporate chains. People 
like the experience and connection to the 
community of independent local bookstores.”

Localized business model
In a sense, Adams Hometown Markets 

is a hybrid. Its business model is based on 
balancing the individual roles and local 
identities of smaller independent stores with 
the advantages of scale.

“We love being in neighborhoods, and our 
approach is to tightly embed ourselves in a 
community and be responsive to it,” said 
Greenlaw. “Smaller companies like ours 
have more fl exibility to do that.”

At the same time, Adams Hometown Mar-
kets also is able to utilize the economies of 
scale as a multi-store chain. “Volume buying 
enables us to be competitive in our pricing, 
and to stay current in our merchandise,” 
said Greenlaw.

It also benefi ts from its relationship with 
Bozzuto’s, which is its wholesale supplier. 
In addition to national brand-name products, 
Bozzuto’s is also a supplier of IGA (Inde-
pendent Grocers Alliance) products. IGA is 
an association of independent grocery store 
operators which provides volume buying and 
private-label products. Adams Hometown 
Markets is also affi liated with IGA.

The chain has uniform policies and systems 
for operating its stores effi ciently, while offer-
ing a wide selection of products and services, 
including traditional packaged name brands 
and more specialized local offerings, includ-
ing fresh meat, produce and baked goods.

They also complement their volume 
purchasing with a more regional sourcing 
strategy, according to Greenlaw.

“We have a focus on fresh foods and items 
prepared on site,” he 
said. “We also take a 
hyper-local approach 
in our individual stores 
and develop relation-
ships with local pro-
ducers and trade part-
ners as suppliers.”

The Adams Home-
town Markets business 
was originally an out-
growth of the relationships Bozzuto’s had in 
the industry as a wholesaler, both informally 
and through subsidiaries that provide consult-
ing and other support services for retailers.

The chain’s strategy has been to acquire 
existing stores with a footprint of between 
15,000 and 20,000 square feet, which is suf-
fi cient space for a full-service supermarket, 
while retaining a smaller and manageable 
scale.

Its acquisitions have included individual 
stores, independent operators of multiple 
stores, and divestitures by larger companies.

In one early deal in 1996, the company 
purchased nine stores when the Stop & Shop 
and Edwards chains were sold to Royal Ahold 
of the Netherlands. That company sold about 

20 of its stores to other retailers to satisfy 
antitrust concerns.

Greenlaw said the company’s approach 
to individual stores they acquire is based on 
the situation at hand. They try to combine 
the basic existing role and characteristics 
and staff of a store with Adams Hometown 
Markets’ policies and systems.

Some stores have been rebranded and 
redesigned as Adams Hometown Markets. 

Others have retained 
their original names 
and basic appearance, 
within the company’s 
guidelines.

“We look at each 
store and community 
separately,” Greenlaw 
said. “What people 
want in our Montauk, 
Long Island store is 

not necessarily the same as what people are 
looking for in Adams.”

For the store in Adams, he said, it was both 
necessary and logical to re-brand the store 
as an Adams Hometown Market.

Greenlaw noted that the company has a 
somewhat decentralized approach in terms of 
corporate operations. “Technically, our cor-
porate headquarters is in Cheshire, Conn.,” 
he said. “But our offi ce there is very small 
because most of our staff work directly in 
the individual stores. I have a desk there, but 
my real offi ce is my laptop and backpack, 
because I’m usually on the road at our stores.”

The company also emphasizes local man-
agement. With the new Adams store, that 
included the hiring of town resident Robert 
Pytko as manager. Pytko noted that he and 
Greenlaw have known each other for several 
years, and were former associates with a 
different company in the industry.

“When things took shape with the store 
here in Adams, it seemed a good opportunity 
to reconnect [with Greenlaw], which resulted 
in me being brought in to manage the store,” 
Pytko said.

While Pytko had not been an employee 

at the Adams Big Y, the vast majority of 
those hired for the new store had formerly 
worked there. The store initially has about 
50 employees, about 75 percent of whom 
previously worked at Big Y.

In the period immediately following its 
acquisition, Greenlaw said that their initial 
priority had been to make good on their com-
mitment to the town for a rapid re-opening 
of the store.

“We made some cosmetic changes, but 
we didn’t do anything major to the space 
physically,” he said, adding that other modi-
fi cations might be made over time.

Pytko said that one of the more noticeable 
changes involved taking a few feet of shelv-
ing off the ends of each aisle to create more 
openness at the front and rear of the store. 
That goal was also supported by removal of 
the former pharmacy section at the front of 
the store, which provided additional fl oor 
space for display of seasonal merchandise.

While the pieces fell into place neatly for 
both the town and the company in terms of re-
opening the Adams supermarket, Greenlaw 
said it is unlikely that the company would 
pursue a similar scenario with other vacant 
stores in the region.

When asked if they have considered 
acquiring one or both of the former Price 
Chopper stores in North Adams and Lee, 
Greenlaw said he is aware of them, but they 
do not have any current plans to do that.

“When you’re a company of our size, 
opening a 16th store is a big deal, and we’ve 
been totally focused on opening this store in 
Adams,” he said. “But we’re always looking 
for new opportunities.”

Overall, Greenlaw said the company is 
growth oriented, while being mindful of 
the necessity of remaining responsive at 
individual stores.

“We have two priorities,” he said. “One is 
to continually invest in our existing stores. 
We’re also constantly looking for potential 
acquisitions. We want to expand in a con-
trolled way, but not allow ourselves to get 
to a scale where we lose our authenticity.”◆
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Manager Robert Pytko stands in what had previously been the pharmacy section of the former Big Y supermarket in Adams. Removal of the pharmacy and short-
ening the length of the individual aisles has created a more open and inviting space at the front of the store in its new incarnation as Adams Hometown Market.

“We love being in neighbor-
hoods, and our approach is to 
tightly embed ourselves in a 

community and be responsive 
to it,” said Greenlaw. “Small-
er companies like ours have 
more fl exibility to do that.”
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BY JOHN TOWNES
The word “resilience” could be applied to 

Harry’s Supermarket and the Nichols family 
who own and operate it.

Established in 1914, Harry’s Supermarket 
at 290 Wahconah St. in Pittsfield has weath-
ered many changes in the local and national 
economy, and upheavals in the grocery sector 
that has seen continued consolidation into 
chains and large superstores.

Today, it is still standing as one of the last 
family owned independent supermarkets in 
the Berkshires.

“Things are definitely changing in this 
business,” said Bob Nichols, who owns and 
operates Harry’s along with his cousin, Tom 
Nichols. “These days, it seems like every-
body’s selling groceries in big-box depart-
ment stores and other businesses. I even saw 
some food items on sale at a hardware store.”

Nevertheless, he is philosophical about 
that. “This is nothing new,” Nichols said. 
“Things are always changing, and you have 
to continually keep track of trends and make 
adjustments to adapt.”

This applies to basic changes in operations 
and more specific adjustments, such as the 
addition of gluten-free 
foods in response to 
recent demand.

“We even have to 
know about currently 
popular cartoon char-
acters, so we’ll know 
what type of tie-in products like Fruit Snacks 
to order,” he said.

The business originated in the summer of 
1913, when Bob and Tom’s grandfather Harry 
Nichols Sr. (a Lebanese immigrant) and his 
wife, Alice, were walking along Pecks Road.

They saw a two-story building at the corner 
of Wahconah Street and Pontoosuc Avenue 
with a small storefront on the ground level. 
Harry Nichols looked at the building and 
remarked to his wife that it would be a great 
location for a variety store. The following 
year, the building went for sale, and Harry 
Nichols quickly purchased it and opened 
Harry’s Real Variety Store in 1914.

In the second generation of ownership, 
nine members of the Nichols family operated 
the business. Bob and Tom Nichols, who had 
started working in the store in their teens, be-
came the third generation of owners in 1991.

Changes over the years
The business evolved over the years. The 

original store was in the commercial block. 
Later a new grocery store was added. The 
present supermarket was built across the 
street in 1957, and it was doubled in size in 
1961. In the 1950s the original variety store 
was converted into a pharmacy, which closed 
about 18 years ago.

They also established a package store 
in 1933. That still operates in one of the 
storefronts as Nichols Package Store, but the 
family leases the space to another operator.

For 16 years the Nichols also had a second 
Pittsfield store on Elm Street, which they 
closed in 2012.

Bob Nichols said they have been ap-
proached to possibly open a branch in one 

of the smaller supermarkets that have been 
closed recently in the Berkshires (see related 
story on page 1), but they have no plans to 
expand with another store at this point.

“We’re always open to opportunities, and 
you never say never,” he said. “But we had 
experience with the second store on Elm 
Street, and we’re happy focusing on this one.”

Nichols said that in 
addition to its broad 
selection of packaged 
food products as a full-
service supermarket, 
the Wahconah Street 
store has emphasized 

its meat department, deli section, baked 
goods and fresh prepared foods.

“We concentrate on those, and that’s what 
drives the business,” he said. “People come 
here specifically for the meat department 
because what we offer is fresh and good. 
We do custom cuts and provide personal-
ized service.”

They also offer meal-ready options, such 
as Beefsteak Florentine, and other freshly 
prepared foods. “Our ready-to-go section 
started out as one small row,” said Nichols. 
“Now we have about 20 feet of items.”

He added that their deli selection – includ-
ing coleslaw, potato salad and other items 
– is also a strong draw. “It’s all homemade 
and fresh, rather than something that’s just 
dumped out of a tub,” he said.

Competitive pricing
Overall, the 10,000 square-foot super-

market is stocked with about 50,000 items.
Nichols said they are able to offer prices 

that are comparable to chain stores.
“We don’t try to give away three cans of 

veggies for $1, but overall we can compete 
with the chains on prices,” he said.

Nichols said that they are able to benefit 
from the buying power of their wholesale sup-
plier, Bozzuto’s Inc. “The warehouse we use 
serves hundreds of stores, and they are able 
to supply us at competitive prices,” he said.

In addition, Harry’s is a member of IGA 
(Independent Grocers Alliance), an associa-
tion of independent grocery store operators 
which provides volume buying and private-
label products.

“Being in IGA enables us to provide 
products that are a good value,” said Nichols.

Online shopping, including for food 
products, has been cited as a threat to brick-
and-mortar retailing.

However, Harry’s ( 413-442-9084 or 
harryssupermarket.com) offers a more tra-
ditional version of that, including delivery 
of deli items.

“We also have a home-shopping program 
on Tuesdays and Wednesdays,” Nichols 
said. “You can call us with a shopping list 
on Tuesday morning and we’ll deliver it that 
afternoon or on Wednesday.”

In many respects, Harry’s is a truly com-
munity-based business. The current owners 
say they have customers who knew them 
when they were young children.

Bob Nichols added that most of their 

20-member staff have been long-time em-
ployees, including some who have worked 
there for at least 30 years.

However, he emphasized that Harry’s is 
not just a neighborhood market.

“People come here to shop from all 
over,” he said. “We have customers from as 
far as Stephentown, N.Y., and the northern 
Berkshires.”

He attributed the store’s longevity to a 
combination of adaptability and basic busi-
ness principles.

“We give our customers quality products 
and good, friendly service, and people ap-
preciate that,” he said. “We’ve had to change, 
and will continue to change, but what we’re 
doing works.”◆

HARRY’S SUPERMARKET

Family-run store 
perseveres by 
emphasizing its 
own strengths

Cousins Bob (left) and Tom Nichols are the latest generation of the family that has operated Harry’s Supermarket on Wahconah Street in Pittsfield for the past 105 
years. In an increasingly consolidated industry that rewards size and volume, Harry’s continues to thrive as one of the last independently operated grocers in the 
region by focusing on strengths such as the quality and service of its meat department. “We concentrate on those, and that’s what drives the business,” says Bob.

“We give our customers 
quality products and good, 
friendly service, and people 

appreciate that.”

Allendale Shopping Center
Retail & Commercial Space Available

SIZES & OPTIONS TO SUIT YOUR BUSINESS

ALLENDALE SHOPPING CENTER • 5 CHESHIRE ROAD • SUITE 60 • PITTSFIELD, MA 01201

Convenient Free Parking • Bus Stop at Entrance • Flexible Lease Terms
FOR LEASING INFORMATION CONTACT:

Glenn Langenback • Property Manager
Tel: 413-236-5957 • Cell: 413-464-4211 • GLangenback@verizon.net

EXPERIENCE BCC. 
Sit in on a classroom experience taught by BCC's exceptional faculty. 

Wednesday, April 17, 2019 • 8:30 am   — 3:00 pm

AFFORDABLE
HIGH QUALITY
CONVENIENT 

www.berkshirecc.edu
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REAL estate
The following real Estate 
transactions are provided by 
Banker & Tradesman Real 
Estate Data Publishing. Only 
properties valued at $75,000 
or higher are included.

ADAMS
144 Friend St.
Buyer: Evan Champagne +
Seller: Qiyu Liang +
Price: $169,000
Mortgage: $163,930
Lender: Greylock FCU
Date: 2/8/19

25 Gilead St.
Buyer: Jeromy Richardson
Seller: Gerald Cole 3rd +
Price: $146,000
Mortgage: $130,355
Lender: Adams Community
Date: 2/4/19

47 Valley St.
Buyer: Garrett Pulley +
Seller: Steven Gwozdz
Price: $149,500
Mortgage: $134,400

Lender: Adams Community
Date: 2/1/19

7 Weber St.
Buyer: April Languirand
Seller: Donna Macdonald
Price: $89,000
Mortgage: $87,387
Lender: Academy Mtg
Date: 2/8/19

BECKET
195 Hopkins Ln.
Buyer: James Aquilina +
Seller: Mac Johansen IRT +
Price: $243,000
Mortgage: $194,400
Lender: Academy Mtg
Date: 2/15/19

134 Little John Dr.
Buyer: Frank Crave
Seller: Penelope Spoja
Price: $100,000
Mortgage: $60,000
Lender: Quicken Loan
Date: 2/28/18

317 Skyline Ridge Rd.

Buyer: Raymond Rapposelli +
Seller: Ronald Clark +
Price: $421,461
Date: 2/13/19

CHESHIRE
176 Shadowland Cove Rd.
Buyer: James Wojtasek
Seller: Richard Sanderson
Price: $180,000
Mortgage: $162,000
Lender: Greylock FCU
Date: 2/1/19

CLARKSBURG
740 Daniels Rd.
Buyer: Ryan Pytko +
Seller: James Greenlaw
Price: $225,000
Mortgage: $165,000
Lender: MountainOne
Date: 2/15/19

DALTON
23 Chamberlain Ave.
Buyer: James Ethier Jr +
Seller: Bruce Cady +
Price: $174,400
Mortgage: $171,241
Lender: Quicken Laon
Date: 2/19/19

18 Dalton Division Rd.
Buyer: Nicole Hosier
Seller: Dawn Barrett
Price: $151,500
Mortgage: $143,925
Lender: Greylock FCU
Date: 2/15/19

222 Grange Hall Rd.
Buyer: Kristen Kushi
Seller: Aleksy Patryn +
Price: $193,000
Mortgage: $173,000
Lender: Adams Community
Date: 2/7/19

57 John St.
Buyer: Jonathan Schmidt
Seller: Kirchner NT +
Price: $155,000
Mortgage: $152,192
Lender: Evolve B&T
Date: 2/26/19

713 Kirchner Rd.
Buyer: Ryan Pellerin +
Seller: Erwin Kuni Jr +
Price: $276,,000
Mortgage: $291,631
Lender: Greylock FCU
Date: 2/25/19

654-R Main St.
Buyer: Sally Yenolevich +
Seller: Ryan Pellerin +
Price: $230,000
Mortgage: $184,000
Lender: Greylock FCU
Date: 2/25/19

720 Old Windsor Rd.
Buyer: Louis Costi +
Seller: Janice Robinson
Price: $388,500
Mortgage: $380,000
Lender: Adams Community
Date: 2/27/19

71 Otis Ave.
Buyer: Zachary Francis +
Seller: Nathan Wagner
Price: $134,900
Mortgage: $130,853
Lender: Adams Community
Date: 2/28/19

70 Sleepy Hollow
Buyer: Chad Poirier +
Seller: John Connolly +
Price: $315,000
Mortgage: $299,250
Lender: Greylock FCU
Date: 2/20/19

EGREMONT
Hillsdale Rd.
Buyer: Michael Schopp Jr +
Seller: Rubsamen NT 1 +
Price: $110,000
Date: 2/21/19

Sky Farm Rd.
Buyer: Kifar Zaydee Corp
Seller: Margery Barrett +
Price: $300,000
Date: 2/26/19

62 Undermountain Rd.
Buyer: Greenagers Inc
Seller: Appalachian Trail 
Conf
Price: $220,000
Date: 2/1/19

GREAT
BARRINGTON

73 Christian Hill Rd.
Buyer: Crisshill 73 LLC
Seller: Dominic Lydon
Price: $308,000
Mortgage: $297,500
Lender: Kathleen Basile
Date: 2/15/19

16 Cottage St.
Buyer: James Garbarino +
Seller: Matthew Merritt

Price: $362,500
Mortgage: $290,000
Lender: BMO Harris Bk
Date: 2/14/19

7 Hart St.
Buyer: Alina Meier-Linden +
Seller: Diane Crawford-
Kelly +
Price: $256,500
Date: 2/4/19

121 Hollenbeck Ave.
Buyer: Jeremy Stoepker +
Seller: Melvin Gershon +
Price: $657,000
Mortgage: $484,350
Lender: Lee Bank
Date: 2/15/19

7 Kalliste Hill
Buyer: 7 Kalliste Hill Road 
NT +
Seller: William Booth +
Price: $790,000
Date: 2/15/19

1077 Main St.
Buyer: Andrew Berens
Seller: Bryan Sanderson +
Price: $325,000
Mortgage: $964,000
Lender: Adams Community
Date: 2/15/19

228-230 Stockbridge Rd.
Buyer: CMB Stockbridge 
Road LLC
Seller: Cegam LLC
Price: $1,200,000
Mortgage: $1,087,500
Lender: Lee Bank
Date: 2/12/19

5 Thrushwood Ln.
Buyer: Andrea White T +
Seller: Barrington Brook 
RT +
Price: $702,560
Date: 2/22/19

HANCOCK
Country Village
Buyer: Belmont JP Ski LLC
Seller: CLP Jiminy Peak LLC
Price: $18,000,000
Mortgage: $10,000,000
Lender: Belmont JP Mtg
Date: 2/1/19

37 Corey Rd. U:433
Buyer: Redhills TM T +
Seller: Gregory Adams
Price: $95,000
Date: 2/22/19

HINSDALE
30 Cove Ln.
Buyer: Bartholomew Collins
Seller: Frank Orr 3rd
Price: $235,000
Date: 2/20/19

400 Michaels Rd.
Buyer: Amy Arico +
Seller: Patrick Torra +
Price: $257,000
Mortgage: $244,150
Lender: Greylock FCU
Date: 2/8/19

650 Robinson Rd.
Buyer: Christopher Smith +
Seller: Lori Flynn +
Price: $522,500
Mortgage: $418,000
Lender: Greylock FCU
Date: 2/1/19

Pine Cone Ln. U:270
Buyer: David Bacchioni +
Seller: Charles Maller +
Price: $325,000
Date: 2/8/19

LANESBORO
Brodie Mountain Rd.
Buyer: Belmont JP Ski LLC
Seller: CLP Jiminy Peak LLC
Price: $18,000,000
Mortgage: $10,000,000
Lender: Belmont JP Mtg
Date: 2/1/19

Corey Rd.
Buyer: Belmont JP Ski LLC

Seller: CLP Jiminy Peak LLC
Price: $18,000,000
Mortgage: $10,000,000
Lender: Belmont JP Mtg
Date: 2/1/19

Country Village
Buyer: Belmont JP Ski LLC
Seller: CLP Jiminy Peak LLC
Price: $18,000,000
Mortgage: $10,000,000
Lender: Belmont JP Mtg
Date: 2/1/19

Potter Mountain Rd.
Buyer: Belmont JP Ski LLC
Seller: CLP Jiminy Peak LLC
Price: $18,000,000
Mortgage: $10,000,000
Lender: Belmont JP Mtg
Date: 2/1/19

23 Profile St.
Buyer: Kevin Foley +
Seller: Shaun Gariepy +
Price: $255,000
Mortgage: $250,381
Lender: Academy Mtg
Date: 2/25/19

580 S Main St. U:102
Buyer: Jonathan Boehm +
Seller: Roslyn Robinson-
Mann
Price: $75,000
Date: 2/1/19

LEE
210 Columbia St.
Buyer: LB Corp
Seller: JA Realty Corp
Price: $150,000
Date: 2/7/19

160 High St.
Buyer: Steven Seltzer
Seller: Greater Grace Church
Price: $190,000
Date: 2/28/19

130 Tamarack Ave.
Buyer: Ruby Realty LLC
Seller: David Sires Jr +
Price: $125,000
Mortgage: $160,000
Lender: Ruth Burstein
Date: 2/14/19

235 Willow St.
Buyer: Julie Willis-Dyer
Seller: Stephanie Shelburne
Price: $223,000
Mortgage: $45,000
Lender: Greylock FCU
Date: 2/8/19

LENOX
44 Birchwood Ln.
Buyer: Christina Nasman +
Seller: Jacob Trudeau
Price: $300,000
Mortgage: $265,000
Lender: Greylock FCU
Date: 2/11/19

42 Crystal St.
Buyer: Thomas R&B L 
Garrity IRT +
Seller: Wellington Joan Est +
Price: $750,000
Date: 2/28/19

52 Crystal St.
Buyer: Thomas R&B L 
Garrity IRT +
Seller: Wellington Joan Est +
Price: $750,000
Date: 2/28/19

62 Crystal St.
Buyer: Thomas R&B L 
Garrity IRT +
Seller: Wellington Joan Est +
Price: $750,000
Date: 2/28/19

31 Hubbard St.
Buyer: Michelle Pranger
Seller: Matthew Merritt
Price: $332,600
Mortgage: $266,080
Lender: Academy Mtg
Date: 2/14/19

234 Lee Rd.
Buyer: Johanna Wetmore
Seller: David Cruz
Price: $300,000
Mortgage: $240,000
Lender: Lee Bank
Date: 2/22/19

41 Pine Knoll Rd.
Buyer: John Kousch
Seller: Murli Raman +
Price: $453,000
Mortgage: $453,000
Lender: USAA Fed SB
Date: 2/25/19

Woods Ln. U:2
Buyer: John Fabiano +
Seller: Seymour Goldman

Price: $600,000
Date: 2/1/19

NEW
MARLBORO

14 Main Rd.
Buyer: Michael Hale +
Seller: Steve Kolodziej
Price: $138,000
Date: 2/28/19

228 Rhoades To Bailey Rd.
Buyer: Abraham 
Moskowitz +
Seller: Alma NT +
Price: $90,000
Date: 2/8/19

NORTH ADAMS
5 Bethel St.
Buyer: Robert Gregory
Seller: Nathan Feder
Price: $125,000
Mortgage: $100,000
Lender: Greylock FCU
Date: 2/5/19

28-30 Frederick St.
Buyer: Jodi Joseph
Seller: Michael Zappula
Price: $99,900
Mortgage: $79,920
Lender: Adams Community
Date: 2/5/19

1414 Massachusetts Ave.
Buyer: Centerville Sticks 
LLC
Seller: Kevin Foley +
Price: $190,000
Date: 2/6/19

176 Meadow St.
Buyer: John Bedard +
Seller: Wells Fargo Bank
Price: $99,000
Mortgage: $79,200
Lender: Adams Community
Date: 2/28/19

23 Northern Lights Ave.
Buyer: Melissa Davine
Seller: Gisele Jordan
Price: $149,900
Mortgage: $119,920
Lender: MountainOne
Date: 2/22/19

28 Porter St.
Buyer: Ivy Krofta +
Seller: Adair Properties LLC
Price: $125,000
Mortgage: $100,000
Lender: Adams Community
Date: 2/22/19

221 State Rd.
Buyer: 221 State Road 
Realty LLC
Seller: O Ice LLC
Price: $245,000
Mortgage: $250,000
Lender: Anthony Parrinello
Date: 2/5/19

18 Summit Ave.
Buyer: JP Morgan Chase 
Bank NA
Seller: Preston Kelly +
Price: $120,000
Date: 2/1/19

OTIS
43 Langdon Ln.
Buyer: Bradley Barber +
Seller: Antonio Scapin Jr +
Price: $605,000
Date: 2/22/19

PERU
247 E Windsor Rd.
Buyer: Adam Larson +
Seller: Dearworth Ann Est +
Price: $225,000
Mortgage: $213,750
Lender: Academy Mtg 
Date: 2/1/19

PITTSFIELD
31 Albermarle Rd.
Buyer: Kristen Marchetto
Seller: Mark Messina +
Price: $236,000
Mortgage: $231,725
Lender: Academy Mtg
Date: 2/8/19

148 Alfred Dr.
Buyer: Benjamin Buchinski +
Seller: Richard Walat
Price: $339,900
Mortgage: $322,905
Lender: Greylock FCU
Date: 2/22/19

1138 Barker Rd.
Buyer: Andrew Filkins

Seller: Andrea Filkins
Price: $171,000
Mortgage: $228,000
Lender: Pittsfield Coop
Date: 2/28/19

14 Bromback St.
Buyer: Antonio Cerveira
Seller: Kurt Hospot +
Price: $100,000
Mortgage: $105,305
Lender: Kurt Hospot
Date: 2/26/19

99 Cambridge Ave.
Buyer: Kimberly Leab
Seller: Nicholas Manns +
Price: $177,000
Mortgage: $159,300
Lender: Adams Community
Date: 2/11/19

7 Coltland Dr.
Buyer: Qi X Chen +
Seller: Christopher Lillie
Price: $286,000
Mortgage: $155,000
Lender: Sun Mtg
Date: 2/26/19

145 Connecticut Ave.
Buyer: Hildegard Wachob T +
Seller: James Kostek
Price: $165,000
Date: 2/22/19

567 Dalton Ave.
Buyer: Daniel Wallace
Seller: Eileen Wallace +
Price: $200,000
Mortgage: $168,000
Lender: Lee Bank
Date: 2/15/19

7 Delaware Ave.
Buyer: Kelley Taylor
Seller: Valenti Frederico 
Est +
Price: $140,700
Mortgage: $98,490
Lender: Greylock FCU
Date: 2/6/19

80 Dodge Ave.
Buyer: Arthur Elmer-Sykes Jr
Seller: Patricia Messer +
Price: $115,000
Mortgage: $65,000
Lender: Greylock FCU
Date: 2/4/19

16 Donovan St.
Buyer: Richard Carnevale +
Seller: Walter Utter Jr +
Price: $235,000
Mortgage: $227,950
Lender: Greylock FCU
Date: 2/22/19

147 E Park St.
Buyer: Jessica Eggleston +
Seller: Justin Hinckley +
Price: $160,000
Mortgage: $157,102
Lender: Academy Mtg
Date: 2/8/19

1800 East St.
Buyer: Ashley Atiemo
Seller: George Atiemo
Price: $160,000
Mortgage: $120,000
Lender: Lee Bank
Date: 2/15/19

42 Essex St.
Buyer: Daniel Francese +
Seller: USA VA
Price: $80,250
Date: 2/15/19

47 Harris St.
Buyer: Brian Gilligan
Seller: Sean Riedinger +
Price: $108,000
Mortgage: $106,043
Lender: Quicken Loan
Date: 2/11/19

210 Highland Ave.
Buyer: Derek Charbonneau
Seller: Anne Larrow +
Price: $77,000
Mortgage: $77,000
Lender: Adams Community
Date: 2/8/19

17 Morgan St.
Buyer: Eric Dupont +
Seller: Sheldon Dupont
Price: $76,000
Mortgage: $106,000
Lender: Greylock FCU
Date: 2/26/19

391 North St.
Buyer: 395 North LLC
Seller: Whaling Properties 
LLC
Price: $800,000
Mortgage: $764,000
Lender: NBT Bank
Date: 2/11/19

929 North St.
Buyer: Christopher Atwood
Seller: Majchrowski 
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BerkShares Business of the Month

Thomas Parker learned how to smith from his father Richard Parker, proprietor of the 
Little Silver Shop in Avon, CT. Growing up, there was always something for him to 
tinker with and he was encouraged to develop his skills from a young age. Armed with a 

torch, some solder and �ux, scraps of raw metal, Tom says the only disclaimer from his Dad was: 
“don’t burn the house down!” In 1995 he became an o�cial apprentice and in 2007 Tom opened 
his own shop, the Berkshire Gold and Silversmith in downtown Great Barrington.

Tom was �rst introduced to the 
Berkshires in 1998 when he caught 
wind of the Berkshire Bateria, the 
Great Barrington-based percussive 
Brazilian music group. During his 
years as a music student at the Uni-
versity of Miami, Tom fell in love 
with Brazilian music and joined the 
touring group shortly after return-
ing home to Connecticut. As Tom 
describes it, after an all-night gig one 
fateful New Year’s Day, he was travel-
ing back home when he saw a “for 
rent” sign in a picturesque window 
at 152 Main Street. He immediately 
recognized the potential for the space 
and knew he had to act upon his vi-
sion. After traveling and performing 
with the group for almost a decade, 

the silversmith decided to settle in Great Barrington and become a full-time business owner. 

�e store’s slogan “Old World Craftsmanship meets Modern Danish Design” perfectly captures 
the essence of Tom’s expertise and artistry. His original designs are characterized by clean, smooth 
�owing lines. Simple, ergonomic and durable, Tom says, “some call it modernist.” Occasionally 
you’ll see pieces that have Celtic or Mayan in�uences, and Tom has been known to incorporate 
natural elements such as cast seashells. However, Tom’s personality is perhaps best captured in the 
space drums developed in collaboration with local craftspeople Harry Sano and Leah McLeod: 
unique melodic and meditative percussion instruments that he up-cycled from propane grill 
tanks and then tuned and �nished with a lacquer paint.

When Tom started the Berkshire Gold and Silversmith he received a warm welcome from other 
local businesses. He sees accepting and recirculating BerkShares as a way of paying it forward and 
was an early adopter of the local currency. Just as he recognizes his shop as a community hub, 
Tom says he loves the way that BerkShares are a tool to create community. 

He is hopeful for the growth of the trades in the Berkshires, and believes that their future will 
depend on the transfer of skills and knowledge from a master tradesman to an apprentice. While 
some trades have formal requirements such as number of practicing hours or an education that 
determines when an apprentice is ready to step out their own, smithing is more nuanced — it’s 
more about a feel for the art. Tom says that as long as people are still interested, he’ll always be 

Berkshire Gold & Silversmith
152 Main Street, Great Barrington, MA  (413) 528-0013

more stories like this one at www.berkshares.org
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Berkshire County real estate transfers

Rachel Est +
Price: $90,200
Mortgage: $81,090
Lender: Adams Community
Date: 2/7/19

17 Parker St.
Buyer: Warsaw Properties 
LLC
Seller: Brian Keegan +
Price: $111,000
Date: 2/1/19

47 Parker St.
Buyer: Napster Properties 
LLC
Seller: Spike RET +
Price: $112,095
Date: 2/22/19

453 Pecks Rd.
Buyer: Wendling Realty 
LLC
Seller: Thomas Dailey
Price: $370,000
Mortgage: $1,450,000
Lender: Thomas Dailey
Date: 2/26/19

4 Plastics Ave.
Buyer: Steven Donald
Seller: Adam Lewis
Price: $131,000
Mortgage: $127,070
Lender: Citizens Bank
Date: 2/28/19

21 Roberta Rd.
Buyer: Patrick Donovan
Seller: David Kanter +
Price: $219,000
Mortgage: $219,000
Lender: Adams Community
Date: 2/22/19

Shaker Ln.
Buyer: Bruce Andrews +
Seller: Dallmeyer Martha 
Est +
Price: $275,000
Date: 2/28/19

74 Somerset Ave.
Buyer: Lee Fleming-Hand
Seller: Harte John Jr Est +
Price: $156,500
Mortgage: $186,159
Lender: Movement Mtg
Date: 2/14/19

306 South St.
Buyer: Craig Kahn
Seller: Scarafoni Financial 
Group
Price: $250,000
Mortgage: $250,000
Lender: Seller
Date: 2/22/19

11 Spadina Pkwy.
Buyer: Simona Collins
Seller: Robert Lore
Price: $221,500
Mortgage: $210,425
Lender: Lee Bank
Date: 2/14/19

28 Strong Ave.
Buyer: Linda Torra
Seller: Michael Lynch +
Price: $174,000
Mortgage: $139,200
Lender: Greylock FCU
Date: 2/8/19

598 Tyler St.
Buyer: Right On Tyler LLC
Seller: Star RET +

Price: $99,405
Date: 2/22/19

45 Wilson St.
Buyer: Christeen Stracuzzi
Seller: USA HUD
Price: $87,500
Mortgage: $112,137
Lender: Movement Mtg
Date: 2/4/19

22 Wood Ave.
Buyer: Timothy Godwin
Seller: Nora Doucette
Price: $131,000
Mortgage: $117,900
Lender: Academy Mtg
Date: 2/19/19

1450 North St. U:106
Buyer: Lynette Livermore
Seller: Hildegard Wachob 
RET +
Price: $160,000
Date: 2/19/19

RICHMOND
6 Bridge St.
Buyer: John Oleary +
Seller: Oleary FT +
Price: $171,000
Mortgage: $61,000
Lender: Quicken Loan
Date: 2/8/19

115 Lenox Rd.
Buyer: Pinelending A 
Palins Cap
Seller: Christopher 
Martin +
Price: $105,035
Date: 2/6/19

1455 State Rd.
Buyer: George Rufo 3rd
Seller: Vincent Stannard
Price: $335,000
Date: 2/1/19

SAVOY
309 Loop Rd.
Buyer: Wade Will +
Seller: Will Elaine Mary 
Est +
Price: $120,000
Mortgage: $120,000
Lender: Greylock FCU
Date: 2/15/19

SHEFFIELD
518 Berkshire School Rd.
Buyer: JLH Berkshire 
Realty LLC
Seller: Samuel Ritt +
Price: $265,000
Date: 2/22/19

102 Rannapo Rd.
Buyer: Rannapo Road NT +
Seller: Michael Shiels +
Price: $880,000
Date: 2/28/19

WEST
STOCKBRIDGE

2 Harris St.
Buyer: 2 Harris Street LLC
Seller: Berkshire Antique 
Emporium
Price: $535,000

Mortgage: $500,000
Lender: Pittsfield Coop
Date: 2/1/19

WILLIAMSTOWN
Henderson Rd.
Buyer: Jena Cohoon
Seller: Jeana Hayes-Carrier 
RET +
Price: $75,000
Date: 2/14/19

462 Henderson Rd.
Buyer: Steve Diamond
Seller: Cheryl Diamond
Price: $145,000
Mortgage: $142,373
Lender: Quicken Loan
Date: 2/25/19

WINDSOR
500 Peru Rd.

Buyer: Corbin Lounsbury +
Seller: Kevin Oconnor
Price: $210,000
Mortgage: $216,930
Lender: Academy Mtg
Date: 2/4/19

1335 Savoy Rd.
Buyer: Nathan Wagner
Seller: Moore Louise Est +
Price: $225,000
Mortgage: $180,000
Lender: Greylock FCU
Date: 2/28/19

◆

• Lawn Fertilization • Broadleaf Weed Control
• pH Balancing • Lime Application
• Power Seeding • Core Aeration
• Grub and Insect Control • Tree and Shrub Care
• Mosquito, Flea & Tick • One-Time Special Event
  Control Programs                     Sprays

ACCEPTING NEW PATIENTS!
LOCALLY OWNED & OPERATED • SERVICING BERKSHIRE COUNTY

Call Jim at 413.446.7795 for a FREE Lawn Evaluation

BRANDY MCKIE
Area Manager
lee, MA  |  NMLS# 1286264

leebank.com    |    lee    |    stockbridge    |    great barrington    |    Lenox    |    pittsfield    |    413-243-0177

HOME SWEET EQUITY
Home Equity Lines of Credit
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people on the move
Lee Bank has an-

nounced the promotion 
of two key customer-
facing employees within 
the company to support 
its continued growth in 
2019. Gina Basiliere has 
been named to the posi-
tion of branch supervisor 
of the bank’s North Street 
offi ce in Pittsfi eld, and 
Haley Burke has been 

named to the position of mortgage originator 
in the bank’s main offi ce on Park Street in Lee. 
Basiliere has been employed at Lee Bank for 
more than 20 years and has worked in both the 
loan department and branch network. As branch 
supervisor, she will oversee the sales and service 
efforts of the branch team. Basiliere is active in 
the Pittsfi eld community where she participates 
in a number of initiatives, including the Link to 
Libraries program at Silvio O. Conte Community 
School. Burke joined Lee 
Bank seven years ago and 
has been an integral part 
of the deposit and loan 
operations area while 
also working towards 
becoming a mortgage 
originator. With a total of 
10 years banking experi-
ence, she has developed 
borrower and local Re-
altor relationships that 
complement her new role and responsibilities. 
Burke is also a member of Lee Bank’s Millennial 
Advisory Panel.

Berkshire Community 
College (BCC) has ap-
pointed Melissa Loiodice 
as director of human re-
sources. Since last fall, 
Loiodice has served as 
special assistant to the 
president at BCC, focus-
ing on Title IX and Af-
fi rmative Action. Prior to 
that, she held the positions 
of principal attorney at 
Loiodice Law, associate attorney with SKM Title 
& Closing Services PC, director of operations with 
Pittsfi eld Community Connection, and associate 
counsel with Antonino & DiMare Law Offi ce. 
She also served as a panel attorney at the UMass 
Amherst Student Legal Services Offi ce. In her 
new position at BCC, Loiodice replaces Deborah 
Cote, vice president of human resources, who 
retired in February.

Lindsey Schmid has 
been promoted to the 
position of vice president 
of tourism and market-
ing at 1Berkshire, the 
regional economic de-
velopment and advocacy 
organization. Schmid, 
who previously served 
as 1Berkshire’s director 
of marketing, has worked 
with the organization for 

over eight years and is also the regional tourism 
council director. Prior to joining 1Berkshire in 
2010, Schmid lived in Denver, where she got her 
MBA from University of Denver and worked as 
marketing manager for SCS Interactive. Before 
that, she lived in Washington, D.C., where she 
worked for The National Council of La Raza, as 
well as Teatro and Osteria Goldoni restaurants, 
handling public relations and marketing.

Berksh i re  Money 
Management has wel-
comed Jamie Smith to 
its team as client success 
coordinator. In this role 
she is fi rst point of contact 
for all visitors and callers 
to the Dalton-based fi rm. 
She will also be respon-
sible for all accounting 
operations, client on-
boarding, scheduling, 
and other client service needs. Prior to joining 
Berkshire Money Management, Smith was an 
executive assistant at Atlas Private Wealth Man-
agement in North Adams for nearly six years. She 
is the fi rm’s seventh hire in the last two years.

Southwestern Vermont 
Medical Center (SVMC) 
has announced that Nurse 
Practitioner Stefanie Mc-
Gowan, RN, AG-ACNP, 
has joined Dartmouth-
Hitchcock Putnam Medi-
cal Group and SVMC 
Urology, based in the 
Medical Office Build-
ing in Bennington. Since 
2013, McGowan has 
worked as a nurse practitioner at the Shock Trauma 
Center, part of the University of Maryland Medical 
Center. Before that, she was a clinical nurse in 
the Comprehensive Solid Organ Transplant Unit 
at New York Presbyterian-Columbia University 
Medical Center. She is a member of the American 
Association of Critical Care Nursing.

Chris Becker  has 
been promoted to branch 
manager for the Great 
Barrington office of 
NBT Bank. He previ-
ously served as assistant 
branch manager. Becker 
has over 25 years of ex-
perience in the fi nancial 
services industry. Prior 
to joining NBT Bank in 
2017, he was manager 

and producer for Becker and Associates. Becker 
also worked for other fi nancial services fi rms in 
the Massachusetts area.

Gaye Weinberger, director of HR Services at 
Organization Ink, has completed her certifi cation 
as Senior Certifi ed Professional (SCP) from the 
Society of Human Resource Management, which 
provides a global standard in certifi cation for the 
HR profession. In her position at Organization 
Ink, Weinberger supports employee relations/
development, compliance, and a full range of HR 
programs with the fi rm’s accounts.

The Rotary Club of Pittsfi eld has announced 
that Gwendolyn Davis is the 37th recipient of the 
Donald G. Butler Award. Established in 1983, the 
award is presented annually to the Rotarian who 
best represents those ideals of service to Rotary 
and the community, which were exemplifi ed by 
Butler in his lifetime. Butler was a three-term 
mayor of the City of Pittsfi eld, served on the 
City Council for 18 years, and was an offi cer 
with the then City Savings Bank. Davis has 
been a Pittsfi eld Rotarian since 1997 and prior 
to being in the Pittsfi eld club was a Rotarian in 
New Hampshire for three years. She is a Rotary 
International Paul Harris Fellow, which recog-
nizes global support to those in need. She is the 
club’s Rotary International Representative and 
runs its annual Rotary International Foundation 
Drive. She has been on both the club’s and foun-
dation’s board of directors, and next year will be 
the foundation’s president. Davis received the 
honor at the club’s luncheon meeting on March 
28 and a reception followed that evening at Otto’s 
Kitchen in Pittsfi eld.

Berkshire County Arc 
has announced the pro-
motion of Sonja Stew-
art to director of family 
support and advocacy, 
and the hiring of David 
Singer as director of 
marketing and communi-
cations. Both will join the 
agency’s administration 
team. In her new position, 
Stewart will continue to 
oversee case management in the Adult Family 
Care program. She will direct the operations 
of BCArc’s Family Support Center, providing 
services that support children and adults with 
disabilities living in the community with their 
families. She will also coordinate Berkshire 
County Arc’s respite services. Prior to this pro-
motion, Stewart served as BCArc’s family sup-

port manager, where she 
oversaw the case manag-
ers and family advocates. 
In a newly redesigned 
and expanded position, 
Singer will drive the 
agency’s communica-
tions, marketing and de-
velopment strategies. He 
joins BCArc after serving 
as director of communi-
cations and marketing 

for Albany Law School, in Albany, N.Y. His 
career has included a wide range of positions in 
journalism and public relations in Massachusetts 
and New York. He has written for a variety of 
publications, and currently reviews live music 
for the Daily Gazette in Schenectady, N.Y.

Adams Community Bank has announced the 
following promotions: Emma Tower to assistant 
vice president and mortgage underwriter; Melissa 
Tremblay to senior credit analyst offi cer; Jer-
emy Patterson to network and systems offi cer; 
Elizabeth Trudeau to senior loan processor, and 
Casey Storbeck to loan servicer. Tower started 
with Adams Co-Operative Bank in 2006 as a 
teller and in 2010 moved to the lending area, 
rising through the ranks to her new position as 
assistant vice president. Tremblay began her career 
with the bank in 2012 as a senior credit analyst. 
Patterson began his career with the bank in 2017 
as system administrator. Trudeau started with 
South Adams Savings Bank in 2002 as a teller 
and in 2003 moved to retail lending. Storbeck 
began her career at Adams Community Bank as 
a teller in 2017.

April Roche has been 
promoted to director of 
student services at Hill-
crest Educational Centers 
(HEC). Roche previously 
served as HEC’s director 
of clinical services since 
2010. In her new role, she 
will assume oversight of 
the clinical, educational 
and nursing departments, 
with a focus on enhancing 

and streamlining the delivery of services to stu-
dents. Roche has been a member of HEC’s staff 
since she began her career as a clinician in 1998.

Big Y Foods Inc. has announced the following 
changes to its senior leadership team. Donald 
D’Amour, current chairman and CEO, will transi-
tion out of his day-to-day responsibilities as CEO 
and will continue to serve as an advisor to the 
board in his new role as chairman emeritus. He was 
appointed to CEO in 1980 and in 1997 succeeded 
his father and co-founder, Paul D’Amour, as 
chairman of the board. Charles D’Amour, son of 
co-founder Gerald D’Amour, has been appointed 
CEO where he will be responsible for helping 
to drive the overall strategic direction of Big Y 
along with the company’s vision and mission. He 
will also continue as president, a position he has 
held since 2006. Michael D’Amour, grandson 
of co-founder Paul D’Amour and son of Donald 
D’Amour, has added the role of chief operating 
offi cer to the position of executive vice president 
he has held since 2014. He will be responsible 
for all operating aspects of the company includ-
ing sales, operations, distribution and supply 
chain. Guy McFarlane, Big Y’s vice president 
of fresh foods since 2011, has been promoted 
to senior vice president of sales and marketing 
where he will oversee sales and procurement, 
pricing, marketing and data analytics. Richard 
Bossie, Big Y’s vice president of operations since 
2016, has been promoted to the new position of 
senior vice president of operations and customer 
experience. Within this expanded role, Bossie will 
oversee all operational aspects of the company that 
impact the customer experience. Nicole D’Amour 
Schneider, granddaughter of co-founder Paul 
D’Amour and daughter of Donald D’Amour, 
has been appointed to the new position of vice 
president of supermarket operations with specifi c 
focus on the daily operations of the supermarket 
division. She previously served as Big Y’s senior 
director of store operations.

Charlene Fitzger-
ald has joined Salisbury 
Bank and Trust Company 
as vice president, cus-
tomer support and elec-
tronic services manager. 
Fitzgerald has 40 years 
of experience in banking, 
including roles as branch 
manager, customer ser-
vice manager, and most 
recently as vice president 
and call center manager at Farmington Bank.
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Read Karen’s blogs @  www.linkedin.com/in/autonomyllc

Looking for a Professional Coach?
Whether you’re a successful business owner, manager or 
individual contributor growing your career, the daily tactics 
and � re� ghting take you away from your growth and 
innovation. I work with individuals and businesses
to notice what’s getting in the way and partner
with you to create and sustain e� ective action.  

   Call Karen today for a
   complimentary consultation.  

KAREN O’DONNELL 
Professional

Certi� ed Coach
413-770-1064 • karen@autonomyllc.com

Professional cleaning services for homes and businesses throughout the Berkshires!
Owners Ivan Ospina & Shirley Cruz

413•358•5621 or email nikjoe.cleaning@aol.com

MORE THAN
10 YEARS OF
EXPERIENCE

BONDED
AND

INSURED

B E S T  C L E A N I N G  CO M PA N Y  I N  T H E  B E R K S H I R E S !

Home & Business Services
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Michelle Carleton 
has been promoted to 
vice president of resi-
dential services at BFAIR 
(Berkshire Family and In-
dividual Resources Inc.), 
where she is responsible 
for overseeing the DDS 
Residential & Acquired 
Brain Injury Residential 
Services, Adult Family 
Care/Shared Living and 

the director of maintenance. Carleton has over 
three decades of experience working in the 
healthcare and the human service fi eld. Since 
joining BFAIR in 2017 she has held the positions 
of Acquired Brain Injury Program coordinator 
and most recently the director of Acquired Brain 
Injury Residential Services.

Hillcrest Educational 
Centers (HEC) has an-
nounced the promotion 
of Jonathan Kellogg 
as sole director of the 
Autism Spectrum Dis-
order (ASD) residential 
program. In his former 
position as co-director, 
Kellogg’s focus was on 
the residential aspect of 
the program; he is now 

responsible for overseeing the entire program. 
Kellogg began working with HEC in 2007 as a 
direct care worker and moved through various 
positions in the ensuing 
years. Yvette Stoddard 
has been promoted to her 
own unique role as direc-
tor of autism services, in 
which she assumes full 
direction and supervi-
sion of Applied Behavior 
Analysis (ABA) services 
in both HEC’s residential 
and day programs. Prior 
to this position, she was 
co-director with Kellogg, focusing on the aca-
demic side of the ASD program. Stoddard joined 
Hillcrest in 2015 as assistant director for the ASD 
residential program.

Berkshire Family & Individual Resources 
(BFAIR) has announced that Katrina Cardillo 
has joined as director of marketing. Cardillo’s 
experience spans over a decade, from the automo-
tive industry to nonprofi ts in the local Berkshire 
community. Most recently, she was the director 
of marketing and development at Berkshire 
County Arc.

The Center for Nurs-
ing and Rehabilitation 
(CNR) at Hoosick Falls 
– a skilled nursing facil-
ity serving the needs 
of Hoosick Falls, N.Y., 
and the surrounding 
communities and oper-
ated in cooperation with 
Southwestern Vermont 
Health Care – has hired 
Melissa Reed as director 
of nursing services. Reed has nearly 20 years 
of experience in the fi eld, the last dozen years 
serving elders. Most recently, Reed worked as 
a clinical reimbursement coordinator at Sweet 
Brook Rehabilitation and Nursing Center in Wil-
liamstown. She has also worked for Berkshire 
Healthcare. Reed has worked at CNR as a clinical 
reimbursement coordinator since 2017.

Bryan Comalli, CPA 
has been named associate 
manager of tax and advi-
sory services at Adelson 
& Company PC, an ac-
counting fi rm in Pittsfi eld 
specializing in audit, tax 
and advisory services. 
Comalli has been with the 
fi rm since 2013. He cur-
rently oversees several 
types of engagements 

including individual and 
business tax compliance, 
audits of not-for-profit 
organizations and pri-
vate corporations, and 
a variety of advisory 
services. Timothy Loehr
has earned the designa-
tion of Certifi ed Public 
Accountant (CPA). Loehr 
joined Adelson & Com-
pany in 2012 and is a 

member of the audit and tax departments.

Salisbury Bank has 
announced the 2018 re-
cipients of four awards 
presented to employees 
for their contributions 
in various categories. 
The Employee of the 
Year award was pre-
sented to Darrel Long 
for his commitment to the 
bank’s core values, his 
leadership, dedication, 
and service to the community. Long joined the 
bank in 2004 as vice president, operations when 

Salisbury merged with 
Canaan National Bank. 
The Rookie of the Year 
award, which recognizes 
an employee who has 
stepped up during their 
fi rst year, was presented 
to Aidan Gilligan. Gil-
ligan, who joined the 
commercial credit de-
partment in February 
2018 without any prior 

banking experience, was recognized for his 
desire and willingness 
to learn, as well as his 
sense of teamwork. The 
Volunteer of the Year 
award recognized Doug 
Cahill, vice president 
and director of human re-
sources, for consistently 
volunteering for the bank 
throughout the year. This 
included participating 
in six bank-sponsored 
events during 2018, in addition to volunteer work 
Cahill does with the Sharon Board of Education 

and Sharon Day Care. 
The 2018 President’s 
Award was presented to 
Shelly Humeston, who 
joined the bank in 1997 
and has served in many 
roles, most recently as 
senior vice president and 
secretary since 2014. She 
was cited for working 
“tirelessly behind the 
scenes to make things 

run right, with the willingness to do whatever it 
takes in order for the team to succeed.”
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Flexible planning & 

pricing for your specific 
meeting requirements

Meet, set, exceed your goals | We’ll handle the details...

445 Pittsfield Rd. 
Lenox

413-499-1111

Group room 
rates & catering
available

Hilton Honors 
Planner points

THIS GEM OFFERS BOTH HISTORY AND OPPORTUNITY. 
As an explosion of  activity & investment from Pittsfield to 
North Adams transpires there situated off  Rt.7 sits THE 
MILL ON THE FLOSS. For 45 years “the simplicity of  the 
French Country Cuisine in an 17th-century farmhouse 
with open kitchen has been a refuge from modern times”. 
The current contemporary approach can be continued or 
another “force of  nature” can take over easy live/work or 
additional income opportunity.

MLS#225225

Bernie Klem of Guardian Life Insurance 
Company of America is the recipient of this 
year’s Esther Quinn Award, to be presented by 
1Berkshire at the April 24 Good News Business 
Salute and Breakfast. The award is given annu-
ally to a member of the Berkshire professional 
community who is involved in several volunteer 
efforts and continues to make the Berkshires a 
better place to live and work. In addition to his 
role as marketing associate at Guardian, Klem 
has been an active volunteer with the Commu-
nity Recreation Association (CRA) in Dalton for 
more than 20 years. He is a founding member 
of the Berkshire Robotics Challenge Planning 
Committee and has been involved since the fi rst 
event in 2000. Klem has also volunteered with 
the American Cancer Society since the early 
1990s and has been awarded the Berkshire Life 
Outstanding Community Service Award four times 
for his work with these organizations.

Southwestern Ver-
mont Medical Center 
(SVMC), a part of South-
western Vermont Health 
Care, has announced 
that orthopedic surgeon 
Michaela Schneider-
bauer, MD, has joined 
SVMC Orthopedics and 
Dartmouth-Hitchcock 
Putnam Phys ic ians . 
Schneiderbauer com-

pleted residency training at Basel University 
Hospital in Switzerland and completed fellow-
ships in joint replacement surgery and training 
in orthopedic oncology with the Department 
of Orthopaedics at the University of Miami’s 
Jackson Memorial Hospital in Florida. Since 
2016, Schneiderbauer has worked as an associ-
ate professor of Clinical Orthopaedics at the 
University of Miami Miller School of Medicine 
in Florida, and was an assistant professor at the 
same institution since 2011.

Alyssa Hodgdon has joined Organization Ink, 
where she is responsible for the initial engagement 
of new accounts and development of ongoing ac-
count support in the accounting and operations 
arena. In addition to her master’s degree in ac-
counting, Hodgdon has attained her Quickbooks 
Certifi ed ProAdvisor status.

Jeremy Clowe has 
joined 1Berkshire as the 
digital design special-
ist, where he is charged 
with overseeing websites 
for both 1Berkshire and 
Berkshires.org, as well 
as digital communica-
tions. Clowe previously 
served as manager of 
media services at Norman 
Rockwell Museum, where 

he worked for the past 18 years, creating digital 
content and acting as a chief spokesman for the 
museum. He previously worked for both broad-
cast television and performing arts companies in 
western New York, and has created award-winning 
video and multimedia for clients in western Mas-
sachusetts and New York’s capital region.

Great Barrington Ru-
dolf Steiner School wel-
comes Anna Taiga as fi rst 
grade class teacher for the 
2019-2020 school year. 
Taiga, who was selected 
from a pool of applicants 
after an international 
search, earned her teach-
ing certifi cate in Waldorf 
education from the Alkion 
Center at Hawthorne Val-

ley in Ghent, N.Y. She began her teaching career 
in high school English and worked as a substitute 
throughout the grades at Hawthorne Valley Wal-
dorf School. Since joining the Steiner School in 
2017, Taiga has served as fi rst grade assistant, 
early childhood assistant and lead teacher at 
Summer@Steiner, and substituted throughout the 
grade school under the mentorship of a core group 
of master teachers. Prior to her teaching career, 
Taiga worked for global corporation Citibank 
in the area of talent management – conducting 
mentoring, coaching and succession planning in 
the U.S. and internationally.◆
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bank with The Co-op. We’re easy to find – the Berkshires have been our
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