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Can you say 

PFML?

Fewer rooms but bigger 
impact on community 
with prominent setting 
at base of Spring Street

New Williams Inn on track for mid-August debut

Employers get more time
to become conversant with 
new workplace benefit 

BY JOHN TOWNES
A year after it was signed into law, the 

new Massachusetts Paid Family and Medi-
cal Leave (PFML) program is moving into 

the implementa-
tion phase, with 
several upcoming 
requirements and 
deadlines.

Beginning in 
January 2021, 
workers in Mas-
sachusetts will be 

eligible to take up to 26 weeks off from 
their jobs for personal medical conditions 
or designated family circumstances.

During that leave, they will continue to 
receive a portion of their usual pay and will 
have guaranteed job security and a continu-
ation of their existing healthcare benefits.

“This creates an important new employee 
benefit that hasn’t been available for most 
workers,” said Rick Caneschi, a member 
relations representative with the Employers 
Association of the NorthEast (EANE).

“Workplace benefits are an important 
part of balancing work, family and medi-
cal needs,” he continued. “A benefit such 
as PFML can help employees meet their 
personal and family healthcare needs, while 
also fulfilling work responsibilities.”

continued on page 16

“This creates an 
important new 

employee benefit 
that hasn’t been 

available for 
most workers.”

BY JOHN TOWNES
After four years of planning, preparation 

and construction, the new Williams Inn near 
the corner of Spring and Latham streets in 
Williamstown is readying for an Aug. 15 
opening.

The new Williams Inn replaces its prede-
cessor of the same name at 1090 Main St., 
by Williamstown’s village green, which will 
be closed at the end of July. Both are owned 
by Williams College.

While it will serve the same basic role, the 
2.0 version of the Williams Inn is expected to 
significantly enhance the guest experience, 
better serve the college and community’s 
needs, and add a new focal point of activity 
in the town’s central business district, ac-
cording to college officials.

continued on page 22 The new Williams Inn at the base of Spring Street awaits a shift of operations from its predecessor of the same name, which is slated to close by the end of July.

Walt Pasko of Lanesboro, a member of the Guild of Berkshire Artists, works on a painting of the Summer White House B&B on Main Street in 
Lenox during one of the Guild’s regular “Creating Art Outdoors” sessions on July 1. This plein air painting session was moved from its usual 
Monday location of Hancock Shaker Village to the village center in Lenox to coincide with the installation and opening of the Guild’s annual art 
show and sale in the Welles Gallery at the Lenox Library. The show, which continues through July 29, is part of the Guild’s year-round schedule 
of public events and member activities through which it looks to showcase and support the region’s creative community.  See story on page 12.
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‘The Studio’ brings new 
element to Porches Inn

BY JOHN TOWNES
A new venue with modern design and 

state-of-the-art technology for meetings, 
weddings, private parties, and music record-
ing is opening this summer in North Adams.

The finishing touches for the facility, 
known simply as The Studio, are being 
completed as an addition to the campus of 
The Porches Inn at 231 River St. It is slated 
to be open in late July or August.

“We designed and built it to be as forward-
thinking as possible,” said Sarah Eustis, CEO 
of Main Street Hospitality Group (MSHG), 
which manages The Porches Inn under con-
tract with its owner, Jack Wadsworth.

The new structure includes 1,110 square 
feet of open space with glass walls on three 
sides, laminated timbers of Arctic spruce and 
slats of cedar with a high copper roof. It has 
an estimated capacity of 80 people.

The Studio is equipped with presentation 
and recording technology that includes a 
ProTools recording system, and a Yamaha 
CX7 Piano. It also features a Constellation 
Audio Active system, which enables the 
acoustics of the space to be adjusted and 
tuned for specific sound qualities. Meyer 
Sound of Berkeley, Calif., designed and 
installed the setup.

Another highlight is an ultra-high-defi-
nition LED screen that is 12 feet wide by 6 
feet, 7 inches tall with a 1.2mm pixel pitch.

“The size and screening quality of it are a 
real asset, both for The Porches and for the 
region,” said Eustis. “It’s something that has 
not been available until now and adds another 
dimension to presentations and screenings.”

She noted that one of the first bookings for 
The Studio is a week-long conference of the 
MIT Media Lab. “That’s a very cutting-edge 
group, and the quality of the screen and audio 
is perfectly suited to their needs,” she said.

The Porches has also developed partner-

ships with the Massachusetts Museum of 
Contemporary Art (MASS MoCA) and events 
including the Fresh Grass and Solid Sound 
festivals for use of the facility, she added.

(Because of its zoning, use of The Studio 
is limited to privately sponsored activities 
rather than public events.)

One unique market and aspect of the fa-
cility is its use as a rehearsal, recording and 
production studio.

“We’re marketing it to musicians as a fully 
featured studio they can rent to rehearse, 
record and produce music,” said Eustis.

Apart from its high-tech features, The 
Studio is also designed to serve a more tra-
ditional business role for The Porches Inn, 
which was opened in 2001.

Eustis said The Studio has been in the 
planning and development stage for about 
two years, to update and build upon the 
inn’s role and presence in an increasingly 
competitive market.

The Porches was among the early wave 
of development and revitalization initiatives 
in North Adams following the opening of 
MASS MoCA in 1999.

“The Porches has had a unique and impor-
tant role as a key element in the first chapter 
in the evolution of North Adams following 
the opening of MoCA,” she said. “As this 
evolution has progressed to the next chapter, 
we’ve seen new hospitality businesses, such 
as Tourists and other hotels and inns in north 
Berkshire. So we have to keep our game up.”

Wadsworth, a Williams college alumnus 
who was a founding board member of MASS 
MoCA, created the inn by acquiring and 
remodeling six adjacent vacant Victorian 
houses on River Street across from the mu-
seum. The conversion included connecting 
the structures and installing a long porch in 
the front.

To design and develop The Porches Inn, 
he worked closely with Nancy Fitzpatrick, 
owner of The Red Lion Inn in Stockbridge, 
which today is the base of Main Street Hos-
pitality Group, a hotel management company 
founded in 2013.

Eustis noted that The Studio will offer 
an additional venue and resources to grow 
The Porches’ existing business as a host of 
conferences, weddings and other events.

“This will provide additional space and 
advanced features to support that aspect of 
our business,” she said.

The Studio also serves as an additional 
common space as an amenity for guests at 
The Porches.

“When it’s not in use, it will serve as 
another area where guests of The Porches 
will be able to relax and have breakfast,” 
Eustis said.

She added that The Studio will also con-
tribute to its parallel mission to help revitalize 
North Adams and the northern Berkshires.

“We expect  that The Studio will attract 
another layer of artists and other visitors to 
the area, as another piece of the economic 
development puzzle,” she said. “We will also 
be working with community groups to make 
the space available for local uses.”

To create the new facility, an adjacent site 
at the western end of the inn was acquired, 
and existing structures were razed. The 
building was designed by Bensonwood, an 
architecture and design firm based in Walpole, 
N.H. It includes a geothermal heating and 
cooling system coupled with solar production 
and efficient materials to create a net-zero 
energy building.

The construction of The Studio is the first 
step in a two-phase process, Eustis noted.

“The first step was completion of the 
building itself,” she said. “The second phase 

In early July, work continues on The Studio, a state-of-the-art facility for group functions as well as music 
recording sessions and other related uses, that is slated to open this summer at the Porches Inn in North 
Adams. The uniquely designed structure, highlighted by a rounded copper roof, stands in contrast to the 
adjacent row of Victorian-era houses that were renovated and connected to form the upscale inn in 2001.

McAndrews-King 
Buick GMC Inc. 

224 Columbia St., Rt.8 Adams 
(413) 743-0584 

mcandrewsking.com 

Internet Pricing… Hometown Service

McAndrews-King 
Buick GMC Inc. 

224 Columbia St., Rt.8 Adams 
(413) 743-0584 

mcandrewsking.com 

Internet Pricing… Hometown Service

Balanced Approach…
Rock Solid Advice

Securities o�ered through
LPL Financial, member FINRA/SIPC

Retirement Income Planning
& Asset Management
NEW LOCATION

378 South St. • Pitts�eld
413.442.8190

www.balance-rock.com

WWW.PHOENIXMOVIES.NET

CALL (413) 358-4780

BEACON CINEMA

THE NEW STANDARD IN 
SIGHT, SOUND & LUXURY

EXTENDED BUSINESS HOURS
& FIRST RUN FILMS ALL WEEK

GENERAL ADMISSION - $9.75
CHILDREN (11 AND UNDER) - $6.00
SENIORS (60 AND OVER) - $6.00
MATINEE (BEFORE 5PM) - $5.00

FEATURING INCLUDING

visit PHOENIXMOVIES.NET/FATHOMEVENTS for more info

Now Featuring
100% Heated Reclining Seats

7.1 Dolby Digital Surround Sound
Fine Assortment of Craft Beer and Wine 

$5 Matinees Daily

BEACON CINEMA

WWW.PHOENIXMOVIES.NET

CALL (413) 358-4780

BEACON CINEMA

THE NEW STANDARD IN 
SIGHT, SOUND & LUXURY

EXTENDED BUSINESS HOURS
& FIRST RUN FILMS ALL WEEK

GENERAL ADMISSION - $9.75
CHILDREN (11 AND UNDER) - $6.00
SENIORS (60 AND OVER) - $6.00
MATINEE (BEFORE 5PM) - $5.00

FEATURING INCLUDING

visit PHOENIXMOVIES.NET/FATHOMEVENTS for more info

Now Featuring
100% Heated Reclining Seats

7.1 Dolby Digital Surround Sound
Fine Assortment of Craft Beer and Wine 

$5 Matinees Daily

BEACON CINEMA



3AUGUST 2019  BERKSHIRE TRADE & COMMERCE

news & notes from the region

materials used to make furniture, fl ooring, 
countertops and other items.

Interprint is one of the world’s leading 
decor printers with 1,300 employees and 
eight production sites in Germany, the United 
States, Poland, Malaysia, China, Russia and 
Brazil.

In 2018, the Interprint group generated 
approximately 350 million euros in revenue, 
providing the furniture and fl ooring industries 
with more than 1.1 billion square meters of 
surfacing solutions.

Interprint’s presence in Berkshire County 
started as a small sales and marketing offi ce 
headed by William Hines Sr.

In 1985, when he became CEO of the North 
American subsidiary of Interprint, Hines 
moved its headquarters here from Baltimore 
and established its primary manufacturing 
plant in Pittsfi eld.

It was originally located in an old mill 
on Pecks Road in central Pittsfi eld. In 2006 
it moved to a new facility it constructed at 
101 Central Berkshire Blvd. (Route 41). It 
subsequently has expanded several times with 
the addition of new presses and additional 
offi ces and storage space.

While Wrede is a large global company 
that also has a division that manufactures 
plastics products, the sale of Interprint is the 
result of a pattern that is familiar to many 
smaller family-owned enterprises.

“The holding company has been a 
multi-generational family business,” said 
Stasiowski. “The current generation of the 
Wrede family has been phasing out of it, and 
the older management is moving towards 
retirement. So in 2018 they decided to sell 
Interprint.”

Toppan, which was established in 1900, 
is a leading global provider of integrated 
solutions in the fi elds of printing, communi-
cations, security, packaging, decor materials 
and electronics. Its decor printing business 
has been a primary competitor with Interprint.

In a release announcing the sale, offi cials 
of Wrede said they had looked for a buyer 
that would be compatible with Interprint’s 
products and operations.

“Our decision to choose Toppan as a 
strategic investor is a signal to all employees 
and customers worldwide that Interprint will 
continue to be a trusted partner now and in 
the future,” said Michael Sindram, managing 
director of Wrede Industrieholding.

For Toppan, the purchase of Interprint is 
part of a larger strategy to expand its global 
market.

Toppan is purchasing all of the operations 
and business of Interprint, which will become 
a part of the Toppan Group. The Interprint 
brand name will be retained and serve as an 
umbrella for Toppan’s decor printing activi-
ties outside of Japan.

Toppan Group currently earns approxi-
mately $13 billion (USD) in annual sales 
overall. It is listed on the Tokyo Stock Ex-

will be landscaping. We’re removing existing 
parking spaces around The Studio and add-
ing grass and landscaped space to integrate 
it with the other outdoor sections of the 
property. We’ll add parking at the other end 
of The Porches.”

Eustis added that the business is exploring 
the possibility of constructing a pedestrian 
and bicycle bridge over the Hoosac River to 
connect with the MASS MoCA campus. Such 
a bridge was also a component of the broader 
infrastructure plans related to the unveiling 
of MASS MoCA’s Building 6 in May 2017.

“That’s something we are considering,” 
she said. “If it proves to be feasible, it would 
create a direct link from The Porches to 
MASS MoCA.”◆

Interprint to see ownership 
change in coming months

BY JOHN TOWNES
The parent company of Interprint, one of 

the most prominent manufacturing fi rms in 
the Berkshires, is slated to be sold to Toppan 
Printing Co. Ltd., a division of the Toppan 
Group, headquartered in Tokyo.

The sale agreement was announced on 
June 25. It is slated to become fi nal by the 
end of the year.

Interprint GmbH is headquartered in 
Arnsberg, Germany and was established in 
1969 by Wrede Industrieholding GmbH & 
Co, which originated in 1880 to consolidate 
the industrial activities of the Wrede family 
of entrepreneurs.

Interprint’s North American operations 
are based in a 167,000-square-foot offi ce 
and manufacturing plant on Route 41 on 
the western edge of Pittsfi eld. It currently 
employs 175 people, with an additional 15 
positions expected to be created this year.

While the new owner’s long-range plans 
are not yet known, no signifi cant changes 
are expected in the local operation in the 
near term while the sale is being fi nalized, 
according to Peter Stasiowski, director of 
communications in Pittsfi eld.

He also does not expect any disruptions 
following the sale.

“This deal is still in the process of being 
completed, and we don’t have any informa-
tion about Toppan’s ultimate plans,” Sta-
siowski said. “But all indications are that it 
will continue to be full speed ahead here.”

He added that, over the past year, Interprint 
has invested over $12 million in an expansion 
that includes the upcoming installation of a 
newly purchased $10 million press.

“No one has called to tell us to stop pour-
ing the concrete for that,” he commented.

Interprint designs and prints decor paper 
and fi lm that replicates the appearance of 
fi ne wood, stone or other creative designs. 
They are created and printed by Interprint, 
and sold to manufacturers as the surface of 

change (TYO: 7911), and is a constituent of 
the Nikkei 225 stock index.

In 2017, as part of its expansion in decor 
printing, Toppan acquired Decotec Printing, 
based in Spain.

“We are excited about Interprint’s bench-
mark decor design expertise as well as its 
exceptional and long-standing customer re-
lationships,” said Hideo Yoshikawa, CEO of 
Toppan Europe GmbH, in the release announc-
ing the purchase. “It will be the foundation for 
our future expansion not only in Europe, but 
also through the rest of the global market.”

In terms of Pittsfi eld’s role, Stasiowski 
believes Interprint’s operations here are well 
positioned to continue and grow as the focal 
point for the company’s North American 
operations under its new ownership.

“We’re successful and profi table,” he said. 
“Also, this is not a case of being purchased 
by some hedge fund that plans to break up 
the company and sell off its assets. This is 
a merger in which one competitor acquired 
another one as an opportunity to grow. They 
know and are committed to this industry, 
and it’s possible that we’ll see even more 
investment here in the future.”◆
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BY JOHN TOWNES
The Schumacher Center for a New Eco-

nomics, based in South Egremont, is under-
taking a construction project to support its 
mission of fostering decentralized economics 
and a sustainable society.

In early April, the organization began con-
struction at the existing Schumacher Center 
Library to create an area with controlled 
lighting and humidity for the necessary 
level of protection to preserve the center’s 
research archives.

“This has been a long-dreamed-of project,” 
said Susan Witt, executive director of the 
Schumacher Center.

Witt explained that the library’s 16,000-vol-
ume collection has many materials – includ-
ing letters, books and other documents – that 
have required archival protection.

“We knew we would need to eventually 
create a climate-controlled space for the 
archives,” said Witt. “It’s something we’ve 
wanted to do for years but were busy with 
other priorities and activities. We’re fi nally 
moving forward on the archive space at the 
insistence of our librarian.”

Witt said they began actively planning to 
build the archive section of the library over 
the past year.

“At a board meeting in 2018, we discussed 
it and one of the members said ‘Let’s just do 
this,’ and came up with an initial donation to 
get it started,” said Witt.

The Schumacher Center for a New Eco-

nomics was established in 1980 to preserve 
and build upon the work of the German-born 
British economist E. F. Schumacher, who was 
an infl uential fi gure in the modern movement 
for integrated thinking about economic, 
environmental and cultural issues.

In 1955 Schumacher traveled to Burma 
as an economic consultant. While there, he 
developed the principles of what he called 
“Buddhist economics,” based on the belief 
that good work was essential for proper hu-
man development. He also contended that 
production from local resources for local needs 
was the most rational form of economic life.

In 1973 his collected essays were published 
in a book, Small Is Beautiful: Economics As 
If People Mattered. Schumacher’s ideas sub-
sequently became popular during the 1970s 
for his critique of Western economies and 
his proposals for human-scale, decentralized, 
and more humane and sustainable economics, 
technologies and values.

Schumacher’s principles have continued to 
be a foundation for increasingly popular con-
temporary movements and trends, including 
the principles of environmentally sustainable 
“green” development and construction, renew-
able energy, support for local food systems, 
and community-oriented businesses and local 
economies.

He also helped to lay the groundwork for 
strategies such as community land trusts, af-
fordable housing, local currencies and social 
entrepreneurship.

Ideas and outreach
The Schumacher Center was founded and 

led by Robert Swann, who was a community 
organizer and proponent of Schumacher’s 
ideas. He led the organization until his death 
in 2003.

A statement of goals on its website 
(centerforneweconomics.org) is to “envi-
sion the elements of a just and sustainable 
global economy,” apply these to projects in 
Berkshire County, and develop educational 
programs to share the results and encour-
age them to be adopted in other regions and 
internationally.

Among its local projects serving as models 
for these principles, the center established the 
BerkShares local currency in 2006. It also is 
affi liated with the Community Land Trust in 
the Southern Berkshires and the Berkshire 
Community Land Trust.

Its outreach activities include programs 
such as the annual E. F. Schumacher Lec-
tures, which feature speakers prominent in 
these issues.

The Schumacher Center Library is another 
core element of its outreach and educational 
activities. It serves as a repository for the cen-
ter’s collections of materials that explore the 
theory and practice of building ecologically 
and socially responsible economies. These 
include books of theory and practical sup-
port material. It also has special collections 
including books and other material from 
Schumacher’s personal library.

“It’s important in that it shows how wide 

SOUTH EGREMONT

Archive facility 
being built for 
Schumacher 
Center Library

Set on a bucolic hillside in South Egremont, the library at the Schumacher Center for a New Economics 
houses a 16,000-volume collection related to the organization’s mission of fostering decentralized eco-
nomics and a sustainable society. A $250,000 renovation project is underway to transform the building’s 
1,600-square-foot lower level into a climate-controlled facility to preserve and protect items in the collection.

his interests were in terms of subjects, and 
how his thinking developed,” said Witt. “He 
also took prodigious notes in the books, and 
so they have his own observations and com-
ments in them.”

Due to its unique or out-of-print book 
and archival collections, it is a non-lending 
research library. It is open for research visits 
by appointment.

The library catalog is accessible online 
via the LibraryWorld database program, 
and books can be searched by title, author, 
specifi c collection, and keywords. Links and 
a database are on the organization’s website.

Preparations for project
The Schumacher Center acquired the 

building, which is on its property on Jug End 
Mountain, in 1989

The building had originally been a stained 
glass studio. Over the years, the 2,000-square-
foot, high-ceilinged main fl oor has been 
remodeled, updated and converted for offi ces, 
a library, meeting space, technical commu-
nications area, and other uses.

The building, which is on an incline, also 
has a lower level of about 1,600 square feet. 
This is the area that will house the archive 
center. The goal is to complete it by autumn.

According to Witt, the building had always 
been envisioned as eventually becoming a 
fully built-out two-story structure.

During previous construction projects, 
preparations were made for this by erecting 
support walls under the cantilevers, regrading 
and adding drainage around the perimeter, 
and upgrading the septic and electric systems 
to handle the projected requirements. Andrus 
Electric had upgraded power service to the 
building in anticipation of the increased use.

The budget for the current renovations is 
$250,000. Friends of the Schumacher Cen-
ter have contributed $155,000 in donation 
amounts that range from $25 to $50,000. 
There are pending applications for grant 
funding for the balance.

The project is employing all local contrac-
tors. Steve Seddon of S&S Home Improve-
ments is the general contractor and will do 
the framing and fi nished work.

Over the winter, architect John Fulop up-
dated the building’s original drawings to meet 
current building standards and incorporate 
energy effi ciency.

On April 8, work began when Joe Wilkin-
son Excavation took down part of the north 
wall and drove the backhoe and bulldozer 
inside to remove the old cement fl oor. They 
laid drainage pipes, positioned frames for new 
support pilings, and spread a base of stone. 
Cavanaugh Plumbing installed the water line 
and roughed in the fi xtures.

A series of photos marking progress on the 
archive project can be seen at https://center-
forneweconomics.org/library-renovation/. 

“One of the best things about this has been 
the spirit of cooperation and the enthusiasm 
among the contractors and board and volun-
teers,” noted Witt. “Everyone has pitched in 
and made an extra committment to enable it 
to be done on an affordable basis. It’s one of 
the great aspects of the community engage-
ment the Schumacher Center promotes.”◆
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of course a trace of a movement. 
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Update
BUSINESS

Celebrating the creative energy of the Berk-
shires, the Red Lion Inn has announced its new 
Artist in Residence for the summer, along with a 
collection of themed pop-up events for guests to 
gather and experience on the inn’s iconic porch. 
Artist in Residence John Clarke turns The Red 
Lion Inn into his studio and inspiration by creat-
ing work on- and off-site throughout the summer 
until Labor Day on Sept. 3. Clarke creates art 
through a variety of mediums, from oil paint 
and pastels to pencils and photography. Native 
to Massachusetts, he has lived in the Berkshires 
since 2007. A man of many talents, Clarke has 
been a writer of songs, short stories, and more 
recently, children’s poetry. Returning to the Red 
Lion are a series of “Porch Pop-Ups” – special 
events held in partnership with cultural attrac-
tions like Berkshire Theatre Group, Jacob’s 
Pillow, Boston University Tanglewood Insti-
tute, Norman Rockwell Museum and Hancock 
Shaker Village. Pop-up bars are being hosted 
throughout the summer for guests to gather and 
cool down. Each pop-up takes a different theme, 
with complimentary tastings of wine, beer and 
cocktails from 4:30 to 6:30 p.m. The events 
launched on July 10 and will continue on July 
24, Aug. 14 and Aug. 28. For more information 
and pop-up schedule of performances, visit 
www.redlioninn.com.

Berkshire Community College (BCC) is 
offering Kick Start and Business Careers, two 
new cohort-type programs at its South County 
Center (SCC) in Great Barrington beginning this 
fall. A cohort is a group of classmates that enters 
the same program, and completes their courses 
in tandem, which offers a consistent schedule 
and provides the support of a group of peers 
who move through coursework together. The 
Kick Start cohort offers the fi rst year of general 
education coursework with the goal of putting 
students on a path toward a degree in Liberal Arts, 
Fine Arts, STEM, Nursing or Allied Health. It 
is a one-year, full-time program offering classes 
in the fall, spring and summer on Tuesdays and 
Thursdays at the SCC. Students will then be able 
to complete their associate’s degree at BCC’s 
main campus in Pittsfi eld and/or through online 
coursework. Kick Start general education classes 
easily transfer to a four-year college at a fraction 
of the cost of other higher education institutions. 
The Business Careers degree program is for those 
currently employed or primarily interested in 
entering the workforce upon graduating from 
BCC. It is a three-year, part-time program, of-
fering hybrid courses on Wednesday evenings 
over the fall, spring and summer semesters at the 
SCC. Students in the Business Careers cohort 
will study accounting, computer applications, 
economics and oral and written communica-
tions, along with selected business courses in 
fi nancial literacy, marketing, management and 
entrepreneurship. Graduates will have mastered 
the basic foundations of business, allowing them 
to advance at their current place of employment 
as well as qualify for new positions within the 
community. Program graduates can expect to 
fi nd employment in manufacturing operations, 
accounting, fi nance, customer service, sales, 
government, insurance, banking, marketing, 
human resource management and other career 
areas. For more information, contact the South 
County Center at 413-236-5202 or email scc@
berkshirecc.edu.

The Pittsfi eld Cooperative Bank has an-
nounced that 14 area students have received 
awards from the bank’s Centennial Scholarship 
Fund. Created in 1989 in celebration of the Co-
op’s 100th anniversary, the Scholarship Fund has 
provided over $300,000 in aid to local students 
seeking to further their education. This year’s 
recipients include: Paul Suasti and Brenda Depson, 
Taconic High School; Aiden Chalfonte and Shakia 
Green, Pittsfi eld High School; Thomas Burris, 
Dayton Kozlowski, Victoria Partridge, Paul 
Pharmer, Alexandra Pierce and Joseph Woronick, 
Wahconah Regional High School; Nicholas Dil-
lon, Monument Mountain Regional High School; 
Brian Dillon, Mount Everett Regional School; 
Wyatt Nazor, Lee High School; and Myah House, 
Lenox Memorial High. “Supporting our com-
munity is a hallmark of what we do, and these 
scholarships are an investment in our community’s 
future,” said Jay Anderson, president and CEO of 
the Pittsfi eld Cooperative Bank. “We are proud 
to support students achieve their dreams and we 
look forward to welcoming them back home to 
live and work in the Berkshires.”

As of June 26, pairs of friendly faces are tak-
ing to the streets of downtown Pittsfi eld to be an 
approachable source of directions, information, 
and assistance for residents, visitors, business 
owners and the general public during the busiest 
time in the Berkshires, as part of the Downtown 
Pittsfi eld Ambassador Program. A partnership 
between Downtown Pittsfi eld Inc. (DPI) and 
the Pittsfi eld Police Department, the program 
addresses increased visitor presence during the 
summer and helps to relieve the demand on police 
presence downtown. It is based on similar models 
implemented in other cities around the country. 
A partnership between Downtown Pittsfi eld Inc. 
(DPI) and the Pittsfi eld Police Department, the 
program addresses increased visitor presence 
during the summer and helps to relieve the de-
mand on police presence downtown. It is based 
on similar models implemented in other cities 
around the country. Acting as walking concierges, 
the ambassadors are a welcoming, information-
sharing resource helping visitors and residents fi nd 
parking, offering directions and wayfi nding, and 
providing information on dining, shopping, and 
cultural activities. The ambassadors are trained 
and certifi ed by the Pittsfi eld Police Department in 
CPR, AED, First Aid, and public safety protocol. 
Ambassadors observe street activity and, when 
needed, call for assistance via police radios, which 
they are equipped with. Downtown ambassadors 
walk in pairs along the downtown loop, donning 
distinctive uniforms identifying them as offi cial 
representatives of Pittsfi eld, and greet everyone 
with a smile. “The goal of the Downtown Pittsfi eld 
Ambassador Program is to create a welcoming 
downtown environment for all residents, work-
ers and visitors by delivering on DPI’s mission 
to maintain a clean, safe and friendly district,” 
said Cheryl Mirer, executive director of DPI, a 
nonprofi t membership organization consisting of 
property owners, businesses, residents, cultural 
and entertainment venues, restaurants and non-
profi t organizations. “Ambassadors will also act 
as eyes and ears for public safety, social service 
partners, and public works by educating, assist-
ing and reporting on various needs and issues.” 
This year, through sponsorship of the program 
by the City of Pittsfield, Pittsfield Garden 
Tour, Guardian Life Insurance Company of 
America, Lee Bank, Barrington Stage Com-
pany, Berkshire Museum, Hotel on North, 
and Berkshire Theatre Group/Colonial, DPI’s 
ambassadors will be on the streets at peak times 
for visitors, Wednesday through Sunday through 
the end of August.

Berkshire Communicators Inc. has been 
honored with the ATSI 2019 Award of Excellence. 
This marks the 15th time the Pittsfi eld-based 
company has been recognized with the award, 
which is presented annually by the Associa-
tion of TeleServices International (ATSI), the 
industry’s trade association for providers of 
telecommunications and call center services 
(including telephone answering and message 
delivery) across North America and the United 
Kingdom. The award started 23 years ago as a 
means to improve the overall quality of the call 
center industry by setting expectations and mea-
surements to ensure a successful call-handling 
experience. Independent judges are contracted 
by ATSI to evaluate message services over a 
six-month period. The scoring criteria includes: 
response time, courteousness of rep, accuracy of 
call, knowledge of account, and overall impres-
sion of call. “The ATSI Award of Excellence is a 
great way for our members and their employees 
to evaluate how they are providing service to their 
customers,” said ATSI President Joseph Pores. 
“It enables them to identify the things that make 
them great and also the areas that they can work 
on to get better. We have members that have been 
involved in the program for decades and are very 
proud each year when they win the award.” Now 
a 15-time winner, Berkshire Communicators 
earned the association’s Platinum Award.
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The MassHire Berkshire Workforce Board 
(BWB) held its annual meeting on June 13, at 
which it highlighted accomplishments including its 
college and career readiness programming, training 
initiatives, employer outreach and engagement, 
rapid response services to assist those impacted by 
company closings, and more collaborative efforts 
in meeting the demand for highly skilled workers. 
State Sen. Adam Hinds, who was recognized as 
the 2019 Workforce Catalyst for his continued 
workforce advocacy, assisted BWB President 
Eva Sheridan in honoring 2019 Employers of 
the Year Boyd Technologies and Haddad Auto 
Group; 2019 Educator of the Year Lisa Mendel 
from Mount Greylock Regional High School; 
and 2019 Workforce Professional William Murray 
from the MassHire Berkshire Career Center.

Western New England University (WNEU) 
has signed an articulation agreement with 
Berkshire Community College (BCC) to 
benefit students who earn an associate’s degree 
in Health Sciences, Pre-Professional Transfer 
Option at BCC and wish to continue their stud-
ies at WNEU’s College of Pharmacy and Health 
Sciences. The agreement will allow students who 
have completed their Associate in Science degree 
at BCC, and who have met WNEU admissions 
requirements, to enter their Pharmacy program. 
This opportunity is supported by WNEU, which 
will be offering accepted BCC students $15,000 
per year for two years of their program. Through 
this coordinated program of study at both institu-
tions, students may obtain an associate’s degree 
issued by BCC, and a bachelor’s degree in phar-
macy studies and a doctor of pharmacy degree 
issued by WNEU. The Pre-Professional Transfer 
Option at BCC is designed for students who are 
tracking toward a career in rapidly expanding 
professional healthcare fields. BCC students in 
this program are expected to transfer to a four-year 
institution to complete prerequisite curriculum for 
potential admission into programs such as (but 
not limited to): physical therapy, occupational 
therapy, physician’s assistant studies, pharmacy, 
chiropractic medicine, and health science research, 
among others.

Berkshire Bank employees recently came 
together to package over 111,000 meals through 
the Outreach Program to benefit the Food Bank 
of Western Massachusetts. The donation was 
a part of the bank’s annual Xtraordinary Day of 
Service, where the bank closes its offices early 
to empower employees to volunteer in their local 
communities. “Xtraordinary Day highlights our 
commitment to being a 21st century community 
bank by putting our Be FIRST values into action 
in the communities we serve,” said Gary Levante, 
senior vice president for corporate responsibility 
and culture. “Our employees work tirelessly each 
and every day to be change agents in our local 
communities – harnessing their skills, expertise 
and time to help ensure all individuals thrive.” 
The volunteer work for the food bank was one of 
37 projects completed as a part of Xtraordinary 
Day, held this year on June 5. Over 90 percent 
of Berkshire Bank’s workforce participated in the 
event, totaling over 6,000 hours of volunteer work 
in a single day throughout the bank’s footprint.

The Southwestern Vermont Health Care 
(SVHC) marketing and communications depart-
ment has received five regional healthcare com-
munications awards for work produced during 
SVHC’s centennial year in 2018. “SVHC has a 
wonderful story filled with dedicated, skilled and 
compassionate professionals all working to fulfill 
patients’ needs. Our Centennial year was a once-
in-a-lifetime opportunity to share the qualities 
that have made SVHC such a strong community 
hospital and a great place to receive care,” said 
Ray Smith, SVHC’s director of marketing and 
communications. “We are pleased that the projects 
we submitted resonated with the community and 
with the judges of these awards.” SVHC received 
Gold Lamplighter Awards for its Centennial Cam-
paign and a historical exhibit titled A Century of 
Caring, Silver Lamplighter Awards for the com-
memorative book A Century of Caring and its 
Centennial Employee Engagement Campaign, and 
a Bronze Lamplighter Award for the Centennial 
Gala Video. Awards were presented at the New 
England Society for Healthcare Communications 
29th annual conference in June.

The Berkshire United Way has announced 
$1.25 million in community investments for the 
fiscal year that began July 1. These funds, an in-
crease of $60,000 from the prior year, will support 
42 Berkshire County health, human service and 
education programs provided by 28 organizations. 
Of the grantees for this two-year cycle, 11 are new 
programs – the majority of which were developed 
through the work of coalitions convened by 
Berkshire United Way. “This year we wanted to 
send a message to the community: we welcome 
new, innovative approaches to address the complex 
issues families face,” said Karen Vogel, Berkshire 
United Way’s director of community impact. “We 
wanted to nurture the smart strategies they’ve 
developed.” A new grantee whose successful 
multi-sector collaboration Berkshire United Way 
is helping to expand is the Jewish Federation of 
the Berkshires, whose comprehensive anti-bias 
and anti-bullying program, piloted this past year 
through the support of the Berkshire County school 
Superintendents’ Roundtable, can now be imple-
mented in 16 county middle and high schools. 
Career readiness has evolved as a priority area 
for Berkshire United Way. “During the past two 
years we have expanded our work in early educa-
tion and youth development to include economic 
prosperity, focused on getting unemployed and 
underemployed adults into the workforce, and 
preparing youth and young adults for careers, with 
the goal of reducing the number of households 
making less than $75,000,” said Vogel. In the new 
funding round, eight evidence-based programs 
will be supported in the economic prosperity 
category. “Research shows that education and 
employment are the key elements to economic 
mobility and prosperity,” she continued. “It is 
our goal to make sure that every family, across 
the cradle-to-career continuum, has what they 
need to support themselves. When parents are 
financially stable they have the resources to ad-
dress their children’s needs, so they can succeed 
in school and life.” With its mission to ignite the 
collective power of individuals and organizations 
to build a stronger community together, Berkshire 
United Way is one of the leading philanthropic 
institutions in the county. Over 4,000 individuals 
and businesses contributed to Berkshire United 
Way’s campaign this past year. Berkshire United 
Way’s new fund-raising campaign began July 1, 
and those interested in supporting the campaign 
or getting involved with Berkshire United Way 
can contact Vogel at 413-442-6948.

Berkshire Medical Center is a recipient of 
the Healthgrades 2019 Patient Safety Excellence 
Award. This is the third straight year BMC has 
been recognized with this honor, which places it 
among the top 5 percent of all short-term acute-
care hospitals reporting patient safety data as 
evaluated by Healthgrades, an online resource 
for information about physicians and hospitals. 
“Berkshire Medical Center continues its consistent 
record of providing our community with the high-
est and safest quality care,” said David Phelps, 
president and CEO of Berkshire Health Systems. 
“Our physicians, nurses, advanced practice pro-
fessionals, technologists, therapists and support 
staff are committed to a standard of excellence, 
and all share in this recognition.”

Albany Berkshire Ballet is establishing a new 
award to recognize “outstanding achievements 
and contributions to the art of dance.” The new 
award, to be presented annually, will bear the name 
Madeline Cantarella Culpo, a champion of dance 
performance and education in the Northeast for 
more than 65 years. “What we’ve seen is genera-
tions of incredible performers, choreographers, 
costumers – all manner of artists and administra-
tors – who are producing incredible work,” said 
Associate Artistic Director Mary Giannone Talmi. 
“Creators and collaborators who are pushing 
boundaries, blending classical and contemporary 
impulses, finding all new inspirations and expres-
sions. The future of dance is bright. We want to 
support that in every way we can.” The new award 
will be unveiled at Albany Berkshire Ballet’s 50th 
anniversary gala celebration, The Golden Age of 
Dance, at Berkshire Plaza Hotel in Pittsfield on 
Aug. 17. Call 413-445-5382 or email ballet@
albanyberkshire.org for more information.

Berkshire Natural Resources Council 
(BNRC) has unveiled a redesigned trailhead 
kiosk and enhanced on-trail signage at BNRC’s 
flagship conservation reserve, Yokun Ridge South 
at Olivia’s Overlook in Lenox. Similar upgrades 
have also been completed at 16 other BNRC trail 
sites across Berkshire County. Each updated kiosk 
features a large map of the reserve and its trail 
system; notes on the natural, cultural and owner-
ship history of the protected lands; and suggested 
activities for each property. Also available at the 
kiosks are free, newly revised paper trail maps for 
visitor use. Easier-to-read on-trail signage, mostly 
in the form of large brown signs with white letters, 
has also been installed on many trails. Among these 
are trails at The Boulders, a BNRC property used 
by many, which spans parts of Dalton, Lanesboro 
and Pittsfield in the center of Berkshire County. 
“These kiosk and signage improvements, coupled 
with BNRC’s new Berkshire Trails app, will help 
everyone explore the richness of the Berkshires’ 
hiking trails and outdoor opportunities,” said 
BNRC President Jenny Hansell. All 54 BNRC 
reserves are open to the public year-round from 
dawn to dusk, free of charge.

Southwestern Vermont Health Care (SVHC) 
has been named by Becker’s Healthcare, publisher 
of Becker’s Hospital Review, to the 2019 list of 
“150 Great Places to Work in Healthcare” for 
the fourth year running. It is the only Vermont 
company on the list. The editors of Becker’s 
consider health institutions for the Great Places to 
Work in Healthcare list based on several factors, 
including whether the organization has received 
national, state or local recognition for workplace 
excellence; benefits offerings; wellness initiatives; 
and efforts to improve professional development, 
diversity and inclusion, work-life balance, and a 
sense of community among employees. “SVHC 
really cares about being a place where employees 
thrive both professionally and personally,” said 
Polly Cipperly, director of human resources. 
“These factors, plus competitive pay and great 
benefits, have attracted the attention of Becker’s 
and other employer recognition organizations.”

Berkshire Bank has released its inaugural 
Corporate Social Responsibility report, which 
highlights the bank’s commitment to positively 
impacting others through volunteerism and giving, 
investing in its employees, and advancing its ongo-
ing efforts in diversity, inclusion and belonging. 
This is reflected in its Employee Volunteer Program, 
the XTEAM, which had 100 percent of Berkshire 
Bank employees participating in the program in 
2018 for the third consecutive year. In addition 
to its volunteer support, the bank, along with the 
Berkshire Bank Foundation, invested over $4 mil-
lion dollars to support local nonprofit organizations 
and community events. The report also highlights 
Berkshire Bank’s commitment to creating an in-
clusive and equitable work environment. In 2018, 
the bank raised its minimum wage to $15 an hour, 
and implemented the Massachusetts Equal Pay Act 
companywide. In 2018, 63 percent of the bank’s 
workforce were women, of which 42 percent were 
in senior executive management positions. Addi-
tionally, the company has made a commitment to 
develop a work environment that’s more reflective 
of all the communities it serves. To read the full 
Corporate Social Responsibility report, visit the 
Investor Relations page at ir.berkshirebank.com.
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news & notes from the region

CompuWorks, a Pittsfield-based managed IT 
and technology success provider, has been named 
as one of the world’s premier managed IT service 
providers (MSPs) on the 12th annual Channel 
Futures MSP 501 rankings. The company ranked 
No. 24 in the New England region of the U.S. “It 
is an honor to be recognized among the world’s 
best managed IT services providers,” said Dave 
Hall, president of CompuWorks. “Succeeding 
over more than 30 years in the ever-changing 
technology world takes a commitment to continu-
ous improvement. Investments in process, people 
and solutions expertise are what it takes to deliver 
innovative and high-value IT solutions.” The 
MSP 501 is the information technology channel’s 
first, largest and most comprehensive ranking of 
managed IT services providers. Every year, MSPs 
worldwide complete an extensive survey and ap-
plication to report their product offerings, growth 
rates, annual total and recurring revenues, pricing 
structures, revenue mix and more. MSPs were 
ranked according to a methodology that weights 
revenue figures according to how well the appli-
cant’s business strategy anticipates trends in the 
fast-evolving channel ecosystem. “The days of IT 
providers primarily functioning as problem solv-
ers is long over,” noted CompuWorks co-founder 
Alan Bauman. “Operationally mature managed IT 
service providers focus on proactively prevent-
ing issues and aligning clients’ technology with 
standards and best practices. And, while that’s 
good and necessary, it’s not enough. Companies 
use technology to achieve organizational goals, 
and helping them do that more effectively through 
regular consulting and strategic planning is an 
essential part of what has helped us grow and 
succeed over all these years.”

The finalists have been announced for the 2019 
Berkshire Trendsetter Awards, which will be 
presented by 1Berkshire at the ninth annual Cel-
ebrate the Berkshires event on Sept. 26 at Jiminy 
Peak Mountain Resort in Hancock. Over 150 
businesses, organizations and individuals were 
nominated in the following categories: Innovative 
Marketing Campaign, Creative Economy Stand-
out, Entrepreneur/Visionary of the Year, Growing/
Advancing the Berkshire Economy, Newcomer 
of the Year, Nonprofit Impact, and Under 40 
Change Maker. The finalists in each category are: 
Innovative Marketing Campaign – Lee Bank, O+ 
Festival North Adams, Steven Valenti Clothing 
for Men, and TOURISTS; Creative Economy 
Standout – Tricia McCormack Photography 
(Berkshire Photo Booth, Tricia McCormack Pho-
tography), Steve Sears (The Stationery Factory), 
Heirloom Fire, and VidMob; Growing/Advanc-
ing the Berkshire Economy – Barrington Stage 
Company, Berkshire Sterile Manufacturing, 
Crane & Co. Stationery, and MASS MoCA; 
Newcomer of the Year – A-OK Berkshire 
Barbeque, Berkshire Community College’s 
Fast-Track Hospitality and Culinary Program, The 
Proprietor’s Lodge, and Theory Wellness; Non-
profit Impact – Community Health Programs, 
Mahaiwe Performing Arts Center, Northern 
Berkshire Community Coalition, and Roots Ris-
ing; Under 40 Change-Maker – Jesse Cook-Dubin 
(Cohen Kinne Valicenti Cook), Rachel Mabee 
(PGA WORKS), Rachel Moriarty (BerkShares/
Entry to Entrepreneurship), Jess Sweeney (O+ 
Festival, ROOTS, Common Folk) and Matt Tatro 
(Grazie and Tres Ninos); Entrepreneur/Visionary 
of the Year – Brian Cruey (Naumkeag/Trustees 
of Reservations); Orion Howard (Bright Ideas 
Brewing, A-OK Berkshire Barbeque and Very 
Good Properties); Margaret Keller (Community 
Access to the Arts), David Moresi (Norad Mill), 
and Jennifer Trainer Thompson (Hancock Shaker 
Village, Museum Town).

Hancock Shaker Village has announced the 
expansion of its Community Supported Agricul-
ture (CSA) program with the addition of a meat 
CSA. Beginning in November, the meat CSA will 
offer members four monthly pickups of 10 pounds 
of meat, averaging 50-percent beef, 35-percent 
pork, and 15-percent lamb. Membership is $440. 
“The animals at Hancock Shaker Village are raised 
humanely with the best possible care,” said Lauren 
Piotrowski, head gardener and CSA manager. 
“We provide a grass-fed diet with no pesticides, 
and our heritage breeds are raised on the same 
beautiful pastures occupied by the Shakers in the 
late 18th century.” The farm at Hancock Shaker 
Village is the oldest continuously operating farm 
in the Berkshires. Sustainable farming is a prior-
ity at the Village, which also offers a vegetable 
and herb CSA. Pickup dates for the meat CSA 
are Nov. 15, Dec. 13, Jan. 17, and Feb. 14 from 
2 to 6 p.m. Delivery is available for members 
who live within 20 miles of the Village at $1 per 
mile, based on round-trip travel. For more infor-
mation or to become a member of the CSA, visit 
hancockshakervillage.org or call 413-443-0188.

Fitch Ratings has upgraded the revenue bond 
rating for Berkshire Retirement Community (dba 
Kimball Farms Continuing Life Care Commu-
nity) from A to A+ with a stable outlook. Fitch is an 
international credit rating agency based out of New 
York City and London. Investors use the company’s 
ratings as a guide as to which investments will not 
default and subsequently yield a solid return. The 
upgrade to A+ reflects Kimball Farms’ continued 
liquidity growth and debt moderation, all of which 
compare favorably to Fitch’s A category medians. 
The detailed rating report can be found at www.
fitchratings.com. “We are thrilled that Kimball 
Farms CLCC has received this improved rating 
from Fitch, and are proud of our staff and leadership 
who have established a consistent track record of 
excellence in everything they do,” said Bill Jones, 
president of Berkshire Healthcare Systems. “This 
reinforces Berkshire Healthcare’s commitment to 
providing a broad range of quality senior living 
care options in our community.”

The Southwestern Vermont Health Care 
(SVHC) Foundation’s Summer Gala on June 8 
raised $250,000, of which nearly $220,000 will 
support advancements in breast imaging for early 
detection of breast cancer. “SVHC makes ex-
traordinary investments to ensure the best patient 
care,” said Leslie Keefe, SVHC’s vice president 
for corporate development. “It is so gratifying to 
feel that same level of support echoed among our 
valued community partners through participation 
in the Putnam Challenge and enthusiastic sponsor-
ship of this exciting event.”

Berkshire Family and Individual Resources 
Inc. (BFAIR) has purchased the Bottle and Can 
Redemption Center at 1000 Massachusetts Ave. 
in North Adams from David Moresi of Moresi 
& Associates. “BFAIR has a great relationship 
with Mr. Moresi,” said Rich Weisenflue, BFAIR’s 
CEO. “We have been working together for several 
years managing the customer service portion of 
the business, and when the Redemption Center 
became available for sale, he approached BFAIR. 
We are grateful for this opportunity to continue 
to provide employment for individuals with dis-
abilities while also playing an important role in 
north Berkshire.” According to Theresa Gelinas, 
senior vice president of day services, “The em-
ployees acquire customer services skills with the 
support of BFAIR’s employment program staff, 
assisting the general public redeeming cans and 
bottles, as well as playing a positive role in our 
community with respect to the environment by 
reducing waste and promoting reuse of containers. 
Our Redemption Center also serves as a great step-
ping stone for people with disabilities acquiring 
work skills moving on to competitive employ-
ment.” Individuals who would like to redeem or 
donate the proceeds from recycling their bottles 
and/or cans to BFAIR may drop them off at the 
Redemption Center. Contact Becky McAllister, 
director of employment services at bmcallister@
bfair.org or 413.664.9382 for more information.◆
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60 years. We keep our tenants happy!
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So should your IT.

Expect more.
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Karen Christensen 
is founder of The 
Train Campaign, 
which advocates for 
a return of passenger 
rail service between 
New York City and 
the Berkshires.

SOUNDING board

BY KAREN CHRISTENSEN
The Train Campaign began in 2011 

with the simple idea: that a beautiful rural 
region could attract new 21st century 
commerce by being seamlessly connected 
to an important global hub. Since then, 
western Massachusetts has become a hot-
bed of rail activism, with so many projects 
being discussed that a lot of people are 
now confused.

Our volunteers and supporters seem 
to agree that one of the great political 
and environmental challenges of our 
time is to find better ways to connect 
rural and urban areas. That conviction 
is central to the mission of the Train 
Campaign: to foster a robust network of 
rail transportation options in Berkshire 
County and surrounding areas including 
western Connecticut and Columbia 
County in New York. Our catch-phrase is 
“REGIONAL INFRASTRUCTURE FOR 
A SUSTAINABLE FUTURE.”

While we strongly support the major 
East-West Passenger Rail Study and 
other Boston-focused initiatives, I’m 
writing today to provide clarity about 
the restoration of the Housatonic Line, 
more commonly known as the Berkshire 
Line, which provided passenger service 
until 1971.

Restoration of the Berkshire Line will 
result in an active, year-round service with 
six to eight trains per day in each direction 
from Grand Central Terminal in New York 
City, with stops in at least six towns, and 

terminating in Pittsfield. The Berkshire 
County towns identified as key station lo-
cations are Great Barrington and Lee, and 
there will be a station in Canaan, Conn., 
and/or Sheffield.

The line will also provide train service 
for those seeking to travel up and down 
Berkshire County – from Pittsfield to Lee 
to Great Barrington.

You’ll have read in last month’s 
BERKSHIRE TRADE & COMMERCE about 
another initiative, the Berkshire Flyer. I’d 
like to explain the difference between the 
two projects and put to bed the idea that 
they are in competition. The Berkshire 
Flyer and the Berkshire (Housatonic) 
Line are very different concepts that will 
serve different places and different users, 
and have different passenger capacity. 
It is quite possible that they both have a 
place in a comprehensive, efficient rail 
system.

Until 1971, the Berkshire Line carried 
passengers from Grand Central Termi-
nal to Danbury, Conn., and up through 
western Connecticut along the Housatonic 
River. (You can see what this was like. 
We’ve posted a clip from the documentary 
“The Last Train to Pittsfield” at traincam-
paign.org). The tracks remain in place and 
have continued to serve as a freight line 
by the privately held Housatonic Railroad 
Company (HRRC).

Our goal is to see passenger service 
restored on the Berkshire Line, and there 
have been extensive efforts made to ensure 
that this happens. There have indeed been 
ups and downs, but here’s some history 
and an overview of the massive upgrade 
now underway on the Massachusetts por-
tion of the line.

In 2010, the HRRC commissioned a 
study of the demand for passenger service 
and determined that restoring passenger 
rail service to Berkshire County would 
provide two million single-fare passen-
gers with a fast, convenient and comfort-
able connection to Connecticut and New 
York City.

In 2014, legislators on Beacon Hill 
passed a transportation bond bill that 
included money for the project in Mas-
sachusetts, first by purchasing the 37 miles 
of track in the state from HRRC for $13 
million and also making a commitment 
to upgrading the line, with some (but by 
no means all) of that future expenditure 
contingent on Connecticut’s involvement 
in upgrading the line in that state.

The purchase documents were clear 
about the commitment being made: “The 
acquisition of the subject Railroad Assets 
is one step in what MassDOT anticipates 
will be an involved, multi-step process that 
ultimately will lead to the establishment of 
a new railroad passenger service route in 
the Northeast.”

After Gov. Deval Patrick stepped down 
in early 2015, MassDOT downgraded 
the project, saying that they would not 
continue the effort because Connecticut 
wasn’t interested – and was, in fact, facing 
major financial difficulties.

Steps forward
In a surprising reversal, however, 

upgrade work on the line did begin in July 
2018, and a $30 million infrastructure 
project is currently underway right here in 
Berkshire County. The track and tie work 
is scheduled for completion in 2020, and 
further work on the line is planned for 
2020 to 2024. It is, of course, passenger 
service that will justify this major taxpayer 
investment.

This positive step forward has also been 
supported by recent developments in Con-
necticut. This May, Connecticut Gov. Ned 
Lamont released a draft transportation bill 
that includes the extension of Metro-North 
service past Danbury to New Milford, and 
Danbury Mayor Mark Boughton recently 
announced that the city is making plans 
for a restored rail link to Southeast on 
the Maybrook Line for faster commuting 
to New York City. Both these pieces of 
railroad line are sections of the Berkshire 
Line. To paraphrase the late astronaut Neil 
Armstrong, “One small step to New Mil-
ford, and one giant leap towards extending 
passenger rail to the Berkshires.”

Restoration of passenger service on the 
Berkshire Line is a completely different 
project from the Berkshire Flyer, a sea-
sonal weekend service between Pittsfield 
and New York City run by Amtrak via 
Albany. That initiative is modeled after the 
CapeFLYER, which brings summer week-
end tourists from Boston to Cape Cod.

What confuses many is that the 
Berkshire Flyer route via Albany is not 
the route state Sen. Adam Hinds and New 
York City consultant Eddie Sporn origi-
nally proposed. In fact, that route, a new 
railroad line from the Amtrak Hudson 
track straight to Pittsfield, seems to be 
completely off the table because of costs 
and engineering challenges. Sen. Hinds 
has, however, expressed hope that there 
might be a stop added in West Stock-
bridge as the train proceeds from Albany 
to Pittsfield, although MassDOT’s 2018 
report referred only to a possible station in 
Chatham, N.Y.

That question of an additional stop re-
mains to be resolved, as does the question 
of possibly expanding the service beyond 
weekends should the pilot program prove 
successful.

Expanding the Berkshire Flyer beyond 
weekend service would at least address 
one of the criticisms of the plan: that it is 
too limited and rigid in its schedule meet 
the needs of those wishing to use it. The 
weekend Berkshire Flyer service is not, 
however, as inflexible as people think.

Because there is already daily passenger 
service from Pittsfield to New York on the 
Albany route, Berkshire Flyer riders in 
either direction wishing to depart or return 
on their own schedule would only have to 
purchase separate tickets for the regular 
daily service. (Unlike the Berkshire Flyer, 
that daily Amtrak service requires chang-
ing trains in Albany). Once the Berkshire 
Flyer starts in 2020, it will be perfectly 
feasible to take the Flyer one direction and 
another train the other direction.

Who benefits?
Within a discussion of the various pro-

posals for restoring passenger rail service, 
the important question is: Who benefits? 
Calculating the myriad benefits of passen-
ger rail is something we’re working on at 
the Train Campaign. We think about this, 
talk about it, and encourage its inclusion 
in state-funded studies because depart-
ments of transportation are focused only 
on moving people from one point to an-
other. Calculating benefits just isn’t their 
focus. We, on the other hand, consider 
it essential to calculate return on invest-
ment in terms of the environment, public 
health, economic vitality, and employ-
ment and educational opportunities – and 
tax revenue, too.

Perhaps the biggest difference between 
the Berkshire Flyer and Berkshire Line is 
the people they will serve. The Berkshire 
Flyer is for weekend tourists, and specifi-
cally for people who do not already come 
here. The Berkshire Line, on the other 
hand, is quite different. While its market 
includes tourists and second-home own-
ers, it will also serve county residents 
who need to be able to get to New York 
regularly, and their friends and busi-
ness colleagues who will suddenly have 
convenient access to the towns of western 
Connecticut and Massachusetts.

Critics of the Berkshire Flyer should 
remember that it is a relatively low-cost 
way to expand rail options since it re-
quires only an operating subsidy in addi-
tion to marketing and management costs 

Here’s the scoop on what’s 
happening with restoration 
of passenger rail service
from the Berkshires to NYC

Berkshire Line? Berkshire Flyer?

Restoration of the Berkshire 
Line will result in an active, 

year-round service with six to 
eight trains per day in each 

direction from Grand Central 
Terminal in New York City, 

with stops in at least six towns, 
and terminating in Pittsfield.

Nonprofits! 
Get the things you really need at great prices, like:

 » Countywide Flyer Distribution from Berkshire Flyer
 » Annual Appeal Letter Review from Jenni Haley
 » 6-month Subscription to The Berkshire Eagle
 » Group Exercise Class from Enrichment Fitness
 » Board Room Rental from Hilton Garden Inn
 » Video Recording from CTSB-TV
 » Staff Outing to Paul Taylor Dance from the Mahaiwe
 » Quarter Page Ad from Berkshire Magazine

NonprofIt necessities
Online Auction

July 1- 26, 2019

NPC NONPROFIT CENTER
O F T H E B E R K S H I R E S

Learn more & link to the auction at 

npcberkshires.org

Proceeds fund NPC programs for nonprofits.

Businesses that serve nonprofits!
Your donation of a product or service helps the NPC & 

a deserving nonprofit while giving
your business more exposure.

A win, win, win! 
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commentary

(approximately $340,000 for 20 round 
trips per year, each carrying up to about 
50 passengers at Amtrak ticket prices).
Restoring service on the 
Berkshire Line – includ-
ing all engineering and 
safety upgrades, new 
stations and operating 
equipment – will cost 
much more, with both 
capital and operating 
costs ($200 to $250 
million in capital costs, 
and planned break-even 
on ticket sales at prices 
comparable to Metro-
North). Indeed, Mas-
sachusetts is already 
doing a substantial part 
of the work required on its 37 miles of track,
but there remains much to be done.

The return on investment, however, 
will be much greater with the Berkshire 
Line, serving as many as two million 
single-fare riders each year, and invigo-
rating small cities like Danbury as well 
as the towns of northwest Connecticut 
and Berkshire County. It will also give all 
these towns the possibility of connecting 
in Pittsfi eld to Boston on new East-West 
passenger rail, a project spearheaded by 
state Sen. Eric Lesser.

We were delighted to see that the 
Berkshire Line is the top line item in a pri-
ority table included in the draft Berkshire 
County 2020 Regional Transportation Plan 
(RTP), a long-range (25-year) compre-
hensive document that provides the basis 
for future transportation investment and 
planning in the region.

We can all agree that restored and dras-
tically improved passenger rail service to 
New York and to Boston will be a catalyst 
for sustainable economic development. 
It will give city dwellers access to our 
wonderful towns and cultural venues, to 
beautiful countryside and outdoor recre-

ation. It will offer country dwellers much 
easier access to employment and educa-
tional opportunities.

We are looking 
forward to the day 
when we can say to 
business associates in 
Europe or Asia, “Just 
go to Grand Central 
and buy a ticket for 
Great Barrington.” 
We’re also hoping to 
see the service become 
so successful that we’ll 
have a modern version 
of the 1940s Berkshire 
Express: Train No. 
144, which offered a 
limited-stop service 

every afternoon except Sundays, with a 
parlor car and a “broiler buffet.”

Please jump aboard the Train Campaign. 
Find out how at www.traincampaign.org.◆

EDITOR’S NOTE: Karen Christensen 
is founder of The Train Campaign (www.
traincampaign.org), which advocates for 
a return of passenger rail service be-
tween New York City and the Berkshires. 
The organization provides educational 
materials, meets with legislators and 
local government offi cials, and provides 
extensive maps, links, background docu-
ments and podcasts (www.traincampaign.
org). The Train Campaign recently joined 
with Trains in the Valley and Citizens for 
a Palmer Rail Stop to form the Western 
Mass Rail Coalition (www.westernmass-
rail.org). Christensen owns and runs 
Berkshire Publishing Group, and is the 
author of a series of popular environmen-
tal books including The Armchair Environ-
mentalist (Hachette 2008) that have been 
translated into French, German, Swedish, 
Japanese, Korean and Thai. She was also 
senior academic editor of the Encyclope-
dia of Community (Sage).
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Home Town Business Checking
Choose the oer that is right for your business:

EQUAL HOUSING
LENDER

Promotional o�er valid from 6/3/19 until 7/31/19. †To receive the $200, you must open a new Home Town Business Checking Account. Minimum of $50 to open a Home Town Business Checking Account. 
Bonuses will be paid within 30 of account opening. ‡To receive the 2.00% APY (Annual Percentage Yield), you must open a Home Town Business Checking Account and a new Money Market Account (This 
o�er applies to new money only. Funds must come from a source other than Trustco Bank). The minimum balance requirement to open and achieve APY is $15,000.00. The introductory rate will apply for the 
first 12 months after the account is opened for accounts with balances of $15,000.00 or more. If balance is below $15,000.00 during the promotional period, current APY will apply. After 12 statement cycles 
this becomes a variable rate account based on current money market rates and levels. Current APY is 0.10% for balances up to $14,999.99, for balances $15,000 to $49,999.99, the APY is 0.35%. For balances 
$50,000 to $99,999.99, the APY is 0.45%. For balances $100,000 to $499,999.99, the APY is 0.50%. For balances $500,000 to $1,999,999.99, the APY is 0.60%. For balances $2,000,000 to $4,999,999.99, 
the APY is 0.75%. For balances above $5,000,000, the APY is 0.85%. Rates subject to change at any time. $2,500.00 minimum balance required to avoid monthly charge of $10.00. Fees may reduce earnings. 
(1)Initial debit card supplied at no cost. A fee may apply for replacement cards. Please note: We reserve the right to alter or withdraw these products or certain features without prior notification.

Home Town in every way
Discover more at your local branch, or call 800-670-3110.

Home Town Business Checking includes:

Money Market

‡%
APY2.00

When you open a new Home Town 
Business Checking* and a new Money 
Market with a minimum $15,000 deposit.

Unlimited Transactions
Free Automatic Transfers
Online Banking

Free ATM/Debit Card1

No Minimum Balance
    Requirement

Receive
†$200

When you open a new 
Home Town Business Checking*

Rewarding Events 

70 Pitts�eld Road, Lenox • 413-551-7700 
Contact Maria to book your special event!  Maria.Smith@marriott.com

w
e p

roudly serve

Corporate Meetings & Events   
Social Gatherings & Celebrations

Full Catering & Event Planning Services

Berkshirescourtyard.com   |

Plan your event with us and plan on being rewarded

2019

PLATINUM CIRCLE
AWARD WINNER
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The Pittsfield Cooperative Bank has announced 
the promotion of Heather Archibald, who will 
now serve the 130-year-old financial institution as 
assistant treasurer. An employee of the Pittsfield 
Cooperative Bank since 1995, Archibald most 
recently held the position of senior accountant. 
Also promoted is Steve Rogers, who will serve 
as assistant vice president and branch manager. 
In his new role, Rogers will be responsible for 
managing the bank’s Dalton Avenue branch. Prior 
to this, he served as a customer service representa-
tive and branch manager.

Myron Ritrosky Jr., 
president and founder 
Eco-Genesis Corporation, 
has successfully com-
pleted the requirements 
to become a Licensed 
Site Professional (LSP) in 
Massachusetts and a Certi-
fied Industrial Hygienist 
(CIH) licensed by the 
American Board of Indus-
trial Hygiene. Ritrosky has 

extensive knowledge and experience performing 
all types of environmental testing, remediation, and 
health and safety consulting in Massachusetts and 
New England. His experience and background with 
hazardous industrial sites also qualifies him to be 
registered on the Materion Beryllium Consultant 
Network, a national listing of experienced beryllium 
consultants. He is an expert in PCBs in building 
materials, including the screening, testing and 
remediation of contaminated buildings. Ritrosky 
has served on the PCB/TSCA Subcommittee of the 
Environmental Business Council of New England 
for the past eight years, and is a Massachusetts 
licensed asbestos designer, asbestos inspector, and 
asbestos management planner.

The Berkshire Inno-
vation Center (BIC) has 
announced the appoint-
ment of Ben Sosne as 
executive director. A 
Berkshire County na-
tive and 1998 graduate 
of Monument Mountain 
Regional High School in 
Great Barrington, Sosne 
returned to the area in 
2015 with his family after 
working in law and digital media in New York 
City for several years. He comes to the BIC after 
serving as general counsel and senior project 
manager for Thomas Krens’ proposed Extreme 
Model Railroad and Contemporary Architecture 
Museum in North Adams. Sosne succeeds Scott 
Longley, who will remain a member of the BIC 
team, leveraging his manufacturing and supply 
chain experience to further enhance BIC mem-
ber services and development opportunities. 
Construction of the BIC, which will include 
training facilities, biotech wet space, clean rooms, 
offices and event space for small to medium-sized 
companies in the Berkshires, began in September 
2018. The $14 million project is expected to be 
completed later this year.

Dr. Jeremy Stoepker, 
a family medicine physi-
cian, has relocated from 
New York City to join 
the primary care team at 
CHP Lee Family Practice. 
Stoepker has a special 
interest in LGBTQ health, 
alternative/complemen-
tary medicine approaches 
and holistic attention to 
caring for individuals and 

families. Most recently Stoepker was a teaching/
attending physician at the Center for Family and 
Community Medicine at Columbia University 
Medical Center. He also worked as a private 
practitioner at Westside Family Medicine in New 
York City. Other past positions include assistant 
attending hospitalist at New York Presbyterian 
Hospital/Columbia University Medical Center, 
and chief medical officer at Waitakere Hospital 
in Auckland, New Zealand, following completion 
of his family medicine residency.

Shaun McHugh has 
been named principal 
assessor for the town 
of Great Barrington. A 
Pittsfield native and certi-
fied residential appraiser 
with 25 years experience, 
McHugh has previously 
worked as the commer-
cial assessor for the City 
of Pittsfield and later 
as a senior commercial 
reviewer for Tyler Technologies. He has been 
owner and president of Berkshire Appraisal, 
McHugh Appraisals and Berkshire Asset Man-
agement. McHugh has completed coursework 
with the Massachusetts Association of Assessing 
Officers, the Institute of Real Estate Manage-
ment and the Certified Commercial Investment 
Manager Institute.

Berkshire Hills Bancorp Inc. (NYSE: BHLB), 
the financial holding company for Berkshire 
Bank, has announced the appointment of three 
new members to the board of directors. Baye 
Adofo-Wilson joins the board’s Audit Commit-
tee and the Corporate Responsibility and Culture 
Committee. He has over 20 years of experience 
in law and business development, with a focus 
on community development. Rheo Brouillard 
joins the Compliance and Regulatory Committee 
and the Risk Management and Capital Commit-
tee. He has more than 40 years of experience 
in the financial services industry, holding key 
roles at multiple financial services institutions. 
William Hughes III joins the board’s Compen-
sation Committee and the Risk Management 
and Capital Committee. He has over 30 years 
of business experience in strategy development 
and execution, technology services and cyber 
security. Adofo-Wilson, Brouillard and Hughes 
were also appointed to the board of directors of 
Berkshire Bank. In addition to these appoint-
ments, the following changes have been made 
to the membership of various board committees: 
Pamela Massad has moved from the Compli-
ance and Regulatory Committee to the Audit 
Committee; David Brunelle has moved from the 
Compliance and Regulatory Committee to the 
Corporate Governance/Nominating Committee; 
and Laurie Norton Moffat has moved from the 
Risk Management and Capital Committee to the 
Corporate Governance/Nominating Committee.

Salisbury Bank has 
announced the promo-
tion of two employees. 
Kevin Cantele has been 
promoted to vice presi-
dent, mortgage advisor. 
Cantele started with the 
bank in 2013 as an intern 
in the Commercial Credit 
Department. In 2014, he 
became a mortgage advi-
sor trainee and has been a 

full-time mortgage advi-
sor since January 2015. 
Ryan Diamond has been 
promoted to assistant vice 
president, commercial 
credit manager. Diamond 
has been with the bank 
for nine years and has 
served as commercial 
credit manager for the 
past two years. Prior to 
that, he worked as a teller, 
commercial credit analyst, and team leader in the 
Commercial Credit Department.

At its June 10 annual meeting, the MassHire 
Berkshire Workforce Board elected the follow-
ing slate of officers for FY2020: Eva Sheridan, 
Main Street Hospitality, president; Stephanie 
Kinstle, Miraval/Cranwell, vice president; Albert 
Ingegni III, Berkshire Health Care Systems; vice 
president; Doug McNally, Frosthollow Associ-
ates, Youth Council chair; James Brosnan, Mc-
Cann Technical School, treasurer; Chelsea Tyer, 
Neenah Paper, secretary; and Robert Keegan, 
Crescent Creamery, at-large. Newly appointed 
to the board were Jerry Burke from Hillcrest 
Educational Centers Inc., Rebecca Recker from 
Unistress/Petricca, and Sarah Alfonso from 
Canyon Ranch.

Berkshire Bank has 
promoted D. Matthew 
Emprimo to first vice 
president and commercial 
team leader for Berkshire 
County and the state of 
Vermont. Emprimo joined 
the bank in 1998 and has 
over 20 years of experi-
ence as a commercial 
relationship manager. In 
his new role, he will lead 
the team of commercial bankers that covers both 
Berkshire County and the state of Vermont.

Members of Southwestern Vermont Medical 
Center’s (SVMC) nursing and medical staff were 
recognized at a May 9 event highlighting the quali-
ties of a Magnet Center for Nursing Excellence, 
including transformational leadership, structural 
empowerment, professional practice, and innova-
tion. Connie Furlon of SVMC Cardiology was 
named the Spirit of Magnet Honoree. Dedrick 
Luikens, MD, of the Emergency Department 
was named the Magnet Physician of the Year. 
The LPN Excellence Award was given to Susan 
Welch, LPN, of the Emergency Department. From 
among more than a dozen nominees, Adrienne 
Gigliotti, RN, of the ICU, was named the Nurs-
ing Excellence Award winner. Claire Murray, 
MSN, RN, was honored for her nine-year service 
on Southwestern Vermont Health Care’s board of 
trustees and for her significant contributions and 
dedication to the nursing profession.◆
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103 West Park Street
Lee, MA  01238
(413) 243-4331

www.octobermountainfa.com Member SEC, FINRA, SiPC

Four years in a row!
We were honored in 2016. Proud to be 

selected again in 2017. Humbled in 2018. 
And now, we’re at a loss for words, except for 
two:

Thank you!

Most of all, we are grateful for the opportunity 
to care for the most valuable assets of our 
firm: our clients and our employees.

Have a conversation with managing director 
Gary Schiff, and the team at October 
Mountain Financial Advisors. You’ll discover 
why The Financial Times selected us as one 
of this year’s FT300.

October Mountain Financial Advisors is the d/b/a of St. Germain Investment Management. 

DO YOU ACCEPT CREDIT CARDS IN YOUR BUSINESS?
NOW IS A GOOD TIME TO GET A FREE ANALYSIS OF WHAT YOU 
ARE PAYING TO PROCESS YOUR CREDIT CARD TRANSACTIONS
If you haven’t had a review in the last year, it is time as rates change.

SUMMER SPECIAL OFFER:
Over the next 3 months, all new accounts will 
receive a $50 American Express gift card as a 
welcoming thank you.
SHOP LOCAL!
It’s a win-win situation – you save money and keep your 
business local supporting our Berkshire economy.

BERKSHIRE MERCHANT SERVICES
Don Raiche • www.BerkshireMerchantServices.com • 413-637-2100
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Tiny house builder finds 
bigger space to build in

BY JOHN TOWNES
Having secured a new facility, B&B Micro 

Manufacturing is currently in the process 
of relocating from North Adams to Adams, 
where the business was founded by three na-
tives of that town – Jason Koperniak, Chris 
St. Cyr and Mitch Bresett.

B&B designs and manufactures trans-
portable “tiny houses” and also constructs 
modular and “stick-built” tiny and small 
homes on foundations. It was started in 2015 
as a very small venture based in a garage in 
Adams, and later moved into a larger space 
in the Windsor Mill in North Adams (October 
2017 BT&C).

As the business continued to grow, the 
partners searched for other spaces to expand 
and/or relocate. In 2018 their proposal to 
purchase a city-owned property on Ashland 
Street was accepted by the North Adams City 
Council, but B&B never completed the deal. 

Earlier this year they closed on the pur-
chase of a 3.6-acre site at 201 Howland 
Ave. (Route 8) in Adams, just south of the 
North Adams line, that includes the former 
offices and warehouse of Brown Packaging, 
for $818,000.

(After being purchased by Pacific Packag-
ing Products, the Adams operations of Brown 
Packaging have been phased out, and the 
property was put on the market.)

B&B is making the transition in stages, 
according to Koperniak.

“For now, we’re operating out of both 
locations,” he said. “Our lease in the mill 
in North Adams continues at least through 
April, and we’re still working out of there. 

Meanwhile, we’re adapting the facility in 
Adams and are moving our operations into 
that. We’ll steadily transition to Adams as 
our main site and use the North Adams 
mill primarily for storage while we are still 
leasing that.”

The move expands their space from about 
13,000 square feet in North Adams to 24,000 
square feet in the Adams building, which was 
constructed in 1989. It includes 4,000 square 
feet of office space plus 20,000 square feet 
of open warehouse space that is suitable for 
B&B’s construction activities.

Koperniak said B&B is marketing some 
office space in the building that they are not 
using for lease to other businesses as tenants.

B&B has projected an overall investment 
of at least $978,500 in the new facility and 
related improvements.

In June, B&B was one of 12 companies 
in Massachusetts approved for participation 
in the latest round of the state’s Economic 
Development Incentive Program (EDIP), 
which provides corporate tax credits and 
other support as incentives for job creation.

B&B also received a seven-year Special 
Tax Assessment with a value of approxi-
mately $99,000 from the town of Adams. 
This would include relief from local property 
taxes, starting at 100 percent and phasing 
down over the seven-year period.

These are based on B&B fulfilling its 
investment promises and creating at least 16 

new full-time jobs (for a total employment 
of 34) within seven years.

Currently the company has 26 employees 
and is hiring several more to increase that 
to the low thirties, according to Koperniak.

“The potential total relief in corporate and 
local property taxes is $200,000,” he said. 
“But that will be dependent on our meeting the 
agreed-upon targets for investment and jobs.”

B&B’s original business was creating 
transportable RVIA-certified tiny houses 
on wheels, which continues to be their main 
source of business and revenues.

In addition, it has been expanding to build 
tiny houses and small structures on founda-
tions, which includes stick-built, on-site 
construction and/or modular manufactured 
housing.

“We design and build custom houses too, 
but our sweet spot is manufacturing multiple 
units with the same design to benefit from 
economies of scale,” said Koperniak.

They also build non-residential structures 
that serve as offices or small businesses. One 
recent project was a small structure near the 
new Williams Inn that is used as a seasonal 
ice cream store by Lickety Split.

While their forte is constructing physical 
structures, Koperniak said they are equally 
happy to be building the local job base.

“We’re excited to contribute to employ-
ment growth here in a nice, steady manner,” 
he said.◆

Brown Packaging’s former office and warehouse facility on Howland Avenue (Route 8) in Adams is being repurposed as the new home of B&B Micro Manufacturing. 

news & notes from the region

the month in business
July 12, 31, Aug. 20: Outdoor Trailside Concerts, series of 
three free early-evening concerts for all ages presented by 
Mass Audubon’s Pleasant Valley Wildlife Sanctuary as part 
of its 90th anniversary celebration. Featuring the Picky B’s 
on July 12, Billy Keane and Tory Hanna of Whiskey Treaty 
Roadshow on July 31, and the Amy Ryan Band on Aug. 20. 
The lawn opens at 5 p.m. and the musicians play from 6 to 
8. The concerts are free but registration is required at mas-
saudubon.org/trailsidemusic or 413-637-0320. In the event 
of rain, the concert will move into the barn and the first 80 
people registered will get indoor seating.

July 15, Aug. 19: Ukulele4You! free drop-in ukulele sessions at 
Berkshire Botanical Garden’s Center House, held on the third 
Monday of the month through September from 4 to 5 p.m. in the 
Garden’s Center House, 5 West Stockbridge Rd., Stockbridge. 
For more information, call 413-329-4141.

July 16, Aug. 20: Pittsfield Green Drinks, informal gather-
ing of people interested in conservation and environmental 
issues on third Tuesday of each month. 5:15 p.m. at J. Allen’s 
Clubhouse Grille. Sponsored by the Berkshire Environmental 
Action Team (BEAT). For more information and meeting 
location, contact Elizabeth Orenstein at 413-717-1255 or 
elizabeth@thebeatnews.org.

July 21: Raise the MIC Gala, annual fund-raising event hosted 
by Music In Common at the Berkshire School in Sheffield. The 
event, beginning at 6 p.m., includes cocktails, dinner, a silent 
auction and a raffle in Berkshire Hall, followed by the Amplify 
2019 concert in the Allen Theater. Tickets are $110 and are 
available at www.musicincommon.org.

July 15: Berkshire Children and Families’ Kids 4 Harmony 
Summer Gala Concert, 6 p.m. at Berkshire Community Col-
lege’s Robert Boland Theatre in Pittsfield. Special guest Grammy 
Award winning pianist Emanuel Ax will join Kids 4 Harmony 
musicians for a performance starting at 7. For more informa-
tion, tickets, or to make a donation, contact Bethany Pelletier 
at 413-448-8281 ext. 233 or visit www.berkshirechildren.org.

July 20: “Eden Hill: From Mission House to Mercy Sunday” 
part of In Plain Site, a series of monthly history walks in differ-
ent Stockbridge neighborhoods, presented by the Stockbridge 
Library, Museum & Archives. One-hour tour begins at 4 p.m. 
$5 suggested donation. For more information call 413-298-5501 
or go to stockbridgelibrary.org.

July 24: WAM Theatre’s 10th Anniversary Gala, evening of 
music, entertainment, food and drink to raise funds for WAM’s 
productions and education programs in support of its mission to 
use theater as philanthropy. 5:30 p.m. at the Stationery Factory, 
63 Flansburg Ave., Dalton. For full details and ticket information, 
go to www.wamtheatre.com/wam-gala-2019/.

July 25, Aug. 29, Sept. 26: DownStreet Art Thursdays, free 
public arts events held on the last Thursday of the month in 
downtown North Adams from 5 to 8 p.m. Presented by Down-
Street Art, a program of MCLA’s Berkshire Cultural Resource 
Center. For more information, go to www.mcla.edu.

July 28: Opening Reception for “Portfolios,” an exhibition pre-
sented by members of the Berkshire Photography Group (BPG), 
from 3 to 6 p.m. at The Stationery Factory, 63 Flansburg Ave., 
Dalton. A special section of the exhibition, which runs from July 
27 to Sept. 22, is being devoted to the work of award-winning 
photographer Michael Bufis, a BPG member who died in 2018. 
More information on Instagram: @berkshirephotographygroup.

Aug. 1: Enrollment deadline for Berkshire Arts and Technology 
Charter Public School (BART), which is currently accepting 
applications for students in grades 6 through 10 for the 2019-
2020 and 2020-2021 school years. More information on the 
school’s enrollment and lottery process can be found at www.
bartcharter.org. Interested families should contact the school at 
413-743-7311 or info@bartcharter.org.

Aug. 2: First Fridays Artswalk featuring the work of over 
a dozen accomplished regional artists in Pittsfield’s Upstreet 
Cultural District from 5 to 8 p.m. Free guided walking tour 
begins at 5 p.m. at the Intermodal Center at BRTA, 1 Columbus 
Ave. Most art exhibits are on display in participating venues 
throughout the month. For more information and to view a list-
ing and map of participating artists and locations, visit www.
FirstFridaysArtswalk.com.

Aug 7: Theories of Change – How Having One Can Change 
Your Organization & Programs, interactive workshop for 
nonprofits led by Sarah Glatt of Papercrane Assoc., who will 
share why she sees theories of change as “hidden gems,” how 
theories of change are used, and how they are created. Partici-
pants will work together to begin developing a theory of change 
for their organization or program. Presented by the Nonprofit 
Center of the Berkshires from 9 a.m. to noon at BCC South 
County Center in Great Barrington. $35 NPC members, $45 
nonmembers. Register online at npcberkshires.org.

Aug. 10: Reception celebrating sculptor Andrew DeVries’ 
40th career anniversary from 2 to 5 p.m. at the DeVries Fine 
Art International Gallery, 62 Church St., Lenox, with picnic 
fare and art both inside the gallery and outside on the grounds. 
Rosie Porter and Tommy Le Beau will provide music. For more 
information, contact gallery director Patricia Purdy at andrew@
andrewdevries or 413-637-3462.

Aug. 10: Open Studio Tours presented by the Guild of Berkshire 
Artists on the second Saturday of the month through Oct. 12. 
Receptions at TKG Realty Gallery at 10 Elm St. in Stockbridge 
on the Thursdays prior to these dates will feature representative 
works by Guild of Berkshire Artists members who will open 
their studios to the public. For more information, visit www.
berkshireartists.org or call 413-298-0610.

Aug. 13: Lean Lab, monthly meetup group designed for entre-
preneurs who want to grow their businesses using lean startup 
methodology. Hosted by Lever Inc. from 6 to 8 p.m. at location 
TBA. For information, email Brent Filson at bfilson@lever.org.

Aug. 15: 3rd Thursday street festival in and around Pittsfield’s 
Upstreet Cultural District, with music, performance, food and 
community activities from 5 to 8 p.m. For more information on 
3rd Thursday events, visit discoverpittsfield.com/3rdthursdays, 
email slemme@cityofpittsfield.org or call 413-499-9348.

Aug. 15: OLLI University Day: Living Longer, Living Better: 
Changing the Culture of Aging in Berkshire County, with 
morning and afternoon panel discussions on various themes 
related to Aging in Place. Luncheon will feature roundtable 
panel discussions and Q&A. Co-sponsored by Age Friendly 
Berkshires. 9:30 a.m. to 3:30 p.m. at Berkshire Community 
College in Pittsfield. $40 OLLI members, $55 nonmembers. 
Register at berkshireolli.org or call 413-236-2190.

Aug. 17: “The Golden Age of Dance,” 50th anniversary gala 
for Albany Berkshire Ballet, 5:30 to 11 p.m. at Berkshire Plaza 
Hotel, 1 West St., Pittsfield. Includes silent auction reception, 
banquet dinner, performance excerpt from “A Midsummer 
Night’s Dream” and inaugural Madeline Cantarella Culpo 
Award. Tickets $100. Call 413-445-5382 or email ballet@
albanyberkshire.org for more information.

Ongoing: Last Word Toastmasters public speaking club in 
Pittsfield, meets from 6:30 to 8 p.m. on the second and fourth 
Tuesdays of the month at Reid Middle School, 950 North St., 
from September to May, and at Berkshire Medical Center, 
725 North St., from June to August. Information at lastword.
toastmastersclubs.org.

Ongoing: Berkshire Business Builders networking meeting 
every Thursday morning from 8:30 to 9:30 a.m. at 55 Church 
Street in Pittsfield. All business people looking for an opportunity 
to network are invited. For information, call Jeannie Compter 
at 413-281-4893.◆
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RAIL TRAIL OPPORTUNITY!
24,000 sq. ft. three-story brick building bordering 
the Ashuwillticook Rail Trail in Adams. High ceilings, 
maple �oors, freight elevator, dock, exposed beam 
ceilings, parking, town water, town sewer, natural gas, 
sprinkler system, 3-Phase electrical. The current open 
warehouse concept is ready for your development 
plans! 6 miles to MASS MoCA and close to most 
natural and cultural attractions in Berkshire County. 
$599,000 or best o�er.

Full details at https://www.loopnet.com/Listing/12-Harmony-St-Adams-MA/15679168/
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BY JOHN TOWNES
While creating art is often considered a 

solitary pursuit, artists also appreciate and 
need social contact and practical support – 
both to show and sell their work, and to stimu-
late their own development and inspiration.

Since its beginnings as a single art show 
in 2014, the Guild of Berkshire Artists has 
been supporting those connections through 
a variety of activities, including public art 
shows, workshops, seminars, critique ses-
sions, group artmaking sessions, and other 
programs and events.

Its mission is also to enhance the region’s 
quality of life by providing the public with 
exposure to the creative talent of the region.

“The Guild of Berkshire Artists provides 
artists with opportunities to work and learn 
and share their skills,” said Karen Car-
mean, president and board member. “We 
also educate the public about art and the 
vibrant creative community that exists in 
the Berkshires.”

While the Guild is active throughout the 
year, it is currently in the midst of its busi-
est season, with a full calendar of summer 
activities, including daily plein air (outdoor) 
painting and photography sessions, meet-the-
artist events and others.

Among the highlights is its Lenox Fine Arts 
Show, now running through July 29, which 
features the works of numerous participating 
Berkshire County artists in a variety of media 
available for viewing and sale in the Welles 
Gallery at the Lenox Library. It is free and 
open to the public from 10 a.m. to 5 p.m. 
Monday through Saturday and 10 a.m. to 1 
p.m. Sunday.

The show will have two phases, with dif-
ferent works in each. The first began on July 
1. A reception for the second phase will be 
held July 20 from 3 to 5 p.m.

In addition, the Guild is holding another 
event, the West Stockbridge Old Town Hall 
Show, from July 22 through Sept. 1.

A visit to its website (www.berkshireart-
ists.org) illustrates the Guild’s high level of 
activity. It also has a central Facebook page 
(Guild of Berkshire Artists) which includes 

video of selected activities, and other Face-
book pages, including Berkshire Call for Art, 
which lists upcoming shows throughout the 
region. They also have an Instagram page 
and a regular newsletter.

The Guild’s busy schedule is all the more 
impressive in light of the fact that it is a 

grassroots, all-volunteer, nonprofit organiza-
tion with a limited budget.

The Guild supports its activities through 
memberships, commissions, admissions, fees 
for certain services, and contributions and 
in-kind support from the public.

Carmean said they keep its overhead as 

ARTS & culture
GUILD OF BERKSHIRE ARTISTS

Grassroots organization supports, showcases region’s creative community

Karen Carmean, president of the Guild of Berkshire Artists, joins her husband and fellow Guild member Doane Perry at the entrance to the Welles Gallery in the 
Lenox Library, which is hosting the organization’s annual art show and sale. The exhibit is part of the Guild’s busy year-round schedule of events and activities.

www.BerkshireCommercialProperties.com
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low as possible. “We try to do things simply 
and efficiently,” she said. “We don’t have a 
central office or any paid staff. Fortunately, 
we have active and committed members and 
supporters, and free tools available, which 
enables us to get a lot of things done.”

Camaraderie, visibility
The Guild of Berkshire Artists originated 

in 2014 through the efforts of Helen Febbo, 
a professional artist who lives in Richmond. 
Febbo is a painter who has worked in various 
media, including watercolor landscapes and 
large acrylic abstracts (helenfebbo.com).

“I’ve been an artist for many years and 
enjoy the camaraderie of being part of a 
group,” said Febbo. “I thought something 
that would bring artists together would be a 
good idea here.”

She also believed that it was important to 
give greater visibility to the region’s artists 
in the larger community.

“There was not enough awareness of how 
many artists live here, and the level of tal-
ent that exists in the Berkshires,” she said. 
“Too often people think that you have to go 
far afield outside of the Berkshires to find 
quality art. I decided that an open public 
art show was one way to stir up interest in 
these goals.”

The next step was finding a space. “I 
suggested the idea to the minister of the 
Richmond Congregational Church, and she 
loved the idea,” said Febbo. The show was 
scheduled for September of that year in the 
church’s sewing room.

She contacted friends and sent out an open 
call for artists.

“I put up posters all over the place inviting 
artists to participate in the show, and it got a 
surprising number of responses,” she said. 
“Then we put up posters inviting the public 
to attend, not knowing how many people 
would show up. The show turned out to be 
very successful, and several hundred people 
came to the reception. There was a lot of 
enthusiasm around it.”

Out of that, a core group of artists emerged 
to foster further collaborative activities.

“Because of the number of entries and 
people who came, we 
realized that there was 
a lot of interest in form-
ing a group to meet and 
support other artists 
and have fun together,” 
Febbo said.

They held an orga-
nizing meeting the fol-
lowing December, and 
established a board. 
The guild’s first president was Howard 
Greenhalgh. He was succeeded by Carmean, 
who is a painter.

In 2017, the Guild obtained status as a 
nonprofit 501c3 organization from the IRS.

The organization was originally named the 
Richmond-West Stockbridge Artists Guild 
Inc. because that was where it was originally 
centered. That was changed to the Guild of 
Berkshire Artists in 2018.

“We serve artists throughout Berkshire 
County, and also have members in adjacent 
sections of New York, Connecticut and Ver-
mont,” said Carmean. “Most of our activities 
take place in central and south Berkshire 
County, but we also have members in the north-
ern Berkshires and hope to do more there.”

Membership
The Guild currently has approximately 

160 members. Annual fees are $52 (or $26 
for those under 30).

Membership is primarily oriented to active 
amateur or professional fine artists. Appli-
cants are requested to submit three images of 
their work for review with their applications.

It is open to artists in all media, including 
painting, digital art, mixed media, sculpture 
and those working in pottery and other fine 
crafts.

Members are eligible to participate in all 
Guild activities, including member-only ben-
efits such as showing in art shows, attending 
organizational meetings, group artmaking 
and critique sessions, potlucks, workshops 
and presentations.

They also are listed in the Guild’s direc-
tory, with the option of an online page for a 
portfolio of their work.

However, Carmean emphasized that 
overall the Guild is designed to be inclusive.

Many of its activities and programs are 
open to the public, often for free. Nonmem-
bers are also able to participate in member-
oriented activities for free on a trial basis.

“We accept contributions and support from 
the public,” she said. “But we encourage 
non-artists who want to become members to 
instead support their favorite local museum. 

One option we recom-
mend is to become a 
member of the North 
American Reciprocal 
Museum (NARM) As-
sociation.”

That program (nar-
massociation.org), 
she explained, offers 
a special category of 
membership at partici-

pating museums and cultural organizations. 
It provides free admission and/or discounts 
at all NARM sites, which includes several 
major institutions in the Berkshires.

“That’s a great deal, because you can visit 
a variety of museums and cultural activities 
for the equivalent price of one or two visits 
at regular admissions,” she said.

The activities of the Guild of Berkshire 
Artists include a mix of regularly scheduled 
programs and one-time events. It also partners 
with other organizations and local businesses, 
and they participate in events such as the 
First Friday Artswalk in Pittsfield and the 
Stockbridge Art Walk on the second Thursday 
of the month from June through October.

From June to September, the Guild spon-
sors a daily Creating Art Outdoors program 
in which artists are invited to paint, sketch or 
photograph at rotating locations such as Han-
cock Shaker Village, the Great Barrington 
Riverwalk, and Berkshire Botanical Garden, 
among others. These include morning work 
sessions followed by lunch and discussions.

In the autumn the Guild will offer studio 
sessions with a live model, in conjunction 
with the IS183 Art School.

It holds art shows at various venues, in-
cluding local businesses and organizations, 
such as TKG Real Estate in Stockbridge, and 
the Berkshire Humane Society in Pittsfield.

Another program is a regular Meet the Art-
ist series, in which a featured artist presents 
and discusses their work.

The guild also sponsors a series of group 
Art Studio Tours, in which participating 
artists open their studios to the public. This 
year they will take place July 13, Aug. 10, 
Sept. 14, and Oct. 12.

More information and updated lists of 
activities are listed on its website and Face-
book page.

Febbo, who is still active in the organiza-
tion, said her initial idea to hold an art show 
has succeeded beyond her expectations.

“It has grown tremendously and is a very 

diverse group of artists of different levels of 
experience and accomplishment,” she said. 
“Karen Carmean deserves a lot of credit for 
being such a great administrator. It certainly 
has achieved the original goal of connecting 
artists and having fun while supporting art 
in the Berkshires.”◆

During set-up for the opening of the Guild’s annual art show on July 1, Karen Carmean (right) and other Guild members collaborate to get their point-of-sale 
system up and running to record the first purchase of artwork by an unidentified customer (second from left). Proceeds from the sale of artwork at the show 
go in large part to the respective artists, with a portion also going to support the Guild’s programs and activities.

“Because of the number 
of entries and people who 

came, we realized that 
there was a lot of interest in 
forming a group to meet and 

support other artists and 
have fun together.”

The Courtyard at The Red Lion Inn 
is one of the Berkshires’ true summer pleasures. Whether you’re 

a guest, or live around the corner, the flower-filled, casual dining spot 
offers you a taste of the region’s favorite season. The menu features al fresco 

dining with traditional Red Lion favorites, as well as seasonal specialties. 
So why not laze away a sun-drenched afternoon under an umbrella? 

Or spend your evening sipping on a drink star gazing? 
The Courtyard is the perfect haven from the everyday world. 

Open June through September.

YOU DON’T HAVE TO  
STAY TO GET AWAY

30 Main Street, Stockbridge
redlioninn.com

Illustration by Ryan McMenamy
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LOEB’S FOODTOWN

Longtime Lenox 
business ‘perfect 
fit’ for new owner

BY JOHN TOWNES
Loeb’s Foodtown, a longtime staple of 

the Lenox business community, has changed 
hands, but its role as a traditional independent 
food market will continue.

On May 29, Bernie and Isabel Fallon pur-
chased Loeb’s from Earl and Lesley Albert, 
who had operated the store since 1968.

Located at 42 Main St. in the town center, 
the store was founded in 1959 by Leo Loeb.

Bernie Fallon said there will be changes 
for the business over time, but its familiar 
identity will be retained, including its name.

“We purchased Loeb’s because this is 
exactly the kind of business my wife and I 
want to run,” he said. “We’re very passionate 
about it, and we appreciate its connection to 
the local community. We’re not people who 
want to turn it into a restaurant or something 
other than what it is.”

It also is a perfect fit for his own back-
ground and interests, he added.

“I’m like a kid in a candy store here,” 
Fallon said. “This perfectly matches my 
experience and what I love to do, including 
the business side and the interactions with 
people you have in a store like this. I get up 
very early, come here and work very hard, 
but I’m not worn out at the end of the day. 
That’s when you know you’re doing what 
you should be doing.”

A native and current resident of West 
Stockbridge, Fallon and his family previously 
operated the West Stockbridge Public Market. 
That store was founded by his grandfather 
and great uncle as Fallon’s Market in 1930.

That business later left the family but 
was then purchased and operated by Fal-
lon’s mother Anna Ambrose and step-father 
Michael Skorput from 1978 to 2003. Fal-
lon took over the West Stockbridge Public 
Market in 2003 and operated it until 2010, 
when he sold the business (although he still 
owns the building).

“I was 15 when they bought that busi-
ness, and I worked there and stayed,” Fallon 
recalled. “That store was a microcosm of 
Loeb’s, so it was good preparation for this.”

He added that Skorput and Ambrose had 
a strong influence on him, inspiring him 
both professionally and personally. Skorput 
taught him much about business – including 
the craft of butchering, a role Fallon will 
continue at Loeb’s.

“My mother is an amazing woman with 
a passion for kindness,” he said, noting that 
she now works part time at Loeb’s.

After selling the West Stockbridge Public 
Market, Fallon moved out of the area for 
several years and worked for Coors Brew-
ing and for Chobani yogurt in Arizona 
and in New York City. He returned to the 
Berkshires in 2016 and worked at Guido’s 
Specialty Market.

“Guido’s was a great place to work,” he 
said. “But I had a need to do something on 
my own. I saw a listing for Loeb’s. It was 
a unique opportunity 
that’s not easy to find, 
so we bought it.”

Isabel  Fallon is 
from Arizona, where 
the couple met. She 
worked for a phar-
maceutical company there. After moving 
to the Berkshires she worked at TJ Maxx 
and Marshall’s. She now works full time at 
Loeb’s. “Isabel is wholeheartedly into this,” 
said Fallon.

In purchasing Loeb’s Foodtown, the Fal-
lons also bought the building, which has a 
main floor with 3,800 square feet of retail 
space, plus a basement. The real estate trans-
action was for $500,000. The overall cost of 
the business sale was undisclosed.

Fallon said they obtained financing for 
the business purchase from Adams Com-

munity Bank, which has a branch office in 
Lenox. “They were extremely supportive 
and made the whole process a great experi-
ence,” he said.

Retail strategies
Loeb’s Foodtown (413-637-0270) has a 

traditional layout with shelves of brand name 
foods, coolers for produce and other products, 
and other staples. It has a popular butcher 

counter, and a deli and 
prepared-meal section. 
The store also sells beer, 
wine and liquor.

It is open from 7 
a.m. to 7 p.m. Monday 
through Saturday, and 

7 a.m. to 6 p.m. on Sunday.
When discussing the business, it is clear 

that Fallon is very detail oriented and en-
trepreneurial. In addition to the instinctive 
qualities of operating a fast-paced business, 
he pays close attention to comprehensive 
business planning and specific retail strate-
gies and efficiencies.

“We love doing this, but we also know that 
in order to succeed and support us, it has to 
be a profitable business,” he said.

For example, he said, it is possible to 
significantly increase the selection of items 
within the existing space and layout of the 
store. “Everything that’s in the store will stay, 
but it can occupy half the space,” he said.

He explained that one of his plans is to 
reduce the number of individual packages of 
a given item on the shelves by storing more 
in the store’s lower level.

“So, instead of having 10 cans of the same 
variety of soup of the shelf, there will only be a 
few, with the rest available in storage to bring 
up to replenish as needed,” he said. “That will 
create space to display more items.”

He said they have ideas for additional 
merchandise to carry, including natural 
organic foods and other health-oriented and 
specialty items. One of the first changes 
the Fallons have made is adding a section 
of bulk foods, including nuts, trail mix and 
chocolate-covered snacks.

However, Fallon emphasized that changes 

and additions will be based on customer 
demand, including ongoing tracking of what 
types of items are selling, market trends and 
individual requests.

“Customers will determine what’s in the 
store,” he said. “We’re here to provide what 
people want and need.”

He said that they will also place more 
emphasis on their prepared food offerings.

“However, I won’t touch the deli,” he said. 
“That part of the business is golden. The num-
ber of call-in orders we get is amazing. And 
people know the names and ingredients of 
all the sandwiches and have their favorites.”

Fallon said that over time they will make 
physical changes, such as new shelves, 
flooring and other elements. “That will be 
gradual and based on what we can afford to 
invest as we go along,” he said.

The store has about 15 employees, most 
of whom have stayed on with the transition. 
Among them is Earl Albert, who has been 
working part time, including manning the 
butcher’s department.

“He’s been very helpful in the transition,” 
noted Fallon. “The relationship they had 
with the community has been an important 
reason for the store’s longevity and loyal 
customer base.”

Fallon said Loeb’s core market consists 
of people who live within a few miles of 
the store.

Lenox is a seasonal town that is busiest 
in summer and autumn, and considerably 
quieter at other times of the year.

Fallon noted that many of the seasonal 
residents seem to consider Loeb’s Foodtown 
as one of the qualities that attract people to 
Lenox and the Berkshires.

“One long-time musician in the Boston 
Symphony Orchestra (whose summer home 
is Tanglewood) said Loeb’s was one of the 
things he missed most about Lenox when he 
wasn’t here,” said Fallon.

Fallon said he is prepared for the seasonal 
fluctuations in his business plan.

“We haven’t experienced a full summer 
season ourselves yet,” he said. “But I do 
know that on the first day of Tanglewood 
our business almost doubled.”◆

Isabel and Bernie Fallon have taken a prominent position in the central Lenox business community with their recent purchase of Loeb’s Foodtown at 42 Main St.

“We purchased Loeb’s 
because this is exactly the 
kind of business my wife 

and I want to run.”

placeMARKET

Allendale Shopping Center
Retail & Commercial Space Available

SIZES & OPTIONS TO SUIT YOUR BUSINESS

ALLENDALE SHOPPING CENTER • 5 CHESHIRE ROAD • SUITE 60 • PITTSFIELD, MA 01201

Convenient Free Parking • Bus Stop at Entrance • Flexible Lease Terms
FOR LEASING INFORMATION CONTACT:

Glenn Langenback • Property Manager
Tel: 413-236-5957 • Cell: 413-464-4211 • GLangenback@verizon.net
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New career choice leads 
to We All Need Bodywork

BY BRAD JOHNSON
A new therapeutic massage business in 

Adams – operating under the name We All 
Need Bodywork – is doing its part to help 
local residents meet those needs in a comfort-
able and convenient setting.

“It’s important that people feel safe about 
their process,” said Jessica Wilson, a licensed 
massage therapist (LMT) who opened her 
studio in downtown Adams this April. “My 
goal here is to give people a chance to be 
comfortable in getting the treatment they 
need.”

A native of North Adams, Wilson took 
up her new career in massage therapy only 
recently, after returning to the region follow-
ing a long absence.

“I lived in Colorado for 16 years, and came 
back here five years ago,” she explained. 
While juggling the responsibilities of her 
growing family (five children now aged from 
2 to 18), she has also been establishing herself 
as a singer/songwriter, performing at local 
venues under the stage name “Jess Renee.”

Since returning, Wilson has also taken 
on various positions, most recently as an 
activities coordinator at a regional resort 
area – work that she described as enjoyable 
but less financially rewarding than it could be.

Her search for other alternatives led Wil-
son to consider a career in massage therapy. 
“I’ve always had an interest in this,” she said, 
adding that her sister “nudged me into going 
to school for it.”

Wilson enrolled in the LMT program of-
fered at Mildred Elly in Pittsfield, and gradu-
ated with her certification in May 2018. “After 
that I began working with individual clients 
and doing chair massage events,” she said.

While the chair massage events generally 
were conducted in group settings or as part of 
other public events, the work with individual 
clients involved her going to their own homes. 
This, she said, was both limiting for her and 
sometimes uncomfortable for clients.

“After working that way for a few months, 
I felt ready for the next step of having my 
own studio,” Wilson noted.

In January she learned of a storefront space 
at 30 Park St. in downtown Adams that was 
available. “It used to be a barber shop and 
had been vacant for just a few weeks,” she 
said, noting that it was the right size for her 
studio and offered good visibility and access 
for clients.

It also was close to her own residence in 

Adams, which was important in terms of 
keeping track of goings on at home while 
also launching a new business.

Wilson worked out a lease agreement 
with the building’s owner, took occupancy 
on April 1, and over the next few weeks 
got the space ready to open as We All Need 
Bodywork. “It was a labor of love to get this 
place up and running so quickly,” she said.

We All Need Bodywork is divided into 
two sections. A larger front room serves as 
a reception area. It is also set up for chair 
massage, which Wilson offers on a walk-in 
basis during open studio hours, from 11:30 
a.m. to 2 p.m. on Monday, Tuesday, Thursday 
and Friday. The rate for a 15-to-20-minute 
chair massage is $15.

A smaller back room is set up as a more 
private and tranquil space for more complete 
massage therapy and related treatments on 
a scheduled basis. The hours available for 
scheduling a massage are from 4 to 9 p.m. 
Monday through Friday, 9 a.m. to 6 p.m. on 
Saturday and 2 to 6 p.m. on Sunday.

Studio massage is available in 30-, 60- 

and 90-minute sessions at $40, $65 and $80 
respectively. Among the massage techniques 
offered are Swedish, deep tissue, sports, 
stretching, trigger point, hot stone and others.

Wilson still offers on-site massage for 
clients who request that service. Rates are 
$85 for 60 minutes and $110 for 90 minutes. 
She also offers in-studio or on-site chair 
massage parties, as well as corporate chair 
massage service.

Since opening in mid-April, Wilson has 
been steadily building a regular clientele. 
“People have been coming back for repeat 
business, and new people are calling and 
trying it every week,” she said.

The demand for Wilson’s services has 
also required some adjustment on her part. 
“I’m getting used to what it means to have 
so many clients,” she said. “Physically it’s 
very demanding.”

In these first weeks and months, she said, 

GETTINGstarted spotlight on new business ventures

she has also been “learning the ins and outs” 
of running a business. “I’m trying not to take 
on more than I can handle as I figure out 
what the need is for this market,” she said.

She noted that We All need Bodywork has 
a multiple therapist license, which means she 
has the option in the future of bringing on 
an additional massage therapist if demand 
warrants.

But, for now, Wilson said the process of 
establishing herself and her own business is 
very satisfying. “I love the fact that people 
walk into this space and it’s my own,” she 
said.

She added that the business dovetails 
nicely with her other career as a musician. 
“I just turned 40 and I’m doing both of the 
things I love,” she said. “I’m passionate 
about my music, and now I have this studio 
that allows me to treat people and help them 
along in their journey.”◆

Jessica Wilson’s new studio, We All Need Bodywork, at 30 Park St. in downtown Adams features a front 
section where she offers chair massage on a walk-in basis (left), and a more private and tranquil back 
room (above) which is set up for longer therapeutic massage sessions that are scheduled by appointment.

Sabrina Professional Center
100 Wendell Avenue, Pittsfield

Office Suite Available
Steps away from the Court House 
and Downtown. 3rd floor suite 
available in professional office 
building. Suite includes private 
bathrooms,  private parking ,  
a n d  f l e x i b l e  l e a s ing  t er ms . 
A perfect space for attorneys, 
realtors or any small business.
For more information, please call:

413-442-2274

Take  the   
 local route

w w w. l e e b a n k . c o m    |    L E E    |    S T O C K B R I D G E    |    G R E AT  B A R R I N G T O N    |    P I T T S F I E L D    |    L E N O X    |    4 1 3 - 2 4 3 - 0 1 1 7
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placeWORK

PFML benefi ts
continued from page 1

In the meantime, Caneschi emphasized, it 
is important for employers and workers to 
be aware of and prepare for the PFML and 
its requirements.

Gov. Charlie Baker signed the PFML into 
law in June 2018. Since then, the program 
has been in the preparation stages. The state 
has established a Department of Family and 
Medical Leave to oversee and administer it.

The program and benefi ts are funded by 
mandated premiums paid into a state PFML 
trust fund by employers, employees and the 
self-employed. Contributions will be remit-
ted for each calendar quarter.

Payments will start being made in advance 
of 2021 to build up the PFML trust fund 
before benefi ts will be paid out.

Three-month delay
The regulations were fi nalized on July 1. 

Originally, that had also been the deadline 
for employers to start withholding pay from 
covered employees for initial fi rst quarterly 
payments into the PFML trust fund.

However, in June, Gov. Baker signed a 
three-month extension for payments from 
the original July 1 deadline.

As a result, employers now have until 
Oct. 1 to calculate and begin withhold-
ing pay. They have until Jan. 31, 2020 to 
submit those payments and forms for the 
program’s fi rst quarter through Massachu-
setts TaxConnect.

The extension was the result of negotia-
tions between the governor, legislators and 
business and labor organizations.

While the basic concept of PFML is 
straightforward, like many public-benefi t 
programs the requirements, exemptions, 
benefi ts, and formulas can be diffi cult to 
decipher.

Proponents of the extension contended 

that more time was necessary to increase 
the level of awareness of its specifi cs, and to 
give employers more time to prepare. It also 
provided more time after the regulations were 
fi nalized on July 1, so that any last-minute 
changes could be accommodated.

Caneschi said that information and details 
about PFML have not been as widely known 
as they should be.

“To assist with understanding, the state 
has set up a very helpful online toolkit that 
provides specifi c infor-
mation and calculation 
tools for employers 
and employees,” said 
Caneschi.

However, he added, 
the PFML has not re-
ceived a great deal of 
public attention. “I talk 
with many employers, and there are still a 
lot of questions and confusion about it,” he 
said. “Some employers are not even aware 
that PFML exists.”

He said the extension will clarify the 
requirements.

“The additional time gives employers the 
opportunity to recognize the specifi c things 
they have to do, and the steps they need to 
take to prepare for it,” he said.

(The state website and a toolkit are at 
www.mass.gov/orgs/department-of-family-
and-medical-leave.)

Beginning in 2021, employees will be able 
to fi le an application for leave to the Depart-
ment of Family and Medical Leave, which 
will determine eligibility and the specifi c 
benefi ts. Employers will have input into the 
review process, but the department will make 
the fi nal decisions.

Caneschi noted that the PFML law extends 
leave benefi ts beyond those already provided 
under the federal Family and Medical Leave 
Act, which enables employees to take up to 
12 weeks of unpaid, job-protected leave in 
a 12-month period.

“The federal Family and Medical Leave 

Act provides workers job protection when 
they have to take a leave,” he said. “But it 
does not provide any pay during that time. 
The new Massachusetts program provides 
employees with job protection and a portion 
of their regular pay during a leave.”

Up to 20 weeks of paid medical leave may 
be taken if an individual is unable to work 
due to a serious medical condition.

Up to 12 weeks of paid family leave 
can be used to care for a family member 

with a serious health 
condition. It can also 
be used to bond with a 
child during the fi rst 12 
months after its birth or 
following adoption or 
foster care placement. 
Time off can also be 
taken to manage fam-

ily affairs when a member is on active duty 
in the armed forces

Certain employees may be eligible for up 
to 26 weeks of combined paid family and 
medical leave.

Weekly benefi t amounts are calculated 
as a percentage of a person’s earnings. The 
maximum weekly benefi t is $850 per week.

“The state has a calculator on its website 
where workers can fi nd the specifi c benefi ts 
they can expect,” noted Caneschi.

In addition to full-time leave, another 
option is “intermittent leave” in which em-
ployees continue to work but can take shorter 
periods off during their eligibility period.

This could be applied to people who have 
medical conditions that allow them to work 
but periodically disable them for briefer 
periods, or which require time off for medi-
cal treatment.

Confusion about contributions
Among the aspects of PFML that have 

prompted the most questions are the exact 
responsibilities and contributions of employ-
ers and employees.

Contributions are paid by employers and/
or by withholding from the pay of covered 
employees and eligible contract workers.

Total contributions into the trust fund are 
0.75 percent of employee qualifying earnings, 
which includes 0.62 percent for medical leave 
and 0.13 percent for family leave.

(Originally the rate was 0.68 percent, but 
with the extension it was raised to 0.75 percent 
to make up for the lost quarter of advanced 
revenue coming into the trust fund.)

In general, employers with 25 or more 
employees are responsible for paying 60 
percent of the 0.62-percent medical leave 
contributions. Employees and eligible 
1099ers cover the remaining 40 percent 
through withholding deductions.

Employers are not required to cover any 
of the 0.13 percent for family leave, which is 
funded entirely by employee withholdings.

Also, employers with fewer than 25 
employees are not required to cover the 
60 percent of the medical leave portion of 
contributions.

That aspect has caused confusion, accord-
ing to Caneschi.

Some people have misunderstood that, 

thinking that the employer’s responsibility 
for 60 percent is passed on to the employees 
in these smaller companies. This was thought 
to mean that workers at smaller employers 
would have to pay more into the trust fund 
than those at larger employers.

“But that is not true,” Caneschi empha-
sized. “Employee contributions to PFML 
are the same, regardless of the size of their 
employer.”

He explained that neither the small 
employer nor their employees fund the 60 
percent of the medical portion. Rather, it is 
funded through the overall contributions in 
the fund.

While coverage of all employees is man-
datory, there are options for how employers 
pay their share of coverage for employees.

For example, employers can decide on 
their own to cover all (or a larger portion) of 
their employees’ contributions, rather than 
withholding it from their paychecks.

“They might do that as an additional em-
ployee benefi t,” said Caneschi.

Employers can also decide to opt out of 
the state PFML program with an approved 
private plan, which must provide benefi ts 
that are equal to or more generous than those 
provided under state PFML. If they choose 
to do that, they must apply for an exemption 
for Q1 2019 by Dec. 20.

Besides employers’ own individual ap-
proved plans, PFML can be covered by 
private insurance providers.

“One result of this is that insurers will 
likely begin to offer new products to cover 
the PFML as a private-sector alternative for 
employers,” Caneschi said.

Steps to take
There are several current steps that em-

ployers should be taking now.
In addition to the state website, the EANE 

(www.eane.org) has prepared a checklist and 
toolkit for its members.

Employers will have to prepare infor-
mation, including the number and wages 
of eligible employees in 2018. They also 
must determine what portion of the PFML 
contribution the employer will be cover-
ing themselves and how much they will be 
passing along to current employees through 
withholding.

On or before Sept. 30, employers are 
required to provide written notice to cur-
rent covered individuals of PFML benefi ts, 
contribution rates and other provisions. This 
can be by direct printed or electronic notifi -
cations and workplace posters. Notifi cations 
must also include a way for employees to 
acknowledge they have received this.

(Posters are available on the PFML 
website.).

On Oct. 1, employers will be required 
to begin withholding contributions from 
covered individuals’ wages. Complete 
quarterly filings and these contributions 
must be submitted by Jan. 31, 2020 through 
MassTaxConnect.

Caneschi noted that employers should 
check with the Department of Family and 
Medical Leave website for the most up-to-
date fi nal information.◆

Among the aspects of 
PFML that have prompted 
the most questions are the 
exact responsibilities and 

contributions of employers 
and employees.
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Meet, set, exceed your goals | We’ll handle the details...
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Lenox

413-499-1111

Group room 
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available

Hilton Honors 
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Community Health Programs  
is accepting new patients at  

North Adams Family  
Medical and Dental Center. 

 
71 Hospital Avenue, 3rd Floor North Wing, North Adams 

Call for an appointment today. 413-664-4088 
 

Our full team of providers is dedicated to providing quality 
health care, dental care and wellness services.  

 

Let Us Care For You. 

www.CHPBerkshires.org 
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REAL estate
The following real Estate 
transactions are provided by 
Banker & Tradesman Real 
Estate Data Publishing. Only 
properties valued at $75,000 
or higher are included.

ADAMS
20 Anthony St.
Buyer: Griffin Labbance +
Seller: Alliance Properties 
LLC
Price: $244,000
Mortgage: $194,000
Lender: Adams Community
Date: 5/21/19

5 Hastings St.
Buyer: Michael Bates +
Seller: Joseph Dilego
Price: $159,900
Mortgage: $155,103
Lender: Adams Community
Date: 5/17/19

54 Maple St.
Buyer: Lakeview Loan 
Servicing
Seller: Anthony Taylor +
Price: $186,433
Date: 5/24/19

19 Newark St.
Buyer: James White Jr +
Seller: Tanner Bird +
Price: $153,500
Mortgage: $153,500
Lender: Adams Community
Date: 5/30/19

87 Orchard St.
Buyer: Tanner Bird
Seller: Andrew Goyette
Price: $239,900
Mortgage: $215,670
Lender: Adams Community
Date: 5/30/19

8 School St.
Buyer: Bobbie Briggs
Seller: Dennis Kingsbury +
Price: $104,000
Mortgage: $100,880
Lender: Adams Community
Date: 5/31/19

25 Summer St.
Buyer: Thomas Errichetto Jr +
Seller: John Wilk +
Price: $160,000
Mortgage: $128,000
Lender: Adams Community
Date: 5/16/19

BECKET
204 Chippewa Dr.
Buyer: Richard Fredricks Jr +
Seller: Robert Strassler +
Price: $355,000
Mortgage: $255,000
Lender: JPMorgan Chase
Date: 5/23/19

34 Highland Rd.
Buyer: Amy Weeks
Seller: Nicholas Zeo Jr

Price: $109,000
Mortgage: $108,000
Lender: Adams Community
Date: 5/17/19

9 Needle Ln.
Buyer: Victoria Lavalla +
Seller: Wayne Keller +
Price: $130,000
Mortgage: $138,417
Lender: Adams Community
Date: 5/16/19

1453 Wade Inn Rd.
Buyer: Jack Elliott
Seller: Justin Elovirta
Price: $355,000
Mortgage: $337,250
Lender: Guaranteed Rate
Date: 5/16/19

CHESHIRE
122 Church St.
Buyer: Eugene Legrand +
Seller: Francis Waterman Jr +
Price: $145,000
Mortgage: $130,355
Lender: Adams Community
Date: 5/22/19

129 Dean St.
Buyer: Christopher Flynn +
Seller: Eric Laroche +
Price: $175,000
Mortgage: $140,000
Lender: Greylock FCU
Date: 5/31/19

123 Lake Shore Dr.
Buyer: Ellen Latakas
Seller: Phyllis Phillips
Price: $338,000
Mortgage: $175,000
Lender: Greylock FCU
Date: 5/23/19

28 Maple Dr.
Buyer: Thomas 
Kolodziejczyk
Seller: Steven Raimer +
Price: $227,000
Mortgage: $176,200
Lender: TD Bank
Date: 5/31/19

50 Wells Rd.
Buyer: Michael Wilson +
Seller: Kozubal Anna Est +
Price: $108,500
Mortgage: $108,500
Lender: Adams Community
Date: 5/17/19

CLARKSBURG
164 Cross Rd.
Buyer: Ian Cooke +
Seller: Raymond 
Moulthrop +
Price: $145,000
Mortgage: $140,650
Lender: Greylock FCU
Date: 5/15/19

501 N Eagle St.
Buyer: Kodey Bryce +

Seller: Laura Mooney
Price: $164,900
Mortgage: $150,059
Lender: Greylock FCU
Date: 5/24/19

636 N Eagle St.
Buyer: Colleen Cappella +
Seller: Donald Reese
Price: $126,500
Mortgage: $124,208
Lender: Academy Mtg
Date: 5/1/19

127 Welch Rd.
Buyer: Chad Degrenier +
Seller: Thomas Moran 
RET 2013 +
Price: $119,000
Date: 5/2/19

DALTON
88 1st St.
Buyer: Bryan Snyder 
Seller: Michael Mcgrath +
Price: $149,900
Mortgage: $132,900
Lender: Greylock FCU
Date: 5/16/19

761 Grange Hall Rd.
Buyer: Amanda Staples
Seller: Richard Litke +
Price: $415,000
Mortgage: $402,550
Lender: Greylock FCU
Date: 5/24/19

25 High St.
Buyer: Joshua Benoit
Seller: John Bourque
Price: $195,100
Mortgage: $156,000
Lender: Academy Mtg
Date: 5/10/19

73 Lindsay Dr.
Buyer: Ethan Oberwager
Seller: Joseph Mccasland +
Price: $310,000
Mortgage: $160,000
Lender: Lee Bank
Date: 5/29/19

387 North St.
Buyer: Jose Goncalves
Seller: Nationstar REO 
Sub 1B LLC
Price: $95,000
Date: 5/10/19

69 Oak St. Ext
Buyer: Wayne Canedy +
Seller: Corinne Biberger
Price: $178,000
Date: 5/17/19

136 Pine St.
Buyer: Stephan Foose
Seller: Patricia Ames
Price: $80,000
Date: 5/10/19

550 South St.
Buyer: Darren Garrity +
Seller: Nicole Diehl
Price: $196,500
Mortgage: $176,850
Lender: Adams Community
Date: 5/28/19

981 South St.
Buyer: Warren Smith +
Seller: Melissa Keegan
Price: $168,000
Mortgage: $134,400
Lender: Pittsfield Coop
Date: 5/1/19

7 Whipoorwill Ln.
Buyer: Brian Eseppi +
Seller: Bessie Canedy 2004 
RET +
Price: $365,000
Mortgage: $292,000
Lender: Greylock FCU
Date: 5/24/19

64 Yvonne Dr.
Buyer: Shaun Gallagher +
Seller: Susan Pickwell
Price: $375,000
Mortgage: $150,000
Lender: Greylock FCU
Date: 5/17/19

60 North St. U:18
Buyer: Karen Hume
Seller: US Bank NA Tr
Price: $127,500
Mortgage: $102,000
Lender: Pittsfield Coop
Date: 5/10/19

Red Barn Rd. U:568
Buyer: Perry Mintz +
Seller: Isabel Grossman
Price: $520,000
Mortgage: $416,000
Lender: Lee Bank
Date: 5/24/19

EGREMONT

10 Blunt Rd.
Buyer: Simon Miller
Seller: Lanny Fields +
Price: $595,000
Date: 5/24/19

Hillsdale Rd.
Buyer: Terra Ferma NT +
Seller: Albert Christiana
Price: $260,000
Mortgage: $165,000
Lender: Seller
Date: 5/20/19

68 Main St.
Buyer: Profiteroles LLC
Seller: Daniel Duryea +
Price: $215,000
Mortgage: $235,000
Lender: Greylock FCU
Date: 5/31/19

GREAT
BARRINGTON

9 Francis Ave.
Buyer: Ranakdevi 
Londoner +
Seller: Andrew Fink +
Price: $224,000
Date: 5/23/19

22 High St.
Buyer: Nancy Fales-Garrett
Seller: Adam Medina +
Price: $318,700
Date: 5/10/19

121 Hurlburt Rd.
Buyer: Correy Denihan
Seller: Ronald Kujawski +
Price: $400,000
Date: 5/30/19

23 Lake Ave.
Buyer: American Loan 
Capital LLC
Seller: Sling LLC
Price: $322,000
Date: 5/17/19

12 Lake Buel Rd.
Buyer: Martin Murtagh +
Seller: Troy Murtagh +
Price: $240,000
Mortgage: $190,000
Lender: Suntrust
Date: 5/16/19

15 Manville St.
Buyer: Matthew Barlow +
Seller: John Polizzi 3rd +
Price: $333,000
Mortgage: $291,370
Lender: Pittsfield Coop
Date: 5/31/19

414 Park St.
Buyer: Jolly Roger Realty 
LLC
Seller: Flag Rock Farm LLC
Price: $157,595
Date: 5/14/19

HANCOCK
Corey Rd. U:2
Buyer: Thomas Davidson +
Seller: Linda marks
Price: $415,000
Date: 5/23/19

9213 Mountainside Dr. U:3
Buyer: Stephen Carballeira +
Seller: Michael Sgaglio +
Price: $217,000
Mortgage: $195,300
Lender: Fairway Ind Mtg
Date: 5/1/19

HINSDALE
100 Creamery Rd.
Buyer: Ron Carver Jr
Seller: Ronald Carver Sr
Price: $320,000
Mortgage: $304,000
Lender: Santander
Date: 5/23/19

455 Maple St.
Buyer: Fred Limburg
Seller: 318 Maple Street NT +
Price: $465,000
Date: 5/24/19

6 Plunkett Ave.
Buyer: Kirk Emerson
Seller: Emerson Blanche 
Est +
Price: $125,000
Mortgage: $127,687
Lender: Movement Mtg
Date: 5/7/19

Pine Cone Ln. U:280
Buyer: Liliana Gutierrez 
RET +
Seller: Judith Glockner 
RET +
Price: $325,000
Mortgage: $260,000
Lender: Greylock FCU

Date: 5/1/19

LANESBORO
930 N Main St.
Buyer: Mohamed Junaid +
Seller: 6 RS T +
Price: $360,000
Mortgage: $349,200
Lender: Academy Mtg
Date: 5/15/19

155 Narragansett Ave.
Buyer: Marie Miller-Cernik +
Seller: Marie Miller-Cernik
Price: $90,000
Date: 5/20/19

25 Roanoke St.
Buyer: Tierney Carlson
Seller: Claire Kristensen
Price: $174,000
Mortgage: $166,000
Lender: Adams Community
Date: 5/23/19

LEE
284 Antelope Dr.
Buyer: Jeffrey Klarsfeld +
Seller: Digrigoli Louis Est +
Price: $370,000
Mortgage: $275,000
Lender: Lee Bank
Date: 5/30/19

1000 Cape St.
Buyer: Michael Vincent +
Seller: Ryan Lucy
Price: $290,000
Mortgage: $275,500
Lender: USAA Fed SB
Date: 5/22/19

150 Center St.
Buyer: Christian Delgrande
Seller: David Delgrande +
Price: $189,000
Mortgage: $169,911
Lender: Adams Community
Date: 5/1/19

81 Fox Run
Buyer: John Polizzi 3rd 
Seller: James S&P H 
Bewick RET +
Price: $440,000
Mortgage: $360,000
Lender: Greylock FCU
Date: 5/31/19

141 Fox Run
Buyer: Kristopher 
Mcdonough +
Seller: Fox Real Estate Inc
Price: $365,797
Mortgage: $335,797
Lender: Lee Bank
Date: 5/2/19

200 Laurel St.
Buyer: Origen Lee LLC
Seller: Pranav Inc +
Price: $750,000
Date: 5/24/19

90 Parkview Ter.
Buyer: Courtney Donahue +
Seller: Leonard Forrest
Price: $205,000
Mortgage: $202,500
Lender: Greylock FCU
Date: 5/31/19

980 Pleasant St.
Buyer: Tetrad Lee Real Estate
Seller: Genesis of Lee Inc
Price: $1,330,000
Mortgage: $1,252,000
Lender: First Western
Date: 5/1/19

589 West Rd.
Buyer: Jeffrey Cella +
Seller: Homeworks 
Construction Co
Price: $125,000
Date: 5/31/19

880 East St. U:3C
Buyer: Deborah Kellogg
Seller: Richard Katz 
RET +
Price: $220,000
Mortgage: $150,000
Lender: Lee Bank
Date: 5/23/19

880 East St. U:C
Buyer: James Rose RET +
Seller: Margo Golos-Reines
Price: $263,500
Date: 5/1/19

LENOX
36 Bentrup Ct.
Buyer: Lauren Pellegrino +
Seller: James Russo +
Price: $800,000
Mortgage: $640,000
Lender: Lee Bank
Date: 5/15/19

38 Bracelan Ct.
Buyer: Denis Guyer +
Seller: Hans-Juergen Reiche
Price: $448,000
Mortgage: $425,600
Lender: Greylock FCU
Date: 5/22/19

93 Crystal St.
Buyer: Nationstar Mtg LLC
Seller: Thomas La-Casse
Price: $164,887
Date: 5/7/19

12 E New Lenox Rd.
Buyer: Gary Blazejewski +
Seller: Jeffrey Carpenter
Price: $285,000
Mortgage: $190,000
Lender: Citizens Bank
Date: 5/31/19

639 East St.
Buyer: Neil Deluca Jr +
Seller: Bernard Berofsky 
2006 FT +
Price: $435,000
Mortgage: $391,500
Lender: TD Bank
Date: 5/31/19

High St.
Buyer: Richard Piretti NT +
Seller: Piretti Mary Ann Est +
Price: $75,000
Date: 5/7/19

42 Main St.
Buyer: BWFJ LLC
Seller: Earl Albert +
Price: $500,000
Mortgage: $208,000
Lender: Bay Colony Dev
Date: 5/29/19

12 New Lenox Rd.
Buyer: Matthew Williams +
Seller: Eric Jakobowicz +
Price: $232,000
Mortgage: $232,000
Lender: Greylock FCU
Date: 5/17/19

524 Walker St.
Buyer: Anthony Witman
Seller: Witman Properties Inc
Price: $106,829
Date: 5/16/19

18 Willow Ln.
Buyer: Jason Gappa +
Seller: Jennifer Storti +
Price: $340,000
Mortgage: $306,000
Lender: Lee Bank
Date: 5/9/19

2 Morgan Manor U:6
Buyer: Amy Consoldati
Seller: Gizzi Thomas Est +
Price: $137,000
Mortgage: $123,300
Lender: NBT Bank
Date: 5/21/19

Morgan Manor U:117
Buyer: Edward Decelles +
Seller: Ralph Decelles +
Price: $110,000
Date: 5/17/19

260 Pittsfield Rd. U:E3
Buyer: Arthur Johnson 3rd +
Seller: Stanley Graff +
Price: $138,000
Date: 5/21/19

5 Wexford Ct. U:29
Buyer: Gary Goldsmith
Seller: Judith Fox
Price: $304,500
Mortgage: $165,000
Lender: Salisbury B&T
Date: 5/22/19

MONTEREY
40 Beartown Mountain Rd.
Buyer: Beartown Mountain 
Road NT
Seller: Howard Leavy +
Price: $475,000
Date: 5/15/19

16 Bidwell Rd.
Buyer: Linda Gillam
Seller: Jeffrey Szanto +
Price: $740,000
Mortgage: $592,000
Lender: Bk of America
Date: 5/13/19

10 Mountain Laurel Way
Buyer: Kathy Scharf +
Seller: Karl Finger
Price: $350,000
Date: 5/8/19

NEW ASHFORD
185 Mallery Rd.
Buyer: Robert Larison Jr
Seller: Joseph Nawazelski +
Price: $172,900

Mortgage: $174,646
Lender: Academy Mtg
Date: 5/14/19

NEW
MARLBORO

812 Mill River Southfield Rd.
Buyer: Steven Nester +
Seller: Roger Levine +
Price: $615,000
Date: 5/31/19

NORTH ADAMS
159 Ashland St.
Buyer: BCI Realty LLC
Seller: FAP Properties 
22 LLC
Price: $200,625
Mortgage: $180,000
Lender: Greylock FCU
Date: 5/23/19

36 Autumn Dr.
Buyer: Robert Davis +
Seller: Sandra Hotte
Price: $268,200
Date: 5/23/19

645 Barbour St.
Buyer: Corey Troop +
Seller: Grant Staublin +
Price: $230,000
Mortgage: $223,100
Lender: Greylock FCU
Date: 5/31/19

458-464 Church St.
Buyer: US Bank NA Tr
Seller: Mark Gelormino +
Price: $104,000
Date: 5/17/19

1342 Church St.
Buyer: Ana Broding
Seller: Gary Pause +
Price: $190,000
Mortgage: $184,300
Lender: Quicken Loan
Date: 5/17/19

36 D St.
Buyer: Nicholas Disanti
Seller: Diana Kawczak
Price: $93,000
Mortgage: $83,607
Lender: Adams Community
Date: 5/3/19

123 Francis St.
Buyer: Roderick Stanbrook +
Seller: Ross Vivori +
Price: $111,000
Mortgage: $77,700
Lender: NBT Bank
Date: 5/31/19

81 George Ave.
Buyer: Jack Gutt +
Seller: Michael Crosier +
Price: $200,000
Mortgage: $150,000
Lender: Adams Community
Date: 5/24/19

266-268 Houghton St.
Buyer: Carlos Sanchez-
Herrera +
Seller: Gloria Martel
Price: $123,000
Mortgage: $119,310
Lender: Greylock FCU
Date: 5/31/19

4 Lamoureaux Pl.
Buyer: Jason Murphy +
Seller: Michael Grogan
Price: $80,000
Mortgage: $49,000
Lender: Wells Fargo
Date: 5/29/19

80 Rich St.
Buyer: Lakeview Loan 
Servicing
Seller: John Little +
Price: $176,300
Date: 5/16/19

410 State Rd.
Buyer: Stephen Bleau
Seller: Eric Marino
Price: $90,000
Mortgage: $72,000
Lender: Adams Community
Date: 5/15/19

783 W Shaft Rd.
Buyer: Kenneth Myers
Seller: FNMA
Price: $139,000
Mortgage: $136,482
Lender: Academy Mtg
Date: 5/24/19

17 Wesleyan St.
Buyer: Gregory Kerwood +
Seller: Scott Miller
Price: $129,900
Date: 5/20/19

10 Holden St. U:10
Buyer: Roger Gibboni +

Seller: Daniel Kinburn +
Price: $76,000
Date: 5/24/19

OTIS
783 Algerie Rd.
Buyer: Robert Lopatkin +
Seller: George Cohen +
Price: $840,000
Date: 5/10/19

61 Bliven Rd.
Buyer: Robert Rich +
Seller: Richard &MA 
Cicchillo RET +
Price: $430,000
Mortgage: $344,000
Lender: Pittsfield Coop
Date: 5/13/19

416 Lion Hill Rd.
Buyer: Yu Liang +
Seller: Lion Hill NT +
Price: $380,000
Date: 5/22/19

1056 N Main Rd.
Buyer: Leonard Forrest
Seller: Leana Kearin +
Price: $125,000
Date: 5/31/19

307 Sanctuary Ln.
Buyer: Barbara Lerche
Seller: Thomas Link +
Price: $255,000
Mortgage: $200,000
Lender: Pittsfield Coop
Date: 5/1/19

240 W Center Rd.
Buyer: Susan Connolly
Seller: Foley Marcia Rose 
Est +
Price: $275,000
Mortgage: $220,000
Lender: Movement Mtg
Date: 5/10/19

953 W Center Rd.
Buyer: Ned Wilson +
Seller: David Obrien +
Price: $335,000
Mortgage: $268,000
Lender: Polish Natl CU
Date: 5/13/19

PERU
5 David Dr.
Buyer: Katie Zavattero +
Seller: Adam Poplaski
Price: $183,000
Mortgage: $173,000
Lender: Adams Community
Date: 5/18/19

12 Ministers Rd.
Buyer: Michael Dewkett
Seller: Todd Dewkett
Price: $220,000
Mortgage: $176,000
Lender: Village Mtg
Date: 5/13/19

PITTSFIELD
100 3rd St.
Buyer: Bradley Batho
Seller: Elaine Mclain
Price: $86,000
Mortgage: $78,754
Lender: Academy Mtg
Date: 5/2/19

24 4th St.
Buyer: PC 4th Street LLC
Seller: B4 Fourth LLC
Price: $900,000
Mortgage: $720,000
Lender: NBT Bank
Date: 5/10/19

100 Acorn St.
Buyer: Philip Wicker 3rd
Seller: Harrington EA Est +
Price: $145,000
Mortgage: $130,500
Lender: Greylock FCU
Date: 5/31/19

44 Bartlett Ave.
Buyer: Cafua RT CXXX LLC
Seller: Anthony Cimini
Price: $255,000
Date: 5/13/19

159 Brighton Ave.
Buyer: Paul Procopio Sr +
Seller: Kortney Gardner
Price: $184,900
Mortgage: $178,728
Lender: Academy Mtg
Date: 5/28/19

62 Burbank St.
Buyer: Jason Berry
Seller: Cheshire Green LLC
Price: $78,800
Mortgage: $77,372
Lender: Academy Mtg
Date: 5/31/19

   SUPERIOR INSTALLATION AND REPAIR
     Free Estimates • Credit Cards Accepted rrs TM

NOW OPENIN SHEFFIELD
BERKSHIRE FENCE
& ACCESSORIES

Lawn & Garden Accents,
Cedar Furnitureand More!

www.berkshirefence.com

BERKSHIRE FENCE COMPANY
TEL: 413-443-4515 • FAX: 413-447-9984

1625 West Housatonic Street, Pittsfield

BERKSHIRE FENCE & ACCESSORIES
TEL: 413-229-9900 • FAX: 413-229-9990

560 South Main Street, Sheffield

NOW CARRYING
WOOD JUNGLE GYMS 

IN SHEFFIELD!

Jim’s Lawn Care
Lawn Mowing & Fertilizer Treatment H Garden Care & Maintenance 

Brush Cutting H Chain Saw Work H Pruning H Hedge Trimming 

Mulching H Rototilling H Painting H Fencing H Junk Removal

413-464-0373
(Leave Message)Free Estimates                                                             Firewood for Sale

One of many historical 
properties we protect

every day.

1-800-369-3905
www.LeeAudioNSecurity.net
MA Lic #1468C • NY Lic #12000022800
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Berkshire County real estate transfers

3 Burke Ave.
Buyer: Jamie Jeske
Seller: Laura Crafts
Price: $143,900
Mortgage: $141,293
Lender: Academy Mtg
Date: 5/28/19

97 Cambridge Ave.
Buyer: Marissa Stevenson
Seller: Denis Guyer +
Price: $245,000
Mortgage: $235,000
Lender: Greylock FCU
Date: 5/22/19

15 Charisma Dr.
Buyer: Suehiko Ono +
Seller: Ethan Oberwager
Price: $411,400
Mortgage: $370,260
Lender: Greylock FCU
Date: 5/29/19

57 Chickering St.
Buyer: Jacob Trudeau
Seller: Greylock FCU
Price: $80,000
Date: 5/30/19

725 Churchill St.
Buyer: CG Cran Holdings 
LLC
Seller: Levine Ann Est +
Price: $273,500
Date: 5/14/19

12 Cobble Stove Cove
Buyer: Brian Adams +
Seller: Norma Probst
Price: $190,000
Mortgage: $152,000
Lender: Greylock FCU
Date: 5/30/19

69 Commonwealth Ave.
Buyer: Elizabeth 
Bevilacqua +
Seller: Ann Cole +
Price: $278,250
Mortgage: $222,600
Lender: Lee Bank
Date: 5/31/19

683 Crane Ave.
Buyer: Jason Hubbard
Seller: Suzanne Desmond
Price: $137,000
Mortgage: $121,500
Lender: Greylock FCU
Date: 5/24/19

21 Crofut St.
Buyer: Ivan Saldana +
Seller: FNMA
Price: $230,000
Mortgage: $223,490
Lender: Adams Community
Date: 5/30/19

60 Crofut St.
Buyer: Kelley Love +
Seller: Miss Halls School
Price: $915,000
Mortgage: $732,000
Lender: Adams Community
Date: 5/10/19

154 Cromwell Ave.
Buyer: Robert Spaniol 3rd +
Seller: James Hespelein
Price: $252,000
Mortgage: $192,000
Lender: Greylock FCU
Date: 5/20/19

338 Dalton Ave.
Buyer: Juana Valqui
Seller: Christopher Dimarco +
Price: $160,000
Mortgage: $137,000
Lender: Greylock FCU
Date: 5/22/19

35 Delancy Ave.
Buyer: Brittany Wetherell
Seller: Maura Kelly
Price: $177,500
Mortgage: $172,175
Lender: Greylock FCU
Date: 5/30/19

12 Denise Ave.
Buyer: Richard Chiu
Seller: Karen Gomula
Price: $225,000
Mortgage: $180,000
Lender: Trustco
Date: 5/31/19

14 Dexter St.
Buyer: Devon Johnston +
Seller: Robert Whalen Jr
Price: $157,000
Date: 5/13/19

77 Dickinson Ave.
Buyer: Robin Astore
Seller: US Bank NA
Price: $130,500
Date: 5/30/19

43 Doreen St.
Buyer: Nicole Andrus
Seller: Matthew Sloan +
Price: $162,000
Mortgage: $133,000
Lender: Lee Bank
Date: 5/31/19

62 Doreen St.
Buyer: Jared Grise +
Seller: Theresa Manchester
Price: $162,000
Mortgage: $162,000
Lender: John Keegan
Date: 5/6/19

57 Emerson Ave.

Buyer: Christopher Wall +
Seller: Gretchen Loucka
Price: $187,500
Mortgage: $181,875
Lender: Greylock FCU
Date: 5/15/19

21 Fern St.
Buyer: Rebekah Dick
Seller: Sherri Hamm
Price: $142,900
Mortgage: $135,750
Lender: Greylock FCU
Date: 5/15/19

238 Francis Ave.
Buyer: Wayne West
Seller: Colleen Passetto
Price: $79,800
Mortgage: $78,354
Lender: Academy Mtg
Date: 5/24/19

67 Gale Ave.
Buyer: Craig Smith +
Seller: Barbara Richardson
Price: $147,000
Mortgage: $139,650
Lender: Adams Community
Date: 5/31/19

32 Greenway St.
Buyer: Sam Virgilio +
Seller: David Maloy
Price: $140,000
Mortgage: $135,000
Lender: Greylock FCU
Date: 5/10/19

185 Highland Ave.
Buyer: Nancy Klose
Seller: Roger Gavin 3rd
Price: $208,500
Mortgage: $120,000
Lender: Greylock FCU
Date: 5/16/19

97 Leroi Dr.
Buyer: Gareth Pudwell +
Seller: Howard Marshall +
Price: $333,250
Mortgage: $333,250
Lender: Mtg Research
Date: 5/9/19

19 Lombard St.
Buyer: Hidee Taylor

Seller: Emerald City Rentals
Price: $134,900
Mortgage: $132,456
Lender: Northern Mtg
Date: 5/10/19

20 Maple Grove Dr.
Buyer: Ryan Conklin +
Seller: Joseph Romano
Price: $205,400
Mortgage: $205,400
Lender: Broker Solutions
Date: 5/31/19

11 Mcallister St.
Buyer: Megan Hanselman
Seller: Colleen Dellert
Price: $155,500
Mortgage: $149,500
Lender: Lee Bank
Date: 5/13/19

39 Mcallister St.
Buyer: Emily Blanchard +
Seller: Lisa Boyd +
Price: $80,000
Mortgage: $95,000
Lender: Adams Community
Date: 5/31/19

11 Mckinley Ter.
Buyer: Jason Pierce
Seller: USA HUD
Price: $87,750
Mortgage: $98,150
Lender: Adams Community
Date: 5/20/19

139 Mountain Dr.
Buyer: Katherine Demarco +
Seller: Stephen Radin +
Price: $298,000
Mortgage: $268,200
Lender: Academy Mtg
Date: 5/28/19

248 Mountain Dr.
Buyer: Datty Sahyouni +
Seller: Daniel Swift +
Price: $492,500
Mortgage: $292,500
Lender: Greylock FCU
Date: 5/24/19

72 Nancy Ave.
Buyer: Timothy Hart
Seller: Dale Surbaugh Jr +
Price: $124,000
Date: 5/31/19

366 Newell St.
Buyer: Tury Cruz-Cespedes +
Seller: Robin Astore
Price: $144,000
Mortgage: $121,800
Lender: Greylock FCU
Date: 5/29/19

441 North St.

Buyer: Canyon Properties LLC
Seller: 2 Rabbits LLC
Price: $1,130,000
Mortgage: $791,000
Lender: Pittsfi eld Coop
Date: 5/17/19

836 North St.
Buyer: Andrew Bowman
Seller: Harold Beattie
Price: $137,000
Mortgage: $130,150
Lender: Greylock FCU
Date: 5/7/19

118 Oak Hill Rd.
Buyer: John Gibbs 4th
Seller: Jerome Drayman
Price: $279,000
Mortgage: $273,946
Lender: Academy Mtg
Date: 5/13/19

65 Onota St.
Buyer: Sheryl-Lyn Bowens
Seller: Lisa Forfa
Price: $147,000
Mortgage: $147,000
Lender: Wintrust
Date: 5/10/19

35 Otis Ave.
Buyer: Michelle Stetser
Seller: David L&A M 
Winchester NT +
Price: $141,900
Mortgage: $139,329
Lender: Academy Mtg
Date: 5/29/19

31 Revere Pkwy.
Buyer: Ashley Tucker +
Seller: Sean Pare
Price: $206,888
Mortgage: $200,681
Lender: Greylock FCU
Date: 5/10/19

35 Roberta Rd.
Buyer: Samuel Saleeb
Seller: Tierney Properties Inc
Price: $225,000
Date: 5/10/19

34 Sampson Pkwy.
Buyer: John Bourque +
Seller: Carla Moodie +
Price: $172,500
Mortgage: $92,500
Lender: Lee Bank
Date: 5/24/19

50 Taylor St.
Buyer: Jennifer Pelkey
Seller: James Chanen
Price: $176,000
Mortgage: $172,812
Lender: Academy Mtg
Date: 5/24/19

88 Taylor St.
Buyer: Elizabeth 
Valenzuela +
Seller: Sara Keley
Price: $165,000
Mortgage: $165,000
Lender: USAA Fed SB
Date: 5/30/19

12 Turner Ave.
Buyer: MHFA
Seller: Patrick Sciola +
Price: $75,291
Date: 5/1/19

21 Turner Ave.
Buyer: J Crew Properties LLC
Seller: Daniel Ostrobinski
Price: $141,500
Mortgage: $113,200
Lender: Greylock FCU
Date: 5/1/19

61 Unkamet Park Dr.
Buyer: Pedro Godinez +
Seller: Janet Rusk
Price: $222,000
Mortgage: $226,773
Lender: Adams Community
Date: 5/21/19

117 Velma Ave.
Buyer: Christopher Dimarco +
Seller: Rafaelle & B 
Rachielle RET +
Price: $270,000
Mortgage: $216,000
Lender: Greylock FCU
Date: 5/22/19

299 Wahconah St.
Buyer: Abdel Adjao-Affi ssou
Seller: DNC Real Estate LLC
Price: $160,000
Mortgage: $157,102
Lender: Academy Mtg
Date: 5/20/19

93 Wealthy Ave.
Buyer: Michael Collins
Seller: Katy Beach
Price: $174,900
Mortgage: $139,900
Lender: Peoples Bank
Date: 5/14/19

Alpine Trail U:71
Buyer: Julie Jones
Seller: Eugene Hunter
Price: $480,000
Mortgage: $431,520
Lender: Adams Community
Date: 5/17/19

Alpine Trail U:127
Buyer: Colin Toole
Seller: Arnold Friedman +
Price: $507,500
Mortgage: $406,000

Lender: Lee Bank
Date: 5/20/19

14 Clifford St. U:A5
Buyer: Jessica Thoresen
Seller: Peter Roming +
Price: $97,800
Mortgage: $94,866
Lender: Greylock FCU
Date: 5/24/19

81 Dartmouth St. U:101
Buyer: Jason Babineau
Seller: Jay Geller +
Price: $105,000
Mortgage: $78,750
Lender: Navy FCU
Date: 5/3/19

1003 North St. U:B
Buyer: Daniel Simonds
Seller: Carrie Saldo
Price: $119,000
Mortgage: $115,430
Lender: Adams Community
Date: 5/31/19

58 W Housatonic St. U:3
Buyer: US Bank NA Tr
Seller: Debra Larkin +
Price: $93,251
Date: 5/30/19

RICHMOND
19 Anthony Rd.
Buyer: Robert Edwards +
Seller: Roberta Nardi
Price: $290,000
Date: 5/3/19

1600 Dublin Rd.
Buyer: Shaunnah Godfrey 
RET +
Seller: Patricia Doyle
Price: $265,000
Date: 5/8/19

36 E Beach Rd.
Buyer: 36 East Beach 
Road LLC
Seller: Boys & Girls Club 
Berkshire
Price: $455,000
Mortgage: $364,000
Lender: Salisbury B&T
Date: 5/24/19

627 Lenox Rd.
Buyer: Jenny Baltazar
Seller: Mark Fischer +
Price: $268,400
Mortgage: $214,720
Lender: Adams Community
Date: 5/15/19

March Hare Rd.
Buyer: Anthony Quinto

Seller: Martin Malnati Jr +
Price: $140,000
Mortgage: $91,000
Lender: Adams Community
Date: 5/2/19

198 State Rd.
Buyer: James Morrison +
Seller: Harold Novick +
Price: $215,000
Date: 5/13/19

SANDISFIELD
Otis Wood Lands Lot 184
Buyer: Lech Pojawis +
Seller: Carl Steeg +
Price: $240,000
Date: 5/10/19

Sandisfi eld Rd.
Buyer: Samuel Mercier +
Seller: William Bures
Price: $195,000
Date: 5/14/19

49 Sandisfi eld Rd.
Buyer: Ingrid Krohn
Seller: Sally Kahn
Price: $190,000
Date: 5/31/19

302 Shadow Ln.
Buyer: Lech Pojawis +
Seller: Carl Steeg +
Price: $240,000
Mortgage: $216,000
Lender: Ally Bank
Date: 5/10/19

308 Shadow Ln.
Buyer: Bruce Miller +
Seller: Lester Korobow +
Price: $357,500
Date: 5/29/19

321 Tamarack Trail
Buyer: Jeffrey Benezra +
Seller: Nancy Schattner +
Price: $290,000
Date: 5/24/19

SAVOY
486 New State Rd.
Buyer: J Paul Sebring +
Seller: Ronald Owen +
Price: $175,000
Date: 5/31/19

SHEFFIELD
1160 Ashley Falls Rd.
Buyer: Lisa Gustin
Seller: Jennifer Odegaard

continued on page 21

Our small business banking professionals are trained to help your 
business become everything you want it to be. We are a preferred 
Small Business Administration (SBA) lender, participant in the 
Massachusetts Treasurer’s Office Small Business Partnership Program 
and Mass Capital Access Program.

Smart small business lending to help make your small business 
thrive and prosper:

• Business Lines of Credit
• Equipment Financing
• Business Real Estate Financing 

Big Time Support 
for Your Small 
Business

berkshirebank.com

To learn more about our  
small business banking, contact

H. Jay Bailly
VP, Senior Business  

Banking Officer 
413.236.3180

Banking products are provided by Berkshire Bank: Member FDIC. Equal Housing Lender. Lending subject to normal credit approval and underwriting process. Other restrictions may apply.  Rev. 7/19
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BY JOHN TOWNES
Central Berkshire Habitat for Humanity 

has broken ground on the Gordon-Deming 
Infrastructure Project and Housing De-
velopment in Pittsfield, a project that sets 
several precedents for the organization’s 
larger mission of providing home-ownership 
opportunities to people who otherwise could 
not afford to purchase housing.

The development, at the corner of Deming 
and Gordon streets, will include six condo-
minium units in a village-style complex on 
a parcel of about one acre just north of the 
Housatonic River near Elm Street.

The property, which for many years was 
owned by Berkshire Gas, was donated in 
2009 to Central Berkshire Habitat for the 
housing project.

The condominium units will be sold at 
affordable prices and financing. Eligibility 
of buyers will be based on income, credit 
and related factors.

“This is what is sometimes referred to as 
workforce housing,” said Carolyn Valli, CEO 
of Central Berkshire Habitat, a nonprofit 
organization. She pointed out that many 
working families are caught in a squeeze 
between their incomes and high rents, home 
prices and financing terms.

“Many hard-working people have respon-
sible jobs and a steady income but cannot 
afford a down payment on a mortgage,” she 
said. “Some people are paying as much as 
50 percent or more of their income in rent, 
so they are struggling to cover their overall 
living costs. Available market-rate homes 
are either too expensive for them to buy or 
are substandard or not suited for a family.”

Central Berkshire Habitat ( 413-442-3181 
or berkshirehabitat.org) is currently accept-
ing home-ownership applications for the 
Gordon-Deming homes.

Gordon-Deming is one of Central 
Berkshire Habitat’s most ambitious projects 
to date. It follows Habitat’s basic model for 
home construction and sales, but with several 
variations and precedents.

“It’s unusual for us to be building a multi-
family village with six homes together,” 
Valli said.

Construction on Gordon-Deming was 
started in early June, with site preparation 
and the installation of basic infrastructure 
including roads and a water system. This 
phase is supported by a $425,000 grant from 
the state MassWorks program.

Following that, in August, the foundations 
will be poured for the units.

The buildings will be erected starting 
in September. Of those, four units in two 
duplexes will initially be erected during a 
Home Builders’ Blitz in which local build-
ing professionals will focus on a week-long 
intensive collaboration from Sept. 7-14.

So far, several businesses have committed 
to participate, including Allegrone Compa-
nies, Pariseau Heating 
& Cooling, RAM Elec-
tric, Tatro Flooring, 
White Engineering and 
L.P. Adams Co.

Valli said Central 
Berkshire Habitat is 
still seeking and recruiting other building 
and services professionals to participate 
in the Home Builders’ Blitz. (Interested 
professionals are asked to contact Valli for 
information.)

The other units will subsequently be built 
by participants in two Habitat programs.

One of them will be built by members of 
a Habitat paid workforce training program, 
called Build and Repair Corp. Participants 
in the program learn skills for jobs in the 
building and repair trades through hands-on 
experience on construction and repair proj-
ects, and instruction by licensed contractors 
and teachers from Taconic High School and 
McCann Technical School. They receive 
certification and educational credits.

The other unit will be constructed by 
participants in Women Build, a program that 
encourages women in construction trades to 
volunteer at Habitat.

Other Habitat volunteers will also work 
on the homes.

Valli said the exact timetable for the project 
will depend on the rate of progress. Overall, 
she said, the goal is to have the first units 
ready for occupancy by December, with 
overall completion and occupancy of all 
units within a year.

Family orientation
With its two-story, 1,400-square-foot 

units with four bedrooms, Gordon-Deming 
is specifically designed for families.

“Habitat works to provide housing for 
people in diverse situations,” Valli said. “This 
particular project is oriented to families, so 
that will be one criterion for eligibility.”

Buyers will include those with incomes 
that fall within the basic range of eligibility 
for affordable housing established by the 
U.S. Dept. of Housing and Urban Develop-
ment (HUD).

This is basically 50 to 70 percent of local 

median incomes based on family size. An 
example would be a family of four with an 
income of $45,000, according to Valli.

Valli said the projected appraised market 
value of the homes in Gordon-Deming is 
about $180,000.

“The actual selling price will be adjusted 
down to about $150,000, so buyers will not 
be paying 100 percent of its value,” she said.

In addition, special financing for the homes 
is provided with affordable down-payments 
and terms.

Usually Habitat has handled the sale and 
financing of homes itself directly. That is 
being handled differently with the Gordon-
Deming development, which will incorporate 
bank financing.

“Greylock Federal Credit Union has part-
nered with us and created special financing 
packages for at least four of the units,” said 
Valli. “These will be 30-year fixed-rate mort-
gages at 2-percent interest.” She added that 
they hope to line up similar bank financing 
for the other two units.

Valli said that the homes are also designed 
to be net-zero energy structures through in-
sulation materials and other energy-saving 
features. They will meet the criteria for that 
status set by the U.S. Dept. of Energy.

“For many people, the cost of utilities and 
rate hikes is a major financial burden,” she 
said. “Houses built to the net-zero standard re-

quire very little energy, 
which will significantly 
reduce that expense.”

Central Berkshire 
Habitat will also cre-
ate a homeowners’ as-
sociation, in which 

residents will oversee management of the 
development once the units are sold.

Valli noted that the units will include a 
small exterior patio and yard. The landscap-
ing and maintenance of the common spaces 
will be determined by the homeowners’ 
association.

Worldwide mission
Founded in 1992, Central Berkshire Habi-

tat for Humanity is an independent affiliate 
of Habitat for Humanity International, a 
global nonprofit interfaith housing organiza-
tion working in nearly 2,100 communities 
across the United States and in 70 countries 
around the world.

Its mission is to encourage individuals 
and families to gain strength, stability, and 
self-reliance and control over their housing.

Central Berkshire Habitat is dedicated to 
eliminating substandard housing and pro-
viding affordable options. Most directly, it 
constructs new homes or rehabilitates exist-
ing ones, which it sells to eligible buyers at 
affordable prices and financing terms.

It also provides training to help families 
gain skills and access to resources related 
to home ownership, and other aspects of 
financial management and self-sufficiency. 
Purchasers are also expected to contribute 
“sweat equity” by assisting in the construc-
tion of their homes.

Habitat also operates ReStore, a retail ven-
ture that sells new and used home improve-
ment materials and appliances at affordable 
prices. ReStore operates from a facility at 
399 Hubbard Ave. in Pittsfield.

Habitat relies on community participation 
to support these services, including volun-
teer labor in the construction of homes by 
individuals.

Habitat also works with professional part-
ners in the construction and home-building 
trades, with contractors and businesses 
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Construction professionals 
sought for upcoming Home 
Builders’ Blitz collaboration

Central Berkshire Habitat moves forward with ‘workforce housing’ development

Rendering of one of the three duplex buildings that are now being built by Central Berkshire Habitat for 
Humanity to provide affordable home ownership opportunities for six local working families. 

“It’s unusual for us to be 
building a multi-family 
village with six homes 

together.”
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BerkShares Business of the Month

When you think of the future of business in the Berkshires, you imagine community sup-
ported industries. Where consumers and producers work together to �nd innovative ways 
to achieve the common goal of a vibrant local economy. Where �nancing challenges can be 

overcome through pre-purchasing and land-in-commons solutions. Where academic and health care 
institutions prioritize procurement of locally produced goods. Where appropriately scaled manufactur-
ing provides living wage jobs for our friends and neighbors.
 
But �rst, we must provide high quality business planning to prepare the next generation of entrepre-
neurs in the Berkshires. �at’s why we created Entry to Entrepreneurship. 

 
Entry to Entrepreneurship (E2E) re-
turns for its 5th year this fall. �rough 
this unique and fruitful learning envi-
ronment, we foster an understanding of 
the fundamentals of business alongside 
an appreciation for our interdependent 
local business community.
 
E2E is important for our community 
because it is remarkably di�erent from 
other business planning programs. It 
is not a business incubator, nor a pitch 
competition. It makes no promise to 
produce ready-made businesses. Even 
trained business advisors can work with 
an entrepreneur for years before they are 
ready to launch their business.

E2E asks citizens and producers to en-
gage in a collaborative, intergenerational conversation around the importance of local production for 
local consumption and explore the needs of the community. It’s the educational process that is the 
hallmark of Entry to Entrepreneurship.
 
Our approach to business planning is rooted in community experience. Participants from diverse back-
grounds develop basic business planning skills and form connections with people in the local business 
community who volunteer their time as presenters, mentors, and experts.
 
In the year ahead, we will continue to strengthen the curriculum with our program partner Massa-
chusetts Small Business Development Center; provide an experiential learning opportunity by hosting 
sessions on location at local businesses; and continue to develop high quality mentorship to provide the 
on-going support our graduates need to start their business.
 
�is year’s program will run September 25 - November 20, 2019. Sessions will take place on Wednes-
day evenings at a rotating location throughout the Southern Berkshires. E2E is open to all ages.

With your assistance we can continue this program, which is planting the seeds for the next generation 
of Berkshire entrepreneurs. To make a donation or to apply, visit www.berkshares.org/E2E.

�ank you, 
Rachel Moriarty, Executive Director and the Entry to Entrepreneurship Steering Committee: 
David Bruce, Erik Bruun, Kate Chebatoris, Catherine Chester, Tim Geller, and Phyllis Webb

Entry to Entrepreneurship, a project of BerkShares, Inc. 

P.O. Box 125, Great Barrington, MA 01230 | (413) 528-1737

more stories like this one at www.berkshares.org
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Price: $409,000
Mortgage: $327,200
Lender: Bk of America
Date: 5/16/19

355 Salisbury Rd.
Buyer: Willow Brook 
Partners LLC
Seller: Beryle Bierbower
Price: $377,500
Date: 5/3/19

29 Spring Hollow Ln.
Buyer: Martin Pastori +
Seller: Kevin Curtis
Price: $215,000
Mortgage: $172,000
Lender: Village Mtg
Date: 5/31/19

STOCKBRIDGE
1-B W Dale Rd.
Buyer: Charles Lambert
Seller: Harvey Waller
Price: $755,000
Mortgage: $325,000
Lender: Lee Bank
Date: 5/17/19

6 W Stockbridge Rd.
Buyer: Dylan Seward
Seller: Douglas Rysewyk +

Price: $140,000
Mortgage: $126,000
Lender: Village Mtg
Date: 5/10/19

19 Hawthorne Rd. U:11A
Buyer: Carol Telzak +
Seller: Jacob Finkelstein +
Price: $565,000
Date: 5/28/19

41 Main St. U:2
Buyer: Martin Turk
Seller: Barbara Palmer-Carr
Price: $95,000
Date: 5/15/19

TYRINGHAM
63-D Goose Pond Rd.
Buyer: Roger Brown +
Seller: Susan Schneider
Price: $599,000
Date: 5/9/19

WASHINGTON
301 Frost Rd.
Buyer: Christopher Primi
Seller: Matthew Thomas
Price: $360,000
Mortgage: $288,000

Lender: Adams Community
Date: 5/22/19

WEST
STOCKBRIDGE

2 Easland Rd.
Buyer: Christina Wagner +
Seller: Ronald Rynes +
Price: $1,875,000
Mortgage: $1,500,000
Lender: Bk of America
Date: 5/30/19

Maple Hill Rd.
Buyer: Ruth Heiden +
Seller: Ruth Kors
Price: $92,500
Date: 5/14/19

4 Robin Rd.
Buyer: Penelope Greene
Seller: Richard Robbins +
Price: $500,000
Mortgage: $407,000
Lender: Adams Community
Date: 5/1/19

WILLIAMSTOWN
1130 Main St.
Buyer: Comstock Green LLC
Seller: John Manley Jr
Price: $180,000
Mortgage: $250,000
Lender: Jonathan Carlisle
Date: 5/23/19

60 Mason St.

Buyer: Joshua Primmer +
Seller: BFAIR
Price: $243,500
Mortgage: $231,250
Lender: MountainOne
Date: 5/9/19

261 Pine Cobble Rd.
Buyer: Jose Constantine +
Seller: Williams College
Price: $415,000
Mortgage: $274,200
Lender: MountainOne
Date: 5/29/19

100 Stratton Rd.
Buyer: Nichole Pervere
Seller: Ronald Chapman
Price: $215,000
Mortgage: $215,000
Lender: Adams Community
Date: 5/29/19

WINDSOR
390 Bates Rd.
Buyer: Torran Bagamary +
Seller: Feigin FT +
Price: $224,700
Mortgage: $217,000
Lender: Pittsfield Coop
Date: 5/24/19

687 Shaw Rd.
Buyer: Richard Litke +
Seller: David Hill +
Price: $318,000
Mortgage: $286,200
Lender: Greylock FCU
Date: 5/24/19                   ◆

providing labor and services through vol-
unteer participation, in-kind contributions 
or reduced prices.

It also receives support through local, state 
and other grants and programs, as well as 
individual and corporate sponsorships and 
contributions.

Long road for project
The Gordon-Deming development has 

required a particularly long planning and 
preparation process since Berkshire Gas 
donated the parcel 10 years ago.

Issues that have had to be dealt with 
included its location near the river, and the 
need to accommodate and remediate wetlands 
concerns.

Valli noted that they had originally planned 
to preserve a round, brick former gas facility 
on the property as one element of the village. 
It had been built in the 19th century and was 
something of a local landmark. Berkshire 
Gas had previously rented it out for other 
purposes.

“However, after studying the property, we 
determined that the building had too many 

issues, and demolition was necessary,” said 
Valli. The site has been a vacant lot for 
several years.

Habitat developed the alternative ap-
proaches to facilitate the Gordon-Deming 
project including the Home Builders’ Blitz, 
to construct the basic units in a short period 
of time.

Habitat also developed a new approach 
to prepare for the construction. Two special 
work sessions were held in 2018, in which 
volunteers built panels of the units.

This took place in spaces provided for free. 
These included a vacant space now occupied 
by Planet Fitness that was made available by 
Mike Panek of Phoenix Realty, which owns 
the shopping center it is located in. John 
Pariseau also donated use of another space.

The volunteers included several employ-
ees of Berkshire Bank, during its annual day 
of service. Also involved were some 60 camp-
ers from Camp Lenox and Camp Taconic.

Valli said that Central Berkshire Habitat 
will incorporate some of the strategies used 
for the Gordon-Deming development in other 
projects in the future.◆

Berkshire County real estate transfers

Real estate transfers
continued from page 19

Preliminary work on the site at the corner of Gordon and Deming streets in central Pittsfield got started 
in June. A Home Builders’ Blitz is being planned for Sept. 7-14 in which building professionals and related 
services will collaborate on construction of four of the six units planned for the development.
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“Our hope is that the new Williams Inn 
serves as a welcoming spot for locals and 
visitors alike to gather and enjoy the scenic 
atmosphere,” said Fred Puddester, vice 
president for finance and administration at 
Williams College.

The project is also intended to be an eco-
nomic stimulus for Williamstown.

“We see it as a key piece of the economic 
development puzzle to enhance the viability 
of Williamstown as a place to live and visit,” 
said Matt Sheehy, associate vice president 
for finance at Williams College. “Among 
other impacts, it will create an anchor on 
Spring Street that will stimulate activity at 
other businesses.”

The new inn will be managed for the 
college by the Waterford Hotel Group, 
which has also been operating the current 
Williams Inn. The company has managed 
more than 90 hotels nationwide, including 
large corporate and chain hotels, and smaller 
independent inns.

Kevin Hurley of the Waterford Group has 
been named general manager of the new 
Williams Inn. Hurley has 15 years of expe-
rience in the hospitality industry, including 
management roles at various establishments.

Located at the base of Spring. Street, the 
new 58,000-square-foot, three-story inn is 
built of stone and wood, with a design in-
tended to be reminiscent of a contemporary 
New England farmhouse.

The inn will feature 64 guest rooms, a fit-
ness center, a full-service restaurant and bar, 
and a combined 3,200-square-foot meeting 
and event space that includes a 2,800-square-
foot ballroom and an additional 400-square-
foot space directly adjacent to the ballroom.

The ballroom can accommodate up to 390 
people for a cocktail style function, 180 people 
for a seated function, or 150 people seated with 
a dance floor. In addition, the space can be 
divided into three sections for smaller events.

“We see the inn as a hub for culture, the 
college and the town,” said Hurley. “For ex-
ample, its meeting spaces are more extensive 
than is typical for an inn of this size.”

The inn’s restaurant, called The Barn, will 
offer breakfast, lunch and dinner to guests of 
the inn and the public. It has 62 seats, which 
includes 10 seats in the bar area. It has two 
private dining spaces that can accommodate 
parties as large as 12. During warm weather, 
outdoor seating will be available.

The property also features a 3,500-square-
foot greenspace that can be tented for outdoor 
functions.

The college is pursuing LEED Gold certi-
fication for the building, which incorporates 
several energy-saving features, as well as a 
solar-panel array to offset a portion of its 
energy consumption.

In addition to the core of the inn and its 
grounds, the project includes extensive in-
frastructure and landscaping work to the sur-
rounding public areas of Spring and Latham 
streets, where Williams College is a primary 
landowner. While the inn has been completed, 
there is still work that will be done on the 
landscaping and other exterior features.

Construction costs of the new inn are $34 
million. The college will demolish the former 
inn. Various options are being considered 
for that property, but the college has not yet 
determined any specific plans for it yet. 

Long history of hospitality
The original Williams Inn was built and 

operated by L.G. Treadway n 1912. By the 
1950s the Treadway family had established 14 
Treadway Inns in the Northeast and Florida. In 
1964, the Williams Inn was sold to its employ-
ees, and then to a small hotel chain in 1971.

The present inn on Main Street was built in 

1974 on property owned by Williams College. 
In 1979, the Williams Inn was acquired by 
Carl Faulkner and his wife, Marilyn.

“We owned the ground below the Wil-
liams Inn and leased it to the Faulkners, who 
owned the building and business,” explained 
Puddester. “When the Faulkners decided to 
retire in 2012, we bought the structure and 
the business.”

The college hired a consultant to evaluate 
the inn. In 2014 the college announced plans 
to build a new facility 
rather than upgrade the 
existing inn. “The con-
sultants determined that 
the existing building 
had become outdated 
and was no longer ad-
equate for a modern 
inn,” said Puddester. 
“We decided to replace it with a new structure. 
We also decided to relocate it, to support the 
revitalization initiatives on Spring Street.”

The inn’s primary market includes students 
and families during recruitment, orientation 
and related events; visiting alumni; prospec-
tive staff members; and others with business 
at the college.

It also serves the general public, including 
audiences and participants at the William-
stown Theatre Festival, and other tourists and 
visitors to the northern Berkshires.

One goal for the new Williams Inn is to 
attract longer visits to Williamstown and the 
northern Berkshires.

“What we’ve learned is that many 
Berkshire visitors come to Williamstown on 
day trips for specific attractions such as the 
Williamstown Theatre Festival or the Clark 
Art Museum, but they go back to areas like 
south Berkshire County to spend the night,” 
said Sheehy. “We hope that the new Williams 
Inn will become a destination itself, to en-
courage people to stay longer and enjoy the 
other attractions of the northern Berkshires.”

While the new inn is more physically ambi-
tious, it has significantly fewer guest rooms 
than the 125 in the older inn. Puddester said 
that 64 guest rooms is more realistic for the 
actual demand for the inn.

“During the peak summer season and big 
college events, we could probably fill a 500-
room hotel,” he explained. “But the rest of 
the year, the occupancy rate was only around 
30 percent, which was not enough to justify 
so many rooms. So we reduced the number 

of rooms, with the goal of achieving at least 
60-percent occupancy overall.”

Complex project
The preparation and construction of the 

William Inn project was very complex, due 
to the physical characteristics of the site and 
other factors.

There were concerns and some controver-
sies that had to be resolved about its scale, 
location and environmental impact. These 

included existing is-
sues related to the site, 
as well as the effects of 
the project itself.

It involved exten-
sive negotiations and 
agreements between 
the college, the town 
and the local business 

community and residents.
The six-acre site is at the base of Spring 

Street at the intersection with Latham Street. 
It was previously a mix of undeveloped land 
and various outbuildings for storage and 
maintenance. There was also a former VFW 
hall, which has been demolished.

There is also a public parking lot there that 
was recently reconfigured and expanded. That 
project, along with a number of other projects 
in recent years have already changed that sec-
tion of Spring Street. These have included the 
construction of a commercial building on the 
former site of a service station at the corner 
about a decade ago, which houses Tunnel 
City Coffee and other businesses and offices.

Another more recent change was the 
construction in 2018 of a new building for 
the Williams Bookstore and other tenants. 
That project came at the expense of a small 
park-like vacant lot at the corner of Spring  
and Walden streets.

Along with these projects, there has also 
been a high volume of construction work on 
new facilities on nearby sections of the Wil-
liams campus as well as infrastructure and 
roadwork along Latham and Water streets 
that has complicated traffic in that section 
of town over the past few years.

Before it could proceed, the Williams 
Inn project required about a year to obtain a 
zoning change for the property to expand the 
commercial village business district designa-
tion to the site. This involved negotiations 
with the planning board and approval by 
voters at a town meeting.

New Williams Inn
continued from page 1

LODGING & dining

Rendering of the new Williams Inn with landscaping and other aesthetic features completed illustrates the dramatic visual impact the $34 million project has had 
on this section of Spring Street. Williams College officials note that one of the goals of the project has been to make the overall area more pedestrian-oriented.

“We hope that the new 
Williams Inn will become a 
destination itself, to encour-
age people to stay longer and 
enjoy the other attractions of 

the northern Berkshires.”
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There were also a number of complex 
environmental and infrastructure issues that 
had to be resolved.

The inn is near Denison Park. There are 
also wetlands, Christmas Brook, and other 
environmentally sensitive areas in the vicinity 
requiring protection. The site also contained 
contamination from the former service station 
and other activities in the area.

The college has undertaken a number 
of major infrastructure improvements and 
environmental remediation projects both to 
address existing issues there and to mitigate 
the impact of the inn.

“The groundwater had dispersed petroleum 
and lead into the soil over the years,” said 
Rita Coppola-Wallace, executive director of 
design and construction at Williams College. 
“So we did an entire site remediation.”

There were also issues of drainage and 
runoff, and protection of wetlands and brooks.

From its head at Main Street, Spring Street 
follows a slight but distinct decline. A long-
standing problem has been the impact of 
water fl owing down during storms and other 
periods of heavy runoff. Occasional fl ooding 
has been a perpetual problem.

To correct that in conjunction with the 
inn project, the college has constructed a 
comprehensive new infrastructure of cul-
verts and other facilities to collect water and 
control drainage.

“For example, when there were major 
storms, the basements of homes and other 
structures on Latham Street would fl ood,” 
said Coppola-Wallace. “We replaced a narrow 
pipe and installed a 5-by-12-foot culvert on 
Latham Street to carry runoff into the Green 
River. Homeowners there have told us that they 
have been relieved to fi nd that their basements 
have remained dry during storms as a result.”

Another impact that had to be addressed 
was the requirement to ensure that adequate 
parking would be available, both for guests 
of the inn and the general public.

The existing parking has been reconfi gured 
and a section specifi cally for the inn was 

created. Overall, 17 new spaces have been 
created, for a total of 238 spaces.

Of those, 137 are earmarked for public use 
and 101 have been allocated for the inn for 
parking by guests and other designated users. 
The allocation to the inn includes 71 spaces 
that are under its control, but which the inn’s 
management can shift to public accessibility 
during periods when its needs are less.

In addition, the Williams Inn is being 
physically integrated into the streetscape of 
Spring Street and other connections to the 
surrounding community.

“For example, we’re building a pedestrian 
walkway over the brook to The Barn,” said 
Coppola-Wallace.

She noted that the greenspace will be 
available for public events and outdoor per-
formances. “For example, Images Cinema 
is planning to show outdoor movies there,” 
she said.

The college and the inn also will partner 
with the organizers of events like the annual 
Holiday Walk and July 4 parade.

There also be amenities such as benches 
and tables around the intersection to encour-
age people to stroll and linger.

“The base of Spring Street will still be open 
to traffi c, but the idea is to make that area 
more pedestrian oriented,” Coppola-Wallace 
said. “As a safety measure, we’re installing 
cobblestone in a section of the street to slow 
traffi c at the intersection.”

In addition, the completed project will 
include at least two trails: one to the east 
towards the college’s athletic fi elds, and 
another toward the Clark Art Museum. These 
will feature raised paths through wetlands.

One change to the site that was already 
made was the installation of a small trans-
portable tiny house on the property near the 
corner of Spring and Walden streets, which 
is used as a seasonal ice cream stand by 
Lickety Split.

“That’s been amazingly popular this 
season, and is already a major draw,” said 
Coppola-Wallace.◆

» svhealthcare.org/ortho

PA R T N E R S H I P  I S  P O W E R F U L  M E D I C I N E T M

SVMC O�hopedics 
332 Dewey Street | Bennington, VT 

375 Main Street | Williamstown , MA

802-442-6314O�hopedic and Spo�s Medicine appointments

RESTORING

ACTIVE
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+

SVMC ORTHOPEDICS
Don’t let joint pain or a lingering injury  

inteere with your daily life.  
SVMC O�hopedics can help get you 

back to the activities you love  
as quickly—and painlessly—as possible.
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At The Pittsfield Cooperative Bank, we’ve been taking care of business—
your business—for 130 years.

If you’re looking for a bank with integrity, character, and deep local roots, bank with
The Co-op. We’re easy to find – the Berkshires have been our home for 130 years.

If you believe in local partnerships, trust us – the feeling is mutual. 
Visit us today to find out what we can do for you. 




