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Site to become home of 
Berkshires’ Academy for 
Advanced Music Studies 

Lever expands internship program, adds new job placement function

Reuse plan for 
former church 
hits right note 

Jade Schnauber, a former intern at Lever, 
has been named director of workforce 
programs. These programs support the 
goal of attracting talented young people 
to live and work in the Berkshires.

Emphasis on attracting 
young talent to become 
part of local workforce

BY JOHN TOWNES
An ambitious new music school in Adams 

is tuning up for its anticipated debut later 
this year.

The Berkshires’ Academy for Advanced 
Musical Studies (BAAMS) will be located in 
the new Olga C. Sommer Center for Music 
and Art in the former St. Mark’s Episcopal 
Church at 39 Commercial St., just a few 
blocks south of the town center.

“We think this will be a great addition to 
Adams and will give a boost to the town,” 
said co-founder Don Sommer.

In addition to its benefits for young people, 
Sommer also sees the nonprofit academy as 
contributing to the town’s cultural community 
and creative economy.

The project is the result of a confluence of 
circumstances that brought together separate 
organizers who had similar goals.

“The word that comes to mind is serendip-
ity,” said Richard Boulger, a North Adams 
native who is a co-founder of the school and 
its artistic director and musical co-director. 
“The events that led to this came together 
almost as if it was destined to happen.”

BAAMS (www.adamsanthonycenter.
com/baams) will offer comprehensive music 
education to students age 10 to 18. Drawing 
from different forms of music, students will 
learn to develop as performers, composers 
and improvisors.

continued on page 16

BY BRAD JOHNSON
After two successful years of operation 

of its Berkshire Business Interns program, 
Lever is revamping it 
to broaden its scope 
and impact.

“We’re expanding 
the program to include 
more non-business in-
ternships,” said Jeffrey 
Thomas, executive director of Lever, a North 
Adams-based nonprofit organization that 
works to foster an ecosystem of entrepreneur-
ship and innovation in the Berkshire region.

While facilitating the placement of college 
students or recent graduates in meaningful 
internship experiences with area businesses 
will remain the primary emphasis, Thomas 
explained that the program will also look to 

place interns in the nonprofit and municipal 
sectors. “In these cases, we’d be looking 
for situations where the interns would be 
working on mission-central projects, just as 
we’ve done in the past two years with area 
businesses,” he said.

With this expansion comes a new, shorter 
name: Berkshire Interns. This change, while 
subtle on its surface, is intended to promote 

interest in the program 
among college students 
who may feel that a 
“business” internship 
doesn’t line up well with 
their future professional 
or personal goals.

That was the perception of at least one 
participant in the inaugural internship pro-
gram in summer 2018.

“I was looking for a summer job or intern-
ship going into my junior year,” recalled Jade 
Schnauber, who is pursuing a degree in edu-
cation at Massachusetts College of Liberal 
Arts (MCLA). “My mom sent me a link to

continued on page 10

“A big part of what we’re try-
ing to do is to get more young 
people to choose to live and 
work in Berkshire County.”

Don Sommer, a local businessman, retired educator and former chair of the Adams Board of Selectmen, 
is the driving force behind conversion of the former St. Mark’s Episcopal Church at 39 Commercial St. into 
the Olga C. Sommer Center for Music and Art. Among other activities, the site will become home to the 
Berkshires’ Academy for Advanced Musical Studies, which plans to begin programs there this summer.

BY JOHN TOWNES
With women now the fastest growing seg-

ment of the homeless veteran population, a 
new project addressing that situation on a 
local level is nearing completion.

The new Katie Doherty Veterans Vil-
lage at 364 W. Housatonic St. in Pittsfield 
will provide 14 one-
bedroom units of af-
fordable, permanent 
housing for women 
who are veterans.

Slated to open in 
late February, it is the 
first such project for 
women sponsored by Soldier On, a private 
nonprofit organization committed to ending 
veteran homelessness.

“The female veterans we work with have 
different needs than male veterans,” said 
the project’s namesake, Katie Dougherty, a 
consultant with Soldier On and director of 
the Soldier On Training Institute. “This new 
community will offer a safe, secure environ-
ment designed to meet those needs.”

The residential units in the Katie Doherty 
Veterans Village are primarily oriented to 
formerly homeless female veterans who have 
gone through Soldier On’s transitional pro-
gram. They are ready to live independently 
but also want to remain in a supportive 
community of other veterans, with access 
to services and programs.

However, the facility is also open to other 
female veterans who meet the financial eli-
gibility requirements.

continued on page 22

Soldier On fills gap with new 
Katie Doherty Veterans Village

Residential units 
address female 
veterans’ needs

“We named it 
after Katie, be-
cause it would 

not be here 
without her.”
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BY JOHN TOWNES
The Tyler Street Lab in Pittsfi eld no longer 

has a physical home base, but the community-
based group continues to be active by holding 
events at various locations.

“Someone referred to us now as TSL on 
the Move, and the name has stuck,” said 
Kate Lauzon, one of the organization’s three 
co-directors.

Tyler Street Lab was formed by a collabo-
ration of community members and groups, 
with the goal of establishing an activity 
and educational center in the Morningside 
neighborhood. The organization’s fi scal agent 
was the nonprofi t Goodwill Industries of the 
Berkshires and Southern Vermont, which has 
headquarters and a training and donation 
center at 158 Tyler St.

Its startup was supported by the recent 
Transformational Development Initia-
tive (TDI), a state program sponsored by 
MassDevelopment that provides support to 
revitalization efforts in targeted neighbor-
hoods. The Pittsfi eld TDI, which ended last 
year, was focused on the Tyler Street corridor 
and surrounding Morningside neighborhood.

The TDI arranged for a six-month lease 
for the Tyler Street Lab in the former Shedd 
Plumbing and Heating building at 730 Tyler 
St., which contains a large open room and 
several offi ces. Tyler Street Lab was launched 
as a “pop-up” pilot project in March 2019 to 
determine the feasibility of the project (April 
2019 BT&C).

Several organizations and community-
based enterprises moved in. The space was 
also used for a variety of educational, social 
and community events.

However, the facility was closed in Octo-
ber, when the lease ran out. Some members 
left the project, and Goodwill withdrew as 
the fi scal agent.

A core of organizers – including Lauzon, 
Shirley Edgerton and Stephanie Hockett 
– restructured the organization and began 
looking for a new space.

“We’re still here, and just looking for 
a building,” said Lauzon. She added that, 
while they don’t yet have another space of 
their own, they have 
been busy with remote 
activities.

“After it closed, the 
community stepped 
up,” said Lauzon. 
“We started getting 
calls from people who 
said,‘We have a space 
you can use for events. What can you do 
here?’”

For example, Jessica Rufo, owner of 
Dottie’s Coffee Lounge on North Street, 
contacted Lauzon to conduct events there.

“Jessica is very community minded and 
wants to encourage activity downtown,” said 
Lauzon. “She told me they are open for des-
serts on Thursday nights and said we could 
organize events during that at no charge. So 
we’ve been holding activities there on the 
second Thursday of the month.”

The events are free, but pre-registration 
is required.

In December, Tyler Street Lab sponsored 
a Christmas ornament making workshop. 
They have also held a Paint ‘n Sip. On Feb. 
13 (press date for this issue) they are slated 
to hold a February workshop facilitated by 
Berkshire Zero Waste Initiative to teach 
people how to use beeswax to make an 
alternative to plastic wrap. Other upcoming 
events include a candle-making workshop by 
Shire Fire Candles, among others.

Lauzon noted that Tyler Street Lab recruits 
members of the community or organizations 
to lead the events. They have also received 
sponsorships from Lee Bank to cover the cost 
of materials and a small reimbursement for 
program facilitators.

The Zion Lutheran Church on First Street 
has also offered space for events, including 
a workshop by Berkshire Zero Waste and 
meditation sessions.

An upcoming series of sewing classes is 
slated to be held starting in late February at the 
Ralph J. Froio Senior Center on North Street.

Lauzon organizes another initiative which 
is affi liated with the Tyler Street Lab called 
the Bagshare Project Pittsfi eld. It sponsors 

training and workshops with volunteer 
participants to make shopping bags with up-
cycled materials such as grain, seed and feed 
bags as an alternative to single-use plastic 
shopping bags. Among other activities, Bag-
share is partnering with Berkshire Zero Waste 
Initiative and Lee Bank to feature stations 
set up for the public to make reusable bags 
at all fi ve of the bank’s locations during the 
week of Feb. 18-22.

Lauzon said the response to Tyler Street 
Lab’s remote events 
has been positive.

“Attendance has 
been really good,” she 
said. “We’ve even had 
to turn away people 
from registering at 
some events because 
the slots were filled. 

And I’ve been overwhelmed by the level of 
response to the upcoming sewing classes.”

(Information about their activities is posted 
on their Facebook page Tyler Street Lab.)

Lauzon said the fi rst year of the Tyler 
Street Lab has had its ups and downs. It has 
been successful in its basic goals in terms of 
bringing new activities to the community. 
However, it has been a challenge to develop 
an organizational structure and a strategy to 
be fi nancially self-sustaining.

“The people who have been involved in 
this are community members who did not 
have professional experience running an 
organization and facility, so we had a lot to 
learn,” she said. “We’ve been gaining those 
skills and fi guring those things out, but it’s 
been a challenge.”

She said they have been looking at options 
for a new site, such as the vacant former 
Cooke & Burnell building (across the street 
from the original location on Tyler Street), 
among others. They have also been working 
to develop a business plan and talking with 
potential sources of fi nancing. The City of 
Pittsfi eld has agreed to serve as its fi scal 
agent on an interim basis when the group 
has a new location.

Lauzon added that their goal is to remain 
in the Morningside neighborhood.

“We’re still committed to providing a 
place in this neighborhood where members 
of the community can gather and gain new 
experiences and learn new things,” she said.◆

‘TSL ON THE MOVE’

Programs continue 
as Tyler Street Lab 
seeks new location

“We’re still committed to pro-
viding a place in this neigh-
borhood where members of 
the community can gather 
and gain new experiences 

and learn new things.”
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news & notes from the region

Cigar lounge coming to 
Crawford Square space

BY JOHN TOWNES
Cigars, haircuts and socializing. Those 

are the elements of a new venture coming 
to downtown Pittsfield.

The Country Club Barbershop and Cigar 
Lounge is slated to open later this year at 
123 North St., part of the Crawford Square 
commercial complex.

The 1,400-square-foot storefront was 
previously the site of The Studious Baker, 
which closed recently.

“It will be a place where people who 
love cigars can stop in and smoke in a safe 
and comfortable environment,” said owner 
Warren Dews Jr.

Dews explained that the Country Club 
Barbershop and Cigar Lounge (www.the-
countryclubbcl.com) will be a membership 
club. As a private for-profit establishment 
with no employees, smoking is permitted 
under city regulations.

“It will also have a state-of-the-art ventila-
tion system that takes out the smoke and the 
smell,” he said.

Dews is the general manager of two news-
papers in Ravena and Greenville, N.Y., and 
is a real estate broker at The Kinderhook 
Group’s Pittsfield office (which is in another 
section of Crawford Square). He previously 
worked at the Berkshire Eagle in its busi-
ness departments. He is 
also a minister at Price 
Memorial AME Zion 
Church in Pittsfield.

Dews said he began smoking cigars several 
years ago and became an aficionado.

While a cigar lounge is a novelty in the 
Berkshires, Dews said they are common 
in other cities. There is also a culture of 
people who enjoy experiencing different 
cigar lounges.

“When I travel, I often look for and visit 
cigar lounges,” he said. “Also, there are 
people who take trips to other places specifi-
cally to go to cigar lounges.”

Dews noted that these establishments offer 
a space to relax and share the enjoyment of 
cigars with others.

“One frustration for cigar smokers is the 
difficulty of finding places they can smoke,” 
he said. “For example, I ran across some fel-
low cigar smokers downtown one day, and 
we had to go outside to the top of a building 
to smoke.”

Dews said the Country Club Barbershop 
and Cigar Lounge is also intended to provide 
a social gathering place.

“Cigar smokers are good people,” he 
commented. “They’re usually down to earth 
and friendly.” They are also younger than the 
usual stereotype, with an average age of 35, 
according to Dews.

While cigars are the common denominator, 

Dews said the lounge will be oriented to men 
and women from all walks of life. 

“Anyone who enjoys cigars is welcome,” 
he said. “In one cigar lounge I saw a business-
man in a suit and a guy in work clothes. The 
businessman told the other guy that he looked 
familiar. ‘I’m your landscaper,’ he replied. 
They got into a conversation and became 
acquainted in ways that they probably would 
not have had an opportunity to do otherwise.”

Dews, who is cur-
rently remodeling the 
space in preparation 
for its opening, said 

the lounge will combine elegance and com-
fort. It will be furnished with armchairs and 
restaurant-style tables and chairs.

The lounge will also have humidor lock-
ers where members can store their cigars in 
optimal conditions.

As indicated by its name, the Country 
Club Barbershop and Cigar Lounge will 
have a barber chair on site, with professional 
barbers on contract. Members can contact 
one of the barbers and have their hair cut by 
appointment at the lounge.

“I got the idea in St. Louis, where I saw 
a barber shop next to a cigar lounge,” said 
Dews. “It struck me that the two have similar 
clienteles, so I decided to combine them.”

“We also plan to have special events for 
members, such as music, spoken word per-
formances and conversations,” said Dews.

There Country Club Barbershop and 
Cigar Lounge will have several categories 
of membership.

Platinum membership is $45 per month 
plus an initial $99 fee. It includes 12 free pre-
mium cigars a year, a discount on haircuts, a 
humidor locker, discounts at other businesses, 
and other perks. Gold membership is $25 a 
month plus an initial $99 fee. It includes six 
cigars a year, and other benefits.

Also available is a $20 one-day Silver 
membership, which includes one free cigar.

The Country Club Barbershop and Ci-
gar Lounge is slated to be open Tuesday, 
Wednesday, Friday and Saturday from 3 p.m. 
to midnight and Sunday from 2  to 10 p.m.

In anticipation of the lounge’s opening, 
Dews said there has already been a positive 
response, including at least 20 people who 
have committed to become members so far.

While planning to open within the next 
few months, Dews noted that some of the 
financing for the venture is still taking shape, 
which will influence the exact opening date. 
Borrowing a page from the crowd-funding 
playbook, he is also seeking support from the 
community at large. “I’m accepting donations 
on the website from people who want to sup-
port a local entrepreneur but aren’t interested 
in being members,” he said.

Dews noted that he was familiar with the 
former bakery space through his work next 
door at The Kinderhook Group’s office. He 
also said that Crawford Square owner Steve 
Oakes has been very supportive of his plans 
for the lounge. “The spot is perfect for this,” 
he said. “And Steve Oakes is amazing. He’s 
been so helpful in making this happen.”◆

Warren Dews Jr. is planning to open a member-
ship club for aficionados of fine cigars in a former 
bakery in downtown Pittsfield. (Courtesy photo)

“Anyone who enjoys cigars 
is welcome.”
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Through March 26: Bottle & Can Drive for Australian Wild-
life held by Berkshire Humane Society’s teen animal advocacy 
group, The Defenders, with collection bins for 5¢ redemption 
bottles and cans at local schools and businesses as well as at 
Berkshire Humane Society. Proceeds will go to Wildlife Victoria 
(www.wildlifevictoria.org.au/). Workplaces are also encouraged 
to donate any cans and bottles that they have to give. For more 
information, contact Lizzy Filkins at 413-447-7878 ext. 129 or 
email at efilkins@berkshirehumane.org.

Feb. 18, March 17: Pittsfield Green Drinks, informal gather-
ing of people interested in conservation and environmental 
issues on third Tuesday of each month. 5:15 p.m. at J. Allen’s 
Clubhouse Grille. Sponsored by the Berkshire Environmental 
Action Team (BEAT). For more information and meeting 
location, contact Elizabeth Orenstein at 413-717-1255 or 
elizabeth@thebeatnews.org.

Feb. 18-21: Lee Bank Community Appreciation Week, with 
all five branch locations hosting re-usable bag making activities 
to support the Pittsfield chapter of BagShare Project and their 
work to assist residents and businesses transition to making 
our community plastic bag-free. For more information, contact 
Alison Brigham at 413-243-9201 or ABrigham@LeeBank.com.

Feb. 20: “A New Era of Digital Marketing – Understanding 
Your Online Reputation” Business Mastery series seminar 
presented by Salisbury Bank and the Entrepreneurial Center 
of Northwest Connecticut. 6 to 8 p.m. at Scoville Memorial 
Library, 38 Main St., Salisbury, Conn. Snow date Feb. 27. 
Reservations suggested but not required. To reserve a spot, 
sign up at salisburybank.com/seminar or call Genia Wilson 
at 860-453-3496 or email at evwilson@salisburybank.com.

February 20: Water Quality in the Hoosic River Watershed, 
topic of presentation by Matt Reardon, environmental analyst 
at the MassDEP Division of Watershed Management. Part of 
MCLA’s Green Living Seminar Series. 5:30 p.m. in Room 
121 of the Feigenbaum Center for Science and Innovation 
on the MCLA campus. Free and open to the public. For more 
information, visit www.mcla.edu/greenliving or contact Elena 
Traister at 413-662-5303.

Feb. 21: Submission deadline for the 2020 Photo Contest 
held by the Southern Berkshire Chamber of Commerce. Four 
winners will be selected, one for each of the four seasons, and 
will be featured on the cover of the chamber’s 2020-21 “Enjoy 
the Southern Berkshires!” annual directory. For contest details, 
email office.sberkchamber@gmail.com.

Feb. 23: The View from Campus, talk by Maud Mandel, presi-
dent of Williams College, presented by the Lenox Library as 
part of its Distinguished Lecture Series. 4 p.m. in the Sedgwick 
Reading Room at the library, 18 Main St. For more informa-
tion, call 413-637-2630 or visit lenoxlib.org/about-the-library/
the-distinguished-lecture-series/.

Feb. 25: Winter/New Year Breakfast Meeting hosted by 
the Lee Chamber of Commerce at 8 a.m. in the Lee Premium 
Outlets Food Court. $5 chamber members, $8 nonmembers. 
RSVP by Feb. 23 to 413-243-1705 or director@leechamber.org.

Feb. 25: Entrepreneurial Meetup presented by 1Berkshire from 4 
to 6 p.m. at Methuselah Bar and Lounge, 391 North St., Pittsfield. 
Free. To RSVP or for more information, call 413-499-1600.

Feb. 27: Mental Health First Aid, eight-hour training course 
to give members of the public key skills to help someone who 
is developing a mental health problem or experiencing a mental 
health crisis. 8 a.m. to 5:30 p.m. at Hotel on North, 297 North 
Street in Pittsfield. Presented by Berkshire AHEC, the Center for 
Health Impact, the Berkshire Coalition for Suicide Prevention, 
the American Foundation for Suicide Prevention, and Lee Bank. 
Registration $75, includes continental breakfast, lunch, a required 
training manual, and continuing education credits for licensed 
mental health counselors, EMTs, social workers, psychologists, 
nurses, substance abuse counselors, and nursing home adminis-
trators. Registration and more information at berkshireahec.org.

February 27: PFOA in New York and Vermont, topic of 
presentation by David Bond, associate director of the Center 
for the Advancement of Public Action at Bennington College. 
Part of MCLA’s Green Living Seminar Series. 5:30 p.m. in 
Room 121 of the Feigenbaum Center for Science and Innova-
tion on the MCLA campus. Free and open to the public. For 
more information, visit www.mcla.edu/greenliving or contact 
Elena Traister at 413-662-5303.

Feb. 29: W.E.B. Du Bois Then and Now, talk by author David 
Levering Lewis, hosted by the Stockbridge Library, Museum & 
Archives at 4 p.m. Free and open to the public. For more infor-
mation, call 413-298-5501 or visit www.stockbridgelibrary.org.

March 1-7: Downtown Pittsfield Restaurant Week, promotion 
presented by Downtown Pittsfield Inc. to highlight  dining op-
tions in downtown Pittsfield. For a full list of Restaurant Week 
promotions and participants, visit downtownpittsfield.com. 

March 5: Mercury in the Environment: Ecological and 
Human Impacts, topic of presentation by Zofia Baumann, 
assistant research professor at the University of Connecticut. 
Part of MCLA’s Green Living Seminar Series. 5:30 p.m. in 
Room 121 of the Feigenbaum Center for Science and Innovation 
on the MCLA campus. Free and open to the public. For more 
information, visit www.mcla.edu/greenliving or contact Elena 
Traister at 413-662-5303.

March 7: Swim-a-thon 2020, fund-raising event at Berkshire 
South Regional Community Center to support its adaptive needs 
programming. Applicants accepted through March 5. For more 
information on how to register, or to make a donation to the 
event, contact the aquatics manager at 413-528-2810 ext. 29 
or aquatics@berkshiresouth.org.

March 12: What is New England Doing about Nutrient Pollu-
tion in Our Waters? topic of presentation by Emma Gildesgame, 
environmental analyst at the New England Interstate Water 
Pollution Control Commission. Part of MCLA’s Green Living 
Seminar Series. 5:30 p.m. in Room 121 of the Feigenbaum 
Center for Science and Innovation on the MCLA campus. Free 
and open to the public. For more information, visit www.mcla.
edu/greenliving or contact Elena Traister at 413-662-5303.

March 19: 19th annual Bees Prendergast St. Patrick’s Recep-
tion hosted by Hillcrest Educational Centers (HEC) from 6 to 9 
p.m. Featuring hors d’oeuvres, Irish music, and a silent auction, 
as well as recognition of state Rep. William “Smitty” Pignatelli 
as its “Irish Person of the Year” and awarding the Feigenbaum 
Foundation the Judge John A. Barry Community Service Award. 
Tickets are $50, available at hillcrestec.org/stpats.

March 26: Nomination deadline for 3rd Annual Berkshire 
Nonprofit Awards, to be presented by the Nonprofit Center of the 
Berkshires, in partnership with the Berkshire Eagle, at a celebratory 
breakfast on May 19 from 8 to 10 a.m. at Berkshire Hills Country 
Club in Pittsfield. Nominations are being solicited in the following 
categories: Executive Leadership, Board Member, Super Staffer, 
Unsung Hero, Volunteer, Rising Star, Lifetime Achievement, and 
the Samya Rose Stumo Youth Leadership Award. Nomination 
forms and information available at npcberkshires.org.

April 4: 5th annual Berkshire Earth Expo and Cooler Com-
munity Challenge, hosted by Living the Change Berkshires 
in partnership with the Berkshire Museum and the Harold 
Grinspoon Charitable Foundation, from 11 a.m. to 4 p.m. at the 
Berkshire Museum in Pittsfield. Free and open to the public. 
For information, email uli@livingthechangeberkshires.com.

Ongoing: Last Word Toastmasters public speaking club meets 
from 6:30 to 8 p.m. on the second and fourth Tuesdays of the 
month at Mount Carmel Care Center, 320 Pittsfield Rd., Lenox. 
Information at lastword.toastmastersclubs.org.

Ongoing: Berkshire Business Builders networking meeting 
every Thursday morning from 8:30 to 9:30 a.m. at 55 Church 
Street in Pittsfield. All business people looking for an opportunity 
to network are invited. For information, call Jeannie Compter 
at 413-281-4893.◆

the month in business

BHS, Williams team up on 
Williamstown Apothecary

BY JOHN TOWNES
In an era in which small, independent 

pharmacies have been replaced by big 
chains, Berkshire Health Systems (BHS) 
and Williams College have partnered to open 
a contemporary version of the traditional 
corner druggist.

The Williamstown Apothecary, a new 
pharmacy at 72 Spring St., is scheduled to 
open in late March or April, pending local 
permits and renovations to the property.

“Williams has been excited to work with 
BHS to bring pharmacy and related services 
to the heart of Williamstown,” said Matt 
Sheehy, Williams College’s associate vice 
president for finance and administration. 
“This should be a major convenience for 
the community, including Williams students, 
faculty and staff.”

The Williamstown Apothecary will fill a 
void that has existed in central Williamstown 
since 2010, when the medical operations of 
Hart’s Pharmacy – which had been in business 
on Spring Street for about 85 years – were 
sold to the Rite Aid chain.

The pharmacy was transferred to Rite Aid’s 
store in the Colonial Shopping Plaza about 
two miles east on Main Street (Route 2). That 
store is now part of the Walgreens chain.

Since then, students and staff at the college 

and other residents have not had access to a 
pharmacy in the town center within reason-
able walking distance.

“We’ve had an ongo-
ing working relation-
ship with the college 
on student health pro-
grams and other mat-
ters for many years,” 
said Michael Leary, 
director of media re-
lations at BHS. “Meeting the need for a 
pharmacy in the town center grew out of 
discussions between us.”

The pharmacy is being set up in a com-
mercial building the college owns. BHS 
will operate there as a tenant through its 
Berkshire Community Pharmacy subsidiary. 
BHS is covering the cost of construction and 
renovation of the 1,100-square-foot space.

Open to the public, Williamstown Apoth-
ecary will be a full-service retail pharmacy 
with access to prescription and over-the-
counter medications. It will include coverage 
of various insurance plans.

It will also feature a selection of other 
non-prescription health and personal care 
products. These include vitamins and nu-
tritional supplements, herbal medications 
and teas, flower essence tinctures, quality 
skin care products, local organic hand-made 
soaps, and essential oils and diffusers.

However, it will not carry the range of 
items such as household products and food 

found in contemporary chain pharmacies. 
“It’s not a convenience store or department 

store,” said Leary.
The pharmacy will 

have the appearance of 
a traditional neighbor-
hood drug store, and an 
emphasis on personal-
ized service.

“It will be a deliber-
ately retro look with an 

open layout with wide aisles,” said Leary. 
“This is an opportunity to bring back a com-
munity pharmacy to Spring Street. That’s one 
reason we named it Williamstown Apoth-
ecary, because it evokes that role.”

However, he emphasized, it will be con-
temporary in the technology of its pharmacy 
operations.

This includes a Scrip Center, which is a 
kiosk similar to an ATM that enables cus-
tomers to pick up prescriptions and other 
selected items at their convenience any time 

of day or night. “We wanted to combine an 
old-fashioned look with a recognition that 
we live in a 24/7 world today,” said Leary.

For BHS this is the third outlet in its 
Community Pharmacy subsidiary, which 
was launched in 2015.

The original one is in Berkshire Medical 
Center (BMC), the Pittsfield hospital oper-
ated by BHS. Located in the Warner Build-
ing on the BMC campus, it also includes 
a full-service pharmacy and selection of 
non-prescription items and a Scrip Center.

“We have long had an internal pharmacy 
department at Berkshire Medical Center to 
provide medications directly related to our 
clinical services at the hospital,” said Leary. 
“In 2010, we also opened an on-site employee 
pharmacy to provide a convenient place for 
our staff to purchase prescriptions at a dis-
count. Then in 2015, we made a decision to 
open up the pharmacy to the public.”

BHS opened a second Community Phar-
macy in 2017, on the main floor of the former 

“This is an opportunity to 
bring back a community 

pharmacy to Spring Street. 
That’s one reason we named 
it Williamstown Apothecary, 
because it evokes that role.”

BERKSHIRE MERCHANT SERVICES
Don Raiche • www.BerkshireMerchantServices.com • 413-637-2100

Time to start your business planning for 2020!
DOES YOUR BUSINESS 

ACCEPT CREDIT CARDS?
If you could save money and do business 

locally, why would you not want to?
I have helped more than 90 other local business owners save 
over $150,000 by providing lower fees to process their credit 

cards and provide local service.
MEMBER OF 1BERKSHIRE, DOWNTOWN PITTSFIELD INC.,

& SOUTHERN BERKSHIRE CHAMBER OF COMMERCE

191 Water St., Williamstown
33 Main St., North Adams

Licensed in MA & VT 

413.458.0093
www.burnhamgold.com

WILLIAMSTOWN

Prime visibility! Wonderful opportunity for the perfect live-work setup or 
extra income with a second-�oor, two-bedroom rental apartment. Wood �oors 
throughout, central air on the �rst �oor, built-ins and many period details. First-�oor 
o�ce space consists of �ve o�ces, conference room and full bath. Second-�oor 
apartment has two bedrooms, full bath and separate utilities. Plenty of o�-street 
parking to accommodate 12+ cars. Lovely views of Pine Cobble and access to The 
Spruces walking trails and Hoosac River. $439,000.

Prominent Williamstown location in this professional o�ce condominium 
with 1,800 sq. ft. This o�ce complex is fully ADA compliant with well-maintained 
landscaping, parking and low association fees. There are several private 
o�ces,  conference rooms, sta� area and a welcoming, generous size reception area, 
half-bath and plenty of attic storage. With lots of natural light, bring your vision 
and take your business to the next level. One turn o� Main Street with sidewalks 
all the way to the center of town. Priced to sell at $239,000.



5MARCH 2020  BERKSHIRE TRADE & COMMERCE

news & notes from the region

North Adams Regional Hospital building, 
which now operates as the North County 
Campus of BMC.

“There was a need for a Community 
Pharmacy there because of the number of 
practices and services and patients we have 
in North Adams,” said Leary.

Factors contributing to the demise of 
independent pharmacies have included the 
increasingly difficult requirements of the 
healthcare system and the inability of smaller 
businesses to compete with the pricing ad-
vantage of high-volume chains.

However, BHS is well-positioned to oper-
ate in this environment, said Leary.

“We have long experience in the pharma-
ceutical market with our clinical operations,” 
he said. “We also are affiliated with national 
programs. So we’re able to achieve discounts 
for volume bulk ordering and offer our cus-
tomers competitive pricing.”

While noting that BHS does not have 
any specific plans to open another outlet 
imminently, Leary said that possibility is 
being considered.

“Once the Williamstown Apothecary has 
been operating, we’ll evaluate its success, 
and look at opportunities for additional ones 
in other locations,” he said.◆

Pine Brook Pub puts food 
first at former Chick’s Bar

BY JOHN TOWNES
Following a change in ownership, a long-

time neighborhood bar in Adams has been 
converted it into a new restaurant operating 
as Pine Brook Pub.

Located at 128 Columbia St. (Route 8) 
just north of the town center, Chick’s Bar 
and Grill had been operating since the 1940s.

Tammie and Trent Shafer of Adams pur-
chased the property and building in 2019 
from Dennis Knapp, who had operated it 
for about two decades.

They have renovated the building and 
rebranded the business, which reopened in 
December as Pine Brook Pub, a name based 
on the brook that runs along the property.

While Pine Brook Pub will continue to 
have an all-alcohol license and bar, and serve 
as a local gathering place, the emphasis is 
more on the culinary side.

“Chick’s was primarily a bar that served 
some food,” said Tammie Shafer. “We’re 
more of a restaurant and pub. We call it a 
family friendly restaurant with a global flair.”

For example, she said, one section that 
previously contained pool tables has been 
converted to a dining area.

She added that they are also emphasizing 
fresh and wholesome food.

“Our focus is on offering healthy, tasty 
food,” Shafer said. “We use organic chemical-
free ingredients. Also, we use local produc-
ers and distributors, and once we enter the 
growing season we will look to purchase 
food from farms within a 50-mile radius.”

Since Pine Brook’s debut in December 
they have initially been operating on a 
low-key basis. “I’d call it a soft opening,” 
said Shafer.

She noted they are currently working with 
the town for approval of a new sign, which is 
slightly larger than local guidelines permit.

“We’ve been wait-
ing for approval of our 
sign to hold a public 
grand opening and re-
ally begin to promote 
it,” she said. “So far 
we’ve just had a small 
sign that says ‘Open’ 
and relied primarily 
on word-of-mouth and 
social media.”

She added that they 
also intended to gear up gradually for practi-
cal reasons.

“We wanted to start slowly and perfect 
the basics, and then build on that,” Shafer 
said. “We’re doing things one step at a time.”

The Shafers also have other careers. Tammi 
is a teacher at Hoosic Valley High School in 
Adams, and Trent is an engineer at General 
Dynamics in Pittsfield.

“We’re putting in a lot of time,” Shafer 
said. “As we become established and grow, 
we plan to hire additional staff.”

She said their entry into the restaurant 
business was the result of several factors.

“We had always wanted to own a local 
customer-service-oriented business,” said 
Shafer. “In Adams, we had seen restaurants 
closing. When we learned that Chick’s was 
for sale, we decided that was an opportunity 
to help fill that gap. It was a matter of the 
right property, and the right business at the 
right time.”

Pine Brook Pub (413-749-7244 or Face-
book page Pine Brook Pub or pinebrookpub.
com) is open from 5 to 9 p.m. Monday, 
Wednesday and Thursday; from 3 to 11 p.m. 
Friday and Saturday, and from 1 to 6 p.m. 
Sunday. It is closed Tuesdays.

“During the week we’ll be open for din-
ner,” said Shafer. “On weekends, we’ll be 
open earlier and also offer lunch.”

They have a basic menu that will also 
feature changing specials and rotating items.

Shafer said they have a range of items and 
prices. “We want to offer variety, and be an 
affordable place to take the family,” she said.

In addition to familiar American staples, 
they have options based on global cuisines, 
such as British, Irish, south-of-the-border, 
Polish, and other countries and regions. They 
also feature unusual variations of standards.

There is a selection of appetizers for $4. 
Other fare includes pannini sandwiches aver-
aging $11, and nachos with varied sauces for 
$11. Burgers range from $10 to $13. There is 
also an “International loaded baked potato” 
for $10. Charcuterie plates are also available.

Most entrees and full meals are about $16 
or less. Menu items or specials they offer 
have included steak tips, chicken and broccoli 
alfredo, chili, goulash, buffalo-bacon-mac-
and-cheese, creamy beef pasta, and kielbasa, 
among others. There are also specials such as 
discounted beverage and meal combinations.

The bar includes alcoholic beverages and 
a selection of craft and international beers.

Shafer said they did extensive work on the 
interior which includes a pub and dining area 

of 1,300 square feet. It has seating for 34 in 
the pub and 40 in the dining area. They also 
plan to have outdoor seating in the backyard.

“We basically gut-
ted the kitchen and 
pub area, and installed 
new equipment and 
remodeled the dining 
area and pub,” she said. 
Among the features are 
four high-top whiskey-
barrel pub tables.

“We also created 
new bathrooms,” said 
Shafer with a chuckle. 

“For some reason, those are getting a lot of 
high praise. People tell us they’re the best 
public bathrooms around.”

The pub features large-screen TVs for 
sporting events. They also have low-key live 
music, and plan on other activities, including 
a recently started Thursday Trivia game night.

Shafer said business has been gradually 
increasing. “A lot of people don’t know 
we’re here yet,” she said. “But more people 
are gradually discovering us, and it’s pick-
ing up.”◆

“In Adams, we had seen 
restaurants closing. When we 
learned that Chick’s was for 
sale, we decided that was an 
opportunity to help fill that 
gap. It was a matter of the 

right property, and the right 
business at the right time.”

24 Hour Monitoring & Emergency Service
• SECURITY & FIRE ALARMS • CUSTOM DESIGNS • INTRUSION DETECTION
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WINNERS ALL – Williams College students Zach Schreier (second from right) and Vincent Gudenus (right) 
were awarded the first-place prize of $1,000 for Lifestack Supplements, a series of functional, healthy cof-
fee mix-ins they have formulated, at the All-Ideas Pitch Contest held by Entrepreneurship for All (EforAll) 
Berkshire County at The Green in North Adams on Feb. 5. Their pitch also won an additional $500 as the 
“Fan Favorite” voted on by the capacity audience of 150 at the event. Second-place prize of $750 went to 
Aaron Johnson (second from left) of Monterey for a new production company called Boxxa Vine Produc-
tions, promoting and supporting the art of drag. The third-place prize of $500 went to Ava Neathawk (left), 
a North Adams 10-year-old, for her business idea Gluten Free Giraffe, which aims to create dedicated 
cutting boards for kitchens to segregate gluten-free food prep for allergic and celiac people. Neathawk 
was chosen by the audience to pitch as the “table favorite” from among the 14 startup businesses partici-
pating in the showcase preceding the competition. Judges for the contest were Amber Besaw of Northern 
Berkshire Community Coalition, Ben Lamb of 1Berkshire, Brent Filson of Lever Inc., Donna Halton of Adams 
Community Bank, Kelli Kozak of Mountain One, Nate Girard of Bloom Brothers, and Tonio Palmer from Wil-
liams College. EforAll Berkshire County (October 2019 BT&C) is a sustainable public-private partnership 
that seeks to give all people the opportunity to turn a promising idea into a successful business and to 
transform our communities into inclusive and thriving entrepreneurial ecosystems. (Photo by Ben Lamb)

During Lee Bank’s Community Appreciation 
Week, Feb. 18-21, all five of its branch locations 
will be hosting re-usable bag making activities to 
support the Pittsfield chapter of BagShare Project 
and their work to assist residents and businesses 
transition to making our community plastic bag-
free. Each branch will have stations set up to make 
reusable bags from up-cycled materials including 
grain, seed and feed bags, and irrigation tubing. 
Participants can make a bag for their own use 
and make a bag (or multiple bags) to donate. At 
the end of the week, the BagShare Project will 
distribute all donated bags to local food pantries 
and senior housing developments where they will 
be given out to those who need them. For more 
information, contact Alison Brigham at 413-243-
9201 or ABrigham@LeeBank.com.

Downtown Pittsfield Inc. (DPI) has announced 
Downtown Pittsfield Restaurant Week, a seven-
day promotion from March 1-7, to highlight the 
numerous and diverse dining options in downtown 
Pittsfield and to help boost business during what is 
typically a slower time of the year for restaurants. 
Participating restaurants include: Dottie’s Coffee 
Lounge, Eat on North, Flavours of Malaysia, 
House of India, The Marketplace Cafe, Me-
thuselah Bar & Lounge, Mission Restaurant, 
Otto’s Kitchen & Comfort, Panchos Mexican 
Restaurant, Patrick’s Pub, That’s a Wrap Cafe, 
Thrive Diner, and Tito’s Mexican Grill. Each will 
be serving a special lunch or dinner pre-fixe for 
$20.20 or another amount ending with $.20 (tax and 
gratuity not included). For a full list of Restaurant 
Week promotions, visit downtownpittsfield.com. 

The Berkshire Regional Planning Com-
mission has released the 2019 Berkshire County 
Survey report, an updated and expanded version 
of the 2015 Young Adult Survey report that was 
conducted in partnership with 1Berkshires. The 
survey examined the attitudes, preferences, and 
needs of adults and was expanded to include adults 
of all ages as well as a section on the needs of 
the workforce in Berkshire County. (See related 
guest column on page 8)

Following more than a year of mediated ne-
gotiations, the U.S. Environmental Protection 
Agency (EPA) and seven parties have agreed to a 
faster and more comprehensive cleanup plan for 
the Housatonic River, in a settlement announced 
by the agency on Feb. 10. “This landmark agree-
ment is a major milestone in our collective efforts 
to address PCB contamination in the Housatonic 
River, and we are looking forward to more com-
prehensive and faster cleanup activity in the river,” 
said EPA New England Regional Administrator 
Dennis Deziel in a press release announcing 
the settlement. In addition to EPA, the settling 
parties to the agreement are General Electric, 
the Rest of River Municipal Committee (the 
towns of Lenox, Lee, Stockbridge, Great Bar-
rington, and Sheffield), City of Pittsfield, State 
of Connecticut, C. Jeffrey Cook, Berkshire En-
vironmental Action Team, and Massachusetts 
Audubon Society. Under the agreement, highly 
contaminated sediment will be removed from 
the river and floodplains and will be transported 
to existing licensed hazardous waste landfills 
elsewhere in the U.S. The agreement also calls 
for removal of more contaminated sediment from 
the river than previously required by EPA’s 2016 
cleanup plan, reducing the amount of capping of 
sediment in the river by one-third. Lower-level 
PCB contaminated materials will be consolidated 
into a single Upland Disposal Facility to be con-
structed adjacent to the Lane gravel pit in Lee. 
According to the EPA statement, the updated plans 
would improve ecological conditions in the river 
by removing two dams and by removing contami-
nated sediment behind all five dams within the 
affected area. Further, the agreement facilitates 
significant economic benefits for the towns of 
Lee, Lenox, Stockbridge, Great Barrington and 
Sheffield, as well as the City of Pittsfield, through 
a substantial economic development package, 
potential land transfers, and other benefits. The 
EPA will participate in several public information 
opportunities to explain the settlement agreement 
and answer questions from citizens. Public infor-
mational meetings are scheduled for Feb. 19 at 
Lee High School in Lee, Feb. 20 at Monument 
Mountain High School in Great Barrington, and 
March 5 at Herberg Middle School in Pittsfield. 
All meetings are at 6 p.m. For more information 
on the settlement agreement and EPA’s efforts to 
address contamination in the Housatonic River, 
go to www.epa.gov/ge-housatonic. 

Berkshire County Arc has received a dona-
tion of a house in Adams appraised at $135,000. 
The handicapped-accessible home was given 
without restrictions by an out-of-state donor, 
who selected BCArc after exploring several other 
qualified nonprofit organizations in Berkshire 
County. “We are grateful for the donor’s generos-
ity, and for selecting BCArc over the many other 
worthy nonprofit institutions in the region,” said 
BCArc CEO Kenneth Singer. “It is this kind of 
generosity that allows us to provide high-quality 
programs to individuals with developmental dis-
abilities and brain injuries throughout Berkshire 
and Hampden counties.”

Greylock Federal Credit Union is accept-
ing applications for Community Enrichment 
Scholarships for students who exemplify positive 
community spirit and demonstrate respect and 
concern for their peers in everything they do. The 
credit union will award up to two $500 scholar-
ships to college-bound seniors at each public 
high school in Berkshire County. Applicants 
must be committed to attend a state accredited or 
nationally accredited two- or four-year college/
university at the time of award. Applications and 
essay requirements are posted at www.Greylock.
org, under Get to Know Greylock. Applications 
are due by April 17. For further information, 
email JShumsky@greylock.org.

The Berkshire Life Charitable Foundation is 
now accepting applications from nonprofit 501c3 
organizations that specifically offer programs and 
services to benefit Berkshire County residents 
with disabilities. The foundation was chartered 
in 2001 to commemorate the 150th anniversary 
of the founding of Berkshire Life Insurance 
Company and its merger with the Guardian Life 
Insurance Company of America. Since inception, 
the foundation has awarded more than 400 grants 
with a cumulative financial contribution to the 
community in excess of $2.05 million. In its 2019 
funding cycle, the foundation awarded 19 grants 
totaling more than $124,000 in support of a broad 
variety of initiatives throughout the Berkshires. 
The deadline for 2020 grant requests is March 27. 
To obtain an application, contact Travis Crouse  at 
413-395-4890 or travis_crouse@glic.com.

NBT Bank has launched a Student Loan Re-
payment Program to help reduce the outstanding 
balance on qualifying student loans for full-time 
employees as part of its financial wellness initia-
tives. “Student loan debt is an issue impacting so 
many of today’s professionals, yet about 8 percent 
of companies offer assistance for their employees,” 
said Chief Human Resources & Ethics Officer 
Catherine Scarlett. “NBT Bank is proud to be 
out in front of this challenge, in offering our own 
Student Loan Repayment Program to help alleviate 
this burden on our employees.” The program offers 
contributions in the amount of $100 per month to 
the qualifying loans of full-time employees for up to 
60 months. The company has also reevaluated and 
updated several other employee benefits, including 
a new paid family leave policy that will provide 
mothers and fathers paid time off at 100 percent of 
pay following a birth, adoption or foster placement. 
This benefit is over and above other paid time off. 
The Norwich, N.Y.-based bank has local offices in 
Great Barrington, Lee, North Adams and Pittsfield.

On Jan. 27 the Berkshire Food Project rec-
ognized its volunteers for their service in 2019, 
during which over 11,000 hours of volunteer time 
were logged in providing the northern Berkshire 
community with 45,789 meals, a 28-percent in-
crease in meals from the previous year. Several 
volunteers were recognized for their exceptional 
service, including 30 volunteers who each logged 
over 100 hours and together logged over 7,000 
hours. They are: Patrick Hernandez (784 hours), 
Bob Simons (696 hours), Linda Palumbo (635 
hours), Alicia Rondeau (589 hours), Ralph & 
Geralyn Lesure (468 hours), Jeff Page (430 hours), 
Marianne Bailey (385 hours), Erika Uchman (385 
hours), Cindy Bolte (322 hours), Gary Cellana 
(322 hours), Caitlyn Johnson (304 hours), Carolyn 
Toomey (218 hours), Valerie Dickinson (191 hours), 
Kathryn Benson (177 hours), Sandra King (163 
hours), Elaine Durant (156 hours), Kevin Netti 
(142 hours), Kenyon Brooks (140 hours), Joan 
Rubel (132 hours), Tom Leamon (125 hours), 
Chris Bonner (124 hours), Priscilla Tracy (119 
hours), Bill Svrluga (115 hours), John Denley 
(112 hours), Jennifer Peabody (107 hours), Cassie 
Shoestock (106 hours), Sue Denley (102 hours), 
Goodveig Baarli (100 hours), and Helen Fortier 
(100 hours). Additionally, local businesses and 
organizations were recognized for providing time 
for their staff members to volunteer at the Berkshire 
Food Project or incorporate volunteering at the 
Berkshire Food Project into their programs. These 
include BFAIR, Storey Publishing, the Northern 
Berkshire Community Coalition, the Office of 
Community Corrections, 18 Degrees, Overland 
Summers, Williams College and MCLA. The 
Berkshire Food Project seeks to alleviate hunger, 
food insecurity and social isolation by serving 
healthy, no cost meals and connecting people to 
other resources, all in a dignified and respectful 
manner (December 2019 BT&C). Doors open at 
11:30 a.m. every weekday for snacks and coffee/
tea. Lunch is served from noon to 1 p.m. inside 
the First Congregational Church in downtown 
North Adams. For more information, contact Kim 
McMann at kim@berskhirefoodproject.org or 413-
664-7378, or visit www.berkshirefoodproject.org.

Southwestern Vermont Health Care (SVHC) 
has been named one of 2020’s Best Places to Work. 
This statewide program is presented by Vermont 
Business Magazine in partnership with the Society 
for Human Resource Management, Vermont State 
Council, (SHRM); the Vermont Department of 
Commerce and Community Development; and 
Best Companies Group. The program surveys 
and identifies the best places of employment to 
recognize organizations that benefit the state’s 
economy, its workforce, and businesses. SVHC 
remains the only hospital in the state of Vermont 
to be recognized by the awards program. “The 
employees of SVHC are empowered to deliver 
on our mission – exceptional care and comfort – 
for every patient, every day,” said Thomas Dee, 
FACHE, president and chief executive officer of 
SVHC. “Through commitment and teamwork, 
they contribute to tremendous achievements in 
every area of our health system and build reward-
ing and meaningful careers.”

Make a 
great impression 
every time a 
customer calls.
Even when you can’t answer the phone, 
our virtual receptionists let your 
customers know you care.

(800) 367-7243    BerkshireCommunicators.com

WORKSHOPS & EVENTS
FOR NONPROFITS

 
MARCH 16-31 
Nonprofit Necessities 
Online Auction
Nonprofits: Get the things you 
really need for your organization at 
amazing prices! 
Businesses: Donate an item or service!
 
MONDAY, APRIL 13
Volunteers Matter: Strategically 
Engaging Volunteers to Maximize 
Your Impact 
 
THURSDAY, APRIL 23
Give Back Berkshires 
Volunteer Fair
The Brigham Center, Pittsfield

TUESDAY, MAY 5
ADA 101: What Do You Need to 
Know?

TUESDAY, MAY 19
3rd Annual Berkshire Nonprofit 
Awards Breakfast
Berkshire Hills Country Club, Pittsfield
Nonprofits: Nominations due March 26
Businesses: Currently seeking sponsors! 

Check out our web site for 
more details & registration.

NPC NONPROFIT CENTER
O F T H E B E R K S H I R E S

npcberkshires.org
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The Nonprofit Center of the Berkshires, 
in partnership with the Berkshire Eagle, will 
present the 3rd Annual Berkshire Nonprofit 
Awards breakfast on May 19, from 8 to 10 a.m. 
at Berkshire Hills Country Club in Pittsfield.  
“The nonprofit sector employs a quarter of our 
workforce,” said Liana Toscanini, founder of the 
Nonprofit Center. “It’s important to honor their 
commitment and accomplishments, especially 
in our community, which has one of the highest 
number of nonprofits per capita in the com-
monwealth.” Nominations are being solicited in 
eight categories: Executive Leadership, Board 
Member, Super Staffer, Unsung Hero, Volunteer, 
Rising Star and Lifetime Achievement. A new 
category, the Samya Rose Stumo Youth Leader-
ship Award, honors the memory of the Sheffield 
native who lost her life on Ethiopian Airlines 
Flight 302 in March 2019. The 24-year-old was 
en route to Kenya for nonprofit work in global 
health development. NPC board member and con-
temporary of Samya, Auric Enchill, was deeply 
affected by the tragedy and her commitment to 
nonprofit work, and suggested naming the award 
in her honor. The nomination form is available 
online at npcberkshires.org. The deadline for 
submissions is March 26. The NPC is currently 
seeking sponsors for this celebratory event. To 
date, major support comes from the Berkshire 
Eagle with additional support from Berkshire 
Bank Foundation, Berkshire Taconic Com-
munity Foundation, Greylock Federal Credit 
Union, Lee Bank and the Triplex Cinema. For 
more information, visit npcberkshires.org.

The City of Pittsfield’s Department of Com-
munity Development is seeking input for a public 
survey to assist in gathering public opinion toward 
the preparation of the city’s five-year Consolidated 
Plan. The city receives Community Development 
Block Grant (CDBG) funds from the U.S. Depart-
ment of Housing and Urban Development (HUD) 
each year and, as a requirement, a plan must be 
submitted to HUD outlining how the city plans 
to spend the funding over a five-year period. The 
city’s five-year Consolidated Plan will address the 
period from July 1, 2020 through June 30, 2025. 
The Annual Action Plan accounts for the period 
beginning July 1, 2020 through June 30, 2021 and 
will be prepared and included within the five-year 
Consolidated Plan document. City projects sup-
ported by CDBG funds are included in the Annual 
Action Plan and are required to benefit low- and 
moderate-income people or eliminate slums and 
blight. CDBG regulations require public hearings 
and community input meetings during the plan 
preparation process. The data gathered from the 
survey will be used to help prioritize community 
needs. “As part of the public input process, the 
city is utilizing a public survey to allow residents 
to have a voice in how the CDBG funds are spent 
by telling the city where the greatest needs are in 
the community,” said Program Manager Justine 
Dodds. The public survey is available www.sur-
veymonkey.com/r/5CCTLS3. The survey can also 
be directly accessed on the link “CDBG Public 
Survey” on the home page of the city’s website, 
www.cityofpittsfield.org. The survey will be open 
through March 1. The city is also distributing 
2,500 copies of the survey in paper format. “In 
previous years, the city found that distributing a 
paper copy provided people without access to a 
computer the ability to participate,” said Dodds. 
In addition to the public survey, Community 
Development is sponsoring two public hearings 
and community input sessions. The first was held 
Feb. 10, with a second meeting scheduled for Feb. 
24 at 5:30 p.m. in the Community Room at Conte 
Community School, 200 West Union St. For more 
information, call 413-499-9368 or email jdodds@
cityofpittsfield.org.

Mahaiwe Performing Arts Center will present 
five films in March and April on a newly installed 
cinema system. “Thanks to our 2019 Mahaiwe 
gala auction participants, we’ve purchased and 
installed a new digital cinema projection system, 
new screen and new projection speakers,” says 
Director of Production and Preservation Tristan 
Wilson. “These upgrades improve the cinematic 
experience for our film screenings, as well as for 
our broadcasts of Met Opera Live in HD, London’s 
National Theatre in HD, and Bolshoi Ballet in 
HD productions. Audience members will see a 
brighter, sharper image accompanied by Dolby 
surround sound, and we can now screen in all of 
the latest digital formats that our artists and non-
profit partners are seeking for video projections 
and new films.” A schedule of films to be shown 
is available at www.mahaiwe.org.

Massachusetts College of Liberal Arts 
(MCLA) and its Department of Business Admin-
istration will once again partner with Habitat for 
Humanity to offer free tax preparation services to 
residents in need through the Volunteer Income Tax 
Assistance (VITA) program. Habitat for Human-
ity administers VITA, a program of the Internal 
Revenue Service (IRS), to assist taxpayers with 
disabilities or limited English speaking skills, 
those 60 years of age or older, or households with 
income below $56,000 a year. MCLA students will 
be available to complete both basic and advanced 
returns, including those with itemized deductions. 
According to MCLA Professor of Accounting 
Tara Barboza, an enrolled agent with the U.S. 
Department of the Treasury and a Certified Public 
Accountant, the students who participate in this 
program undergo a rigorous training, become IRS 
certified, and will work under her supervision and 
that of accountant and fellow MCLA professor 
Adam Rice. “Participating in the VITA program 
is a unique opportunity that will provide students 
with valuable, hands-on preparation experience,” 
said Barboza. She noted that they will also earn 
college credit, and accounting students can use 
this credit toward the requirements for the CPA 
exam. Interested individuals should call Habitat 
for Humanity offices at 413-442-0002 or 413-442-
3181 to find out if they qualify, and to schedule 
an appointment. Walk-ins will also be assisted on 
a first-come, first-served basis on Mondays from 
4 to 8 p.m., Wednesdays from 4:30 to 8:30 p.m., 
and Saturdays from 10 a.m. to 2 p.m. in MCLA’s 
Murdock Hall, 375 Church St. in North Adams. 
The program will continue through April 15.

Southwestern Vermont Medical Center 
(SVMC), part of Southwestern Vermont Health 
Care (SVHC), earned an A for hospital safety 
from the Leapfrog Group, an independent national 
watchdog organization driven by employers and 
other purchasers of health care. The national 
distinction recognizes SVMC’s achievements 
protecting patients from harm and providing safer 
health care. “This recognition is a reflection on 
the diligent professionals we have working in 
patients’ best interests every day,” said Thomas 
Dee, FACHE, SVHC’s president and CEO.

Pearson Wallace Insurance (PWI) has opened 
offices at 25 Henry St. in Pittsfield and 11 Amity 
St. in Amherst. Founder Beth Pearson, a resident 
of Pittsfield and Amherst, said that the agency will 
provide quality and affordable insurance products 
and services to clients in Massachusetts and New 
York, with the intent of filling a gap for customers 
facing limited choices in choosing a local agent. 
PWI currently provides personal auto, home and 
business insurance services, with an additional 
focus on concierge services such as RMV runs, 
Workers Comp audits, and claims management, 
among others.

The Federal Communications Commission has 
granted WTBR-FM, a nonprofit educational radio 
station licensed to the Pittsfield Public Schools 
and managed and operated by Pittsfield Commu-
nity Television, a full-power broadcast license to 
operate in Pittsfield. The administrative stamp of 
approval from the FCC is the last step in a process 
that began in 2018, when the station went silent for 
six months awaiting the demolition of Taconic High 
School, where the station was previously located. 
WTBR-FM, now known as Pittsfield Community 
Radio, began broadcasting at a lower power from 
new studios at the PCTV facility at 4 Federico Dr. in 
January 2019. The FCC grants “Special Temporary 
Authority” for stations to continue to broadcast at 
the lower power while they relocate facilities such 
as transmitters and antennas. While this authority 
was in effect, radio professionals worked with the 
PCTV staff to rebuild those facilities, which are now 
located atop the original Eagle Building on Eagle 
Street in downtown Pittsfield. “This has been a very 
long road, with many twists and turns, but there 
is great satisfaction in seeing this process come to 
a close,” said Shawn Serre, executive director of 
Pittsfield Community Television. “I know I speak 
for everyone involved in bringing this station back 
to life, that we are all incredibly proud of this ac-
complishment. We will now continue to work on 
the growth of the station in the coming months and 
years.” The full-power license allows the station 
to broadcast to a greater coverage area in central 
Berkshire County, and improves the signal quality 
inside buildings in the downtown Pittsfield area. 
The signal footprint now includes reception in 
Lenox, Lee, Stockbridge, Hancock, Lanesboro, 
Cheshire, Dalton, Hinsdale, and into parts of eastern 
New York. Since opening the new studio, over 20 
regular weekly radio programs have gone into 
rotation on the station, all created and produced 
by community members. These programs vary in 
content, and include talk and music programming. 
Community members interested in creating radio 
programming on WTBR-FM are encouraged to 
contact the station at 413-445-4234 for informa-
tion on how to submit a programming proposal.

Dog owners who are Berkshire residents and 
are in financial need can have their dog spayed or 
neutered for $25 through Berkshire County’s Be 
Hip & SNIP Your Dog. This program, funded with 
a $22,000 grant from the Massachusetts Animal 
Coalition’s License Plate Program, is available for 
75 dogs and puppies three months and older, on 
a first-come, first-served basis. Participants buy a 
$25 voucher at Berkshire Humane Society’s main 
shelter at 214 Barker Rd. in Pittsfield and then 
schedule the surgery with an approved veterinarian 
by May 31. The voucher must be submitted to the 
veterinarian the day of surgery. Veterinarians taking 
part in Be Hip & SNIP Your Dog are Allen Heights 
Veterinary Hospital, Greylock Animal Hospital, 
North County Veterinary Hospital, Pittsfield 
Veterinary Hospital, South Street Veterinary 
Services and Valley Veterinary Services. More 
clinics may be announced later. For more informa-
tion, call the shelter at 413-447-7878 ext. 125.◆

The Berkshire Block
321 Main Street • Great Barrington

• 224 to 589 sq. ft. available
• From $1,064 to $2,847 per month 
• Prime downtown location
• Shared conference room

• Large waiting room
• Elevator
• Central HVAC
• Move-in ready (furniture not included)

Brand new, high-end office space for rent in downtown Great Barrington

CONTACT: Glenn Langenback, Property Director
Tel: 413.236.5957 • Cell: 413.464.4211 • Email: GLangenback@verizon.net

 STOP & SHOP PLAZA, MERRILL ROAD, PITTSFIELD
 442-6911

 Mark E. Kasuba, Gemologistwww.medwardjewelers.com

If you haven’t had your
diamond & fine jewelry

appraised recently, you should

Diamond and gold prices have increased several times in the
past year. If it’s been a year or more since your last

appraisal, stop by or call for an appointment. Let’s make
sure you don’t come up short in case of an accident or loss.

One of many historical 
properties we protect

every day.

1-800-369-3905
www.LeeAudioNSecurity.net
MA Lic #1468C • NY Lic #12000022800

Don't lose your head
to gain a minute,

you need your head,
your brain is in it.
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commentarySOUNDING board

right circumstances – move back to the 
Berkshires has increased.

To be clear, there are already many 
well-paying positions available in the 
Berkshires – in fact, hundreds that are cur-
rently going unfilled. To tackle this work-
force gap, 1Berkshire’s “the jobs thing,” 
(which did not exist at the time of the
earlier survey) now 
posts only full-time, 
year-round, benefit-
ed positions paying 
at least $40,000 per 
year. Current posted 
jobs include positions 
in finance, education, 
hospitality, health care, 
engineering and archi-
tecture, to name a few. 
Since this particular 
job board is fee-based, 
each listed position is 
representative of tens, 
if not hundreds, of other openings in the 
same industries that are seeking qualified 
talent. This is no exaggeration. MassHire’s 
Jobquest site lists over 1,000 opportunities 
regularly, and MassHire Berkshire Work-
force Board consistently reports more 
open positions than known job-seekers in 
the county.

Employment is a key reason people 
move to the Berkshires already. Indeed, 
both of us writing this are now proud 
Berkshire-ites because we were hired into 
the region over a decade ago. This speaks to 
a new narrative. The Berkshires are ripe for 
new transplants to come in and fill key roles 

in the regional workforce, while also dis-
covering all of the amenities and quality of 
life aspects that make living and playing in 
the Berkshires such a fulfilling experience.

Unfortunately, survey responses and 
anecdotal evidence also tell us that the lure 
of employment elsewhere remains a con-
tributing factor to out-migration from the 

Berkshires. Higher 
pay in other areas, 
even if that move is 
likely to come with a 
higher cost of living, 
serves as a strong 
draw to opportunities 
elsewhere.

If we take anything 
from the survey re-
sults in 2019, it is that 
job-related concerns 
can make or break 
plans to create a life 
here in the Berk-

shires. Wage levels, benefits packages, and 
out-of-the-box perks (such as dog friendly 
workplaces, remote work policies, etc.), 
taken individually or collectively, are 
enough to sway someone’s decision. This 
set of employer offerings is an area where 
“we” collectively can have an impact. 
Employers in the Berkshires can use these 
aggregate results and take a close look at 
how they’re meeting the perceived and 
real wants and needs of the workforce they 
seek to recruit and retain. How organiza-
tions communicate about opportunities 
for advancement, the types of non-salary 
benefits packages, and agile paid time off 

were all identified as important to re-
spondents. Generally, responses indicated 
that these items are being provided at a 
satisfactory rate, yet health/dental benefits, 
retirement plans, flexible schedules, and 
bonuses or perks for good performance all 
showed to be lacking across the breadth of 
employers represented by respondents.

Unsurprisingly, when it comes to poten-
tial residents choosing a place to live, there 
are always going to be deciding factors we 
can’t influence: people either have family in 
the area or don’t, or they prefer large urban 
areas to our rural setting. We can, however, 
look at the factors that are valued by those 
who do enjoy living here, and play them up 
so that like-minded people can be attracted 
to the area – things like the natural scenic 
beauty of our region, or the availability of 
outdoor recreation. In fact, 1Berkshire has 
long been incorporating these themes into 
their communication and marketing to visi-
tors, and current and potential residents.

Training and recruitment have become 
paramount issues, with a number of 
regional partners coming to the table to 
bolster existing programs and offer new 
ones. Both technical schools in the region, 
Taconic High School and McCann Techni-
cal School, have seen high demand for 
their programs and even higher demand 
for their graduates. Additionally, higher 
education institutions in the region have 
created agile programs to support work-
force demand, such as the MCLA Electri-
cal Engineering concentration developed 
to provide a workforce pipeline to Gen-
eral Dynamics Mission Systems, and the 
Berkshire Community College Hospitality 
Fast Track and Cannabis Industry concen-
trations focused on supporting emergent 
workforce gaps.

Startups and speed-ups have become an 
integral component to our shifting eco-
nomic ecosystem. National trends show 
that regional economic prosperity relies on 
growth, and the diverse array of entrepre-
neurial ventures and businesses bubbling up 
in the Berkshires are proving to be a major 
key to current and future development. 
Through the dynamic efforts of incubator 
programs at Lever and Mill Town Capital, 
dozens of businesses have been given the 
runway needed to develop, launch and 
grow across the region. Even more recently, 
the launch of EforAll Berkshire County has 
injected a whole new wave of energy and 
focus on the support of startups and busi-
nesses heading into an accelerator phase. 
These types of ventures, and the energy 
behind them, not only impact the busi-
nesses directly, but have begun to inspire a 
more entrepreneurial vibe in the Berkshires 
that is becoming increasingly attractive to 
potential transplants to the area.

As organizations come up to scale and 
see an increased need to recruit and retain, 
resources like the Berkshire Recruiter have 
become more heavily utilized. New and 
innovative programs have also begun to 
take root: the Employer Resource Network 
program being piloted through Working 
Cities will provide high-touch support 
to help employers retain employees with 
non-traditional support needs.

It is no secret that the Berkshires have 
seen a decrease in population, beginning in 
the 1970s. This reality has the potential to 
unite us in our collective desire to improve 
the region and make it an even better place 
to live and work. Those of us who live and 
work here see and feel the potential that 
the region offers, but it is on all of us to 
showcase that spirit and energy to the next 
generation of residents, both those raised 
here, and those recruited from outside 
the Berkshires. Done comprehensively, 
through aligning lifestyle marketing with 
improved employer offerings, the increas-
ingly vivacious and vibrant economy and 
filled workforce capacity we all hope for 
will become a reality.

To view the full report on the 2019 
Berkshire County Survey, please visit: 
http://berkshireplanning.org/.◆

Laura Brennan is senior planner for 
community and economic development 
with the Berkshire Regional Planning 
Commission. Benjamin Lamb is director 
of economic development at 1Berkshire.

BY LAURA BRENNAN AND
BENJAMIN LAMB

In 2015, Berkshire Regional Planning 
Commission conducted a “Young Adults” 
survey, gauging the overall attitudes 
of more than 2,800 current and former 
Berkshire residents on their lifestyle and 
work experiences in the region. The under-
standing gleaned from the 2015 survey in-
formed a number of efforts. An example of 
this is the Berkshire Initiative for Growth, 
a multi-year task force from which targeted 
projects like the Berkshire 40 Under Forty 
Awards, the Berkshires Ambassadors 
program, and #LiveBRK were launched. 
Additionally, programs already in existence 
were reinvigorated by information from the 
survey, such as the Berkshire Youth Lead-
ership and Berkshire Leadership Programs.

Four years after the initial survey, 
in 2019, a similar survey was issued in 
collaboration with 1Berkshire. This new 
survey reached a broader age range and 
included additional questions that fur-
ther explored workplace experiences and 
expectations around employment benefits. 
This more recent “Berkshire County 
Survey” received over 1,500 responses, 
with resident responses generally reflect-
ing the distribution of population in our 32 
municipalities. In both surveys, responses 
from current residents reflect a high level 
of satisfaction. People consistently enjoy 
living in the Berkshires for a variety of 
reasons, and more people today plan to 
remain in the Berkshires over the next five 
to 10 years than did in 2015.

In both surveys, the majority of 
respondents, whether they still live here 
or not, consider the Berkshires a desirable 
place to live. More than half of those who 
have moved away indicated they would 
return if their current job and current 
pay were available in Berkshire County. 
An increasing percentage of respondents 
said they miss the Berkshires after 
having left, and the number of people 
who stated they will or might – given the 

If we take anything from the 
survey results in 2019, it is 

that job-related concerns can 
make or break plans to create 
a life here in the Berkshires. 

Wage levels, benefits 
packages, and out-of-the-box 
perks, taken individually or 
collectively, are enough to 
sway someone’s decision.

BERKSHIRE COUNTY SURVEY

Results shed light on attitudes about living, working in our region

ADVANCE

mcla.edu/mba
Apply now!

The MBA Program at MCLA

Courses include a blend of classroom experience and 
practical, hands-on fieldwork. In addition, the Master of 
Business Administration program puts students in contact 
with renowned faculty, diverse academic programming, and 
provides a high return on investment. Students will gain 
an all-encompassing business perspective and networking 
system to advance in their career.
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mountainone.commountainone.com
 Member FDIC   /   Member DIF

From neighborly customer service  
to anytime transactions.

BANKING – IT’S IN OUR NATURE.
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the Berkshire Business Interns program, and 
I said, ‘Why would I want to do that when 
I’m an ed major?’”

Despite her reservations, Schnauber con-
nected with organizers of the program at 
Lever, who ended up recruiting her for one 
of the internships the organization itself was 
hosting to help run the new program.

“We sat down and talked about the pro-
gram, and they thought my skills were a 
good fi t for [being] a Lever intern,” she said.

Her skills turned out to be more than a 
good fi t, as Schnauber spent the 10-week 
program “basically assisting with any-
thing and everything BBI.” That included 
creating aspects of the curriculum through 

which interns were assessed as part of their 
workplace activities, and coordinating some 
of the social programming and events that 
the program offered to 
enhance the interns’ 
overall experience out-
side of the workplace.

Following her in-
ternship, Schnauber stayed on as a part-time 
staff member at Lever during the next school 
year. With the second iteration of Berkshire 
Business Interns approaching in 2019, she 
was then given an opportunity to take on a 
much larger role in coordinating the program, 
especially in the social programming aspect.

“It was great,” she said regarding the sec-
ond year of the program, in which the number 
of interns placed with area employers rose 
to 45 (from 35 the fi rst year). “The program 
was basically the same, but the things we 
did change made it better.”

That assessment was supported by posi-
tive feedback from interns and employers, 
many of whom were also participants in the 
inaugural year of the program.

Following the 2019 BBI program, 
Schnauber temporarily left Lever – and the 
Berkshires – when she traveled to Greece for 
a semester abroad at the start of her senior 
year at MCLA.

Upon her return, she rejoined the Lever 
team – this time in the new position of 
workforce programs manager. “I’m work-
ing part time now, and will go to full time 
in May,” she said. That’s when she will be 
graduating from MCLA, as well as when the 
ramp-up begins for this summer’s Berkshire 
Interns program.

Berkshire Entry debut
It is also when Lever will be launching 

another related program, Berkshire Entry, 
that Schnauber will oversee in her new 
position.

“With Berkshire Entry, we’ll be marketing 
entry-level job opportunities in the Berkshires 
to seniors graduating from college this year,” 
said Thomas.

He noted that, with the success of the in-
ternship program, it was a logical next step 
to facilitate full-time job placements for stu-
dents who are graduating this spring. “We’re 
so excited about the talent we’ve seen in our 
internships,” he said, adding that one way of 
keeping some of that talent in the region is 
by creating attractive job opportunities for 
alumni of the program.

That also touches on the underlying goal 
of Berkshire Entry and Berkshire Interns. 
“A big part of what we’re trying to do is to 
get more young people to choose to live and 
work in Berkshire County,” said Thomas. 
“It’s a big challenge, and a big priority for 
those involved in workforce development.”

Thomas added that Lever’s selection of 
Schnauber to manage Berkshire Entry and 
Berkshire Interns reflects both the high 

level of talent that the internship program 
has attracted and the benefits of absorb-
ing that talent into the local workforce 

through meaningful 
job opportunities.

“Jade is one of the 
most organized and 
diligent young people 

I’ve worked with,” said Thomas. “I have 
complete confi dence in her in this role.”

From Schnauber’s perspective, her in-
volvement in the internship program and 
subsequent transition into a staff position at 
Lever does give her unique insights into the 
programs she now manages.

“I’ve defi nitely been the poster child for 
all our programs,” she laughed.

She noted that her own internship and 
work with Lever, aside from leading to her 
current position, also has infl uenced her 
thinking on the direction of her future career 
path in education.

“Being an education major, I kind of 
decided I wanted to end up in a classroom,” 
she said. But, based on her organizational 
and administrative 
work experience with 
Lever, she added, she 
has found herself more 
open to the possibilities 
of working in educa-
tion administration. 
“Through what I’ve 
been doing here, I’ve 
realized that I have a 
lot of strengths on that 
side,” she said.

Schnauber said she 
plans to pursue a mas-
ter’s degree in educa-
tion following her graduation this spring, 
which she would do in tandem with her work 
at Lever. “I’ll be busy,” she observed.

Outreach efforts
For the upcoming Berkshire Interns pro-

gram, Schnauber said she and Thomas are 
teaming up on outreach to area businesses 
and organizations to line up postings for 
internship positions.

This will also overlap with outreach for 
Berkshire Entry, in which they will coordinate 
with area employers on postings for entry-
level jobs they are looking to fi ll.

The postings for Berkshire Interns and 
Berkshire Entry will be marketed to potential 
candidates through two new websites that are 
being developed for Lever by Stockbridge-
based Mungy.

Those sites – berkshireinterns.org and 
berkshireentry.org – went live in early Feb-
ruary. (Information about the programs can 
also be obtained by contacting Schnauber at 
413-346-4840 or jschnauber@leverinc.org.)

The process for matching interns with 
employers will remain largely the same 
as the fi rst two years – with students free 

to apply to those internships they are most 
interested in, and employers able to decide 
which candidates to offer internships.

The basic parameters for internship po-
sitions remain the same, with employers 
agreeing to host the interns they hire for the 
full 10-week program, to pay at least the 
prevailing minimum wage, and to provide 
interns with a meaningful and challenging 
work experience.

Schnauber said they are hoping to place as 
many interns as the 45 they had last year. “Fifty 
would be great,” she said, adding that a higher 
number than that would begin to stretch the 
logistical framework of the program.

As noted earlier, that framework includes 
an emphasis on non-work social activities 
throughout the 10-week program. These 
range from group outings to cultural events, 
recreational activities and other opportunities 
for interns to gather and enjoy the company 
of their peers in a non-work setting.

“That’s an important part of the overall 
Berkshire Interns experience,” said Schnau-
ber, noting that it provides opportunities 

to enjoy many of the 
county’s attractions in 
a social setting, while 
also promoting a posi-
tive impression of what 
living and working the 
Berkshires entails.

Those same goals 
also apply to Berkshire 
Entry. Schnauber ex-
plained that the program 
is being structured so 
that graduating seniors 
selected for positions 
with area employers 

would begin those jobs along the same general 
timeline as the Berkshire Interns program.

“The idea is that Berkshire Entry students 
would be starting [their jobs] right after they 
graduate,” she said. “That would also allow 
them to get involved in the social program-
ming for Berkshire Interns.”

While some candidates for Berkshire Entry 
positions may already be based in the Berk-
shires, Schnauber noted that the program is 
open to those from outside the area as well. 
“They can be from anywhere,” she said.

Whether from near or far, she added, “The 
goal is to fi nd young adults who want to live 
and work in the Berkshires.”

The program’s appeal to these graduating 
students will also depend in large measure 
on the types of entry-level jobs offered by 
employers participating in Berkshire Entry. 
“Students are looking for opportunities to 
grow within an organization,” she said.

Finding employers able to offer those 
types of opportunities will be the focus of 
outreach efforts by her and Thomas this 
winter and spring.

In terms of basic numbers, the goals for 
the fi rst Berkshire Entry program are more 
modest than for Berkshire Interns. “Our view 
is that being able to post 10 positions would 
be great,” Schnauber said.

For this initial iteration of Berkshire Entry, 
Lever’s assistance to employers in fi lling 
these positions will be provided at no cost. 
“We’re piloting it this year, so we’re offering 
it for free,” Thomas said.

He noted that Lever’s operation of 
these programs has been made possible by 
Berkshire United Way, which has been a lead 
source of funding for the internship program 
since its launch in 2018, and for the debut of 
Berkshire Entry this year.

“Their support has been critical to the 
success of these programs,” Thomas said. 
“They have really gotten behind the vision 
we have for them and their potential to impact 
the region’s economy.”◆

Berkshire Interns
continued from page 1

“I’ve defi nitely been the 
poster child for all our 

programs.”
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grams has been made possible 

by funding from Berkshire 
United Way. “Their support 
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of these programs,” Thomas 
said. “They have really got-

ten behind the vision we have 
for them and their potential to 
impact the region’s economy.”
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people on the move
Erin Shea has been 

promoted to vice president 
of quality compliance at 
BFAIR, becoming a new 
member of the agency’s 
senior management team. 
Shea is a licensed social 
worker with over 15 years 
of progressive experience 
supporting elders and in-
dividuals with disabilities 
and their families. She 

began her career at United Cerebral Palsy of 
Western Massachusetts and as a social worker 
with Berkshire Health Care Systems. Over the 
past 10 years, Shea has assumed a variety of 
roles at BFAIR, including assistant director of the 
Day Habilitation Center. Prior to her most recent 
promotion, Shea served as the director of quality 
compliance, ensuring BFAIR meets internal quality 
standards, requirements of external funding and 
regulatory sources, as well as consulting on human 
rights and community inclusion for the agency.

Hillcrest Educational Centers (HEC) has an-
nounced that Kim Kirchner has moved into the role 
of director of quality assurance, where her primary 
responsibility is to ensure Hillcrest’s environment 
of care provides students with what they need to 
thrive. Kirchner has spent 11 years with HEC prior 
to accepting this role. Formerly HEC’s senior 
HR generalist, Kirchner brings four years of HR 
experience to the position, along with six years of 
experience working directly with HEC’s students.

Stone House Proper-
ties LLC has announced 
that Lori Rose has been 
named a partner in the 
company. Rose is a li-
censed real estate bro-
ker in New York and 
Massachusetts, and has 
been a Realtor with Stone 
House Properties since 
2001. She holds several 
advanced certifications 
through the National Association of Realtors and 
recently completed training as a mediator through 
Berkshire County Regional Housing Authority’s 
Dispute Resolution Center. Rose has held several 
positions with the Berkshire County Board of Real-
tors, and she continues to be actively involved in 
serving her local West Stockbridge community as 
a long-time Conservation Commission member 
and recently appointed board member of the 
Historical Society.

Pamela Duchene , 
PhD, APRN, has joined 
the executive manage-
ment team at Southwest-
ern Vermont Health Care 
as vice president of patient 
care services and chief 
nursing officer. Bring-
ing more than 30 years 
of healthcare executive 
experience, Duchene has 
served as the chief nursing 
offi cer at Hallmark Health System in Melrose, 
Mass., a 368-bed facility, and at St. Joseph Hospital 
in Nashua, N.H., which is a Magnet Center for 
Nursing Excellence and has 208 beds. In addition, 
she has had extensive experience in the long-term 
care and rehabilitation industries, serving as a 
vice president of Harmony Healthcare Interna-
tional in Massachusetts, SunHealth Care Group 
in New Mexico, and HealthSouth New England 
in Massachusetts. Duchene is a practicing adult/
gerontological nursing practitioner.

Shea

Kerry Bartini AIA, 
NCARB, principal archi-
tect at Berkshire Design 
Inc., has been appointed 
the American Institute of 
Architects (AIA) Massa-
chusetts Licensing Advi-
sor to the National Coun-
cil of Architectural Regis-
tration Boards (NCARB). 
In her new role, Bartini, 
who has been a licensing 

advisor since 2016, will continue to work directly 
with architectural licensing candidates, but will 
have more direct contact with AIA branches, fi rms 
and schools across the commonwealth, as well as 
the licensing board. Licensing advisors work with 
NCARB and are part of a community that helps 
foster licensing and certifi cation. Bartini joined 
Berkshire Design Inc. in 2018 as principle and 
architect with more than 16 years of architectural 
design experience. She is involved in and oversees 
projects at all levels of design, management and 
production.

Literacy Network of South Berkshire (LitNet) 
has appointed Diane Rosenthal as the organiza-
tion’s new executive director. An accomplished 
nonprofi t executive with 25 years of experience 
leading education nonprofi ts serving adults and 
youth, Rosenthal previously served as the ex-
ecutive director of Literacy Volunteers Stamford 
Greenwich and the New York Public Library 
Centers for Reading and Writing. Her responsi-
bilities at LitNet will include organizational and 
program operations, strengthening partnerships 
and ensuring its adult literacy programs are meet-
ing the needs of the community.

Natalie Wheeler has 
joined Berkshire Money 
Management as opera-
tions manager. Prior to 
joining the Dalton-based 
fi rm, Wheeler was the di-
rector of offi ce operations 
at Atlas Private Wealth 
Management for nine 
years. During this time 
she helped spearhead 
organizational goals and 
procedures to ensure that operations ran smoothly 
across multiple offi ces, provided employees with 
the tools, training and resources they needed to 
be successful, and managed employee benefi ts 
and human resource matters.

The Nonprofi t Center of the Berkshires has 
added four new members to its board. The 
organization was founded in 2016 to help 
nonprofi ts connect, learn and grow. Since then, 
it has launched some 20 programs including 
workshops, publications, networking events, 
and the Berkshire Nonprofit Awards. New 
board members are: Stephanie Bosley, Com-
munity Connector Partnership coordinator with 
Berkshire Community Action Council (BCAC); 
Patrick Danahey, a Berkshire-based entrepre-
neur, operations strategist and design enthusiast, 
who recently opened Sp3ak Easy Studio, the 
Berkshire’s fi rst video podcasting studio; Auric 
Enchill, sales manager at Elegant Stitches, his 
family-owned business in Pittsfi eld; and Ilene 
Marcus, founder of Aligned Workplace, where 
she helps organizations build cohesive teams for 
business growth. In addition, Erika Allison has 
been elected board chair, Marianne Fresia has 
been reelected to the position of treasurer, and 
Ilene Marcus will serve as secretary. Returning 
board members include Dan Stanyon and Abbie 
von Schlegell.

Rea l tor  Maureen 
W h i t e  K i r k b y  o f 
Berkshire Hathaway Ho-
meServices Barnbrook 
Realty was the top selling 
agent in 2019 among real 
estate agents in Berkshire 
County, based on her 
closed-dollar volume of 
$17 million (as reported 
by MLS). White Kirkby 
has been selling real es-

tate in the Berkshires for 25 years. Berkshire 
Hathaway HomeServices Barnbrook Realty has 
offi ces in Great Barrington, Lenox and Pittsfi eld 
with a team of 23 licensed professional real estate 
advisors. She draws inspiration from her mother, 
Mary White, who has been in the business for 
40 years and founded Barnbrook Realty in 1976.

Jack Miller Contrac-
tors (JMC) in William-
stown has hired Shawn 
Thibodeau as project 
manager and Kris Ma-
loney as bookkeeper. 
Thibodeau has been a pro-
fessional carpenter for 20 
years, working for David 
Tierney Construction in 
Pittsfi eld and Blue Heron 
Construction in Benning-

ton, Vt. Thibodeau owned his own construction 
company for fi ve years and was most recently 
project manager for Hayden Plumbing & Heating 
in Bennington, Vt. As project manager he works 
directly with homeowners, design professionals 
and trade professionals to 
deliver projects on time 
and on budget. Maloney 
joins JMC after 21 years at 
Williams College,where 
she worked as benefits 
administrator overseeing 
a comprehensive em-
ployee benefi t program 
for approximately 1,100 
faculty and staff. Her 
background also includes 
work as a human resource administrator, payroll 
supervisor and payroll specialist at businesses in 
the Berkshires and southern Vermont.

Gail Belmuth  has 
joined Volunteers in Med-
icine Berkshires (VIM 
Berkshires) as director of 
development and com-
munications. Belmuth 
has more than 25 years 
of experience in commu-
nications and marketing 
for corporate, political and 
nonprofit clients. Most 
recently, she ran a com-

munications consultancy with a focus on helping 
organizations through major transformations. In 
the Berkshires, Belmuth has been a part-time ex-
ecutive director at Berkshire Pulse and a member of 
the Wellness Committee for the Southern Berkshire 
Regional School district. In her new role, Belmuth 
will become a key member of VIM’s management 
team, responsible for fundraising and development, 
business and community partnerships, special 
events, media relations, social media, advertising, 
marketing and communications.◆
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BY JOHN TOWNES
In another sign of ongoing flux in the gro-

cery marketplace, the Price Rite supermarket 
chain has completed a major makeover of its 
lone Berkshire County store at 457 Dalton 
Ave. in Pittsfield.

The company has been doing an extensive 
phased-in upgrade of all its 59 Price Rite 
stores, including a change of its corporate 
name to Price Rite Marketplace.

In addition to a Jan. 24 grand-reopening 
ribbon-cutting celebration for the Pittsfield 
store, the chain held similar ceremonies at 
its stores in Chicopee, Springfield, Westfield 
and West Springfield on the same day.

“We’ve redesigned the stores and placed 
an emphasis on improving what we do 
best,” said Jim Dorey, president of Price 
Rite Marketplace.

The Price Rite chain was launched in 
West Springfield in 1995, and its Pittsfield 
supermarket originally opened in 2006.

Price Rite is a wholly owned subsid-
iary of Wakefern Food Corp., the largest 
retailer-owned cooperative in the United 
States. Founded in 1946 and based in New 
Jersey, the cooperative has 51 members 
who today independently own and oper-
ate 353 supermarkets under the Price Rite, 
ShopRite, The Fresh Grocer, Dearborn 
Market and Gourmet Garage banners in 
New England, New York, New Jersey, 
Maryland and Delaware.

Price Rite has always been oriented to a 
combination of low prices and convenience, 
with a focus on the basics.

“We keep our overhead and prices low, and 
concentrate on offering the most meaningful 
items people want and need,” Dorey said in 
a Jan. 31 interview.

The emphasis on keeping costs and prices 
low has extended to smaller details. To reduce 
the cost of corralling its shopping carts, for 
example, the carts are placed in holders that 
require the deposit of a quarter to release 
one, which is returned when the customer 
returns it.

The makeover adheres to its basic phi-
losophy, but in an updated form.

It includes a brighter decor and a more 
open appearance. It also includes efficien-
cies such as energy-saving LED fixtures 
for lighting.

A wall that separated the store’s fresh 
produce department has been removed as part 

of a redesign of that section to create more 
of a marketplace style of display.

Overall, the aisles in the store have been 
widened, and merchandise placement has 
been organized to make it easier to find 
specific sections and related items.

A new “Drop Zone” section has been 
added, with special deals, mostly for items 
under $5. It has also placed clearly marked 
bargain offers through-
out the store.

While the store will 
continue to have tradi-
tional check-out lanes 
with clerks, it has also 
added self-checkout 
lanes for those who 
prefer that option.

The company is also modifying its mer-
chandise selection.

It has also placed more emphasis on natu-
ral and organic products, including a wider 
selection of Wholesome Pantry private-label 
products, with organic, and gluten-free 
options. It also carries quality affordable 
meats, with brands such as Certified Angus 
Beef, Perdue’s No Antibiotics Ever Chicken, 
Wholesome Pantry organic chicken, and 
Oasis Halal.

Many changes
The food industry, which has always been a 

low-margin and highly competitive business, 
has been undergoing many changes in recent 
years, both locally and nationally.

As an example, in Berkshire County, two 
of the most prominent chains, Price Chopper 
and Big Y, have been placing greater empha-
sis on its largest stores, offering a wide and 
diverse range of staple and specialty items, 
including deli sections and prepared foods. 
Price Chopper is rebranding and enlarging 
its stores as Market 32. The companies have 
also shuttered and/or sold their smaller stores, 
including the Big Y in Adams and the Price 
Chopper in Lee.

However, smaller and mid-size grocery 
stores have also been holding their own and 

undergoing changes to remain competitive. 
This includes independent local grocers, 
such as Harry’s Supermarket in Pittsfield; 
Loeb’s Foodtown in Lenox, which had a 
recent change of ownership (August 2019 
BT&C); and the Berkshire Co-op Market 
in Great Barrington, which last summer 
moved to new, lager quarters (June 2019 
BT&C). In addition, a regional chain of 
smaller supermarkets, Adams Hometown 
Markets, took over the former Big Y in 
Adams shortly after it closed last spring 
(May 2019 BT&C).

Discount food stores have also gained 
new prominence. ALDI, a German-based 
corporation, has been extensively adding 
new stores in the U.S. including one in Pitts-
field that opened in 2015. ALDI emphasizes 
private-label brands, and low overhead and 
prices. At the other end of that spectrum, 

large warehouse-style 
membership clubs such 
as BJ’s in Pittsfield 
have also emerged with 
an emphasis on vol-
ume purchases to save 
money.

Further disruptions 
have been added with 

the increased emphasis on food sales by other 
categories of merchants, such as Walmart, 
Target and other types of stores.

Meanwhile, the demands of customers 
have changed in numerous and sometimes 
paradoxical ways.

While many shoppers have become more 
cost-conscious and look for low-priced ba-
sics, there is also a greater desire for upscale 
and specialty items, as well as healthy and 
organic food, and local products.

There are also contradictory desires for the 
advantages of large-scale utilitarian stores, 
at the same time as preferences for personal 
service, an appealing, human-scale physical 
shopping environment and a fondness for 
supporting local businesses.

Balancing these and other factors has made 
the business of meeting consumer preferences 
more complex. In some instances it has led 
to blurring of lines or attempts to combine 
differing characteristics. ALDI, for example, 
has been moving towards a focus on healthy, 
fresh products while retaining its discount 
orientation.

“Project Sweet Spot”
Price Rite’s rebranding is the result of a 

strategic soul-searching project within the 
chain.

placeMARKET

Local project part of 
chain-wide rebranding

Major upgrade 
for Pittsfield’s 
Price Rite store

Above: Local employees and corporate executives 
gather for a ribbon-cutting ceremony at a Jan. 24 
grand reopening event at the Price Rite store on 
Dalton Avenue in Pittsfield. Similar ceremonies were 
held at stores in Chicopee, Springfield, Westfield 
and West Springfield on the same day. Left: Price 
Rite Marketplace President Jim Dorey says the re-
branding is the result of a strategic soul-searching 
project within the chain. “We’ve been successful, 
but after 25 years in business it was time to take a 
new look at things.” (Photos courtesy of Price Rite)

The food industry, which has 
always been a low-margin and 

highly competitive business, 
has been undergoing many 

changes in recent years, both 
locally and nationally.
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“We’ve been successful, but after 25 years 
in business it was time to take a new look 
at things,” said Dorey. “We started having 
conversations about this 18 months ago.”

This led to an initiative called Project 
Sweet Spot.

“We evaluated where our success has 
come from, and what our customers appreci-
ate about our stores,” 
Dorey said. “The basic 
question was: ‘What is 
our advantage?’ At the 
same time we looked 
at how we can im-
prove our stores and 
the customer experience, and attract other 
shoppers.”

In addition to internal studies and analysis, 
he said, this also involved extensive gathering 
of the opinions of their customers.

“We appeal to the person who doesn’t want 
to waste money,” Dorey said. “Because we 
have the volume buying power of all of the 
Wakefern stores, we can get items for very 
good wholesale prices and special deals, and 
pass that along to the customer.”

In addition to recognized brand names, 
they also offer savings by carrying Wake-
fern’s private labels Bowl & Basket and 
Paperbird, and its Wholesome Pantry line 
of natural and organic food.

Another goal of the store has been to 
balance a suffi cient variety to offer what 
customers need while offering a simplifi ed 
experience.

“We provide a wide selection so people 
don’t have to go to several different stores 
to fi nd what they are looking for,” Dorey 
said. “At the same time, we concentrate 
on the things that are most meaningful 
to shoppers, without a lot of extraneous 
merchandise. For example, we don’t have 
in-store pharmacies.”

Dorey noted that Price Rite generally 
moves into vacant existing locations that 
were previously occupied by other stores. 
“Because of that we have variations of size 

and format,” he said. “In general, though, 
we offer the convenience of a smaller 
supermarket.”

(The Pittsfi eld Price Rite store, which 
is 35,000 square feet, is in a commercial 
complex originally built in the 1960s that 
contained a Zayre Department Store and 
an Adams Supermarket, connected by an 

escalator.)
Dorey said they also 

carefully monitor sales, 
to determine and con-
trol what items to stock 
based on customer 
preferences.

“For example, a certain brand of cookie 
might come in fi ve or six different sizes and 
variations of the product,” he said. “Rather 
than carrying them all, we’ll select the specifi c 
one that is the top seller.”

Dorey said the corporate rebranding 
project incorporated the company’s existing 
qualities, with modifi cations to update the 
look and operations of its stores.

“We phased it in,” he said. “We started by 
testing the new model at three stores, and try-
ing out our ideas. We asked for feedback from 
customers to determine what worked and 
what needed to be improved. Once we were 
satisfi ed with the basic model, we remodeled 
other stores in groups of four or fi ve.”

As the project moved from phase to phase, 
each group of stores remained open during 
interior construction work. “We worked 
very carefully to minimize disruptions to 
shoppers,” he said. “As we went along we 
got better at it with each store.”

Dorey said they expect to complete the 
overall transition by March. He added that 
the interim results have been encouraging.

“Within six months, the fi rst stores (that 
were upgraded) were drawing new custom-
ers,” he said. “And we’ve been getting great 
feedback. One person told me that they were 
worried that the changes might result in 
higher prices, but they were relieved to fi nd 
that they were as low, or lower, than before.”◆

“We asked for feedback 
from customers to determine 

what worked and what 
needed to be improved.”
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BY BRAD JOHNSON
When a phone call was placed for a sched-

uled 9 a.m. interview with Beth McLean, 
the new co-owner of Nature’s Closet in 
Williamstown, it was answered with a busy 
signal, which continued on occasional redials 
over the next half-hour

An attempt to reach McLean a while later 
on that mid-winter morning was successful, 
however, and revealed the cause of the steady 
busy signal. “We were taking an order for 50 
smoothies,” she explained, laughing.

That sizable order, placed by a student 
group at Williams College, illustrates the 
unconventional yet successful symbiotic 
relationship between Nature’s Closet, a re-
tailer of recreational and outdoor apparel, and 
its side business, the Smoothie Spot, which 
operates in a space adjacent to the main store 
at 61 Spring St.

It also illustrates why McLean, the long-
time manager of Nature’s Closet under its 
original owner Steve Hinchcliffe, had consid-
ered late last year taking over the Smoothie 
Spot on its own when Hinchcliffe was looking 
to either sell or close Nature’s Closet.

“Steve and I had always talked about me 
taking over the store,” said McLean, whose 
on-and-off tenure with Nature’s Closet dates 
back to its original location in Bennington, 
Vt., where it operated from 2003 to 2010. 
When Hinchcliffe reached a point last year 
where he and his wife were ready to return 
to his native California, the issue of a po-
tential purchase by McLean became more 
than hypothetical.

“He was looking at two options – either 
sell or close,” said McLean. “I didn’t want 
to take on the store by myself. I didn’t have 
the capital for that. So I decided I would take 
the Smoothie Spot on my own and move it 
to a new location.”

Before that happened, fate – and a friend 
named Amy Jeschawitz – intervened. “At the 
last hour my friend Amy told me she didn’t 
want to see the store close,” said McLean.

“Beth and I have been friends for many 
years,” added Jeschawitz, a Williamstown 

resident who served for five years on the 
town’s Planning Board and has been active in 
a wide range of community initiatives. “I’ve 
followed what she has been doing [at Nature’s 
Closet] and felt the store was an important 
part of the town’s business community.”

The two friends talked things over, and then 
talked with Hinchcliffe, 
resulting in the purchase 
of the entire business by 
McLean and Jeschawitz 
as equal partners.

“This took shape 
from late November 
through December,” 
said McLean. “Steve gave us a great price, 
and it all worked out beautifully.”

So, following the New Year’s Day 
holiday, Nature’s Closet opened under new 
ownership, with McLean continuing in her 
day-to-day management of the business, and 

Jeschawitz taking a behind-the-scenes role 
handling administrative and financial tasks.

Ongoing evolution
Under its new ownership, Nature’s Closet 

will continue a process of evolution that has 
made the store a popular destination for a 

wide range of custom-
ers over the past two 
decades.

Opened by Hinch-
cliffe at a downtown 
location in Benning-
ton in 2003, the store 
focused on a mix of 

outdoor clothing and accessories for casual 
wear as well as for performance purposes. 
It also featured some limited equipment for 
hiking, camping and related activities.

A combination of post-recession economic 
conditions and a decrease in downtown traffic 
due to the opening of a new bypass route led 
Hinchcliffe to leave Bennington and reopen 
Nature’s Closet in Williamstown.

McLean, who lives in North Bennington, 
worked at the store at that time and helped 
with the transition to Williamstown before 
leaving for an office position at Southern 
Vermont College.

“I discovered pretty quickly that I am just 
not an office person,” she said, noting that 
she left the college and returned to work at 
Nature’s Closet in 2012.

In Williamstown, the store’s product mix 
shifted away from outdoor equipment and 
more solidly toward recreational and casual 
clothing, with lines such as The North Face, 
Patagonia, Ibex and Prana. There was also an 
expansion of its footwear selection.

A few years after McLean’s return to the 
store, an opportunity for a different kind of 
expansion took shape when an adjacent space 
in the commercial building at 61-65 Spring 
St. became available after the closing of a 
short-lived candy and ice cream shop.

McLean noted that Hinchcliffe was from 
California, where shops selling smoothies, 
acai bowls and other healthy fruit-based fare 
had long been popular. “He thought we could 
do this here in the space that had opened up,” 
she said. “I had worked in food service earlier 
and knew what it was like to be involved 
with that. I thought he was absolutely out 
of his mind. But Steve got his way, and we 
expanded into that space.”

The expansion actually served two pur-
poses – to provide a separate space for the 
store’s footwear, socks and related accesso-
ries, and for a service counter for the Smoothie 
Spot (with the prep area hidden from view).

The two sides of the business comple-

mented one another, each bringing in its own 
customers who also were exposed to the other 
side of the store. “It all worked really well 
together,” said McLean.

Along the way, Nature’s Closet got in-
volved in consignment sales of used clothing 
and equipment, which operated under the 
Gear Den name. That also became a success-
ful part of the overall business, “It’s a popular 
feature,” said McLean, noting that the store 
sells more items through consignment than 
from its new inventory.

This, in part, led Hinchcliffe to reduce the 
number of brands carried at the store. “Last 
year we went to a single-brand store, with 
Patagonia,” said McLean, noting that this 
was a company that Hinchcliffe had long 
ties with before opening Nature’s Closet.

Under its new ownership, that single-brand 
focus will be changing. “We are bringing 
back other lines, such as The North Face, 
Smartwool and Prana,” McLean said.

Smoothie Spot Salads & More
A number of other subtle but significant 

tweaks are also taking shape. “It’s good to 
change things up a little now and then,” said 
Jeschawitz.

Key among them is the return of the 
footwear section back into the main store, 
where select lines for hiking and running 
such as Salomon, Oboz, Chaco and Brooks 
will be carried.

This has freed up space in the adjacent 
space for an expanded food service and 
dining area. Under its modified name, the 
Smoothie Spot Salads & More will offer a 
wider menu of healthful fare on top of the 
smoothies and acai bowls.

“We’re adding a selection of fresh, simple 
salads, which is something not many places 
offer,” said McLean. Also on the expanded 
menu will be varieties of toast, including 
avocado toast, an item that has mushroomed 
in popularity in recent years.

The space is set up with seating for about 
20 customers. Previously, the only seating 
available was in an outside courtyard during 
the warmer seasons.

McLean said the renovations for the ex-
panded Smoothie Spot should be completed 
by mid-February.

Staffing for Nature’s Closet and the 
Smoothie Spot will remain about the same. 
The store will have two full-time and two 
part-time employees (including McLean), 
while the Smoothie Spot will have from 
eight to 10 part-time employees depending 
on season. “We have a lot of high school and 
college students who want to work there,” 
said McLean.

NATURE’S CLOSET

Friends team up 
to ensure store 
remains part of 
town’s retail mix

placeMARKET

Amy Jeschawitz (left) and longtime store manager Beth McLean are the new owners of Nature’s Closet, a specialty retailer on Spring Street in Williamstown. The 
business also includes the Smoothie Spot, which for the past few years has served a selection of smoothies, acai bowls and related fare. Jeschawitz and McLean 
have renovated a section of the store to provide indoor seating for customers, and have expanded the menu to include salads, avocado toast and other items.

“This took shape from late 
November through Decem-
ber,” said McLean. “Steve 

gave us a great price, and it 
all worked out beautifully.”
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Overall, McLean said she and Jeschawitz 
plan to make Nature’s Closet an even more 
integral part of the town and business com-
munity. “We just want 
to continue the vibe that 
Steve had started with 
this,” she said. “We 
want to grow the base 
that was set for us.”

McLean noted that 
one of the things that attracted Hinchcliffe to 
Williamstown back in 2010 was the diverse 
and ever-changing demographic mix, which 
he saw as a potential asset for Nature’s Closet. 
She said his hunch about that was on the 
mark, which has helped the store to become 
a mainstay on Spring Street.

“We have such a range of different 
populations,” she said. “There’s the [Wil-
liams] students, the parents, faculty and 

staff,” she said. “Then 
there’s the locals and 
the surrounding locals. 
And then, in the sum-
mer we’re a boutique-y 
tourist destination.”

Although she heads 
back to North Bennington at the end of 
the day, McLean said the past eight years 
of working on Spring Street have had an 
impression on her. “Williamstown is a tight-
knit, cool community,” she said. “It’s my 
home. And it’s a really cool place to have 
a store.”◆

Beth McLean visits with her five-year-old Labrador Retriever, Willie, who has been a fixture at the Nature’s 
Closet since a puppy, and Willie’s new sidekick, Basil, a rescue dog McLean recently added to the family.

“Williamstown is a tight-
knit, cool community. And 
it’s a really cool place to 

have a store.”
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Music academy
continued from page 22

The academy will be open to students 
throughout Berkshire County.

“The school will have an all-star lineup of 
musicians and educators, who have strong 
backgrounds,” said Boulger. “It will create a 
pipeline for kids to have access to instruction 
by world-class musicians.”

BAAMS is scheduled to open late this 
summer. In the meantime, the sponsors are 
organizing the administrative details, raising 
funds, developing the specifi c curriculum, 
and handling other preparation. The former 
church building itself is also being converted 
to its new role.

The project is co-sponsored by the Adams 
Anthony Center, a nonprofi t institution based 
in Adams formed to promote and disseminate 
the free fl ow and exchange of ideas and civil 
discourse through events and other initiatives.

The academy’s operation will be supported 
by a combination of sources including tuition, 
donations and grants. They also hope to de-
velop collaborative programs with schools 
and other organizations.

While BAAMS will be tuition-based, 
Boulger and Sommer emphasized that it is 
intended to be accessible to students of all 
income levels.

“We don’t want money to be a barrier,” 
said Sommer. “We’ll be raising funds to cre-
ate scholarships and other tuition assistance 
for students whose families are not able to 
pay the full tuition.”

Sommer owns the former church building, 
which he purchased for $50,000. He has also 
committed to fund physical renovations and 
conversion of the facility, which are expected 
to cost between $100,000 and $150,000.

Sommer said that, although he is not 
wealthy, he has saved up some money over 
his lifetime and decided to allocate it to the 
project. “The money was going to be an 
inheritance to pass along to my children,” 
he said. “But they’re doing well on their 
own. We discussed it, and they agreed that 
I should use it to do this.”

BAAMS is being overseen and managed by 
an advisory board that includes Sommer, Wil-
liam Kolis, president of the Adams Anthony 
Center; and Michael Mach, who is active in 
the community and an advocate for music.

Coincidental convergence
Two previously separate initiatives came 

together to create the BAAMS project.
Sommer, an Adams native, noted that for 

a number of years he had been thinking of 
organizing a center for music in the town.

Sommer is a retired educator who had 
been a teacher in the Pittsfield and the 
Adams-Cheshire school districts, and later 
was regional director of special education 
with the Massachusetts Dept. of Education. 
He also owns the Greylock Apartments in 
Adams and is co-owner of the Hafl inger 
Haus restaurant and inn at 17 Commercial St.

Long active in civic affairs in his home-
town, Sommer has at various times served 

as chair of the Adams 
Board of Selectmen, 
the School Committee, 
and the Adams Rede-
velopment Committee, 
among other roles.

Sommer said the 
Berkshires’ Academy 
for Advanced Musical 
Studies is an outgrowth 
of his desire to help 
revitalize Adams and 
his lifelong passions for 
music and education.

“Music has always 
been important to me, 
although I’m not a mu-
sician,” he said.

Growing up, he lis-
tened to opera and clas-
sical music extensively, 
and recalled saving up 
paper-route money to 
buy a record by legend-
ary opera singer Enrico 
Caruso when he was a child. He credits his 
mother and sister, both named Olga, for 
inspiring his appreciation of music, and he 
has named the new music center after them.

Sommer said he also recognized the im-
portance of music as an educator. “I saw the 

effect of music educa-
tion on kids, and also 
how it positively in-
fl uenced their lives and 
other studies,” he said. 
“Unfortunately, music 
and art and libraries are 
the fi rst things schools 
cut back on when they 
have to make cuts.”

For at least the past 
six years, he had been 
wanting to establish a 
music school in Adams 
that would augment 
the music education 
available in the public 
schools.

Several years ago 
he learned of a poten-
tial venue. The site of 
the former St. Mark’s 
Church, which had 
closed in 2011, had 
been purchased by Hes-

nor Engineering, where his grandson works. 
The fi rm was using an adjacent building for 
its offi ces, and the church itself was available 
for purchase. They came to an agreement to 
sell the church to Sommer.

However, fi lling the church with new activ-

ity was a challenge. “I approached a number 
of organizations to operate programs there, 
but no one came forward,” Sommer said.

Meanwhile, unknown to Sommer, another 
northern Berkshire native, Boulger, had a 
similar dream.

“I grew up in North Adams and then moved 
away to pursue my career as a musician,” said 
Boulger, a professional trumpeter, fl ugelhorn 
player and music educator who lives in Brook-
lyn. “For a long time I wanted to bring my 
musical experience back to where I’m from, 
and use it to benefi t the community somehow.”

His late father, Richard Boulger Sr., was a 
history teacher at Hoosac Valley High School 
for many years. He was also a trumpeter.

“My father passed that musical legacy on 
to me,” said Boulger.

He has a BFA from The Hartt School of 
Music at the University of Hartford, and 
master’s degree from Rutgers University. As 
a musician, he was a protege of jazz greats 
Freddie Hubbard and Donald Byrd, and stud-
ied music composition with Ludmila Uhlela 
(former chair of Contemporary Music at the 
Manhattan School of Music).

Boulger has performed and recorded with 
many other prominent players, including the 
Allman Brothers’ Band, Little Louie Vega, 
Randy Brecker, Joshua Thompson, and John 
Hicks, among others.

As an educator, he has worked with over 
30 New York City public schools and has 
also led band clinics at colleges and private 
schools. He also teaches private students in 
New York City and internationally, via Skype. 

One day in 2017 he was riding a train to 
Berkshire County. “I was introducing myself 
to another passenger,” he recalled. “Then I 
heard a voice behind me. ‘Richard Boulger? 
Your father was my history teacher!’”

The voice belonged to William Kolis, a 
1973 graduate of Hoosac Valley Regional 
High School. A native of Adams, he now lives 
in the Cleveland area and is an attorney there.

Kolis visits Adams frequently and is ac-
tive in local revitalization efforts, including 
founding and serving as president of Adams 
Anthony Foundation.

“We got into a conversation on the train 
and really hit it off,” said Boulger. “I men-
tioned my desire to do a music education 
program in northern Berkshire, and he was 
very enthusiastic.”

They decided to conduct a summer music 
camp, which was hosted by the Adams An-
thony Center at Hoosac Valley High School 
in 2018 and 2019.

“Another supporter of the program, Mi-
chael Mach, mentioned to us that he knew 
a guy who had a church building available 
and was looking for someone to start a music 
program there,” said Boulger. “That was 
Don Sommer. So we met, and the academy 
came together.”

Renovation, organization
Boulger said they plan to launch the acad-

emy with another jazz camp in August and 
begin its regular programs this fall.

Before then, however, the former church 
must be transformed into the Olga C. Som-
mer Center for Music and Art.

The distinctive former church building, just a few blocks south of town center, has been vacant since 
2011. Renovations are underway to prepare the space for initial BAAMS programs this summer, which 
will be led by Richard Boulger (below), the academy’s co-founder and artistic director. (BAAMS photo) 

ARTS & culture

Disposition & Redevelopment 
of Real Property at 30 Columbia St.

ADAMS MEMORIAL 
MIDDLE SCHOOL

Site Details
69,876 sq ft. on 4 Acres in Residential R-3 Zone

Water, Sewer, Electric, Gas
3 Levels, Steel Frame, Brick Veneer

The Town is seeking a qualified private developer to purchase or 
lease the property and develop it for new uses. The Town will 
provide preference to proposals that expand housing opportunity, 
contribute to local tax base, and/or hold the potential for job 
creation, while taking into consideration the purchase price or 
lease terms offered. Although the Town will provide preference to
proposals compatible with the desire to retain a smaller portion of
the building (gym, auditorium, etc.) for community use, it will accept
and carefully consider other concepts. RFP responses are due by
4PM Thursday, May 14, 2020, and must be returned to:
Town Administrator’s Office 
8 Park St., 2nd Floor, Adams, MA  01220 

Interested parties should contact the Town of Adams Community Development Department:
(413) 743-8300 x127 or x131       dcesan@town.adams.ma.us

Adams RFP #20-004

Disposition & Redevelopment 
of Real Property at 30 Columbia St.

ADAMS MEMORIAL 
MIDDLE SCHOOL

Site Details
69,876 sq ft. on 4 Acres in Residential R-3 Zone

Water, Sewer, Electric, Gas
3 Levels, Steel Frame, Brick Veneer

The Town is seeking a qualified private developer to purchase or 
lease the property and develop it for new uses. The Town will 
provide preference to proposals that expand housing opportunity, 
contribute to local tax base, and/or hold the potential for job 
creation, while taking into consideration the purchase price or 
lease terms offered. Although the Town will provide preference to
proposals compatible with the desire to retain a smaller portion of
the building (gym, auditorium, etc.) for community use, it will accept
and carefully consider other concepts. RFP responses are due by
4PM Thursday, May 14, 2020, and must be returned to:
Town Administrator’s Office 
8 Park St., 2nd Floor, Adams, MA  01220 

Interested parties should contact the Town of Adams Community Development Department:
(413) 743-8300 x127 or x131       dcesan@town.adams.ma.us

Adams RFP #20-004



17MARCH 2020  BERKSHIRE TRADE & COMMERCE

The church building was constructed about 
150 years ago. “It’s structurally sound but 
needs some work,” said Sommer, adding 
that the renovations will include new plaster 
work, a heating system and dehumidifier, 
among other upgrades.

The main chapel will be converted into 
a performance space and will also be used 
for classes and workshops. An existing 
still-functioning pipe organ will remain in 
place. Other smaller rooms will become 
classrooms. Future plans include installing 
a recording studio.

As suggested by the name, Sommer said 
the Olga C. Sommer Center for Music and 
Art may also include additional activities 
related to the arts.

“One of the things we have to do is clean 
up the basement,” he said. “It’s possible that 
some of that space can eventually be used 
for art studios.”

Boulger said he will be dividing his time 
between Brooklyn and the Berkshires as 
the new music academy begins operations. 
“I’ll be here several days a week when 
the academy is open, and at other times as 
needed,” he said.

In addition to Boulger, a six-member core 
faculty has been assembled. “When we were 
organizing the summer camps, I recruited 
musicians I knew from New York and others 
I have worked with over my career,” said 
Boulger. “A number of them have agreed to 
become teachers at the academy.”

The instructors, who are busy working 
musicians, will lead classes on site on a 
regular basis. On weeks they are not able to 
be there in person, they will use Skype video.

“They will be teaching and interacting with 
the students on a weekly basis,” said Boulger.

The lineup includes Alex Foster, who is the 
school’s musical co-director and woodwinds 
director. A tenor and alto saxophonist, he 
has been a longtime member of television’s 
Saturday Night Live House Band, and is also 
musical director of the Mingus Big Band.

Charles Blenzig, piano and keyboards 
director, is an influential American jazz 
pianist, composer, arranger, producer, and 
educator. Blenzig is a former member of the 
SUNY Purchase Conservatory Jazz Depart-
ment faculty

Victor Jones, drums and percussion direc-
tor, is well-known for his innovative style. 
Alex Blake, acoustic and electric bass direc-
tor, is a double bassist and electric bass guitar-
ist, who was one of the major proponents of 
the jazz fusion movement in the late 1970s.

David Gilmore, guitar director, is a widely 
recognized jazz guitarist who has worked 
with many prominent musicians. He also 
teaches guitar studies at the prestigious 
Berklee College of Music in Boston.

Boulger said the academy plans to bring 
in other visiting musicians to lead workshops 
and other special events.

He said other activities are also being 
considered, such as workshops and programs 
open to adult musicians and eductors, as well 
as public events and performances, and on-
line instruction. They also may recruit local 
musicians as instructors.

“There are many possibilities,” he said. 
“But right now we’re focusing on getting 
our core program up and running.”

Identifying talent
Boulger said the school initially plans to 

have about 50 students. The specific selec-
tion of courses will be tailored to individual 
students. Their level of participation will 
depend on the specific courses they take and 
other factors. Most will attend from once a 
week to several days per week.

The students and faculty are envisioned 
as a community. In addition to classes, the 
program will include performing ensembles. 
The more experienced students will be ex-
pected to help teach and assist other students.

Admission will be by audition. However, 
Boulger said prior musical experience is not 
necessary, and the level of instruction will 
vary from beginner to advanced.

“The major criteria will be talent, re-
gardless of whether a student already has 
advanced experience as a musician or has 
never played an instrument before,” he said.

Boulger said he has experience with meth-
ods and exercises that identify inherent talent, 
including a natural aptitude to comprehend 

and express such qualities as rhythm, tones, 
and musical structures and interactions.

“One of the most exciting aspects of music 
education is helping young people discover 
their talent,” he said.

The program is based heavily on the phi-
losophy that one’s musical instrument is an 
amplifier for what one is hearing, thinking 
and ultimately feeling.

Boulger noted that the skills and disciplines 
of music also benefit students in other ways, 
such as teamwork, innovative thinking, 
creativity and problem solving. “Musical 
education benefits young people, whether 
they go one to become professional musi-
cians or accountants,” he said.

He added that he has worked with disad-
vantaged and at-risk children who have been 
transformed through involvement in music.

“Music is powerful,” he said. “I’ve seen 
it make a difference with kids who were in 

gangs. It can channel their energy from nega-
tive activities into more positive directions.”

Boulger said the curriculum is designed to 
teach the fundamentals of music, including 
its history and traditions, and the technical 
aspects.

Planned courses include instrumental les-
sons, ensemble playing, rhythmic training, 
ear training, transcription, improvisation, 
music theory, composition, world music 
appreciation, recording/studio lab, music 
technology and production, and aspects of 
the music business.

While it will also incorporate specific 
styles and genres, it is designed to provide 
the foundations for those who choose to 
pursue different genres.

“Whatever style of music, there are core 
fundamental principles that are required,” 
he said. “Once a student has the basic tools, 
they can pursue many types of music.”◆
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BY JOHN TOWNES
With his Norad Mill mixed-use commer-

cial project in North Adams basically com-
pleted (November 2019 BT&C), developer 
David Moresi has turned his attention to 
housing in the city center, with three current 
and upcoming projects.

“Once the Excelsior Mill [conversion] was 
done, my plan was always to move on to cre-
ating more housing options downtown,” said 
Moresi. “You might say I’m on a mission.”

Moresi, a lifelong resident of North 
Adams, began his career buying, renovat-
ing and selling houses. He founded Moresi 
& Associates in 2000. The fi rm provides 
commercial and residential development, 
construction and property management 
services throughout western Massachusetts, 
southern Vermont and eastern New York. He 
also owns investment properties.

Moresi sees economic revitalization 
in North Adams is part of his company’s 
core goals. “Adding more quality housing 
downtown can be transformative by bring-
ing in more people, 
activity and business,” 
he said. “All three 
of these projects are 
within walking distance of downtown and 
will make a difference.”

Overall, the three projects will add about 
35 units within the city center.

Moresi said each project has differing 
characteristics but are oriented toward market 
rate prices and higher quality, with appeal to 
professionals, empty-nesters and retirees.

“We’re basing that on the need for quality 
rental housing in the city center,” he said. 
“We get a lot of inquiries for that. A growing 
number of professionals are here or coming 
in, as well as older residents who are ready 
to sell their homes.”

The fi rst project involves the conversion 
of the three-story, 20.000-square-foot Wall 
Streeter Mill building at 28 Union St. into a 
mix of street-level commercial space, and two 
upper fl oors with 10 residential rental units. 
That is currently under construction and is 
slated to be ready for occupancy in August.

Moresi’s company has owned the Wall 
Streeter building (named after a shoe com-
pany that originally occupied it) for eight 
years. “It has always been our intention to 
eventually convert it into housing,” he said.

The building has been most recently been 
the site of offi ces of fi nancial services fi rms 
including the North Adams Municipal Em-
ployees Credit Union, which has relocated 
into the Norad Mill; and MountainOne In-
surance, which last year moved to 85 Main 
St., adjacent to MountainOne headquarters.

The fi rst fl oor will include the offi ces of 
the Northern Berkshire School Union.

The loft-style residential units, with high 
ceilings and hardwood fl oors, are slated to rent 
for $1,500 a month for a one-bedroom apart-
ment and around $1,600 for two bedrooms.

“We’ve taken design elements from cit-
ies like Boston and New York and included 

features and high-end 
technology that appeals 
to younger tenants and 
is on a par with what 

people expect in 2020,” said Moresi.
One of the more notable aspects of that 

project, said Moresi, is an agreement with 
Williams College in neighboring William-
stown to lease fi ve of those units, and sublease 
them for faculty and staff housing.

“That’s very signifi cant,” he said. “Tra-
ditionally, North Adams and Williamstown 
have been very separate. At one time it would 
have been hard to believe if you said Wil-
liams would be housing its faculty in North 
Adams. The fact that Williams College is now 
looking to North Adams for quality housing 
says a lot about how the relationship between 
those communities is changing.”

Another project is the planned conversion 
of the former Johnson Elementary School 
building by Williams and School streets into 
20 units of residential rental housing. Moresi’s 
goal is to complete that by the spring of 2022.

The Johnson School is located on a 2.25-
acre site above River Street on the north 
side of School Street in the Amity Square 
neighborhood.

The city last year had put the c.1896 Ro-
manesque Revival two-story brick building 
up for bids. “To my surprise, we were the 
only bidder,” said Moresi. “We’ve reached 
an agreement on a sale and are working out 
the fi nal details to close.”

The school building has been occupied by 
the Head Start program, which is relocating 
to another site in the city when its lease is up.

The redeveloped building will include 
20 apartments of a similar quality and price 
range as the Wall Streeter units, Moresi said.

He noted that ,while they will initially be 
rentals, the units will have the potential to be 
converted to condominiums at some point.

“The site is especially appealing,” he 
said. “It’s a beautiful 
location.”

The third project is 
the conversion of the 
Church Street Profes-
sional Building at 98-100 Church St. from 
mixed-use to residential use, which will 
increase the number of rental apartments 
from two to fi ve units.

The Church Street building is a 1960s-era 
commercial structure that originally housed 
the dental practice of Dr. Felix A. Puccio 
DDS. Located next to the North Adams 
Public Library, it currently has two existing 
rental units. Moresi noted that those units 
and tenants will remain.

“That will be oriented primarily to empty-
nesters and other seniors who are selling their 
homes to live in an apartment,” he said. “It’s 
a very convenient location.”

Moresi sees these projects cumulatively 
as signs of progress for the city.

“I was born and raised in North Adams, 
and I’ve seen the city at its low point,” he 
said. “We’re finally starting to see new 
investment and renewed pride. Things are 
happening. It will be necessary to see in-

vestments to stimulate 
that. I believe that by 
bringing quality new 
housing downtown, 
these projects will help 

to move that forward.”
In a related development, Moresi has also 

recently branched out with a new brokerage, 
Moresi Real Estate Partners, as a division 
of Moresi Associates. The full-service real 
estate agency has eight agents, headed by 
broker/partner Peter Scerbo. It is based in a 
section of Moresi Associates’ second-fl oor 
headquarters at the Norad Mill.

“It’s a logical extension of what we have 
already been doing over the years,” Moresi 
said. “As an agency, it also gives clients all 
of the resources that are part of the company, 
including construction, property manage-
ment and maintenance.”◆

REAL estate

Trio of projects in pipeline 
would add 35 rental units

Moresi focuses on 
upscale residential 
stock in city center

Moresi & Associates is currently working on conversion of the Wall Streeter building at 28 Union St. in North Adams (above) into a mix of street-level commercial 
space and 10 residential rental units on the upper two fl oors. This project will be followed by the planned redevelopment of the former Johnson Elementary School 
on School Street (below) into 20 residential units, and the conversion of a mixed-use building at 98-100 Church St. (bottom) into fi ve residential apartments.

“You might say I’m on a 
mission.”

“We’re fi nally starting to see 
new investment and renewed 

pride. Things are happening.”

Buying or
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a team to trust

Call Today (413) 528-4423

SPECIALISTS IN RESIDENTIAL MOVING & WAREHOUSING.
LOCALLY & WORLDWIDE.

Proudly serving The Berkshires for over 90 years.
QUALITY SERVICE • COMPETITIVE RATES
A Family Owned & Operated Business Since 1923

visit our website at www.castinemovers.com

ICC MC73444
US DOT 058227

OR TOLL FREE

1•800•225•8068413•499•4982



19MARCH 2020  BERKSHIRE TRADE & COMMERCE

The following real Estate 
transactions are provided by 
Banker & Tradesman Real 
Estate Data Publishing. Only 
properties valued at $75,000 
or higher are included.

ADAMS
8 Anthony St.
Buyer: Keith Anderson +
Seller: Justin Martel +
Price: $110,000
Mortgage: $106,700
Lender: Adams Community
Date: 12/6/19

8 Frederick Ln.
Buyer: Daniel Tucker +
Seller: Thomas Bassette +
Price: $127,800
Mortgage: $130,547
Lender: Academy Mtg
Date: 12/19/19

64 Melrose St.
Buyer: Peter West
Seller: Lois Lillie
Price: $207,675
Mortgage: $166,000
Lender: Lee Bank
Date: 12/9/19

184 N Summer St.
Buyer: Abraham Sanchez +
Seller: Meczywor 
Frederick Est +
Price: $93,700
Mortgage: $84,330
Lender: Greylock FCU
Date: 12/20/19

12 Phillips Hill
Buyer: Forrest Houghton +
Seller: Amanda Davis
Price: $142,600
Mortgage: $142,600
Lender: Adams Community
Date: 12/30/19

ALFORD
248 East Rd.
Buyer: Denis Wong +
Seller: Ellen Greenberg
Price: $905,500
Date: 12/2/19

35 Whites Hill Rd.
Buyer: William Schwartz +
Seller: Jason Haas +
Price: $250,000
Date: 12/27/19

BECKET
111 Black Foot Way
Buyer: Benjamin Bring +
Seller: Brian Maieli +
Price: $275,000
Mortgage: $220,000
Lender: Finance America
Date: 12/27/19

188 Main St.
Buyer: George Lavalle +
Seller: Nathaniel Poudrier +
Price: $212,000
Mortgage: $169,600
Lender: Adams Community
Date: 12/9/19

317 Skyline Ridge Rd.
Buyer: Nathaniel Poudrier +
Seller: Raymond 
Rapposelli +
Price: $369,000
Mortgage: $381,177
Lender: Academy Mtg
Date: 12/10/19

CHESHIRE
104 Lanesboro Rd.
Buyer: Lisa Trumble
Seller: Gene Pierce
Price: $150,000
Mortgage: $120,000
Lender: Greylock FCU
Date: 12/31/19

935 Outlook Ave.
Buyer: Raymond Church +
Seller: Robert Young +
Price: $312,000
Mortgage: $312,000
Lender: Wells Fargo
Date: 12/3/19

901 S State Rd.
Buyer: Dominic Carnevale
Seller: F17 Lennox 
Heights Inc
Price: $90,000
Mortgage: $49,000
Lender: Greylock FCU
Date: 12/13/19

CLARKSBURG
300 Cross Rd.

Buyer: Jennifer Moreau
Seller: Nancy Hunt
Price: $110,000
Date: 12/19/19

95 Mclagen Dr.
Buyer: Mark Meczywor
Seller: Robert Canale Sr
Price: $279,000
Mortgage: $288,207
Lender: InterContinental
Date: 12/5/19

DALTON
28 Chamberlain Ave.
Buyer: Paula Saville +
Seller: Colleen Kelly
Price: $169,000
Mortgage: $163,930
Lender: Greylock FCU
Date: 12/31/19

5 Lindsay Dr.
Buyer: Paul Farella +
Seller: Andre Robert +
Price: $320,000
Mortgage: $304,000
Lender: NBKC Bank
Date: 12/6/19

1046 Main St.
Buyer: Adam Vranas +
Seller: Michael Basiliere
Price: $230,000
Mortgage: $207,000
Lender: Pittsfi eld Coop
Date: 12/6/19

387 North St.
Buyer: Michael Maloy
Seller: Jose Goncalves
Price: $189,000
Mortgage: $183,330
Lender: Greylock FCU
Date: 12/31/19

573 North St.
Buyer: Roger Ivanowsky
Seller: Donna Brewer 
RET +
Price: $291,000
Mortgage: $232,800
Lender: Greylock FCU
Date: 12/17/19

49 Norwich Dr.
Buyer: Jeffrey Ellis +
Seller: Donald Green +
Price: $152,500
Mortgage: $147,925
Lender: Greylock FCU
Date: 12/30/19

213 Park Ave.
Buyer: DTK LLC
Seller: Park RT +
Price: $350,000
Mortgage: $373,600
Lender: Pittsfi eld Coop
Date: 12/11/19

31 Pleasantview Dr.
Buyer: Joseph Delmaso
Seller: Louis Allegrone
Price: $305,000
Mortgage: $244,000
Lender: Greylock FCU
Date: 12/6/19

40 Yvonne Dr.
Buyer: Timothy Walsh
Seller: Matthew Jacoby +
Price: $360,000
Mortgage: $315,000
Lender: Greylock FCU
Date: 12/31/19

77 Yvonne Dr.
Buyer: Steven Lau
Seller: Patricia Chagnon
Price: $445,000
Mortgage: $400,055
Lender: Adams Community
Date: 12/27/19

EGREMONT
173 Hillsdale Rd.
Buyer: Warren Sherman
Seller: Susan Magazine
Price: $353,333
Mortgage: $353,333
Lender: Pittsfi eld Coop
Date: 12/24/19

27 Undermountain Rd.
Buyer: Benjamin Schopp
Seller: Michael Schopp Jr
Price: $270,000
Mortgage: $225,000
Lender: Salisbury B&T
Date: 12/30/19

FLORIDA
88 Moores Rd.
Buyer: Willard Goldie +
Seller: George Berne +
Price: $250,000
Mortgage: $200,000
Lender: Academy Mtg
Date: 12/20/19

185 S County Rd.
Buyer: Peter Mason
Seller: Barbara Krogoll
Price: $176,000
Mortgage: $167,200
Lender: Academy Mtg
Date: 12/13/19

GREAT
BARRINGTON

25 Christian Hill Rd.
Buyer: Daniel Curtin +
Seller: Michael Feldstein +
Price: $446,500
Mortgage: $357,200
Lender: Total Mtg Svcs
Date: 12/30/19

366 Park St. N
Buyer: Christopher Tucci +
Seller: Nathan Turner
Price: $275,000
Mortgage: $261,250
Lender: Adams Community
Date: 12/23/19

47 Pearl St.
Buyer: John Stanmeyer Jr
Seller: Merz Ann Est +
Price: $235,000
Mortgage: $188,000
Lender: Berkshire Bank
Date: 12/6/19

HANCOCK
Beaver Pond Meadows U:1052
Buyer: Richard Clairmont +
Seller: Saint Jude 
Childrens Rsrc
Price: $75,000
Date: 12/6/19

Mountainside U:9301
Buyer: David Hakula
Seller: Debra Seiden
Price: $460,000
Date: 12/167/19

HINSDALE
154 George Schnopp Rd.
Buyer: Kyle Whalen +
Seller: Nancy Belouin
Price: $308,000
Mortgage: $246,400
Lender: Greylock FCU
Date: 12/10/19

81 Maple St.
Buyer: Kyle Kozlowski +
Seller: Colleen Powers
Price: $200,500
Mortgage: $190,475
Lender: Movement Mtg
Date: 12/12/19

LANESBORO
622 N Main St.
Buyer: Michael Flores +
Seller: Wanda Robinson 
RET +
Price: $265,000
Date: 12/26/19

31 Olsen Rd.
Buyer: John Jasinski +
Seller: Pamela Fortlage-Gold
Price: $293,500
Mortgage: $293,500
Lender: Mtg Research
Date: 12/31/19

LEE
265 Bradley St.
Buyer: Lisa Draher +
Seller: Alliance Properties LLC
Price: $100,000
Mortgage: $97,000
Lender: Greylock FCU
Date: 12/13/19

711 East St.
Buyer: Dylan Mechek +
Seller: Pamela Cutt
Price: $230,000
Mortgage: $184,000
Lender: Academy Mtg
Date: 12/12/19

405 Fairview St.
Buyer: David Foote +
Seller: Emerald City Rentals
Price: $224,000
Mortgage: $179,200
Lender: Berkshire Bank
Date: 12/31/19

180 Forest St.
Buyer: Ruby Realty LLC
Seller: Rebecca Stanard +
Price: $134,000
Mortgage: $150,000
Lender: David Burnstein
Date: 12/30/19

735 Forest St.
Buyer: Dylan Fergus

Seller: Carlton Vreeland
Price: $280,000
Mortgage: $224,000
Lender: Lee Bank
Date: 12/16/19

545 Maple St.
Buyer: William 
Swindlehurst +
Seller: Nicholas Graham +
Price: $285,000
Mortgage: $256,500
Lender: Greylock FCU
Date: 12/16/19

20 Saint James Ave.
Buyer: Nancy Hoffmeier
Seller: Bowers David Est +
Price: $190,000
Mortgage: $90,000
Lender: Greylock FCU
Date: 12/5/19

175 Sturgis Ave.
Buyer: Phillip Leahey +
Seller: Jerry Smith Sr
Price: $150,000
Mortgage: $130,000
Lender: Jerry Smith
Date: 12/17/19

15 Via Maria
Buyer: Alwaleed Zia +
Seller: Muhammad Zia
Price: $410,000
Mortgage: $328,000
Lender: Salem Five Mtg
Date: 12/17/19

225 W Park St.
Buyer: Tammy 
Lockenwitz-Payer
Seller: Christine 
Mccormack
Price: $232,000
Mortgage: $185,000
Lender: Greylock FCU
Date: 12/3/19

880 East St. U:400C
Buyer: Thomas Savage +
Seller: Ruth Francis
Price: $173,900
Date: 12/20/19

Mallard Ln. U:550
Buyer: Jerald Wazberg +
Seller: Roy Liemer +
Price: $1,000,000
Date: 12/31/19

LENOX
9 Brunell Ave.
Buyer: Vincent Guarrera +
Seller: Nancy Kalodner +
Price: $244,000
Date: 12/5/19

1 Crystal St.
Buyer: 1 Crystal LLC
Seller: Lenoxdale Service 
Station
Price: $150,000
Date: 12/27/19

7 Crystal St.
Buyer: FNMA
Seller: Richard Shove +
Price: $159,497
Date: 12/30/19

88 Housatonic St.
Buyer: Samniang Geller
Seller: Anthony Salvatore Jr +
Price: $300,000
Mortgage: $267,000
Lender: Adams Community
Date: 12/31/19

11 Hubbard St.
Buyer: Leonard Gray +
Seller: Frederick Baron +
Price: $745,000
Mortgage: $400,000
Lender: Paramount Res Mtg
Date: 12/10/19

211 Main St.
Buyer: Deutsche Bank
Seller: Billie Mclaughlin +
Price: $256,000
Date: 12/31/19

3 Maple St.
Buyer: Liliana Sills
Seller: Claire Mooney
Price: $232,000
Mortgage: $208,800
Lender: Greylock FCU
Date: 12/10/19

13 Sargent Brook Rd.
Buyer: Bernd Schoner +
Seller: Matawin Ventures T +
Price: $256,500
Date: 12/27/19

75 Sherwood Dr.
Buyer: Paul Bruzzi +
Seller: Gundelfinger Julie Est +
Price: $265,000
Mortgage: $257,050
Lender: Greylock FCU
Date: 12/6/19

250 West St.
Buyer: 250 West Street LLC
Seller: FRFJ Real Estate Inv
Price: $1,100,000
Date: 12/3/19

7 Coldbrooke S U:A
Buyer: Gerald Sussman +
Seller: Robert Berend +
Price: $467,500
Date: 12/9/19

6 Morgan Manor U:2
Buyer: W Merrill Sanderson +
Seller: Jan Kaufman
Price: $198,000
Date: 12/16/19

3 Rolling Hills U:6
Buyer: Jeffrey Lang
Seller: Teitler Charlotte Est +
Price: $160,000
Date: 12/13/19

Woods Ln. U:16
Buyer: Evan Jacobs +
Seller: TH Associates LLC
Price: $585,000
Date: 12/13/19

Yokun Brook Rd. U:7
Buyer: Peter Brown +
Seller: Mark Hyman
Price: $430,000
Mortgage: $344,000
Lender: Lee Bank
Date: 12/4/19

MONTEREY
70 Brett Rd.
Buyer: Bright Spot NT +
Seller: Mel Barkan +
Price: $486,000
Date: 12/18/19

53 Swann Rd.
Buyer: Marcello Peppi +

Seller: James Masters FT +
Price: $299,000
Mortgage: $350,550
Lender: Adams Community
Date: 12/30/19

NEW
MARLBORO

499 Clayton Mill River Rd.
Buyer: Wayne Goehring +
Seller: Richard Wuori
Price: $605,000
Mortgage: $484,000
Lender: Bethpage FCU
Date: 12/16/19

301 Sisson Hill Rd.
Buyer: John Ormsbee
Seller: Daniel Miller
Price: $210,000
Date: 12/24/19

NORTH ADAMS
41 Charlene St.
Buyer: Katherine Watson
Seller: Tami Hillman +
Price: $137,000
Date: 12/20/19

107-109 Cliff St.
Buyer: Lawrence Michon +
Seller: Robert Adams
Price: $100,000
Mortgage: $90,000
Lender: Adams Community
Date: 12/24/19

31 Dover St.
Buyer: Allison Palais
Seller: KZJ Real Estate 
Ventures
Price: $171,000
Mortgage: $128,250
Lender: Homestead Fund
Date: 12/9/19

68 Furnace St.
Buyer: Ferdinand Barschdorf
Seller: Mark Lincourt +
Price: $94,500
Date: 12/20/19

136 Harding Ave.
Buyer: Sharon Dunn +
Seller: Carlyle Chesbro

Price: $180,000
Mortgage: $136,000
Lender: Adams Community
Date: 12/30/19

15 Harris St.
Buyer: Jeffrey Levanos +
Seller: Donna Kelly
Price: $117,000
Mortgage: $93,600
Lender: Adams Community
Date: 12/24/19

103 Liberty St.
Buyer: Tonya Saldo
Seller: Billy Carr
Price: $109,700
Mortgage: $106,038
Lender: Academy Mtg
Date: 12/23/19

443 State Rd.
Buyer: Melissa Mclain
Seller: Gaudreau Susan Est +
Price: $137,000
Mortgage: $134,518
Lender: Quicken Loan
Date: 12/13/19

41-43 Union St.
Buyer: Guity Valizadeh +
Seller: Aubuchon Realty Co
Price: $300,000
Mortgage: $225,000
Lender: Adams Community
Date: 12/23/19

524 Union St.
Buyer: Honey North 
Adams LLC
Seller: Richard Sheehan Jr
Price: $80,000
Mortgage: $170,000
Lender: Seller
Date: 12/23/19

39 Willow St.
Buyer: MCLA
Seller: Christine Girard
Price: $230,000
Date: 12/23/19

23 Windom Ter.
Buyer: Tyler Dabrowski +
Seller: Jonathan Gancarz
Price: $245,000
Mortgage: $220,450
Lender: Adams Community
Date: 12/18/19

OTIS
119 Clubhouse Dr.
Buyer: Arnold Jensen +
Seller: Jason Doucette +
Price: $154,500
Mortgage: $123,600
Lender: Leader Bk
Date: 12/31/19

9 Dimmock Rd.
Buyer: Steven Trifon +
Seller: Leslie Goodhue
Price: $365,000
Mortgage: $292,000
Lender: Adams Community
Date: 12/6/19

36 Drive F
Buyer: Keith Formanek
Seller: John Horky +
Price: $735,000
Mortgage: $375,000
Lender: Northpoint Mtg
Date: 12/3/19

101 Judd Rd.
Buyer: Lars Mcgee +
Seller: Lawrence Frank +
Price: $277,000
Mortgage: $221,600
Lender: Total Mtg Svcs
Date: 12/6/19

13 N Lake Ave.
Buyer: Mark Anthony +
Seller: Donald Capponcelli +
Price: $480,000
Mortgage: $384,000
Lender: HarborOne Mtg
Date: 12/20/19

29 Pinnacle Rd.
Buyer: Matthew Palmer-
Carroll
Seller: Stephen Carver +
Price: $219,000
Mortgage: $208,050
Lender: Wm Raveis Mtg
Date: 12/6/19

66 Ray Hubbard Rd.
Buyer: Bryan Mangels +
Seller: Arlene Duelfer +
Price: $234,500
Mortgage: $236,868
Lender: Adams Community
Date: 12/5/19

continued on next page
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REAL estate
Price: $292,500
Date: 12/3/19

23 Caratina Dr.
Buyer: Cara Peckham +
Seller: Vincent Mcdermott +
Price: $320,000
Mortgage: $314,204
Lender: Total Mtg Svcs
Date: 12/6/19

1740 Cascade St.
Buyer: David Degioris +
Seller: Roman Cath Bshp 
Spring
Price: $100,000
Date: 12/18/19

23 Cecelia Ter.
Buyer: Michelle Plouffe
Seller: Marianne Patriquin
Price: $150,650
Mortgage: $145,621
Lender: Academy Mtg
Date: 12/31/19

142 Cheshire Rd.
Buyer: Barbara Siok
Seller: Dylan Mechek +
Price: $170,000
Mortgage: $136,000
Lender: Greylock FCU
Date: 12/121/9

36 Chickering St.
Buyer: Melissa Odell
Seller: Elmer Gage +
Price: $150,000
Mortgage: $120,000
Lender: Greylock FCU
Date: 12/3/19

56 Chickering St.
Buyer: Caitlin Masterson-
Perry
Seller: Roberta Baumann
Price: $180,000
Mortgage: $144,000
Lender: Greylock FCU
Date: 12/3/19

19 Clifford St.
Buyer: Brewell Partners LLC
Seller: Blythewood 
Property Mgmt
Price: $410,000
Mortgage: $307,000
Lender: Lee Bank
Date: 12/10/19

140 Dalton Ave.
Buyer: Debra Sullivan
Seller: D Mark Loveless +
Price: $134,000
Mortgage: $127,300
Lender: Greylock FCU
Date: 12/30/19

16 Delancy Ave.

Buyer: Benjamin 
Lancaster-Reis +
Seller: Grady Richards +
Price: $177,000
Mortgage: $141,600
Lender: Greylock FCU
Date: 12/3/19

32 E New Lenox Rd.
Buyer: Eric Spence LT +
Seller: Joel Colker
Price: $375,000
Mortgage: $300,000
Lender: Lee Bank
Date: 12/19/19

73 Edward Ave.
Buyer: Thomas Linberg +
Seller: Janice Chlopecki
Price: $152,000
Mortgage: $121,600
Lender: Greylock FCU
Date: 12/12/19

83 Elberon Ave.
Buyer: Cody Gavin +
Seller: Margaret Hickey
Price: $151,400
Mortgage: $180,800
Lender: Pittsfield Coop
Date: 12/6/19

8-10 Elizabeth St.
Buyer: Armando Chaires
Seller: Julia Sitko
Price: $137,500
Mortgage: $109,600
Lender: Adams Community
Date: 12/30/19

410 Elm St.
Buyer: John Sacco
Seller: Theresa Drumm
Price: $179,000
Mortgage: $143,200
Lender: Lee Bank
Date: 12/6/19

606 Elm St.
Buyer: Laura Heath
Seller: IBT Investments
Price: $187,500
Mortgage: $178,125
Lender: Greylock FCU
Date: 12/19/19

3 Evans Ave.
Buyer: Erin Casperson
Seller: Deborah-Lin Perry
Price: $245,000
Mortgage: $195,000
Lender: Adams Community
Date: 12/13/19

2 Franco Ter.
Buyer: Ranger Properties LLC
Seller: John Omelenchuck +
Price: $292,500
Date: 12/3/19

242 Hancock Rd.
Buyer: Joseph Mcgovern +
Seller: William Mcgovern +
Price: $92,000
Mortgage: $46,000
Lender: Adams Community
Date: 12/30/19

475 Hancock Rd.
Buyer: Elizabeth Tully
Seller: Coffey T +
Price: $390,000
Mortgage: $312,000
Lender: Guaranteed Rate
Date: 12/4/19

15 Highlawn Dr.
Buyer: Marc Wrzesinski
Seller: Hanley Mary Est +
Price: $143,000
Mortgage: $123,000
Lender: Greylock FCU
Date: 12/19/19

197 Holmes Rd.
Buyer: James Sena +
Seller: Marilyn Fiddes
Price: $173,051
Mortgage: $173,051
Lender: Mtg Research
Date: 12/3/19

940 Holmes Rd.
Buyer: Jonathan Spangler
Seller: Jacob Trudeau
Price: $195,000
Mortgage: $185,250
Lender: Lee Bank
Date: 12/13/19

112 Imperial Ave.
Buyer: Lawrence Davis
Seller: Helen Davis
Price: $178,000
Mortgage: $169,000
Lender: Greylock FCU
Date: 12/6/19

3-11 Industrial Dr.
Buyer: Lipton Energy Corp
Seller: Lipton Realty Corp
Price: $310,000
Date: 12/31/19

151 Jason St.
Buyer: Carhart FT +
Seller: Dennis Blake
Price: $114,900
Mortgage: $114,900
Lender: Pittsfield Coop
Date: 12/13/19

208 Jason St.
Buyer: Stanley Geenleaf +
Seller: Donna Rivers +
Price: $194,900
Mortgage: $155,920
Lender: Greylock FCU
Date: 12/11/19

42 Kensington Ave.
Buyer: Matthew Mcnulty
Seller: Richard Archey
Price: $159,900
Mortgage: $155,103
Lender: Greylock FCU
Date: 12/12/19

Kent Ave.
Buyer: Pittsfield Stanley 
Works
Seller: Taylor Building 
Assoc LP
Price: $3,650,000
Mortgage: $2,920,000
Lender: MountainOne
Date: 12/23/19

189 King St.
Buyer: Midfirst Bank
Seller: Billie Miraglia +
Price: $84,460
Date: 12/24/19

181 Lenox Ave.
Buyer: Peter Torres-Lopez
Seller: Bethany Pelletier
Price: $155,000
Mortgage: $138,725
Lender: Trustco
Date: 12/18/19

78 Marlboro Rd.
Buyer: Kevin Boino
Seller: Patricia Goyette
Price: $202,750
Mortgage: $218,000
Lender: Greylock FCU
Date: 12/20/19

23 Meadow Ridge Dr.
Buyer: Donald Nealon +
Seller: James Archey +
Price: $415,000
Mortgage: $335,000

Lender: Greylock FCU
Date: 12/6/19

111 Melbourne Rd.
Buyer: Jackson Gifford
Seller: Matthew Drury
Price: $175,000
Mortgage: $169,750
Lender: Lee Bank
Date: 12/26/19

569 North St.
Buyer: Pittsfield Stanley 
Works
Seller: Taylor Building 
Assoc LP
Price: $3,650,000
Mortgage: $2,920,000
Lender: MountainOne
Date: 12/23/19

1060 North St.
Buyer: Donald Benoit
Seller: Stephen Meczywor
Price: $158,500
Mortgage: $155,628
Lender: LoanDepot.com
Date: 12/6/19

1542 North St.
Buyer: Laiken Rapisarda +
Seller: Raymond Torrenti
Price: $239,000
Mortgage: $215,000
Lender: Greylock FCU
Date: 12/3/19

96 Northumberland Rd.
Buyer: Johann Teutsch
Seller: Deborah Phelps
Price: $190,000
Mortgage: $184,300
Lender: Greylock FCU
Date: 12/6/19

25 Oak Hill Rd.
Buyer: Seth Fleischmann
Seller: Lofaro John Est +
Price: $179,000
Mortgage: $179,000
Lender: Adams Community
Date: 12/12/19

25 Oliver Ave.
Buyer: Andrew Senger
Seller: Steven Leslie +
Price: $233,00
Mortgage: $209,700
Lender: Greylock FCU
Date: 12/10/19

52 Pembroke Ave.
Buyer: Valerie Polidoro
Seller: Sarah Polo
Price: $128,600
Mortgage: $40,000
Lender: Greylock FCU
Date: 12/13/19

33 Perrine Ave.
Buyer: Dennis Ladner +
Seller: Rocco Errichetto Jr
Price: $159,900
Mortgage: $157,003
Lender: Baycoast Mtg
Date: 12/19/19

40 Plymouth St.
Buyer: Skowronski T +
Seller: Paul Farella +
Price: $210,000
Date: 12/6/19

400 Pomeroy Ave.
Buyer: Jonathan Lindblad
Seller: Ann Morris
Price: $265,000
Mortgage: $255,000
Lender: Greylock FCU
Date: 12/3/19

50 Ridge Ave.
Buyer: Kevin Avanzato +
Seller: Eric Chojnowski
Price: $144,000
Mortgage: $129,600
Lender: Greylock FCU
Date: 12/31/19

58 Roselyn Dr.
Buyer: Eleanor Leighton
Seller: M Ann Neubert +
Price: $200,000
Mortgage: $125,000
Lender: Greylock FCU
Date: 12/17/19

16 Sherrill Ave.
Buyer: William Glander Jr +
Seller: Kathleen Mansen
Price: $99,500
Mortgage: $93,900
Lender: Adams Community
Date: 12/31/19

136 Union St.
Buyer: Brooklyn Oaks 
Holdings
Seller: R-Independence LLC
Price: $127,500
Mortgage: $95,625
Lender: Vision Financial
Date: 12/31/19

24 Victory Rd.
Buyer: Giselle Gwozdz
Seller: Fern Bouchard +

Price: $192,500
Mortgage: $154,000
Lender: Lee Bank
Date: 12/3/19

368 W Housatonic St.
Buyer: Shaun Liebenow +
Seller: George Lavalle +
Price: $136,000
Mortgage: $133,536
Lender: Academy Mtg
Date: 12/20/19

877 W Housatonic St.
Buyer: Erwin Figueroa
Seller: Richard Belanger Jr
Price: $185,000
Mortgage: $175,750
Lender: Academy Mtg
Date: 12/10/19

2 Weller Ave.
Buyer: SC Home Offer LLC
Seller: William Stuhr +
Price: $78,558
Date: 12/9/19

29 Westminister St.
Buyer: Norman Smoller
Seller: JMT FT +
Price: $99.900
Mortgage: $74,925
Lender: JPMorgan Chase
Date: 12/13/19

19 Westover St.
Buyer: FHLM
Seller: Charles Robertson
Price: $167,937
Date: 12/4/19

48 Winesap Rd.
Buyer: Salvador Velis +
Seller: Kyle Whalen
Price: $268,00
Mortgage: $214,400
Lender: Adams Community
Date: 12/10/19

34 Winter St.
Buyer: Katie Daley +
Seller: John Morrow
Price: $102,500
Mortgage: $92,250
Lender: Greylock FCU
Date: 12/17/19

50 Worthington St.
Buyer: Jamie Bateman
Seller: Charbonneau 
Family Ventures
Price: $100,000
Mortgage: $80,000
Lender: Lee Bank
Date: 12/27/19

1136 Barker Rd. U:19
Buyer: William Krovatin 
Seller: Thomas Mccarthy +
Price: $445,000
Date: 12/16/19

81 Dartmouth St. U:108
Buyer: David Vincent +
Seller: Blythewood Realty
Price: $92,000
Mortgage: $58,000
Lender: Greylock FCU
Date: 12/6/19

1450 North St. U:212
Buyer: Terry Mo +
Seller: Gregory Goodale
Price: $155,000
Mortgage: $124,000
Lender: Bk of America
Date: 12/10/19

RICHMOND
226 Old Post Rd.
Buyer: Michael Lawrence +
Seller: Skowronski T +
Price: $555,000
Mortgage: $537,337
Lender: Presidential Bk
Date: 12/6/19

261 Osceola Rd.
Buyer: Dan Thompson-
Entwisle +
Seller: Gail Corrigan 2006 
RET +
Price: $560,000
Date: 12/13/19

SANDISFIELD
2 Dodd Rd.
Buyer: Cassie Brancato
Seller: FHLM
Price: $180,000
Mortgage: $173,992
Lender: Academy Mtg
Date: 12/13/19

Lake Shore Dr.
Buyer: Arnold Jensen +
Seller: Jason Doucette
Price: $154,500
Date: 12/31/19

329 Tamarack Trail
Buyer: Gregory Brooks +
Seller: Charles Fulco

Price: $205,000
Mortgage: $184,500
Lender: Adams Community
Date: 12/19/19

305 Lake Shore Dr. U:56
Buyer: Monica Asher
Seller: Douglas Degelsmith +
Price: $350,000
Date: 12/5/19

SHEFFIELD
394 Berkshire School Rd.
Buyer: William Jackson +
Seller: Harry Shulman +
Price: $687,000
Date: 12/30/19

1874 Home Rd.
Buyer: Kelly Lane
Seller: Kyle Ford +
Price: $342,250
Mortgage: $313,415
Lender: Quicken Loan
Date: 12/12/19

320 Hulett Hill Rd.
Buyer: David Ornstil +
Seller: Annette Berkovits 
RET +
Price: $315,500
Mortgage: $252,400
Lender: Greylock FCU
Date: 12/6/19

22 Kellogg St.
Buyer: Courtney Delorenzo +
Seller: Matthew Dodd T 
2003 +
Price: $205,000
Mortgage: $164,000
Lender: Pittsfield Coop
Date: 12/13/19

113-117 Main St.
Buyer: Craig Barnum
Seller: Dana Bartholomew 
RET +
Price: $325,000
Date: 12/13/19

106 Wells Ln.
Buyer: Melissa Roche-Kain
Seller: John Roche
Price: $122,500
Date: 12/30/19

33 Woodbeck Ridge Rd.
Buyer: Tommy Chow +
Seller: Jason Marshall +
Price: $450,000
Mortgage: $300,000
Lender: Lee Bank
Date: 12/9/19

STOCKBRIDGE
25 Church St.
Buyer: Jane Weber
Seller: Barbara Bracknell
Price: $225,000
Mortgage: $213,750
Lender: Finance America
Date: 12/6/19

5 East St.
Buyer: Roger Brown Jr +
Seller: Terence Hill
Price: $1,862,500
Date: 12/3/19

28 Ice Glen Rd.
Buyer: Howard Jaffe +
Seller: Ice Glen Road NT +
Price: $875,000
Mortgage: $675,000
Lender: Adams Community
Date: 12/9/19

6 Mahkeenac Rd.
Buyer: Peter Abatemarco +
Seller: David Youngerman T +
Price: $295,000
Mortgage: $236,000
Lender: Adams Community
Date: 12/4/19

1 Manitauk Hts.
Buyer: Daniel Knauss +
Seller: Patricia Hellawell
Price: $475,000
Mortgage: $427,500
Lender: Berkshire Bank
Date: 12/11/19

14 Wheatley Dr.
Buyer: Theodore Stevens 3rd +
Seller: Gregory Seidell +
Price: $430,250
Mortgage: $344,200
Lender: TD Bank
Date: 12/20/19

16 Yale Hill Rd.
Buyer: Yale Hill LLC
Seller: Joyce Hovey
Price: $470,000
Date: 12/19/19

19 Hawthorne Rd. U:6
Buyer: Randolph 
Guggenheimer 3rd
Seller: Donna Goodman 
RET +

9 Alcott Ln.
Buyer: Carol Gramm
Seller: Peggy Hawkins RET +
Price: $203,000
Mortgage: $101,500
Lender: Adams Community
Date: 12/27/19

22 Bartlett Ave.
Buyer: RCK Realty LLC
Seller: Golden Hill Properties
Price: $430,000
Date: 12/31/19

56 Bartlett Ave.
Buyer: Jesus Chairez
Seller: RSB Properties LLC
Price: $110,000
Date: 12/3/19

99 Bellmore Dr.
Buyer: Dario Arace
Seller: Kramer FT +
Price: $309,900
Mortgage: $247,200
Lender: Adams Community
Date: 12/16/19

34-38 Brown St.
Buyer: Ranger Properties LLC
Seller: John Omelenchuck +

continued from page 19
162 Stebbins Rd.
Buyer: Gregory Breen +
Seller: Thomas Savage +
Price: $325,000
Mortgage: $260,000
Lender: Lee Bank
Date: 12/20/19

PERU
6 Frary Rd.
Buyer: Matthew Moffett
Seller: David Darby Jr
Price: $155,000
Mortgage: $147,250
Lender: Greylock FCU
Date: 12/5/19

PITTSFIELD
207 2nd St.
Buyer: Berkshire Gateway 
Invest
Seller: Ruby Realty LLC
Price: $108,000
Mortgage: $140,525
Lender: Fox Point Lending
Date: 12/19/19

We Appraise
Everything Real Estate

Residential • Commercial  • Industrial 

Business In Place • Subdivisions 

Easements (Permanent & Temporary) 

 Hotels • Motels • Inns

STATE CERTIFIED APPRAISERS:
WAYNE WILKINSON.......... #75094
MELISSA WILKINSON ..... #103744

413-662-2227
or online at:

www.wilkinsonappraisal.com

85 CHURCH STREET • NORTH ADAMS, MA

Sabrina Professional Center
100 Wendell Avenue, Pittsfield

Office Suite Available
Steps away from the Court House 
and Downtown. 3rd floor suite 
available in professional office 
building. Suite includes private 
bathrooms,  private parking ,  
a n d  f l e x i b l e  l e a s ing  t er ms . 
A perfect space for attorneys, 
realtors or any small business.
For more information, please call:

413-442-2274

BerkShares Business of the Month

Purchasing a piece of art is as much an emotional pursuit as an aesthetic one. To �rst-time art 
buyers, artist and gallery owner Lauren Clark suggests taking time to develop strong feelings 
for a piece. And she frowns at using art for speculation, “Don’t think about how much a 

piece will be worth in 20 years. Buy it because you love it.” 

At her eponymous gallery Lauren Clark Fine Art, she curates a selection of artwork that delights 
and captivates novice and experienced art enthusiasts alike. �e gallery showcases original art by 
over 40 regional and internationally recognized painters, potters, glass blowers, printmakers, sculp-
tors, and jewelers. If you’re not ready to take the plunge to purchase a piece of art, or if you’ve 
already acquired a beloved print, Lauren Clark also o�ers full service custom framing services 
through Framing on the Edge. 

Shortly after she moved to the Berk-
shires in 1989, Lauren joined former 
business partner Robin Schmitt’s 
art gallery and incorporated custom 
framing. Drawn to Housatonic’s 
vibrant and funky art scene in the 
1990s, their Tokonoma Gallery oper-
ated out of an �ttingly eclectic baby 
blue storefront along the river on Park 
Street. In 2006, Lauren had the op-
portunity to transition the business 
to sole-ownership. After 19 years in 
the building, Lauren moved her gal-
lery to Great Barrington in 2013. Her 
current space is perfect for hosting art 
shows, workshops, and readings. 

What drives Lauren are the relation-
ships she has formed with her customers. Like many small businesses, gallery curators have a 
unique bond with their clientele, who share the same sense of style and develop trust in the curator 
to procure art that speaks to their taste. Lauren also loves the ability to represent artists and make 
their work accessible to the public. Over the years she’s introduced her audience to a number of 
local artists including Richard Britell, Dan Bellow, and Terry Wise.  

An artist herself, Lauren’s preferred medium is paper marbling, which she teaches each spring 
through a series of workshops at her gallery. An ancient artform that can be traced back to 12th 
century Japan, the practice of paper marbling made its way to Turkey, then Italy, and then to the 
rest of the world. It is often used for bookbinding, matting frames, or as wrapping paper. Seen as 
more of a traditional art form, Lauren has observed its popularity wax and wane over the years, 
much like antique prints, china, and furniture.  

As a local business owner, she’s seen a similar shift away from tradition in the local economy. 
While Lauren acknowledges her customers base is second homeowners that fuel the growth of 
our tourist economy, she laments the loss of everyday shops for everyday people in downtown 
Great Barrington. It’s this commitment to the local economy that inspired her to sign up to accept 
BerkShares local currency. Afterall, shopping locally is like buying art - do it because you love your 
community!

Lauren Clark Fine Art & Framing on the Edge
684 Main St. Great Barrington, MA | (413) 528-0432

more stories like this one at www.berkshares.org
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Price: $420,000
Date: 12/6/19

TYRINGHAM
9 Mcdarby Rd.
Buyer: William Desantis +
Seller: Sandra Smith
Price: $250,000
Date: 12/17/19

WASHINGTON
474 Plunkett Reservoir Rd.
Buyer: Michael Goonan Jr +
Seller: Albert Dinicola +
Price: $375,000
Mortgage: $300,000
Lender: Academy Mtg
Date: 12/6/19

WEST
STOCKBRIDGE

90 Lenox Rd.
Buyer: Deborah Feldman
Seller: Edward M & CM 
Mckenna LT +
Price: $465,000
Date: 12/17/19

6 Samantha Ln.
Buyer: Gary Burke +
Seller: Samantha Lane LT +
Price: $624,500
Mortgage: $499,600
Lender: Salisbury B&T
Date: 12/5/19

Silvermine Ln. Lot 2
Buyer: Thomas Beebe +
Seller: Ronald Schain +
Price: $90,000
Date: 12/23/19

3 Stockbridge Rd.
Buyer: Lai Fung
Seller: Samantha Cooper
Price: $353,000
Mortgage: $282,400
Lender: Fairway Mtg
Date: 12/6/19

WILLIAMSTOWN
38 Front St.
Buyer: Alexander Davis +
Seller: Kevin Thomas +
Price: $270,000
Mortgage: $200,000
Lender: Greylock FCU
Date: 12/9/19

15 Haley St.
Buyer: Joyce Anderson +
Seller: Smith Craig 
Richard Est +
Price: $270,000
Mortgage: $216,000
Lender: Quicken Loan
Date: 12/13/19

1117 Hancock Rd.
Buyer: Berk Land Cons T LLC
Seller: AS Properties LTD
Price: $501,117
Date: 12/19/19

310 Luce Rd.
Buyer: Christopher Hantman +
Seller: Linda Mills
Price: $204,000
Mortgage: $15,000
Lender: Wmst Afford

Date: 12/5/19

Main St.
Buyer: Saint Williamstown 
Holdings
Seller: High Meadow 
Associates NT +
Price: $525,000
Mortgage: $315,000
Lender: Paul Harsch
Date: 12/4/19

34 May St.
Buyer: G Chavez-Valenzuela +
Seller: Peter Belouin +
Price: $154,000
Mortgage: $123,600
Lender: Greylock FCU
Date: 12/18/19

386 N Hoosac Rd.
Buyer: Francine Field-
Hartman
Seller: Charles Swabey
Price: $135,000
Mortgage: $103,000
Lender: Greylock FCU
Date: 12/27/19

111 North St.
Buyer: Claudia Higgiston
Seller: George Klemm +
Price: $210,000
Mortgage: $192,307
Lender: Republic State
Date: 12/17/19

58 Orchard Ln.
Buyer: Ramesh Farzanfar
Seller: Alexander Davis +
Price: $199,900
Date: 12/6/19

39 Thomas St.
Buyer: David Bartels +
Seller: Elizabeth Heekin-
Bartels +
Price: $193,200
Mortgage: $193,200
Lender: Seller
Date: 12/17/19

S Hemlock Ln. U:112
Buyer: Adrian Lafond +
Seller: Bilial Ansari +
Price: $200,000
Date: 12/27/19

Thistle Path U:32
Buyer: Kenneth Kargman +
Seller: David Auerbach +
Price: $240,000
Mortgage: $192,000
Lender: Adams Community
Date: 12/18/19

WINDSOR
95 Access Road 3
Buyer: Gregory Burdick +
Seller: Robert Tingley +
Price: $130,000
Date: 12/23/19

540 North St.
Buyer: John Hayes 3rd
Seller: Kenneth Kirchner Jr
Price: $242,000
Date: 12/12/19

975 Peru Rd.
Buyer: Wayne Kuzia Jr
Seller: Helen Koziara RET +
Price: $270,000
Mortgage: $243,000
Lender: Greylock FCU
Date: 12/16/19                 ◆
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FOR SALE
FIRST CHURCH OF CHRIST

27 EAST ST., PITTSFIELD
$749,900

EXPERTISE IN
COMMERCIAL REAL ESTATE

FOR OVER 30 YEARS!

FOR SALE
VACATION VILLAGE

20 WILLIAMSTOWN RD., LANESBORO
$499,900

LEASE OPPORTUNITY
FORMER BERKSHIRE MALL

655 CHESHIRE RD. (RT. 8), LANESBORO

Barb Davis-Hassan, CCIM
Broker/Owner
Expertise in Commercial Real 
Estate for over 30 years!
Certified Commercial Investment 
Member since 2008!

413-447-7300
www.BarbHassanRealty.com
Barb@BarbHassanRealty.com

5 acre commercial site REDUCED for quick sale
Almost 13,000 S.F. available with +/- 125 parking spaces

5 buildings total, with one building at 6,300 S.F that would be 
great for conference center, sales office, and so much more

Highly visible location along major Route 7
Act fast, all offers considered!

MLS 214374

+/- 600,000 S.F. on +/- 85 acres 
Former Regional Retail Shopping Mall

3 Overhead Doors • 9 Loading docks • Sprinklered
Approx. 21’ ceilings • 3 Phase Power

Lease terms negotiable depending on S.F. needs.  

Prominent Park Square location
+/- 22,000 S.F. (with Sanctuary, Parish House,

Offices, Classrooms, Fellowship Hall, Stage, Kitchen)
Updated heating system • Elevator • 3 phase electric

Historically significant building
Some Tiffany window units

Building evaluation available for review
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Female veterans’ housing
continued from page 1

“Any woman who is a vet and might prefer 
to live in a community like this can apply, 
regardless of whether they have been in 
Soldier On’s program or not,” said Doherty.

Bruce Buckley, chief executive officer of 
Soldier On, said the decision was made to 
name the facility for Doherty because she 
was instrumental in leading the organization’s 
initiatives for women.

“We named it after Katie, because it would 
not be here without her,” Buckley said. “It’s 
her vision. We simply had the vision to hire 
her and support her work.”

The village is located on Soldier On’s Pitts-
field property, which also has a transitional 
housing facility and the Gordon H. Mansfield 
Veterans Community of permanent housing 
for male veterans.

A majority of funding for the $3.9 million 
project came through the state Department of 
Housing and Community Development and 
a mortgage through Berkshire Bank.

Since 1994, Soldier On has been provid-
ing shelter and support services to veterans 
who are homeless or at risk of homelessness. 
Originally oriented to men, it expanded into 
serving female veterans in 2005. It is based 
in Pittsfield and Leeds, and serves veterans 
from this area and other regions.

One of the core roles of Soldier On is to 
complement the services of the U.S. Depart-
ment of Veterans Affairs and other programs 
by concentrating on homeless veterans and 
those whose situations may cause them to 
become homeless.

It offers a variety of services, including 
living quarters, counseling, peer-to-peer 
support, and connections with the VA and 
other agencies and programs.

In addition to its 71-bed transitional living 
facility in Pittsfield, Soldier On operates a 
165-bed transitional shelter leased from the 
Veterans Affairs Medical Center in Leeds.

In 2010, Soldier On expanded its scope 
into providing permanent housing for male 
veterans with the 39-unit Gordon H. Mans-
field Veterans Community in Pittsfield.

“The success of our transitional program 
led us to create permanent housing for veter-
ans who are ready to live independently in a 
supportive community with other veterans,” 
said Buckley.

It has subsequently opened three other 
permanent housing sites for male veterans, 
including 44 permanent ownership units on 
the campus of the Veterans Affairs Medi-
cal Center in Leeds, 
43 units in the former 
Chapin School in Chi-
copee, and 51 units in 
the renovated former 
Western Massachusetts 
Regional Police Acad-
emy in Feeding Hills.

The Katie Doherty 
Veterans Village is Sol-
dier On’s first perma-
nent residential facility 
for women. Based on a similar model as the 
Gordon H. Mansfield community, it provides 
rental units within a “resident cooperative 
ownership organizational structure” that of-
fers an opportunity to become homeowners 
by purchasing an equity stake in their homes.

The one-bedroom units average 457 square 
feet. All are furnished, and each features a 
fully equipped kitchen and open living room, 
a bedroom and bathroom with tub/shower.

The facility adheres to HUD guidelines 
for affordable housing eligibility based on 
income guidelines, with a mix that includes 
five units for those at or below 30 percent of 

the area median income 
(AMI), five units at or 
below 50 percent AMI, 
and four units at or 
below 80 percent AMI.

Monthly rents are 
$817, with all utili-
ties, internet and basic 
cable included. Rental 
subsidies are available 
to eligible residents 
based on income.

“It’s structured so that residents pay what 
they can afford,” said Buckley.

It also includes equity and ownership to 
residents through the purchase of shares.

All residents pay a $2,500 buy-in fee. 
Depending on their financial situation, they 
can pay this themselves, or arrange a “forgiv-
able” loan. The value of residents’ shares is 
held in trust and is available to them through 
distributions or if they choose to move out.

The residents also jointly manage and 
make decisions regarding the facility.

The Katie Doherty Veterans Village 
was developed through Soldier On De-
velopment and Management Company, a 
subsidiary that develops veterans’ hous-
ing, as well as providing consulting and 
management services. Its projects are 
funded from partnerships, grants from the 
Department of Veterans Affairs, HUD, and 
other financing sources.

Buckley said the organization is also pur-
suing opportunities for additional veterans’ 
housing projects.

Specific population
Soldier On works with a specific subset 

of the overall population of veterans, which 
includes those who are either homeless or 
at risk of becoming homeless. Often, any 
impacts of their military experience are 
compounded by deeper factors.

A common public perception about trou-
bled veterans is the image of soldiers who 
have been psychologically and/or physically 
damaged by combat, and struggle with post-
traumatic stress disorder (PTSD), substance 
abuse and other problems as a result.

“People often have one profile of battle-
scarred combat vets who have been trauma-
tized by war,” said Buckley. “The people 
who come to Soldier On may or may not 
have combat-related PTSD or other issues 
related to that. However, that’s not what we 
primarily focus on.”

Buckley and Doherty explained that most 
returning veterans return to civilian life 
without facing the prospect of homelessness, 
even if they are dealing with PTSD or other 
personal impacts of their service.

“The great majority of returning veterans 
are still able to successfully connect with their 
families and communities, and hold jobs and 
led normal lives while they deal with those 
issues,” said Buckley.

On the other hand, he continued, the home-
less veterans that Soldier On serves usually 
also have problems that are deeper than the 
impact of their military experience.

“The veterans who come to us almost 
always had previous traumas in life and had 
difficult childhoods before they entered the 
military,” Buckley said. “Many grew up in 
intergenerational poverty and may have also 
had problems like mental illness or substance 
abuse previously. In fact, they may have 
joined the military as a way to get out of 
those situations.”

When they complete their military service, 
he noted, those issues often remain.

“The military is not always great at teach-
ing basic life skills,” he said. “So, these 
veterans may not have a real foundation for 
handling the demands of civilian life, and 
they become homeless.”

Soldier On provides this segment of vet-
erans with a transitional residential program 
intended both to provide immediate shelter 
and to help them with a full range of support 

The new Katie Doherty Veterans Village, shown during construction last fall at a site off West Housatonic Street in Pittsfield, will provide 14 units of permanent 
housing for female veterans. It is Solider On’s first residential project to address the needs of women who have served in the military.(Photo courtesy of Soldier On)

The Katie Doherty Veterans 
Village provides rental units 
but within a “resident coop-
erative ownership organiza-
tional structure” that offers 
an opportunity to become 

homeowners by purchasing 
an equity stake in their homes.

SOCIAL services

29 Lewis Ave., Great Barrington, Mass.
berkshirehealthsystems.org

Michael Nancollas, MD
Offering specialized hand to shoulder care.

Double board certified in Orthopaedic Surgery,  
and Hand/Wrist/Elbow Surgery.

Managing problems from  
the hand to the shoulder.
Let us care for your hand and upper extremity conditions  

with the most advanced techniques.

Berkshire Hand to Shoulder Center
berkshirehand.com  413-344-1770
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services to address and overcome the basic 
causes of their problems.

“The culture behind everything we do is to 
look at the whole person,” said Doherty. “By 
the time they come to us, they’ve burned all 
their bridges. Our treatment is based on their 
entire story. What brought them to that point?”

Soldier On’s core transitional program 
is based on a two-year, four-phase format 
designed to foster dignity, integrity and hope, 
while providing access to addiction services, 
mental health treatment, medical care and 
life skills counseling. The goal is to prepare 
residents to reintegrate into the larger com-
munity as independently as possible.

Each veteran is assigned a case manager 
to assist in attaining necessary services and 
developing an individualized service plan 
that addresses the veteran’s needs and goals 
based on “Six Dimensions of Wellness” 
(physical, emotional, spiritual, occupational, 
intellectual, and social).

There is a full-time psychologist who 
focuses on the chronically mentally ill and 
veterans with dual diagnosis.

The organization helps them address prac-
tical needs as well. Its treatment groups range 
from Alcoholics Anonymous and Narcotics 
Anonymous to computer technology and 
current events. It also offers career prepara-
tion services.

Soldier On also has a Supportive Services 
for Veteran Families (SSVF) Program, a 
door-to-door outreach campaign assisting 
veterans and their families who are home-
less or at risk of becoming homeless. The 
outreach program aims to assist them before 
they become homeless.

Emphasizing services for women
Doherty has over 45 years of experience 

in the fi eld of education and nonprofi t or-
ganizations. She was formerly the director 
of the Brien Center, a leading provider of 
behavioral health and addiction services in 
Berkshire County.

“I was hired by Soldier On in 2012 to add 

up the pieces that the VA was not providing 
to the population we serve,” she explained. “I 
evaluated Soldier On’s 
services to fi nd ways to 
improve what we offer 
to them.”

Doherty said two 
funding opportunities 
had an important role 
in this process.

“The Paul Newman 
Foundation was re-
questing proposals for grants, and we ap-
plied and received one to implement a Six 
Dimensions of Wellness program,” she said.

They also received a grant from the Na-
tional Center on Family Homelessness to 
implement an approach of Trauma-Informed 
Care in its policies and clinical work.

In addition to improvements to its services 
for men, Doherty also placed an emphasis 
on expanding and upgrading the organiza-
tion’s programs for women, including its 
transitional housing in Leeds.

According to studies, female veterans are 
about three times as likely to live in poverty 
and to become homeless compared to non-
veteran women.

“Our women’s program didn’t have much 
traction before Katie came along,” noted 
Buckley. “She made immense improve-
ments and created a vital community of 
female vets.”

Improving health and medical care was 
one of her priorities. “One of the main needs 
I identifi ed was the lack of a continuum of 
care for women,” said Doherty. “So, we made 
sure that preventative care and medical cover-
age and wellness programs were available.”

She noted that emotional and psycho-
logical trauma also contributes to women’s 
housing instability, so the Trauma-Informed 
Care approach is especially important for the 
population of homeless women veterans.

“The women who come to us have almost 
always experienced domestic violence, 
sexual abuse, assault and other traumatic 

experiences in their youth, adolescence, 
relationships and marriage, in addition to 

during their military 
service,” Doherty said.

A women’s perma-
nent residential com-
munity has been on the 
planning board since 
the opening of the 
Gordon H. Mansfi eld 
Veterans Community. 
The project was also 

prompted by the needs of the growing number 
of women in the transitional housing program.

Residents of the permanent housing will 
have access to a variety of services and 
activities on an ongoing basis.

Buckley said the goal of creating an 
actual ongoing community for veterans has 
been successful at the Gordon H. Mansfi eld 
Veterans Community.

“We opened with 39 men, and almost all 
of them stayed,” he said. “Three moved out 
for positive reasons, such as getting married. 
The rest are either still living here, or were 
here until they passed away. There is also a 
section of the property where the ashes of those 
who passed away while living here remain.”◆

“Our women’s program 
didn’t have much traction 

before Katie came along. She 
made immense improvements 
and created a vital commu-

nity of female vets.”
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