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summer as the North Adams museum 

and others around the Berkshires 
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BY JOHN TOWNES
An initiative to form a Black Economic 

Council of the Berkshires (BEC) is quietly 
moving forward with the goal of a more 
public launch later this year.

According to its charter, the goal is the 
“creation of a holistic, collaborative approach 
to the success of black businesses, the black 
community, and the Berkshire community 
at large.”

Although this is especially timely in light 
of the recent nationwide protests and focus 
on racism and criminal justice, the effort to 
organize the BEC was started in late 2019.

“This wasn’t an outgrowth of the protests, 
but it is directly related to the issues that they 
have raised,” said John Lewis, who initiated 
the project and serves as executive director 
of the BEC steering committee.

The organizing effort has also coincided 
with the social and economic disruption 
caused by the coronavirus pandemic. The 
BEC’s fi rst introductory and brainstorming 
meeting was scheduled for late March at 
Frameworks in Pittsfi eld. However, it had to 
be canceled following the state’s emergency 
order that prohibited public gatherings.

“We were planning on about 100 people 
coming to that,” said Lewis. “However, we’ve 
been able to move forward because the process 
we use was already based largely on remote 
meetings and online communications.”

Lewis is CEO of R3SET Enterprises 
(pronounced “reset”), a business whose 
other partner is Devin Shea. It includes Team 
R3SET, a networking and consulting service 

for entrepreneurs, and cooperative and com-
munity organizations. Another subsidiary 
is SP3AK EASY Studio, a multimedia 
video and podcast production studio in West 
Stockbridge.

He is also active as a volunteer in several 
community organizations, including serving 
on the Berkshire Blueprint 2.0 Advisory 
Panel of the 1Berkshire economic develop-
ment organization; the Leadership Advisory 
Board of Entrepreneurship for All (EforAll), 
an entrepreneurial accelerator, and Eco-
nomic Development and Justice Chair of the 
NAACP Berkshire County Branch.

Lewis said his experiences in business 
and as a volunteer made him realize that 
there are numerous economic development 
organizations and programs here, but there 
are none that are specifi cally oriented to 
black businesses and the black community.

“Black people are active in Berkshire 
County and have made contributions on 
many levels,” said Lewis. “But the problem 
is that there is no organization here that spe-
cifi cally represents and advocates for black 
businesses and eco-
nomic empowerment. 
At some meetings of 
development organiza-
tions, I’ve been the only 
black person there.”

To rectify that, Lew-
is began discussing the 
concept with members 
of the black community and other business 
and community leaders.

After an initial organizing meeting last 
December, a steering committee was formed.

Its initial members included Shirley Edg-
erton, a cultural competency consultant who 
is active in many community projects and 
organizations; Dennis Powell, president of 
the NAACP Berkshire County Branch; A.J. 
Enchill, a district aide to state Sen. Adam 
Hinds; Auric and Alfred Enchill, who oper-
ate the Pittsfi eld business Elegant Stitches; 
Warren Dews, general manager of the 
Greenville Pioneer and organizer of Country 
Club Barbershop and Cigar Lounge (March 
2020 BT&C); and Chad Robertson, owner of 
Elementi Foods and secretary of the NAACP 
Berkshire County Branch.

They also gained sponsorships and startup 
funding from Greylock Federal Credit Union, 
Berkshire Bank and the Berkshire Taconic 
Community Foundation.

“This has been a real collaboration, and 
it would not have been possible without the 
work of the steering committee and spon-
sors,” Lewis said.

The Berkshire BEC has also joined the 
Black Economic Council of Massachusetts, 
a membership organization that supports the 
economic well-being of black businesses and 
organizations that serve the black community 
on a statewide basis.

The steering committee has completed a 
series of online meetings and interviews to 
gain feedback and insights into the problems 
and opportunities for the prosperity of black 
people in the Berkshires.

Lewis noted that the process also relies 
on data for analysis. “Data is important as a 
way to identify specifi cs,” he said.

The basic fi ndings will be compiled into 
initial reports that will be completed this 
summer. From these, a more specifi c blue-
print with specifi c goals and strategies will 
be prepared. That is slated to be completed 
this fall. If there is suffi cient support, the 
BEC will also be established on a permanent, 
formal basis.

The organizing process is being guided by 
Team R3SET (teamr3set.com), which has 
developed a framework to translate broad 
goals into tangible actions. Their product, 
called Idea Jam, is a process of ideation and 
design thinking to develop data on what a 
community needs as a basis for specifi c 
strategies, according to Lewis.

Among other clients, Team R3SET has 
worked with Berkshire United Way and 
Downtown Pittsfi eld Inc.

R3SET Enterprises is a B Corporation, 
a category of businesses designed to bal-
ance profi t with purpose and positive social 
impacts. These are for-profit enterprises 
that are defi ned by standards for social and 
environmental performance, public transpar-
ency, and legal accountability.

Lewis said that, as a business, R3SET 
provides services to client businesses and 
organizations for a fee. However, its work 
on the BEC is being done on a break-even 
basis because Lewis is so closely involved 
with the project.

“We are receiving something because 
we have to cover our expenses, but we’re 
not making any money on this,” he said. 
“Our work on this is basically an in-kind 
contribution.”

Self-determination agenda
A core premise of the BEC is that an 

integral part of a successful community is a 
thriving business community

“The goal is the creation of a holistic, 
collaborative approach to support the suc-
cess of the black business sector, as well as 
neighborhood development and economic 
justice,” said Lewis. “It also has the potential 
to establish the Berkshires as a model for 
black economic empowerment.”

Because of its focus, the BEC will be 
limited to a black membership. “It’s impor-

tant that a self-deter-
mination agenda for 
the black community 
comes directly from the 
black community and 
is based on our experi-
ences,” he said. “Part of 
that is understanding 
that we have to control 

our own economic programs and solutions.”
Lewis added, however, that the BEC is 

intended to also be a collaboration with all 
sectors of the larger community. Participation 
will be welcomed from businesses, institu-
tions and individuals of any ethnicity that 
supports its goals.

“It’s in everybody’s interest because if the 
black community here thrives, that will help 
Berkshire County to thrive,” he said.

Lewis said the council also is intended 
to connect black businesses and the black 
community with sources of investments, 
loans and other resources.

“An economic agenda is a blueprint for 
collaborative success, which involves many 
partnerships and resources,” he said. “We also 
want to encourage the black community to 
become a better voting bloc and to see more 
of us have an infl uential presence in govern-
ment, businesses and institutions.”

Lewis emphasized that the BEC is not in-
tended to be critical of or compete with other 
economic development programs. “We have a 
specifi c purpose that complements what they 
do,” he said. “For example, Jonathan Butler, 
director of 1Berkshire, was one of the fi rst 
people to be on board with this.”

This is refl ected in the format of the Idea 
Jam meetings. They are attended by invited 
participants from various sectors. Lewis 
noted that they are held in two parts, with 
the fi rst segment for participants of all races. 
The second segment is specifi cally for black 
participants.

“This enable us to introduce ourselves 
and have discussions with the broader com-
munity, while also having the opportunity 
for blacks to talk among ourselves,” he said.

Presently the BEC organizers are continu-
ing to hold Idea Jam meetings on Zoom.

The information, insights and ideas that 
are gathered through that process will be 
developed into a report with fi ndings and 
recommendations which will be distributed 
to community stakeholders and the public.

From that, a more specifi c blueprint and 
action plan will be created and implemented.

Regarding the recent protests, Lewis said 
initiatives like the BEC are among the po-
tential solutions for the underlying problems 
that led to them.

“Criminal justice is also an economic is-
sue as well as a human rights issue,” he said. 
“An unequal system that takes so many black 
men out of their community and isolates 
them in prison is breaking up families. The 
men are unable to start a business or hold a 
job to support their families and contribute 
to the community. It’s modern day slavery.”

He believes organized support for local 
black economies will help to address this and 
other issues. “Our framework and strategy is 
to marshal change,“ he said. “This is one of the 
concrete ways to address these problems and 
advance the goals of black empowerment.”◆

COLLABORATIVE APPROACH

Organizing effort 
underway to form 
Berkshire Black 
Economic Council

“The goal is the creation of 
a holistic, collaborative ap-

proach to support the success 
of the black business sector, as 
well as neighborhood develop-
ment and economic justice.”
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Paraphernalia Packs take 
on COVID-enhanced role

BY JOHN TOWNES
One sector of the economy that obviously 

has been affected in this period of pandemic-
induced social distancing and closures are 
businesses that plan and stage gatherings.

While many businesses and activities have 
gradually been reopening on a limited basis 
over the past few weeks as statewide restric-
tions are eased, large events and gatherings 
are not expected to be offi cially allowed for 
some time.

“Event planning will likely be one of the 
last things that will be happening,” said Os-
kar Hallig, president of Only in My Dreams 
Events, a business that plans and organizes 
weddings, nonprofi t benefi ts and events, 
corporate meetings and private parties in 
Berkshire County and adjacent regions.

Hallig and his partner Mike Zippel launched 
Only in My Dreams in 2013. The business 
is based at 73 Main St. in South Egremont.

Hallig said that approximately 80 percent 
of their upcoming events have either been 
cancelled or postponed due the COVID-19 
pandemic and related restrictions.

With that sudden decline in their core 
business, they have turned to a related ven-
ture, Paraphernalia Packs, a line of event 
and holiday-themed boxes fi lled with items 
ranging from practical supplies to those that 
are more lighthearted. They are designed to 
provide materials for organizing parties and 
also serve as gift items (January 2020 BT&C).

Hallig said that during the hiatus for 
events they have placed more emphasis on 
marketing and selling the packs, and have 
also introduced new versions that have been 
oriented to the current environment.

“It isn’t a substitute for our primary busi-
ness of event planning, but we see them as 
a way to generate some revenue, help other 
businesses and stay relevant,” he said.

Hallig noted that they purchase local items 
for the packages directly from the producers, 
which provides those companies with an 
additional source of revenue.

They launched the packs in 2019, begin-
ning with a General Emergencies Parapher-
nalia Pack that includes batteries, duct tape, 
fl ashlight, hammer and screwdriver set, nails, 
scissors, and other basic supplies.

They have added other boxes oriented 
more to specifi c events. For example, the 
Birthday Pack includes napkins, a Happy 
Birthday banner, ice cream scoop, cake cutter, 
balloons, confetti and other items.

The new COVID-era packs include a 
Berkshire Sample Pack, which is designed 
to help people fi ll their time at home with 
regionally produced items.

It includes two staple COVID-related 
products: Berkshire Mountain Distillers Hand 
Sanitizer, and cloth face masks designed 
and made by performer 
Boxxa Vine. It also in-
cludes food items such 
as Klara’s Cookies, 
Turner Farms Maple 
Syrup, Rolling Rock “Tony’s Tremendous” 
Spice Mixture, Harney and Sons Tea, HR 
Zeppelin Chocolates, and Mill River Honey, 
along with non-food items such as a mug from 
Berkshire Theatre Group and pre-stamped 
“Greetings from the Berkshires” postcards.

Hallig said this pack was initially created 
for local residents, but another market also 
emerged with the pandemic.

“People have been buying them for friends 
and family in other places who were going to 
visit here this summer but are not able to now,” 
he said. “So, local people are sending these 
boxes as gifts to those people to give them 
a taste of the Berkshires as a consolation.”

He said the Berkshire Sample Pack has been 
successful. “It’s done really well for us, so 
we decided to add additional packs,” he said.

Another new item is a Berkshire Rest and 
Restore Pack, with relaxing food items and 
a candle from Shire Fire.

They have also created a Berkshire BBQ 
Box. In addition to a mask and hand sanitizer, 
this includes Smokey Divas 92nd Street 
Sauce, Rolling Rock “Tony’s Tremendous” 
Spice Mixture, a Shire Fire “Bug Off” candle 
and an apron from Blue Q.

Hallig said this addresses an emerging 
a trend of people gathering with small 
numbers of friends and family as pandemic 
restrictions are eased but social distancing 
remains in effect.

“Large parties are not likely to be happen-
ing in the near future, but I believe people 
will be having micro-events with social 
distancing,” he said. “Or, with something 
like a wedding, they might get married now 
with a very small celebration, and then hold 
a big wedding party later.”

They are currently considering other pack-
ages, including post-COVID versions of their 
original line of packs for smaller events.

He noted, for example, that while large 
graduation events were curtailed this year, 
people still ordered their Graduation Packs. 
“Even though they couldn’t hold large gradu-
ation parties, people still wanted to do some-
thing at home to celebrate the graduates.”

The packs can be purchased online at 
their website (www.onlyinmydreamsevents.
com). They can either be shipped, delivered 
or picked up.

Hallig said it is diffi cult to predict when 
their staple event-planning activities will 
return to more normal levels. “I expect it 

will affect event plan-
ning for at least the 
next year,” he said. 
“Beyond the immedi-
ate situation, people 

don’t know what will happen next year, so 
they are not ready to plan large events yet.”

While this has been diffi cult for their busi-
ness, Hallig credited both their clients and 
vendors with making it easier to deal with.

“Some people cancelled their planned 
events, but the majority are postponing them 
and telling us they still will use our services,” 
he said. “Also, most people have been very 
good about honoring their deposits rather than 
asking for them to be returned. And vendors 
we retain have not required up-front deposits 
for future services. So, we’ve been lucky in 
that sense. We’ll just do the best we can and 
prepare for the time when people will be able 
to hold large events again.”◆

“We see them as a way to gen-
erate some revenue, help other 
businesses and stay relevant.”
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BY BRAD JOHNSON
The pandemic has Plaskolite Sheffield 

pushing out product like never before.
For the first 19 months following its acqui-

sition by Columbus, Ohio-based Plaskolite 
LLC in August 2018, the polycarbonate sheet 
manufacturing facility formerly known as 
Sheffield Plastics continued to operate on a 
steady basis, churning out products 24/7 for 
a diverse range of industries and end-uses.

“Things went very well as we integrated 
[Sheffield] into our operations,” said David 
Dennis, chief strategy officer with Plaskolite. 
“The business has been very solid.”

Over the past three months, however, the 
dial has been turned all the way up on the 
plant’s operations as a direct result of efforts 
to battle the COVID-19 pandemic.

“What we make in Sheffield is very rel-
evant to these efforts,” said Dennis. “Since 
the middle of March, demand for our products 
has spiked. All of our lines are now operating 
at 100-percent capacity.”

That’s the case at the Sheffield facility, 
which makes exclusively polycarbonate 
sheeting, as well as at Plaskolite’s facilities 
in other locations, which manufacture acrylic 
sheet products and several other specialized 
sheet products.

Dennis explained that the increased demand 
for these products came in two distinct waves. 
The first was for thinner sheet products that 
are used for protective face shields worn by 
first responders, medical teams and others who 
have direct contact with COVID-19 patients 
(or those presumed to be infected with the 
novel coronavirus that causes the disease).

These face shields are primarily made with 
either polycarbonate or PETG (polyethylene 
terephthalate glycol) sheet.

The second spike in demand was for 
thicker sheet products that have found new 

FRONT pages

uses as safety barriers in settings such as 
supermarket check-out counters to reduce 
exposure between employees and customers.

Depending on the 
appl icat ion,  these 
safety barriers are 
generally made from 
acrylic, polycarbonate 
or PETG sheet, all of 
which Plaskolite is the 
leading North Ameri-
can manufacturer.

“The face shield de-
mand was very heavy 
early on,” said Dennis, 
noting that the rapid onset of the pandemic 
created a scramble to provide these shields 

and other personal protective equipment 
(PPE) to front-line healthcare workers. That 
demand has been leveling off over time, he 

said, as manufacturers 
ramped up their pro-
duction of face shields, 
which unlike some oth-
er forms of PPE are 
long-term rather than 
single-use devices.

“But the demand for 
[safety] barriers is big-
ger and longer term,” 
he continued. “We’re 
making products [for 

these applications] at a record pace, and 
we’ll be doing this for at least the next year.”

That demand will be driven by the ongoing 
process of responding to the health hazards 
presented by COVID-19 and the relative 
ease with which the novel coronavirus that 
causes it can be transmitted.

Dennis noted that, in the early stages of 
the pandemic, one of the first barrier ap-
plications put into widespread use was in 
the grocery and supermarket industry. Even 
while most states across the country were 
under stay-at-home orders, one of the exclu-
sions from those orders was for necessary 
grocery shopping. Along with other safety 
protocols, barriers placed along check-out 
counters were intended to provide an addi-
tional measure of protection for check-out 
clerks and customers alike.

PANDEMIC PUSH

Plaskolite plant in 
Sheffield running 
at full capacity to 
meet new demand

Polycarbonate sheeting products are being manufactured at full capacity at the Plaskolite plant in Sheffield. The COVID-19 pandemic has caused a surge in 
demand for these and other plastic sheeting products for use in various types of protective barriers, face shields, and related applications. (Plaskolite photo)

“Education is going to be a 
huge market as well,” said 
Dennis, noting that school 

systems around the world are 
looking at how classroom 

settings can be reconfigured 
and/or equipped for en-

hanced safety.



5JULY 2020  BERKSHIRE TRADE & COMMERCE

news & notes from the region

More recently, as states have begun to 
relax stay-at-home orders and reopen more 
segments of their economies, safety barriers 
are becoming more ubiquitous.

“The reopening process will continue to 
create demand,” said Dennis. “We’ve seen 
it all over the place. In retail, restaurants, 
banking – anywhere with a customer point 
of contact, this disease has changed how 
businesses are going to interact with their 
customers.”

That trend will also spread to the work-
place for many businesses and industries as 
companies look for ways to keep co-workers 
safe in close quarters.

Also on the horizon are various safety bar-
rier applications for schools and colleges as 
students return to the classrooms that were 
left vacant this past spring with the shift to 
remote learning.

“Education is going to be a huge market 
as well,” said Dennis, noting that school 
systems around the world are looking at how 
classroom settings can be reconfigured and/
or equipped for enhanced safety.

In these and other situations where safety 
barriers may crop up in the months ahead, 
Plaskolite’s role will be to continue providing 
the materials needed by other businesses that 
are involved in their design and production.

Dennis explained that Plaskolite’s custom-
ers are primarily wholesale distributors who 
supply plastic sheet and related products to 
end-users in industries such as construction, 
signage, security and lighting, among others.

To meet the growing demand for safety 
barriers, these distributors are largely tap-
ping on-hand inventory of these products 
to meet their customers’ immediate needs 
while placing new orders with Plaskolite for 
future demand.

“Our backlog has grown as orders have 
been coming in,” said Dennis, noting that 
it currently stands at about 20 weeks for 
delivery.

He added that the demand for these 
pandemic-related applications is having an 
impact on the availability of sheet products 
for other markets and end-uses that are less 
urgent. “A lot of our customers have been 
designated essential businesses,” he said. 
“For the most part, everything that we pro-

duce will be prioritized for these essential 
businesses.”

While already running at full capacity, 
Dennis said the company is looking at ways 
to further increase output of its products. 
“We’re doing everything that we can,” he 

said. “There are some things we can do 
to increase capacity quickly, within a few 
months. But adding a new [production] line 
takes one to one-and-a-half years.”

Nonetheless, such long-term options are 
under consideration. “We see this demand 
continuing for a long time, and we are 
evaluating adding capacity to meet that 
demand,” he said.

On a foreboding note, that future demand 
extends beyond the current COVID-19 crisis. 
“People are also preparing for the next virus,” 
Dennis commented.

In the meantime, the 112 workers at 
Plaskolite’s facility in Sheffield, as well as 
those at its other locations, will continue to 
manufacture sheet product as fast as their 
production lines can handle.

“Our employees have been great,” said 
Dennis. “They’ve really been up to the 
challenge.”

He noted that they have also been working 
safely. “Safety measures are in place at all 
our facilities,” he said, adding that the sheet 
manufacturing process does not put workers 
in proximity with one another. “Our people 
are very spread out.”◆

The Sheffield manufacturing facility is North America’s largest producer of polycarbonate sheeting products. 
It was purchased by Columbus, Ohio-based Plaskolite in August 2018. (Plaskolite photo)
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Update
BUSINESS

Massachusetts College of Liberal Arts 
(MCLA) has announced the results of this year’s 
Innovation & Entrepreneurship Challenge, which 
was held virtually from May 4-8, during which 
the college community viewed and voted for the 
three fi nalists’ pitches. The fi nalists, all seniors, 
who pitched their business ideas via video, were 
David Flight, Kimberly Granito, and Sierra 
Lamonde. The students were coached through a 
series of deliverables – determining the solution 
to the problem, developing a budget and business 
plan as the road map for the project or business, 
and presenting before a panel of judges. Granito’s 
Detailing Dream won fi rst place, which came 
with a $7,500 award. Her winning business is 
a car detailing service meant to cater to people 
who may think they don’t have the time or money 
for such a service. Granito’s packages include 
lower-cost options that other companies don’t 
offer because they usually cater to luxury cars. 
Unlike most of her competitors, Granito’s busi-
ness would also include a mobile option where 
she would come to the customer, so they could 
take advantage of the service without leaving their 
home or offi ce. Lamonde’s Pyrography Crafts 
placed second, for a $5,000 award. Pyrography 
Crafts aims to bring joy to customers by creat-
ing one-of-a-kind, handcrafted wood-burnings 
of people, pets and other animals, cartoons, and 
more. Flight’s Settling the States won the $2,500 
third-place award. Settling the States is a company 
that designs legacy board games inspired by the 
geographical regions of the United States. The 
company’s fi rst product, Settling New England, 
makes players compete against each other to 
survive the changing seasons to become legend 
settlers. The startup funding awards are intended 
to go toward inventory, equipment, and marketing 
costs for the three new businesses. Entrepreneur-
in-residence Amy Shapiro worked with the 
students for 16 weeks, walking them through 
solving a problem, creating a viable solution, and 
investigating, testing and developing a business 
plan and pitch video. MCLA Director of Alumni 
Engagement and Donor Relations Kate Gigliotti 
and Assistant Professor of Digital Journalism and 
Communications Shawn McIntosh handled the 
logistics of the virtual event. 

Citing the need to ensure the health and well-
being of the Berkshire community and its visitors, 
staff and volunteers during the ongoing COVID-19 
pandemic, the board of directors of the Berkshire 
International Film Festival has decided to cancel 
its 15th annual festival in 2020. The next fi lm 
festival will take place June 3-6, 2021. In the 
coming months, BIFF will continue to present 
and collaborate on curating new independent fi lm 
releases with the Triplex Cinema and with its 
network of distribution partners. Plans to present 
“Pop-Up Drive-In” movie theaters in the county 
later this summer are underway. In addition, BIFF 
and Berkshire Bank will continue their 10-year 
partnership to present the Next Great Filmmaker 
Award for short fi lms which will run the month of 
August. The winner will be announced on Labor 
Day (Sept. 7) and will receive a $2,500 cash prize 
to support their fi lmmaking. Screenings through a 
new collaboration with the Palm Springs Interna-
tional Animated Film Festival, which would have 
been introduced at this year’s festival, will also 
be presented on Labor Day.

NBT Bank has been recognized with six awards 
in the 2019 Greenwich Excellence Awards in Small 
Business Banking and Middle Market Banking. 
In the U.S. Middle Market Banking category, 
NBT earned designations for Cash Management 
– Overall Satisfaction (Northeast), Likelihood 
to Recommend (Northeast), and Overall Satis-
faction (Northeast). In the U.S. Small Business 
Banking category, NBT earned designations for 
Overall Satisfaction, Likelihood to Recommend 
(Northeast), and Overall Satisfaction (Northeast). 
Norwich, N.Y.-based NBT Bank has Berkshire 
offi ces in Great Barrington, Lee, North Adams 
and Pittsfi eld.

More than 180 audience members joined for 
WAM Theatre’s fi rst online play reading event. 
The reading of CAMPUS UNREST, written by 
WAM Associate Artistic Director Talya Kingston, 
was presented via Zoom on May 3, with many 
audience members participating in the talk back 
with the playwright following the reading. In line 
with WAM’s mission of donating a portion of all 
box offi ce proceeds to organizations that work to 
benefi t the lives of women and girls in the Berk-
shires and worldwide, the play reading has raised 
$3,225 for the BRIDGE COVID-19 Emergency 
Fund so far. BRIDGE, a grassroots organization 
dedicated to advancing equity and justice by 
promoting cultural competence, positive psychol-
ogy, and mutual understanding and acceptance, 
started the fund to help ensure constituents have 
what they need during the pandemic, including 
child and elder care, meals, fresh food, health 
supplies, masks, and technology enhancements. 
Donors attending the WAM reading were asked 
to send their contributions directly to BRIDGE. 
People who would like to support the fund can 
make a donation at www.multiculturalbridge.org/
ways-to-give.html

Norman Rockwell Museum (NRM) is among 
the 224 recipients of a humanities project grant 
from the National Endowment for the Humani-
ties (NEH). The $400,000 grant will support 
the installation of its national touring exhibition 
based on Norman Rockwell’s Four Freedoms 
series, entitled Norman Rockwell: Imagining 
Freedom, scheduled to be on view later this 
year at the Stockbridge museum. The exhibition 
opened at New York Historical Society on May 
25, 2018 and continued on a six-city interna-
tional tour through 2020. “This grant, coming 
as it does at these uncertain times, will position 
the museum to re-open when it is safe with a 
particularly relevant and moving exhibition,” 
said Laurie Norton Moffatt, Director/CEO. “We 
are grateful to NEH for its crucial support when 
it is needed most.”

Like many other arts organizations, First 
Fridays Artswalk in Pittsfi eld has had to cancel 
events and think of creative ways to safely con-
tinue bringing art to the community. This has led 
the organization to launch the Quarantine Artist 
Profi le. Berkshire County artists are invited to 
submit images of works (or works in progress) 
they have created during this time of social distance 
and isolation, and these images will be posted to 
First Fridays Artswalk’s social media pages for the 
community to enjoy. Links to the artists’ websites 
or online stores are included for the convenience 
of visitors who would like to support these local 
artists. The Quarantine Artist Profi les are view-
able at www.FirstFridaysArtswalk.com, at First 
Fridays Artswalk on Facebook and on Instagram 
@fi rstfridaysartswalk. Artists interested in being 
featured in a Quarantine Artist Profi le can visit 
www.fi rstfridaysartswalk.com for more informa-
tion… The Berkshire Art Association (BAA) 
seeks contemporary art for its biennial show at 
the Lichtenstein Center for the Arts in downtown 
Pittsfi eld, planned for Oct. 2 to Nov. 21. Art in all 
media is sought. Artists working in New York and 
New England are invited to submit by July 31, re-
sponding to the theme “NEXT.” For full details and 
application, go to baabiennialnext-2020.artcall.org.

Many people with in-person appointments 
at Southwestern Vermont Medical Center 
(SVMC) and associated clinics no longer need 
to use traditional waiting rooms. A virtual system 
created by the hospital allows patients to call 802-
447-5000 when they arrive in the parking lot and 
receive a text message when their provider is ready 
to see them. SVMC’s outpatient and inpatient 
surgeries and diagnostic services, like those for 
imaging and laboratory work, have resumed with 
enhanced safety protocols. The health system’s 
emergency department, ExpressCare, emergency 
surgical services, and most of its primary and 
specialty practices remained open during the 
pandemic. In order to use the virtual waiting room, 
patients must be able to wait in their vehicle and 
have a charged cell phone with them. They will 
receive the virtual waiting room telephone number 
during their appointment-reminder telephone call. 
Signs outside the building and at the respiratory 
check-in stations inside the main hospital and 
medical offi ce building entrances also include the 
number to call. Hospital and clinic staff anticipate 
that the new program will allow greater distance 
between people who must use traditional waiting 
rooms, including those who walked or took public 
transportation to their appointment and those who 
do not have a cell phone.

Berkshire Health Systems (BHS) has an-
nounced a $50,000 gift to the COVID-19 Emergen-
cy Fund for Berkshire County, co-led by Berkshire 
United Way and Berkshire Taconic Community 
Foundation and in partnership with Northern 
Berkshire United Way and Williamstown 
Community Chest. The donation, which was 
made in honor of all BHS employees and medi-
cal staff, will be designated to support two major 
programs that provide reliable access to healthy 
food for residents of Berkshire County. “We have 
received so much love and appreciation from our 
community members during the pandemic,” said 
David Phelps, president and CEO of BHS. “We 
want to give back to our community now, when 
the need for basic food and supplies is real for 
so many Berkshire residents.” He explained that 
when social distancing and COVID-19 regula-
tions forced BHS to cancel its annual employee 
and physician recognition events, BHS leaders 
decided that it would be fi tting to redirect the 
budgeted funds that had been reserved for those 
events and, instead, make this donation in honor of 
employees and physicians. The $50,000 donation 
will be split evenly between the Food Bank of 
Western Massachusetts, which services 12 food 
pantries in the Berkshires, and the Market Match 
program that allows low-income Supplemental 
Nutrition Assistance Program (SNAP) recipients 
to double their weekly food allowance when 
shopping at local farmers markets. Berkshire 
United Way and Berkshire Taconic Community 
Foundation have been able to leverage BHS’s 
gift to unlock an additional $100,000 in funding 
from the Massachusetts COVID-19 Relief Fund 
and the Berkshire Community Action Council to 
be directed toward food pantries and programs in 
the county for operations and capacity-building. 

In response to ongoing concerns related to the 
COVID-19 pandemic, Berkshire Opera Festival
(BOF) is reevaluating and reimagining the pro-
gramming originally slated for its upcoming 2020 
summer season. As part of this process, BOF has 
made the decision to cancel its Fifth Anniversary 
Gala Concert and Celebration scheduled for Aug. 
13 at the Mahaiwe Performing Arts Center in 
Great Barrington. Under the current health and 
safety guidelines related to the COVID-19 pan-
demic, the decision was made that it is impossible 
to proceed with the evening’s performance and 
post-show celebration. BOF will explore alterna-
tive ways of celebrating its fi fth anniversary with 
its family of friends and supporters in the months 
to come. In addition to canceling the Gala Concert 
and Celebration, BOF has reimagined how it 
will proceed with its mainstage opera, Mozart’s 
Don Giovanni, currently scheduled for Aug. 22, 
25 and 28 at the Colonial Theatre in Pittsfi eld. 
Don Giovanni will now be presented in concert 
as a semi-staged performance, with no sets or 
costumes, which embraces social-distancing 
measures for performers and audiences alike. 
BOF is working with staff and leadership at the 
Colonial Theatre to develop safety protocols to 
protect all individuals on and off stage that are in 
alignment with the state’s offi cial Reopening Plan 
for Phase 3 venues. BOF co-founders Jonathon 
Loy and Brian Garman said they look forward 
to presenting this semi-staged production of 
Don Giovanni with full orchestra and chorus to 
provide the same high-quality artistic experience 
that BOF patrons have come to expect.

SculptureNow has decided to postpone this 
year’s sculpture exhibition until 2021, due to 
the ongoing concerns and restrictions regarding 
COVID-19. For the past 22 years the organization 
has presented annual sculpture exhibitions and 
sculpture educational programs to the general 
public, students and visitors of all ages and abili-
ties in public venues in the Berkshires, including 
for the past seven years at The Mount in Lenox. 
“We have struggled with this decision, hoping 
that some good news would change the situation,” 
said Ann Jon, executive director of SculptureNow. 
“However, after reviewing Governor Baker’s re-
opening plans and consulting with other cultural 
venues here in the Berkshires, we have come to 
the conclusion that it is in both in the public and 
the artists’ best interest to postpone the exhibition 
till next year.” Both SculptureNow and The Mount 
look forward to bringing back the exhibition in 
June 2021 and plan to retain this year’s roster of 
selected artists. In addition, both organizations 
are exploring the use of The Mount’s grounds 
this summer, to offer educational programs, in 
compliance with current guidelines.

Wild Oats Market in Williamstown has 
launched a new community donation program 
called Round Up For Change. Shoppers now have 
the option of rounding up their total purchase 
amount to the next whole dollar to support a featured 
local organization of the month. In June, 100 percent 
of the funds collected will go to Hoosac Harvest, 
an all-volunteer group that subsidizes community 
supported agriculture (CSA) shares for low-income 
residents of northern Berkshire County.

The Town of Great Barrington will receive 
a $500,000 Cleanup Grant to clean up the former 
Ried Cleaners site at 218 Main St. The grant is one 
of six awarded to communities in Massachusetts 
by the U.S. Environmental Protection Agency 
to assess and clean up contaminated properties 
under the agency’s Brownfi elds Program. The 
Great Barrington site operated as a dry-cleaning 
business until 2006. In 2008, the building was 
demolished and two underground storage tanks 
were removed. The site, which is currently va-
cant, is contaminated with PCE, volatile organic 
compounds and inorganic contaminants. Grant 
funds also will be used to support community 
outreach activities. “We are thrilled to receive 
this cleanup grant for the former Ried Clean-
ers site,” said Great Barrington Assistant Town 
Manager Christopher Rembold. “This grant will 
have important environmental, public health and 
economic benefi ts for our community. It is the 
next step in our many years of work to transform 
a contaminated, vacant downtown property to a 
productive use for our community, and we are 
grateful for this ongoing partnership with EPA.”
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news & notes from the region

Constructique, a three-year-old marketing 
fi rm in Lee, recently received four bronze Creative 
Awards from the Ad Club of Western Massachu-
setts. “We’re telling stories for small businesses and 
what they do through our work,” said Constructique 
founder Pat Consolati. “It’s great to see even after 
such a short time in business our work is also be-
ing recognized by the Ad Club.” The Advertising 
Club of Western Massachusetts hosts the Creative 
Awards to honor exceptional work produced by 
creative professionals from the Pioneer Valley, 
the Berkshires, Vermont, and Connecticut. The 
event provides a yearly opportunity for designers, 
printers, marketing agencies, photographers and 
web designers to show off their best work while 
providing a bit of healthy competition amongst 
industry peers. The Ad Club recognized the fi rm’s 
work for B-Safe Storage (website), Consolati 
Insurance (website), Consolati Tax Prep (micro 
site) and Ski Butternut (photography).

Janet Reich Elsbach, author of Extra Helping 
and a featured community chef at Berkshire South 
Regional Community Center’s Community 
Suppers (pre-COVID closure), has found a way 
to make dinner for hundreds without leaving her 
house or even opening the fridge. She is donat-
ing proceeds from her newly designed T-shirt to 
both Berkshire South and Feeding America. This 
T-shirt promotion, offered through Monterey T-
shirts, allows organizations to keep half of the 
funds raised through sales. T-shirts are $20 each, 
and Elsbach’s feature a homey cooking scene 
rendered in papercut, and the language “Food is 
Love is Community.” Given the restrictions of 
COVID-19, the Community Suppers have been 
suspended, but Berkshire South has pivoted to 
stay present and keep nourishing food available 
to community members. Their Nourishing Neigh-
bors program makes 500 cold meals from local 
restaurants available for free through a non-contact 
distribution program. Meals are available for all 
community members in the southern Berkshires 
needing extra support at this time, especially 
seniors, those who have lost their jobs, and those 
otherwise fi nancially struggling. For those that are 
home-bound, delivery can be arranged as well. 
T-shirts can be purchased at www.montereytshirts.
com/local_town/shop/product-detail/1001018 to 
support this community effort. Copies of Extra 
Helping, which chronicles how Elsbach became 
devoted to the dinner basket when a series of ill-
nesses and losses came into her immediate family, 
can be purchased from The Bookloft or wherever 
books are sold. Elsbach and the book’s publisher 
partnered with Feeding America to designate a 
portion of each book’s sale price to their efforts 
to combat hunger nationwide. To date, book sales 
have underwritten 15,000 meals.

The Berkshire Regional Planning Commis-
sion has been awarded $45,000 in grant funding to 
directly support businesses negatively affected by 
the COVID-19 pandemic. The Berkshire County 
Small Business Recovery Fund will provide small 
for-profi t businesses in Berkshire County with 
emergency assistance in addressing fi xed debt, 
payroll, accounts payable and other working capital 
expenses. The focus of this fund will be on fi xed 
costs that could not be avoided while businesses 
were either unable to operate or operate at full ca-
pacity. “Small, locally owned businesses have been 
hard hit by restrictions related to COVID-19, and we 
are pleased to receive this grant from the attorney 
general’s offi ce to help support them directly,” said 
BRPC Executive Director Tom Matuszko. “This is 
part of a larger strategy for economic recovery in 
our region which will include both direct funding 
and technical assistance for business owners.” 
Grants up to $3,000 per business will be awarded 
on a rolling, fi rst-come, fi rst-served basis to small 
businesses physically located in Berkshire County 
which employed no more than 10 people as of 
March 23, and which have been in operation for a 
minimum of one year. A full description of criteria 
for eligible businesses and applications can be 
found at www.berkshireplanning.org.

Berkshire Arts & Technology Charter Public 
School (BART) in Adams has been recognized by 
US News & World Report as the 16th best public 
high school in Massachusetts in the organization’s 
2020 ranking of the 378 Massachusetts public 
schools. BART was the highest ranking Berkshire 
County school, the only county high school in the 
top 50, and one of just two local schools included 
in the top 100 this year. Schools are ranked on 
college preparedness, their performance on state-
required tests, and graduation rates.

The City of Pittsfi eld has been awarded $95,000 
through the state’s Urban Agenda grant program 
to support workforce development in the city. 
Launched by the Baker-Polito administration 
in 2015, Urban Agenda grants are competitive 
one-year grants that offer fl exible funding for lo-
cal partnerships to implement programming and 
projects that are based on creative collaborative 
work models with the goal of urban communities 
achieving economic progress. In Pittsfi eld, funding 
will support Habitat for Humanity’s Workforce 
Development Program to prepare workers for build-
ing careers by providing direct workforce skills 
training. The grant will also support Berkshire 
Bridges Working Cities in the development of an 
Employer Resources Network, which places suc-
cess coaches within businesses to support new hires 
and under-resourced workers that have typically 
had diffi culty obtaining and retaining employment.
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Berkshire Community College (BCC) is con-
tinuing to offer its Respiratory Care program and 
will enroll new students into its spring 2021 cohort. 
The program prepares students to become certi-
fi ed respiratory therapists (CRTs) and registered 
respiratory therapists (RRTs) with the knowledge 
and skills that will enable them to meet current 
professional goals and be prepared for clinical 
practice as respiratory therapists. During the 
COVID-19 pandemic, respiratory therapists have 
been seen as increasingly important as frontline 
staff. BCC is offering virtual information sessions 
for interested students on June 23 at 9 a.m., June 
25 at 4 p.m., and July 1 at 12:30 p.m. To register, 
prospective students can go to www.berkshirecc.
edu/news-events/2020/rc2020.php.

Pittsfi eld Cooperative Bank has launched its 
newly designed website, pittsfi eldcoop.com. With 
a fresh new look and mobile-responsive design, the 
new site allows users to view content from a variety 
of mobile devices. The site also conforms to ADA 
guidelines, making visitor usability a priority. “The 
needs of our customers are changing, and technol-
ogy has reshaped the way customers engage with 
us,” said J. Jay Anderson, president and CEO. “We 
recognize the role technology plays in the banking 
space. Launching our new and improved website 
– designed with the end user in mind – moves the 
bank forward toward our digital goals.”◆
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SOUNDING board commentary

ASSISTANCE FOR EMPLOYERS AND JOB-SEEKERS

New challenge of moving from workforce crisis to recovery

Heather Boulger is 
executive director 
of the MassHire 
Berkshire Workforce 
Board.

BY HEATHER BOULGER
Navigating the COVID-19 pandemic 

and its aftermath will be one of the big-
gest business challenges of our lifetime. 
An estimated 2.7 billion people, or more 
than four out of five workers in the global 
workforce, were affected by lockdowns 
and stay-at-home measures, as organiza-
tions’ first priority in crisis response was 
ensuring the health and safety of workers.

Now, as we begin to emerge from this 
phase, leaders are focusing on the next set 
of workforce challenges as they plan for 
recovery. The biggest challenge orga-
nizations will likely face is the tension 
between getting back to work and rethink-
ing work as they embrace a new reality. 
How leaders and organizations handle the 
recovery may define their brands for years 
to come.

While many businesses are anticipat-
ing, planning and, in some cases, already 
taking steps to reopen, they are question-
ing how this will happen and what it will 
look like. Clear answers to these questions 
are elusive, especially with the current ab-
sence of a proven way to treat or prevent 
COVID-19.

However, within the fluid context of 
this pandemic, the Berkshire Workforce 
Board, MassHire Berkshire Career Center, 
and our education and training leaders 
are working with hundreds of Berkshire 
companies and thousands of job seekers to 
help with the region’s workforce needs.

Employment figures
Just a mere 100 days ago, the Berkshire 

unemployment rate was 3.6 percent, which 
is considered almost full employment. 
But, almost overnight, approximately 75 
percent of the region’s workforce was 

Berkshires. In responding to the pandemic 
locally, approximately 30 percent of busi-
nesses were deemed essential and have 
remained open while adhering to health and 
safety protocols. Some companies pivoted 
their products and services to be responsive 
to current needs, while others may never 
recover and may be forced to close.

The Berkshire Workforce Board (BWB) 
worked with more than 
175 companies who 
were concerned about 
retaining their talent 
after furloughs or lay-
offs, keeping their re-
mote talent productive, 
keeping motivation and 
morale strong, leading 
new employees, and 
keeping their workers 
safe and healthy. The BWB can still assist 
companies access WorkShare, which is a 
program that offers a smart alternatives to 
layoffs, and our Rapid Response Team can 
assist companies with pre-layoff, downsiz-
ing or closing services.

Adapting
There is no blueprint for what we are 

facing, and business leaders are repeatedly 
adjusting strategies to keep up. In tandem 
with honing digital skills and an improved 
infrastructure, it is necessary that corporate 
culture and leadership focus on empathy 
as transformation and disruptions become 
the new normal. This period has required 
us all to be supportive of one another, as 
we all face uncertainty.

People are learning how to do work dis-
parately and with far less oversight. They 
are learning what works and what doesn’t 
work at home, and many are participat-
ing in virtual meetings for the first time. 
Feelings of anxiety and stress are wide-
spread, and there will be a growing need 
for encompassing mental, social, physical 
and financial wellbeing. We are learn-
ing that “virtual” works great for some 
organizations, and works in a pinch for 
others. We are learning that some people 
with transportation challenges found suc-
cess working virtually, while others have 
technology and broadband issues.

New normal
As we continue through the phased 

reopening of our economy, more and more 
people will be reentering the workplace. 
But going back to work is going to feel a 
lot different than when they left, with peo-
ple wearing masks, separated by partitions 
and avoiding physical contact – no more 
fist bumps, hugs or handshakes. It might 
be a little lonely, as some coworkers may 
be working at home or working at differ-
ent times to reduce crowding in the office. 
From telemedicine in hospitals to remote 
learning in public schools to streaming fit-
ness classes, industries and organizations 
have accelerated their own digital transfor-
mation. As a result, the demand for highly 
skilled workers will continue. But over 
time a new “normal” will emerge.

New ways of working will lead to new 
expectations, demands and practices in 
terms of workplace flexibility and work-
force strategy and programs. Companies 
will need to upskill and reskill their people 
for a workforce of the future that is more 
broadly reliant on technology, along with 
the risk management, security and com-
munication skills required by that shift.

To emerge stronger from this crisis, 
companies should start reskilling their 
workforces now. Even before the current 
crisis, 87 percent of executives said they 
were experiencing skill gaps in the work-
force or expected them within a few years. 
Changing technologies and new ways of 
working were disrupting jobs and the skills 
employees need to do them, and now we 
have an added dynamic of remote work-
ing. To meet this challenge, our MassHire 
Team is working with companies to craft 
a talent strategy that develops employees’ 

critical digital and cognitive abilities, 
their social and emotional skills, and their 
adaptability and resilience.

There are number of timely training ini-
tiatives underway including a Healthcare 
Hub initiative and Manufacturing Strate-
gic Planning focusing on demand-driven 
pathway strategies; Career Readiness to 
engage youth; Nursing Assistant Train-

ing; and a Healthcare 
Collaborative to help 
staff up surge centers 
and long-term care 
facilities, mapping 
healthcare supply 
and demand; and 
long-term focus on 
direct care, behavioral 
health, and nursing 
workstreams. Visit 

our website at www.MassHireBerkshire.
com for more information about these free 
training opportunities.

The workforce system can help compa-
nies access training resources to upgrade 
the skills of their current workforce, and is 
working with our education and training 
providers to establish solid career path-
ways to help those who are unemployed 
or underemployed. Berkshire Community 
College, McCann Tech, Pittsfield Pub-
lic Schools, Monument Mountain High 
School, MCLA, Mildred Elley and others 
are committed to helping establish short-
term and certificate programming to meet 
an immediate need of reskilling.

Companies are still hiring
Although the pandemic’s impact has led 

to widespread staff reductions or hiring 
freezes, many companies are still hir-
ing. There are currently over 1,200 jobs 
posted in the Berkshires. The top positions 
include all levels of nurses, software and 
computer occupations, laborers and mate-
rial movers, managers, sales representa-
tives, medical support, stock clerks and 
customer service representatives. Although 
the Career Center is temporarily closed to 
the public, they are providing job clubs, 
job fairs, workshops and seminars virtu-
ally to help job seekers be prepared for 
employment.

Most companies are geared to handle 
the application process remotely, so don’t 
stop your job search. Keep networking, es-
pecially on LinkedIn where recruiters are 
actively seeking candidates, and maintain 
your connections with MassHire Berkshire 
Career Center counselors. Take some 
time to brush up on your video and phone 
interview skills and techniques so you are 
prepared to make the best impression.

Workplace advice
Companies are at a crossroad: those that 

capitalize on post-COVID opportunities 
will find themselves in a good position 
to retain their talent and attract people 
when the situation stabilizes. Don’t rely 
solely on cost cutting and just surviv-
ing. What we have learned from previous 
recessions is that simply cutting costs and 
seeing what happens won’t work. Busi-
nesses need to determine their precise 
cost controls, focus on micro-pivots and 
added value to retain customers, invest in 
talent, and be as flexible and adaptable as 
possible. Most importantly, they need to 
have a strategy for Plan A and be prepared 
for Plan B. Any return to work will also 
require clear communication between 
companies and their key stakeholders to 
foster trust and enable the desired culture 
as conditions evolve.

Please know that the MassHire Team is 
working hard to help businesses and work-
ers get through this unprecedented crisis. 
Everyone’s rituals have changed, and we 
are learning a new rhythm and pace in the 
workforce. We are a strong community and 
we will weather this storm together. The 
Berkshires are resilient and we will thrive 
again. Visit us at MassHireBerkshire.com 
and let us help you get back to work.◆

required to work remotely, 62 percent 
were required to be digital experts, while 
thousands of others lost their jobs, their 
income and their sense of stability.

The April unemployment rate of 16.6 
percent reflects 57,586 people in the labor 
force (down from 62,705 in March), 
48,003 people employed (down from 
60,273 in March), and 9,583 unemployed 
(up from 2,432 in March). The hardest 
hit occupations include food preparation, 
entertainment, services, personal care, 
office and administrative support, and 
transportation.

In the Berkshires nearly 8,000 unem-
ployment insurance claims were filed in 
an eight-week period (the average here is 
750 a month). Locally, several members 
of the MassHire team volunteered to help 
and were trained to assist with the over-
whelming number of unemployment calls 
that the state received. They continued that 
work when Pandemic Unemployment As-
sistance (part of the federal CARES Act) 
became available to assist consultants, gig 
workers and others not eligible for tradi-
tional unemployment.

Employer services
It is safe to say that this pandemic has 

affected every workplace in the country, 
including the 3,846 companies in the 

There is no blueprint for what 
we are facing, and business 

leaders are repeatedly adjust-
ing strategies to keep up. This 
period has required us all to 
be supportive of one another, 

as we all face uncertainty.

BerkShares Business of the Month

Sean Stanton didn’t grow up wanting to be a farmer. In fact, he fell into it by happenstance. 
Following his high school graduation from Monument Mountain, Sean joined the Coast 
Guard, ful�lling a dream of service on the seas. �ough he set out for a life-long commit-

ment, after 4 years he realized it was not so much his country he wanted to serve as it was his 
community. Once back at home, while �guring out his next move, Sean found himself indebted to 
local farmer Dominic Palumbo through what Sean describes as a “back door deal” for fresh milk. 
To pay o� his debt, Dom suggested Sean help with farm chores at Moon in the Pond Farm. Ten 
shifts later (and debt-free), he decided to start his own farming business.

While studying at Berkshire Community College, Sean began North Plain Farm (NPF) in 2001 
with 25 chickens at his parents’ property. NPF has grown to a diversi�ed operation of grass-fed 

and pastured livestock, including sev-
eral thousand broiler chickens, 700 
laying hens, 200 pigs, and 100 beef 
and dairy cows. Sean also manages an 
organic, grass-fed dairy at Blue Hill 
Farm, a partnership with chef Dan 
Barber of Blue Hill Restaurant.

Since the onset of the COVID-19 
pandemic, Sean and his partner Tess 
Diamond have had to dramatically 
shift the nature of their operations. 
Prior to March, 60% of NPF’s prod-
ucts were distributed to restaurants 
at a wholesale price. Now, direct-to-
consumer sales account for about 
90% of their business through their 
on-site farm store, which Tess has 
transformed into a full-diet grocery 
store to meet the needs of the com-

munity during the pandemic. In addition to their milk, eggs, and meat, Tess has curated a selection 
of locally produced vegetables, ferments, yogurt, cheese, co�ee, grains, bread, granola and maple 
syrup. �ey even have face masks available. To accommodate all shoppers, they o�er curbside 
pick-up and delivery. 

While it’s been challenging to navigate the changes, they are con�dent that the �exibility of their 
business model will allow them to be resilient. As an advocate of sustainable and regenerative food 
systems, Tess is excited about the media attention to the current state of industrialized agriculture 
and shortcomings of global supply chains. “Consumers are experiencing a moment of reckoning,” 
she says, “it’s hard to overlook that the system is so fragile and disconnected from the real cost of 
cheap meat.” 

�ey also view it as an opportunity to cultivate economic self-reliance with the creation of new 
businesses. Sean and Tess see an immediate need for additional livestock farmers, locally grown 
grain, and, most importantly, a slaughterhouse. Sean points to agricultural cooperatives and the 
ability to aggregate products and market them collectively as an inspiration and opportunity for 
collaboration here in the region. 

For Sean and Tess, farming is a tool for community engagement, a quality they also recognize in 
BerkShares. As one of the initial participants, NPF has championed the idea of voting with your 
dollars - or BerkShares. Sean states: “You just can’t get that with a debit card.”

North Plain & Blue Hill Farm
342 North Plain Rd., Great Barrington, MA | (413) 429-6598

more stories like this one at www.berkshares.org
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Dear friends and community,

The events of the last few weeks have brought directly to the 
forefront the long-standing inequality and injustice that plagues 
our communities, our cities, our schools, and, yes, even our homes. 
We cannot be silent. We cannot say that “this has nothing to do with 
me” while blatant inequality and brutality continue to permeate 
every pore of this country. 

The brutal murders of Ahmaud Arbery, Breonna Taylor, and George 
Floyd (and who knows how many others that have not been made 
public) are sadly just the most recent in a countless line of Black 
Americans who have literally lost their lives because of a culture 
of systemic racism and the people who continually support the 
structures that uphold it.

Throughout the month of June, we put all our scheduled advertising on 
hold and ran only blackout space as a demonstration of solidarity with 
our Black community members – friends, entrepreneurs, teachers, 
leaders, loved ones. We strongly encourage others, especially 
business owners, to also show their support. Additionally, we have 
partnered with Community Fitness Pittsfield (formerly CrossFit 
Pittsfield) to donate $10,000 to the Berkshire County branch of the 
NAACP. We will also match up to $10,000 in donations (made by the 
end of July) from other community members, organizations, and 
business owners. If you would like to donate, please send a check 
made out to “NAACP Berkshires” to Berkshire Money Management, 
161 Main Street, Dalton, MA 01226. 

We recognize that we do not have all the answers. And that one 
small act is just that. One small act. But we will move forward, and 
others will move forward, and relentlessly push against this tide of 
violence and injustice. 

– The BMM Family 
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people on the move
Kevin Bisaccio has joined Lee Bank as a 

vice president of commercial lending and will 
combine forces with Mark McKenna, with both 
commercial lenders working out of the Pittsfield 
branch at 75 North St. Bisaccio was previously 
employed by NBT Bank where he held the same 
title. He has been involved in commercial lending 
in Berkshire County for over 10 years.

Eric Cochran has been selected to serve 
as  chair of the board of trustees of the Clark 
Art Institute. Cochran succeeds O. Andreas 
Halvorsen, who has served for six years in the 
leadership role. Robert Scott, the vice chair of 
the Clark’s board, will continue to serve in his 
current position. Cochran is a partner in the New 
York office of the international law firm Skadden, 
Arps, Slate, Meagher & Flom LLP, specializing 
in mergers and acquisitions. He and his wife, the 
filmmaker Stacy Cochran, live in New York City 
and Williamstown.

Berkshire Health Sys-
tems has announced the 
appointment of Rich-
ard Basile, MD, FACS, 
board certified in gen-
eral surgery and certified 
by the American Board 
of Venous & Lymphatic 
Medicine, to the physician 
staff of Berkshire Surgical 
Services of BMC. Basile, 
who has operated Basile 

Vein Specialists in Pittsfield for many years, has 
been named the medical director of the Berkshire 
Vein Center at BMC. As a result, he has closed his 
Basile Vein Specialists practice and now provides 
advanced vein care services at the Berkshire Vein 
Center. Basile had a practice in general and vascular 
surgery for over 20 years at BMC, and has also 
served as medical director of the Center for Wound 
Care & Hyperbaric Medicine at BMC for several 
years. He established Basile Vein Specialists in 2010 
to take vein care in the region to the next level. He 
now brings that vast experience in vein care to the 
Berkshire Vein Center at BMC. In providing vein 
care services, Basile will be joined by Adam Bowl-
ing, DO, a general surgeon at Berkshire Surgical 
Services of BMC and currently working toward 
certification by the American Board of Venous & 
Lymphatic Medicine.

Linda Moro, LICSW, 
has joined the Community 
Health Programs behav-
ioral health team. She 
is now seeing clients at 
CHP’s Great Barrington 
Health Center and Bar-
rington OB/GYN. Moro 
worked recently in cor-
rectional health services 
at Rikers Island in New 
York City and previously 

at The Children’s Village in New York City, as 
well as at Catholic Charities in Bedford, N.Y. She 
brings experience in individual and group therapy, 
treatment plan development, trauma treatment and 
family support services. Moro has also worked 
as a hospice social worker.

Southwestern Ver-
mont Medical Center’s 
(SVMC) ExpressCare 
in Bennington has wel-
comed Family Nurse 
Practitioner Brooke Mc-
Bride, who also joins the 
Dartmouth-Hitchcock 
Putnam Medical Group. 
Most recently, McBride 
worked as a family nurse 
practitioner at Benning-
ton Endocrinology. In addition, she worked for 
a year as a circulating registered nurse at Smoky 
Mountain Ambulatory Surgery Center and for 
two years as a registered nurse at Fort Sanders 
Regional Medical Center, both in Tennessee.

Berkshire Grown has recently welcomed two 
new staff members. Sharon Hulett-Shepherd 
has joined the organization as membership and 
office manager, coming to Berkshire Grown 
from the Greene County Council on the Arts 
in Catskill, N.Y. Andrea Caluori has joined 
Berkshire Grown as a program manager, where 
she initially has been involved in planning on-
line discussions with area farmers and helping 
them sort through issues related to farming in a 
COVID-19 world. She will work closely with 
Jess Camp to develop programs and services to 
keep our farmers farming. Caluori has her own 
interests in farming and food, raising Alpine 
goats and making goat cheese.

Berksh i re  Money 
Management has wel-
comed Tammy Gaherty 
to its team. Gaherty is the 
second hire for 2020 and 
will be handling schedul-
ing for advisors, manag-
ing content distribution, 
and helping with the flow 
of operations throughout 
the firm. Prior to joining 
BMM, Gaherty worked 

for nearly two decades as an administrative as-
sistant with the Dalton Housing Authority.

Local land reform organization Berkshire Com-
munity Land Trust has appointed Rob Putnam 
to serve on its board of trustees. He has also been 
appointed to serve on the board of its subsidiary 
organization, Community Land Trust in the South-
ern Berkshires. Putnam is a retired educator who 
worked in the Berkshire Hills Regional School 
District, Central Berkshire Regional School Dis-
trict, and Hoosac Valley Regional School District. 
He has also been a professional musician for the 
past 50 years. Putnam joins the boards as a com-
munity representative to fill a vacancy.

Community Health 
Programs has expanded 
its physical therapy staff 
in Great Barrington with 
the addition of Jennifer 
Valente, PTA. A licensed 
physical therapist as-
sistant, Valente worked 
most recently at Berkshire 
Rehabilitation Skilled 
Care Center and the Farm-
ington River School. She 
also works as a tutor and lab assistant in the 
physical therapist assistant program at Berkshire 
Community College. Valente will work with 
CHP’s physical therapy team at the CHP Great 
Barrington Health Center.

Southwestern Ver-
mont Medical Center 
(SVMC) has welcomed 
Family Nurse Practitio-
ner William Smith to 
SVMC ExpressCare and 
Dartmouth-Hitchcock 
Putnam Physicians. Smith 
has worked as a gastro-
enterology nurse at the 
University of Tennessee 
Medical Center for two 

years and as a registered nurse in the pediatric 
post-anesthesia care unit at Monroe Carell Jr. 
Children’s Hospital at Vanderbilt in Tennessee. 
In addition, Smith is certified by the American 
Association of Nurse Practitioners.

Big Y Foods Inc. has 
announced the appoint-
ment of Sarah Steven as 
senior director, market-
ing. In this new capacity, 
Steven will oversee all as-
pects of marketing across 
the company’s brands of 
Big Y World Class Mar-
kets, Big Y Express Gas 
and Convenience, Fresh 
Acres specialty market 
and Table & Vine wines and spirits. As such, she 
will lead the marketing team to further develop the 
brand’s digital initiatives, including programming 
to support the launch of e-commerce. Throughout 
Steven’s marketing career, she has worked to 
support and develop global brands distributed 
through a variety of channels – supermarkets, 
department stores, boutiques and spas, as well as 
online through e-commerce. She started her career 
with Pepperidge Farm as an assistant marketing 
manager in 1998, working on their flagship Gold-
fish brand. She later moved to Godiva Chocolatier 
where she led the global relaunch of core product 
lines and was promoted to the position of business 
director, marketing. Steven joined Iredale Mineral 
Cosmetics in 2010 as director, brand advocacy 
to focus on building brand awareness and brand 
equity for the growing company. She was pro-
moted to vice president, marketing in 2012 and 
expanded her team to support growth initiatives 
and distribution expansion opportunities, as well 
as innovative digital-first initiatives.

Amanda Kleintop, assistant professor of history 
at Massachusetts College of Liberal Arts (MCLA), 
has been awarded a grant from the National 
Endowment for the Humanities (NEH) for her 
continuing research. Kleintop will use her summer 
stipend grant to complete additional research in 
the National Archives (pending their reopening) 
and use that material to edit her manuscript, “The 
Balance of Freedom: Abolishing Property Rights 
in Slaves during and after the Civil War.” She will 
also complete an article based on this research.

Corydon “Cory” Thurston has retired as 
the executive director of the Pittsfield Economic 
Development Authority (PEDA) and the William 
Stanley Business Park at the end of April after 
nine years of leadership. PEDA will remain an 
independent, quasi-public agency, managed by its 
11-member board of directors, under the leader-
ship of its current chairman, Maurice “Mick” 
Callahan Jr. There are no current plans to start 
a search for a new part-time director. Michael 
Coakley, business development manager for the 
City of Pittsfield, has been appointed as PEDA’s 
interim executive director. In addition to serving 
as interim director, Coakley continues his focus 
on sales and marketing to businesses on behalf 
of the City of Pittsfield, including the William 
Stanley Business Park. Moving forward, the 
city’s Department of Community Development 
will support PEDA’s environmental compliance 
and administrative functions.

Earlier this year, Salis-
bury Bank selected Cindy 
Bradley as the 2019 “Em-
ployee of the Year” for 
her strong leadership and 
willingness to work side-
by-side with her staff. 
Bradley joined the bank 
in 2009 as vice president, 
loan operations and was 
promoted to senior vice 
president, loan admin-
istration in 2012. Two 
employees were chosen 
for the 2019 “Rookie of the 
Year” award, which rec-
ognizes an employee who 
has stepped up during their 
first year. One recipient, 
Kassidy Baker, was hired 
as a customer associate 
in the deposit operations 
department in July 2019 
without any prior banking 
experience, where she has 
exhibited an energizing 
willingness to learn, can-
do attitude and enthusi-
asm. The other Rookie of 
the Year, Margaret Ham, 
joined Salisbury Bank in 
June 2019 as a customer 
associate in the Great Bar-
rington office, where she 
has earned a reputation as 
an eager learner who takes 
on new assignments with 
determination and focus. 
The bank also selected 
Amanda Goewey for 
its Volunteer of the Year 
Award in recognition of 
he work on several bank-
sponsored events in 2019 
as well as her extensive 
volunteer work in the com-
munity. Goewey has 15 
years of banking experi-
ence, and has served since 2018 as vice president, 
Berkshire regional branch manager.

The Berkshire County Historical Society at 
Herman Melville’s Arrowhead has announced 
the appointment of Jana Laiz, emeritus writer-in-
residence, as education coordinator. In this posi-
tion Laiz will engage in outreach to local schools 
and colleges; planning and executing educational 
programming both on-site and off; and leading in 
the development of online resources and remote 
learning opportunities.

Internal  Medicine 
practice at Southwestern 
Vermont Medical Center 
(SVMC) has welcomed 
geriatrics physician Lisa 
Downing-Forget, MD, 
MPH, CMD, a geriatrics 
physician who will see 
patients 65 years old and 
older. With this appoint-
ment, she also joins the 
Dartmouth-Hitchcock 

Putnam Medical Group. Downing-Forget has 
worked at Rochester Regional Health/Unity 
Geriatrics Associates, Park Ridge Living Center 
& Edna Tina Wilson Living Center, Hamilton 
Manor & Latta Road Nursing Homes, all in 
Rochester, N.Y., since 2013. Additionally, she 
holds a Certificate in Medical Direction (CMD) 
and a fellowship in geriatric medicine. She is board 
certified in geriatrics and family medicine by the 
American Board of Family Medicine.

The Laurel Hill Association has hired Kristen 
Perlman as program manager. Perlman, a com-
munications and development professional, will 
help the organization continue to meet the growing 
needs of the Stockbridge community.
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HEALTHCARE SPACE AVAILABLE 

BRING YOUR NEW OR ESTABLISHED 
PRACTICE TO 77 HOSPITAL AVE.

BMC NORTH CAMPUS

✔ Modern
✔ Upgraded

✔ Professional
✔ Flexible Terms

Contact Craig Barnum at 413-358-3238
craigbarnum@gmail.com

LET’S BUILD QUALITY HEALTHCARE
IN NORTHERN BERKSHIRE

F Medical Practices

F Training/Education
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F VNA Community Care
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The Berkshire regional 
offi ce of the Massachu-
setts Small Business De-
velopment Center Net-
work has hired Mark 
Avnet as a senior business 
advisor. Prior to joining 
the MSBDC Network, 
Avnet operated his own 
professional development 
and business consulting 
fi rm, after a multi-faceted 
career in marketing and advertising. He worked 
with and advised ad agency clients including 
Nestle, Coca-Cola, Mattel, and others on how to 
adapt to the rapid emergence and impact of digital 
technologies, while also heading an industry-
lauded Learning and Development agency group 
that focused on manager and leadership growth. 
Avnet joins other Berkshire regional offi ce staff 
including Keith Girouard, regional director; and 
Jayne Bellora, client services coordinator. The 
MSBDC Network provides free and confi dential 
one-to-one business advising, and free or low-cost 
educational training programs to prospective and 
existing small businesses in Berkshire County.

Berkshire Community College (BCC) has 
brought in new talent to advance the mission of 
the college, including hiring new faculty and staff 
and promoting or changing the positions of oth-
ers. Adam Klepetar has been appointed interim 
provost after Jennifer Berne, the vice president 
of academic affairs, was offered a new position at 
the Oakland Community College in Bloomfi eld, 
Mich. Klepetar was the vice president of student 
affairs and enrollment management prior to this 
new interim position. Lori Moon has been named 
the dean of nursing at the college, after previously 
being named the interim dean. Jay Baver has 
been hired as the director of workforce develop-
ment – hospitality in the Division of Business and 
Outreach. Paul Mattingly has been hired as the 
director of workforce development – advanced 
manufacturing in the Division of Business and 
Outreach. Shami Qazi has been hired as the direc-
tor of facilities. He was most recently with Bunker 
Hill Community College as manager of facilities 
operations. David Moran, who previously served 
as director of facilities, takes on a new position as 
maintenance supervisor II and master electrician. 
Sarah Broughel has joined BCC as an assistant 
professor of nursing. Karrie Trautman has 
taken a new position as coordinator of One Stop 
Operations. Jeremy LaCrosse has taken on a new 
position as a research analyst. Justin Ober joins 
BCC as the new social media and web content 
specialist. Jennifer Larkin takes on a new posi-
tion as the special programs coordinator – student 
fi nancial services and scholarships, where she will 
work with students to ensure that they have access 
to fi nancial sources, including the work-study 
program. Kenneth Newberry, who has worked 
on the campus for 14 years, has taken on a new 
role as a clerk for Student Financial Services. 
Mark Walker joins the campus as a maintainer.

Elder Services of Berkshire County Inc. has 
appointed Kathleen Phillips as planning and 
development supervisor, where she will work 
in conjunction with Elder Services’ leadership, 
staff and volunteers to advance the mission and 
work of the services that the organization pro-
vides for seniors in Berkshire County. Phillips 
has over 30 years of community service in the 
Berkshires, having served for 22 years as the 
executive director of the Berkshire County Red 
Cross. After leaving the Red Cross she worked 
as a consultant with local nonprofi ts in the areas 
of fund development, marketing, special events, 
grant writing and program management.

Berkshire Botanical 
Garden has announced 
the appointment of Mat-
thew Turnbull as direc-
tor of horticulture. He 
fi lls the position vacated 
in May by retiring Di-
rector of Horticulture 
Dorthe Hvi id ,  who 
served in that capacity 
since 1992. Turnbull, 
who joined Berkshire 

Botanical Garden on April 20, has served as the 
Natural Heritage Garden manager at the South 
Carolina Botanical Garden, assistant director of 
horticulture at Wave Hill, Bronx, N.Y., and most 
recently as greenhouse and gardens manager at 
the University of North Carolina Wilmington. 
In his new position at BBG he will manage the 
continuing growth and transformation of one of 
the oldest public gardens in New England through 
implementation of a multi-year Master Site Plan, 
while working closely with BBG’s other senior 
management on realizing the Garden’s long-term 
strategic plans.

Family Nurse Prac-
titioner (FNP) Janine 
Risser has joined the 
primary care team at CHP 
North Adams Family 
Medical & Dental Center. 
Risser began her primary 
care career in the Pioneer 
Valley region, where she 
worked for many years in 
medical practices there. 
She most recently prac-
ticed at the University of New Mexico Family 
Health Clinic in Albuquerque, providing com-
prehensive urgent, ongoing and preventive care 
to patients of all ages.

Michelle Kipp has joined Hillcrest Educational 
Centers’ (HEC) senior management team as direc-
tor of nursing. In this role, she is responsible for 
overseeing the nursing departments of all four 
HEC campuses and ensuring quality care for 
the students. Kipp comes to HEC with 13 years 
of nursing experience, primarily at Berkshire 
Medical Center.

Greylock Federal Credit Union has announced 
the promotion of two members of its Business 
Banking Team, Heather King and Chris Barry, 
to commercial loan offi cers. King joined Grey-
lock Federal in 2013 and most recently served 
as a commercial credit analyst. Barry joined the 
credit union in 2006 and most recently served as 
a senior credit analyst.

The Berkshire Music 
School’s board of trustees 
has announced the hiring 
of Natalie Johnsonius 
Neubert as its new execu-
tive director, to replace 
Tracy Wilson, who is 
retiring in June after a 
nearly 17-year run in that 
position. Neubert began 
working with Wilson in 
early June to ensure a 
seamless transition in leadership. Neubert comes 
to Berkshire Music School with 20 years of ex-
perience in arts management specializing in fund 
raising, programming, and marketing for nonprofi t 
music, theater and dance organizations. Most 
recently, she served as the senior development 
offi cer at Shakespeare & Company in Lenox.

John O’Shea, PA-C, has joined Southwestern 
Vermont Medical Center (SVMC) Orthopedics 
and Dartmouth-Hitchcock Putnam Physicians. 
Since 2018, O’Shea worked as a physician as-
sistant at Orthopedics Northeast in Andover. He 
also worked as a patient care technician at Lowell 
General Hospital in Massachusetts. He is certi-
fi ed by the National Commission on Certifi cation 
of Physician Assistants. O’Shea has served as a 
medical race volunteer for the Boston Marathon 
and fund-raising walks.

Travis McCready, a consultant with 20-plus 
years economic development expertise in private, 
public and large-scale not-for-profi t institutions, 
has joined Lever’s board of trustees, where he will 
support the organization’s mission to develop a 
robust entrepreneurial ecosystem in the Berkshire 
region. From 2015 through 2019, McCready 
served as president and CEO of the Massachusetts 
Life Sciences Center, a $1 billion public-private 
partnership with the mission of advancing the life 
sciences ecosystem in Massachusetts. Previously, 
he served as vice president for programs at The 
Boston Foundation. He was the fi rst executive 
director of the Kendall Square Association and 
has held the COO and CFO positions at the Mas-
sachusetts Convention Center Authority.

CHP Barrington OB/
GYN has welcomed a new 
certifi ed nurse-midwife, 
Gretchen Chase-Ray, 
CNM, to the Great Bar-
rington women’s health-
care practice. Chase-Ray 
has worked since 2015 as 
a certifi ed nurse midwife, 
practicing at a federally 
qualified health center 
in Flint, Mich., and at a 
hospital-based medical practice in that area. Prior 
to becoming a nurse-midwife, she worked as a 
registered nurse for many years.

Hancock Shaker Village has announced the 
appointment of two trustees to its board of direc-
tors: Caroline Holland, managing director of 
Mill Town in Pittsfi eld; and William Vogt, retired 
managing director of JP Morgan Chase & Co. 
They join seventeen additional members of the 
board, chaired by Diane Eshleman. Holland leads 
operations, strategy and project execution for Mill 
Town, an impact investment fund focused on the 
Berkshires. She has broad experience in fi nance, 
national security and risk management. Previ-
ously, she was strategy and business development 
manager for General Dynamics Mission Systems 
in Pittsfi eld. Vogt, during a 30-year career at JP 
Morgan Chase & Co., held various management 
positions in corporate and municipal fi nance and 
private banking. He previously served as a Hancock 
Shaker Village trustee from 2005 to 2010, serving 
as chairman from 2008 to 2010.◆
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COVERstory

BY JOHN TOWNES
Usually, at this time of year, the sea-

sonal influx of tourists and their dollars into 
Berkshire County is underway and rapidly 
gaining momentum.

While there are some variations from year 
to year, the summer months can always be 
counted on to bring large numbers of visitors 
and a busy calendar of events to the region, 
as one of the major drivers of the Berkshires’ 
economic and social patterns.

This year, however, that basic predictabil-
ity is gone, due to the coronavirus pandemic, 
which has disrupted the dynamics of tourism 
in many ways.

Most of the area’s cultural, entertainment 
and recreational attractions have either closed 
and written off this summer season or they are 
opening on a limited basis with restrictions 
on their operations. The dining, lodging and 
other businesses that rely on tourism are also 
facing an unknown level of demand.

Another crucial factor is uncertainty about 
the larger economy that the pandemic has 
triggered nationally and regionally. The level 
of visitors – and their spending – is likely to 
be affected by the high number of temporary 
or permanent job losses, business closures, 
and other economic pressures.

“No one really knows what to expect 
this summer,” said Betsy Andrus, executive 
director of the Southern Berkshire Chamber 
of Commerce. “The only thing anyone can 
say for certain is that this summer will be 
totally different from previous years. Even 
the places that will be open are significantly 
changing the way they operate.”

Over the past decade, tourism-related 
spending in the Berkshires has been growing 
at a rate of between 2 and 5 percent annu-
ally, according to Jonathan Butler, executive 
director of 1Berkshire.

As part of its overall role as the region’s 
primary economic development organization, 
1Berkshire has a lead role in coordinating sup-
port and joint marketing for tourism and the 
cultural, recreational and hospitality sectors.

“What will happen this year is difficult to 
predict because everything is interrelated,” 
said Butler. “The way properties are able 
to reopen – and how – will have a critical 
impact on the overall picture.”

“Lodging facilities and many restaurants, 
stores and other businesses depend on visitors 
who travel to the Berkshires for the attrac-
tions here,” Butler continued. “At the same 
time, those attractions depend on there being 
sufficient lodging and businesses to provide 
services to visitors.”

That interdependence also operates on 
other levels, he added. “There are relation-
ships among different properties,” he said. 
“Typically, we have anchor attractions and 
services that benefit smaller ones by bringing 
in people. If the larger attractions are closed or 
limited, that is likely to affect the other ones.”

The rapidly fluctuating status of the CO-
VID-19 crisis adds many question marks. 
Business owners and other organizations 
are finding it difficult to plan and adjust to 
this environment.

“I’d say there is significant overall disap-
pointment and frustration in the business and 
tourism community,” Butler said. “There’s 
also an element of shock because of how 
quickly [the pandemic] emerged, and how 
drastically they had to change their original 
plans for the season.”

He added that attitudes vary. “I’d say those 
businesses, organizations and properties that 
have flexibility in how they operate tend to 
be somewhat more optimistic,” he said.

Salvage operation
Nevertheless, Butler emphasized, there 

will still be a summer season. He said 
1Berkshire and its members have been work-
ing to maximize the available opportunities 
and minimize the detrimental impacts.

“Our role at 1Berkshire is to mitigate the 

problems and make the best of the situa-
tion,” he said. “We’re hoping that, although 
this will be a different summer, it will not 
be a lost summer. There are still opportuni-
ties, even if demand is driven more by local 
residents, second-home owners, and people 
from nearby areas.”

He said the Berkshires will continue to 
attract tourism to some degree.

“The performing arts will not have a 
significant footprint this year,” he said. 
“However, as a destination, the Berkshires 
have become more 
diversified. Tourism 
now is also driven by 
museums, cultural and 
historic sites, outdoor 
recreation, and the food 
economy. A number of 
places that are traditionally draws will still 
be open this summer.”

Butler added that the appeal of the Berk-
shires as a scenic and more relaxed region 
is also likely to attract visitors from urban 
areas who are looking for a respite from the 
pressures of the COVID crisis and the more 
recent wave of protests and civil unrest.

“Our natural beauty and quality of life 
provides an escape from urban life, which 
is likely to be especially appealing to people 
in the cities this year,” he said, adding that 
marketing and other promotional activities 
of 1Berkshire and its members have been 
placing more emphasis on those aspects of 
the Berkshires. “We’re rebranding for 2020.”

Andrus said the potential for that facet 
of tourism has already become evident at 
the Southern Berkshire Chamber of Com-
merce, which provides marketing and other 
support for tourism in Great Barrington, 
Sheffield, Alford, Egremont, Monterey, 
Mount Washington, New Marlborough, 
Otis and Sandisfield.

“You might think people won’t be coming 
this year with all that is going on,” she said. 
“But we’ve been surprised at how many people 
are calling us to ask about reservations and 
other information about visiting this summer.”

Andrus added that the people making in-
quiries are less concerned about performing 
arts and other attractions than usual.

“In a normal year, people are more focused 
on attractions like Tanglewood, she said. “But 
this year, people are telling us they don’t care 
about all that. They just want to get out of 

the city and come to the Berkshires to relax 
and do things like taking walks in nature.”

The overall mix of available attractions 
this year is varied and is still in flux.

The most directly affected activities are 
performing arts venues, because of the 
continuing restrictions on large gatherings.

Many, like Jacob’s Pillow, Tanglewood 
and the Williamstown Theater Festival, have 
canceled their summer seasons entirely. Other 
venues, such as Barrington Stage Company, 
have decided to open but have significantly 

limited the scope of 
their offerings this year 
to accommodate strin-
gent requirements for 
sanitation and social 
distancing.

Meanwhile, some 
museums, historic sites, and recreational and 
conservation properties have also decided to 
entirely close for the summer, while others 
will be open this summer on a limited basis. 
Those that do open will have strict controls 
over the number of visitors allowed in, and 
other restrictions and changes (see related 
story on page 14).

The hospitality sector is also a mixed 
picture. Some prominent hotels and resorts, 
including Kripalu and Blantyre, have decided 
to close for the season.

Other hotel and resort properties will 
be open, but within limits. Wheatleigh, for 
example, is designating itself as a “private 
sanctuary” this year, with limitations on the 
number of guests. They also are making the 
dining facilities and surrounding property 
available to registered guests only, rather than 
the usual practice of being open to the public.

Other facilities are opening with operations 
as close to normal as allowed under the new 
state guidelines for safety and sanitation. 
Among these are the Red Lion Inn in Stock-
bridge, which is offering alfresco dining in 
its courtyard for guests, and Hotel on North 
in Pittsfield, which is offering a special $99 
nightly rate for Massachusetts residents 
through Sept. 30.

Practical aspects
The saying “the devil is in the details” 

has been especially relevant in the process 
of reopening the nation’s economy and other 
activities after the initial shutdowns imposed 
by the emergence of the coronavirus.

Along with the much of the nation, Mas-
sachusetts has been moving in the direction 
of “reopening” on a gradual basis.

Because of the lack of federal policies, 
the overall approach and details of lifting 
emergency orders have been left to the in-
dividual states.

In Massachusetts, the administration of 
Gov. Charlie Baker has set up a staged plan, 
with reopening in four basic phases. These 
restrictions and guidelines will have a large 
role in the prospects for tourism this year.

Butler is a member of a special state work-
ing group under Lt. Gov. Karyn Polito and 
Secretary of Housing and Economic Devel-
opment Mike Kennealy that represents the 
state’s restaurant, hotel and tourism industries 
to propose safety guidelines and protocols.

He said he is not able to discuss the specif-
ics of that group’s deliberations until they are 
publicly released. However, its general goal 
is to incorporate the needs of those industries 
in the formulation of specific policies regard-
ing reopening.

This reopening process started with the 
first two phases in mid May and early June 
respectively. This has allowed specified 
businesses and activities to open and expand 
their operations under state guidelines and 
restrictions. For example, in the current 
phase, restaurants, retailing and some other 
business are now allowed to open with mini-
mal social contact.

The third phase, slated to begin no earlier 
than June 29, will allow other attractions such 
as museums and movie theaters to resume 
limited operations. Large gatherings without 
social distancing will continue to be prohib-
ited or severely restricted. The final stage 
of “normal” will only go into effect after a 
coronavirus vaccine or effective treatments 
for COVID-19 are achieved.

However, while the state’s plan has 
provided a basic road map, there has been 
confusion due to the complex details and 
requirements, many of which have only been 
announced very close to their implementa-
tion. There have also been mixed messages 
in some cases, such as the recent friction 
over the reopening of churches.

Both Andrus and Butler said that it is 
important for guidelines and requirements 
to have the flexibility and clarity to support 
the tourism sector while addressing the needs 
of public health and safety.

Officials, businesses hold 
some hope for season as 
reopening moves forward

Outlook remains uncertain for summer tourism

Betsy Andrus, executive director of the Southern Berkshire Chamber of Commerce, believes the combined impact of the pandemic and the likely reduction of 
tourist spending in the region this summer makes it all the more important for Berkshire residents to shop local whenever possible. “If you really want to preserve 
local businesses and the qualities of the Berkshires we all cherish, it’s more vital than ever to actually support these businesses by shopping at them,” she says.

“We’re hoping that, 
although this will be a 

different summer, it will 
not be a lost summer.”
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“There are many different circumstances 
involved,” Butler said. “Some properties can 
open safely more quickly than others. The 
state’s timelines and requirements need to 
account for that.”

Butler added that there is also a push 
in the Berkshires for more fl exibility on a 
regional basis, because 
of the differing charac-
teristics and situations 
around the state.

“The Berkshires are 
very organized in ad-
vocacy for a regional 
approach to account for 
the differences between Berkshire County 
and Boston,” he said. “That includes possibly 
moving up some of the phases here if the 
public health data indicates we’re prepared 
to do things sooner rather than later.”

Planning and fl exibility
Another important factor is clarity. “The 

longer we go without knowing what we can 
plan for, the more diffi cult it will be for busi-
nesses to make decisions and preparations,” 
said Butler.

Andrus expressed a similar view. “Many 
businesses are very confused by it all,” she 
said. “At the chamber, we are constantly 
getting calls from members asking ‘When 
can we open?’ and ‘What do we have to do 
when we open?’ I spend a lot of time read-
ing everything available and talking to our 
legislators to keep up with the decisions and 
actions by the state to give them the best 
information we can.”

She pointed out that the situation is fur-
ther complicated by the varied policies of 
individual towns and cities regarding locally 
allowed activities, uses of properties, parking 
requirements and other regulations.

She said the chamber has been talking 
to local offi cials to advocate for temporary 
relaxation of some of their codes and regu-
lations to allow businesses to make accom-
modations to the current situation.

“During this period, we all have to think 
outside the box,” she said. “Businesses 
have to try different things to compensate 
for the loss of customers, social distancing 
and other effects of the pandemic. We’re 
requesting that local offi cials and boards 
allow them the fl exibility to do that.”

“For example,” she 
continued, “if a store or 
restaurant has to limit 
the number of people it 
can allow inside, they 
should be able to make 
up for that by spreading 
out with merchandise 

displays or table service outside on the 
sidewalks.”

Some communities, such as Pittsfield 
and Lenox, have recently taken action to 
allow restaurants to utilize sidewalks and 
other public spaces for outdoor seating, and 
have implemented a streamlined application 
process for this seating.

Andrus noted that the chamber recently 
collaborated with Fairview Hospital and the 
Rotary Club to prepare information packets 
for businesses, which were distributed in 
early June. “We collected the latest informa-
tion available to provide an overview and 
guidance,” she said.

While revenue from tourism is vital to the 
Berkshire economy, Andrus emphasized that 
the pandemic’s impact also highlights the 
importance of local support of businesses.

“We all think we understand the concept 
of ‘Shop Local,’” she said. “But the impact 
of COVID has underscored exactly why that 
is so crucial. Local businesses are already 
struggling with the closures and restrictions 
that have been imposed by the virus. It is 
much more diffi cult for them to survive 
when people buy everything online at outside 
websites or shop at chain stores. So, if you 
really want to preserve local businesses and 
the qualities of the Berkshires we all cherish, 
it’s more vital than ever to actually support 
these businesses by shopping at them.”◆

“We’ve been surprised at 
how many people are calling 
us to ask about reservations 
and other information about 

visiting this summer.”
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COVERstory

BY JOHN TOWNES
After several months of total uncertainty 

during the early stages of the COVID-19 
crisis, museums throughout the Berkshires 
are preparing to welcome visitors back to 
their galleries and spaces in July as part 
of the next phase of the state’s reopening 
process.

Among them are the Norman Rockwell 
Museum (NRM) in Stockbridge and the 
Massachusetts Museum of Contemporary Art 
(MASS MoCA) in North Adams. These two 
very different institutions illustrate both the 
similarities and variations of how museums 
and other cultural, historic and recreational 
sites are handling the requirements and plans 
for reopening.

“We’re getting ready to provide people 
with the opportunity to once again visit our 
museum, view the art in person, and have 
joyful, inspiring and healing experiences 
here,” said Laurie Norton Moffatt, execu-
tive director of the NRM. “It’s especially 
important now for people to have a respite 
from the pressures and problems we’re all 
dealing with.”

Tracy Moore, MASS MoCA’s deputy di-
rector, said that museum’s staff is enthusiastic 
about ending its pandemic-induced hiatus.

“We’ve missed everybody, and we’re 
looking forward to welcoming them back 
to MASS MoCA,” she said.

In the early days of the coronavirus crisis, 
it was not known when – or if – museums 
and other cultural, historic and recreational 
properties would reopen this summer. Some, 
such as the Frelinghuysen Morris House & 
Studio in Lenox, decided early on to remain 
closed for the season.

Others are reopening this summer, al-
though on a more limited basis than usual. 
In addition to the NRM and MASS MoCA 
they include the Berkshire Botanical Garden, 
Berkshire Museum, Chesterwood, Clark Art 
Institute, Hancock Shaker Village, Naum-
keag Public Garden and Historic Home, and 
The Mount, among others.

Nevertheless, in the “new normal,” re-
opening is not simply a matter of setting 
a date, unlocking the doors, and allowing 
people inside. Institutions will be operating 
on a very different basis on many levels this 

summer. These are driven by a combination 
of state requirements and individual institu-
tional policies.

The exact timing and nature of the reopen-
ings will depend on 
the state’s COVID-19 
policies and whether 
the spread and rate 
of overall infections 
increases significantly.

All properties will be 
following required and 
voluntary guidelines 
for social distancing, 
intensified sanitation, 
and other health and safety protocols. That 
extends to countless small details.

There are also behind-the-scenes changes in 

administration and business operations, such 
as insurance and liability issues.

In addition to state requirements, Moore 
said that national museum associations 

have been holding web 
conferences and re-
leasing recommended 
procedures on how to 
safely reopen amidst 
an ongoing pandemic.

Also, the manage-
ment teams of muse-
ums and other proper-
ties in the Berkshires 
have been working 

together closely to coordinate their plans 
and strategies for this unusual summer. 
“There has been great collaboration among 

our peers across the region,” said Moore. 
“We all meet regularly on Zoom to share 
common concerns, ideas and plans as we 
prepare to reopen.”

Different institutions
At the same time, the nature of the pro-

grams and the physical characteristics of each 
site require specific strategies and actions.

The NRM, for example, is on a 36-acre 
scenic property in a rural section of Stock-
bridge at 9 Glendale Rd. ( Route 183), with 
large open grounds and scenic views. The 
NRM was founded in 1969 with the help of 
Norman and Molly Rockwell, who lived in 
Stockbridge in their later years.

It is dedicated to Rockwell’s art and houses 
the world’s largest collection of his work, as 
well as a collection of more than 100,000 
items of his personal and professional memo-
rabilia. It also has become a major museum 
of illustration – with collections, special 
exhibits, and programs about contemporary 
and historic illustrators.

The property includes the main gallery 
building, Norman Rockwell’s former work-
ing studio, and a historic house that serve as 
the museum’s offices.

While the main gallery building is a 
contemporary structure that was opened in 
1993, it is based on classic New England 
architecture, and has interior characteristics 
of a traditional art museum, reflecting the 
qualities that Rockwell’s art represented.

In contrast, MASS MoCA occupies a 
sprawling 16-acre complex of 19th century 
former industrial brick buildings in the urban 
center of North Adams.

It features contemporary and cutting-edge 
art in a variety of media, including music, 
sculpture, dance, film, painting, photography, 
theater and boundary-crossing works. It also 
holds a full schedule of events, including 
concerts, alternative cabarets, world music 
dance parties, indie-rock and progressive 
bluegrass festivals, outdoor films, and avant-
garde theater.

MASS MoCA was developed as a com-
munity revitalization initiative, in a partner-
ship between the city of North Adams, the 
state government, and other supporters in 
the private sector. Its opening in 1999 was 
the culmination of 15 years of planning and 
development.

The closing of these institutions follow-
ing the emergence of the coronavirus in late 
February and March placed them in a state of 
uncertainty of unknown extent and duration.

The NRM initially continued to pay its 
full staff, but in April it announced extensive, 
and painful, financial mitigation measures, 

PHASE 3 REOPENING LIES AHEAD

Museums mounting plans to bring galleries back to life   
The Norman Rockwell Museum hopes to replace the “Temporarily Closed” sign with 
open doors as it prepares to resume limited operations in July. Along with social 
distancing accommodations and other changes inside the museum, there are plans 
to make greater use of the spacious grounds as part of the visitor experience.

“There has been great col-
laboration among our peers 

across the region,” said 
Moore. “We all meet regular-
ly on Zoom to share common 
concerns, ideas and plans as 

we prepare to reopen.”
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including furloughing 42 of its 65 staff mem-
bers, and salary reductions for the remaining 
employees.

“That was a heartbreaking decision,” said 
Norton Moffatt. “But we had to make dif-
ficult decisions based on what was known 
at the time.”

NRM was subsequently able to retain and 
pay its staff for at least eight weeks, with 
the aid of Paycheck Protection Program 
(PPP) funds it received from the federal 
government.

MASS MoCA also was placed in an 
unexpected limbo. It closed and initially 
cancelled all remaining performances and 
events through late June. It announced that 
120 of the museum’s 165 employees would 
be laid off, and those remaining would take 
salary cuts. “We shut down everything except 
for basic essential services,” said Moore.

Site-specific strategies
As the situation with COVID-19 evolved, 

the state eventually released a plan for re-
opening that has included phased-in resump-
tion of allowed activities. This has allowed 
businesses and organizations to plan and 
move forward.

Museums are among those that fall within 
phase three of the reopening process, which 
is tentatively slated to take effect on June 
29 at the earliest (with the potential for 
further delays due to infection rates and 
other criteria).

Norton Moffatt said the NRM is proceed-
ing on the assumption that it will be able to 
reopen in July, while recognizing that the 
fluctuating pandemic situation might require 
that to change.

“In the early days of the pandemic, we 
had no idea when we’d 
be able to reopen, or 
if there would be any 
summer season at all,” 
she said. “Now, with 
the state plan, we know 
the earliest date we can 
open, and we decided 
to make that our goal-
post. So, we’ll be ready to open, whether 
it’s July or later. If it must be delayed, we’ll 
just be patient and wait.”

She expressed confidence that the museum 
and the public will make whatever adjust-
ments are necessary.

“It’s all very doable,” she said. “Our goal 
is to create a safe, welcoming, and comfort-
able museum experience and environment. 
But it won’t normal, compared to what it was 
before the pandemic. The requirements for 
social distancing and other changes are not 
what we’re used to. But the new norms will 
become more natural over time.”

MASS MoCA began its planning for re-
opening with the release of the state schedule 
in mid-May. “We’ve been working internally 
for about a month to plan our reopening 
across all areas of the museum,” Moore said 

in early June. “We’re prepared, but some of 
the details will depend on further specifics 
from the state on what will be allowed.”

In a general sense, the number of people 
who will be allowed inside museum build-
ings will be significantly reduced to enable 

social distancing.
To control that, mu-

seums are adopting sys-
tems of advance ticket-
ing. Rather than simply 
purchasing an admis-
sion on site, visitors 
are being encouraged 
to buy tickets online or 

over the phone for a specific time in advance.
“The timed tickets are one of the biggest 

shifts we’ve had to make,” said Moore. “For 
example, it also involves collecting emails 
of the people in a group, to enable contract 
tracing if necessary.”

Norton Moffatt concurred that advance 
ticketing is among the more complex aspects 
of the transition. “It’s something theaters and 
other performing arts venues have always 
done, but it’s new for us,” she said.

At both museums, this will have elements 
of reservations combined with the flexibility 
to allow people to spontaneously visit the 
museum.

“People who buy tickets in advance for 
a specific time will have priority,” said 
Norton Moffatt. “However, people who 
simply show up will still be able to go into 

the museum. But they may have to wait if 
it is at capacity,”

Inside galleries will be fully accessible, 
including planned exhibitions. There will be 
measures to facilitate social distancing and 
prevent crowding. Group activities such as 
gallery tours will not be available, at least 
initially.

At NRM, greater emphasis will also be 
placed on use of its grounds, which include 
large lawns with scenic views. These areas 
will be utilized to provide a relaxing setting 
for the public and also for practical purpose, 
such as serving as a waiting area for visitors 
to the museum.

“One of our goals in this is to encour-
age more people to discover and enjoy the 
beautiful grounds here,” said Norton Moffatt.

In addition, the museum’s indoor offerings 
will be augmented on the property.

“Since we won’t have tours, we’re looking 
at having a docent outside to answer people’s 
questions about the art,” she said. “We also 
plan to have art displays outside, and pos-
sibly talks and other activities, as long as it 
can be done safely with social distancing.”

MASS MoCA, on the other hand, is a laby-
rinth of vast galleries, mid-sized and small 
spaces, and hallways and walkways spread 
out among several levels and buildings. The 
nature of its art is also diverse, including small 
and large installations, and multi-media and 
high-touch interactive presentations.

continued on next page

“Our goal is to create a safe, 
welcoming, and comfortable 
museum experience and en-
vironment. But it won’t nor-
mal, compared to what it was 

before the pandemic.”
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Helen thinks she’s got it, but she isn’t sure.

BerkshireMM.com • (888) 232-6072

Helen thinks she’s got it, but she isn’t sure.Helen thinks she’s got it, but she isn’t sure.
Money management helps you have enough, 

because you can’t afford to run out.
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“Our goal is to allow people to explore 
MASS MoCA as close to normally as 
possible, while also accounting for social 
distancing and safety,” said Moore. “We’ve 
had to rethink visitor flow and other details to 
prevent crowding. We’re developing overall 
plans while handling each space individually 
based on their characteristics.”

She said all the spaces in MASS MoCA 
will have staff members in place who will 
be trained in methods of ensuring social dis-
tancing. Other changes will made throughout 
the complex.

“Our vast open galleries, for example, are 
naturally more conducive to social distancing 
with minimal staff guidance,” she said. “In 
other areas, we’ll have more staff involve-
ment and other controls. In those spaces 
we’re reducing the number of entry points 
and are installing directional signs. Traffic 
patterns are also being changed, such as 
making certain areas one way.”

Interactive displays and activities, such 
as an area in which people are encouraged 
to use musical instruments on display, will 
be closed. Children’s activities that involve 
touching materials are also being canceled 
for now.

MASS MoCA recently announced the 
cancellation of its annual multi-day Fresh 
Grass music festival, which was scheduled 
for late September, but they are planning to 
hold other smaller performances and events 
later this summer.

“We’re analyzing our indoor perform-
ing spaces to determine what can be done 
in them in terms of appropriate audience 
sizes and social distancing,” Moore said. 
“We also will be using outdoor spaces for 
performances more.”

Financial impact
The pandemic has also had an impact on 

institutions’ finances and management func-
tions, with the loss of admissions and other 
earned income, the added expense of COVID 
mitigation, plus the unknown effect on fund-
raising and other development activities.

Norton Moffatt emphasized that the NRM 
will survive, but the situation has impacted 
their finances and altered their usual strate-
gies for analysis and planning.

“We always do a lot of calculating and 
estimating to plan our operations and set our 
budgets with goals and targets,” she said. 
“However, there are so many unknowns in 
this situation that it’s much more difficult to 
be too specific or do long-term planning. I 
suppose you could say we’ve shifted from 

developing annual plans to planning on a 
three-month basis.”

She added that one underlying reality is 
clear for now. “For the time being, we are 
assuming our budget and operations will be 
smaller,” she said.

MASS MoCA has 
also had to significantly 
alter its planning and 
projections. “No aspect 
of our operations will 
be the same as before,” 
said Moore. “We’re 
ramping back up but 
in a scaled down way.”

She expects that the 
current limitations will continue for at least 
a year. “Looking into the future, we’re basi-
cally assuming that this is the ways things 
will be at least through 2021,” said Moore.

In terms of this summer, Moore said 

attendance will not likely be what it is nor-
mally. Ultimate levels will be determined by 
a variety of factors, including the specifics 
of what activities the state allows and the 
degree to which people embrace the op-

portunity to engage in 
those activities.

Nevertheless, she 
said there are also posi-
tive possibilities. “We 
have three exciting new 
exhibitions opening, 
including one that cov-
ers 40,000 square feet,” 
she said. “We expect 
that will be a big draw. 

We’re also hopeful that there is an eager-
ness to come back to MASS MoCA within 
the local community, and that people from 
elsewhere are ready to visit the Berkshires 
and MASS MoCA .”

Moore added that, despite the limitations, 
MASS MoCA will remain as close to its 
normal identity as possible. “The scale won’t 
be quite as large, but it will still be the same 
MASS MoCA experience,” she said.

Norton Moffatt also was reluctant to make 
specific projections of the levels of visitors 
the NRM anticipates this summer.

“In other years, the number of visitors 
here was more predictable, but not now,” 
she said. “In our projections we’re being 
conservative and estimating we’ll see about 
40 percent of our normal number of visitors 
this summer.”

She did cite a few potential indicators, 
including an online survey the museum 
conducted in late May to gather the opinions 
of potential visitors. She said an encouraging 
percentage of respondents were hoping to 
visit the museum within the next few months.

Overall, she said, the NRM has several 
basic categories of visitors with differing 
dynamics.

“We look at it in three ways,” Norton Mof-
fatt said. “First and foremost is the immediate 
community and people who live within 50 
miles. We recognize the importance of being 
here for the local community as our priority. 
Once we’re open again, they will be able to 
come without having to travel far or staying 
someplace overnight.”

Another category includes second-home 
owners and other part-time residents. “We 
expect that many of them will be here this 
summer and will be looking for things to 
do, including going to museums,” she said.

The third category is more uncertain. 
“The big question will be the destination 
visitors who come to the Berkshires from 
farther away for a weekend or vacation,” she 
said. “We do not know how many of those 
potential visitors will decide to come to the 
Berkshires this summer.”

Norton Moffatt added that one source of 
visitors to the museum will be down this year.

“This year, coach bus tours and other travel 
groups have been cancelling,” she said. “So 
that’s one area where we know there will be 
a steep decline.”

Norton Moffatt pointed out that, while 
the pandemic has made life much more 
challenging, it has also highlighted the vital 
role of the arts.

“All of us recognize the importance of cul-
ture and tourism in the Berkshire economy,” 
she said. “And, on a human and social level, 
people need a respite from the pressures 
everyone is dealing with. Despite everything 
that has been happening in the world, we can 
still enjoy life and be uplifted.”◆

Signage will alert future visitors to capacity limitations for the Fantasias Modulares exhibit by Ad Minoliti 
in one of the few space-limited galleries at MASS MoCA. Staff will be in place throughout the museum to 
ensure proper social distance is maintained by visitors as they wander through the vast open galleries.

“On a human and social 
level, people need a respite 

from the pressures everyone 
is dealing with. Despite every-
thing that has been happen-
ing in the world, we can still 
enjoy life and be uplifted.”

Lee Bank & Berkshire Grown
CULTIVATING COMMUNITY
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Beacon owner 
says reopening 
tied to movie 
industry timing
New social-distance seating plan 
among safety measures in place 

BY JOHN TOWNES
Movie theaters are preparing to turn on the 

projectors in July as they resume operations 
under the next phase of the state’s reopening 
process.

However, like many aspects of life these 
days, that is not as straightforward as it 
seems. Movie theaters have to account for 
the complex dynamics of the film industry, 
in addition to the unpredictable status of 
the coronavirus pandemic and reopening 
guidelines.

The current situation has created a chicken-
and-egg scenario, according to Cory Jacob-
son, owner of Phoenix Theatres and Insight 
Management, which owns and operates the 
Beacon Cinema and the Kinnell-Kresge 
Building in downtown Pittsfield.

When the pandemic emerged, movie 
theaters throughout the world closed down 
as part of widespread prohibitions on large 
gatherings. Film studios responded to the 
situation by postponing the planned theatrical 
releases of their films during the shutdown.

“In order to open, theaters need to have 
films to show – but, at the same time, the 
studios have been hesitant to release films 
because theaters haven’t been open,” said 
Jacobson, whose independent business op-
erates four multiplex cinemas in Michigan 
and Iowa along with the six-screen Beacon.

The timing of the shutdown added to the 
problem of planning and promoting releases 
for the summer, which is the peak period for 
the film industry, when its biggest movies 
are released.

Jacobson said studios informed theaters 
that they would not be able to release films 
until at least 70-percent of theaters in the U.S. 
and around the world were open.

“Major films are a huge investment, and it 
doesn’t make sense to release them when no 
one can buy tickets and see them,” he said.

Jacobson added that this situation is still 
in flux. His company had originally hoped 
to reopen the Beacon on July 1 if the Mas-
sachusetts guidelines permitted that. This 
was also based on the anticipated release 
patterns announced by the studios.

However, the postponement of several 
films caused Phoenix Theatres to push its 
planned opening to July 10.

That coincides with the new release date 
for Unhinged, a film starring Russel Crowe 
by a new studio, Solstice Pictures, which 
was originally scheduled to open July 1. 
”They wanted to make a big impression by 
opening the first major film of the summer,” 
said Jacobson.

The prospects for July were further un-
settled when Warner Bros. postponed the 
planned July 17 opening of Tenant to July 
31. That film by Christopher Nolan (director 
of several Batman films) is expected to be a 
major tentpole for the summer. Warner Bros. 
also rearranged other films on its schedule.

For moviegoers, these delays simply 
mean a slightly longer wait to see these 
films. However, for theater operators, this 
created a domino effect that has added to 
the volatility that challenges their ability to 
plan their operations.

This situation also illustrates the interde-
pendence of the film and theater industries, 
and the complexities of the pandemic. One 
reason for the delays is uncertainty over 
when theaters in New York and other major 
metropolitan markets will open.

Jacobson believes that scheduling and the 
selection of films will return to something 
approaching normal by October, barring 
unforeseen circumstances.

In the meantime, Jacobson said his com-
pany has been looking at potential solutions 
to augment the lim-
ited supply of studio 
films. One potential 
source of alternative 
fare is Fathom Events, a 
company that provides 
one-time showings of 
film classics, theatrical 
performances and other special programming 
to theaters.

Another idea Jacobson has is to work with 
local film festivals that were cancelled this 
year because of the pandemic.

“In Dubuque, there is an annual film 
festival that had to be cancelled this year 
because of the COVID situation,” he said. 
“One morning at 2 a.m. I suddenly had the 
idea of showing some of the films they had 
booked in our theater there. It wouldn’t be 
an actual film festival, but it would allow 
those films to be seen, and provide us with 
something to show.”

He said the organizers of that festival were 
interested. He said he is also discussing the 
idea with organizers of the Berkshire Interna-
tional Film Festival, which recently cancelled 
its 2020 festival after initially rescheduling 
it for later in the year.

Complex reopening process
The fact that closing and reopening poli-

cies have been left to individual states adds 
another complication for businesses like 
Phoenix that operate in more than one state.

Jacobson noted that Phoenix’s headquar-
ters and theaters in Michigan are located 
in the Detroit area, which has been one of 
the regions hardest-hit by the pandemic. 
Michigan has been reopening on a regional 
basis, with the Detroit area still under strict 
guidelines.

Phoenix also operates a theater in Dubuque, 
Iowa. There movie theaters were allowed to 
reopen on May 28, and an initial limit of 
50-percent capacity has since been lifted.

“Even though we had permission to open 
our theater in Iowa several weeks ago, our 
offices and support staff in Michigan were 
still under stay-at-home orders, so we decided 
not to open in Dubuque,” Jacobson said. “We 
wanted to wait and use the time to focus on 
training and other safety measures for all our 
theaters instead.”

Massachusetts has been more difficult to 
predict, he said, because its phased-in guide-
lines have been complex and not announced 
far in advance.

“We’ve been operating under the as-
sumption it would be July 1, but had not 
received final word on that,” he said. “Our 
delay to July 10 may work out better for us 
ultimately as this might be a less ambitious 
date to expect approval from the state of 
Massachusetts as well.”

In any event, Jacobson said, Phoenix has 
placed its priorities on being prepared from 
both a safety and business standpoint to set 
its specific opening dates.

“Our management group has spent the 
past few months working on developing a 
comprehensive plan to carefully reopen our 
theaters,” he said.

Among other steps, Phoenix developed 
new safety protocols for every aspect of the 

theaters’ operations, with guidelines based 
on the standards of federal, state and local 
governments, as well as the National As-
sociation of Theatre Owners.

Jacobson and a small specialized train-
ing group have been visiting each of the 
company’s theaters and working with their 
managers and employees.

In addition to measures like intensified 
cleaning and sanitation protocols, they have 
developed social distancing guidelines in 
all theater auditoriums and common areas.

They have instituted 
a checkerboard pattern 
of seating to accom-
modate social distanc-
ing. They also have 
a system of advance 
reserved-seating pur-
chases using computer 

software that can be configured to ensure that 
customers will not be within six feet of other 
guests who are not in their groups. (A video 
detailing Phoenix Theatres’ reopening plan 
and a complete listing of safety protocols are 
available at www.phoenixmovies.net/covid.)

Jacobson said that the Beacon’s individual 
auditoriums have a capacity of 50 or 60 seats. 
They will be limited to about 50 percent, or 
25 to 30 people.

He added that one silver lining of the 
expected initial reduction of films will be 
the ability to show them on more screens at 
the same time, and also schedule them in a 
way that allows for more thorough cleaning 
between showings.

Jacobson said he is confident about his 
company’s prospects for weathering the 
present situation overall.

“This challenge was completely unex-
pected, and affects literally everyone in the 
world,” said Jacobson. “However, we’re 
fortunate to have a very good executive staff 
who have prepared for this.”

Video game assist
That preparation process got an assist from 

an unlikely source.
Jacobson explained that a member of the 

company’s management team plays a board 
game called Pandemic, which has been popu-
lar for several years. The game is based on 
players working together to find solutions to 
handle theoretical disease outbreaks.

“When news of COVID-19 first emerged 
in January, he noticed close similarities to 
the patterns in one of the game’s scenarios,” 
said Jacobson. “Before it became generally 
perceived as a problem in the U.S., he told 
us early on we should be ready for it to be-

come extremely serious. He warned us that 
the U.S. would soon be like China and Italy. 
So we kept some cash in reserve and started 
getting ready weeks in advance.”

Some observers and members of the indus-
try have been concerned that the shutdown 
might move the public away from watching 
movies in theaters and accelerate the trend 
towards in-home viewing.

However, Jacobson believes it has had 
an opposite effect. He noted that, during 
the shutdown, a handful of films slated for 
theaters were released on streaming video 
instead. Most were not successful.

“I’ve been through previous times when 
it was predicted that new media like video 
and DVDs would be the end of the theater 
business, and that didn’t happen,” he said. 
“I believe one of the things that has come 
out of the closures is that movie theaters are 
one of the businesses that serve the desire of 
people to get out of the house and have social 
experiences and entertainment.”

Jacobson did express frustration with the 
situation, however.

“I’m in this business because I love mov-
ies,” he said. “But lately our job has been 
to do everything we can to create a safe 
environment, and telling people about that 
so they will feel comfortable coming to the 
movies again. I can’t wait until we can get 
back to our real job of telling people about 
movies themselves and getting them excited 
about the new films coming out.”◆

“Our management group has 
spent the past few months 
working on developing a 

comprehensive plan to care-
fully reopen our theaters.”
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LODGING & dining

BY BRAD JOHNSON
For Rob Trask, having a good – and ample 

– staff has been a key ingredient in the success 
of his restaurant, 51 Park, in downtown Lee.

Another has been the growing community 
support for his concept for 51 Park, which he 
describes as “offering a value price point but 
with a big focus on freshness and quality.”

So, when the statewide shutdown order 
on March 24 due to the COVID-19 crisis 
compelled Trask and his fellow restaurateurs 
throughout Massachusetts to suspend on-site 
dining operations immediately, he opted for a 
path that put the interests of his staff and the 
community they serve at the top of the list.

That included retaining all staff members 
who wanted to stay on the job during the 
shutdown, and retooling the business to 
provide takeout and delivery services that 
were permitted under the emergency order.

It also included a related initiative that 
sought to address the needs of area children 
whose families may be experiencing food 
insecurity due to the pandemic and the clos-
ing of schools.

And, now that the state’s reopening process 
has reached a point where restaurants are al-
lowed to resume on-site dining on a limited 
basis, Trask believes that keeping his staff and 
the community engaged during the shutdown 
will help 51 Park regain enough business 
to carry it through to whatever comes next.

“It’s been going very well,” said Trask 
midway through the first week of having 
on-site dining with outdoor seating only – an 
interim stage before a return to indoor dining 
under the state’s guidelines. “There was some 
initial hesitation, and people were unaware 
that this was happening. But, for the most 
part, customers are very happy just to get out.”

Trask, who grew up in Lee and now lives 
in West Stockbridge, has been operating 
a restaurant at the Park Street location for 
16 years, the last six of which have been 
as 51 Park.

He noted that under normal conditions 
the restaurant, which serves lunch and din-
ner seven days a week, has a regular staff of 
about 40 throughout the 
year. That rises to over 
50 during peak periods.

“There used to be a 
bigger swing [in staff-
ing] between seasons,” 
he said, noting that the 
range tightened in part 
because of steadier year-round business.

“In our market, we hit on something that 
works very well in concept and price point,” 
he said. “That has helped keep our business 
and staffing steady throughout the year.”

To further support that concept, he made 
another strategic decision. “A few years ago, 
we started over-staffing, especially in the 
kitchen,” Trask explained, noting that this 
was done primarily to avoid the stress of those 
occasional situations where the restaurant 
found itself understaffed due to unexpected 
absences or unusually high customer volume.

“What we found is that this resulted in 
a better customer experience,” he added. 
“That comes at a cost, but it balances out 
if it brings in enough additional business to 
offset that cost.”

COVID disruption
That equation was suddenly rewritten with 

the introduction of a new variable: a viral 
pandemic that put commonplace activities 
such as restaurant dining on indefinite hold.

In Massachusetts, that came about through 
Gov. Charlie Baker’s emergency order requir-
ing all nonessential businesses to shut down 
immediately in an effort to stem the spread 
of the disease.

“The week leading up to the shutdown, 
you could get a sense that things were about 
the change,” said Trask in an early June in-
terview. “But I was definitely not expecting 
a full shutdown, and I never would have 
guessed that it would have gone on as long 
as it has. However, I do think it was the right 
thing to do.”

While restaurants were allowed under the 
emergency order to provide limited takeout 
and delivery service, Trask said that at first 
he didn’t see that as a good option for 51 
Park, noting that takeout only accounted for 
about 10 percent of his business and that the 
restaurant had never done delivery.

“My initial inclination was that we should 
just take a few weeks off and shut down,” 
he said. “But I saw the anxiety and stress 
the staff was feeling about this. And I also 
wanted to be there for the community as we 
all got through this situation together.”

So, Trask and his team put their energy 
into turning 51 Park into a full-scale takeout 

and delivery operation.
“The shift was like 

creating a whole new 
business model,” he 
said. That included 
such changes as tran-
sitioning to an online 
ordering system and 

installing heat lamps in the bar area to serve 
as a holding station for orders.

It also meant moving staff members to 
new positions and responsibilities. Trask 
said that, in deciding to remain open under 
these limited operations, he also decided to 
keep his entire staff on board – or at least 
those who were able to stay on board under 
the shutdown circumstances.

“The initial take was that I was not going 
to officially lay anyone off,” he said. Some 
staff members, he added, did choose to take 
time off due to issues such as a lack of child 
care during the shutdown, or because of health 
concerns for themselves or other members 
of their family that made sheltering at home 
the safer option.

The new business model got off to a some-
what shaky start. “The first couple of days, 
we only did a few hundred dollars in takeout 
orders,” said Trask. “But it slowly picked up, 
and overall we’ve been busier than I expected. 
It has been quite a ride as far as that goes.”

He attributed that to a strong show of sup-
port from the community that the restaurant 
has served over the years. “People were really 
supportive,” he said, noting that this included 
51 Park regulars as well as new customers. 
“Many of them were thankful that we were 
here for them.”

The economic upheaval caused by the 
pandemic also resulted in increased food 
insecurity for some families in the region. 
That situation was exacerbated by the clos-
ing of area schools and the loss of access to 
free meals served there for children from 
low-income families.

Trask saw this as an opportunity to lend 
a helping hand. “Right after the school 
shutdown took effect [on March 13], we 
announced that we would offer free kids’ 
meals,” he said.

These meals were – and continue to be – 
available every day between 11 a.m. and 2 
p.m. “There is no additional purchase nec-
essary to get these kids’ meals,” Trask said. 
“People can call in an order or do it online. 
It’s done on the honor system.”

He noted that the selection of meal options 
goes beyond those included on 51 Park’s 
existing kids’ menu. “There are things like 
chicken and broccoli, with an emphasis on 
meals that are more 
nutritious,” he said.

During the past few 
months, more than 300 
of these free meals 
have been provided by 
51 Park. “I originally 
thought we’d see more 
demand for them,” said Trask. He noted that 
some of the need for the free meals was miti-
gated by the decision by many area schools 
to continue to prepare and provide takeaway 
lunches for children during the shutdown.

Next series of adjustments
As the shutdown restrictions started gradu-

ally being eased in late May, Trask and his 
team at 51 Park began preparing to welcome 
guests for on-site dining on a limited basis.

Beginning on June 8 restaurants were al-
lowed to resume on-site dining – at first for 
outdoor seating only, with indoor dining to 
follow. This step came with a whole host of 
new guidelines and protocols for staff and 
guests alike.

Trask said these guidelines have required 
additional training for staff and logistical ad-
justments for both outdoor and indoor service.

“For those who have been here, we’ve been 
having these conversations about training and 
guidelines,” he said. This, he added, is meant 
to ensure that staff members are following all 
required safety procedures, but also so that 
they feel empowered to address situations 
where customers may need to be reminded 
about safety protocols, such as wearing masks 
while waiting for a table.

He noted that some staff members who 
took time off during the shutdown are now 
back on the job. “Most are coming back 
immediately,” he said, adding that, overall, 
staff members have been upbeat about the 
return to dealing with the public. “I see more 
excitement than concern.”

The restaurant has an existing porch which 

is being used for outdoor seating, although 
with tables spaced further apart and partitions 
placed to control traffic flow. This seating is 
complemented on a temporary basis by a few 
picnic tables on a grassy section in front of 
the porch. These are being used while a new 
courtyard is being constructed on the right 
side of the building to provide additional 
permanent outdoor seating.

For a planned resumption of indoor dining, 
Trask said that tables are being removed in 
the main dining area to create more space 
between dining parties (which will be limited 
to six guests). “We’ll probably reduce the 
seating inside by about half,” he said, noting 
that the restaurant normally seats up to 75.

Seating in the bar area will also be removed 
due to space constraints in that high-traffic 
area which leads to rest room facilities.

Plans for expansion
Along with the resumption of regular 

operations at 51 Park, Trask is also in the 
preliminary stages of a few additional proj-
ects. Key among them is a brew pub that 
he is planning for a tentative location in 
downtown Pittsfield.

“I’ve always had a keen interest in craft 
beer,” he said, adding that this interest origi-
nally led him in early 2019 to explore adding 
a brewery to his Lee operations.

That plan, which would have utilized an 
existing building behind the restaurant for a 
small craft brewing operation, ultimately was 
discarded due to regulatory issues.

“I decided investing in a second location 
made more sense,” Trask said. He added 
that Pittsfield looked to be the best fit for his 
concept, which would be similar to 51 Park 
but with more menu items tied in with the 
on-site brewing.

His search for existing locations large 
enough for both a brewery and restaurant 
led him the commercial building at 41 North 
St. that most recently housed the former J. 
Allen’s Clubhouse Grille.

Trask said that, while the North Street 
location is the primary contender for the 
new brew pub, he is also considering other 
options in the city. He noted that final site 
selection and a start on the project should be 
coming in the near future.

“Right now the focus 
is on trying to reopen 
here,” said Trask re-
garding the time line 
for that project. “But 
I don’t think we’ll be 
waiting too long. This 
is a good time to get this 

work done, so that it will be ready to open 
when things are somewhat back to normal.”

Another project taking shape involves 
the building behind 51 Park that had earlier 
been eyed for the brewery. Trask said he is 
planning to raze that building and put up a 
new one that will house a second kitchen. 
“It would be too complicated to adapt the 
existing building for this,” he said.

He noted that the additional kitchen would 
support operations at 51 Park as well as the 
new brew-pub. “It would allow us to do a lot 
of the prep work [for the brew-pub] here,” he 
said. It also would handle the takeout business 
for 51 Park, which Trask will continue to em-
phasize even after the COVID crisis recedes.

“We’re definitely going to continue to do 
takeout,” he said. “I see that as becoming a 
much larger portion of our business than it 
was before the shutdown.”

In the meantime, Trask said he is glad to be 
gradually getting operations beck to normal 
with on-site dining. “I am encouraged by 
what we’ve seen so far,” he said, adding that 
sales were getting close to what they were 
before the shutdown.

That is helping to ease some of the financial 
strain experienced over the past three months. 
“We’ve been losing money since this went 
down,” said Trask, who acknowledged that 
this was in part attributable to being over-
staffed for the volume of takeout business 
being done during the shutdown. “We’ve had 
a successful run for the past few years, and 
have managed it as a short-term situation. 
But I don’t know if this could be sustained 
over a longer period.”◆

Owner Rob Trask says he is encouraged by the response to the limited resumption of on-site dining at 51 
Park in downtown Lee. “It’s been going very well,” he says. “There was some initial hesitation, and people 
were unaware that this was happening. But, for the most part, customers are very happy just to get out.” 

Staff retention, community focus 
pay dividends as reopening starts

Restaurateur rides out shutdown by putting interests of others first

“I was definitely not 
expecting a full shutdown, 

and I never would have 
guessed that it would have 
gone on as long as it has.”

“There is no additional pur-
chase necessary to get these 

kids’ meals. People can call in 
an order or do it online. It’s 
done on the honor system.”
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BY JOHN TOWNES
The hospitality industry is one of the eco-

nomic sectors that have been most strongly 
affected by the COVID-19 crisis and related 
restrictions.

Now, as the state rules are being relaxed, 
operators of hotels, motels and inns in the 
Berkshires are preparing to salvage as much 
of the summer season as possible under un-
certain circumstances.

Among them is 
Toole Enterprises, a 
Lenox-based family 
business that owns the 
Yankee Inn, the Courtyard by Marriott and 
the Hampton Inn & Suites in Lenox; Yankee 
Suites Extended Stay in Pittsfield; and the 
TownePlace Suites by Marriott in Naples, Fla.

“The hospitality industry has been among 
the hardest hit by the virus nationwide,” said 
Luke Toole, general manager of the Yankee 
Inn and asset manager of Toole Enterprises. 
“It’s a double-whammy in the Berkshires 
because we’re such a seasonal market. Hos-
pitality businesses here face a real problem if 
the summer season gets wiped out.”

Under the initial statewide emergency 
order in late March, hotels, motels, and inns 
were among the business that were allowed to 
remain open. However, they could not accom-
modate guests who were considered leisure 
or non-essential travelers. Instead, they were 
limited to housing vulnerable populations or 
essential workers such as healthcare profes-
sionals, emergency responders, construction 
teams and other front-line workers.

Guests were required to sign self-certi-
fication forms assuring that they were in a 
permitted category.

Then, the restrictions were further tight-
ened to prohibit out-of-state guests.

“Our occupancy rates fell into the single 
digits, and we had to reduce our staff to a 
skeleton crew,” said Toole.

He noted that the timing of the emergency 
order in March helped to minimize the impact 
initially. “March is among our slowest months 
anyway, which at least helped to mitigate the 
situation somewhat,” he said.

But his company and other regional hos-
pitality businesses have seen their losses 
increase over time.

“The longer the situation dragged on 
through April, May and early June, we all 
realized it could impact us in a big way if 
the limits went into the summer,” said Toole.

Those restrictions were lifted on June 8, 
when the state went into the second phase 
of its reopening plan. Hospitality facilities 
can now accept all types of guests, including 
tourists and business travelers, and operate 
at full occupancy, although they cannot book 
facilities for large gatherings.

Toole said the easing of restrictions will 
improve business, and his company’s proper-
ties are starting to get more bookings.

“We’re seeing business travelers again, and 
people are starting to reserve for leisure trips 
this summer,” he said. “This summer could 
be busy at times. That will depend in part 
on what attractions are open. I expect we’ll 
also see people who want to leave the cities 
and come here to hike and enjoy nature.”

However, Toole does not envision a 
significant comeback for the industry this 
summer. “There’s no way it’s going to be 

a good summer,” he said. “Every little bit 
helps, but I think overall this summer will 
likely be a loss.”

He noted that the prospects for upcoming 
summers can generally be gauged during the 
winter. People begin to make reservations in 
December and January, and most have been 
booked by mid-March.

“Based on that, we had a lot of reserva-
tions ,and this looked like it would be a good 
summer,” Toole said. “But then when [the 
pandemic] emerged, reservations basically 
stopped, and people started cancelling exist-
ing reservations. We also saw a waterfall of 
cancellations after Tanglewood announced 
that they were not having a season this year.”

Ironically, the initially positive rates of 
reservations added to the financial impact on 
hospitality businesses. Usually reservations 

are made with either a 
deposit or full payment 
that is held by the lodg-
ing facility. “Having to 
refund a lot of advance 

reservations added to the financial effects of 
the situation,” said Toole.

Operational changes
Like many other businesses, hospitality 

facilities have had to adapt their operations 
to more stringent requirements for social 
distancing, sanitation and other health and 
safety measures.

“When COVID first became a potential 
concern, the hospitality industry voluntarily 
made changes right off the bat because we’re 
such a high-contact business,” Toole said.

He added that most hotels have adopted 
the guidelines of a Stay Safe initiative of 
the American Hotel & Lodging Association 
(AHLA). This is an industry-wide, enhanced 
set of standards of health and safety protocols 
focused on cleaning practices, social interac-
tions, and workplace protocols to meet the 
challenges and expectations presented by 
COVID-19. The guidelines, which are based 
on recommendations from the Centers for 
Disease Control, are available for the public 
to view at www.ahla.com/SafeStay.

Toole said operations have been affected 
in many ways. “For example, we space out 
the use of a room for a day or two rather 
than re-using it immediately after the guests 
check out,” he said.

In addition, hotel staff extensively clean 
each room before it is occupied, but they no 
longer automatically go into a room to clean 
it during a guest’s stay.

“With COVID, some people are uncom-
fortable having other people go in their 
rooms,” Toole said. “So, now, no one on the 
staff automatically enters the room while it is 
occupied. Instead, having the room cleaned 
during their stay is now an opt-in that the guest 
requests. Otherwise the staff will leave towels 
and other clean supplies outside the room.”

He noted that some of the changes will 
continue after the pandemic has subsided.

“In public eating areas, for example, food 
was previously laid out in self-service buffet 
style,” he said. “But, from now on, there will 
be more prepackaged items, and food in the 
buffets will be served out by staff instead.”

Toole added that, in some instances, the 
coronavirus emergency has accelerated ex-
isting trends, such as the use of cell phones 
and other technology for guests to check 
themselves in.

“Hotels were moving towards that before 
COVID,” said Toole. “Now self-check-ins 
are being adopted more quickly because of 
the need to reduce physical contact. There 
will still be front-desk staff. But, rather than 
processing check ins, their role will be more 
of a concierge to provide information and 
other assistance to guests.”◆

ROOM AT THE INNS

Family business 
feels impact of 
hospitality hiatus

“We all realized it could 
impact us in a big way if the 

limits went into the summer.”

CELEBRATING 45 YEARS OF EXPERTISE & SKILL
            

Since 1975 we have closed thousands of sales throughout the Berkshires, 
Southern Vermont and adjacent New York. Our files are filled with letters and 

emails of appreciation and amazement at the level of service and integrity our firm 
has provided. There’s no such thing as an easy or typical real estate transaction. 
There are unexpected challenges, marketing secrets, negotiation subtleties, 
and urgent problems needing to be solved with creativity, determination and 
uncommon knowledge only gathered from many years of experience performing 
all types of sales full time in the business. “The best is almost always less expensive 
in the long run.” For your next investment or sale, wouldn’t you want the best? 

“Call Paul”
Paul Harsch, Business 
& Commercial Broker 

Realtor® Emeritus – 45 years 
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and investment expertise
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REAL estate
The following real Estate 
transactions are provided 
by Banker & Tradesman 
Real Estate Data Publishing. 
Only properties valued at 
$75,000 or higher are 
included.

ADAMS
13 Marshall Ave.
Buyer: Tyler Sniezek
Seller: Nicholas Morey
Price: $162,575
Mortgage: $146,155
Lender: Adams Community
Date: 4/17/20

32 N Summer St.
Buyer: John Sheerin 3rd +
Seller: Thomas Rotolo
Price: $125,000
Mortgage: $92,500
Lender: Adams Community
Date: 4/10/20

10-12 Valley St.
Buyer: Bruce Mendel +
Seller: PNC Bank
Price: $75,000
Date: 4/24/20

47 Willow St.
Buyer: Dylan Darling
Seller: James Hayes
Price: $176,500
Mortgage: $176,500
Lender: Adams Community
Date: 4/21/20

ALFORD
7 Alford Center Rd.
Buyer: Town of Alford
Seller: Dom NT +
Price: $235,000
Date: 4/21/20

BECKET
1182 Fred Snow Rd.
Buyer: Leslie Jones RET +
Seller: Barber Felicia Est +
Price: $110,500
Date: 4/22/20

115 Hopkins Ln.
Buyer: Stephen Wallin +
Seller: Thomas Pluta +
Price: $230,000
Mortgage: $184,000
Lender: Adams Community
Date: 4/30/20

CHESHIRE
44 Arnold Ct.
Buyer: Kai Chee
Seller: Rebecca Cahcat
Price: $169,500
Mortgage: $171,212
Lender: Republic State
Date: 4/1/20

82 Furnace Hill Rd.
Buyer: Christopher Garner
Seller: Trzcinski Patricia Est +
Price: $95,000

Mortgage: $188,050
Lender: LoanDepot.com
Date: 4/27/20

CLARKSBURG
116 Horrigan Rd.
Buyer: Justine Slade
Seller: Steven King +
Price: $152,500
Mortgage: $134,875
Lender: Greylock FCU
Date: 4/3/20

DALTON
9 Crane Ave.
Buyer: Jacquelyn 
Schneider +
Seller: PeggiJeanne Roberts
Price: $154,000
Mortgage: $149,380
Lender: Greylock FCU
Date: 4/29/20

24-26 Crane Ave.
Buyer: Brandon Bailey
Seller: David Plant
Price: $160,000
Mortgage: $128,000
Lender: Greylock FCU
Date: 4/15/20

62-64 Crane Ave.
Buyer: Brandon Bailey
Seller: David Plant
Price: $160,000
Mortgage: $128,000
Lender: Greylock FCU
Date: 4/15/20 

69 Curtis Ave.
Buyer: Mitchell Salvini
Seller: Jeffrey Aldrich +
Price: $243,000
Mortgage: $230,850
Lender: Greylock FCU
Date: 4/3/20

Depot St.
Buyer: Freight House LLC
Seller: Crane & Co
Price: $175,000
Date: 4/30/20

110 Elmore Dr.
Buyer: Brian Curti +
Seller: Sean Mullally +
Price: $435,000
Mortgage: $366,000
Lender: Navigant CU
Date: 4/30/20

805 Grange Hall Rd.
Buyer: Jeffrey Aldrich +
Seller: George Finn 3rd
Price: $535,000
Mortgage: $428,000
Lender: Greylock FCU
Date: 4/3/20

35 High St.
Buyer: Christian Flores
Seller: Lynn Pease
Price: $227,000
Mortgage: $222,888
Lender: Republic State
Date: 4/21/20

324 Johnson Rd.
Buyer: Robert Baillargeon +
Seller: Mary Manns
Price: $197,000
Mortgage: $203,000
Lender: Adams Community
Date: 4/15/20

EGREMONT
32 Main St.
Buyer: Samantha Cooper
Seller: Poor Janet Est +
Price: $389,000
Mortgage: $350,100
Lender: Salisbury B&T
Date: 4/29/20

GREAT
BARRINGTON

8 Fairview Ter.
Buyer: Donna Leep
Seller: Fair Terrace View 
LLC
Price: $240,000
Mortgage: $150,000
Lender: Lee Bank
Date: 4/7/20

23 Hemlock Hill Rd.
Buyer: Iovan DeRis +
Seller: Martiele Elliott
Price: $276,500
Mortgage: $246,500
Lender: Greylock FCU
Date: 4/21/20

1052 Main St.
Buyer: Eric Gabriel
Seller: Peter Dufault
Price: $277,500
Mortgage: $263625
Lender: Lee Bank
Date: 4/10/20

332 N Plain Rd.
Buyer: Susan Magazine
Seller: Rebecca Cushing
Price: $363,000
Mortgage: $263,000
Lender: Adams Community
Date: 4/3/20

W Sheffield Rd.
Buyer: 1885 LLC
Seller: Leining Stephen Est +
Price: $669,900
Mortgage: $1,159,000
Lender: Leigha Chaffee
Date: 4/10/20

34 Bridge St. U:304
Buyer: Janet Staley
Seller: Powerhouse Square 
LLC
Price: $355,000
Date: 4/23/20

34 Bridge St. U:305
Buyer: Joseph Rose +
Seller: Powerhouse Square 
LLC
Price: $355,000
Mortgage: $155,000
Lender: Pittsfield Coop
Date: 4/10/20

Copper Beech Ln U:4
Buyer: Joel Siegel +
Seller: Thomas Borshoff +
Price: $432,500
Date: 4/17/20

HANCOCK
9361 Mountainside Dr.
Buyer: Joseph Stillo +
Seller: Gregory Lundberg
Price: $450,000
Date: 4/13/20

137 Whitman Rd.
Buyer: Frank Romano

Seller: Douglas May
Price: $375,000
Mortgage: $337,500
Lender: Adams Community
Date: 4/7/20

Beaver Pond Meadows U:1063
Buyer: Melissa Mullally
Seller: Gail Mahoney
Price: $99,900
Mortgage: $93,900
Lender: Greylock FCU
Date: 4/30/20

HINSDALE
588 E Washington Rd.
Buyer: Raymond Gochey +
Seller: Jeanne Rothman
Price: $290,00
Mortgage: $230,000
Lender: Greylock FCU
Date: 4/7/20

170 Main St.
Buyer: Yvonne Jarvis
Seller: Robert Sumner
Price: $136,000
Mortgage: $133,536
Lender: Academy Mtg
Date: 4/15/20

71 Maple St.
Buyer: Maksim Cheban
Seller: Robert Petersen +
Price: $165,000
Mortgage: $156,750
Lender: Quicken Loan
Date: 4/1/20

96 Walsh Rd.
Buyer: Ryen Quail
Seller: Jeremy Field
Price: $230,000
Mortgage: $155,000
Lender: Greylock FCU
Date: 4/16/20

1218 Washington Rd.
Buyer: John Wilkinson +
Seller: John Goddard +
Price: $355,000
Mortgage: $337,250
Lender: Quicken Loan
Date: 4/30/20

LANESBORO
9 Leslie Ave.
Buyer: Tonia Greany
Seller: Michelle Murphy
Price: $138,000
Mortgage: $120,100
Lender: Adams Community
Date: 4/10/20

28 National St.
Buyer: Paul Dodds +
Seller: Colin Ovitsky +
Price: $290,000
Mortgage: $281,300
Lender: Greylock FCU
Date: 4/15/20

LEE
20 East St.
Buyer: Louis Shogry 3rd +
Seller: Alain Sasson
Price: $470,000
Mortgage: $376,000
Lender: Wells Fargo
Date: 4/6/20

40 Paul Dr.
Buyer: Blaise Dejardin
Seller: Jonathan Finnerty +
Price: $365,000
Mortgage: $292,000
Lender: Berkshire Bank
Date: 4/6/20

70 Summer St.
Buyer: Elijah Southard
Seller: Travis Toole +
Price: $181,500
Mortgage: $130,200
Lender: Greylock FCU
Date: 4/30/20

20 Quarry Hill Rd. U: 2
Buyer: Mass Alternative 
Care Inc
Seller: DKRV Commercial 
Props LLC
Price: $225,000
Date: 4/27/20

850 Summer St. U:1-5
Buyer: Foxhollow 
Properties LLC
Seller: Scarafoni 
Associates NT +
Price: $4,000,000
Mortgage: $2,800,000
Lender: Salisbury B&T
Date: 4/1/20

LENOX
52-56 Church St.
Buyer: Basset Gordon & 

Macallan
Seller: Schulze Lenox 
Properties
Price: $1,300,000
Mortgage: $650,000
Lender: Lee Bank
Date: 4/29/20

81 Church St.
Buyer: Peter Alcorn
Seller: Richard Wise
Price: $481,000
Date: 4/28/20

131 Cliffwood St.
Buyer: Creative Living 
Solutions
Seller: William Swindlehurst +
Price: $435,000
Mortgage: $716,800
Lender: Adams Community
Date: 4/1/20

63 Crystal St.
Buyer: Joshua Karabu
Seller: Thomas Abate
Price: $278,000
Mortgage: $248,000
Lender: Greylock FCU
Date: 4/22/20

870 East St.
Buyer: Kathleen Medina
Seller: Jacob Trudeau
Price: $240,000
Date: 4/17/20

310 Housatonic St.
Buyer: Fatjon Rabiaj +
Seller: Thompson FT +
Price: $190,000
Mortgage: $115,000
Lender: Adams Community
Date: 4/24/20

369 Housatonic St.
Buyer: Donna Gilmore
Seller: Jeffrey VanLingen
Price: $410,000
Mortgage: $200,000
Lender: Lee Bank
Date: 4/15/20

31 New Lenox Rd.
Buyer: Robert Hutson
Seller: Faith Parker
Price: $207,000
Mortgage: $165,600
Lender: Fairway
Date: 4/15/20

56 Pinecroft Dr.
Buyer: Horizon 2018 LLC
Seller: Levin FT +
Price: $1,675,000
Date: 4/1/20

Evergreen Trail U:12
Buyer: Daniel King +
Seller: Stella Schecter LT +
Price: $325,000
Mortgage: $315,000
Lender: Adams Community
Date: 4/29/20

5 Rolling Hills U:7
Buyer: John Reber
Seller: Charles Tacy +
Price: $145,000
Mortgage: $130,355
Lender: Adams Community
Date: 4/21/20

NEW
MARLBORO

144 Brewer Hill Rd.
Buyer: Brewer Hill 
Richmond NT +
Seller: Brewer Hill NT +
Price: $410,000
Date: 4/10/20

373 Hayes Hill Rd.
Buyer: Farm 1834 NT +
Seller: Harold Hayes T +
Price: $705,500
Mortgage: $529,125
Lender: Greylock FCU
Date: 4/24/20

651 Hayes Hill Rd.
Buyer: Joseph Figueiredo +
Seller: Arthur Fefferman +
Price: $1,000,000
Date: 4/27/20

228 Rhoades To Bailey Rd.
Buyer: Meredith Roy +
Seller: Abraham Moskowitz +
Price: $380,000
Mortgage: $304,000
Lender: Lee Bank
Date: 4/13/20

Sisson Hill Rd.
Buyer: John Ormsbee
Seller: Nicholas Funding T +
Price: $375,000
Date: 4/10/20

NORTH ADAMS
75 Cady St.

Buyer: Mark Winer +
Seller: Emelie Dionne +
Price: $126,500
Date: 4/9/20

1 Canal St.
Buyer: Groundart LLC
Seller: Hoosic Canal 
Realty LLC
Price: $108,000
Date: 4/24/20

323 Houghton St.
Buyer: Michael Ermold
Seller: Deutsche Bank
Price: $88,560
Mortgage: $132,132
Lender: Greylock FCU
Date: 4/28/20

105 Johnson St.
Buyer: Nicholas 
Waltermire +
Seller: Brad Sacco +
Price: $155,000
Mortgage: $139,345
Lender: Adams Community
Date: 4/23/20

34 Lois St.
Buyer: Alyssa Tomkowicz
Seller: Joseph Kenneway
Price: $112,000
Mortgage: $112,000
Lender: Adams Community
Date: 4/17/20

252 Protection Ave.
Buyer: Michael Cahoon Jr
Seller: Michael Denault +
Price: $157,500
Mortgage: $154,646
Lender: Academy Mtg
Date: 4/6/20

75 Main St. U:207
Buyer: Kathy Laplante +
Seller: Daniel Jacobs +
Price: $230,000
Mortgage: $223,100
Lender: Adams Community
Date: 4/30/20

OTIS
610 E Otis Rd.
Buyer: Andrew Himmen
Seller: Hood Howards Est +
Price: $150,000
Date: 4/3/20

1110 E Otis Rd.
Buyer: Samuel Oneil +
Seller: Jonathan Dean
Price: $146,500
Mortgage: $142,105
Lender: Adams Community
Date: 4/6/20

255 Long Mountain Rd.
Buyer: Jennifer Burry +
Seller: Cadmor Realty LLC
Price: $115,000
Date: 4/16/20

144 Monterey Rd.
Buyer: TCDC LLC
Seller: Robert Crowle
Price: $150,000
Date: 4/28/20

10 S Lake Ave.
Buyer: Watkins FT +
Seller: Brenda Allan +
Price: $440,000
Date: 4/30/20

34 Soucie Ln.
Buyer: Jason Convertito +
Seller: Samuel Oneil +
Price: $123,000
Date: 4/3/20

PITTSFIELD
26 April Ln.
Buyer: Henry Churchill
Seller: Joseph Dalo
Price: $156,500
Mortgage: $148,675
Lender: MountainOne
Date: 4/30/20

40 Backman Ave.
Buyer: Patrick Mytinger +
Seller: Axel Dallmeyer +
Price: $137,900
Mortgage: $133,763
Lender: Adams Community
Date: 4/28/20

21 Brattle St.
Buyer: Samantha Kasala +
Seller: Shaun Oneil
Price: $277,000
Mortgage: $268,690
Lender: Greylock FCU
Date: 4/17/20

157 Brown St.
Buyer: Shawn Mcdonough
Seller: Mass Property 
Investments
Price: $94,500

Mortgage: $84,500
Lender: Seller
Date: 4/22/20

107 Burke Ave.
Buyer: Jade Tanguay
Seller: Derrick Ranzoni +
Price: $164,700
Mortgage: $156,465
Lender: Academy Mtg
Date: 4/16/20

57 Catherine St.
Buyer: Nathanael Jackson +
Seller: William 
Nagelschmidt +
Price: $150,000
Mortgage: $120,000
Lender: Adams Community
Date: 4/1/20

152 Churchill St.
Buyer: Albert Koomson +
Seller: Matthew Scaccia
Price: $240,000
Mortgage: $232,800
Lender: Greylock FCU
Date: 4/10/20

380 Churchill St.
Buyer: Cottage Farm 
Berkshires
Seller: Greylock FCU
Price: $400,000
Mortgage: $320,000
Lender: Pittsfield Coop
Date: 4/29/20

39 Cromwell Ave.
Buyer: Meghan Madden
Seller: Marcia Marello
Price: $122,000
Mortgage: $115,900
Lender: Lee Bank
Date: 4/21/20

1109 Dalton Ave.
Buyer: Michael Klimek
Seller: Kim Briggs
Price: $150,000
Mortgage: $206,000
Lender: Greylock FCU
Date: 4/21/20

760 Dalton Division Rd.
Buyer: Joshua Gordon
Seller: Anne Nigrelli +
Price: $150,000
Mortgage: $135,000
Lender: Adams Community
Date: 4/9/20

31 Darlene Ave.
Buyer: Peter Blake +
Seller: Jeffrey Casey +
Price: $269,900
Mortgage: $205,000
Lender: Greylock FCU
Date: 4/15/20

64 Dewey Ave.
Buyer: Roderick Stanbrook +
Seller: James Duffy Jr
Price: $168,000
Mortgage: $126,000
Lender: NBT Bank
Date: 4/3/20

106 Doreen St.
Buyer: Joshua Brilliant
Seller: Gillian Spoehr
Price: $179,000
Mortgage: $173,630
Lender: Greylock FCU
Date: 4/15/20

151 Draper Ave.
Buyer: Jasmine Parks +
Seller: Rosanne Frieri +
Price: $186,000
Mortgage: $182,631
Lender: Academy Mtg
Date: 4/16/20

805 E New Lenox Rd.
Buyer: Tracy Garshell +
Seller: Jean Nealon
Price: $269,900
Date: 4/10/20

30 Edgewood Rd.
Buyer: Lindsay Maynard
Seller: Michael Shakeshaft 
T 2 +
Price: $118,000
Mortgage: $117826
Lender: Academy Mtg
Date: 4/24/20

8 Egremont Ave.
Buyer: Jacob Doyle
Seller: Bruce Powell
Price: $170,000
Mortgage: $173,910
Lender: Academy Mtg
Date: 4/21/20

84 Exeter Ave.
Buyer: Carly Beery
Seller: Thomas Renton Jr
Price: $145,000
Mortgage: $137,750
Lender: Academy Mtg
Date: 4/10/20

19 Faulkner Pl.
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Berkshire County real estate transfers

Buyer: Backstage 
Properties LLC
Seller: Bespoke Capital LLC
Price: $80,000
Date: 4/3/20

607 Fenn St.
Buyer: Lige Realty LLC
Seller: Francese Family 
Realty
Price: $266,000
Date: 4/24/20

260 Gale Ave.
Buyer: Philip Leon +
Seller: Jonathan Smith +
Price: $338,000
Mortgage: $248,000
Lender: Adams Community
Date: 4/2/20

49 Gordon St.
Buyer: Ablavi Ziandjo
Seller: Jeremy Vestal +
Price: $169,000
Mortgage: $163,359
Lender: Quicken Loan
Date: 4/17/20

232 Hancock Rd.
Buyer: Kristin Newell
Seller: Norma Richardson
Price: $185,000
Mortgage: $135,000
Lender: Freedom CU
Date: 4/24/20

4 Industrial Dr.
Buyer: 4 Industrial Drive 
LLC
Seller: 4 Industrial Drive 
Realty
Price: $317,114
Mortgage: $414,000
Lender: Pittsfield Coop
Date: 4/30/20

37 Jeffrey Dr.
Buyer: Rebecca Piccolo
Seller: Robert Failla
Price: $139,000
Mortgage: $124,961
Lender: Adams Community
Date: 4/21/20

16 Juliana Dr.
Buyer: Michael Hinckley +
Seller: Kenneth Brophy +
Price: $311,000
Mortgage: $295,450
Lender: Quicken Loan
Date: 4/17/20

192 Lakeway Dr.
Buyer: FNMA
Seller: John Gates +
Price: $86,445
Date: 4/13/20

101 Lenox Ave.
Buyer: James Brillant +
Seller: Mitchell Salvini +
Price: $153,000
Mortgage: $148,410
Lender: Keller Mtg
Date: 4/3/20

111 Leona Dr.
Buyer: Roger Pagerey +
Seller: Jacqueline Terpak 
RET +
Price: $319,900
Date: 4/8/20

56 Leroi Dr.
Buyer: James Lederer Jr +
Seller: Donald Carlson +
Price: $453,000
Mortgage: $306,400
Lender: Prime Lending
Date: 4/17/20

86 LInden St.
Buyer: Kaylee Schilling
Seller: Alliance Properties 
LLC
Price: $130,000
Mortgage: $123,500
Lender: Academy Mtg
Date: 4/14/20

152 Linden St.
Buyer: Robert Lloyd +
Seller: Leydet Properties 
LLC
Price: $149,900
Mortgage: $112,425
Lender: Academy
Date: 4/10/20

153 Meadowview Dr.
Buyer: Bryan Filiault +
Seller: Vito Ronco Jr
Price: $144,000
Mortgage: $114,000
Lender: Lee Bank
Date: 4/30/20

273 Newell St.
Buyer: K&E Realty Group 
LLC
Seller: Allegrone Real 
Estate LLC
Price: $375,000
Mortgage: $300,000
Lender: Pittsfield Coop
Date: 4/21/20

8 Newton Ave.
Buyer: Kelvin Santos
Seller: Jacob Burke
Price: $193,900
Mortgage: $184,205
Lender: Greylock FCU
Date: 4/6/20

1 Northbrook Ln.
Buyer: Patricia Brokenik
Seller: Thomas Butler
Price: $580,000
Mortgage: $464,000
Lender: Adams Community
Date: 4/3/20

521 Onota St.
Buyer: Kearsarge Pittsfield 
RE

Seller: Ashleys Sports 
Domain LLC
Price: $350,000
Date: 4/27/20

180 Orlando Ave.
Buyer: Dylan Vandoloski
Seller: Paul Jakacky +
Price: $157,000
Mortgage: $154,156
Lender: Fairway
Date: 4/6/20

55 Oswald Ave.
Buyer: Brandon Smith
Seller: Procopio Frank Est +
Price: $125,000
Mortgage: $122,735
Lender: Academy Mtg
Date: 4/1/20

27 Paisley Ter.
Buyer: James Leighton +
Seller: Allen Belenson +
Price: $335,000
Mortgage: $318,250
Lender: Lee Bank
Date: 4/24/20

76 Partridge Rd.
Buyer: Christopher 
Murray +
Seller: Julie Mcmahon
Price: $224,900
Mortgage: $213,650
Lender: Adams Community
Date: 4/17/20

405 Partridge Rd.
Buyer: Matthew Mitchell +
Seller: Nanciann Klammer +
Price: $260,000
Mortgage: $247,000
Lender: USAA Fed SB
Date: 4/1/20

72 Reuter Ave.
Buyer: Wendy Preston
Seller: Justin Heaton +
Price: $157,000
Mortgage: $141,500
Lender: Greylock FCU
Date: 4/28/20

28 Revilla Ter.
Buyer: Eric Ziemba +
Seller: Travis Walsh +
Price: $215,000
Mortgage: $208,550
Lender: Greylock FCU
Date: 4/28/20

4 Sampson Pkwy.
Buyer: Karen Tatro
Seller: Downing Margaret 
Est +
Price: $175,900
Mortgage: $172,713
Lender: Academy Mtg
Date: 4/29/20

47 Waubeek Rd.
Buyer: Joshua Wells
Seller: Michael Martin
Price: $205,000
Mortgage: $194,750
Lender: Fairway
Date: 4/30/20

31 Wendell Ave.
Buyer: 31 Wendell Avenue 
LLC
Seller: Whitehall Building 
LLC
Price: $385,000
Mortgage: $374,500
Lender: Seller
Date: 4/2/20

41 Yarmouth St.
Buyer: Sai Kamasani
Seller: US Bank NA Tr
Price: $90,000
Mortgage: $124,755
Lender: Greylock FCU
Date: 4/21/20

1136 Barker Rd.
Buyer: Lisa Milberg
Seller: Judith Powers
Price: $425,000
Mortgage: $340,000
Lender: Adams Community
Date: 4/29/20

RICHMOND
29 Osceola Notch Rd.
Buyer: Joseph Sapora +
Seller: Hartford Robert Est +
Price: $340,000
Mortgage: $255,000
Lender: Union Home Mtg
Date: 4/23/20

SANDISFIELD
Cronk Rd.
Buyer: Michael Clemens +
Seller: Franklin Woods 
Invest
Price: $79,900
Date: 4/15/20

106 Town Hill Rd.
Buyer: Michael Gertrudes
Seller: Judith Weber
Price: $286,000
Mortgage: $228,800
Lender: Greylock FCU
Date: 4/3/20

SHEFFIELD
471 Alum Hill
Buyer: Richard Wouri
Seller: Wells Robert Est +
Price: $250,000
Date: 4/23/20

226 Berkshire School Rd.
Buyer: Trevor Williamson +
Seller: Barry Williamson +
Price: $200,000

Mortgage: $160,000
Lender: Salisbury B&T
Date: 4/28/20

281 E Main St.
Buyer: Susan Schneider
Seller: Harry Conklin
Price: $185,000
Mortgage: $175,750
Lender: Salisbury B&T
Date: 4/21/20

1644 Hewins St.
Buyer: Christopher 
Soules +
Seller: Renee Bilodeau
Price: $218,600
Mortgage: $220,808
Lender: Bay Equity
Date: 4/15/20

241 Main St.
Buyer: Aquatic RE 
Holdings LLC
Seller: Umpachene Corp
Price: $225,000
Mortgage: $225,000
Lender: Seller
Date: 4/15/20

1883 N Main St.
Buyer: 1885 LLC
Seller: Leining Stephen Est +
Price: $669,900
Date: 4/10/20

1885 N Main St.
Buyer: 1885 LLC
Seller: Sheffield Produce 
& Foods
Price: $230,000
Date: 4/10/20

1889 N Main St.
Buyer: 1885 LLC
Seller: Middle Road NT +
Price: $170,000
Date: 4/10/20

Route 7
Buyer: Sunset Meadow 
North LLC
Seller: Bette Demeri
Price: $75,000
Date: 4/21/20

S Main St.
Buyer: Sunset Meadow 
North LLC
Seller: Karen Andress
Price: $95,000
Date: 4/21/20

Susson Hill Rd.
Buyer: John Ormsbee
Seller: Nicholas Funding 
T +
Price: $375,000
Date: 4/10/20

284 W Stahl Rd.
Buyer: Allen Earle +
Seller: Riiska Raymond Est +
Price: $400,000
Mortgage: $200,000
Lender: Adams Community
Date: 4/10/20

STOCKBRIDGE
1 Furnace Rd.
Buyer: Pliny Hunt
Seller: Linda Hunt

Price: $450,000
Mortgage: $396,000
Lender: Adams Community
Date: 4/24/20

WASHINGTON
71 N Washington State Rd.
Buyer: Eyal Shapira
Seller: USA HUD
Price: $180,500
Date: 4/10/20

WEST
STOCKBRIDGE

24 Red Rock Rd.
Buyer: Maryon Noble
Seller: Lori Waltzer-
Bernstein
Price: $895,700
Date: 4/6/20

5 Woodruff Rd.
Buyer: Jeffrey Stevens +
Seller: Melvin Kalish
Price: $680,000
Date: 4/17/20

WILLIAMSTOWN
37 Bulkley St.
Buyer: Stephen Doret +
Seller: Vincent Guntlow
Price: $395,000
Mortgage: $550,000
Lender: MountainOne
Date: 4/28/20

297 Gale Rd.
Buyer: Mace Foehl +
Seller: Diana Randall
Price: $525,000
Mortgage: $420,000
Lender: Greenfield Svgs
Date: 4/1/20

770 Hancock Rd.
Buyer: James Sylvia +
Seller: Keith Fahlenkamp +
Price: $410,000
Mortgage: $369,000
Lender: Greylock FCU
Date: 4/24/20

1165 Main St.
Buyer: Michael Sardo +
Seller: Jonathan Cluett
Price: $875,000
Date: 4/8/20

378 North St.
Buyer: Timothy Duffy +
Seller: Kim Terpak
Price: $197,210
Mortgage: $157,768
Lender: Greylock FCU
Date: 4/22/20

25 Saulnier Dr.
Buyer: 25 Saulnier Drive 
NT +
Seller: Jeanne Blake
Price: $400,000
Date: 4/1/20

N Hemlock Ln U:424
Buyer: Donald Walters +
Seller: Edan Dekel +
Price: $290,000
Date: 4/27/20                   ◆
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BY JOHN TOWNES
Despite the hiatus in business activity due 

to the COVID-19 pandemic, construction 
is continuing on the long-planned Bentley 
Apartments, an affordable housing develop-
ment that will create 45 units at 100 Bridge 
St. in central Great Barrington.

After years of delays, construction on 
Bentley Apartments got underway in early 
January. By early June, work on the basic 
structures was more than half-finished, ac-
cording to Tim Geller, executive director of 
the Community Development Corporation 
of South Berkshire (CDCSB), the nonprofit 
agency that is developing the project.

The Bentley Apartments are slated to be 
open in mid-spring of 2021.

Because housing construction is consid-
ered an essential service under the state’s 
COVID-19 emergency order, it is one of 
the categories of construction that has been 
allowed to proceed.

“We were also fortunate in where we were 
in the Bentley Apartments project when the 
COVID-19 emergency started,” said Geller. 
“We’ve been at the stage where the work 
is outdoors and didn’t involve working in 
confined spaces. The workers are practicing 
social distancing and following the guidelines 
for health and safety.”

The CDCSB develops affordable housing 
for people with low and moderate incomes 
in partnership with other agencies, develop-
ers and financial partners. A majority of its 
projects are operated by other entities, such 
as Construct Inc., an affordable housing 
organization based in Great Barrington, and 
the Berkshire Housing Development Corp.

Bentley Apartments is a $17 million 
project that is co-sponsored by the Berkshire 
Housing Development Corp. Its funding 
includes a $15 million grant from the state 
Department of Housing and Community 
Development and $750,000 from the town’s 
Community Preservation Act fund.

It will add to the supply of much-needed 

affordable housing in Great Barrington and 
south county, where many working families 
with modest incomes cannot afford to buy 
or rent market-rate homes due to high real 
estate values.

The Bentley Apartments will include one-, 
two- and three-bedroom apartments. All 45 
units will be reserved for households earn-
ing less than 60 percent of the area median 
income, with 21 units reserved for households 
earning less than 30 percent of that.

Bentley Apartments is also part of a 
decades-long effort to clean up the eight-acre 
former New England Log Homes property 
off Bridge Street. After the property was 
abandoned by the company in the 1990s, 
it became unused and blighted because of 
contamination from chemicals used in the 
manufacturing processes.

The CDCSB purchased the site and in 
2007 began to pursue a plan to clean it up and 
build a mixed-use commercial and residential 
development there. The ambitious original 
goal was slated also to include redevelopment 
on other nearby sites to create an economic 
center as an extension of downtown. However, 
it encountered a variety of setbacks and de-
lays. A private development partner that was 
initially involved withdrew from the project.

The overall environmental cleanup of the 
New England Log Homes property also ex-
perienced long delays. These included the dif-
ficulty of developing a method of cleanup and 
remediation that would receive approval from 
the state. The overall plans also raised con-
troversy over the appropriateness of locating 
housing on the site due to the contamination.

Another setback arose when a plan to 
relocate the Berkshire Co-op Market there 
as an anchor commercial tenant fell through 
when the market decided to move into the 
new Powerhouse Square complex on upper 
Bridge Street.

The original plans were scaled back to the 
Bentley Apartments and a commercial parcel 
on one section of the site. Another part of the 
property will be used for a riverfront park 
along the Housatonic.

The project was finally able to move 
forward when a bioremediation plan was 
approved by the Massachusetts Department 
of Environmental Protection in January 2017.

Geller said the entire environmental reme-
diation of the site is expected to be completed 
by the end of the summer.

Pandemic’s impact
Although progress on the Bentley Apart-

ments is good news for the local housing 
situation, Geller said the economic repercus-
sions of the COVID-19 crisis have severely 
exacerbated underlying economic and hous-
ing problems that already existed.

“This virus has been a huge walk-up call 
locally, nationally and internationally,” he 
said. “It has exposed how many people are 
living in financially precarious situations. 
The crisis has disproportionately impacted 
people on low and moderate incomes.”

According to Geller, the situation also 
illustrates the level of housing insecurity 

that exists in the Berkshires. “It has brought 
home how critical affordable housing is to 
the community,” he said.

Geller said the experience of tenants of 
10 affordable housing units the CDCSB 
manages reflects the economic effect of the 
pandemic on working people with moderate 
incomes. “It’s had a dramatic impact on our 
residents,” he said. “At least half of them 
have had difficulty in making their rent.”

Geller noted that, because of its basic role 
as a community agency, CDCSB makes every 
effort to enable tenants to remain in place and 
assists those who are having problems. “We 
work with households individually to help 
them locate sources of financial assistance 
and support,” he said.

He added that the CDCSB also placed 
a self-imposed moratorium on evictions a 
month before that became a state policy.

However, he said the layoffs and cutbacks 
are likely to make the situation worse for 
many people over time.

“If someone on a limited income loses their 
job for several months, that means they aren’t 
able to afford their rent for several months,” 
he said. “A single government check for 
$1,200 doesn’t even begin to address that.”

He added that landlords are also impacted 
by this. “Landlords have mortgages and 
other expenses every month, and they rely 
on rental income to cover that,” he said. “So 
they’re affected too if they don’t have that 
revenue coming in.”

State support
On more positive note, Geller said that 

Berkshire County is in a better position to 
handle the housing aspects of the COVID-19 
crisis than many other regions.

“In Massachusetts we are lucky because we 
have a progressive administration and state 
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field Cooperative Bank 
has been working with 
the CDCSB to make 
arrangements to their 
mortgage to account for 
the current disruption.

“I think it has become 
crystal clear in this cri-
sis is how fortunate 
Berkshire County is to 
have primarily local 
and regional banks,” 
he said. “That makes a 
big difference because 
those banks have real 
relationships with the 
community. Their cus-
tomers are their neigh-
bors. That’s unusual in 
today’s world.”

Among other proj-
ects, the CDCSB is 
currently pursuing fi-
nancing for a 49-unit 
affordable and work-
force housing project 

slated to be built on two acres of a nine-acre 
site at 910 Main St. in Great Barrington That 
project is a partnership with Way Finders 
Inc. of Springfield, a large nonprofit hous-
ing agency and developer with projects 
throughout western Massachusetts. That 
development will be managed by Berkshire 
Housing Development Corporation.◆

government that’s very 
supportive on hous-
ing issues, including 
affordable housing,” 
he said.

One example he 
cited is the state De-
partment of Housing 
and Community De-
velopment program 
called Residential As-
sistance for Families 
in Transition (RAFT), 
that provides short-
term emergency fi-
nancial assistance to 
low-income families 
who are homeless or 
at risk of becoming 
homeless.

Geller said that type 
of commitment ex-
tends to the local level. 
He noted that at least 
three Berkshire towns 
– Great Barrington, 
Lenox and Williamstown – have taken the 
step of allocating a portion of their local 
Community Preservation Act funds to aug-
ment other sources of assistance for tenants 
at risk due to the COVID-19 crisis.

Geller also believes the nature of the 
Berkshire banking sector is also beneficial 
in a crisis like this. He pointed out that Pitts-

CDCSB Executive Director Tim Geller (shown 
at the construction site in late April) says the 
COVID-19 crisis has “brought home how critical 
affordable housing is to the community.”
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24 JULY 2020 BERKSHIRE TRADE & COMMERCE

Pittsfield
70 South St.
(413) 447-7304

Pittsfield
110 Dalton Ave.
(413) 395-9626

Dalton
431 Main St.
(413) 684-1551

Gt. Barrington
325 Main St.
(413) 528-2840

pittsfieldcoop.com Member FDIC & DIF            Equal Housing Lender

Thank You
From our humble beginnings 131 years ago to today, we have always cherished our long standing 
relationships. Though we are working differently—and many of us remotely—the Pittsfield Cooperative
family of employees still work tirelessly for you—our community. We are thankful to be supporting 
our small business customers through the Paycheck Protection Program while continuing to provide
mortgages, personal lending, and traditional banking services to all customers. 

We look forward to bringing employees back together soon. As 
focusing on the safety and health of our employees and customers
remains our top priority, we will make a gradual, phased transition 
to return to being together. As soon as our branches reopen, with 
social distancing and safety protocols strongly in place, we will look
forward to seeing you again. 

We will continue to bank with great passion. Together, working 
with you with the shared purpose of building our community, we 
will endure beyond this crisis and its aftermath.

Thank you for your support over the years, and especially during 
this extraordinary time.




