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Project focuses on role of 
immigrant entrepreneurs

BY JOHN TOWNES
The Berkshire Immigrant Center and the 

1Berkshire economic development organiza-
tion are taking the first steps in an initiative to 
reach out and provide services to the county’s 
immigrant entrepreneurs.

Together, they are currently creating a 
database of immigrant-owned businesses for 
internal purposes. This will identify those 
businesses both for initial contacts and to 
assess their overall numbers in the county.

The organizations have released a brief 
form for businesses to fill out. It is available 
online at 1berkshire.com/news, by clicking 
the item “Berkshire Immigrant Center and 
1Berkshire Looking to Identify and Support 
Immigrant Owned Businesses” and then 
clicking on the word “form” within the article.

“This is a starting point,” said Michelle 
Lopez, director of the Berkshire Immigrant 
Center. “Our larger goal with this is to bring the 
immigrant business community to the table.”

Lopez and her organization work primarily 
to assist and support immigrants in the com-
munity, and 1Berkshire works to implement 
its economic development plan, the Berkshire 
Blueprint 2.0. They decided they could better 
support and cultivate a positive and inclusive 
environment for immigrant-owned busi-
nesses through collaborative efforts.

Lopez said the database will both provide 
an overview of the role of immigrant busi-
nesses and entrepreneurs in the Berkshires, 
as well as a way to contact individuals for 
programs and services.

“There are many possibilities for this,” she 
said. “For example, we can help connect im-
migrant businesses with sources of financing 
and other resources and help them navigate 
through other processes. It can also increase 
the visibility of immigrant businesses and 
bring greater awareness of their role in the 
community.”

Lopez said the project grew out of conver-
sations she had with 1Berkshire, when she 
became director of the Berkshire Immigrant 
Center in May 2019.

“They contacted me when I started in this 
position, and asked what they could do to 
help,” said Lopez.

She proposed working together to build a 
directory of immigrant 
businesses.

“I had heard that at 
one point about 40 per-
cent of the businesses 
on North Street in Pittsfield were owned by 
immigrants,” said Lopez. “I thought that was 
impressive. However, apart from that there is 
no actual data on the number of businesses 
owned by immigrants in the Berkshires. So 
I suggested that as something we could do 
together.”

Lopez said the idea had previously been 
under consideration, but the organizations 
had been focused on other priorities until 
earlier this year.

“The Berkshire Immigrant Center is a 
small agency with limited staff, and we’re 
usually very busy serving the needs of cli-
ents,” she said. “However, we had to close 
our offices during the COVID emergency, 
and our level of activity slowed down. Also, 
we got a couple of great interns to work on 
the project. So we decided to move ahead.”

Immigration has become a more sensitive 
issue in the last several years, especially in 
light of the stepped up enforcement against 
undocumented residents by the Trump ad-
ministration.

“That was a concern,” said Lopez. “We’ve 
made it a point to emphasize that the indi-
vidual information people provide is strictly 
confidential and is only for our own use. What 
is done with their information will be strictly 
up to their consent. Also, we hope many are 
familiar with the Berkshire Immigrant Center 
and will trust us.”

The interns working on the project include 
Karen Magnusdottir McComish, who has 
been interning with the Berkshire Immigrant 
Center, and Jacob Hane who has been at 
1Berkshire.

McComish, a sophomore at Barnard Col-
lege in New York City, and Hane, a junior at 
Hamilton College in central New York, are 
both from Williamstown.

“I interned with 1Berkshire last year, and 
came back this year,” said Hane. “It was 
funny because, when I met with the Berkshire 
Immigrant Center for the first time and was 
introduced to Karen as my partner, we both 
did a double take because we had known each 
other growing up. Small world.”

The interns have been setting up the sur-
vey and making calls. McComish said they 
have also been publicizing the initiative 
and encouraging people to fill out the initial 
intake survey.

“We’ve been working to get the word out 
through the local media and social media, and 
other communications,” she said.

In addition to tabulating the forms that 
come in, the interns have been calling busi-
nesses by phone to determine if they are im-

migrant owed. They have been concentrating 
on Pittsfield initially.

Hane said they began calling in July from 
a list of 470 businesses in Pittsfield. Those 
who were known not to be immigrant owned 
were culled before the calling. He said his 
goal was to call between 150 and 200 busi-
nesses himself by the end of his internship 

in August.
He said when their 

internships end, the 
information will be 
organized and entered 

into the database, along with the other forms 
that have come in. After that, the organiza-
tions will begin collecting information from 
other Berkshire communities.

“Almost everyone we’ve called has been 
very polite,” he said. “And many of the im-
migrants who own businesses were happy 
to talk and excited to tell their stories.”◆

Ayelada owners add new 
pizzeria in adjacent space

BY JOHN TOWNES
Pittsfield’s pizza options will soon be ex-

panded with the opening of Crust, a locally 
based business that will offer homemade 
dough and toppings.

Crust is slated to open in mid-August in 
a 4,000-square-foot storefront in St. Luke’s 
Square at the corner of East and Fourth streets 
in Pittsfield. The space was previously oc-
cupied by Daddy O’s restaurant.

The new pizzeria is located next to Aye-
lada, a popular frozen yogurt business and 
gathering spot that opened in 2013.

The proximity is not a coincidence. Both 
businesses are owned and operated by Jim and 
Lisa Cervone of Dalton. Lisa is the general 
manager of Ayelada. Jim is focusing on Crust.

While pizza and frozen yogurt are very 
different items, Jim Cervone said the two es-
tablishments have a similar approach in their 
philosophy, processes and culinary goals.

“Both have the same basic business 
model,” he said. “Our emphasis is on fresh, 
healthy and homemade ingredients. We also 
believe in giving back to the community.”

Ayelada creates its own yogurt with milk 
from regional dairies. It is sold in unique 
flavors, with a variety of fresh toppings. 
Vegan dairy-free options are also available.

They are applying the same basic approach 
to Crust. “Everything is created and prepared 
by us,” said Cervone. “We created Ayelada 
with a unique yogurt, and we wanted to do 
the same with pizza. So we went into the 
kitchen and worked to create the best pizza 
we could come up with.”

He explained that he and Lisa developed a 
dough – made with a special blend of Italian 
flours and old-world techniques – that has a 
unique flavor and a light crunchy bite. They 
also have a variety of sauces including red, 
white and pesto and other variations.

There will be a selection of standard pizzas 
with predetermined basic sauces, cheese and 
toppings. There also will be a “build-your-
own pizza” option.

Michelle Lopez, director of the Berkshire Immigrant Center, says the joint project with 1Berkshire to identify 
the county’s immigrant businesses will allow them to better meet the needs of those businesses.

“Our larger goal with this is 
to bring the immigrant busi-

ness community to the table.”

Balanced Approach…
Rock Solid Advice
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Retirement Income Planning
& Asset Management
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Jim and Lisa Cervone are preparing to open Crust, a new pizzeria at St. Luke’s Square in Pittsfield. Crust 
is located next to Ayelada, a popular frozen yogurt business and gathering spot that they opened in 2013. 

Cervone noted that all pizzas are 12 
inches. “Some people can eat the whole 
pizza themselves, while others might divide 
it up,” he said.

Crust and Ayelada also have the same meth-
od of preparation and customer service. “It’s 
an assembly-line approach,” Cervone said.

He explained that the customers move 
along a service counter in a line.

“Customers place their orders at the start 
of the line,” he said. “We prepare it in front 
of them. Then we place it into a conveyor 
oven. At the other end they can also order 
additional toppings or oils.”

He said the entire process takes about four 
minutes from order to checkout.

The 4,000-square-foot space will have on-
site dining, with seating for up to 42 people. 
There is also a take-out service. “It’s best to 
eat it there while it’s still hot and fresh, but 
we realize a lot of people prefer to get their 
pizza to go,” Cervone said.

People will also be able to order in advance 
online at www.crustpz.com.

Like all businesses, Crust has been impact-
ed by the restrictions and uncertainties of the 
COVID-19 pandemic and state guidelines.

“We had a lease and were ready to start 
working on the space before COVID,” Cer-
vone said. “When that happened, we had 
to wait, and it slowed down our opening.”

The pandemic is still having an impact on 
all businesses, and the fluctuating situation 
has made planning difficult.

“During this, we’ll probably open with 
reduced seating of around 25, and take all 
of the other necessary precautions,” he said. 
“If it isn’t possible to open for inside seating 
because of the virus 
and [changing] state 
guidelines, we’ll figure 
something else out. But 
we’re assuming we’ll 
be able open with seat-
ing in August.”

Ayelada (www.aye-
lada.com) closed for 
about four weeks following the March 24 
emergency order. They reopened for pickups 
and are currently planning to add inside seat-
ing on a limited basis.

The Cervones had very different back-
grounds before opening Ayelada. Lisa grew 
up in Dalton and then moved to New York 
City where she met her husband.

Lisa was a physical therapist and was 
managing director of the physical therapy 
program at Lenox Hill Hospital in New 
York. Jim has been a home builder and also 
worked in the finance sector.

“We had a weekend home in Dalton,” 
said Jim Cervone. “In 2000, I was at a point 
where I needed to take some time off and 
figure out what I was going to do next. We 
planned to be here for about six months. That 
has stretched into 20 years, and we’re here 
for the long haul.”

Their entrance into the frozen yogurt busi-
ness came about almost by chance.

“We’ve always had a passion for food 
and had been looking for an entry point 
into that as a business,” he said. “One day 
we were in Northampton and came across 
a wonderful yogurt place called GoBerry 
owned by a really great young couple, Alex 
and Molly Feinstein. We suggested they open 
something here, or set up a franchise. They 

weren’t interested in 
doing that themselves, 
but they offered to help 
us if we wanted to. We 
decided to do it.”

Since then, he noted, 
Ayelada has gained a 
large following and 
has become highly suc-

cessful. (They also have an arrangement 
with Guido’s in Pittsfield to serve Ayelada 
products in their cafe.)

“It really exceeded our expectations,” 
said Cervone. “Pittsfield has been very sup-
portive.”

He said that they decided to expand, and 
chose pizza as their next specialty.

They had looked at a number of different 
sites. When the space next door to Ayelada 
became available, it was a logical choice. He 
noted that their lease enables them to remove 
the wall between the two businesses.

“At some point, we may combine the two 
spaces into one,” he said.

They also are considering opening other 
outlets. “Right now I’m focused on opening 
Crust,” he said. “Once that is established, 
and when we get past this COVID situation, 
we’re looking at a number of possibilities.”◆

“Right now I’m focused on 
opening Crust. Once that 
is established, and when 
we get past this COVID 

situation, we’re looking at 
a number of possibilities.”
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BY JOHN TOWNES
The Berkshire Innovation Center (BIC) 

is launching a new program to address the 
county’s paradoxical situation in which em-
ployers cannot find workers to fill positions, 
while many young people and other residents 
believe they can’t find jobs with a future here.

The BIC will hold the first session of its 
new Berkshire E-Talent Accelerator (BETA), 
from Oct. 12 to Nov. 24.

BETA is an intensive experiential learning 
program for high school juniors and seniors 
and recent high school graduates. Its purpose 
is to expose them to the opportunities and 
requirements for careers in technology and 
advanced manufacturing here.

“There are many students who may have 
a knack for engineering or science, or who 
have a passion for an activity that involves 
them without realizing it,” said Ben Sosne, 
executive director of the BIC. “A basic goal 
of BETA is to help students visualize and 
understand how to connect those passions 
and skills to actual jobs and careers here and 
how to prepare for them.”

The BIC is accepting applications until 
Sept. 8. Admission to the program will be 
selective, and students will receive a $1,500 
stipend for their participation. Sessions 
will take place after school and in the early 
evening. While open to all students, those 
in underserved populations are especially 
encouraged to apply.

Information and applications are available 
at berkshireinnovationcenter.com/program-
ming/beta-program.

The BIC is an independent nonprofit 
membership organization of businesses, edu-
cational institutions, and private and public 
agencies. Its mission is to serve as a catalyst 
to accelerate the innovation and growth of 

existing companies to support economic 
growth, jobs and investment in the Berkshires.

In February, after many years of planning 
and development, the BIC formally opened 
a 20,000-square-foot innovation center in 
Pittsfield’s William Stanley Business Park. 
The facility (which goes by the same name 
as the organization that operates it) provides 
regional manufacturers 
and STEM businesses 
with advanced R&D 
equipment, state-of-
the-art lab and training 
facilities, and collabo-
ration opportunities 
and programs.

BETA has taken 
shape as one part of the BIC’s core mission 
of connecting education, industry and the 
region’s population – both to provide a work-
force for employers, and create employment 
opportunities for residents.

“Everyone tells me it’s all about talent,” 
said Sosne, who started in his job last year. 
“There is a large gap between the jobs that 
employers need to fill and the pool of qualified 
workers with the skills for those positions. 
We must find ways to grow the pool of tal-
ent in the Berkshires. BETA is part of that.”

BETA is co-sponsored by Berkshire Bank 
and Berkshire Money Management, who are 
providing operating funds and the stipends 
for students.

Verticals and stages
The students will be separated into four 

verticals emphasizing advanced manufac-
turing and material science, software and 
programming, electronics and electrical en-
gineering, and IT and security, based on their 
preferences. Members of local companies and 
other experts will work with the program as 
presenters and/or mentors.

The curriculum will progress in three 
stages: immersion, exposure and challenge. 
During the immersion stage, students will 
receive specific training and instruction in 
their vertical and will also learn critical and 
leadership skills.

In the exposure stage, students will visit and 
hear from companies based in the Berkshires. 
During the challenge stage, students will work 
with their team to create and implement spe-

cific projects. At the conclusion of the program, 
each team will present their projects to a panel 
of judges. Each member of the winning team 
will receive a scholarship prize.

Sosne said BETA is intended to become 
a permanent program offering several ses-
sions annually.

While it is initially oriented to students, 
it is envisioned as also 
providing programs for 
adults. “This concept is 
also useful for people 
who are unemployed 
or underemployed or 
are in jobs that are in 
transition,” he said. “It 
can help them explore 

where industries are going and what skills 
are needed.”

Sosne said the BETA program was initiated 
by Justin McKennon, principal scientist at 
Electro Magnetic Applications (EMA) Inc. 
EMA is a Colorado-based company that is 
developing a facility in Pittsfield to simulate 
the environment of space. This will be used to 
test the ability of components and equipment 
to perform in those conditions.

McKennon grew up in Springfield and 
moved to Berkshire County in 2012 to work at 
General Dynamics. He subsequently worked 
at Lightning Technologies, a company that 
simulates lightning for testing, before joining 
EMA last year.

He said the concept for BETA grew out 
of his experiences building a staff at EMA, 
which is based in the BIC, as well as obser-
vations and conversations he has had about 
the region over the years.

“It’s no secret that there’s a black hole in 
the Berkshires in terms of the 18-to-35-year-
old demographic, which makes it difficult 
for employers to find qualified people here,” 
McKennon said. “A lot of young people leave 
because they don’t see any opportunities 
here. But, in reality, this place is busting with 
opportunities, and employers with great jobs 
are desperate to find skilled employees.”

He believes that a program like BETA can 
help to change that cycle.

“Some young people will leave the Berk-
shires for other reasons,” he said. “But it can 
help retain those who prefer to stay, or want 
to come back, if they are confident they can 

find a good job. This is great for them and 
drives the growth of companies here.”

McKennon also sees BETA as a way that 
young people can prepare for success at an 
early age. “A lot of older people look back and 
say, ‘If I only knew then what I know now,’” 
he said. “I see this program as one way to 
help kids learn those lessons now, in terms of 
deciding on a career, knowing how to prepare 
for it, and what they have to do to get there.”

McKennon said motivation is also a key 
element, adding that this concept resonates 
with him on a personal level. He explained 
that he grew up in a single-parent home 
without many advantages.

“There are a lot of kids who go to school, 
but they just don’t care because it doesn’t 
seem relevant to their lives,” he said. “I 
know because I was one of those kids. I got 
mediocre grades and didn’t put any work into 
it because I didn’t think it mattered. I was 
more interested in sports or doing anything 
else but studying.”

McKennon, who was in the Big Brother, 
Big Sister program as a youth, said the man 
who was his Big Brother changed his life.

“He put education in context for me and 
made me understand what I could do if I ap-
plied myself,” he said. “That flipped a switch 
for me. As a result, I became more focused, 
and found a career and have advanced in 
it. Meanwhile, kids I grew up with who 
were more intelligent than I was didn’t go 
anywhere because they didn’t have a men-
tor like that. I believe BETA can help kids 
in the same way.”

McKennon noted that he initially had 
explored the idea of bringing a college to 
the Berkshires. However, that idea was 
pushed aside by the COVID pandemic, and 
he focused on BETA instead.

McKennon and Sosne said that the program 
has been designed to be adaptable, depending 
on what happens with the COVID crisis and 
the related safety requirements. They pointed 
out that the BIC facility is equipped for social 
distancing, as well as remote learning.

“The curriculum for BETA is flexible,” 
said Sosne. “Ideally, we can conduct the 
activities in person at BIC, with social dis-
tancing. However, if that’s not possible when 
the program starts, we can do it remotely or 
as a hybrid instead.”◆

BIC LAUNCHES ‘BETA’

Program exposes 
students to jobs 
in tech, advanced 
manufacturing   “It’s no secret that there’s a 

black hole in the Berkshires in 
terms of the 18-to-35-year-old 
demographic, which makes it 
difficult for employers to find 

qualified people here.”
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Update
BUSINESS

The City of North Adams, 1Berkshire, and 
ProAdams have made a collective decision to 
cancel the 2020 Fall Foliage Parade, Greylock 
Ramble, and RambleFest events. Due to gathering 
restrictions in place as a result of the COVID-19 
pandemic, they determined it would not be possible 
for the 65th Fall Foliage Parade along with the 53rd 
Greylock Ramble and 9th Annual RambleFest to 
take place in October in a way that ensures the 
safety of residents, visitors and participants. “Every 
decision we have made in the interest of protect-
ing public health and public safety in response 
to the COVID-19 pandemic comes at a cost to 
our community,” said North Adams Mayor Tom 
Bernard. “Whether it’s summer events, Fourth of 
July fireworks, or now the Fall Foliage Parade and 
other fall traditions in the northern Berkshires, 
I share everyone’s disappointment at canceling 
events that mean so much to our community.” 
ProAdams co-chair Raymond Gargan noted that 
the organization’s volunteers “are disappointed that 
we will not be able to continue these traditions in 
2020, However, we will continue to market Adams 
and Northern Berkshire as a great place to enjoy 
our beautiful fall foliage season.” Officials noted 
that residents and visitors will still be able to enjoy 
the natural beauty, culture and cuisine offered in 
the region this fall while adhering to safety pre-
cautions and social distancing guidelines, and that 
each organization is looking forward to the fall of 
2021 when they can once again bring these events 
back to the community. “While we’re encouraged 
by the return of many important activities in our 
region, these popular events simply cannot be 
done responsibly in the current social distancing 
world that we reside,” said 1Berkshire President 
and CEO Jonathan Butler. “We’re hopeful that 
2021 will return these traditions in even bigger 
and better ways.”

Chambery Inn has been recognized as a 2020 
Travelers’ Choice award-winner for hotels. Based 
on a full year of Tripadvisor reviews, prior to any 
changes caused by the pandemic, award winners 
are known for consistently receiving great traveler 
feedback, placing them in the top 10 percent of 
hospitality businesses around the globe. “Since 
our acquisition of Chambery in 2009, clean, 
comfortable rooms have been at the heart of our 
business philosophy,” said Bob Healey, principal 
of the downtown Lee inn. “While the elegance 
of Chambery was recognized in print by many 
large names of the ’90s, technological updates 
in late 2018 really set us apart from other hotels 
and inns in the area. I mean where else can you 
watch Netflix on a 75-inch TV in a 500 square-foot 
guest room? Not to mention some of the fastest 
Wi-Fi, rooms oozing charm, comforts of home, 
and a dozen nice restaurants that will deliver 
world-class meals to your door.”

The Guardian Life Pittsfield office has awarded 
grants totaling $126,000 to 13 local nonprofit 
organizations in support of programs focused pri-
marily on financial literacy/stability and workforce 
development for low-income Berkshire County 
residents. “Guardian and Berkshire Life have 
a long-standing tradition of community service 
and social responsibility,” said Larry Hazzard, 
vice president, head of disability income product, 
underwriting and claims and president of Berkshire 
Life. “Our employees give their time and financial 
resources to a wide range of charitable causes, 
and Guardian generously matches these gifts. 
We’re pleased to partner with organizations that 
strengthen our Berkshire community.” Guardian 
grant recipients for 2020 are: 18 Degrees – EM-
Path Program; Black Economic Council – De-
velopment of Black Economic Council website; 
Central Berkshire Habitat for Humanity 
– Building for Tomorrow and Volunteers in Tax 
Assistance; Construct Inc. – Pathways to the 
Trades Program; Elizabeth Freeman Center – 
Money School Program; Goodwill Industries 
Inc. – laptop computers for virtual Employability 
Skills Program; Hillcrest Dental Care – portable 
dental care unit; Junior Achievement of Western 
Massachusetts – financial programs in Berkshire 
County Schools; Lever Inc. – Berkshire Business 
Interns Program; Massachusetts Audubon Soci-
ety – Berkshire Environmental Literacy Program; 
Miss Hall’s School – Money Matters Financial 
Literacy Workshop; Nonprofit Center of the 
Berkshires – Philanthropy in the Schools Program; 
Roots Rising – expanded Youth Crew Program to 
integrate with Pittsfield Farmers Market. 

SculptureNow has launched a series of vir-
tual studio visits to partially fill the gap left by 
postponement of this year’s scheduled exhibition 
and educational program until 2021 due to the 
COVID-19 pandemic. The video project takes 
participants on a tour inside the studios of sculp-
tors and offers a rare glimpse into the making 
of large-scale sculpture. New videos made by 
SculptureNow artists are being released over 
the next few months. The selected artists were 
asked to film themselves in their studios with 
their sculptures in process, allowing the public 
to see the creation of their artworks. The videos 
can be seen at www.sculpturenow.org/videos/, on 
Facebook at www.facebook.com/SculptureNow 
and Instagram @sculpture.now.

The Spirit of the Summer Gala, an event designed 
to bring the Southwestern Vermont Health Care 
(SVHC) community safely together in a virtual way, 
welcomed more than 400 attendees and raised more 
than $78,000 from July 17-31. Virtual attendees 
were encouraged to order to-go meals from local 
restaurants on July 17, which supported the event 
with a percentage of the proceeds from event-related 
meals. Attendees who contributed $200 or more 
received a commemorative gift. All proceeds of 
the event benefit SVHC’s efforts toward continued 
readiness for and recovery from COVID-19. 

Shaker Museum has selected Selldorf Ar-
chitects to create its new permanent facility in 
downtown Chatham, N.Y., to exhibit its collection 
of more than 18,000 pieces of Shaker material 
culture and accompanying archives. Like the 
objects themselves, the physical building will 
embody Shaker values of inclusion, innovation 
and equality to create a museum that both tells 
the Shaker story and is responsive to the needs 
of the community in Chatham, Columbia County, 
and the surrounding Hudson Valley. It was also 
announced that Nelson Byrd Woltz Landscape 
Architects will collaborate on the project. The 
museum will retain and maintain the historic 
Shaker site in Mount Lebanon. After more than 
a decade without a facility in which to show its 
collection, the new campus at 5 Austerlitz St. will 
provide ample space for exhibitions and respond to 
the need for inclusive community gathering spaces 
through its exhibitions and programming. The 
facility encompasses the renovation of a historic 
building that anchors downtown Chatham and the 
creation of an expansive addition to provide the 
cultural institution with almost 30,000 square feet 
of space over four floors. The $15 million project is 
expected to break ground in 2021 and be completed 
in 2023. To date, $6.3 million has been raised in 
the capital campaign to support the facility.

The Becket Arts Center has set Sept. 5 as 
the date for its second annual Open Studios 
DriveAbout, a community-oriented and curated 
driving tour of the studios of artists from Becket, 
Otis, Washington and surrounding areas, some 
of whom will have a display at the Becket Arts 
Center. From 10 a.m. to 5 p.m. on Sept. 5 (rain 
date Sept. 6), arts enthusiasts and supporters are 
invited to visit the studios and displays of artists 
working in a wide array of media – painting, 
sculpture, photography, wood working, ceram-
ics, jewelry making, unique crocheted fashions, 
textiles, and original writing. Participants will 
be required to follow COVID-19 safety proto-
cols. “We are taking every precaution to keep 
our visitors and participating artists safe,” said 
DriveAbout Committee chair Hannah Sukonick. 
“Everyone visiting a studio or the Becket Arts 
Center will be required to wear a mask. The num-
ber of people at any given location will be limited. 
Every venue will have hand sanitizer available.” 
Thanks to a grant from the Feigenbaum Foun-
dation, this event is free to both participating 
artists and studio visitors alike. DriveAbout 
brochures, which include maps, artists’ bios and 
pictures of their work, will be distributed widely 
and will be available at the Becket Arts Center, 
7 Brooker Hill Rd. in Becket or online at: www.
becketartscenter.org. For additional information, 
call 413-623-6635.

email your firm’s news 
and announcements to:

info@btaconline.com

24 Hour Monitoring & Emergency Service
• SECURITY & FIRE ALARMS • CUSTOM DESIGNS • INTRUSION DETECTION

• TALKING MEDICAL PENDANTS • HEAT LOSS MONITORING • FREE ESTIMATES

MA Lic. #1489C • NY Lic. #12000184861
www.alarmsofberkshirecounty.com

326 Springside Ave., Pitts�eld, MA
413-445-4030 • 800-370-2525

Allendale Shopping Center
Retail & Commercial Space Available

SIZES & OPTIONS TO SUIT YOUR BUSINESS

ALLENDALE SHOPPING CENTER • 5 CHESHIRE ROAD • SUITE 60 • PITTSFIELD, MA 01201

Convenient Free Parking • Bus Stop at Entrance • Flexible Lease Terms
FOR LEASING INFORMATION CONTACT:

Glenn Langenback • Property Manager
Tel: 413-236-5957 • Cell: 413-464-4211 • GLangenback@verizon.net

When you lose,
don’t lose
the lesson.

413-662-5409
mcla.edu/continuingeducation

ELEVATING
YOUR  
CAREER
STARTS WITH FURTHERING YOUR EDUCATION.

WE MAKE THAT 
AS SIMPLE AND 
FLEXIBLE AS POSSIBLE.



6 SEPTEMBER 2020 BERKSHIRE TRADE & COMMERCE

FRONT pages

Update
BUSINESS

Berkshire Business & Professional Women 
(BBPW) will hold the 2020 Woman of Achieve-
ment Gala, the organization’s annual Career 
Advancement Scholarship fundraiser, on Sept. 21. 
This year’s honoree will be Andrea Harrington, a 
fellow BBPW member, social justice fighter and 
Berkshire County’s first female district attorney. 
The Gala, a hybrid event, will be in-person at Bal-
derdash Cellars in Richmond from 4 to 6 p.m. and 
virtual on Zoom at 7 p.m. For information on how 
to purchase tickets, offer testimonials, and explore 
sponsorships opportunities, visit BerkshireBPW.
org. The Women of Achievement event and Career 
Advancement Scholarship will also be the focus 
of the organization’s regular monthly meeting 
on Sept. 1 from 5:30 to 7 p.m. A Zoom link will 
be sent the day of the meeting to all who RSVP.

For the fifth consecutive year, October 
Mountain Financial Advisors has been named 
to the 2020 edition of the Financial Times 300 
Top Registered Investment Advisers. The list, 
which recognizes top independent RIA firms from 
across the U.S., is produced independently by 
the Financial Times in collaboration with Ignites 
Research, a subsidiary that provides business 
intelligence on the asset management industry. 
October Mountain Financial Advisors is the d/b/a 
of St. Germain Investment Management, serv-
ing the Berkshires with an office in Lee. “If you 
look at the official roster, we’re part of an elite 
group,” noted Gary Schiff, managing director 
at October Mountain. “In fact, outside of metro 
Boston, we’re the only firm in Massachusetts 
receiving this recognition.” RIA firms applied 
for consideration, having met a minimum set 
of criteria. Applicants were then graded on 
six factors: assets under management (AUM); 
AUM growth rate, years in existence, advanced 
industry credentials of the firm’s advisers, online 
accessibility, and compliance records.

Construct Inc. has partnered with Greylock 
Federal Credit Union to provide COVID-19 
rental assistance microloans. Collateralized by a 
$25,000 grant from the Berkshire United Way, 
Construct will provide loans of up to $2,500 to 
those between 80 and 120 percent of the area 
median income who are adversely affected by the 
pandemic. Applications for the COVID-19 rental 
assistance microloans are available in Spanish and 
English at www.constructinc.org. 

Bard College at Simon’s Rock has announced 
a plan to welcome students back to campus for the 
fall 2020 semester with primarily in-person, socially 
distanced instruction as well as virtual class options 
for students unable to return to campus. Developed 
by several committees at Simon’s Rock – and in 
coordination with state and local authorities, public 
health officials, the provost, college counsel, and 
Bard College – the plan prioritizes public health 
and the safety of the entire campus and surrounding 
Berkshire community. In devising the plan, Simon’s 
Rock also consulted the Association of Independent 
Colleges & Universities in Massachusetts and the 
New England Commission of Higher Education. 
“The core consideration in our decision to return 
to campus this fall is the safety of our students, 
faculty, staff and neighbors,” said Provost John 
Weinstein. “We believe that primarily in-person 
instruction complemented by a robust program of 
ongoing, community-wide testing, personal safety 
practices, and training and education is the best 
way to safely deliver the Simon’s Rock educational 
experience while maintaining and strengthening 
our community.” Students will return to campus in 
phases starting Aug. 17; classes will begin on Aug. 
31. The fall academic calendar has been revised 
to minimize student travel for both Bard Academy 
and Bard College at Simon’s Rock. After arriving 
on campus, students will only return home for 
November break and will then remain at home for 
the rest of the fall semester. The last two weeks of 
classes will be conducted online. The cornerstone 
of the campus reopening is establishing a contained 
community upon students’ arrival through rigorous, 
community-wide COVID-19 testing and a series 
of quarantines. Prior to arrival on campus, students 
will self-quarantine at home for two weeks. Once 
on campus, students will quarantine for up to two 
weeks. Thereafter, Simon’s Rock will sustain a 
contained community by practicing strict personal 
safety measures, symptom monitoring, and ongo-
ing testing throughout the semester. Simon’s Rock 
has partnered with the Eli and Edythe L. Broad 
Institute of MIT and Harvard to provide free 
COVID-19 testing for students, staff and faculty 
for the fall semester. Should any member of the 
Simon’s Rock community be exposed to or test 
positive for COVID-19, the college has established 
contact tracing procedures, isolation protocols and 
accommodations, and a plan for notifying local 
officials. Campus access is restricted to students, 
faculty, staff and authorized visitors. Casual visi-
tors and guests will not be permitted on campus 
during the semester. Kilpatrick Athletic Center 
members will be allowed on campus only for use of 
the Kilpatrick facility. Additionally, Simon’s Rock 
has a partnership with the Mahaiwe Performing 
Arts Center for a drive-in theater program to run 
through Labor Day. Ticket holders will only be 
allowed access to the location of the drive-in at 
the Daniel Arts Center parking lot; they will not be 
authorized past this designated area and will not be 
allowed in campus buildings. Simon’s Rock will 
continue to assess the public health situation and 
is prepared to update its plan in response to new 
guidance and/or regulatory issues from federal, 
state, or local health officials. More information 
and updates on Simon’s Rock COVID-19 policies 
can be found at simons-rock.edu/covid19.

The board of directors of the Pittsfield Co-
operative Bank announced a one-time dividend 
that was paid on July 24 to depositors of record 
as of May 31. Each eligible depositor was able 
to receive one extra month’s interest payment 
based upon what they earned in the month of May 
2020. “What we have discovered at the Pittsfield 
Cooperative Bank during this crisis is that we are 
very fortunate,” said Jay Anderson, the bank’s 
president and CEO. “We are fortunate to have our 
customers’ trust and our employees’ loyalty; it is 
a great combination.” Anderson explained that, as 
part of the process of originating Paycheck Protec-
tion Program (PPP) loan applications, the bank 
was able to generate additional fee income. “We 
felt it was appropriate to share our good fortune 
with those who place their trust in us,” he said. 
“In addition, the bank has provided donations to 
those most impacted citizens of our community, 
supporting food banks, COVID-19 assistance 
programs and local farmers.”

Through its designated COVID-19 Recovery 
Small Business Funding, the City of Pittsfield has 
awarded $464,157 to just over 60 small businesses 
in the city, resulting in the creation and/or reten-
tion of an estimated 286 jobs. The small business 
fund is part of the city’s COVID-19 Economic 
Recovery Program, established by Mayor Linda 
Tyer in April. The small business recovery grants 
are funded by two sources: $350,000 from the 
federal CARES Act, which is awarded through the 
Community Development Block Grant (CDBG) 
administered by the U.S. Department of Housing 
and Urban Development (HUD); and $200,000 
from the city’s Small Business Fund. “Like many 
communities across the country, the pandemic has 
had a tremendous impact on small businesses in 
Pittsfield. With this funding, our local businesses 
will be able to meet some of their critical financial 
needs brought on by this global health crisis,” said 
Tyer. “I am pleased to know that these awards 
will help to support the vitality and longevity of 
our city’s small businesses which are integral to 
Pittsfield’s success.” Sixty-two applications were 
submitted for funding assistance from the city’s 
COVID-19 Recovery Fund. Businesses which 
received funding include those from the following 
industries: hospitality, restaurants, spas and salons, 
recreational and fitness, builders, markets, retail 
and entertainment. Sixty-seven percent of the busi-
nesses funded are owned by women or minorities. 
Grant awards range from $3,500 to $10,000. Award 
selections were guided by analyses done by the 
city’s Department of Community Development and 
recommendations from the Pittsfield Economic 
Revitalization Corporation (PERC) board of 
directors. Jay Anderson, president of PERC, cited 
the factors that contributed to the grant award 
process. “PERC was pleased to assist the city with 
the evaluation of applications,” said Anderson. 
“Board and Finance Committee members reviewed 
and quantitatively rated each application, taking 
into consideration the financial condition of each 
business prior to the COVID-19 pandemic, their 
plans for the future, as well as the number of jobs 
to be retained, rehired or created.” Special consid-
eration was given to low- and moderate-income 
business owners, as well as minority and women-
owned businesses. The level of need, requested 
funding amount, and the proposed uses (such as 
payroll, rent utilities, inventory and COVID-19 
safety supplies for reopening) were also assessed, 
he noted. The City of Pittsfield is still accepting 
applications, as some funding remains available. 
These applications will be considered on a rolling, 
case-by-case basis. Information and application 
forms can be accessed at: www.cityofpittsfield.
org/departments/community_development/co-
vid-19_recovery_program.php.

SPECIALISTS IN RESIDENTIAL MOVING & WAREHOUSING. 
LOCALLY & WORLDWIDE.
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news & notes from the region

Greylock Federal Credit Union has been 
recognized as one of America’s Best-In-State 
Credit Unions 2020 by Forbes Media and Statista 
Inc. Only the top 3.5 percent of the nation’s 5,236 
credit unions made the list. Greylock Federal was 
ranked No. 2 in Massachusetts. “It is really nice 
when the community places so much confi dence 
in our work,” said Greylock Federal President 
and CEO John Bissell. “I thank our staff for their 
commitment to excellent customer service and 
thank our members for voting to grant us this 
honor.” Forbes and Statista determined the credit 
unions’ rankings based on an independent survey 
of more than 25,000 U.S. consumers who were 
asked to rate credit unions at which they have or 
previously have had checking accounts.

Hancock Shaker Village has selected artist 
Brece Honeycutt of Stockbridge as artist-in-
residence for the next six months. Honeycutt has 
an open studio in the Hired Men’s Shop, a historic 
building on the Village’s grounds, where visitors 
can meet her on Thursdays and Saturdays. In recent 
years, Hancock Shaker Village has commissioned 
artists to create site-specifi c work, such as Maya 
Lin in 2017, Marko Remec in 2018, and Barbara 
Prey in 2019. Curator Sarah Margolis-Pineo, who 
has developed an artist-in-residence program, 
made the decision to focus on a sole artist in 2020 
due to limitations necessitated by the pandemic. 
“Beyond her long-standing interest in the Shakers, 
Brece’s work explores the relationship between the 
landscape and craft, cross-pollinating between cre-
ative disciplines to draw unexpected connections 
between the past and today,” Margolis-Pineo said. 
“Our visitors this summer have the extraordinary 
opportunity to engage Brece as she works, and to 
experience the ways that creative work can expand 
the legacy of the Shakers at Hancock.” Honeycutt 
specializes in fi ber, natural dying, printmaking, 
sculpture and book binding. Her work has been 
exhibited at the National Museum of Women in 
the Arts, the National Arts Club, and other galleries 
and public institutions.

The Red Lion Inn and IS183 Art School 
are collaborating on the fourth annual artist-in-
residence at the Stockbridge inn. Each summer, 
artists are invited to interpret and express the Red 
Lion’s spirit through their work. Through the 
partnership with IS183 Art School, artists hold 
lectures to engage the community in their process 
and are invited to teach a workshop through the 
school. This year, the Red Lion is hosting two 
artists: architects Tessa Kelly and Chris Parkinson. 
During July and August, Kelly and Parkinson have 
been creating work, both on site and off, using 
the Red Lion Inn as their studio and inspiration. 
A virtual Artist Talk where Kelly and Parkinson 
will discuss their backgrounds, artistic vision for 
the project, and experience so far at the Inn, takes 
place on Aug. 14 from 6 to 7 p.m. via Zoom. The 
residency will conclude with an exhibition (details 
TBA). Kelly and Parkinson are architects and 
founders of ARCADE in Pittsfi eld, whose mis-
sion is to use design as a platform to create and 
support culture in disinvested, de-industrialized 
cities. ARCADE’s work has been supported by 
the National Endowment for the Arts and the Na-
tional Endowment for the Humanities, displayed 
at MASS MoCA and Hancock Shaker Village, 
and featured in Dwell Magazine and the Boston 
Globe. Notable projects include The Mastheads 
and the Westside Riverway Park, both of which 
expand the relationship between architecture and 
communities to provide ongoing opportunities for 
public humanities programming to new audiences.

The Erikson Institute of the Austen Riggs 
Center has announced the 2020 recipients of the 
Evelyn Stefansson Nef Scholarships, which are 
awarded annually to students from Lenox Memo-
rial High School, Monument Mountain High 
School and Lee High School. They are: Cora 
Hanlin, a 2020 graduate of Monument Mountain 
High School, who will be attending Endicott 
College and majoring in nursing; Kara Calvo, a 
2020 graduate of Lenox High School, who will 
be attending Bridgewater State University and 
majoring in communication sciences and disor-
ders; and Sierra Twing, a 2020 graduate of Lee 
High School, who will be attending the Univer-
sity of Rhode Island and majoring in psychiatric 
nursing. Recipients of the $1,000 scholarship are 
selected for their record of academic excellence 
throughout the high school years, stated intention 
to study social sciences or pre-medical studies in 
a four-year college program, and demonstrated 
leadership in community service.

The Williamstown Farmers Market has 
announced it will continue operating as a pre-
order e-market, WFM-Essentials (WFM-E), for 
the remainder of the season, through Oct. 17. In 
addition, it has launched a new venture, WFM-
Community Essentials Initiative (CEI), which 
will allow the market to provide weekly dona-
tions of food to families in northern Berkshire 
County who are in need. Food is being purchased 
weekly with fi nancial contributions made to 
the market. Berkshire Health Systems and 
Berkshire United Way have agreed to match 
donations 100 percent, thus doubling the amount 
of food that can be purchased. Farmers are also 
donating surplus items. To fi nd out more about 
the online market, or to make a donation for the 
purchase of items for local food pantries, go to 
www.wfmessentials.org.

Volunteers in Medicine Berkshires (VIM) 
is using grants provided by the Massachusetts 
COVID-19 Relief Fund and the Fish Family Foun-
dation to distribute $50,500 in cash assistance for 
childcare to 65 of its patients and their families. 
“VIM’s patients, many of whom are ineligible 
for government assistance, have been among the 
hardest hit fi nancially by the coronavirus,” said 
Ilana Steinhauer, FNP, VIM’s executive director. 
“By providing funding to assist with childcare, 
we’re helping to remove a signifi cant barrier to 
meaningful employment while opening the doors 
for safe, fun and healthy activities for patients’ 
children. We’re extremely grateful to our granting 
institutions for making this program possible.” 
Through this effort, VIM is distributing cash grants 
to each family. It is up to the families themselves 
to select the childcare option that works best for 
them. In addition, many of VIM’s volunteers, 
donors and staff are getting in on the effort by 
purchasing toys, games, puzzles, art supplies and 
other fun and educational materials to give to the 
children. Those who are interested in donating 
money or new toys can contact VIM at 413-528-
4014 or mshalaby@vimberkshires.org. “Many 
of our patients are single parents,” noted Natalia 
DeRuzzio, VIM’s patient services manager, who 
has been collecting and processing the applica-
tions for the cash grants. “Access to affordable 
childcare is absolutely essential for patients to 
return to work and prepare fi nancially for typical, 
seasonal unemployment in the winter months or 
a second phase of quarantining, if there is a new 
wave of the pandemic. These grants won’t solve 
all of their problems, but they will help families 
recover a little faster.” VIM’s mission is to provide 
access to quality health care for income-qualifi ed, 
uninsured and underinsured adults living in the 
Berkshire region.

Southwestern Vermont Medical Center 
(SVMC), part of Southwestern Vermont Health 
Care (SVHC), ranked fourth out of 3,282 hos-
pitals nationwide for value of care, according to 
the Lown Institute Hospitals Index. The hospital 
also earned an A+ overall, highest among Ver-
mont’s 10 hospitals. “We are particularly proud 
to have been ranked so highly for value, which 
is not often considered by other healthcare rank-
ing organizations,” said Thomas Dee, FACHE, 
SVHC’s president and CEO. “We put patients’ 
needs and interests fi rst, and this assessment is a 
powerful refl ection of our patient-centered cul-
ture.” According to the Lown Institute website, 
some hospitals provide healthcare services that 
are unnecessary, expensive, and even harmful. 
Unneeded or ineffective procedures, tests, scans 
and medications can cause physical harm and 
waste resources. This overuse, known as low-
value care, increases healthcare costs and puts 
patients at risk. The index evaluates how often 
hospitals deliver 13 commonly overused services, 
including over prescribing, over screening, and 
unnecessary procedures. It grades the hospitals 
based on the likelihood that they are delivering 
care appropriately. “Integrity and letting pa-
tients’ needs guide our actions are fundamental 
to our mission of exceptional care,” said Trey 
Dobson, MD, SVMC’s chief medical offi cer 
and emergency physician. “I am proud of our 
medical staff and clinical and non-clinical sup-
port professionals for having performed so well 
in this national ranking.”◆

CLEAN-UP CREW – Linda Dulye (second from right) and her team from the Dulye Leadership Experience 
are pumped about their assignment to sweep and pick up trash on Dunham Mall and other areas near City 
Hall during the Annual Downtown Pittsfi eld Cleanup on July 24. The event, organized by Downtown Pittsfi eld 
Inc. (DPI), is a good-natured competition between local companies supporting an important part of DPI’s 
mission to keep downtown clean, safe and friendly. Other participating teams this year were Barrington Stage 
Company, Berkshire Medical Center, Berkshire Museum, Carr Hardware, Cohen Kinne Valicenti & Cook LLP, 
Framework Pittsfi eld Coworking, Guidewire Inc., Hotel on North, and Lee Bank. (Photo courtesy of DPI)
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SOUNDING board commentary

BY NICK PALEOLOGOS
On July 24, Tony Award winners James 

Naughton and Kelli O’Hara stepped onto 
a makeshift stage under an outdoor tent 
erected next to Pittsfield’s century-old 
Colonial Theatre (shuttered by the corona-
virus since St. Patrick’s Day).

Mr. Naughton asked the socially dis-
tanced crowd of just under 100 whether 
any of them had ventured out to a public 
event in the past five months. Not a single 
hand went up. He then surveyed the audi-
ence, paused, and said, “Neither have we. 
Which is why we are so very happy to be 
here, performing for you tonight.” Every-
body felt exactly the same way. Joyful. 
Relieved. Grateful. Happy. Human again.

It’s been said that adversity doesn’t 
build character, it reveals it. The road to 
a limited reopening for Berkshire The-
atre Group – as with so many other small 
businesses – has been a long, difficult and 
frustratingly uphill slog. Were it not for a 
lot of help from our friends, the Berkshires 
in this fateful summer would’ve been a 
culturally barren landscape indeed.

So many heroes. So little time to give 
thanks.

Many of our vendors – though them-
selves also hurting – are still waiting very 
patiently for us to get back on our feet. 
Our loyal patrons – instead of demanding 
refunds for cancelled shows – often took a 
credit for a future production. Some even 
converted their refunds into donations, a 
small but important vote of confidence. 
Our city and town officials worked tire-
lessly and were always accessible and 
helpful. The same is true for our state 
legislative delegation, who pushed dili-
gently to secure emergency funding when 
it was desperately needed. Congressman 
Neal, together with Senators Warren and 
Markey, made sure that the federal gov-

ernment’s answer to the crisis was large, 
robust, impactful and immediate.

The Paycheck Protection Program (PPP) 
is a perfect example. Despite all the well-
publicized problems associated with this 
new program, our local banks – working 
closely with the Small Business Adminis-
tration (SBA) – were able to turn
applications into cash 
within weeks of the 
law’s passage. Never 
has a federal program 
this large been imple-
mented so quickly. In 
our case, the funds did 
exactly what they were 
intended to do. They protected our 
employees for eight critical weeks in the 
spring, giving us the valuable time we 
needed to re-imagine our 2020 summer 
season in the age of COVID-19.

In many ways, the pandemic has created 
an awakening of sorts that is forcing all of 
us to re-examine the ways we’ve tradi-
tionally done business in both the public 
and private sectors. A number of glaring 
inequities have been laid bare for all to 
see – and, hopefully, correct. Those same 
local banks that facilitated PPP funds so 
effectively also saw the need to temporar-
ily ease existing loan terms for cultural 
organizations during the crisis. It is now 
time to take the next logical step and 
fundamentally change what we now know 
to be an utterly irrational approach to 
nonprofit lending. Banks should no longer 
view mission-driven cultural organiza-
tions through the same lens as commercial 
businesses.

Berkshire Blueprint 2.0, an economic 
development plan for Berkshire County, 
noted that, between 2010 and 2017, jobs in 
the creative industry grew at a faster pace 
than in any of the other sectors examined. 
In other words, cultural nonprofits are ab-
solutely central to the “Berkshire Brand.” 
The profitability of other commercial 
industries depends heavily on the success 
of this county’s theatres, museums, music 

and dance companies. Creating new and 
innovative financial products that con-
tribute to the long-term sustainability of 
our nonprofit sector must become a top 
priority for local banks. As an example, 
sufficiently collateralized operating loans 
to nonprofits must be offered at the most 
favorable rates – not the least. SBA’s own 
disaster relief loans already reflect this 
approach. They are a full point lower for 
nonprofits (2.75 percent over 30 years).

The only thing “riskier” than lower-
interest, longer-term loans for cultural 
nonprofits is higher interest rates over 
shorter terms. The revenue differential for 
banks would be more than made up for in 
a vibrant and sustainable cultural sector 
serving as a powerful and perpetual mag-
net – attracting younger generations to the 
Berkshires to live, work, start businesses, 
spend money and pay taxes.

Thus far, our local banks have responded 
admirably in the first few months of the 
crisis. For that, they deserve great credit. 
Whether this temporary awakening ulti-
mately leads to a much-needed, long-term 
paradigm shift is still an open question. We 
can only hope that our banker friends will 
soon embrace their inner George Baileys – 
so that we never end up in Pottersville!

Unlike the aforementioned movie villain 
from It’s a Wonderful Life, this pandemic 

has produced its 
own real-life Snidely 
Whiplash – insurance 
companies. Chubb is 
the largest publicly 
traded property and 
casualty insurance 
company in the world, 

with assets of over $168 billion. For many 
years, our theatre company paid for what is 
known as “business interruption” insur-
ance – which is when you get shut down 
because of a disaster beyond your control. 
Inexplicably, Chubb denied our COVID-19 
business interruption claim.

We are hardly alone. The New York 
Times just ran a story about how arts 
and cultural organizations like ours are 
getting steamrollered by huge, profit-
able insurance companies. Apparently, 
when it comes to COVID-19 claims, it’s 
a “heads they win, tails we lose” proposi-
tion. Chubb CEO Evan Greenberg vowed 
to fight these COVID claims “tooth and 
nail.” By the way, last year his total com-
pensation (which our premiums helped 
pay for) was $20,357,484.

Fortunately for us, the Chubb experi-
ence has been the exception. Most of our 
business partners have exemplified the 
highest qualities of good corporate citizen-
ship. So, for those of you lucky enough to 
get one of the few remaining tickets to our 
outdoor production of Godspell – currently 
the only musical in America sanctioned 
by Actors’ Equity Association – please 
know this: It is because of the decency and 
generosity of our community that we are 
still alive and kicking, though not out of 
the woods quite yet.

But we are getting there. Day by day.◆

Nick Paleologos is the executive director of the 
Berkshire Theatre Group. (Photo provided by BTG)

Heroes and villains on the COVID trail

We can only hope that our 
banker friends will soon 

embrace their inner George 
Baileys – so that we never 

end up in Pottersville!

Make a 
great impression 
every time a 
customer calls.
Even when you can’t answer the phone, 
our virtual receptionists let your 
customers know you care.

(800) 367-7243    BerkshireCommunicators.com
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BerkShares Business of the Month

Matt Tannenbaum is a proprietor of stories and a pretty good storyteller himself, but what 
he really loves is hearing about how much his customers enjoyed reading a new story. 
He got his start in the book world as a stock clerk at Gotham Book Mart in New York 

City’s 47th Street Diamond District, a legendary shop and literary hotspot founded in 1920 that 
welcomed the likes of Saul Bellow, J.D. Salinger, and Allen Ginsberg and housed the James Joyce 
Society. A sign overhanging the door read “Wise Men Fish Here.” It was there that Matt was men-
tored by owner Frances Stelo�, an incredible storyteller in her own right, who shared an adage on 
bookselling that has stuck with him all these years: “We don’t sell books, we o�er them for sale.”

It’s this key distinction that has in-
spired Matt’s approach to curating 
�e Bookstore for the past 44 years. 
Wandering the stacks of 20th-century 
classics, history books, and beach nov-
els is like a scavenger hunt for hidden 
gems like a precious poetry collection, 
a rare copy of a �rst-edition book, or 
something unexpected like a book 
about tropes. Matt describes this ap-
proach as selling new books in a sec-
ond-hand book fashion. He typically 
chooses books based on their pub-
lisher, opting for the less commercial 
publishing houses to further di�eren-
tiate his o�erings, and he intention-
ally de�es the retail practice of pulling 
inventory that doesn’t sell quickly.

Selling books in the age of Amazon is 
di�cult. Matt admits he was slow to recognize the cultural shift, but it became apparent when he 
encountered his longtime customers on the street and realized they were no longer shopping with 
him. Speed and convenience are contrary to the act of reading, Matt argues. He knew he could 
not compete on this level, but he continues to remain relevant and unique in other ways. In 2010 
he opened the Get Lit Wine Bar in the poetry wing of the store that o�ers the perfect setting for 
poetry readings and author events with local writers or for musing over thoughtful prose.

He feels consumers ought to take responsibility for the loss of local commerce and the emergence 
of corporate conglomerates which snu� out small businesses. Matt says his daughter Sophie accu-
rately describes this hypocrisy: “You’re not in tra�c, you are tra�c.” He adds that it’s a pleasure to 
be cognizant of your actions and not judge yourself, but to shift your awareness into action when 
you recognize wrongdoing. He sees BerkShares as a way to mobilize thought into action. Regard-
ing his decision to accept the local currency, he says, “it’s a cool, local, Berkshire idea. And so am I.”

Although the store is operating at limited capacity through curbside pickup, the COVID pandem-
ic has been kind to book sales and has opened up opportunities for self-education. Matt notices 
people picking up the classics they’ve been meaning to read their whole lives. �ey’re reading books 
on race and politics. Another positive externality of the pandemic is that people are expressing 
gratitude for the things they once took for granted. Matt acknowledges the mutually bene�cial 
relationship with his loyal customers, saying, “as much as they support �e Bookstore, we support 
their cultural and intellectual life.” �ere is so much a story can teach us about ourselves (and books 
are often cheaper than therapy), so next time you’re in need of a pick-me-up, visit Matt at �e 
Bookstore and call it an act of self-care.

The Bookstore & Get Lit Wine Bar
11 Housatonic Street, Lenox, MA 01240 | (413) 637-3390

more stories like this one at www.berkshares.org
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Our job is to try to remove uncertainty and drama
Real Money: Straight-up Answers with Berkshire Money Management

DALTON — Come again? Did Allen Harris just 
say “furry babies”?

That threw me for a minute, as I had assumed I 
was talking to a tough guy.

Harris, 47, lives in the town where he grew 
up. People who know him say he’s in his ele-
ment when hitting the “go” button on a new 
investment strategy, or hitting the weights or a 
heavy bag.

But, ask the man, and Harris will tell you that 
his favorite place on Earth will always be “in my 
own backyard, playing with my dogs, Riley and 
Talula.” When he says it, I think I almost hear a 
melting sound.

The chief executive o�cer and founder of 
Berkshire Money Management — with head-
quarters, you guessed it, in Dalton — wants to 
shed some light on these tumultuous �nancial 
times, and point out that, yes, calmer waters are 
ahead, but not without some rough patches, too.

Q: What brought you to the business of money 
management?

A: It was the relationship that I had with my 
father; it continues to this day. He was a butcher 
by trade, but there were a lot of conversa-
tions that we had around money. It was pretty 
interesting to me. One day, when I was over 
his shoulder, looking at a mortgage state-
ment, I saw it said that we owed $19,000 on 
our house. I was a kid, 6 or 7, and I cried. It was 
awful. But, then he explained to me the di�er-
ence between good debt and bad debt, and 
how to manage it down. We continued those 
conversations for over a decade. To this day, 
they’re probably our biggest bonding conversa-
tions. Some dads and sons talk about how the 
football team is doing, and we talk about how 
Apple stock is doing.

Q: What money lesson should be taught in 
school but isn’t?

A: As far as investments go, that it’s more 
psychological than mathematical. One of the 
reasons why people fail to do better than aver-
age is because they tend to be very emotional, 
and it’s not their fault. There’s a part of the brain 
called the amygdala, that controls �ght, �ight 
or freeze. Your body has this evolutionary need 
to protect itself. You feel relief from running and 
hiding. That’s really, really hard to overcome. 
You do have to think about the math behind 
it. People will generally buy stock not on the 
value of the enterprise they’re buying. They buy 
it based on it going up or down, and hope they 
can capture and sell it to the greater fool. Actu-
ally looking at the business, as opposed to look-
ing at the stock, that’s how you get the emotion 
out of it. When there’s emotions involved in it, 
you’re probably not really going to overcome 
it, so the best thing you can do is understand 
what those emotions are, how they’re a�ecting 
you, what’s going to make you buy something 
(greed), what’s going to make you sell some-
thing (fear). What you should be doing is buy-
ing the enterprise.

Q: What’s your overall outlook on the market?

A: There’s a lot of cities and states that are going 
to have to practice signi�cant �scal austerity, to 
balance their budgets — and they must balance 
their budgets. If there’s not a federal �scal policy 
that soon addresses the revenue gap of cities and 
states, we’ll see another recession in 2021. Not 
of the same magnitude, but enough where it’s 
certainly going to a�ect the stock market, jobs 
and household wealth. The “pandemic recession” 
is over with. Things still are bad, and they’re going 
to get worse again if we don’t address the funding 
gap. But we’re getting better, and that is excellent 
news for the stock market. But it’s going to get 
worse, if we don’t address that funding gap.

Q: What about a period from the past that best 
illustrates the market of today?

A: Over the last century, there’ve been 13 
instances of what I call a “waterfall decline,” 
the sharp drop in equity prices over a couple 
months; then, there’s a brief rally, but the volume 
stays lower, and it muddles around for a while. In 
12 of 13 of those instances, the market touched 
down on those same lows again; the only excep-
tion was in 2018. The pattern of the post-water-
fall decline does tend to be pretty similar in most 
instances. One of the most dangerous things you 
can say in this business is “it’s di�erent this time.” 
It would not be an exceptional occurrence for 
the market to go down again.

Q: Is there money to be made now, during a 
worldwide crisis, and what does that look like?

A: Celebrity investor Jim Kramer from CNBC said, 
and I’m paraphrasing, that “there’s always a bull 
market somewhere, and I promise to help you 
try and �nd it.” There’s risk that is associated with 
participating in that bull market. Yes, there is 
always a way to make money. In the global �nan-
cial crisis, when everything was melting down, 
we came up with a fairly clever way to use FDIC 

insurance to short the market, to bet the mar-
ket was going to go down. So there are ways to 
make money during a crisis, especially when that 
next crisis is a recession. The best and the big-
gest money tends to be made post-crisis or dur-
ing the crisis, because that’s when prices tend to 
hit their lows. For me, I’d rather make 10 percent 
safely than 20 percent with a huge risk, where I 
could be out a signi�cant amount of money. So 
I wouldn’t overly focus on crisis investing. That’s 
a nimble person’s game, and I tend to be more 
conservative than the nimble person who’s look-
ing to make money over a two- or three-month 
timeframe. But I will run and hide before and 
during a crisis and then reallocate aggressively in 
the midst or coming out of that crisis.

Q: Why not just protect and preserve current 
holdings and assets?

A: That’s really job number one. The foundation 
of what we do is to help people get into retire-
ment and satisfy their needs, wants and wishes 
to the extent possible. More often than not, it 
doesn’t mean we have to take big risks to get 
them there. Typically, it’s about preserving what 
they have, which is much more important than 
doubling up on what the market might be giv-
ing. In January, we already were preparing for a 
recession, so we started hedging investments 
with an option strategy to protect portfolios, 
with a bu�er built into them. In something like 
the pandemic that we went through, we focus 
more on preserving capital so we’re able to do so 
with an option strategy, so if things turn around, 
investments would have some level of return. 
Those who profess to be aggressive investors, 
are aggressive until the market goes down 20 or 
30 percent, and then they have a reassessment 
of how they feel toward that volatility. It’s our 
job to determine when to put the brakes on and 
when to hit the gas, in terms of how aggressive 
or conservative you might want to be.

Q: What does a relationship with Berkshire 
Money Management mean for clients, for today 
and tomorrow?

A: The answer is boring, not because it’s a boring 
response. Our job is to remove as much uncer-
tainty and drama as possible. It’s not intended to 
be exciting. We do our best to protect our client’s 
business and family. They want boring; they 
want certainty. They want that peace of mind. 
The clients we work with really want that answer. 
We’re not trying to get 100 percent returns in a 
couple years. We’re looking to do what the mar-
ket does when it goes up, but then not go down 
when the market goes down.

Have questions about what Berkshire Money 
Management can do for your financial future? 
Visit Allen Harris and his dog-friendly team 
at berkshiremm.com, or call 413-997-2006 or 
888-232-6072.

(This article, by Noah Ho�enberg, originally ap-
peared in The Berkshire Eagle on June 28, 2020)
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people on the move
The Pittsfield Co-

operative Bank has an-
nounced the appointment 
of Spring Burke to the 
position of vice president-
mortgage advisor for the 
bank’s Lending Division. 
Burke brings deep experi-
ence in the banking in-
dustry, including working 
for Canaan National and 
Salisbury Bank for over 

20 years. A highly accomplished originator, she 
is skilled in every aspect of the loan process and 
has a wide range of mortgage product knowledge 
as well as bank policies and procedures. In her 
new position, Burke will be located in the bank’s 
Great Barrington offi ce and will cover southern 
Berkshire County, northwestern Connecticut and 
neighboring communities in eastern New York.

Berkshire Health Sys-
tems has announced the 
appointment of Shyama 
Wickramaaratchi, DO, 
FACC, FACOI, a board 
certifi ed and fellowship 
trained cardiologist, to the 
medical staff of Berkshire 
Medical Center and the 
physician staff of Cardiol-
ogy Professional Services 
of BMC, where she is 
accepting new patients in need of cardiology 
services. Wickramaaratchi is board certifi ed in 
internal medicine, cardiology and interventional 
cardiology. She is fellowship trained in cardiol-
ogy at Arnot Ogden Medical Center, Elmira, 
N.Y., advanced cardiac imaging at St. Francis 
Hospital: The Heart Center, Roslyn, N.Y., and 
interventional cardiology at Franciscan St. James 
Health, Olympia Fields, Il.

Berkshire Health Sys-
tems has announced the 
appointment of J. Boyd 
Vereen, DO, a board 
certifi ed family medicine 
and osteopathic manipu-
lative medicine specialist, 
to the medical staff of 
Berkshire Medical Center 
and the physician staff of 
Berkshire Osteopathic 
Health of BMC. He is 

accepting new patients in need of primary care or 
osteopathic manipulative therapy, serving patients 
in the northern Berkshire offi ce of Berkshire 
Osteopathic Health of BMC, 2 Park St., Adams. 
Vereen comes to the Berkshires from Cape Cod, 
where he served at Falmouth Primary Care for 
the past eight years. Previously he worked at 
Fribromyalgia & Fatigue Center in Seattle and 
had his own practices in osteopathic manipula-
tive medicine, family medicine and occupational 
medicine at locations across the country

JamieEllen Moncecchi has been named senior 
vice president and chief administrative offi cer 
for Greylock Federal Credit Union. Her areas of 
responsibility now include administration, market-
ing, community partnerships and support, board 
governance, and human resources. Moncecchi 
joined Greylock Federal in 1994 and has held 
positions of increasing responsibility in a variety 
of departments throughout the organization.

Yaman Kana, DDS, 
has joined the Community 
Health Programs dental 
staff, where he will see 
patients at CHP Neigh-
borhood Dental Center in 
Pittsfi eld and CHP North 
Adams Family Medical 
& Dental. Kana fi rst prac-
ticed general dentistry in a 
private practice in Damas-
cus, Syria, and also in the 
Syrian military. He then settled in Boston, working 
in both a private practice and at Boston Univer-
sity’s Dental Health Center. He later worked at the 
Brockton Neighborhood Health Center, then went 
on to practice dentistry at DotHouse Health Center 
in Dorchester, HealthFirst Family Care Center in 
Fall River and, most recently, Community Health 
Center of Franklin County.

Christina Wynn, formerly the dean of enroll-
ment management at Berkshire Community Col-
lege, has taken the position of dean of business and 
outreach at BCC. Celia Norcross has accepted the 
position of dean of students, and Michael Sharp
has accepted the role as interim dean of enrollment. 
Norcross has worked in higher education for the 
past 22 years in a variety of positions that support 
and develop student learning, including her most 
recent career track at Massachusetts College of 
Liberal Arts the past 18 years in Student Affairs. 
Sharp has recently worked for St. Cloud State 
University as an adjunct faculty in human rela-
tions and multicultural education, and as director 
of advising and student transitions.

Community Health 
Programs has welcomed 
Dr. Jill Samale in her 
return to the staff of CHP 
Barrington OB/GYN, 
where she provides com-
prehensive obstetrics and 
gynecology care to wom-
en of all ages. Samale is 
affi liated with Berkshire 
Medical Center and Fair-
view Hospital’s Family 
Birthplace. She practiced previously with the 
CHP team and then joined Berkshire OB-GYN, a 
Berkshire Medical Center practice. From 2006 to 
2014 Samale practiced at South County Hospital 
Center for Women’s Health in Wakefi eld, R.I. 
Earlier, she practiced at Alice Peck Day Memorial 
Hospital in Lebanon, N.H.
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103 West Park Street
Lee, MA  01238
(413) 243-4331

www.octobermountainfa.com

Member SEC, FINRA, SiPC

October Mountain Financial Adviosrs is a d/b/a of St. Germain 
Investment Management serving the Berkshires and beyond.

What sets us apart is our commitment to 
doing what’s right versus doing what’s 

popular.

Investors have a lot to think about. Worrying 
about your advisor shouldn’t be one of them.

Have a conversation with Gary Schiff, Managing 
Director and our team.

We think you’ll appreciate the difference.

Portfolio Management ▪ Financial Planning ▪ Trust & Banking Services*

Integrity

What makes us different?

B E R K S H I R E  ∙  4 1 3 . 5 2 8 . 6 0 0 0  |  B R A D L E Y  ∙ 4 1 3 - 4 4 8 - 8 2 5 3
8  B A N K  R O W  P I T T S F I E L D ,  M A  0 1 2 0 1  ∙ b e r k s h i r e b r a d l e y . c o m

A L L  U N D E R  O N E  R O O F

GREAT
BUILDINGS
COME FROM
A TEAM.

B E R K S H I R E  ∙  4 1 3 . 5 2 8 . 6 0 0 0  |  B R A D L E Y  ∙ 4 1 3 - 4 4 8 - 8 2 5 3
8  B A N K  R O W  P I T T S F I E L D ,  M A  0 1 2 0 1  ∙ b e r k s h i r e b r a d l e y . c o m

A L L  U N D E R  O N E  R O O F

GREAT
BUILDINGS
COME FROM
A TEAM.

B E R K S H I R E  ∙  4 1 3 . 5 2 8 . 6 0 0 0  |  B R A D L E Y  ∙ 4 1 3 - 4 4 8 - 8 2 5 3
8  B A N K  R O W  P I T T S F I E L D ,  M A  0 1 2 0 1  ∙ b e r k s h i r e b r a d l e y . c o m

A L L  U N D E R  O N E  R O O F

GREAT
BUILDINGS
COME FROM
A TEAM.

191 Water St., Williamstown
Licensed in MA 

413.458.0093
www.burnhamgold.com

WILLIAMSTOWN
P r i m e  v i s i b i l i t y !  Wo n d e r f u l 
opportunity for the perfect live-work 
setup or extra income with a second-
� oor, two-bedroom rental apartment. 
Wood � oors throughout, central air 
on the � rst � oor, built-ins and many 
period details. First-� oor o�  ce space 
consists of five offices, conference 
room and full bath. Second-floor 
apartment has two bedrooms, full bath and separate utilities. Plenty of o� -street 
parking to accommodate 12+ cars. Lovely views of Pine Cobble and access to The 
Spruces walking trails and Hoosac River. $439,000.

Offered for the first time in 30 
years, this highly visible commercial 
property is located on the north 
side of Williamstown along Route 
7. Formerly Siracusa & Associates 
Behavioral Health, but the possibilities 
are endless for its future. Attractive, 
well maintained building with tons 
of character. Currently consists of 
four offices, large waiting room with vaulted ceiling. Ample off-street parking 
for 10+ cars. Call today for your exclusive showing! $349,000.

Prominent village location in this 
professional o�  ce condominium with 
1800 sq. ft. Several private offices, 
conference rooms, staff area and 
generous size reception area, half-bath 
and plenty of attic storage. Completely 
handicapped accessible with plenty of 
parking.Take your business up to the 
next level. $199,000.



11SEPTEMBER 2020  BERKSHIRE TRADE & COMMERCE

news & notes from the region

Volunteers in Medicine 
Berkshires (VIM) has 
announced that Kristine 
Hazzard has joined the 
organization as a member 
of the board of trustees. 
Hazzard has 30 years of 
experience leading and 
managing health and hu-
man service organiza-
tions. Currently a principal 
consultant at Katalyst, she 
specializes in strategic planning, organizational de-
velopment, executive coaching, community change 
processes and meeting facilitation. Prior to launch-
ing her own fi rm, Hazzard served as president and 
CEO of Berkshire United Way from 2008 to 2019. 
Before Berkshire United Way, she spent 10 years as 
president and CEO of The Center for Women and 
Families of Eastern Fairfi eld County, a nonprofi t 
agency serving victims of domestic violence and 
sexual assault as well as women returning to the 
community after incarceration. Hazzard and her 
husband, Larry, president of Berkshire Life Insur-
ance Company (a subsidiary of Guardian Life), live 
in Hinsdale. Larry is a former member of VIM’s 
board of trustees, and the couple have been long-
time supporters of the organization.

Great Barrington artist Virginia Bradley has 
been awarded a 2020 Massachusetts Cultural 
Council Finalist Painting Fellowship for her “Yel-
lowstone Series,” which addresses the effects of 
climate change. The independent jury recognized 
Bradley’s work in a competitive fi eld of 559 Mas-
sachusetts painters. The awards are anonymously 
judged, based solely on the artistic quality and 
creative ability of the work submitted. Bradley 
was one 13 Massachusetts painters who were 
honored with the fellowship and a monetary grant.

Rebecca Hewson-Steller, RN, CN-BN, at 
Southwestern Vermont Regional Cancer Center, 
has been named as a 2020 Impact Award Honoree 
by Vermonters Taking Action Against Cancer. 
Hewson-Steller works as a nurse navigator in the 
Cancer Center and the Breast Health and Imaging 
Center. In addition to helping recently diagnosed 
patients cope with their illness and determine their 
course of action, she conducts outreach aimed to 
promote awareness, prevention and screenings. To 
people outside the Cancer Center, Hewson-Steller is 
best known for helping to organize outreach events 
to increase the number of people who get screened 
for colon, skin, cervical, breast and lung cancers.

Greylock Federal Credit Union has promoted 
Gloria Beraldi and Johnothan Hinkell from 
their previous positions respectively as manager 
and assistant manager of the West Street branch 
in Pittsfi eld. Beraldi has accepted a new posi-
tion as assistant vice president, market manager, 
overseeing the West Street and Elm Street offi ces 
and the employee branches at General Dynamics 
and Berkshire Medical Center. She has been with 
Greylock Federal since 1994. Hinkell has been 
promoted to fi ll Beraldi’s former position as branch 
manager at West Street. He started with the credit 
union as a teller in 2013.◆

Hazzard

Beraldi Hinkell
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The Pitts�eld Cooperative Bank Announces One-time Dividend for Depositors

The Pitts�eld Cooperative Bank chose its marketing motto “Better Together” before anyone could foresee 
such an anomaly event that would essentially hijack our year. As we all struggle to deal with the challenges
presented by the COVID-19 crisis, I’m struck by how this motto is more �tting today than ever before. I have
never been prouder of our Pitts�eld Cooperative Bank employees and customers.

On March 16, 2020 we closed our lobbies and rapidly developed a response to fast-moving COVID-19 
challenges. As an essential business we remained open utilizing our drive-up, ATM, and electronic services.
Many employees transitioned to work from home and no employees were furloughed. This has been a heroic
e�ort: procuring new equipment; increasing network capacity; and deploying new services, all while keeping
branch operations running smoothly and protecting our employees. The Bank did not skip a beat.

We spent the next 11 weeks preparing to reopen our lobbies. We learned state mandated protocols and 
implemented social distancing and enhanced cleaning regimens. Employees were provided with personal
protective equipment and guidelines to follow. I am happy to say since reopening on June 1, 2020, these
measures have kept our employees and customers safe.

But that is not all we did. We were able to process over 180 Paycheck Protection Program (PPP) Loan 
Applications for nearly $15 million to small businesses in our community. Of the loans approved, nearly 
every one was less than $350,000. This tells us that these loans are being used to help smaller employers 
stay in business. We truly believe we got the money into the hands of our neighbors that needed it the 
most. These PPP Loans were processed by dedicated Co-op Employees who input the applications at all
hours of the day and night. We are extremely grateful for their commitment to assisting our customers 
during this great time of need.

As a customer you should also know that during this time we have made tens of thousands of dollars in 
donations to those most impacted citizens of our community. We have supported numerous food banks,
COVID-19 assistance programs and local farmers. We do this with great admiration for those providing such
great support and humility for those who are in need of it.

What we have discovered at the Pitts�eld Cooperative Bank during this crisis is that we are very fortunate. 
We are fortunate to have our customer’s trust and our employee’s loyalty, it is a great combination. Due to the
success of originating PPP Loans for our customers, we were able to generate additional fee income. We felt it
was appropriate to share our good fortune with those who place their trust in us. Each employee has already
been awarded with a signi�cant cash bonus for the work hazards they have had to and continue to endure.
The employees took this challenge amidst chaos and uncertainty and delivered exceptional results for the
customers and the Bank.

Additionally, at our last Board Meeting, The Directors of the Pitts�eld Cooperative Bank announced a 
one-time dividend. This dividend was paid on July 24, 2020 to depositors of record as of May 31, 2020. 
Each eligible depositor was able to receive one extra month’s interest payment based upon what they 
earned in the month of May 2020.

Thank you for putting your trust in us, I’m proud of what we’ve been able to accomplish together.

With Sincere Thanks,

J. Jay Anderson
President and CEO
Pitts�eld Cooperative Bank

J. Jay Anderson
Pittsfield
70 South St.
(413) 447-7304

Pittsfield
110 Dalton Ave.
(413) 395-9626

Dalton
431 Main St.
(413) 684-1551

Gt. Barrington
325 Main St.
(413) 528-2840

pittsfieldcoop.com Member FDIC & DIF                Equal Housing Lender

A MESSAGE FROM J. JAY ANDERSON
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BY JOHN TOWNES
Among its other impacts, the COVID pan-

demic has increased the need of businesses 
for information, communications, resources 
and mutual assistance.

However, the restrictions on social gath-
ering have made it more difficult for busi-
nesspeople to connect with others and com-
municate at meetings, or through networking 
and informal interactions in public places.

A collaboration of the North Adams Cham-
ber of Commerce, the City of North Adams 
and the Franklin County Community Devel-
opment Corporation (CDC) has been working 
to alleviate that by providing an alternative 
venue called the Business Connector.

“Its purpose is reflected in the name,” said 
Glenn Maloney, president of the board of 
the North Adams Chamber of Commerce. 
“One of the basic goals of the chamber has 
always been to connect members of the busi-
ness community. Usually we do that through 
live meetings, workshops and other events. 
Since that is not likely to be possible for the 
foreseeable future, we want to do our best 
to connect them in other ways.”

The project has two basic focuses. One is 
a biweekly email newsletter that is available 
to all businesses, whether they are chamber 
members or not.

The other facet of the program is assistance 
to North Adams businesses in the use of 
social media and other online platforms to 
communicate, and to promote and conduct 
their enterprises.

Maloney added that this includes sharing 
practical information. “Businesses need to 
know how to connect with the resources they 

need, and find out what’s available,” he said. 
“That’s been difficult, and many businesses 
do not know where to turn.”

He added that the concept of connection 
also applies on a broader level.

“Right now, businesses are under so 
much pressure and have so many demands 
on them that it can be 
especially hard to look 
beyond their own front 
door,” he said. “But 
rather than everyone 
being stuck in their own 
silos, it’s important for 
us to remember that we 
are not alone, and that 
many other businesses 
are going through the 
same things.”

The initiative actu-
ally began in the pre-
COVID era late last 
year, and was called 
Wayfinder. The cham-
ber contacted the Franklin County CDC, 
which has worked with the city and chamber 
on other projects in recent years.

“They were looking for ways to help more 
people find local businesses and what they 
offer,” said Amy Shapiro, business develop-
ment director at the CDC. “A big need was to 
increase their online presence. Many didn’t 
have websites or they were outdated. Digging 
deeper, we found they did not have a social 
media presence, and also weren’t listed in 
places like Google.”

She said there was about $10,000 available 
from funding that had been received from 
MassWorks for business visibility projects, 
and they set up the program.

The original purpose was to educate 
businesses in North Adams about how to 
be found online.

An initial activity was an event on the use of 
technology and social media for North Adams 
businesses in January that was cosponsored 
by Massachusetts College of Liberal Arts.

The chamber also contracted with Makay-
la-Courtney McGeeney, a communications 
and marketing consultant, to organize the 
program and provide instruction about using 
social media platforms to individual busi-
nesses in North Adams.

However, the emergence of the corona-
virus in March, caused 
a reevaluation of the 
program.

“The basic goal was 
still communications, 
but dealing with the 
effects of COVID be-
came a priority,” said 
McGeeney. “We had 
to determine specifi-
cally what businesses 
needed right now. So 
we contacted them and 
sent out a survey to 
determine that.”

She said they found 
that a major need was 

information. “People were confused about 
things like government websites, and how 
to apply for assistance such as [Paycheck 
Protection Program] funding and other re-
sources,” she said.

The chamber also had to figure out the best 
method of communicating. “We considered 
things like having Zoom meetings, but there 
wasn’t a lot of interest and people said they 
were burned out on Zoom,” McGeeney said. 
“So we determined that an email newsletter 
would be effective because people check 
their email every day.”

They established a web page (explore-
northadams.com/business-connector) 
where people can both download current 
and past newsletters, and sign up for free 
subscriptions.

The first issue of the biweekly newsletter 
was published in June. It includes a calendar 
of grants and webinars sponsored by gov-
ernment agencies, regional organizations 
and educational institutions. It also offers 

practical tips and profiles of how individual 
local business have adapted to the pandemic.

McGeeney noted that the newsletter is ori-
ented to all businesses in northern Berkshire 
County, while the consulting services are 
limited to those within the city.

The Business Connector is seen as an 
evolving program that ideally will continue 
as an ongoing service. Shapiro noted that 
additional grants have been applied for that 
would both extend it beyond the initial fund-
ing, and also expand its services.

Maloney added that its role and purpose 
will also depend on the situation regarding 
the coronavirus and extent of limitations it 
imposes over time.

“Like everyone else, we’re trying to figure 
it out as we go along,” he said. “Things are 
changing so fast. No one knows whether 
things will stay as they are or get worse, or 
when we’ll get back to some kind of normal. 
This will adapt to circumstances.”

He also observed that businesses also 
find themselves in differing positions in the 
current climate.

Maloney is the co-owner of Very Good 
Property Management, a property manage-
ment and construction business, and is also a 
partner in HiLo, a music and comedy venue 
in North Adams.

“I’m experiencing those differences per-
sonally,” he said. “On one hand, Very Good 
Property Management is busier than ever. But 
I also own a music club that is shut down, and 
we have no idea when we’ll be able to open.”

He sees one goal of the Business Connector 
as encouraging businesses to support each 
other as customers, and also to understand 
the situations of others.

“All of this has placed a strain on many 
businesses and made it more difficult for 
them to perform in their usual way,” he said. 
“They may not have access to supplies or 
might not have a full staff. I’d like to see the 
Business Connector encourage business to 
be more patient with others in the stress of 
this situation.”◆

“Right now, businesses are 
under so much pressure and 
have so many demands on 

them that it can be especially 
hard to look beyond their 

own front door. But rather 
than everyone being stuck in 
their own silos, it’s important 
for us to remember that we 

are not alone, and that many 
other businesses are going 
through the same things.”

‘BUSINESS CONNECTOR’

Project focuses on 
filling information 
gap in COVID era

BUSINESS basics

www.BerkshireCommercialProperties.com
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BY JOHN TOWNES
Multicultural BRIDGE is launching a 

new initiative that expands its emphasis on 
economic and social justice into food security.

The overall initiative is called Food Sov-
ereignty and Sustainability.

“It’s an exciting concept,” said Gwendolyn 
VanSant, CEO and co-founding director of 
Multicultural BRIDGE, which is based in 
Lee. “It’s an opportunity to help strengthen 
the local food system, give people more 
control over their food sources, and also 
support local farms and producers.”

According to VanSant, the COVID crisis 
pushed the issue of food security to the 
forefront at BRIDGE.

“Many families were already vulnerable, 
and with the COVID shutdown many lost 
their jobs,” she said. “So we intensified our 
activities to meet these urgent needs. We 
sought and received support to distribute 
food to vulnerable families.”

While the program grew out of the COVID 
crisis, it evolved to become a long-term initia-
tive beyond the current situation, explained 
VanSant. “We decided that beyond the 
COVID emergency we wanted to be more 
strategic and systemic about change, to help 
make the food system more equitable and 
work for more people,” she said.

Founded in 2007, Multicultural BRIDGE 
is a nonprofit grassroots organization whose 
mission is to advance racial and social equity 
and justice by promoting cultural competence, 
positive psychology, and mutual understand-
ing and acceptance. It sponsors a variety of 
programs and activities related to education, 
training, dialogue, fellowship and advocacy.

The organization also connects vulnerable 
community members with key resources 
and networks.

VanSant explained that BRIDGE had 
already been involved in food security on a 
smaller scale for about 10 years as a component 
of its Happiness Toolbox. This is a summer 
program for Black, immigrant and other 
populations of vulnerable children. It conducts 

activities to build resilience, personal growth 
and multilingual literacy through dance, arts 
and crafts, writing and outdoor play.

It includes a collaboration with Gideon’s 
Garden, a two-acre youth-operated farm 
in Great Barrington that is sponsored by 
Grace Episcopal Church and Taft Farm. At 
the farm, teens and children grow food and 
distribute it to food pantries.

As one of their activities, participants in 
Happiness Toolbox spend time at the farm. 
Clients of BRIDGE are also among the 
recipients of food grown there.

In addition, BRIDGE distributes food to 
several immigrant families biweekly through 
its Women-to-Women (W2W) program.

Widespread support
As with many organizations, the COVID 

emergency changed the immediate priori-
ties of BRIDGE. In addition to the people 
it already serves, the organization actively 
sought to identify others in need of emergency 
food assistance.

They received initial grants for emer-
gency distribution, including $10,000 from 
the COVID Emergency Response Fund 
for Berkshire County (May 2020 BT&C), 
$7,000 from the Haymarket Peoples Fund, 
and $10,000 from a private donor. In addition 
they received a two-year $20,000 grant from 
the Berkshire Community Action Council.

“We’ve also received many contributions 
from our members and other supporters in 
the community, which 
has been vital,” said 
VanSant.

As a result, since late 
winter, BRIDGE has 
been providing about 
100 families with regu-
lar food distribution. 
The recipients are 90-percent families of 
color and immigrants as well as others with 
limited resources.

BRIDGE has primarily been oriented to 
southern Berkshire County, but the food dis-
tribution has been done more widely. Among 
the recipients, about 95 families have been in 
Great Barrington, Sheffield, Ashley Falls and 
other south county towns, 11 in Lee, Lenox 
and Stockbridge; 28 in Pittsfield, and a few 
further north.

Preparation and deliveries are handled by 
members of BRIDGE,  In addition, volunteers 
from The Mount in Lenox regularly pack and 
deliver food.

While they also purchase from supermar-
kets, they have made a point of sourcing 

fresh produce from 
regional farms and 
farm stores to sup-
port the regional food 
economy. Whenever 
possible, they have 
also emphasized those 
operated by people of 

color, women and the LGBT community.
As one source, every two weeks they have 

been purchasing $300 of locally originated 
food from Random Harvest, a worker-owned 
food market in nearby Craryville, N.Y. Ran-
dom Harvest adds another $300 in food to 
match the purchase.

BRIDGE has also been purchasing from 
farmers markets, which have been provid-
ing matches. Taft Farms has also pitched in 
with matches.

VanSant said that as the longer-term reper-
cussions became clear, BRIDGE decided that 
it was important to continue the food distri-
bution on an ongoing basis and expand it to 
include larger goals of fostering food security.

“COVID isn’t just a short-term emer-
gency,” she said. “We’ll be experiencing its 
impacts for a long time.”

It has also highlighted and intensified other 
issues related to the economy and society, 
she said. VanSant noted that the issue of food 
security also intersects with BRIDGE’s core 
mission of connecting community members 
with key resources and networks, and advanc-
ing cultural integration and understanding.

Among other advantages, she said, the 
collaborations with other agencies offer the 
opportunity to provide training to improve 
mutual communication and understanding 
with immigrant and ethnic clients.

That transition also required a strategy 
shift to make it financially sustainable as an 
ongoing initiative.

“The initial funding enabled us to deal with 
the short-term emergency,” said VanSant. 

“We wanted to be more stra-
tegic and systemic about 
change, to help make the 

food system more equitable 
and work for more people.”

MULTICULTURAL BRIDGE

Food security issue fits with broader 
emphasis on social, economic justice

Jen Salinetti of Woven Roots Farm holds radishes that are part of the Solidarity Share of the farm’s harvest 
being distributed to families through a pilot program with Multicultural BRIDGE. (Photo by Gabrielle Murphy)
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– John Perreault, Berkshire Humane Society
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gentleman to do business with.”

– Paula Phillips, Shamrock Dog Grooming
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“However, as that initial round was slated to 
run out, we needed to find ways to continue and 
expand these services on a longer-term basis.”

Fortunately, she said, they have been re-
ceiving ongoing support and contributions 
to sustain the food distribution.

An opportunity to expand its focus arose 
in the spring when VanSant was approached 
by Woven Roots Farm.

Located in Tyringham and owned by Pete 
and Jen Salinetti, Woven Roots is a 10-acre 

farm that uses no-till, hand-scale, regenera-
tive agricultural practices, It operates as a 
community supported agriculture (CSA) 
farm in which customers buy shares in the 
harvest in advance. Woven Roots also has a 
commitment to social and economic justice, 
and community education.

“A member of the Janey Fund Charitable 
Trust, a family foundation in Boston, had met 
with Jen Salinetti because they wanted to fund 
community initiatives in the Berkshires,” 

Volunteers sort seeds for garden starter kits provided to participating families by Multicultural BRIDGE in 
collaboration with Greenagers Inc. and Woven Roots Farm. (Photo by Alyssa Mack of Light Focus Studio)

said VanSant. “Jen contacted me, and we put 
together a proposal for a pilot program, and 
the foundation agreed to provide funding.”

Under this program, in May, the founda-
tion provided funds for BRIDGE to purchase 
$16,000 worth of  “Soli-
darity Shares” in this 
year’s harvest at Woven 
Roots for distribution to 
about 30 families over 
the growing season.

In collaboration 
with participants in the 
Greenagers youth pro-
gram, Woven Roots and BRIDGE distributed 
starter plants and seeds to enable participating 
families to also grow their own food.

Ongoing instruction is also provided in 
growing methods and related subjects such 
as food preservation and preparation.

“It’s based on the old principal that if you 
give a person a fish you feed them for a day, 
but if you teach them to fish you feed them 
for a lifetime,” said VanSant.

Multicultural BRIDGE is working with 
Woven Roots in a variety of ways, including 
providing translation services and multicul-
tural training to participants.

She noted that one goal is to help immi-
grants and other members adapt their tradi-
tional cuisines and methods of growing food 
to conditions in the Berkshires. Because of 
the limitations imposed by the COVID crisis, 
instruction is being provided over Zoom.

BRIDGE and Woven Roots are initially fo-
cused on the current growing season. VanSant 
said they will be evaluating and refining the 
program as it evolves. “We intend for it to 
be a model of the concept of mutual aid,” 

she said. “Ideally, this 
will be a pilot program 
that can be replicated 
elsewhere.”

She added that Mul-
ticultural BRIDGE’s 
overall food security 
initiative is also a work 
in progress. It is envi-

sioned as incorporating other educational 
activities related to food security and self-
sufficiency as well as building on existing 
and new collaborations with other area 
organizations and businesses.

In a second phase they are working to 
geographically expand through partnerships 
with the Mass In Motion wellness program 
and the Food Bank of Western Massachusetts.

VanSant sees it as an example of com-
munity collaboration towards a common 
goal that benefits participating organizations, 
volunteers, and financial supporters as well 
as recipients.

“A primary goal is to give us more con-
trol over our food,” she said. “It’s a good 
example of the community coming together. 
It’s also exciting to see the sense of joy 
and empowerment of the people who are 
participating in it.”◆

“It’s a good example of the 
community coming together. 
It’s also exciting to see the 
sense of joy and empower-
ment of the people who are 

participating in it.”
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Helen thinks she’s got it, but she isn’t sure.

BerkshireMM.com • (888) 232-6072

Helen thinks she’s got it, but she isn’t sure.Helen thinks she’s got it, but she isn’t sure.
Money management helps you have enough, 

because you can’t afford to run out.
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Schumacher Center director 
says COVID crisis exposes 
need to address overall 
economic, social inequality

mericans collectively 
have been reexamining 
our economic, social 

and political assumptions, 
sparked by the ramifications 
of the COVID-19 pandemic, 
widespread racial injustice 
protests and increasingly 
tribalistic national mood. The 
coronavirus has brought many 
underlying issues to a head, 
including the lack of financial 
resources of many Americans, 
increased economic and 
racial inequality, a general 
mistrust of our systems and 
institutions.

As a result, there is a general search for 
solutions to these problems and issues, 
including existing alternatives.

Among organizations that have long 
been advocating for alternative approaches 
is the Schumacher Center for a New 
Economics. Based in South Egremont, the 
Schumacher Center has gained interna-
tional recognition in the 40 years since its 
founding in 1980 by Susan Witt and the 
late Bob Swann. It is named for the econo-
mist E.F. Schumacher, who wrote the book 
Small is Beautiful.

According to its mission statement, the 
Schumacher Center’s work is based on a 
belief that “a fair and sustainable economy 
is possible and that citizens working for 
the common interest can build systems to 
achieve it.” The organization advocates 
for a greater emphasis on decentralized 
regionally oriented economies, with natu-
ral commons held by the community, and 
wider access to economic resources and 
democratic worker control.

Its approach has been to develop spe-
cific strategies and solutions, apply them 
in Berkshire County, and carry out educa-
tional programs to encourage them to be 
replicated elsewhere. Among its specific 
initiatives, the organization created the 
local currency BerkShares in 2006 to en-

courage purchases among local businesses 
and organizations. It has also been a leader 
in the community land trust movement.

On Oct. 25 the Schumacher Center will 
present the 40th Annual E. F. Schumacher 
Lectures, with speakers Kali Akuno and 
George Monbiot on the topic “Land as a 

Commons: Building the New Economy.” 
Due to the COVID situation, this year’s 
lectures will be held as a virtual event 
from 1 to 4 p.m. The two talks and live-
streamed discussion following will be 
free to registered attendees. For pre-
registration or more information, go to 
centerforneweconomics.org.

In the following interview, Susan Witt, 
executive director of the Schumacher Cen-
ter, discusses the organization’s work and 
how it relates to the current situation.

~
BERKSHIRE TRADE & COMMERCE: The 

coronavirus pandemic and its economic 
and social repercussions have exposed 
many deeper problems and prompted 
discussions about the need to address 
economic inequality and other systemic 
problems. Has the Schumacher Center for 
a New Economics been a part of that?

SUSAN WITT: Since the COVID crisis 
emerged, we are definitely getting more 
national and international attention and 
inquiries about our work from the media, 
local governments, researchers, activists 
and others.

I believe that’s because COVID has 
been a wake-up call that dramatically 
clarified how many people lack equity and 
resources, and how fragile local businesses 
and economies really are. It has highlight-
ed the need to address overall economic 
and social inequality.

The concepts we’ve been working on 
since the Schumacher Center was started 
in 1980 are not new. However, there is 
greater recognition that the strategies 
we advocate for – such as community-
oriented economics, local currencies and 
community land trusts – are among the 
possible solutions.

BT&C: One of your goals has been to 
encourage a greater role for decentral-
ized local economies and businesses, in 
contrast to the trends towards large-scale 
centralized global and corporate systems. 
How do you believe the pandemic has 
impacted that?

WITT: It’s a critical time. Retailers were 
already burdened by problems such as 
competition from online shopping. These 

ON THE record

Elevated interest in alternative solutions

Susan Witt, director of the Schumacher Center for a New Economics, says interest in the organization’s 
work has risen during the current period of social and economic upheaval. (Photo by Christine Rahr Lane)
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pressures have been magnifi ed by the clo-
sures and restrictions due to the COVID 
crisis. We may lose many local businesses. 
That will be tragic.

But, on the positive side, people are 
recognizing the plight of local business 
and local economies and appreciating 
their importance. This situation has fo-
cused more attention on how people can 
affect these things in their own actions 
and habits.

As a result of COVID, there has been a 
widespread willingness to make changes
in our behaviors and 
develop new patterns 
that support local busi-
ness and community-
based economies in a 
real way. Ideally, this 
will lead to much more 
of a similar nature on an 
ongoing basis.

Our hope is that we 
won’t forget and go
back to the old patterns that have made our 
local economies so vulnerable. We’ll have 
to continue to be watchful in the future.

In Berkshire County, people and orga-
nizations have really been pulling together 
during this crisis and making it a point to 
support local businesses in tangible ways.

For example, it has brought greater 
awareness of how local agriculture and 
food production are a source of busi-
nesses and jobs as well as fresh healthy 
food. Distributors and other businesses 
and organizations have been working with 
farmers to support them and utilize their 
products more.

Small businesses themselves have also 
been real heroes in this situation. I’ve been 
very impressed by the ways owners have 
readjusted their business models and found 
ways to continue to provide their services 
and keep as many of their employees 
working as possible during the shutdown.

I love going out to eat at restaurants. 
Since that wasn’t possible, I often order 
take-out from local restaurants. It’s amaz-
ing the ideas the restaurants have come up 
with to adjust menus and ways of operat-
ing. I’m constantly saying “Wow, how did 
you fi gure that out?”

BT&C: The Schumacher Center has 
also been an active advocate for commu-
nity land trusts. Does that factor into our 
present situation?

WITT: Absolutely. It’s become even 
more relevant. Before COVID, people 
were increasingly aware of how the cost 
of land – and, with it, the cost of housing – 
has escalated to the point where fewer and 
fewer people can afford to buy a home or 
start a new business.

Because of the underlying economic 
inequality that has been exposed and ex-
acerbated by COVID, more people are in-
quiring about how community land trusts 
can address that inequity. One reason 
COVID has been so fi nancially devastat-
ing is because too many people lack access 
to the resources necessary to withstand 
emergencies such as losing their paycheck 
in a crisis like this.

Meanwhile wealth has become more 
concentrated in fewer hands.

Back in the late 1800s, a New York poli-
tician, Henry George, accurately explained 
the dynamics of inequality in a book called 
Progress and Poverty. He posed the ques-
tion: “Why in a country of so much wealth 
is there still such poverty?”

His answer was the trading of land on 
the market, so that land accumulates in 
fewer and fewer hands. This allows the 
owners of land to exact an “unearned 
increment” from the need of others to have 
access. Land value increases because of 
requirements of a growing population. 
Those holding land benefi t from this in-
crease, leading to a widening wealth gap.

Community land trusts represent one 
strategy that can help to reduce that level 
of inequality. It is based on the belief 
that land should be held as a common 
resource.

In a community land trust, the land 
itself is owned and managed by the trust. 

The land is then leased for productive 
purposes such as housing, manufactur-
ing, retail or farming. Lessees own the 
buildings and other improvements such 
as roads, fencing and perennial stock, but 
not the land itself.

By taking the cost of land out of the 
equation, access to land is based on a social 
contract and not on what the market will 
bear. The advantage of this is that it diversi-
fi es access to land and enables more people 
to gain equity in their homes or places of 
business. It also enables land to be used in 

ways that most benefi t 
the community.

In 1980 the 
Schumacher Center 
helped to incorporate 
the Community Land 
Trust in the Southern 
Berkshires (CLTSB) 
on 10 acres of land 
in South Egremont. 
The site includes three 

homes and the offi ces of the Schumacher 
Center. In 1985 CLTSB purchased the For-
est Row site in Great Barrington and built 
18 units in a mixture of duplex, single and 
quadruplex buildings.

In 1999 CLTSB purchased the land at 
Indian Line Farm, which was the fi rst CSA 
in the country. It then leased the land to 
two farmers who purchased the home and 
barns and established what is a thriving 
organic farm. In 2015 CLTSB established 
a sister organization, the Berkshire Com-
munity Land Trust, to provide education 
about community land trusts and support 
further land trust development throughout 
the Berkshires.

continued on next page

“Because of the underlying 
economic inequality that 

has been exposed and 
exacerbated by COVID, more 

people are inquiring about 
how community land trusts 
can address that inequity.”
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continued from previous page
The trust’s South Egremont property 

illustrates one reason community land 
trusts are needed. In 1980, CLTSB paid 
the market rate of $25,000 for the site, 
$2,500 for each of the 10 acres. CLTSB 
was a new organization and not wealthy. 
But it was able to pay the mortgage on the 
land over time from lease fees because of 
its reasonable purchase price.

However, since then, the market value 
of land in the southern Berkshires has 
become so exorbitant, due to more people 
wanting to live in the area, that it would 
be diffi cult for the CLTSB to purchase that 
land today and keep lease fees affordable.

BT&C: However, a transition from 
private land ownership seems radical 
in our market-oriented economy. Many 
would dismiss it as socialism. Isn’t that 
unrealistic?

WITT: We believe that all land should 
be commonly owned as part of our com-
mon inheritance. But we’re not talking 
about eliminating private property. People 
should still be able to own homes and 
other buildings and facilities.

Community land trusts are one vehicle 
to diversify access to land in a way that 
allows for creating equity in the buildings 
and other improvements on the land. In a 
sense, a community land trust socializes 
land while capitalizing improvements on 
that land.

Lessees are given a 98-year lease on the 
land which provides security of tenure. 
They own the homes, shops, production 
facilities on a site. This incentivizes the 
lessees to make investments and improve-
ments. Lessees can still make a reasonable 
profi t if they need to sell their improve-
ments – a profi t that is equal to the rise in 
construction costs. However, the escalat-
ing land value stays out of the resale equa-
tion so that the buildings remain affordable 
to new owners/lessees.

BT&C: What are examples of the 
specifi c ways community land trusts can 
support the local economy?

WITT: A community land trust can 
stimulate economic activity in a variety 
of ways. Commercial buildings on a land 
trust property can provide affordable space 
to make it possible for more people to start 
and maintain a new store or other busi-
ness. The land held by a community trust 
can have more than one use. A site might 
include areas for housing and separately 
proposed commercial use.

Citizens concerned with boosting local 
food production might identify a site for a 
local meat processing facility, for instance. 
They could then work to raise funds for 
the site through a community land trust 
with instructions to lease to a cooperative 
organized to process meat. The lease could 
specify that the facility would process lo-
cally raised meat for a local market and do 
so in an environmentally safe and humane 

manner. The cooperative then leasing the 
site would have restrictions on their busi-
ness, but in return would have low-cost 
access to land, making the venture more 
economically feasible.

Or the same approach might be applied 
to manufacturing furniture from local 
wood for local markets, or wool process-
ing from local herds.

A community land trust is different 
from a conservation land trust, of which 
there are many excellent examples here in 
Berkshire County. Conservation land trusts 
preserve lands to be held in their natural 
state. Community land trusts, on the other 
hand, hold “working lands” and lease them 
for productive purposes needed by the 
regional community.

BT&C: Who owns community land 
trusts? And how are the terms and condi-
tions decided on?

WITT: Typically a community land trust 
is a regionally based nonprofi t. Member-
ship is open to any resident of a region. 
Membership in the Berkshire Community 
Land Trust and Community Land Trust 
in the Southern Berkshires is $10 or 10 
BerkShares per year.

One third of the board is elected by 
leaseholders so that users are fairly repre-
sented, though not given a majority that 
might force changes in lease terms. One 
third is elected from the general member-
ship to keep the organization dynamic and 
looking for new land. And one third is 
appointed from the professional commu-
nity, bringing needed skills such as legal, 
fi nancing, land use planning and architec-
tural to the board.

Residents of cities have formed com-
munity land trusts with a specifi c goal of 
creating affordable housing. Residents of 
specifi c neighborhoods have formed com-
munity land trusts to prevent gentrifi cation 
and maintain the historic cultural character 
of a neighborhood.

One concept we’re placing more em-
phasis on is promoting the idea of gifting 
of land. Property owners would place their 
land in a community land trust. It might 
be raw land or include existing houses and 
other buildings. The donor could specify 
the use of the land and building, such 
as a homeless shelter, or locally owned 
bookstore, or could let the community 
land trust’s own process determine the best 
community use.

In addition to the social benefi ts, this can 
also have advantages for estate planning 
and the owner’s fi nancial management. 
We’ve been encouraging philanthropic ad-
visors and attorneys and others to consider 
recommending to their clients that they 
donate “working lands” to community land 
trusts rather than just selling them off.

BT&C: In these turbulent times, there 
has also been a marked increase in aware-
ness and activism related to racism and 
other social issues. How do you see the 
Schumacher Center’s work in these terms?

WITT: The community land trust 
concept was actually started as part of the 
civil rights movement of the 1960s.

Gifting land to community lands trusts 
and specifying that the sites should be 
leased to Blacks, Hispanics and/or im-
migrant communities of color is one way 
to support economic empowerment and 
cultural preservation. The sites could be 
for housing, farming, manufacturing or re-
tail purposes. Lessees gain equity through 
ownership of buildings on the land.

The Schumacher Center’s founder, 
Bob Swann, was active in civil rights in 
the south in the 1960s, and his interest 
in securing access to land for African-
Americans grew out of that experience. 
He saw how Blacks were systematically 
excluded from land ownership. He worked 
with Slater King and others to acquire 
5,000 acres of land to be held by the newly 
structured New Communities Inc., the 
fi rst community land trust in the country. 
The purpose was to provide affordable 
and secure access to land for homes and a 
cooperative farm for Black families in the 
region.

Bob continued to innovate and advocate 
for the concept of land trusts through the 
rest of his life. He died in 2003. When 
he moved to the Berkshires in 1980, he 
helped found the Community Land Trust 
in the Southern Berkshires and developed 
the homes on its land.

Another example of how community 
land trusts can be applied to addressing 
access to land for minority communities 
is an organization called the Northeast 
Farmers of Color Land Trust. NEFOC is 
working to advance land sovereignty in 
the Northeast region through permanent 
and secure land tenure for Indigenous, 
Black, Latinx, and Asian farmers and land 
stewards. It also encourages the use of sus-
tainable and traditional cultural practices 
in agriculture.

BT&C: Another focus of the Schumach-
er Center is local currencies. Has COVID 
stimulated any increased interest in this?

WITT:: Yes. During the pandemic, 
we’ve been getting more calls from people 
in other regions who are interested in local 
currencies as one way to deal with the 
economic effects of COVID and support 
local businesses.

The Schumacher Center helped to start 
BerkShares, a local currency, in 2006 to 
help keep money circulating within the 
Berkshire economy. People exchange dol-
lars for BerkShares at participating com-
munity banks. They use the BerkShares 
instead of U.S. currency to purchase 
products or services from participating 
local businesses and organizations. Those 
businesses can exchange BerkShares back 
for dollars at participating banks or use 
them in their own purchasing.

In addition to the opportunity to sup-
port local businesses, BerkShares have 
a built-in incentive to use them, because 
the exchange rate provides a discount on 
purchases.

Local currencies can also be used in 
other ways. For example, they can help 
municipal governments deal with the 
fi nancial pressures they are under now. The 
costs of dealing with COVID is placing 
additional demands on municipal budgets at 
a time when revenues are depressed by the 
closures. That impacts the ability of munici-
palities to support ongoing operations.

We’ve received calls from a number of 
city offi cials around the country concerned 
about increased expenditures as a result of 

COVID-related services while revenues 
are down. And they still must hire teachers 
and pave roads. They are wondering if a 
local currency could help in this situation.

This would be beyond the capabilities of 
BerkShares, in its current form. However, 
there are ways local currencies can be es-
tablished to help local governments offset 
the impact of COVID on their economies.

BT&C: How would that work? Where 
does the money come from?

WITT: Municipal governments in the 
United States are not allowed to issue or 
print currencies themselves, though this 
is not true in many European countries. 
In both Switzerland and France, enabling 
legislation has allowed municipalities to 
issue their own currencies which circulate 
and support local businesses.

But in the U.S., cities are essentially 
creating a form of money when they issue 
bonds or arrange other forms of fi nancing 
for projects or budgets. They do that by 
going to fi nancial markets for capital and 
agreeing to repay over time. That type of 
fi nancing is based on the terms set by the 
investors and lenders, and the cost can be 
high.

However, it’s possible instead for a city 
to work with a local community currency 
established by a nonprofi t like BerkShares. 
The city could borrow the local currency 
it needs from the nonprofi t. The currency 
could be created at the point of loaning 
to the municipality with loan repayment 
terms over 20 years at zero-percent inter-
est, for example. The nonprofi t would not 
require maximum return on investment. 
Instead it could operate as a public benefi t, 
so the terms and interest can be based on 
what’s best for the local community.

The municipality could repay the loan 
by accepting a portion of tax payments in 
the local currency. The currency borrowed 
from the local currency program could be 
used for direct COVID relief, or to pay for 
work done on public infrastructure, or per-
haps a portion of city employee salaries.

This has been done elsewhere. The most 
referenced historic example is the Isle of 
Guernsey off the British coast. In 1815 
the people of Guernsey wanted a public 
marketplace. But the city did not have the 
cash and the people were too impoverished 
to tax, and borrowing would mean high 
interest costs. So the city printed its own 
currency and created enough to hire con-
tractors, buy materials and pay the salaries 
of workers. The marketplace was built 
and hosted events that drew in tourists and 
created more revenues. The local currency 
circulated at local businesses, driving 
more revenue. It took 20 years to repay the 
money created for this purpose – the funds 
coming from tax payments – but it was a 
successful and creative approach.

There are different variations pos-
sible, and the legalities would have to be 
explored in detail. But the basic concept is 
that a local government could work with 
a nonprofi t local currency group whose 
purpose is to place currency in circula-
tion on the best terms possible. There 
would be no “cost of the money” since 
the currency would be created as needed. 
But there would be costs to the nonprofi t 
for administering the program, signing 
up businesses to accept it, and providing 
educational materials for citizens to learn 
how to use it. In short, it would mean 
bringing the power of currency issue back 
to the local community so it could decide 
how to use the funds and thereby shape its 
own recovery.◆

ON THE record

Buying or
selling we offer
a team to trust

Call Today (413) 528-4423

TRANSFERRING TO A FOUR YEAR COLLEGE 
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CELEBRATING 60 YEARSApply for fall online at berkshirecc.edu/fall
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Berkshire County real estate transfersREAL estate
he following real Estate 
transactions are provided by 
Banker & Tradesman Real 
Estate Data Publishing. Only 
properties valued at $75,000 
or higher are included.

ADAMS
98 Alger St.
Buyer: Stolzberg Lewis T +
Seller: James St John Jr 
RET +
Price: $125,000
Date: 6/30/20

1 Burns Ln.
Buyer: Andrew Harmon
Seller: John Mclean +
Price: $274,000
Mortgage: $260,300
Lender: Greylock FCU
Date: 6/26/20

6 Crotteau St.
Buyer: Kelsey Gardner
Seller: OTW Ventures LLC
Price: $119,600
Mortgage: $120,808
Lender: Adams Community
Date: 6/3/20

198 East Rd.
Buyer: Charles Belch
Seller: Kelley Alibozek +
Price: $190,000
Mortgage: $150,000
Lender: Greylock FCU
Date: 6/19/20

91 Fisk Rd.
Buyer: Melissa Pantano
Seller: John-Michael 
Bradbury +
Price: $184,000
Mortgage: $178,480
Lender: Greylock FCU
Date: 6/30/20

10 Forest Park Ave.
Buyer: Ellies Holdings LLC
Seller: Lakeview Loan 
Servicing
Price: $115,000
Mortgage: $122,400
Lender: LendingHome
Date: 6/12/20

2 Notch Rd.
Buyer: Corrine Mccoy
Seller: Sandra Harvey
Price: $139,735
Date: 6/5/20

6 Overlook Ter.
Buyer: Peter Critelli +
Seller: Ryan Joppich
Price: $138,500
Mortgage: $131,575
Lender: Bk of Bennington

Date: 6/2/20

22 Pearl St.
Buyer: Hannah Spare +
Seller: Jeanne Johnson
Price: $137,000
Mortgage: $130,150
Lender: Members 
Advantage
Date: 6/18/20

BECKET
60 Beech Tree Ln.
Buyer: Richard Polins +
Seller: Michael Degregory
Price: $410,000
Mortgage: $328,000
Lender: Guaranteed Rate
Date: 6/5/20

Deer Run Lot 29
Buyer: James Conway +
Seller: Janet Lacava RET +
Price: $570,000
Date: 6/18/20

58 Fox Hollow Dr.
Buyer: Mark Danek +
Seller: Thomas Koelle +
Price: $329,000
Date: 6/18/20

142 Main St.
Buyer: Sabrina Henault +
Seller: Steven Crochiere
Price: $194,000
Mortgage: $190,486
Lender: Newrez LLC
Date: 6/15/20

98 Wade Inn Rd.
Buyer: Maximo Artioli
Seller: Alison Dixon
Price: $194,000
Mortgage: $188,180
Lender: NBT Bank
Date: 6/5/20

178 William Holmes Rd.
Buyer: James Conway +
Seller: Janet Lcacav RET +
Price: $570,000
Mortgage: $150,000
Lender: Greylock FCU
Date: 6/18/20

455 Woodmere Rd.
Buyer: David Obrien
Seller: Jeffrey Frank +
Price: $160,000
Mortgage: $140,000
Lender: Jeffrey Frank
Date: 6/5/20

CHESHIRE
99 Dean St.
Buyer: Adam Brown

Seller: Robert Barry
Price: $162,000
Mortgage: $157,140
Lender: Quicken Loan
Date: 6/30/20

22 Prospect St.
Buyer: Joshua Romeo
Seller: Trevor Swistak +
Price: $189,000
Mortgage: $139,000
Lender: Adams Community
Date: 6/18/20

CLARKSBURG
120 Cross Rd.
Buyer: Alexis Rosasco +
Seller: Casey Cooke
Price: $149,000
Mortgage: $144,000
Lender: Greylock FCU
Date: 6/2/20

DALTON
46 Claremont Rd.
Buyer: Emily Cooper +
Seller: Catherine Grunow
Price: $322,500
Mortgage: $258,000
Lender: Adams Community
Date: 6/29/20

130 Curtis Ave.
Buyer: Dalton Center 
Block LLC
Seller: Christopher George +
Price: $147,000
Date: 6/30/20

41 Deming Street Ext
Buyer: Emily Lak
Seller: Richard Martin
Price: $190,000
Mortgage: $152,000
Lender: Berkshire Bank
Date: 6/5/20

6 Elaine Ave.
Buyer: Joseph Coughlin +
Seller: Jared Bruso +
Price: $196,000
Mortgage: $185,000
Lender: Lee Bank
Date: 6/30/20

91 Greenridge Dr.
Buyer: Ellies Holdings LLC
Seller: William Herman 
Jr RET +
Price: $93,559
Mortgage: $131,947
Lender: Private Money
Date: 6/11/20

86 High St.
Buyer: Steven Larochelle +
Seller: Steven Brewer

Price: $140,000
Mortgage: $126,000
Lender: Greylock FCU
Date: 6/26/20

33 Oak St.
Buyer: Scott 
VonRichthofen +
Seller: Zink FT +
Price: $156,000
Mortgage: $124,800
Lender: Greylock FCU
Date: 6/23/20

720 Old Windsor Rd.
Buyer: Andrew Yang +
Seller: Louis Costi +
Price: $383,000
Mortgage: $304,000
Lender: Wells Fargo
Date: 6/10/20

103 Pleasantview Dr.
Buyer: Adam West +
Seller: Edmund Kobus Jr +
Price: $250,000
Mortgage: $245,471
Lender: Quicken Loan
Date: 6/30/20

1065 South St.
Buyer: Ryan Blessing +
Seller: Lawrence 
Unbehend 3rd
Price: $154,400
Mortgage: $142,000
Lender: Adams Community
Date: 6/5/20

44 Westview Rd.
Buyer: Livernay Vasallo +
Seller: Jeffrey Ducharme +
Price: $320,000
Mortgage: $310,000
Lender: Greylock FCU
Date: 6/29/20

EGREMONT
12 Baldwin Hill Rd.
Buyer: Haim Handwerker +
Seller: Simon Kirkby +
Price: $1,035,000
Mortgage: $510,000
Lender: Fairway Ind Mtg
Date: 6/19/20

12 Blunt Rd.
Buyer: 12 Blunt Holdings 
LLC
Seller: Maung Win +
Price: $251,000
Date: 6/26/20

35-A Creamery Rd.
Buyer: Lisa Braunstein-Zola
Seller: Helen Samen 
RET +
Price: $1,550,000
Date: 6/18/20

Hilltop Rd.
Buyer: Commonwealth of 
Massachusetts
Seller: Eileen Vining +
Price: $97,500
Date: 6/29/20

23 Mcgee Rd.
Buyer: Matthew Wharmby +
Seller: Bernard Stollman +
Price: $715,000
Date: 6/25/20

7 Mearns Way
Buyer: Jordan Moskowitz +
Seller: Spencert FT +
Price: $360,000
Date: 6/29/20

FLORIDA
42 Tilda Hill Rd.
Buyer: Darin Lane +
Seller: Toryn Lane
Price: $191,992
Mortgage: $188,514
Lender: First SB
Date: 6/30/20

GREAT
BARRINGTON

54 Castle St.
Buyer: Robert Hartwell
Seller: Borshoff LLC
Price: $379,000
Date: 6/24/20

51 East St.
Buyer: Ryan Sears
Seller: Thomas Burnham +
Price: $242,000
Mortgage: $229,900
Lender: Salisbury B&T
Date: 6/25/20

25 Egremont Plain Rd.
Buyer: Marjorie Wallis +
Seller: David Yaffe
Price: $335,000
Date: 6/26/20

18 Fairview Ter.
Buyer: Keith Hausknecht +
Seller: Great Haven RT +

Price: $280,000
Date: 6/26/20

10 Highland Dr.
Buyer: Christopher 
Farrell +
Seller: Christopher Vlcek +
Price: $905,000
Mortgage: $724,000
Lender: Adams Community
Date: 6/22/20

14 Laurel St.
Buyer: Philip Domenico
Seller: Fred Malamet
Price: $325,000
Mortgage: $260,000
Lender: Total Mtg
Date: 6/26/20

597 Main St.
Buyer: Thomas Mcclelland
Seller: Walter Mcteigue 3rd
Price: $150,000
Date: 6/8/20

100 W Sheffield Rd.
Buyer: 100 WSR NT +
Seller: Alex Perchuk +
Price: $685,000
Date: 6/30/20

141 West Ave.
Buyer: Clinical & Support 
Options
Seller: 1783 Whiting LLC
Price: $500,000
Date: 6/19/20

20 Wright Ln.
Buyer: Nancy Wise
Seller: Barbara Stedman
Price: $730,000
Date: 6/30/20

34 Bridge St. U:205
Buyer: Mark Manton +
Seller: Powerhouse Square 
LLC
Price: $375,000
Mortgage: $266,250
Lender: M&T Bank
Date: 6/25/20

Copper Beech Ln. U:30
Buyer: David Tully
Seller: Charles Brown
Price: $507,000
Mortgage: $380,250
Lender: Leader Bank
Date: 6/24/20

HANCOCK
218 Whitman Rd.
Buyer: Tyler Purdy
Seller: Charles Malin
Price: $420,000
Mortgage: $357,000
Lender: Fairway Ind Mtg

Date: 6/26/20

Mountainside U:9031
Buyer: Sean Mullally
Seller: Lewis dale +
Price: $340,000
Mortgage: $323,000
Lender: Quicken Loan
Date: 6/1/20

HINSDALE
28 Bridge St.
Buyer: Shaun Becker +
Seller: Kristi Liccardi
Price: $137,000
Mortgage: $121,930
Lender: Pittsfield Coop
Date: 6/29/20

73 Henry Dr.
Buyer: Catherine Cothern
Seller: Mark Walter Est +
Price: $211,500
Date: 6/9/20

LANESBORO
90 Brodie Mountain Rd.
Buyer: William Sweeney +
Seller: Walter Schlech +
Price: $500,000
Date: 6/23/20

85 Hobomack Ave.
Buyer: Simple Life NT +
Seller: Glenn Overbaugh +
Price: $315,000
Date: 6/29/20

200 Narragansett Ave.
Buyer: Hans Carlson +
Seller: Charles Sinopoli +
Price: $346,700
Mortgage: $337,565
Lender: Quicken Loan
Date: 6/22/20

175 S Main St.
Buyer: Thomas Berger +
Seller: Larry Byrnes
Price: $160,000
Mortgage: $157,102
Lender: Nations Lending
Date: 6/23/20

15 Silver St.
Buyer: Diana Noble
Seller: Sharon Peltier
Price: $379,900
Date: 6/23/20

42 Sunrise St.
Buyer: Stephen Tooley +
Seller: Louise Conlon
Price: $340,000
Mortgage: $272,000
Lender: Adams Community
Date: 6/19/20

Williamstown Rd. Lot 3
Buyer: Daniel Gaylord +
Seller: Midland T Co
Price: $125,000
Date: 6/2/20

LEE
417 Chapel St.
Buyer: Douglas Goudey +
Seller: Garth Story Jr +
Price: $362,500
Mortgage: $290,000
Lender: Adams Community
Date: 6/30/20

56 E Center St.
Buyer: John VanDell +
Seller: Mary Passetto-
Adams
Price: $215,000
Mortgage: $105,000
Lender: JPMorgan Chase
Date: 6/9/20

125 George St.
Buyer: Harold Dupee Jr
Seller: Schmidt Edward Est +
Price: $114,900
Mortgage: $149,380
Lender: Pittsfield Coop
Date: 6/30/20

46 Housatonic St.
Buyer: Elizabeth Callard +
Seller: Dobson FT +
Price: $190,000
Mortgage: $152,000
Lender: Northpoint Mtg
Date: 6/1/20

45 Mountain View Ter.
Buyer: Elizabeth Colodny
Seller: Idamae Scaramuzzi +
Price: $262,000
Date: 6/16/20

160 Old Pleasant St.
Buyer: Brooke Morehouse +
Seller: Darrell Fennelly +
Price: $219,000
Mortgage: $208,050
Lender: Greylock FCU
Date: 6/12/20

815 Pleasant St.
Buyer: Sling LLC
Seller: Pleasant Street Lee 
NT+
Price: $2,000,000
Date: 6/11/20

135 Theresa Ter.
Buyer: Darrell Fennelly +
Seller: Raymond Walczak +
Price: $371,000
Mortgage: $311,000
Lender: Adams Community
Date: 6/12/20

continued on next page

Rev. 7/20Member FDIC

evolving
Let’s get back to business.

To learn more about our small business banking, contact:
H. Jay Bailly VP, Senior Business Banking Officer at 413.236.3180



20 SEPTEMBER 2020 BERKSHIRE TRADE & COMMERCE

REAL estate
continued from page 19

LENOX
38 Birchwood Ln.
Buyer: Damon Fowler +
Seller: Hakob Vardanyan +
Price: $375,000
Mortgage: $435,000
Lender: Adams Community
Date: 6/26/20

8 Crystal St.
Buyer: US Bank NA Tr
Seller: Kathleen Shove +
Price: $129,709
Date: 6/26/20

10 Dunmore Ct.
Buyer: Saba & Safta NT +
Seller: Beverly Rubman +
Price: $223,000
Date: 6/3/20

30 Golden Hill Rd.
Buyer: Daniel Cuevas +
Seller: Carole Carey
Price: $258,000
Mortgage: $206,400
Lender: Adams Community
Date: 6/30/20

155 Housatonic St.
Buyer: Amy Markham
Seller: Sally Charter T +
Price: $275,000
Mortgage: $125,000
Lender: Lee Bank
Date: 6/2/20

383 Housatonic St.
Buyer: PLH Vineyard Sky 
LLC
Seller: Peters Carol Est +
Price: $575,000
Date: 6/4/20

480 Housatonic St.
Buyer: 480 Housatonic 
Street LLC
Seller: Lever Properties 
LLC
Price: $450,000
Mortgage: $225,000
Lender: Greylock FCU
Date: 6/19/20

23 Lime Kiln Rd.
Buyer: Jesse Houldsworth +
Seller: Kyle Chambers +
Price: $495,500
Mortgage: $396,000
Lender: Adams Community
Date: 6/29/20

175 New Lenox Rd.
Buyer: John Martino
Seller: US Bank NA Tr
Price: $165,375
Date: 6/24/20

51 Walker St.
Buyer: Gateways Inn 
Properties
Seller: Garter Inn 
Management LLC
Price: $1,000,000
Date: 6/22/20

59 Walker St.
Buyer: Gateways Inn 
Properties
Seller: Garter Inn 
Management LLC
Price: $1,000,000
Date: 6/22/20

85 Clifden Ct. U:20
Buyer: Lewis Brown
Seller: Huaziang Li +
Price: $342,000
Date: 6/30/20

Evergreen Trail U:7
Buyer: Alan Kulchinsky +
Seller: Audrey Schoenfeld
Price: $382,000
Mortgage: $250,000

Lender: Adams Community
Date: 6/1/20

Fairway Dr. U:7
Buyer: Judith May +
Seller: Richard Barovick T +
Price: $745,000
Date: 6/19/20

165 Kemble St. U:8
Buyer: Linda Friedman
Seller: CR Lenox 
Residences LLC
Price: $1,739,000
Date: 6/4/20

260 Pittsfield Rd. U:B6
Buyer: Leonard Gold +
Seller: Alexandra 
Demastrie
Price: $115,000
Date: 6/23/20

6 Rolling Hills U:1
Buyer: Polizoi Ilia +
Seller: Maxine Blake
Price: $190,000
Date: 6/5/20

6 Rolling Hills U:10
Buyer: Edward Homich
Seller: Marlayne Weinberg 
RET +
Price: $178,000
Date: 6/5/20

5 Yokun Brook Rd. U:5
Buyer: Anna Biasin-
Zaffanella
Seller: Maria Disaverio +
Price: $420,000
Date: 6/23/20

MONTEREY
34 Bidwell Rd.
Buyer: Andrew Lederman +
Seller: Henry Alpert +
Price: $930,000
Mortgage: $744,000
Lender: Natl Iron Bk
Date: 6/26/20

19 Buckingham Ln.
Buyer: Jessie Cooney +
Seller: Rita Schwartz T +
Price: $857,500
Mortgage: $686,000
Lender: Pittsfield Coop
Date: 6/29/20

23 Griswald Rd.
Buyer: Abigail Levy +
Seller: Marypaul Yates
Price: $510,000
Mortgage: $408,000
Lender: Adams Community
Date: 6/5/20

Hupi Rd.
Buyer: Raya Ariella
Seller: Barbara Vosburgh
Price: $75,000
Date: 6/19/20

NEW
MARLBORO

501 Canaan Valley Rd.
Buyer: Alexander 
Friedman +
Seller: Courtney Lane
Price: $260,000
Mortgage: $247,000
Lender: Salisbury B&T
Date: 6/12/20

39 Lakeside Rd.
Buyer: Sam Gregory +
Seller: Patricia Gurevich 
RET +
Price: $560,000
Date: 6/30/20

176 Norfolk Rd.
Buyer: Daniel Oreskes +

Seller: Gary Casarsa
Price: $330,000
Date: 6/11/20

NORTH ADAMS
43 Autumn Dr.
Buyer: Danielle Racette +
Seller: First Baptist Church
Price: $215,000
Mortgage: $172,000
Lender: Greylock FCU
Date: 6/12/20

132 Barth St.
Buyer: Christopher Tolar +
Seller: Aaron Rennell +
Price: $210,000
Mortgage: $190,000
Lender: Adams Community
Date: 6/25/20

11 Bryant St.
Buyer: Alexander Coulter +
Seller: Bonnie Howland
Price: $155,500
Mortgage: $158,585
Lender: Academy Mtg
Date: 6/26/20

404 Church St.
Buyer: Carly Louison
Seller: Thomas Richards 
3rd +
Price: $235,500
Mortgage: $231,233
Lender: Academy Mtg
Date: 6/5/20

288 E Main St.
Buyer: Anthony Demaio
Seller: Sandy Beach Realty 
LLC
Price: $125,000
Mortgage: $112,500
Lender: Greylock FCU
Date: 6/26/20

61 Foucher Ave.
Buyer: Amanda Boesse
Seller: Jacob Wendling
Price: $145,000
Mortgage: $142,373
Lender: Norwich Comm
Date: 6/11/20

456 Notch Rd.
Buyer: Aaron Durkee
Seller: Jason Bergeron +
Price: $238,000
Mortgage: $223,000
Lender: Trustco
Date: 6/5/20

18 Park Ave.
Buyer: Katherine 
Crochiere +
Seller: Gerald Mullen +
Price: $157,000
Mortgage: $102,000
Lender: Adams Community
Date: 6/30/20

36 Prospect St.
Buyer: Jeannine Rondeau
Seller: Tracey Gregory
Price: $105,000
Mortgage: $103,098
Lender: Quicken Loan
Date: 6/4/20

36 Richview Ave.
Buyer: Amanda Lavo
Seller: Danita Boutiette
Price: $110,000
Mortgage: $108,007
Lender: Academy Mtg
Date: 6/30/20

404-406 River St.
Buyer: Michael Banks
Seller: Joseph Ellsworth
Price: $75,000
Mortgage: $67,500
Lender: Adams Community
Date: 6/23/20

227-245 State Rd.
Buyer: Williamstown 
Theatre Fndtn
Seller: North Adams 
Realties Corp
Price: $525,000
Date: 6/19/20

543 State Rd.

Buyer: Tracy Steele
Seller: Hayden Barbara Est +
Price: $112,000
Date: 6/26/20

217 Veazie St.
Buyer: Sincerity Builds 
LLC
Seller: Behzad 
Khajehzadeh
Price: $220,000
Date: 6/30/20

129 W Main Rd.
Buyer: Clayton Collette 
Jr +
Seller: Laura Sharp
Price: $123,000
Mortgage: $124,242
Lender: Academy Mtg
Date: 6/24/20

OTIS
Algerie Rd.
Buyer: Luke Tonlino +
Seller: Frances Vogel 
RET +
Price: $157,500
Date: 6/19/20

134 Pike Rd.
Buyer: Joshua Weinstein +
Seller: Timothy Obrien +
Price: $950,000
Mortgage: $690,000
Lender: Wells Fargo
Date: 6/12/20

37 Reservoir Heights Rd.
Buyer: Richard Bleier +
Seller: Sandra Trudeau
Price: $100,000
Date: 6/23/20

118 Telephone Rd.
Buyer: Jonathan Singer +
Seller: James Brandolini +
Price: $625,000
Date: 6/22/20

759 N Main Rd. U:1-12
Buyer: Clifford Brelsford +
Seller: Robert Berube +
Price: $75,500
Date: 6/22/20

PERU
34 W Main Rd.
Buyer: Save-A-Pet Animal 
Rescue
Seller: James Martin
Price: $499,500
Date: 6/22/20

PITTSFIELD
207 1st St.
Buyer: 376 Tyler Street 
LLC
Seller: Sinclair FT +
Price: $78,000
Mortgage: $62,400
Lender: Pittsfield Coop
Date: 6/4/20

61 Bartlett Ave.
Buyer: Lighen Real Estate 
LLC
Seller: Robert Rapant
Price: $200,000
Date: 6/30/20

321 Benedict Rd.
Buyer: MJN Properties 
LLC
Seller: James Dutcher +
Price: $95,000
Mortgage: $136,200
Lender: LendingHome
Date: 6/8/20

32 Birch Grove Dr.
Buyer: Matthew Rodowicz
Seller: David Kickery +
Price: $245,000
Mortgage: $220,000
Lender: Greylock FCU
Date: 6/24/20

7 Central Berkshire Blvd.
Buyer: Ellies Holdings 
LLC

Seller: Greylock FCU
Price: $95,000
Mortgage: $141,000
Lender: Private Money
Date: 6/10/20

6 Charisma Dr.
Buyer: Shyam Shah
Seller: Mary Frattarola
Price: $413,500
Mortgage: $372,150
Lender: NBT Bank
Date: 6/5/20

12 Chester St.
Buyer: Eliot Delco
Seller: Alexander Gillman +
Price: $196,900
Date: 6/26/20

48 Commonwealth Ave.
Buyer: William Dellea +
Seller: Rosemary Dellea 
T +
Price: $255,000
Date: 6/26/20

10 County Ct.
Buyer: Erik Stein
Seller: Louis Shogry 3rd +
Price: $400,000
Mortgage: $360,000
Lender: Bay Equity
Date: 6/9/20

31 Courtland Pl.
Buyer: Bespoke Capital 
LLC
Seller: Winthrop Kie Jr
Price: $107,000
Mortgage: $12,000
Lender: Seller
Date: 6/19/20

92 Cummings Ave.
Buyer: Justin Canfield
Seller: Rupprecht William 
Est +
Price: $165,600
Mortgage: $165,600
Lender: Mtg Research
Date: 6/26/20

67 Curtis Ter.
Buyer: Nolan Smith-
Fernandez +
Seller: Brian Huber +
Price: $145,000
Mortgage: $137,500
Lender: Greylock FCU
Date: 6/19/20

47 Daniels Ave.
Buyer: T&D Rental 
Properties Inc
Seller: Jugpal Singh
Price: $140,000
Mortgage: $105,000
Lender: NBT Bank
Date: 6/12/20

202 Dewey Ave.
Buyer: 202 Dewey LLC
Seller: Jay Mcdermott
Price: $230,000
Mortgage: $130.051
Lender: Seller
Date: 6/26/20

21 Dillon St.
Buyer: Jean Obrien
Seller: Kimberly Burnick
Price: $179,900
Date: 6/3/20

80 Dodge Ave.
Buyer: Michael Connors
Seller: Arthur Elmer-
Sykes Jr
Price: $121,500
Mortgage: $115,425
Lender: Republic State
Date: 6/26/20

5 Eaton Ln.
Buyer: Philip Schoeny +
Seller: Deborah Flynn
Price: $400,000
Mortgage: $160,000
Lender: Greylock FCU
Date: 6/1/20

30 Edgewood Rd.
Buyer: Lindsay Maynard
Seller: Michael Shakeshaft 
T +
Price: $120,000
Date: 6/15/20

171 Elberon Ave.
Buyer: Christopher 
Gaylord
Seller: Joanne Hayes 
RET +

Price: $169,900
Mortgage: $166,822
Lender: Academy Mtg
Date: 6/5/20

70 Elm St.
Buyer: Andrew Bowman
Seller: Paul Wainwright
Price: $156,000
Mortgage: $158,200
Lender: Greylock FCU
Date: 6/30/20

42 Emerson Ave.
Buyer: Megan Polidoro
Seller: Hans Carlson +
Price: $220,000
Mortgage: $198,000
Lender: Adams Community
Date: 6/19/20

195 Francis Ave.
Buyer: 195 Francis LLC
Seller: Jay Mcdermott +
Price: $100,000
Mortgage: $50,071
Lender: Seller
Date: 6/26/20

436 Gale Ave.
Buyer: David Miller +
Seller: Timothy Koenig +
Price: $481,000
Mortgage: $384,800
Lender: Adams Community
Date: 6/4/20

26 Glory Dr.
Buyer: Kamara Pellot
Seller: Bogins Edward Est +
Price: $280,000
Mortgage: $278,753
Lender: Diane Light
Date: 6/18/20

68 Gravesleigh Ter.
Buyer: Albert Dinicola +
Seller: John Sinopoli +
Price: $399,900
Date: 6/19/20

89 Gravesleigh Ter.
Buyer: John Sinopoli +
Seller: Bowlby NT+
Price: $397,875
Mortgage: $318,300
Lender: Adams Community
Date: 6/4/20

55 Harris St.
Buyer: Barbara Snow
Seller: Florence Tarbell
Price: $110,000
Mortgage: $90,000
Lender: Greylock FCU
Date: 6/11/20

8 Hawk St.
Buyer: Bon Lim +
Seller: George Balsamo +
Price: $254,000
Mortgage: $140,000
Lender: Adams Community
Date: 6/16/20

58 Hillcrest Ave.
Buyer: Nicholas Masiero
Seller: Duta Real Estate 
LLC
Price: $247,000
Mortgage: $210,000
Lender: Adams Community
Date: 6/24/20

4 Jeebe St.
Buyer: Daniel Greene +
Seller: Kate Gleason
Price: $100,000
Mortgage: $90,000
Lender: Navy FCU
Date: 6/10/20

26 Jeffrey Dr.
Buyer: Daniel Scorpa +
Seller: Ronald Kelley +
Price: $182,000
Mortgage: $81,000
Lender: Greylock FCU
Date: 6/25/20

43 Joan Dr.
Buyer: Alexander 
Lamaglio +
Seller: Peter Hagadorn
Price: $182,000
Date: 6/30/20

382 Lebanon Ave.
Buyer: Thao Le
Seller: John Duda Jr +
Price: $190,153
Mortgage: $180,645
Lender: Academy Mtg
Date: 6/15/20

42 Longview Ter.
Buyer: Gilberto Diaz
Seller: Alberney Vargas
Price: $168,000
Mortgage: $159,600
Lender: Greylock FCU
Date: 6/16/20

157 Maple Grove Dr.
Buyer: Dennis Mlynarski +
Seller: Brett Wallace

Price: $145,000
Mortgage: $116,000
Lender: Quicken Loan
Date: 6/16/20

45 Maplewood Ave.
Buyer: 376 Tyler Street LLC
Seller: Sinclair FT +
Price: $78,000
Mortgage: $62,400
Lender: Pittsfield Coop
Date: 6/4/20

15 Montgomery Ave.
Buyer: Charliston 
DosSantos
Seller: Shuichi Horita
Price: $105,000
Mortgage: $156,500
Lender: Greylock FCU
Date: 6/19/20

15 Morningview Dr.
Buyer: David Yaffe
Seller: Brothers 
Clementine Est +
Price: $195,000
Date: 6/26/20

60 Mountainview Dr.
Buyer: Stephen Sykes 
2020 T +
Seller: Stephen Sykes
Price: $272,000
Date: 6/1/20

140 Newell St.
Buyer: David Kirsimagi
Seller: Lindsey Reilly
Price: $187,560
Mortgage: $177,200
Lender: Adams Community
Date: 6/26/20

97 Northumberland Rd.
Buyer: Humberto 
Fernandez +
Seller: Denise Schline T +
Price: $298,900
Date: 6/30/20

89 Palomino Dr.
Buyer: Dana Brigham
Seller: Christopher Weaver
Price: $319,900
Mortgage: $287,900
Lender: Greylock FCU
Date: 6/2/20

311 Partridge Rd.
Buyer: Tyler Vu +
Seller: Leo Miller +
Price: $206,740
Mortgage: $206,740
Lender: Mtg Research
Date: 6/30/20

553 Pomeroy Ave.
Buyer: Kevin Kennedy +
Seller: Christopher 
Welker +
Price: $206,000
Mortgage: $164,800
Lender: Washington Trust
Date: 6/5/20

108 Ridge Ave.
Buyer: Robert Powers
Seller: Lorena Coggins 
RET +
Price: $876,289
Mortgage: $400,000
Lender: Pittsfield Coop
Date: 6/5/20

32 Roselyn Dr.
Buyer: Xiang Song +
Seller: Edith Mingalone
Price: $230,000
Mortgage: $161,000
Lender: Greylock FCU
Date: 6/1/20

172 S Mountain Rd.
Buyer: Timothy Koenig +
Seller: Cynthia Richards
Price: $535,000
Mortgage: $235,000
Lender: Greylock FCU
Date: 6/4/20

61 Spadina Pkwy.
Buyer: Robert Sekowski +
Seller: Ann Waitt
Price: $340,000
Mortgage: $320,000
Lender: Adams Community
Date: 6/19/20

34 Springside Ave.
Buyer: Berkshire Home 
Rentals
Seller: Cortey Degon
Price: $160,000
Mortgage: $141,600
Lender: Adams Community
Date: 6/19/20

Tamarack Rd.
Buyer: Scott Schreve +
Seller: Matthew White
Price: $140,000
Date: 6/17/20

129 Velma Ave.
Buyer: Nicole Welker +

Seller: Spencer Pope +
Price: $241,000
Mortgage: $236,634
Lender: Academy Mtg
Date: 6/5/20

78 Ventura Ave.
Buyer: Jordan Pasquarelli +
Seller: Emmanuel Hayford +
Price: $150,000
Mortgage: $120,000
Lender: Greylock FCU
Date: 6/19/20

88 Ventura Ave.
Buyer: Katrina Medders
Seller: Jordan Pasquarelli +
Price: $142,745
Mortgage: $138,460
Lender: Greylock FCU
Date: 6/19/20

92 W Housatonic St.
Buyer: John Hickam
Seller: Mark Coviello +
Price: $128,000
Date: 6/30/20

50 Wood Ave.
Buyer: Alexis King
Seller: Brett Henault +
Price: $127,500
Mortgage: $110,500
Lender: Adams Community
Date: 6/10/20

Applewood Ln. U:11
Buyer: Patricia Winkle
Seller: Martha Wiley
Price: $263,750
Date: 6/26/20

RICHMOND
2533 Swamp Rd.
Buyer: Jeremy Kessler
Seller: Blair Mary Est +
Price: $720,000
Mortgage: $510,000
Lender: Salisbury B&T
Date: 6/19/20

351 West Rd.
Buyer: Barry Liebowitz +
Seller: Valeri Reynolds
Price: $685,000
Date: 6/24/20

SANDISFIELD
373 Deer Run
Buyer: Jeffrey Carleton +
Seller: Stanford Weinberg 
RET +
Price: $342,000
Date: 6/19/20

193 N Main St.
Buyer: Matthew Sheedy
Seller: Mark Bercian
Price: $160,000
Mortgage: $161,616
Lender: Guaranteed Rate
Date: 6/19/20

314 Woodlands Way
Buyer: Joshua Nicosia +
Seller: Danielle Kalitan
Price: $255,000
Mortgage: $200,000
Lender: Adams Community
Date: 6/16/20

SAVOY
10 Haskins Rd.
Buyer: John-Michael 
Bradbury +
Seller: Wayne Haskins +
Price: $305,000
Mortgage: $265,000
Lender: Academy Mtg
Date: 6/30/20

491 Main Rd.
Buyer: Jared Bruso +
Seller: Jason Nocher
Price: $324,900
Mortgage: $308,655
Lender: Academy Mtg
Date: 6/30/20

SHEFFIELD
242 Hickey Hill Rd.
Buyer: Brad Lyons +
Seller: Christine 
Ludwiszewski +
Price: $935,000
Mortgage: $748,000
Lender: JPMorgan Chase
Date: 6/29/20

626 Salisbury Rd.
Buyer: Andres Cortes +
Seller: Maureen Seward +
Price: $175,000
Mortgage: $140,000
Lender: Paramount Bk
Date: 6/30/20

398 Weatogue Rd.

We Appraise
Everything Real Estate

Residential • Commercial  • Industrial 

Business In Place • Subdivisions 

Easements (Permanent & Temporary) 

 Hotels • Motels • Inns

STATE CERTIFIED APPRAISERS:
WAYNE WILKINSON .......... #75094

MELISSA WILKINSONRUSTIN ...#76064

413-662-2227
or online at:

www.wilkinsonappraisal.com

85 CHURCH STREET • NORTH ADAMS, MA

One of many historical 
properties we protect

every day.

1-800-369-3905
www.LeeAudioNSecurity.net
MA Lic #1468C • NY Lic #12000022800

David J. LeBeau MFA 

LEBEAU APPRAISAL SERVICE
Appraisal of Personal Property, Antiques, Furniture, Etc. 

Established 1973

413-229-3445 • djleappraiser@outlook.com 
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Berkshire County real estate transfers

Buyer: Christopher 
Grisanti +
Seller: Jesse Conklin +
Price: $1,170,000
Mortgage: $500,000
Lender: City Natl Bk
Date: 6/26/20

STOCKBRIDGE
19 Lakeview Dr.
Buyer: David MIntz +
Seller: Edward Keon Jr 
RET +
Price: $535,000
Date: 6/29/20

57 Main St. U:8
Buyer: Raymond Crowley
Seller: Bertram Goldstein +
Price: $125,000
Mortgage: $100,000
Lender: Mary Merrit
Date: 6/17/20

WEST
STOCKBRIDGE

6 Deer Hill Rd.
Buyer: Eric Hudson
Seller: Habb RT +
Price: $720,000
Date: 6/24/20

9 Stockbridge Rd.
Buyer: Gail Garrick
Seller: James Ballen
Price: $248,500
Mortgage: $198,800
Lender: Adams Community
Date: 6/30/20

WILLIAMSTOWN
42 Ballou Ln.
Buyer: Allison Gill +
Seller: Suk Namkoong +

Price: $282,000
Mortgage: $50,760
Lender: MountainOne
Date: 6/5/20

114 Bridges Rd.
Buyer: Landon Marchant +
Seller: Roger Larocca +
Price: $256,000
Mortgage: $256,000
Lender: Mtg Research
Date: 6/12/20

1341 Green River Rd.
Buyer: Peter Umbrianna +
Seller: GRPM LLC
Price: $565,000
Mortgage: $508,500
Lender: Mtg Networks
Date: 6/15/20

87 Maple St.
Buyer: Katelyn Dohaney
Seller: H Kenny Ventures 
LLC
Price: $224,900
Mortgage: $445,500
Lender: Greylock FCU
Date: 6/17/20

84 N Hoosac Rd.
Buyer: Brendan Longe
Seller: Michael Dunn +
Price: $189,99
Mortgage: $180,405
Lender: Adams Community
Date: 6/11/20

526 N Hoosac Rd.
Buyer: Shannon Doyle

Seller: Cheryl Wendling
Price: $169,000
Mortgage: $160,550
Lender: Academy Mtg
Date: 6/26/20

21 Roaring Brook Rd.
Buyer: Glen Gerbush
Seller: Bernard English +
Price: $325,000
Mortgage: $308,750
Lender: Pentagon FCU
Date: 6/30/20

256 Sand Springs Rd.
Buyer: George Apkin +
Seller: Victor Lamb Jr 
2018 RET +
Price: $180,000
Mortgage: $140,000
Lender: Adams Community
Date: 6/23/20

231 Sloan Rd.
Buyer: 231 Sloan NT +
Seller: Amy Yager-Geier +
Price: $1,636,000
Date: 6/1/20

78-80 Southworth St.
Buyer: Benjamin Lee-
Cohen +
Seller: Michelyne Pinard T +
Price: $680,000
Mortgage: $510,000
Lender: City Natl
Date: 6/30/20

26 Stoney Ledge Rd.
Buyer: Walter Schlech +
Seller: Daryl Cronin +
Price: $790,000
Mortgage: $710,000
Lender: Truist Bk
Date: 6/23/20

51 Stoney Ledge Rd.
Buyer: Daniel Berstresser +
Seller: Barbara VanUitert
Price: $634,000

Mortgage: $569,900
Lender: Adams Community
Date: 6/30/20

Sweet Farm Rd. Lot 2
Buyer: Nicola Macewen +
Seller: J Patrice Cohoon
Price: $88,000
Date: 6/25/20

159 Water St.
Buyer: Moresi Com Inv 
LLC
Seller: Todd Atwater-
Ruthven +
Price: $100,000
Date: 6/30/20

1 River Run U:5
Buyer: David Wagner
Seller: 180 Water LLC
Price: $685,000
Mortgage: $300,000
Lender: State Dept FCU
Date: 6/11/20

S Hemlock Ln. U:110
Buyer: Jennifer Howlett
Seller: Lucie Polk 2016 
RET +
Price: $165,000
Date: 6/11/20

WINDSOR
High St.
Buyer: Joseph Vitolo
Seller: James Emerson-
Berrier +
Price: $75,000
Date: 6/18/20

597 Savoy Hollow Rd.
Buyer: Erin Folloni
Seller: Douglas Edwards +
Price: $419,000
Mortgage: $428,637
Lender: USAA Fed SB
Date: 6/22/20                   ◆
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BerkshireMM.com • (888) 232-6072

Money management helps you have enough, 
because you can’t afford to run out.

Benjamin refuses to quit working until he’s sure he’s got it.Benjamin refuses to quit working until he’s sure he’s got it.Benjamin refuses to quit working until he’s sure he’s got it.

ENTREPRENEURS WANTED!
CONVENIENCE STORE WITH FOOD, BEVERAGE & GAS STATION

413-743-0450 • 413-446-0301
www.monarchrealty-ma.com

97 Summer St. • Adams, MA 01220

Call Colleen Zajac (413-446-0301) and Sue Colvin (603-493-1952) for a private 
preview so you can begin pursuing your dream of entrepreneurship RIGHT NOW! 

Great Income opportunity. Beautiful place to work, live and be your own boss! 
Sweeping road frontage on busy state Highway 100 in the quaint bedroom community 
of Readsboro, VT, your dream opportunity of �nancial freedom awaits! Zoned for owner 
occupancy or rental income, this general store is an essential business with a long history 
of serving the community, tourists, and people passing through. This turnkey operation 
is a busy retail operation which includes groceries, deli, lottery, beer, wine, tobacco 
sales and gas – the only store o�ering gasoline within an approximate 20-mile radius. 
Southern exposure and overlooking the Deer�eld River, the steel framed building was 
constructed in 1998 on a large lot which includes expansion space. Recently reduced and 
priced to sell. After 35 years in business, owners are ready to retire. Financials available 
to quali�ed and serious buyers! To own this marvelous, money making empire, call us 
today to schedule your private consultation! Kiss Your Boss Goodbye!
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BY BRAD JOHNSON
The two-story mural of a brightly smiling 

sun rising above a bleak industrial landscape 
is intended to evoke a transformative sense 
of regained optimism in the world around us.

While painted several months before the 
novel coronavirus turned the world on its ear, 
the whimsical artwork nonetheless fi nds a fi t-
ting context within the current conditions of 
COVID-19 – offering a hopeful vibe to those 
passing by the 120-year-old brick building 
at 127 Columbia St. (Route 8) in Adams.

The same can be said for the retail shop, 
Woodstock South, that recently opened in 
the newly restored building. As suggested 
by its name, the store and its contents draw 
upon the hippie culture associated with the 
eastern New York town and the iconic concert 
it hosted 51 years ago.

“Hippie store” is the phrase that owner 
David Oshman uses to describe Woodstock 
South. “The store is fi lled with things you 
don’t need,” he clarifi ed helpfully. “You 
have a Walmart a mile away for all that other 
stuff. What we offer here is an opportunity 
to buy something you don’t need, which is 
much more fun!”

“Need” of course is a relative term, and it 
could be argued that any number of kindred 
shoppers would fi nd that classic pair of bell-
bottom jeans or tie-dyed top they’ve long 
felt were missing from their wardrobe with 
a visit to Woodstock South, along with other 
hippie-inspired attire.

“It’s about 90 percent clothing and ac-
cessories,” Oshman noted. That includes 

some items suited to today’s world such as 
Grateful Dead face masks. Other goods such 
as incense, vinyl records, wall hangings and 
psychedelic art fi ll the shop, giving it a time-
trippy hippie aura.

Not found there, 
however, is any mer-
chandise related to the 
drug use also closely 
associated with the 
1960s counterculture 
– an ironic absence given today’s booming 
retail market for recreational marijuana fol-
lowing the state’s legalization of commercial 
cannabis, but one that Oshman said refl ects 
his own three decades of abstaining from 
alcohol and recreational drugs.

While new to Adams, Woodstock South 
is not a new business, but one that has been 
transplanted here (following a roughly two-
year hibernation) from Ormond Beach, near 

Daytona on Florida’s 
Atlantic coast.

The original store 
opened there six years 
ago when Oshman, who 
among other things is 
a licensed real estate 

broker, came upon a commercial building 
that caught his eye.

“A property became available in Ormond 
Beach, and I thought it would be an interest-
ing venture to upgrade the building,” he said. 
“Then I came up with this novel idea of a 

hippie store, and it was beautiful. I put what I 
liked in the store. There was no model for it, 
just a space I could be creative in and make 
things beautiful and exciting.”

The idea of opening a hippie store in 2014, 
he noted, had much to do with his own youth 
as part of the 1960s counterculture. The 
71-year-old New York City native told of his 
own experience at the age of 16 working at a 
hippie store of that era. “I began working at 
a store in New York City 55 years ago that 
was called the Naked Grape,” he recalled. 
That store was located directly across from 
the iconic Fillmore East music hall that 
drew the Joplins and Hendrixes of the ’60s 
music scene.

When The Naked Grape opened a store in 

WOODSTOCK SOUTH

Reincarnation of 
‘hippie store’ brings 
forlorn building in 
Adams back to life

“What we offer here is an 
opportunity to buy something 

you don’t need, which is 
much more fun!”

A long-neglected circa-1900 building just north of downtown Adams has been transformed into the new home of Woodstock South, a purveyor of “hippie stuff” 
that formerly operated in Florida. The process included painting a whimsical mural that is impossible to miss when traveling north on Columbia Street (Route 8).

Community is . . . 

At ACB we believe in educating our communities and customers 
because no matter which stage you are at, being more informed 
leads to a better understanding and thus, better decision making.

This is why we continually 
dedicate resources to keep 
you in the know!

Whether you are opening your first 
account or purchasing your retirement 
home, we help you stay informed. 

n	Elderly Scam Awareness Seminars
n	Cyber Security Classes
n	First Time Homebuyer Workshops
n	Financial Check-ups

From grade school to college, we are 
here to help students learn to manage 
their finances. 

n	High School Scholarships
n	College Readiness Programs
n	Elementary School Supply Donations
n	Financial Literacy Programs 

413.743.0001
adamscommunity.com

 

Businesses keep our economy running. 
ACB provides tools to educate local 
businesses to safeguard their companies.

n	Cyber Security Training
n		Provide Information on Identifying and 

Managing Major Areas of Risk
n	Best Financial Practices

Students Individuals Businesses

Education

Community means everything to us! Remember when you bank locally, you help give back too.
Each depositor is insured by the FDIC to at least $250,000. All deposits above the FDIC insurance amount are insured by the Depositors Insurance Fund (DIF).

OUR region
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London, Oshman went along as well. “We 
opened a store in Chelsea in the late ’60s 
that tapped into the huge interest there in all 
things American,” he said.

Far from harboring a romanticized recol-
lection of the era, Oshman observed that “the 
whole perspective and experience through 
the ’60s was a sense of disenfranchisement 
and disappointment with the world.”

Shaking that perspective proved diffi cult. 
“Years passed by and I tried to conform,” 
said Oshman. “It didn’t work.”

What did work was an immersion into 
Zen Buddhism. “I became a Zen Buddhist, 
which I describe as a practice of not knowing 
through knowing,” said Oshman. “There was 
nothing else to be by default. It seemed to be 
the natural movement of my life.”

Among other things, he noted how this 
fi ltered out the feelings of discord and dis-
tress that modern life brings. “No friction, 
no disharmony,” he said. “The world is just 
doing what it’s doing, and I’m doing what 
I’m doing, and that’s fi ne.”

Through this enlightened perspective, Os-
hman said he has gone on to live a life fi lled 
with many adventures and experiences, both 
professional and personal, including being 
the father of four daughters and two sons 
ranging from adult to age seven.

Cool Berkshires
Oshman’s current wife (and mother of 

their seven-year-old daughter), Kamonkwan 
Tongmusick, is in one respect responsible 
for the relocation of Woodstock South from 
Florida to the Berkshires.

“My wife is from Thailand, and she thought 
Florida was too hot,” said Oshman with a 
good-natured empha-
sis on the irony. So, 
although Woodstock 
South had a strong 
following at Ormond 
Beach, they decided 
to close the store and 
put all the merchandise 
into storage.

“We sold the build-
ing, but not the business, and moved to North 
Adams,” he said.

Oshman noted that, aside from it being 
decidedly less hot here than Florida, their 
decision to relocate to the northern Berk-
shires was almost entirely random. “I was 
not familiar with the area and had never 
been to the Berkshires,” he said, adding that 
his closest connection to the region was his 
97-year-old mother who lives on Cape Cod, 
where he had also lived at one time.

The one thing that steered him to the region 
was his perception that good deals could be 
found in the local housing market. “I had an 
interest in that,” he said. “Real estate here is 
tremendously undervalued.”

That led to their purchase in 2019 of a 
two-family home in North Adams, where 

Tongmusick took a job in food service with 
the city’s school system and Oshman looked 
to see what path would open up next for him. 
“My mind sees opportunities,” he said. “I did 
not intend to start a store here.”

Reviving Woodstock South, however, 
became just such an opportunity through Osh-
man’s connection with another commercial 
property in need of some TLC.

“I was driving in 
Adams and wondered: 
‘Why is such a nice 
building so ugly?’” he 
recalled, referring to a 
large, two-story brick 
building on Columbia 
Street in a mixed com-
mercial and residential 
section of Adams a 

half-mile north of downtown. With widows 
boarded up and walls covered with graffi ti, 
the building smacked of the blight that often 
accompanies a transition to post-industrial 
hard times.

“But I saw it was for sale, and it perked 
my interest,” he added.

They negotiated a purchase price of 
$90,000 for the building, which includes 
2,000 square feet of commercial space 
on the fi rst fl oor, a residential apartment 
of the same size on the second, and an 
1,800-square-foot basement.

“There was major reconstruction that 
had to be done,” Oshman said, a process 
that took nine months and an indeter-
minate amount of funds to complete. “I 
don’t know,” he said when asked about the 

renovation budget. “I just kept spending 
until I got it done.”

The project began with renovation of 
the apartment, which was soon leased 
and generating rental income. For the fi rst 
floor, Oshman began planning to bring 
his merchandise out of storage and revive 
Woodstock South in a location no longer 
south of – but much closer to – its namesake.

Part of that included painting the mural 
last year on the highly visible south-facing 

wall. “The mural defi nes the process we went 
through with the building,” he said. “Taking 
it from dismally unlikable to something ex-
citing, rising like a phoenix in the beautiful 
sunshine.”

The last stages of transforming the build-
ing into the new home of Woodstock South 
coincided with the beginning stages of the 
COVID-19 crisis.

“We were prepared to open three-and-
a-half months ago, the same time COVID 
started,” said Oshman in a late July interview. 
Seeing things from a Zen Buddhist perspec-
tive, Oshman took the situation in stride. “No 
distress,” he said, “just a detour.”

Woodstock South did eventually open in 
early July as the state continued through its 
phased reopening process. Along with that, 
Oshman said he touched up the mural that had 
lost some of its vibrancy through the winter 
and spring. “I repainted some of it,” he said, 
adding on a philosophical note, “Things fade 
away, and all you have to do is get fresh paint.”

Oshman said that his wife has been work-
ing with him to get the store open and may 
continue there depending on whether the 
North Adams schools resume in-person 
classes or continue with remote learning.

Over its fi rst weeks of business, Woodstock 
South has begun to catch the attention of the 
occasional shopper curious about what kind 
of “hippie stuff” (as listed on the colorful 
roadside sign) awaits inside. Oshman noted 
that the number of visitors has not yet reached 
a point where the store feels “busy.”

“Not enough to be annoying,” he laughed. 
“It’s fi ne for me.”

Woodstock South (413-652-9890 or wood-
stocksouth.net) is open Tuesday through 
Friday from 10 a.m. to 5:30 p.m. and Saturday 
from 10:30 a.m. to 5 p.m.◆“The mural defi nes the pro-

cess we went through with the 
building. Taking it from dis-
mally unlikable to something 
exciting, rising like a phoenix 

in the beautiful sunshine.”

David Oshman and Kamonkwan Tongmusick decided to revive Woodstock South after relocating from 
Florida to the northern Berkshires and taking on the building reconstruction project in Adams.
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2020 GMC Sierra
Congratulations to our North County 
Summer Youth Works Participants!

Ashlyn Belisle • Camryn Belisle • Abby Bird • Molly Boyer
Madison Helm • Vernon Lewis • Talia Rehill • Hanna Shea

Thank you to our amazing Gardening Program
youth participants, partners and funders! 

PROGRAM FUNDERS:
First Congregational Church, Williamstown • MountainOne

PROGRAM PARTNERS:
Greenagers • MassHire Berkshire Career Center

Jen Munoz/Growing Healthy Garden Program • City of North Adams
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Pittsfield
70 South St.
(413) 447-7304

Pittsfield
110 Dalton Ave.
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Dalton
431 Main St.
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Gt. Barrington
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When Roger Gibboni from Rogers High Fidelity was looking for sound financial advice, 
together we worked out a plan that was music to his ears.

Today, Roger can sell you audio gear to last a lifetime, install it, and even help you find 
quality pre-owned analog music sources. It’s a full-service experience, just like we provide 
at The Pittsfield Cooperative Bank.

Call Joel or Brad today and we’ll provide sound reasons to bank with us.

Joel Scussel
Vice President
Commercial Lending

(413) 629-1630

Brad J. Felix
Vice President
Commercial Lending

(413) 629-1603

Back to Business

10 Holden Street • No. Adams, MA 01247 • 1-845-987-7744 • roger@rogershighfidelity.com




