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NEW ANCHOR
FOR TYLER STREET 

REVITALIZATION 
EFFORTS

Former church among several projects pumping new energy into district
BY JOHN TOWNES

The multifaceted effort to revitalize the Tyler Street corridor and the sur-
rounding Morningside neighborhood in Pittsfi eld is beginning to bear fruit, 

although participants emphasize there is still a long way to go.
Among the most symbolically prominent signs of this is the completion and 

occupancy in January of the last of the 29 rental housing units in the Morning Star 
project. This project involved the redevelopment of the historic former St. Mary 
of the Morningstar church and school complex for market-rate rental housing.

Also taking shape is the construction of new market-rate rental housing further 
east on Tyler Street by Mill Town Capital, a venture capital fi rm that has been 
investing heavily in that neighborhood and other sites in the central Berkshires.

Also, this summer, the city is slated to begin a major redesign and reconstruc-
tion on the streetscape and infrastructure of Tyler Street.

Another important step is the recent announcement of funding to advance the 
transformation of an adjacent section of the William Stanley Business Park into 
a center of economic activity (see related story on page 20).

“I believe this neighborhood will be transformed in 10 years,” said David Carver, 
managing partner at CT Management, which developed the Morning Star project.

“It will not happen overnight,” Carver continued. “It will require many ele-
ments to come together, and people will have to be patient. But, with the private 
and public investments that have been made, it’s defi nitely moving in the right 
direction.”

Over the past decade, the commercial district of Tyler Street and the Morning-
side residential area from First Street to Dalton Avenue became one of the high 
priorities of overall community and economic development goals in the city.

continued on page 20

Illuminated by bright winter sun following a February snowfall, the former St. Mary of the Morningstar 
church has become a prominent symbol of change along Tyler Street in Pittsfi eld. Along with adjacent 
buildings on the site, it has been transformed into Morning Star, a complex of 29 market-rate apartments.
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BY BRAD JOHNSON
North Adams once again has a place to go 

for sushi, with the opening of a new Japanese 
restaurant on Ashland Street.

Nara Sushi, owned and operated by sushi 
chef Regina Oh, opened on Feb. 25 in a build-
ing at 139 Ashland St. that for the past five 
years had been occupied by Korean Garden.

Korean Garden, meanwhile, has just re-
cently resumed business in a new location at 
the Colonial Plaza commercial complex at 
240 Main St. in Williamstown, after leaving 
the North Adams location when their lease 
expired at the end of October. The business 
opened in its new location on March 6 fol-
lowing several months of renovations.

Oh, who last November relocated to the 
Berkshires from Indiana, purchased the 
Ashland Street building in March 2020 for 
$180,000 with the goal of potentially using 
it as a site for her own sushi restaurant.

In comments interpreted by a friend who 
is helping her open Nara Sushi, Oh explained 
that she had been working as a sushi chef for 
restaurants in New York, New Hampshire 
and Indiana for the past 20 years.

Earlier, however, she had lived in Argen-
tina, where she owed a clothing shop in a 
small town. She said fond memories of that 
experience led her to search for a similar 
small-town setting where she could open 
her own sushi restaurant.

She learned about North Adams and the 
availability of the Ashland Street building 
through a real estate agent assisting her with 
a search for potential properties.

Oh explained that she decided to purchase 

the building even though it was then occupied 
by Korean Garden. She said the owners of 
that business were offered an opportunity to 
renew their lease, but that they chose to leave 
when their lease expired at the end of October.

Shortly after Korean 
Garden closed there, 
Oh relocated to North 
Adams and began reno-
vations on the build-
ing. Much of that work 
involved infrastructure 
improvements rather 
than cosmetic altera-
tions. A key change involved removing half 
of a long bar-counter and alcohol service 
area along one wall and installing two new 
booths. The other half of the bar remains as a 
traditional sushi bar for Oh’s use. (Sushi was 
also a popular part of Korean Garden’s menu.)

Noting that over $100,000 was invested in 
the renovations, Oh said that she was “proud 
of spending money in town and contributing 
to the economy.”

The restaurant, which is named after Oh’s 
daughter, opened on Feb. 25 with both on-

site dining and takeout service. The menu 
is dominated by sushi offerings, along with 
other traditional Japanese fare such as various 
udon, tempura and teriyaki dishes.

Interviewed after her first week of 
business, Oh said that 
the response has been 
good, with 80 to 90 per-
cent of orders coming 
from the sushi menu. 
This has kept her busy 
as the restaurant’s sole 
sushi chef. A staff of 
three handles orders 

coming from the kitchen.
Nara Sushi (413-346-4032), which has 

seating capacity for 80 customers, is open 
Monday and Wednesday through Saturday 
from 11 a.m. to 9 p.m., and Sunday from 
noon to 9 p.m. (closed Tuesday).

Oh said she was not concerned about open-
ing Nara Sushi at a time when the COVID 
pandemic is still prevalent. She noted that 
“this was a good time to open a restaurant” 
and that she “didn’t want to get overwhelmed 
in the beginning.”

Nara Sushi debuts in North 
Adams, transplanted Korean 
Garden opens in Williamstown

Asian dining options 
rise in north county

Owner and sushi chef Regina Oh stands behind the sushi bar at Nara Sushi in North Adams. Oh opened 
the restaurant in late February, about a year after buying the building at 137 Ashland St., which at that 
time housed Korean Garden. That restaurant closed last October and has now reopened in Williamstown.

Noting that over $100,000 
was invested in the reno-
vations, Oh said that she 
was “proud of spending 
money in town and con-

tributing to the economy.”
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Oh also said she is enjoying life in her 
new northern Berkshire home, noting that 
she’s “going to grow old here in this town” 
and wants to become part of the community.

As Nara Sushi’s opening was taking place 
in late February, a few miles to the west 
fi nal preparations were being made for the 
reopening of Korean Garden in its new Wil-
liamstown home.

The restaurant, owned and operated by 
Jenny Pae and her husband Yong Pae, origi-
nally opened in North Adams in March 2016, 
bringing a diverse menu featuring Korean 
specialties and Japanese fare, including sushi.

In an interview a few days before their 
March 6 reopening, Jenny Pae said that 
renovation of the Colonial Plaza space took 
much longer than they had anticipated. “It 
was a lot of work, making a whole new 
restaurant,” she said.

The space, in the central section of the 
complex, most recently had been occupied 
by Terra Cafe. Pae said that, while she and 
her husband liked being in North Adams, they 
decided to look for a new location after the 
building they occupied was sold.

Pae added that they had not been interested 
in buying the building themselves when it was 
on the market, noting that they felt it was too 
large for their needs and too costly to upkeep.

They chose the Colonial Plaza space 
because it was much smaller than the North 
Adams location, with seating for up to 35 
customers (under normal conditions). “It’s a 
cozier, much better space,” she said, “smaller 
but very comfy.”

While the space is smaller, the menu, staff 
and other aspects of operations remain largely 
the same as before. “It’s almost pretty much 
the same menu,” Pae said, adding that the 
very popular 30-percent-off sushi special is 
still offered on Wednesdays.

Pae said they are looking forward to re-
connecting with customers from their former 
location, and meeting new ones who may not 
have experienced Korean Garden while it was 
in North Adams. Noting that their reopen-
ing comes fi ve years after their March 2016 
debut in North Adams, she said they hope to 
continue serving customers in Williamstown 
for many years to come.

Korean Garden (413-346-4097) is open 
daily from 11 a.m. to 9:30 p.m. (closed 
Monday).u

Jenny and Yong Pae have moved Korean Garden to a new location at the Colonial Plaza in Williamstown, 
where they reopened on March 6 after several months of renovation. “It was a lot of work, making a whole 
new restaurant,” Jenny Pae says. “It’s a cozier, much better space – smaller but very comfy.”
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Building the Region’s Future Workforce
through Career Readiness Experiences!

MassHire Berkshire Workforce Board recently honored four partners for their 
work in developing high quality, critical-sector focused College & Career Pathway 

programs for their students.  

Building Trades Career Pathway Program
Will Conklin, Director 

Building Trades/Construction
Career Pathway Program

Dan Korte, Career Readiness Coordinator
& Guidance Counselor

Healthcare & Business
Career Pathway Programs

Tara Romeo, Career Readiness Coordinator
& Guidance Counselor

Healthcare/Human Services & Advanced
Manufacturing Innovation Career Pathway Programs

Sean Flynn, Career Readiness Coordinator
& Guidance Counselor

South County Career Readiness Initiatives are generously supported by the
MA Department of Elementary & Secondary Education and Berkshire Taconic Community Foundation. 

Please visit Masshireberkshire.com for more information. 
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BY BRAD JOHNSON
Lee Bank has long included community 

reinvestment as an important aspect of its 
overall mission, as seen in part through 
its fi nancial support of local organizations 
working to make life better in the Berkshires.

The process of providing that support has 
now been formalized – and amplifi ed – with 
the establishment of the Lee Bank Foundation 
as a separate nonprofi t entity operating under 
the auspices of the bank’s mutual holding 
company, Berkshire Financial Services.

The foundation has been funded at $5 mil-
lion by Berkshire Financial Services, with the 
goal of providing at least $250,000 in grants 
annually to local nonprofi t organizations.

According to bank offi cials, this initial 
funding would function similarly to an en-
dowment, with returns on investment used 
to support the grant program and cover 
operating expenses.

“We envision it as operating in a self-
sustaining way,” said Chuck Leach, president 
and CEO of Lee Bank, and president of the 
new foundation’s board of directors.

Leach said the formation of Lee Bank Foun-
dation refl ects the bank’s ongoing commit-
ment to community support, and is intended 
to provide a more structured and consistent 
approach to delivering that support.

“Lee Bank’s community contributions 
stretch back to its origins in 1852, but es-
tablishing Lee Bank Foundation sharpens 
our focus even further,” said Leach. “The 
foundation also simplifi es the application 
process for organizations doing meaningful 
work to support our Berkshire community.”

Alison Brigham, marketing manager at Lee 

Bank and board treasurer for the foundation, 
said a key aspect of this is the establishment 
of a formal grant application process and 
schedule.

“Prior to this, we would get [funding] 
requests from all different directions,” she 
said. “Most of the time they would end up 
with me, and we’d take care of it out the 
marketing budget.”

With the foundation, there is now a stan-
dardized application form for funding requests 
(available under the Community Impact tab 
at leebank.com). Grant applications that meet 
specifi ed criteria are then reviewed by the 
foundation’s board for fi nal determination.

“These grants are only available to non-
profi t organizations, and range from $1,000 
to $25,000,” Brigham said.

She noted that the foundation plans to 
award grants on a quarterly basis. With the 
launch of the foundation coming with 2021 
already underway, the fi rst application dead-
line has been set at April 15, with subsequent 

deadlines of June 1, Sept. 1 and Dec. 1.
Brigham added that a similar process is 

also now available for sponsorship requests, 
with a separate form for applications. These 
requests are not administered by the founda-
tion, she explained; rather, they are directed to 
the appropriate branch offi ce for review and 
action. Those offi ces are in Lee, Pittsfi eld, 
Lenox, Stockbridge and Great Barrington. 
The bank anticipates allocating $70,000 
toward such sponsorships this year.

In recent years, Lee Bank has typically 
set aside at least 5 percent of its annual net 
income for the support of area nonprofi ts. 
This giving has been on the rise. In 2020, 
the bank contributed nearly $179,000 to 
community nonprofi ts; in 2019, $145,000 
and in 2018, $120,000. (Last year, Lee 
Bank’s distributions included $50,000 to the 
COVID-19 Emergency Response Fund for 
Berkshire County.)

This support has gone to more than 200 
programs and organizations in recent years, 
including Greenagers, Community Access to 
the Arts (CATA), Berkshire Humane Society, 
Berkshire Immigrant Center, and others.

Leach said the more robust level of annual 
giving anticipated through the Lee Bank 
Foundation refl ects a strategic decision to 
deploy capital in ways that improve life in 
the Berkshires.

That strategy also comes into play with 
the recent elimination of one aspect of the 
bank’s operations, and the addition of another 
resource for customers and the community.

Leach noted that, in 2020, Berkshire 
Financial Services sold its Freedom Bank 

Nonprofi ts to benefi t from 
formalized grant process, 
greater annual allocation

Lee Bank establishes separate foundation for community reinvestment

Lee Bank CEO Chuck Leach and Marketing Manager Alison Brigham are now doing double duty as board 
president and treasurer respectively for the new Lee Bank Foundation. The separate nonprofi t entity will 
be based in the Marble House, across from the bank’s downtown Lee headquarters. (Ellen Lahr photo)

The Marble House features a large meeting room that will be available for use by community organizations.

103 West Park Street
Lee, MA  01238
(413) 243-4331

www.octobermountainfa.com
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Investment Management serving the Berkshires and beyond.

Portfolio Management ▪ Financial Planning ▪ Trust & Banking Services*
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subsidiary, which had operated from a single 
location in Rhode Island for several years.

“It was a strategic decision to focus our 
attention on the Berkshire market,” he said, 
citing the growing level of economic activ-
ity in this region as a factor in that decision. 
“We want to support what’s happening here 
in Berkshire County and direct our resources 
toward that.”

In that vein, and in conjunction with 
the launch of the foundation, the bank has 
established a new physical resource for the 
community. In March the bank unveiled the 
Marble House, an office and meeting space 
across from its main office in Lee at 102 
West Park St.

The former residential property, which 
the bank acquired in 2018, has undergone a 
substantial renovation by Allegrone Com-
panies for its new multi-purpose role. One 
aspect of that is as the home of the Lee Bank 
Foundation, with Brigham relocating to a 
new office there, along with Stacy Simms, 
foundation coordinator.

The building will also be used for new 
financial wellness services that the bank 
is rolling out later this year. “We will have 
an on-site financial planner who will work 
with our customers on a range of financial 
wellness matters,” said Leach, noting that 
these services will complement those avail-
able through the bank’s affiliated October 
Mountain Financial Advisors office, also 
nearby on Park Street.

Another key aspect of the Marble House’s 
role will be as a meeting space for use by 
community groups and organizations. “We’re 
dovetailing with the foundation and com-
munity support,” said Leach, noting that a 
spacious meeting room in the building will 
be available for outside use. “All of this is 
within our overall strategy of empowering 
our community.”

Brigham added that the bank is setting 
up an online platform that groups and or-
ganizations can use to easily schedule use 
of the meeting space. She noted, however, 
that general use of the meeting space will be 
deferred until post-COVID, although some 
limited use may be possible depending on 
conditions and circumstances.

In the coming months the foundation will 
also be adding to its initial board of directors. 
Along with Leach and Brigham, current board 
members are Jake McCandless, superinten-
dent of the Mount Greylock Regional School 
District; and Nina Garlington, a Berkshire-
based consultant now working with Sema4, a 
patient-centered health intelligence company 
in Connecticut.

“We anticipate growing it to the seven-to-
nine range,” said Leach, adding that some 
of those slots may be filled from within the 
bank’s existing “family.”

“We’re looking at some of our younger 
employees and some of our corporators [as 
potential board members] as a way for them 
to engage in this community empowerment 
process,” he said.

For additional information about the Lee 
Bank Foundation or for assistance with 
applications, contact Alison Brigham at 
requests@leebank.com.u

Update
BUSINESS

Pittsfield Cooperative Bank has been selected 
to participate in the Federal Home Loan Bank of 
Boston’s Equity Builder Program (EBP), which 
assists local homebuyers with down-payment 
and closing costs, as well as rehabilitation assis-
tance and homebuyer education and counseling. 
Income-eligible households can receive up to 
$15,000 in grant assistance, which is forgivable 
after five years from the date of loan closing. To be 
eligible, borrowers must be at or below 80 percent 
of the area median income based on the address of 
their new home, and must complete a homebuyer 
counseling program, and post-purchase counsel-
ing approved by Pittsfield Cooperative Bank. 
Grants may not be combined with any other type 
of down payment programs. Pittsfield Cooperative 
Bank has also been selected to participate in the 
FHLBank of Boston’s Housing Our Workforce 
(HOW) Program, which assists local homebuyers 
with down-payment. Income-eligible households 
can receive up to $10,000 in a one-to-one match 
of down payments made at the time of purchase, 
which is forgivable after five years from the date 
of loan closing. To be eligible, borrowers must be 
earning more than 80 percent and up to 120 percent 
of the area median income address of their new 
home, and must complete a homebuyer counseling 
program and post-purchase counseling. Pittsfield 
Cooperative Bank is eligible to receive up to 
$110,000 through the Equity Builder Program in 
2021, and up to $100,000 through HOW, depend-
ing on availability of funds. To learn more about 
applying for assistance, contact Richard Whalen 
at 413-629-1610.

The Nonprofit Center of the Berkshires 
(NPC) has introduced a virtual Nonprofit Re-
source Directory to connect nonprofits to local 
and regional businesses that provide products 
and services to charitable organizations. Located 
on the NPC website, the directory features over 
600 businesses from accounting firms to website 
designers. The directory is sponsored by Paper 
Crane Associates, a Massachusetts-based com-
pany providing strategic and business planning 
for nonprofits. Featured partners that supported the 
creation of the directory include a. von schlegell 
& co, Adirondack Payroll Services, Berkshire 
Bank, Berkshire Net Results, Interim Executive 
Solutions, Kevin P. Martin & Associates PC, 
Professionality Consulting, Prosper Nonprofit 
Advisors, and Silo Media.

Berkshire HorseWorks Inc. – which provides 
EAGALA Model Equine-Assisted activities for 
families, Equine-Assisted Psychotherapy for 
at-risk youth, veterans, inmates, families and 
individuals and Equine-Assisted Team building 
for local and global organizations – has been 
chosen to collaborate with Inspire Inc., a national 
nonprofit providing consulting services to other 
nonprofits. The two organizations have entered 
into a three -month engagement whereby Inspire 
will provide consulting services to Berkshire 
HorseWorks, culminating in the development of 
a new strategic plan. “A collaboration with and 
guidance from such an esteemed firm is exactly 
the type of relationship for which we were hop-
ing in order to make a broader impact and help 
those in need beyond the Berkshires,” said Hayley 
Sumner, Berkshire HorseWorks’ founder and 
executive director. “We’re so appreciative that 
they have committed their time, resources and 
mental acuity to our cause, especially as we sit at 
the crossroads of the COVID pandemic, requiring 
us to pivot more than once.” Inspire will provide 
guidance and direction to the organization, enlist-
ing their strategic thinking and results-oriented 
analysis. Focus areas will include identifying 
opportunities for growth across new and exist-
ing platforms as well as offering suggestions for 
revenue enhancement through fund-raising, grants 
and other funding areas.

MovieQuiet Generators
Portable power without the noise 
or nuisance – for special events, working 
in noise-sensitive environments,  
�lm/video locations.

Limelight Productions, Inc

1-413-243-4950
www.LimelightProductions.com

Never
admire
quietly.
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Allendale Shopping Center
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Convenient Free Parking • Bus Stop at Entrance • Flexible Lease Terms
FOR LEASING INFORMATION CONTACT:

Glenn Langenback • Property Manager
Tel: 413-236-5957 • Cell: 413-464-4211 • GLangenback@verizon.net
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MassHire Berkshire Career Center will hold 
its Virtual Spring Job Fair on April 27 from noon 
to 4 p.m. This is a live virtual event, held on in-
teractive event platform Premier Virtual, that will 
allow participants to share information about their 
business, employment and internship opportunities, 
live chat with interested job seekers and students, 
and conduct on-the-spot video interviews. The 
event is free and open to the public. There are 
no registration fees for participating businesses. 
Pre-registration is required, with participants re-
ceiving instructions to register on Premier Virtual 
and training on the platform in April. FAQ and 
instructional videos will also be provided to aid 
in booth setup. For more information on the event 
and how to pre-register, contact Melanie Herzig at 
mherzig@masshireberkshirecc.com or by phone at 
413-499-2220 ext. 124 or 413-347-9475.

Applications for IS183 Art School’s Berkshire 
Artist Residency program are now open. Since 
2012, IS183 Art School has coordinated artist 
residencies that pair local visual artists with cul-
tural institutions and historic landmarks across the 
Berkshires. This summer, artists will have the op-
portunity to apply for residencies at the Red Lion 
Inn and Chesterwood, both in Stockbridge. The 
summer 2021 program will begin at both locations 
on May 31 and run through Oct. 11. Selected artists 
receive access to the buildings and grounds of their 
site and support for the development, creation and 
exhibition of their work. Each artist will receive 
an honorarium, the opportunity to give an Artist 
Talk, invitation to teach a course through IS183 
Art School, and invitations to special events held 
at their site. Each residency closes with a reception 
and exhibition of the artist’s work. Applications 
are due by April 12. For more information and 
application information, visit www.is183.org/
berkshire-artist-residency-2021.

A $100,000 grant from the Feigenbaum 
Foundation has helped move Pleasant Valley 
Wildlife Sanctuary’s Opening Doors to Nature 
capital campaign closer to its $1,125,000 goal. The 
grant will help improve Pleasant Valley’s acces-
sibility, allowing the wildlife sanctuary in Lenox 
to welcome a broader and more diverse audience 
for outdoor recreation and creative nature-based 
education programs. Opening Doors to Nature 
supports construction of an addition to the sanc-
tuary’s 18th-century program barn that includes 
accessible visitor amenities and outdoor learning 
spaces. The new building will open this spring 
and allow Pleasant Valley to meet the growing 
demand for visitation, programs, and partnerships 
while welcoming people of all backgrounds and 
experiences to forge their own connections to 
nature. For more information on Opening Doors 
to Nature, visit massaudubon.org/openingdoors.

The Zonta Club of Berkshire County is now 
accepting applications for its 2021 women’s schol-
arship. This is the seventh year the club will be 
awarding a $1,000 scholarship to assist Berkshire 
County women enrolled in a four-year college 
degree program. Applicants must be enrolled 
full time as a freshman,sophomore or junior in a 
four-year college or university. Applications must 
include  a cover letter with name and contact infor-
mation, high school name and year of graduation, 
a list of college extracurricular activities including 
any community service and/or volunteer work, a 
250-word essay stating current or intended college 
major and goals upon graduation, and an official 
college transcript. Completed applications must 
be postmarked no later than May 10 and mailed 
to Zonta Scholarship Committee, 86 Yvonne Dr., 
Dalton, MA 01226. The scholarship winner will 
be notified by June 1.

Literacy Network of South Berkshire (Lit-
Net) is now accepting applications for the Matthew 
and Hannah Keator Family Scholarship for New 
Americans. The scholarship, funded by a grant 
through the Matthew and Hannah Keator Family 
Fund, provides financial support to individuals 
who are ready to apply for U.S. citizenship. The 
financial support assists candidates in obtaining 
legal services during the screening and applica-
tion process as well as direct support to defray 
the cost of the federal naturalization application. 
There are six available scholarships for 2021. 
Scholarship recipients will be assigned a trained 
tutor from LitNet, who will work one-on-one with 
the applicant to prepare for the culmination of the 
naturalization process – the civics and literacy 
exams. All applicants must begin their process with 
the Berkshire Immigrant Center (berkshireic.org), 
which partners with LitNet in this program. To 
obtain a scholarship application or for any ques-
tions, contact Lorena Dus or Emma Lezberg at 
the Berkshire Immigrant Center at 413-445-4881 
or info@berkshireic.com.

As part of its new At-Home in Pittsfield 
Housing Repair Program, the City of Pittsfield 
is establishing a list of pre-qualified contractors 
who will work with homeowners participating 
in the program, which is set to begin this spring. 
At-Home in Pittsfield, an exterior renovation loan 
program, enables eligible homeowners to renovate 
the outside of their homes through a combination 
of funding from local lenders and the city (January 
2021 BT&C). The program is designed to assist 
residents who do not have access to traditional 
financing. The city is investing $500,000 towards 
the program, which will be managed by the Depart-
ment of Community Development rehabilitation 
staff. Eligible repairs that can be funded through 
the program include roofing replacement, window 
and door replacement, porch repairs or replace-
ment, chimney repairs, and siding replacement. 
For information on the minimum contractor 
qualifications for At-Home in Pittsfield funded 
projects, contact Rehabilitation Specialist John 
Carchedi at 413-499-9452.

Berkshire Business and Professional Women 
will be host their next monthly meeting on April 
5 at 5:30 p.m. The virtual meeting will begin with 
30 minutes of networking, followed by a 60-min-
ute program, “Volunteering in your community: 
Giving Back feels So Good!” Speakers include 
Liana Toscanini from the Nonprofit Center of the 
Berkshires and Brenda Petell, volunteer initiative 
director of the Berkshire United Way, who will 
discuss the value – both personally and profes-
sionally – of volunteering in the community. All 
are welcome, including members, prospective 
members and guests. Register at BerkshireBPW.
org. Zoom login information will be sent to all 
who RSVP.

A grant from the Feigenbaum Foundation 
will allow Hancock Shaker Village to offer paid 
internships for up to 10 people during the 2021 
season. Launched in 2017, the Village’s internship 
program engages undergraduate students to develop 
professional skills and connect to career opportuni-
ties. In addition to the gift from the foundation, an 
anonymous donor in 2020 supported the creation of 
onsite intern housing, thereby also providing interns 
the option to live on campus beginning this summer. 
The combined total of these two gifts is $230,000. 
“We are grateful for the Feigenbaum Foundation’s 
generosity and long-standing commitment to the 
Village,” said Jennifer Trainer Thompson, director 
of Hancock Shaker Village, “This recent gift will 
allow us to continue with this robust program while 
also extending our commitment to making our 
programs more accessible. Paid internships are an 
important step towards creating opportunities and 
building equity, and offering housing as an option 
further opens doors.” The second floor of one of 
the museum’s historic buildings is being renovated 
to allow the museum to accommodate interns 
beginning this coming summer. The anonymous 
gift enabled the Village to make critical repairs on 
the historic building, including upgraded heating, 
plumbing, electrical, and security. Participating 
interns will now have access to this lodging, if 
needed, and the immersive experience of living 
in an historic Shaker village. By providing both 
housing and stipends for a full program in 2021, 
the Village hopes to increase its intern candidate 
pool by removing previous barriers. “Our goal is 
to offer local interns the opportunity to learn more 
about operating a cultural organization, given that 
culture is one of the fastest growing businesses in 
the Berkshires,” noted Thompson, “and to also 
make the experience available to interns who are 
new to the region and who, in conjunction with 
their gained knowledge of Shakers and museum 
management, may realize the benefits of living in 
the Berkshires and choose to stay or return after 
college.” Barring any additional limitations with 
COVID, the 10-week program will run from June 
to August. Information about applying can be found 
at: hancockshakervillage.org/home/employment/
summer-internship-program/.

Berkshire Bank is one of 380 companies across 
11 sectors globally to be included in the 2021 
Bloomberg Gender-Equality Index (GEI). The 
GEI tracks the performance of public companies 
committed to disclosing their efforts to support 
gender equality through policy development, 
representation and transparency, and rewards the 
top-performing companies with inclusion in the 
index. “We’re proud to receive this recognition 
from Bloomberg for advancing gender equality 
within our own workplace for the second consecu-
tive year,” said Gary Levante, senior vice president 
of corporate responsibility and culture at Berkshire 
Bank. “It’s testament to the hard work of our team, 
the progress we’ve made together, and our com-
mitment to building an equitable and inclusive 
culture that’s grounded in our Be FIRST values.” 
The GEI brings transparency to gender-related 
practices and policies at publicly listed companies, 
increasing the breadth of environmental, social and 
governance (ESG) data available to investors. The 
reference index measures gender equality across 
five pillars: female leadership and talent pipeline, 
equal pay and gender pay parity, inclusive culture, 
sexual harassment policies, and pro-women brand. 
Sixty-nine percent of Berkshire Bank’s workforce 
is composed of women, including 53 percent of 
those in management positions. In addition, half 
of those holding the title of regional president 
and nearly 50 percent of executive management 
positions are also held by women.

The Master of Business Administration Pro-
gram at Massachusetts College of Liberal Arts 
(MCLA) is presenting a free series of virtual 
panels examining leadership, entrepreneurship, 
and finance in the context of the COVID-19 
pandemic. Moderated by MCLA Director of Cor-
porate Engagement and Strategic Partnerships Dr. 
Joshua Mendel, this monthly series will feature 
local business leaders, MBA program alumni, 
and faculty from MCLA’s Business Department. 
The series began on March 12 with Leadership 
in the time of COVID, featuring MCLA alumni 
Thomas Adjei and Veronica Torres Martin as well 
as MCLA Professor of Business Tom Whalen. The 
series continues on April 9 with Entrepreneurship 
and Small Business in the Time of COVID, and 
on May 7 with Financials in the time of COVID. 
Each event will begin at noon. To register, visit 
mcla.edu/mba. All events will take place virtually, 
and are free and open to the public. These events 
will also be streamed to the MCLA Facebook 
page and will be archived on the MCLA YouTube 
channel for later viewing.

The MassHire Berkshire Career Center is 
among the 29 one-stop career centers throughout 
the state participating in a new program launched 
by the Massachusetts Broadband Institute (MBI) 
to support Internet connectivity for unemployed 
Massachusetts residents who are working with 
MassHire and are actively seeking a job. MBI and 
MassHire are partnering with Comcast, Spectrum 
and Verizon to meet the needs of unemployed 
job-seekers who are confronting technology bar-
riers to access and effectively use the Internet. 
Unemployed job-seekers who satisfy program 
requirements may be eligible for subsidized Inter-
net service through June 30, access to a computer, 
and access to digital literacy training resources. 
To qualify for the program, a participant must 
be a Massachusetts resident; be unemployed and 
working with MassHire to search for a job; not be 
a current Spectrum subscriber of Internet, video 
and/or voice services; live in a city or town with 
Spectrum Internet service that is available at their 
residence; and attest that they do not have Internet 
access at home (not including accessing the Inter-
net from a smartphone) and are not able to afford 
home Internet service. To determine eligibility or 
learn more about the program, call the MassHire 
Berkshire Career Center at 413-499-2220 and leave 
a message with name, contact information and 
referencing the Mass Internet Connect program. 
Inquiries my also be emailed to sogden@detma.org.

Entrepreneurship for All (EforAll) Berkshire 
County is collaborating with 1Berkshire for 
an April Fool’s Comedy program to benefit 
the Berkshire County COVID Relief Fund run 
by Berkshire United Way and the Berkshire 
Taconic Community Foundation. Punnily named 
“EfoolsAll and FunBerkshire,” the event will be 
presented by the Laugh Dealers, recent graduates 
of EforAll Berkshire County’s Business Accelerator 
program. The show will include the duo’s signature 
“digital impersonations” and four nationally known 
stand-up comedians: Steven Rogers (Late Show 
with Stephen Colbert), Seth Brown (High Mud 
Comedy Fest at MASS MoCA), Isabel Hagen (The 
Tonight Show), and Adam Mamawalla (Comedy 
Central). The online event takes place on Zoom on 
April 1 from 5:30 to 6:30 p.m. A donation of $10 is 
requested to access this fun, family-friendly event. 
Register at http://bit.ly/efoolsall.

Southwestern Vermont Medical Center 
(SVMC), part of Southwestern Vermont Health 
Care (SVHC), has attained its fifth designation 
from the American Nurses Credentialing Center’s 
(ANCC) Magnet Recognition Program. SVMC 
was the first hospital in Vermont to receive the 
designation in 2002. This fifth consecutive recog-
nition places SVMC among only three five-time 
hospitals in New England and only 28 five-time 
hospitals worldwide. Obtaining Magnet recogni-
tion challenges hospitals to integrate the program’s 
concepts – transformational leadership, structural 
empowerment, exemplary professional practice, 
innovation, and the measurement of outcomes – into 
the fabric of their nursing operations. Nurses work 
with the support and guidance of their supervi-
sors and in collaboration with other departments 
to improve care. They document and submit the 
results of multi-year improvement projects during 
each redesignation, which occurs every four years.

COMMERCIAL SPACE AVAILABLE FOR RENT IN LEE
600-1380 s.f. of newly renovated downtown 
space suitable for retail or o�ce use. Easy 
handicap accessibility, ample parking 
and general  maintenance included. 
Landlord on site. Available immediately.

If interested, please call:
413-243-1222

WE DO!

 STOP & SHOP PLAZA, MERRILL ROAD, PITTSFIELD
 442-6911

 Mark E. Kasuba, Gemologistwww.medwardjewelers.com

When it comes to who offers the best selection of diamond engagement 
rings, wedding and anniversary bands, that answer is WE DO! And 
when it comes to who offers the best diamond values, the answer again 
is WE DO! Every single one of our diamonds is backed by a guarantee 
certifying its carat weight and grade according to GIA standards. 
Come see our selection and compare our prices. We’re sure you’ll agree 
WE DO offer the best selection, quality and value for your money.
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news & notes from the region

MountainOne Bank has been selected to 
participate in the Federal Home Loan Bank of 
Boston’s Equity Builder Program (EBP), which 
assists local homebuyers with down payment 
and closing costs, as well as rehabilitation assis-
tance and homebuyer education and counseling. 
Income-eligible households can receive up to 
$15,000 in grant assistance, which is forgivable 
after five years from the date of loan closing. To 
be eligible, borrowers must be at or below 80 
percent of the area median income based on the 
address of their new home, and must complete 
a homebuyer counseling program, and post-
purchase counseling approved by MountainOne. 
Grants may not be combined with any other type of 
down payment programs. MountainOne has also 
been selected to participate in the Federal Home 
Loan Bank of Boston’s Housing Our Workforce 
(HOW) Program, which assists local homebuyers 
with down-payment. Income-eligible households 
can receive up to $10,000 in a one-to-one match 
of down payments made at the time of purchase, 
which is forgivable after five years from the date 
of loan closing. To be eligible, borrowers must 
be earning more than 80 percent and up to 120 
percent of the area median income address of 
their new home, and must complete a homebuyer 
counseling program and post-purchase counsel-
ing. MountainOne is eligible to receive up to 
$150,000 through the Equity Builder Program in 
2021, and up to $100,000 through HOW, depend-
ing on availability of funds. Those interested in 
learning more about how they may qualify for 
EBP or HOW funds can contact MountainOne 
via the www.mountainone.com website or by 
phone at 855-444-6861

The Downtown Great Barrington Cultural 
District (DGBCD) has announced a “Placemak-
ing Initiative” highlighting cultural and historic 
sites in the town, as well as themes tied to the 
creative economy, local historic preservation, 
and raising cultural awareness. Downtown Great 
Barrington lampposts will be adorned with ban-
ner art inspired by these themes and created by 
area high school students. Twenty-four banners 
will be featured along Main Street and Railroad 
Street over the summer months. “The DGBCD 
banner project literally brings Great Barrington’s 
young people into the life of downtown, hope-
fully increasing their sense of self and place, 
and raising awareness of the local businesses 
as well,” said Cultural District member Karin 
Watkins, The banners will feature students’ 
work chosen from pre-selected themes from the 
DGBCD’s suggested list, highlighting specific 
cultural organizations and sites, as well as the 
many cultural activities that contribute to the 
vibrant energy of downtown Great Barrington. 
In addition, each student’s banner artwork will 
be posted on DGBCD’s website (www.gbcul-
turaldistrict.org), accompanied by artist bios. 
Monument Mountain Regional High School art 
teacher Neel Webber leads this program. High 
school students wishing to participate are asked 
to email neelwebber@gmail.com by April 15.

1Berkshire, with the support of Pittsfield 
Economic Revitalization Corporation and 
Massachusetts Growth Capital Corporation, 
has launched the Business Boost Webinar Series. 
This program will include eight to 10 virtual 
training sessions featuring a range of topics and 
experts over the next few months. These sessions 
will focus on providing specialized information 
and tools for Berkshire businesses as they collec-
tively seek to persist, recover, and build greater 
resiliency through and beyond the COVID-19 
pandemic. The series will be available in real 
time and subsequently made available as edited 
video segments that will exist on 1Berkshire.
com, with links provided to the videos from 
Business Pittsfield and others partner sites across 
the region. The first seminar, Navigating Bias in 
Your Business, was held on March 22. Upcom-
ing sessions include: Customer Communication 
Strategies on April 6, Digital Marketing and Your 
Business on April 19, Opportunities for Women-
Owned Businesses on May 3, Branding for the 
Millennial Market on May 17, and How New 
Regional Trends Can Impact Your Business on 
June 1. Free registration for these webinars can 
be found on the 1Berkshire Events Calendar at 
1Berkshire.com/events.

Attorney Paula Almgren, whose Lenox-based 
firm Almgren Law Group specializes in elder 
law, estate planning and life care planning, will be 
presenting an educational webinar entitled “Legal, 
Financial and Care Planning for Alzheimer’s Dis-
ease” on March 31 at 5 p.m. The two-hour free 
webinar is open to the public and offered as part 
of a series of free virtual educational programs 
being sponsored this spring by the Alzheimer’s 
Association. Topics to be discussed include asset 
protection, estate planning Medicaid home-care 
and nursing-home rules, and VA benefits. To regis-
ter, visit https://action.alz.org/MTG/73420139 or 
call the Alzheimer’s Association at 800-272-3900.

The Berkshire International Film Festival 
(BIFF) has announced new dates for the upcom-
ing 15th festival. The event, which was to take 
place June 2-5, is now scheduled for Sept. 8-12, 
with an added day to the normally weekend-long 
event. “As an organization, we feel optimistic that 
by September, as the vaccination process will be 
expanded and far spread, and with all necessary 
safety precautions including an extra day to spread 
out the festivities, an in-person event will likely be 
possible,” said Artistic Director Kelley Vickery. In 
addition to the new festival dates, BIFF announced 
that David Tochterman has been appointed as 
executive director, bringing extensive experience 
in the digital world as well as expertise in the film 
and television industry. Tochterman is an Emmy-
nominated media executive, producer and entre-
preneur with a track record of building successful 
content-driven businesses. He is CEO of Canvas 
Media Studios, a venture capital financed produc-
tion studio and distributor for television, film and 
digital/social platforms. He and his wife relocated 
from LA to the Berkshires prior to COVID.

Foolhardy Hill, an off-grid campground and 
cabin experience based in Charlemont, was selected 
as the winner of Lever’s Mohawk Trail Entrepre-
neur Challenge (MTEC) during its virtual event 
on March 11. Foolhardy Hill’s owners, Patrick and 
Katie Banks, will receive $25,000 to advance their 
business model and create job opportunities in the 
Mohawk Trail region. Adventure East, which will 
offer high-end, curated tourism experiences in the 
Mohawk Trail region, was named runner-up. The 
MTEC focused on regional, woodland-based busi-
ness models designed to create jobs and spur eco-
nomic activity in the region (March 2021 BT&C).

Electro Magnetic Applications Inc. (EMA) 
has been awarded a $429,000 grant from the Mas-
sachusetts Manufacturing Innovation Initiative 
(M2I2) to support the company’s development of 
new specialized equipment for testing the reliability 
and compatibility of spacecraft components. Lo-
cated at the Berkshire Innovation Center (BIC) 
in Pittsfield, EMA will have the only facility in 
the world capable of both performing testing on 
materials in a replicated space environment, and 
the only facility in the world able to design and 
manufacture the systems capable of producing the 
energy sources that can replicate the space environ-
ment here on earth. The award was announced by 
Housing and Economic Development Secretary 
Mike Kennealy during a March 17 visit to the BIC 
with Pittsfield Mayor Linda Tyer, Massachusetts 
legislative leaders, and state officials to meet the 
EMA team and to tour their facility. “The Berkshires 
are already a hub for innovation and manufacturing, 
and EMA’s plans create the opportunity to push 
those boundaries even further into the research and 
testing of space materials,” said Kennealy. “This 
award is not only exciting for EMA and the BIC, 
but for us as a Commonwealth, because it presents 
a major economic opportunity to engage in the fast 
growing world of commercial space travel and 
planetary exploration.” EMA is currently develop-
ing novel methods for producing different types of 
space radiation, in addition to modern methods and 
devices capable of measuring the performance of 
components and materials in the space environment. 
The company has also been supported by the City 
of Pittsfield, through an award of $140,000 from 
the city’s Economic Development Fund in 2019, 
plus additional tax incentives.

Local history librarian Amy Lafave will present 
a virtual presentation on the architectural history 
of the Lenox Library’s National Historic Register 
building on April 10 at 2 p.m. In her presentation, 
titled “The Building at 18 Main: a survey of con-
struction and reconstruction at the Lenox Library,” 
Lafave will describe the ways the building has 
been designed and reconfigured to fit the needs 
of its occupants since its construction in 1815. 
Viewers will learn about the various construction 
methods and architectural elements employed as 
uses changed, illustrated with never before seen 
images – including a tour of the attic above the 
Dome Ceiling. The Zoom link for the program 
is https://us02web.zoom.us/j/86263102481.u

We are thanking the sta
rs, one by one.

Love you, Berkshire Co
unty!

Recognitions or award should not be construed as an endorsement or a recommendation to retain BMM by the ranking entity or any regulatory authority. Any rankings or awards cited were provided by independent third-parties based on their predetermined evaluation criteria.
BMM neither provided any �nancial remuneration to these third-parties nor exercised any in	uence or control over the criteria used or the results generated. Investments in securities are not insured, protected or guaranteed and may result in loss of income and/or principal.
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an extension
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One of many historical 
properties we protect

every day.
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commentarySOUNDING board

It still takes a village
BY LIANA TOSCANINI

As we mark a full year of living under 
pandemic conditions, the losses and hard-
ships we have collectively experienced are 
tempered by the resilience shown by so 
many in the face of real adversity.

This past year has also coincided with 
the fifth full year of operation for the 
Nonprofit Center of the Berkshires. Reach-
ing this milestone under COVID condi-
tions has validated our own mission, and 
has further demonstrated the far-reaching 
impact and importance of the nonprofit 
community here in the Berkshires.

The concept for the Nonprofit Center 
of the Berkshires (NPC) arose out of a 
series of grocery store run-ins with various 
nonprofit volunteers desperate for help 
with grant writing, publicity and board 
development. The founding premise in 
2016 – besides “there has to be a better 
way” – was to leverage the skills of the 
community at large, especially untapped 
assets like retirees and second homeown-
ers, to assist with the various needs of the 
(mostly small) nonprofits that populate the 
Berkshire sector.

Coincidentally, in 1998 I had written an
article for Berkshire 
Homestyle magazine 
entitled “It Takes a Vil-
lage” about the restora-
tion of the Sandisfield 
Arts Center’s historic 
building. Little did I 
know that two decades 
later I’d be mobilizing that village to 
teach workshops, coach, offer advice pro 
bono, author articles, present at Lunch & 
Learns, donate, volunteer, and sponsor 
their way into what, today, amounts to 
over 20 NPC programs serving hundreds 
of nonprofits.

Desire to give back
I knew that people wanted to help but 

needed information and opportunity to get 
involved. Based on my own experience, I 
reasoned that transplants especially wanted 
to “give back” to the Berkshire community 
that welcomed them and that they found 
so restorative. Based on the popularity of 
our Giving Back guide (over 35,000 cop-
ies distributed), I’d say that assumption 
proved correct.

Businesses, too, are wired to want to 
give back to the community that supports 
them. That has proven invaluable for 
nonprofits and, in particular, the Nonprofit 
Center of the Berkshires since a large part 
of our program support comes from banks, 
businesses and even one-man operations 
we refer to as consultants.

We didn’t set out to serve businesses, 
consultants and regional providers. But, as 
it turns out, once you’ve created a center, 
built a hefty database and methods of com-
munication, and, most importantly, estab-
lished trust, then business folks naturally 
turn to you for help in introducing them to 
the local nonprofit sector, and providing 
opportunities for active engagement in the 
nonprofit community.

Our Business Supporter membership 
category provides no less than seven 
ways to get in front of nonprofits, includ-
ing a Nonprofit Resource Directory. 
Because many of our programs offer 
opportunities for personal connection, an 
even greater sense of community is fos-
tered, and that has been at the very core 
of NPC’s existence.

NPC’s board includes “connector” 
personalities like myself, as well as en-
trepreneurial types, and those completely 
committed to community service. Their 
values and skills mirror those of our sup-
porters and my own. Together with our 
advisory boards, members and volunteers, 
we make the team I envisioned in my 
business plan some five years ago when 
the NPC was founded.

We are highly aware of the value of 
connecting nonprofits to the community 
at large to make things happen. This year, 
because our Berkshire Nonprofit Awards 

event takes place virtually in May, we 
have an opportunity to open it up to the 
public for the first time with the hope of 
increasing the size of the “village” that 
helps nonprofits.

Pandemic’s impact
During COVID, we’ve had lots of 

folks escaping to the Berkshires from big 
cities. When I moved here 25 years ago, 
I made many friends through volunteer-
ing. Meeting people might be harder now 
with a continuing pandemic, but virtual 
volunteer opportunities provide an entry 
into community service that ultimately 
may help people feel more at home. 
Maybe they’ll even stay, becoming part 
of the NPC community of folks working 

together to support 
our local nonprofits 
doing incredible 
work improving the 
quality of life for all 
who live here.

I don’t yet know 
of a single nonprofit 

in our region that has dissolved due to 
COVID, and I think this can be attributed 
to two things: the incredible creativity, 
dedication and resilience of nonprofit 
leaders (required skills under normal 
circumstances); and the outpouring of 
support from our community of donors, 
businesses and foundations. Federal Pay-
check Protection Program (PPP) funding, 
processed through our local banks, was 
also a critical lifeline for many nonprof-
its.

It was a very challenging year on a 
number of levels, and I know from per-
sonal experience that nonprofit leaders are 
tired, especially going forward into 2021 
with so many unknowns. This situation 
has put an emphasis on fund-raising, donor 
cultivation and partnerships, all of which 
were trending best practices before the 
pandemic. But understaffed organizations 
can only accomplish so much. 

We need all hands on deck to help us 
sustain our programs and reposition our 
organizations to come out stronger on the 
other side. We need new board members, 
increased levels of commitment, more 
donors and larger donations. Improving 
those metrics takes a lot of work, right 
at a time when most of our waking hours 
are spent trying to figure out how to de-
liver programs in new ways and do more 
with less.

When things get rough, nonprofit 
leaders are skilled at cutting already lean 
budgets. I thought for sure the NPC would 
lose half its membership as a result of such 
cost-cutting. But, instead, NPC member-
ship grew in 2020. Nonprofits appreciated 
our efforts to help during COVID through 
legislative Town Halls, webinars on hot 
topics like virtual galas, and our executive 
director peer support group. They under-
stand the power of “stronger together.” 
Collaborations that arose out of need, like 
those working together for food security, 
will live beyond COVID, and that’s a great 
thing for our sector.

We’ll also need new leadership. I’m 
sure many an executive director planning 
to retire put off that decision in order to 
guide their organizations through the cur-
rent crisis. When this is over, I wouldn’t be 
surprised at a larger than normal number 
of open leadership positions. That’s good 
news for skilled people who have more 
recently moved here. Hopefully they know 
that getting involved now as a volunteer is 
the surest way of landing a job in 2022 and 
beyond.u

Liana Toscanini is 
founder and execu-
tive director of the 
Nonprofit Center of 
the Berkshires.

We need all hands on deck 
to help us sustain our 

programs and reposition our 
organizations to come out 
stronger on the other side. 

NORAD MILL
60 Roberts Drive, North Adams

JOIN OVER 40 BUSINESSES!

COMMERCIAL 
SPACE AVAILABLE!!!!

Call today!
413-663-8677

BerkShares Business of the Month

Currency Co�ee Company follows the money. �at is, its co�ee, tea, and chocolate products 
are available in stores across the country wherever a Federal Reserve Bank is located. �is is 
no accident, it’s by design, says owner and founder George Shoemaker.“We’re following a 

proven model.” Founded in the Stationery Factory in Dalton, they were inspired by the Crane Com-
pany. Currency paper leaves the Crane factory in Dalton and eventually ends up at a Federal Reserve 
Bank. Why shouldn’t another Berkshire product follow the same path?

For each currency element Currency Co�ee wants to print on their packaging - pictures, fonts, words 
- they require prior authorization from 
entities like the U.S. Treasury, �e 
Bureau of Engraving and Printing, 
�e Federal Reserve, and American 
Banknote Company, to name a few. 
On their signature Justice Blend cof-
fee, they feature a picture of Lady Jus-
tice from a 1880 $50 gold certi�cate. 
For their single origin co�ees, they dis-
play currencies from the co�ee beans’  
corresponding country of origin like 
Puerto Rico, Colombia, and Ethiopia, 
to name a few. 

With a background in food service, 
George leveraged his 25+ years of ex-
pertise to launch a company selling 
and consulting on co�ee, equipment, 
and installation. In 2017, he brought 
on business partner David O’Neill. A 

retired toy industry executive with 35 years of experience, George says he “took David o� the golf 
course and out of retirement.” �eir skills balance each other - George with the technical side and 
David with the more corporate business side. George’s wife Brenda is also a key partner and as an 
educator has helped frame a new accredited co�ee course at Berkshire Community College - the �rst 
in the country!

�e co�ee course isn’t the only way Currency Co�ee gives back to the community. At the onset of 
COVID, just after they signed a long-term lease for their new space in the Allendale Underground 
and simultaneously lost 80% of their customers, George, David, Brenda and their team thought 
long and hard about the future of the business. �ey decided to launch the “Give One, Give One” 
initiative through which customers could buy a box of co�ee to donate to a frontline worker or or-
ganization of their choice and Currency Co�ee would donate a second box to another organization. 
From there, they started delivering co�ee directly to consumers, expanded their presence at Big Y 
stores across the region, and �nally, opened a co�ee lounge in the Allendale Underground. George 
re�ects on the innovation that emerged from this di�cult time, “COVID wasn’t a problem, it was a 
challenge. It gave us the opportunity to examine our systems and I think we came out of it a stronger 
company.” 

�e decision to accept BerkShares was a given. “Of course Currency Co�ee would accept our region’s 
local currency,” George remarks, but the rationale goes deeper. Currency Co�ee’s motto is “Value 
for Value.” �at describes a very basic relationship about the procurement of goods and services, 
but can also be seen as touching on their community values, as money is more than just a medium 
of exchange, a store of value, or a unit of account.  “Being part of the BerkShares program helps us 
to anchor ourselves in the community.” He continues, “We want to help make this work between 
people, and not just for transactions.” 

 
Currency Co�ee Company
Allendale Underground, Pittsfield, MA | (413) 242-9045

more stories like this one at www.berkshares.org
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ON THE record

Phoenix Theatres 
owner discusses 
his firm’s COVID 
survival strategy

Movies 
make it 
back to 
Beacon 
screens

Phoenix Theatres owner Cory Jacobson stands by the entrance to the Beacon Cinema in downtown Pittsfield during a late February visit to the city. Jacobson 
and his management team traveled from their Michigan headquarters to prepare the six-screen theater to resume operations after a year-long shutdown.

fter being dark for about a year due to 
the COVID pandemic, the Beacon 

Cinema in downtown Pittsfield reopened 
on Feb. 26.

The Beacon is limiting seating and 
implementing other sanitation and social 
distancing measures but is returning to a 
full slate of films.

For the Beacon, the pandemic inter-
rupted the momentum the six-screen 
theater had gained since it was purchased 
in 2018 by Phoenix Theatres, an indepen-
dent operator based in Farmington, Mich., 
that also has three multiplex cinemas in 
Michigan and one in Iowa.

It was also one of the setbacks the 
pandemic caused for the ongoing efforts to 
revitalize North Street as an entertainment 
and retail destination.

In a larger sense, the pandemic has also 
caused disruptions in the cinema industry, 
film studios and the overall media land-
scape. The closure or limited operation 
of cinemas globally during the pandemic 
fueled the growth of online streaming 

services as audiences were forced to find 
alternatives for viewing.

In the following interview, Cory Jacob-
son, owner of Phoenix Theatres, discusses 
the effects of the pandemic on his business, 
the reopening of the Beacon, and the over-
all state of the theater and film industries.

~
BERKSHIRE TRADE & COMMERCE: The 

Beacon was closed for nearly a year be-
fore reopening in late February, although 
last spring you had announced plans 
to reopen in the summer of 2020. What 
prompted you to wait and then decide to 
reopen now?

CORY JACOBSON: Technically, we could 
have reopened earlier, but the circumstanc-
es just weren’t right. The pandemic and 
state guidelines were uncertain and in flux. 
Also, there was not sufficient film product, 
because the studios were keeping their best 
movies on the shelf until a sufficient num-
ber of theaters could reopen.

As an example, New York and Califor-
nia combined are the largest movie-going 
markets in the world. Until these two criti-
cal states are allowed to reopen, the major 
film releases are stuck in limbo. Luckily, 
New York was allowed to open in early 
March and California is expected to follow 
within weeks.

The last thing we wanted to see happen 
is opening the theater and then have to 
close again. That is worse than not open-
ing. So we decided to wait until circum-
stances had reached the point where we 
could confidently reopen. It is crucial that 
people feel safe going to the movies.

Now, conditions have improved to the 
point that we feel confident about reopen-
ing. The situation regarding the pandemic 
has begun to improve vastly. As vaccina-
tion levels quickly increase, people are 
ready to get out more. And going to the 
movies is the type of experience they want 
to be able to return to.

continued on next page
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continued from previous page
So we’re seeing the light at the end of 

the long tunnel, and decided it was time to 
reopen in Pittsfi eld.

BT&C: What has been the response 
in terms of ticket sales and attendance in 
your fi rst weeks of reopening in Pittsfi eld?

JACOBSON: The opening of the Beacon 
has truly stunned us, and the business has 
done remarkably well. A total of 2,053 
customers came to a movie at the Beacon 
in the fi rst 10 days since re-opening.

That number would have been sig-
nifi cantly higher had we not had capacity 
restrictions in place, as the theater sold out 
dozens of times.

Business was down only 37 percent 
over the same 10 days in 2019, which was 
the best results in our company.

In our view, that was just a terrifi c start 
with the family fi lms including Disney’s 
Raya and the Last Dragon, and Warner’s 
Tom & Jerry leading the way to recovery.

Our new reserved seating app has seen 
a steep increase in downloads and usage in 
Pittsfi eld, and that has certainly helped to 
facilitate our social distancing policy.

BT&C: Your company owns a total of 
fi ve multi-screen cinemas, including the 
Beacon and three in Michigan and one 
in Dubuque, Iowa. What has been your 
experience with the other theaters?

JACOBSON: Each theater has been dif-
ferent, based on state requirements and 
other local circumstances.

None of them have been able to open at 
full capacity, and we certainly aren’t mak-
ing any money. With each theater we had 
to weigh the benefi ts and drawbacks of at 
least turning the lights back on to mitigate 
our losses to some degree.

In Pittsfi eld, we held off due to the 
state guidelines and the limited number of 
movies available. We chose to wait until 
there was more product available, and 
also until it was less likely we might have 
to close again.

In Iowa we were able to open on a lim-
ited basis of 50-percent capacity in August.

The situation in Michigan was more er-
ratic because of changing state guidelines. 
We were allowed to open in October at 
25-percent capacity. But then the pandem-
ic worsened during the Thanksgiving holi-
day, and we had to close for several weeks 
in December. We were able to reopen on 
Christmas day, but we couldn’t serve food 
or drinks. We operated on that basis until 
February 1st when we were able to open 
with concession sales.

BT&C: How diffi cult has this been for 
your company fi nancially? How have you 
weathered it?

JACOBSON: It’s been diffi cult for every-
one, and we were certainly no exception. 
Our business is local and very social by 
nature, and is uniquely disadvantaged in a 
pandemic crisis. Our complete company 
has been shuttered for nearly a year by 
government mandates.

However, we did start preparing well in 
advance for this crisis, and we have had 
barely enough liquidity to carry us through.

Our company CFO, Braden Alan, likes 
to play board games of strategy in his 
spare time. He happened to play a game 
called Pandemic: Contagion over the 2020 
New Year’s weekend in the very early 
days when COVID-19 was fi rst becoming 
a concern. He looked at how the pandemic 

in the game progressed and saw an alarm-
ingly similar pattern with COVID-19. He 
came into work in early February and said, 
“We’ve got a real problem. This thing is 
going to get very serious, and the United 
States is going to be Italy in four weeks.”

So, we immediately started planning for 
that. We prepared for the cutbacks and clo-
sure. We also went to our bankers to dis-
cuss the scope of the crisis the country was 
about to face. Braden developed a presen-
tation of statistical spreadsheets and visual 
graphs that spelled out the severity of the 
problem in a way that was truly alarming. 
Needless to say, the bankers departed with 
a sense of urgency and immediately began 
making plans for their own operations.

We started with a very strong cash re-
serve in March 2020. As this crisis contin-
ued into summer, we quickly drained our 
bank accounts with ongoing costs such as 
utilities, rent, mortgages, employee health 
insurance and taxes while having zero rev-
enue. Luckily, we were able to get some 
relief through the Main Street Lending 
Program of the Federal Reserve and the 
Economic Injury Disaster loan programs.

By mid-August, smaller independent 
cinema companies and live theater orga-
nizations joined together in an effort that 
was originally called Save Our Stages 
& Cinemas Act to lobby Congress for 
fi nancial relief. We weren’t looking for a 
bailout, but we did need relief to help us 
all get through this crisis.

It is important to keep in mind that the 
vast majority of independent cinemas 
throughout the country were highly suc-
cessful businesses prior to the pandemic.

We have been closed by government 
order in every state due to this health crisis, 
and we simply need the support to recover 
what we had lost. This also includes getting 
our lease and mortgage obligations made 
current, as well as putting our local vendors 
and employees back on a path to recovery.

Fortunately, Congress was receptive, and 
it passed a program called the Shuttered 
Venue Operators Grant, which will provide 
$15 billion for cinemas, live theaters and 
cultural organizations such as museums that 
meet the eligibility requirements.

The individual grants haven’t been 
awarded yet, but we’re qualifi ed for nearly 
$10 million. That will certainly help us 
mitigate the massive losses from the past 
year and help us cover basic expenses until 
we are able to return to normal operations 
in all of our fi ve theaters. The support of 
our Massachusetts legislators was critical 
for our survival, and we are truly grateful 
for support.

BT&C: We’re in a strange transitional 
time at the moment. As you mentioned, 
there seems to be progress against the vi-
rus, but we’re not at a point where people 
can take the safety of public gatherings for 
granted. What do you foresee for the near 
future?

JACOBSON: Because all of the factors 
are complex and interrelated, our projec-
tions are that we won’t see a return to 
normal attendance levels and operations 
until October.

In the meantime, it will be more 
gradual, and we’ll continue to limit seat-
ing and the number of showings, as well 
as adhering to strict protocols until the 
pandemic subsides. The vaccinations are 
the key to a return to a healthy economy, 
and, luckily, we are now seeing some true 
progress in this effort. We have increased 
our attendance projections to refl ect these 
hopeful signs.

BT&C: How are you balancing the 
need for safety with reopening?

JACOBSON: Safety has been a top prior-
ity. It’s the responsible thing to do.

And, from a business standpoint, people 
are eager to get out, and going to the 
movies is one of the experiences that are 
important to them. But they want to feel 
safe about doing that.

The theater industry overall has devel-
oped “cinema-safe” protocols.

Our management group has spent the 
past 10 months working on developing a 
comprehensive plan to carefully reopen 
our theaters with the help of the National 
Association of Theatre Owners, Dr. Daniel 

Z. Uslan (an epidemiologist from UCLA), 
and the most current CDC guidance. In 
Michigan, we also brought our plans to the 
local hospital system for another opin-
ion. In Pittsfi eld, we’ve also been talking 
and sharing our protocols with the city’s 
Health Department.

With that in place, we can operate 
safely and in compliance with state 
requirements.

We’ve adopted a number of measures. 
We’ve integrated an online ordering sys-
tem for advance purchases that automati-
cally separates individuals and groups who 
come together from other customers by 
at least six feet. It creates a checkerboard 
pattern of assigned and empty seats. The 
customer can select their seat by using our 
new mobile app or the Beacon’s phoenix-
movies.net website.

All staff will continue to be required to 
wear masks. Our patrons will also be re-
quired to wear masks when they are moving 
around. We’re using a “food safe” cleaning 
product that eliminates viruses by 99 per-
cent, and we clean surfaces frequently. We 
clean the auditoriums after each show. Each 
seat is marked with a sticker showing it’s 
been sanitized, which the customer removes 
when they are sitting down.

We have also streamlined transactions 
at the ticketing and concession stand to 
further minimize touch points.

BT&C: The pandemic seems to have 
intensifi ed more basic issues for movie 
theaters, with the rise of streaming mov-
ies on services like Netfl ix, Apple TV 
and HBO Max. For example, HBO Max 
started a controversy by announcing that 
it is releasing fi lms like Wonder Woman 
1984 on its streaming service rather than 
initially in theaters. How do you view the 
long-term effects of this?

JACOBSON: It’s been so volatile that 
it’s impossible to make predictions. The 
movie studios and cinemas have been 
caught in a basic dilemma. Theaters 
need to have access to new movies. But 
the studios can’t release fi lms if theaters 
aren’t able to show them.

“People are eager to get out, and going 
to the movies is one of the experiences 
that are important to them. But they 
want to feel safe about doing that.”

– Cory Jacobson

ON THE record
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There have been many major fi lms that 
have been sitting on the shelf as a result. 
For example, the new James Bond has 
been held up and postponed many times.

I can’t really blame the studios for look-
ing for alternative ways to monetize their 
fi lms. They have invested heavily in mak-
ing them, and they can’t just let them stay 
in limbo indefi nitely. So, they’re develop-
ing “pandemic models” to release them 
under these circumstances.

BT&C: Are you concerned that people 
will lose the habit of going to the mov-
ies and watch at home instead? Or that 
theaters will lose access to movies that go 
straight to streaming?

JACOBSON: I’ve been in this business 
for 40 years, and this is the worst crisis the 
fi lm industry has faced since I started. But 
it’s not the only crisis, and theaters have 
always come through.

Streaming is just the latest technology 
that has come along. It’s a contemporary 
version of the video store or, before that, 
movies shown on television. Whenever 
these perceived challenges emerge, there 
are predictions that movie theaters won’t 
survive – but we always do.

Prior to the pandemic, streaming was 
another option to watch fi lms, but it was not 
competition to going to a theater because 
the experience is completely different.

Going to the movies is an ingrained part 
of our culture. Sitting in a theater watch-
ing a movie is a shared experience that 
can’t be duplicated at home. And movies 
are great for fi rst dates or an activity that 
families can do together.

It’s like restaurants. People can cook 
and eat at home, but they also want to go 
to restaurants and have a meal prepared for 
them and be around other people. In short, 
people have a kitchen in their house, and 
they still go out to eat.

So, I’m confi dent that, as the pandemic 
eases, people will have the same desire to 
go out of their homes to enjoy movies.

BT&C: In a related issue, though, even 
before the pandemic, there were movies 
like Martin Scorsese’s The Irishman that 
would have been theatrical releases but 
were released on Netfl ix. Will more movies 
go that route? And will people have to 
subscribe to streaming services to see fi lms 
they might have gone to a theater to see in 
the past?

JACOBSON: That’s one of the issues that 
the industry is trying to fi gure out. It’s cer-
tainly a question of how many streaming 
services people will be willing or able to 
subscribe to. Personally, I only subscribe 
to one paid service, because I can’t afford 
to subscribe to all of them.

In a larger sense, though, rather than 
limiting choices, I see streaming as in-
creasing the number and variety of fi lms 
that are available.

Forty years ago, studios made far fewer 
fi lms than they did prior to the advent of 
home video. There was a boom in fi lm-
making in the 1980s as a result of the 
added revenue stream that was created by 
the development of the home video rental 
and purchase market.

VOD (video on demand) is simply a 
new technology to deliver the product to 
the consumer. The combination of theatri-
cal and home streaming will make the 
investment in fi lm production stronger and 
should continue to support all aspects of 
fi lm distribution.

In the case of The Irishman, despite his 
record and reputation, Martin Scorsese 
could not get fi nancing for it from the 
studios or other traditional investment 
sources until Netfl ix offered to fi nance it. 
So, that’s a movie that wouldn’t have been 
made otherwise.

That’s the case with many of the other 
fi lms that are being made for streaming 
services. They were made because stream-
ing has provided more opportunities.

In normal conditions, there is a healthy 
pattern in which fi lms are shown for a pe-
riod in theaters and gain an audience and 
then go onto streaming services or other 

digital media. That works for theaters and 
for the producers of fi lms.

I think as we get back to normalcy, the 
fi lms of quality will still go to theaters 
fi rst. A theatrical engagement enhances 
the overall value and legitimacy of any 
fi lm. It differentiates a fi lm from just being 
another of many television shows. If it was 
good enough for a theatrical release, there 
is value that it created by that proposition.

It’s also becoming a technically seam-
less process because theaters are now digi-
tal. So, there’s a natural progression from 
theatrical releases to other digital media.

Also, the streaming services like Netfl ix 
are moving into the role of traditional 
producers. Netfl ix has actually started 
distributing movies theatrically, just like a 
studio. So, this may actually increase the 
number and diversity of fi lms shown in 
theaters.u
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TEC STAFFING SERVICES

Employment industry veteran launches fi rm to meet region’s needs

placeWORK

TEC Staffi ng CEO Tamara Sime (center) is joined by Jaclyn Aubin, staffi ng manager (left); and Sarai Liebe-
now, business development manager, in a common space outside their offi ce at the Berkshire Innovation 
Center in Pittsfi eld. Rounding out the fi rm’s team is staffi ng consultant Donna DiGennaro (not pictured).

BY JOHN TOWNES
As the Berkshires and the world begin the 

second year of the COVID-19 pandemic, a 
longtime professional in the local staffi ng 
sector has established a new employment 
and recruiting fi rm.

In December, after 20 years as a profes-
sional in the Berkshire employment industry, 
Tamara Sime launched her own full-service 
fi rm, TEC Staffi ng Services (413-471-3227 
or www.tecstaffi ngservices.com).

Based in an offi ce in the Berkshire Innova-
tion Center (BIC) in Pittsfi eld, the business 
provides a full range of placement and staffi ng 
services including short-term and contract 
staffi ng, executive searches, and placement 
of other permanent employees. They also 
provide guidance and placement for those 
seeking jobs or considering a career change.

“My goal is for TEC to be known as the 
go-to staffi ng company whether you’re an 
employer looking to hire talent or a job 
seeker looking to make your next career 
move,” said Sime.

While it may seem unusual to start such a 
service at a time when the economy is down 
and unemployment is up due to the COVID 
pandemic, Sime is confi dent in her plan for 
TEC Staffi ng.

“This is actually a very good time to 
do this,” said Sime. “As is often the case, 
Berkshire County does not follow the pre-
vailing trends. Many companies here are 
busy and growing. Employers are struggling 
to fi nd people. There are more jobs than 
people available to fi ll them, At the same 
time, many people are looking for work. 
Our role is to help match people with these 
available jobs.”

She added that this has been a long-
standing situation in Berkshire County. 
While COVID has brought changes, it has 
not altered that underlying pattern

“It’s certainly true that we have been 
impacted by the pandemic here,” she said. 
“In some ways it has been devastating. It 
has created new struggles and challenges 
for business, and some jobs have gone 
away temporarily or permanently. However, 
overall, businesses are busy and are looking 
for people.”

Sime emphasized that she is not being 
unrealistically optimistic. “I researched 
this extensively before deciding to start the 
business,” she said. “I analyzed the situation 
here carefully. I went ahead because the data 
supported it.”

She also factored COVID into her busi-
ness planning. A major priority for TEC is 
helping employers and workers navigate the 
uncertainties and changes in the contempo-
rary economy and workplace.

“We’re ready to help employers rethink 
their business plan, to sustain and grow, while 
helping individuals identify the available 
opportunities,” she said.

Sime began her career in 1994, as a fi nan-
cial analyst at General Electric in Pittsfi eld. 
In 2001 she joined Molari Inc., a Pittsfi eld 
staffi ng agency, where she became chief 
fi nancial offi cer and chief operating offi cer.

“Ultimately, my goal had always been to 
eventually run my own business,” she said. 
“I fi nally reached the point in life where I 
felt it was time to do it. Also, the employ-
ment industry has been booming, and there 
was enough of a market to support another 
agency here. So, after developing a business 
plan and arranging fi nancing, I went ahead.”

She is fi nancing the startup through a line 
of credit with Pittsfi eld Cooperative Bank 
and personal funds.

Sime noted that she was also able to obtain 
a temporary offi ce in the BIC, which has 
provided an ideal startup space.

“Things have fallen into place in many 
ways,” she said. “For example, I met with 
Michael Coakley (the city’s business de-
velopment manager) and he referred me 
to BIC. They don’t usually rent out offi ce 
space, but because of COVID they made 
an exception.”

She said the arrangement at BIC is for 
an initial three-month period and will be 
reevaluated after that.

Retaining younger workers
The name of TEC Staffi ng Services is a 

combination of the initials of Sime’s own 
fi rst name and those of her two children, 
Emery and Cam.

Sime believes that one of her primary 
assets is her familiarity with the business 

community and employment market of 
Berkshire County.

“Business here is based on relationships,” 
she said. “I have the experience, resources 
and network to connect people that may have 
never crossed paths. We are committed to 
building solid partnerships with our custom-
ers, understanding their business needs and 
providing the right talent solutions for their 
workforce.”

She added that an-
other fundamental goal 
is to support workers, 
whether they are start-
ing their careers, hav-
ing to fi nd new jobs, or 
choosing to pursue new 
opportunities.

“I’m passionate about helping people fi nd 
a rewarding career,” she said. “I have lived 
and worked here my whole life and I have a 
vested interest in seeing Berkshire County 
prosper and grow. I especially believe that’s 
vital for our younger people so they will be 
able to stay here or return if they want to.”

In line with that, Sime has developed an 
internship program called TEC-NewGens. 
This, she explained, is a team of high school 
and college students who perform various 
roles in the business as paid interns. It cur-
rently has nine members.

In some instances, the interns are eligible 
for educational credits. Others do it simply 
for professional and personal development.

“The idea is for them to learn about man-
aging a business from the ground up, teach 
them critical business skills and help them 
identify what career paths they are passion-
ate about,” Sime noted. “They also learn 
personal skills that will be valuable in all 
aspects of their lives.”

She added that her company also benefi ts, 
as it helps the agency tap into the region’s 
younger talent pool. “They bring the perspec-
tive of their generation, and ‘tech savvy’ 
skills like social media that I wouldn’t have 
access to otherwise,” she said. “That helps 
me grow and enables us to understand and 
better serve that generation.”

Including Sime, TEC has a staff of three 
full-time and one part-time members.

Sime said that many of TEC’s services ad-
here to the traditional role of staffi ng agencies. 

This includes establishing a pool of workers 
that employers can hire through TEC, either 
on a short-term basis, for longer assignments 
or trial periods for permanent positions.

“The temporary people work for our cli-
ents, but they technically are hired by us, and 
we handle the payroll paperwork,” she said.

Sime noted that she is currently recruiting 
these fi eld workers, with the goal of having 
at least 30 within three months.

TEC also does recruitment and hiring for 
permanent employees, as well as providing 
services for job seekers.

Change and disruption
At the same time, changes in the work-

place require new strategies and innovative 
approaches to these roles. This includes 
trends that were underway before COVID, 
as well as the disruptions that have occurred 
over the past year.

“Unfortunately, in a matter of several 
months, businesses were forced to overhaul 
their operational models, and workers and 
customers were forced to change lifelong 
habits overnight to protect themselves dur-
ing the pandemic,” Sime said. “As of today, 
many businesses have found themselves in 
a crisis because of the pandemic.”

The specifi c impacts vary widely among 
industries and employ-
ers, Sime pointed out.

“What I have found 
in developing my busi-
ness plan is a sense of 
urgency within some 
industries to grow their 
workforce and deal 
with staffi ng shortages 

brought on by the pandemic,” she said. “It’s 
also brought changes that workers have to 
navigate.”

It also creates dilemmas in terms of  bal-
ancing caution and continuity.

“With COVID it’s not just one thing,” 
she said. “Employers have to deal with 
the practical effects, and there is also the 
element of fear. Some are uncomfortable 
with hiring at the same levels in this en-
vironment. But for many there is also a 
continuing high demand for their products 
and services. They need to be able to gear 
up as much as possible.”

There have also been shifts in the type of 
jobs that are most needed.

“Under normal conditions, we’d be han-
dling more service positions, such as jobs in 
the restaurant and hospitality industries,” she 
said. “Those jobs are still there, even if it’s not 
as many as before. But there are a lot of un-
fi lled jobs in other service work, offi ce-based 
businesses, manufacturing, machine operators 
and laborers. And there’s a strong demand for 
people with the specifi c professional skills and 
knowledge required by employers.”

In the first months of the pandemic, 
employers and workers had to deal with an 
environment of crisis, including uncertainty 
over its extent and duration. Many work-
places had to rapidly make major changes to 
adapt to social distancing, sanitation and other 
principles to reduce the spread of the virus.

In addition to the basic desire to protect 
the safety of staff and customers, state 

“We’re ready to help 
employers rethink their 
business plan, to sustain 
and grow, while helping 
individuals identify the 

available opportunities.”
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The company has developed an internship program called TEC-NewGens, with a team of high school 
and college students who perform various roles in the business as paid interns. “The idea is for them to 
learn about managing a business from the ground up, teach them critical business skills and help them 
identify what career paths they are passionate about,” TEC Staffi ng CEO Tamara Sime notes. The current 
TEC-NewGens team includes: top row (l-r) – Gabby Cohan, Emery Sime, Eman Nda; middle row – Nicole 
Brindle, Trey Massaro, Ang Guachione; bottom row – Elly Christopher, Anna Bongini, Addi Lyon.

mandates required businesses to either shut 
down or drastically limit and alter their ways 
of operating.

Subsequently, the situation led to new 
assumptions and patterns in work, logis-
tics, and changes in customer demand for 
products and services.

In many ways, people and businesses 
made these adaptations to the “new normal.” 
However, as the pandemic has dragged on, 
determining how to implement best practices 
and strategies became more complex, con-
troversial and politically divisive.

continued on page 15
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placeWORK

Offers guidance on emergency 
response, situational awareness 
for businesses, organizations 

JM Spartan Training 
expands beyond law 
enforcement focus

BY JOHN TOWNES
In a volatile era when the phrase “expect 

the unexpected” has particular relevance, a 
Pittsfield-based venture aims to help busi-
nesses and organizations prepare for and 
handle unforeseen events.

JM Spartan Training LLC was founded 
by two longtime members of the Pittsfield 
Police Department, Michael Maddalena 
and John Bassi. Their initial focus was on 
providing training in law enforcement for 
other professionals.

While that continues to be one of their core 
offerings, they also subsequently expanded 
into training for businesses and the public in 
emergency preparedness and response. This 
is based on an approach they call Option-
Based Response and Situational Awareness 
Training.

“Situational awareness is a set of assess-
ment skills that train people to identify the 
normal ebb and flow of activity during the 
day, and being able to notice things that are 
out of the ordinary and respond accordingly,” 
said Maddalena.

Maddalena explained that, during their 
careers, they have attended professional 
training in law enforcement, but there 
were relatively few sources in western 
Massachusetts.

“Most law enforcement training programs 
are in the eastern part of the state,” said Mad-
dalena, a 24-year veteran of the Pittsfield Po-
lice Department who is currently a member of 
the Command Staff as a Detective Lieutenant 
in the Detective Bureau and Narcotics Unit. 
“There is a physical gap in training programs 
in central and western Massachusetts. Also, 
we felt that, in certain situations, the programs 
could have been better.”

The two men, who are certified instructors 
with the Massachusetts Training Council, de-
cided to address this situation by establishing 
a business offering law enforcement training 
in Berkshire County and the Springfield/Pio-

neer Valley region. They formed JM Spartan 
Training (413-269-8160 or jmspartan.com) 
in late 2018, and began planning for their 
initial courses.

Need for broader training
While they were laying the groundwork for 

that, an opportunity to broaden their services 
arose in 2019 when they were retained by 
Greylock Federal Credit Union to provide a 
staff training program on how to respond to 
bank robberies.

“We had mutual friends who suggested 
that to the credit union, and that got the ball 
rolling,” said Bassi, who had been a member 
of the Berkshire County Sheriff’s Department 
and Lanesboro Police Department before 
joining the Pittsfield Police Department in 
2005. He is currently a Crime Scene Inves-
tigator in the Detective Unit.

The partners saw a need for broader train-
ing in emergency preparation and response to 
hostile workplace incidents for the corporate 
sector and other organizations.

“Although the specific course was initially 
oriented to bank robberies, we realized that 
what we were really teaching was situational 

awareness,” said Bassi. “That’s a mindset and 
the ability to notice changes in the environ-
ment and respond appropriately. Those basic 
skills also transfer to other situations, such as 
active shooters and other forms of workplace 
violence, and the overall security of a site.”

They further expanded this when they 
brought in JD Hebert, an expert in emergency 
response, preparedness and first aid.

Hebert works for United Counseling Ser-
vice in Bennington, Vt., with responsibility 
for emergency management for 16 sites with 
over 300 employees and 5,000 clients. He 
also works for the Northwest Massachusetts 
Incident Management Team. He is a certi-
fied advanced EMT and has experience in 
training in medical emergency response, 
including certified training in CPR and other 
first aid practices, by the Emergency Care 
and Safety Institute.

“JD has a level of expertise that opened 
the door to that side of emergency response 
and training,” said Bassi. “We can bring all 
our areas of expertise together into a holistic 
standpoint that addresses all aspects of situ-
ational awareness and emergency response.”

During 2019, they made agreements to 

provide additional forms of training for 
Greylock Federal Credit Union. They also 
signed up other clients and provided training 
for MyCom Federal Credit Union and Neenah 
Technical Materials operations in Dalton. 
They also had contracts with a major retailer.

In addition, they were preparing to offer 
an initial law enforcement training program 
in Springfield.

Pandemic pause
However, one of those unexpected events 

that characterized 2020 interrupted that 
momentum, with the shutdown of public 
activities during the COVID-19 pandemic.

“It couldn’t have come at a worse time,” 
said Maddalena. “It looked like 2020 was go-
ing to be great for us. But then, with COVID,
everything came to a standstill. We had to 
suspend our contracts and could not work to 
get new business.”

He said that it was especially difficult be-
cause their training methods rely heavily on 
direct interactions and simulated situations.

“Also, the nature and requirements of first 
aid and medical training have to be done in 
person,” added Hebert.

Despite the setback, they continued to 
work to develop the business and prepare 
to offer their services. They recruited a team 
of other instructors, including several fellow 
police officers.

While they are not yet able to offer their 
full slate of courses or in-person training, 
they are developing the ability to offer in-
struction remotely.

Through an initiative of Lehman Commu-
nity Engagement, a student-run community 
service club at Williams College (January 
2021 BT&C), they gained the services of a 
student who has been helping them to set up an 
advanced platform of Zoom that includes ad-
ditional features oriented to online learning.

“We have experimented with the Zoom 
platform and were successful in creating 
virtual training sessions,” said Maddalena. 
“We were able to adapt to the current climate 
and restrictions.”

They also are looking into a potential 
venue that would enable them to conduct 
in-person sessions in a safe, socially distant 
environment.

“Our goal is to do as much as we can under 
the current circumstances,” said Maddalena. 
He added that with continued positive trends 
in decreasing COVID numbers and the shift 
in March to Phase 4 of the state’s reopen-
ing plan, those circumstances are becoming 
more favorable.

“This will allow us to transition back to 
what we do best:  in-person, scenario-based, 
facilitated training,” he said.

Situational awareness
The training objectives include identifying 

participants’ level of mental preparedness, 
and discussing ways to recognize potentially 
violent situations and/or criminal behavior. 
They utilize scenario-based exercises to en-
able participants to experience the physical 
and psychological effects that occur during 
incidents.

They emphasized that this also includes 
maintaining an awareness of potential prob-
lems without becoming overly cautious or 
overreacting.

“What’s important is to have situational 
awareness that is not fear driven,” said 
Hebert. ”The goal is to be prepared but not 
scared. If you know how to handle situations, 
you can be more confident.”

When retained by a client, JM Spartan 
develops customized programs with the 
basic principles of situational awareness, 
preparedness and response based on the cli-
ent’s individual priorities and specific issues.

“The situation in different workplaces 
varies,” said Bassi. “One business might be 
concerned about the possibility of violence 
from a disgruntled employee or customer. In 
a store, the main problem might be robberies. 
In a manufacturing plant, the main concern 
might be the security of the facility.”

The company is also developing the law 
enforcement aspect of the business, with 
courses such as Becoming a Law Enforce-
ment Officer, and training in specific topics 
such as authoring search warrants, crime 
scene processing, and police background 
investigations.u

Michael Maddalena (left) and John Bassi, two longtime members of the Pittsfield Police Department, 
established JM Spartan Training a few years ago with an initial focus on providing training for other 
law enforcement professionals. They have expanded the scope of their services with the addition of 
programs for businesses and organizations, and have brought on a third member of the team, JD Hebert 
(not pictured), an expert in emergency response, preparedness and first aid. 
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ENOUGH ALREADY
Let’s probe deeper into how 

your � nances are coping.

said. “Because of that they may prefer to 
collect unemployment.”

Sime believes that the next several 
months will bring a new turning point, 
due to a combination of circumstances. In 
addition to the knowledge and experience 
that have been gained over the past year, 
government policies, and the possible 
expiration of unemployment benefits will 
have an impact.

Much will also depend on the progress of 
vaccinations and overall strategies to contain 
the virus and return to normal life.

Sime sees remote working becoming more 
prevalent. “I think we’ll see more hybrid 
models, with people working part of the 
time in the office and some of the time at 
home,” she said. “That might take the form 
of schedules in which people work certain 
days of the week at home, and go into work 
on others.”

Overall, she concluded that no matter how 
long the current situation lasts, COVID has 
reshaped the workplace.

“After this has passed, there may be 
similarities to the way things were done 
before,” she said. “But COVID has forever 
changed the work environment. Our role is 
to help businesses and workers make these 
transitions.”

In the meantime, Sime added, the Berkshire 
economy continues to progress. “There are 
many opportunities right now,” she said, “and 
that will continue into the future.”u

TEC Staffing Services
continued from page 13

In some respects many businesses have 
weathered the initial onset, but the fluctua-
tions and volatility of the pandemic have 
made it clear that a rapid or identifiable ending 
to the crisis is not likely, and some effects 
will be long lasting or permanent.

“That’s the major focus of concern among 
employers right now,” said Sime. “They’re 
looking down the road and trying to determine 
what they need to do to make their businesses 
viable in the long run.”

One of the most obvious changes has been 
the increased prevalence of remote working 
and virtual interactions with customers to 
minimize in-person contact.

As a result many people began working 
at home. Over time, some went back to on-
site jobs, while for others working at home 
has become their routine. Operations in the 
physical workplace also changed.

Sime said that, in addition to the effects on 
her clients, TEC Staffing also has to contend 
with this in their own operations.

“Like other companies, it’s affected how 
we do business,” said Sime. “Normally, we 
would have an open-door policy, with people 
coming and going all day. But, because of 
COVID, we lock the door, and screen the 
number of people that we can allow in. We 

do more phone or facetime interviews rather 
than in-person.”

She said this trend has accelerated other 
changes that existed before COVID, and has 
caused many employ-
ers to fundamentally 
reevaluate their opera-
tions beyond the cur-
rent crisis.

“ T h a t  i n c l u d e s 
changes that may be 
more efficient and 
productive regardless 
of COVID,” she said. 
“For example, while 
we obviously depend on in-person interac-
tions, it’s also helped us to identify the ways in 
which certain aspects of our work can be done 
more efficiently and effectively this way.”

Sime said the practically of remote work-
ing and virtual interactions depends on the 
nature of the business and its operations. 
This also affects employees.

“Some jobs, such as physical manufac-
turing or working in restaurants, have to be 
done on site,” she said. “Others, like data 
processing or telephone customer service, 
can be done remotely.”

Sime said determining the appropriate 
long-term role of remote working is one of 
the issues both employers and employees 
are grappling with. She said it also requires 
a balance, because remote working has both 
advantages and disadvantages.

“This is the first time many businesses and 
workers have experienced working at home,” 
she said. “What has been that experience? 
What has worked and what hasn’t? That will 

be the subject of many 
discussions in the com-
ing year.”

These experiences 
are often mixed, she 
added.

“Many people wel-
come the opportunity 
to work at home and 
would prefer to con-
tinue doing that,” she 

said. “However, at the same time, people 
also want human contact and in-person in-
teractions. In addition to the social aspects, 
working together physically is how brain-
power is shared. People can better support 
and collaborate with each other, and come 
up with solutions and ideas.”

Lasting impact
Hiring workers and convincing current 

employees to return to the physical work-
place is not merely a question of preference 
or convenience. The nature of COVID and 
pressures such as having children staying 
home creates additional complexities and 
issues.

“Many people are concerned about safety 
and may be reluctant to go back to the work-
place for fear of exposure to the virus,” she 

“Many people welcome the 
opportunity to work at home 
and would prefer to continue 
doing that,” she said. “How-
ever, at the same time, people 
also want human contact and 

in-person interactions.”
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VIRTUAL SPRING JOB FAIR
Tuesday, April 27 • 12 p.m. to 4 p.m.

No registration fees. This is a FREE event 
for employers and job-seekers.

Employers are invited to participate in MassHire Berkshire 
Career Center’s Virtual Spring Job Fair, a LIVE virtual event 

held on interactive event platform Premier Virtual. 

Share information about your business, employment & 
internship opportunities and live chat with interested job 
seekers and students. You can even conduct on-the-spot 

video interviews!

Businesses will receive instructions to register on Premier 
Virtual and training on the platform. FAQ and instructional 

videos will also be provided to aid in your booth setup. 

Registration deadline for businesses is April 12 

BUSINESSES interested in having a virtual booth can
pre-register online at MassHireBerkshirecc.com on our 

calendar of events or by emailing Melanie Herzig at
mherzig@masshireberkshirecc.com. 

JOB-SEEKERS can pre-register up until the last 30 minutes of 
the event (3:30 p.m. on April 27) at MassHireBerkshirecc.com.

people on the move
Lina El-Kashef, DDS, 

has joined the dental med-
icine team at CHP Family 
Dental Center in Great 
Barrington. A 2019 gradu-
ate of the Texas A&M 
College of Dentistry, she 
most recently worked in 
private dental practices in 
Texas before relocating to 
the Northeast and joining 
the CHP dental team. El-
Kashef’s dedication to dentistry, and her passion 
for helping others, motivates her to continuously 
seek out training and professional development 
in order to remain knowledgeable and current 
about emerging dental practices and technologies.

Berkshire Waldorf 
School (formerly Great 
Barrington Rudolf Steiner 
School) has announced 
the appointment of Gary 
Osborne as first grade 
teacher for the 2021-22 
school year. Working 
as a designer regionally 
and in New York City led 
Osborne to a decade-long 
fashion design career 

in both New York and China. Participating in 
Waldorf parent-child groups with his own young 
children inspired him to complete his Waldorf 
teacher training at Sunbridge Institute in Chestnut 
Ridge, N.Y. Most recently, Osborne has taught at 
the High School of Art and Design in New York 
City and Sag Harbor Elementary School.

Christine Arace, CPA, 
has joined the accounting 
fi rm of Fenton Quinn PC 
as partner. Arace has over 
25 years of experience, 
most recently at Fur-
lano & Arace PC before 
her transition to Fenton 
Quinn. Arace is licensed 
in Massachusetts. Her 
services include fi nancial 
statement preparation; 
business, personal, trust and nonprofi t income tax 
preparation; assistance with nonprofi ts; consulting 
and controller activities. She is a member of the 
American Institute of Certifi ed Public Accountants 
and the Massachusetts Society of CPAs.

Keturah Baker, MD, 
has joined the pediatric 
team at CHP Berkshire 
Pediatrics in Pittsfield. 
Baker completed her pe-
diatric residency in 2020 
at Marshfield Clinic in 
Wisconsin, where she was 
pediatric chief resident 
and earned distinction 
as Resident of the Year. 
Board certified by the 

American Board of Pediatrics, Baker is fl uent in 
English, Spanish and Hebrew.

Two new trustees have been elected to the 
board of MountainOne Financial MHC. Antony 
Haynes and Karen Zink were elected to fi ll 
vacant positions on the board of trustees, and 
were also simultaneously elected as directors of 
MountainOne Financial Inc. and MountainOne 
Bank. Since 2015 Haynes has been associate 
dean for strategic initiatives, assistant professor 
of law, and director of cybersecurity and privacy 
law at Albany Law School. In this role, he has 
been responsible for developing the law school’s 
cyber-security curriculum and its online academic 
program. He is also an experienced litigator fo-
cusing on intellectual property, securities, and 
criminal defense. Zink has been an active member 
of the MountainOne Berkshire Community Advi-
sory Committee since 2019. She spent 37 years 
with Berkshire Gas, most recently as president 
and COO from 2004 until her retirement in 2018. 
In this role she effectively led the organization 
through numerous signifi cant changes, including 
three mergers. Prior to her retirement, she led 
Berkshire Gas to reach a Settlement Agreement 
with the Massachusetts Attorney General’s Of-
fi ce, resulting in a new multi-year rate plan that 
created value for the customers and the company.

Southwestern Vermont 
Health Care (SVHC) has 
hired Brian Lent to di-
rect the health system’s 
project to repurpose the 
former Southern Vermont 
College (SVC) campus. 
SVHC was awarded the 
former college campus 
through a bankruptcy 
auction in December. 
The leadership of the 

health system, through the direction of its board 
of directors, has expressed its commitment to 
developing a long-range plan to maximize the 
use of the campus, including considerations as 
to how the property could enhance community 
and health-related services for the southern Ver-
mont region. Lent has 34 years of management 
experience. Most recently, he worked as vice 
president and general manager of Dailey Precast 
LLC/Peckham Industries Inc. in Shaftsbury, Vt.

Literacy Network of South Berkshire (LitNet) 
has announced the election of Terry Cooper and 
Leslie Shatz to the organization’s board of direc-
tors. Cooper taught third grade in New York City 
and, after several years, went into educational pub-
lishing. She worked for several publishers before 
becoming the editor-in-chief and then publisher of 
professional books at Scholastic Inc. After 20 years 
at Scholastic, she retired and got certifi ed to teach 
English as a second language. Shatz worked for 
two Springfi eld advertising and marketing agen-
cies before becoming the director of development 
and marketing at the Community Music School of 
Springfi eld. After relocating to the Berkshires with 
her husband in 2000, Shatz worked as a marketing 
and public relations consultant for two Berkshire-
based art galleries. In 2005 she joined the develop-
ment staff of the Norman Rockwell Museum. Since 
her retirement, she has been an active volunteer in 
the Berkshire community.

El-Kashef

Osborne

Arace

Baker

Lent
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M a u r e e n  W h i t e 
Kirkby, broker-owner of 
Berkshire Hathaway Ho-
meServices Barnbrook 
Realty, was the top selling 
agent in 2019 and 2020 
among real estate agents 
in Berkshire County, 
based on her closed-dollar 
volume of MLS sales. 
White Kirkby, who has 
been selling real estate 

in the Berkshires for 25 years, leads an agency 
that has offi ces in Great Barrington, Lenox and 
Pittsfi eld. She draws inspiration from her mother, 
Mary White, who has been in the business for over 
40 years and founded Barnbrook Realty in 1976.

Robert Zuber CIC, CRM, CLU, ChFC of Cross 
Insurance was recently recognized for professional 
leadership and advanced knowledge by the Society 
of Certifi ed Insurance Counselors (CIC), a national 
insurance professional organization. Zuber was 
awarded a certifi cate marking more than 25 years 
of leadership as a designated CIC, which requires 
annual completion of advanced education and 
training. Zuber’s ongoing allegiance and support 
of the CIC program was cited by the Society as a 
testament to the value he places on education and 
customer satisfaction, noting that his “clients, as-
sociates, and the insurance profession as a whole 
continue to benefi t from such dedication.”

Cassandra Houle, 
CPA, has been named 
associate manager of au-
dit services at Adelson 
& Company PC, an ac-
counting fi rm in Pittsfi eld. 
Houle has been with the 
fi rm since 2016 and earned 
her CPA credentials in 
2018. She currently over-
sees several large audit 
engagements including 
audits of not-for-profits, voluntary health and 
welfare organizations, local government agencies 
and private corporations.

Saint Stephen’s Epis-
copal Church in Pittsfi eld 
has welcomed the Rev. Dr. 
Nina Ranadive Pooley 
as the parish’s new rec-
tor. After ordination to 
the priesthood in 2004, 
Pooley served for two 
years as associate rector 
of Church of the Good 
Shepherd, Lookout Mt., 
Tenn., and for a year as 

associate chaplain at St. Paul’s School, in Lu-
therville Md. In 2007 she was called to be rector 
of St. Bartholomew’s, Yarmouth, Maine, where 
she provided that congregation with 13 years of 
leadership before coming to Pittsfi eld.

Eve Schatz ,  Esq., 
founder and executive 
director of the Berkshire 
Center for Justice in Great 
Barrington, was among 
three honorees at a March 
9 virtual Access to Jus-
tice Awards Celebration. 
The awards, presented 
by the Massachusetts Bar 
Association, recognize 
attorneys for their legal 
skills and service to the community. Schatz was 
recipient of the Access to Justice Legal Services 
Award. The Berkshire Center for Justice is non-
profi t legal, social and community organization.

Berkshire Money Management advisors Scott 
Little, Peter Coughlin, Lauren Russo and Nate 
Tomkiewicz all recently completed an exclusive 
program offered by the Institute for Preparing Heirs 
on the topic of “The Great Wealth Transfer: Pre-
paring HNW Families to Prosper & Thrive Across 
Generations.” The program examines the changing 
needs and expectations of successful families, and 
addresses how family dynamics play a far greater 
role in successful wealth transfer than previously 
understood. Participation in the program by Little, 
Coughlin, Russo and Tomkiewicz underscores their 
recognition of the importance of being well-versed 
in how a family successfully navigates through 
generational wealth transfer (including assets over 
time or estate transitions), especially against the 
backdrop of an ongoing pandemic. It is also indica-
tive of the company’s commitment to continuing 
professional development and education as a way 
to better serve its clients and community.

Greylock Federa l 
Credit Union has pro-
moted Tara McCluskey
to vice president, mort-
gage originations, where 
she now oversees the en-
tire mortgage cycle from 
origination to closing. 
McCluskey joined Grey-
lock Federal in 1997 as a 
mortgage processor. Her 
most recent position was 

as the assistant vice president managing mortgage 
underwriting and closing. In her new role, she 
manages mortgage originations, underwriting, 
processing and closing, and oversees day-to-day 
functions, compliance and regulatory issues for 
the mortgage department.

Southwestern Vermont Medical Center (SVMC) 
has announced that Maryam Zenali, MD, has 
joined SVMC Pathology and Dartmouth-Hitchcock 
Putnam Physicians. Board certifi ed in Surgical 
Pathology and Clinical Pathology, Zenali most 
recently worked as an anatomic pathologist within 
the Department of Pathology and Laboratory Medi-
cine at the University of Vermont Medical Center.

Big Y Foods Inc. has 
announced the promo-
tion of Colin D’Amour 
as senior director of Big 
Y Express Gas & Con-
venience Stores division, 
and Christian D’Amour 
as director of e-commerce. 
Both appointments repre-
sent new and expanding 
divisions within the com-
pany. Colin D’Amour’s 
responsibilities include 
oversight of store opera-
tions, sight selection, sight 
acquisition and day-to-day 
responsibility for prod-
uct procurement for this 
division. Previously, he 
served as senior manager 
of procurement within Big 
Y’s Real Estate division. 
Christian D’Amour is 
responsible for Big Y’s e-
commerce platform, which currently includes rela-
tionships with Instacart for grocery home deliveries 
and DoorDash for prepared meal home deliveries. 
In addition to these services, he will be launching 
Big Y’s MyPicks Online ordering. Previously he 
was a district sales and merchandising mentor for 
Big Y’s 15-store district within Hampden, Hamp-
shire, Franklin and Berkshire counties, where he 
was responsible for sales, merchandising and store 
team development across all departments. 

Community Access to the Arts (CATA) has 
appointed two new full-time staff members: 
Dorothea Oakes as the organization’s new 
administrative associate, and Norma Stobbe 
as program associate. Oakes comes to CATA 
from Skidmore, Owings & Merrill (SOM), an 
architecture and design fi rm in New York City, 
where she served as executive assistant. Prior to 
her time at SOM, Oakes served as an executive 
assistant at Oxford Properties Group. She and 
her family have relocated to the Berkshires from 
Brooklyn for her position at CATA. Stobbe is a 
recent graduate of Brandeis University, where she 
coordinated the “Brandeis Buddies” program in 
collaboration with the local Arc serving people 
with disabilities, completed research for the Lurie 
Institute for Disability Policy, and directed theater 
performances centered around social justice, dis-
ability and identity. The appointment of Oakes 
and Stobbe comes as CATA works to strategically 
expand its innovative arts programming for people 
with disabilities, many of whom have been deeply 
impacted by the pandemic.u
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REAL estate
The following real Estate 
transactions are provided by 
Banker & Tradesman Real 
Estate Data Publishing. Only 
properties valued at $75,000 
or higher are included.

ADAMS
51 East St.
Buyer: Aaron Crandall
Seller: Stanley Twoeig 4th
Price: $255,000
Mortgage: $162,000
Lender: Republic State
Date: 1/12/21

10 Forest Park Ave.
Buyer: Christian Rilla
Seller: Ellies Holdings LLC
Price: $198,500
Mortgage: $194,904
Lender: Academy Mtg
Date: 1/22/21

4 KIttler Ave.
Buyer: Jackie Jacobson +
Seller: Teresa Preziosa
Price: $139,900
Mortgage: $135,703
Lender: Greylock FCU
Date: 1/6/21

20 Meadow St.
Buyer: David Orellana
Seller: Dawn Harrington
Price: $143,000
Mortgage: $140,655
Lender: Paramount Res Mtg
Date: 1/11/21

7 Mountain View Dr.
Buyer: Ryan Richards +
Seller: Avery NT +
Price: $204,900
Mortgage: $194,655
Lender: Adams Community
Date: 1/14/21

21 Murray St.
Buyer: Jessica Suleski
Seller: Thomas Jeffway +
Price: $130,000
Mortgage: $127,645
Lender: Academy Mtg
Date: 1/29/21

47 Orchard St.
Buyer: Joseph Quinn 2nd +
Seller: Larry Pandell +
Price: $245,000
Mortgage: $196,000
Lender: Zillow Home
Date: 1/14/21

51 Orchard St.
Buyer: Michael Hiser
Seller: Prokopowicz 
Thomas Est +
Price: $199,000
Mortgage: $199,000
Lender: Adams Community
Date: 1/27/21

20 Overlook Ter.
Buyer: Jorge Tovar
Seller: Todd Shafer
Price: $147,000
Date: 1/8/21

16-18 Richmond St.
Buyer: Vanessa Mazzantini
Seller: Richard Kleiner +
Price: $195,910
Mortgage: $176,123
Lender: Adams Community
Date: 1/14/21

49 Spring St.
Buyer: Brett Gary +
Seller: Brian Tenzcar
Price: $285,000
Date: 1/5/21

18 Thompson St.
Buyer: Angela Saltamartini +
Seller: Joseph Charon +
Price: $210,000
Mortgage: $160,000
Lender: Greylock FCU
Date: 1/15/21

ALFORD
327 Chester Rd.
Buyer: Adam Larson
Seller: Kelly FT +
Price: $1,495,000
Mortgage: $1,100,000
Lender: Watertown SB
Date: 1/29/21

4099 Jacobs Ladder Rd.
Buyer: Livio Sanchez
Seller: Ethan Hoch +
Price: $255,000
Mortgage: $229,500
Lender: Total Mtg Svcs
Date: 1/29/21

BECKET
129 Long Bow Ln. E
Buyer: Cameron VanBuren
Seller: FNMA
Price: $199,999
Mortgage: $144,400
Lender: Residential Mtg
Date: 1/26/21

340 Pill Dr.
Buyer: Dawn Scarbo
Seller: Randon Rugg +
Price: $420,000
Mortgage: $311,355
Lender: Academy Mtg
Date: 1/8/21

390 Sherwood  Dr.
Buyer: Timothy Allerton +
Seller: Richard Polacek +
Price: $386,000
Date: 1/22/21

Tyne Rd.
Buyer: David Schneider +
Seller: Polly Kolotas
Price: $400,000
Date: 1/4/21

250 Wells Rd.
Buyer: Heidi Gonzalez-Fee
Seller: Joseph Brazee
Price: $159,900
Date: 1/29/21

CHESHIRE
268 Devonshire Dr.
Buyer: Deborah Gregory
Seller: James Riley +
Price: $294,000
Mortgage: $288,674
Lender: Academy Mtg
Date: 1/28/21

115 Lake Shore Dr.
Buyer: John Garber
Seller: Lori McHugh
Price: $280,000
Date: 1/7/21

173 School St.

Buyer: Rebecca Therrien
Seller: Mary Baker
Price: $162,000
Mortgage: $142,000
Lender: Adams Community
Date: 1/8/21

CLARKSBURG
32 Gleason St.
Buyer: Nicholas Griffi n
Seller: Hein Dianne Joyce 
Est +
Price: $87,000
Mortgage: $91,990
Lender: Greylock FCU
Date: 1/13/21

DALTON
127 Central Ave.
Buyer: Teresa Hiam
Seller: David Beaudin +
Price: $205,000
Mortgage: $209,715
Lender: Berkshire Bank
Date: 1/25/21

440 E Housatonic St.
Buyer: Daniel Zabatta +
Seller: Matadormus LLC
Price: $359,987
Date: 1/25/21

EGREMONT
Mcgee Rd.
Buyer: Mcgee Road LLC
Seller: West Plain Road 
Farm NT +
Price: $500,000
Date: 1/8/21

65 Rowe Rd.
Buyer: Weiss FT +
Seller: Bartholf LT +
Price: $850,000
Mortgage: $1,168,000
Lender: Adams Community
Date: 1/11/21

14 Sheffi eld Rd.
Buyer: Gabriel Hernandez +
Seller: Nathaniel Goldberg
Price: $555,000
Mortgage: $444,000
Lender: Adams Community
Date: 1/29/21

Terra Ferma Dr. U:8
Buyer: Tyler Race +
Seller: Terra Ferma NT +
Price: $75,000
Date: 1/27/21

GREAT
BARRINGTON

144 Division St.
Buyer: Patrick Coleman +
Seller: Camilla Flemming
Price: $550,000
Mortgage: $440,000
Lender: Adams Community
Date: 1/6/21

176 Division St.
Buyer: Jordan Macintosh +
Seller: Margaret Jackson
Price: $417,500
Mortgage: $375,750
Lender: Cross Country
Date: 1/19/21

183 Division St.
Buyer: Is Real Team LLC
Seller: TG & CR Mallory 
2013 IRT +
Price: $486,000
Mortgage: $350,000
Lender: Salisbury B&T
Date: 1/22/21

193 East St.
Buyer: Willem Rosenthal +
Seller: Merz Ann Est +
Price: $260,000
Mortgage: $400,000
Lender: Marc Rosenthal
Date: 1/29/21

25 Grove St.
Buyer: Alessandra Profump +
Seller: Oliver Perkins +
Price: $335,000
Mortgage: $268,000
Lender: Adams Community
Date: 1/8/21

33 Grove St.
Buyer: Leora Kahn
Seller: Erika Allison
Price: $290,000
Date: 1/22/21

7 Haley Rd.
Buyer: Edwin Meek 3rd +
Seller: Elizabeth Andrus
Price: $275,000
Date: 1/12/21

19 Highland Dr.

Buyer: Thomas Murphy +
Seller: Jay B & DP Kain T +
Price: $584,500
Mortgage: $296,500
Lender: Alliant CU
Date: 1/29/21

60 Hurlburt Rd.
Buyer: Carlos Estrada Jr +
Seller: Matthew Sanzone +
Price: $1,000,000
Mortgage: $800,000
Lender: TIAA CREF
Date: 1/29/21

221 Long Pond Rd.
Buyer: PN & Thais C 
Harris RET +
Seller: Joan Carples
Price: $164,500
Date: 1/29/21

Lovers Ln.
Buyer: Rockwell 
Development Inc
Seller: Rosinski Realty Inc
Price: $91,346
Date: 1/26/21

443 Monterey Rd.
Buyer: David Obrien
Seller: NBT Bank
Price: $150,500
Date: 1/26/21

14 Pope St.
Buyer: Raul Escobar Jr
Seller: Robert Vollmer +
Price: $325,000
Mortgage: $276,250
Lender: Home Point
Date: 1/11/21

420 Stockbridge Rd. U:8
Buyer: East Hill Holdings 
LLC
Seller: Miller Realty 
Holdings LLC
Price: $350,000
Mortgage: $175,000
Lender: Lee Bank
Date: 1/13/21

HANCOCK
106 Main St.
Buyer: Freedom Mortgage 
Corp
Seller: Rachel Pettijohn +
Price: $169,100
Date: 1/21/21

37 Corey Rd. U:422
Buyer: Margaret Tseung
Seller: Stewart Jones
Price: $75,000
Date: 1/8/21

HINSDALE
278 Creamery Rd.
Buyer: Aaron Brothers +
Seller: Martin Becker +
Price: $534,000
Mortgage: $481,025
Lender: Mtg Research
Date: 1/8/21

LANESBORO
5 Alice Ave.
Buyer: Brittany Czarnecki +
Seller: Mare Levine +
Price: $266,000
Mortgage: $266,000
Lender: Mtg Research
Date: 1/29/21

70 Baker St.
Buyer: Michele Bordeleau
Seller: Roman Carolann Est +
Price: $137,900
Mortgage: $133,763
Lender: Citizens Bank
Date: 1/21/21

77 Bull Hill Rd.
Buyer: Chris Bonnivier
Seller: Mccormick John Est +
Price: $75,800
Mortgage: $195,535
Lender: Makom Inatl LLC
Date: 1/29/21

14 Irwin St.
Buyer: Rebecca Tanner
Seller: Tamara Hitchcock
Price: $245,300
Mortgage: $233,035
Lender: Academy Mtg
Date: 1/8/21

949 N Main St.
Buyer: Shelly Icardi
Seller: Christopher 
Covington +
Price: $200,000
Date: 1/6/21

206 Old State Rd.
Buyer: Joslynn Cancel +
Seller: Ellies Holdings LLC
Price: $95,000

Mortgage: $90,250
Lender: Greylock FCU
Date: 1/22/21

33 Opeechee St.
Buyer: James Moriarty
Seller: Christina Gelaznik +
Price: $299,000
Mortgage: $239,200
Lender: Polish Natl CU
Date: 1/15/21

Rosenberg Rd.
Buyer: Leo Curry
Seller: John Rudick
Price: $79,500
Date: 1/7/21

405 S Main St.
Buyer: Skyline On 7 LLC
Seller: Skyline Country 
Club Inc
Price: $750,000
Date: 1/7/21

52 Victoria Ln.
Buyer: Drew Leone +
Seller: Andrew Jennings +
Price: $370,000
Mortgage: $351,500
Lender: Quicken Loan
Date: 1/8/21

LEE
1695 Cape St.
Buyer: Jake Newton
Seller: Miller Jay Daryl Est +
Price: $130,000
Mortgage: $65,000
Lender: Kimberly Ward
Date: 1/29/21

55 Erskine Dr.
Buyer: Michael Preihs +
Seller: Adam Hersch
Price: $115,000
Date: 1/25/21

300 Fairview St.
Buyer: Bruce Laird +
Seller: William Pignatelli +
Price: $435,000
Mortgage: $135,000
Lender: Berkshire Bank
Date: 1/6/21

110 Maple St.
Buyer: Flex Investments 
LLC
Seller: Alliance Properties 
LLC
Price: $722,950
Mortgage: $1,200,900
Lender: Seller
Date: 1/6/21

17 Park St.
Buyer: CMB Park Street 
LLC
Seller: Giorgios Prop 
Mgmt LLC
Price: $725,000
Mortgage: $624,750
Lender: NBT Bank
Date: 1/29/21

770 Summer St. U:1C
Buyer: Ruth Maron
Seller: Benigno FT +
Price: $410,000
Date: 1/4/21

LENOX
4 Bishop Est.
Buyer: Harold Altman +
Seller: Harriet Slivka RET +
Price: $772,500
Date: 1/6/21

6 Bishop Est.
Buyer: Harold Altman +
Seller: Harriet Slivka RET +
Price: $772,500
Date: 1/6/21

8 Crystal St.
Buyer: Magni Properties 
LLC
Seller: US Bank NA Tr
Price: $139,000
Date: 1/21/21

303 Housatonic St.
Buyer: Kyle Bean +
Seller: Ralph Petillo +
Price: $429,000
Mortgage: $429,000
Lender: Prime Lending
Date: 1/20/21

167 Hubbard St.
Buyer: Z&C Floors Inc
Seller: Kristina Bedfors
Price: $275,000
Date: 1/7/21

203 Main St.
Buyer: Cornell Inn 
Holdings LLC
Seller: Final Pcs LLC
Price: $1,932,103
Mortgage: $1,418,000

Lender: Cambridge Tr
Date: 1/15/21

74 Old Stockbridge Rd.
Buyer: Julie Levy
Seller: Janet Eason
Price: $625,000
Mortgage: $200,000
Lender: Greylock FCU
Date: 1/29/21

1 Pinecroft Dr.
Buyer: Guardianmountain 
LLC
Seller: Barry Halperin +
Price: $2,600,000
Date: 1/29/21

10 Richmond Mountain Rd.
Buyer: 10 Richmond Mtn 
Rd YT LLC
Seller: Sharon Walker
Price: $2,407,500
Date: 1/28/21

103 West St.
Buyer: Sanford Reback +
Seller: Peters Edward Est +
Price: $685,000
Mortgage: $510,400
Lender: Draper & Cramer
Date: 1/12/21

46 Housatonic St. U:2A
Buyer: Martha Ginsberg
Seller: Albert Tomao +
Price: $419,400
Date: 1/22/21

1 Morgan Manor U:8
Buyer: Donna Pignatelli
Seller: Jane Fuller +
Price: $225,000
Date: 1/15/21

MONTEREY
179 Beartown Mountain Rd.
Buyer: Kelly Mah
Seller: Maria Reveley
Price: $435,000
Mortgage: $391,500
Lender: Citizens Bank
Date: 1/14/21

205 Main Rd.
Buyer: Hillary Gilberg
Seller: MTA Planning LLC
Price: $650,000
Mortgage: $510,401
Lender: Morgan Stanley
Date: 1/8/21

Mount Hunger Rd.
Buyer: Matthew Dixon-
Eisaman +
Seller: Paul Ferencz + 
Price: $185,000
Date: 1/4/21

33 Norwalk Acres Rd.
Buyer: Daniel Robbins
Seller: Paul Ferencz +
Price: $135,000
Mortgage: $108,000
Lender: Academy Mtg
Date: 1/15/21

NEW ASHFORD
Beach Hill Rd.
Buyer: Beach Hill Farm LLC
Seller: Silverleaf Resorts
Price: $1,250,000
Date: 1/22/21

NEW 
MARLBORO

70 Corashire Rd.
Buyer: Casey Rowen +
Seller: Dinan John Sr Est +
Price: $360,000
Mortgage: $280,000
Lender: Homestead Fund
Date: 1/5/21

Foley Hill Rd.
Buyer: Daniel Seaman
Seller: Deborah Decotis 
RET +
Price: $380,000
Mortgage: $200,000
Lender: Adams Community
Date: 1/5/21

1553 Hartsville New
Buyer: Ryley Hartt +
Seller: Liana Toscanini
Price: $365,000
Date: 1/22/21

Sandy Brook Tpke.
Buyer: Berkshire Natural 
Resources
Seller: Bobyryk Paul Est +
Price: $565,000
Date: 1/22/21

NORTH ADAMS
691 Ashland St.

Buyer: Laura Feder
Seller: Lizabeth Stachelek
Price: $150,000
Mortgage: $142,500
Lender: Academy Mtg
Date: 1/15/21

38 Bryant St.
Buyer: Kelly Burlingham
Seller: Federico Balestrazzi
Price: $129,900
Date: 1/12/21

44 Catherine St.
Buyer: Clare Hagyard +
Seller: Peter Talarico
Price: $160,250
Mortgage: $128,200
Lender: Prosperity Home Mtg
Date: 1/25/21

50 Charles St.
Buyer: Jonathan Delsordo +
Seller: Michael Cirullo Jr +
Price: $147,000
Mortgage: $144,337
Lender: First Home Bank
Date: 1/12/21

1 Chase Hill
Buyer: Matti Kevler
Seller: Glichman NT +
Price: $380,000
Date: 1/25/21

65 Cherry St.
Buyer: Philip Lipman +
Seller: Julie Sloan
Price: $300,000
Date: 1/28/21

35 College Ave.
Buyer: Colin Todd +
Seller: Bernard Gomeau Jr
Price: $171,000
Mortgage: $172,727
Lender: Academy Mtg
Date: 1/21/21

353-354 E Main St.
Buyer: Blackhorse 
Properties LLC
Seller: Theresa Jenoure
Price: $125,000
Date: 1/25/21

9 Fairgrounds Ave.
Buyer: Danielle Shea
Seller: Angela Saltamartini +
Price: $170,000
Date: 1/15/21

27 Green Ave.
Buyer: Wise FT +
Seller: Charlene Wise +
Price: $160,000
Date: 1/4/21

127 Hall St.
Buyer: Jonathan Miller +
Seller: Charles Swabey
Price: $196,000
Mortgage: $119,400
Lender: TD Bank
Date: 1/27/21

24 Hathaway St.
Buyer: Kenneth Kauffman +
Seller: Federico Balestrazzi
Price: $126,400
Mortgage: $101,120
Lender: Adams Community
Date: 1/13/21

25 Parker St.
Buyer: William Elfast +
Seller: Colleen Brassard +
Price: $180,000
Mortgage: $144,000
Lender: Greylock FCU
Date: 1/26/21

144-146 Protection Ave.
Buyer: Darryl Danaher
Seller: John Danaher
Price: $199,000
Mortgage: $150,000
Lender: Adams Community
Date: 1/21/21

250 Walnut St.
Buyer: Kenneth Kauffman +
Seller: Michele Purcell
Price: $140,000
Mortgage: $112,000
Lender: Adams Community
Date: 1/12/21

38 West End Ter.
Buyer: Samuel Waterbury +
Seller: Gregory Shook +
Price: $210,000
Date: 1/8/21

161 West Shaft Rd.
Buyer: Cameron Wood
Seller: Craig Labelle +
Price: $200,000
Mortgage: $190,000
Lender: Mtg Networks
Date: 1/29/21

243 Union St. U:202
Buyer: Christopher Field
Seller: Rebecca Perea-Kane +
Price: $259,000

Mortgage: $207,200
Lender: Guaranteed Rate
Date: 1/15/21

OTIS
Gibbs Rd. Lot 1A
Buyer: LFI Inc
Seller: Henry Czeremcha
Price: $106,000
Date: 1/12/21

Gibbs Rd. Lot 1B
Buyer: LFI Inc
Seller: Henry Czeremcha
Price: $106,000
Date: 1/12/21

Gibbs Rd. Lot 2A
Buyer: LFI Inc
Seller: Henry Czeremcha
Price: $106,000
Date: 1/12/21

Gibbs Rd. Lot 2B
Buyer: LFI Inc
Seller: Henry Czeremcha
Price: $106,000
Date: 1/12/21

Gibbs Rd. Lot 3A
Buyer: LFI Inc
Seller: Henry Czeremcha
Price: $106,000
Date: 1/12/21

Gibbs Rd. Lot 3B
Buyer: LFI Inc
Seller: Henry Czeremcha
Price: $106,000
Date: 1/12/21

Gibbs Rd. Lot 4A
Buyer: LFI Inc
Seller: Henry Czeremcha
Price: $106,000
Date: 1/12/21

Gibbs Rd. Lot 4B
Buyer: LFI Inc
Seller: Henry Czeremcha
Price: $106,000
Date: 1/12/21

52 Hayre Island Rd.
Buyer: Otis Island LLC 
Seller: Carleen Houser +
Price: $335,000
Mortgage: $235,000
Lender: Donald Hyland
Date: 1/29/21

134 Kibbe Rd.
Buyer: David Roffo
Seller: Craig Brown
Price: $315,000
Mortgage: $300,000
Lender: Gogna LLC
Date: 1/27/21

221 Lake Shore Dr.
Buyer: Steven Katz +
Seller: Andrew Hepworth +
Price: $376,000
Mortgage: $240,000
Lender: Wells Fargo
Date: 1/22/21

Old Pease Rd.
Buyer: Brian Fierston +
Seller: NMY Management 
LLC
Price: $455,000
Date: 1/4/21

14 Phelps Rd.
Buyer: Phelpsroad LLC
Seller: Craig Tighe +
Price: $155,000
Date: 1/8/21

62 Ryan Ln.
Buyer: Barbara Case
Seller: Allan Qubeck +
Price: $231,500
Mortgage: $174,000
Lender: TD Bank
Date: 1/19/21

PERU
15 Lakeview Rd.
Buyer: Marc Delgrande +
Seller: Paul Scarpa +
Price: $359,900
Mortgage: $287,920
Lender: Greylock FCU
Date: 1/5/21

PITTSFIELD
70 Adelaide Ave.
Buyer: Michelle Arace
Seller: Roy Herrick
Price: $80,000
Date: 1/28/21

38 Allengate Ave.
Buyer: Whaling Capital 
2 LLC
Seller: John Bartow +
Price: $410,000
Mortgage: $307,500
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Berkshire County real estate transfers

Lender: Lee Bank
Date: 1/12/21

103 Appleton Ave.
Buyer: Autumn Torres
Seller: Deanna Morin
Price: $205,000
Mortgage: $201,286
Lender: River City Mtg
Date: 1/28/21

242 Appleton Ave.
Buyer: Jeffrey Moses-
Lowenstein +
Seller: William Bateman +
Price: $172,000
Date: 1/27/21

352 Barker Rd.
Buyer: Robert Deharrold
Seller: Gregg Petricca
Price: $330,000
Date: 1/5/21

12 Beacon Ave.
Buyer: Keith Standring
Seller: Anthony Cimini
Price: $160,000
Mortgage: $157,102
Lender: Academy Mtg
Date: 1/5/21

262 Benedict Rd.
Buyer: Ethan Delphia +
Seller: Charles Gamba +
Price: $227,000
Mortgage: $204,300
Lender: Greylock FCU
Date: 1/29/21

99 Boylston Street Ext.
Buyer: David Macdonald +
Seller: Darren Rawson T +
Price: $163,000
Mortgage: $130,400
Lender: Pittsfi eld Coop
Date: 1/15/21

140 Broadview Ter.
Buyer: Louis Meunier +
Seller: Ryan Wadsworth
Price: $249,000
Mortgage: $224,400
Lender: Greylock FCU
Date: 1/13/21

147 Broadview Ter.
Buyer: Bruce Clairmont
Seller: Francese Family 
Realty LLC
Price: $228,000
Mortgage: $159,600
Lender: Greylock FCU
Date: 1/15/21

38 Brunswick St.
Buyer: Michael Manning +
Seller: Robert Cohen RT 
1996 +
Price: $409,000
Mortgage: $250,000
Lender: Pittsfi eld Coop
Date: 1/14/21

46 Cole Ave.
Buyer: Sean Allen
Seller: John Keesee +
Price: $210,000
Mortgage: $214,830
Lender: Mtg Research
Date: 1/12/21

27 Concord Pkwy.
Buyer: Denis Roszkowski T +
Seller: Ashley Persip
Price: $350,000
Date: 1/29/21

308 Connecticut Ave.
Buyer: Christopher Lacroix 
Seller: Deborah Gottung
Price: $158,000
Mortgage: $150,100
Lender: Greylock FCU
Date: 1/15/21

22 Crosier Ave.
Buyer: Flex Investments 
LLC
Seller: Alliance Properties 
LLC
Price: $722,950
Mortgage: $1,200,000
Lender: Seller
Date: 1/6/21

23 Curtis Ter.
Buyer: Carol Wick
Seller: Carolyn Duprey
Price: $145,000
Mortgage: $137,750
Lender: Greylock FCU
Date: 1/14/21

441 Dalton Ave.
Buyer: Marc Zamboni
Seller: Jeffrey Rose
Price: $130,000
Mortgage: $97,500
Lender: Lee Bank
Date: 1/21/21

481 Dalton Ave.
Buyer: MDC Coast 20 LLC
Seller: Hutton Exchange
Price: $2,507,317

Date: 1/25/21

8 Daniels Ave.
Buyer: Flex Investments 
LLC
Seller: Alliance Properties 
LLC
Price: $722,950
Mortgage: $1,200,000
Lender: Seller
Date: 1/6/21

203 Dewey Ave.
Buyer: Joseph Stevens Jr +
Seller: Flipfl opwws Inc
Price: $150,000
Mortgage: $130,000
Lender: Stuart Besnoff
Date: 1/29/21

768 East St.
Buyer: Louis Costi +
Seller: 768 East St LLC
Price: $100,000
Mortgage: $130,000
Lender: Barile East St LLC
Date: 1/29/21

1949 East St.
Buyer: Kinnie Taylor
Seller: Thomas Davella +
Price: $202,000
Mortgage: $195,940
Lender: Academy Mtg
Date: 1/29/21

5 Eastbrook Ln.
Buyer: David Leppla +
Seller: Michael Manning
Price: $659,999
Mortgage: $300,000
Lender: Bk of America
Date: 1/14/21

153 Elberon Ave.
Buyer: Efrain Diego
Seller: Jennifer Vorce
Price: $235,000
Mortgage: $215,000
Lender: Greylock FCU
Date: 1/8/21

363 Elm St.
Buyer: Lindsay Lancto
Seller: Katherine Jones
Price: $215,000
Mortgage: $211,105
Lender: River City Mtg
Date: 1/7/21

104 Euclid Ave.
Buyer: Marcos Contreras
Seller: Leah Wetherell
Price: $240,000
Mortgage: $192,000
Lender: Greylock FCU
Date: 1/27/21

19 Evelyn Park
Buyer: Derek Murphy
Seller: Duta Real Estate LLC
Price: $240,000
Mortgage: $235,653
Lender: Berkshire Bank
Date: 1/15/21

90 Exeter Ave.
Buyer: Robert Amarin
Seller: Nathan Sondrini +
Price: $185,000
Mortgage: $148,000
Lender: Wells Fargo
Date: 1/4/21

456 Fenn St.
Buyer: Flex Investments 
LLC
Seller: Alliance Properties 
LLC
Price: $722,950
Mortgage: $1,200,000
Lender: Seller
Date: 1/6/21

161 Fort Hill Ave.
Buyer: Michael 
Shaughnessy +
Seller: Dorothy Frederick
Price: $160,000
Mortgage: $152,000
Lender: Greylock FCU
Date: 1/15/21

11 Francis Ave.
Buyer: Flex Investments 
LLC
Seller: Alliance Properties 
LLC
Price: $722,950
Mortgage: $1,200,000
Lender: Seller
Date: 1/6/21

211, 213, 217 Francis Ave.
Buyer: Angelica Furtado
Seller: Bespoke Capital 
LLC
Price: $287,500
Mortgage: $230,000
Lender: Adams Community
Date: 1/28/21

69 Gravesleigh Ter.
Buyer: Matthew Connor
Seller: Shedd Phyllis Est +
Price: $479,000

Mortgage: $373,200
Lender: Greylock FCU
Date: 1/8/21

79 Hazelwood Ter.
Buyer: Andrew Lenski
Seller: Ryan Barzousky
Price: $183,500
Mortgage: $177,995
Lender: Adams Community
Date: 1/22/21

185 Highland Ave.
Buyer: Kevin Garcia
Seller: Nancy Klose
Price: $224,000
Mortgage: $212,800
Lender: Academy Mtg
Date: 1/4/21

267 Holmes Rd.
Buyer: 267 Holmes Road LLC
Seller: Lori Esposito +
Price: $375,000
Date: 1/29/21

56 Imperial Ave.
Buyer: USA HUD
Seller: Manuela 
Supranowicz +
Price: $122,887
Date: 1/11/21

138 Jason St.
Buyer: Robert Liscombe +
Seller: Lisa Hill
Price: $258,000
Mortgage: $206,400
Lender: Greylock FCU
Date: 1/19/21

190 Karen Dr.
Buyer: Earl Persip 3rd +
Seller: William Wiegand +
Price: $420,000
Mortgage: $336,000
Lender: Adams Community
Date: 1/29/21

56 Kenwood St.
Buyer: Jeffrey Lang
Seller: Lynne Latini
Price: $201,000
Mortgage: $100,000
Lender: Berkshire Bank
Date: 1/13/21

195 King St.
Buyer: Michelle Peets +
Seller: Raymond Petell
Price: $132,400
Mortgage: $105,920
Lender: Greylock FCU
Date: 1/22/21

12 Laurel St.
Buyer: Kenneth Chen
Seller: Peerayot 
Noummano Sr +
Price: $148,000
Mortgage: $118,400
Lender: Adams Community
Date: 1/5/21

18 Laurel St.
Buyer: Kenneth Chen
Seller: Peerayot 
Noummano Sr
Price: $170,000
Mortgage: $136,000
Lender: Adams Community
Date: 1/5/21

211 Lebanon Ave.
Buyer: Harold Dupee Jr
Seller: US Bank NA Tr
Price: $75,000
Date: 1/28/21

60 Lenox Ave.
Buyer: Please & Thank 
You LLC
Seller: Bruce Podavini
Price: $144,500
Date: 1/7/21

108 Linden St.
Buyer: Flex Investments 
LLC
Seller: Alliance Properties 
LLC
Price: $722,950
Mortgage: $1,200,000
Lender: Seller
Date: 1/6/21

86 Madison Ave.
Buyer: Flex Investments 
LLC
Seller: Alliance Properties 
LLC
Price: $722,950
Mortgage: $1,200,000
Lender: Seller
Date: 1/6/21

32 Madison Pl.
Buyer: Lisa Turner +
Seller: Jonathan Pierce
Price: $99,000
Mortgage: $97,206
Lender: Guaranteed Rate
Date: 1/11/21

15 Maryland Ave.
Buyer: Lisa Giannopolo

Seller: Brittany Baran
Price: $155,000
Mortgage: $139,500
Lender: NBT Bank
Date: 1/20/21

88 Mcarthur St.
Buyer: Ariel Smith +
Seller: Joshua Weatherewax +
Price: $155,000
Mortgage: $150,350
Lender: Freedom Mtg
Date: 1/4/21

72 Nancy Ave.
Buyer: Nichole Favre +
Seller: TMR Realty LLC
Price: $234,900
Mortgage: $227,853
Lender: Shamrock Home
Date: 1/11/21

71 Newton Ave.
Buyer: Jacqueline Kimple
Seller: Jason Brazee
Price: $136,000
Mortgage: $131,920
Lender: Greylock FCU
Date: 1/26/21

32 Northumberland Rd.
Buyer: Jennifer Vorce +
Seller: Fabio Daniello +
Price: $330,000
Mortgage: $279,000
Lender: Greylock FCU
Date: 1/11/21

35 Oak Hill Rd.
Buyer: Julie Wagner
Seller: Deborah Pulasky
Price: $267,000
Mortgage: $202,425
Lender: Total Mtg Svcs
Date: 1/29/21

114 Oliver Ave.
Buyer: John Morrissey +
Seller: Thomas Obrien +
Price: $255,000
Mortgage: $255,000
Lender: Berkshire Bank
Date: 1/14/21

33 Pembroke Ave.
Buyer: Katrina Clukey
Seller: James Menard
Price: $166,900
Mortgage: $161,800
Lender: Greylock FCU
Date: 1/21/21

92 Plunkett St.
Buyer: Peter Trapnell
Seller: Oliver Perrea RET +
Price: $129,900
Mortgage: $127,546
Lender: Academy Mtg
Date: 1/29/21

408 Pomeroy Ave.
Buyer: Lisa Hill
Seller: Marc Wilhelm +
Price: $320,000
Date: 1/11/21

48 Preston Ave.
Buyer: Cameron Sibley
Seller: Makenzie Marshall
Price: $222,000
Mortgage: $199,8000
Lender: Greylock FCU
Date: 1/4/21

102 Robbins Ave.
Buyer: Flex Investments 
LLC
Seller: Alliance Properties 
LLC
Price: $722,950
Mortgage: $1,200,000
Lender: Seller
Date: 1/6/21

66 Scalise Dr.
Buyer: Justin Heaton +
Seller: John Heaton
Price: $285,000
Mortgage: $234,025
Lender: Academy Mtg
Date: 1/4/21

5 Southbrook Ln.
Buyer: Lorraine Shaw +
Seller: Miss Halls School
Price: $549,000
Date: 1/15/21

128 Stoddard Ave.
Buyer: Zoila Saldana
Seller: Rosa Tabango
Price: $162,900
Mortgage: $146,600
Lender: Greylock FCU
Date: 1/7/21

17 Toronita Ave.
Buyer: Paul Scarpa +
Seller: Richard Jones Jr
Price: $195,000
Mortgage: $185,250
Lender: Greylock FCU
Date: 1/4/21

19 Virginia Ave.
Buyer: Jessica Logsdon

Seller: Eric Buck
Price: $143,000
Mortgage: $100,000
Lender: Greylock FCU
Date: 1/29/21

157, 159, 161 Wahconah St.
Buyer: Michael Wasuk +
Seller: Ricarda Forster
Price: $100,000
Date: 1/22/21

15 Warren Ter.
Buyer: Clifford Came
Seller: Harold Scott +
Price: $175,000
Mortgage: $171,830
Lender: Quicken Loan
Date: 1/22/21

56 Weller Ave.
Buyer: Flex Investments 
LLC
Seller: Alliance Properties 
LLC
Price: $722,950
Mortgage: $1,200,000
Lender: Seller
Date: 1/6/21

280 West St.
Buyer: Churchill St Realty
Seller: Blythewood Prop 
Mgmt LLC
Price: $167,500
Mortgage: $132,400
Lender: Adams Community
Date: 1/28/21

308 West St.
Buyer: Flex Investments 
LLC
Seller: Alliance Properties 
LLC
Price: $722,950
Mortgage: $1,200,000
Lender: Seller
Date: 1/6/21

41 Wood Ave.
Buyer: Martin Streit +
Seller: Eric Percy +
Price: $205,000
Mortgage: $194,750
Lender: Greylock FCU
Date: 1/28/21

Alpine Trail U:113
Buyer: Arun Bansal
Seller: Joan Meltz
Price: $399,000
Mortgage: $319,000
Lender: CBC Natl Bk
Date: 1/11/21

Churchill Crst. U:62
Buyer: William Bateman +
Seller: Alan Bassman +
Price: $220,000
Mortgage: $170,000
Lender: Pittsfi eld Coop
Date: 1/27/21

108 E Housatonic St. U:8
Buyer: Tamara Hitchcock
Seller: Craig Mancivalano
Price: $130,000
Mortgage: $70,000
Lender: Greylock FCU
Date: 1/26/21

RICHMOND
470 Dean Hill Rd.
Buyer: John Wilson-
Liebrock +
Seller: James Ortenzio
Price: $400,000
Mortgage: $468,000
Lender: Lee Bank
Date: 1/29/21

Rossiter Rd.
Buyer: KLS Ventures
Seller: Jeffrey Bloom +
Price: $185,000
Date: 1/15/21

SANDISFIELD
Town Hill Rd. Lot 1
Buyer: Henry Holt
Seller: Franklin Woods 
Invs LLC
Price: $95,000
Date: 1/6/21

Town Hill Rd. Lot 6
Buyer: Abbey Road Land 
LLC
Seller: Franklin Woods 
Invs LLC
Price: $220,000
Date: 1/6/21

Town Hill Rd. Lot 7
Buyer: Abbey Road Land 
LLC
Seller: Franklin Woods 
Invs LLC
Price: $220,000
Date: 1/6/21

Town Hill Rd. Lot 8
Buyer: Abbey Road Land 
LLC
Seller: Franklin Woods 
Invs LLC
Price: $220,000
Date: 1/6/21

SHEFFIELD
282 E Main St.
Buyer: Stephen Parker +
Seller: Elizabeth 
Beautyman
Price: $872,695
Mortgage: $698,156
Lender: JPMorgan Chase
Date: 1/29/21

Rannapo Rd.
Buyer: Tod Mackenzie +
Seller: Patrick Annunziata +
Price: $335,000
Date: 1/20/21

301 Salisbury Rd.
Buyer: Gabriela Cruz +
Seller: Michael Winn +
Price: $323,000
Mortgage: $258,400
Lender: Greylock FCU
Date: 1/21/21

506 Sheffi eld Plain
Buyer: Stephanie Panes
Seller: Thomas Ingersoll
Price: $445,000
Date: 1/25/21

STOCKBRIDGE
20 East St.
Buyer: 20 East Street NT +
Seller: Aronson Paul Est +
Price: $1,090,000
Date: 1/28/21

7 Hawthorne Rd.
Buyer: SHE Family RE 
LLC
Seller: Eisler Family RE 
LLC
Price: $565,000
Mortgage: $450,000
Lender: Raymond Green Fund
Date: 1/13/21

23 Interlaken Rd.
Buyer: Illsung Na +
Seller: Hillary Volper 
RET +
Price: $698,000
Mortgage: $510,000
Lender: TD Bank
Date: 1/21/21

31 Interlaken Rd.
Buyer: Lawrence 
Bolanowski +
Seller: Burt Downes +
Price: $527,500
Date: 1/14/21

36 Interlaken Rd.
Buyer: Adelaide Martens
Seller: Matthew Chester +
Price: $370,000
Date: 1/25/21

32 Lake Dr.
Buyer: Maureen 
Monteleone
Seller: Jennifer Whalen
Price: $535,000
Mortgage: $481,500
Lender: Greylock FCU
Date: 1/22/21

29 Rattlesnake Mountain
Buyer: Nicholas Urie +

Seller: Jack Teich 2005 FT +
Price: $425,000
Mortgage: $382,500
Lender: Members Mtg
Date: 1/11/21

19 Hawthorne Rd. U:2D
Buyer: Leonard Gold +
Seller: Richard & Susan 
Alin RET 
Price: $449,000
Date: 1/12/21

19 Hawthorne Rd. U:7B
Buyer: Israel Wachs +
Seller: Marni Kriss +
Price: $690,000
Date: 1/11/21

WEST
STOCKBRIDGE

70 Pixley Hill Rd.
Buyer: Michael Gruber +
Seller: Michael Feldman +
Price: $737,000
Mortgage: $589,600
Lender: Adams Community
Date: 1/12/21

WILLIAMSTOWN
248 Cole Ave.
Buyer: Justin Adkins
Seller: David Laplante
Price: $255,000
Mortgage: $229,245
Lender: Adams Community
Date: 1/21/21

Elm Tree Loop
Buyer: Todd Garbatini +
Seller: Paul Gould
Price: $325,000
Mortgage: $260,000
Lender: Adams Community
Date: 1/7/21

177 Lindley Ter.
Buyer: Stephen Winkler
Seller: Patrick 
Schoorlemmer +
Price: $185,000
Mortgage: $179,450
Lender: Wells Fargo 
Date: 1/15/21

681 Simonds Rd.
Buyer: Williamstown 
American Legion
Seller: Siracusa Holdings 
LLC
Price: $271,000
Date: 1/29/21

176 Southworth St.
Buyer: John Mcgonagle

Seller: Neil Grabois +
Price: $375,000
Mortgage: $363,750
Lender: Pentagon FCU
Date: 1/19/21

Sweet Farm Rd. Lot 1-4
Buyer: Peter Cohen +
Seller: Berkshire Properties 
Inc
Price: $190,000
Date: 1/12/21

Sweet Farm Rd. Lot 8-4
Buyer: Robert Fox +
Seller: Berkshire Properties 
Inc
Price: $190,000
Date: 1/12/21

380 Syndicate Rd.
Buyer: Luke Blakely-
Fischbeck +
Seller: Virginia Ford
Price: $400,000
Mortgage: $280,000
Lender: Greylock FCU
Date: 1/20/21

S Hemlock Ln. U:132
Buyer: Alice Caton
Seller: Peter Ticconi Jr +
Price: $216,500
Date: 1/27/21

189 Stratton Rd. U:H1
Buyer: Jesse Olshever-Fowle
Seller: Kathleen Crandall
Price: $169,500
Mortgage: $127,500
Lender: Greylock FCU
Date: 1/20/21

Sweet Farm Rd. U:6
Buyer: Blake Clark +
Seller: Berkshire Properties 
Inc
Price: $112,500
Date: 1/29/21

WINDSOR
599 North St.
Buyer: Lanya Olmsted +
Seller: L Reed-Fuller 3rd 
Price: $331,000
Mortgage: $264,800
Lender: PNC Bank
Date: 1/29/21

933 Route 9
Buyer: Final Harbor Farm 
LLC
Seller: Barbara Fowler
Price: $135,000
Mortgage: $108,000
Lender: Pinnacle Fncl
Date: 1/29/21                   u

Buying or
selling we offer
a team to trust

Call Today (413) 528-4423

SPECIALISTS IN RESIDENTIAL MOVING & WAREHOUSING. 
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NEW ENGLAND DYNAMARK
SECURITY CENTER
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www.nedynamark.com
Protecting area businesses since 1978



20 APRIL 2021 BERKSHIRE TRADE & COMMERCE

COVERstory

That section of central Pittsfield was one 
of the areas that was hardest hit by the loss 
of General Electric and related economic 
decline in Pittsfield since the 1970s.

A focus of efforts to revitalize Tyler Street 
and Morningside is to encourage a diverse, 
mixed-income neighborhood and business 
district. Concerted efforts to address the 
economic and social problems of the area 
began on the grass-roots level, with the 
founding of organizations such as the Tyler 
Street Business Group in 2010.

A major step was the formation by the city 
and state of a Transformative Development 
Initiative (TDI) to serve as a catalyst for 
concentrated neighborhood-scale revitaliza-
tion through a wide range of approaches. In 
2016 the city applied for and received a TDI 
designation from MassDevelopment, the 
state’s finance and development agency, for 
the Tyler Street district to develop an overall 
vision and plans for the district.

The three-year TDI plan emphasized 
collaboration between the city and state 
governments, community organizations, 
neighborhood residents and businesses. In 
addition to organizing residents, it also was 
intended to help facilitate future public- and 
private-sector development during and after 

the TDI period. Subsequently, the momentum 
generated by the TDI has continued.

“The TDI opened the door for funding and 
other actions that will bring in more private 
investment over time,” said Carver.

He compared it to the redevelopment of 
North Street, where Carver’s company owns 
several commercial and residential prop-
erties. “Downtown 
Pittsfield bottomed out 
around 1995,” said 
Carver. “Public invest-
ments were made, and 
that led to developments that have signifi-
cantly improved North Street. There’s still 
room for improvement, and there have been 
setbacks such as COVID, but overall it has 
been very successful. I see the same happen-
ing with Tyler Street.”

Morning Star rises
The Morning Star complex arose from 

a specific issue, when Dunkin’ Donuts an-
nounced a plan in 2014 to raze the former St. 
Mary’s church and three other buildings on 
the site at 653 Tyler St. The Catholic diocese 
had closed the church in 2008.

The church and school were established 
in 1913, with a single building that served 
both purposes. Subsequently, a rectory, 
a convent, and the main church building 
(which was built in 1942 in a style based 
on the Lombard Romanesque style of Italy) 
were added to the site.

The plan to build a Dunkin’ Donuts there 
sparked public opposition. Many members of 
the community contended that the prominent 
historic property should be preserved and 
redeveloped for more appropriate uses, rather 
than replacing the significant structures with 
a fast-food business.

In 2017, CT Management purchased the 
property for $500,000, 
and announced a plan 
to convert the buildings 
into market-rate hous-
ing. CT Management 

has redeveloped and manages many proper-
ties in central Pittsfield and North Adams, 
including former church buildings.

Their plans for St, Mary’s received strong 
community support, and the city granted it 
a tax incentive package.

Carver said a combination of financial 
potential and the characteristics and local 
significance of the property prompted his 
firm to undertake the project.

“There is a strong demand for quality 
market-rate rental units in Pittsfield,” said 
Carver. “Another factor that attracted us to this 
project was the quality of these buildings. Our 
goal was to preserve and restore the beauty of 
the site as an asset to the community.”

Carver said the final tally on the project 
has not been determined, but he estimated the 
total cost as somewhere around $8 million.

Carver noted that Mill Town Capital 
provided additional investment capital for 

Morning Star. “Restoring this in the way it 
deserved was expensive,” said Carver. “Their 
investment made it possible to achieve that.”

All four of the structures on the site re-
quired extensive renovation to reverse the 
effects of deferred maintenance, bring them 
up to modern codes, and create units and a 
setting that would appeal to occupants. In ad-
dition, said Carver, each structure presented 
its own specific issues. “The former rectory 
and convent were relatively straightforward 
to modernize because they were originally 
built as residential structures,” he said.

While the church building required ex-
tensive work, it was structurally sound. “As 
long as it’s maintained properly, that building 
can last 500 years into the future,” he said.

“The major challenge with the church was 
preserving its beauty and original features 
while dividing it into residential units,” he 
continued. “That required a lot of thought 
and care.”

In order to achieve that, for example, the 
main sanctuary was converted into an en-
tryway that has retained most of its original 
features, including its ceiling mural and altar.

The school building required the most 
extensive construction. “The school had 
been closed for 35 years, and by the time 
we got there the building was almost gone,” 
Carver explained. “So, we had to basically 
rebuild the entire interior structure. It still 
looks the same from the outside, but inside 
it is essentially a new building.”

BY JOHN TOWNES
One of the largest, and most challenging, 

redevelopment projects in the Morningside 
area is moving into a new phase, which is 
eventually expected to transform a prominent 
symbol of economic post-industrial decline 
into a center of new economic activity for 
the city.

On March 9, Gov. Charlie Baker and Pitts-
field officials announced in separate virtual 
press conferences two state grants worth a 
total of $1.14 million to move forward with 
the redevelopment of an empty 16.5-acre 
section of the 52-acre William Stanley Busi-
ness Park known as Site 9.

“This is an important element of creat-
ing the future that Pittsfield deserves,” said 
Pittsfield Mayor Linda Tyer during the an-
nouncement. She added that it complements 
the Transformative Development Initiative 
(TDI) and other work that is being done in 
the Tyler Street corridor and Morningside.

“This parcel is connected to the other work 
happening in Morningside,” she said. “So 
you see we have a critical mass of projects 
that will enhance this historic neighborhood.”

The grants will jointly support the overall 
plan to remediate environmental issues on Site 
9, and begin engineering, design, and initial 
work to prepare the site for redevelopment.

Site 9 was among the properties that GE 
transferred to the city following the 2000 
consent decree between GE and the U.S. 
Environmental Protection Agency to resolve 
PCB contamination by the company, which 
had closed its operations in the city.

Since then, the city and the Pittsfield 
Economic Development Authority (PEDA), 
a quasi-public agency, have been working to 
develop the larger former GE complex as the 
William Stanley Business Park.

Site 9, located near the intersection of 
Tyler Street and Woodlawn Avenue, was once 
the site of GE’s transformer manufacturing 
plant. The large factory complex that once 

stood there was demolished, and the site was 
turned over to the city in 2012.

Currently, the site is a desolate empty 
wasteland with a surface of deteriorating 
concrete slabs. Tyer compared it to the 
“surface of the moon.”

The grants include $880,000 from the 
state’s Site Readiness Program, which is ad-
ministered by MassDevelopment. Pittsfield is 
one of 10 communities across the state that 
were awarded grants in this year’s round. 
The city has also received $264,000 from 
the state’s Brownfields Redevelopment Fund.

The two grants will facilitate both environ-
mental remediation of the site and preparation 
for a campus to support private investments.

Although progress has been made on the 
southern end of William Stanley Business 
Park by East Street (including the opening 
of the Berkshire Innovation Center and the 
offices of MountainOne Financial), Site 9 
has remained empty.

Several years ago, a developer proposed 
to build a mixed-use commercial complex 
that would include a Walmart Supercenter. 
However, after submitting several iterations 
of plans for the site, the developer eventually 
abandoned it in 2017.

“I have taken several businesses to the 
site, but they were all reluctant to invest their 
funds due to the unknown costs associated 
with the preparation of the site,” said Michael 
Coakley, the city’s business development 
manager and interim executive director of 
PEDA. “We needed to do something different 
and make it more attractive to businesses.”

Last year PEDA and the city completed a 
master planning study for the site. They con-
tracted with several firms and professionals, 
including Tim Eagles of EDM, Mark Arigoni 
of SLR International Corp. and Ed Weagle of 
OTO. The results were the basis of the appli-
cation for the state Site Readiness Program.

They determined that, rather than attracting 
one major facility, in today’s market Site 9 

will most likely be suited to hosting several 
smaller projects.

The overall plan is for the city and PEDA, 
with state support, to prepare the site for sub-
division and construction by private interests. 
It will be marketed as a site for construction 
of facilities such as offices, laboratories, 
manufacturing and possibly retail.

The initial stage will support that by creat-
ing a campus-like landscape.

“The phased approach to implementation 
will transform the site from gray to green 
– initially making necessary infrastructure 
improvements to better support future private 
reinvestment – and reserving key areas of 
the site for public open space in perpetuity,” 
said Arigoni.

One major issue is the concrete and paved 
surface that covers the site, which adds to the 
difficulty of construction.

The surface will be broken up by two 
methods in different sections – cracking and 
crushing. Cracking involves breaking up the 
concrete slabs to allow for water filtration and 
drainage. That will be done on the sections 
that will become greenspace, Crushing is 
pulverizing the concrete into finer form. This 
will be done on the sections where roads and 
structures will be built.

The current timetable is to prepare the en-
gineering and design for this initial phase and 
place the project out for bid this year. Officials 
noted that the work of cracking and crushing 
the concrete could also begin this year.

The overall timetable for the site’s rede-
velopment will depend on a combination 
of factors, including funding for the next 
phases of work and the progress of market-
ing the site.

State and local officials emphasized that 
the grants represent a partnership between 
the city, state and private sector.

“This is an example of the collaborative 
spirit,” said Tyer. “The state has been very 
supportive of everything we’re doing.”

Mick Callahan, chairman of PEDA’s 
board, emphasized the connections between 
the Site 9 project with development of the 
William Stanley Business Park, neighbor-
hood revitalization, and overall regional 
economic development goals.

“The important part is the evolution of 
where we are going,” Callahan said. “Tyler 
Street is a destination and home to people. We 
are an important custodian at the end of Tyler 
Street to make sure that we’re doing a good 
job on keeping our promises and delivering 
on the goals that we have as a board.”u

State grants support preliminary work 
for redevelopment of former GE site

A rendering shows how the 16.5-acre section of the William Stanley Business Park known as Site 9 could 
be transformed into a campus that would be used by a variety of commercial and industrial tenants.

Tyler Street revitalization
continued from page 1

“Our goal was to preserve and 
restore the beauty of the site 

as an asset to the community.”

Jim’s Lawn Care
Call now to arrange for SPRING CLEAN UP services

Lawn Mowing & Fertilizer Treatment H Land Clearing
Brush Cutting H Chain Saw Work H Pruning H Hedge Trimming

Mulching H Rototilling H Painting H Fencing H Junk Removal

413-464-0373
(Leave Message)Free Estimates                                                             Firewood for Sale

SAFETY FIRST TRAINING COMPANY
of Berkshire County

OSHA SAFETY REQUIRED COURSES:
OSHA 10-Hour Construction Safety Class…$79 per person

OSHA 30-Hour Construction Safety Supervisor Class…$139 per person

These classes are a must for any company, trade or business
doing government-funded construction work.

413-464-8064 • safetyfirstert@yahoo.com
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They have been opening the project in 
stages, accepting tenants in each structure 
as it is completed. The church was opened 
in August, and the convent and rectory were 
prepared for occupancy last fall. The school 
was the final structure completed.

Carver noted that the primary remaining 
tasks on the overall complex are adding a 
fitness center, community room, and other 
common areas and landscaping.

The company’s confidence in the market 
paid off, with a strong demand for the rental 
units, which range from $1,300 to $1,600 
a month.

“We marketed it in a low-key way because 
with COVID it was difficult to do the usual 
type of marketing and showings,” Carver 
said. “But the units have filled up as soon as 
they became available, and there have been 
significantly more applicants than units.”

He estimated that tenants have been 
equally divided among current local resi-
dents and people moving to Pittsfield from 
elsewhere. “Many of them are people who 
have moved here for jobs at industries like 
General Dynamics, as well as younger people 
working at cultural organizations or in other 
professions,” he said.

Mill Town’s imprint
Meanwhile, construction is underway on 

other projects that will bring 36 additional 
units of market-rate housing to the 700 block 
of Tyler Street. These are being undertaken 
by Mill Town Capital, which has invested 
heavily in the neighborhood recently. Their 
current projects on Tyler Street include a mix 
of renovations and new construction to create 
new market-rate housing units.

“We first got involved in this neighbor-
hood when we invested in the Morning Star 
project in 2018, and we started looking at 
other investments there,” said Tim Burke, 
managing director, “We wanted to help that 
project succeed, and we also felt that the area 
has a lot of potential.”

Burke said that Mill Town’s new con-

struction is focused on market-rate housing 
because that is the greatest need and demand 
there. “We’re adding another element to the 
existing housing supply,” said Burke.

Mill Town is currently constructing 20 
market-rate rental units in new attached 
structures on the south side of Tyler Street 
near the intersection with Forest Row.

These are on the site of a commercial build-
ing at 748 Tyler that collapsed last year (it 
had long housed the former Pittsfield Radio), 
plus an adjacent parking lot, and the former 
site of Shedd Plumbing and Heating.

The company is also creating 16 new 
apartments in an existing three-story building 
across the street at 765-771 Tyler St. That 
building also includes three commercial 
storefronts.

Burke said these remodeled units are 
projected to be ready in September, while 
the planned completion date for newly 
constructed units is in December. “We have 
not yet started taking applications, but are 
tracking the names of those inquiring so we 
can circle back when ready,” he said.

In addition, Mill Town has purchased 
about 80 units in a mix of multi-family and 
single-family homes. It also has a number 
of commercial and mixed-use properties 
along Tyler Street. These include a building 
adjacent to the new structures that includes 
La Fogata restaurant and several other 
storefronts and upstairs apartments.

The company also has acquired the build-
ing at 750 Tyler that once housed the Cooke 
and Burnell medical supply business and 
three apartments. The apartments will remain, 
while the street-level storefront is the new 
home of Tyler Street Lab, a neighborhood 
organization.

Among other properties, Mill Town also 
owns the former site of Cafe Reva at 238 
Tyler St., which is currently vacant.

Burke noted that Mill Town Capital may 
take a similar approach to housing in other 
sections of the city.

continued on next page

COMMERCIAL
BUILDING FOR SALE

159 Water Street,
Williamstown, MA 01267

$249,900
413.662.2904

www.moresirealestate.com
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“There is a need for quality housing 
throughout Pittsfield,” he said. “This is a 
prototype of how the housing stock through-
out Pittsfield might be improved in a way 
that complements existing housing on a 
financially feasible basis. We believe the 
most effective strategy is to approach it on 
a neighborhood-by-neighborhood basis.”

This requires a balanced approach, he 
continued.

“We’re trying to get our arms around the 
economics of that and figure out the costs and 
benefits,” he said. “Can market-rate housing 
work in a way that makes sense on a financial 
basis? We’ll be using our experience here and 
see how this approach might be applied in 
other neighborhoods.”

Reconstruction project
One element of the TDI was the encour-

agement of public-private partnerships. 
These include such financial factors as tax 
incentives and grants, planning and zoning 
policies that allow for more flexible use of 
properties, and overall improvements of the 
areas’ infrastructure and visual environment.

This summer the city is slated to undertake 
a major public aspect with the reconstruction 
of Tyler Street and its sidewalks and other 
physical features of the streetscape. These 
will be funded through a matching $3 mil-
lion grant the city received last year from 
MassDevelopment.

The work is expected to start this year and 
be completed in 2022.

“Our goal is to issue RFPs this spring, 
followed by construction beginning in May 
or June,” said C.J. Hoss, Pittsfield’s city 
planner. “We expect to do the most intensive 
work this year, and complete the finishing 
work next year”

Hoss said the project has several purposes. 
“It has been designed to make Tyler Street 
more visually inviting and safe for multiple 
modes of transportation,” he said. “It will tie 
together different uses.”

He added that one challenge has been to 
balance its role as a neighborhood street and 
a thoroughfare. “People tend to drive faster 
on Tyler Street as a through road, although 
it is also a business district and residential 
neighborhood,” he said. “A goal is to include 
‘traffic calming’ measures to reduce driving 
speeds and make it safer for pedestrians.”

One facet of this will be the construction 
of a traffic roundabout at the intersection of 
Tyler Street, Woodlawn Avenue and Dalton 
Avenue. This will reroute traffic to a circular 
pattern there. “There’s a hill with a blind spot 
there,” said Hoss. “The roundabout will make 
it safer for cars at the intersection.”

The traffic lanes will be narrowed slightly 
from Dalton Avenue to Forest Street to en-
courage drivers to drive more slowly. A bike 
lane will also be added.

There will be more prominent crosswalks, 

and small bump-outs may be added to the 
sidewalk to enable pedestrians to step out 
further for better visibility when crossing 
the street. There will be other visual features, 
including improved streetlights to enhance 
the safety and visual appeal of Tyler Street.

In a separate initiative, the city is work-
ing with the state to clean up a prominent 
eyesore on Tyler Street, a former service 
station that has been closed and deteriorating 
for many years. Hoss 
said under this plan, the 
city would acquire the 
property and demolish 
the structures to create 
a community space linking nearby sections 
of Morningside to Tyler Street.

Other programs to bolster Tyler Street 
have included grants to help business owners 
improve their facades, and zoning policies 
that are more flexible to allow for mixed uses.

Hoss noted that Tyler Street has followed a 
somewhat different pattern than the long-term 
efforts to revitalize North Street.

“It took about 15 years to show real changes 
on North Street,” said Hoss. “The city made 
investments and public improvements which 
eventually stimulated private investments. 
We thought Tyler Street would follow a 
similar pattern after we did the infrastructure 
work. But it has progressed in a different 
order. Private investment like Morning Star 
and Mill Town Capital jumped ahead of that.”

Preserving traditional role
While revitalization has many benefits, 

these days a potential flip side of the process is 
gentrification. Across the country, neighbor-
hoods, communities and even whole regions 
have experienced this, as housing prices 
and other expenses have jumped beyond 
the means of low- and moderate-income 
residents and independent small business. As 
the traditional population is displaced, these 
areas become upscale enclaves.

Although that seems unlikely in Morn-

ingside, the effects of gentrification have 
impacted communities in south Berkshire 
County, as well as other nearby regions.

Nevertheless, participants in the current 
initiatives in Morningside and Tyler Street 
emphasize that the goal is to retain the 
traditional role of the area and its current 
population, while creating a diverse and 
healthy neighborhood.

“Personally, I see the goal as getting Tyler 
Street back to what 
it was in post World 
War II Pittsfield,” said 
Carver. “Back then it 
was a very active and 

vibrant neighborhood. But after that it went 
into a decline in terms of housing and busi-
ness activity. I’d say it bottomed out about 10 
years ago and is starting to come back now.”

Burke expressed a similar view for the 
goals of Mill Town Capital.

“There is a great residential fabric here, 
and we simply want to build on that and 
increase the diversity of the neighborhood 
going forward,” said Burke. “We’d like to see 
more residential inventory in all categories.”

He added that Mill Town has not raised 
rents on the existing residential and com-
mercial properties it has acquired.

“With those we’re primarily focused on 
maintenance and improvements to their 
condition, but we haven’t raised rents and 
don’t plan to do anything that would displace 
residents,” he said.

He said that also applies to commercial 
activity. He believes the district should be a 
mix of businesses that reflect Tyler Street’s 
role as a neighborhood district, and others 
that may attract customers from a wide area.

Hoss emphasized that the city is deter-
mined to maintain a balance in its activities 
there.

“The assessed value of properties has been 
going up throughout the city,” Hoss said. 
“That’s good for homeowners. They should 
rise in Morningside, too, but not to the point 

where people get priced out. We also will do 
what we can to provide affordable housing.”

He added that the city is also pursuing 
programs and policies that allow for improve-
ments to existing housing. “Many homes 
there need significant repairs and overhauls,” 
he said. “We also have to address that.”

As an example, he cited At Home in 
Pittsfield, a city program which provides 
forgivable loans to homeowners to finance 
exterior maintenance and improvements 
(January 2021 BT&C).

Grass-roots initiatives
These investments by businesses and the 

public sector have been accompanied by 
initiatives focused on strengthening the com-
munity on a grass-roots level, and addressing 
issues such as poverty, food insecurity and 
related social and personal issues.

In addition to the participation of estab-
lished organizations, grass-roots initiatives 
have also emerged, such as the Tyler Street 
Business Group, the Tyler Street Lab and 
Berkshire Dream Center.

The Berkshire Dream Center is a faith-
based service program and church that began 
outreach programs and became a formal 
nonprofit organization. Its founders and 
pastors are Jesse and Katelynn Miner, who 
established it in 2011 after four years of out-
reach work in the Morningside neighborhood.

While it is an independent organization, it 
is based in the Morningside Baptist Church 
at 475 Tyler St.

In addition to its religious services and 
activities it sponsors a mobile food pantry, a 
diaper distribution, substance-abuse recovery 
programs, counseling and other assistance and 
support programs. (In addition to Morning-
side, the Berkshire Dream Center also has an 
outreach program in North Adams.)

“We work on two levels – the tangible 
and spiritual,” said Katelynn Miner. “We 
participate in organizations and programs 
oriented toward economic development. 

Construction is in progress on a new building with 20 market-rate apartments at 748 Tyler St., which is targeted for completion by December. This is one of several 
projects along Tyler Street being undertaken by Mill Town Capital, which has been investing heavily in the district, including funding for the Morning Star project.

“We’d like to see more 
residential inventory in 

all categories.”
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But you can’t better a street without also 
bringing people up.”

She explained that an important aspect of 
that is helping people to overcome poverty, 
substance abuse and other problems.

“When people are trapped in survival mode, 
they’re not able to grow 
and thrive,” she said. 
“We tackle the cycles 
that people can get 
caught in when they’re 
in that situation.”

One of their current 
projects is the Bright 
Morningstar Kitchen, 
located in the Morningside Baptist Church 
basement. It will offer free meals to anyone, 
based on a model called Dine With Dignity.

“It will be set up as a restaurant, with wait 
service, menus and all of the other features,” 
said Miner. “In addition to providing meals, 
it will be a training program, where people 
will learn the skills of the hospitality industry 
and other aspects of running a business.”

They have been working on the project 
for about two years. The final hurdle is rais-
ing approximately $40,000 for a new alarm 
system, which is required by regulations. 
They are currently conducting a fund-raising 
campaign for that. (Information is available 
at www.berkshiredreamcenter.org.)

Miner said their goal is to open by late 
spring or early summer. Initially they may 
focus on take-out service, depending on 

the situation with COVID and related state 
guidelines at the time.

One of the veterans of grass-roots revital-
ization efforts is Deborah Marcella, co-chair 
and co-founder of the Tyler Street Business 
Group. That organization has been lead-

ing and participating 
in many business and 
community initiatives 
since its it was estab-
lished in 2010.

Its core mission has 
been to support the 
businesses along Tyler 
Street. However, the 

organization has been heavily involved in all 
aspects of economic and community develop-
ment, including advocating for city support 
for the neighborhood and partnering with 
other organizations on projects and initiatives.

Marcella said that during the slowdown 
of overall activity during the COVID pan-
demic, they have been focused on internal 
development of the organization, including 
the possibility of hiring a staff person.

When asked for her perspective on the 
current status of revitalization of Tyler 
Street and Morningside, Marcella expressed 
enthusiasm.

“I’m totally thrilled by where it is,” she 
said. “You can see it happening physically. In 
fact, all of the goals in our original business 
plan have been accomplished. Now we’re 
preparing for the next phase.”u

“When people are trapped 
in survival mode, they’re not 
able to grow and thrive. We 
tackle the cycles that people 

can get caught in when 
they’re in that situation.”

B E R K S H I R E  ∙  4 1 3 . 5 2 8 . 6 0 0 0  |  B R A D L E Y  ∙ 4 1 3 - 4 4 8 - 8 2 5 3
8  B A N K  R O W  P I T T S F I E L D ,  M A  0 1 2 0 1  ∙ b e r k s h i r e b r a d l e y . c o m

A L L  U N D E R  O N E  R O O F

GREAT
BUILDINGS
COME FROM
A TEAM.

B E R K S H I R E  ∙  4 1 3 . 5 2 8 . 6 0 0 0  |  B R A D L E Y  ∙ 4 1 3 - 4 4 8 - 8 2 5 3
8  B A N K  R O W  P I T T S F I E L D ,  M A  0 1 2 0 1  ∙ b e r k s h i r e b r a d l e y . c o m

A L L  U N D E R  O N E  R O O F

GREAT
BUILDINGS
COME FROM
A TEAM.

B E R K S H I R E  ∙  4 1 3 . 5 2 8 . 6 0 0 0  |  B R A D L E Y  ∙ 4 1 3 - 4 4 8 - 8 2 5 3
8  B A N K  R O W  P I T T S F I E L D ,  M A  0 1 2 0 1  ∙ b e r k s h i r e b r a d l e y . c o m

A L L  U N D E R  O N E  R O O F

GREAT
BUILDINGS
COME FROM
A TEAM.

Get your free business valuation at 10001hours.com

BUILD YOUR BUSINESS AND YOUR FUTURE.



24 APRIL 2021 BERKSHIRE TRADE & COMMERCE

Pittsfield
70 South St.
(413) 447-7304

Pittsfield
110 Dalton Ave.
(413) 395-9626

Dalton
431 Main St.
(413) 684-1551

Gt. Barrington
325 Main St.
(413) 528-2840

pittsfieldcoop.com Member FDIC & DIF            Equal Housing Lender

Joel Scussel
Vice President
Commercial Lending
(413) 629-1630

Brad J. Felix
Vice President
Commercial Lending
(413) 629-1603

When Ben Melle, owner of East Coast Refinishing & Surface Stripping, Inc., was looking for strong 
financial advice we worked out financing, a flexible line of credit, and a solid relationship, together. 

Today, Ben can handle projects ranging in size—from the smallest birdbaths to the largest commercial
vehicles—all from within a 28,000 square foot building equipped with a 10-ton overhead crane. It’s a
full-service experience, just like we provide at the Pittsfield Cooperative Bank.

If you would like help painting your financial picture, contact Joel or Brad – we’ve got you covered.

EAST COAST REFINISHING & SURFACE 
STRIPPING, INC.
4 Industrial Drive, Pittsfield MA 01201 • (413) 445-7878 • Sales@eastcoast-refinishing.com




