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BUSK!

New festival will
fi ll downtown with 
street performers 

this summer 
BY JOHN TOWNES

The main streets of downtown Great Barrington will 
be fi lled with music, dance, drama and other per-

formances on weekend evenings from July 2 through 
Labor Day, Sept. 4, to provide what is being billed as 
“a new kind of immersive arts experience.”

“Berkshire Busk!” is a new arts festival and community-
based initiative that is designed to enliven the town 
center, stimulate the local economy and showcase 
local and regional talent by organizing evenings of 
street performances this summer.

From 6 to 8:30 p.m. on weekend evenings, street 
performers – or “buskers” – will be located at about 
10 designated outdoor sites spread throughout cen-
tral Great Barrington. The public performances will be 
free, although, in the tradition of busking, tipping will 
be encouraged.

“After being cooped up all winter, people will be ea-
ger to go out, and this will be another reason for them 
to come to downtown Great Barrington,” said Eugene 
Carr, festival director of Berkshire Busk. “Performers 
are also eager to be in front of people again.”

continued on page 14

Eugene Carr, festival director of 
Berkshire Busk, says the 10-week 
event looks to bring “a new kind of 
immersive arts experience” to down-
town Great Barrington. “It can help to 
build a sense of community by bring-
ing people together to enjoy the tal-
ent that is here, and is an opportunity 
for performers to share their creative 
passions with the public,” he adds.
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Thistle & Mirth expands 
with restaurant operation

BY JOHN TOWNES
The owners of Thistle & Mirth, a popu-

lar bar at 44 West St., have expanded the 
culinary options in downtown Pittsfield in 
an initiative to keep the business alive dur-
ing the COVID pandemic. At the beginning 
of April, co-owners Austin Oliver and Joad 
Bowman reopened Thistle & Mirth for the 
first time since the COVID-related shutdown 
of businesses in March 2020.

Thistle & Mirth, which opened in 2012, 
was hit especially hard by the pandemic, both 
because of its focus on its role as a bar, and 
its physical size. When state COVID guide-
lines were eased last summer for restaurants 
(including those that sold liquor), Thistle & 
Mirth did not qualify because they did not 
serve food.

“Unlike restaurants, we were not allowed 
to reopen last year because we were only 
a bar,” said co-owner Joad Bowman. “We 
might have qualified if we sold sandwiches 
or something, but that would have been 
impossible because of our size and layout.”

He explained that the 1,100-square-foot 
space is narrow and has a long, wide bar. (Bar 
seating is not allowed by state guidelines.)

“With the capacity limits due to COVID, 
we could only have one table, and served 
a handful of people,” said Bowman. “We 
would not have even made enough to cover 
the cost of opening, so we remained closed.”

He said it seemed especially discouraging 
last June when Gov. Charlie Baker said that 
bars were not likely to be allowed to open 
until a vaccine had been developed.

“At that point nobody had any idea of how 
long that would take,” Bowman said. “Some 
people were saying it might be as long as 
three years. So, we saw two basic choices: 
find a space for dining, or go out of business.”

Fortunately, an answer presented itself 
at the same time, when the bar’s next-door 

neighbor, Berkshire Printing, moved from 
46 West St. to 6 Goodrich St. Bowman and 
Austin leased the adjacent space last July.

“We decided we could poke through the 
wall, and open a restaurant there, which also 
meant we could serve drinks from the bar,” 
said Bowman.

Bowman noted that he and Oliver (who 
had formerly worked at Mario’s in New 
Lebanon, N.Y.) had been exploring options 
for food service before the pandemic. They 
first began working together in 2019, when 
Oliver operated a pop-up kitchen operation 
at Thistle & Mirth. In January, Oliver became 
a partner in the business.

They spent several months extensively re-
modeling the interior of the former print shop, 
including the addition of a new kitchen area. 

For the new restaurant, they decided to 
offer a menu based on ramen, a Japanese 
noodle soup containing a mix of ingredients, 
such as pork, duck, vegetables and spices.

“We chose to serve ramen because Austin 
loves it,” said Bowman. They offer several 
varieties, ranging in price from $12 to $15. 
In addition, they serve varieties of steamed 
buns and bahn mi (a Vietnamese sandwich).

They also serve beer and alcoholic bev-
erages, including the specialty drinks and 
diverse selection of craft beers that Thistle 
& Mirth had became well-known for.

The new space is 1,400 square feet, with 
the capacity to seat 46 people at 10 tables. 

When the space next door to pandemic-shuttered night spot Thistle & Mirth in downtown Pittsfield became 
vacant last summer, the opportunity arose to combine the spaces and establish a restaurant operation in 
what had formerly been a print shop. The new combined operation opened in April. Meanwhile, around the 
corner on McKay Street, the operators of Thistle & Mirth are also planning to open another eatery in the space 
formerly occupied by Flavours of Malaysia, which closed last December due to impact of the pandemic.
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They also have limited seating at a table in 
the adjacent bar area.

At present, service is sit-down only. “We’re 
considering offering take out at some point, 
but right now we’re focused on on-site ser-
vice,” said Bowman.

It is open from 5 p.m. to 9:30 p.m. Tues-
day through Thursdays and closes at 10:30 
p.m. on weekends. Bowman said they plan 
to open for lunch once the operation has 
become more established.

The staff includes eight people in addition 
to Bowman and Oliver.

Bowman described the restaurant’s decor, 
which features large potted plants and other 
features, as “funky. It doesn’t follow any 
standard style.”

He noted that the original bar space will 
retain its familiar appearance, and that the 
two sections complement each other. “The 
new space has a similar look as the bar,” he 
said. “But the bar is dark and funky, while 
the dining area has lighter colors.”

In an initial interview for this story, he 
said their goal was to return the bar section 
of Thistle & Mirth to its former capacity and 
role as a social gathering space when state 
guidelines permit.

That will happen sooner than might have 
been expected just a short time ago.

A revision of COVID guidelines an-
nounced by Gov. Charlie Baker in late April 
set in place a timeline of Aug. 1 for when 
limits on gatherings would be rescinded and 
businesses would again be able to operate 
at full capacity. That, among other things, 
would allow bars to again operate as bars.

Less than three weeks after that announce-
ment, however, Gov. Baker announced on 
May 17 that elimination of remaining COVID 
restrictions would be accelerated to May 
29. Baker attributed this shift to continued 
progress in vaccination rates in the state and 
a steadily declining case load.  

In a follow-up interview, Bowman noted 
that this most recent announcement by Gov. 
Baker was “great news” for Thistle & Mirth.

The elimination of restrictions, he said, 
will allow them to have both restaurant and 
bar operations in the expanded space. “The 
goal is we will keep food service on both 
sides until dinner is over,” he said. “Then 
we will block off the other side and operate 
Thistle & Mirth until closing, the way it was 
before the pandemic.”

He added, however, that the short timeline 
could present some challenges in terms of 
staffing up for full operation by the end 
of May.

While adjusting to these rapid-fire changes 
in COVID restrictions, Bowman and Oliver 
also have another project in the works. They 
have taken a lease on the space around the 
corner on McKay Street in the rear of the 
Central Block that was formerly occupied 
by Flavours of Malaysia, which closed due 
to the pandemic last year.

Pending approval of their liquor license 
application, they hope to open a restaurant 
named the Flat Burger Society there. It will 
feature a variety of burgers based on a flat-
ter patty.

“Someone introduced us to that type of 
burger, and it’s better than thicker burgers,” 
Bowman said. “The best part of a burger is 
the outside, which is caramelized, and it al-
lows more room for the toppings.”

If all goes well, Bowman said they hope 
to open that business this summer.u

BRPC, 1Berkshire join to 
support regional resiliency

The U.S. Department of Commerce’s Eco-
nomic Development Administration (EDA) 
recently awarded an $842,522 CARES Act 
Recovery Assistance grant to the Berkshire 
Regional Planning Commission (BRPC).

The two-year project will fund a range 
of efforts, including expansion of Berkshire 
County’s Comprehensive Economic De-
velopment Strategy (CEDS) to include 
regional resiliency planning; identification 
of priority recovery projects; an overhaul of 
Berkshire Benchmarks, the region’s online 
data clearinghouse; support of workforce 
and industry-building efforts; and technical 
assistance opportunities for local businesses, 
nonprofits and municipalities.

“Positioning Berkshire County for the best 
possible recovery from impacts of the pan-
demic is a top priority,” said BRPC Executive 
Director Thomas Matuszko. “This funding 
supports critical efforts on behalf the future 
economic wellbeing of our region.”

Matuszko noted that local businesses and 
nonprofits will benefit from access to tech-
nical assistance through the EDA-funded 
initiative. BRPC will work with 1Berkshire 
as the primary partner in coordinating tech-
nical assistance offerings. Businesses and 
nonprofits in the Berkshires are encouraged 
to provide their feedback by completing 
a short survey which will help inform 
the comprehensive technical assistance 
program. The survey can be accessed at 
www.surveymonkey.com/r/BERPsurvey2. 
Completed surveys are requested by May 31.

“This survey will provide us the ability to 
identify specific help businesses and organi-
zations need to regain the momentum they 
had prior to the pandemic, and to make them-
selves more resilient for the future,” said Ben 
Lamb, director of economic development at 
1Berkshire. “We will use this feedback to 
build a network of experts who will provide 
key technical assistance to help our region’s 
businesses rebuild stronger than ever.”

Technical assistance will also be available 
for municipalities to support improvements 
to policies and operations for increased 
responsiveness to business community 
needs at the local level, including online 
permitting, revisions to zoning and other 
regulations, and improved communications 
with business owners. A similar survey to 
assess the full range of municipal needs will 
be launched soon.

“This is a fantastic opportunity,” said Jona-
than Butler, president and CEO of 1Berkshire, 
which will also take the lead role in industry-
specific capacity building efforts, primarily 
focusing on industry clusters identified in 
the Berkshire Blueprint 2.0. “This level of 
federal investment into the nuts-and-bolts 
technical assistance our regional economy 
needs is critical, and we are excited to play 
our part to maximize the impact of this effort 
for businesses and organizations across the 
Berkshires.”

Technical assistance programs will initial-
ly be the most visible aspect of the two-year 
project, which will also include behind-the-
scenes work to facilitate progress toward 
economic recovery, growth and resiliency 
in the long term. BRPC staff will expand 
upon the county’s Comprehensive Economic 
Development Strategy to address long-term 

economic resiliency, working with members 
of the CEDS Committee and other stakehold-
ers to develop new protocols for coordination 
during future disruptions. Staff will facilitate 
recovery-oriented projects from the CEDS 
Priority Project list, assisting municipal 
leaders and project managers in bringing 
projects to fruition, and will also seek to 
identity additional grant-eligible projects.

Work to reconfigure and relaunch www.
berkshirebenchmarks.org is already un-
derway, with a focus on improving user 
experience and encouraging a broad range 
of agencies to gain a better understanding 
of existing conditions to support their own 
grant-writing efforts. Advisory teams from 
around the county are providing guidance on 
the most important indicators to measure in 
terms of economic recovery as well as vari-
ous quality of life factors.

“We’re grateful to receive this investment 
in Berkshire County,” said Laura Brennan, 
economic development program manager at 
BRPC. “It allows us to take stock of how the 
region was impacted over the past year, and 
work with our regional partners to develop 
strategies for the future.”u

DO YOU ACCEPT CREDIT CARDS IN YOUR BUSINESS?
NOW IS A GOOD TIME TO GET A FREE ANALYSIS OF WHAT YOU 
ARE PAYING TO PROCESS YOUR CREDIT CARD TRANSACTIONS
If you haven’t had a review in the last year, it is time as rates change.

SPRING-INTO-SUMMER SPECIAL OFFER:
Over the next 3 months, all new accounts will 
receive a $50 American Express gift card as a 
welcoming thank you.
SHOP LOCAL!
It’s a win-win situation – you save money and keep your 
business local supporting our Berkshire economy.

BERKSHIRE MERCHANT SERVICES
Don Raiche • www.BerkshireMerchantServices.com • 413-637-2100

That's going to be
impossible, which is now
to say it can't be done. 
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BY BRAD JOHNSON
Following the pandemic-induced closing 

of their long-established acupuncture clinic 
in northwestern Connecticut in March 2020, 
a Great Barrington couple have reopened at 
a location much closer to home.

On April 15, Alan Rivenson Acupuncture 
began seeing clients in a newly renovated 
office suite in the Healing Arts Building at 
140 West Ave. in Great Barrington, just south 
of Fairview Hospital.

“We’re very glad to be open again,” said 
Michele Emeson, who serves as practice 
manager for the clinic operated by her hus-
band, Alan Rivenson.

“It has been a concern [since closing the 
clinic] that we have not been able to care 
for the people who depended on us,” added 
Rivenson, a licensed acupuncturist who had 
been practicing at the Canaan, Conn., clinic 
since 2006.

Although their clinic was based in Canaan, 
the couple have lived in Great Barrington for 
the past 20 years, making the roughly 12-mile 
commute on a daily basis. That location al-
lowed them to tap other nearby markets in 
northwestern Connecticut and eastern New 
York, as well as the southern Berkshires.

Over the years they compiled a patient 
list numbering in the thousands, whom 
Rivenson helped “move beyond pain and 
illness through the natural healing offered 
by Chinese medicine.”

In the early months of 2020, when the 
COVID pandemic was beginning to reach the 
Northeast, Rivenson said concerns about being 
able to safely remain open began to emerge.

“We had some incidents with people com-
ing into the clinic who had been exposed [to 
others with COVID],” he recalled. “We shut 
down temporarily, and thought it would be 
short term.”

“In the beginning, no one knew what to 
do,” added Emeson, who noted that she 
experienced her own serious health scare in 
that early stage of the pandemic that turned 
out not to be COVID but had some similar 
symptoms and required her to be hospitalized.

As the overall situation developed into 
something more serious, widespread and 
lasting, including the state-mandated shut-
down of nonessential businesses, Rivenson 

and Emeson decided to shutter the clinic 
permanently at that location.

“Acupuncture was not considered an es-
sential service,” said Rivenson. “We didn’t 
see how we could keep the clinic running 
without patients and income.”

Despite not being considered an essential 
service, Rivenson said that acupuncture and 
Oriental medicine play an important role in 
treating a wide range 
of health issues, condi-
tions and injuries.

“We take our prac-
tice very seriously,” 
he said, noting that he 
views acupuncture as 
an adjunct therapy to 
conventional – or Western – medicine.

“We have a very good relationship with 
Western medical practitioners,” he said. “I 
always defer to doctors, and we get a lot of 
referrals from them.”

Transition from IT career
He noted that his own introduction to 

acupuncture came about as the result of 
lingering health issues he was dealing with 
following surgery for a bleeding ulcer some 
20 years ago.

“My own involvement with acupuncture 
came about as a result of addressing side 
effects from surgery,” he said, noting that 
debilitating night sweats had kept him from 
sleeping for months.

At that time, Rivenson was director of 

information technology at a hospital in New 
Jersey, a field he had then been working in 
for 20 years.

It happened that Emeson’s former brother-
in-law was a licensed acupuncturist in 
Pennsylvania, who agreed to visit them in 
New Jersey for a consultation on Rivenson’s 
condition.

“He brought his table and needles,” said 
Rivenson. “I had never 
heard of it, didn’t know 
what it involved or how 
it worked. But after a 
30-minute treatment, 
that was it.”

That initial treat-
ment and the results it 

produced for Rivenson inspired him to learn 
more about acupuncture and, eventually, to 
go back to school to earn a graduate degree 
in acupuncture and Oriental medicine.

Emeson, whose own professional back-
ground is in physical therapy where she 
worked as a physical therapist assistant, 
joined him on that quest. “I actually went with 
him to school [to also study acupuncture], 
but did not finish the program,” she said.

However, the exposure to the field of 
acupuncture she gained in her one-and-a-
half years in the program made her an ideal 
partner when Rivenson was ready to launch 
his own practice.

“It has been very pleasant working with 
Michele all of these years,” said Rivenson, 
crediting her for the successful operation 

of the Canaan clinic, which had three treat-
ment rooms with multiple patients moving 
through at a given time. “Basically, I just 
stick needles in people.”

“It’s a really good thing that we really like 
each other,” added Emeson, “especially after 
this past year.”

While still spending their days together 
as the pandemic has played out over the 
past year, with the clinic closed their per-
sonal interaction has been largely limited to 
themselves instead of patients, friends and 
family. Emeson noted that they both are “avid 
cyclists” and that going out on rides along 
local roadways has been a good way to battle 
the sense of isolation and confinement that 
COVID has engendered.

Path toward reopening
Rivenson and Emeson said that throughout 

the past year they had been monitoring the 
course of the pandemic and trying to plot a 
path toward safely reopening the clinic. Over 
the past few months, some key pieces began 
falling into place, including finding an ideal 
location in town for their new clinic.

“We found the office in February and 
have been renovating the space over the past 
few months,” said Rivenson. The converted 
residential building has a number of other 
offices and is on a section of West Avenue 
that is home to several medical practices.

The development and gradual rollout of 
vaccines was another important factor in their 
decision to reopen. “We were waiting for our 
vaccinations,” said Rivenson, noting that they 
both had been fully vaccinated by February.

“Over the past few months, many more 
people have been vaccinated as well,” added 
Emeson.

Regardless of their vaccination status or 
that of their patients, they said the clinic oper-
ates under safety protocols that have become 
part of the new “normal” over the past year.

“We’re following all the guidelines,” said 
Rivenson, noting that this includes allowing 
only one patient at a time in the clinic, requir-
ing masks, and doing a complete disinfection 
after each visit.

“Before we had three treatment rooms, so 
we had a lot of people coming through the 
clinic,” said Emeson. “With just one treat-
ment room now, and with all the [safety] 
precautions, it will reduce the volume of 
patients that we can schedule.”

The practice has a flat rate of $90 for new 
patient evaluation and treatment, and $75 per 
treatment session after that. “It’s a competi-
tive rate in Great Barrington,” Emeson said.

continued on next page

Clinic reopens in 
new location after 
pandemic pause

After closing their clinic in northwestern Connecticut in March 2020, acupuncturist Alan Rivenson and 
practice manager Michele Emeson are now seeing patients at their new location in Great Barrington. 

“Acupuncture was not con-
sidered an essential service. 
We didn’t see how we could 

keep the clinic running with-
out patients and income.”

Lee Bank & Berkshire Grown
CULTIVATING COMMUNITY
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Rivenson added that there are more acu-
puncturists in this area than in their former Ca-
naan location. “It’s much more competitive, 
but we feel we have a different attitude and 
business model [than other practitioners],” 
he said. “We think of ourselves as a profes-
sional medical business, and we operate our 
clinic that way.”

After being closed for more than a year, 
they acknowledged that it will take time and 
effort to rebuild their patient base.

“I have personally been calling many of 
our former patients,” said Emeson. “Many 
of them – especially back patients – are 
over the moon and wanted to come a few 
months ago.”

In addition to reconnecting with former 
patients, they hope to attract new ones to the 
clinic. “The population here is larger, and 
we look forward to expanding into the Great 
Barrington market,” said Emeson.

Hours of operation at Alan Rivenson 
Acupuncture (413-644-6608) are Tuesday 
through Friday from 10 a.m. to 5 p.m. For 
more information, visit berkshireqi.com.u

Acupuncture practice
continued from page 4

Update
BUSINESS

WAM Theatre will present a special limited 
run of Madeline Sayet’s solo show, Where We 
Belong. This Woolly Mammoth Theatre Company 
film adaptation, produced in partnership with 
Folger Shakespeare Library, will be available for 
digital streaming through WAM Theatre from June 
24-27 only. Proceeds from this limited engage-
ment for WAM audiences will be dedicated to 
furthering and deepening WAM’s accountability 
work. Tickets will go on sale at WAMTheatre.
com on June 1.

Flying Cloud Institute has received funding 
from the Josephine and Louise Crane Foundation 
to support its programs in Pittsfield and Com-
munity Learning in the Berkshires, or “CLuB.” 
Pittsfield programming support includes funding 
a virtual Girls Science Club, with guest scientists 
to inspire the next generation of innovators. The 
club was recently visited by Carrieanne Petrik, a 
geologist and the MVP (Municipal Vulnerability 
Preparedness) Berkshires and Hilltowns regional 
coordinator. Petrik is working with communities 
to find strategies to become more resilient to the 
effects of climate change. Club members learned 
how rural towns such as those in the Berkshires 
are more vulnerable to our changing planet. Fund-
ing also supports CLuB, which is a coalition of 
nonprofit organizations (Flying Cloud Institute, 
Greenagers, Berkshire South Regional Com-
munity Center and Volunteers in Medicine) 
offering remote learning sites for academic sup-
port and cultural enrichment during the pandemic. 
CLuB serves students from kindergarten through 
8th grade in the Berkshire Hills and Southern 
Berkshire Regional School Districts at two lo-
cations in southern Berkshire County. Priority 
placement is given to the children of essential 
workers, who receive skilled assistance with their 
school-assigned academic work, and participate 
in daily enrichment activities.

The Berkshire Regional Arts Integration 
Network (BRAINworks) is releasing the publica-
tion, BRAINworks: Increasing Creative Capacity 
Through Arts Integration in Berkshire County, 
detailing the work to cultivate creative capacity in 
Berkshire County. BRAINworks is a grant-funded 
program supported by the U.S. Department of 
Education’s Office of Innovation and Improve-
ment, and led by Lisa Donovan, professor of Arts 
Management at Massachusetts College of Liberal 
Arts, and Kimberly Roberts-Morandi, assistant 
superintendent of North Adams Public Schools. 
Over the last four years the partnership between the 
district and the college has allowed BRAINworks 
to provide professional development workshops 
focused on arts integration for educators across 
Berkshire County. These workshops, offered in 
collaboration with area arts and cultural organiza-
tions, provide strategies and support for integrating 
the arts into their classroom curriculum. “The col-
laboration between educators, higher education, 
and the cultural organizations of Berkshire County 
has led to the creation of innovative instruction 
and learning experiences,” said Barbara Malkas, 
superintendent of North Adams Public Schools. 
“It has also created an awareness among educators 
of the arts as a major economic contributor to our 
region and the variety of career opportunities for 
our students,” The publication defines arts integra-
tion and demonstrates the BRAINworks model 
and its successful outcomes. It also provides an 
overview of curriculum created by participating 
BRAINworks teachers that has been inspired by 
their learning in workshops they attended. “Over 
the last four years we’ve developed a significant 
body of work that includes protocols for under-
standing the rigor of learning that can unfold during 
the creative process,” Donovan noted. “Our goal 
is to share these promising practices with the field 
so that we can continue to share the power of arts 
integration across Berkshire County and beyond.” 
The publication is available at brainworks.mcla.
edu/outcomes.

For the fourth consecutive year, the City of 
Pittsfield has been selected for the Distinguished 
Budget Presentation Award for the compilation of 
its FY21 annual budget. The award, presented by 
the Government Finance Officers Association of 
the United States and Canada (GFOA), reflects 
the commitment of the governing body and staff 
to meeting the highest principles of governmental 
budgeting. In order to receive the award, the city 
had to meet nationally recognized guidelines for 
effective budget presentation that are designed 
to assess how well the budget serves as a policy 
document, financial plan, operations guide and 
communications device.

Berkshire Community College (BCC) has 
announced the creation of Introduction to Liberal 
Arts, a first-semester course available this fall for 
students declaring liberal arts majors without con-
centrations. With a focus on career and educational 
planning, the course engages students in thinking 
critically about their academic and career plans. 
Faculty involved in developing course content 
represent a range of liberal arts disciplines, includ-
ing communications, biology, music, psychology, 
English and math. “This interdisciplinary approach 
ensures that students get the best possible introduc-
tion to a liberal arts education and build the diverse 
skills employers value,” Liberal Arts Program 
Advisor Matthew Müller said. He explained that, 
because the introductory class is offered in the first 
semester of enrollment, it may help guide “unde-
cided” students into various concentrations earlier. 
In turn, students will be able to take more specialized 
courses within their selected concentration. “The 
course will define what ‘liberal arts’ means, how 
liberal arts skills translate to their lives, and how 
students can effectively market themselves with 
these skills,” added Charles Park, a professor of 
English who developed the course. The Introduction 
to Liberal Arts course culminates in the creation 
of an online portfolio, which students can build 
on as they progress in their careers or continue 
their education.

CL A S SE S  2 0 21 O V E R  80  C O U R S E S  T O  C H O O S E  F R O M!
MAY 24–JULY 2 / JUNE 21–JULY 30 / JULY 6–AUGUST 13

n Online classes

n Hybrid lab  
 science courses

n Undergraduate &  
 graduate programs

n Flexible and affordable

 For more information,  
please call 413-662-5575

Check out our 
summer schedule and 
register for courses: 
MCLA.EDU/SUMMER

THE
PROTECTION 

YOUR BUSINESS 
NEEDS

Burglar Alarm & Fire Alarm Systems
UL Central Station Monitoring
CCTV Systems • Access Control

Heat Loss Monitoring

NEW ENGLAND DYNAMARK
SECURITY CENTER

413-442-5647 • 800-821-SAFE
www.nedynamark.com
Protecting area businesses since 1978

If your plan is to invest in IT  
when it breaks, 
you don’t have a plan.

Expect more.

compuworks.biz

1 Fenn Street  
Pittsfield, MA

413-499-0607 
800-207-1926

The sweetest sound
in any language is

a man's name.
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The City of Pittsfield’s At-Home in Pittsfield 
Program officially launched in late April and is 
accepting applications from interested homeown-
ers in the city. The loan program enables eligible 
homeowners to renovate the outside of their homes 
through a combination of funding from local lend-
ers and the City of Pittsfield. It is designed to assist 
residents who do not have access to traditional 
financing. Eligible repairs that can be funded 
through the program include roofing replacement, 
window and door replacement, porch repairs or 
replacement, chimney repairs and siding replace-
ment. Properties must be owner-occupied and 
may be single-family homes or owner occupied 
multi-family structures with up to two housing 
units. Applicants must have owned their home 
for at least two years prior to Jan. 21, 2021. The 
city is investing $500,000 towards the program, 
which will be managed by the Department of 
Community Development rehabilitation staff. 
Participating local lenders include Berkshire 
Bank, Greylock Federal Credit Union, Lee 
Bank and Pittsfield Cooperative Bank. The 
application and program details, which are also 
available in Spanish, can be accessed via the 
city’s website, cityofpittsfield.org. For questions 
or additional information, contact the Department 
of Community Development at 413-499-9368.

Berkshire Community College (BCC) and 
Westfield State University (WSU) have created 
a partnership designed to encourage and streamline 
the transfer of qualified students from BCC to WSU. 
Known as a “transfer articulation agreement,” the 
partnership awards academic credit for qualifying 
courses completed in the Associate’s Degree in 
Liberal Arts program at BCC and applies them 
toward the requirements for the WSU Bachelor of 
Science in Education (BSE) degree with licensure. 
The agreement provides BCC students seeking to 
transfer to WSU with effective, concise guidelines 
for the application process, including clear infor-
mation on transferring coursework and credits, 
whether completed or outstanding. The articula-
tion agreement was designed to meet the terms of 
the statewide MassTransfer Pathways Program 
in Elementary Education, a collaboration among 
the commonwealth’s community colleges, state 
universities and the University of Massachusetts.

The Jewish Women’s Foundation of the 
Berkshires (JWF), an associate of the Jewish 
Federation of the Berkshires, is soliciting grant 
proposals from nonprofit Berkshire-based organiza-
tions for projects or programs addressing unmet 
needs in the Berkshire community, specifically 
those that meet clients’ basic needs for shelter, 
food, and clothing; promote self-sufficiency; and 
empower youth and young adults. Both Jewish and 
non-Jewish nonprofit organizations are encouraged 
to apply for grants up to $3,500. Grant proposals 
are being accepted via an online application 
available at www.jewishberkshires.org/jewish-
womens-foundation. The deadline for submitting a 
proposal is May 31, with awards to be announced 
in September or early October. In 2020, the JWF 
awarded $38,700 to 12 local organizations.

The Community Development Corporation of 
South Berkshire (CDCSB), with project partners 
Berkshire Housing Development Corporation 
(BHDC), hosted a virtual ribbon cutting ceremony 
on May 11 to celebrate the opening of Bentley 
Apartments at 100 Bridge St. in Great Barrington 
(July 2020 BT&C). “We are celebrating the renewal 
and redevelopment of the abandoned property in 
the center of Great Barrington, and the completion 
of Bentley Apartments’ 45 new affordable rental 
units,” said CDCSB Executive Director Allison 
Marchese. “This is an opportunity to acknowledge 
the success of the CDCSB board and thank our 
co-sponsors Berkshire Housing Development 
Corporation, as well as the statewide team who 
helped create these much needed affordable, safe, 
and healthy homes.” The Bentley Apartments 
complex includes 12 one-bedroom apartments, 22 
two-bedroom apartments, and 11 three-bedroom 
units. Five units are reserved for formerly homeless 
people, with additional units for developmentally 
impaired individuals. Bentley Apartments features 
green building techniques with a near net-zero en-
ergy efficiency. “Being able to provide affordable 
housing and economic opportunity in the Berkshires 
is key to our mission,” said Jim Harwood, CDCSB 
board president. “Local businesses could see an 
uptick in revenue from the increase in people living 
closer to the town center, and they may find a larger 
pool of potential employees who can walk to work.”

Massachusetts College of Liberal Arts’ In-
novation & Entrepreneurship Challenge, held 
virtually from May 3-7, saw the college com-
munity come together to view and vote for three 
winning pitches. The finalists, who pitched their 
business ideas via video, were: Lorenzo Cristo-
folini ’21, Cristo’s Consulting; Jake Ferrara ’21, 
Ferrara Lawn Care; Latisha Hargrett ’21, Strong 
Shoulders; Austin Miller ’21, Get Hooked Bait 
& Tackle; and Andrew Nygard ’21, Wheels Now. 
MCLA President James Birge announced the 
winners in a video on May 7. Austin Miller’s Get 
Hooked Bait & Tackle won first place, which came 
with a $7,500 award. Latisha Hargrett’s Strong 
Shoulders placed second, for a $5,000 award, and 
Lorenzo Cristofolini’s Cristo’s Consulting won 
the $2,500 third-place award. The startup funding 
awards aim to cover inventory, equipment, and 
marketing costs for the three new businesses. 
To watch the business pitch videos, visit mcla.
instructure.com/courses/3265819.

The Berkshire Business & Professional Wom-
en (BBPW) organization is accepting applications 
through June 18 for its 2021 Career Advancement 
Scholarship Program, which supports the unique 
needs of non-traditional women students. Schol-
arship awards of up to $2,500 support women in 
Berkshire County who are currently working and 
also aspire to bolster their careers through contin-
ued education. Grants can be used toward tuition, 
books, travel, childcare or any expenses incurred 
for college, graduate school, vocational programs, 
licensing courses or other areas of professional 
development. Applications can be filled out and 
submitted online at berkshirebpw.org. Recipients 
will be announced in early August. In 2020, BBPW 
scholarships provided $21,000 in support to 22 lo-
cal women. BBPW is a membership organization 
open and welcome to all women in the Berkshires. 
For more information, email bbpwmembership@
gmail.com or visit berkshirebpw.org.

The Southern Berkshire Chamber of Com-
merce will resume its Business After Hours 
events on June 10 with a gathering for chamber 
members only at Magic Fluke, 292 South Main 
St. in Sheffield, from 5:30 to 7:30 p.m. For 
registration information, contact Betsy Andrus 
at 413-528-4284.

Green building services firm Integrated Eco 
Strategy (IES) has helped Harvard University 
achieve Materials Petal certification in the Living 
Building Challenge (LBC) – the world’s most 
stringent green building performance standard 
– for a new Science and Engineering Complex 
(SEC) in Boston. Comprising more than 500,000 
square feet, SEC is the school’s most significant 
new building constructed in a generation and the 
largest LBC project ever built. Harvard’s LBC 
Petal certification for SEC was announced April 
23 at the 15th annual Living Future conference, 
hosted by the International Living Future Insti-
tute, which administers the LBC. Employing 
innovative architecture, advanced technology 
and building materials free of harmful chemicals, 
the eight-story, 544,000-square-foot complex 
will help Harvard advance progress toward its 
Sustainability Plan and achieve its goals to be 
fossil fuel-neutral by 2026 and fossil fuel-free by 
2050. IES began working with Harvard in 2016 to 
help the university achieve materials certification, 
which required contacting each manufacturer of 
every one of thousands of products for the SEC 
building, and requesting transparent disclosure 
of all ingredients, place of manufacture and other 
details depending upon product type. At the outset, 
available materials research methods were at best 
rudimentary: a single product could take 10 or 
more hours to investigate, with data compiled on 
cumbersome spreadsheets. In response, IES as-
sembled a dedicated team of healthy building ma-
terials researchers, and began creating Red2Green 
(R2G), a software platform to streamline research 
and organize documentation. The evolving data-
base helped the team gather and systematically 
record all SEC project research (more than 10,000 
hours of work on 6,000 products over nearly four 
years) and report findings in real time. Research 
time was ultimately slashed to an hour or two per 
product. “Harvard was extraordinarily ambitious 
in undertaking LBC for this project, an investment 
that both changed the industry and paved the way 
for future project teams to make healthier build-
ings,” said Charley Stevenson, IES owner and 
principal. “IES’ research tools and data became 
a lynch pin in the process, and the potential for us 
to recruit talented local workers – none of whom 
had done this work previously – continues to prove 
essential to our company.” Today, IES has also 
become a healthier materials software developer 
with an in-house team, supporting and enhancing 
its role as a green building consultant. Combining 
project management tools and research guidance 
with a continually growing database of more than 
14,000 products from over 3,500 manufacturers, 
R2G ensures that any new building can be better 
for people and the planet, and locks in progress 
to improve each subsequent project. Already em-
ployed on more than 60 projects nationwide, a fully 
scalable version of R2G is nearing completion and 
will soon be available by subscription to design 
teams worldwide. Additional information on IES 
and R2G is available at materiallybetter.com.

The Tamarack Hollow Drum & Dance Fest 
will be held May 29 at the Windsor Town Park 
to support the Tamarack Hollow Nature and 
Cultural Center (rain date May 30). The drum 
fest is part of an annual spring and fall community 
experience to gather and celebrate in the spirit of 
the drum. The event will include intergenerational 
drum classes in person and on Zoom from 10:30 
a.m. to noon and 1 to 2:30 p.m., and an intergen-
erational West African Dance Class at 3 p.m. (in 
person only). Fest proceeds will support the art-
ists and the Tamarack Hollow Nature & Cultural 
Center’s year round environmental education 
for all ages, the “Raise the Roof” fund to build a 
sustainable nature and cultural education center 
and to continue to conserve 32 acres of highland 
boreal forest in Windsor for future generations. 
Email Director Aimee Gelinas at aimee@gaiar-
oots.com to register for drum and dance classes 
(registration required, no walk-ins). To make a 
donation to Tamarack Hollow, visitwww.tama-
rackhollownatureandculturalcenter.org.

On May 4, 1Berkshire celebrated the com-
mencement of the Youth Leadership Program’s 
Class of 2021 via Zoom, where 31 students shared 
the products of their collective impact projects 
with attending family, friends, and regional lead-
ers, and were recognized for their completion of 
the 10-month leadership program. Though the 
class applied to the program prior to the onset of 
the COVID-19 pandemic, public health guidance 
precluded in-person meetings throughout the course 
of the year. As a result, from their kickoff retreat 
over the summer through their commencement, the 
students have participated in the program virtually. 
For their collective impact project, the class was 
organized into five groups and they chose to focus 
on the broad topics of racism and the environment. 
Each group of students addressed these topics in 
its own way. They created social media accounts 
on the topic of racism in schools and in society 
more broadly, organized an anti-racism workshop 
to be held for their peers featuring an expert from 
Multicultural BRIDGE, created a social media 
campaign around reducing the impacts of fast fash-
ion and reducing waste locally, and organized a park 
cleanup. “The past year has been challenging and 
uncertain for us all, but [the Class of 2021] truly rose 
to the occasion,” said Program Director Ben Lamb. 
“[The class] did not shy away from addressing some 
of the most daunting issues our society faces, and 
showed a flexibility and persistence for which we 
should all be proud.” Class of 2021 participants 
were: Isabella Ameen, Jordynn Bazinet, Lauren 
Callahan, Madison Crouse, Jonathan Douhan, Syd-
ney Ferris, Alex Henner, Madelyn Malumphy, Tess 
McCluskey, Leila Paredes, Alyssa Potvin, Zach-
ary Pupo, and Isolena Ungewitter, Pittsfield High 
School; Madilynn Brothers,Zachary Davignon, 
Alexa Macdonald, Elli Miles, Madeline Nesbit, and 
Thomas Peterson, Drury High School; Jonah Hane, 
Catherine McAllister, and Alexis Toomey, Mount 
Greylock Regional School; Julianne Harwood, 
Solia Herndon-Schmid, and Cecilia Kittross, Lenox 
Memorial Middle & High School; Micah Ketchen, 
and Grace Makuc, Mt. Everett Regional High 
School; Bronwyn Dix, The Potter’s School; Isaac 
LeBlanc, Berkshire Waldorf High School; Jocelyn 
Sommers, Wahconah Regional High School; and 
Sienna Trask, Miss Hall’s School.

The Clark Art Institute in Williamstown is 
one of more than 800 museums nationwide par-
ticipating in the Blue Star Museums initiative, a 
program that provides free admission to active 
duty U.S. military personnel and their families 
this summer. The 2021 program began on Armed 
Forces Day, May 15, and ends on Labor Day, Sept. 
6. “We are proud to participate again this year 
in the Blue Star Museums project,” said Olivier 
Meslay, director of the Clark Art Institute. “We 
look forward to welcoming U.S. military personnel 
and their families to the Clark this summer and 
to thanking them for their service and commit-
ment.” Blue Star Museums is an initiative of the 
National Endowment for the Arts in collabora-
tion with Blue Star Families, the Department of 
Defense, and participating museums nationwide. 
Find the list of participating museums at arts.gov/
bluestarmuseums.

After a year running a successful Virtual Farm-
ers Market in 2020, Roots Rising has resumed 
the in-person Pittsfield Farmers Market with the 
season kick-off held on May 15. The market will 
run each Saturday, rain or shine, from 9 a.m. to 1 
p.m. in the First Street Common through Oct. 9. 
“We couldn’t be more excited to have our in-person 
market back in action,” said Jamie Samowitz, 
co-founder and co-director of Roots Rising. “Our 
Market Crew is ready to get to work in expanding 
food access and building community through their 
teen-powered farmers market.” The market has 
pandemic guidelines in place, which will continue 
to evolve in accordance with government guide-
lines. These include requiring masks at all times 
and prohibiting eating or drinking at the market. 
Vendors may not handle or fill reusable bags, but 
shoppers may put their purchases in their own 
reusable bag. The market accepts SNAP, HIP, 
WIC and Senior FMNP benefits as well as debit 
and credit cards. It also offers Market Match, 
a nutrition incentive program for low-income 
residents using SNAP, WIC and Senior FMNP 
benefits that doubles the purchasing power of 
those benefits. For more information about the 
market, visit farmersmarketpittsfield.org.

Allendale Shopping Center
Retail & Commercial Space Available

SIZES & OPTIONS TO SUIT YOUR BUSINESS

ALLENDALE SHOPPING CENTER • 5 CHESHIRE ROAD • SUITE 60 • PITTSFIELD, MA 01201

Convenient Free Parking • Bus Stop at Entrance • Flexible Lease Terms
FOR LEASING INFORMATION CONTACT:

Glenn Langenback • Property Manager
Tel: 413-236-5957 • Cell: 413-464-4211 • GLangenback@verizon.net
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news & notes from the region

Greylock Federal Credit Union and Credit 
Union of the Berkshires (CUB) have reached 
a definitive merger agreement subject to the ap-
proval of the CUB membership and regulatory 
agencies. “We are pleased that Greylock and 
Credit Union of the Berkshires have reached 
this merger agreement,” said Greylock Federal 
President and CEO John Bissell. “We know that 
the credit union difference remains strong in 
Berkshire County. We look forward to completing 
the merger and combining the resources of CUB 
and Greylock to help the community thrive.” 
With final approval of the merger, Greylock 
Federal will assume CUB’s nearly $23 million in 
assets. CUB has approximately 2,000 members 
and operates one branch on Williams Street in 
Pittsfield. Bissell noted that, upon completion 
of the merger, CUB members will have access 
to Greylock Federal’s 12 branches (one is cur-
rently closed due to the pandemic) and 21 local 
ATM locations, as well as a member contact 
center, online and mobile banking services, and 
the resources of the Community Empowerment 
Center on Kellogg Street in Pittsfield. CUB mem-
bers will also enjoy access to business banking 
services, investment services, and insurance 
products. “Credit Union of the Berkshires has 
taken great pride in serving our community and 
our membership for over 80 years,” said CUB 
CEO Melissa Morin. “Greylock’s mission and 
core values align perfectly with Credit Union of 
the Berkshires and that’s why we have chosen 
Greylock as our merger partner.” The merger is 
expected to be completed by late fall of this year.

The Lenox Library will partner with The 
Bookstore to host an event with Alec MacGills, 
Pittsfield native and author of Fulfillment: Winning 
and Losing in One-Click America, on June 6 at 4 
p.m. in Roche Reading Park, next to the Library 
at 18 Main St. Tickets are free but registration 
is required. Details may be found at lenoxlib.
org, and the library’s Facebook page. Masks are 
required for attendees.

The Mahaiwe Performing Arts Center plans 
to reopen for limited-attendance movies, with four 
titles to start: La La Land (2016), May 28; Glory 
(1989), May 29; Cool Hand Luke (1967), June 4; 
and Hairspray (1988), June 5. Each screening is 
at 7 p.m. Audiences will be capped at 75 guests 
to ensure adequate space between pods. Masks 
are required while inside the theater, and six-
foot social distancing will be practiced between 
groups. In preparation for receiving audiences, 
the Mahaiwe has installed a medical-grade air 
management system, established touchless 
ticketing, conducted thorough cleaning and staff 
training, and installed directional signage. All 
Mahaiwe personnel will be fully vaccinated. 
Tickets are $8 for adults and $5 for ages 12 and 
under when applicable. Tickets are purchased in 
advance at mahaiwe.org and will not be sold at 
the box office at this time. Concessions will not 
be sold at this time. 

Flying Cloud Institute will offer a Young 
Women in Science summer program, a week-long 
exploration from Aug. 2-6 that will give female-
identified youth ages 9 to 16 the opportunity 
to investigate science and engineering topics, 
alongside peers who share a love of inquiry and 
discovery. Participants will engage in science, 
technology, engineering, and math (STEM) 
topics in a professional laboratory setting, with 
guidance from women STEM professionals. Girls 
will be encouraged to engage with science top-
ics – from chemistry to ecology to engineering 
and physics – through hands-on projects to solve 
problems and explore hypotheses. “Research 
demonstrates that encouragement from female, 
STEM-professional role models, and opportu-
nities to engage in fun, hands-on, collaborative 
laboratory experiences help young girls succeed 
in STEM fields,” said Flying Cloud Executive 
Director Maria Rundle. “Our Young Women 
in Science programs are part of the revolution, 
changing the messages girls receive so they can 
envision themselves in STEM,” The program 
will be held at Berkshire Community College 
in Pittsfield daily from 9 a.m. to 4 p.m. Tuition 
is $100 for the week-long session, and financial 
aid is available to qualifying families. For more 
information or to apply, visit flyingcloudinstitute.
org or call 413–645-3058.

Lever will host its second Innovation Summit 
at the Berkshire Innovation Center in Pitts-
field on Sept. 23-24. The hybrid format (indoor, 
outdoor and remote) will accommodate anyone 
who wishes to celebrate regional innovation. The 
Summit theme will be “Innovating Innovation” 
and will highlight innovation in rural economies, 
innovation from within mature companies, and 
innovations to make innovation ecosystems more 
inclusive. The program will include opportunities 
for networking, local food, and keynote talks from 
Kenn Turner, CEO of the Mass Life Sciences 
Center; Carolyn Kirk, executive director of the 
Mass Tech Collaborative; and Steve Nielsen, 
CEO of Dycom Inc. The summit will begin with 
the Berkshire Intrapreneur Challenge pitch event 
in which a panel of judges will award a $25,000 
Lever Innovation Grant to the company with the 
most scalable idea and the best go-to-market 
strategy. Lever is currently accepting applications 
from Berkshire companies for the Innovation 
Challenge. To apply or learn more, visit leverinc.
org/challenges.

Following the successful launch of their Busi-
ness Boost Series of webinars, 1Berkshire has 
announced the addition of more sessions in the 
coming months. This series aims to provide a 
broad range of topical guidance and support to 
businesses to help them recover past the CO-
VID-19 pandemic. Previous sessions (which will 
be available for viewing on the 1Berkshire website 
following editing) include Navigating Bias in Your 
Business, Customer Communication Strategies, 
Digital Marketing and Your Business, Opportuni-
ties for Women-Owned Businesses, and Branding 
for the Millennial Market. Upcoming workshops 
include: June 1 – How New Regional Trends Can 
Impact Your Business. June 14 – Managing Your 
Business Finances, June 28 – Family Business 
Succession Planning, and July 26 – Local Supply 
Chain Development. These workshops, which are 
held from noon to 1:30 p.m., are free and open to 
the public. For more information and to register 
for upcoming sessions, visit 1Berkshire.com.

The Lenox Library will partner with The 
Bookstore to host an event with Alec MacGills, 
Pittsfield native and author of Fulfillment: Winning 
and Losing in One-Click America, on June 6 at 4 
p.m. in Roche Reading Park, next to the Library 
at 18 Main St. Tickets are free but registration 
is required. Details may be found at lenoxlib.
org, and the library’s Facebook page. Masks are 
required for attendees.

The Berkshire Athenaeum, Pittsfield’s public 
library, has expanded its library hours for various 
services. The extended hours are now 10 a.m. to 
9 p.m. Monday through Thursday and 10 a.m. to 
5 p.m. Friday and Saturday. During this time, all-
day lobby services at the Wendell Avenue entrance 
are available without an appointment. Curbside 
pickup with an appointment at the Bartlett Avenue 
parking lot is also available. Additionally, limited 
in-person browsing and computer use, including 
Children’s Library visits, will be available for 
up to one hour on even hours. Appointments are 
recommended, as time and occupancy are limited. 
Local history research visits are available by 
appointment. All visitors are required to wear a 
mask for the duration of their visit and must fol-
low social distancing and hygiene protocols. For 
more information, visit www.pittsfieldlibrary.org 
or call 413-499-9480.

Through a collaboration of the Lenox Cham-
ber of Commerce, the Lenox Cultural District 
and the Berkshire Music School, the “Lenox 
Loves Music!” series has returned for a second 
season of weekly live musical performances. The 
13-week series brings live music to downtown 
Lenox with performances at the town dining ter-
race at 31 Church St. Local artists perform each 
week, offering different music genres including 
folk, classical, jazz, rock, blues and fusion. The 
first part of the series began May 16 and runs 
through June 27, with a return for the second 
half from Aug. 29 to Oct. 17. Shows start at 3:30 
p.m. and run approximately 90 minutes to two 
hours. All COVID-19 safety protocols will be 
followed and those who attend will be required 
to wear masks and social distance while enjoying 
the performance. For more information, go to 
https://lenox.org/lenoxlovesmusic/.

MCLA’s Berkshire Cultural Resource Center 
(BCRC) has been approved for a $20,000 Grants for 
Arts Projects award to support the MCLA Institute 
for the Dismantling of Racism. This project will 
educate and support staff members of historically 
white art institutions in creating and implementing 
an anti-racist agenda within the arts, one person 
at a time. BCRC’s project is among the more than 
1,100 projects across America, totaling nearly 
$27 million, that were selected during this second 
round of Grants for Arts Projects fiscal year 2021 
funding. Next summer, four people from the Black, 
Indigenous, and People of Color (BIPOC) art 
community will be invited to stay in residence at 
MCLA to develop and lead sessions on the history 
of racial inequality and representation within the arts 
community and how to dismantle it. Each year’s 
program will be themed around a specific topic that 
centers how to break down systemic racism within 
and through the arts. A call for applications will 
go out to historically white art institutions inviting 
their staff members to participate, learn, and practice 
how to model and promote anti-racist behavior in 
their daily and professional lives. The Institute will 
culminate in an exhibition of work by the selected 
resident artists at MCLA’s Gallery 51, and a public 
presentation of the work by the Institute’s cohort 
and its attendees will be shared with the Berkshire 
County community, and be archived and made 
accessible to the community at large.u

SPECIALISTS IN RESIDENTIAL MOVING & WAREHOUSING. 
LOCALLY & WORLDWIDE.

Proudly serving The Berkshires for over 90 years.
QUALITY SERVICE • COMPETITIVE RATES
A Family Owned & Operated Business Since 1923

visit our website at www.castinemovers.com

ICC MC73444
US DOT 058227

OR TOLL FREE

1•800•225•8068413•499•4982

24 Hour Monitoring & Emergency Service
• SECURITY & FIRE ALARMS • CUSTOM DESIGNS • INTRUSION DETECTION

• TALKING MEDICAL PENDANTS • HEAT LOSS MONITORING • FREE ESTIMATES

MA Lic. #1489C • NY Lic. #12000184861
www.alarmsofberkshirecounty.com

326 Springside Ave., Pitts�eld, MA
413-445-4030 • 800-370-2525

Don’t cry because
it’s over.

Smile because it 
happened.

 STOP & SHOP PLAZA, MERRILL ROAD, PITTSFIELD
 442-6911

 Mark E. Kasuba, Gemologistwww.medwardjewelers.com

Love your graduating girl with the gift that
celebrates how amazing the journey has been.

When a thing is done,
don't talk about it. 
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BY BRAD JOHNSON
American Art Marketing, the company that 

stages the Berkshires Arts Festival, one of 
the region’s largest art and fine crafts events, 
is looking to tap pent-up demand with the 
addition of a second show this summer.

On July 2-4, the company’s established 
festival will return to Ski Butternut in Great 
Barrington. And, to close out the summer 
season, American Art Marketing will hold 
a new Lee Arts Festival in downtown Lee 
on Labor Day weekend. The July show 
will, as usual, have paid admission, while 
the Lee show will be a free event open to 
the public.  

In addition, Rothbard is coordinating 
two Art Walk events which are being held 
this summer by the Lenox Chamber of 
Commerce.

“The Berkshires this summer should be 
swarming with people, who will be coming 
up freely and looking to enjoy a back-to-
normal scenario,” said Rothbard, whose 
company has been holding the Berkshires 
Arts Festival for the past 20 years during 
the July 4 holiday weekend.

That stretch of 20 years was interrupted 
last summer when the burgeoning COV-
ID-19 pandemic caused Rothbard’s festival 
to be cancelled, as was the case with many 
other components of the Berkshire summer 
cultural scene.

The picture will be much different this 
summer, as the state’s timeline for elimination 

of most COVID restrictions has been moved 
up – first to Aug. 1 and now to May 29.

Ironically, this unexpectedly early re-
laxation of restrictions led to a scheduling 
flip-flop for Rothbard and the Berkshires Arts 
Festival as he responded to two COVID-
related announcements made by Gov. Charlie 
Baker over the past few weeks. 

“You never want to change your dates,” 
said Richard Rothbard. “But it became a 
no-brainer with the governor’s announce-
ment on April 27.”

That announcement outlined the new 
schedule of relaxed restrictions on various 
businesses and activities with regard to 
COVID that would be taking effect over the 
next few months.

Among these were increased capacity 
limits for indoor and outdoor events taking 
effect on May 29, and an elimination of those 
limits slated to take effect on Aug. 1.

For Rothbard’s festival, which draws 
thousands of visitors over the course of three 
days, the restrictions in place for the origi-
nal July 2-4 schedule presented a range of 
logistical issues and complications in terms 
of keeping crowd size at the event within 
the new 250-person limit at any given time.

“There’s an appetite for these kinds of 
activities that hasn’t been met for the past 
year,” he said. “There’s a lot of pent-up desire 
to get out and do things.”

So, when the April 27 announcement was 
made that all capacity limits would be lifted 
on Aug. 1, Rothbard made a spot decision to 
move the festival to mid-August.

“When you can go and do business the way 
you always had, you’re going to do it,” he said. 
“It just seemed that this was the way to go.”

Rothbard said switching the dates had its 
own complications – not least of which was 
getting word out to the 150-plus exhibitors 

from around the country who already had 
committed to the July dates.

Little did Rothbard know that, just a few 
weeks after the new guidelines were an-
nounced, a seismic shift in federal and state 
policies on COVID would occur. First came 
the surprise announcement by the federal 
Centers of Disease Control and Prevention 
(CDC), advising that fully vaccinated in-
dividuals no longer needed to wear masks 
or maintain social distancing in most situa-
tions. That was followed by rapid changes 
in COVID policy by many states, including 
Gov. Baker’s May 17 announcement that 
most restrictions would be lifted on May 29 
rather than Aug. 1.

Among the vast and widespread implica-
tions of that accelerated schedule was the 
small fact that the change to August for 
Rothbard’s festival had not been necessary 
after all.

The question for Rothbard quickly became 
whether he still had time to reverse course 
and return to the original early July dates.

Within a few hours of Baker’s May 17 
announcement, Rothbard reached out to 
management at Ski Butternut to let them 
know he would like to return to the original 
dates if they could accommodate that.

It took another two anxious days for him 
to hear back from Butternut. “It’s official, 
the show is coming back to the original 
July dates,” he said in a follow-up phone 
interview shortly before press time for this 
issue of BT&C.

Rothbard noted that this was something 
that his exhibitors were also hoping for, 
since several of them had advised him over 
the prior few weeks that they were unable 
to make the August dates for the festival.

Art Walks and more
Having resolved these complexities for 

his main show, Rothbard said the expansion 
of his art festival activity this summer will 
proceed as scheduled.

Earlier this year, Rothbard announced 

Art shows return 
this summer with 
changes, additions
Two Art Walks planned in Lenox; 
Berkshires Arts Festival adding 
second show in downtown Lee

Richard and Joanna Rothbard, shown outside their American Craftsman gallery in Lenox, will be holding 
their Berkshires Arts Festival on its traditional early July dates after having to cancel the event last summer 
due to the COVID-19 pandemic. They are also introducing a new arts festival in downtown Lee on Labor 
Day weekend, and will be coordinating two Art Walks in Lenox in June and September.
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ENOUGH ALREADY
Let’s probe deeper into how 

your � nances are coping.

plans for American Art Marketing to add a 
second show in Lee on Labor Day weekend, 
Sept. 4-6.

Rothbard’s own shows would be preceded 
and followed by two Art Walk events in 
downtown Lenox. These events, scheduled 
for June 5-6 and Sept. 8-9, are held under 
the auspices of the Lenox Chamber of Com-
merce, which held its first Art Walk last 
September in lieu of the town’s traditional 
Apple Squeeze festival.

Rothbard, who with his wife Joanna owns 
and operates American Craftsman galleries in 
Lenox and Great Barrington, organized that 
show for the Lenox Chamber last year. He 
said the show, which was set up with small 
groups of exhibitors at various locations 
throughout Lenox village to conform with 
social distancing protocols, was very well 
attended, coming at a time when people were 
growing weary of pandemic restrictions and 
cancellations.

He is working with the chamber again this 
year to organize the two Art Walk events, 
which are free and open to the pubic. He noted 
that close to 40 exhibitors are already lined 
up for the June Art Walk, and he anticipates 
that number to grow to as many as 50.

Rothbard said the goal behind holding the 
Art Walk events and additional American Art 
Marketing show was to bounce back from last 
year’s disruption with a robust schedule of 
activities that will bring people to the region 
and support both artists and other businesses.

He also noted that the region has seen a 
real estate boom over the past year, driven by 
many people from metropolitan areas choos-
ing to make the move to the less congested 
Berkshires as the pandemic played on. These 
newcomers represent a potential new market 
for the high-quality art and fine crafts offered 
by exhibitors at these shows.

The company will be cultivating new 
ground with the Lee show on Labor Day 
weekend. Rothbard said this show, which 
will be free, will be held in the town green 
in central Lee. Depending on the number 
of exhibitors, he said additional space 
may be available across Main Street in the 
parking lot of the former Price Chopper 
supermarket.

“We’re looking at between 40 and 100 
exhibitors,” he said. “It’s going to be one of 
the very few shows being held this summer, 
so we’re looking for a good appetite from 
artists.”

Overall, Rothbard said an expanded 
schedule of arts festivals locally reflects a 
nationwide trend – albeit one interrupted 
by the pandemic. “The arts fair business is a 
mega industry,” he said. “There are thousands 
and thousands of shows every year, hundreds 
of thousands of artists participating, and mil-
lions of people attending.”

“All of this adds up to the simple truth 
that people love art shows,” he continued. 
“People want to be outdoors. It’s an enjoyable 
pastime – and this year it’s a ‘now-time.’”u
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BY BRAD JOHNSON
After a three-month trial run during the 

pandemic plagued summer and fall of 2020, 
an outdoor-based startup is looking to take 
bigger strides as it kicks off its 2021 season 
with expanded programs and offerings.

“I’m doing this because I really believe 
in it,” said Mindy Miraglia, proprietor of 
Berkshire Camino, a company that provides 
a variety of guided walking tours throughout 
the county. “I’m going big this year because 
I really want to put wind in the sails and see 
if this can take off.”

For Miraglia, going big means assembling 
a team of employees to serve as lead guides 
and “sweeps” – staffers who bring up the 
rear and provide assistance if needed – for 
a regular schedule of small-group walks and 
hikes ranging from one-hour to half-day to 
multi-day excursions.

“I’m looking to build a crew of people who 
share my vision for this, and who can facilitate 
the experience that we offer,” she said, noting 
that she plans to have as many as eight part-
time employees on staff this summer.

Miraglia’s vision for Berkshire Camino 
was inspired her own trek of a much greater 
magnitude a few years ago – a solo pilgrim-
age along the 500-mile Camino de Santiago 
in northern Spain.

Her decision to make this pilgrimage – a 
town-to-town trek taken by thousands of 
people each year – came at a time when 
Miraglia found her own life at a crossroads.

“The seed for Berkshire Camino was 
planted on a day in 2017 when I walked 
away from a comfortable job and a steady 
paycheck in search of, well, I wasn’t sure 
what,” she recalled.

Miraglia grew up in the Berkshires and left 
soon after graduating from Pittsfi eld High 
School in 1982 for college and a career in 

advertising in New York City. A company 
transfer to Scottsdale, Ariz., in the early 1990s 
resulted in a 17-year stay in that Phoenix 
suburb, during which she started her own 
market research consultancy.

She was reacquainted with the Berkshires 
when her passion for yoga brought her to 
Kripalu Center for Yoga & Health in Stock-
bridge in 2008. This led to a subsequent 
visit during which she became involved in 
Kripalu as a residential volunteer and doing 
research into yoga.

“I fell in love with being part of Kripalu and 
rediscovered the Berkshires,” she said. This 
led to her decision to leave Arizona behind 
and move to the Berkshires on a permanent 
basis in 2011.

In October 2017 she left Kripalu, facing 
what she described as “career and fi nancial 
uncertainty” and a need “to take account of 
where I was in life.”

Four months later she found herself in 
Spain, beginning her pilgrimage along the 
Camino de Santiago, an experience that 
she described as life changing. “I learned 

fi rst-hand that we see who we really are 
when pushed outside of our comfort zones,” 
she said. “What most surprised me was the 
discovery of how tenaciously I am able to 
power through challenges.”

Business concept takes shape
Her experience walking the Camino de 

Santiago was followed by a second trek in 
September 2019. In between the two, she 
also began envisioning business possibilities 
inspired by her walk. Initially, her concept 
centered around establishing hostels in the 
region, a type of shared accommodation that is 
common in other countries but less prevalent 
in the U.S. Miraglia said she felt it would be a 
good fi t for people coming to the Berkshires 
for guided walks and other activities.

“The experiential programming would be 
a smaller part of it,” she said. “I was looking 
at providing accommodation that would be 
appealing to people aiming to take in what 
the region has to offer.”

In 2019, she participated in the Business 
Bootcamp program presented by 1Berkshire, 
the region’s economic development organi-
zation, where she continued to work on the 
hostel and experiential tourism idea.

Later that year, after returning from Spain 
and her second walk, she was accepted into 
the business accelerator program presented 
by Entrepreneurship for All (EforAll), an 
organization that offers support and resources 
to small business startups.

That 12-week program began in January 

2020 with live sessions but later shifted to 
remote meetings as the COVID pandemic 
took hold. Along the way, Miraglia and her 
business concept also went through some 
transitions.

“I had a reckoning with myself,” she said. 
“I saw that I was not in a position fi nancially 
to establish my own hostel.”

This reality check led her to shift more 
fully to the experiential model, with a focus 
on providing curated group tours to visitors 
and residents alike.

Then, however, COVID came into the 
picture.

“I made that pivot at the same time the 
pandemic hit,” she said, adding that the 
uncertainties surrounding the heath crisis 
left her questioning whether she could pro-
ceed with her plans. Gradually, as it became 
clear what would be possible under COVID 
restrictions, Miraglia adapted her plans for 
Berkshire Camino to those guidelines and 
set out to test her concept.

She saw that, as a small group tour busi-
ness, Berkshire Camino would be well 
positioned to offer people an opportunity 
to get out and experience the world around 
them at a time when so many other activities 
were curtailed.

She developed a short list of half-day walks 
on a combination of trails and roadways that 
would allow groups of up to eight guests to 
maintain social distance while also being 
part of a group activity.

“I started testing this last summer,” said 
Miraglia, adding that from August to October 
she conducted 20 half-day walks, with groups 
comprised of a mix of solo participants, 
couples and families.

“The lesson learned was that there is an 
appetite for this,” Miraglia said,

Full-scale launch
Building on that lesson, Miraglia spent 

the winter months planning for a full-scale 
launch of Berkshire Camino this spring. That 
included developing a regular schedule of 
half-day walks each Saturday and Sunday. 
These walks are primarily from town to town 
– such as Lee to Lenox or South Egremont 
to Great Barrington – with routes done on a 
rotating basis. They range from fi ve to nine 
miles and three-and-a-half to fi ve hours.

“I have about 70 on the schedule now,” 
she said, adding that the number will grow as 
the season progresses. On some days where 
bookings are high enough, she may add an 
additional walk. There’s also fl exibility to add 
midweek walks for businesses or organiza-
tions looking for a team-building experience.

At the start of Berkshire Camino’s 2021 
season, which began May 1, the half-day 
walks have been primarily based in south 
county. Miraglia said additional routes, such 

GETTINGstarted
BERKSHIRE CAMINO

Spanish adventure 
leads to business 
offering range of 
local walking tours

Berkshire Camino owner Mindy Miraglia (left) joins Joanna Ezinga at Lilac Park in Lenox just before the 
start of their fi rst guided walk of the season on May 2. Ezinga is among several part-time employees 
Miraglia is hiring as guides for the company’s schedule of half-day walks throughout the Berkshires. 
Miraglia is also offering shorter “Walkabouts” on Friday afternoons in a rotating schedule of town centers.
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as Lenox to Pittsfi eld and Williamstown 
to North Adams, will be added later in the 
season.

The half-day walks are currently limited to 
seven guests, which coincides with the capac-
ity of the new Toyota minivan that Miraglia 
purchased to provide transportation back to 
the walk’s starting point. “The new van has 
room for seven, plus a driver,” she noted.

There is also a Lenox Village Loop walk 
that begins and ends at the same place. 
Capacity for that walk rises to 10 since no 
transportation is involved.

“My goal this year is to get 400 people on 
the half-day walks,” she said.

While Miraglia led all of the walks in 
2020, she said she anticipates doing only 
a small number of them this year, with her 
staff handling most of them. “I’ll be leading 
sometimes, maybe 20 percent,” she said. 
“Often, I’ll be driving the van.”

She will, however, be leading all of the 
Walkabouts, a new walking experience she 
is adding this year. “The Walkabouts are 
a one-hour stroll around town that I’ll be 
testing this year,” she said. Typically held 
Friday afternoons, the roughly two-mile 
tours will allow guests to explore the town, 
learn interesting historical tidbits and get a 
sense of what’s going on and worth visiting 
later on in their stay.

Miraglia noted that the Walkabouts are 
scheduled with visitors to the area in mind. 
“Often, people coming here for a visit ar-
rive on a Friday,” she said, adding that 
the Walkabouts are scheduled early in the 
afternoon to give visitors arriving before the 
conventional 3 or 4 p.m. check-in time for 
lodging something fun and interesting to do.

Like the half-day tours, the Walkabouts 
will be held in different town centers on a 
rotating basis. Group size is limited to 10 
guests.

Miraglia noted that guests on the Walk-
abouts may also become interested in 
Berkshire Camino’s other offerings. “I see 
it as a feeder system for the half-day walks,” 
she said.

At the other end of the spectrum, Berkshire 
Camino will also be introducing multi-day 
tours later this season. Miraglia said these 
walks cover about 30 miles over three days, 
during which guests carry only what they 
need for the day while their other luggage is 
transported to and from stops along the route.

“We have two of these tentatively sched-
uled for September,” she said, with one in 
the southern Berkshires and the other in 
north county.

These multi-day walks, she added, are 
designed to give guests more of taste of 
what walking the Camino de Santiago is 
like. However, the company’s van will be on 
hand in the event of hazardous weather or if 
a guest wants to cut the day short.

She is working with a number of lodging 
venues to provide customers with a choice 
of accommodations during the four-night, 
three-day excursions.

Down the road, she said, she would also 
like to extend the multi-day tours even far-
ther. “The ultimate vision is that people will 
walk all the way from south county to north 
county,” she said.

Pricing structures for the multi-day walks 
are still being developed. Prices for the 
half-day walks are $80 per person ($150 for 
couples/companions on the same booking). 
For Walkabouts, the cost is $20 per guest 
($10 for those under 18).

Target market
While Berkshire Camino walks are de-

signed to appeal to all ages, Miraglia said 
that, based on her own experience walking 
the Camino de Santiago and on her market 
research, guests will tend to skew toward 
middle age individuals and couples.

“Most of the people on the Camino de 
Santiago are over 50,” she said, noting that 
these are the people with time and money for 
that kind of adventure. That refl ected her own 
experience, doing both of her pilgrimages as 
a fi fty-something solo walker.

She said she anticipates that women 50 and 
over from out of the area will be the “beach-
head customers” for Berkshire Camino.

Unlike last summer when many of the 
region’s cultural offerings were on pause, 
this summer’s schedule will be a little closer 

to normal, as COVID restrictions are further 
relaxed and live performances at places like 
Tanglewood and Jacob’s Pillow resume.

Miraglia said she sees this as a plus for 
Berkshire Camino in that it will draw more 
people to the region who may want to aug-
ment their visit with one of her walks.

“There’s more of a cultural draw this year, 
and I will be working to reach more of the 
people coming here for that,” she said.

That process includes reaching people who 
are in step with what Berkshire Camino is 
offering and who are prepared to make it a 
memorable and enjoyable experience.

“I want to make sure I’m attracting the 
right people,” she said. “I want to deliver on 
what I am promising, which is an experience 
that resonates a long time after the journey 
has ended.”

For more information about Berkshire 
Camino, visit berkshirecamino.com.u

spotlight on new business ventures

With Joanna Ezinga as lead guide and Mindy Miraglia as the sweep at the rear, a small group of customers 
head down West Street on the half-day Lenox Village Loop, Berkshire Camino’s fi rst walk of the season.
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BY JOHN TOWNES
Electro Magnetic Applications Inc. (EMA) 

is about to reach a significant milestone, with 
the completion of its simulation chamber 
at the Space Environment and Radiation 
Effects (SERE) test facility that replicates 
conditions in space.

Located at EMA’s office and lab in the 
Berkshire Innovation Center (BIC) off East 
Street in Pittsfield, the SERE facility is 
the first of its kind in the world. It enables 
designers and manufacturers of materials, 
structures and components used on space-
craft to conduct comprehensive testing and 
analysis of their products in a chamber that 
simulates conditions in space.

By the end of June, EMA expects to com-
plete the final elements of its testing chamber, 
which was constructed and installed in 2019. 
This will enable the company to offer a wide 
range of additional testing and analysis.

“This takes us to a new level,” said Jus-
tin McKennon, principal scientist at EMA. 
“With the complete facility up and running, 
it will significantly expand our capabilities 
and the services we can offer.”

He added that the market for such services 
is growing rapidly with the push toward com-
mercial and public-sector activities in space.

“Reliability in space is paramount,” McK-
ennon said. “The technology and techniques 
that EMA is developing will allow for com-
panies in a variety of sectors to understand 
how materials and devices will behave in the 
harshness of space.”

EMA was the first tenant in the BIC and 
occupies a 1,500-square-foot office and lab. 
They currently have a full-time staff of four.

Although EMA’s Pittsfield operations are 
relatively modest in terms of physical size 
and workforce, public officials and others 
involved in regional economic develop-
ment initiatives believe it has the potential 
to have a significant 
impact on the overall 
mix of industries in the 
Berkshires, especially 
in the technology and 
innovation economy.

In March EMA re-
ceived a $429,000 grant from the state 
through the Massachusetts Manufacturing 
Innovation Initiative (M2I2) to support the 
development of new specialized equipment. 
It has also received $140,000 from the city’s 
economic development fund, and $65,000 in 
tax incentives.

“Thanks to this Massachusetts Manufac-
turing Innovation Initiative award, Pittsfield 
will become home to the first-of-its-kind, 
commercially available facility that can rep-

licate the environment in space,” said Gov. 
Charlie Baker in the announcement of the state 
grant. “The new facility will help advance 
the commonwealth’s position as a leader in 
aerospace technology, while strengthening 

the Berkshire region’s 
reputation as an at-
tractive location for 
innovation.”

When asked what 
he believes the actual 
impact of EMA’s pres-

ence will be, McKennon said there is a range 
of potential results.

“The most optimistic scenario is that, as 
we scale up, the presence of this could bring 
in other companies who produce equipment 
and technology for space who use our ser-
vices regularly and want to be located near 
us,” he said.

Whether or not that happens, he continued, 
EMA’s presence will definitely raise the 
profile of Pittsfield as a center of innovation 

among members of the space industry and 
the technology sector, as well as government 
officials, the scientific community and others.

“It’s a new and novel technology,” McK-
ennon said. “Many people, including high-
level decision makers, will be coming here 
to witness the testing. That will give greater 
exposure to Pittsfield and Berkshire County 
overall and may help to convince other 
companies of the benefits of locating here.”

Specialized focus
Based in Lakewood, Colo. (a suburb of 

Denver), EMA was founded in 1977 by David 
Meriwether and Rod Perala. In 2019, exist-
ing staff members Cody Weber, Matt Miller 
and Tim McDonald purchased the company.

EMA’s focus is on the effects of electro-
magnetic energy and radiation environments 
on how materials survive and degrade, how 
systems interact, and the operations of equip-
ment and processes.

McKennon explained that objects and 
systems are affected by many different fac-
tors and environmental characteristics, such 
as atmospheric conditions, air quality, wind, 
moisture, the wear and tear of usage, and 
natural deterioration over time. Electromag-
netic energy is one of those factors.

“Equipment and operations can be affected 
by the presence and interactions of different 
sources of electromagnetism in the vicinity,” 
said McKennon.

This ranges in scale from the sub-atomic 
level of protons and electrons to tiny elements 
of a circuit to larger components, structures 
and operating systems. The effects can take 
many forms, from subtle and unseen to more 
extreme impacts, such as lightning

As an example, he continued, one of 
EMA’s areas of expertise is the mitigation 
of power-line induction effects on railroad 
signal and communications systems.

EMA produces software and consulting 
services to study, test and analyze the effects 
of electromagnetic factors. Its customers 
include private-sector corporations, NASA, 

TECHNO vision
CHAMBER OF SECRETS

Liftoff coming up 
for EMA’s space 
simulation facility

The current team of scientists at the Pittsfield office of Electro Magnetic Applications (EMA) – Casey 
Peirano, Justin McKennon, Brian Wood  and Greg Wilson – are shown with the space simulation chamber 
that will be at the core of the company’s test facility at the Berkshire Innovation Center. (EMA photo)

“With the complete facility up 
and running, it will signifi-

cantly expand our capabilities 
and the services we can offer.”
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the military, other government agencies, 
and contractors.

The products and systems EMA works 
on include aircraft and aeronautic equip-
ment; satellites, rockets, and other objects 
used in space; railroads and other ground-
transportation vehicles; electric power sys-
tems, and anything else that is affected by 
electromagnetic energy.

EMA provides expertise and services 
for differing purposes, including the initial 
product research, design, development, manu-
facturing, quality control, testing, acceptance, 
certifi cation and operations. It provides ex-
pertise on material selection, quality control, 
safety and adherence to regulatory require-
ments. The processes can incorporate physical 
observation, data analysis, physical testing, 
and computer modeling and simulations.

“For example, product testing can be 
expensive, and we’ll analyze a product and 
determine exactly what type of testing the cli-
ent will need to have done,” said McKennon .

Space base
The Pittsfi eld branch has two basic roles 

within EMA. It works with clients on the same 
type of earthbound and aeronautical projects 
that the overall company does. In addition, it 
is the focal point for EMA’s expansion into 
space-related services.

“In some respects we’re a carbon copy 
of the Colorado offi ce,” said McKennon. 
“At the same time, with the space environ-
ment chamber, we’re also the lead for space 
simulation testing.”

The core of the facility is a three-by-
five-foot vacuum chamber connected to 
equipment that creates a simulation of the 
electromagnetic environment of space.

These conditions are created by particle 
accelerators that shoot electrons, protons 
and other elements of the electromagnetic 
spectrum and radiation. EMA’s chamber is 
equipped with dynamic shuttering and control 
capabilities, allowing for complete customiza-
tion of the environment inside it during testing.

This allows for complex evaluations of 
different conditions a product might be sub-
jected to, based on its orbital path around the 
earth, and location in space for vehicles that 
are travelling to other destinations, as well 
as eclipse conditions and other environments 
and situations.

“It basically shoots electrons, protons and 
other forms of electromagnetic energy at the 
object inside,” McKennon said.

The conditions in the chamber can be 
adjusted to more concentrated levels than a 
material or craft would normally encounter, 
to analyze how it will be affected under stress 
or over time.

McKennon grew up in the Springfi eld 
area, and has a master’s degree in electrical 
engineering. He moved to Pittsfi eld in 2012 to 
work at General Dynamics. He then became 
chief engineer at NTS Lightning Technolo-
gies in Pittsfi eld.

He was professionally acquainted with the 
people at EMA, and that led to a job offer.

“We discussed it, and I agreed to work for 
them if I could continue to live here,” said 
McKennon. “I’m rooted here, and this is 
where my wife and I want to raise our kids. 
The company was initially hesitant because 
remote working was new to them. But we 
negotiated, and they agreed to set up an offi ce 
here, and that led to establishing the space 
testing center here.”

McKennon said they are planning to ex-
pand, and are actively recruiting employees.

“We have the same challenges in hiring as 
other companies here,” he said. “The work 
requires specifi c abilities and expertise, and 
attracting people here is not easy. Many of 
them prefer to go to a larger area where there 
are more bells and whistles. But our goal is 
to add at least three more people by the end 
of the year.”

Overall, McKennon said he is optimistic 
about the potential for the company’s opera-
tions here. “We already have many companies 
eager to start testing here,” he said. “And 
the demand will only continue to grow.”u
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Those performers will include individual 
musicians and bands playing in various styles, 
such as jazz, folk, classical and world music. 
The festival will also feature dancers, jug-
glers, spoken-word readings and theatrical 
performances, and other activities suitable 
for the setting.

“We are encouraging diversity, and it’s 
open to performers of all ages, skill levels 
and backgrounds,” said Carr.

There is no cost to apply to perform. 
Participants who are selected will be paid a 
$75 stipend, plus whatever they earn in tips. 
Applications are being accepted through 
early June at the event’s website, www.
berkshirebusk.com.

Applicants can come from anywhere. “We 
can’t provide over-
night accommoda-
tions, so most perform-
ers will probably come 
from areas within an 
hour’s drive,” said 
Carr. “But if some-
one wants to arrange 
their own housing and 
wants to come, they’re 
welcome, too.”

The event was created to help Great 
Barrington recover from the impact of the 
COVID-19 pandemic, which suppressed 
tourism, business levels and cultural activity 
last summer.

While summer 2021 is expected to bring 
back some level of normal activity, there will 
still be constraints on experiencing music 
and art in small, enclosed spaces. Carr said 
the outdoor performances will help to bridge 
this gap by bringing a celebration of the arts 
to the streets.

Since the initial organizing phases, the 
severity of the pandemic has gradually less-
ened, and the state has signifi cantly eased its 
limits on gatherings, although the course of 
the pandemic remains uncertain.

Carr emphasized that the festival has 
been designed to provide a safe setting for 
performers and spectators, and is modeled 
on measures such as outdoor public dining 
areas and performances last summer.

He noted that everyone who attends is 
expected to adhere to all state and local 
guidance with respect to social distanc-
ing as well as any rules established by the 
stores and restaurants they may visit. He 
added that performance locations have 
been selected to offer a good deal of room 
for spectators to enjoy performances and 
still be protected.

Broader benefi ts
At the same time, Carr said, the festival’s 

potential benefi ts and role transcend the 
pandemic.

“It can help to build a sense of community 
by bringing people together to enjoy the 
talent that is here, and is an opportunity for 
performers to share their creative passions 
with the public,” he said. “It adds to the 
vitality of downtown.”

He noted that such activity can also en-
hance the cultural mix of the Berkshires.

“It adds another level to the wide variety 
of culture that is already available here,” he 
said. “It’s a form of community and culture 
that is accessible to everyone without the 
need to buy tickets and reserve seats.”

Carr also described Berkshire Busk as an 
economic initiative.

“It’s an innovative model for economic 
development through the arts,” he said. 
“Encouraging people to come downtown 
also brings more customers for stores and 
other businesses here.”

Great Barrington Town Manager Mark 
Pruhenski noted that the concept ties in with 
the town’s revitalization strategies.

“We see this festival as an innovative and 
creative way to help ensure that the stores 
and restaurants in our downtown district re-
cover from the pandemic, and the many new 
stores just opening up do so successfully, “ 
said Pruhenski.

Carr noted that while busking festivals 
are relatively limited in the United States, 

there are several that have become well 
established. They also are common in other 
countries.

From arts to technology
Carr, a cellist, is a native of Long Island 

who lived in New York City before moving to 
Great Barrington 10 years ago. He described 
his background as a combination of culture, 
entrepreneurship and technology.

He earned a degree in Cello Performance 
at the Oberlin Conservatory at Oberlin Col-
lege, and an MBA from Columbia Business 
School.

“I was trained as a musician, and while 
I was in school I found I also have an en-
trepreneurial orientation,” he said. “So I 
combined those by going into arts manage-
ment. That took me into technology and the 
business world.”

He started his career in arts manage-
ment and event production as the ex-

ecutive director of the 
American Symphony 
Orchestra and Concor-
dia Orchestra, where 
he produced concerts 
at Carnegie Hall and 
Lincoln Center.

In 1995 he launched 
his first technology 
venture, a pioneering 
online national arts 

listing and ticketing site, CultureFinder.
com. He co-founded and served as CEO 
of Patron Technology and PatronManager.
com. He also founded ALO.ai, a com-
munications company. He later sold those 
companies.

Carr is co-chairman of LaunchU, an Ober-
lin alumni-led entrepreneurship program 
which mentors young entrepreneurs around 
the world. He is the co-author of Breaking 
the Fifth Wall: Rethinking Arts Management 
for the 21st Century.

Seed planted last summer
Carr said the idea for the Berkshire Busk 

festival was inspired by his experience as 
a cellist in a jazz ensemble that performed 
outside the Triplex Cinema in downtown 
Great Barrington last summer.

“It was such a great experience that I 
started thinking about ways that it might be 
encouraged, and that led to the concept of a 
festival,” he said. “I spoke with town offi cials 
about it, and they were very supportive. It 
grew from that.”

Carr also talked with business owners, 
cultural organizations and other residents. 
A collaborative group with a 13-member 
advisory board was formed to organize the 
festival (www.berkshirebusk.com/about-us/
team). The organization also has a fi scal 
sponsorship agreement with the Nonprofi t 
Center of the Berkshires.

Berkshire Busk is fi nancially supported by 
sponsors and private donors. Its lead spon-
sors include Calyx Berkshire Dispensary, 
Depart Wine, Warrior Trading, Berkshire 
Money Management, and the Downtown 
Great Barrington Cultural District. It also 
has over 20 other businesses and organiza-
tions as sponsors (www.berkshirebusk.com/
sponsors).

The organization has a paid part-time 
production manager and two interns. They 
may hire additional people to help set up 
events. Carr, who works as a volunteer, said 
they are also recruiting other volunteers to 
help operate the festival.

They are setting up sites and getting per-
mission of nearby businesses. “A number 
of businesses contacted us on their own to 
request having a performance space by their 
site,” Carr said.

Sites and schedules will be distributed pub-
licly and will be available on the Berkshire 
Busk website.

In addition to organizing Berkshire Busk, 
Carr will also be among the performers, 
adding his Zeta electric cello to an ensemble 
that will be playing at various locations 
throughout the festival.

“I’m a member of the Mary Ann Palermo 
Band, which will be performing at the festi-
val,” he said. “I hope and expect that I’ll sit 
in with the band during the festival.”

That, however, will depend on other de-
mands on his attention from an operational 

COVERstory
Berkshire Busk!
continued from page 1
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perspective. “Since I’m the one running 
things, we’ll have to see how things go 
operationally,” he said. “I’m going to guess 
that, after a few weekends of operations, 
things will run smoothly enough that I can 
step away and play with the band.”

He noted that the organization is providing 
detailed guidance for participating buskers 
on general protocol for the festival, including 
amplification, props, signage, manners and 

other matters to help make sure the event is 
enjoyable for all involved.

When asked whether Berkshire Busk will 
be a one-time or recurring festival, Carr said 
they are presently focusing on this year’s 
event and not making long-range plans.

“We’re deliberately starting on a relatively 
manageable basis,” he said. “After that, 
we’ll see how it goes. But it certainly has the 
possibility of becoming a regular event.”u

Eugene Carr, who has a background in the arts, entrepreneurship and technology, is also a professionally 
trained cellist. He will be among the festival’s performers as a member of the Mary Ann Palermo Band. 
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OUR region

BY JOHN TOWNES
The most prominent section of the Tri-

plex Cinema building in downtown Great 
Barrington is its multiplex theater on the 
main floor.

However, two new retail tenants on the 
top level of the building hope to create a 
fresh focus of activity on its upper level at 
70 Railroad St.

One of these tenants is Hey Day, an existing 
business that moved into the Triplex building 
from its previous location at 319 Main St. 
The other is Rob’s Records and Audio, a new 
business started by Rob Brannock.

The two businesses are in a section of 
the building that was formerly occupied 
by Community Access to the Arts (CATA), 
which has relocated to 420 Stockbridge Rd.

“We like to call this the penthouse of the 
Triplex,” said Eileen Ward, owner of Hey 
Day.

The street frontage of that level of the 
Triplex is somewhat unusual. While there 
are three street level windows on Railroad 
Street, the entrances to the two adjacent 
retail spaces occupied by Rob’s Records 
and Hey Day are at the top of a short flight 
of outdoor steps. There is also a terrace on 
that level.

Ward noted that the owners of several 
recent businesses have been working together 
to enliven that section of upper Railroad 
Street, where the street curves to the north.

One of their goals this summer is to estab-

lish the terrace at the Triplex building as a 
gathering spot with public tables and chairs.

Ward said that she, Brannock, and other 
adjacent business owners are planning to 
sponsor live music there on weekends, with 
snacks and beverages as well as impromptu 
outdoor sales there.

Among other business owners who are 
collaborating on that, she said, are Michael 
Wainwright, a ceramics and glass artist in 
Sheffield, who has opened a new gallery, 
home decor store and framing business next 
door at 80 Railroad St.; and Daire Rooney and 
James Corcoran, who late last year opened 
Marjoram + Roux cafe at 47 Railroad St. 
(January 2021 BT&C).

“There’s a nice community that’s devel-
oping here,” Ward said. “We all help each 
other out and refer people to each other’s 
businesses.”

Pandemic push
Hey Day (646-298-5439) sells a combina-

tion of recycled vintage clothes and other 
items, as well as the work of Berkshire art-
ists and other products made in the region.

Ward said that, in part, the move of Hey 
Day from its former site on Main Street was 
prompted by the COVID pandemic.

“Before that, business was great,” she said. 
“Then it dropped significantly because of 
COVID, but my rent stayed the same. After 
a while I realized I’d either have to close or 
move to something less expensive.”

She found that the space in the Triplex, 
which is owned by Richard Stanley, was 
available at a lower rent, and made the move. 
Hey Day’s former location had 4,000 square 
feet and the new one is 1,000 square feet.

Although Ward made the move for practi-
cal reasons, she said it has worked out to be 
better for her business overall.

“The other space was too big for what I 
really needed,” she said. “This has allowed 
me to focus the business and make it more 
manageable. I still carry the same types of 

merchandise, but I’m concentrating more 
on the items people wanted. And this is a 
great space, with a wonderful view. I’m in 
heaven here.”

Ward added that she plans to continue the 
activities that Hey Day previously hosted, 
such as live music and student creative 
workshops, among others.

Ward closed the Main Street store about 
three months ago. “Since then I’ve been 
moving my inventory 
here, and setting up the 
new store,” she said in 
an early May interview.

She added that, while she was not officially 
open until mid-May, with a Grand Opening 
scheduled for Memorial Day weekend, she 
continued to do business before that. “People 
found out I was here and stopped in,” she said.

Ward said she believes this will be a busy 
summer in Great Barrington. While COVID 
is still a factor, she believes that people are 
more inclined to go out in public again, with 
the vaccines and other positive trends.

“I can already see the difference,” she said. 
“I see many more people walking around 
compared to last year at this time.”

Community interaction
Meanwhile, Hey Day’s neighbor, Rob’s 

Records, is slated to open May 22.
Brannock said his goal is to establish a 

traditional record and music store, as a site 
for browsing and community interaction.

“I want to establish a record store that 
would be like the ones I grew up with,” he 
said. “I also wanted to establish a place for 
community. Great Barrington needs more 
businesses where people can come and hang 
out without feeling like they have to buy a 
$200 pair of gloves or something.”

The shop is about 400 square feet, but 
Brannock said that is sufficient room. Racks 
have been built that can hold many records, 
as well as displays of audio equipment.

“It’s surprising what you can do with a 

space this size if you plan and design it very 
carefully to make the most of it,” he said.

When asked how long he had been plan-
ning the business, Brannock replied: “Since 
I was in the sixth grade.” He explained that 
he developed a love of music at an early age, 
helped along by his brothers who were also 
passionate about music.

“When I was about 11, a teacher asked me 
what I wanted to do when I grew up,” he said. 

“I immediately replied 
‘Open a record store.’“

He said music con-
tinued to be a passion 

as he grew up. “Music is very impactful, 
and was always my go-to activity,” he said. 
“It helped me get through difficult times.”

Along the way, he gained the technical and 
business knowledge necessary. From 1992 to 
2003, he worked at Tune Street, which had an 
audio and record store at the corner of Main 
and Railroad streets in Great Barrington before 
relocating five years ago to State Road and 
focusing on sales and installation of home 
audio, video and other technology systems.

After that, Brannock temporarily relocated 
to Florida to care for his mother. He also 
operated an audio and video installation busi-
ness for a while. More recently, he has been 
a substance abuse counselor and residential 
supervisor at Mountainside Treatment Center 
in Canaan, Conn.

He also sold records online, by purchasing 
people’s record collections and selling them 
on sites like eBay.

He decided to move forward on his long-
term goal of opening a record store last year 
after experiencing a serious case of COVID.

“When you go through an experience 
like that, you become acutely aware of your 
mortality,” said Bannock, who is 54. “If you 
survive, it also causes you to think more seri-
ously about your life and priorities. While I 
was recovering, I realized that if I was ever 
going to open my own store, this was the time.”

continued on page 18

TRIPLEX DUO

Rob’s Records, 
Hey Day bring 
new life to upper 
Railroad Street

Rob Brannock and Eileen Ward, owners respectively of the new Rob’s Records & Audio and the recently relocated Hey Day, hope to turn the back section 
of the Triplex Cinema building in downtown Great Barrington into a community gathering spot. “We like to call this the penthouse of the Triplex,” says Ward.

“There’s a nice community 
that’s developing here.”

Dana Bixby Architecture
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BY JOHN TOWNES
Recently a number of businesses have been 

playing musical chairs in Great Barrington 
by shifting locations.

One of the businesses that has been added 
to the mix on upper Railroad Street where 
the street makes a pronounced curve to the 
right is Michael Wainwright Home which 
opened in early May.

While it is not a new business, the store 
represents an expansion of the retail op-
erations of Michael Wainwright USA LLC, 
whose owner and namesake is an artist who 
designs and produces home merchandise, 
giftware and artwork in ceramic, glass and 
stainless steel.

The lower portion of Railroad Street has 
long been one of the primary commercial 
centers in Great Barrington. However, the 
upper portion where it changes direction 
has generally been overlooked, except for a 
parking lot located there.

Wainwright is among those who believe 
the upper extension of the street is undergo-
ing a spontaneous revitalization.

“Business on that section of Railroad 
Street has expanded,” he said. “It’s taken a 
real turn, if you’ll excuse the pun.”

Wainwright’s company is based in a studio 
at 964 S. Main St. in Great Barrington, just 
north of the Sheffield town line. He will 
continue to use that space as a working studio 
and offices, while shifting most of his retail 
focus to the downtown store. He added that 
the South Main Street location will still be 
open to the public.

Wainwright noted that relocating the retail 
outlet to Railroad Street opens up space to 
upgrade his working studio, including plans 
to bring in a larger kiln from his home.

“When I have larger pieces that won’t fit 
into a smaller kiln at the studio, I have to pack 
them into my vehicle and take them home 
to use a larger kiln there,” he said. “Hauling 
them over Berkshire roads is the first test of 
their durability, so it will be helpful not to 
have to do that.”

Wainwright grew up in the Washington, 
D.C. area, and then moved to Brooklyn. “I 
started as a ceramics artist when I was seven, 
and started playing with clay,” he said. “I 
continued through high school and beyond.”

He noted that he also works in other 
media, including glass, but ceramics is his 
creative passion.

“What I like about working with clay is 
that it’s so tactile, and oozes through your 
fingers,” he said. “The process is also the 
closest thing to magic I can think of. You 
take something that’s very malleable and put 
it in the kiln, and it comes out in a different, 
solid form.”

Wainwright graduated from New York 
University in 1991 with a degree in clay 
sculpture.

“When you major in something like clay 
sculpture, you still have to figure out a way 
to earn a living,” he said. “So, I did what 
artists do. I set up a studio and sold in street 
fairs and craft shows around New York City 
on weekends, carting them on a hand truck 
on the subway. At first it was a one-man 
operation.”

He escaped the fate of remaining a strug-
gling artist through a twist of fate.

Unbeknown to him, his father, Abbott, 
wrote an introductory letter and sent photos 
of Michael’s work to John Loring, who was 
a senior vice president at Tiffany’s.

“One day out of the blue I got a phone call 
from John Loring, who said he was interested 
in my work,” Wainwright said. “So, I got 
lucky and made my first commercial sale 
to Tiffany’s.”

That established him as a wholesale artist 
and designer. He made a name with distinctive 
collections of tableware, flatware, drinkware 
and other items. As his reputation grew it led 
to sales to other national retailers such as 
Bloomingdale’s and Nieman Marcus, as well 
as a network of smaller independent retailers.

From Brooklyn to Berkshires
About 20 years ago he and his wife, Leslie 

Nelson, moved to southern Berkshire County.
“We’re more the Berkshires than we are 

Brooklyn,” he said. “So, we moved here as 
soon as it was possible.”

He said the move was also made possible 
by a change in his business that enabled him 
to operate and live anywhere.

“We had reached the point where I 
couldn’t keep up with the orders by mak-
ing everything in our studio,” he said. “So, 
while I continued to design and oversee 

everything, I started outsourcing the actual 
production to facilities that had the capa-
bility to produce them at a high level of 
quality on a larger scale. That also meant 
I could base the business anywhere, so we 
relocated it here.”

continued on page 18

Upper Railroad Street site 
well suited to retail shop

Artist expands out 
of main studio with 
opening of Michael
Wainwright Home

Artist Michael Wainwright is doing his own part to add to the revitalization of upper Railroad Street in downtown Great Barrington with the opening of Michael 
Wainwright Home, a new retail shop that features some of his company’s ceramic, glassware and flatware collections as well as his own unique ceramic creations.
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OUR region

He said the collections are manufactured 
at a variety of locations that are specialists, 
such as glassworks in eastern Europe, and 
fl atware makers in Vietnam.

The business has six core employees here 
(along with a sales manager in New Jersey), 
most of whom have been with the company 
at least 10 years.

They include Bette Demeri, who is re-
sponsible for customer service and is also de-
scribed by Wainwright 
as “the right-hand per-
son who takes care of 
almost everything,” 
and Alianne Shatz, his 
studio assistant, who has a key role in the 
creative and production aspects.

While Wainwright continues to outsource 
the commercial collections, he continues to 
keep his hands in the clay by creating one-
of-a-kind, handmade pieces that are primarily 
decorative and creative. They include items 
such as vases and bowls, and more unusual 
items such as ceramic face masks and a styl-
ized American fl ag series.

“One of my favorite pieces was a replica 
of the Brooklyn Bridge, which I made many 
years ago and kept,” he said. “I fi nally had to 
sell it recently, but I felt somewhat sad about 
it because I was so attached to it.”

Changes and adjustments
The current addition of the Railroad Street 

store was due to a combination of factors, 
according to Wainwright.

In 2012, Wainwright’s business was 
purchased by Lenox Corporation, a major 
ceramics manufacturer based in Pennsylva-
nia. However, in 2019, Wainwright acquired 
it back as a private company.

“It’s my own business again, which means 
I can make decisions on my own,” he said.

The COVID pandemic also affected the 
business in a variety of ways. This included a 
shift in the policies of his wholesale custom-
ers towards greater reliance on online sales.

“Rather than us shipping the items directly 
to the retailers, they now have us process 
and send the orders directly to customers 
ourselves,” Wainwright said. “It actually 
makes more sense for retailers and for us. I’d 
say about 90 percent of our sales have been 
online since the pandemic started.”

The retail shop in his studio also was af-
fected by the pandemic. “Traffi c in the store 
dropped off dramatically after COVID,” 
he said. “We did most interactions through 
things like Zoom showings.”

They also have an online store on the 
website MichaelWainwroght.com.

He did not give up on bricks-and-mortar 
retailing though.

“We assumed people would be going to 
stores again at some point, and we wanted to 
be ready for that,” he said. “We decided to 
move the retailing downtown because it is a 
center for that. And, although the pandemic 
isn’t over, it seems to be easing. So the time 

is right.”
Overall, Wainwright 

noted, the pandemic 
was difficult, but it 
also resulted in posi-

tive changes for his business. “It forced me 
to make some changes I should have done 
years ago,” he said.

The space at 80 Railroad St. became 
available due to a shuffl e among retailers. 
The previous occupant, Artemisia, a clothing 
store, relocated to 31 Railroad St. when the 
Chef’s Shop moved from there into Guido’s 
Fresh Marketplace.

Wainwright noted that Artemisia had 
already done extensive renovation work on 
the 1,400-square-foot building. The major 
job for him was to complete exterior work 
and remodel the interior to accommodate the 
needs of the new store.

He added that the property, a free-standing 
building immediately adjacent to the Triplex, 
also has a small lot with a patio. “Leslie has 
established a small garden there,” he said, 
“and we want to use the patio to provide 
tables and chairs and hold some events there.”

A distinctive garage door with glass panels 
was installed by the space’s previous occu-
pant, which adds natural light when closed, 
and allows the patio and indoor space to 
blend when open.

Wainwright noted that items sold in 
the store are not offered for sale through 
his larger wholesale clients like Nieman 
Marcus. He does, however, allow some of 
them to be sold by independent shops that 
carry his products.

Other works there include one-of-a-kind 
pieces that he has created. “That also sets us 
apart in terms of offering something different 
and unique here,” he said.

Michael Wainwright Home is open Thurs-
day through Monday from noon to 6 p.m.u

After looking for a space and finding 
rents very high, he contacted Stanley, who 
offered him the Triplex storefront at an af-
fordable price.

Brannock said Rob’s Records and Audio 
(413-854-7972 or on Facebook) will carry a 
wide range of music, including new and used 
vinyl albums and CDs of rock, classical, jazz 
and other genres.

“It will have music of all styles, including 
vintage albums and new releases,” he said. 
“I want to offer something for everyone, 
whether they are age 10 or 80.”

He added that he has built an inventory 
of thousands of records. He expects to stock 
about 5,000 albums in the store at a given time.

He will also carry a range of turntables, 
amplifi ers, speakers and related accessories.

“I have $100 record players that kids can 
afford as well as more elaborate systems for 
someone who wants to spend serious money 
– and everything in between,” he said.

Despite the popularity of music streaming, 
and a period of decline for traditional record 
stores, Brannock believes the time is right 
for businesses like his.

He said that vinyl records have had a 
resurgence of popularity in recent years, 
which he attributes to a renewed appreciation 
of the sound quality and other characteristic 
of albums.

“Albums are a different product and 
experience, from the packaging and bigger 
cover art to the fact that listening to a record 
is more of an event than simply streaming an 
online playlist,” he said. “People who grew 
up with albums are appreciating them again.”

Brannock also has a theory about the grow-
ing popularity of records with young people.

“Young people today grew up with stream-
ing,” he said. “For them, its normal and 
something they take for granted. But when 
they discover vinyl records, it’s something 
brand new. Many have record parties to listen 
to albums together.”

Brannock also believes that conditions 
are ripe for a return of brick-and-mortar 
record stores.

“We’ve all had a really tough year, and 
many people have felt isolated,” he said. 
“So, it’s a good time to offer something that 
is based on human transactions and is a place 
where they can share their passion for music.“

At the same time, however, Brannock 
also still has a foot in the online market, and 
will be setting up a website that will offer 
records for sale.

“From a business standpoint, brick-and-
mortar and online commerce are simply 
different ways to provide the same product,” 
he said. “Personally, I prefer the experience 
of running a record store, but today that can 
be done together with online sales.”u

New Triplex tenants
continued from page 16

Michael Wainwright Home
continued from page 17

Among the one-of-a-kind works Michael Wainwright offers in his new retail shop is this vase that he says 
is inspired by the work of late-19th, early-20th-century Austrian symbolist painter Gustav Klimt.

“We want to use the patio to 
provide tables and chairs and 

hold some events there.”

MovieQuiet Generators
Portable power without the noise 
or nuisance – for special events, working 
in noise-sensitive environments,  
�lm/video locations.

Limelight Productions, Inc

1-413-243-4950
www.LimelightProductions.com

Buying or
selling we offer
a team to trust

Call Today (413) 528-4423

BerkShares Business of the Month

Growing up in Mount Vernon, NY, Rose Tannenbaum developed a love of painting - por-
traits, landscapes, and abstracts. In college, she decided to apply her artistic abilities to 
pursuing a BA in Design at Cornell and while there, she honed her graphic design skills 

setting type the old fashion way for poetry books as an intern at the Ithaca House Press. She then 
went on to work for a typesetting house called Type-Graphic (from which she later derived the 
name for her own business) using an early computerized system for newspapers and magazines. 

It was a summer trip to the Berkshires to visit her brother Matt (of �e Bookstore in Lenox) 
that inspired a full-time residency in the region for Rose. She launched her home-based business, 
Berkshire TypeGraphic, in 1991. Rose’s design aesthetic perfectly aligns with the laid-back vibe of 

the Berkshires, which she describes as 
“casual, traditional, and homestyle.” 
Over the years she’s worked with local 
nonpro�ts like the Mahaiwe Perform-
ing Arts Center, Jewish Federation of 
the Berkshires, Olga Dunn Dance 
Company, Blue Rider Stables, and 
Berkshire Grown to produce logos, 
brochures, �yers, and ads. While 
she loves all of the detail work, from 
choosing colors to identifying fonts, 
she particularly appreciates typeset-
ting and copy-editing. Her reputa-
tion for attention to detail and knack 
for playful illustrations has led her to 
specialize in creating books for self-
publishing authors as well.  

Rose has also worked with BerkShares 
to create the ever-evolving business 

directory distributed at local banks and has been a critical part of BerkShares history. In describ-
ing her appreciation for BerkShares, Rose compares them to a secret society: “Only those in the 
know–meaning those of us lucky enough to live and work in the Berkshires– can use them and 
accept them.” She elaborates, “People standing nearby look over your shoulder and wonder what is 
going on - exchanging goods for play money? But here, it’s real.”

Rose even designed a predecessor of BerkShares, similarly named “Berk-Share,” which was a con-
sumer loyalty incentive program issued by merchants in the early 1990s. For every $10 spent over 
the summer at any of 70 participating businesses, a consumer would receive 1 Berk-Share, redeem-
able for goods and services during a 3-day period at the end of the summer. Of the 75,000 Berk-
Shares distributed over the summer (representing $750k spent locally), 28,000 Berk-Shares were 
redeemed, demonstrating the power of local shopping and keeping money circulating locally. �is 
program encouraged the business community to launch a full-time currency - today’s BerkShares. 

Rose does her part to use BerkShares and spends her local currency with fellow creatives like Kwik 
Print and JWS Art Supplies. Having worked with so many di�erent organizations and businesses 
over the years, Rose sees the most promise in the arts and culture sector as a key economic driver for 
the Berkshires. As a board member of the Guild of Berkshire Artists, she’s witnessed an encouraging 
jump in membership recently. Despite the impact of COVID-19 on local art, she is hopeful for 
its quick recovery. She concludes, “it’s good for the economy to have artists and art appreciators 
in the Berkshires.” It’s that much more meaningful when your currency is a piece of artwork, too!

 
Berkshire TypeGraphic
Stockbridge, MA | www.tgo.com | (413) 298-7220

more stories like this one at www.berkshares.org
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Berkshire County real estate transfersREAL estate
The following real Estate 
transactions are provided by 
Banker & Tradesman Real 
Estate Data Publishing. Only 
properties valued at $75,000 
or higher are included.

ADAMS
29 Columbia St.
Buyer: Melissa Serivens
Seller: Michael Roberts +
Price: $126,000
Mortgage: $127,272
Lender: Academy Mtg
Date: 3/24/21

127 Columbia St.
Buyer: Xing Li
Seller: David Oshman +
Price: $170,000
Mortgage: $136,000
Lender: Adams Community
Date: 3/15/21

6 Glendale Dr.
Buyer: Ericca Gerry
Seller: Koczela Edward Est +
Price: $205,000
Mortgage: $120,000
Lender: Adams Community
Date: 3/11/21

54 Hathaway St.
Buyer: Matthew Vachereau +
Seller: James Duda
Price: $325,000
Mortgage: $260,000
Lender: Academy Mtg
Date: 3/1/21

102 Howland Ave.
Buyer: Richard Matos
Seller: Tower Harold Est +
Price: $85,000
Mortgage: $76,500
Lender: Academy Mtg
Date: 3/11/21

61 N Summer St.
Buyer: Mahayla Gernert-Dott
Seller: Jerome Markland +
Price: $134,827
Mortgage: $130,782
Lender: Homestead Fund
Date: 3/25/21

15 Randall St.
Buyer: Susan Young
Seller: Wayne Kuzia +
Price: $189,900
Date: 3/5/21

27 Water St.
Buyer: Lauren Sadowsky +
Seller: Laura Borowski
Price: $238,000
Mortgage: $230,800
Lender: Greylock FCU
Date: 3/26/21

5 Weber St.
Buyer: Ibonne Perez +
Seller: Paul Trzcinski RET +
Price: $90,000
Mortgage: $87,300
Lender: Greylock FCU
Date: 3/12/21

ALFORD
110 Route 71
Buyer: Susan Tannenbaum 
2014 IRT
Seller: Ray Block +
Price: $810,000

Date: 3/29/21

BECKET
211 Captain Whitney Rd.
Buyer: Eric Sebesta +
Seller: Andrew Ziegler +
Price: $332,000
Mortgage: $298,800
Lender: Greylock FCU
Date: 3/16/21

226 Huckleberry Ln.
Buyer: Debra Davis +
Seller: Michele Pettibone
Price: $305,000
Date: 3/15/21

569 Long Bow Lane W
Buyer: Christian Deckert +
Seller: Michael Pfeiffer +
Price: $267,500
Mortgage: $187,250
Lender: Berkshire Bank
Date: 3/12/21

CHESHIRE
75-79 Depot St.
Buyer: Fern Cliff 
Properties LLC
Seller: Berkshire Prop 
Solutions
Price: $190,000
Mortgage: $152,000
Lender: Greylock FCU
Date: 3/31/21

20-22 Mill Hill Rd.
Buyer: Town Crest Prop 
Group LLC
Seller: USA HUD
Price: $96,800
Mortgage: $116,250
Lender: RCN Capital
Date: 3/29/21

Pleasant View Dr.
Buyer: Charles Leitch +
Seller: Lynn Clairmont
Price: $225,000
Date: 3/30/21

329-339 S State Rd.
Buyer: Stephen Blazjewski +
Seller: William Ogden +
Price: $295,000
Date: 3/19/21

CLARKSBURG
102 Cross Rd.
Buyer: Eric Rustin +
Seller: Eddy Marcia Est +
Price: $165,000
Mortgage: $165,000
Lender: Adams Community
Date: 3/15/21

340 Wells Rd.
Buyer: Craig Deraway
Seller: Richard Lussier +
Price: $230,000
Mortgage: $218,500
Lender: Academy Mtg
Date: 3/26/21

DALTON
45 Beverly St.
Buyer: David Beaudoin +
Seller: Steele FT +
Price: $180,000
Mortgage: $153,000

Lender: Quicken Loan
Date: 3/30/21

177 E Housatonic St.
Buyer: Mare Levine +
Seller: Michael Cimini +
Price: $307,000
Mortgage: $301,439
Lender: Academy Mtg
Date: 3/30/21

Grange Hall Rd.
Buyer: Jennifer Degrenier +
Seller: Lucas Flynn
Price: $98,000
Date: 3/30/21

1069-1071 Main St.
Buyer: Catherine Foster
Seller: Ryan Gallagher
Price: $169,400
Date: 3/5/21

631 North St.
Buyer: Charlotte Crane
Seller: Douglas Crane +
Price: $99,910
Date: 3/16/21

73 Norwich Dr.
Buyer: Jonathan Herrick
Seller: Herrick Ruth Est +
Price: $140,000
Mortgage: $90,000
Lender: Greylock FCU
Date: 3/12/21

351 Orchard Rd.
Buyer: Meghann Donovan
Seller: Justine Donovan
Price: $170,000
Mortgage: $164,900
Lender: Greylock FCU
Date: 3/16/21

225, 226, 231, 232, 237 
Park Ave.
Buyer: Park Ave 
Apartments LLC
Seller: Perras FT +
Price: $2,500,000
Mortgage: $2,000,000
Lender: Massachusetts SB
Date: 3/15/21

30 Prospect St.
Buyer: Philip Volastro
Seller: Richard Martin
Price: $201,000
Date: 3/10/21

1041 South St.
Buyer: Ryan Frost
Seller: Laura Chaffee
Price: $188,000
Mortgage: $169,200
Lender: Adams Community
Date: 3/23/21

1047 South St.
Buyer: Ellies Holdings LLC
Seller: Janet Haskins
Price: $125,000
Date: 3/2/21

EGREMONT
45 Blunt Rd.
Buyer: Eric Tidd +
Seller: Jennifer Harvey
Price: $410,000
Mortgage: $327,000
Lender: Quicken Loan
Date: 3/8/21

103 Hillsdale Rd.
Buyer: Megan Frost +

Seller: Cheryl Alden +
Price: $515,000
Mortgage: $286,250
Lender: Adams Community
Date: 3/22/21

18 Hilltop Rd.
Buyer: Zandy Ariss +
Seller: Robert Sandor +
Price: $620,000
Mortgage: $642,320
Lender: Mtg Research
Date: 3/12/21

33 Lakeside Dr.
Buyer: Ronald Weiner +
Seller: Algerie FT +
Price: $339,000
Date: 3/11/21

42 Millard Rd.
Buyer: JM Millard LLC
Seller: Carter Alan Est +
Price: $272,500
Date: 3/26/21

Pumpkin Hollow Rd.
Buyer: Peter Barrett +
Seller: Barrett FT +
Price: $255,000
Date: 3/15/21

Route 23
Buyer: 19 Nicholson 
Owner LLC
Seller: Gert Alper +
Price: $575,000
Date: 3/23/21

Sky Farm Rd. Lot 1
Buyer: Peter Barrett +
Seller: Barrett FT +
Price: $255,000
Date: 3/15/21

Sky Farm Rd. Lot 2
Buyer: Peter Barrett +
Seller: Barrett FT
Price: $255,000
Date: 3/15/21

19 Nicholson Rd. U:23
Buyer: 19 Nicholson 
Owner LLC
Seller: Gert Alper +
Price: $575,000
Mortgage: $2,133,000
Lender: Salisbury B&T
Date: 3/23/21

FLORIDA
344 Mohawk Trail
Buyer: Daniel Archambeau
Seller: James Pedro
Price: $185,000
Mortgage: $179,450
Lender: Greylock FCU
Date: 3/23/21

GREAT
BARRINGTON

Brush Hill Rd.
Buyer: Brian Cunningham +
Seller: Ramirez Julia Est +
Price: $710,000
Date: 3/11/21

22 Elm Ct.
Buyer: Trevor Regensburg
Seller: Navaporn 
Zivasatianrach
Price: $299,000
Mortgage: $224,250
Lender: Bay Equity

Date: 3/16/21

Fairview Rd. Lot 1
Buyer: Dietemann FT +
Seller: Margaret Dietemann
Price: $325,000
Date: 3/8/21

129 Lake Buel Rd.
Buyer: Kevin Goodrich
Seller: Cop LLC
Price: $360,000
Mortgage: $188,000
Lender: Salisbury B&T
Date: 3/5/21

10 Lovers Lane
Buyer: Kurt Brumme +
Seller: John Studzinski
Price: $1,725,000
Date: 3/12/21

403 Monterey Rd.
Buyer: Randi Lewis +
Seller: Sylvia Borsody
Price: $345,000
Mortgage: $310,500
Lender: Greylock FCU
Date: 3/15/21

271 Monument Valley Rd.
Buyer: Kurt Brumme +
Seller: John Studzinski
Price: $1,725,000
Date: 3/12/21

36-B North St.
Buyer: James Gagnon +
Seller: 11-11 40th Ave 
Assoc LLC +
Price: $335,000
Mortgage: $201,000
Lender: First Republic
Date: 3/8/21

216 Pleasant St.
Buyer: Daniel Rubano 3rd +
Seller: Brian Cunningham +
Price: $397,500
Mortgage: $318,000
Lender: Total Mtg Svcs
Date: 3/11/21

37 Prospect St.
Buyer: Rachel Sherk +
Seller: Sandra Hirbour
Price: $359,500
Mortgage: $200,000
Lender: Quicken Loan
Date: 3/23/21

9 Seekonk Rd.
Buyer: Joseph Fuller +
Seller: David Spungen +
Price: $3,750,000
Mortgage: $1,750,000
Lender: JPMorgan Chase
Date: 3/31/21

34 Bridge St. U:202
Buyer: Susan Ketchen +
Seller: Powerhouse Square 
1 LLC
Price: $375,000
Mortgage: $300,000
Lender: Adams Community
Date: 3/22/21

34 Bridge St. U:209
Buyer: Matthew Moreno +
Seller: Powerhouse Square 
1 LLC
Price: $575,000
Mortgage: $402,500
Lender: Adams Community
Date: 3/25/21

34 Bridge St. U:309

Buyer: Clare Garfield
Seller: Powerhouse Square 
1 LLC
Price: $570,000
Mortgage: $350,000
Lender: Lee Bank
Date: 3/24/21

HANCOCK
Corey Rd. U:2
Buyer: CR Galvez-Padilla
Seller: Cecile Roth
Price: $270,000
Date: 3/19/21

Corey Rd. U:E
Buyer: John Schneider +
Seller: Timothy Schmidt +
Price: $1340,000
Date: 3/19/21

Corey Rd. U:43
Buyer: John Riley 2nd +
Seller: Vidyasagar Kancharla +
Price: $265,000
Mortgage: $210,000
Lender: Adams Community
Date: 3/29/21

JJS Lodge U:861
Buyer: Rooms of Destiny 
West LLC
Seller: Bruce Ruehl +
Price: $460,000
Date: 3/18/21

Mountainside Dr. U:9351
Buyer: Deborah Buchner
Seller: Marvin Dolgov RET +
Price: $550,000
Date: 3/31/21

Paul Major Welcome U:842
Buyer: James Shepheard-
Walwyn +
Seller: Joseph Stillo +
Price: $265,000
Date: 3/12/21

HINSDALE
17 Main St.
Buyer: US Bank NA Tr
Seller: Louise Shuttleworth +
Price: $162,360
Date: 3/12/21

LANESBORO
18 Bailey Rd.
Buyer: Shenequa Gordon
Seller: JA & J Marie Macht 
RET +
Price: $309,000
Mortgage: $303,403
Lender: Academy Mtg
Date: 3/8/21

17 Bridge St.
Buyer: Paul Davis +
Seller: Jason Pause +
Price: $140,000
Mortgage: $112,000
Lender: Greylock FCU
Date: 3/31/21

724 Cheshire Rd.
Buyer: Biros Properties 
LLC
Seller: Daniel Mange
Price: $167,500
Mortgage: $83,750
Lender: Lee Bank
Date: 3/8/21

14 Juleann Dr.
Buyer: Cody Sanderson +
Seller: Chase Norma Est +
Price: $187,900
Mortgage: $178,505
Lender: Greylock FCU
Date: 3/9/21

11 Rockwell Rd.
Buyer: Gary Lacasse +
Seller: James Ostrander +
Price: $93,000
Date: 3/24/21

495 Williamstown Rd.
Buyer: Billie Bevens +
Seller: Donald Whitaker +
Price: $320,000
Mortgage: $327,360
Lender: Hanscom FCU
Date: 3/17/21

LEE
16 & 35 Canal St.
Buyer: Bloom Lee LLC
Seller: Lee Storage LLC
Price: $750,000
Mortgage: $600,000
Lender: Lee Bank
Date: 3/4/21

380 Chapel St.
Buyer: Austin Lapierre +
Seller: Michael Bloom
Price: $275,000
Mortgage: $261,250
Lender: Evolve B&T
Date: 3/31/21

430 Church St.
Buyer: Mary Pedulla +
Seller: Billy Bob NT +
Price: $765,000
Mortgage: $535,000
Lender: Citizens Bank
Date: 3/5/21

125 George St.
Buyer: Janice Lee
Seller: Harold Dupee Jr
Price: $296,500
Mortgage: $196,500
Lender: Greylock FCU
Date: 3/17/21

190 Housatonic St.
Buyer: AJT RT
Seller: John Scapin +
Price: $282,100
Date: 3/9/21

30 Pine Ridge Dr.
Buyer: Luisa Huertas +
Seller: Thomas Finnegan 
Jr +
Price: $306,500
Mortgage: $300,948
Lender: Bay Equity
Date: 3/29/21

19 Stringer Ave.
Buyer: Vince Borden
Seller: Jeffrey Monteleone 
Jr +
Price: $180,500
Mortgage: $182,323
Lender: Academy Mtg
Date: 3/16/21

continued on next page
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REAL estate
continued from page 19
20 Summer St.
Buyer: Carolyn Duprey
Seller: John Gregory
Price: $175,000
Mortgage: $140,000
Lender: Lee Bank
Date: 3/19/21

880 East St. U:17B
Buyer: Karen Rigsby
Seller: Joyce Bacarach +
Price: $245,000
Date: 3/25/21

235 Spring St. U:1A
Buyer: Cynthia Stone +
Seller: Mary Seppala
Price: $172,500
Date: 3/18/21

235 Spring St. U:1B
Buyer: Cynthia Stone +
Seller: Mary Seppala
Price: $172,500
Date: 3/18/21

LENOX
16 Church St.
Buyer: Lenox Collection LLC
Seller: Church Street Inn LLC
Price: $2,600,000
Date: 3/15/21

131 Cliffwood St.
Buyer: Ashley Miller
Seller: Creative Living 
Solutions
Price: $1,095,000
Mortgage: $876,000
Lender: New England FCU
Date: 3/8/21

141 East St.
Buyer: Neal Maxymillian
Seller: Robert Powers
Price: $310,000
Date: 3/17/21

316 East St.
Buyer: James Farr
Seller: James Farr +
Price: $142,500
Mortgage: $147,000
Lender: Greylock FCU
Date: 3/19/21

242 Housatonic St.
Buyer: Revekka Boguslavsky
Seller: Kenneth Lussier Jr
Price: $439,000
Mortgage: $351,200
Lender: Wells Fargo
Date: 3/10/21

287 Housatonic St.
Buyer: Housatonic 287 

Street RT +
Seller: Scott Parkinson +
Price: $430,000
Date: 3/31/21

7 Hubbard St.
Buyer: Lenox Collection LLC
Seller: Berrydale LLC
Price: $1,262,000
Mortgage: $5,000,000
Lender: Box Tree Assets
Date: 3/30/21

3 Maple St.
Buyer: Donald Halsted 3rd +
Seller: Liliana Sills
Price: $350,000
Date: 3/24/21

4 Morgan Manor
Buyer: Wayne Slosek +
Seller: Norman Linstead 
IRT +
Price: $200,000
Date: 3/24/21

11 Old Stockbridge Rd.
Buyer: Lenox Collection LLC
Seller: Amy Lindner-Lesser
Price: $1,638,750
Mortgage: $5,000,000
Lender: Box Tree  Assets
Date: 3/30/21

25 Sherwood Dr.
Buyer: Eduardo 
Rodrieguez-Ayala
Seller: MTGLQ Investors LP
Price: $317,500
Date: 3/9/21

240 West St.
Buyer: Elevated Properties 
LLC
Seller: Bridget Brown RET +
Price: $260,000
Date: 3/4/21

29 Westminster Rd.
Buyer: Tyler Rush-
Robertson +
Seller: Joseph Danna
Price: $390,000
Mortgage: $200,000
Lender: Baxter CU
Date: 3/26/21

84 Yokun Ave.
Buyer: Sunnyridge NT +
Seller: Ethan Berg +
Price: $705,000
Date: 3/18/21

165 Kemble St. U:16
Buyer: Diane Cataldo
Seller: Guardianmountain 
LLC
Price: $2,100,000
Date: 3/1/21

165 Kemble St. U:19
Buyer: Arthur Loring +
Seller: Arthur Loring +
Price: $2,575,000
Date: 3/1/21

Sedgewick Ln. U:14
Buyer: Mark Silverman +
Seller: Arthur Loring +
Price: $1,150,000
Date: 3/19/21

MONTEREY
Lake Shore Ln.
Buyer: Christopher Tryon +
Seller: William Pasco
Price: $80,000
Date: 3/1/21

MOUNT
WASHINGTON

728 East St.
Buyer: Velsmid FT +
Seller: Garard Dombrowski
Price: $82,000
Date: 3/3/21

NEW
MARLBORO

Canaan Valley Rd.
Buyer: John Field Jr
Seller: Arthur Mahon
Price: $75,000
Date: 3/29/21

132 Hartsville Mill River Rd.
Buyer: Shannon Bertoli
Seller: Joelle Bertoli
Price: $94,000
Date: 3/5/21

76 Mill River Great
Buyer: Kathryn Freeman-
Vita +
Seller: Francesco Citoni +
Price: $643,426
Mortgage: $514,741
Lender: Berkshire Bank
Date: 3/5/21

1779 New Marlboro Rd.
Buyer: Karyn Boyar
Seller: Bonnie Marks +
Price: $395,000
Mortgage: $375,250
Lender: Lee Bank
Date: 3/19/21

New Marlborough Rd.
Buyer: David Feldman +
Seller: John Miller
Price: $234,000
Date: 3/12/21

Norfolk Rd.
Buyer: John Field Jr
Seller: Arthur Mahon
Price: $260,000
Mortgage: $182,000
Lender: Lee Bank
Date: 3/29/21

NORTH ADAMS
45-47 Arnold Pl.
Buyer: Evlyn Newell
Seller: Union Jack Dev LLC
Price: $195,000
Date: 3/31/21

105 Bradley St.
Buyer: David Geer +
Seller: Ann Lundhild +
Price: $229,900
Mortgage: $183,900
Lender: Guaranteed Rate
Date: 3/5/21

99 Church St.
Buyer: Blocks NT +
Seller: Leonard Radin +
Price: $140,000
Mortgage: $112,000
Lender: Greylock FCU
Date: 3/29/21

347 E Main St.
Buyer: Vincent Rupp
Seller: Gregory Gryczan +
Price: $78,000
Mortgage: $91,600

Lender: Adams Community
Date: 3/29/21

64 Frederick St.
Buyer: Richard Doucette +
Seller: David Galipeau
Price: $150,000
Mortgage: $112,500
Lender: Washington Trust
Date: 3/15/21

132 Meadow St.
Buyer: Percy Angress +
Seller: Cassie Rogers
Price: $120,000
Mortgage: $96,000
Lender: Academy Mtg
Date: 3/1/21

42 Montgomery St.
Buyer: Graham Steele
Seller: Susan Young
Price: $195,000
Date: 3/4/21

112 N Holden St.
Buyer: Christopher 
Schroeder +
Seller: FNMA
Price: $81,000
Date: 3/10/21

Notch Rd.
Buyer: Russell Leggett
Seller: Windsor Road RT +
Price: $157,500
Date: 3/19/21

Notch Rd.
Buyer: 196 Marine LLC
Seller: Gordon Tower +
Price: $125,000
Date: 3/24/21

976 Notch Rd.
Buyer: 196 Marine LLC
Seller: Brian Oneil
Price: $1,450,000
Mortgage: $850,000
Lender: Baby Bean IRT
Date: 3/18/21

990 Notch Rd.
Buyer: 196 Marine LLC
Seller: Baby Bean IRT +
Price: $200,000
Mortgage: $850,000
Lender: BC NT
Date: 3/18/21

61 Tyler St.
Buyer: Britta Redwood +
Seller: Chad Drigo
Price: $181,000
Mortgage: $175,570
Lender: Adams Community
Date: 3/23/21

17 Veazie St.
Buyer: Berkshire Hills Dev 
Co LLC
Seller: Andrew Cairns +
Price: $175,000
Date: 3/5/21

550 W Main St.
Buyer: Nathan Worth
Seller: New Hope United 
Methodist
Price: $236,500
Mortgage: $232,215
Lender: Academy Mtg
Date: 3/30/21

38 Wesleyan St.
Buyer: J3 Properties LLC
Seller: Matthew Hopkins +
Price: $125,731
Mortgage: $100,585
Lender: Loan Funder
Date: 3/16/21

388 Ashland St. U:4
Buyer: Thomas Blicharz +
Seller: Deborah Raber
Price: $89,000
Mortgage: $59,000
Lender: Adams Community
Date: 3/22/21

OTIS
358 Harrington Rd.
Buyer: Hilary Harley
Seller: Kenneth Arlein +
Price: $699,000
Date: 3/17/21

512 N Main Rd.
Buyer: Cheryl Mcintire +
Seller: Postens Robert Est +
Price: $110,000
Date: 3/4/21

168 Towhee Trail
Buyer: William Dewy 
Cantler RET +
Seller: Michael Karp +
Price: $395,000
Date: 3/23/21

PITTSFIELD
134 2nd St.
Buyer: Joseph Ngo
Seller: Wilfrido Mendez +
Price: $131,000
Mortgage: $98,250
Lender: Pittsfield Coop
Date: 3/31/21

55 Alcove St.
Buyer: 37 Monroe St LLC
Seller: Lussier Realty LLC
Price: $390,000
Date: 3/26/21

29 Alden Ave.
Buyer: Abdiel Cotto-
Hernandez +
Seller: Eckart Robert Est +
Price: $157,000
Mortgage: $149,150
Lender: Academy Mtg
Date: 3/12/21

28 Arch St.
Buyer: Morgan Jones
Seller: John Clapper
Price: $146,000
Mortgage: $129,940
Lender: Pittsfield Coop
Date: 3/23/21

42 Ashley St.
Buyer: Jeremy Oboyle
Seller: Anthony Marino
Price: $165,000
Mortgage: $160,000
Lender: Greylock FCU
Date: 3/25/21

105 Bartlett Ave.
Buyer: General Bartlett 
Ent LLC
Seller: Thaddeus 
Krolikowski
Price: $138,655
Mortgage: $130,739
Lender: RNC Capital
Date: 3/2/21

345 Benedict Rd.
Buyer: Andrea Pang
Seller: Priscilla Peck 1999 
FT +
Price: $185,000
Mortgage: $206,625
Lender: Adams Community
Date: 3/9/21

Blythewood Dr.
Buyer: Timothy Taylor +
Seller: GMG Holdings LLC
Price: $160,000
Date: 3/31/21

60 Boylston St.
Buyer: Aj Steele
Seller: Shane Parrott
Price: $173,000
Mortgage: $176,979
Lender: Mtg Research
Date: 3/16/21

107 Broadview Ter.
Buyer: Pedro Reyes-Vargas
Seller: Jacquelyn Graves
Price: $192,000
Mortgage: $172,800
Lender: Greylock FCU
Date: 3/8/21

32 Brunswick St.
Buyer: Fabio Daniello +
Seller: Anthony Ringie +
Price: $464,900
Mortgage: $274,900
Lender: Greylock FCU
Date: 3/12/21

4 Caratina Dr.
Buyer: Miguel Santana +
Seller: Carolyn Valli
Price: $260,000
Mortgage: $239,200
Lender: Greylock FCU
Date: 3/31/21

3 Central Berkshire Blvd.
Buyer: Cian Dalzell +
Seller: Eoin Higgins +
Price: $177,000
Date: 3/23/21

170 Cheshire Rd.
Buyer: Miguel Hernandez
Seller: Brittany Howe
Price: $178,000
Mortgage: $169,100
Lender: Citizens Bank
Date: 3/16/21

1201 Churchill St.

Buyer: Heather White
Seller: Trevor Volastro +
Price: $888,000
Mortgage: $548,250
Lender: Homestead Fund
Date: 3/15/21

1249 Churchill St.
Buyer: SNK NT +
Seller: Gillette FT +
Price: $1,092,000
Mortgage: $797,500
Lender: MountainOne
Date: 3/12/21

28 Congress St.
Buyer: Ellen Murphy
Seller: Joshua Liccardi
Price: $176,500
Mortgage: $173,302
Lender: Academy Mtg
Date: 3/5/21

11 Crane Ave.
Buyer: Matthew Baker
Seller: George Aslan +
Price: $140,000
Mortgage: $112,000
Lender: Greylock FCU
Date: 3/19/21

20 Dalton Ave.
Buyer: Mad Investments LLC
Seller: Victor Latacela
Price: $215,000
Mortgage: $172,000
Lender: Adams Community
Date: 3/12/21

18 Edison Ave.
Buyer: Marc Moreau
Seller: Corey Zink +
Price: $170,000
Mortgage: $166,920
Lender: Republic State
Date: 3/2/21

64 Exeter Ave.
Buyer: Margaret 
Malumphy
Seller: Rachel Strout
Price: $181,900
Mortgage: $110,000
Lender: Greylock FCU
Date: 3/15/21

87 Gamwell Ave.
Buyer: Jacob Garcia
Seller: Ellies Holdings LLC
Price: $228,000
Mortgage: $223,748
Lender: Quicken Loan
Date: 3/1/21

32 Gravesleigh Ter.
Buyer: Rachel Christensen +
Seller: Jamison Ervin +
Price: $378,000
Mortgage: $302,400
Lender: Adams Community
Date: 3/3/21

Guilds Pl.
Buyer: Ivan Saldana
Seller: Eugene Mamut
Price: $93,000
Date: 3/16/21

72 Harryel St.
Buyer: Brett Cowdery
Seller: Ryan Evangelisto
Price: $250,000
Mortgage: $255,750
Lender: Navy FCU
Date: 3/25/21

86 Harvard St.
Buyer: Jose Reyes
Seller: Daniel Bianchi +
Price: $123,600
Mortgage: $113,712
Lender: Academy Mtg
Date: 3/3/21

48 Henry Ave.
Buyer: Matthew Broderick
Seller: Micaela Shove
Price: $128,000
Mortgage: $124,000
Lender: Greylock FCU
Date: 3/15/21

229 High St.
Buyer: David Hutchinson +
Seller: Michael Addy +
Price: $730,000
Date: 3/18/21

339 Highland Ave.
Buyer: John Dennis
Seller: Norman Breault +
Price: $140,000
Mortgage: $135,800
Lender: Greylock FCU
Date: 3/24/21

454 Hubbard Ave.
Buyer: Bryan Ruscetta
Seller: Santina Walto T +
Price: $125,000
Mortgage: $100,000
Lender: TD Bank
Date: 3/18/21

32 Hull Ave.
Buyer: Mario Kelsey
Seller: Jose Goncalves +

Price: $195,000
Mortgage: $191,468
Lender: Academy Mtg
Date: 3/19/21

24 Kearney Ave.
Buyer: Thomas Obrien +
Seller: Modular Bldg 
Systems Inc
Price: $180,000
Date: 3/18/21

600 Merrill Rd.
Buyer: 600 Merrill Rd LLC
Seller: FVAB Associates 
LLC
Price: $3,500,000
Mortgage: $2,325,000
Lender: BMW Fncl Svcs
Date: 3/1/21

782 North St.
Buyer: Dana Carpenter LT +
Seller: Manzolini FT +
Price: $178,600
Date: 3/31/21

836 North St.
Buyer: David Litano
Seller: Andrew Bowman
Price: $153,450
Mortgage: $150,670
Lender: Academy Mtg
Date: 3/31/21

38 Oak Hill Rd.
Buyer: Nicole Smith
Seller: Maria Elaskar-Stack
Price: $218,500
Mortgage: $196,500
Lender: Greylock FCU
Date: 3/31/21

143 Onota St.
Buyer: Ivan Saldana
Seller: Eugene Mamut
Price: $93,000
Mortgage: $93,000
Lender: Seller
Date: 3/16/21

150 Onota St.
Buyer: Carlos Wainwright
Seller: Austn Shaw +
Price: $90,700
Mortgage: $131,100
Lender: Adams Community
Date: 3/22/21

153 Onota St.
Buyer: Logan Thompson
Seller: John Giardina
Price: $117,350
Mortgage: $88,000
Lender: HarborOne
Date: 3/30/21

66 Orlando Ave.
Buyer: Tuenjai Krongyut
Seller: Joan Drysgola
Price: $128,900
Mortgage: $122,455
Lender: Academy Mtg
Date: 3/1/21

45 Pine St.
Buyer: 45 Pine Street LLC
Seller: Michael Duffy
Price: $169,900
Mortgage: $127,425
Lender: Lee Bank
Date: 3/11/21

46 Pleasure Ave.
Buyer: Mario Kelsey
Seller: Jose Goncalves +
Price: $195,000
Date: 3/19/21

135 Ridge Ave.
Buyer: Lovelyne Pierre
Seller: Jeffrey Moxon
Price: $305,000
Mortgage: $200,000
Lender: Alexandra Witten
Date: 3/23/21

55 Roberta Rd.
Buyer: Mansoor Pervaiz +
Seller: TF Kushi Jr 2018 
RET +
Price: $446,300
Mortgage: $423,985
Lender: Greylock FCU
Date: 3/24/21

66 S John St.
Buyer: Roderick Stanbrook +
Seller: John Murrray +
Price: $110,000
Mortgage: $70,000
Lender: NBT Bank
Date: 3/9/21

Tyler St.
Buyer: Mad Investments LLC
Seller: Victor Latacela
Price: $215,000
Date: 3/12/21

162 W Housatonic St.
Buyer: Monique Salmon
Seller: Patricia Galofre
Price: $188,500
Mortgage: $185,085
Lender: Academy Mtg
Date: 3/12/21

88 Wahconah St.
Buyer: Jose Martinez +
Seller: 157 Seymour Street 
LLC
Price: $80,000
Mortgage: $77,600
Lender: Greylock FCU
Date: 3/30/21

19 Walden Ln.
Buyer: P & Maureen Daust 
RET +
Seller: Urban FT +
Price: $227,000
Date: 3/5/21

2 Washington Ave.
Buyer: Terence Mcnamara
Seller: Joseph Armstrong
Price: $142,000
Mortgage: $134,900
Lender: Republic State
Date: 3/29/21

843 West St.
Buyer: Andrew Degiacomo
Seller: Huy VanHuynh NT +
Price: $360,000
Date: 3/22/21

41 & 43 Westminister St.
Buyer: 37 Monroe St LLC
Seller: Lussier Realty LLC
Price: $390,000
Date: 3/26/21

RICHMOND
1226 State Rd.
Buyer: Michael Pierce +
Seller: Terrence Oleary +
Price: $740,000
Mortgage: $740,000
Lender: TD Bank
Date: 3/23/21

SANDISFIELD
239 New Hartford Rd.
Buyer: Brian Mccuin +
Seller: Ronald Whelpley
Price: $267,000
Mortgage: $262,163
Lender: Bay Equity
Date: 3/8/21

10 S Beech Plain Rd.
Buyer: Colin Gillingham +
Seller: David Perlman
Price: $562,992
Mortgage: $449,629
Lender: JPMorgan Chase
Date: 3/16/21

116 Sandy Brook Tpke.
Buyer: Jessica Holcomb +
Seller: Michael White +
Price: $250,000
Mortgage: $250,000
Lender: Bay Equity
Date: 3/1/21

SHEFFIELD
1189 Ashley Falls Rd.
Buyer: Rafael Cardenas
Seller: Dorothy Ann 
Crockett FT +
Price: $525,000
Mortgage: $420,000
Lender: Cross Country
Date: 3/31/21

Home Rd.
Buyer: Kevin Mcnerney +
Seller: Rita Welch
Price: $220,000
Date: 3/19/21

34 Home Rd.
Buyer: Berkshire 34 Home 
LLC
Seller: Pexco LLC
Price: $960,000
Date: 3/24/21

52 Old Joe Rd.
Buyer: Mary White
Seller: Dale Alden +
Price: $277,500
Date: 3/30/21

STOCKBRIDGE
58 Lake Dr.
Buyer: Erik Gray
Seller: Quittin Time RET +
Price: $425,000
Date: 3/31/21

47 Main St.
Buyer: Andrew 
Spicehandler +
Seller: 47 Main Seasons 
LLC
Price: $875,000
Mortgage: $700,000
Lender: JPMorgan Chase
Date: 3/12/21

12 Manitauk Hts.
Buyer: Eva Ward +
Seller: AB Bakst RET 2008 +

Jim’s Lawn Care
Call now to arrange for SPRING CLEAN UP services

Lawn Mowing & Fertilizer Treatment H Land Clearing
Brush Cutting H Chain Saw Work H Pruning H Hedge Trimming 

Mulching H Rototilling H Painting H Fencing H Junk Removal

413-464-0373
(Leave Message)Free Estimates                                                             Firewood for Sale

We Appraise
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85 CHURCH STREET • NORTH ADAMS, MA
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THIS SUMMER AT BCC. BERKSHIRECC.EDU/SUMMER
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Price: $275,000
Date: 3/16/21

4 Meadow Rd.
Buyer: Mark Nemery +
Seller: Marie Feder RET +
Price: $310,000
Date: 3/19/21

322 Old Stockbridge Rd.
Buyer: Sarah Downie
Seller: Michael Shirley +
Price: $875,000
Date: 3/26/21

Prospect Hill Rd.
Buyer: CS Freemont-Smith 
T +
Seller: Jack Teich 2005 
RET +
Price: $230,000
Date: 3/19/21

1 Shamrock St.
Buyer: Ethan Jadow
Seller: XYZYX LLC
Price: $349,900
Date: 3/5/21

57 Main St. U:6
Buyer: Neil Samuels +
Seller: James Pedulla +
Price: $233,000
Date: 3/26/21

TYRINGHAM
131 Main Rd.
Buyer: Bryce Dubois +
Seller: Main Road RT +
Price: $100,000
Mortgage: $150,000
Lender: Greylock FCU
Date: 3/16/21

207 Main Rd.
Buyer: Jillian Bergman
Seller: Catha Rambusch
Price: $895,000

Mortgage: $716,000
Lender: Eastern Bank
Date: 3/19/21

WASHINGTON
40 Ryan Rd.
Buyer: Roy Hayes
Seller: Christopher 
Mcguire
Price: $400,000
Date: 3/31/21

1227 Washington Mountain
Buyer: Ilona Slivca +
Seller: Paula Fisher
Price: $226,000
Mortgage: $289,169
Lender: Radius Fncl
Date: 3/29/21

WEST
STOCKBRIDGE

30 E Alford Rd.
Buyer: Paige Orloff +
Seller: Robin Horn +
Price: $849,000
Mortgage: $679,200
Lender: Lee Bank
Date: 3/1/21

56 Lenox Rd.
Buyer: Lee Krug
Seller: Ashley Russell-
Mller +
Price: $765,000
Mortgage: $612,000
Lender: Adams Community
Date: 3/5/21

21 Stockbridge Rd.
Buyer: Andrew Kuslansky +
Seller: Dudney Roland Est +
Price: $649,000
Mortgage: $548,250
Lender: Wells Fargo
Date: 3/10/21

12 W Alford Rd.
Buyer: Stick Shift NT+
Seller: Andrew Knowlton +
Price: $283,000
Mortgage: $223,000
Lender: Adams Community
Date: 3/12/21

WILLIAMSTOWN
1183 Green River Rd.
Buyer: Robert Glen
Seller: Jacobsen CE Est +
Price: $150,000
Mortgage: $120,000
Lender: Wells Fargo
Date: 3/26/21

21 Hall St.
Buyer: ENL LLC
Seller: James Vallieres +
Price: $140,000
Date: 3/9/21

130 Henderson Rd.
Buyer: Laura Renaud +
Seller: Pacifi c Premier T +
Price: $200,000
Mortgage: $190,000
Lender: Country Bank
Date: 3/10/21

229 Luce Rd.
Buyer: Lucy Gerold +
Seller: Lori Kapiloff
Price: $520,000
Mortgage: $250,000
Lender: Wells Fargo
Date: 3/1/21

25 Main St.
Buyer: At The Line LLC 
Seller: H&N NT +
Price: $334,000
Date: 3/5/21

713 N Hoosac Rd.
Buyer: Jessica Moreno
Seller: Ada Moreno

Price: $285,000
Mortgage: $279,837
Lender: Academy Mtg
Date: 3/29/21

54 Sloan Rd.
Buyer: Herbert Gregg
Seller: MD Griffi n 2018 
RET +
Price: $649,000
Mortgage: $519,000
Lender: Greylock FCU
Date: 3/8/21

Stoney Ledge Rd. Lot 5
Buyer: Rebecca Palley
Seller: Barbara VanUitert
Price: $215,000
Date: 3/8/21

Sweet Farm Rd. Lot 8-2
Buyer: Brownie&Blue NT +
Seller: Berkshire Properties 
Inc
Price: $162,500
Date: 3/1/21

Lower Windfl ower Way U:41
Buyer: Shirin Nash +
Seller: Kathleen Mccurdy
Price: $350,000
Date: 3/31/21

WINDSOR
449 High Street Hill Rd.
Buyer: Sonia Santana
Seller: Ellies Holdings LLC
Price: $265,000
Mortgage: $238,500
Lender: Fairway Mtg
Date: 3/8/21

North St.
Buyer: Edmund Oconnor +
Seller: Kelly Morris +
Price: $90,000
Date: 3/10/21

u

Berkshire County real estate transfers

MHIS Proudly Supports 
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BY BRAD JOHNSON
For the most part, 2020 turned out to be 

a bad time to have scheduled a wedding, as 
many couples found it necessary to either 
postpone their nuptials to some post-pan-
demic point or dramatically downsize the 
plans for their big day.

The disappointment they felt in doing 
so was shared by many of the vendors and 
service providers that comprise what is 
normally a bustling local wedding industry 
– from photographers and caterers to venue 
operators and event planners.

One member of that last category – Re-
becca Daly of Whitlock & Cooper Events in 
Pittsfield – took it upon herself to build up a 
bit of early excitement and enthusiasm for 
what promises to be a busy 2021 wedding 
season ahead.

On April 28 Daly and more than a dozen 
other vendors came together on the grounds of 
Arrowhead, the historic home of author Her-
man Melville on Holmes Road in Pittsfield, 
for what she described as an unprecedented 
event for the local wedding industry.

“A styled shoot of this magnitude hasn’t 
been done in the Berkshires,” Daly said, 
referring to the practice in which a wedding 
setting is created by a team of vendors in a 
collaborative effort where everyone provides 
their services and expertise in exchange for 
images of their work.

For this styled shoot, Daly said, there were 
two other planners, five photographers, two 
florists, two rental companies, and two bars, 
as well as a caterer, lighting expert, and hair 
and makeup professional. “It all just came 
together in a wonderful way,” she said, not-
ing that the event provided her and other 
participants with “the content we need to 
promote our services.”

The mega styled shoot also served to 
welcome Arrowhead into the local event and 
wedding industry. “We did this to help Ar-
rowhead spread the word about being a new 
event venue in the Berkshires,” said Daly.

She noted that she and Lesley Herzberg, 
executive director of the Berkshire Histori-
cal Society at Arrowhead, have known each 
other for a long time and had collaborated 

on events held at Hancock Shaker Village 
when Herzberg worked at that Pittsfield 
cultural attraction.

“Lesley had asked me before the pandemic 
to help guide them in the process of becoming 
a venue for events and weddings,” said Daly. 
“We always planned to do a styled shoot, but 
then the pandemic got in the way.”

Busy year derailed
As far as weddings and other events were 

concerned, she added, the pandemic also got 
in the way in a big, big way for Daly, her 
clients, and others in the wedding industry.

“I was lined up to have a pretty busy year 
for 2020,” said Daly. “When COVID hit, that 
changed for all of us.”

Daly, who lives in Dalton, has worked in 
event planning for the past 10 years, includ-

ing five years as special event and wedding 
coordinator for a local catering firm. She met 
her future husband Austin there and, later, 
when they started a family, decided having 
both parents working in catering and events 
would not be an ideal 
arrangement.

After the birth of 
their first child, Daly 
took a job with Zogics, 
a cleaning products 
supplier in Lenox, in 
2017 while continuing 
to do event planning 
on the side. “After two 
years there, I decided to leave Zogics to do 
event planning full-time for myself,” she said, 
noting that her husband had subsequently left 
catering and taken a position as production 
supervisor with Shire City Herbals, maker 
of Fire Cider tonic.

That led to the launch of Brides & Bow 
Ties, the original name of her event planning 
company. Daly explained that she subse-
quently decided to change it to Whitlock & 

Cooper – the middle names of her two young 
children – to keep the business from being 
viewed too narrowly as a wedding planner.

“I wanted to go with something more 
neutral,” she said. “Weddings are still the 
biggest part of it, but I love doing corporate 
events as well.”

On that side of the business, she has landed 
some prominent and high-profile clients. 
Among them is Berkshire Money Manage-
ment, whose founder and CEO Allen Harris 
has been very active in his support of a wide 
range of community issues and initiatives.

“I connected with Allen Harris at Berkshire 
Money Management in 2018,” said Daly, 
noting that this was around the time Harris 
moved the company’s headquarters to a 
prominent former Crane estate in Dalton. 
“I’ve been doing all their special events for 
the past three years. Allen loves giving back 
to the community and has held many events 
and fund-raisers at his Dalton headquarters.”

More recently she has also been plan-
ning special events for Mill Town Capital, a 
Pittsfield-based impact investment firm that 
is focused on properties and projects that 
improve the quality of life and economy of 
the Berkshires.

Daly note that she planned the grand open-
ing event for Berkshire Innovation Center 
(BIC) in late February 2020, and through 
that event connected with Mill Town Capital, 
which is affiliated with the BIC both as a 
tenant and in-house venture capital partner.

The BIC’s Feb. 28 grand opening event 
came just weeks before the facility’s doors 
were abruptly closed – along with those at 
businesses throughout the state – when Gov. 
Charlie Baker announced a statewide shut-
down of nonessential businesses in response 
to the COVID-19 pandemic.

“Emotional situation”
As one small slice of the widespread dis-

ruption caused by the shutdown, Daly noted 
that the approaching wedding season for 2020 
was suddenly cast into a sea of uncertainty.

“For us planners, we had all these clients 
coming to us and not knowing what to do,” 
she said. “Everything was up in the air. We 
were trying to figure out how to postpone – 
and how far out to postpone, since no one 
knew when things would be safe again.”

For all parties in-
volved, planning for a 
wedding is both com-
plex and emotionally 
charged. Daly noted 
that her work with cli-
ents often begins a 
year or more before the 
actual ceremony.

“As a planner, some-
times I’m in a relationship with [clients] 
for over a year,” she said. “I like to really 
connect to clients early on and make sure 
we’re a good fit.”

So, when COVID threw a monkey wrench 
into the works for her clients, it took its toll 
on both sides. “It was a very emotional situ-
ation for everybody,” Daly said. “It was very 
hard for clients. It’s their big day, and you 
just feel terrible for them.”

SOCIAL scene

Event planner sees busy 
season ahead as couples 
reschedule their big day

Weddings back 
on calendar as 
pandemic’s grip 
begins to loosen

Rebecca Daly of Whitlock & Cooper Events sets up one of the invitation suites in front of the ceremony 
site at an April 28 styled shoot that she organized with other wedding vendors at Arrowhead in Pittsfield. 
The staged wedding setup was held to promote Arrowhead’s new role as an event venue and to build up 
excitement about the upcoming wedding season after a disappointing 2020. (Photo by Chelsea Proulx)

“It was a very emotional 
situation for everybody,” 
Daly said. “It was very 

hard for clients. It’s their 
big day, and you just feel 

terrible for them.”

Now in the Berkshires and Columbia County: Visual arts consultant, curator and visual 
artist Katharine Dufault uses her expertise and knowledge of the contemporary art 
scene to help clients select and acquire contemporary art – including paintings, 
drawings, photographs and sculptures – for their home or business collection. She 
has an extensive and deep-rooted network of contacts in the visual arts field, and 
numerous professional sources. Katharine uses her access to the design trade sector 
to offer home decor guidance. She provides a complete service for residential or 
corporate clients which rely on outstanding presentation and fulfillment. Contact 
Katharine to talk more about how she can help make your space State Of The Art.

stateofthearthome.com       914-484-0535       katdufault@gmail.com

 

S T A T E   O F   T H E   A R T
Consulting & Design for Home or Office

Fine art acquisition and installation
Interior decor and design
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The range of responses from clients was 
varied, she said. “Some handled it better than 
others,” she observed.

Also varied were their decisions about 
how and when to proceed. “I have clients 
who have postponed until next year – June 
2022 – just to be safe,” Daly said. “Another 
couple was going to get 
married in Ireland last 
summer, but, instead of 
postponing, decided to 
do it here with just their immediate family.”

Smaller weddings did in fact take place 
last year, she said, in keeping with evolving 
state guidelines for such gatherings. That 
included strict limits on attendees, use of 
masks, social distancing, outside dining, 
and no dancing.

Daly noted that some weddings added a 
virtual component. “Zoom attendees was 
another thing that was new,” she said.

And some couples who had their plans for 
a big wedding interrupted last year chose to 
go the extreme opposite direction. “Several 
people just decided to elope,” said Daly. “That 
wasn’t much of a thing before COVID.”

The pandemic also affected the non-
wedding side of Daly’s business, especially 
in terms of birthdays, anniversaries and 
other social gatherings that were largely off 
the table. “Those things just didn’t happen,” 
she said.

However, she did keep busy with some 
of her corporate clients. For example, she 
helped plan a series of socially distant movie 
nights held on the lawn at Berkshire Money 
Management’s headquarters, along with 
other COVID-safe activities. A short distance 
away, she also coordinated a series of live 
music concerts held outdoors at Mill + Main, 
a central Dalton property purchased a few 
years ago by Mill Town Capital.

Evolving outlook for 2021
Now, with the start of the 2021 wedding 

season approaching, the outlook has changed 
dramatically with falling case loads, relaxed 
limitations on gatherings, and a higher per-
centage of people being vaccinated.

Over the past several months, Daly has 
continued to work closely with her wedding 
clients and with other vendors trying to deter-
mine what kind of event to hold this summer.

“There is still a degree of uncertainty that 

we have to deal with,” she said. “But for most 
clients it has been a pretty smooth process.”

She noted that some people have decided 
to open things up a little in terms of size as 
state guidelines have been revised. “Other 
clients have made plans for smaller weddings 
this year due to COVID and they are sticking 

to it,” she added.
Depending on when 

and where events are 
held, and whether state 

guidelines change, the degree to which 
weddings in 2021 resemble those before 
COVID will vary. Issues such as use of 
masks, maintaining social distancing and 
whether dancing is in or out are among the 
gray areas people will be dealing with this 
summer as they adjust their personal levels 
of risk aversion.

“In communication with attendees, we’re 
still putting in info about abiding by guide-
lines,” Daly said.

She added that one new thing being widely 
embraced by her clients this year is a require-
ment that all guests be vaccinated for COVID 
or present a negative COVID test. “My clients 
want people to be safe,” she said.u
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Thank you PCTV!  

View all of the week’s workshops 
and other career videos by visiting 

PittsfieldTV.org!  
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(413) 447-7304

Pittsfield
110 Dalton Ave.
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Dalton
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Gt. Barrington
325 Main St.
(413) 528-2840

pittsfieldcoop.com Member FDIC & DIF            Equal Housing Lender

The Pittsfield Cooperative Bank 
+ you

Great rates and great people make the perfect combination. We’ll provide the mortgage,
you’ll make it home. Choose the Pittsfield Cooperative Bank for all your lending needs
because together, we’re better. 

Contact us today!

Spring J. Burke
VP / Mortgage Advisor
NMLS# 597840

325 Main Street
Gt. Barrington, MA
413-629-1635

Janice E. Acklin
AVP / Loan O�cer
NMLS# 759347

70 South Street
Pitts�eld, MA
413-629-1608

—




