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Store, farm, community benefi t from business blend
BY JOHN TOWNES

The COVID pandemic has led to a new chapter for the Mill 
River General Store in New Marlborough and the nearby 
Mill River Farm.

Located at 10 Great Barrington Rd. in the village center of 
Mill River, the store has been 
a focal point of local life since 
it was established in 1850, 
serving as a source of basic grocery and household items, 
a community gathering spot, and a post offi ce.

In May, Jan Johnson and her son Peter Chapin purchased 
the business and building of the Mill River General Store 
for $257,850 from David Herrick, who had owned and op-
erated it for almost three decades.

Herrick had previously retired from the business in 2017 
and leased the store to Jessica Holcomb. She ran it until 

early 2020, when she closed the business. The Mill River 
Post Offi ce also closed, and mail handling for the commu-
nity was transferred to the Southfi eld Post Offi ce about 5 
miles away. (Mill River and Southfi eld are among the fi ve 
villages that comprise the Town of New Marlborough.)

Herrick stepped back in to 
keep the store operating, while 
trying to fi nd a new owner.

Chapin and Johnson operate Mill River Farm, an organic 
farm at 82 Brewer Hill Rd. Chapin also owns Equinox Farm, 
a business that grows greens.

For them, the availability of the store provided a solution 
to a dilemma that had arisen during the pandemic, while 
also presenting an opportunity for growth as a sales outlet 
for the products of their farm, according to Chapin.

continued on page 12

“We believe it’s better to do a few things well 
than to try to be all things to all people.”
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Peter Chapin sees Mill River General Store 
as a good complement to Mill River Farm, 
which he operates with his mother, Jan 
Johnson, and his Equinox Farm brand of 
greens that he grows on leased land in 
Sheffi eld. He and Johnson purchased the 
store last year at a point where its future 
in the community was a question mark.
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BEAT buys former church 
for HQ, education center 

BY JOHN TOWNES
The Berkshire Environmental Action 

Team (BEAT) has purchased a former church 
building in southwest Pittsfield for its head-
quarters and as environmental leadership and 
educational center.

The nonprofit organization, which was 
established in 2003, had operated out of the 
home of founder Jane Winn until 2019, when 
it leased the former Immanuel Community 
Church at 20 Chapel St. with an option to buy.

In November, they purchased the prop-
erty from the church for $124,000. Located 
near Melbourne Road in a rural-residential 
neighborhood, it includes the church build-
ing (constructed in 1868 with an addition in 
1913) and a small lot.

“One of the nice things about this site is 
that it is right next to the southwest branch 
of the Housatonic River, which has been 
one of our interests as an organization,” 
Winn said.

In addition to housing its operations, Winn 
said the site is intended to include displays, 
a wildlife observation deck, natural gardens, 
and restoration of the riverbank with native 
plantings.

“The goal is to be a place where people can 
come and observe wildlife and learn about 
nature and the environment in a multi-sensory 
way,” she said. “We also want to expand our 
current programs to train young people in 
environmental leadership here.”

They also plan to retrofit the church into 
a net zero energy building, utilizing efficient 
insulation, solar energy and storage batteries, 
a heat pump and other sustainable technology.

BEAT is a countywide environmental 
education and advocacy organization whose 
mission statement is to “protect the environ-
ment for wildlife in support of the natural 
world that sustains us all.”

It sponsors a variety of activities related to 

the environment, energy and sustainability. It 
publishes a newsletter and holds workshops, 
presentations, field trips and regular social 
gatherings. The organization also offers 
training to young people in environmental 
leadership.

BEAT also conducts environmental stew-
ardship activities including monitoring water 
quality and organizing cleanups of parks, 
rivers and other sites.

The organization monitors activities that 
affect the environment and pursues political 
advocacy on specific issues. “We serve as a 
watchdog and provide support for grass-root 
action,” said Winn.

BEAT has a staff of five, plus student 
program associates. Winn said that they 
had approximately 300 volunteers in vari-
ous roles before the COVID pandemic. She 
said that has fallen to about 50 due to the 
effects of the pandemic, but she expects it 
will increase again.

Winn said the organization had outgrown 
its ability to function from her home. The 
two-story 1,840-square-foot former church 
building includes office space, a meeting 
room, a lower level that can be used for 
working space and a kitchen that can also 
be used as a water-testing lab.

“There’s a large sanctuary with pews on 
the first floor, and we’re figuring how to use 
that,” noted Winn.

Berkshire Environmental Action Team (BEAT) Executive Director Jane Winn (right) and Chelsey Simmons, 
BEAT’s Education & Outreach Coordinator and Water Quality Associate, have a new space to conduct 
the organization’s work and programs in a former church building that BEAT purchased in November.

BEAT funded the purchase without a 
mortgage through a capital campaign. The 
campaign is continuing to raise money for 
upgrades to the building and the property 
around it.

The organization has received in-kind con-
tributions through the Center for EcoTech-
nology (CET) and Mass Save to replace the 
wiring and install LED lighting.

Winn said they are currently conducting 
studies for their plans. Initial work includes 
installing a new bathroom and a lift to make 
it handicap accessible.

The overall cost of the work will be based 
on those studies.u

New owners bring deep 
experience to Lee eatery

BY JOHN TOWNES
Cafe Triskele at 150 Main St. in downtown 

Lee has been sold, but the new owners say 
they intend to retain the qualities that made 
the restaurant a popular culinary and social 
staple in the town.

Gilbert and Rebecca Clerget purchased 
the business on Dec. 20 for $600,000 from 
Franck Tessier and Rachel Portnoy, who had 
operated it since 2005. The purchase was 
financed though Lee Bank.

After closing for a week to make the transi-
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tion and celebrate the holidays, the Clergets 
reopened the restaurant on Dec. 28.

“With what they’ve done here over the 
years, Franck and Rachel have set us up for 
success and it’s basically a turnkey opera-
tion,” said Gilbert Clerget.

The couple said that they were attracted 
to the inherent qualities of the business 
as it is.

“It has everything we were looking for,” 
said Rebecca Clerget. “The building and staff 
are all great, and this is exactly the type of 
business we want to run.”

The couple, who have two children, previ-
ously lived in Fairfax 
County in Virginia, a 
suburb of Washington, 
D.C. They both have 
extensive restaurant 
experience.

Gilbert, who grew 
up in France, is a grad-
uate of the Culinary 
Institute Espace Lenoir. He moved to the 
United States in 1996, and has been a chef 
in resorts, fine dining establishments and 
private clubs.

Prior to moving to Lee, he was executive 
chef at Bretton Woods, a country club for 
employees of the World Bank and IMF in 
Maryland.

Rebecca was born in Ireland and grew up 
in New York state. A graduate of the Culinary 
Institute of America, she worked as a pastry 
chef at Relais & Chateaux establishments 
and other restaurants in the Washington area, 
Texas and Europe.

From 2008 to 2015 she was a pastry chef 
in the White House.

She was subsequently a founder, pastry 
chef and operations director of Dog Tag Bak-
ery, a nonprofit organization in Washington 
for veterans who are preparing to start small 
businesses.

Rebecca explained that the organization 
operates a bakery that provides experience 
and training for veterans who are earning 
business degrees at Georgetown University. 
“They gain practical experience in business 
planning and management at the bakery,” she 
said. “It’s basically a living business school 
for veterans.”

While they were not actively seeking to 
buy a restaurant, they had been considering 
a move to the Northeast to be closer to Re-
becca’s family near Monroe, N.Y.

They learned that Cafe Triskele was 
available through mutual friends of Tessier 
and Portnoy.

“The opportunity fell into our lap,” said 

Rebecca. “Our friends told us about this, and 
we came up to take a look. We immediately 
fell in love with it.”

Gilbert added that they were also attracted 
by the town of Lee itself.

“Lee is the kind of community we wanted 
to move to,” he said. “We both grew up in 
small towns, and wanted to raise our family 
in that environment, and have a work-life 
balance.”

Tessier and Portnoy established the restau-
rant as Chez Nous. There are certain parallels 
in the backgrounds of the former and pres-
ent owners. Tessier is also a trained French 

chef, and Portnoy is a 
pastry chef.

While Chez Nous 
had been popular, in 
April 2021 Tessier and 
Portnoy revised the 
concept in response to 
the changes that had 
been brought by the 

COVID pandemic.
While continuing to offer full meals for 

on-site dining, they also added lighter fare 
and more emphasis on food that was suitable 
for takeout.

They changed the name to Cafe Triskele 
(based on a Celtic symbol for rebirth and re-
newal) to better convey its casual atmosphere.

Other than ongoing modifications to the 
menu moving forward, the Clergets said 
the cafe will have the same approach, with 
an emphasis on quality while also being 
accessible, with a welcoming and casual 
environment.

Gilbert described their vision as a com-
bination of a French bistro and a gastropub 
(a term that originated in Britain for a pub 
that serves quality comfort food). He added 
that they will bring elements of various 
international cuisines to the menu.

“We basically want to serve good com-
petitively priced food that can appeal to 
anyone,” he said. “We’re not fancy people. 
You won’t find me in the kitchen plucking 
the food with tweezers.”

Rebecca added that they will emphasize 
local and regional ingredients as much as 
possible. “We’re currently learning about 
regional farmers and suppliers and will be 
incorporating their products as we develop 
relationships with them,” she said.

The business has approximately 10 em-
ployees. The new owners have retained the 
existing staff.

Cafe Triskele (413-243-6397 or Cafe-
Triskele.com) is open for dinner Tuesday 
through Saturday from 5 to 9 p.m.

“We may expand our hours as summer ap-
proaches,” said Gilbert. “We’re also looking 
into opportunities to perhaps add lunch and 
brunch on some basis.”

The menu includes starters such as a 
Ploughman’s Plate of ham, cheese, bread 
and jam ($10), Salmon Crudo ($14) and 
Baked Mussels ($10). There is a selection of 
soups and salads, and sandwiches including 
a Cafe Triskele Burger with Black Angus 
beef ($18) and a Southern Fried Chicken 
Sandwich ($16).

Entrees range from $22 to $28, They in-
clude offerings such as Baked Cod, Chicken 
Cordon Bleu, Rack of Lamb, and 10-ounce 
New York Strip Steak of grass-fed Black 
Angus beef. Another specialty are Mussel 
Pots ($20).

There is also a children’s menu, and a 
selection of desserts.

Rebecca said that the response to their 
ownership has been encouraging.

“Since we reopened, many loyal custom-
ers have come in to express their support for 
us,” she said. “We’re feeling very grateful. 
All of the pieces of what we had wanted fell 
into place with this.”u

“Lee is the kind of commu-
nity we wanted to move to. We 
both grew up in small towns, 
and wanted to raise our fam-
ily in that environment, and 
have a work-life balance.”

Training Opportunities in Healthcare and Manufacturing

We are seeking un/under-employed Berkshire residents who want to participate in a free training (valued at $2,000)
that could lead to jobs in healthcare or advanced manufacturing. Both on-line and on-site, hands-on training is available 

in entry-level healthcare and manufacturing skills.

Interested? Visit www.MassHireBerkshire.com for a �yer and application or call 413-442-7177 
(x153 for manufacturing, x118 for healthcare) for more information.

Please apply ASAP as training slots are limited and training starts in February.

Training is provided by the State of Massachusetts through the Commonwealth Corporation & 
Mass Technology Collaborative, administered locally by the MassHire Berkshire Workforce Board in 

collaboration with employers & training providers.

Why choose us? For years, we’ve focused our practice in estate, 
trust and tax planning, elder law and Life Care, a frontline 
care advocacy program for seniors, the chronically ill and 
their families. We can help you understand all the options 

unique to your situation while saving time and money! 
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WHY ALMGREN LAW GROUP?

One West Street  ~  Lenox, MA 01240
 tel: 413.637.5075 | fax: 413.637.5077 | www.almgrenlaw.com

Paula K. Almgren, Esq.        Kristina Z. Kisiel, Esq.❖
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BY JOHN TOWNES
An aromatic new shop has been added to 

the retail mix in downtown Pittsfi eld.
Soma’s Aromas opened Oct. 15 at 81 East 

St. in a storefront along the eastern side of 
Park Square in the city center. It sells candles 
hand-poured by owner Soma DiNicola, as 
well as products by other local artists and 
makers.

Although the COVID pandemic has been 
a major disruption for the retail community, 
DiNicola believes that this is the right time 
and place to open a business of this type.

“I think this is an inspirational time for 
Pittsfi eld and the Berkshires,” said DiNicola, 
who lives in Pittsfi eld. “There are many new 
artists and makers here who are doing really 
great work. I think with the pandemic, people 
were willing to get out of their comfort zones 
and try new things. Also, the public is ready 
to go out again.”

The store also grew out of DiNicola’s 
readiness to take a different approach to her 
own business, which she launched in 2018.

DiNicola hand-pours the candles, which 
are made with soy. She explained that soy 
is clean burning and contains no toxins, 
parabens, carcinogens or pollutants. Soy wax 
burns cooler and lasts about 30-to-50-percent 
longer than a paraffi n candle.

She uses essential oils and other natural 
ingredients to produce the candles’ aromatic 
effects. She sells them in varieties such as 
Amber & Driftwood, 
Apple Maple Bourbon, 
Baby Powder, Bamboo 
Coconut, and Cactus 
Flower Jade, among 
others.

“I’d describe them as 
high-quality and a little 
more upscale than other 
candles,” she said.

DiNicola grew up in Los Angeles, but spent 
time in the Berkshires, where she has family.

“I bounced back and forth a lot, and always 
loved the Berkshires,” she said. “I moved 
here permanently in 2003.”

She is married to Nick Sumner, a profes-
sional carpenter, and they have three children.

DiNicola said that prior to starting Soma’s 
Aromas, she had been ill and disabled for 
a number of years, due to a combination 

of injuries from a fall and the effects of 
Lyme Disease.

“It was a very diffi cult time,” she said. 
“Finally, with the help of cannabis and other 
healing practices, I got better and was able 

to get out of my wheel-
chair. As I got healthy 
again, I felt the need 
to do something cre-
ative. I started making 
candles and perfected a 
recipe for them. Then I 
started selling them to 
friends and family.”

She decided to pur-
sue it as a business and established Soma’s 
Aromas.

DiNicola credits her husband as being 
a major source of support, both during her 
illness and in helping her start the business.

“He was basically my caretaker when I 
was ill,” she said. “And he’s been actively 
involved in the business. For example, he 
built the display cases in the store.”

Initially DiNicola focused on business-

to-business private label sales. “I went door 
to door and was able to line up businesses 
who wanted to purchase them for resale or 
as gifts for their customers,” she said,

Her accounts included the Red Lion Inn, 
the Hotel Commonwealth in Boston, day 
spas, and Berkshire Roots, among others.

She said the candles are packaged either as 
her own brand or labeled with the customer’s 
name and logo.

“I work with a local graphic designer 
who makes the labels,” she said. “I offered 
businesses the options of using my brand 
on them, or placing their own names on the 
labels for sale or as gifts to their customers.”

COVID course change
Although the business had a steady start, 

the pandemic forced DiNicola to change 
course. While she still sells her candles to 
businesses, she shifted to retailing.

“COVID shut everything down, and busi-
ness went away,” she said. “I knew I had to 
fi gure another way of 
doing it.”

She said her deci-
sion to sell the candles 
herself on a retail basis 
was prompted by her 
participation in Coz 
Quest. That is a local 
venture, established by Liam Gorman, that 
organizes a treasure hunt game in which play-
ers use their smartphones to solve puzzles, 
follow maps and then fi nd hidden QR codes at 
various locations to unlock prizes (November 
2021 BT&C).

In conjunction with that, Gorman has 
also held several “Makers’ Markets” which 
are pop-up events featuring local producers 
selling their wares directly to the public.

“I had a table at a Makers’ Market, and I 
could see that people were ready to go out 
after being closed in for so long,” DiNicola 
said. “That gave me the idea that I wanted 
to open a store.”

Her decision was cemented when she 
found her present location, which is a com-
mercial block with several storefronts includ-
ing Otto’s Kitchen & Comfort restaurant. She 
contacted the building’s owner, Steve Oakes, 
and leased a 1,000-square-foot space there.

“I decided that spot was perfect for what I 
wanted to do, and everything came together,” 
DiNicola said.

Room for more merchandise
The decision to make Soma’s Aromas a 

shop that would also sell other locally made 
merchandise was facilitated by the amount 
of space she had available.

“There was more room in the store than I 
could fi ll with my own candles,” DiNicola 
said. “Also, I wanted to build a community 
around the business. So, I recruited artists 
and other makers.”

She originally arranged to sell merchan-
dise from about 20 artists and producers on 
consignment when the shop fi rst opened. 
That number has since grown to more than 
40, she said, with merchandise including 
artworks, body-care products, ceramics, 
jewelry, birdhouses, knitted goods, and wood 
crafted items, among others.

DiNicola said she is also continuing the 
business-to-business sales. She added that 
during the pandemic she also started doing 
online sales.

“The online sales went well, but I stopped 
to focus on the store,” she said. “However, I 
plan to start that again.”

Soma’s Aromas (413-629-9374 or somasa-
romas.com) doesn’t follow the conventional 
weekday schedule of downtown retailers. It 

is open Thursday and 
Friday from 5 to 9 p.m., 
Saturday from 11 a.m. 
to 9 p.m. and Sunday 
from 11 a.m. to 7 p.m.

DiNicola said that 
this schedule has been 
successful  so  far. 

“There are a lot of night owls in Pittsfi eld,” 
she said. “Many people come downtown in 
the evening to go to movies and other shows 
and restaurants. They stop into the store while 
they’re here. We’ve been busy.”

The shop is closed Monday, Tuesday and 
Wednesday, when she tends to other aspects 
of the business. Initially that included pro-
duction of new inventory. DiNicola said that, 
after the busy holiday season was over, she 
decided to move her pouring space from 
her home to the back of the store, which 
allows her to make new candles while the 
shop is open.

“It’s a little slower [in the shop] during 
these winter months, so making the candles 
here is working out fi ne,” she said.

She is also scheduling occasional special 
events at the shop, such as an upcoming Val-
entine’s Shop & Sip on Feb. 12 from 11 a.m. 
to 9 p.m., with complimentary rosé wine and 
plenty of holiday gift items to choose from.

DiNicola said she is collaborating on the 
event with Berkshire Box, a business oper-
ated by Katie Zawistowski that offers boxes 
fi lled with curated gift items.

“We held a few Shop & Sips earlier dur-
ing the holidays and they went well, so we’ll 
continue to do them at other times of the 
year,” she said. u

SOMA’S AROMAS

Candle maker’s new 
shop also serves 
as sales outlet for 
other local artists

Soma DiNicola’s decision to open a retail shop in downtown Pittsfi eld for her existing hand-poured candle business has also provided a new sales outlet for over 
40 local artists and makers, whose products are sold on consignment. “There was more room in the store than I could fi ll with my own candles,” DiNicola says 
regarding her 1,000-square-foot space at 81 East St. “Also, I wanted to build a community around the business. So, I recruited artists and other makers.”

“As I got healthy again, I felt 
the need to do something cre-
ative. I started making candles 

and perfected a recipe for 
them. Then I started selling 
them to friends and family.”

DiNicola is also scheduling 
occasional special events at 
the shop, such as an upcom-
ing Valentine’s Shop & Sip 

on Feb. 12.

MHIS Proudly Supports 

25 PITTSFIELD ROAD, ROUTE 7 & 20, LENOX, MA 01240  •  (413) 442-3001
TAKE A VIRTUAL TOUR OF OUR SHOWROOM AT: WWW.MORRISONSHOMEIMPROVEMENT.COM

We’re your one stop  
shop for all your 

home improvement needs!
Windows • Siding • Additions

Remodeling • Custom Build • Roofs
Decks • Flooring • Kitchens • Baths

MHIS Proudly Supports MHIS Proudly Supports 

BEST CONTRACTOR
BEST CONTRACTOR

6YEARS
 IN A ROW!     

THANK YOU!THANK YOU!
It’s Our Customers That Are Simply AmazingIt’s Our Customers That Are Simply Amazing



5FEBRUARY 2022  BERKSHIRE TRADE & COMMERCE

news & notes from the region

Former Lach’s Lounge to 
become community center

BY JOHN TOWNES
The new owners of a downtown Pittsfield 

building best known as the home to the for-
mer Lach’s Lounge are looking to repurpose 
the property as a community center that 
will support grassroots cooperative initia-
tives and social and economic justice and 
empowerment. 

“We’ve been longing to have a commu-
nity building that would provide space for 
educational programs, support services and 
other activities,” said Michael Hitchcock, 
co-founder with Nicole Fecteau of Roots 
and Dreams and Mustard Seeds.

In mid-September, the nonprofit organi-
zation (www.rootsandmustardseeds.com) 
closed on the $225,000 purchase of the 
6,700-square-foot property at 117 Fenn St., 
which is directly across from the north side of 
Pittsfield City Hall. The seller was Joe Renzi. 

They will be sharing the space with Ma-
nos Unidas, a multicultural cooperative that 
sponsors bilingual resources, empowerment 
ventures, living arts, cross cultural organizing, 
and cooperative economy initiatives. Roots 
and Dreams and Mustard Seeds has a close 
ongoing working relationship with Manos 
Unidas, and the purchase is the culmination of 
a long search for a site by the two organizations.

It also brings new life to a site that had 
been problematic for the city. Lach’s Lounge 
had long been a popular bar and gathering 
spot. However, it closed in 2018 after a liquor 
license suspension, and 
since then the space has 
been vacant.

The property in-
cludes three storefronts 
on Fenn Street plus an 
attached structure that 
creates a second-floor and an extension in the 
rear. There is also a basement. (The property 
does not include a small vacant attached store-
front on the corner of First and Fenn streets.)

In addition to the former space of Lach’s 
Lounge, the building is occupied by tenants 
that include an upstairs resident, a church 
organization, and Rem Roc’s Fried Chicken 
and Soul Food restaurant. Hitchcock and 
Fecteau said those tenants will remain for 
now, and the new owners will be discussing 
their options with them for the longer term.

Outgrowth of Tyler Street Lab
Roots & Dreams and Mustard Seeds was 

formed in 2017 as a 501c3 nonprofit orga-
nization to provide guidance, information 
and other support to new co-op ventures, 
including businesses and housing. They have 
collaborated in the formation of a number of 
co-op businesses, including Rose and Cole 
Transportation.

They were among the participants in the 
Tyler Street Lab, a pilot project that operated 
a pop-up community center at 730 Tyler St. in 
2019. When the period for the original pilot 
ended, the lab was closed. The building, the 
former Shedd’s Plumbing and Heating, was 
subsequently demolished, and the site is now 
part of a new residential complex developed 
by Mill Town Capital (April 2021 BT&C).

The participants separated into two groups. 
The Tyler Street Lab has reopened in a new 
space across the street from the original site.

Hitchcock and Fecteau and a number of 
other members conducted their own search for 
a community center. “There was a difference 
in philosophy,” said Hitchcock. “We were 
committed to the concept of co-op ownership 
with decisions shared by members, rather than 
a more traditional management structure.”

The opportunity to purchase their new 
space arose when an anonymous donor 
from southern Berkshire County offered to 
contribute the full purchase price of the Fenn 
Street building.

The purchase is also an important step 
for Manos Unidas, which was formed in 
1997. It had a site until 2010, when it was 
destroyed in a fire.

Although it has remained active and grow-
ing, the organization (https://manos-unidas.
wixsite.com/manos-unidas) has operated 
without a physical base since then, utilizing 
temporary sites for specific purposes.

“This means so many things on so many 

levels,” said Anaelisa Jacobsen, director 
emeritus of Manos Unidas. “We’ve been able 
to make miracles happen with virtual and 
collaborative spaces. But having a permanent 
base means that we can invite members to 
become more involved and integral to the 
organization on an ongoing, hands-on basis.”

It also has symbolic importance, she 
added. “It is an opportunity to demonstrate 
that we can create community assets that 
are accessible to the many groups we are 
involved with,” Jacobsen said. “It gives 
Latinos, immigrants, those with different 
abilities and other unheard populations a 
place at the table.”

The two organizations’ shared space will 
be named O.U.R. Resurge. The name com-
bines the initials for “Our United Resource,” 

which was an original 
suggestion from a col-
laborator in Roots and 
Dreams and Mustard 
Seeds, with the word 
“Resurge,” a descrip-
tive phrase for the goal 

of Manos Unidas that was coined by the late 
Jose Bruno Santiago, a member who passed 
away in August 2019.

“The beauty of that word is that it is spelled 
the same in English and Spanish,” said Ja-
cobsen. “It’s also a way to honor Jose, who 
was a valued member.”

Now that the purchase has been completed, 
Hitchcock said the specifics of its manage-
ment and uses will be developed in phases.

“We’re still working out the details, but the 
basic goal is to create a cooperative member-
ship organization,” said Hitchcock. “While 
Roots and Dreams is the purchaser of record, 
our goal is to create a self-governing coopera-
tive entity whose members would operate it 
jointly. We’re also looking at creating a land 
trust that would own the property.”

Multi-purpose facility
In terms of use of the building, they plan to 

refurbish the space that was formerly Lach’s 
Lounge and use it for specific purposes such 
as private meetings and community pro-
grams and services. Other uses may include  
classes, workshops, and services such as 
food distribution.

While they have done initial cleanup, 
additional work has been delayed due to  
difficulty in retaining contractors.

In the meantime, they have been using a 
temporary space at 5 Melville St. that a sup-
porter has made available. The organizations 
have been using that for office space and to 
hold some community programs.

Beyond making their main space in the 
Fenn Street building usable, they will be 
making other improvements to the building 
in phases.

“While the building is in usable condition 
on a basic level, it does have structural and 
infrastructure issues that will have to be ad-
dressed over time,” said Hitchcock. “In some 
cases, what has to be done, and when, will 
depend on the allowed uses. Adding other 
activities may require specific work to be done 
on the building. We’ll be working with the city 
to determine those things as we go along.”

He noted that they may be seeking grants 
to help to finance these improvements. They 
will also be publicizing the work through fund 
drives to raise contributions for individual 
projects.

They have a fund-raising campaign on 
GoFundMe (www.gofundme.com/f/our-
resurge-community-building-rehab) which 

had raised $3,000 towards work on the 
building as of mid-January.

In addition to meeting their own needs, 
Hitchcock said they see the repurposing of 
the building as an example of what could be 
done elsewhere. “We would like to see this 
be a model for other community centers that 
could be operated on a cooperative basis,” 
he said.u

The new owners of this building on Fenn Street, directly 
across from City Hall in Pittsfield, are repurposing 
portions of it as a community center that will support 
a variety of grassroots cooperative initiatives.

“We would like to see this be 
a model for other community 
centers that could be operated 

on a cooperative basis.”
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MCLA Leadership Academy, a postgraduate 
program for educators looking to take the next step 
in their careers, will hold a series of information 
sessions in February and March for prospective 
students. Leadership Academy faculty and ad-
ministrators will be available to answer questions 
about the program and application process. MCLA’s 
Leadership Academy has operated since 1997, and 
over 2,000 school and district leaders have obtained 
administrative credentials while strengthening their 
commitment to equity and justice in their schools 
and all schools, expanding content knowledge, 
experiencing the infl uence of cultural venues on 
learning, and establishing professional connections 
with faculty and peers. The program is sanctioned by 
the Massachusetts Department of Elementary and 
Secondary Education and is designed for educators 
who seek to advance professionally while work-
ing. Applications will be accepted through April 
30. Information sessions will be held on Feb. 1 at 
6:30 p.m., Feb. 3 at 4 p.m., March 22 at 6:30 p.m., 
and March 24 at 4 p.m. Register at www.mcla.
edu/academics/graduate/leadership-academy/
index.php or email leadershipacademy@mcla.
edu for more information.

NBT Bank has presented 10 area organizations 
with year-end contributions to support local pro-
grams and services. NBT’s Bank Business Banking 
Regional Manager Daniel Kinney, Commercial 
Banking Relationship Manager Gregg Levante, 
North Adams Branch Manager Karen Boyer, 
Pittsfi eld Branch Manager Joseph Lotano, Pittsfi eld 
North Street Branch Manager Karl Mirke, Great 
Barrington Branch Manager Chris Becker and Lee 
Branch Manager Rebecca Martin presented the do-
nations to organizations across the county. Organi-
zations that received funding include: 1Berkshire 
Youth Leadership Program, Berkshire County 
ARC, EforAll Berkshire County, Civitan Club 
of the Berkshires, Construct Inc., Hillcrest 
Educational Centers, Lee Food Pantry, Lee 
Youth Association, MS Support Foundation, 
and Pop Cares. “As a community bank, giving 
back and supporting the organizations that make 
our communities better places to live and work 
are among our core values,” said Kinney. “This 
is our second year organizing ‘days of giving’ to 
show our support, and we couldn’t be more proud 
to be able to help in this way.”

The Rotary Club of Pittsfield presented 
the 2021 Service Above Self Awards to seven 
students from city high schools at a Dec. 2 event 
at Mazzeo’s Ristorante. Present along with the 
students and their families were Pittsfi eld High 
School Principal Henry Duval and Taconic High 
School Principal Matt Bishop. Joan DiMartino, 
Service Above Self Committee chair, spoke about 
the students’ accomplishments and their commit-
ment to volunteerism in the community, noting 
that the award exemplifi es their volunteer efforts 
and their selfl ess contributions to the service of 
others. Award winners from Pittsfi eld High School 
were Isolene Ungewitter, Alex Henner and Luke 
Mele. Awardees from Taconic High School were 
Greta Lacy, Morgan Risley, Felicia Graves-Deane 
and William Garrity.

At its Dec. 10 annual meeting, the Massachu-
setts District Offi ce of the U.S. Small Business 
Administration (SBA) announced Greylock 
Federal Credit Union as the #1 Western Mas-
sachusetts SBA 7(a) Lender and the #1 Lender to 
Rural Businesses. Greylock Federal issued over 
$437,000 in program loans in 2021. The 7(a) loan 
program is SBA’s primary program for providing 
fi nancial assistance to small businesses through 
government secured loans. “We are grateful for 
SBA’s recognition of our Business Banking team’s 
hard work as they carried out Greylock’s mission 
through supporting the needs of small businesses,” 
said Senior Vice President and Chief Lending 
Offi cer Jodi Rathbun-Briggs.

Entrepreneurship for All (EforAll) Berkshire 
County awarded $10,000 in prizes to the Fall 2021 
Business Accelerator Cohort at a Dec. 21 awards 
ceremony that was held on Zoom. The celebra-
tion and gala began with remarks from EforAll’s 
original founder, philanthropist “Desh” Deshpande 
and former Massachusetts Governor Deval Patrick. 
The cohort also created a musical tribute to Paula 
Buxbaum, a Williamstown business owner who 
was a member of the class when she passed away 
in a car accident in October. A new Paula Buxbaum 
Award was established in her memory and will be 
awarded across all EforAll sites for an individual 
making a late-in-life pivot or incorporating social 
justice into their business. The prize money was 
awarded as follows: $500 to Susan Slack, Pittsfi eld, 
Sewing Specialist; $500 to McKenna Burzimati, 
North Adams, Roxies Barkery; $1,000 to Marlee 
Tyska, Pittsfi eld, Berkshire Greenleaf & Well-
ness; $1,000 to Mike Dell’Aquila, Lenox, Hot 
Plate Brewing Co.; $3,500 to Mary Stucklen, 
Hinsdale, Tommy’s Compost; and $3,500 to 
Genesis Rivera & Talya Taliaferro, Pittsfi eld, TG’s 
Clubhouse. EforAll’s next accelerator class will 
begin in March and applications are due at www.
eforall.org before Jan. 27.

The Nonprofit Center of the Berkshires
(NPC), in partnership with The Berkshire Eagle, 
will host the 5th annual Berkshire Nonprofi t 
Awards on May 24 at 8:30 a.m. The awards rec-
ognize work being done by individuals in the 
nonprofi t sector. Representative William “Smitty” 
Pignatelli will co-host the 45-minute Zoom event. 
“The pandemic certainly brought awareness to 
our amazing nonprofit support system,” said 
NPC founder Liana Toscanini. “It is nice to shine 
a light on nonprofi t people who sometimes fl y 
under the radar.” Nominations are being solicited 
from across the Berkshires in seven categories: 
Executive Leadership, Board Leadership, Rock 
Star, Unsung Hero, Volunteer, Youth Leadership 
and Lifetime Achievement. One honoree in each 
category will be chosen by a panel of judges and 
profi led in a special section in The Berkshire Eagle. 
Nominations must be submitted by Feb. 28. As 
part of the 2022 awards event, NPC will again 
give away a $3,000 cash prize to one nonprofi t 
chosen at random from those in attendance. Music 
in Common will also return with a performance 
from its newest program, The Black Legacy 
Project. The NPC is currently seeking sponsors 
for this celebratory event. For more information, 
visit npcberkshires.org or call 413-441-9542.

Eugene Carr, founder and festival director of 
Berkshire Busk, has announced plans for the fes-
tival to return to downtown Great Barrington in the 
summer of 2022, and the hiring of Carli Scolforo 
as the festival’s general manager. The summer-long 
street arts and music event debuted in the summer 
of 2021 with support from over 20 local businesses 
and the Town of Great Barrington (June 2021 
BT&C). Scolforo, a Pittsfi eld native and recent 
Siena College graduate, served as a member of the 
Berkshire Busk production team last summer and 
was seen each week hosting nightly livestreams 
on the festival’s Instagram account, where she 
fi lmed and interviewed performers and fans. The 
inaugural year of Berkshire Busk took place over 
10 weekends in July and August, and hosted over 
100 different groups from the Berkshires and be-
yond. It drew an estimated 4,000 attendees over 
the summer, and reached over 150,000 visitors 
on social media sites. In surveying done by Bard 
College at Simon’s Rock, half of the crowd in 
downtown said they came out specifi cally to attend 
the festival. Specifi c plans for the summer of 2022 
will be announced next spring.

Lee Bank Foundation has awarded $68,560 
to 12 Berkshire area nonprofi t organizations in its 
fourth-round of 2021 community grant awards. 
Recipients were awarded grants ranging from 
$1,000 to $20,000 to support their local program-
ming. Included in the awards are a series of Arts 
Access Grants for arts and culture organizations 
to expand access to programming for underserved 
audiences. The organizations that received funding 
are: 18 Degrees, Barrington Stage Company, 
Berkshire Busk, Berkshire Community Action 
Council, Berkshire Immigrant Center, IS183 
Art School, Latinas413, Literacy Network 
of South Berkshire, MASS MoCA, NAACP 
Berkshire County Branch, Railroad Street 
Youth Project, and Youth Education and Sport 
(YES) Initiative. Arts Access Grants of $1,000 
each were awarded to Berkshire Busk and IS183 
Art School. Lee Bank Foundation was established 
in 2021 to support Lee Bank’s long-standing 
mission of community reinvestment on behalf of 
Berkshire region organizations and the people they 
serve. In 2021, the Foundation received over 90 
grant applications for its four rounds of funding 
and awarded a total of $228,610 in grants. The 
deadline for the fi rst round of 2022 Foundation 
funding is March 1. The application and more 
information can be found on the Community 
Impact section of Lee Bank’s website (www.
leebank.com). To be considered for grant awards, 
applicants must be a 501c3 nonprofi t organiza-
tion. Funding requests should refl ect one or more 
of Lee Bank Foundation’s primary focus areas: 
education and literacy; food security and nutri-
tion; economic growth and development; health 
and human services; mentorship, internship and 
“school to work” initiatives; and arts and culture.

The 1Berkshire Youth Leadership Program 
(YLP) has relaunched and is accepting applica-
tions for the YLP class of 2022-2023. Open to all 
current high school sophomores in the Berkshires, 
the program selects a cohort of up to 30 motivated 
students from all backgrounds for a 10-month 
experience that will allow them to explore the 
regional economy and develop their leadership 
skills. Once selected, students will begin the 
program with a three-day, three-night retreat from 
June 9-12 at the conclusion of their sophomore 
year. At the retreat, students will meet for the fi rst 
time, begin to build connections, and learn about 
and advance their individual leadership skills. 
Over the following 10 months, students will recon-
vene for one full day each month, held at various 
locations across the Berkshires (or virtually, in the 
case of severe weather conditions). During these 
sessions, students will meet with business leaders 
and community members to learn about sectors 
and careers in the regional economy. Students 
will develop leadership traits through activities 
within the sessions, and the cohort will develop 
and execute a collective community impact proj-
ect that will enhance life in the Berkshires. The 
program is made possible through the ongoing 
fi nancial support of Berkshire Bank, Greylock 
Federal Credit Union, and others. Until the Feb. 
11 deadline, sophomores from any school in the 
Berkshires (and equivalent-aged home-schooled 
students) may submit an application for the pro-
gram. The application can be found at 1berkshire.
com/1berkshire-programs/youth-leadership-pro-
gram/ylp-application/. For additional information, 
contact economicdev@1berkshire.com.

Berkshire Community College (BCC) has 
moved and expanded its Mac computer lab to the 
Koussevitzky Arts Center, providing studio arts stu-
dents with much-needed digital capability. Equip-
ment includes 17 21.5-inch Apple iMac computers 
and a large-format Epson P800 printer. Higher 
Education Emergency Relief Fund (HEERF) mon-
ies were used to support the initiative. Technology 
plays an increasingly important role in the fi ne and 
performing arts. The new space allows for seamless 
integration of digital technology into BCC’s Visual 
Arts program, which is consistent with trends at 
four-year colleges and universities, according to 
Laurie Gordy, dean of humanities, behavioral 
and social sciences division. “The equipment and 
technology used in the new Mac lab will help our 
students be prepared with the professional skills in 
demand in these fi elds,” Gordy said. “The renova-
tions support the larger Academic Affairs goal to 
provide hands-on, learner-centered experiences 
that promote student success at BCC and beyond.”

Berkshire Family YMCA’s Full of Pos-
sibilities Campaign has announced four major 
new grants totaling $1.125 million to aid in the 
renovation and construction of its North Street 
facility in Pittsfi eld. The $12 million renovation 
will modernize the building and add 25-plus 
highly needed childcare slots, a regulation youth 
basketball court, and an indoor track (January 
2022 BT&C). The local funders providing new 
grants are: the Feigenbaum Foundation, which 
awarded the Y a new $350,000 grant in addition 
to fulfi lling their existing $400,000 commitment, 
bringing their total contribution to $750,000; the 
Jane & Jack Fitzpatrick Trust, which made a 
multi-year commitment of $500,000; and Grey-
lock Federal Credit Union, which announced a 
$200,000 award over several years. In addition 
to these Berkshire County funders, the Amelia 
Peabody Foundation, which has supported both 
the Y’s Pittsfi eld and Northern Berkshire branches 
in the past, awarded the Y a $75,000 grant. Taken 
together, these gifts represent substantial progress 
toward the Y’s remaining $4 million fundraising 
goal for the project. According to Berkshire Fam-
ily YMCA Executive Director and CEO Jessie 
Rumlow, the new commitments will be put to 
work immediately to fund construction. “We are 
so grateful to these important institutional donors 
for their confi dence and belief in the Y and this 
capital project,” she said. “Together these grants 
will help the Y to better serve thousands of people 
each year, and we hope they will inspire many 
others to give generously too.” Throughout 2022, 
the Y’s campaign leadership will be reaching out to 
community members for gifts and pledges in order 
to reach the goal. Interested donors may contact 
Rumlow at jrumlow@bfymca.org, 413-499-7650 
ext.112 or 912-467-3488. Interest may also be 
expressed to the campaign’s committee chair, 
Matthew Scarafoni, by emailing mjscarafoni@
scarafonifi nancial.com.

Berkshire Medical Center (BMC) was named a 
Top Teaching Hospital nationally by The Leapfrog 
Group, an award that is widely acknowledged 
as one of the most competitive designations 
American hospitals can receive. BMC is one of 
only four Massachusetts hospitals honored with 
a Top Teaching Hospital award and the only one 
in western Massachusetts. This is the second time 
in a row that Leapfrog has recognized BMC as a 
Top Teaching Hospital.

Representatives from fi ve Bennington County 
companies will compete for a $25,000 award as 
fi nalists in the Bennington County Intrapreneur 
Challenge. This new program from Lever, a North 
Adams-based economic development nonprofi t 
focused on innovation-driven job creation, is 
designed to help existing companies use the tools 
of entrepreneurship to create new, innovative 
products and services that will grow revenues and 
create jobs. Grateful Dog Training, Star Wind 
Turbines, Old Mill Road Media, Authentic 
Designs and MSK Engineers will participate 
in Lever’s program. These companies will be 
supported by research by Bennington College 
students, through a series of workshops on apply-
ing methods that startups use, and by a group of 
expert mentors. The Challenge will culminate with 
a fi nal pitch event in March. Authentic Designs 
is a 50-plus-year-old manufacturing company 
specializing in the reproduction of 18th- and 19th-
century lighting. The company is developing a new 
line of early 20th-century reproduction lighting 
and developing a method to use solar energy or 
other renewable energy to power period-specifi c 
light fi xtures. Grateful Dog Training provides 
hands-on dog training services with a focus on 
positive reinforcement. The company is currently 
working to develop an online platform with video 
tutorials to support personalized learning plans 
for dog/handler teams as well as a “Rescue Dog 
Detox and Development” program with online 
support. MSK Engineers is a team of civil engi-
neers working on innovations in the identifi cation 
and replacement of lead drinking water service 
lines. Through MSK’s work with the Town of 
Bennington, the company implemented a novel 
approach to identify lead drinking water pipes, 
which it plans to bring to other municipalities in 
the region and beyond. Old Mill Road Media is 
a media company that publishes Vermont Maga-
zine, Vermont News Guide, Berkshire Magazine, 
Stratton Magazine, and Manchester Life. Old 
Mill Road is developing a new regional magazine 
and specialty guide to launch in 2022. Star Wind 
Turbines is developing a new small wind turbine 
design that would have the capability to power 
and heat a single home. This product would also 
be able to connect to single or three-phase power 
grids or combine with solar panels, creating an 
energy solution that combines sustainable sources. 
“I’m excited to work with these fi ve very different, 
and very interesting, Bennington companies,” said 
Lever Executive Director Jeffrey Thomas. “By 
supporting these teams’ innovations through Le-
ver’s Challenge program, we hope to see business 
success that leads to jobs, revenue and economic 
development for Bennington County.”
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news & notes from the region

MountainOne Insurance Agency has ac-
quired Cross Insurance in Pittsfield, a transaction 
that effectively makes MountainOne Insurance the 
largest agency headquartered in the Berkshires 
in terms of clients under management. “The ac-
quisition of Cross Insurance in Pittsfield furthers 
MountainOne’s commitment to the communities 
we serve,” said Jonathan Denmark, president and 
COO of MountainOne Insurance. “The combined 
agency will now be able to offer products and 
solutions from an expanded roster of insurance 
companies.” MountainOne Insurance Agency 
is part of MountainOne Financial, a North 
Adams-based mutual holding that also operates 
MountainOne Bank and MountainOne Invest-
ments. The agency offers personal and business 
property and casualty insurance services, surety 
bonding, employee benefits and life insurance 
and medicare solutions. The local office of Cross 
Insurance was formed in 2016 when Maine-based 
Cross purchased Bardwell, Bowlby & Karam 
Insurance Agency and Colt Insurance Agency, 
two long-established agencies based in Pittsfield. 
“While the name will change to MountainOne 
Insurance, the location will remain at 101 South St. 
in Pittsfield,” said Denmark. “We are thrilled to be 
expanding our presence into downtown Pittsfield 
and will carry on the traditions of excellence that 
Cross and the prior agencies were known for.” 
MountainOne plans to retain the entire Cross 
Insurance team, which will give the combined 
insurance agency a total of 50 employees across 
six locations throughout Berkshire County.

The Appalachian Trail Conservancy (ATC) 
has awarded a Wild East Action Fund grant of 
$50,000 to Greenagers in support of the Bow Wow 
Woods project, which is a partnership among the 
Egremont Land Trust and Sheffield Land Trust. 
Bow Wow Woods comprises 54 acres along Route 
41 and Bow Wow Road where Egremont borders on 
Sheffield. The ATC grant will support Greenagers’ 
advancement of the conservation of the property, 
which is adjacent to the Appalachian Trail corridor. 
Based in Egremont, Greenagers provides employ-
ment, internships and volunteer opportunities for 
teens and young adults in the fields of environmental 
conservation, sustainable farming, natural resource 
management and vocational skills building. Most 
of Bow Wow Woods is a mature, healthy forest of 
conifers and deciduous trees. The diverse ecology, 
a result of closely neighboring dry upland and 
low wetland forest, is home to a number of spe-
cies protected by the state’s Natural Heritage and 
Endangered Species Program. The site’s ecology 
gives Greenagers the opportunity to expand its 
conservation education programs for area schools. 
Bow Wow Woods is the anchor for a much larger 
conservation initiative aiming to protect 500 acres 
of forest, fields, wildlife habitat and farmland to 
expand the Sheffield-Egremont Corridor that has 
already protected over 1,200 acres in southeast 
Egremont and northwest Sheffield. An effort is 
underway by Greenagers, Egremont Land Trust and 
Sheffield Land Trust to raise the funds to make this 
project possible. There is a $500,000 challenge in 
place, in which every dollar donated by individuals, 
businesses and foundations is matched by another 
dollar. Donations can be made via mail or online 
to any of the three organizations (greenagers.org, 
sheffieldland.org or egremontlandtrust.org). Be 
sure to note that the donation is for the Bow Wow 
Woods and Corridor project.

Greylock Federal Credit Union has been 
awarded a Next Century Award for 2021 by As-
sociated Industries of Massachusetts (AIM). 
The award honors employers, community orga-
nizations and individuals who have made unique 
contributions to the Massachusetts economy and 
the well-being of the people who live there. “These 
remarkable people and institutions inspire the rest 
of us by exemplifying the intelligence, hard work 
and dedication to success that has built our com-
monwealth,” said AIM President and CEO John 
Regan. “As a community cooperative, we know that 
to achieve community success, you must allow each 
individual to thrive,” said Stanley Walczyk, chair of 
Greylock Federal’s board of directors. “Whether it 
be by helping a single mom to improve her credit 
score through financial coaching and eventually 
buy her family a home, or helping a business pay 
its employees through the Paycheck Protection 
Program, Greylock understands the value of com-
munity. We are grateful for AIM’s recognition of 
the significant difference our employees make 
everyday in the lives of our members.”

The production team of the feature film Stroke 
of Luck has signed a North American distribution 
deal with top Hollywood distributor, Gravitas Ven-
tures. The coming-of-age comedy, described as “a 
funny, heartwarming film that’s also a little quirky,” 
was released on multiple digital platforms on Jan. 
7. Directed and co-written by local and first-time 
feature filmmaker Christian Frelinghuysen and 
produced by Mark Farrell, The production team 
expressed gratitude for the support from local offi-
cials, business owners, restaurants, and individuals 
that made the making of this film possible.

Elizabeth Saunders, the Massachusetts director 
of Clean Water Action, will speak at the Pittsfield 
Green Drinks event on Feb. 15 at 6 p.m. via Zoom. 
Sanders will talk about how our two ways of 
disposing of trash – incinerators and landfills – 
have negative consequences for public health, the 
environment and justice. As part of the discussion, 
she will go into detail about the toxic pollutants that 
landfills and trash incinerators create, how their 
physical placement is environmentally unjust, and 
how it’s not necessary for Massachusetts to create 
large amounts of trash. Pittsfield Green Drinks is 
an informal gathering on the third Tuesday of the 
month sponsored by the Berkshire Environmen-
tal Action Team (BEAT). These nights are free and 
open to everyone with any environmental interest. 
Due to COVID-19, these events are virtual until 
further notice. Registration is required. To register 
or for more information, go the events calendar 
at thebeatnews.org or contact Chelsey Simmons 
at chelsey@thebeatnews.org or 413-464-9402.

The Berkshire Athenaeum, Pittsfield’s public 
library, is once again putting together take-home 
job fair kits for patrons searching for employment 
and/or job-searching tips. With the current CO-
VID situation putting in-person job fairs on hold, 
this program provides people with bags full of 
information and other material from participating 
businesses and organizations, similar to what they 
would receive at a live job fair. For organizations 
or businesses that would like to participate, the 
Athenaeum is accepting brochures or flyers listing 
relevant services and/or employment opportuni-
ties in the Berkshire County area. Donations of 
“swag” such as notebooks, pens, stress balls or 
keychains are also welcomed. Since these job fair 
kits proved to be very popular when they were 
first offered last summer (July 2021 BT&C), the 
Athenaeum plans to start with 100 bags and will 
likely add another 100 once those run out. They 
plan to gather materials and start packing bags by 
Feb. 1. To get involved, contact Alicia Hyman, 
outreach librarian at the Athenaeum, at alicia@
pittsfieldlibrary.org or 413-499-9480 ext. 202.

Two weeks after a Christmas morning fire 
at Hilltop Orchards in Richmond, the store 
there reopened for business on Jan. 8. Hilltop’s 
farm building suffered damage due to a tractor’s 
malfunctioning engine block heater. The farm 
building, production room and retail space suffered 
heavy smoke damage. “The Christmas day fire 
was tough, but we know it could have been much 
worse,” said David Martell. He noted that with 
hard work, dedicated deep cleaning, and a retail 
inspection by the Massachusetts Department of 
Health, Hilltop Orchards’ store is again open to 
the public seven days a week from 9 a.m. to 5 p.m.

MCLA’s annual Green Living Seminar Series 
begins on Jan. 26 and continues through April 
20, presenting a series of lectures on the theme 
of “Greening the City.” The series is free and 
open to the public, with seminars taking place on 
Wednesdays at 5:30 p.m. Presentations will also 
be broadcast on Northern Berkshire Community 
Television Channel (NBCTC) 1302 on Wednesdays 
at 7:30 p.m., Fridays at 4 p.m., Saturdays at 3:30 
p.m., Sundays at 11:30 a.m., and Mondays at 5:30 
p.m. Mark Rabinsky, Green Communities West-
ern Regional Coordinator for the Massachusetts 
Department of Energy Resources, will kick off 
the series on Jan. 26 with a talk on “Clean Energy 
Solutions For Cities And Towns: Massachusetts 
Green Communities Program.” Other upcoming 
presentations include: Feb. 2 – “Sustainable Zoning 
and Municipal Building Decarbonization Strate-
gies,” with Kai Palmer-Dunning, Northeast Energy 
Efficiency Partnerships; Feb. 9: “Pittsfield Grey to 
Green: Inclusive Planning for Environmental and 
Climate Justice,” with Allison Egan, Berkshire 
Regional Planning Commission; Feb. 16 – “Reduc-
ing GHGs from Transportation in Massachusetts,” 
with Katherine Fichter, Massachusetts Department 
of Transportation; and Feb. 23 – “How and Why to 
Increase Plant-Based Lunch Options in Schools,” 
with Amie Hamlin, The Coalition for Healthy 
School Food. Topics of future Green Living pre-
sentations can be found at mcla.edu/greenliving. u 

Your business has a plan. 
So should your IT.

Expect more.

compuworks.biz

1 Fenn Street  
Pittsfield, MA

413-499-0607 
800-207-1926

413-662-5576
mcla.edu/degreecompletion
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STARTS 
NOW.
BACHELOR DEGREE COMPLETION

ACCOMPLISH YOUR  
NEW YEAR’S RESOLUTION  
AND COMPLETE YOUR DEGREE!

You never have to
change anything you
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of the night to write.
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people on the move
Berksh i re  Money 

Management (BMM), 
a boutique wealth man-
agement fi rm in Dalton, 
has welcomed Chelsea 
Smith to its client-care 
team, where she will assist 
with client onboarding, 
scheduling, and assisting 
current clients with their 
service needs. Smith is a 
veteran customer service 
professional, and prior to joining the BMM 
team was an administrative assistant in a busy 
orthopedic offi ce. She also spent six years as a 
fi nancial services representative/assistant branch 
manager in the banking industry, opening personal 
and business accounts, IRAs, trusts, CDs, and 
estates, as well as processing auto, home equity 
and business loans. She is also a notary public.

The Berkshire Music School (BMS) has 
appointed new offi cers to its board of trustees: 
MCLA professor Christine Condaris as presi-
dent; local historian Jeffry Bradway as vice 
president; voice-over actor and performing artist 
Lisa Avery as secretary; and Cindy Hashim as 
treasurer. In addition, BMS has formed a new 
advisory board comprised of three community 
members with specialized expertise on music 
and community building: social justice facilitator 
and performer Otha Day; medical manager and 
nonprofi t organizer Lacy Florentino-Consolini; 
and cultural and educational manager Bridget 
Rigas. The advisory board will help bring new 
perspective to keep the Pittsfi eld-based school 
engaged in the community.

Tim Butterworth has 
joined the Berkshire In-
novation Center (BIC) 
as operations manager. 
Butterworth previously 
held the same position 
at Artisan’s Asylum, a 
nonprofit maker-space 
in Somerville, which has 
a focus on diverse disci-
plines ranging from digi-
tal fabrication, additive 
manufacturing and CNC to manual machining, 
fi ber arts and woodworking. Butterworth’s fi rst 
visit to the BIC was in spring 2020 while working 
on an open-source mask machine that he designed 
to aid in PPE production in response to COVID-19.

Dr. Shahana Muthirikkulam has joined the 
CHP Neighborhood Dental staff in Pittsfi eld. 
Muthirikkulam fi rst practiced general dentistry in 
India, and completed her general practice dental 
residency at Berkshire Medical Center’s residency 
program, based at CHP Neighborhood Dental. She 
also served at Volunteers In Medicine Berkshires 
in Great Barrington.

Berkshire Health Sys-
tems has announced the 
appointment of Amanda 
Poussard, MSN, APRN, 
PNP-PC, a board-certifi ed 
pediatric primary care 
nurse practitioner, to the 
staff of Operation Better 
Start. Poussard provides 
care for children and ado-
lescents with failure to 
thrive, eating disorders 

and other nutrition-related illness. She is also pas-
sionate about LGBTQ+ health. Operation Better 
Start provides these services through Poussard in 
its Pittsfi eld and North Adams offi ces.

The Railroad Street Youth Project (RSYP) 
has announced the following staff appointments. 
Russell Allen has been named senior mentoring 
coordinator, having previously worked with RSYP 
as a peer health mentor. In his new position, Allen 
will facilitate one-on-one matches between men-
tors and young people in the community. Mariana 
Dominguez has joined RSYP as outreach youth 
worker. Originally from Argentina, where she 
studied labor relations at the University of Buenos 
Aires, Dominguez has for many years worked at 
different multinational companies. Having immi-
grated to the Berkshires, she rediscovered herself 
as a dancer, musician, photographer and life coach. 
Z Estime has been named program coordinator 
for the Southern Berkshire Community Health 
Coalition. Estime joined RSYP in 2012 and in 
2017 co-founded and designed the Railroad Street 
Youth Student Empowerment (RYSE) program. 
Estime’s new position will include coordinating 
with partner organizations, parents and youth to 
identify the root causes of teen substance misuse.

Greylock Federal Cred-
it Union has promoted 
Donna Collins to assistant 
vice president of employee 
training and development, 
and James Garrett to 
assistant vice president of 
human resources. Collins 
joined Greylock Federal in 
2013 when she became the 
organization’s inaugural 
director of employee train-
ing and development. She leads a team of three 
professionals that create and facilitate programs 
for all employees that strengthen the credit union’s 
inclusive workplace, and creates opportunities 
for internal career development and employee 
engagement. Prior to joining Greylock Federal, 

Collins held similar train-
ing and human resource 
positions with area banks. 
Garrett came to Greylock 
Federal in the fall of 2020 
and brought his experience 
in personnel operations 
amidst a pandemic, fi ll-
ing the role of manager of 
human resources. As the 
assistant vice president of 
human resources, he will 

oversee the growth of the organization’s evolving 
Human Resources Department. Prior to joining 
Greylock Federal, he served for 12 years in the U.S. 
Army, followed by another 15 years as a civilian 
employee for the Department of the Army.

The Jewish Federation 
of the Berkshires has ap-
pointed Molly Meador as 
coordinator of volunteers 
and PJ Library. In her new 
role, Meador will further 
develop the network of 
volunteers engaged in the 
Federation’s work and 
oversee the local PJ Li-
brary program, which pro-
vides free Jewish-themed 

books and music for children, and hosts entertaining 
and educational family outings. Meador moved 
with her family to the Berkshires from Brooklyn 
in 2020 and has held administrative, production, 
and creative roles with theater groups in New York 
City. She most recently worked as a producer for 
the Keen Company’s Teen Festival and as associate 
artistic director at TheatreworksUSA.

Heather Barbieri, the director of emergency 
management at Fairview Hospital, has been 
named Citizen of the Year by the Great Bar-
rington Rotary Club. Barbieri has worked at the 
hospital since 1994 and most recently has focused 
on community and hospital response during the 
COVID-19 pandemic. She was cited for having 
“led the charge regarding vaccination clinics at 
the W.E.B. DuBois Regional Middle School” 
where, in one early session of that effort, she 
and her team vaccinated some 1,500 Berkshire 
residents. “She is a total professional who works 
tirelessly for our community, keeping us safe and 
healthy, and she does it with a smile,” said Great 
Barrington Rotary President Stephanie Carlson.

LPL Financial LLC has 
announced that fi nancial 
advisor Corey Phillips has 
joined LPL Financial’s 
broker-dealer, corporate 
registered investment 
advisor (RIA) and custo-
dial platforms. He joined 
LPL from Park Avenue 
Securities, part of the 
Guardian Life Insurance 
Company of America. 

Based in Pittsfi eld, Phillips teamed up with his 
brother and father to own a small retail liquor 
store and rental properties following college. He 
later left the retail world to launch his career as 
a full-time fi nancial advisor in 2014. In search-
ing for a new wealth management fi rm, Phillips 
chose to move to LPL and team up with Alex 
Kastrinakis, a former colleague who joined LPL 
last year. They plan to fully partner and launch a 
new brand later this year.

Tom Bernard, who 
just completed four years 
of service as mayor of 
North Adams, has been 
selected to lead Berkshire 
United Way as the orga-
nization’s new president 
and chief executive of-
fi cer, and will begin in 
his new position on Jan. 
24. Raised and educated 
in North Adams, Bernard 

earned his bachelor’s degree from Williams Col-
lege and later his Master of Public Administration 
from Westfi eld State University. After a decade 
working in Boston and then as a freelance writer, 
he began a long career in the nonprofi t sector, fi rst 
as development offi cer at Massachusetts Museum 
of Contemporary Art, followed by nearly 10 years 
at the Massachusetts College of Liberal Arts as 
director of corporate, foundation and government 
relations, then executive assistant to the president, 
and eventually director of business affairs. He was 
the director of special projects at Smith College 
before becoming mayor in 2018.

Stacey Curtis, vice 
president, branch admin-
istrator at Salisbury Bank, 
has been selected by the 
Connecticut Bankers As-
sociation to receive a New 
Leaders in Banking award, 
which honors employees 
making a notable impact 
within their bank and com-
munity. Curtis was nomi-
nated for her continuing 

desire to learn and grow in whatever position she 
has with the bank. She has been actively involved in 
the origination and forgiveness stages of the federal 
Paycheck Protection Program (PPP), training and 
development programs, and strategic projects. She 
also volunteers for various not-for-profi t agencies.
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Jack Miller Contrac-
tors (JMC) has hired   
Billy Rogers as project 
manager, Alyssa Teeple 
as office manager and 
bookkeeper, and Scott 
Snyder as carpenter. Also 
hired over this past year 
is Jacob Charbonneau, 
apprentice carpenter.  As 
project manager, Rogers 
brings 20-plus years of 
construction and con-
tracting experience on 
large-scale projects. Well 
versed in supervising all 
phases of construction, 
schedule management 
and workfl ow planning, 
Rogers worked with BBL 
Construction Services 
based in Albany, N.Y., for 
eight years before joining 
the JMC team. Teeple has 
been working in office 
management, bookkeep-
ing, customer support and 
accounts receivable since 
2013. As bookkeeper and 
offi ce manager at JMC, 
she works directly with 
the administrative team 
to manage accounting, 
payroll, accounts payable, 
reconciliation and reports. 
Teeple grew up in Wil-
liamstown and recently 
returned to the area after 
a 10-year hiatus. Snyder 
is a skilled carpenter with 
more than 20 years of 
experience in residential 
construction and remod-
eling. He comes to JMC 
most recently from Car-
lano Construction in Bos-
ton, where he worked for 
12 years. Charbonneau is 
an apprentice carpenter at JMC who graduated 
from McCann Technical School with a focus on 
carpentry. He has experience in framing, roofi ng, 
drywall, siding and deck installation.u

Charbonneau

Rogers

Teeple

Snyder

The Pittsfield Coop-
erative Bank has named 
Josh Cutler as cash man-
agement offi cer. In this 
role, he will develop and 
provide effective cash 
management solutions 
for the bank’s commercial 
clients, and will be based 
at its main offi ce at 70 
South St. in Pittsfield. 
Cutler has over 10 years of 

experience in the fi nancial industry, most recently 
serving as assistant branch manager for the bank at 
its Dalton Avenue offi ce. Active in the community, 
Cutler is the immediate past president of Temple 
Anshe Amunim, serves as treasurer of the Eagles 
Band board of directors, and is the co-chair of the 
Hilda Vallin Feigenbaum Memorial Foundation 
Lecture Series.

Jared Reinstein, a 
Certifi ed Financial Plan-
ner and a fiduciary at 
Berkshire Money Man-
agement (BMM), has 
earned his Retirement 
Income Certifi ed Profes-
sional (RICP) designa-
tion from the American 
College of Financial 
Services. The RICP pro-
gram empowers fi nancial 

professionals with the knowledge they need in 
today’s retirement planning market. It is tailored 
for fi nancial professionals seeking to specialize 
in the retirement income planning fi eld through 
an online format.

The Town of Great 
Barrington has promoted 
Jackie Dawson to the 
position of assistant town 
treasurer. Dawson has 
been working in the of-
fi ce of the Department 
of Public Works since 
2017 as an administrative 
assistant. She will now 
report to Town Collector/
Treasurer Alicia Dulin, 

who joined the Town Hall staff in 2021.

Cutler

Dawson

Reinstein
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BY BRAD JOHNSON
A strategic partnership with a leading 

global supplier to the life sciences market 
is driving a major expansion of operations 
at Lee-based Boyd Technologies.

The advanced materials and technology 
company, which operates in the medical 
device and life sciences market, announced 
in December that growing demand in its 
single-use assembly business has created an 
opportunity to expand its cleanroom manu-

facturing footprint, purchase new equipment 
and hire employees.

“This is a significant increase of our clean-
room operations,” said 
CEO Stephen Boyd, 
noting that the new 
4,000-square-foot ISO 
Class 7 cleanroom will 
be the company’s larg-
est to date. “We’ll in-
vest over $5 million by 
the time we’re done.”

That investment, he 
said, will be broken 
out into $1 million for 
cleanroom infrastructure, $3.5 million for 
equipment, and $500,000 for systems testing, 
lab space and related functions.

“We won’t have to put on any physical 
addition to our building,” Boyd added, not-
ing that the company’s 78,000-square-foot 

facility at 501 Pleasant 
St. (Route 102) has ad-
equate space to accom-
modate the expansion.

The available space 
reflects an ongoing 
evolution of the busi-
ness that was estab-
lished by Boyd’s father, 
Bronley Boyd, in 1979. 
Originally known as 
Boyd Converting, the 

company provided specialized services to 
the papermaking industry.

On a basic level, converting involves a 
process of taking large rolls of raw paper 
and cutting and re-rolling it to smaller sizes 
for specified end-uses. It is also a process 
used for other non-paper flexible materials 
for a range of industries.

“This building was constructed in the 
1980s to support the converting business 
that my dad ran,” said Boyd, noting that the 
equipment utilized for that type of operation 
required large amounts of open floor space.

Over the years the company’s operations 
shifted and diversified as change swept 
through the region’s papermaking industry, 
prompting it to explore new areas such as 
liquid filtration materials and medical device 
outsourcing, which became a growing part 
of the business.

In 2007 the company rebranded as Boyd 
Technologies, with an emphasis on three core 
business areas: material sourcing, product 
development and advanced manufacturing, 
primarily for the medical, healthcare and life 
science industries.

“As we’ve transitioned the business, we’ve 
been able to utilize our space here in new 
ways,” said Boyd. “So, we have been able 

INDUSTRY issues

COVID battle contributes 
to growth in demand for 
specialized devices used in 
biotechnology applications 

Boyd Technologies launches $5 million cleanroom expansion project
to grow without expanding the building, 
and today can generate more revenue per 
square foot.”

The largest share of the company’s growth 
has been in the advanced manufacturing 
side of the business, where it has developed 
ongoing relationships with customers for the 
manufacture of regulated single-use devices 
and components as well as gels, creams, lo-
tions, liquid media, and other cosmetics and 
drug solutions.

This is the sector that will be supported 
by the current expansion project, which 
will give the company additional capac-
ity for production of single-use bags and 
tube set assemblies used in biotechnology 
applications. These products are used in 
bioprocessing for drugs and therapies, and 
medical device applications such as blood, 
IV, and transfusion bags.

Boyd said the recently announced partner-
ship will allow the company to accelerate 
its expansion into this market and support 
significant growth for the company.

“Our partnership in single-use assemblies 
is one of the most important partnerships 
in the company’s 40-year history,” he said. 
“We’re excited to accelerate our investments 
in this area of our business as we continue 
to focus on supporting our partners by de-
livering breakthrough technologies to the 
healthcare market.”

Boyd noted that specific details of the part-
nership, including the name of the customer 
involved, could not be divulged at this time. 
“We hope to be able to discuss more details 
later in 2022,” he said.

Demand rises during pandemic
The expansion comes at a time when the 

life sciences market has been roiled by the 
COVID-19 pandemic.

Boyd explained that the biotechnology 
market was growing steadily before the pan-

“As we’ve transitioned the 
business, we’ve been able to 
utilize our space here in new 

ways,” said Boyd. “So, we 
have been able to grow with-
out expanding the building, 

and today can generate more 
revenue per square foot.”

Allendale Shopping Center

For leasing information,
call Glenn Langenback

413-236-5957

The Shopping Hub of the Berkshires

 • Convenient Free Parking 
• Bus Stop at Entrance 

• Easy Access

ALLENDALE SHOPPING CENTER • 5 CHESHIRE ROAD • SUITE 60 • PITTSFIELD, MA 01201

LOCATED AT THE INTERSECTION OF CHESHIRE ROAD (ROUTE 8)
AND DALTON AVENUE (ROUTE 9)
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demic and is now experiencing a substantial 
increase in demand due to the global need 
for vaccines and other therapies.

“Any injectable dose of medicine is made 
using these technologies,” said Boyd. That 
includes vaccine prod-
ucts made by compa-
nies such as Moderna 
and Pfizer-BioNTech 
to battle the COVID-19 
pandemic.

“COVID put a huge 
demand and burden on 
the biopharmaceutical 
industry,” he contin-
ued, adding that the 
focus on vaccine devel-
opment and production 
has also created a backlog for development 
of other therapies unrelated to COVID.

Boyd noted that the company’s preliminary 
exploration of this partnership predated the 
pandemic. “COVID added demand [for these 
technologies], and the opportunity that we 
were vetting at that time picked up pace and 
advanced,” he said. “That’s why our work in 
this [market] pre-COVID was important.”

He also noted that some of the company’s 
work in this market has supported the broader 
vaccine production effort. “Some of our cur-
rent product has ended up in facilities making 
COVID vaccine,” he said.

The cleanroom expansion project is cur-
rently underway. The fi rst phase of new 

equipment arrived in the third quarter of 2021 
and will be followed by the second phase of 
equipment later this year.

Boyd said an extensive testing process for 
the new equipment will also be taking place 

before actual produc-
tion can begin. “The 
validation process has 
to happen,” he said, 
noting that this is a 
phased process that is 
ongoing now with the 
fi rst equipment that has 
been received.

The expansion will 
also lead to a signifi -
cant increase in the 
company’s overall em-

ployment. “We expect to be hiring up to 30 
people in the next two years,” he said. The 
company currently has 60 employees.

Boyd said the combination of pandemic-
related demand and eventual clearing of the 
backlog of work on other therapies will posi-
tion the company favorably as its additional 
capacity comes online. “We’re confi dent 
the supply of product into this marketplace 
will continue to be strong and have high 
demand,” he said.

Mask market shifts
That projected outcome stands in contrast 

to the company’s earlier high-profi le effort 
to address the shortage of N95 and surgical 

masks at the onset of the pandemic in 2020 
(December 2020 BT&C). At that time, the 
company drew on its sourcing connections to 
locate and secure a large quantity of masks, 
even as supplies dried up due to global de-
mand and supply chain disruption.

That effort helped address an immedi-
ate shortage experienced by local and state 
hospitals during the pandemic’s fi rst waves.

The company also adapted some of its 
existing production capacity and installed 
an additional production line in the fi rst 
half of 2021 as part of a broader effort to 
re-establish domestic capacity for N95 and 
surgical masks, which had waned over the 
years due to price competition with China-
based producers.

Even while the pandemic persists with new 
and more contagious variants, Boyd noted 
that the market for domestically produced 
masks is again facing competitive challenges 
as the supply of these products from China 
has resumed. “We have stockpiles built up,” 
he said. “But hospitals are also starting to 
buy from China again.”

While Boyd described this as a disappoint-
ing but unsurprising failure of the healthcare 
industry to learn from the previous shortage 
and embrace the long-term importance of 
supporting domestic sources of these prod-
ucts, he said the company is proud of its own 
efforts to address the mask shortage.

“We’re still making masks and doing the 
best we can,” he said.u

“COVID put a huge demand 
and burden on the biophar-
maceutical industry,” Boyd 
said, adding that the focus 

on vaccine development and 
production has also created 

a backlog for development of 
other therapies unrelated to 

the pandemic.
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COVERstory

Store-farm synergy
continued from page 1

“The store has everything we needed for 
our businesses, and buying it was a logical 
step,” said Chapin. “We also wanted to help 
the town by keeping the Mill River General 
Store a healthy local business and center for 
the community.”

Johnson is a former schoolteacher and 
corporate attorney who had started the 
business in 2012 as Berkshire Wildfl ower 
Honey, a beekeeping operation that sells 
raw honey, beeswax skin care products and 
beeswax candles.

She initially raised the bees and produced 
products at various locations.

Johnson had a strong passion about farm-
ing, and its larger social and environmental 
role, and her business plan was to expand 
into organic, sustainable farming.

She achieved that goal in 2013, when she 
purchased the 32-acre Mill River Farm.

Chapin, who grew up in New York City, 
came to the Berkshires to help his mother 
launch and operate the farm.

He noted that he wasn’t a total novice 
when he started at the farm. “I had spent 
weekends at my grandfather’s farm in New 
Jersey when I was growing up,” he said. “I 
also attended a boarding school that had a 
farm, and we worked on that. So I had more 
experience with farming than the average 
city kid.”

He hadn’t originally seen his role at Mill 
River Farm as permanent, but he became 

committed to the business and lifestyle 
over time.

“I wasn’t thinking of this as a career at 
fi rst,” said Chapin. “I just came up to lend 
my mother a hand. But I love it, and this is 
what I want to do with my life. It’s a great 
way to live.”

Sustainable farming
Chapin, who is 30 years old, shares his 

mother’s belief in the importance of sustain-
able farming and organic food.

“It’s a cause, as an opportunity to help 
people eat healthier,” he said. “Also small-
scale sustainable farming is better for the 
environment. And it’s important to maintain 
local food production as an alternative to 
centralized food systems and corporate 
agriculture.”

Today, Mill River Farm grows and sells 
a combination of pro-
duce such as eggplants, 
tomatoes, peppers and 
pea shoots, as well as 
meat, eggs and prod-
ucts of Berkshire Wild-
fl ower and Honey.

They currently raise 
about 120 pigs, 500 
chickens and 120 turkeys for meat, and an-
other 1,300 chickens for laying eggs.

While it does some wholesale business, 
Mill River Farm is primarily retail oriented, 
selling at the Great Barrington Farmers 
Market and, until recently, at a small farm 
stand on their property.

Chapin said that they focus on a limited 
number of crops and animals. In part this is 
because of the physical nature of the farm.

“Much of the property is rocky and hilly 
and not suited for growing outdoor crops, 
so we concentrate on what can be grown 
in greenhouses and hoop houses,” he said. 
“Most of the available land is used for graz-
ing for our animals.”

It’s also a business philosophy. “We believe 
it’s better to do a few things well than to try 
to be all things to all people,” he said.

Chapin did take a step toward diversifi ca-
tion in 2019, when he bought the wholesale 
produce business of Equinox Farm in Shef-
fi eld as a separate affi liated venture. Equinox 
is a long-established farm founded by Ted 
Dobson, who has turned his focus to grow-
ing cannabis.

“I basically purchased the value of the 
Equinox brand and its customer list,” said 
Chapin. “Its business is primarily selling 
greens to restaurants and other wholesale 
customers. Buying it gave me the abil-
ity to grow and sell additional crops, and 
provided access to distributors. It was an 
opportunity to complement what we do at 
Mill River Farm.”

Currently Chapin leases about 5 acres on 
a portion of Equinox Farm to grow various 
greens and other produce. He is planning to 
rent a larger site at another location this year.

“I’m looking to lease an additional 15 to 
20 acres,” he said. “That will give us space 
to expand what we’re doing, and will also 
allow for healthy crop rotation.”

Pandemic impact
However, shortly after he purchased Equi-

nox Farm, that planned business model was 
upended by the COVID pandemic.

Paradoxically, the effects of the pandemic 
both took away the demand for one facet of 
their business and accelerated the growth of 
another aspect.

“The wholesale business for Equinox de-
clined sharply when COVID came,” Chapin 
explained. “Restaurants and other wholesale 

customers either closed 
or had to drastically cut 
back.”

He added that the 
volatile situation also 
created a Catch-22 di-
lemma.

“There wasn’t a de-
mand for our product,” 

he said. “But stopping planting didn’t make 
sense because we had to be able to supply 
customers once things opened up again. 
However, no one know when that would be.”

As a workaround, Chapin began selling 
the greens on a retail basis at Mill River’s 
farm stand.

Meanwhile, the demand for Mill River 
Farm’s products mushroomed during the 
pandemic.

“Suddenly, business at the farm stand 
grew substantially,” Chapin said. “A lot more 
people were coming there.”

He attributed that to the uncertain situation 
at grocery stores, and a greater concern for 
food safety among consumers.

“When the pandemic hit, people became 
aware of issues about food security and 
they were concerned about safety issues,” 
Chapin said. “So they turned more to local 
food sources.”

That was good news in terms of revenue, 
but it also created a different problem. The 
farm stand was a small shed that was unat-
tended and operated on the honor system.

“Business grew so fast we couldn’t keep 
up,” Chapin said. “Before, we’d usually go 
there once a day to collect the money and 
restock. But during the pandemic, we had 
to go six times a day because the stock was 
selling out so quickly.”

From farm stand to store front
So, taking over operation of the Mill River 

General Store offered a solution to the farm 
stand’s limitations as well as an opportunity 
to grow and diversify the business.

With the purchase, Chapin and Johnson 
closed the farm stand and shifted the sale of 
their farm products to the store.

Chapin credited former store owner David 
Herrick for helping them to keep the store 
going in that transitional period following 

A group of Tamworth pigs pose for a photo at Mill River Farm. The heritage breed is raised for meat, as are 
chickens and turkeys at the farm, most of which has a hilly topography best suited to livestock grazing.

A harvester cuts rows of mustard greens on acreage in Sheffi eld that Peter Chapin leases for the Equinox 
Farm greens business and brand that he purchased in 2019. (Photos on this page courtesy of Mill River Farm)

“When the pandemic hit, 
people became aware of is-

sues about food security and 
they were concerned about 

safety issues. So they turned 
more to local food sources.”
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the sale. “He offered to stay on after the sale 
until we were ready to take over [operations] 
ourselves,” he said. “That made a big differ-
ence for us.”

Chapin said their goal for the business is 
to combine the roles of a farm stand, a source 
of other local products, and a traditional 
convenience/general store.

“It’s an outlet for our own products, so 
in that sense it’s like a farm store,” he said. 
“But, at the same time, we’ll have items you 
wouldn’t fi nd at a farm store like batteries 
and band-aids.”

He said they are placing an emphasis 
on merchandise from the region, such as 
dairy products from High Lawn Farm in 
Lee and ice cream from SoCo Creamery 
in Great Barrington. “Whenever possible, 
we’ll emphasize Berkshire products, unless 
something is not available from a local sup-
plier,” Chapin said.

They also carry the staples of a conve-
nience store, and carry a limited selection 
of beer, wine and liquor products.

The store has small display cases for re-
frigerated and frozen goods, including many 
of the meat products from animals raised at 
Mill River Farm. (Chapin noted the animals 
are processed by small commercial opera-
tions in the region.)

Chapin said they are also planning to install 
a deli section for take-out prepared foods.

Diverse customer base
Small country stores have been a diffi cult 

business in the modern economy, but Chapin 
expressed confidence in their prospects. 
While the Mill River General Store is located 
well outside of the region’s population cen-
ters, he said there has been strong support 
from the community.

Chapin added that their goal is to make the 
store a destination for shoppers from nearby 
towns such as Great Barrington as well as 
tourists visiting the region, while also serv-
ing the day-to-day needs of local residents.

During the winter the store (413-229-
2663) is open daily from 8 a.m. to 6 p.m., 
with a return to summer hours of 7 a.m. to 7 
p.m. planned for the spring. In addition to a 
website (themillrivergeneralstore.com), they 
are promoting the store on social media and 
other venues.

“We want to be convenient for people 
who live nearby, and also attract people from 
further away,” he said. “In addition to being 
able to buy fresh food from the farm, we 
want them to be able to pick up other things 
while they’re here.”

They also expect that the Mill River Post 
Offi ce will resume operation there, which will 
increase activity at the store. “That will make 
a big difference because we don’t have home 
delivery in the town, and it’s inconvenient to 
have to drive to Southfi eld to get your mail,” 
said Chapin.

As of early January, some preliminary 

work on the Post Offi ce space had been done, 
and Chapin said he anticipated a tentative 
reopening by the end of the month.

Chapin’s and Johnson’s combined busi-
nesses employ about 10 people, including 
three at the store. 

Chapin said that the wholesale business 
of Equinox Farm has rebounded somewhat, 
although not yet at the level it was before 
the pandemic.

He believes the interest in locally grown 
food will continue into the future as a per-
manent change in the market.

“COVID opened people’s eyes about how 
fragile the food system is,” he said. “The 
problems that arose made them question how 
a highly centralized food system can work. 
It reinforced the fact that we really do need 
small farms.”u

Peter Chapin holds a package of Mill River Farm smoked bacon that is stocked in the Mill River General Store’s freezer case, along with other meat products from 
the farm. Carrying the farm’s products at the store benefi ts both businesses, and expands access to local produce to more people in the small community.
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BY JOHN TOWNES
In separate initiatives, two derelict eye-

sores on opposite sides of Tyler Street in 
Pittsfi eld are slated to be cleaned up and 
rehabilitated.

The City of Pittsfi eld is in the process of 
acquiring the site of a former Hess gas station 
at 250 Tyler St., which has been closed for 
over a decade. The city plans to tear down 
the decaying building and convert the site 
into an open space with landscaping.

Almost directly across the street, CT 
Management is restoring a former fi re sta-
tion at 231 Tyler St., which closed around 
1970 and has been in danger of collapse for 
several years.

CT Management is redeveloping the build-
ing into four market-rate rental apartments 
to be named Firehouse Lofts.

The two blighted sites have been notable 
visual and symbolic irritants for residents, 
and have posed stubborn challenges to the 
ongoing effort to revitalize the Tyler Street 
corridor.

In 2015 the city received state designation 
for a Transformative Development Initiative 
(TDI), a three-year program of MassDevelop-
ment that provided a consultant, eligibility 
for grants and other resources to develop 
and implement goals and strategies for re-
vitalization of Tyler Street and the adjacent 
Morningside neighborhood.

This has involved a combination of public, 
community and private initiatives,

The blighted condition of the two proper-

ties is in contrast to other signs of progress 
in the corridor, such as the redevelopment 
and conversion by CT Management of the 
former St. Mary of the Morningstar church 
into market-rate apartments, and the con-
struction of new rental housing at the eastern 
end of Tyler Street by Mill Town Capital 
(April 2021 BT&C).

“Both the Hess station and the fi rehouse 
were identifi ed by the city, neighborhood 

residents, businesses and other stakeholders 
during the TDI process as major sources of 
blight in the neighborhood,” said city planner 
C.J. Hoss. “Removing that type of blight is 
important, because the sight of it leads to 
worries that it will spread.”

Although it has badly deteriorated, the fi re 
station, which was built in 1906, is consid-
ered historically signifi cant and a potential, 
but wasted, local asset. The brick building is 
an example of the work of James McArthur 
Vance, an architect 
who designed several 
prominent buildings in 
the area.

After the fi re station 
was closed, the build-
ing housed an office 
of civil defense and 
emergency services until 2008. After that 
operation was closed, the city used it for 
storage until about two years ago.

Over time, the building had become struc-
turally unsound, and the roof was in danger 
of collapse.

The city had attempted to fi nd a suitable 
use for it and had put it out for bid four times 
over the past decade without success.

Final effort draws developer
Because of the building’s condition, the 

city had started to make plans to demolish 
it. However, it issued another request for 
proposals (RFP) in 2021.

“The RFP was basically a fi nal effort to 
save the building,” said Hoss.

This time David Carver, principal partner 
in CT Management, made an offer on the 
building, He put in a bid for $1,000, which 
was accepted by the city.

Carver’s fi rm has specialized in adaptive 
reuse of old buildings, primarily in Pittsfi eld 
and North Adams, including the nearby for-
mer St. Mary’s church, which is now called 
Morningstar Apartments.

“When we were doing that project, I fre-
quently drove by the fi rehouse and thought 
it was a historic, well-built building, which 
is the type of structure I like to work with” 

Carver said. “It looked like it would be an 
interesting – if diffi cult – project, and I de-
cided to put in a bid.”

Carver requested assistance in the form 
of a grant from the city’s Community Pres-
ervation Act (CPA) fund. Usually, there is a 
designated time of year for applications to 
the CPA, but Carver said the funding was 
required more quickly.

“It was in such bad condition it might 
not survive another winter, and we needed 

the funds to be able to 
stabilize it quickly,” 
said Carver.

The city’s Historical 
Commission paved the 
way in June by desig-
nating it as a historic 
building. In August, the 

Pittsfi eld City Council approved a $100,000 
allocation from the CPA fund.

The city also granted a tax increment 
exemption agreement in which taxes on the 
full value of the redeveloped property will be 
forgiven for two years, followed by several 
incremental increases until full taxes start to 
be paid in 10 years.

“It should be noted that, because it had 
been a city-owned property, no taxes have 
been paid on it in the past,” said Carver. “So, 
it is ultimately a gain for the city.”

The 10,000-square-foot structure includes 
a basement and two stories.

There is extensive work involved in 
the project. In addition to a new roof, the 
building requires restoration of its structural 
elements, installation of new building sys-
tems, and reconstruction of its interior for 
the apartments.

Carver said he does not know the exact 
cost of the project, but he estimated it at 
about $1.2 million.

He added that he hopes to complete the 
construction by the fall. “That’s the goal, 
but it will depend on the availability of labor 
and supplies, which have been a problem for 
everyone these days,” he said.

Carver said the building’s external appear-
ance will be spruced up but not changed, 

Former gas station, fi rehouse 
being repurposed as green 
space, market-rate apartments

City, developer 
taking on Tyler 
Street eyesores

Developer CT Management has begun the process of converting the former fi re station at 231 Tyler St. into market-rate apartments. The fi rm acquired the property 
with a bid of $1,000 and received $100,000 from the city’s Community Preservation Act fund for initial work that was needed to stabilize the historic building.

“It was in such bad condition 
it might not survive another 
winter, and we needed the 

funds to be able to stabilize 
it quickly.”
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although an extension in the rear which was 
collapsing is being demolished.

“The goal is for the outside of it to look 
almost exactly like it did when it was fi rst 
built and opened as a fi rehouse,” he said.

Among other initial tasks, they are repoint-
ing all of the brickwork.

Carver noted that the original cornice 
along the roof could not be salvaged, but a 
new one that replicates its appearance will 
be installed.

Firehouse Lofts will contain four one-
bedroom apartments, two in the front section 
and two in the rear of the building.

Unlike adaptive reuse of some structures, 
such as school buildings in which classrooms 
are converted into apartments, Carver said 
the fi re station’s interior will be completely 
reconfi gured.

“We’re gutting the interior of each fl oor 
into large open spaces to start with,” he said.

The interior will incorporate one variation 
of its origins as a fi rehouse.

The main section which originally con-
tained a large bay to house fi re trucks will 

include two separate parking garages for 
two apartments in the front. Tenants will 
park their car and go up a set of steps to 
their apartment, which will be located on 
the upper story.

Units at Firehouse Lofts will be in the 
rental range referred to 
as “market rate,” which 
in Pittsfield usually 
starts at around $1,200 
a month or higher.

Carver said rental 
housing in that cat-
egory is a major need in Pittsfi eld, even when 
the number of market-rate units that have 
been built recently is factored in.

“I said fi ve years ago that there is a demand 
for at least 250 additional units of market-rate 
housing in Pittsfi eld,” he said. “There’s still 
a demand for that today.”

He added that the challenge is to build 
such housing at a cost that keeps the rents 
within reason.

“You have to fi gure out fi nancing that en-
ables it to be feasible with rents in the $1,500 

to $1,800 target,” he said. “If the rents go 
much above that, it’s too high for this area.”

From blight to green space
Meanwhile, across the street, the city 

has more modest but visually signifi cant 
plans for the former 
gas station.

The lot, which is 
about one-third of an 
acre, resembles a post-
industrial wasteland, 
with a buckling con-

crete surface, rusted light poles, a deteriorating 
cashier’s booth and graffi ti-covered barriers.

In addition to being unsightly, it is also 
potentially unsafe. One source of frustration 
for residents is its location near the Morn-
ingside Community School.

“Our goal is to remove the blight and make 
it into a more attractive and usable public 
green space,” said Hoss. “We also want to 
make it a better connection between Tyler 
Street and the school.”

He added that, while the site will be ac-

cessible to the public and may be available 
for some activities, the city does not envision 
making it into a designated park or other fa-
cility that would require a large expenditure.

Hoss said that cleaning up the site had 
been included among the priorities during 
the TDI studies and neighborhood planning 
process several years ago. MassDevelop-
ment, the state’s quasi-public development 
agency, agreed to provide funding to acquire 
and demolish the site.

In 2019, the city council also authorized 
$200,000 towards the project.

“The opportunity to buy it came with an 
auction in the fall, and the city jumped on 
it,” Hoss said.

He said the gas pumps and tanks had been 
removed a number of years ago, and there 
are no anticipated environmental issues 
involved at the site.

The current timetable is to develop a 
landscaping plan, and do the cleanup in the 
spring, in conjunction with other streetscape 
and road work that is being undertaken.

Last year, the city started a $6 million 
project to improve safety and the visual 
streetscape of Tyler Street. It is funded by 
the city and a $3 million matching grant from 
MassWorks. It includes curb extensions, a 
bike lane and other features, including a 
roundabout at the intersection of Tyler Street 
and Woodlawn Avenue.

Hoss believes the rehabilitation of the two 
properties is signifi cant on several levels.

He said it is another step in the momentum 
of Tyler Street revitalization and adds to 
the cumulative positive changes that have 
occurred in the corridor, including private 
investments and public projects.

“It’s exciting as an example of how the 
overall process that started with the TDI 
[application] in 2014 is turning out,” he said. 
“I realize that to the public these things can 
look slow, and some things have taken longer 
than we’d like. But after seven years, we’re 
seeing the accumulation of positive changes 
that were just goals back then.”u

Across Tyler Street from the fi re station, a derelict former Hess gas station has become an eyesore and symbol of urban blight since it closed over a decade ago. 
The City of Pittsfi eld is acquiring the property and plans to transform it into a public open space in conjunction with other streetscape improvement projects.

“Our goal is to remove the 
blight and make it into a 

more attractive and usable 
public green space.”
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Two companies’ deepening 
relationship paves way for 
$4.45 million purchase in 
downtown North Adams

Holiday Inn bows out, Hotel Downstreet steps up
LODGING & dining

As seen from the Hadley Overpass (Route 8) entering downtown North Adams, a temporary banner for Hotel Downstreet has replaced the large Holiday Inn sign 
on the south side of the six-story hotel and commercial complex on Main Street and American Legion Drive. That change is the result of the property’s recent 
purchase and rebranding by NA Hotel LLC, a legal entity representing principals of Rhode Island-based Peregrine Group and other investors. Other more substantial 
changes will take shape in the months ahead through a series of improvements and renovations that are planned for the property. Among them will be the razing of 
the one-story addition to the main building (seen in the photo above) to create a landscaped green space and new aesthetically enhanced entrance for the hotel.

BY BRAD JOHNSON
The end of 2021 and the start of 2022 

has brought another transition from old to 
new in downtown North Adams with the 
departure of Holiday Inn and arrival of 
Hotel Downstreet.

On Dec. 9 the partners of Rhode Island-
based Peregrine Group closed on their pur-
chase of the six-story hotel and commercial 
complex at 40 Main St. from Burlington, 
Vt.-based Larkin Realty. An extensive reno-
vation of the 90-room hotel will take place 
over the next several months, although plans 
are to remain open during as much of that 
process as possible.

“You’ll start seeing meaningful changes 
by April,” said Colin Kane, founding partner 
of Peregrine Group. “We’re looking at an 
ambitious level of improvement.”

While Peregrine Group may not be a fa-
miliar name to many in the Berkshires, the 
company they are partnering with to operate 
the property – Main Street Hospitality – is 
well known in local circles as the owner 
and/or management company for several 
prominent lodging facilities in the county, 
including The Red Lion Inn in Stockbridge, 
Hotel on North in Pittsfield, and The Porches 
Inn in North Adams, among others.

Main Street Hospitality is also the manage-
ment partner for Hammetts Hotel, an 84-room 
property that is part of Hammetts Wharf, 
Peregrine Group’s $29 million development 
project at the Newport Yachting Center in 
Newport, R.I.

Principals with Main Street and Peregrine 
said that the purchase of the North Adams 
hotel came about as a direct result of the rela-
tionship the two companies have formed over 
the past few years, and reflects a deepening 
of that relationship. It also represents a solid 
vote of confidence in the future prospects of 
the state’s smallest city.

“We’re very excited about the trajectory 
of the city, and look forward to being part of 
that,” said Kane. “We’ve been very impressed 
every time we go there. It’s a completely ac-
cessible and welcoming community.”

“What we’ve done, which I’m really happy 
about, is influence people in Rhode Island 
to come to North Adams, and introduce 
them to the community, the market and its 
potential,” said Sarah Eustis, CEO of Main 
Street Hospitality. “These guys are in it for 
the long haul, and that feels good because it 
means we can build on the good things that 
are happening in North Adams.”

Kane agreed, noting that his company 
sees Hotel Downstreet as “a long-term 
proposition.”

“We don’t have any pressure to flip 
anything,” he said regarding his company’s 

overall approach to business and managing 
its holdings in diverse sectors. “After all, no 
one goes to North Adams for a short hit. You 
go there for the long ball.”

Ownership of hospitality properties is a 
fairly narrow slice of Peregrine’s overall 
business portfolio. The 
company, according to 
Kane, is more heavily 
geared toward provid-
ing comprehensive 
project management 
and development ser-
vices to clients includ-
ing school districts, 
private developers, 
public agencies, small 
and large businesses and corporations, and 
nonprofit institutions, among others.

“Our core is third-party project manage-
ment,” said Kane. “Occasionally, when things 
line up, we will buy something.”

That has been the case in the hospitality 
sector, where the company has provided 
project management services to owners or 

developers of a number of upscale lodging 
facilities. However, the only other hotel 
owned by principals of Peregrine is the one at 
Hammetts Wharf, which opened in June 2020 
after a two-year development process. (Own-
ership of that property is through a separate 

legal entity, Hammetts 
Wharf LLC.)

“We try to focus on 
how our skill set aligns 
with an opportunity,” 
said Kane. When prin-
cipals of the company 
saw an opportunity 
to develop their own 
prominent hotel in 
Newport, Kane said 

they recognized that their capabilities in 
developing the project would need to be 
complemented by a different set of skills 
required for successful operation of the hotel.

Kane said the company decided to invite 
Main Street Hospitality to provide that skill 
set as operators of Hammetts Hotel. “We 
would not be in the hotel business without our 

relationship with Main Street Hospitality,” 
he said. “They are a good partner.”

Berkshire origins
That relationship actually began in the 

Berkshires a few years prior to the Hammetts 
Wharf project, when Williams College was 
soliciting proposals for development and 
management of the new Williams Inn it was 
planning to build at the foot of Spring Street 
in Williamstown.

“That’s how we got introduced, through 
the Williams Inn proposal,” said Eustis. 
At that time Main Street Hospitality was 
operating the original Williams Inn that the 
college had purchased in 2014 from Carl and 
Marilyn Faulkner as part of a multifaceted 
plan to replace it with a new, smaller and 
more modern hotel.

Eustis said Main Street Hospitality was 
looking to submit a proposal to operate 
the new inn, but needed to team up with a 
development partner.

“The college wanted a comprehensive 
proposal that included development and 

“What we’ve done, which 
I’m really happy about, is 
influence people in Rhode 
Island to come to North 

Adams, and introduce them 
to the community, the 

market and its potential.”

77 Hospital ave.
NortH adams, ma

Professional offices for lease
700-4,000 Sq. Ft. Class A Medical Office Space

Incredible opportunity to locate your practice in the only 
Class “A” Medical Space currently available in Berkshire 

County! Direct interior access to BMC North Campus, with 
over 250 free, dedicated parking spaces right outside the front 
entrance, patient drop-off area, ADA compliant accessibility, 
convenient elevator access, and modern HVAC systems.

Collaborate, refer and network with your professional and caring 
community of neighbors such as Northern Berkshire Pediatrics, 
Siracusa Behavioral Health, Greylock Mental Health, Advanced 
Eyecare and North Adams Dental Center, to name a few.

This property offers incredible views with five possible office 
layouts that range from open floor plans to multiple-office suites, 
and sizes from 700 to almost 4,000 sq. ft. that can be configured 
to suit your business needs.

Tim Gallagher, Leasing Agent
413-822-1008

berkshirerealtor413@gmail.com
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This image from the hotel’s website shows Main Street in downtown North Adams as it looked in the mid-20th century. (The building to the upper right just above 
the letters “ET” is where the hotel now stands).  Sarah Eustis, CEO of Main Street Hospitality, says the image reflects some of what they and the hotel’s owners 
wanted to convey in the name Hotel Downstreet, noting that they approached the branding through a thoughtful process of studying the community and its history. 
“Downstreet is meant to honor what it meant to be downtown,” she says. “The whole spirit and identity of the hotel is to honor the city and its downtown.”

other aspects of the project,” she said. Main 
Street was connected with Peregrine Group 
through a third party, and they collaborated 
on a proposal for the Williams Inn project.

“We just clicked,” Eustis said. “We were 
very like-minded in the way we thought about 
business and relationships.”

Although their proposal was not selected 
for the inn, she said the two companies kept 
the relationship alive. That proved to be mu-
tually beneficial when the Hammetts Wharf 
project took shape in 2018.

“They let us know they were about to 
build a beautiful hotel in Newport, and I 
knew I wanted [Main Street] to operate that 
for them,” said Eustis.

As Eustis was anticipating a request for 
proposals for management of the hotel to 
be issued by Peregrine, she was pleasantly 
surprised when that step was eliminated. 
“They selected us for the project in 2018 
with no RFP process,” she said. “That really 
spoke to the level of trust and confidence 
they had in us.”

For Main Street Hospitality, landing the 
management gig for Hammetts Hotel was a 
significant steep in its own business trajec-
tory, marking its first project outside of the 
Berkshires.

“Hammetts Wharf really was a turning 
point for Main Street Hospitality in many 
ways,” said Eustis. “It was a test of our 
capabilities in a new market, and it led to a 
number of other things for us.”

Key among those was the company’s selec-
tion to operate The Beatrice, a new 47-room 
boutique hotel in downtown Providence, R.I. 
“Our involvement in Hammetts Wharf was 
directly involved in our being selected for 
The Beatrice,” said Eustis,

She noted that developers of the project had 
seen Main Street Hospitality’s name associ-
ated with Hammetts Wharf as it was being 
developed, and that led 
them to contact Main 
Street about their hotel 
project in Providence.

Main Street Hos-
pitality has also been 
selected to operate The 
Canoe Place, a historic 
Hampton Bays prop-
erty on Long Island 
in New York, which 
is currently undergo-
ing large-scale renovations with a targeted 
opening this summer.

“These are very exciting projects for us, 
and they are giving us the opportunity to 
spread the Main Street Hospitality name well 
beyond the Berkshires,” said Eustis.

Long history in North Adams
Circling back to the Berkshires – specifi-

cally, the northern Berkshires – Eustis said 
the new project with Peregrine in North 
Adams is another illustration of how their 
relationship is evolving.

“They have a very layered and dynamic 
business,” she said. “By virtue of the fact 
that we are hotel operators, they have more 
confidence going into hotels as part of that 
business. And that’s what we’re seeing now 
in North Adams.

Main Street Hospitality has a long history 
in the city dating back to the opening of The 
Porches, an eclectic upscale hotel spread 
among a row of renovated Victorian-era 
houses directly across River Street from the 
Massachusetts Museum of Contemporary Art 
(MASS MoCA).

Main Street (including its predecessors at 
The Red Lion Inn) has been managing The 
Porches since its opening. “That was 20 years 
ago, and it has been a remarkable success as 
a hotel,” said Eustis.

Through Main Street’s involvement in 
the North Adams market, Eustis said, the 
company has also been familiar with the 
city’s other major lodging facility a few 
blocks away from The Porches. Moreover, 
that familiarity also inspired the company’s 
interest as a another potential property to 
operate.

“We’ve been looking at the Holiday Inn for 
a long time, about four years, and thinking: 
‘Wow, that could be a great opportunity,’” 
said Eustis. “We built a relationship with the 
Larkin Group, and started a dialogue that’s 
been going on for years.”

That relationship led to a collaboration 
between Main Street Hospitality and the 
Holiday Inn to refresh and update the Rich-
mond Grille, the hotel’s on-site restaurant. 
That partnership, announced in January 2020, 
saw its trajectory change, however, with the 
COVID shutdown in March of that year.

The early stages of the pandemic had an 
outsized impact on the hospitality industry, 
with hotels and restaurants forced to con-
tend with strict travel restrictions, bans on 
indoor dining and other disruptions to their 
business models.

That was the case for Main Street Hospi-
tality and the proper-
ties it operates. Eustis 
acknowledged that the 
drawn-out pandemic 
has been challenging 
on many levels, but 
that the company has 
managed to persevere. 
“We’re okay,” she com-
mented.

For Peregrine Group, 
the early months of the 

pandemic coincided with the planned opening 
of Hammetts Wharf in June 2020. However, 
Kane was upbeat about how the hotel has 
fared through its first year and a half of op-
eration. “Knock on wood, we’ve done well 
despite opening during COVID,” he said.

During that same time period, the deal for 
the Holiday Inn Street began to take shape, 
facilitated by Main Street’s relationship with 
both Peregrine and Larkin.

“Main Street Hospitality had a relationship 
with the current owner, and was aware that 
this business was outside of their Burlington 
core,” Kane said. “That led to our rethinking 
of our interest in the property, and over the 
last six to eight months had been looking at 
it in earnest.”

That process culminated in the purchase 
of the property for $4.45 million. The legal 
entity formed for the purchase and owner-
ship of the property is NA Hotel LLC, which 
represents partners of Peregrine and other 
investors, including principals of Main Street 
Hospitality.

Transformative process
The sale was followed by a quick transition 

from one brand to another. “We defranchised 
it almost immediately,” said Kane, noting that 
the Holiday Inn chain has strict protocols 
about how that process takes place following 
the sale of one of its properties.

The most visible indication of that tran-
sition was the speedy removal of the large 
Holiday Inn signs midway up the building 
on its southern and northern sides. They 
were replaced with similarly sized temporary 
banners reading “We’re becoming… Hotel 
DOWNSTREET.”

According to Kane and Eustis, that trans-
formation will take shape on multiple levels 
involving the core hotel operation as well 
as other aspects of the property, such as the 
existing commercial space on the building’s 
first two levels.

“The most dramatic change will be in the 
street-level space,” said Kane. “One of the 
entry gates to the city is not being utilized to 
advantage. We want to reactivate that [space] 
as part of this project.”

For the past few years, the largest share 
of the street-level space has been used as a 
temporary home to the North Adams Museum 
of History and Science, which moved from its 
prior location at the nearby Western Heritage 
State Park when a redevelopment plan for 
that site took shape. (That plan ultimately 
failed to move forward.)

The museum, operated by the North Adams 
Historical Society, occupies 5,000 of the 
street level’s 6,000 square feet, with other 
space used for the hotel’s main lobby and a 
few small commercial tenants.

“The museum is not really a good fit for 
that space,” said Kane, noting that NA Hotel 
LLC is providing the museum’s operators 
with $5,000 to assist with the relocation to 
a new home. That relocation, he added, will 
need to take place by the end of March.

“For the first floor, we’ll be looking for 
the right tenants that can bring energy to that 
space,” said Kane, noting that the process 
of filling the space will not take place until 
other aspects of the street-level renovation 
have been completed.

Two other components of the building’s 

ground-level space are the restaurant with 
its large covered porch looking out to the 
intersection of Main and Marshall streets, 
and the single-story addition to the rear of 
the building along American Legion Drive.

Last summer the restaurant space (for-
merly Richmond Grille) was taken over by 
413 Bistro, operated by Paul Brassard and 
his sons. The opening of that eatery in July 
amounted to a relocation of their prior res-
taurant, Berkshire Palate, from the Colonial 
Shopping Plaza in Williamstown (August 
2021 BT&C).

In addition to moving to North Adams, the 
Brassards also made arrangements with Main 
Street Hospitality and the owners of Hotel 
on North in downtown Pittsfield to take over 
the restaurant space there that had previously 
operated as Eat on North. The Brassards opted 
to utilize the name Berkshire Palate for that 
operation, which opened last fall.

Kane and Eustis said the change of owner-
ship and management at the North Adams 
hotel will not affect 413 Bistro’s operation 
there.

Subtracting an addition
The same, however, cannot be said for the 

one-story addition to the rear, which currently 
houses four commercial tenants.

continued on next page

“The most dramatic change 
will be in the street-level 
space,” said Kane. “One 
of the entry gates to the 
city is not being utilized 

to advantage. We want to 
reactivate that [space] as 

part of this project.”

Every Now And Then We
Need To Pause And Say

“THANK YOU…”
For all the weddings our rings attended…

For all the anniversaries our diamonds surprised…
For sharing your fabulous stories of proposals…

For the daughter who still wears today the pearl necklace 
her parents gave her for graduation…

For the many husbands we helped get out of trouble…
For the couple who came in last week because being 

married for 50 years requires something really special…

Here’s to another year of sharing life’s memories

 STOP & SHOP PLAZA, MERRILL ROAD, PITTSFIELD
 442-6911

 Mark E. Kasuba, Gemologistwww.medwardjewelers.com

1986-2022
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continued from previous page
Kane said that building, which was added 

to the hotel in mid-1980s, will be razed as part 
of a broader overhaul of the building’s ex-
terior appearance and surrounding grounds.

“What a terrible add-on building that is,” 
he commented. “Our intention is to add green 
space where that building is now.”

He noted that tenants in that building 
have already begun looking for new offices, 
and will also have until the end of March to 
relocate. He said they have all expressed a 
desire to remain in North Adams.

The time line for razing the building re-
mains to be set, although Kane anticipates 
it will take place this summer. That will set 
the stage for a full redesign of the rear of 
the building.

As part of that process, the hotel’s main 
entrance will shift from its current location off 
the sidewalk along American Legion Drive to 

the rear of the building where the soon-to-be-
razed add-on is. Portions of the large parking 
lot there will also be reconfigured, with new 
landscaping and other improvements.

“There’s lots of opportunity to greatly 
soften the arrival ex-
perience for guests,” 
Kane commented.

A more aesthetically 
appealing arrival at 
Hotel Downstreet is 
just one aspect of what 
Kane and Eustis said will be an enhanced stay 
for guests once renovations are completed.

“As a Holiday Inn, it works,” said Kane. 
“It’s a fine place – clean, neat, safe. There’s 
just a tenor about it that dates it. Our goal 
with Hotel Downstreet is to make it more of 
a modern hospitality experience.”

That process will include a general freshen-
ing of the hotel’s 90 guest rooms and decor, 

as well as a full redesign of the main lobby 
and common areas on that level.

Additional areas of focus for renovations 
include the 4,000-square-foot second floor, 
which is currently configured into several 

office suites that over 
the years have been 
leased by a number of 
commercial and profes-
sional tenants.

The space will even-
tually be redeveloped 

into additional guest rooms, bringing the 
room total to about 100. Kane said tenants 
on that floor have either already relocated 
or will be doing so at some future time. 
“We’re more flexible on the timing,” he said. 
“Work on that section is a lower priority for 
us right now.”

The building also has what Kane described 
as “a massive basement space” that could 
be utilized in a number of ways. “We have 
some question marks,” he said, noting that an 
expansion of existing fitness facilities there 
or creation of a large indoor play area for 
kids are among the possibilities. “We have to 
get deeper into the project to work that out.”

While declining to give an exact amount, 
Kane said the overall cost of renovations 
could be characterized as “in the millions.” 
He added that the time line for completion of 
most of the work is by the end of this year.

Branding and operations
In the meantime, Eustis and her team at 

Main Street Hospitality will be working to 
introduce the new brand and implement 
some of the operational changes that will 
complement the aesthetic improvements as 
they take shape.

“We want to improve the overall guest 
experience,” said Eustis.

That, however, does not mean moving the 
hotel out of the mid-market price point that it 
had as Holiday Inn. “Our goal is to maintain 
its value proposition,” said Kane.

Eustis agreed, noting that the community 
is already well served by upscale lodging 
facilities such as Porches, Tourists and Wil-
liams Inn.

“We want to be sure this property continues 
to be accessible from a price standpoint, but 
with a better guest experience,” she said.

Staffing at Hotel Downstreet will remain 
in the same range of about 12 full-time em-
ployees. “They’re a good team,” said Kane.

“The team there now are amazing people 
who have contributed over the years,” added 
Eustis. She noted that professional opportuni-
ties for those employees will be enhanced as 
they become part of the Main Street Hospi-
tality team, and that overall operation of the 
hotel will benefit from what she described as 
a more hands-on approach to management.

Main Street Hospitality was responsible 
for the property’s rebranding as Hotel Down-
street, which Eustis described as “conveying 
a different attitude – a brand that is very 
humble and cool.”

“We want it to be able to pull people to 
Main Street and from the MASS MoCA 
campus,” she said.

When that brand was made public last fall, 
some local observers took pains to express a 
different interpretation of the name as being 
somewhat of a slight to the city.

“Everyone sees things through their own 
lenses,” said Eustis regarding comments 
making the rounds on social media.

She noted that they approached the brand-
ing through a thoughtful process of studying 
the community and its history.

“Downstreet is meant to honor what it 
meant to be downtown,” she said. “The 
whole spirit and identity of the hotel is to 
honor the city and its downtown. It’s very 
similar to what we did with Hotel on North 
in downtown Pittsfield.”

Eustis said the combined efforts of Per-
egrine Group and Main Street Hospitality 
to bring Hotel Downstreet to fruition reflect 
the evolving and strengthening relationship 
between the two companies.

“It’s a wholistic, creative team result,” she 
said. “They are like development artists. They 
look at things very creatively.”

For his part, Kane had a different take 
on the role each plays in the relationship. 
“We’re the mechanics,” he said. “They’re 
the artists.”u

LODGING & dining

“It’s a wholistic, creative 
team result. They are like de-
velopment artists. They look 

at things very creatively.”
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Berkshire County real estate transfersREAL estate
The following real Estate 
transactions are provided by 
Banker & Tradesman Real 
Estate Data Publishing. Only 
properties valued at $75,000 
or higher are included.

ADAMS
1-9 Allen St.
Buyer: Logan Thompson
Seller: Thomas Lic
Price: $370,000
Mortgage: $296,000
Lender: Rockland Tr
Date: 11/5/21

89 Commercial St.
Buyer: Cumberland Farms 
Inc
Seller: Carol Ostrowski
Price: $275,000
Date: 11/18/21

95 Commercial St.
Buyer: Cumberland Farms 
Inc
Seller: ALS Service Center 
Inc
Price: $430,000
Date: 11/17/21

23 East St.
Buyer: Robert Patterson Jr +
Seller: Scott Tolmach
Price: $269,500
Mortgage: $215,600
Lender: Greylock FCU
Date: 11/17/21

5 Elm St.
Buyer: Cumberland Farms 
Inc
Seller: Carol Ostrowski
Price: $270,000
Date: 11/18/21

12 High St.
Buyer: Mark Royster +
Seller: Tracy Green
Price: $206,000
Mortgage: $202,268
Lender: Fairway Mtg
Date: 11/8/21

57 Highland Ave.
Buyer: Dennis Lynch +
Seller: Michael Bostwick
Price: $235,000
Mortgage: $152,750
Lender: Academy Mtg
Date: 11/5/21

67 Howland Ave.
Buyer: Rachel Turner +
Seller: Rose Curci +
Price: $150,000
Mortgage: $151,500

Lender: Fairway Mtg
Date: 11/5/21

26 John St.
Buyer: James Williams 2nd +
Seller: Paula Rhinemiller
Price: $132,000
Mortgage: $105,600
Lender: Academy Mtg
Date: 11/19/21

17-31 Jordan St.
Buyer: Logan Thompson 
Seller: Thomas Lic +
Price: $600,000
Mortgage: $480,000
Lender: Rockland Tr
Date: 11/5/21

12 N Summer St.
Buyer: Misty Bently +
Seller: Deborah Muccillo
Price: $185,000
Mortgage: $181,649
Lender: Academy Mtg
Date: 11/15/21

69 Park St.
Buyer: 97 Commercial 
Street LLC
Seller: George Haddad +
Price: $210,000
Mortgage: $181,649
Lender: Adams Community
Date: 11/22/21

9 Smith St.
Buyer: Nicholas Bourdon
Seller: Jebb Remelius +
Price: $170,000
Mortgage: $170,000
Lender: Adams Community
Date: 11/12/21

8-14 Thompson St.
Buyer: Stonehedge 
Properties LLC
Seller: Lamb NT +
Price: $220,000
Mortgage: $176,000
Lender: Adams Community
Date: 11/22/21

ALFORD
65 Green River Rd.
Buyer: Three Brothers 
NT +
Seller: Eisman FT +
Price: $815,000
Date: 11/10/21

N Egremont Rd.
Buyer: Alford Land T
Seller: Riggs Family 
Holdings LLC
Price: $525,000
Date: 11/2/21

BECKET
2206 Jacobs Ladder Rd.
Buyer: East Riverland LLC
Seller: Jane Garafalo +
Price: $315,000
Mortgage: $220,500
Lender: Quontic Bank
Date: 11/12/21

3512 Jacobs Ladder Rd.
Buyer: Brian Dougherty
Seller: Zachary Anderson +
Price: $293,000
Mortgage: $278,350
Lender: Academy Mtg
Date: 11/19/21

581 King Richard Dr.
Buyer: Petko Savov +
Seller: Robert Wijnhoven +
Price: $370,000
Mortgage: $333,000
Lender: EMM Loans
Date: 11/30/21

40 Mohekunuk Rd.
Buyer: Darlene Ransom
Seller: James Noel
Price: $122,500
Mortgage: $159,080
Lender: Greylock FCU
Date: 11/10/21

85 Mystic Isle Way
Buyer: Tirone NT +
Seller: Susan Handzel +
Price: $368,000
Date: 11/18/21

551 Otis Rd.
Buyer: Randy Johnson +
Seller: Michael Preihs +
Price: $439,000
Mortgage: $351,200
Lender: Homespire Mtg
Date: 11/30/21

 CHESHIRE
68 Mallard Cove
Buyer: Little Lighter LLC
Seller: RPF T +
Price: $470,000
Date: 11/5/21

112 Outlook Ave.
Buyer: Mitchell St John +
Seller: Shawnee Brown
Price: $349,112
Mortgage: $279,000
Lender: Greylock FCU
Date: 11/19/21

831 Outlook Ave.
Buyer: James Senecal +
Seller: Steven Gigliotti +
Price: $450,000

Mortgage: $340,000
Lender: Greylock FCU
Date: 11/12/21

CLARKSBURG
65 Carson Ave.
Buyer: Lana Bivenour +
Seller: Stephen Cilli
Price: $75,200
Date: 11/1/21

DALTON
78 Ashuelot St.
Buyer: Brian Brennan
Seller: Smegal Holdings LLC
Price: $174,000
Mortgage: $170,848
Lender: Academy Mtg
Date: 11/12/21

28 Elmore Dr.
Buyer: Kaylee Boyne +
Seller: Stephen Tosk +
Price: $650,000
Mortgage: $610,000
Lender: Lee Bank
Date: 11/30/21

37 Field Street Ext.
Buyer: Maria Santos
Seller: Jon Macht +
Price: $210,400
Mortgage: $160,400
Lender: Seller
Date: 11/29/21

77 Frederick Dr.
Buyer: Mindy Block
Seller: Jayde Carlson
Price: $463,000
Date: 11/12/21

25-27 John St.
Buyer: Catherine Spence
Seller: Michael Zamboni
Price: $180,000
Mortgage: $173,992
Lender: Embrace Home
Date: 11/15/21

115 Kimberly Dr.
Buyer: Ann Jerebtsov +
Seller: Carty Family Realty 
NT +
Price: $342,000
Mortgage: $324,900
Lender: Republic State
Date: 11/8/21

565 Main St.
Buyer: Narciza Perez
Seller: Gleb Jerebtsov +
Price: $295,000
Mortgage: $110,000
Lender: Greylock FCU

Date: 11/29/21

701 Main St.
Buyer: Malcolm Porter +
Seller: Craig Crosier +
Price: $240,000
Mortgage: $192,000
Lender: Greylock FCU
Date: 11/24/21

48 Myrtle St.
Buyer: Mary Ferrell +
Seller: Stephanie Sayers
Price: $130,000
Mortgage: $117,000
Lender: Academy Mtg
Date: 11/12/21

13 Pleasantview Dr.
Buyer: Lorri Russo
Seller: Timothy Drake
Price: $165,000
Mortgage: $148,500
Lender: Greylock FCU
Date: 11/30/21

125 Sleepy Hollow
Buyer: Ganesh Gurrala
Seller: Paul Bowlby
Price: $440,000
Mortgage: $240,000
Lender: United Wholesale
Date: 11/10/21

Red Barn Rd. U:163
Buyer: Steven Marantz +
Seller: George Vazakas +
Price: $480,000
Date: 11/15/21

EGREMONT
86-N Baldwin Hill Rd.
Buyer: Korbin Heiss +
Seller: Marilyn Garth +
Price: $875,000
Date: 11/19/21

24-A Prospect Lake Rd.
Buyer: Daniel Martin +
Seller: Van Deusen James Est +
Price: $444,500
Date: 11/19/21

87 Shun Toll Rd.
Buyer: David Spungen +
Seller: Anne Schnesel
Price: $2,950,000
Mortgage: $2,000,000
Lender: Citibank
Date: 11/12/21

FLORIDA
115 Monroe Rd.
Buyer: Providencia Medina
Seller: James Ossa +

Price: $255,000
Mortgage: $204,000
Lender: Adams Community
Date: 11/22/21

GREAT
BARRINGTON

68 Brush Hill Rd.
Buyer: Florence Lenoel
Seller: Brenda Menker
Price: $669,000
Mortgage: $535,000
Lender: Leader Bank
Date: 11/19/21

91 Brush Hill Rd.
Buyer: Natalia Castro
Seller: Ronald Milch +
Price: $644,341
Mortgage: $520,000
Lender: Lee Bank
Date: 11/19/21

101 Division St.
Buyer: Hoopman & Co 
Northeast LLC
Seller: Russell Gershman +
Price: $717,500
Date: 11/30/21

121 East St.
Buyer: Christopher Meratto +
Seller: 121 East LLC
Price: $460,000
Mortgage: $368,000
Lender: Adams Community
Date: 11/1/21

144 Hurlburt Rd.
Buyer: Gary Harrington +
Seller: Carol Scouten
Price: $270,000
Mortgage: $170,000
Lender: Mtg Covenants
Date: 11/4/21

30 Lake Mansfield Rd.
Buyer: Moorad NT +
Seller: Geoffrey Gottlieb +
Price: $1,305,000
Date: 11/16/21

264-A Main St.
Buyer: Eli Casdin
Seller: Cheeseboy LLC +
Price: $415,000
Date: 11/17/21

506 Main St.
Buyer: Sibeal NT +
Seller: MA Welch RET 2010 +
Price: $140,000
Date: 11/15/21

218 N Plain Rd.
Buyer: Lynne Vadnais +
Seller: Alder Creek LLC

Price: $325,000
Mortgage: $260,000
Lender: Lee Bank
Date: 11/19/21

243 Park St. N
Buyer: AE Tully RET +
Seller: Jack Kahlstrom +
Price: $350,000
Date: 11/30/21

11 Pope St.
Buyer: Trevor Regensburg
Seller: Pope Street LLC
Price: $365,000
Mortgage: $273,750
Lender: Bay Equity
Date: 11/30/21

3 Pothul Dr.
Buyer: Suzanne Arre
Seller: Gary Williams
Price: $215,000
Date: 11/19/21

16 Prospect St.
Buyer: Jessica Allain
Seller: 16 Prospect LLC
Price: $510,000
Mortgage: $300,000
Lender: Leader Bank
Date: 11/15/21

343 State Rd.
Buyer: Marvin Cruz
Seller: James Martin +
Price: $300,000
Mortgage: $270,000
Lender: Greylock FCU
Date: 11/15/21

18 Wyantenuck St.
Buyer: Alex Mcphail +
Seller: Jeremy VanDeusen
Price: $299,000
Date: 11/16/21

34 Bridge St. U:300
Buyer: David Rich +
Seller: Powerhouse Sq 1 LLC
Price: $550,000
Mortgage: $440,000
Lender: Adams Community
Date: 11/18/21

HANCOCK
7 Laura Ln.
Buyer: Elizabeth Duane +
Seller: Shane Meehan +
Price: $409,000
Mortgage: $388,550
Lender: Academy Mtg
Date: 11/30/21

Corey Rd. U:154
Buyer: Aron Smith +
Seller: Marie Chalita

Price: $85,000
Date: 11/4/21

Corey Rd. U:85
Buyer: William Kearney +
Seller: Rusty RT +
Price: $205,000
Date: 11/19/21

Corey Rd. U:866
Buyer: Trena Depal
Seller: Kevin Sarubbe +
Price: $470,000
Mortgage: $282,000
Lender: Leader Bank
Date: 11/5/21

HINSDALE
145 George Schnopp Rd.
Buyer: Linda Adriance
Seller: Jeremy Ferin
Price: $190,000
Date: 11/23/21

372 Michaels Rd.
Buyer: John Virgilio +
Seller: Woloshyn IRT +
Price: $395,000
Mortgage: $316,000
Lender: Academy Mtg
Date: 11/22/21

31 New Windsor Rd.
Buyer: Sam Sala
Seller: Nancy Hathaway +
Price: $143,000
Mortgage: $132,990
Lender: Adams Community
Date: 11/2/21

LANESBORO
4 Leslie Ave.
Buyer: Amy Fisher
Seller: James Dripps
Price: $125,000
Mortgage: $106,250
Lender: Rocket Mtg
Date: 11/30/21

35 N Mountain Rd.
Buyer: James Arienti +
Seller: Linda Kaufman
Price: $689,000
Mortgage: $545,000
Lender: Greylock FCU
Date: 11/19/21

35 Quarry Rd.
Buyer: Melissa Phillips +
Seller: Tracy Crosby
Price: $275,000
Mortgage: $247,500
Lender: Greylock FCU
Date: 11/24/21

continued on next page
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BEST Community  
Comeback

Every community deserves a COMEBACK. 
Today is all about yours.
For over 175 years, our most important investment has been the one we make 
in each other. We believe that a better world requires a better approach to 
banking. 

We are happy to announce Berkshire’s BEST Community Comeback, 
which is our $5 billion commitment  to powering the financial potential of our 
communities and local economies.
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REAL estate
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8 Squanto Rd.
Buyer: Town Crest Prop 
Group LLC
Seller: John Boleng
Price: $148,000
Mortgage: $160,000
Lender: Hedge Hog Ind
Date: 11/17/21

18 Wabasso St.
Buyer: Michael Kiernan +
Seller: B&E Land 
Development LLC
Price: $80,000
Date: 11/19/21

LEE
178 Center St.
Buyer: Nubia Pardo-Diaz
Seller: Joseph Kresiak +
Price: $130,600
Mortgage: $124,000
Lender: Greylock FCU
Date: 11/19/21

65 Chestnut St.
Buyer: Dalila Persz
Seller: Joanne Thompson
Price: $75,000
Mortgage: $56,250
Lender: Greylock FCU
Date: 11/15/21

335 East St.
Buyer: Luis Hernandez
Seller: John Swegel +
Price: $275,000
Mortgage: $261,250
Lender: Greylock FCU
Date: 11/23/21

481 Forest St.
Buyer: Mychal Shove
Seller: Thomas Touponce +
Price: $125,000
Mortgage: $125,000
Lender: Seller
Date: 11/30/21

57 Golden Hill Rd.
Buyer: JA Collins Faulkner 
FT +
Seller: Ronald Giancola +
Price: $676,000
Mortgage: $387,500
Lender: Sierra Pacific
Date: 11/24/21

85 Greylock St.
Buyer: William Winn
Seller: Winn William Est +
Price: $190,000
Mortgage: $152,000
Lender: Lee Bank
Date: 11/5/21

35 High St.
Buyer: Caitlin Reilly +
Seller: Margarita Olaverria
Price: $235,000
Mortgage: $188,000
Lender: Greylock FCU
Date: 11/30/21

104 High St.
Buyer: Eric Lee +
Seller: Peter Mccallion
Price: $310,000
Mortgage: $248,000
Lender: United Wholesale
Date: 11/30/21

80 Lois St.
Buyer: Andrea Black
Seller: Kijoo Kim
Price: $267,500
Mortgage: $192,500
Lender: Rocket Mtg
Date: 11/12/21

176 Main St.
Buyer: Daniel Sumy
Seller: Thomas Cinella +
Price: $404,000
Mortgage: $458,350
Lender: Greylock FCU
Date: 11/1/21

63 Moose Dr.
Buyer: Clayton Squire +
Seller: Homeworks Const Co
Price: $125,000
Date: 11/30/21

110 Orchard St.
Buyer: Thomas Stier +
Seller: Timothy Harrington +
Price: $281,000
Mortgage: $252,900
Lender: Total Mtg
Date: 11/19/21

2 Park St.
Buyer: Hidden Farm LLC
Seller: 2 Park Street NT +
Price: $430,000
Mortgage: $344,000
Lender: Pittsfield Coop
Date: 11/1/21

9 Paul Dr.
Buyer: Jamie Parks +
Seller: Ralph Olds Jr +
Price: $325,000
Mortgage: $260,000
Lender: Academy Mtg
Date: 11/10/21

115 Pine St.
Buyer: Samuel Winn +
Seller: Patricia Dedrick
Price: $389,000
Mortgage: $311,200
Lender: TD Bank
Date: 11/5/21

37 Reservoir Rd.
Buyer: Allen Armstrong +
Seller: James Leahey +
Price: $250,000
Mortgage: $230,000
Lender: Rocket Mtg
Date: 11/22/21

55 Saint James Ave.
Buyer: Mathieu Boudreau +
Seller: Katherine 
Lockridge
Price: $380,000
Mortgage: $180,000
Lender: Greylock FCU
Date: 11/5/21

245 Summer St.
Buyer: David Jakacky Sr +
Seller: Thomas Keenan Jr +
Price: $352,000
Mortgage: $345,624
Lender: Academy Mtg
Date: 11/12/21

880 East St. U:6D
Buyer: Thomas Parente +
Seller: Northrup FT +
Price: $385,000
Mortgage: $288,750
Lender: Rocket Mtg
Date: 11/1/21

LENOX
16 Blantyre Rd.
Buyer: Blantyre LLC
Seller: Blantyre Hotel 
Vent LLC
Price: $15,000,000
Date: 11/8/21

10 Crystal St.
Buyer: HSBC Bank USA 
NA Tr 
Seller: Kathleen Shore +
Price: $119,831
Date: 11/15/21

29 Edgewood Dr.
Buyer: Gary Shereshevsky +
Seller: Joseph Carry
Price: $580,000
Date: 11/9/21

525 Pittsfield Rd.
Buyer: 525 Pittsfield 
Lenox LLC
Seller: Lenox Road NT +
Price: $600,000
Date: 11/5/21

65 Plunkett St.
Buyer: Daniel Savitt +
Seller: Phyllis Seidenberg T +
Price: $820,000
Date: 11/5/21

57 Taconic Ave.
Buyer: George Oldziey +
Seller: Judith Seaman
Price: $637,000
Mortgage: $462,000
Lender: Pittsfield Coop
Date: 11/17/21

89 Taconic Ave.
Buyer: Richard Redniss +
Seller: Antonangeli Gloria 
Est +
Price: $575,000
Mortgage: $400,000
Lender: Bk of America
Date: 11/3/21

479 Under Mountain Rd.
Buyer: Calla Delsignore
Seller: Jennifer Coffey +
Price: $532,500
Mortgage: $505,875
Lender: Lee Bank
Date: 11/16/21

124 Yokun Ave.
Buyer: CA Daily 2019 
RET +
Seller: Norman Solomon 
MD RET +
Price: $930,335
Date: 11/12/21

30 Church St. U:A
Buyer: Masyunya LLC
Seller: Lenox Acquisitions 
LLC
Price: $480,000
Mortgage: $360,000
Lender: Berkshire Bank
Date: 11/15/21

30 Church St. U:B
Buyer: Masyunya LLC
Seller: Lenox Acquisitions 
LLC
Price: $480,000
Mortgage: $360,000
Lender: Berkshire Bank
Date: 11/15/21

30 Church St. U:C
Buyer: Masyunya LLC
Seller: Lenox Acquisitions 
LLC
Price: $480,000
Mortgage: $360,000
Lender: Berkshire Bank
Date: 11/15/21

4 Golf View Dr.
Buyer: Steven Fishbane +
Seller: Lenox Landings 
Barrington
Price: $845,214
Date: 11/5/21

11 Highcrest Rd. U:11
Buyer: Kevin Sossin +
Seller: Mark Shaw +
Price: $850,000
Date: 11/18/21

6 Morgan Manor U:2
Buyer: Mark Ameigh
Seller: W Merrill 
Sanderson +
Price: $245,000
Mortgage: $175,000
Lender: Adams Community
Date: 11/15/21

16 Muirfield Dr. U:B
Buyer: Stephen Schoenfeld +
Seller: Margery Golin +
Price: $625,000

Mortgage: $525,000
Lender: Lee Bank
Date: 11/15/21

260 Pittsfield Rd. U:B11
Buyer: Bobbi Dutcher
Seller: Joseph Ramsey +
Price: $165,000
Date: 11/3/21

9 Rolling Hills U:6
Buyer: Robert Sattin +
Seller: Eric VanHeel +
Price: $285,000
Date: 11/12/21

MONTEREY
212 Blue Hill Rd.
Buyer: Blue Hill Retreat 
LLC
Seller: WD & Paula Hall 
RET +
Price: $1,500,000
Date: 11/19/21

214 Blue Hill Rd.
Buyer: Eric Nadler +
Seller: WD & Paula Hall 
RET +
Price: $1,380,000
Date: 11/19/21

23 Laurel Banks
Buyer: Heather Stiteler +
Seller: Stephen Solosky
Price: $810,000
Mortgage: $648,000
Lender: Lee Bank
Date: 11/4/21

NEW ASHFORD
Ingraham Rd.
Buyer: Robert Shea
Seller: JW Kelly Family 
LLC +
Price: $174,900
Date: 11/16/21

NEW
MARLBORO

452 Adsit Crosby Rd.
Buyer: Jaime Shapiro +
Seller: Carol Majkowski 
RET +
Price: $699,000
Mortgage: $559,920
Lender: Lee Bank
Date: 11/18/21

9 Arroyo Way
Buyer: Dean Mckay +
Seller: Robert Sanzone +
Price: $745,000
Mortgage: $445,000
Lender: Greylock FCU
Date: 11/8/21

Bailey Rd.
Buyer: Yuhang Rong +
Seller: Bruce Bona +
Price: $100,000
Date: 11/22/21

1113 Hartsville Mill River Rd.
Buyer: Stephen & Julia 
Lee LT +
Seller: Victoria Reardon
Price: $860,000
Mortgage: $500,000
Lender: Guaranteed Rate
Date: 11/1/21

544 Hotchkiss Rd.
Buyer: Adam Price +
Seller: Paul Birkenstock +
Price: $660,000
Mortgage: $528,000
Lender: Guaranteed Rate
Date: 11/8/21

New Marlborough Hill
Buyer: Scott Thompson +
Seller: New Marlborough 
Hill LLC
Price: $118,750
Date: 11/23/21

476 Rhoades To Bailey Rd.
Buyer: Yuhang Rong +
Seller: Bruce Bona +
Price: $100,000
Date: 11/22/21

NORTH ADAMS
29 Central Ave.
Buyer: Mian Wang +
Seller: Ronald Obrien
Price: $208,000
Mortgage: $176,800
Lender: Pennymac
Date: 11/12/21

51 Chestnut St.
Buyer: Kenneth Whiting +
Seller: Wanda Burgess
Price: $225,000
Date: 11/22/21

211 Church St.
Buyer: Michael Wetterauer +
Seller: Guy Cariddi
Price: $227,500
Mortgage: $204,750
Lender: Greylock FCU
Date: 11/22/21

404 Church St.
Buyer: Harrison Schroeder +
Seller: Carly Louison
Price: $265,000
Mortgage: $238,500
Lender: JPMorgan Chase
Date: 11/22/21

20 Clark St.
Buyer: Kurt Collins
Seller: Pamela Lillie +
Price: $225,000
Date: 11/30/21

147-149 Corinth St.
Buyer: Jennifer Howard
Seller: Jill Lebar
Price: $173,500
Mortgage: $130,125
Lender: Rocket Mtg
Date: 11/23/21

1560 Curran Hwy.
Buyer: 1560 Curran 
Highway LLC
Seller: Therrien Tanner 
Ent LLP
Price: $1,400,000
Mortgage: $862,500
Lender: Comerica Bk
Date: 11/9/21

63 Dover St.
Buyer: Molly Rideout +
Seller: Jason Blasso
Price: $166,000
Mortgage: $132,800
Lender: MountainOne
Date: 11/22/21

66 Furnace St.
Buyer: Michael Burns
Seller: Nicholas Lentine
Price: $127,500
Mortgage: $114,750
Lender: Greylock FCU
Date: 11/22/21

3 Holbrook St.
Buyer: Jocelyn Duhamel +
Seller: Norman Haas Jr
Price: $170,000
Mortgage: $171,717
Lender: Adams Community
Date: 11/22/21

1002 Mohawk Trail
Buyer: Paul Branco +
Seller: Scott Brandon
Price: $175,000
Date: 11/24/21

55 Northern Lights Ave.
Buyer: Andrew Rosenburg +
Seller: Laura Clune
Price: $195,000
Mortgage: $153,000
Lender: Adams Community
Date: 11/5/21

266 Notch Rd.
Buyer: Hunter Parks
Seller: Preston Keller
Price: $175,000
Mortgage: $166,250
Lender: Greylock FCU
Date: 11/12/21

145-147 Pleasant St.
Buyer: Aida Bicaj
Seller: Ashley Benson +
Price: $214,450
Date: 11/9/21

Reservoir Rd.
Buyer: Robert Hendrix +
Seller: Daniel Tatro +
Price: $159,000
Date: 11/17/21

429 Reservoir Rd.
Buyer: Paul Curro
Seller: Brenda Zappone +
Price: $165,000
Date: 11/3/21

1009 State Rd.
Buyer: Nathaniel Carter
Seller: Bradley Dilger +
Price: $231,360
Mortgage: $224,419
Lender: Adams Community
Date: 11/29/21

81 Summit Ave.
Buyer: Kristen Maki
Seller: David Oshman +
Price: $126,400
Mortgage: $94,800
Lender: Members Adv
Date: 11/17/21

35 Windom Ter.
Buyer: Kathleen Merrigan
Seller: Bonneville Carole 
Est +
Price: $139,000
Mortgage: $89,000
Lender: US Bank NA
Date: 11/15/21

14 Holden St. U:14
Buyer: Susan Forrest-Castle
Seller: Rebelo LT +
Price: $385,000
Date: 11/8/21

29 Taft St. U:29
Buyer: Kellie Berkeley
Seller: Charles Swabey +
Price: $207,900
Mortgage: $210,000
Lender: Academy Mtg
Date: 11/22/21

243 Union St. U:306
Buyer: Corry Buckwalter
Seller: Cunningham FT +
Price: $375,000
Mortgage: $300,000
Lender: Adams Community
Date: 11/5/21

OTIS
43 Becket Rd.
Buyer: Mihai Duduta +
Seller: Dennaye Garbati +
Price: $399,000
Mortgage: $359,100
Lender: Rocket Mtg
Date: 11/29/21

119 Clubhouse Dr.
Buyer: Deborah Munson +
Seller: Arnold Jensen +
Price: $285,000
Mortgage: $135,000
Lender: Guaranteed Rate
Date: 11/30/21

364 Dimmock Rd.
Buyer: Michael Levine +
Seller: Kathleen Lipkins
Price: $1,600,000
Date: 11/15/21

18 Ridge Ave.
Buyer: Kim Dawley +
Seller: Riordan Arthur Est +
Price: $175,000
Mortgage: $157,500
Lender: Greylock FCU
Date: 11/12/21

14 S Pine St.
Buyer: David Sparkowich +
Seller: Merrilyn Gagne
Price: $270,000
Date: 11/1/21

907 Algerie Rd. U:909
Buyer: Ted Stein +
Seller: Milton Waner
Price: $875,000
Mortgage: $700,000
Lender: TD Bank
Date: 11/19/21

PERU
95 Middlefield Rd.
Buyer: Smitha Piedilato
Seller: Paul Mark
Price: $232,000
Mortgage: $185,600
Lender: Citizens Bank
Date: 11/5/21

145 South Rd.
Buyer: Richard Miller
Seller: Daniel Sumy
Price: $285,000
Mortgage: $198,500
Lender: Greylock FCU
Date: 11/1/21

132 Stephanie Ln.
Buyer: William Wadman +
Seller: Geoffrey Patti +
Price: $567,000
Mortgage: $510,300
Lender: Adams Community
Date: 11/3/21

PITTSFIELD
9 3rd St.
Buyer: Brian Rodriguez-
Morales
Seller: Kurt Reagan +
Price: $155,000
Mortgage: $155,000
Lender: Adams Community
Date: 11/30/21

53 3rd St.
Buyer: Kaare Francis
Seller: Patricia Carchedi
Price: $141,000
Mortgage: $105,750
Lender: Republic State
Date: 11/4/21

74 Adelaide Ave.
Buyer: Michael Wixsom +
Seller: Travis Ovitt
Price: $328,500
Mortgage: $295,650
Lender: Adams Community
Date: 11/1/21

72 Alba Ave.
Buyer: Mary Campbell
Seller: R&Marjorie Dunn 
T +
Price: $234,000
Date: 11/9/21

23 Alma Ave.
Buyer: Holly Benzenhafer
Seller: Paul Dalton +
Price: $425,000
Mortgage: $403,750
Lender: Adams Community
Date: 11/3/21

23 Arlington St.
Buyer: Brian Wood +
Seller: Kati Bieg +
Price: $270,000
Mortgage: $216,000
Lender: Greylock FCU
Date: 11/30/21

203 Benedict Rd.
Buyer: James Danylieko
Seller: Linda Whitacre
Price: $243,000
Mortgage: $243,000
Lender: Adams Community
Date: 11/2/21

134 Blythewood Dr.
Buyer: Richard Kowalski +
Seller: John Laplante +
Price: $750,000
Date: 11/9/21

10 Brattle St.
Buyer: Elizabeth Kimber
Seller: Ruth Nagelschmidt
Price: $180,000
Mortgage: $171,800
Lender: Academy Mtg
Date: 11/24/21

172 Brighton Ave.
Buyer: Mary Rosa +
Seller: Sweener NT +
Price: $200,200
Mortgage: $160,160
Lender: Academy Mtg
Date: 11/8/21

42 Bryant St.
Buyer: Melissa Miller
Seller: John Boyington +
Price: $304,000
Mortgage: $228,000
Lender: Academy Mtg
Date: 11/8/21

127 Cadwell Rd.
Buyer: Marin Delic +
Seller: Donald Laferriere

Price: $245,000
Mortgage: $196,000
Lender: Greylock FCU
Date: 11/30/21

20 Chapel St.
Buyer: Berkshire 
Environmental Action
Seller: Immanuel 
Community Church
Price: $124,900
Date: 11/8/21

42 Clarendon St.
Buyer: Devon Ricky-Fitts
Seller: Trzcinka Patricia 
Est +
Price: $200,000
Mortgage: $196,377
Lender: Academy Mtg
Date: 11/5/21

84 Clarkson Ave.
Buyer: Christopher 
Crawford
Seller: Andrew Mandell +
Price: $204,000
Mortgage: $189,720
Lender: Academy Mtg
Date: 11/30/21

22 Copley Ter.
Buyer: Antonio Aleman-
Salazar
Seller: Ellies Holdings LLC
Price: $212,000
Mortgage: $190,800
Lender: Greylock FCU
Date: 11/10/21

18 County Ct.
Buyer: Sensenbaugh T +
Seller: Hayes RT 2 +
Price: $565,000
Date: 11/30/21

51 Cromwell Ave.
Buyer: Gabrielle Smachetti +
Seller: Jane Blanchard +
Price: $165,000
Mortgage: $156,750
Lender: Greylock FCU
Date: 11/10/21

80 Cromwell Ave.
Buyer: Laura Torres +
Seller: Cara Becker
Price: $189,000
Mortgage: $170,100
Lender: Greylock FCU
Date: 11/4/21

577 Dalton Ave.
Buyer: Small Block LLC
Seller: Bib Block LLC
Price: $650,000
Mortgage: $650,000
Lender: Misc Other
Date: 11/24/21

56 Dexter St.
Buyer: Shirley Edgerton +
Seller: James Henderson +
Price: $166,000
Mortgage: $166,000
Lender: Greylock FCU
Date: 11/24/21

73 Dodge Ave.
Buyer: Meaghan Shepard
Seller: Marcos Nogueira-
Gomes
Price: $255,000
Mortgage: $204,000
Lender: Adams Community
Date: 11/22/21

53 Donna Ave.
Buyer: Gregory Bartlett +
Seller: Helen Welch
Price: $283,000
Mortgage: $183,000
Lender: Adams Community
Date: 11/17/21

43 Doreen St.
Buyer: Robert Beals +
Seller: Carol Seigh
Price: $218,000
Date: 11/5/21

890 E New Lenox Rd.
Buyer: Jennifer Zaslow
Seller: Frank Germanowksi +
Price: $220,000
Mortgage: $176,000
Lender: Academy Mtg
Date: 11/8/21

1821 East St.
Buyer: Aaron Weeks
Seller: Meaghan Shepard
Price: $205,000
Mortgage: $164,000
Lender: Greylock FCU
Date: 11/22/21

26 Edward Ave.
Buyer: Antonio Pacheco
Seller: Silvia Soria
Price: $240,000
Mortgage: $207,000
Lender: Greylock FCU
Date: 11/29/21

185 Elberon Ave.
Buyer: Peter Sayers
Seller: Mitchell St John
Price: $213,900
Mortgage: $207,483
Lender: Adams Community
Date: 11/19/21

52 Euclid Ave.
Buyer: Andrew Allen

Seller: Shea Ann Est +
Price: $193,000
Mortgage: $183,350
Lender: Academy Mtg
Date: 11/1/21

128 Euclid Ave.
Buyer: Ellen Marlow-
Ambrosio
Seller: Michael Fitzgerald
Price: $220,000
Date: 11/19/21

15 Fasce Pl.
Buyer: Ellies Holdings LLC
Seller: Marcia Gates
Price: $120,000
Date: 11/18/21

24 Filomena Dr.
Buyer: Rina Shah
Seller: Geraldo Arace +
Price: $585,000
Mortgage: $468,000
Lender: Lee Bank
Date: 11/15/21

21 Forest Pl.
Buyer: Forest Pl. 
Residences LLC
Seller: Laplante 
Investments LLC
Price: $210,000
Date: 11/30/21

67 Gale Ave.
Buyer: Curt Blake
Seller: Craig Smith +
Price: $185,000
Mortgage: $164,650
Lender: Pittsfield Coop
Date: 11/12/21

125 Hancock Rd.
Buyer: Glenn Barnum Jr
Seller: Aurelien Telle +
Price: $230,000
Mortgage: $213,900
Lender: Bay Equity
Date: 11/30/21

240 Harryel St.
Buyer: Lori Robitaille
Seller: Lori Robitaille +
Price: $88,500
Date: 11/2/21

35 Herie Ave.
Buyer: Marcia Cabrera
Seller: Zatorski FT +
Price: $224,000
Mortgage: $219,942
Lender: Envoy Mtg
Date: 11/5/21

446 Hubbard Ave.
Buyer: Stonebridge Ent Inc
Seller: AC Enterprises 
LLC
Price: $350,000
Mortgage: $280,000
Lender: NBT Bank
Date: 11/15/21

25 Jason St.
Buyer: Eugene 
Zacharewicz +
Seller: Helen Markessinis 
IRT +
Price: $360,000
Mortgage: $72,000
Lender: Adams Community
Date: 11/16/21

89 Kearney Ave.
Buyer: Terry Bandy Jr
Seller: Richard Rheaume
Price: $184,500
Mortgage: $175,275
Lender: Republic State
Date: 11/19/21

11 Kenwood St.
Buyer: Kurtis Oblisk +
Seller: Gina Blake
Price: $218,000
Mortgage: $207,100
Lender: Academy Mtg
Date: 11/30/21

33 Kittredge Rd.
Buyer: Peter Shomphe +
Seller: Gregory Yon +
Price: $400,000
Date: 11/8/21

244 Lenox Ave.
Buyer: Michael Vallone
Seller: Sharon Greb
Price: $220,000
Date: 11/12/21

317 Lenox Ave.
Buyer: Matthew Mccarron +
Seller: Celina Kegresse
Price: $210,00
Mortgage: $206,196
Lender: Rocket Mtg
Date: 11/12/21

153 Leona Dr.
Buyer: Robert Derksen +
Seller: Paul Curro +
Price: $475,000
Mortgage: $427,500
Lender: M&T Bank
Date: 11/4/21

88 Linden St.
Buyer: Michael Butler
Seller: Shirley Bruno
Price: $125,000
Date: 11/1/21

103 Maple Grove Dr.
Buyer: Melissa Daly
Seller: Jonathan Boehm
Price: $215,000
Mortgage: $204,250
Lender: Homebridge
Date: 11/12/21

32 Marian Ave.
Buyer: Cindi Isenhart
Seller: Trinity Ventures LLC
Price: $185,000
Date: 11/24/21

3 Mckinley Ter.
Buyer: Sharon Greb
Seller: Louis Paris Jr +
Price: $230,000
Mortgage: $225,834
Lender: Academy Mtg
Date: 11/12/21

33 Meadow Ridge Dr.
Buyer: Alex Raj +
Seller: Paul Face +
Price: $599,900
Mortgage: $460,000
Lender: Academy Mtg
Date: 11/23/21

28 Merriam St.
Buyer: Dominick Sacco +
Seller: Sara Shuff-Heck
Price: $199,000
Mortgage: $179,100
Lender: Greylock FCU
Date: 11/4/21

61 Nancy Ave.
Buyer: Joseph Ford-
Sondrini +
Seller: Debra Chessare
Price: $280,000
Mortgage: $254,700
Lender: Greylock FCU
Date: 11/5/21

North St.
Buyer: AC Enterprises 
LLC
Seller: Nancy Shulman +
Price: $400,000
Date: 11/19/21

1240 North St.
Buyer: Seth Walsh +
Seller: Sean Connors +
Price: $115,000
Mortgage: $75,000
Lender: Adams Community
Date: 11/19/21

1308 North St.
Buyer: Jessica Drawe
Seller: Maureen Tolisano +
Price: $389,000
Mortgage: $289,000
Lender: Inland B&T
Date: 11/10/21

10 Otis Ave.
Buyer: Trevor Volastro
Seller: Geraldine Porter
Price: $246,000
Mortgage: $196,800
Lender: Pittsfield Coop
Date: 11/10/21

525 Pittsfield Rd.
Buyer: 525 Pittsfield Road 
LLC
Seller: Lenox Road NT +
Price: $600,000
Date: 11/5/21

106 Plunkett St.
Buyer: Joseph Haas
Seller: Kelvin Santos
Price: $190,000
Mortgage: $186,558
Lender: United Wholesale
Date: 11/23/21

161 Pomeroy Ave.
Buyer: Courtney Hart +
Seller: Barbara Metivier
Price: $375,000
Mortgage: $175,000
Lender: JPMorgan Chase
Date: 11/2/21

30 Putnam Ave.
Buyer: Putnam Ave 30 T +
Seller: Raymond Dinicola +
Price: $220,000
Date: 11/24/21

26 Radcliffe Ave.
Buyer: Ashley Winseck
Seller: Pia Stephen Est +
Price: $208,000
Mortgage: $166,000
Lender: Greylock FCU
Date: 11/1/21

27 Reed St.
Buyer: Lee  Bank
Seller: Pittsfield News 
Co Inc
Price: $750,000
Date: 11/18/21

35 Revere Pkwy.
Buyer: Khalid Shehemi +
Seller: Thomas Stanley +
Price: $259,000
Mortgage: $251,230
Lender: Greylock FCU
Date: 11/10/21

52 Rhode Island Ave.
Buyer: Peter Wise
Seller: Pamela Rachiele
Price: $261,000
Mortgage: $253,170
Lender: Greylock FCU
Date: 11/9/21

29 Ridge Ave.
Buyer: Kurt Reagan +
Seller: Lorraine May
Price: $245,000
Mortgage: $196,000
Lender: Greylock FCU
Date: 11/30/21

37 Ridge Ave.
Buyer: Steven Gigliotti +
Seller: Ellies Holdings LLC
Price: $301,000
Mortgage: $151,000
Lender: Trustco
Date: 11/12/21

56 Saratoga Dr.
Buyer: Craig Smith +
Seller: Maria Mazzeo
Price: $318,000
Mortgage: $312,169
Lender: Rocket Mtg
Date: 11/16/21
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Berkshire County real estate transfers

91 Sherwood Dr.
Buyer: Catherine Wenmark +
Seller: Briana Broderick +
Price: $416,800
Mortgage: $395,960
Lender: Academy Mtg
Date: 11/5/21

117 Somerset Ave.
Buyer: Jeremy Boord +
Seller: Jay Green +
Price: $275,000
Mortgage: $275,000
Lender: Navy FCU
Date: 11/19/21

180, 184 South St.
Buyer: Lee Bank
Seller: Pittsfield News 
Co Inc
Price: $750,000
Date: 11/18/21

1030 South St.
Buyer: 1030 Lenox LLC
Seller: South Street LLC
Price: $625,000
Date: 11/5/21

70 Springside Ave.
Buyer: Springside 
Apartments LLC
Seller: Springside Gardens 
LLC
Price: $1,240,000
Mortgage: $992,000
Lender: Adams Community
Date: 11/17/21

68 Stearns Ave.
Buyer: Sharon Peltier RET +
Seller: Ellen Kaiser +
Price: $130,000
Date: 11/1/21

40 Stratford Ave.
Buyer: Catherine Beer-
Rankell +
Seller: James Arienti
Price: $239,000
Mortgage: $227,050
Lender: Adams Community
Date: 11/19/21

14 Tamie Way
Buyer: Mark Dipillo +
Seller: James Morano +
Price: $524,000
Mortgage: $470,000
Lender: Adams Community
Date: 11/30/21

35 Taylor St.
Buyer: Nathan Miller +
Seller: Arthur Fletcher +
Price: $209,000
Mortgage: $203,603
Lender: Adams Community
Date: 11/5/21

8 Vinal Ave.
Buyer: Ethan Koelbel +
Seller: Liborio Scaccia
Price: $350,000
Mortgage: $315,000
Lender: TD Bank
Date: 11/17/21

14 Virginia Ave.
Buyer: Katharine 
Mahoney-Twing
Seller: Donna Melanson
Price: $165,000
Mortgage: $156,750
Lender: Academy Mtg
Date: 11/18/21

1621 W Housatonic St.

Buyer: Webster Dupont +
Seller: James Stampson +
Price: $175,000
Mortgage: $164,326
Lender: Academy Mtg
Date: 11/12/21

46 Waverly St.
Buyer: Philippe Jeanjean +
Seller: Charles Schweigert +
Price: $360,000
Mortgage: $260,000
Lender: Pittsfield Coop
Date: 11/22/21

14 Westbrook Ter.
Buyer: Michael Preihs +
Seller: Mazen Ghani +
Price: $1,050,000
Mortgage: $840,000
Lender: JPMorgan Chase
Date: 11/29/21

16 Whitehead Pl.
Buyer: John Deming +
Seller: Nicholas Whalen +
Price: $389,900
Date: 11/12/21

21 Whitehead Pl.
Buyer: Robert Lincourt
Seller: Robert Scott +
Price: $288,000
Date: 11/22/21

17 Whittier Ave.
Buyer: Chandler Ortega +
Seller: Dorothy Quallen 
T +
Price: $227,000
Mortgage: $181,600
Lender: Adams Community
Date: 11/12/21

31 Whittier Ave.
Buyer: David Messer +
Seller: Morgan Jean Est +
Price: $150,000
Mortgage: $120,000
Lender: Adams Community
Date: 11/2/21

30 Williams St.
Buyer: James Dellea +
Seller: Bonnie Robert +
Price: $245,000
Mortgage: $232,500
Lender: Lee Bank
Date: 11/2/21

800 Williams St.
Buyer: Shane Lagrant
Seller: Richard Maillet
Price: $245,000
Mortgage: $222,100
Lender: Academy Mtg
Date: 11/24/21

1136 Barker Rd. U:28
Buyer: Craig Smith
Seller: Edward Orenstein
Price: $542,000
Date: 11/18/21

1 Cynthia Ln. U:1
Buyer: Linda Perry
Seller: Ella Campbell 
RET +
Price: $340,000
Date: 11/24/21

81 Dartmouth St. U:103
Buyer: Alyssa Nelson
Seller: DFO Matthew T +
Price: $155,000
Mortgage: $124,000
Lender: Adams Community
Date: 11/8/21

81 Dartmouth St. U:204
Buyer: Maria Corsi
Seller: Dana Parsons
Price: $189,900
Mortgage: $94,950
Lender: Academy Mtg
Date: 11/1/21

25 Fieldstone Dr. U:25
Buyer: Elizabeth Zuch 
LT +
Seller: Robert Kohl +
Price: $465,000
Date: 11/30/21

1450 North St. U:108
Buyer: Luis Garcia-Acha
Seller: Oconnell Daniel 
Est +
Price: $153,636
Mortgage: $145,954
Lender: Academy Mtg
Date: 11/18/21

RICHMOND
257 Cone Hill Rd.
Buyer: 257 Cone Hill Road 
RT +
Seller: Boleng Gail Est +
Price: $377,800
Date: 11/12/21

706 Dublin Rd.
Buyer: John Abbott +
Seller: Joane Cornell
Price: $569,000
Mortgage: $419,000
Lender: Camden Natl
Date: 11/16/21

649 Sleepy Hollow Rd.
Buyer: Martin Cohen +
Seller: J&Marion Grant 
RET +
Price: $1`,075,000
Mortgage: $800,000
Lender: Berkshire Bank
Date: 11/1/21

428 Swamp Rd.
Buyer: Ava Safdie +
Seller: Michael Simon +
Price: $870,000
Mortgage: $652,500
Lender: City Natl Bk
Date: 11/8/21

SANDISFIELD
119 Lakeshore Dr.
Buyer: Deborah Munson +
Seller: Arnold Jensen +
Price: $285,000
Date: 11/30/21

5 S Beech Plain Rd.
Buyer: Jeffrey Gitto +
Seller: David Sarnoff +
Price: $315,000
Mortgage: $215,000
Lender: Equity Trust
Date: 11/5/21

18 S Beech Plain Rd.
Buyer: Aileen Gibbons
Seller: Christopher Bollen +
Price: $720,000
Date: 11/5/21

39 S Main St.
Buyer: Sean Fleuriel
Seller: Charles Yarzab
Price: $320,000
Mortgage: $288,000
Lender: Citizens Bank

Date: 11/2/21

SAVOY
112 Horton Rd.
Buyer: Ricky Johnson +
Seller: Christopher 
Arnold +
Price: $229,000
Mortgage: $224,852
Lender: Newrez LLC
Date: 11/23/21

382 Loop Rd.
Buyer: Daniel Angelastro +
Seller: Larry Davis
Price: $75,000
Mortgage: $56,250
Lender: Greylock FCU
Date: 11/17/21

SHEFFIELD
53 Clayton Rd.
Buyer: Sandy Loam LLC
Seller: Pine Grove 
Properties LLC
Price: $375,000
Mortgage: $281,250
Lender: Salisbury B&T
Date: 11/23/21

356 Miller Ave.
Buyer: Beryle Bierbower
Seller: Horowitz FT +
Price: $395,000
Date: 11/16/21

94 Pike Rd. W
Buyer: Jeremy VanDeusen +
Seller: Arthur Mathieu Jr +
Price: $450,000
Date: 11/29/21

41 S Main St.
Buyer: Joseph Bozza +
Seller: Cooper Kenneth 
Sr Est +
Price: $300,000
Date: 11/24/21

622 West Rd.
Buyer: Lambert FT +
Seller: Richard Midwood
Price: $333,000
Date: 11/17/21

STOCKBRIDGE
9 East St.
Buyer: Christopher Wood +
Seller: Dominic Cardillo +
Price: $330,000
Mortgage: $230,000
Lender: Bay Equity
Date: 11/23/21

1 Fox Meadow Ln.
Buyer: Zachary Gultz +
Seller: Christopher Rhine +
Price: $790,000
Mortgage: $632,000
Lender: Berkshire Bank
Date: 11/1/21

18 Hill Rd.
Buyer: Russell Liddle +
Seller: Charles Hollis +
Price: $393,000
Date: 11/29/21

15 Lakeview Dr.
Buyer: Gail Denicola
Seller: KL&Joan A Tracht 
LT 2003 +

Price: $570,000
Date: 11/15/21

29 Prospect Hill Rd.
Buyer: Harvey Waller +
Seller: Daniel Weil +
Price: $1,800,000
Date: 11/9/21

17 Wheatley Dr.
Buyer: Louis Cooper +
Seller: Wheatley 17 NT +
Price: $1,575,000
Date: 11/8/21

2 Wallace Rd. U:2W
Buyer: Jason Krasner +
Seller: Collin Lovas +
Price: $250,000
Mortgage: $200,000
Lender: Adams Community
Date: 11/19/21

TYRINGHAM
54 Lakeside Dr.
Buyer: Thomas Touponce +
Seller: Naventi FT +
Price: $750,000
Date: 11/5/21

WEST
STOCKBRIDGE

9 Cobb Rd.
Buyer: Freedlyville Farm 
LLC
Seller: John Masiero Jr +

Price: $345,000
Date: 11/30/21

14 Smith Rd.
Buyer: Lydia Laskow +
Seller: Alicia Schindler +
Price: $419,000
Mortgage: $335,000
Lender: Banking Corp
Date: 11/1/21

146 W Center Rd.
Buyer: Kenneth Benson +
Seller: Thea Smith
Price: $499,000
Mortgage: $399,200
Lender: Greylock FCU
Date: 11/24/21

WILLIAMSTOWN
121 Berkshire Dr.
Buyer: Jeffrey Sher +
Seller: Andrew Gibson +

Price: $255,000
Mortgage: $178,500
Lender: JPMorgan Chase
Date: 11/3/21

138 Berkshire Dr.
Buyer: Dawn Kohanski +
Seller: Gordon Leete
Price: $370,000
Mortgage: $362,598
Lender: Academy Mtg
Date: 11/12/21

226 Chestnut St.
Buyer: Beaman FT
Seller: Jennifer Rush +
Price: $815,000
Date: 11/29/21

220 Cole Ave.
Buyer: Carrie Snyder +
Seller: N Berkshire Habitat
Price: $142,000
Mortgage: $127,800
Lender: Greylock FCU
Date: 11/8/21

32 Front St.
Buyer: Laura Kolesar-Gura
Seller: Aruna Dsouza
Price: $449,000
Mortgage: $359,200
Lender: MountainOne
Date: 11/1/21

1211 Main St.
Buyer: Kim Cameron +
Seller: Donald Walters +
Price: $199,000
Date: 11/18/21

1155 N Hoosac Rd.
Buyer: Robin Dufour +
Seller: Namkoong LLC
Price: $450,000
Mortgage: $360,000
Lender: Adams Community
Date: 11/18/21

Sweet Farm Rd. U:1-6
Buyer: Lisa Rubens
Seller: Berkshire Properties 
Inc
Price: $161,467
Date: 11/12/21

Sweet Farm Rd. U:1-7
Buyer: Mark Pestana
Seller: Berkshire Properties 
Inc
Price: $184,533
Date: 11/12/21

WINDSOR
1785 E Windsor Rd.
Buyer: Anthony Rigali
Seller: Nicholas Batanglo
Price: $207,000
Mortgage: $200,790
Lender: Freedom CU
Date: 11/23/21

110 Windigo Rd.
Buyer: Wesley Nichols Jr +
Seller: Steven Zidonik
Price: $432,000
Mortgage: $346,000
Lender: Adams Community
Date: 11/12/21                 u

www.leebank.com   |   GREAT BARRINGTON   |   STOCKBRIDGE   |   LEE   |   PITTSFIELD   |   LENOX   |   413-243-0117

community
it’s our inspiration

This ready-to-build site offers almost 4 acres of land, southern 
exposure, and beautiful mountain views. Drilled well, perc test, and 
septic design. Rough driveway and pasture gate. Great location close 
to both Williamstown and Jiminy Peak Mountain Resort. $250,000

73 Spring Street & 95 Water Street • Williamstown, MA 01267
413-458-8366 altonwestall.com
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GETTINGstarted
Pixie Boulangerie launches 
at Flying Church complex

BY JOHN TOWNES
Great Barrington has a new bakery with 

a European fl avor.
Pixie Boulangerie Company opened on 

Oct. 22 at 198 Main St. at the northern end 
of downtown. It is located in the ground 
level of the commercial complex commonly 
known as “The Flying Church” because it 
was created by raising the foundation of a 
former church building (March 2021 BT&C).

“We feature a seasonal European menu 
with products that are all made fresh from 
scratch,” said owner Patrizia Barbagallo, 
who operates the business with her partner, 
Mark Tanen.

She added that she uses traditional meth-
ods, authentic ingredients, natural leaven-
ing and no artifi cial fl avors, additives or 
preservatives.

Pixie Boulangerie carries specialty breads, 
baguettes, babkas, tarts, galettes, croissants, 
scones, cookies, and cheesecakes, among 
other items.

Barbagallo makes and sells many varia-
tions that originated in Europe. For example, 
one of her specialties is Basque Cheesecake.

“It’s not the same as the familiar New 
York style of cheesecake,” she said. “It’s very 
creamy, dark brown and caramelized on top.”

They also carry a variety of specialty 
breads, such as a Cranberry Pecan Loaf, 
which has a moist crumb base with a “very 
crusty crust.”

Barbagallo noted that one of her more 
popular items is a German bread made with 
whole wheat and sunfl ower seeds.

“It’s very dense, and I didn’t know if 
people would like it because of that,” she 
said. “But they love it.”

In addition, the business sells lunch items 
such as focaccia, quiche and hand pies.

Pixie Boulangerie is totally oriented to 
take-out service.

The 1,150-square-foot space has a design 
that Barbagallo refers to as an “open lab,” 
with the commercial kitchen and ovens all 
visible from the small customer service 
counter and product display area just inside 
the bakery’s entrance.

“I call it a lab because that’s where we 
create the recipes as well as tweak them,” 
she said. “It’s all open so people can see 
every step of the process.”

Barbagallo said they carry staples, but 
specifi c items are periodically changed, and 
the menu is seasonal.

“Because I use fresh ingredients, it is based 
on what is in season,” she said.

Barbagallo added that Pixie Boulangerie’s 
updated daily selections are posted on its 
website (www.pixieboulangerie.com) and 
on its Facebook and Instagram pages.

She noted that the website is currently 
being updated to allow online ordering.

“I want to set it up so that people can 
see what’s available, and order in advance 
before picking it up,” she said. “Because of 

the distances in Berkshire County, I don’t 
want people to make the drive here only to 
be disappointed because what they want is 
sold out.”

Barbagallo added that she also suggests 
that people contact her with questions via 
Facebook or through the website. “We get 
very busy, and often can’t answer the phone,” 
she said.

Pixie Boulangerie is currently open 
Wednesday through Sunday from 9 a.m. 
until it is sold out, which is usually between 
2 and 3 p.m. The bakery has a staff of fi ve.

Barbagallo said she grew up in Switzerland 
and emigrated to the United States 20 years 
ago. Prior to moving to the Berkshires in 
2020, she lived in Westchester County, N.Y., 
where she was a high school teacher.

“When COVID emerged, we decided to 
move up here full time,” she said, explaining 
that Tanen owns a house in the Berkshires.

Barbagallo said that, initially, she expected 
that she would return to teaching.

“However, I decided to take the opportu-
nity to do something new,” she said. “I’ve 
always loved baking, so I decided on this. I 
started planning it in March.”

Barbagallo said they found the Flying 
Church site while looking for a good location 
for her bakery.

“I really liked the look of the building and 
the fact that it’s a bright new space,” she said.

She is self-fi nancing the venture.
She said she and Tanen came up with 

Pixie Boulangerie while experimenting with 
possible names.

“We like it because it’s catchy,” she said. 
“Also, pixie is a fun word that Americans 
are familiar with, and boulangerie is French 
for bakery, which conveys the European 
aspect.”u

Cafe Full Cup fi lls niche 
for accessible vegan fare

BY JOHN TOWNES
At a time when our collective spirits could 

use a lift, a new cafe in downtown Pittsfi eld 
is aiming to serve a dose of optimism along 
with food and coffee.

Cafe Full Cup opened in December in 
the Clock Tower Business Center at 75 S. 
Church St.

“Our vision for this is all about positiv-
ity,” said Giancarlo Bravo, who operates the 
business with his wife Abigail. “We wanted 
to create a welcoming and warm space, with 
healthy food that people can enjoy and feel 
good about.”

The name is a coffee-based reference to 
the old adage about whether one chooses to 
see a glass as half full or half empty.

Cafe Full Cup, which is open 7 a.m. to 3 
p.m. Monday through Friday and 8 a.m. to 3 
p.m. on Saturday, serves breakfast and lunch. 
The business also does catering.

The Bravos are vegans, and the menu is 
entirely plant-based.

However, Giancarlo emphasized, it is 
designed to be accessible and includes vegan 
versions of staples. He said that they use 
substitutes for meat and dairy ingredients 
that are very similar to their non-vegan 
counterparts.

“Even though I’m a vegan, I haven’t always 
enjoyed going to vegan restaurants,” he said. 
“We wanted to focus on creating food that 
happens to be vegan but is familiar so anyone 
who comes in can relate to it.”

He cited as an example a BLT sandwich 
made with crispy non-meat bacon, lettuce, 
tomato, avocado and chipotle aioli.

“One of our customers comes in and orders 
that frequently,” said Bravo. “He tells us 
he can’t believe it’s not regular bacon. We 
consider that a compliment.”

They also focus on food that is ethically 
sourced.

“We make sure all of our food comes 
from a good place,” Bravo said. “We look 
for healthy food from sources that provide 
livable wages to workers and are not harmful 
to the environment.”

They also apply that in other aspects of 
the business. “We use recycled materials, 
and our silverware is compostable,” he said.

The Bravos, who live in Pittsfi eld, have 
traveled extensively and incorporate infl u-
ences of foods from other cultures and 
countries they have visited.

“We love to travel, and to sample and learn 
about the food in the places we visit,” he said. 
“We want to share that with people here.”

The lunch menu includes sandwiches 
such as Poco-Loco Grilled Cheese, made 

Pixie Boulangerie owner Patrizia Barbagallo (second from right) is joined by her partner Mark Tanen and 
staff members Emma Barile (left) and Jen Sharron. Other staffer members not shown are Heidi Reis-Arger 
and Michelle Zhu. The bakery opened in October at The Flying Church building in Great Barrington.
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spotlight on new business ventures

with artisan sourdough bread grilled with 
Violife-brand cheddar and mozzarella, meat-
less bacon and jalapenos ($9.95).

They also offer a selection of quinoa bowls 
made with various ingredients ($12.95). 
Another category are toasts, such as an 
Avo’mato Feta Toast made with avocado, 
grape tomatoes, Violife feta, and grapeseed 
oil, topped with oregano on artisan sourdough 
bread ($8.95).

Cafe Full Cup also serves soups and salads.
Breakfast items include offerings such as 

Beyond Good Burrito, a tofu scramble with 
grilled onions, Violife cheese, vegan sausage, 
potatoes and avocado ($11.95).

Bravo has experience as a barista, and 
places an emphasis on quality coffee and 
other specialty beverages.  

He noted that their coffee is supplied by La 
Colombe Coffee Roasters of Philadelphia, a 
company that is committed to social equity 
and responsibility.

Cafe Full Cup (413-464-8160 or www.
cafefullcup.com) has seating for 25 inside 
and eight tables out in the building’s main 
foyer. It has a staff of fi ve.

The Bravos are self-fi nancing the business. 
They have extensively remodeled the space, 
which was previously a deli, and installed a 
new kitchen.

The Bravos are both immigrants who 
moved to the Berkshires when they were 
young.

Giancarlo, who grew up in Great Bar-

rington, was born in Venezuela with an Italian 
mother and Ecuadoran father.

Abigail emigrated from Moldova as a 
young girl and grew up in Pittsfield. In 
addition to the cafe, she works at General 
Dynamics Mission Systems in Pittsfi eld.

The couple met while attending Berkshire 
Community College. They later attended 

Massachusetts College of Liberal Arts in 
North Adams, and then earned MBA degrees.

The cafe grew out of their shared interests 
and desire to go into business.

“We both have an entrepreneurial mind-
set, and also have a passion for cooking and 
hosting,” said Bravo. “We had the idea for 
this and got serious about it two years ago.”

He added that the couple wanted to operate 
their business in Pittsfi eld.

“Pittsfi eld is home and is a great commu-
nity,” he said. “We’ve been to many places 
but have not found anyplace we’d rather be 
than the Berkshires. Our family and friends 
are here, and we enjoy everything this area 
has to offer.”

However, their planning for the cafe 
unfortunately coincided with the COVID
pandemic.

“The pandemic happened, and everything 
took a turn,” Bravo said. “It took us a lot 
longer than we expected to get going as a 
result.”

He said they looked at a number of loca-
tions before selecting the Clock Tower space.

“We had a list, and this checked all the 
boxes,” he said.

While workers in the offi ces in the busi-
ness complex are an important source of 
customers, he noted that they also have been 
drawing people from the broader community.

“There were a couple of weeks when there 
were very few people working in the build-
ing, but we were busier than ever,” he said.

COVID’s continuing presence has not sup-
pressed the couple’s underlying optimism.

“We’re not nervous about it,” Bravo said. 
“We are confi dent that, by offering a posi-
tive vibe, people will be attracted here. And 
we offer curb-side pickup, for people who 
might not be comfortable coming in because 
of COVID.”u

Giancarlo and Abigail Bravo are upbeat about their new venture, Cafe Full Cup, located in the Clock Tower 
Business Center in Pittsfi eld. “Our vision for this is all about positivity,” says Giancarlo. “We wanted to 
create a welcoming and warm space, with healthy food that people can enjoy and feel good about.”

They’ve made our financial 
situation kind of wonderful, 
with a much better under-
standing of what we share 
together and a whole new 
outlook on how we live.  
                       — Tony & Joe

BerkshireMM.com/Testimonials

We Couldn’t Have 
Said it Better
This is a testimonial This is a testimonial 
of Berkshire Money of Berkshire Money 
Management (BMM) Management (BMM) 
by a client of the firm. by a client of the firm. 
BMM has not provided BMM has not provided 
any direct or indirect any direct or indirect 
compensation for this compensation for this 
testimonial. testimonial. 

Berkshire Money Management, Inc. 

161 Main Street, Dalton, MA 01226  

322 Main Street, Great Barrington, 

MA 01230       (888) 232-6072

Investment in securities, including mutual funds, involves the risk of loss. 
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Pittsfield
70 South St.
(413) 447-7304

Pittsfield
110 Dalton Ave.
(413) 395-9626

Dalton
431 Main St.
(413) 684-1551

Gt. Barrington
325 Main St.
(413) 528-2840

pittsfieldcoop.com Member FDIC & DIF    Equal Housing Lender

When Ben Melle, owner of East Coast Refinishing & Surface Stripping, Inc., was looking for strong 
financial advice, we worked out financing, a flexible line of credit, and a solid relationship, together. 

Today, Ben can handle projects ranging in size—from the smallest birdbaths to the largest commercial 
vehicles—all from within a 28,000 square foot building equipped with a 10-ton overhead crane. It’s a 
full-service experience, just like we provide at the Pittsfield Cooperative Bank.

If you would like help painting your financial picture, contact Matthew or Brad – we’ve got you covered.

EAST COAST REFINISHING & SURFACE 
STRIPPING, INC.
4 Industrial Drive, Pittsfield MA 01201 • (413) 445-7878 • Sales@eastcoast-refinishing.com

Matthew P. Lauro
Vice President | Commercial Banking

413-629-1644

Brad J. Felix
Vice President | Commercial Banking

413-629-1603

J. Jay Anderson
President and CEO

413-629-1601

The Pittsfield Cooperative Bank 
+ Ben Melle




