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BY BRAD JOHNSON
The Mohawk Trail region of 

northwestern Massachusetts 
is, by and large, a woodlands 
region – with thousands upon 
thousands of acres of forest 
� lled with trees that are its most 
abundant natural resource.

Yet, tapping that resource 
in ways that are both envi-
ronmentally sustainable and 
economically viable represents 
a signi� cant challenge. And ex-
panding economic impact and 
job creation beyond what is 
generated by the basic harvest-
ing of this resource requires ex-
ploring ways to add more value 
once a tree has come down.

Four companies from the 
Mohawk Trail region are in 
the process of doing just that 
through their participation in 
the 2022 Mohawk Trail Entre-
preneur Challenge (MTEC).

continued on page 14
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Entrepreneurs 
look for ways

to add value
to Mohawk

Trail region’s
most abundant

natural resource
Derek Parker of North Adams is 

developing a specialized teardrop 
camper concept through his venture, 

Larkitecture. (Derek Parker photo)

Jay Healy, owner of Hall
Tavern Farm in Charlemont, is
looking for ways to build upon his
existing value-added lumber business.
He and Derek Parker (above) are among
the four finalists participating in Lever’s 2022
Mohawk Trail Entrepreneur Challenge.

u BEACON’S OWNER UPBEAT ON FILM INDUSTRY DESPITE REGAL’S CLOSING ... 3
u NEW OWNER NOT READY TO STRIKE BOWLING FROM FUTURE PLANS ........... 9
u COUNTY GETS ECONOMIC DEVELOPMENT DISTRICT DESIGNATION ............... 10
u PROJECTS TO BRING NEEDED MARKET-RATE APARTMENTS TO ADAMS .........12

Inside this issue
Terra adds 

sustainability 
to shopping 
experience
— page 2

Crafts shop 
gives boost 
to Berkshire 

Helping Hands
— page 4



2 MARCH 2022 BERKSHIRE TRADE & COMMERCE

FRONT pages
Terra offers sustainability 
as part of shopping mix

BY JOHN TOWNES
Terra, a store that opened in July at 18 

Ashland St. in North Adams, is oriented 
towards giving new life to vintage items.

Samantha White, the store’s owner, said 
her goal is to offer a selective mix of pre-
owned and unique vintage merchandise.

“It’s oriented to sustainability,” said 
White. “There are many existing items 
around that are totally usable. Rather than 
buying something new and creating more 
waste, why not buy something that already 
exists?”

She added that the 600-square-foot store 
is also designed to offer a quality experience.

“At most thrift stores, it’s usually a random 
mix of items of differing quality, including 
junk,” said White. “You have to fish through 
a lot of stuff to find the items that are worth 
buying. I wanted to create a store that is clean, 
with a carefully curated selection.”

Within that parameter, Terra carries a 
diverse inventory, including clothing and 
accessories, housewares, kitchenware, 
decorative items, books, memorabilia, and 
whatever else she comes across that catches 
White’s eye.

“The business has evolved as I’ve refined 
the selection and developed an eye for what 
will fit into the store’s concept,” she said.

White purchases her inventory from people 
who contact her because they are downsizing 
or moving or are clearing out the possessions 
of a relative who has deceased. She also at-
tends estate sales.

“I make a lot of house calls,” she said. 
“One of the benefits of dealing directly with 
people is that every object has a story. The 
people tell me the story, and then I can tell 
it to customers. Someone sold me her prom 
dress, and told me all about it, and I was able 
to share that when I sold the dress.”

In addition to second-hand and vintage 

merchandise, Terra also sells new handmade 
items. “I sell products made by local people, 
as well as ones from makers outside of the 
Berkshires,” White said.

Terra is open Thursday through Sunday 
from 11 a.m. to 6 p.m. The store has one 
part-time employee.

White said the best way to reach her is 
through her Facebook page (terrasecond-
hand). She is planning a website that will 
enable her to do e-commerce sales.

White, who is from Plymouth, moved to 
North Adams to attend Massachusetts Col-
lege of Liberal Arts. After graduating with 
an interdisciplinary degree in studio art and 
math, she stayed in the city and worked at 
various jobs.

“I wanted to start a business to create a 
job for myself, but I wasn’t sure how to go 
about it,” she said.

White said that she was motivated to make 
the leap after working for Emilee Yawn at the 
Plant Connection, an eclectic shop on Eagle 

Street in downtown North Adams that opened 
in 2020 (January 2021 BT&C). “While I was 
there, we talked about our experiences and 
goals, and we understood each other,” she 
said. “Emilee’s a very inspiring person, and 
her experience convinced me that I could do 
this. My family was also very supportive.”

White said she moved quickly after decid-
ing on a concept. “I came up with the idea 
in April, and signed a lease on this space in 
May,” she said, noting that she is financing 
the venture herself.

She then developed the specifics, set up 
the store, and opened in July. Business has 
been good in the six months since then, she 
said in a mid-January interview.

“The thing that surprised me most was 
how consistent it has been,” White said. 
“People have been coming in regularly, even 
after summer. It’s clear people in northern 
Berkshire want this. My goal now is to reach 
out to other parts of the region and encourage 
them to visit.”u

 

Owner Samantha White says the shopping experience at Terra in downtown North Adams is oriented to 
sustainability by offering a carefully curated selection of pre-owned and vintage merchandise.
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BY JOHN TOWNES
In a local sign of the struggles of the movie 

theater industry over the past two years, the 
10-screen Regal Cinemas multiplex at the 
Berkshire Mall in Lanesboro abruptly closed 
its doors in late January – quietly eliminating 
what had been the largest venue for films in 
Berkshire County.

Regal Cinemas is owned by Cineworld, a 
multinational theater conglomerate. Accord-
ing to news reports, the worldwide theater clo-
sures imposed by the pandemic exacerbated 
problems the company had with debts from 
multiple acquisitions. While the company 
continues in operation, it recently sued its 
insurers, claiming they did not reimburse 
it for losses stemming from the pandemic.

Simultaneous with the closing at the 
Berkshire Mall, Regal Cinemas also shut down 
theaters in Brooklyn, and in Branford, Conn.

However, the plot has been considerably 
more upbeat for Regal’s former competitor 
in central Berkshire County, the Beacon 
Cinema on North Street in downtown Pitts-
field, according to Cory Jacobson, owner of 
Phoenix Theatres, an 
independent chain that 
operates the Beacon.

“We received a lot of 
questions when the Re-
gal closed wondering 
about us,” said Jacob-
son, whose company is 
based in Farmington, Mich., and also operates 
three multiplex cinemas in Michigan and one 
in Iowa. “We’re doing well. The last quarter 
of 2021 was very successful.”

He added that the six-screen Beacon 
actually surpassed its pre-pandemic levels 
of business.

“We’ve been doing our comparisons to 
2019 before the pandemic,” Jacobson said. 
“The Beacon was up for the quarter, and 
December was a fantastic month.”

Their income is based on a combination 
of ticket sales and concessions. In the fourth 
quarter of 2019, the box office was $256,785 
and concessions were $182,214 for a total 
of $438,999. For the same period in 2021, 
box office was $249,875 and concessions 
brought in $204,724 for a total of $454,599.

He added that the recent totals also com-
pare favorably or outperformed other years 
in the theater’s history.

The Beacon has also rebounded more than 
the average of the industry nationwide, which 
is still struggling to overcome the impact of 
the pandemic. In 2021, fourth quarter box 
office totals nationally were down 28 percent 
and December 2021 was down 20 percent.

While overall cinema attendance is still 
down nationally, Jacobson is confident that 
the situation overall has been improving.

He attributed the Beacon’s performance 
to several factors.

“One reason is that we’re very aggressive 
in scheduling,” he said. “We show films 
from the morning through the evening, to 
be available for people whenever they want 
to go. That makes a difference.”

Jacobson noted that the Beacon has been 
able to do this because it is fully staffed. “We 
were very fortunate in that,” he said. “We have 
a great staff, and most of them came back 
when we reopened [in late February 2021].”

He said that the Beacon and the company’s 
other cinemas also offer reserved seating 
through an app, which has also been appeal-
ing to customers. “We had that ready to go a 
couple of years ago, but then the pandemic 
happened,” he said. “Now that it’s in place, 
people really seem to like the convenience.”

Multiple challenges
While the continued presence of COVID 

is a concern, Jacobson believes people are 
eager to find a balance that enables them to 
live normally again.

“People are still careful, but they’ve been 
vaccinated, and they want to go out again 
and do things like go to the movies,” he said.

Jacobson acknowledged that the past two 
years were difficult for the Beacon and other 
Phoenix operations. The Beacon, which his 
company acquired in 2018, closed due to the 
pandemic in March 2020. Although they had 
hoped to reopen sooner, the theater remained 
closed for nearly a full year.

During that time, the business had to rely 
on its reserves, plus other sources of funds, 
including a Shuttered Venue Operators Grant, 
through federal legislation that provided 

emergency support for 
theaters and cultural 
organizations impacted 
by the pandemic.

Jacobson said that, 
after the Beacon’s Feb-
ruary 2021 reopening, 
attendance took a while 

to grow. “In the first three quarters of last 
year, we had a decline compared to 2019,” 
he said. “Then things picked up in October, 
and December was great.”

The pandemic intensified another chal-
lenge that has been facing cinemas, which was 
the growing popularity of home streaming of 
films. With the shutdown of movie theaters, 
or partial and sporadic reopenings, studios 
delayed the release of most films.

As the volatile situation continued, some 
studios and subscription services used al-
ternative strategies including very limited 
theatrical runs before films went to streaming, 
or simultaneous theatrical and online release 
to theaters, or online only. These practices 
caused controversy within the entertainment 
industry and led to concerns about the future 
of movie theaters.

More recently, the roadblock of theatrical 
releases that existed during the early stages 
of the pandemic has been easing.

“Our success depends on the availability 
of films that people want to see,” Jacobson 
said. “The latest James Bond film was finally 
released this fall, and that made a big differ-
ence. Other films did well around the same 
time. Then, in December, there were several 
fantastic films. The new Spider-Man film 
was the biggest opening we’ve had since we 
acquired the Beacon. There were also films 
like Sing 2 that did very well. West Side 
Story did better in Pittsfield than nationally.”

Jacobson believes that, despite the growing 
emphasis on streaming, studios and audi-
ences will still rely on theatrical releases. 
He believes that some of the recent ferment 
had more to do with the pandemic than 
permanent changes in the business model 
for the industry.

“A lot of the changes in release patterns 
were a response to the pandemic,” he said. 
“The studios were trying different things 
because they had all these films they had 
invested in, and with theaters closed they 
had to look at alternatives. You can’t blame 
them for that.”

Jacobson believes the experience rein-
forced the importance of theatrical releases. 
“Many of those experiments did not work,” 
he said.

He also cited the success of recent the-
atrical releases, such as Spider-Man: No 
Way Home, which brought in $600 million 
at the box-office in its opening weekend in 

mid-December, which was the third highest 
grossing film opening in history.

“While streaming is important, a theatrical 
release is also necessary for a film to make 
a profit,” said Jacobson. “They are comple-
mentary. It’s comparable to what happened 
when video and DVDs came along.”

In addition to operating the Beacon Cin-
ema, Jacobson’s company also generates 
income from rental of commercial space 
in the building it occupies. Tenants include 
professional offices and several wellness 
businesses and studios, as well as the Mar-
ketplace Cafe.

Jacobson said that, while some tenants 
had to close temporarily, most have reopened 
there, and the building currently has only 
one vacancy.

He added that there is also interest in an un-
finished concourse at the rear of the building 
on McKay Street which has remained empty.

“There’s been a lot of interest in that sec-
tion by potential tenants who want to go in 
there,” he said. “That’s been on hold because 
of the difficulty in getting contractors to do 
the work. But, once we work that out, we’re 
ready to go on it.”u

REGAL RETREAT

Beacon’s owner 
upbeat on film 
industry despite 
chain’s departure

Beacon Cinema owner Cory Jacobson, shown 
here outside the downtown Pittsfield attraction a 
few days before it reopened in February 2021, says 
the business has been doing well despite ongoing 
pandemic-related challenges in the film industry 
that contributed to the abrupt closing of the Regal 
Cinemas multiplex in Lanesboro in late January.

“We’ve been doing our com-
parisons to 2019 before the 

pandemic. The Beacon was up 
for the quarter, and Decem-
ber was a fantastic month.”

THINK YOU HAVE THE BEST PROCESSING RATES?
THERE IS A NO-COST WAY TO FIND OUT –
GET A FREE COST COMPARISON TO SEE IF 
YOU COULD SAVE MONEY EACH MONTH
My goal is to provide my clients with great 
pricing along with local, personal service.

REMEMBER THE OLD SAYING: 
“NOTHING VENTURED – NOTHING GAINED

SHOP LOCAL AND KEEP YOUR MONEY IN OUR BERKSHIRE ECONOMY!
Member of 1Berkshire, Lee Chamber of Commerce & Southern Berkshire Chamber of Commerce

BERKSHIRE MERCHANT SERVICES
Don Raiche • www.BerkshireMerchantServices.com • 413-637-2100

FATE controls who walks
into your life, but you
decide who you let walk
out, who you let stay and
who you refuse to let go.
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BY JOHN TOWNES
At a time when helping hands are needed 

more than ever, a grassroots northern 
Berkshire organization that aids neighbors in 
need has launched a crafts shop in downtown 
North Adams to support its efforts.

The Crafters Connection opened in early 
November inside Berkshire Emporium & 
Antiques at 59 Main St. It features a selec-
tion of products by local crafters, with 25 
percent of the revenue from purchases going 
to Berkshire Helping Hands Inc.

The space is a small storefront on the street 
by the main entrance of Berkshire Emporium 
& Antiques, which is a larger store carrying di-
verse antiques and collectables. The emporium 
is operated by Keith Bona, who also leases 
out space to individual vendors. The Crafters 
Connection is open during the larger store’s 
operating hours with sales handled at the main 
checkout counter of Berkshire Emporium.

“It’s a great arrangement because it helps 
to support the work of Berkshire Helping 
Hands, while also offering shoppers a place to 
buy local handmade products and providing 
a year-round sales outlet for crafters,” said 
Diana Alexander, a member of the board of 
directors of Berkshire Helping Hands and a 
manager of the shop.

Berkshire Helping 
Hands is a nonprofit 
organization that was 
started in early 2019 
as an ad hoc public 
Facebook group to as-
sist families who were 
displaced by a series 
of house fires in North 
Adams. It was specifi-
cally triggered by a fire 
in an apartment building that left five families 
temporarily homeless.

The group was initiated by Marilyn Honig. 
The plight of the tenants resonated with her 
because she had lost her mother and several 
siblings and had become homeless in a house 
fire when she was a young girl.

“I originally decided to set up a Face-
book group to collect donations to help the 
13 survivors of the fire, which included 
children,” said Honig, who lives in nearby 
Stamford, Vt. “The response was amazing, 
and it started to grow from there. Then, 
when COVID emerged, a whole new set of 
needs and problems arose, and we decided 
to keep it going.”

As Berkshire Helping Hands evolved, 
Honig and other supporters established it on 
a more formalized basis. In 2020, the group 
received designation as an IRS 501c3 non-
profit organization. It has a seven member 
board of directors, with Honig as the chair. 

It also has a core group of 12 advisors, and 
a larger pool of volunteers and contributors.

“There are many people who jump in 
with donations and other assistance when 
something is needed,” said Honig. “We also 
have people who help out with events and 
other tasks.”

The Facebook group, Berkshire Helping 
Hands, has 3,000 members and serves as a 
vehicle for communications and assistance. 

People will post re-
quests for specific help, 
and others will respond 
through the page. It also 
includes posts about 
available resources, 
fund-raisers, charity 
events, and special an-
nouncements.

“For example, re-
cently a delivery truck 
for a food bank was 

delayed,” said Honig. “They called us and 
we posted on our Facebook page that the 
deliveries would be delayed.”

While Berkshire Helping Hands has grown 
and become more structured, Honig said the 
organization deliberately operates on a very 
streamlined and focused basis, with as little 
overhead and bureaucracy as possible.

It is all volunteer, with no paid staff or 
office, and has an operating budget this year 
of about $5,000.

The organization relies on individual finan-
cial contributions, in-kind donations, income 
from The Crafts Connection and fund-raising 
events, and basic volunteer elbow grease.

This enables Berkshire Helping Hands to 
be flexible and respond quickly, and funnel 
its resources directly into services, Honig 
explained. It also reflects the basic goal of 
serving as a catalyst for mutual support within 
the community.

“We want to be boots-on-the-ground and 

concentrate on what we originally set out to 
do, which is providing a way for people to 
directly help others who need assistance,” 
said Honig. “The best way to do that is by 
keeping it simple as an organization.”

Honig added that the generosity of people 
is a major resource. “A lot of people want to 
pay it forward,” she said.

Varied assistance
The support provided through Berkshire 

Helping Hands takes many forms. The or-

ganization offers immediate assistance such 
as food, help in finding shelter, and other 
support for people who are affected by fires, 
the impacts of COVID on mobility, and other 
emergencies. In addition, they aid people 
experiencing more individual crises, such 
as job loss, homelessness, severe financial 
problems and other disruptions and setbacks.

“We’re open to many ways to help,” said 
Alexander. “We look at the needs of the com-
munity and individuals and what we can do 
to help on a case-by-case basis.”

CRAFTERS CONNECTION

Berkshire Helping 
Hands opens new 
shop to support 
assistance efforts

A section of Berkshire Emporium & Antiques in downtown North Adams is now occupied by the Crafters Connection, featuring products of local crafters such 
as a pair of Saint Patrick’s Day gnomes (below) held by Diana Alexander (left) and Marilyn Honig. Honig is founder and board chair of Berkshire Helping Hands, a 
grassroots nonprofit organization that grew from efforts to assist families displaced by a series of house fires in 2019, and which now provides various forms of as-
sistance to residents in need. Alexander is a board member and a manager of the shop, where a portion of each sale goes toward supporting the organization’s work.

“It’s a great arrangement 
because it helps to support 

the work of Berkshire Help-
ing Hands, while also offer-
ing shoppers a place to buy 

local handmade products and 
providing a year-round sales 

outlet for crafters.”

77 Hospital ave.
NortH adams, ma

Professional offices for lease
700-4,000 Sq. Ft. Class A Medical Office Space

Incredible opportunity to locate your practice in the only 
Class “A” Medical Space currently available in Berkshire 

County! Direct interior access to BMC North Campus, with 
over 250 free, dedicated parking spaces right outside the front 
entrance, patient drop-off area, ADA compliant accessibility, 
convenient elevator access, and modern HVAC systems.

Collaborate, refer and network with your professional and caring 
community of neighbors such as Northern Berkshire Pediatrics, 
Siracusa Behavioral Health, Greylock Mental Health, Advanced 
Eyecare and North Adams Dental Center, to name a few.

This property offers incredible views with five possible office 
layouts that range from open floor plans to multiple-office suites, 
and sizes from 700 to almost 4,000 sq. ft. that can be configured 
to suit your business needs.

Tim Gallagher, Leasing Agent
413-822-1008

berkshirerealtor413@gmail.com



5MARCH 2022  BERKSHIRE TRADE & COMMERCE

news & notes from the region

At the same time, the organization does 
have guidelines that reflect its purpose.

“We’re here to fill in the gaps,” said Honig. 
“There are other organizations in the commu-
nity that provide specific forms of assistance, 
and we’re not here to duplicate what they do. 
Our role is to augment that, and step in when 
there are needs that cannot be met otherwise.”

For example, in an emergency such as a 
fire, there is a network of organizations that 
can provide assistance to those affected such 
as temporary shelter. 
However, there may be 
specific needs that the 
occupants have that are 
outside of those guidelines or the organiza-
tion’s available resources.

Honig said they collaborate with orga-
nizations such as the Salvation Army, the 
Northern Berkshire Emergency Operations 
Center, food banks and others.

“We’re in regular contact with these other 
organizations, and they might call us to help 
out a family in specific ways,” said Honig. 
“We also help them to communicate.”

People who need assistance will some-
times contact Honig or other members of 
Berkshire Helping Hands directly, or the 
members will hear about individual situations 
and reach out to them.

”When people are in a critical situation, 
they may not know where to turn for help,” 
Honig said. “One of our roles is to refer them 
the appropriate agencies to meet their needs.”

Berkshire Helping Hands also provides 
help as an organization to assist with food, 
shelter and other needs.

There are no formal eligibility require-
ments or application processes. However, 
said Honig, requests that are made to them 
as an organization have to be approved by 
the board

They also have certain guidelines. “As a 
matter of policy, we don’t give out cash,” she 
said. “But if someone needs food or gas, we 
can provide a gift card for those.”

In addition, she said, they serve as a con-
duit between people who have something 
to offer and those who may need it, such as 
furniture or clothing.

“We’re a group of middle-aged ladies with 
bad backs, so we can’t provide a furniture 
delivery service,” Honig said. “But if a person 
is in need of furniture, we will do our best to 
connect them with someone who has what 
they need.”

While its main focus is on people experienc-
ing a crisis, Berkshire Helping Hands also is 
a source of assistance with other matters that 
may not rise to the level of an emergency. On 
the Facebook page, for example, people post 
about clothing or furniture or other items or 
services they need. People also post items they 
have available to give out. Some members 
specifically acquire items to offer on the page.

In addition to responding to specific re-
quests, Berkshire Helping Hands has also 
undertaken other organized forms of help. 
It has delivered “care packages” of food and 
other household essentials for seniors who 
are housebound.

Each year they give out Christmas stock-
ings to teenagers. “Programs that give Christ-
mas presents to needy families generally 
have a cutoff age, which means that older 
kids are not eligible,” said Honig. “So we 
put together stockings for them.”

While Berkshire Helping Hands has ap-
plied for and received a few small grants for 
specific purposes, Honig noted that seeking 
such funds is not their focus. “We’re open 
to grants, but often grants are more oriented 
to formal ongoing programs with specific 
requirements. That is not what we do.”

Although the organization is not seeking 
to build a large endowment or infrastructure, 
Berkshire Helping Hands is becoming more 
active in fund-raising to support the direct 
assistance and services it provides and cover 
its basic expenses such as liability insurance.

Fills need for crafter community
Last fall, Berkshire Helping Hands spon-

sored its first fund-raising event, a Mexican 
Fiesta and auction at the Bounti Fare restau-
rant in Adams. Alexander, a longtime friend 
of Honig, was an organizer of that event. She 
subsequently suggested the concept for The 
Crafters Connection.

Alexander is familiar with the market for 

crafters as the proprietor of a business, Bees 
n’ Blossoms, that makes soaps and body 
products with beeswax, essential oils and 
other natural ingredients.

“North Adams was in need of a store dedi-
cated to the products of local crafters,” she said. 
“That led me to the idea of a crafts store that 
would also support the community through 
Berkshire Helping Hands. I mentioned it to 
Keith Bona, and he thought it was a great idea, 
as did Marilyn and the board.”

The store carries a 
variety of products, 
including clothing, knit 
goods, home decor, pet 

products, candles, children’s items and novel-
ties such as gnome dolls. “The gnomes are one 
of our most popular items,” noted Alexander.

The crafters receive 75 percent of sales. 
Berkshire Helping Hands receives the other 
25 percent, with 5 percent going towards 
rent and the store’s expenses, and other 20 
percent to the organization.

Approximately 20 crafters participate in 
the store. Alexander said she recruited them 
through the network of people she knows.

“Often, crafters are focused on selling 

at seasonal events,” she explained. “This 
provides them with a year-round outlet in 
a central location where they can sell their 
products all the time. They also were attracted 
by the idea of supporting the community.”

Alexander said the initial response to the 
store has been encouraging, and it has already 
proven to be very popular among customers. 
“When the vendors received their first monthly 
checks, their reaction was, ‘Wow,’” she said.

She added that the arrangement as a tenant 
in the Berkshire Emporium is also well-suited 
to the organization.

“Marilyn and I go in once or twice a week 
to check on things, but it doesn’t require us be-
ing there,” Alexander said. “The Emporium 
handles the sales, and the crafters come in 
and do their own stocking and restocking.”

In addition to generating money, she added, 
the street-front space is also a way to raise 
awareness of the organization and its mission.

“Berkshire Helping Hands has a lot of 
supporters, but there are also many people 
who aren’t aware of it,” Alexander explained. 
“This gives us a very visible presence 
downtown on a regular basis. We also plan 
to participate in other downtown events.”u

“We’re here to fill in the 
gaps,” said Honig.

Friendship isn't
a big thing,
it's a million
little things.

ALWAYS AVAILABLE ONLINE

Welcome to btaconline.com
Thank you for visiting the website of Berkshire Trade & 
Commerce – “The Business Journal for Berkshire County.”

Our current issue – March 2022 – is available as a 
downloadable PDF by clicking on the front page icon to the 
left. Other recent issues of BT&C are available to the right.

For information about advertising in Berkshire Trade & 
Commerce, please Contact Us.
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Is your office copy of Berkshire Trade & Commerce always disappearing 
before you get to finish it?

Did you forget to save a news story or an ad of interest from a past issue?

Do you have associates in other regions who would be interested in 
business and economic news about the Berkshires?

Do you really, really, prefer reading newspapers on your tablet or laptop?

GOOD NEWS! Berkshire Trade & Commerce is always available in its full 
print version as a downloadable PDF by visiting:

www.btaconline.com
If you have questions or comments, please contact us at:

413-662-2002  •  info@btaconline.com
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Update
BUSINESS

GoFundU, a new workshop series, has been 
launched by 1Berkshire and is being offered 
free of charge to small businesses. The five-week 
intensive series focuses on providing the essential 
background, information, and guidance needed to 
start, grow or create resilience for small businesses 
through the use of crowdfunding opportunities. 
“This is an exciting new offering that helps familiar-
ize new and existing businesses with the growing 
potential of crowdfunding, while also providing the 
direct tangible assistance to bring their aspirations 
to reality,” said Ben Lamb, 1Berkshire’s director of 
economic development. The series is being offered 
by 1Berkshire in partnership with the Berkshire 
Innovation Center, and with the financial support 
of Pittsfield Economic Revitalization Corpora-
tion (PERC) and Massachusetts Growth Capital 
Corporation (MGCC). Lamb noted that the series 
aims to pair well with emergent funding options like 
the Biz-M-Power program launched by MGCC in 
2021, while also offering general guidance and tech-
nical assistance to support efforts across multiple 
crowdfunding platforms. GoFundU began on Feb. 
17 with a session titled Introduction to Crowdfund-
ing, and continues on Thursday evenings from 5 
to 7 p.m. through March 17. Lamb said that those 
who missed the fist session are welcome to join 
for the remaining four in the series, and noted that 
participants who attend at least three of the five 
workshops may be eligible for up to two hours of 
free one-on-one technical assistance support (a $350 
value) to help them develop, build and/or launch 
their own crowdfunding campaigns. Upcoming 
workshops include: Developing the Value Propo-
sition for Your Business and Your Contributors, 
Feb. 24; Best Practices to Maximize Dollars and 
Impact, March 3; Tax Benefits and Liabilities of 
Crowdfunding for Your Business, March 10; and 
Campaign Mapping and Getting Prepared, March 
17. To learn more about the series, and to register 
for individual sessions, visit: https://1berkshire.
com/1berkshire-programs/gofundu/.

The Northern Berkshire United Way will 
hold its annual Chicken Dinner at Bounti-Fare 
in Adams on March 7 from 4 to 7 p.m. Now in its 
fifth year (and again held this year in takeout form 
only), the fund-raising event helps to support the 
19 member agencies of Northern Berkshire United 
Way: 18 Degrees, BCAC, Kids’ Place, BFAIR, 
YMCA, Berkshire Food Project, Berkshire 
Nursing Families, Brien Center, Child Care 
of the Berkshires, Community Legal Aid, 
Ecu-Health Care, Elder Services, Elizabeth 
Freeman Center, Goodwill, Louison House, 
NAMI, Northern Berkshire Community Coali-
tion, UCP, and Youth Center Inc. To purchase 
tickets off-line or for more information, contact 
Northern Berkshire United Way at 413-663-9062 
or email pmessina@nbunitedway.org.

The Pittsfield Parade Committee has cho-
sen “Back With a Bang” as the theme for the 
2022 Fourth of July Parade. “The theme just 
makes so much sense,” said Parade Committee 
President Peter Marchetti. “It’s simple, easy to 
build around in terms of float ideas and music 
as well as general parade planning. We want to 
make this particular parade extra special for the 
community as a way of saying ‘thank you’ for 
sticking together through this time of difficulty 
as well as for their tremendous support they’ve 
shown for previous parades.” Marchetti said the 
committee is prepared for a return after a two-year 
hiatus due to COVID, and has agreed to work with 
Ray Pulver from Upbeat Parade Productions 
to add more music groups, entertainment groups 
and local/national personalities. Marchetti noted 
that Pulver ran the parade about 20 years ago and 
knows what Pittsfield and the Berkshires expect for 
a parade. The committee also is looking for new 
members to help generate ideas for the parade and 
to assist with the parade day coordination. New 
volunteers are welcome to meetings held the third 
Wednesday of each month at the Polish Falcons on 
Belair Avenue in Pittsfield at 7 p.m. Fund-raising 
is ongoing to support this year’s parade and to 
plan for future years. Donations may be made to: 
Pittsfield Parade Committee Inc., PO Box 1738, 
Pittsfield MA 01202 or by using the PayPal link 
on the committee’s website, pittsfieldparade.com.

The City of Pittsfield’s Office of Veterans 
Services has moved from City Hall to the Ralph 
J. Froio Senior Center at 330 North St. Contact 
information for the department remains the same 
at 413-499-9435.

Canna Provisions, a Lee-based cannabis 
dispensary, presented a $10,000 donation to the 
Berkshire Humane Society (BHS) in a Jan. 26 
event outside the BHS building in Pittsfield. “We 
are honored and excited to accept this significant 
donation from Canna Provisions,” said John 
Perreault, executive director of the Berkshire 
Humane Society. “We rely on the generosity of 
local businesses and supporters so we can take 
in homeless animals and find them their forever 
families. This gift will give back not only to those 
animals, but also to local pet owners we serve 
through our community pet assistance programs 
designed to keep pets in their loving homes.” 
Charitable donations are part of state law requir-
ing cannabis companies to donate 3 percent of 
net sales to local organizations. In addition to 
the state-mandated give-back program, Canna 
Provisions also donates to and partners with a 
number of national programs including the Last 
Prisoner Project, a nonprofit focused on cannabis 
involved restorative social justice. “As a proud 
animal lover and rescuer and owner of dogs and 
cats and chickens right here in the Berkshires, I am 
delighted to be able to donate to a local, nonprofit, 
socially conscious animal shelter that relies on 
donations to help pets in Berkshire County and 
the people who love them,” said Canna Provisions 
CEO Meg Sanders. 

Walking Our Talk, a Great Barrington-based 
nonprofit organization, has announced it will 
launch an eight-week spring session of facilitated 
women’s circles in late March. Midday or evening 
circles of eight to 12 women will meet weekly 
over a two-month period, organized around a set 
of agreements and a structured format. According 
to Mary Campbell, founder of Walking Our Talk, 
women find circles helpful to meet others or launch 
a personal project or intention as they cultivate their 
creativity, generosity, confidence and connection. 
Circles are available on Zoom for women both in 
the Berkshires and beyond, with in-person circles 
tentatively being planned in Pittsfield and Great 
Barrington. Partial scholarships are available for 
any woman wishing to join a circle (inquire at 
info@walkingourtalk.org). Women can find out 
more about Walking Our Talk, watch a short video 
with past participants’ experiences, and register for 
a free introductory circle early in March at www.
walkingourtalk.org/intro-circles.

Berkshire Taconic Community Foundation 
has distributed nearly $35,000 to 14 organiza-
tions through the second round of its Bridging 
Divides, Healing Communities grant program, 
which  supports  community-building efforts to 
bridge differences and drive positive change at 
the local level. Five organizations in Berkshire 
County, along with others in Columbia County 
and northeast Dutchess County in New York and 
northwest Litchfield County in Connecticut, re-
ceived grants of up to $3,000 for projects that seek 
to bring people together to explore shared interests, 
address problems through dialogue and action, and 
consider issues through a range of perspectives. 
Funded projects include community conversa-
tions, training sessions, service work, artistic and 
cultural activities, and educational programs for 
students. Berkshire County grantees are: Alliance 
for a Viable Future (with fiscal sponsor Good 
Work Institute) – $2,500 to expand its Indigenous 
Peoples’ Day programming by connecting com-
munities in Berkshire and Columbia counties 
with Native American leaders who will share their 
perspectives, values and experiences; Berkshire 
Pulse – $3,000 to help immigrants engage in the 
arts and celebrate their heritage through a weekly 
Moving Life Stories free dance workshop; Lit-
eracy Network of South Berkshire – $1,462 to 
create LitNet’s first Learner Advisory Council of 
adult students to provide input on programming 
for enrolled learners, who are predominantly im-
migrants working on their English language skills; 
Sheffield Historical Society – $3,000 to support 
the planning, staging and presentation of a play and 
discussion celebrating the life of Elizabeth “Mum 
Bett” Freeman; and Williamstown Chamber of 
Commerce – $1,500 to offer a free virtual training 
workshop on diversity, equity and inclusion for 
businesses and community members, in partner-
ship with BRIDGE.

The Southern Berkshire Chamber of Com-
merce is calling on photographers, amateur and 
professional, to submit an image which represents 
one of four seasons in the southern Berkshires for 
its annual “Enjoy! The Southern Berkshires” photo 
contest. Photos will be judged on how well they 
capture the beauty of the southern Berkshires and 
showcase the region as a four-season destination. 
Winners will be selected via an anonymous vote 
by the chamber’s membership and PR committee. 
The winning photos will be featured on the cover 
of the 2022-23 Southern Berkshire Chamber of 
Commerce brochure with photo credit to the pho-
tographers. Photo submissions cannot contain any 
distinguishable advertising or business entities. 
Photos can be submitted for one or for all four 
seasons. There is no limit on the number of entries 
per person. The images must be high resolution 
(300 dpi or greater) and submitted digitally to 
office.sberkchamber@gmail.com by March 11.

A second slate of technical assistance offerings 
of the Berkshire Economic Recovery Program will 
be presented by 1Berkshire, in partnership with 
the Berkshire Regional Planning Commission, 
and with support from the United States Economic 
Development Administration. The Berkshire 
Economic Recover Project Technical Assistance 
Program is a cohort-based technical assistance 
series for small businesses and organizations in the 
Berkshires. Each cohort is capped at seven busi-
nesses per class, with that cohort going through a 
two-hour initial workshop together, followed by 
required independent work, and then concluding 
with up to two hours of free one-on-one technical 
assistance provided by the cohort provider. This 
process is meant to provide each business the 
key structural guidance and individualized sup-
port to help them recover, rebound, and become 
more resilient in the current economic landscape. 
Upcoming cohorts include “Get Ready to Get 
Funded” with sessions on March 1 (8:30 to 10:30 
a.m.) and April 19 (4 to 6 p.m.); “Maximize Your 
Business Communications” on March 22 (4 to 6 
p.m.); and “Essentials of Digital Marketing” with 
sessions on March 16 (8 to 10 a.m.) and April 6 
(4 to 6 p.m.). (A session on “Why Brands Mat-
ter” was held on Feb. 9.) Participation is free, 
but registering for a cohort signifies a commit-
ment to completing it. For more details on each 
of the topical cohorts, visit: https://1berkshire.
com/1berkshire-programs/berkshire-economic-
recovery-project-technical-assistance-program/. 
For additional information or inquiries, contact 
the 1Berkshire Economic Development Team at 
EconomicDev@1berkshire.com.

The Rotary Club of Pittsfield distributed 
$10,000 to local food pantries and kitchens at the 
club’s lunch meeting on Jan. 22. Representatives 
from 10 local organizations each received $1,000 
in support of their work in the community. They 
include: Berkshire Dream Center, Christian As-
sembly Church, Christian Center, First Baptist 
Church, First United Methodist Church, Saint 
Agnes’s Church Food Pantry, Saint Mark’s 
Food Pantry, Saint Stephen’s Table, Salvation 
Army and South Congregational Church. For 
more information on the Rotary Club of Pittsfield, 
go to www.rotarypittsfield.org.

The Bidwell House Museum – set on 192 acres 
of forests, fields and gardens in Monterey – has 
announced the preservation of about 180 acres 
of its property. Berkshire Natural Resources 
Council (BNRC) and the Monterey Preservation 
Land Trust (MPLT) will co-hold the conserva-
tion restriction on the acreage. “The museum is 
deeply indebted to Lew and Joyce Scheffey, whose 
Turkeybush Foundation provided $300,000 for 
the preservation, and to BNRC and MPLT, whose 
resources and assistance helped to make this 
happen,” said Bidwell House Director Heather 
Kowalski. “The funds received as part of the new 
conservation restriction will help provide financial 
security to the museum and insure its longevity, a 
beneficial outcome for the museum, the town of 
Monterey and local land preservation.” Part of the 
Bidwell House Museum’s mission is to provide 
visitors with a personal encounter with history 
(July 2021 BT&C). It is also an important site for 
outdoor recreation in Monterey.

WAM Theatre has announced the return of 
its Teen Ensemble this April. Berkshire teens 
are invited to join the company on a journey of 
empowerment through creativity, teamwork, and 
devised theatre. The program will be held over the 
school spring break, April 19-23, at The Foundry 
in West Stockbridge. WAM is accepting applica-
tions through March 1. For more information, 
contact WAM Teaching Artist and Teen Ensemble 
Program Director Tatiana Godfrey at tatiana@
wamtheatre.com.

Make a 
great impression 
every time a 
customer calls.
Even when you can’t answer the phone, 
our virtual receptionists let your 
customers know you care.

(800) 367-7243    BerkshireCommunicators.com

 STOP & SHOP PLAZA, MERRILL ROAD, PITTSFIELD
 442-6911

 Mark E. Kasuba, Gemologistwww.medwardjewelers.com

“Life isn’t perfect.”

But it has perfect moments.
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CozQuest is organizing three Pop-Up Markets 
in March to encourage people to get out and sup-
port local makers and artisans. The first market, at 
Hotel on North in downtown Pittsfield on March 
12 from 10 a.m. to 3 p.m., will feature woodwork-
ers, jewelry designers, macrame makers, artists of 
all types and even a dog treat baker. The second 
market will be in partnership with Lanesborough 
Local (January 2022 BT&C) on March 19 from 
10 a.m. to 3 p.m. and will have north county art-
ists and creators on hand to share their wares. The 
third market will be in Dewey Hall in Sheffield 
on March 26 from 1 to 5 p.m. and will feature 
makers, bakers, beer brewers, photographers and 
a canoe builder, among others. Started a little 
over a year ago by Liam Gorman, CozQuest has 
been on a mission to connect consumers and local 
businesses through events ranging from pop-up 
markets to local business treasure hunts (Novem-
ber 2021 BT&C), For more information on the 
March Pop-Ups or CozQuest, contact Gorman at 
cozmo@cozquest.com.

On Feb. 4 MCLA Gallery 51 debuted its lat-
est exhibition, “Come Inside: Works by Joshua 
AM Ross.” Ross has been creating work for 
this exhibition as part of his MCLA Artist Lab 
residency, which began in fall 2021. The exhibi-
tion runs through May 20. For more details, visit 
www.mcla.edu.

In the final days of 2021, Greylock Federal 
Credit Union surprised 13 area nonprofit orga-
nizations with unsolicited gifts totaling $125,000. 
These gifts were in addition to Greylock Federal’s 
formal grant program that provides hundreds 
of thousands of dollars throughout the year in 
response to applications submitted through its 
website (www.greylock.org/grants). Berkshire-
based organizations receiving the donations were: 
the Brien Center, Massachusetts College of 
Liberal Arts, NAACP Berkshires, Volunteers 
in Medicine, Community Health Programs, 
Multicultural BRIDGE, 18 Degrees, Berkshire 
County Head Start, Gladys Allen Brigham 
Community Center, and Rites of Passage and 
Empowerment. (Three organizations in Colum-
bia County, N.Y., also received support.)

A local organization has finalized its purchase 
of the historic Store at Five Corners at the in-
tersection of Routes 7 and 43 in Williamstown 
(January 2022 BT&C). On Jan. 27, the Store 
at Five Corners Stewardship Association 
(SAFCSA), the nonprofit formed to purchase 
and maintain the store, closed on the sale of the 
property. “Our board is immensely pleased with 
reaching the first major milestone to achieve the 
short and long-term goals of saving, reviving 
and sustaining the store,” said board president 
Karen Charbonneau. “It’s a community treasure, 
with a very long history and the potential for a 
very bright future.” Charbonneau noted that the 
purchase wouldn’t have been possible without the 
support and generosity from community members 
who provided the financial resources needed to 
acquire the property. She added that the organi-
zation is currently just over halfway to its goal 
of raising $1.2 million to $1.5 million needed to 
purchase the store and to establish an endowment 
to pay for immediate repairs as well as longer-
term capital projects. As part of that fund-raising 
process, SAFCSA has also applied to the town 
for Community Preservation Act (CPA) funds for 
priority improvements to preserve the structure 
which dates back some 200 years. “Even with 
CPA funding, we still need community members 
to continue to show their support for this initiative, 
so we can succeed both in reopening the store and 
in keeping it open and thriving for many years 
to come,” Charbonneau said. With the purchase 
complete, SAFCSA is now turning its attention 
to securing a new operator to lease the store and 
to run it as their own business. To this end, the 
organization has posted an Operator Application 
Packet on its website (storeatfivecorners.org/ap-
plication/). Interested parties should submit their 
completed application by March 1. To learn more 
about SAFCSA, to donate, or to apply to be the 
new store operator, go to https://storeatfivecorners.
org/ or contact info@storeatfivecorners.org.

Massachusetts College of Liberal Arts 
(MCLA) and its Department of Business Ad-
ministration is again partnering with Habitat for 
Humanity to offer free tax preparation services to 
local residents in need through the Volunteer Income 
Tax Assistance (VITA) program. Habitat for Hu-
manity administers VITA, a program of the IRS, to 
assist taxpayers with disabilities or limited English 
speaking skills, those 60 years of age or older, or 
individuals who make $57,000 or less per year. 
MCLA students will be available to complete both 
basic and advanced returns, including those with 
itemized deductions. The students who participate 
in this program undergo a rigorous training, become 
IRS certified, and work under the supervision of 
MCLA Professor of Accounting Tara Barboza, an 
enrolled agent with the U.S. Department of the 
Treasury and a certified public accountant. Inter-
ested individuals should call Habitat for Humanity 
offices at 413-442-0002 or 413-442-3181 to find 
out if they qualify and to schedule an appointment. 
MCLA students are seeing clients on Mondays and 
Wednesdays from 4 to 8 p.m. in Murdock Hal on 
the MCLA campus in North Adams. The program 
will continue through April 13.

The MassHire Berkshire Workforce Board 
has received $252,000 in funding for workforce 
training and support in the Behavioral Health sector 
in Berkshire County. The training will be coordi-
nated through the Berkshire Behavioral Health 
Partnership, which was recently formed as part 
of the Berkshire Healthcare Hub to address the 
persistent difficulty with hiring and retaining quali-
fied staff in the behavioral health sector. Working 
with partners at the Brien Center, ServiceNet, 
Community Health Programs, Berkshire Health 
Systems and Berkshire Community College, 
MassHire Berkshire Workforce Board will oversee 
a series of programs throughout the year. Funds will 
go towards providing support to those obtaining 
licensure at the Brien Center, supporting supervi-
sors who are already overstretched with their daily 
responsibilities; expanding an entry-level occupa-
tional training program developed by Berkshire 
Community College to encourage pipeline and 
placement efforts; and building capacity to engage 
additional partners and promote opportunities in 
behavioral health in the Berkshires.

Community Health Programs (CHP) is 
launching a $6 million, multi-year expansion of its 
dental care services in order to serve more area resi-
dents who rely on MassHealth (Medicaid) coverage 
to pay for their oral health care. Just over 25,000 
Berkshire County residents (about 20 percent of 
the population) are covered by MassHealth. But 
dental care for these patients is often a challenge 
because just a handful of area dental practices can 
accept MassHealth as payment. CHP’s practices in 
North Adams, Pittsfield and Great Barrington care 
for about 4,000 of these patients, but are seeking 
to double that number in the coming years. This 
year CHP will expand the practices in North Adams 
and Pittsfield. In early 2023 CHP will open a new 
dental practice on Depot Street in Adams. Further 
out, the Great Barrington Family Dental Center 
will also expand. CHP has received an initial 
grant of $523,756 from the federal Health Services 
Resource Administration for the new practice in 
Adams. CHP will dedicate some of its own funds, 
and additional public and private grants will be 
tapped over the course of this multi-year project. 
CHP’s dental expansion is also being facilitated 
financially by a 65-percent increase in MassHealth 
reimbursements, with certain “add-on” fees, which 
took effect on Jan. 1. These increased payments 
are specifically for dental care provided by com-
munity health centers like CHP. “This increase 
is a long overdue first step, but it doesn’t include 
dental practices that are not federally funded health 
centers,” said CHP CEO Lia Spiliotes. “CHP can’t 
meet this need alone, but we can make an impact.”

Chester Theatre Company (CTC) has received 
a gift of $25,000 from Richard and Carol Seltzer 
to support the company’s commitment to diversity, 
equity and inclusion. Karen and Chuck Schader 
have joined the Seltzers in making a $5,000 dona-
tion to support important steps. Both Carol Seltzer 
and Karen Schader serve on CTC’s board. “At 
Chester Theatre Company, telling diverse stories 
and holding important conversations about vital 
issues are central to our mission. We need to do 
more to make our work behind the scenes – in the 
rehearsal room and elsewhere – equally diverse and 
representative,” said Daniel Elihu Kramer, produc-
ing artistic director. “We want to make certain that 
our board, our administrative and design teams, our 
audiences, and our excellent internship program are 
diverse, equitable and inclusive, and we are taking 
meaningful steps toward those goals.” The goals to 
which Kramer referred include the diversification 
of the board of directors; the adoption of a Com-
mittee for Inclusion and Community Engagement; 
ongoing trainings for staff and board members; 
outreach to, and tickets and transportation for, 
new and diverse audiences; and ongoing reviews 
of hiring and recruitment, among others.
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The Berkshire Interns program operated by 
Lever, an economic development nonprofit 
focused on innovation-driven job creation, is 
offering virtual resume and cover letter work-
shops for college students. These free workshops 
are open to any current college student seeking 
advice and information on internships and career 
readiness. Lever Workforce Programs Manager 
Jade Schnauber will give a brief overview of 
the program, which places college students in 
paid internships at Berkshire businesses along 
with resources and support through the duration 
of the internship. Schnauber will also offer tips 
and best practices for resumes and cover letters. 
Students who attend can bring a sample resume 
and cover letter for review, and can ask questions 
about the job/internship application process. 
“We want to provide a resource for students that 
works in tandem with college career readiness 
programs,” Schnauber said. “Because we’re so 
familiar with internships in the area, we can of-
fer students additional information and context, 
helping them feel confident about applying to 
internships and even recommending positions that 
might be a good fit.” Workshops will take place 
via Zoom on March 3 at 1 p.m. and March 28 at 7 
p.m. Register at https://berkshireinternsspring22.
rsvpify.com. The Berkshire Interns program is 
also offering to subsidize the cost of stipends for 
interns from under-represented groups. The $1,500 
stipend subsidy is available to help employers 
hire an intern from Lever’s Inclusive Internship 
Preparation Program (I2P2), which offers job 
and internship application assistance to college 
students from populations under-represented in 
the Berkshire workforce. More than 20 students 
are participating in the 2022 I2P2. “Many smaller 
Berkshire companies do not have the resources to 
recruit summer interns and pay them minimum 
wage for 10 weeks of work,” said Schnauber. 
“We want to broaden the opportunities students 
have while streamlining this process for local 
businesses.” To find out more about how to work 
with Berkshire Interns or to hire a student in this 
year’s I2P2, visit www.berkshireinterns.org or 
email info@berkshireinterns.org.

MassHire Berkshire Career Center will 
hold its Spring Job Fair on March 30 from 10 
a.m. to 1 p.m. on the interactive event platform 
Premier Virtual. The online job fair will feature 
local businesses with employment and/or intern-
ship opportunities, and will give employers the 
opportunity to connect with local job seekers and 
collect resumes, live chat via instant message and 
conduct on-the-spot video interviews. MassHire 
Berkshire Career Center will be hosting a Zoom 
training/demo for all participating businesses 
to aid in booth setup, platform navigation and 
use along with best practices. For registration or 
additional information, contact Melanie Herzig 
at businessteam@masshireberkshirecc.com or 
413-499-2220.

The Nonprofit Center of the Berkshires has 
released the results of its Berkshire Nonprofit 
Salary & Benefits Survey. Conducted by Nash 
Insights in Pittsfield and underwritten by Grey-
lock Federal Credit Union and Guardian Life 
Insurance Company, the survey features infor-
mation from responding nonprofits among those 
in the county that file IRS Form 990 annually. The 
44-page report includes an overview of the meth-
odology, tools and resources for benchmarking, 
and comprehensive salary and benefit data across 
a range of over 50 positions and descriptors such 
as organizational budget, number of employees 
and demographics. There is also information on 
independent contractors, minimum wage and 
salary increases. Benefits data includes health 
insurance, paid time off, disability and long-term 
care plans, retirement, life insurance and other 
benefits. “Benchmark salary data is important to 
have right now as organizations examine their 
equitable practices and compete for applicants in 
a changing job landscape,” said NPC Executive 
Director Liana Toscanini. The full report is $50 and 
is available for purchase online at npcberkshires.
org. For more information, call 413-441-9542.

Berkshire Taconic Community Foundation 
has announced the first round of deadlines for 
competitive grants and scholarships this year in 
Berkshire County. Schools, nonprofits, students 
and individuals are invited to apply for funding 
during the winter grants cycle. For full details and 
to apply for available grants and scholarships, go 
to BerkshireTaconic.org/Grants and BerkshireTa-
conic.org/Scholarships.

The Southern Berkshire Chamber of 
Commerce will offer a webinar titled Intro to 
E-Commerce on March 3 at 10 a.m. that will 
help those thinking about selling products on-
line determine if e-commerce is right for their 
business. The program, conducted on Zoom, 
will feature tips and insight from Dave Isby of 
WSBS Radio/Townsquare Media, Beth Carlson 
and Kip Beacco of Silo Media, and Robin Hel-
fand of Robin’s Candy Shop. For registration 
information, call 413-528-4284 or go to www.
southernberkshirechamber.com.

The deadline to apply to Berkshire Com-
munity College’s Associate Degree in Nursing 
(ADN) program for the fall 2022 semester has 
been extended to April 1. Admissions into the 
nursing program are based on space availability 
and follow a competitive process. Graduates 
are eligible to take the licensing examination to 
become registered nurses. For more information, 
call 413-236-1636 or visit www.berkshirecc.
edu/nursing.

Audiobook producer Alison Larkin Presents 
is competing with the largest publishers of the 
audiobook business for the 2022 Audie Award in 
the Literary Fiction & Classics category. Studio 
owner Alison Larkin’s production of Moby-Dick 
is slotted against audiobooks published by giants 
of the industry such as Macmillan Audio, Harp-
erAudio, and Penguin Audio. Her small record-
ing studio in Stockbridge welcomed renowned 
Shakespearean actor Jonathan Epstein last year to 
narrate Herman Melville’s classic tale, considered 
one of the greatest American novels ever written. 
The audiobook was launched at a release party/
fundraiser last spring at Arrowhead, Melville’s 
1840s home in Pittsfield, with proceeds from the 
evening’s sales supporting the home. “Moby-Dick 
was a massive undertaking for a company our 
size, and we’re absolutely thrilled to be on the 
same line-up as Macmillan, Harper and Penguin 
audio,” said Larkin. Moby-Dick is the product of 
60 hours of audio recording and another 60 hours 
of sound editing, to produce 25 hours of listening. 
It can be purchased at alisonlarkinpresents.com 
on CDs or as an audio download.

Dewey Hall in Sheffield will host a sourdough 
bread baking competition on March 4 with the help 
of Katy Sparks, chef and owner of Katy Sparks 
Culinary Consulting; and food writer and cook-
book editor Evelyn Battaglia, who have offered their 
culinary expertise to the organizational team for 
this event. Attendees will be invited to sample the 
contestants’ breads, wine from DePart, beer from 
Big Elm Brewery, and cheese from Rubiner’s 
Cheesemongers, and have the opportunity to win 
loaves of freshly baked sourdough bread via a raffle. 
The contest will have a single cash-prize winner 
in each of two categories; Traditional Sourdough 
and Gluten-Free Sourdough. Bakers will enter two 
full-size loaves of bread, one for tasting/judging 
and one to be raffled off. Writer and performer 
Melanie Greenberg will MC the event. The culinary 
celebrity judges will be Rachel Portnoy, former 
owner of Chez Nous/Cafe Triskele and baking 
instructor at Canyon Ranch; Patrizia Barbagallo, 
owner of Pixie Boulangerie; and Robbie Robles, 
owner of Roberto’s Pizza. Live music will be 
provided by Michael Junkins. Bakers who wish to 
enter may pre-register by Feb. 21 at https://forms.
gle/DSDkhrFjRrLHFtdt9. Tickets for spectators 
include bread, wine, and cheese tastings, and 
can be purchased at https://secure.givelively.org/
event/dewey-memorial-hall-inc/sourdough-bread-
baking-contest. For more information, visit www.
deweyhall.org/dewey-hall-calendar/2022/3/4/
sourdough-bread-baking-contest.

Zach Adams, full-time teacher naturalist for 
Mass Audubon in the Berkshires, will speak at 
a Pittsfield Green Drinks event on March 15 at 
6 p.m. via Zoom. A life-long naturalist who has 
studied throughout the Appalachian and Rocky 
Mountains, Adams will talk about mindfully 
and respectfully experiencing nature and how to 
deepen your experience, as well as the consider-
ation and work that goes into Mass Audubon’s 
wildlife sanctuaries. Pittsfield Green Drinks, 
sponsored by the Berkshire Environmental 
Action Team (BEAT), are informal gatherings 
on the third Tuesday of the month that are free 
and open to everyone with any environmental 
interest. The March 15 event will take place on 
Zoom. Registration is required at: https://tinyurl.
com/March2022GreenDrinks-BEAT. For more 
information on this event, visit BEAT’s event cal-
endar at www.thebeatnews.org/BeatTeam/events/.

Two family foundations are supporting con-
struction of a new “food depot” at Community 
Health Programs’ Great Barrington campus, 
which will better accommodate CHP Family 
Services’ food and nutrition programs. In its 
first gift to CHP, the Gilson Family Founda-
tion has contributed $55,000 to the project. The 
foundation is led by Peter Spina and his sister 
Michelle Schmidt, natives of Lenox. Long-time 
CHP supporters Robin and Elizabeth “Buzz” 
McGraw of Sheffield have also donated $15,000 
through their family foundation, the Donald C. 
McGraw Foundation, to complete funding for 
construction, which will begin later this year at 
CHP’s Stockbridge Road facility. Michelle Derr, 
CHP’s senior vice president of family services, 
said the new stand-alone food storage facility will 
have much needed space for refrigeration and food 
distribution. In addition, a recent $10,000 grant 
from Greylock Federal Credit Union is boosting 
CHP’s overall Family Services efforts, which have 
grown during the COVID-19 pandemic.

Pittsfield Rotary Club Foundation has 
awarded a $10,000 grant to ServiceNet to be 
used toward a new homeless shelter in Pittsfield 
which is under construction in an unused por-
tion of the United Methodist Church on Fenn 
Street in Pittsfield. The grant was presented to 
Jay Sacchetti, ServiceNet senior vice president, 
at the Rotary Club’s regular luncheon at Mazzeo’s 
Restaurant on Jan. 27.

Pittsfield Artscape is bringing more public 
art to the city’s downtown with its call for art for 
the 2022 Paintbox Project. The Paintbox Project 
celebrates local artists, enlivens the streetscape, 
and discourages vandalism of utility boxes 
throughout the downtown and beyond. Artscape 
will offer artists a $250 stipend as well as $150 
towards art supplies per eligible utility box. Now 
in its sixth year, the Pittsfield Paintbox Project 
will bring an additional 10 paintbox designs to 
the Pittsfield landscape. “The past two years have 
been difficult for everyone, and we are ready to 
brighten things up with new artwork,” said Alison 
Brigham, Artscape co-chair. “We are hoping to 
get some new artists and groups involved in our 
Paintbox Program this year.” Pittsfield Artscape 
is a volunteer-led committee which sponsors, 
plans and oversees the annual juried exhibition of 
public art in the city of Pittsfield. The mission of 
Artscape is to enhance the overall character of the 
city’s downtown and attract visitors by installing 
and promoting works of art in various accessible 
outdoor locations throughout Pittsfield’s Upstreet 
Cultural District. For a link to the Pittsfield Paint-
box Program application, visit www.cityofpitts-
field.org/departments/arts_and_culture/artscape/ 
or visit the Pittsfield Artscape Facebook page.u

SPECIALISTS IN RESIDENTIAL MOVING & WAREHOUSING. 
LOCALLY & WORLDWIDE.

Proudly serving The Berkshires for over 90 years.
QUALITY SERVICE • COMPETITIVE RATES
A Family Owned & Operated Business Since 1923

visit our website at www.castinemovers.com

ICC MC73444
US DOT 058227

OR TOLL FREE

1•800•225•8068413•499•4982

BerkShares Business of the Month

Beth Carlson and Kip Beacco are helping to digitize the Berkshires’ small business com-
munity. �rough their multimedia creative agency Silo Media, they specialize in graphic 
design, video production, website design, and social media marketing management. �eir 

“Fresh Start” service analyzes a business’s online presence and o�ers areas for improvement to 
provide visitors a more engaging experience. Even more than advertising, a strong online pro�le is 
the most important thing for a business, Beth says, as it’s the �rst place people go to �nd out about 
your business. �is has become particularly true since the onset of COVID.  

Kip, who is also the lead guitarist for jazz swing band �e Lucky 5, has alway been involved 
in creative pursuits. In college he studied journalism, dabbled in video production, and then 
launched his career in graphic design. Beth came to the Berkshires with a psychology degree 

and landed in the Berkshire shu�e. She 
has used her instinctive community or-
ganizing skills to help tell the stories of 
various initiatives in the region, most re-
cently as a board member of Dewey Hall 
and the Clinton Church Restoration 
Project. Beth and Kip joined forces as 
the result of a mutual love of American 
roots music. �ey met while working on 
Oldtone, a local roots music festival co-
founded by Kip, and found their work-
ing styles to be complementary: Beth 
frames a story around the big picture 
while Kip’s practical skills implement 
the vision.

�ey consider themselves visual mini-
malists and o�er simple, clean, and con-

temporary styles. You can see this in their work around town: the logos for One Mercantile and 
the Great Barrington Bagel Company, the Berkshire Farm Farmtable Cookbook, or fundraising 
videos for Construct and Flying Cloud. One their latest documentary pursuits is in collaboration 
with chef and culinary consultant Katy Sparks on a farm-to-table video project called the “Ed-
ible Natural World” in which Katy interviews farmers and food producers and then cooks with 
their products to paint a holistic picture of the movement. �eir initial segments feature Molly 
Comstock of Colfax Farm and Elizabeth Keen of Indian Line Farm.  

Each project varies depending on the industry, the client, or the medium; there’s no one-size-
�ts-all approach. Kip and Beth like to start by sitting down with the client to better understand 
their mission, goals, and audience. �ey pride themselves on transparency and communication in 
regards to project timelines and deliverables. Whether they’re handed the reins for creative liberty 
or are collaborating with a hands-on client or multiple decision makers, they always end up with 
a product that re�ects the client’s values and aesthetics. 

When it comes to growing their business, Kip and Beth have their sights set on the changing 
landscape of Main Street. With new shops comes new opportunities to tell stories and enrich 
the online presence of small businesses. To newcomers and aspiring entrepreneurs they o�er the 
notion of diversi�cation–of product and service o�erings, media formats, and even payment 
options, like BerkShares! “�e Berkshires are fertile ground for collaboration,” Beth re�ects, and 
tools like our local currency help to facilitate cooperation between businesses by providing an 
incentive to shop with each other. “Our downtowns are thriving again,” Kip adds. �e time is 
right to start a business and they can’t wait to tell your story. 

Silo Media   |  info@ silo-media.com  |  (413) 429-1176

more stories like this one at www.berkshares.org
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news & notes from the region

New owner not ready to 
strike bowling alley from 
future plans for property

BY JOHN TOWNES
Craig Barnum said he was taken aback 

by the level of public interest and concern 
that emerged following his purchase in De-
cember of the 3-acre property occupied by 
Cove Lanes Bowling and Entertainment at 
109 Stockbridge Rd. (Route 7).

“I didn’t know there would be such a 
signifi cant level interest and feedback from 
the community,” said Barnum, a developer 
who specializes in adaptive reuse of exist-
ing properties. “It’s clear that a lot of people 
really care about this.”

He purchased the property at a foreclo-
sure auction on Dec. 15 for $981,000, and 
the sale formally closed on Jan. 12. The 
26,000-square-foot building includes a 24-
lane bowling alley, restaurant/lounge, an 
indoor mini-golf course, a game arcade, and 
a bowling equipment shop.

“A lot of feelings, emotions and opinions 
came out from the people attending the auc-
tion, and the strong response has continued 
since then,” said Barnum. “It hasn’t been 
only from bowlers. I’ve heard from a wide 
spectrum of people from all walks of life. 
Many have fond memories of going there. I 
realized it’s considered a local landmark with 

a lot of history, and there’s a real attachment 
to it in the community.”

In addition to its local signifi cance, the 
auction received national and international 
press because it is thought that the Cove was 
one of the inspirations for the fi lm The Big 
Lebowski, in which bowling is a key element. 
Joel and Ethan Coen, 
who wrote and directed 
the fi lm, attended Bard 
College at Simon’s 
Rock , and reportedly 
developed an affection 
for the sport by going to 
Cove Lanes regularly.

Barnum said that 
there was a misconcep-
tion that the Cove would be closed.

“I have a short-term arrangement with the 
present operators, Hankey O’Rourke Enter-
prises, who will continue to run it, while we 
fi gure out a longer-range plan,” said Barnum.

The Cove was established in 1958 and was 
purchased in 2008 by Hankey O’Rourke En-
terprises, which is operated by Tom Hankey 
and Juanita O’Rourke. They subsequently 
experienced fi nancial diffi culties, and the 
building went into foreclosure.

It would not be accurate to say that Barnum 
revised his plans for the site in response to 
the community reaction, because he didn’t 
have any specifi c plan prior to the purchase.

Barnum also owns the site of the Goodwill 
store on the opposite side of Stockbridge 

Road and recently redeveloped Bartholomew 
Block, a mixed-use building in the center of 
Sheffi eld (May 2021 BT&C), among other 
projects.

“Usually, I only acquire a property when I 
have a specifi c plan,” he said. “But, in thivs 
case, I didn’t. It was a rare opportunity to 

purchase a site with a 
great location and high 
visibility. So, I decided 
to take a shot with-
out having anything in 
mind for it.”

Barnum noted that 
the building itself could 
be adapted to many 
uses, or it could be de-

molished for new structures. “The site could 
be anything allowed by zoning,” he said.

Nevertheless, the public response prompt-
ed him to devise a basic concept.

“At this point, my Plan A is to continue 
its role as an entertainment and experiential 
retail center but reimagine it in a contempo-
rary form with a mix of activities,” he said. 
“For example, it could also include a brew 
pub that has live entertainment. There are 
multiple models of how the concept could 
work.”

Barnum said he plans to evaluate all of the 
possibilities within that context. He has dis-
cussed options with Hankey and O’Rourke, 
and is also soliciting proposals from others.

He emphasized that the prospects for his 

Plan A will depend on the community and 
the willingness of entrepreneurs to establish 
businesses there. He added that the complex 
will need to be operated with a high level 
of quality.

“Frankly, this is not the highest use of the 
property from a strictly fi nancial standpoint,” 
Barnum said. “The easiest and most profi table 
thing would be to lease it out to chain stores 
or restaurants. But I recognize that this [plan] 
would be the best use from a community 
standpoint, and it makes sense. It could be 
a real staple for the region. In addition to 
serving local residents, it would add to the 
mix of other recreational and cultural options 
for visitors here.”

He emphasized that he has no intention of 
operating the complex himself.

“I’m in real estate”’ he said. “I enjoy rede-
veloping and repurposing buildings. But I’m 
not the guy to run a bowling alley or a pub. 
That will have to be people with the resources 
and knowledge to do it right. It could be a 
single entity that would run the whole place, 
or it could be several tenants. I’m open to 
discussing any realistic possibilities.”

In the meantime, Barnum will be upgrad-
ing the property this year, including improve-
ments to the parking lot and elements of the 
building.

“It has issues from deferred maintenance 
that have to be corrected,” he said, adding 
that the Cove will continue to operate during 
that process.u

“At this point, my Plan A is 
to continue its role as an en-
tertainment and experiential 
retail center but reimagine it 
in a contemporary form with 

a mix of activities.”

BMM nudged us to start 
tasks that everyone should 
be doing but probably aren’t, 
including college planning 
that goes beyond savings. 
They’re the best decision 
we’ve ever made.  
                       — Mike & Jen BerkshireMM.com/Testimonials

We Couldn’t Have 
Said it Better
This is a testimonial This is a testimonial 
of Berkshire Money of Berkshire Money 
Management (BMM) Management (BMM) 
by a client of the firm. by a client of the firm. 
BMM has not provided BMM has not provided 
any direct or indirect any direct or indirect 
compensation for this compensation for this 
testimonial. testimonial. 

Berkshire Money Management, Inc. 

161 Main Street, Dalton, MA 01226  

322 Main Street, Great Barrington, 

MA 01230       (888) 232-6072

Investment in securities, including mutual funds, involves the risk of loss. 
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SOUNDING board commentary

BY LAURA BRENNAN
In January, Berkshire Regional Planning 

Commission (BRPC) received long-await-
ed news that Berkshire County has been 
designated an Economic Development 
District by the U.S. Economic Develop-
ment Administration (EDA).

The EDA is a bureau of the Commerce 
Department which provides funding 
through a broad range of programs focused 
on public works, economic adjustment, 
planning and research. Economic Devel-
opment Districts –or EDDs as they are 
known – exist across most of the country, 
and indeed most of Massachusetts, and 
usually encompass at least one county, if 
not multiple counties.

This designation launches a formal part-
nership between the District and the EDA. 
It recognizes our ability to partner with 
the EDA on both elements of their two-
pronged mission: regionally collaborative 
economic development, and innovation-
driven economic growth. In other words, 
we, “the Berkshires,” have demonstrated a 
willingness to work together, and an open-
ness to new approaches for improving the 
economic conditions of our county.

Aside from certain technical require-
ments, the primary rationale for bestowing 
this designation on a region is based in that 
region’s historic and economic connectiv-
ity. Geographic and political boundaries 
come into play, of course, but so do com-
monalities related to employment patterns, 
primary industry clusters, demographics, 
and what I’ll call “traffic patterns.”

Daily, Berkshire residents travel 
throughout the county for work, education, 
recreation, shopping, dining, and to visit 
friends and family. This creates a tightly 
knit network of economic and personal 
interactions that extends over a large 
footprint.

Suffice it to say that the designation 
would not have been awarded had the 
request come from “South County” or 
“North County” – not just because those 
places don’t exist here in western Massa-
chusetts (or anywhere else in the nation, I 
checked) but because those sub-regions do 
not contain within them all that makes the 
Berkshires whole. Add to that the shared 
belief that one of the Berkshires’ most 
unique and treasured resources – its natu-
ral beauty – must be managed, preserved 
and enhanced on a regional level, and a 
strong sense of regional identity and pride 
is undeniable.

Now, we are on better footing to turn 
this enthusiasm into action. Berkshire 
County already has a strategy-driven re-
gional plan in its EDA-approved Compre-
hensive Economic Development Strategy 
(CEDS) – the core technical requirement 
mentioned above – so we have experience 
with using the CEDS process as a vehicle 
for our community to engage in meaning-
ful conversation and debate about what 
economic development efforts would best 
serve our region.

The next step is to leverage this new 
partnership with EDA in practical ways, 
implementing projects and strategies from 
the regionally “owned” CEDS document 
for tangible results.

Moving forward, BRPC – the “District 
Organization” of the newly designated 

EDD – will have invite-only access to 
Partnership Planning Grants to support our 
work supporting your work in the eco-
nomic development realm.

This assistance will take many forms: 
carrying out research and planning activi-
ties, serving in an advisory capacity to 
project proponents, assisting with ap-
plications for funding, and continuing to 
develop and update future CEDS plans for 
the region. We will maintain an open line 
of communication with EDA staff to keep 
Berkshire County projects top of mind and 
stay informed about upcoming opportuni-
ties for funding.

In some sense, we got a jump start 
on this work when BRPC was awarded 
CARES Act funding in 2021, through the 
same federal agency. Many of the same re-
sponsibilities of EDDs are within the scope 
of work we’ve been undertaking since.

Through the CARES Act grant, BRPC 
and its sub-awardee, 1Berkshire, have 
been able to provide technical assistance 
to municipalities, nonprofit organizations, 
and businesses with a focus on financial 
recovery and increased resiliency for fu-
ture economic disruptions. BRPC has been 
able to directly assist in seeking ARPA 
and other types of funding for top-priority 
initiatives and projects, and will continue 
to do so with the support this designation 
provides. The CARES Act funding has 
provided an early opportunity to work 
closely with EDA staff in the fashion 
of an EDD, identifying and prioritizing 
impactful projects and preparing them to 
be strong candidates for ARPA funding 
opportunities.

District Organizations are expected to 
engage in and support the full range of 
economic development goals listed in 
their EDA-approved CEDS. BRPC, under 
the guidance of a volunteer based CEDS 
Strategy Committee, develops Berkshire 
County’s CEDS every five years and co-
ordinates brief annual updates in between. 
The current approved strategy spans 2017 
through 2022, and the 2023-2027 CEDS 
will be developed later this year.

In the current CEDS, the following 
six goals (and subsequent tactics) are 
articulated:

Goal #1:
Talent & Workforce

Recognizing that the strength of any 
economy is its workers, the first goal is 
“To stabilize and strengthen the region’s 

workforce to meet the evolving needs of 
regional employers.” Specific tactics to 
achieve this goal are:

• Align public education and adult 
workforce offerings to meet the needs of 
employers.

• Identify and address workforce is-
sues associated with the region’s aging 
population.

• Increase the percentage of young 
adults in the region’s workforce.

• Increase employment in sectors that 
pay higher wages.

• Increase access to technical training 
needed for jobs not requiring a bachelor’s 
degree.

Goal #2:
Entrepreneurship & Innovation
Valuing “homegrown” businesses for 

providing employment and expanding our 
economy’s industrial diversity, the second 
goal is “To create a diverse and robust 
business and entrepreneurial environment 
that encourages innovation and drives 
economic growth and opportunity.” Tactics 
include:

• Ensure access to capital for all phases 
of business development.

• Provide direct support and training to 
small businesses and entrepreneurs.

• Increase awareness of available re-
sources for business owners and entrepre-
neurs.

• Create a culture of innovation and 
entrepreneurship.

• Promote innovation and research and 
development at the region’s manufacturing 
companies.

• Support the development of business 
incubators, co-working facilities, and 
maker spaces.

Goal #3:
Infrastructure, Site Readiness

& Transportation
Knowing that to attract new residents 

and businesses, we need a strong founda-
tion and framework, the third goal is “To 
invest in infrastructure and site improve-
ments that support or facilitate economic 
growth in appropriate areas.” Vital steps 
are to:

• Invest in a regional fiber optic network 
that connects businesses and homes.

• Invest in water/wastewater infrastruc-
ture in areas appropriate for economic 
development.

• Invest in the region’s transportation 
network and public transportation system.

• Support site readiness activities and 
the remediation of brownfield sites.

• Support investments in the region’s 
power grid and in renewable energy 
generation.

Goal #4:
Collaboration

Having seen the positive results of 
better communication and big-picture 
thinking, the fourth goal is “To increase 
regional and inter-regional collaboration 
to better leverage economic development 
opportunities.” Partners throughout the 
Berkshires accomplish this by:

• Strengthening and expanding collabo-
ration between community and regional 
leaders on regional economic development 
projects.

• Expanding the capacity of the region’s 
economic development organizations.

• Pursuing economic development op-
portunities with neighboring regions.

Laura Brennan is senior planner for community 
and economic development with the Berkshire 
Regional Planning Commission.

Designation recognizes region’s 
openness to new approaches to 
improving economic conditions

Berkshire County becomes an Economic Development District
• Pursuing forestry-based economic 

development opportunities with Franklin 
County.

Goal #5:
Industry & Occupational Clusters

Based in a strong understanding of our 
historical and emerging areas of employ-
ment, the fifth goal is “To support and 
expand the region’s industry and occupa-
tional clusters.” Tactics are to:

• Protect and leverage the region’s natu-
ral resources, historic sites, and cultural 
assets.

• Support the region’s educational insti-
tutions and educational workers.

• Support the region’s healthcare and 
medical science industries and healthcare 
workers.

• Support the region’s skilled production 
workers.

• Support the region’s advanced manu-
facturers, particularly the specialty materi-
als cluster.

Goal #6:
Economic Resiliency

Last but by no means least, the sixth 
goal speaks to the need to prepare for eco-
nomic shocks down the road: “To support 
the resiliency of individual business and 
the regional economy during future eco-
nomic disruptions.” As we work with the 
community to construct our next Berkshire 
County CEDS, these and other tactics will 
come into play:

• Strengthen and diversify the regional 
and local economy.

• Provide assistance to businesses to 
persevere through times of economic dis-
ruption.

• Develop regional strategies to respond 
to future economic disruptions.

With the perspective we have gained 
through the COVID-19 pandemic, these 
goals appear just as well-suited to our re-
gion’s improvement as they did when they 
were compiled in 2016/17, if not more so. 
Significant efforts have been undertaken 
on almost all the above tactics, by a wide 
range of agencies and partners, despite the 
constraints of both public health and eco-
nomic conditions. I’d also posit that each 
of these goals is both relevant and salient 
no matter what corner of the Berkshires 
you happen to be in, and we’ll have a 
close eye on maintaining that standard as 
we refine and develop the regional goals 
for Berkshire County’s 2023-2027 CEDS.

Impacts of the pandemic further exac-
erbated the effects of economic disrup-
tions experienced by Berkshire County in 
recent decades, including the departure of 
major employers and the impacts of the 
Great Recession. Other major obstacles 
include changing demographics, inad-
equate infrastructure, limited suitable land 
for development, and insufficient public 
transportation.

However, the strong sense of regional 
identity combined with the increasingly 
coordinated efforts around economic 
development that helped lead to our EDD 
designation are positively impacting the 
economic landscape of the region. This 
designation adds to our foundation for 
future economic successes that will benefit 
both families and businesses in the region.

More information about Berkshire 
County’s EDD designation can be found at 
berkshireplanning.org/initiatives/econom-
ic-development-district/.u
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City of Pittsfi eld 
invites applications 
for ARPA funding
Proposals will be accepted on 
rolling basis beginning Feb. 28

BY JOHN TOWNES
The City of Pittsfi eld will begin accepting 

applications on Feb. 28 for proposals for a 
share of the $40 million it is receiving in 
American Rescue Plan Act (ARPA) funding.

The funding was approved by Congress to 
help communities deal with the impacts of 
the COVID pandemic. The city was allocated 
some $40 million in ARPA funding in August 
2021 and has already received $20.3 million 
of that amount.

On Jan. 24, the city issued a public invi-
tation to community-based organizations, 
nonprofi ts, cultural organizations and busi-
nesses to apply for ARPA funds for eligible 
programs, services and capital investments.

“I am eager and excited to fi nally get this 
application out into our community so we 
can support initiatives and projects that will 
strengthen our city across multiple sectors, 
ensuring that we keep moving forward in the 
right direction,” said Pittsfi eld Mayor Linda 
Tyer in announcing the invitation.

The city will accept applications on a roll-
ing basis. They will be reviewed as received, 
with the goal of having decisions made within 
30 to 45 days of submittal.

The city will consider proposals that ad-
dress the negative impacts of the COVID-19 
public health emergency as well as those that 
“create new transformative opportunities 
for Pittsfi eld residents,” according to the 
announcement.

Federal guidelines require that these ARPA 
funds must be obligated by Dec. 31, 2024 
and spent by Dec. 31, 2026.

Last October, Tyer formed a nine-member 
ARPA Advisory Council comprised of a cross-
section of the community. In addition, Deanna 
Ruffer, the city’s community development di-
rector, and Gina Armstrong, former director of 
the city’s Health Department, were appointed 
to co-manage the ARPA application process.

The city has also gathered public input on 
how the money should be spent through a 
series of community forums and other venues.

The invitation for proposals is a second 
step in the process of allocating ARPA funds.

In December the city announced an 
initial $7.35 million earmarked for several 
designated projects including a portion of 
city’s costs for dam repairs and upgrades of 
the Ashley Water Treatment Plant. Funds 
were also allocated to the Berkshire Family 
YMCA childcare center, and the At Home in 
Pittsfi eld home renovation project.

The invitation for applications moves the 
process into the public phase, in terms of 
recruiting specifi c proposals from community 
organizations and businesses who wish to 
receive a portion of the funds.

Based on ARPA criteria, and guidelines 
from the local process, a set of priorities 
and strategies were drawn up as a basis to 
review proposals.

Overall goals for the ARPA funds include 
creating safe and healthy neighborhoods and 
quality infrastructure as well as increasing 
access to affordable child care, job training 
and fi nancial security. It also focuses on 

public health services, including mental and 
behavioral health. Another goal is fostering 
creativity and access to the arts. It also em-
phasizes “building the power and voice of 
lower-income people and people of color.”

Based on that, ARPA funding dispersed 
through the Invitation for Proposals will ad-
dress both pandemic and pandemic-recovery 
needs.

Priority will be given to projects oriented 
to childhood development, day care and youth 
intervention; mental health and substance use 
disorders; services for the disabled elderly 
and veterans, and support for community-
based initiatives and cultural organizations.

Other factors include proposals that address 
historically underserved residents and support 
entrepreneurs and small businesses, with an 
emphasis on businesses owned by people of 
color and immigrants or those that are located 
in the Morningside, Westside or downtown.

Organizations and businesses that are 
seeking feedback on a project concept, or 
forming collaborations, may also choose a 
concept application process as an alternative 
way to submit proposals. These will also be 
accepted on a rolling basis.

Additional information is available on 
a special page on the city’s website (go to 
www.cityofpittsfi eld.org and click on the 
“American Rescue Plan Act” tab on the left 
of the home page). It also includes recordings 
of the online forums and other background 
information.u
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"I am currently attending Lenox Memorial High
School and will be graduating this spring. From

there, I plan to study communication design, film,
and photography at the Massachusetts College of
Art and Design. The Berkshire Workforce Board

has given me a pre-college opportunity to
broaden my experience in communications.

Whether it’s design or labor market research,
there is always a new task at hand that will

broaden my experience and horizons."

Interested in hiring a local youth? 
Contact Kat Toomey – kat@masshireberkshire.com

Teagan Far, HS Intern (Left) and 
Kat Toomey, BWB Youth Program Specialist (Right)

 
Employers - Your Investment in our Youth Today 

STRENGTHENS YOUR BUSINESS TOMORROW

Help Build the Berkshire's Future Workforce!
The MassHire Berkshire Workforce Board wants to thank our high school intern, 

Teagan Far, Lenox MMHS Class of 2022

Dana Bixby Architecture
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BY JOHN TOWNES
Developer Jay Hayes, principal of Way-

land North of Providence, R.I., is currently 
pursuing three projects in Adams that would 
increase the town’s stock of market-rate 
rental housing by redeveloping prominent 
but vacant properties.

Construction on one project, redevelop-
ment of the Jones Block on Park Street, is 
underway.

Another project, the eventual redevelop-
ment of the nearby Carlow Building (also 
known as the Armory Block) is in the con-
ceptual stage and is expected to move forward 
when the Jones Block has been completed.

The third and largest project, the conver-
sion of a portion of the former Adams Memo-
rial Middle School into residential units, is in 
the planning stages. That property is currently 
owned by the town. Hayes is pursuing that 
after being selected as the developer by the 
town’s board of selectmen in October.

Hayes said he believes that the addi-
tion of market-rate housing is one element 
that will enable Adams 
to achieve its overall 
goals for revitalization.

“Adams has a lot of 
potential, and that is 
enhanced by projects 
like the Greylock Glen 
(proposed resort and 
outdoor center) and the bike path,” said Hayes. 
“But it lacks a housing mix with suffi cient 
newer market-rate units that is necessary for 
revitalization. That would bring in new resi-
dents and stimulate other local businesses.”

Hayes, who is originally from Marion, 
Mass., had his fi rst job in construction at 
age 15 and has operated Wayland North for 
25 years. He has been involved with diverse 
projects from residential to industrial and 
ranging in value, he said, from a few thou-
sand dollars up to $50 million. Among his 
recent projects was the redevelopment of the 
Berkshire Hathaway Mill in New Bedford 
and its conversion into light-industrial spaces.

Hayes said he fi rst became involved in 
Adams through a newspaper advertisement 
looking for a developer for the Jones Block, 
which is currently owned by FPQOZB1 LLC, 
which is affi liated with Fox Point Lending 
of Providence.

The Jones Block, at 49–53 Park St., is a 
three-story downtown building that is on the 

National Register of Historic Places. It was 
built in the mid-1890s and has been vacant 
since a fi re in 1996. Although there have 
been subsequent efforts to redevelop it, none 
reached fruition.

The current owners are utilizing the Op-
portunity Zone program, which was passed 
as part of the federal Tax Cuts and Jobs Act 
of 2017. It provides a federal tax incentive 
for taxpayers who reinvest unrealized capital 

gains in areas that have 
been designated as ec-
onomically distressed 
“Opportunity Zones.” 
Adams is among the 
8,700 Opportunity 
Zone communities 
nationwide.

Hayes is the designated developer but does 
not have an ownership stake in that property.

While the Jones Block is vacant, some 
work on the 12,000-square-foot building 
had been undertaken by previous owners.

“The framing was already completed, so 
we’re doing the remaining work,” Hayes said. 
“We started in March, and it’s now ready for 
sheetrock. We’ve also installed an elevator.”

The building will have six apartments 
that range from 1,000 to 1,500 square feet 
and include four one-bedroom and two two-
bedroom units. They will be serviced by 
energy-effi cient forced air systems.

He said they expect to place the units, 
plus three street-level storefront spaces, on 
the market in the spring. The rental prices 
have not yet been determined, but they will 
be at a level that is considered market rate.

Hayes said the owners have also acquired 
the nearby Carlow Building/Armory Block at 
39-45 Park St. The three-story structure was 
originally built in 1894 as an armory for the 

Massachusetts National Guard and was con-
verted to commercial use in 1914. It is slated 
to include 18 residential units on the upper 
two fl oors and street-level commercial space.

“There are conceptual plans for it, but work 
on that will proceed after the Jones Block has 
been completed,” said Hayes.

Options for school reuse
Hayes is pursuing the Adams Memorial 

Middle School project through his own com-
pany, in collaboration with the town. If all 
goes well, construction on that project will 
begin in 2023, and the units will be on the 
market by 2024.

That 74,000-square-foot building was 
closed as a school in 2014. Since then, the 
town has explored various possibilities for 
its reuse, and has done a partial renovation.

Hayes said he and the town have agreed on 
the concept for the project, and it is expected 
to proceed unless unforeseen circumstances 
arise. He is currently conducting studies of 
the property and lining up fi nancing. The 
specifi c details, including the purchase price, 
have yet to be determined.

According to the conceptual plan, the 
property will be placed into a condominium 
form of ownership. The town will retain own-
ership of the section of the school that con-
tains an auditorium and gymnasium. Hayes 
will purchase the other 40,000-square-foot, 

three-story section containing classrooms 
and a cafeteria.

While the specifi cs may change, Hayes 
said he plans to convert the classrooms into 
approximately 24 rental units. About 80 
percent of those will be market rate, and the 
other 20 percent designated as affordable.

The former cafeteria will be converted 
into a contemporary cafe.

The building is slated to have a new facade 
and to be upgraded with sustainable building 
systems, a fi tness center and other common 
areas for occupants.

Hayes said he is currently pursuing his due 
diligence and conducting studies of the site, 
including such factors as what systems will 
need to be installed, and what will be required 
to remediate asbestos or other hazardous ma-
terials in the building, which was constructed 
in 1952. He said that preliminary process will 
take between a year and 18 months.

“We’re looking to do a high-effi ciency 
green building,” he said. “We’re looking at 
all of the building systems to determine what 
needs to be done and the cost.”

He added that he also is pursuing a vari-
ety of potential private and public funding 
sources. These include private equity, public 
investment through sources such as Mass-
Works and HUD. He is also pursuing New 
Markets, solar and other tax credits, brown-
fi eld remediation grants, and other sources.

Developer also has hand 
in other market-rate rental 
projects on Park Street

Repurposed middle school will help address housing needs in Adams

DEVELOPment

Above: Rendering of the redeveloped Adams Memorial Middle School, in which the classroom section to the left will be converted to market-rate apartments and 
other parts of the building used for town and community purposes. The developer of the school apartments is also involved in two other mixed-use projects taking 
shape a short distance away on Park Street, the redevelopment of the Jones Block and nearby Carlow Building (below to the left and right respectively).

“Adams has a lot of poten-
tial…but it lacks a housing 
mix with suffi cient newer 

market-rate units that is nec-
essary for revitalization.”
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Hayes noted that, as a developer, his 
strategy is to explore a wide range of fund-
ing options and then narrow those down to 
identify fi nancing that’s available for all 
possible contingencies as the fi rst step.

“I believe strongly that it’s important to 
have all of the elements of fi nancing in place 
before you move ahead with a project, so 
there are no surprises,” he said. “That has 
happened too many times in western Mas-
sachusetts. Projects get started, and then 
things arise that either force the proponents 
to seek additional funds or the project doesn’t 
get completed.”

Town’s role in project
That approach impressed the selectmen 

when they were making a fi nal decision on 
the selection of a developer, according to 
Donna Cesan, the town’s special projects 
coordinator and former director of commu-
nity development.

“One of the things that resonated with 
the selectmen was his commitment to due 
diligence,” she said. “The fact that he wanted 
to get his ducks in a row from the beginning 
reassured them that everyone would pursue 
this with their eyes wide open.”

Cesan said the town has done preliminary 
work to prepare the building for reuse since it 
took possession after the school was closed.

“There was a great deal of study to deter-
mine if it was sound, what issues existed, 
and what would be the highest and best 
use,” she said.

She said its use as a community center had 
always been a primary consideration. Part 
of the town’s plan is to move the Council 
on Aging into a portion of the building. 
That is tentatively slated to take place this 
spring, pending completion of renovations 
and other factors.

“There has also been a lot of interest ex-
pressed by youth sports programs and other 
local groups in using it for activities and 
events,” she said. “Also, the town would like 
to use the auditorium for town meetings.”

In order to prepare that section for such 
uses, the town utilized grant funds to install 
an HVAC system, a new roof and energy-
effi cient lighting.

The town in the past issued RFPs to fi nd 
a developer for the overall property, but 
that process did not yield results. They were 
preparing to issue another RFP, but that was 
interrupted by the COVID pandemic.

A new RFP was eventually issued in 
early 2021. About 10 developers expressed 
preliminary interest, and three submitted pro-
posals. A review committee recommended 
two – Wayland North and a local builder – to 
the selectmen, who unanimously selected 
Wayland North.

“They both had good proposals, and the 
difference was primarily in degree,” said 
Cesan. “They were impressed by Wayland’s 
record of previous projects.”

One factor that was utilized as an incentive 
for developers was the availability of R-40 
“smart growth” zoning. This was authorized 
by the state in 2004 to create dense residential 
or mixed-use smart growth zoning districts 
in urban centers.

A form of that was approved by town voters 
in Adams in 2020. This enables a qualifi ed 
project to receive expedited review and ap-
proval processes if it includes designated 
portions of affordable as well as market-rate 
housing and meets other criteria.

“R-40 is not a panacea, but it helps to 
encourage appropriate development by 
compressing multiple zoning processes into 
a single one,” Cesan said.

She noted that version of R-40 adopted in 
Adams differs from the way it has been used 
in other communities.

“In eastern Massachusetts, it is often used 
to ensure that affordable housing stock is 
available in areas around Boston, where many 
people can’t afford to live in the communities 
they work in,” she said.

However, in Adams, she continued, an 
opposite problem exists. “Our needs at this 
point are different,” she said.

The high price of housing has been a seri-
ous problem in the Berkshires, and that has 
escalated in the overheated real estate market 
since the pandemic.

While Cesan emphasized that Adams is 
conscious of the need for affordable hous-
ing and plans to continue to pursue that 
going forward, she explained that the town 
also is seeking to attract new market-rate 
housing because that is a primary gap in its 
local market.

“In Adams what we are most lacking at 
this point is new, quality market-rate hous-
ing,” she said. “We need more people who 
are looking for that to move in, and we need 
developers who will provide it.”

Refl ecting this, in addition to including 20 
percent affordable housing, a project must 
include between 60 and 80 percent market-
rate housing to qualify for R-40 status under 
the Adams bylaw.

Hayes said the R-40 zoning was one of 
the factors that prompted him to pursue the 
project.

He also sees the town’s primary need as 
market-rate housing.

“I’m a strong believer in affordable hous-
ing, and I’ve often included it in projects I’ve 
been involved with, and I’m happy that it’s 
part of the Memorial School development,” 
he said. “You certainly don’t want to see 
anyone priced out of a community. However, 
when I researched the town, it was clear that, 
although there is also a demand in the area for 
market-rate housing, people aren’t looking 
in Adams because it isn’t there.”

He said that market-rate housing will en-
able the town to attract residents who work 
in nearby communities.

“Market-rate housing is not a silver bul-
let, but it can play a role in revitalizing the 
town’s entire economy,” he said.u
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350 Old Cheshire Rd., Lanesborough, MA 01237

For Sale: $4,900,000

Rare Main Street Stockbridge retail location
44 Main St., Stockbridge, MA 01262,

Ready for occupancy Nov. 1, 2021
For Lease: $2,400/MO/YR

COMMERCIAL SALES & LEASES
BUSINESS BROKERAGE SERVICES

INVESTMENT PROPERTIES

35 Railroad Street • Gt. Barrington, MA

Rich Aldrich
rich.aldrich01238@gmail.com
413-243-1739

Leader in Commercial/Industrial
Sales and Leases

in Berkshire County

www.BerkshireCommercialProperties.com

LEASED



14 MARCH 2022 BERKSHIRE TRADE & COMMERCE

First held in 2021, the MTEC is presented 
by Lever, a North Adams-based economic 
development nonprofi t organization focused 
on innovation-driven job creation. Lever 
also has a seat on the board of the Mohawk 
Trail Woodlands Partnership (MTWP), a col-
laborative initiative comprising 16 member 
communities within northern Berkshire and 
Franklin counties, along with an array of 
public-sector agencies and private nonprofi t 
organizations.

Through its participation in the MTWP, 
Lever applied for and received a $65,000 
grant through the state’s Executive Offi ce of 
Energy and Environmental Affairs to stage 
the inaugural program in 2021 in which 
fi ve ventures at vari-
ous stages of startup 
worked with staff at 
Lever to refine their 
business plans and 
goals through regu-
lar group workshops 
and individual men-
toring over a three-
month period. That 
process culminated 
in a pitch competition 
last March in which 
participants presented 
their business concepts 
to a panel of judges, 
who selected a winner 
to receive a $25,000 
innovation grant and additional support 
from Lever to further develop their business.

This is the same basic format that Lever 
has used over the past several years for other 
“Challenge” programs targeting business 
startups in advanced manufacturing, heath 
technology and other sectors. Lever has also 
held “Intrapreneur Challenge” programs for 
established companies that are developing 
new business ideas and innovation from 
within their existing operations with the goal 
of generating new revenue and job growth.

The MTEC was conceived of as a way to 
support some of the key goals of the MTWP, 
which include increasing sustainable eco-
nomic development related to forestry and 
natural resource based tourism; supporting 
forest conservation on private lands and 
use of sustainable forestry practices; and 
improving fi scal stability and sustainability 
of the municipalities (March 2021 BT&C).

For the 2021 competition, the resource 
that the majority of participating businesses 
honed in on was the region’s abundant natural 
beauty, as expressed in their concepts for vari-
ous forms of eco-tourism. The 2021 winner, 
Foolhardy Hill, for example, captivated the 
judges with their plans for development of an 
off-grid campground that would become “the 
ultimate base camp for outdoor enthusiasts,” 
where guests would have access to mountain 
biking, whitewater rafting, kayaking, fl y-
fi shing, zip-lining, and hiking.

While Foolhardy Hill was able to apply 
the $25,000 grant toward their successful 
launch last spring (see related story on page 
16), other participants in the 2021 program 
also benefi tted from the program and its focus 
on strengthening their business models and 
guiding them to a successful launch.

“They are all making progress on their 
enterprises,” said Jeffrey Thomas, executive 
director of Lever. “It’s remarkable that all 
fi ve companies have launched in one form 
or another, and it’s even more exciting that 
all fi ve are making progress in this Mohawk 
Trail region.”

That progress and other positive feedback 
from the 2021 program smoothed the way for 
a second MTEC in 2022, including renewed 
funding of the program by the state’s Execu-
tive Offi ce of Energy and Environmental 
Affairs.

“They were really pleased with the out-
come from the fi rst MTEC,” said Thomas. 
“So, we knew they’d be receptive to [provid-
ing funding for] anther round.”

Lever secured a slightly smaller grant of 
$60,000 last fall to fund the second MTEC. 
As with the fi rst grant, those funds cover the 
costs of operating the program, including 

the marketing and outreach to promote it to 
potential participants.

“One of the challenges we have with this 
particular program is getting the word out,” 
said Thomas, noting that the remote and 
isolated nature of many small communities 
in the region works against conventional 
marketing approaches. “We used a lot of dif-
ferent methods to bring this to the attention 
of potential participants.”

That included hosting small information 
sessions in various communities, posting 
fl iers, some conventional advertising, and 
in some cases direct contact of potential 
candidates by Lever staff.

Thomas, for example, noted that he paid an 
impromptu visit to one new business in North 
Adams that he noticed during his regular 
travels in the city. That business, Coopers 
Wood Products, went on to become one of 
the fi nalists selected for the 2022 MTEC.

The grant funds also 
go toward the $25,000 
cash award for the win-
ning company, which 
will be selected in an 
April 27 pitch com-
petition hosted by last 
year’s winner, Foolhar-
dy Hill, at their camp-
site in Charlemont.

Funding for the 2022 
MTEC also came with 
a request for a specifi c 
focus for the types of 
businesses selected 
to participate. “They 
asked us to prioritize 
those that were focused 

on wood products and forest-related enter-
prise,” said Thomas. “And I’m happy to say 
that we found some very good examples of 
that in our four fi nalists.”

In addition to Coopers Wood Products, 
represented by Kenneth and Kristi Cooper, 
the fi nalists include The Cruckfather LLC in 
Charlemont, represented by Alan Spooner 
and Christine Kimball; Hall Tavern Farm in 
Charlemont, represented by Jay Healy; and 
Larkitecture in North Adams, represented 
by Derek Parker.

The fi nalists gathered for a kick-off event 
for the 2022 MTEC that was held on Jan. 
26 at Wells Provisions, a cafe and market in 
Charlemont, where they were briefed on the 
program by Thomas and other Lever staff, 
and where each gave a short presentation 
on their venture. Also on hand were Katie 
and Patrick Banks, operators of Foolhardy 
Hill, who shared their insights on how their 
participation in the program propelled them 
to a strong fi rst year of operation.

While the kick-off event was held in 
person, as will be the concluding pitch 
competition, the regular workshops are being 
conducted online via Zoom.

Thomas noted that the entire 2021 MTEC 
was held remotely due to conditions sur-
rounding the COVID pandemic at that time. 
Given their success with this format with the 
2021 MTEC and other Challenge programs 
Lever has held over the past two years, he 
said they decided to continue holding the 
regular work sessions remotely again this 
year, a nod to both the ongoing pandemic 
concerns and the greater convenience the 
online format provides for participants who 
are geographically scattered throughout 
the region.

In individual interviews with BERKSHIRE
TRADE & COMMERCE prior to the Jan. 26 
kick-off, MTEC fi nalists discussed their 
respective ventures and outlined what they 
hope to take away from their participation 
in the program. While their ventures are 
varied, as are their specifi c motivations for 
participating in the MTEC, they expressed 
a common view that the program will be 
benefi cial regardless of who takes home 
the $25,000 grant.

Woodworking shop fi ts format
“We are really excited to work with Lever,” 

said Kristi Cooper. “The knowledge and 
connections that we’ll take away [from this 
program] are going to be a great opportunity 
for us to move forward with our business.”

Cooper described Coopers Wood Products 
as an outgrowth of her husband’s longtime 
involvement in wood cutting and related 

Mohawk Trail Challenge
continued from page 1
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activities on a casual basis. “He really enjoys 
it and has been doing it for about 15 years,” 
she said.

Kristi hails from Readsboro, Vt., while 
Ken grew up in North Adams, where they 
currently reside with their three children 
ages 7, 11 and 15.

The Coopers have also operated a sepa-
rate business for several years, Berkshire 
Embroidery & Printing. A few years ago 

they experimented with a downtown retail 
shop for that business that doubled as a 
production space, but Kristi Cooper noted 
that the arrangement didn’t work as well as 
they had hoped, and the volume of walk-in 
retail business didn’t justify the rent for 
the space.

The decision to launch Coopers Wood 
Products stemmed from Ken’s growing 
level of woodworking activity. “We started 

selling some products last year,” said Kristi 
Cooper, noting that the business specializes 
in custom and personalized wood products 
ranging from signs and 
chairs to cutting boards 
and beer taps.

Another factor was 
the availability of a 
suitable commercial 
space to accommodate 
additional woodworking equipment. Last 
September they moved the woodworking 
operation into a space at 350 State Rd. (Route 
2) that had most recently been home to a 
gaming center.

“We were able to add more equipment 
there and really liked the visibility of the 
shop’s location,” said Cooper, noting that 
it has frontage on the main traffi c corridor 
connecting North Adams and Williamstown.

Another facet of their operation is that they 
specialize in using reclaimed and repurposed 
wood for their custom products.

“We do work with reclaimed wood from 
deconstruction projects such as a 100-year-
old barn,” said Cooper, noting that her 
husband likes to repurpose the wood and 
highlight its natural characteristics.

This emphasis on added value and sustain-
able local sources for their products made the 
couple a good fi t for the MTEC. “I actually 
saw on Facebook last fall that there was this 
challenge, and the focus on sustainability 
of the forest really jumped out at me,” said 
Cooper, adding that her fi eld of study in col-
lege had been environmental science.

Their participation in the program was 
subsequently sealed when Lever’s Thomas 
visited their new shop. “He saw the sign 
outside and wanted to see what [kind of 
wood products] we can make,” she said. “It 
was meant to be.”

Cooper noted that she and her husband 
are hoping to tap the expertise of Lever’s 
staff and other mentors working with the 
program for some assistance in specifi c areas 
of their venture. “We need their help with 
marketing,” she said. “We have a wonderful 
space right here on Route 2 and we want 
to work on taking full advantage of that.”

She added that expo-
sure to new ideas and 
connections in the com-
munity is an appeal-
ing part of the MTEC 
process. “Lever has a 
lot of people to bring 

in, and we’re hoping to benefi t from their 
fresh perspective,” she said.

Regardless of the outcome of the MTEC’s 
pitch competition, Cooper said she and her 
husband are hoping to use what they learn 
to take their venture to the next level. “We 
want to be able to hire some full-time em-
ployees to help with production, sales and 
other areas,” she said.

continued on page 17

For their new venture, Coopers Wood Products, Kristi and Kenneth Cooper have set up a workshop at 350 State Rd. in North Adams that is equipped with 
a variety of woodworking tools such as the 4-by-8-foot Legacy Maverick CNC router, Rikon jointer and 2-by-4-foot Muse full spectrum laser cutter shown here.

The Coopers display a few of the smaller products they make such as plaques, beer taps and customized 
piggy banks. Through their participation in the 2022 MTEC program, Kristi Cooper says they are hoping 
to tap the expertise of Lever staff and mentors to help take their venture to the next level.

“We have a wonderful space 
right here on Route 2 and we 
want to work on taking full 

advantage of that.”
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Lee, MA  01238
(413) 243-4331

www.octobermountainfa.com

Member SEC, FINRA, SiPC

October Mountain Financial Advisors is a d/b/a of St. Germain 
Investment Management serving the Berkshires and beyond.

Portfolio Management ▪ Financial Planning ▪ Trust & Banking Services*

When considering your financial future, 
having a plan is going to help. And 

should you need a plan—or one that needs 
reworking—who can you rely on? Who can 
you trust?
We’re independent, registered investment 
advisors who work in your best interests. Have 
a conversation with Gary Schiff, managing 
director, and the team at October Mountain 
Financial Advisors.
We’ll listen to your story. It’s how we start our 
relationships.

*Trust and Banking Services provided by Lee Bank.

Is Your Financial Plan in Order?

“Almgren Law has been extremely knowledgeable and 
compassionate in assisting me with my Mom’s legal 
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Almgren Law for Life Care Planning, our family has 
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has been happy and well cared for for 5 years beyond 
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BY BRAD JOHNSON
When Foolhardy Hill hosts the April 27 

pitch competition for Lever’s 2022 Mohawk 
Trail Entrepreneur Challenge (see main 
story on page 1), owners Katie and Patrick 
Banks will be also gearing up for the second 
season of operation at their unique off-grid 
campground in Charlemont.

According to the young couple, winners 
of the inaugural MTEC in 2021, many of 
the things they took away from that program 
contributed directly to what they described as 
a successful first season for Foolhardy Hill. 
And that’s before factoring in the $25,000 
innovation grant they received from Lever.

“Our first season was simply awesome,” 
said Katie Banks in an early February phone 
interview. “We developed positive relation-
ships with our customers, met our projected 
financial goals, and we are very much looking 
forward to our second season of operation.”

Foolhardy Hill is an off-grid campground 
where guests have access a range of out-
door activities including mountain biking, 
whitewater rafting, kayaking, fly-fishing, 
zip-lining, and hiking.

The campground has five rustic cabins, 
primarily used as sleeping quarters, that are 
located along an old logging trail that loops 
around to an open flat space where the com-
munity outdoor kitchen, bath hut and fire pit 
are centrally located. The campground also 
has a small number of tent sites, giving it a 
maximum capacity of 24 guests.

The owners explained that Foolhardy Hill 
is restricted to guests ages 13 and older, a 
policy that sets it apart from other family-
oriented campgrounds in the region.

“Leading up to the MTEC challenge, we 
always envisioned Foolhardy Hill as a base 
camp for avid outdoor enthusiasts that offered 
a different experience than traditional family-
style campgrounds,” said Katie Banks, noting 
that they contemplated various ways they 
could set their campground apart from others 
while achieving an environment that offered 
a sense of community and belonging.

One way to achieve that, she said, was to 
set an age limit for guests, a policy that was 

reinforced by their work during the MTEC 
program.

“As part of the MTEC, we were assigned 
to interview 20-plus people that fell into our 
targeted customer segments,” Banks said. 
“Through those interviews we learned that 
our customers desire an uninhibited experi-
ence and that creating an age limit would ad-
dress many of the concerns they expressed.”

That perspective from potential custom-
ers aligned with feedback they got from 
actual guests during their first season. “One 
thing that really stands out is that a lot of 
customers told us that [the age limit] is why 
they booked with us,” 
she said.

Banks acknowl-
edged that the policy 
has resulted in some 
lost business from 
families with younger 
children who have 
reached out to Foolhardy Hill. “We’ve had 
to turn some customers away, but we feel 
that having the age limit has proven to be 
of value,” she said.

Hands-on operation
Another takeaway from the MTEC pro-

gram was a change in how they planned to 
operate their business. Originally the couple 
envisioned keeping their home and full-time 
jobs in the Rutland, Vt., area and hiring a 
seasonal full-time manager to oversee the 
day-to-day operations at Foolhardy Hill.

“After completing the MTEC, we realized 
no one is going to be as passionate about our 
business as we are, and that it would be in 
the best interest of our business to live closer 
to the campground,” Banks said.

That became possible when Patrick, 
who works as a fire marshal for the state 
of Vermont, learned that a position for the 
southernmost part of the state would be 
opening up due to a retirement. “As our 
campground is only a few miles over the 
Vermont border, Patrick submitted a request 
to take over that territory once his co-worker 
retired,” she said.

After Patrick’s request for a transfer was 
approved, the couple sold their home, Katie 
left her job with the City of Rutland, and they 
found an apartment to rent in Charlemont 
just before the start of their first season at 
Foolhardy Hill. “It was as if the stars aligned,” 
she commented.

This move resulted in Patrick working 
much closer to the campground, and allowed 

Katie to take on full-time responsibility as 
on-site manager.

“Having made the move to Massachu-
setts eliminated the need to hire a full-time 
seasonal manager,” she said. “We currently 
have two seasonal, per-diem employees to 
assist us as needed, and we continue to hire 
local contractors for our ongoing projects.”

Aside from becoming part of the commu-
nity themselves, Banks noted that they have 
also focused on integrating their business into 
the local economy in positive ways.

“One of the major goals for our business 
has always been to have a multiplier effect 
on our local economy, and we have been very 
successful in doing so,” she said. She noted 
that they have partnered with several eateries 
and other local businesses, including one – 
Berkshire Bike Tours – that was started by 
fellow 2021 MTEC participant Luke Toritto.

Booking trends
For their first season, which ran from early 

June to mid-October, Foolhardy Hill was 
almost fully booked on weekends but had 
a higher midweek vacancy rate than they 
had projected.

“Thanks to our MTEC experience, we had 
a strong sense of which direction we needed 
to move in to address the midweek vacancy 
issue going forward,” said Banks.

Initially, she said, their marketing was 
geared towards whitewater paddlers and 
mountain bikers – who, in hindsight, they 
realized are predominantly weekend war-
riors. “We adjusted our marketing to reach 
the fly-fishing community,” she said, adding 
that this was based on the realization that 
most anglers prefer smaller crowds on the 
river and have more flexibility to visit the 
area midweek.

Another surprising aspect of their first 
season was the number of whole-site book-
ings made by families or groups of friends. 
“A lot of people wanted to rent out the en-
tire campground,” Banks said, noting that 
this accounted for about 30 percent of their 
overall business.

Anticipating a similar trend for the upcom-
ing season, she said they began looking for 
ways to enhance the Foolhardy Hill experi-
ence for these group bookings. One thing 
they came up with is a new “camp catering” 
service that will be available only to those 
who book the entire campground.

“We’ve partnered with local food venues 
to create a set menu in 
which customers will 
be able to add food 
packages onto their 
reservation in advance 
of their stay, includ-
ing breakfast, lunch 
and dinner,” she said, 

noting that Foolhardy Hill will pick up and 
deliver their food hot and ready to serve on 
the date and time requested.

“We believe our customers will find great 
value in the convenience of this service, 
which we hope reflects an increase of our 
customer retention rate,” she said. “We 
also see this as an additional way to further 
promote and support our local businesses by 
bringing them large group orders from folks 
that may have opted to otherwise cook for 
themselves.”

As winners of the 2021 MTEC, the couple 
also received a $25,000 grant from Lever 
that helped fund two major components of 
the campground’s infrastructure: its solar 
power system and completion of the com-
munity bathhouse.

“The MTEC grant funds allowed us 
to opt for quality systems to ensure our 
amenities are not only sustainable but 
also highly functional and reliable,“ said 
Patrick Banks.

While the grant was important in that 
respect, the couple said their overall expe-
rience of participating in the MTEC was of 
even greater value to getting their business 
off on the right foot.

“Having participated in last year’s Mo-
hawk Trail Entrepreneur Challenge allowed 
us to enter our first season with confidence,” 
said Katie Banks. “As first-time business 
owners, knowing we have people in our 
corner that are extremely knowledgeable, 
connected and invested in our success is a 
beautiful thing, and we are very grateful.”u

COVERstory
Participation in 
2021 MTEC helps 
get Foolhardy Hill 
off to strong start

Above: Foolhardy Hill owners Katie and Patrick Banks, winners of the 2021 Mohawk Trail Entrepreneur 
Challenge (MTEC), give a presentation to participants in the 2022 MTEC at the program’s Jan. 26 kick-off 
event at Wells Provisions in Charlemont (photo by Eric Korenman). Below: Campers relax in the Hammock 
Grove at Foolhardy Hill last summer during the campsite’s successful first season (photo by Katie Banks).

“Having participated in last 
year’s Mohawk Trail Entre-
preneur Challenge allowed 
us to enter our first season 

with confidence.”
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“Second branch of our tree”
For two of the other fi nalists, The Cruck-

father and Hall Tavern Farm, there are some 
interesting possibilities for collaboration 
on their respective ventures that stem from 
long-standing relationships between their 
principals as well as from circumstances 
following a devastating fi re in 2021 that 
destroyed an existing mill operation.

“Jay was my fi rst boss here,” said Chris-
tine Kimball, referring to Hall Tavern Farm 
owner Jay Healy, who was then serving as 
the U.S. Department of Agriculture’s State 
Director of Rural Development for Mas-
sachusetts, Connecticut and Rhode Island 
when Kimball relocated from Virginia to 
western Massachusetts 14 years ago to work 
here as a business loan and grant analyst 
with the USDA.

While Healy’s position as a political ap-
pointee ended several years ago, Kimball 
has continued her work in business programs 
with the USDA.

Kimball explained that she met Alan 
Spooner eight years ago at a time when 
Spooner was working as a carpenter and 
builder with Berkshire East Mountain Resort 
in Charlemont.

“Alan is one of the most interesting people 
I’ve ever known,” said Kimball, who noted 
that they got married two years after they 
met and will celebrate their sixth anniversary 
in March.

Spooner’s skills as a builder were also 
evident to Kimball, who recalled telling him, 
“Dude, you are talented” when she saw the 
grand entrance Spooner built for Berkshire 
East’s lodge in 2014.

In 2018 the couple established The Cru-
ckfather LLC, a timber frame construction 
business that specializes in custom designed 
houses and other structures that are often built 
with wood harvested from the customer’s 
own property. (The name refers to a cruck, 
one of a pair of curved timbers used in the 
roof framework.)

“We decided to join forces,” said Kimball, 
noting that her fi nancial background and 
organizational skills were a good comple-
ment to Spooner’s expertise in timber frame 
construction.

The company has built a solid reputation 
in the region since then and has completed a 

variety of projects featuring traditional New 
England construction techniques.

“We have grown to four full-time and 
two part-time employees, not counting us,” 
said Kimball (who also continues her full-
time work with the USDA). Among them is 
Spooner’s son, Blake, who is the primary 
point of contact with customers and works 
with them on concept 
design and estimating 
for their projects.

Kimball noted that 
the nature of the busi-
ness has been to com-
plete one project and 
then go on to the next, 
a process that has limited the overall amount 
of work they can take on and the revenue 
they can generate.

“Alan and I have been talking over the 
past year about how we need to diversify our 
income stream,” she said. “And we thought: 
‘Why not try a small-scale manufacturing 
enterprise?’”

What that concept specifi cally entailed 

was to use their existing milling capacity 
to produce kits and ready-made frames for 
sheds, cabins and other structures that could 
be purchased by customers for their own 
construction or could be built on site by the 
company.

“Our core business is building larger struc-
tures like houses, barns and additions,” said 

Kimball. “These proj-
ects take a long time 
and require a highly 
skilled workforce. That 
ties up our cash fl ow.”

“If we have this mill-
ing operation, there’s 
more cash flow po-

tential by manufacturing kits that can be 
produced at a higher volume,” she continued. 
That type of operation, she added, could be 
handled by – and would create jobs for – 
lesser-skilled mill hands.

“It will be the second branch of our tree,” 
she said, noting that both will operate under 
the Cruckfather name.

At the core of the milling operation is a 

portable mill that gives the company the 
capability to mill lumber right at the con-
struction site, often using trees harvested 
from the property.

However, that portable mill is currently 
set up on a concrete slab which is all that 
remains of a mill building at Hall Tavern 
Farm that had been operated by Healy and 
his longtime partner Jared Bellows.

That building was destroyed in a fi re in 
April 2021, leaving a big hole in their core 
business of milling native trees for value-
added lumber products.

In addition to Kimball’s prior connection to 
Healy through the USDA, Spooner has also 
known Healy and Bellows for many years.

Kimball said she and Spooner saw the 
potential for a mutually benefi cial arrange-
ment for Hall Tavern Farm and for their own 
diversifi cation plan.

“We were going to do this anyway, but just 
weren’t sure where,” Kimball said regarding 
setting up a workshop of sorts for their kit 
manufacturing enterprise. “After the fi re, 
we reached out to Jay about setting up our 
mill there.”

This arrangement, she added, would allow 
for a cooperative sharing of their mill and 
equipment that Hall Tavern Farm still had. 
“That way we’d be able to help each other 
as we pursued our own separate businesses,” 
Kimball said.

Another potential plus from having their 
manufacturing operation at Hall Tavern 
Farm is its location on the eastern edge of 
Charlemont near the town line with Shel-
burne. “It has great visibility on Route 2,” 
said Kimball. “People can see our products 
and our enterprise.”

While various aspects of this cooperative 
arrangement are still taking shape, Kimball 
noted that the two companies’ participa-
tion in the MTEC is an added bonus and 
coincidence.

“I went into a coffee shop in Shelburne 
Falls and saw a fl yer,” said Kimball regard-
ing her introduction to Lever’s MTEC. 
“We applied for it, and a week or two later I 
mentioned it to Jay, and he said he had also 
applied. When we both got selected as fi nal-
ists, I thought how cool is that!”

Kimball said she has some specifi c goals 
for The Cruckfather’s participation in the 
program. “I’m interested in developing a 
business plan for our diversifi cation, and 
the timing couldn’t be better for getting help 
with that,” she said.

continued on next page

MTEC fi nalists
continued from page 15

Alan Spooner (right) – aka “the Cruckfather” – is joined by his son Blake Spooner and wife Christine Kimball 
at the kick-off event for the 2022 MTEC. The concept they are developing through the program involves a 
diversifi cation of their existing timber frame construction business with a small-scale manufacturing operation 
to produce kits and ready-made frames for sheds, cabins and other structures (photo by Eric Korenman).

The Cruckfather’s portable sawmill has been set up on a concrete slab at Hall Tavern Farm, one of their fellow participants in the 2022 MTEC. That slab is all that remains of the farm’s former mill building which was 
destroyed in a fi re last April. The Cruckfather’s use of the site refl ects some possibilities for collaboration between the two businesses beyond their participation in the MTEC. It also points to one potential area of devel-
opment beyond Hall Tavern Farm’s core value-added lumber business that would utilize other buildings and resources at the farm for establishment of a cluster of related wood-based enterprises.

“If we have this milling 
operation, there’s more cash 

fl ow potential by manufactur-
ing kits that can be produced 

at a higher volume.”

Get the same great education at a fraction of the cost.
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continued from previous page
That business plan will be needed to ap-

ply for a loan through the Small Business 
Administration. “We need to buy equipment 
and invest in other resources to grow the busi-
ness,” she said. “I need to have a top-notch 
plan together to apply for that financing.”

Value-added philosophy
For Jay Healy, his participation in the 

MTEC is seen as a way to address some 
shortcomings in his own skill set with regard 
to Hall Tavern Farm’s efforts to not only 
rebound from last year’s fire but also tap 
additional markets and economic potential 
though an emphasis on sustainable timber 
harvesting and value-added products.

“The underlying theme for all of us is 
we have good products, but marketing is 
something we’re not great at,” he said. “We 
can’t afford a marketing arm for just a small 
operation. And we also need to get sharper 
with the technology.”

He said the MTEC program represents 
a great opportunity to work with Lever on 
these issues. “To win would be great, but the 
expertise and technical assistance we’ll be 
able to access is definitely valuable to us,” 
he said. “We’re really looking forward to 
participating in this.”

The $25,000 cash prize would indeed be 
of tangible assistance to Hall Tavern Farm’s 
efforts to resume full operations following 
last year’s fire in which the mill building and 
several pieces of equipment were destroyed. 
That loss, which Healy estimated at around 
$450,000, was not covered by their insurance 
policy due to a technicality.

“We’re trying to figure out a way of get-
ting back to a more 
efficient way to oper-
ate,” he said, noting 
that their large inven-
tory of finished lumber 
was not damaged, nor 
were other aspects and 
equipment involved in 
the operation.

An older manual 
sawmill in another 
building is still usable 
but is far less efficient, 
he noted. Also, a GoFundMe campaign or-
ganized after the fire raised about $40,000 
which went toward the purchase of a used 
forklift to replace the one lost in the fire.

“We’re some of the way there,” he said. 
“We still have the planer and kiln, but losing 
the mill left a big hole in what was a suc-
cessful business over the years.”

That business was based on a philosophy 
that Healy has adhered to both in his own 
work on his historic family farm but also in 
his roles with the USDA and earlier as state 
secretary of agriculture in the administration 
of then Gov. William Weld.

“What I’ve seen through the years is that 

the farms that can be most successful are 
those that can add a lot of value to their 
products,” Healy said.

That concept applies to all aspects of 
farming, he said, including timber harvesting 
such as that practiced at Hall Tavern Farm.

“Over the years we developed a nice 
business that took our trees and turned them 
into wide pine flooring and other products,” 
he said.

That practice, he added, ran counter to 
the prevailing trend for timber harvesting 

in the state.
“The reality in Mas-

sachusetts that appalls 
me is that only 2 per-
cent of trees harvested 
here are processed 
here,” he said, noting 
that the vast majority 
are trucked to Canada 
for processing and then 
shipped back to the 
U.S. as value-added 
lumber products.

“That seems to me to be a lost opportunity 
from an economic development standpoint, 
and that’s the core of what we’re pitching 
to Lever.”

While this value-added tree business is at 
the core, there are other possibilities that are 
being considered and explored, he added.

Among them is utilizing other buildings 
and resources at the farm for establishment of 
a cluster of wood-related enterprises. Healy 
noted, for example, that “the lovely dairy 
barn here” could be transformed into a sort 
of wood-based incubator or work space. This, 
he said, could potentially lead to collaboration 
and added economic impact and job creation 
among participating ventures beyond what 
would be possible on their own.

The arrangement with The Cruckfather’s 
milling operation is one illustration of this 
potential impact. “We see Alan and Christine 
buying logs from us for their operation,” 
Healy said. “There’s a nice synergy there.”

A future wood-based collective could also 
tap the farm’s traditional New England charm 
and high visibility along the Mohawk Trail 
as a marketing tool. “It’s possible we could 
have access to the public, but that’s something 
that needs further work,” said Healy.

Another potential phase of expansion 
could involve using Hall Tavern Farm as a 
base for certain public educational outreach 
initiatives of the MTWP itself.

“They’ve talked about having a demonstra-
tion forest and visitor center somewhere,” 
said Healy, regarding other aspects of the 
organization’s broader mission. “Is that 
possible at this site? That’s among the other 
things that are going to be considered.”

He added that a wood-based incubator 
or MTWP visitor center would depend on 
several other factors such as state grants and 
involvement by other parties.

“The main part we have control over is the 
value-added tree business,” he said. “But if 
we’re going to have a business that’s going 
to grow and hire a few more people, we need 
to do more than we can right now.”

Healy noted that his niece, Cristin Ellis, 

will be assisting him with Hall Tavern Farm’s 
participation in the Lever Challenge. An as-
sistant professor of English at Ole Miss, she 
will be joining in the virtual workshops over 
the next few months.

Healy said he learned about the Lever 
program at a meeting of the MTWP where 
Thomas gave a pitch to the organization’s 
board on plans for a second MTEC.

“I was very, very impressed,” said Healy, 
noting that he appreciated Thomas’s empha-
sis on “jobs, jobs, jobs” as a core component 
of supporting the MTWP’s mission.

“The bottom line is doing something that 
can make a difference in people’s lives, 
whether it’s another job or another business 
or something that helps support the beauty 
of the area,” he said. “I’m hopeful we can 
achieve all of that.”

Camping comfort
The fourth MTEC finalist, Larkitecture, 

also hopes to create jobs and generate eco-
nomic activity through a focus on woodland 
products. But the venture’s principal, Derek 
Parker, envisions taking a different route to 
those goals – ideally one involving a trailer 
hitch and a scenic drive to a favorite camp-
ing site.

“I like cooking up harebrained ideas,” said 
Parker, who is an art professor and chair of 
the Art Department at Landmark College in 
Putney, Vt. “And this one has been simmer-
ing for a while.”

The set-up for this particular idea requires 
some additional biographical and family 
information. Parker explained that he and 
his wife, Anne Roecklein, relocated from 
Pittsburgh to the northern Berkshires in 
2011 when Roecklein 
was hired as managing 
editor at the Clark Art 
Institute in William-
stown, a position she 
continues to hold today.

“My background 
was as an art fabricator, 
and after we moved 
here I ran the fabrica-
tion shop at MASS 
MoCA for three years before starting at 
Landmark College in 2016,” Parker said.

His professional and professorial work also 
has drawn on his background and experience 
in digital fabrication and 3D modeling and 
design.

Since moving to North Adams, the couple 
have expanded their family with the addition 
of two boys, now ages 7 and 4.

“We have an average size family,” said 
Parker. “We like our creature comforts, but 
also like to get outside for hiking and other 
activities.”

Looking for ways to extend those outdoor 
experiences, Parker said the family has tried 
camping a few times but with less than fa-
vorable results.

“So, I asked what are the barriers that are 
keeping us from taking that next step and 
being there overnight, for a few days, for a 
week,” he continued. “What it came down 
to is, at night, do I really want to sleep on 
the floor of a tent?”

That conflict between creature comforts 
and the camping experience, of course, has 
many ready-made solutions in the form of 
campers and RVs of all sorts and sizes. One 
recent trend has been the emergence of so-
called teardrop campers – small, lightweight 
and aerodynamic shells on wheels that pack 
many features and conveniences into tiny 
spaces.

“There are a lot of teardrop campers and 
they all have creative ways to use space,” 
Parker said. That includes how the bed – 
generally the biggest part of the platform 
– is designed to be stowed away during the 
day to make room for a dining area or other 
functional space.

For Parker, this meant any such bed 
designed to be converted to other purposes 
was going to fall far short of those comfort 
standards he was looking for. “This design 
sacrifices the one thing that gets used the 
most – the bed,” he remarked.

So, Parker started designing a teardrop 
camper platform where the bed would be the 
main fixed component and would be meant 
to hold a conventional mattress.

“It basically came down to a back-to-basics 
approach to something that already exists,” he 
said. “The crux is we want to build a camper 
where you can have your outdoor experience 
by day, and at night you can come in and have 
a nice, safe and comfortable bed to sleep on.”

Parker acknowledged that this basic con-
cept on its surface has little to do with the 
Mohawk Trail region – aside from it being 
a place where his bed-driven campers might 
be used – and even less to do with the current 
MTEC’s focus on wood-product enterprise.

However, those connections become more 
evident when another layer of his concept 
is revealed. Parker explained that his idea 
for the camper goes beyond retrofitting an 
existing teardrop shell for a full-sized bed. 
Those shells and their interior components, 
he noted, are often made with materials of 
dubious environmental safety – both in terms 
of how those materials are manufactured and 
how they can give off significant levels of 
VOCs (volatile organic compounds) over 
their service life.

“It does no good to put a high-end cotton 
mattress into a shell filled with VOCs and 
other toxic materials,” he said.

In that regard, Larkitecture’s teardrop 
camper is being designed to utilize environ-
mentally safe materials, including natural 
wood products for some shell components 
and interior finishes.

“I want to find a balance between aesthet-
ics and good design and minimizing waste 
with the use of environmentally sustainable 
materials,” he said.

While Parker conceded that wood products 
used in the manufacture of his camper (which, 
at present, is at an initial prototype stage) 
might not necessarily stem from trees grown 

and harvested in the 
Mohawk Trail region, 
he said the venture 
addresses other goals 
of the MTEC and the 
MTWP.

“One of the points 
I touched on in my 
[MTEC] application is 
that I’m not specifically 
pulling some product 

out of that region and using it in the camper,” 
he said. “I see this more as a way to advocate 
for the protection and enjoyment of the region 
by removing barriers to families experienc-
ing the region.”

In that way, he added, the nature of his 
concept may be more closely aligned with 
some of the eco-tourism ventures that par-
ticipated in the 2021 MTEC.

However, should his camper concept 
progress to a stage of commercial viability, 
Parker said he envisions a more meaningful 
impact on the region.

“My naive artist’s approach to this con-
cept is that I’m interested in contributing 
something to this region,” he said, noting 
that his intention would be for campers to 
be manufactured locally, creating new jobs 
and new economic activity.

“I’m interested in employee-owned opera-
tions,” he said. “And, as a teacher, I’m inter-
ested in people learning how to do things.”

continued on page 23

COVERstory

Jay Healy stands by a used forklift purchased with funds raised in a GoFundMe campaign to replace the 
one destroyed in the mill building fire. The $25,000 MTEC cash prize would contribute to Healy’s efforts to 
rebound from what he estimated as a $450,000 loss that was not covered by the farm’s insurance.

“The reality in Massachusetts 
that appalls me is that only 
2 percent of trees harvested 

here are processed here. That 
seems to me to be a lost op-
portunity from an economic 
development standpoint, and 
that’s the core of what we’re 

pitching to Lever.”

“The crux is we want to 
build a camper where you 

can have your outdoor expe-
rience by day, and at night 

you can come in and have a 
nice, safe and comfortable 

bed to sleep on.”

One of many historical 
properties we protect

every day.

1-800-369-3905
www.LeeAudioNSecurity.net
MA Lic #1468C • NY Lic #12000022800
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Berkshire County real estate transfersREAL estate
The following real Estate 
transactions are provided by 
Banker & Tradesman Real 
Estate Data Publishing. Only 
properties valued at $75,000 
or higher are included.

ADAMS
2 Arnold Ave.
Buyer: Carol Kain RET +
Seller: Linda Cernik
Price: $257,500
Date: 12/21/21

76 Columbia St.
Buyer: BDC Inc
Seller: VS LLC
Price: $700,000
Date: 12/1/21

45 East St.
Buyer: Redesigned 
Dwellings LLC
Seller: Richard Cain +
Price: $195,000
Mortgage: $146,250
Lender: American Heritage
Date: 12/14/21

2 Grove St.
Buyer: Michael Baird +
Seller: Interstate Inv Group
Price: $135,000
Mortgage: $101,250
Lender: Movement Mtg
Date: 12/7/21

14 Hastings St.
Buyer: Tracy Videtta +
Seller: Anthony Scieszka
Price: $300,000
Mortgage: $240,000
Lender: Adams Community
Date: 12/16/21

50 Hathaway St.
Buyer: Jonathan Satko +
Seller: David Wandrei +
Price: $237,000
Mortgage: $232,707
Lender: Academy Mtg
Date: 12/15/21

3 Mckinley St.
Buyer: Matthew Baldwin
Seller: Robert Mclear
Price: $246,000
Mortgage: $226,000
Lender: JPMorgan Chase
Date: 12/13/21

33 Notch Rd.
Buyer: Erin Vincent
Seller: Tyler Bissaillon
Price: $192,000
Mortgage: $145,000
Lender: Trustco
Date: 12/14/21

87 Orchard St.
Buyer: Richard Sweeney
Seller: Tanner Bird +
Price: $359,000
Date: 12/9/21

26 Richmond St.
Buyer: Michael Baird +
Seller: Interstate Inv Group
Price: $115,000
Mortgage: $86,250
Lender: Movement Mtg
Date: 12/15/21

35 Spring St.
Buyer: Pramukh Oasis RE
Seller: Greenridge Ent LLC
Price: $500,000
Mortgage: $350,000
Lender: Natl Banking Assoc
Date: 12/15/21

ALFORD
6 Old Barrington Rd.
Buyer: Amy Rosse
Seller: L Linfield Simon +
Price: $4,500,000
Date: 12/1/21

BECKET
52 Brook Ln.
Buyer: Jeffrey Steele +
Seller: Jonathan Gauthier +
Price: $189,000
Mortgage: $141,750
Lender: Webster Bank
Date: 12/6/2 

235 Fred Snow Rd.
Buyer: Molly Aliberti +
Seller: Corey Sparks
Price: $369,900
Mortgage: $295,920
Lender: Adams Community
Date: 12/13/21

1027 Fred Snow Rd.
Buyer: Brian Fitzpatrick
Seller: James Lang +
Price: $511,000
Date: 12/10/21

1107 George Carter Rd.
Buyer: Sarah Liberty-Leonard
Seller: Lisa Stevenson 
Ryland RET +
Price: $660,000
Date: 12/22/21

1154 George Carter Rd.
Buyer: Charles Cipriano +
Seller: David Baumbach +
Price: $83,900
Date: 12/1/21

706 Main St.
Buyer: Christopher Ratte +
Seller: Donald Murray +
Price: $435,000
Mortgage: $250,000
Lender: TD Bank
Date: 12/31/21

131 Prince John Dr.
Buyer: Brad Quackenbush
Seller: Morgan T +
Price: $165,000
Mortgage: $132,000
Lender: Homebridge Fncl
Date: 12/9/21

Sherwood Forest
Buyer: Thaddeus Kur +
Seller: Jose Torres +
Price: $150,000
Date: 12/28/21

CHESHIRE
19 Fred Mason Rd.
Buyer: James Reidy +
Seller: Lawrence Baker
Price: $235,000
Mortgage: $230,743
Lender: Rocket Mtg
Date: 12/8/21

138 Main St.
Buyer: Kristine Zieba
Seller: SA & PA Bondini NT +
Price: $250,000
Mortgage: $150,000
Lender: Adams Community
Date: 12/20/21

192 Shadowland Cove Rd.
Buyer: Heather Caouette +
Seller: Shawn Briggs
Price: $267,000
Mortgage: $238,560
Lender: Cross Country
Date: 12/10/21

12 South St.
Buyer: Bank NY Mellon Tr
Seller: Peter Krutiak +
Price: $172,500
Date: 12/22/21

1139 West Mountain Rd.
Buyer: Jeffrey Preite-Sweet
Seller: Derek Deangelis +
Price: $425,000
Mortgage: $340,000
Lender: Citizens Bank
Date: 12/9/21

CLARKSBURG
75 School St.
Buyer: Topia Arts LLC +
Seller: Brady Kuzia
Price: $145,900
Date: 12/16/21

DALTON
18 Centennial Ave.
Buyer: Lisa Thornber
Seller: Centennial Ave NT +
Price: $162,000
Mortgage: $132,000
Lender: Paul Hyde 3rd
Date: 12/29/21

64 Deming St.
Buyer: Anthony Minetta
Seller: Samuel Harris +
Price: $300,000
Date: 12/17/21

253 E Housatonic St.
Buyer: Austin Shaw +
Seller: DL Radwich-
Kowalczyk
Price: $195,000
Mortgage: $138,775
Lender: Rocket Mtg
Date: 12/2/21

134 East St.
Buyer: Charlene Auger
Seller: Jonathan Ertl
Price: $206,000
Mortgage: $208,080
Lender: Academy Mtg
Date: 12/23/21

11 Eleanor Rd.
Buyer: Abigail Harty
Seller: Alliance Properties 
LLC
Price: $295,000
Date: 12/30/21

30 Park Circle Dr.
Buyer: Kyle Gazzillo
Seller: Lois Hornig
Price: $179,900
Mortgage: $170,900
Lender: Union Home Mtg
Date: 12/3/21

139 Pleasant St.
Buyer: Mary Harris +
Seller: John Crockwell +
Price: $530,800
Mortgage: $477,720
Lender: Academy Mtg
Date: 12/17/21

60 Raymond Dr.
Buyer: Shaun Reagan +
Seller: Robert Mozzi +
Price: $370,000
Mortgage: $370,000
Lender: Mtg Research
Date: 12/2/21

488 E Housatonic St. U:12
Buyer: John Powell +
Seller: Dennis Rose
Price: $210,000
Date: 12/15/21

488 E Housatonic St. U:17
Buyer: John Masiero +
Seller: Sandra Mcilquham
Price: $302,000
Date: 12/20/21

46 Falls Brook Ter. U:8
Buyer: Joel Smith +_
Seller: Wahconah Brook 
LLC
Price: $75,000
Date: 12/8/21

EGREMONT
96 Mount Washington Rd.
Buyer: Joseph Schneider
Seller: Donald Schneider Sr +
Price: $270,000
Mortgage: $216,000
Lender: Academy Mtg
Date: 12/22/21

6 Oxbow Rd.
Buyer: Jennifer Plotkin +
Seller: Alex Jiron
Price: $920,000
Mortgage: $736,000
Lender: Adams Community
Date: 12/29/21

46 Prospect Lake Rd.
Buyer: 50 Prospect Lake LLC
Seller: James Buckley 3rd
Price: $400,000
Mortgage: $345,000
Lender: Pittsfield Coop
Date: 12/17/21

1 Undermountain Rd.
Buyer: Sean Taylor +
Seller: Terrence Moore
Price: $587,500
Mortgage: $470,000
Lender: Actors FCU
Date: 12/17/21

2 West View Rd.
Buyer: Berkshire School Inc
Seller: Anne Peck
Price: $532,650
Date: 12/17/21

FLORIDA
230 Central Shaft Rd.
Buyer: 10 Harmony St LLC
Seller: Michael Haggerty +
Price: $106,000
Date: 12/14/21

Church Rd.
Buyer: Blue Spruce Lodge 
LLC
Seller: Wigwam 
Woodlands LLC
Price: $85,000
Date: 12/17/21

229 Mohawk Trail
Buyer: Chapter 3 Ent LLC
Seller: Duilio Realty LLC
Price: $460,100
Mortgage: $600,000
Lender: E Cambridge SB
Date: 12/29/21

9 Moores Rd.
Buyer: Anthony Demaio
Seller: Margaret Van Peterson
Price: $602,000
Mortgage: $541,800
Lender: Homestead Fund
Date: 12/23/21

Tilda Hill Rd.
Buyer: Blue Spruce Lodge 
LLC
Seller: Town of Florida
Price: $89,000
Date: 12/10/21

GREAT
BARRINGTON

10 Berkshire Heights Rd.
Buyer: Oliver Klein LLC
Seller: Jimmy Brown Jr +
Price: $535,000
Date: 12/30/21

12 Berkshire Heights Rd.
Buyer: Juan Sanabria +
Seller: Anthony Dapolito +
Price: $649,000
Mortgage: $519,200
Lender: LoanDepot.com
Date: 12/15/21

7 Butternut Ln.
Buyer: Christopher Meyer +
Seller: Robert Watkins Jr +
Price: $902,000
Date: 12/29/21

77 Castle St.
Buyer: SM Mathews 1995 T +
Seller: Ellen Rosenthal
Price: $535,000
Date: 12/17/21

22 High St.
Buyer: Paul Faggioni Jr +
Seller: Nancy Fales-Garrett
Price: $323,000
Date: 12/1/21

119 Hollenbeck Ave.
Buyer: Hollenbeck LLC
Seller: Brenda Dumont +
Price: $285,000
Date: 12/3/21

343 Main St.
Buyer: 343 Main Street LLC
Seller: Berkshire 
Community College
Price: $1,450,000

Mortgage: $3,150,000
Lender: Lee Bank
Date: 12/16/21

1031 Main St.
Buyer: Ian Evans
Seller: John Evans +
Price: $375,000
Mortgage: $265,000
Lender: Lee Bank
Date: 12/13/21

20 Manville St.
Buyer: Lee Conlon
Seller: Fetherolf 
Irrevocable FT +
Price: $390,000
Mortgage: $370,500
Lender: LoanDepot.com
Date: 12/6/21

Monterey Rd.
Buyer: Mark Serra +
Seller: Matthew Merritt 3rd
Price: $92,000
Date: 12/9/21

445 Monterey Rd.
Buyer: Givati 18 LLC
Seller: NBT Bank
Price: $250,000
Date: 12/20/21

449 Monterey Rd.
Buyer: Givati 18 LLC
Seller: NBT Bank
Price: $250,000
Date: 12/20/21

450 Monterey Rd.
Buyer: Givati 18 LLC
Seller: NBT Bank
Price: $250,000
Date: 12/20/21

Monument Valley Rd.
Buyer: Jeffrey Cohen
Seller: Margot Conte
Price: $90,000
Date: 12/13/21

384 Park St. N
Buyer: James Byrne 3rd +
Seller: Stanisz Stanley Est +
Price: $300,000
Mortgage: $285,000
Lender: Berkshire Bank
Date: 12/17/21

35 Pine St.
Buyer: Anders Johansson +
Seller: Gorham George Est +
Price: $150,000
Mortgage: $140,000
Lender: Lee Bank
Date: 12/3/21

9 Railroad St.
Buyer: C&G Smart Move 
LLC
Seller: Condry RT +
Price: $850,000
Mortgage: $680,000
Lender: Lee Bank
Date: 12/29/21

6 Seekonk Cross Rd.
Buyer: Amy Rosse
Seller: L Linfield Simon +
Price: $4,500,000
Date: 12/1/21

16 Squaw Peak Rd.
Buyer: Robert Cohen +
Seller: 16 Squawpeak LLC
Price: $850,000
Mortgage: $548,000
Lender: Total Mtg Svcs
Date: 12/14/21

38 Stockbridge Rd.
Buyer: Oscar Rodriguez
Seller: Edward Collins +
Price: $235,000
Mortgage: $225,876
Lender: Old Hickory
Date: 12/10/21

256 Stockbridge Rd.
Buyer: GBMAM 1 LLC
Seller: Lantern House NT +
Price: $976,000
Mortgage: $1,600,000
Lender: Oklahoma St Bk
Date: 12/15/21

34 Bridge St. U:206
Buyer: Ellen Ryan FT +
Seller: Powerhouse Square 
1 LLC
Price: $395,000
Date: 12/22/21

34 Bridge St. U:302
Buyer: Brana Kukic +
Seller: Ellen Murphy
Price: $385,000
Mortgage: $308,000
Lender: Adams Community
Date: 12/2/21

360 Park St. N U:5
Buyer: Erica Mielke
Seller: Weiss FT +
Price: $206,000
Mortgage: $190,550
Lender: Total Mtg Svcs

Date: 12/30/21

HANCOCK
139 Birch Grove Rd.
Buyer: Lynn Mora
Seller: Randall Hatch
Price: $157,000
Date: 12/29/21

Main St.
Buyer: Mountain View 
Hancock LLC
Seller: Blake Johnson +
Price: $500,000
Date: 12/23/21

Whitman Rd. Lot 1
Buyer: Equity T Co
Seller: Robert Bewkes +
Price: $79,500
Date: 12/39/21

Corey Rd. U:160
Buyer: Howard Greenspan
Seller: Lucky Dormand
Price: $87,500
Date: 12/17/21

8 Corey Rd. U:813
Buyer: Christine Lee 
Miller RET +
Seller: Jonathan Winter +
Price: $325,000
Date: 12/23/21

HINSDALE
103 Holmes Rd.
Buyer: Midfirst Bank
Seller: Tammy Cachat +
Price: $199,033
Date: 12/3/21

122 Michaels Rd.
Buyer: Michael Lee +
Seller: Moser Family Lk 
House T +
Price: $285,000
Mortgage: $228,000
Lender: Pittsfield Coop
Date: 12/17/21

35 Old Stagecoach Rd.
Buyer: Timothy Grady +
Seller: Kathleen Brickle +
Price: $500,000
Mortgage: $430,000
Lender: TD Bank
Date: 12/1/21

211 Robinson Rd.
Buyer: Michael Cahalan
Seller: Dawn Gardner
Price: $124,000
Mortgage: $118,275
Lender: Academy Mtg
Date: 12/3/21

595 Watson Rd.
Buyer: Garrett Gingras
Seller: John Powell +
Price: $250,000
Mortgage: $237,500
Lender: Greylock FCU
Date: 12/15/21

LANESBORO
36 Bailey Rd.
Buyer: Brian Mcguiness
Seller: Candice Smith
Price: $310,000
Date: 12/20/21

56 Baker St.
Buyer: Ellies Holdings LLC
Seller: Richard Robichaud +
Price: $95,000
Mortgage: $98,600
Lender: Kiavi Funding
Date: 12/17/21

1 S Main St.
Buyer: Pontoosuc Lake 
Prop LLC
Seller: Bakers Golf LLC
Price: $125,000
Mortgage: $100,000
Lender: Seller
Date: 12/8/21

87 S Main St.
Buyer: Lily & Oaks LLC
Seller: Shaun Parzick +
Price: $75,000
Date: 12/1/21

119 Summer St.
Buyer: Ubaldo Escobar +
Seller: Janette Oleary
Price: $245,000
Mortgage: $196,000
Lender: Radius Fncl
Date: 12/2/21

159 Summer St.
Buyer: Annmarie Angelini
Seller: Jaime Cassavant
Price: $319,000
Date: 12/1/21

22 Umbagog St.
Buyer: Miao Lin +

Seller: Derek Cece +
Price: $439,000
Mortgage: $307,300
Lender: United Wholesale
Date: 12/20/21

48 Victoria Ln.
Buyer: Khurram Gore +
Seller: Jeffrey Rodgers
Price: $625,000
Mortgage: $500,000
Lender: Citibank
Date: 12/17/21

20 Westview Rd.
Buyer: Taylor Eddy +
Seller: Susan Fahey
Price: $290,000
Mortgage: $281,300
Lender: Adams Community
Date: 12/21/21

580 S Main St. U:9
Buyer: Norman Leitch +
Seller: Robert Dolan +
Price: $120,000
Mortgage: $60,000
Lender: Pittsfield Coop
Date: 12/2/21

LEE
15 Housatonic St.
Buyer: Dewayne Florian +
Seller: Joyce Digrigoli
Price: $310,000
Mortgage: $217,000
Lender: Wells Fargo
Date: 12/2/21

200 Laurel St.
Buyer: 200 Laurel LLC
Seller: Origen Lee LLC
Price: $528,000
Date: 12/28/21

515 Laurel St.
Buyer: Prassana Mahadeva +
Seller: Frank Bonnevie +
Price: $765,000
Mortgage: $295,000
Lender: Berkshire Bank
Date: 12/3/21

150 Main St.
Buyer: Clerget FT +
Seller: Portnoy Tessier FT +
Price: $600,000
Mortgage: $300,000
Lender: Lee Bank
Date: 12/20/21

2 Navin Hts.
Buyer: Elizabeth Magit +
Seller: Dean Bancroft
Price: $649,000
Mortgage: $400,000
Lender: Total Mtg Svcs
Date: 12/10/21

1610 Pleasant St.
Buyer: William Fisk
Seller: Christopher Greendale
Price: $370,000
Mortgage: $350,000
Lender: Fairway Mtg
Date: 12/13/21

339 Woodland Rd.
Buyer: General Electric Co
Seller: Karen Shaffer LT +
Price: $850,000
Date: 12/31/21

880 East St. U:200C
Buyer: Jordan Jed +
Seller: Michael Chiappone +
Price: $188,750
Mortgage: $148,750
Lender: NJ Lenders
Date: 12/7/21

770 Summer St. U:7C
Buyer: Melissa Tully
Seller: Bonnie Heller +
Price: $550,000
Mortgage: $440,000
Lender: Berkshire Bank
Date: 12/14/21

LENOX
73 Birchwood Ln.
Buyer: David Divis +
Seller: M Ann Bloch
Price: $430,000
Date: 12/6/21

33 Brunnell Ave.
Buyer: Blackwater Realty 
LLC
Seller: Carrie Pratt
Price: $360,000
Date: 12/15/21

80 Church St.
Buyer: North Sandy Brook 
LLC
Seller: 90 Church St Corp
Price: $1,250,000
Date: 12/7/21

213 East St.
Buyer: Paul Killeen +
Seller: Kierstyn Hunter +

Price: $612,500
Mortgage: $490,000
Lender: Fall River Five Cents
Date: 12/13/21

631 East St.
Buyer: Heidi Wilcox-Embree
Seller: Nanci Blackwell
Price: $490,000
Mortgage: $130,000
Lender: Lee Bank
Date: 12/17/21

11 Golden Hill Rd.
Buyer: Tracy Boehme
Seller: James Cahillane +
Price: $289,100
Mortgage: $231,280
Lender: Mtg Networks
Date: 12/31/21

18 Golden Hill Rd.
Buyer: Silvia Solano +
Seller: Patterson Jordan T +
Price: $278,000
Mortgage: $222,400
Lender: Total Mtg Svcs
Date: 12/10/21

27 Holmeswood Ter.
Buyer: Lost Keys LLC
Seller: John Willey
Price: $290,000
Date: 12/9/21

285 Main St.
Buyer: 285 Main Street 
Lenox LLC
Seller: Jenifer Picard
Price: $400,000
Date: 12/22/21

25 Pinecrest Dr.
Buyer: Nicholas Turczak +
Seller: Sossin FT +
Price: $549,900
Mortgage: $439,920
Lender: Salem Five Mtg
Date: 12/20/21

43 Pinecrest Dr.
Buyer: Richard Mackey Jr +
Seller: Matthew Lauro +
Price: $400,000
Mortgage: $320,000
Lender: Leader Bank
Date: 12/17/21

201 Richmond Mountain Rd.
Buyer: Heather Dunhill +
Seller: Weiss FT +
Price: $725,000
Mortgage: $580,000
Lender: Caliber Home
Date: 12/27/21

160 Roaring Brook Rd.
Buyer: Kyle Patzwahl
Seller: Donna Navarino
Price: $335,000
Date: 12/20/21

7 School St.
Buyer: Diane Thorson +
Seller: Joseph Lanoue +
Price: $455,000
Mortgage: $364,000
Lender: Academy Mtg
Date: 12/20/21

6 Tucker St.
Buyer: North Sandy Brook 
LLC
Seller: Nadine Atalla
Price: $300,000
Date: 12/7/21

8 Tucker St.
Buyer: 8-12 Tucker Street 
LLC
Seller: Mary Misch
Price: $675,000
Date: 12/7/21

12 Tucker St.
Buyer: 8-12 Tucker Street 
LLC
Seller: Mary Misch
Price: $675,000
Date: 12/7/21

500 Walker St.
Buyer: Benjamin Piemont +
Seller: Deanna Markham
Price: $399,000
Mortgage: $379,050
Lender: TD Bank
Date: 12/29/21

Fairwynds Dr. U:45
Buyer: Gary Schiff +
Seller: SJR 1 LLC
Price: $1,650,000
Date: 12/10/21

Golf View Dr. U:8
Buyer: Nancy Hand 
Weingard T +
Seller: Lenox Landings 
Barrington
Price: $975,000
Date: 12/9/21

89 Housatonic St. U:C
Buyer: Dorothee Stratmann
Seller: Margaret Menatti
Price: $200,000
Mortgage: $170,000
Lender: Lee Bank
Date: 12/16/21

6 Morgan Manor U:3
Buyer: Beth Grossman
Seller: John Omelenchuck +
Price: $163,000
Date: 12/6/21

11 Muirfield Dr. U:A
Buyer: Janet Wertheimer 
RET +
Seller: Harry Jaroslaw +
Price: $790,000
Mortgage: $250,000
Lender: Cross Country Mtg
Date: 12/17/21

55 Pittsfield Rd. U:10
Buyer: Fly N Objects 
Hldg Co
Seller: Lenox Commons 
Hldg LLC
Price: $640,000
Mortgage: $320,000
Lender: Adams Community
Date: 12/10/21

55 Pittsfield Rd. U:5
Buyer: Oar Realty LLC
Seller: Lenox Commons 
Hldg Co
Price: $495,000
Mortgage: $427,500
Lender: Lee Bank
Date: 12/10/21

260 Pittsfield Rd. U:B2
Buyer: Maria Kasseka
Seller: A&Susan Teller T +
Price: $95,000
Mortgage: $90,250
Lender: Lee Bank
Date: 12/17/21

260 Pittsfield Rd. U:D10
Buyer: James Messina Jr
Seller: Ronnie Gordon 
2013 T +
Price: $120,000
Date: 12/28/21

260 Pittsfield Rd. U:D3
Buyer: Joseph Kamienski
Seller: Robert George +
Price: $115,000
Mortgage: $111,550
Lender: Greylock FCU
Date: 12/17/21

260 Pittsfield Rd. U:F15
Buyer: Dennis Kudriashov +
Seller: Lea Witkowski-Tal
Price: $120,000
Date: 12/29/21

MONTEREY
18 & 32 Camp Half Moon Rd.
Buyer: Kimama RE LLC
Seller: Half Moon Camps Inc
Price: $1,500,000
Mortgage: $2,400,000
Lender: Dime Bank
Date: 12/16/21

19 Laurel Banks
Buyer: Jeff Pelz +
Seller: Philip Schoch +
Price: $480,000
Date: 12/9/21

Main Rd.
Buyer: John Makuc +
Seller: Barbara Parker
Price: $175,000
Date: 12/29/21

continued on next page
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Jim’s Lawn Care
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REAL estate
continued from page 19

112 Tyringham Rd.
Buyer: Tryon Realty LLC
Seller: Malcolm Goodman +
Price: $207,000
Date: 12/1/21

MOUNT
WASHINGTON

32 East St.
Buyer: Thomas Clapp
Seller: Madeleine Lorch-
Tramm
Price: $420,000
Date: 12/3/21

NEW
MARLBORO

Adsit Crosby Rd.
Buyer: Jonathan Lee
Seller: J Pierre Duhon +
Price: $242,500
Mortgage: $320,000
Lender: Adams Community
Date: 12/23/21

2318 Canaan Southfi eld Rd.
Buyer: Camille Breskin
Seller: Joan Hulett
Price: $425,000
Date: 12/17/21

Clayton Mill River Rd.
Buyer: Peter Gill
Seller: Rosenstein FT +
Price: $195,000
Date: 12/15/21

79 Clayton Mill River Rd.
Buyer: Todd Wilson +
Seller: John Weinstein +
Price: $367,000
Date: 12/3/21

114 Downs Rd.
Buyer: RER NT +
Seller: Gayle Nordt +
Price: $899,800
Date: 12/13/21

105 Knight Rd.
Buyer: David Pearson +
Seller: Robert Magill +
Price: $310,000
Mortgage: $248,000
Lender: Adams Community
Date: 12/1/21

Konkapot Rd. Lot 1
Buyer: Mark Mahaney +
Seller: Grassmarket LLC
Price: $465,000
Date: 12/15/21

Konkapot Rd. Lot 2
Buyer: Mark Mahaney +
Seller: Grassmarket LLC
Price: $465,000
Date: 12/15/21

312 Norfolk Rd.
Buyer: Ellen Jacob  +
Seller: James Hanson
Price: $755,000
Date: 12/3/21

55 Stratford Rd.
Buyer: Adam Green RET +
Seller: Harvey Rubin
Price: $1,600,000
Mortgage: $1,048,000
Lender: Morgan Stanley
Date: 12/15/21

NORTH ADAMS
48-52 Ashland St
Buyer: Agron Bicaj
Seller: Very Good 
Properties LLC
Price: $220,000
Date: 12/21/21

16 Barth St.
Buyer: Tamir Novotny +
Seller: Paul Renaud
Price: $345,000
Mortgage: $100,000
Lender: Adams Community
Date: 12/1/21

133-143 Beaver St.
Buyer: ESP Realty Holdings
Seller: Charles Swabey
Price: $344,000
Mortgage: $275,200
Lender: Adams Community
Date: 12/6/21

89 Chestnut St.
Buyer: Ashley Welch +
Seller: Very Good 
Properties LLC
Price: $198,500
Mortgage: $141,812
Lender: Wells Fargo
Date: 12/21/21

396 E Main St.
Buyer: Eric Wallen
Seller: Tansley Dunn

Price: $89,000
Mortgage: $100,000
Lender: Wendy Mckee
Date: 12/2/21

440 E Main St.
Buyer: Sandra Sorel
Seller: Magaly Hazoury
Price: $163,500
Mortgage: $160,538
Lender: Academy Mtg
Date: 12/17/21

5 Eagle St.
Buyer: Impactful Art 
Factory LLC
Seller: Mark Moulton +
Price: $200,000
Date: 12/22/21

27 Eagle St.
Buyer: Catherine Cusak
Seller: 27 Eagle Street LLC
Price: $292,500
Date: 12/13/21

40 Main St.
Buyer: NA Hotel LLC
Seller: North Adams 
Hospitality
Price: $4,450,000
Mortgage: $7,750,000
Lender: MountainOne
Date: 12/10/21

81-91 Main St.
Buyer: PKC Capital LLC
Seller: 85 Main Street NT +
Price: $1,650,000
Mortgage: $1,237,500
Lender: MountainOne
Date: 12/15/21

90 Main St.
Buyer: Ginko On Main 
Street LLC
Seller: TD Bank NA
Price: $600,000
Date: 12/9/21

117 Main St.
Buyer: Impactful Art 
Factory LLC
Seller: Mark Moulton +
Price: $200,000
Date: 12/22/21

134 Meadow St.
Buyer: Steven Perez
Seller: Jeff Wood
Price: $159,000
Mortgage: $156,120
Lender: Academy Mtg
Date: 12/2/21

71 N Holden St.
Buyer: Berkshire 1 LLC
Seller: Jeff Lebar
Price: $130,000
Mortgage: $145,000
Lender: T4 Lending
Date: 12/2/21

48 Porter St.
Buyer: Sandra Thomas
Seller: Annelise Aurillo
Price: $234,000
Mortgage: $187,2
Lender: Greylock FCU
Date: 12/15/21

36 Richview Ave.
Buyer: Amber Mitchell
Seller: Amanda Sheldon
Price: $189,900
Mortgage: $184,203
Lender: Rocket Mtg
Date: 12/30/21

310 State St.
Buyer: 310 State Street LLC
Seller: CCP Realty LLC
Price: $255,000
Mortgage: $204,000
Lender: Adams Community
Date: 12/16/21

131 Woodlawn Ave.
Buyer: Abishour Equities LLC
Seller: US Bank NA Tr
Price: $95,000
Date: 12/30/21

751 Mohawk Trail U:1D
Buyer: Warren Delmolino +
Seller: Brian Allard +
Price: $225,900
Mortgage: $200,000
Lender: Greylock FCU
Date: 12/7/21

OTIS
55 Fern Dr.
Buyer: Brenton Greer +
Seller: Barbara Salwocki
Price: $922,500
Date: 12/13/21

71 Flint Ln.
Buyer: Robyn Speak-Walsh
Seller: Linda Ahearn +
Price: $525,000
Date: 12/8/21

64 Phelps Rd.

Buyer: Quentin Finn +
Seller: Lisa Boulay
Price: $245,000
Mortgage: $122,500
Lender: Adams Community
Date: 12/9/21

10 S Gate Island Rd.
Buyer: Jed Fink +
Seller: Edward Jones Jr +
Price: $601,000
Mortgage: $480,800
Lender: Adams Community
Date: 12/15/21

121 Sequena Dr.
Buyer: Sequena Partners NT +
Seller: Janet Lazrow
Price: $465,000
Date: 12/17/21

Tamarack Trail Lot 167
Buyer: Mark Gilbert +
Seller: Ilisa Sulner 2013 
RET +
Price: $700,000
Date: 12/15/21

325 Tamarack Trail U:168
Buyer: Mark Gilbert +
Seller: Ilisa Sulner 2013 
RET +
Price: $700,000
Date: 12/15/21

PERU
46 E Windsor Rd.
Buyer: Samson Larimore +
Seller: Judith Stergis
Price: $209,900
Mortgage: $206,097
Lender: Rocket Mtg
Date: 12/20/21

3 Orpin Rd.
Buyer: Cara Becker
Seller: Sara Adams
Price: $170,000
Mortgage: $130,000
Lender: Pittsfi eld Coop
Date: 12/17/21

PITTSFIELD
23 Adam St.
Buyer: Mohammed Islam
Seller: Clifford Michaels +
Price: $219,000
Mortgage: $175,200
Lender: Adams Community
Date: 12/13/21

8 Adelaide Ave.
Buyer: Kierstan Blanco
Seller: Chaula Hopefi sher
Price: $295,000
Mortgage: $200,000
Lender: Greylock FCU
Date: 12/3/21

80 Adelaide Ave.
Buyer: Paula Walczyk +
Seller: Kirk Bromley +
Price: $189,000
Date: 12/1/21

28 Adell St.
Buyer: Frank Dawedeit
Seller: Jary Turrell +
Price: $204,000
Date: 12/13/21

132 Appleton Ave.
Buyer: Wylie Goodman
Seller: Kimberlee Olson
Price: $293,500
Mortgage: $278,825
Lender: Academy Mtg
Date: 12/16/21

31 Bryant St.
Buyer: Scott Schmidt +
Seller: Sean Klink +
Price: $223,000
Mortgage: $200,700
Lender: Fairway Mtg
Date: 12/1/21

63 Cambridge Ave.
Buyer: Michael Sohl
Seller: John Koosman-Mensah
Price: $268,000
Mortgage: $214,400
Lender: Supreme Lending
Date: 12/8/21

38 Churchill St.
Buyer: Debra Toole +
Seller: Joseph Riello +
Price: $230,000
Mortgage: $184,000
Lender: Adams Community
Date: 12/3/21

64 Concord Pkwy.
Buyer: Benjamin Wax +
Seller: Devenie Cloran
Price: $288,000
Mortgage: $100,000
Lender: Greylock FCU
Date: 12/17/21

49 Crane Ave.
Buyer: Melissa Letalien

Seller: Stephen Flossic +
Price: $225,000
Mortgage: $220,924
Lender: Academy Mtg
Date: 12/10/21

120 Crofut St.
Buyer: Matthew Mccusker
Seller: Charles Bolster Jr
Price: $840,000
Mortgage: $546,000
Lender: United Wholesale
Date: 12/30/21

56 Crystal St.
Buyer: Renee Yanke
Seller: Kimberly Sawyer-
Wheeler +
Price: $250,000
Mortgage: $245,471
Lender: Academy Mtg
Date: 12/21/21

23 Curtis Ter.
Buyer: Pittsfi eld Prop 
Group LLC
Seller: Ekarin Fuentes
Price: $150,000
Date: 12/3/21

63 Dalton Ave.
Buyer: Jeffrey Manion
Seller: James Dowling
Price: $140,000
Mortgage: $112,000
Lender: Adams Community
Date: 12/16/21

195 Dalton Ave.
Buyer: Katherine Bierwas
Seller: Helen Keane
Price: $230,000
Mortgage: $200,000
Lender: Lee Bank
Date: 12/23/21

172 Dalton Division Rd.
Buyer: Alexander Boyer +
Seller: Edwin Metivier
Price: $200,000
Mortgage: $190,000
Lender: Academy Mtg
Date: 12/30/21

76 Dartmouth St.
Buyer: Jacob Danylieko +
Seller: Scelsi Andrew Est +
Price: $225,000
Mortgage: $225,000
Lender: Adams Community
Date: 12/7/21

16 Dexter St.
Buyer: Rebecca Ohm
Seller: T&E RE 
Transactions LLC
Price: $249,000
Mortgage: $199,900
Lender: Lee Bank
Date: 12/2/21

42 Dutchess Ave.
Buyer: Leah Brown
Seller: Scapin Lena Est +
Price: $235,000
Mortgage: $199,750
Lender: Adams Community
Date: 12/29/21

494 E New Lenox Rd.
Buyer: Lyndsey Miller
Seller: John Wallace
Price: $200,000
Mortgage: $194,000
Lender: Academy Mtg
Date: 12/22/21

14 Edward Ave.
Buyer: Mary Bolduc +
Seller: Deborah Ortega
Price: $215,000
Mortgage: $165,000
Lender: Greylock FCU
Date: 12/28/21

52 Elberon Ave.
Buyer: Robert Mozzi +
Seller: Melissa Rocklin
Price: $220,000
Date: 12/2/21

168-174 Elm St.
Buyer: ST Petersburg NT +
Seller: Ferris RT +
Price: $335,000
Date: 12/15/21

421 Fenn St.
Buyer: Pipers Realty Hldg 
Seller: Passardi Floyd Est +
Price: $310,000
Mortgage: $500,000
Lender: Floyd Passardi
Date: 12/30/21

129 Francis Ave.
Buyer: Pipers Realty Hldg 
Seller: Passardi Floyd Est +
Price: $310,000
Mortgage: $500,000
Lender: Floyd Passardi
Date: 12/30/21

135 Francis Ave.
Buyer: Pipers Realty Hldg
Seller: Passardi Floyd Est +
Price: $310,000

Mortgage: $500,000
Lender: Floyd Passardi
Date: 12/30/21

9 Giovina Dr.
Buyer: Jitendra Patel +
Seller: Rina Shah
Price: $442,000
Mortgage: $353,600
Lender: Greylock FCU
Date: 12/14/21

7 Goodrich St.
Buyer: Angel Espinoza-
Jiminez
Seller: Laura Hazen
Price: $220,000
Mortgage: $176,000
Lender: Greylock FCU
Date: 12/15/21

87 Greenwich St.
Buyer: David Wheeler
Seller: Matthew Fiero +
Price: $258,500
Mortgage: $206,800
Lender: Greylock FCU
Date: 12/21/21

96 Harryel St.
Buyer: Stephen Keith +
Seller: Marion Rutledge
Price: $305,000
Date: 12/15/21

49 Imperial Ave.
Buyer: Jeffrey Barcus +
Seller: Pierce Karen Est +
Price: $221,000
Mortgage: $176,800
Lender: Greylock FCU
Date: 12/22/21

90 John St.
Buyer: James Stockley 3rd
Seller: James Stockley 
Jr NT +
Price: $140,000
Mortgage: $140,000
Lender: James Stockley
Date: 12/30/21

8 Kenilworth St.
Buyer: Deborah Shriber +
Seller: Walter Cooper +
Price: $549,000
Mortgage: $439,200
Lender: Greylock FCU
Date: 12/3/21

163 King St.
Buyer: Carl Zurrin +
Seller: Bateman Betty Est +
Price: $179,900
Mortgage: $169,900
Lender: Greylock FCU
Date: 12/3/21

22 Knox St.
Buyer: Nicole Paris
Seller: Choiniere Peter Est +
Price: $212,400
Mortgage: $208,552
Lender: Academy Mtg
Date: 12/22/21

16 Lanckton Ct.
Buyer: Pipers Realty Hldg 
Seller: Passardi Warehouse 
LLC
Price: $19,000
Mortgage: $500,000
Lender: Floyd Passardi
Date: 12/340/21

90 Lincoln St
Buyer: Francisca Ynoa
Seller: Eugene Campbell +
Price: $129,000
Mortgage: $96,750
Lender: NE Regional Mtg
Date: 12/31/21

19 Livingston Ave.
Buyer: Robert Lincourt
Seller: Jaimee Christinat +
Price: $252,000
Date: 12/20/21

75 Livingston Ave.
Buyer: David Shaw
Seller: Stephen Sondrini +
Price: $324,500
Mortgage: $259,600
Lender: Berkshire Bank
Date: 12/20/21

36 Lucia Dr.
Buyer: Paige Lovellette
Seller: Shaun Reagan
Price: $350,000
Mortgage: $280,000
Lender: Greylock FCU
Date: 12/20/21

122 Madison Ave.
Buyer: Dino Errichetto Sr +
Seller: Anthony Cimini
Price: $95,000
Mortgage: $96,000
Lender: Greylock FCU
Date: 12/30/21

80 Maplewood Ave.
Buyer: Virginia Pineda
Seller: Ola Gillyard-Davis
Price: $136,000
Mortgage: $129,200
Lender: Greylock FCU
Date: 12/22/21

24 Marlboro Dr.
Buyer: Kodey White +
Seller: William Keegan 
2011 RET +
Price: $169,900
Mortgage: $161,405
Lender: Academy Mtg
Date: 12/29/21

21 Milan St.
Buyer: Jonah Schichtl
Seller: Leah Brown
Price: $150,000
Mortgage: $147,283
Lender: Academy Mtg
Date: 12/29/21

148 Mill St.
Buyer: 157 Seymour Street 
LLC
Seller: Louis Costi +
Price: $125,000
Date: 12/29/21

1044 North St.
Buyer: Jerrie Peaslee
Seller: Shawna Gregory 
RET +
Price: $188,000
Mortgage: $175,500
Lender: Greylock FCU
Date: 12/2/21

45 Nottingham Dr.
Buyer: Justin Burdick +
Seller: Eleanor Pannesco +
Price: $365,000
Mortgage: $285,000
Lender: MountainOne
Date: 12/3/21

60 Nottingham Dr.
Buyer: Edna Kellogg RET +
Seller: Messina Michael Est +
Price: $340,000
Date: 12/22/21

32 Oak Hill Rd.
Buyer: Evan Champagne
Seller: Paul Trembley +
Price: $239,900
Mortgage: $219,900
Lender: Greylock FCU
Date: 12/20/21

78 Oakhurst Ave.
Buyer: Daniel Leary Jr +
Seller: Joanne Howard
Price: $245,000
Mortgage: $196,000
Lender: Adams Community
Date: 12/1/21

31 Ora Dr.
Buyer: Jose Rias-Matos +
Seller: Matthew Bainbridge
Price: $250,000
Mortgage: $237,500
Lender: Greylock FCU
Date: 12/17/21

14 Pacifi c St.
Buyer: Matthew Gentile
Seller: Wood Bruce Est +
Price: $75,000
Mortgage: $72,000
Lender: Greylock FCU
Date: 12/21/21

45 Patricia Ave.
Buyer: Cassidy Brewer +
Seller: Nora Maher
Price: $180,000
Mortgage: $162,000
Lender: Greylock FCU
Date: 12/10/21

40 Pembroke Ave.
Buyer: Jaclyn Alibozek
Seller: Louis Chamberlain +
Price: $221,000
Mortgage: $176,800
Lender: Greylock FCU
Date: 12/21/21

138 Pine Grove Dr.
Buyer: Michael Sohl
Seller: Lindsey Jenschke
Price: $338,000
Mortgage: $270,400
Lender: Supreme Lending
Date: 12/8/21

52 Pomeroy Ave.
Buyer: Thomas Stanga +
Seller: Friderika Reif-Small
Price: $285,000
Date: 12/23/21

30 Putnam Ave.
Buyer: RT Homes LLC
Seller: Putnam Ave 30 T +
Price: $299,000
Mortgage: $269,100
Lender: Misc other
Date: 12/24/21

120 Richard Dr.
Buyer: Steven Weitzler +
Seller: Leonard Madzy T +
Price: $349,900
Date: 12/17/21

20 Roselyn Dr.
Buyer: Ceclia Harris
Seller: Christine Martin
Price: $330,000
Mortgage: $297,000
Lender: Greylock FCU
Date: 12/21/21

193 S Mountain Rd.
Buyer: Jesse Polo +
Seller: Andre Huppe +
Price: $275,500
Mortgage: $220,000
Lender: Lee Bank
Date: 12/17/21

85 S Onota St.
Buyer: Crescent Bldg LLC
Seller: Sub Zero Hldg 
Co Inc
Price: $912,924
Mortgage: $225,000
Lender: Subzero Hldg
Date: 12/23/21

40 State St.
Buyer: CA Cheyenne-
Rindge +
Seller: Thomas Weston
Price: $229,000
Mortgage: $206,100
Lender: Academy Mtg
Date: 12/20/21

50 Stonehenge Rd.
Buyer: Susan Hillebrand +
Seller: Cohen FT +
Price: $600,000
Mortgage: $300,000
Lender: Greylock FCU
Date: 12/17/21

140 Summer St.
Buyer: Sandra Rodriguez
Seller: Dean Eksuzian +
Price: $183,375
Mortgage: $184,500
Lender: Greylock FCU
Date: 12/20/21

36 Tamarack Rd.
Buyer: Timothy Hannigan +
Seller: Anne Rolland +
Price: $260,000
Mortgage: $234,000
Lender: LoanDepot.com
Date: 12/22/21

16 Thomas Rd.
Buyer: Jennifer Jones +
Seller: Goodman MA 
House T +
Price: $819,000
Mortgage: $655,200
Lender: Wells Fargo
Date: 12/23/21

711 Tyler St.
Buyer: Sonal Patel LLC
Seller: Cheshire Green LLC
Price: $700,000
Mortgage: $560,000
Lender: Rockland Tr Co
Date: 12/10/21

729-731 Tyler St.
Buyer: Sonal Patel LLC
Seller: Cheshire Green LLC
Price: $700,000
Date: 12/10/21

37 W Union St.
Buyer: James Stockley 3rd
Seller: James Stockley 
Jr NT +
Price: $115,000
Mortgage: $115,000
Lender: James Stockley
Date: 12/30/21

3 Walden Ln.
Buyer: Holly Shaker
Seller: Barbara Homich +
Price: $270,000
Date: 12/15/21

51 Walden Ln.
Buyer: Jeffrey Zarek +
Seller: FT Feldsine RET 
2011 +
Price: $325,500
Date: 12/3/21

28 Weller Ave.
Buyer: Jason Keller
Seller: Richard Sands
Price: $169,800
Mortgage: $161,310
Lender: Academy Mtg
Date: 12/28/21

69 Wellington Ave.
Buyer: Douglas Brodeur Jr +
Seller: Jennifer Cullen
Price: $165,000
Mortgage: $148,500
Lender: Greylock FCU
Date: 12/13/21

857 West St.
Buyer: Erin Bristol
Seller: Mark Mandell
Price: $135,000
Date: 12/31/21

12 Whitehead Pl.
Buyer: Joel Bergeland +
Seller: David Morrison
Price: $310,000
Mortgage: $248,000
Lender: Greylock FCU
Date: 12/8/21

318 Williams St.
Buyer: Keith Long +
Seller: Edward Cook 3rd +
Price: $570,000
Date: 12/16/21

176 Windsor Ave.
Buyer: John Philp
Seller: David Diederich +
Price: $249,900
Date: 12/6/21

1 Colt Rd. U:6
Buyer: Evan Berkowitz
Seller: Levine Jonathan Est +
Price: $143,000
Mortgage: $121,550
Lender: Leader Bank
Date: 12/28/21

Greendale Ave. U:51
Buyer: Annemarie 
Mccormack
Seller: Eem Holdings LLC
Price: $157,255
Mortgage: $152,538
Lender: Adams Community
Date: 12/23/21

71 S Church St. U:S201
Buyer: Michael Menard +
Seller: Houston Paul Est +
Price: $299,000
Date: 12/15/21

Woodstream Dr. U:6
Buyer: Benjamin Miller
Seller: Sondrini Donald Est +
Price: $190,000
Mortgage: $152,000
Lender: Greylock FCU
Date: 12/9/21

RICHMOND
198 Dublin Rd.
Buyer: Scenic Route LLC
Seller: Judith Lamke
Price: $320,000
Date: 12/6/21

140 Lenox Branch Rd.
Buyer: Kristopher Gosselin +
Seller: Henry Frankowski
Price: $674,000

Mortgage: $539,200
Lender: NBKC Bank
Date: 12/28/21

60 Patton Rd.
Buyer: Timothy Bell +
Seller: Solomon FT +
Price: $1,750,000
Mortgage: $750,000
Lender: Raymond James Bk
Date: 12/2/21

229 West Rd.
Buyer: Daniel Ripp +
Seller: Barbara Herzberg 
NT +
Price: $1,214,300
Date: 12/30/21

311 Yokun Rd.
Buyer: Daveen Litwin +
Seller: Casey Mahoney FT +
Price: $435,000
Date: 12/8/21

SANDISFIELD
370 Deer Run
Buyer: Maura Singer 
Williams LT +
Seller: Igor Berishev
Price: $410,000
Date: 12/16/21

60 New Hartford Rd.
Buyer: Demetria White
Seller: Jeffrey Inkwon-Lee
Price: $475,000
Mortgage: $340,000
Lender: US Bank NA
Date: 12/23/21

Prock Hill Rd.
Buyer: Peter Shea +
Seller: Charles Ledoux +
Price: $85,750
Mortgage: $60,000
Lender: Farm Credit East
Date: 12/3/21

53 Rood Hill Rd.
Buyer: Michael Salame +
Seller: Burtis Herbert Est +
Price: $597,000
Date: 12/17/21

Route 57
Buyer: Mary Crittendon +
Seller: Wolfgang Taylor +
Price: $195,000
Date: 12/3/21

SHEFFIELD
169 Ashley Falls Rd.
Buyer: Robert Modica
Seller: Fitch NT +
Price: $515,000
Date: 12/10/21

23 Elm Ct.
Buyer: Peter Redell +
Seller: Wendy Hall +
Price: $675,000
Mortgage: $540,000
Lender: Adams Community
Date: 12/6/21

254 S Undermountain Rd.
Buyer: Jennifer Minadeo
Seller: U Bank NA Tr
Price: $360,000
Date: 12/1/21

305 S Undermountain Rd.
Buyer: Andrew Baroody +
Seller: Richard Wessler +
Price: $560,000
Mortgage: $448,000
Lender: Salisbury B&T
Date: 12/10/21

271 Salisbury Rd.
Buyer: Dylan Reeves +
Seller: Sorab Wadia
Price: $465,000
Date: 12/1/21

535 Sheffi eld Egremont Rd.
Buyer: 535 Sheffi eld RET +
Seller: Matthew Friedman +
Price: $3,800,000
Mortgage: $2,280,000
Lender: First Republic
Date: 12/3/21

200 Water Farm Rd.
Buyer: Adan Canizales-
Muller +
Seller: Martin Ruthe Est +
Price: $1,050,000
Date: 12/10/21

18 Weidmar Ter.
Buyer: Abigail Rossi
Seller: David Whiteback +
Price: $100,000
Mortgage: $95,000
Lender: Salisbury B&T
Date: 12/24/21

151 West Rd.
Buyer: Honour IRT +
Seller: Tammy Pipa
Price: $329,000
Date: 12/17/21

STOCKBRIDGE
28 Beachwood Dr.
Buyer: Stephen Harvey +
Seller: Gregg Wellenkamp
Price: $845,000
Mortgage: $595,000
Lender: Salisbury B&T
Date: 12/28/21

24 Glendale Rd.
Buyer: Daniel Lewis Sr +
Seller: Tracy Jagocki
Price: $250,000
Mortgage: $405,000
Lender: Greylock FCU
Date: 12/31/21

Buying or
selling we offer
a team to trust

Call Today (413) 528-4423
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Berkshire County real estate transfers

BY JOHN TOWNES
An unusual lottery is currently underway with the prize being the 

opportunity for a first-time homebuyer to purchase a Becket house 
on 2.9 acres at the below-market-rate price of $250,000.

The lottery is being conducted by Construct Inc., a nonprofit pro-
vider of affordable housing and supportive services, in partnership 
with the town of Becket.

The property at 2442 Main St. 
is about three miles from the town 
center of Becket and 20 minutes to 
downtown Pittsfield.

The main floor of the 1,344-square-
foot house includes three bedrooms 
and two bathrooms. It has new sep-
tic, plumbing and heating systems, 
as well as new wiring, floors and 
windows. The kitchen has a range 
and microwave, all new fixtures 
and cabinets, and a new refrigera-
tor. The ground level is a plumbed, 
unfinished, full walk-out basement.

The lottery is open to first-time 
homebuyers who earn 80 percent or 
less of the area’s median income. 
This ranges from $47,150 for a 
single person to $60,600 for a family 
of three to $78,100 for a family of 
six. Their current total household 
assets cannot exceed $75,000.

They must also be pre-approved 
for a mortgage to enter the lottery, 
and must use the house as a primary 
residence if they win.

The lottery opened on Feb. 1, and 
Construct will accept applications 
until April 1, with the drawing to 
take place April 5.

The property is designated as af-
fordable. The deed will be restricted 
so that the new owner can make a return on the investment if they 
sell it at some point while keeping it in the affordable category.

“At first blush, $250,000 may not sound like affordable hous-
ing,” said Jane Ralph, executive director of Great Barrington-based 
Construct. “However, we encourage those who think they cannot 
afford it to consider it. When compared to the cost of renting, it can 
be less than what a family might be paying now. And eligible buyers 
can qualify for special programs that offer very favorable interest 
rates and terms. It’s also an opportunity for a working family to gain 
equity in a home.”

She suggested that anyone interested in participating in the lot-
tery visit a page about it on Construct’s website (Constructinc.org).

Strategy to fight blight
The lottery is being conducted through a program of the Mas-

sachusetts Attorney General’s Office, the Neighborhood Renewal 
Division. It is designed to provide an alternative strategy to refurbish 
blighted or abandoned properties.

Properties that are identified by a municipality as abandoned or 

blighted can be referred to the program. The owners are contacted and 
requested to bring the property up to the state Sanitary Code standards.

If owners are unable to afford it, or are unwilling, the property can 
be referred to the appropriate court and be placed under an appointed 
receivership who act as agents for the court. Qualified individuals, 
for-profit developers or nonprofit organizations can be designated 

as receivers,
While the owner retains title to 

the property, the receiver places 
a lien on it and is responsible for 
bringing it up to code. At the end 
of the receivership, the owner can 
reimburse the costs to clear the lien. 
If not, the receiver can place it into 
foreclosure and sell it at auction.

Ralph explained that Construct, 
which develops affordable housing 
among its services, had previously 
applied for and received status as 
an eligible receiver as an option.

She said the idea for conduct-
ing a lottery took shape around 
the specific circumstances of the 
Becket property.

“Becket had this property as a 
candidate for receivership, and the 
court let them know that we are an 
eligible receiver,” she said. “The 
town approached us, and we worked 
together to initiate this lottery.”

She added that one of the factors 
that made this feasible was that the 
owner of the house was deceased, 
so there was no issue regarding 
ownership.

“The opportunity to do this came 
up because of the circumstances,” 
said Ralph. “But it could also be a 
model of one strategy that can help 

to address the affordable housing problem.”
Construct covered the bulk of the $280,000 renovation costs with 

financing from Lee Bank. Becket also covered $92,544 through a 
state Housing Choice Small Town Grant. The town’s Community 
Preservation Committee also contributed $25,000.

Ralph explained that, with the grants, it was possible to sell the 
house for less than the total cost of renovation, while fully reimburs-
ing Construct. “It will make us whole, and will also provide a small 
amount to finance similar potential projects in the future,” she said.

She noted that affordability is not one of the criteria of the Neigh-
borhood Renewal Division. Receivers, she said, are usually private 
developers.

However, she added, this system represents an additional potential 
strategy to provide much-needed affordable housing in the Berkshires.

“There are numerous abandoned or blighted properties throughout 
the county that could be used to provide decent affordable housing, 
rather than simply being put up for auction,” Ralph said. “It could 
be especially beneficial for smaller rural towns where it is difficult 
to build affordable housing.”u

27 Glendale Rd.
Buyer: Lucy Flesch
Seller: Catherine Tower
Price: $372,000
Mortgage: $297,600
Lender: Adams Community
Date: 12/23/21

12 Larrywaug Cross Rd.
Buyer: Dean Cimini +
Seller: Alexander Brown
Price: $390,000
Mortgage: $292,500
Lender: Adams Community
Date: 12/2/21

3 Westdale Rd.
Buyer: Jonathan Jassy +
Seller: Annbeth Katz 
Res T +
Price: $1,702,000
Mortgage: $1,531,629
Lender: Rocket Mtg
Date: 12/21/21

TYRINGHAM
3 Cooper Town Rd.
Buyer: GC Troiano 2021 T +
Seller: Yathrib Ltd
Price: $950,000
Date: 12/29/21

WEST
STOCKBRIDGE

12 Austerlitz Rd.
Buyer: Catherine Lang +
Seller: Marion Loeb T +
Price: $670,000
Date: 12/8/21

Baker St.
Buyer: David Jadow
Seller: Richard Hawkey +
Price: $245,000
Date: 12/21/21

Iron Ore Rd. Lot 2
Buyer: Dennis Lamke +
Seller: Kelly Kaiser RET +
Price: $95,000
Date: 12/10/21

40 W Alford Rd.
Buyer: Scott Secrest
Seller: Res Realty LLC +
Price: $235,000
Mortgage: $176,250
Lender: Adams Community
Date: 12/7/21

W Center Rd.
Buyer: 119 West Center 
Road LLC
Seller: Tamari NT +
Price: $352,500
Date: 12/7/21

WILLIAMSTOWN
Bee Hill Rd.
Buyer: Benjamin Svenson
Seller: John Paddock +
Price: $500,000
Date: 12/7/21

51 Bulkley St.
Buyer: Phillip Herrick Jr +
Seller: David Chenail +
Price: $515,000
Date: 12/1/21

93 Candlewood Dr.
Buyer: Brian Florence +
Seller: Peter Harrison T +

Price: $265,000
Mortgage: $212,000
Lender: First Citizens CU
Date: 12/29/21

1521 Green River Rd.
Buyer: Daryle Bost +
Seller: Frederick Griem-
Ley
Price: $385,000
Mortgage: $308,000
Lender: Adams Community
Date: 12/20/21

20 Mccauley Ln.
Buyer: Mara Riemer-
Goldstein +
Seller: Jodi Joseph
Price: $322,500
Date: 12/3/21

24 Mountain View St.
Buyer: Jonathan Patten +
Seller: Gregory King +
Price: $250,000
Mortgage: $252,525
Lender: Adams Community
Date: 12/21/21

152 New Ashford Rd.
Buyer: Linwood Rhodes Jr
Seller: Gail Kapiloff
Price: $141,667
Date: 12/27/21

224 Pine Cobble Rd.
Buyer: Williams College
Seller: Katherine Wachala
Price: $498,750
Date: 12/16/21

253 Sand Springs Rd.
Buyer: Dana Maddox +
Seller: Dawn Randall
Price: $174,200
Date: 12/28/21

677 Simonds Rd.
Buyer: Legend Interests 
Inc
Seller: NXM LLC
Price: $850,000
Date: 12/10/21

1-5 Sweet Farm Rd.
Buyer: Mary Marcel
Seller: Berkshire Properties 
Inc
Price: $165,000
Mortgage: $115,500
Lender: Adams Community
Date: 12/15/21

WINDSOR
251 Bates Rd.
Buyer: 251 Bates NT +
Seller: Harold Dupee Jr
Price: $145,000
Date: 12/7/21

1523 North St.
Buyer: Michael Dubuque +
Seller: Joseph Collins +
Price: $376,000
Mortgage: $296,000
Lender: Greenfield Svgs
Date: 12/30/21

11 Windigo Rd.
Buyer: Kelly Sparling-
Albrecht +
Seller: Joshua Paradise +
Price: $485,000
Mortgage: $335,000
Lender: HarborOne Mtg
Date: 12/31/21

u

Construct Inc., town of Becket team up on house-sale lottery

Through a state program designed to address blighted or abandoned proper-
ties, Construct Inc. and the town of Becket have teamed up to renovate this 
1,344-square-foot house. They are now accepting applications from income-
eligible individuals and families for a lottery that will award the winner an 
opportunity to purchase the property at the below-market price of $250,000.

www.leebank.com   |   GREAT BARRINGTON   |   STOCKBRIDGE   |   LEE   |   PITTSFIELD   |   LENOX   |   413-243-0117

community
it’s our inspiration
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people on the move
Greylock  Federa l 

Credit Union has pro-
moted Kaci Nowicki to 
assistant vice president, 
residential lending. In 
her new role, Nowicki 
manages the mortgage 
closing and processing 
groups. She started her 
banking career as a teller 
at an area bank and joined 
Greylock Federal in 2013 
as a mortgage closer.

Berksh i re  Money 
Management (BMM) 
has welcomed Kameron 
Spaulding as the fi rm’s 
marketing specialist. 
Spaulding brings more 
than 10 years of marketing 
experience to the newly 
established role, in which 
he will assist Director of 
Community Develop-
ment Nichole Dupont 

in all aspects of BMM’s marketing operations. 
Spaulding has worked as an editor for several 
local and regional publications and also served 
as the executive director of the Lenox Chamber 
of Commerce for three years. Since then, he has 
established himself as an independent marketing 
and public relations consultant, helping busi-
nesses around the Northeast develop new digital 
and traditional marketing strategies. Within the 
Berkshire community, Spaulding has served on 
several elected boards in Lenox, including as chair 
of the Lenox Planning Board.

Allison Murphy, FNP, 
has joined Southwestern 
Vermont Medical Center 
(SVMC) Orthopedics and 
Dartmouth-Hitchcock 
Putnam Physicians. Mur-
phy has worked at SVMC 
since 2010. She started as 
a unit coordinator on the 
hospital’s inpatient units 
and went on to become 
a medical-surgical nurse 

and an operating room nurse.

Norman Rockwell Museum (NRM) has an-
nounced the recent addition of new executive 
positions, along with other staff changes and 
appointments. Joining the leadership team is Sue 
Elliott, appointed to the newly created position of 
chief audience offi cer, where she will oversee the 
new Audience Engagement division. Elliott joins 
the museum from her position as the inaugural 
director of the Tanglewood Learning Institute at 
the Boston Symphony Orchestra. Prior to joining 
the BSO in 2018, she launched and led the world’s 
fi rst online professional development, certifi cate, 
and accreditation program for private music teach-
ers around the world at the Royal Conservatory of 
Music in Canada. As chief audience offi cer, Elliott 
will work with curatorial, digital, visitor and edu-
cation teams, and local, national and international 
collaborators to transform the way in which the 
museum creates programming that engages people 
of all ages through in-person and online activities 
and events. The new Audience Engagement divi-
sion will incorporate and build on the work that 
Rich Bradway has led for six years as director of 
digital learning and engagement. Bradway’s role 
will expand to that of digital innovation offi cer. 
This larger, dedicated digital arm of the museum 
will incorporate additional technology, data and 
digital production support. Along with Elliott, 
recent appointments include Alyssa Blumenthal, 
the new director of public operations and visitor 
engagement; Chris Kupernik, director of facilities 
and safety; and Laurie Tang, executive assistant to 
the director/CEO. In her role as director of public 
operations and visitor engagement, Blumenthal 
leads the NRM’s efforts to deliver an exceptional 
level of guest service, supporting programming 
that advances the museum’s commitment to be-
ing inclusive, equitable, friendly and welcoming 
to people of all ages and backgrounds. Prior to 
joining the museum, Blumenthal held various 
hospitality leadership roles in restaurants and 
event venues throughout Massachusetts and Con-
necticut. Kupernik joined NRM in November 2021 
as director of facilities and safety. Previously he 
was an estate manager and also served as facili-
ties and grounds manager at Berkshire Botanical 
Garden, where he was responsible for overseeing 
the maintenance of the buildings, grounds and 
equipment. He also held a long tenure of nearly 11 
years at Blantyre, a luxury hotel in Lenox, assist-
ing in the maintenance and security of the historic 
gilded age property. Tang, executive assistant to the 
director/CEO, joined NRM in May 2021. She is 
responsible for managing and supporting the work 
of the director’s offi ce/CEO, the board of trustees, 
and key patron and donor relationships with the 
museum. Prior to joining the team, Tang was the 
rooms division manager at Blantyre. Following the 
departure of Collections and Operations Director 
Martin Mahoney, who became the director of 
the Bennington Museum in September 2021, a 
series of promotions were awarded at NRM. They 
include: Thomas Mesquita, director of collections 
and exhibitions; Jana Purdy, curatorial project 
coordinator; Barbara Rundback, registrar; Joe 
Tonetti, exhibitions manager; Maria Tucker, 
curatorial intern; and Venus Van Nes, archivist/
curatorial information manager. The curatorial 
team continues to be led by Deputy Director/Chief 
Curator Stephanie Haboush Plunkett, a 27-year 
veteran at NRM.

Nowicki

Murphy

Spaulding

Pittsfi eld Mayor Linda Tyer was elected presi-
dent of the Massachusetts Mayors’ Association 
during the annual meeting of the Massachusetts 
Municipal Association (MMA) held virtually on 
Jan. 21. The Mayors’ Association meets regularly 
to discuss and strategize on issues such as local 
aid, transportation, education, housing, economic 
development, and job creation. She will serve a 
one-year term, and will continue to serve as a 
member of the MMA’s board of directors.

The Massachusetts Association of Conserva-
tion Commissions (MACC) has awarded Alexis 
Fakelman, associated with the Egremont Conser-
vation Commission, a certifi cate of achievement 
for successfully completing eight units of MACC’s 
Fundamentals for Conservation Commissioners 
certifi cate training program. The program provides 
conservation commissioners and others with the 
basic knowledge and practical tools essential for 
administering the Wetlands Protection Act and 
for open space planning and protection.

Berkshire Community College (BCC) has 
announced the addition of four new full-time 
staff members and a promotion. Dr. Sarah 
Blizzard joins BCC as coordinator for the 
MADE (Multicultural Affairs, Diversity, and 
Engagement) Center. Blizzard brings more 
than a decade of higher education experience, 
beginning with teaching public speaking and 
interpersonal communication at two-year and 
four-year institutions and expanding her roles into 
academic advising, admissions, residence life, 
conduct and Title IX. Alexa Icenia joins BCC 
as academic counselor for the MADE Center. A 
fi rst-generation Spanish-speaking educator born 
to Afro-Caribbean Dominican immigrants, Icenia 
seeks to empower and expose the disadvantaged 
to opportunities. Most recently, she worked 
to advance the community of Chelsea, Mass., 
through programs centered around workforce and 
college preparation. Prior experience includes 
serving as a juvenile court liaison and guardian 
ad litem for the Miami Juvenile Justice Depart-
ment. Amanda Pittenger joins the Registrar’s 
Offi ce at BCC as enrollment services coordinator. 
Pittenger was most recently assistant registrar 
and veteran certifying offi cial at the College of 
Saint Rose, and brings signifi cant experience in 
the veteran certifi cation process and compliance. 
In addition to focusing on VA compliance, she 
will manage the department’s communications 
and publications. Gary Russett joins BCC as 
comptroller. Russett, who has more than 25 years 
of fi nancial experience, arrives from Elms Col-
lege, where he spent 10 years as controller and 
as an adjunct professor in the MBA program. 
Previous experience includes positions held at 
Berkshire Hills Music Academy, Bard College 
and Berkshire Health Systems. Karen Hines, 
formerly associate professor of business/depart-
ment chair, has been promoted to assistant dean 
of academic affairs. She came to BCC in 2019 
from Holyoke Community College, where she 
taught and led the campus-wide Open Educa-
tional Resources initiative for eight years. Prior 
to teaching, she served as a marketing director 
and new product development lead for several 
small and medium-sized companies throughout 
the Northeast.

The MassHire Berkshire Workforce Board 
has announced the hiring of Dick Alcombright
to fi ll the position of Business Market Maker for 
Berkshire County. In October 2020, the Baker/
Polito administration announced the “Partnerships 
for Recovery Plan,” which provided support in 
several ways. One of them was to fund Market 
Maker positions that would support employer en-
gagement activities aligning with Career Technical 
Initiative grants and other workforce skills needs 
and opportunities. In his new role, Alcombright 
will travel the county to begin and in some cases 
continue conversations around such areas as 
the overall health of the business, employment 
levels, hiring, recruitment and retention, training 
needs and the economic landscape as it pertains 
specifi cally to that business. Alcombright, who 
recently retired after 40 years with MountainOne 
Bank, has had vast experience working with and 
providing solutions for business customers. Ad-
ditionally, as mayor of the City of North Adams 
for eight years, he fostered growth and develop-
ment working with businesses on permitting, tax 
incentive programs and navigation of government 
processes. Alcombright currently is president of 
Berkshire Community Action Council, is on the 
board of Berkshire Health Systems and serves 
several groups locally and state-wide that provide 
solutions for individuals and families suffering 
from Substance Use Disorder.

Leigh Davis has been 
appointed to 1Berkshire’s 
board of directors for a 
three-year term. A native 
of Washington, D.C., and 
former film editor and 
tenured professor, Davis 
moved from Ireland to 
Great Barrington in 2009. 
Her professional career 
in the Berkshires began 
as marketing manager of 
the Mahaiwe Performing Arts Center, followed 
by marketing director of New England Newspa-
pers Inc. She then went on to serve as director of 
development of Eagle Mill Redevelopment LLC, 
which is pursuing a $70 million redevelopment 
of the historic Eagle Mill in Lee. Davis currently 
serves as development director of Construct Inc., 
a nonprofi t provider of affordable housing and 
supportive services in the southern Berkshires.

Davis
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A rendering of the teardrop-style camper being developed by Derek Parker’s venture, Larkitecture, shows 
how its interior space would be used primarily for a fi xed, full-size bed rather than one stowed away during 
the day. Parker also envisions using natural wood products for shell components and interior fi nishes as 
an alternative to manufactured materials that give off high levels of VOCs (volatile organic compounds).

He also sees the manufacturing process 
for his campers as allowing for a high level 
of customization.

“One of the other components we’re think-
ing about is that not every person’s experience 
in a camper is the same,” he said. “I want to 
encourage the process of hacking, and want 

Camper concept
continued from page 18

it to be a personal experience [for someone 
buying a camper].”

Parker said the prospects of achieving 
these and other goals with Larkitecture are 
getting a big boost through his participation 
in the MTEC.

“I’m really excited about Lever’s pro-
gram,” he said. “I’ve always known pe-
ripherally that they’ve been here. And I’m 
hoping that, by working with them on this, 
I can augment my design expertise with the 
business part that I’m slowly grasping.”u

Lee Bank has named 
Charles Bashara to the 
position of chief fi nancial 
offi cer. He succeeds Trad 
Campbell, who recently 
retired after working at 
Lee Bank since 1994. 
A Berkshire County na-
tive, Bashara was most 
recently vice president of 
profi tability at Berkshire 
Bank, where he also held 
positions as a senior fi nancial analyst and treasury 
specialist. His prior work includes fi nancial man-
agement positions at Crane Currency in Dalton 
and General Dynamics in Pittsfi eld. He has also 
held the professional designation as a Chartered 
Financial Analyst (CFA) since 2017. 

MOLARI Employ-
ment and HealthCare Ser-
vices has announced the 
hiring of Isabella French 
as healthcare coordinator. 
French will work as a 
member of the team that 
provides personal care 
attendants, homemakers 
and companions that en-
able Berkshire County 
elders and people with 
disabilities to remain in their homes. She will also 
work with area families in need of private home 
care and with long-term care facilities to supply 
supplemental staffing. Most recently, French 
worked in direct patient care and administrative 
support roles with area healthcare facilities.

Berkshire Agricultural Ventures (BAV), a 
nonprofi t organization working to support the 
development and viability of local farms and food 
businesses, has hired two new staff members. Shan-
non Smith joins BAV as the director of lending 
and fi nance, where she is responsible for manag-
ing BAV’s lending programs, supporting special 
projects, and overseeing fi nance and compliance 
functions. Prior to working with BAV, she held 
various underwriting and consulting roles in insti-
tutional investments, private lending, and fi nancial 
technology. Paul Stermer joins BAV as develop-
ment director, where he is responsible for raising 
funds from individual donors, foundations, federal 
agencies and corporate partners. He also manages 
board relations and helps build awareness of BAV’s 
work throughout the region. Stermer grew up on 
a small farm in southwest Michigan’s Fruit Belt, 
where he and his family raised livestock and crops 
using organic and sustainable methods. He later 
gained experience in nonprofi t food systems work.

Erin Hattaway has 
been selected as princi-
pal of the Berkshire Arts 
& Technology (BART) 
Charter Public School. 
She has been in the interim 
principal role since Oc-
tober 2021. Before that, 
she served as assistant 
principal for six years. 
Hattaway also served for 
several years as the coor-
dinator for BART’s English Language Learner’s 
(ELL) program, the Learning Services program, 
and as an English Language Arts teacher.u

Bashara

French

Hattaway

EXIT-STRATEGY 
EXPERT 

He wrote the book on getting more out of your hard work—then built a 
business to help you build yours. In less than 13 minutes, you can find out 
where your business stands—and where he can help you increase your value. 

Allen Harris, CEO, CEPA

 10001hours.com

EXPERT 
Build your business  
to sell for more. 
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Pittsfield
70 South St.
(413) 447-7304

Pittsfield
110 Dalton Ave.
(413) 395-9626

Dalton
431 Main St.
(413) 684-1551

Gt. Barrington
325 Main St.
(413) 528-2840

pittsfieldcoop.com Member FDIC & DIF    Equal Housing Lender

When Ben Melle, owner of East Coast Refinishing & Surface Stripping, Inc., was looking for strong 
financial advice, we worked out financing, a flexible line of credit, and a solid relationship, together. 

Today, Ben can handle projects ranging in size—from the smallest birdbaths to the largest commercial 
vehicles—all from within a 28,000 square foot building equipped with a 10-ton overhead crane. It’s a 
full-service experience, just like we provide at the Pittsfield Cooperative Bank.

If you would like help painting your financial picture, contact Matthew or Brad – we’ve got you covered.

EAST COAST REFINISHING & SURFACE 
STRIPPING, INC.
4 Industrial Drive, Pittsfield MA 01201 • (413) 445-7878 • Sales@eastcoast-refinishing.com

Matthew P. Lauro
Vice President | Commercial Banking

413-629-1644

Brad J. Felix
Vice President | Commercial Banking

413-629-1603

J. Jay Anderson
President and CEO

413-629-1601

The Pittsfield Cooperative Bank 
+ Ben Melle




